'S

SINGLES

GORDON LIGHTFOOT, “‘DAYLIGHT KATY" (prod.
: by Lenny Waronker & Gordon Light-
WA foot) (writer: Lightfoot) (Moose,
¥ CAPAC). (3:20). Lightfoot seems to
have a knack for summer-oriented
hits, and although his new single
makes no specific seasonal refer-
ences, its mood fits in well with the
time of year. Top 40 play seems as-
sured. Warner Bros. 8579.

TAVARES, “TIMBER” (prod. by Freddie Perren)
(writer: St. Lewis) (Bull Pen, BMI)
(3:15). The new Tavares single plays
amusing word games with the “'fall-
ing in love” theme. The song is up-
tempo and dance-oriented, as usual
for the group, and the arrangement
is both lively and unusual. Cross-
over attention from radio is likely.
Capitol 4583.

QUINCY JONES, “‘STUFF LIKE THAT” (prod. by
Quincy Jones) 1wri'rers: Jones-Ash-
ford - Simpson - Gale - Gadd-Tee-Mac-
Donald) (Yellow Brick Road/Nick-O-

son, Chaka Khan, Rajph MacDonald,
Stuff—Jones has assembled an all-
star cast for this infectious dance
tune with a chanting chorus. |t should
hit. A&M 2043.

LOU RAWLS, “ONE LIFE TO LIVE" (pr d. by
Kenneth Gamble & Leon Huff) {writ-
8\ ers: same as prod.) (Mighty Three,
} BMI) (3:10). Lou Rawls’ new one isn't
a soap opera, but a typically up,
positive Gamble & Huff effgrt that
the artist performs with flair. The
pace is quick enough for dancing,
and the mood invites it. Phila. Intl.
8 3643 (CBS).

Val, ASCAP) (3:00). Ashford & Simp-.

Rufus

¢

SLEEPERS

LISA BURNS, “IN THE STREETS” (prod. by Craig
Leon) (writers: Burns-Wheels-Leon-
Tonery) (Qily Maniac/Helenback,
ASCAP) (2:39). It's hard to miss the
Springsteen influence in Burns' single
debut, but she puts it to good use on
an urgent, up-tempo rock song. Gui-
tars and a sax break stand out, and
pop stations should like it. MCA
40909.

GARY TANNER, “OVER THE RAINBOW" (prod.
by Joey Averback & Stephen Geyer)
{writers: Harburg-Arlen) (Leo Feist,
ASCAP) (2:23). Rather than attempt-
ing to remake this standard as a
big production number, Tanner has
chosen to present it simply and clear-
ly, with results that should please
old and young alike. 20th Century-
Fox 2373.

BRENT MAGLIA, “IT'S YOUR LOVE" (prod. by

) . Brent Maglia) (writer: Maglia) (Glo-
& lar, BMI) (2:37). Maglia is a pop
balladeerin the Manilow-Gatesmold,
and could well receive pop and a/c
attention on this smooth, well-crafted
song. It's a positive love song with
the repeated chorus representing a
memorable and melodic hook. Fan-
tasy 821.

BOBBY ARVON, “FROM NOW ON" (prod. by
John Lombardo) (writer: Arvon) (First
Artists, ASCAP/Little Whitehouse,
BMI) (3:35). With “From Now On"
following “‘Until Now" in logical se-
quence, Arvon's acceptance at pop
and a/c stations should progress
similarly. His style is dramatic and
full-sounding, well-produced. First
Artists 41003 (Mercury).

ALBUMS

DARYL HALL/JOHN OATES, “LIVETIME.”
Hall & Oates first live album is a rich
collection of the blue-eyed rock/soul-
sters recent hits and a few oldies for
good measure. Their unique vocal style
and high energy accompaniment shine
on such cuts as ‘‘Rich Girl,"” "Sara
Smile’ and the recent ‘'‘Do What You
Want, Be What You Are.”” RCA AFL1-
2802 (7.98).

“ALMOST SUMMER" (Original Sound- |

track). With contributions by Fresh and
High Inergy, this score from the upcom-
ing Universal film has just the right
summery Beach Boys feel. The group
Celebration (featuring Mike Love and
Charles Lloyd, arang others) handles
most of the music including "'Summer
In The City" gand "It's O.K." MCA 3037
(7.98).

THE KINKS, ‘‘MISFITS.” Rock visionary
Ray Davies maintains his reputation as
a songwriter of merit and topical good
humor in this new 10 song Kinks col-
lection. The album, much in line with
their 'Sleepwalker” ¢ Fering, spotlights
the guitar work of Dave Davies and
ranges from the whimsical ""Hay Fever"
to the caustic title cut. Arista Ak 4167
(7.98). #

COMMODORES, "NATURAL HIGH.” One
of the country's most progressive cross-
over acls has come up with another
classy collection of smooth love songs,
as easily danceable as they are listen-
able. Standouts among the eight new
tunes are "'Fire Girl,"" the ballad "'Three
Times A Lady’ and the faster-paced I
Like What You Do.”" Motown M7-902R1
(7.98).
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CHARLIARKER L DAVID SANBORN The FLORA PURIM Flora v BILL EVANS The master at CHARLIE PARKER A two-

legendary Dial sessions. recording world's most journeyed to L A for this one. A fine tribute to a man who work like never betore. The record set featuring the best ]

considered by many to have in-demand altoist takes a break  where she teamed up with overcame the odds to conquer  most lucid piano in town appears of the aforementioned six-pack.

been the scene of Bird's hottest from polishing up other people’s a shocking number of session every reed instrument extant. this time out in a highly conver- Every trill is guaranteed state-of- j

blowing, ali available in one -music to power his own record  greats. down beat's Number One plus a tew of his own design. sational mood. Ready to be the-art action. A must for any i

place. This stunning limited number four. If more passionate, female vocalist just about any Kirk never called his music awestruck? This is it, a one-man serious music fan. 2ws 3198 B
edition six-record set comes hearttelt ritts exist than those year of the ‘70s takes on a bigger. jazz and a couple of Gershwin tour de torce. Produced by jlii
complete with 20-page booklet. that Sanborn has cooked up brighter sound, but the accent selections on this LP prove his  Helen Keane. ssk 3177 R
6BS 3159 this time, they just ain't on remains decidedly Rio-markable. atfinity for classic composition e

this pianet. Produced by Produced by Bob Monaco & of all kinds. The music rings out

3

John Simon. sk 3189 Airto Moreira. Bsk 3168 with the indomitable spirit of
Rahsaan Roland Kirk. Produced
by Joel Dorn. ssk 308s ON WARNER BROS. RECORDS & TAPES. :
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® LOS ANGELES — The incoming
management team of Artie Mogull
and Jerry Rubinstein began an ex-
tensive realignment of United
Artists Records’ operations last
week following completion of the
label’s sale by former corporate
parent Transamerica late last Fri-
day (5).

Although formal notice of UA's
transfer to new leadership (see
RW, April 15, 1977) was restricted
to a brief release from EMI, Ltd.,
confirming that the English-based
conglomerate had acquired for-
eign licensing rights to UA and
. would now distribute the label’s
product here, via Capitol, by mid-
week reports of major cutbacks
in a number of departments were

ABC Sets Program
To Help Employees

In Liecberman Deal

By SOPHIA MIDAS
8 NEW YORK — ABC Records,
Inc. and its national rack jobbing
operation, ABC Record and Tape
Sales, have announced a counsel-
ing and employment program
which will be instituted pending
the sale of ABC Record and Tape
Sales to Lieberman Enterprises, a
Minneapolis rack jobber.

It was announced last week
that ABC, Inc. and Lieberman
Enterprises had reached an agree-
ment in principle whereby ABC

(Continued on page 86)

Mogull and Rubinstein Realign UA;
Capitol Will Distribute in America

By SAM SUTHERLAND

widely circulating. Of an esti-
mated 220 staffers, insiders vari-
ously asserted that as many as 140
current UA employees would be
dismissed under the restructuring;
early dismissals virtually elim-
inating the current publicity and
a&r staffs, and reports anticipating
similar sweeps in the produc-
tion and accounting departments,
were being viewed as the first
phases of a dramatic operational
cutback.

But Rubinstein, talking with RW
near the week’s end, flatly de-
nied that the reorganization,
when complete, would be a
wholesale attempt at “drastically
cutting a payroll.” While Rubin-
stein said the weeks of anticipa-
tion prior to the sale would make
a formal unveiling of the new
structure  both  “anti-climactic”
and somewhat premature, he

(Continued on page 104)

WEA Holds Spring Mé

B PALM SPRINGS, CAL. — The
theme of Warner-Elektra-Atlan-
tic’s third annual national spring
marketing meeting held at the
Palm Springs Canyon Hotel, April
30 through May 5, was ‘lLet’s
Make Things Happen.”

In his welcoming address to
135 attendees, Hensy Droz, pres-
ident of the Warner-Elektra-At-
lantic Corp., thanked all who
were responsible for making 1977
the sixth consecutive record-

RECORDW&RLD SALES INDEX

2400

Albums R s77 1970

2200

*The Record Worid Sales index is based on a broad cross-section of quantitative saies data
reported to Record World from retaiiers, rack jobbers and one-stops across the country. The base
figure for both the singles and album indices is a smoothed average of these quantitative reports
during periods in March, 1876, with each weekly figure being a percentage increase or decrease on
the base. The base figure for both singles and albums is 100.0.

Atlantic Buys Big Tree Label;
Doug Morris Named Atco Pres.

By MARC KIRKEBY

B8 NEW YORK—Atlantic Records
last week concluded a major re-
structuring of its family of labels,
purchasing Big Tree Records and
naming Big Tree's president,
Doug Morris, to the newly-creat-
ed position of president of Atco
Records and Custom Labels.

Morris will reactivate the Atco
label and will make new artist
signings, mostly rock acts, to that
label. Most of Big Tree’s man-
agement will also move over to
Atco, based in Atlantic’s Rocke-
feller Plaza headquarters. Big
Tree will concentrate on its pres-
ent roster and probably sign no
new acts, Morris said.

Atlantic’s other custom labels—
Finnadar, Pacific, Rolling Stones,
Swan Song and Westbound—will
retain their autonomy, and Mor-
ris will coordinate their relation-
ships with Atlantic.

tkefing Meetings

breaking year in WEA’s seven
year’s of existence, and reviewed
the many steps taken last year
to fulfill the company’s commit-
ments to planned growth and
artist development, including:
the successful implementation of
a black music marketing com-
mitment; the backing of WEA’s
in-store merchandising by the
development of a strike force of
pop display persons and black
music merchandisers; a field
sales manager’s program; and a
new management training pro-

(Continued on page 50)

RW Hosts Radio/Retail Meet in Florida

By NEIL McINTYRE and ALAN WOLMARK

8 NEW YORK—Record World's
16th Radio/Retail seminar took
place Saturday May 6 at the
Sheraton hote! in Fort Lauder-
dale, Florida hosted by a large
congregation of the RW staff
from New York, Los Angeles and
Nashville, chaired by research di-
rector Mike Vallone and attend-
ed by about 100 representatives
of Florida area radio and retail
outlets. RW’s traveling seminars
are geared to supply particular
geographic locations with a de-
tailed analysis of the magazine's
chart methodology in addition to
explaining the ever-increasing

Dick Vanderbilt, one of the
founders of Big Tree and vice
president of the label, will be-
come president of Big Tree. Mar-
di Nehrbass, who has been west
coast general manager of Big
Tree, and Reen Nalli, promotion
director for the label, will take
on similar duties with Atco. Kyle
Lehning, Big Tree’s Nashville-
based a&r director, will continue
as Atco a&r director from that
city. Art Collins, whose appoint-
ment as publicity manager for
the custom labels was announced
in March, will also work with the
Atco roster.

Concluded last Monday night
(8), the Atlantic-Big Tree deal
“just sort of evolved,” according
to Morris. ““Then one day | was
talking to top management and
they just hit me with it.” He said
he expected to announce Atco’s
first new signing, a rock act,

(Continued on page 85)

Retailer Unrest Seen

On Several Fronts

By MIKE FALCON

LOS ANGELES — Retailer pro-
test and unrest over a variety of
factors has reached its highest
level since the introduction of
the standard $7.98 list album.
Pricing policies from major labels,
defective return procedures and
distributorship  markups  have
combined to make this the most
potentially volatile period in rec-
ord retailing since early 1977,

(Continued on page 105)

variety of features that go into
its make-up. Highlighted at this
seminar was the newly expanded
radio section headed by radio di-
rector Neil Mclirtyre.

Radio was well represented by,
among others, Y100’s program
director Bill Tanner, Colleen Cas-
sidy and Robert Muzzy; 96X's
Joel Denver and Jack Forsythe;
WQAM’s Tom Birch; WMBM’s
MD  Cedric Anderson; and
WEDR’s Jerry Rushin. Local in-
dustry people included KC & the
Sunshine Band’s Sherri Smith and
Bee Gees producer Albhy Galu-

(Continued on page 31)
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8 Opposite Page 48. It began sometime in
‘77 with "Rocky,” "'Star Wars™ and a few
others, and by the time "Saturday Night
Fever” hit number one it was a certified
trend: soundtracks are big, big business,
playing a greater role on the charts than
at any time in industry history. Record
World's wide-angle look at the soundtrack
boom, where it's been and where it's going,
tells the story.

B Page 20. The team of Albhy Galuten,
Barry Gibb and Karl Richardson has become
one of the most remarkable producer-
writer-engineer teams of the decade. How
do they turn out hit after hit? The contin-
vation of their Dialogue may not answer
that question fully, but it offers an unusual
view of their behind-the-scenes art.

departments

A/C Report Page 49 Jazz LP Chart Page 94
S stk Hegp B Latin American Page 100
Album Picks Page 28 Latin American Hit
AM Action Page 47 Parade Raget 10
; Latin American
Chart Analysis Page 10 Album Picks Page 102
Sagieal Page 98 New York, N.Y. Page 22
The Coast Page 18
New Wave Page 104
Country Page 111
Country Album Chart Page 114 R&B Page 91
Country Hotline Page 112 R&B LP Chart Page 96
Country Picks of the R&B Picks of the
Week Page 111 Week Page 92
Country Radio Page 112 R&B Regional
Country Singles Chart Page 116 Breakouts Page 96
Country Singles Picks Page 115 R&B Singles Chart Page 91
Nashville Report Page 111 Soul Truth Page 92
Dialogue Page 20 Radio Marketpldace Pages 39-46
Disco File Page 85 .
Disco File Top 20 Page 85 LG Pages 30, 31
Discotheque Hit g
Parade Page 85 Retail Rap Page 86
FM Airplay Report  Pages 36, 38 Retail Report Page 87
International Page 106 Singles Chart Page 35
Canada Page 106
England Page 106 Singles Picks Page 26
England’s Top 25 Page 107
Germany Page 106 Who In The World Page 92

POWERHOUSE PICKS

(Due to airplay and sales in projectable markets, these records
exhibit top five potential)

Heatwave {Epicl 'The Groove Line."”

I This single, with an enormous r&b base, has moved on
' quickly to heavy pop stations, backed by strong sales.

Bob Seger & The Silver Bullet Band {Capitol)

“Still The Same."

Almost every major market and secondary station in
the country has jumped on this record.

_

House Begins Markup
Of Broudcasting Bill

By BILL HOLLAND

B WASHINGTON — The House
Communications Subcommittee
began its full committee markup
of the new public broadcasting
bill this week, incorporating a lot
of what was in the President’s
version of the bill, but with a few
“refinements” added by subcom-
mittee members.

An amendment by Rep. Lionel
Van Deerlin (D.-Calif.), co-chair-
man of the subcommittee, states
that there need be no specific
percentage of appropriated funds
alloted for national programming,
but rather, a “significant portion.”
The White House has asked that
CPB spend at least 25 percent
yearly. The amendment also said
that a substantial portion of funds
alloted should go to outside, in-
dependent producers.

Also, an amendment by Rep.

(Continued on page 94)

Allen Davis To Head
CBS Records Holland
On Temporary Basis

B NEW YORK — M. Richard
Asher, president, CBS Records
International, has announced

that Allen Davis, vice president,
creative operations, will be on
temporary assignment for CBS
Records International in Europe
to assume the responsibilities
resulting from the resignation of
John Vis, managing director of
CBS Records Holland (CBS Gram-
mofoonplaten B.V. Holland). 1n
order to assure continuity of
management for CBS Records
Holland, Davis will take up resi-
dence in Holland and exercise
the powers of chief executive of-
ficer of the Dutch company dur-
ing an interim period until a new
managing director is appointed.
For the period of Davis’
absence from New York, CBS
Records International creative
operations departments will be
aligned as follows: Bunny Frei-
dus, vice president, marketing,
will deputize for Davis during
the period of his absence from
New York. Ms. Freidus will be
(Continued on page 108)

Orleans Leaves 20th
B LOS ANGELES—Arnie Orleans
has departed 20th Century-Fox
Records as senior vice president,
marketing, for the label. Label
sources are expected to an-
nounce a realignment of the
top management sometime next
week.
Background

Orleans helmed the label’s
sales, advertising and marketing
after joining 20th Century last
May. Previously, he was na-
tional sales manager for A&M.

_
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More than a pretty face.
More than a special talent.
More than a super single.

More of Bonnie Tyler
in her new album.

BONNIETYLIER
IT'S A HEARTACHE
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She's been called the next !
Produced by

Rod Stewart, compared to avid Mackav, Scott and Wolte
Janis Joplin and paralleled
to Stevie Nicks.
She's a crooner, a cryer, a
woman possessed with a vocal
quality that is undoubtedly
leading her to the top.
“It's A Heartache' #1249
Bonnie Tyler's smash single, RGA
nowanalbum. Records ¥
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