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HITS OF THE WEEK
SINGLES 2 ALBUMS
WINGS, “LONDON TOWN' (prod. by Paul MARILYN “SHINE BOSTON, “DON'T LOOK BACK."” Two
McCartney)  (writers: McCartney- by Steve years in the making, but it will un-
Laine) (MPL/ATV, BMI) (3:48). The "} (writers: doubtedly be worth the wait for fans
ti-le track from Wings' latest album ner, BMI/ and p-ogrammers as Tom Scholz and
should pick up wnere ""With A Little (3-11). This the group enhance ratker than stray

Luck’” left off—it's in the ''Penny
Lene'” tradition, with an attractive,
light melody played and sung in a
quiet but highly effective way. Capi-
tol 4625,

“THEMES FROM THE WIZARD OF OZ"

(prod. by Meco Monardo, Tony Bon-
n giovi & Harold Wheeler) ‘{writers:
A-len-Harburg) (leo Feist, ASCAP)
(256). These are the original songs
from the film, not the ““Wiz'* tunes,
but this disco medley is bound to
erioy some of the latter work's pop-
ularity. The effects work well. Mil-
leanium 620 (Casablanca).

SIEELY DAMN,
(writers:

~

MECO,

»

Becker-Fagen) [ABC/Dun-
hdl, BMI) (4:30.. The concluding
trock from “'Aja’ should benefit from
that Ip’'s continuing sales and FM
™ popularity. The ogening guitar figure
is an eerie hook 'n itself, while the
balancze of the song blends pop and
jozz in fine fashion. ABC 12404,

~

. NATALIE COLE, *“LUCY IN THE SKY WITH
i DIAMONDS" (prod. by Chuc< Jack-
' san, Marvin Yancy & Gene Barge)
(writers: Lennon-NMcCartney) (Maclen,
BPAl) (3:45). Cole displays her versa-
. tilty on this liva" recording of a
wzll-known “Beatlzs track. The cho-
ruses rock out nicely, giving Cole's
fire voice a.charce to; stretch out:

Capitol 4623.

“JOSIE" (prod. by Gary Katz)

ia debut is a
bright, orchsst disco numker
that is no rzlaficn to '. . . Harvest
Moon.”” The voal trade-offs work
well. Columbia 3-10806.

THE SYLVERS, ‘DON'T STOP, GET OFF" (prod.
by Leon F. Sylvars 11} (writers: L., J.,
J., E. & F. Sy v=rs) (Rosy, ASCAP)
(3:08). The Syllvers, too, have
changed labels and their debut on
Casablanca is @ susy-sounding per-
ty record that should return them to
the pop and r&b zharts. Its empharic
message to listzners is quite clear.
Casablanca 238.

PAUL ANKA, “BROUGHT UP IN NEW YORK
(BROUGHT DOWN IN LA.)" (prod.
by David Wole-t) (writers: Anka-
McCormick)  [Koppelman-Bandier/
Paulanne, BMI) 1330). Anka's first for
RCAland first wit the Entertainment
Co.) is a well-aa*ted pop song with
more of a beat to it than his recent
singles. Another of his hits is likely.
RCA 11351,

VAN HALEN, “JAMIE'S CRY N' "' (prod. by Ted

Templeman) [wrters: Van Halen-
Van  Halen-Anthony-Roth)  (Van
Halen, ASCAP) [3:30). The hard-

rocking outfit from northern Califer.
nia should add to its popularity
with this driving mythm piece, which
may be their most interesting single
to date. Its rock energy never lets
up. Warner Bros. 8631,

from the ‘textured sound that sent their
debut to the mega platinum plateau.
The first single, "'Don't Look Back' al-
ready aas the earmarks of a major hit.
Epic FEI35050 (7.98).

DARYL HALL & JOHN OATES, “ALONG
THE RED LEDGE.” The duo has finally
made the type of studio album that
their many fans have been waiting for
with side one dominated by blue eyed
soul rumbers including the “lt's A
Laugh' single and side two devoted to
solid, Fard rock. George Harrison, Rob-
ert Fripp and Todd Rundgren assist. RCA
AFL1 2304 (7.98).

JOE COCKER, “LUXURY YOU CAN AF-
FORD.” After a couple of Ips domi-
nated 2y maurnful ballads, Cocker re-
turns . with a new label and a brisk
fempoed album producad by Allan
Toussaint. A fine selecticn of material
and some classic gravelly vocals finds
Cocker in rare form and poised to make
a dramatic return to the top of the
charts. Elektra 6E-145 (7.98).

BONEY M., “NIGHTFLIGHT TO VENUS."
The group that recently scored monu-
mental worldwide success with ''The
Rivers Of Babylon" follows it up with
an equally compelling album of songs.

Material ranges from “King Of The
Road” land Neil ' Young's “‘Heart Of
Gold™ -o Creation's "'Pairter Man," all

scored with inventive arrangements.
Sire SRK 6062 (WB) (7.98).
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Networks Will Give
Pop Music Another Try

By MARC KIRKEBY

B NEW YORK — Popular music
and recording artists won’t be
abundant on prime time televi-
sion this fall, but enough specials
and series are scheduled to indi-
cate that the networks haven't
quite given up the effort to trans.
late the popularity of those artists
into ratings successes.

NBC-TV will again be the lead-
er in such popular music pro-
gramming, according to the net-
work’s announced fall schedule.
NBC has for several years been
the most willing of the three net-
works to devote prime time pro-
gramming to youth-oriented mu-
sical artists, even though the re-
sults (as with the Beach Boys and
Bob Dylan) haven’t been particu-
larly successful in the Nielsen
ratings.

Perhaps the most provocative
of NBC’s ventures will be “Up-
town,” a two-hour musical special
recalling the great moments in
the history of the Apollo Theatre
in Harlem. Gary Smith and Dwight
Hemion produced the special, the
date of which has not been set.

NBC will also present a two-
hour salute to the centennial of
recorded music; three one-hour
country music specials during the
Christmas season; and individual
specials starring Helen Reddy,
Bette Midler, Steve Martin (who
has signed a long-term NBC con-
tract), Tony Orlando and Mac
Davis.

CBS-TV, which has been the

(Continued on page 65)

| FBI Agents Raid
Odyssey Whse.

By MIKE FALCON

M LOS ANGELES The FB!
searched the Odyssey Records
warehouse headquarters in Capi-
tola, California on August 11, seiz-
ing financial records as part of
what an FBIl spokesman termed
“a continuing investigation.” The
FBI source also stated that the fed-
eral search warrant and accom-
panying affidavit, which alleges
the firm was involved in trans-
porting stolen goods across state
lines, were the result of a six-
month investigation of the firm’s
operations.

Subpoenas have been issued
for a number of employees of
the firm to appear before a fed-

(Continued on page 65)

B NEW YORK—Ira Moss, presi-
dent of Vox/Turnabout since May,
is bringing new ideas into his rec-
ord company and turning them
into saleable product almost fast-
er than his employees can move.

other day and discussed some of
his more exciting new projects.
The overall thrust of his oper-
ation is not, he pointed out, to
create a company totally different
from the one George Mendel-
ssohn has nurtured for the last 33
years. What he wants to do is to

Radio, Racks and New Releases Hiahlight
Moss' Plans for (lassical Vox/Turnabout

By SPEIGHT JENKINS

The Brooklyn-born executive was |
caught by RW in midflight the |
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'Phonogram Meet Stresses Revitalizafion:

Custom Labels, Promotion Are Highlighted

By ALAN WOLMARK

8@ CHICAGO—This year’s annual
Phonogram and associated labels
convention was held here August
11-13, highlighted by predictions
of a massive revitalization of
Phonogram on all levels and the
introduction of its restructured
roster of associated labels.

Convention events centered on
formal and informal personnel
gatherings, product presentations
by each associated label and a
heavy concentration on analyzing
the Phonogram approach to a
well-coordinated radio promo-
tion effort and a thorough under-
standing of radio programming
procedures.

keep the Vox concept of com-
pleteness of classical repertory
(all the orchestral Saint-Saens, all
the Ravel, all the Gershwin, com-
plete Liszt for piano and the like),
add some new, quality product
and present it more accessibly to
what he feels is an eager public.

One innovation beginning Sept.
17 will be the Vox Hour on
WQXR, the radio station of The
New York Times and one of the
leading classical music stations in
the country. Working closely with
Walter Neimann, WQXR'’s presi-
dent, Moss worked out an hour
program in which his predeces-

sor, Mendelssohn, will present
Vox records at an ideal time slot:

(Continued on page 60) |

After a late Friday night (11)
barbeque and informal introduc-
tions, Saturday morning’s open-
ing speech by executive vice pres-
ident / general manager Charles
Fach set the tone of the proceed-
ings for the two-day National Pro-
motion Convention ‘78 stressing
that Phonogram is ‘‘on the
verge,”” an expression which
would pop up time and time
again, particularly referring to
the recent acquisitions of asso-
ciated labels Lone Star and DJM
and the strong pop market as-
sault scheduled for the very near
future. Fach described Phono-
gram as “‘on the verge of a verit-
able record explosion,” pinpoint-
ing the label as a leader in the
black music field progressing at
33 percent ahead of last year,”
the Statler Brothers pressing for
status as a mass market act, and
the rebuilding of a pop roster led
by new releases from City Boy,
The Cryers and Fonda Feingold.

Harry Losk, VP sales/associated
labels, hosted Saturday morning’s
(12) presentations by executives
of Phonogram’s four associated
labels. First off was Phonogram’s
latest link in the chain, DJM,
which brings to the fold Johnny
Guitar Watson, Horslips and Papa
John Creach among others. The
new association marks somewhat
of a reunion, said DJM general
manager Carmen LaRosa, since
Phonogram worked quite suc-
cessfully in the ’60s with DJM
on the Troggs.

Other associated label presen-
tations included president Guer-

(Continued on page 65)

Newspaper Strike Enfers Second Week:
Music Industry Impact Has Been Slight

By MARC KIRKEBY

& NEW YORK—The music indus-
try has yet to suffer significantly
from the week-old strike against
the three leading daily news-
papers here, with promoters, re-
tailers and label advertising chiefs
hopeful that the strike will be
settled before Labor Day.
“Basically it happened at a
good time,” said Elliot Mavorah,
buyer for the Disc-O-Mat stores.
““August is not that great a month,

so it hasn’t affected us that much.

Whatever [advertising] would
have gone in print | guess will
just have to wait.”

Mavorah’s counterparts at the
other New York retail outlets
were generally in agreement with
him. No significant amount of co-
op advertising (done jointly with
a record manufacturer) has yet
been cancelled or placed in other
papers.

New York’s two leading weekly

(Continued on page 64)




looks at what the company has in mind
maintain
Promotion VP Rich Fitzgerald also joins
the discussion.

company post: Tommy LiPuma, VP

of a diverse, progressive company.

departments

B Page 20. The second part of Record
World's Dialogue with RSO Records presi-
dent Al Coury takes the label up to date
on its three smash soundtracks and the
problems their distribution has caused, and

to

its enormous chart momentum.

in

B Page 16. From record company execu-
tive to successful producer (with George
Benson and others) and back to a record

of

A&M's revamped Horizon label, has big
plans for his new roster, and feels his
studio and business expertise will go well
together. He spoke to RW about his goal
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(Due to airplay and sales in projectable markets, these records
exhibit top five potential)

Kenny Loggins (Columbia) “Whenever | Call You
‘Friend'."

This disc has excellent airplay spread across the coun-
try with good moves in major markets and secondaries.
Anne Murray (Capitol) *'You Needed Me."

A proven top 10 record in three major markets, it con-
tinues to pull in numerous heavies.

ASCAP Rebuts CBS;
Court Battle Goes On

By BILL HOLLAND

B WASHINGTON — ASCAP, in
its opposition reply to the recent
scathing CBS Supreme Court
brief, not only contradicts the
CBS allegations that the society’s
blanket license methods are ex-
amples of ‘price-fixing,”” but
contends that CBS is espousing
“a new theory of price-fixing” as
well.

In the written reply filed this
past week at the Supreme Court,
ASCAP counsel states that when
CBS calls the blanket license
agreement a “blatant case of
price-fixing,”” it can ““make these
claims only by ignoring history,
the undisturbed findings of fact
by the District Court (the court
which first rendered a pro-ASCAP
decision) and the pertinent legal
authorities.”

In the ten-page statement,
ASCAP further states that CBS de-
voted ‘‘the bulk of its brief to es-
pousing a new theory of price-
fixing so unlimited in scope as to
make virtually any cooperative or
joint economic activity on price
illegal per se.”

The reply asserts that ASCAP's

(Continued on page 64)

ABC Numes Mendelsohn
Senior VP, Marketing,

L] [ ] [ ]
Leisure Attractions Div.
W NEW YORK — The appoint-
ment of Herbert ). Mendelsohn as
senior vice president, marketing,
for ABC Leisure Attractions, a
division of American Broadcast-
ing Companies, Inc., has been
announced by John E. Campbell,
president of the division. The ap-
pointment is effective Sept. 5.

Herbert J. Mendelsohn

In his new position, Mendel-
sohn will be responsible for all
marketing, promotional, produc-
tion and sales programs for the
division’s activities.

Mendelsohn joins the division
from ABC Record and Tape Sales
Corp., where he served as presi-
dent from December, 1975, until
the division was sold to Lieber-
man Enterprises last month. He
(Continued on page 33)
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“It’s Alive” attacks yo ith five ne ngs
ecords & g comes “It's Alive?” ong with new versicns of hits like “Jackie Blue} “If You
's not only the best of The Ozark Mountain = Wanna Get To Heaven” and “You Know Like | Know””
Daredevils, it’s the Daredevils at their best—live! Hurry, run for cover. And take “It's Alive” with you.

“IT'S ALIVE” IT'S A LIVE ONE FROM

THE CZARK MOUNTAIN DAREDEVILS
ON A&M RECORDS AND TAPES

A SpQCia"y- priced 2-record set Produced by The Ozark Mountain Daredevils. Engineered by Marty Lewis.
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CBS Names Eley
Natl. Promotion VP,
Black Music Mking.

& NEW YORK — Bruce Lundvall,
president CBS Records Division,
has announced the appointment
of Paris Eley to vice president,
national promotion, black music
marketing, CBS Records.

Paris Eley

In his new capacity, Eley will be
responsible for overseeing the
promotion activities of the black
music marketing national and
field staffs in ensuring maximum
exposure for albums and singles
released on the Columbia, Epic,
Portrait and CBS Associated La-
bels. Eley will report directly to
LeBaron Taylor, vice president,
black music marketing, CBS Rec-
ords.

Eley joined CBS Records in
1975 as local promotion man-
ager, black music marketing, for
the Houston market. Prior to
joining CBS Records, he served as
program director at KCOH in
Houston. In 1976 Eley moved to
New York as associate director,
product planning, east coast
black music marketing, CBS Rec-
ords. In 1977 he was named di-
rector, merchandising, black mu-
sic marketing, CBS Records, the
position he has held until his
current move.

MCA To Release
‘Wiz Soundtrack

8 LOS ANGELES—"The Original
Motion Picture Soundtrack ‘The
Wiz’ " will be released on MCA
Records mid-September, an-
nounced J. K. Maitland, president
of the label.

Produced by Quincy Jones, the
album contains 23 numbers com-
bining Charlie Small’s award-
winning score from the original
Broadway musical, plus new
Quincy Jones material, some of
which he collaborated on with
Nick Ashford and Valerie Simp-
son.

Featured on the MCA sound-
track are Diana Ross, Michael
Jackson, Richard Pryor, Nipsy
Russell and Lena Horne. Also ap-
pearing is Mabel King, who re-
creates her Broadway role for
the film.

Polymusic Becomes Polygram Direct Mking.

W NEW YORK—Coen Solleveld,
chairman of the worldwide Poly-
gram Group, has announced that
Polymusic, Inc., its U.S. direct
marketing operation, has been
renamed Polygram Direct Market-
ing, Inc.

The name change is the latest
move by the Polygram Group to
more clearly identify all its inter-
national music and recording
companies as part of the parent
company. Earlier this year, Poly-
gram’s U.S. distribution arm, Pho-
nodisc, Inc., became Polygram
Distribution, Inc.

The major program operated
by Polygram Direct Marketing is
the “International Preview Soci-
ety,” a negative-option classical
record club that sells multi-record
sets of Philips and Deutsche
Grammophon (both Polygram-
owned labels) through the mail.

Screen Gems Names
Tannen N.Y.-Based VP

B NEW YORK—Lester Sill, pres-
ident of Screen Gems-EMI Mu-
sic, Inc. and Colgems-EMI Music,
Inc., has announced that Paul
Tannen, vice president, Nash-
ville, has been appointed vice
president and director, profes-
sional activities with headquar-
ters in New York City. He will
be responsible for all the com-
pany’s publishing activities in
the east.

- -

$
o

Paul Tannen

Charlie Feldman has been pro-
moted to general manager,
Nashville, replacing Tannen.
Feldman has been with Screen
Gems over four years. On the
west coast, Ira Jaffe, vice presi-
dent, creative affairs, will con-
tinue to direct west coast pub-
lishing activities. Tannen, Feld-
man and Jaffe will report to Barry
Kimmelman, executive vice presi-
dent.

Reporting to Ira Jaffe in Holly-
wood are Kim Espy, general pro-
fessional manager, west coast;
Tad Maloney, professional mana-
ger, and Ronnie Grakal heading
up talent acquisition. Reporting
to Tannen in New York will be
Bob Currie, professional mana-
ger. In Nashville, Richard Allen,
professional manager, will report
to Feldman and an additional
professional manager is being
sought.

Also under the division’s aegis is
the Great Awards Collection, an-
other classical club.
Another Club Ready

Abe Wiesel, who became presi-
dent of Polymusic three years ago
after a dozen years with Colum-
bia House, noted that the com-
pany is about to test-market yet
another club, “Classical Favor-
ites,” a budget-line, 44-unit con-
tinuity program. Two records will
be offered each month over a 22-
month period to subscribers.
“Classical Favorites” will also be
available for syndication to major
companies to offer to their own
clients.

Syndication

Syndication to third parties,
such as the current ‘“Carnegie
Hall Library of Classical Music”
done for American Express, is one
of the company’s functions.

Parton To Give
Free N.Y. Concert

M NEW YORK—Mayor Edward I.
Koch has announced that RCA
artist Dolly Parton will give a half-
hour concert for the people of the
City of New York on Monday,
August 21 at 12:30 p.m. in City
Hall Plaza. The Mayor will greet
Miss Parton upon her arrival at
City Hall, and present her with
the Key to the City in a brief wel-
coming ceremony prior to her
concert,
Press Conference

The Mayor said that following
the concert Dolly will hold a
“People’s Press Conference” to
thank her fans in New York. At
the conference, Miss Parton will
answer questions from fans which
until now she’s been unable to
do on a person to person basis.

On the evening of August 22,
Miss Parton will be performing a
sold out concert at the Palladium.

Making the Most

-

Boston Campaign Set
As New LP Sales Soar

® NEW YORK — Both the new
single and album by Epic artists
Boston enjoyed exceptional sales
and airplay last week, according
to the company, with an adver-
tising and merchandising cam-
paign in support of the records
already having begun.

The album, “Don’t Look Back,”
shipped two million copies, while
the single, also titled “Don’t Look
Back,” has reportedly passed the
million mark in sales after only
three weeks. Boston’s first album
has sold more than 6.5 million
copies, according to Epic.

The refease of the Boston al-
bum has been supported by a
full-scale Epic marketing cam-
paign, including 30-second TV
advertising, local print ads, a ra-
dio advertising campaign which
will be launched over Labor Day
weekend, and extensive trade ad-
vertising. The initial merchandis-
ing behind “Don’t Look Back”
began as far back as Christmas of
last year, when Epic placed full-
page color ads in selected con-
sumer publications. Just before
the release of the single and al-
bum, a series of full-page teaser
ads ran in the trade publications.

The merchandising in support
of “Don’t Look Back” extends to
a wide range of in-store display
material. Fiber-optic light boxes
with a design built around the
Boston logo, posters, neon dis-
play pieces, and 3-dimensional
dye-cut mobiles were prepared in
advance of the release of the Bos-
ton album and single. In order to
accommodate the tremendous
customer demand for the new
Boston releases, a large number
of retailers throughout the coun-
try have set up individualized dis-
plays and sales locations. Tower
Records in Seattle has provided
a trailer in its parking lot reserved
for the sale of the two Boston
albums.

of It

Donny Most of the TV series “Happy Days” is pictured with his producers apply-
ing the finishing touches to his debut album for Venture Records. Pictured from left:

Donny Most, Cecile Barker and Tony Camillo.
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