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The new Police album, REGGATTA DE BLANC, has been released.
Includes the Single “MESSAGE IN A BOTTLE”AM 2190 (#1 in England after only two weeks).

Produced by The Police and Ning'Gray. Agency: Frontier Booking International. c1979 Aam Records. Inc. All Rights Reserved.
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Goldwater Pushes  Willie Nelson Takes CMA's Top Honor;

His Comm.Rewrite

By BiLL HOLLAND
B WASHINGTON — There is a |
truism in this town that visibili-
ty is all and while the observa-
tion might be a little exaggerated
one could hardly fault Sen. Barry
Goldwater (R.-Ariz.) for main-
taining a high profile in his zeal
to bring his new Communications
Act gospel to the people.

Sen. Goldwater is the author of
one of the three proposed com-
munications law overhaul acts in
the Congress, and since the be-
ginning of this current session he
has been touting its merits wher-
ever he can.

Last month, for example, in a |
written reply to a James ). Kilpat-
rick newspaper column on ““Loos-
ening the reins on radio,” Gold-
water, in a turnabout Jack-and-
Shana move, disagreed with Kil-
patrick’s view that next to total
broadcast freedom, the recent |

(Continued on page 58) ‘

By WALTER CAMPBELL

E NASHVILLE — Willie Nelson
(Columbia) took the Country Mu-
sic Association’s most prestigious
honor, 1979 Entertainer of the
Year, Monday night, Oct. 9, at
the 13th annual CMA Awards
presentation held at the Grand
Ole Opry House here.

Nelson accepted the award,
one of the three for which he was
nominated, paying tribute to fel-
low country artists, notably Little
Jimmy Dickens, Faron Young and
Ferlin Husky. “I'm trying very
hard to look humble and cool,”
said the surprised Nelson to the
audience as he was presented the
award by Dolly Parton, who won
the same honor last year.

Smooth-Running

The 90-minute CBS-TV pro-
gram, hosted by Kenny Rogers,
was by all accounts the smooth-
est-running CMA Awards show

|

Retailers Ready Gift-Giving

By PETER FLETCHER
B L OS ANGELES — The potential
of gift-giving to boost record sales
has not been fully exploited in
the past, but with the industry’s
troubles this year, many retailers
are re-examining gift-giving as a
way to help record sales during
the crucial holiday selling season.
As the fourth quarter begins most
of the retailers in the country are
formulating their game plans and
a Record World survey shows that
now more than ever they are
going to promote gift-giving.
NARM Plan

NARM is formulating an indus-

try-wide gift-giving plan, but its
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| implementation is being held un-
til next year. So this year retailers
are on their own, but many of
them are trying new and different
approaches to stimulate the giv-
ing of records and tapes as gifts.
Lieberman

David Lieberman, chairman of
the board of Lieberman Enter-
prises, is optimistic about the up-

coming selling season, and be- |

cause of the econcmy, not in
| spite of it. “We are going after
gift-giving. When you buy an al-
bum, the experience isn’t over at
the end of the night. You can
listen to a record over and over.
During tough times, the consumer

9115 9/22 9/29 10/6 11‘)/13

* The Record World Saies index Is based on a broad cross

ot

ive sales data reported

to Ro_cord World from retailers, rack jobbers and one-stops across the country. The base tigure for both
the singles and album Indices is a smoothed average of these quantitative reports during periods in
June, 1979, with each weekly figure being a percentage increase or decrease on the base. The base

figure for both singles and albums is 100.0.

yet as a variely of country artists,
including Nelson and his band,
performed between award pre-
sentations.

“The Devil Went Down To
Georgia” scored big for the Char-
lie Daniels Band (Epic) as Single
of the Year. The million-selling
record was a number one hit on
the Country Singles Chart and
went to number three on the pop
Singles Chart. In accepting the
honor, Daniels dedicated the
award to the late Ronnie Van
Zant of Lynyrd Skynyrd.

Schlitz

Kenny Rogers won the Album
of the Year award for his United
Artists LP, “The Gambler,” and
the title song of that album, writ-
ten by Don Schlitz, was named
Song of the Year.

“This is the first song of mine
to be recorded by another artist,”
said Schlitz as he received the

Plans

trades down. e goes where he
gets the best value. I'll be god-
damned if music isn’t the best
value in the world.”

The holiday selling season is
traditionally a time when music
retailers switch from label orient-

(Continued on page 56)

‘Rogers, Mandrell and Daniels Also Win

| award. “This all looks very prom-
ising.”

Male Vocalist of the Year hon-
ors went to Rogers, who in turn
credited Schlitz as well as Steve
Gibb, who wrote ‘‘She Believes
In Me,”” one of Rogers’ biggest
hits of the year. “'I'm convinced
the secret to this award is having
the right songwriters working for
you,”” he said.

Barbara Mandrell (MCA)
named Female Vocalist of
Year, her first CMA award.

Statlers

The Vocal Group of the Year
award went to the Statler Broth-
ers (Mercury), who had won the
award for six consecutive years
until the Oak Ridge Boys took
the honor last year.

(Continued on page 70)

BMA, Artists Meet

- Without Promoters
By KEN SMIKLE
NEW YORK—The Black Music
Association called a press confer-
ence here October 9 with the in-
tention of announcing a new re-
lationship that had been estab-
lished between the United
Black Concert Promoters and sev-
eral major black music artists.
(Continued on page 58)

was
the

Audio Mfrs. Promote Home Taping;
Radio Divided On Its Impact, Value

By SAM SUTHERLAND

B LOS ANGELES — Wwith 1979
sales posing setbacks for both
the recording industry and the
stereo hardware trade, recent ges-
tures toward closer ties between
the two businesses are being en-
dangered by opposing interests
in the blank tape field.

That’s the inevitable conclu-
sion drawn from recent elec-
tronics trade coverage of the |

music industry’s much publicized
sales slump, highlighted by a Sep-
tember editorial in Audio Times,
a leading hardware business jour-
nal. drawing battle lines over
support of blank tape business.

Likely to anger software exec-
utives most is the editorial’s
recommendation of turning the
soft record and tape market to
hardware retailers’ own advan-
tage. “Is there a way to profit

{Continued on page 65) |

By MARC KIRKEBY
B NEW YORK — At 11 o’clock
on a weeknight, a young man is

fine-tuning his FM radio and
setting levels on his cassette
deck, because his local album-

rock station will shortly begin a
non-stop airing of the new Led
Zeppelin album.

Tomorrow it will be the latest
Styx LP. And the next night,
“Let It Bleed” by the Rolling
Stones, a ‘“‘classic’” selection. If
he chooses, he can tape six al-
bums a week this way, with
sound quality nearly as high as
his stereo can produce from a
record.

The airing of whole LPs as a
regular programming feature—
with the knowledge that many
listeners are taping them at home
~is nothing new to FM rock
| radio, and if the practice is on the
(Continued on page 22)
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MCA Dist. Issues Statement
On Return of ABC Product

B LOS ANGELES—MCA Distribut-
ing Corp. has released the follow-
ing statement regarding return of
ABC product:

In order to improve the pro-
cedure for the return of records
menufactured by ABC Records,
MCA Distributing will accept at
its Indianapolis depot delivery of
those returns directly from any
dealer/subdistributor for the ac-
count of the independent distrib-
utor from which the records were
purchased if so authorized by
such independent distributor. The
returns may be shipped “collect,”
and MCA Distributing will pay for
the freight charges.

Credit on these returns will
only be given to the independent
distributor from which the records
were originally purchased. MCA
Distributing will not credit the re-
turns to the dealers/subdistrib-
utors which may return the rec-
oras. Such dealers/subdistributors
must arrange directly with their
independent distributors for cre-
dit or reimbursement. A copy of
the Credit Memo giver the inde-
pendent distributors will be sent
to the dealers/subdistributors re-
turning the records.

Dealers wishing to return rec-
ords manufactured by ABC Rec-
ords in accordance with the above
procedure should contact their

Everett Smith Named
Atlantic/Cotillion VP

8 NEW YORK—Everett Smith has
been appointed vice president of
promotion for Atlantic/Cotillion
Records. The announcement was
made by Cotillion president
Henry Allen, to whom Smith will
report.

Everett Smith

In his new capacity, Smith will
oversee the planning and execu-
tion of all promotional activities
for R&B product released on At-
lantic, Cotillion, Atcc and Custom
Labels.

Prior io his new appointment,
Smith served as director of na-
tional promotion for Cotillion. He
was named national promotion
manager for the label in July,
1978, after a stint as a WEA local
R&B promotion representative.

6

MCA Distributing salesman or
branch manager. The amount of
the credit for these returns will
be in accordance with the price
list and written agreements be-
tween ABC Records and its inde-
pendent distributors, not in ac-

cerdance with MCA Distributing’s |

price list. For example, a pop al-
bum listed at $7.98 will receive a
credit of $3.55 only.

This offer is limited solely to
records previously sold by ABC
Records tc its independent dis-
tributors, which records do not
contain the letters "M’ or “O.”
This offer expires on November
2, 1979.

A&M Names Gormley

Asst. to the Chairman
B LOS ANGELES — Jerry Moss,

chairman of A&M Records, has |

announced the appointment of
Mike Gormley to the post of as-
sistant to the chairman.

Mike Gormley

Gormlev joined A&M in May,
1978, as director of communica-
tions, overseeing all of the com-
pany’s press and other media in-
teractions. He will retain this po-
sition; his new duties will include
acting as a liaison for Moss and
coordinating his activities both
within and outside A&M Records.

Simon To Score, Star

Ll
In Warner Bros. Film
B LOS ANGELES — Singer-com-
poser Paul Simon’s debut album
on Warner Bros. Records will be
the soundtrack for a motion pic-
ture (as yet unnamed) he has
also written and stars in,

The LP is his first release of
entirely new music since his 1975
Grammy Award-winning “Still
Crazy After All These Years.” It
will utilize soundtrack music as
commentary on the film’s story,
setting and mood.

Filming on the Warner Bros.
release gets under way in Cleve-
land, then moves to other Ohio
locations, then New York City.
Release of the film will be ap-
proximately one year from the
start date, with the album set for
release a good many weeks be-
fore that.

Butterfly Reallgns

B LOS ANGELES — Butterfly Rec- |

ords has announced a major re-
alignment encompassing almost
all aspects of the company. John
Davis has been promoted to the
position of vice president mar-
keting. Davis previously held the
position of vice president promo-
tion.

John Davis

Named to the post of nation-

| al promotion director is James

Heathfield, who was previous-
ly associated with the label on
an independent basis. Upped
to the position of director of
creative services is Thom Wil-
liams, who previously held the
post of art director. Williams is
an alumnus of United Artists
Records. Named to the position
of national secondary promotion
is Karen LlaFont, who
most recently at Motown Rec-
ords. Also named to the position
of national retail promotion di-
rector is John Resnick. Resnick
was most recently employed do-
ing marketing rescarch with Stor-
tracks, a division of Macey Lip-
man Marketing. Also named to
the staff was Pamela Plant as

director of production; she had :

held the position
production
Records.

of assistant
manager at MCA

worked |

(asablanca Sets 'Roller Boogie’ S’rck

' PRC’s Landy Addresses

Denver Promo Problem
‘ By SAM SUTHERLAND

B LOS ANCGELES—While Denver
area retailers continue to mull the
implications of promotional rec-
| ords now penetrating the region’s
retail product mix, one major
presser has offered a second view
| of the problem, and challenged
|

|

assertions that major leaks are oc-
curring within the manufacturing
sites themselves.

| Responding to a comment from
Budget Tapes & Records chief
Evan Llasky (RW, October 13,
1979) that Capitol’s Glendale fa-
cility and PRC’s western site ap-
peared to be among those press-
ers facing security problems, PRC
president Hugh Landy last week
| termed the report “inaccurate and
| irresponsible,” and went on to
detail PRC’s own internal security
control and the dynamics of the
illicit market as factors contradict-
ing such a breach.

According to Landy, “There is
| limited production of DJs to be-
gin with, which is further tightly
controlled by the quantity of spe-
cially marked, gold - embossed
‘ jackets. These and other compo-

nents for D) production are strict-
ly accounted for by computer in-
ventory control systems.”

Traffic Security

Landy also pointed to traffic
security as a deterrent to serious
leaks. “All promotional shipments
| that leave PRC'’s facilities must go
through an elaborate checking
system, accompanied by verified
shipping documents, originated
through client request. Promo-
tional shipments are traditionally
delivered to distribution centers,
fulfillment centers, promotion
personnel and client headquar-
ters. Of course, once the product
| has been delivered to these
| points, it is no longer under our

control.”

Casablanca Record and FilmWorks president Neil Bogert has announced that Casa-
blanca will release the soundtrack of the film “‘Roller Boogie,” to open at theatres in
December. The LP will be produced by Larry Emerine and Bob Esty. Esty wrote or
co-wrote all the songs on the album, and makes his playing debut on the soundtrack
also. Pictured from left: (back row) Bruce Bird, Casablanca executive VP; [rwin Yablans,
producer of '"Roller Boogie;"" (front row} Neil Bogart and Bob Esty.
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