
HITS OF THE WEEK
SINGLES
THE JACKSONS, "SHOW YOU THE WAY TO

GO" (prod. by Kenneth Gamble &
Leon Huff) (writers: Kenneth Gamble
& Leon Huff) (Mighty Three, BMI)
(3:24). The group enjoyed a run-
away smash with its first single for
the label and has followed that with
a smooth ballad. There's only one
way for this one to go, and that's up
the chart. Epic 8 50350.

AEROSMITH, "BACK IN THE SADDLE" (prod. by
Jack Douglas) (writers: S. Tyler & J.
Perry) (Daksel/Song and Dance/
Vindaloo, BMI) (4:36). The amazing
success story of the group continues
to unfold as this lead-off track from
the "Rocks" album has just been
singled out. A powerful follow-up
to their seething "Walk This Way."
Columbia 3 10516.

KENNY NOLAN, "LOVE'S GROWN DEEP" (prod.
by Kenny Nolan & Charlie Callelo)
(writer: Kenny Nolan) (Sound of No-
lan/Chelsea, BMI) (3:45). Nolan's
wispy "I Like Dreaming" became a
substantial success for the singer
who shows that there's more to
come. This is another sentimental
ballad that should follow the same
hit pattern. 20th Century 2331.

DR. BUZZARD'S "ORIGINAL" SAVANNAH BAND,

0 "SOUR AND SWEET"/"LEMON IN
THE HONEY" (prod. by Sandy Linzer)
(writers: Stony Browder, Jr. & August
Darnell) (Pink Pelican, BMI) (3:28).
The group's debut album has proven
to be a very fertile source for singles
material. The Dr.'s exotic sound and
rhythms are still proving to be irre-
sistible. RCA 10923.

SLEEPERS

BRUCE FOSFER, "BORN TO BREAK MY HEART"
(prod. by Jimmy lenner) (writers:
Bruce Foster & Al Lawrence) (CAM-
U.S.A., BMI) (3:20). The first single
via this new label is an infectious
singalong tune by this upcoming
New Jersey talent. One listen's all it
should take to have you hooked for
good. A smashing debut! Millen-
nium MN 600 (Casablanca).

ADDRISI BROS., "SLOW DANCIN' DON'T TURN
ME ON" (prod. by Norbert Putnam)
(writers: Dick & Don Addrisi) (Music
Way/Flying Addrisi, ASCAP) (3:12).
The Addrisis' long string of hits
should continue to grow as this tune
stands poised to dance up the charts.
The first single from the label under
its new pact with RCA is a turn on.
Buddah 566 (RCA).

DEAN FRIEDMAN, "ARIEL" (prod. by Rob
Stevens) (writer: Dean Friedman)
(Blendingwell, ASCAP) (3:22). The
Hollies' friend, Carrie -Ann, has a
baby sister and her name is Ariel.
Now she's old enough to go out dat-
ing and Friedman's first person story
describes his experiences with her.
Sure to be a big request item. Life -
song 45022.

SUSAN COWSILL, "THE NEXT TIME THAT I SEE
YOU" (prod. by Trevor Lawrence)
'writers: Pat McManus & Lefty Pe-
droski) (Colgems-EMI/Tiny Tiger,
ASCAP) (2:50). It's been about ten
years since the Cowsill family
name was on the charts, but this
single could mark a comeback as the
young songstress sounds like Olivia
Newton -John. Warner Bros. 8333.

ALBUMS
SPINNERS, "YESTERDAY, TODAY & TO-
MORROW." Smooth is the key to the
Spinners' latest album-the evenness of
dynamics matches the consistency of
the vocal harmonies. "I Must Be Living
For A Broken Heart," "Honey I'm In
Love With You" and "You're Throwing
A Good Love Away" are perfectly
suited to the easy-going manner. At-
lantic SD 19100 (7.98).

"COMMODORES." Stompin' rhythm and
blues with funky backbeats, excellent
lead and support singing, and hot,
often understated, arrangements.
"Squeeze The Fruit" is the heated
opener; "Funny Feelings," -Won't You
Come Dance With Me" and "Funky
Situation" show their versatility. Listen
and you'll know why they're still hot
on the tracks. Motown M7 -884R1 (7.98)

"JEFF BECK WITH THE JAN HAMMER
GROUP LIVE." Recorded during the
most recent tour of England, with Beck
and Hammer fronting the latter's band.
They turn in hot renditions of "Full
Moon Boogie" and "Blue Wind" as
well as an unusual interpretation of
the Lennon/McCartney "She's A Wom-
an." Produced by Hammer with Tom
Werman. Epic PE 34433 (6.98).

NORMAN CONNORS, "ROMANTIC
JOURNEY." Connors' "Starship" rose
to great heights with his last release.
The current set features more of his
pop -jazz stylings applied to the Thom
Bell/Linda Creed "You Are Everything,"
Gato Barbieri's "Last Tango In Paris"
and his own title song. And again, the
supporting cast is outstanding. Buddah
BDS 5682 (RCA) (6.98).
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RECOR IC)
Injunction Denied in Marin Suit

By JOHN MANKIEWICZ
 LOS ANGELES-A motion for
injunction to stop record distri-
butors (WEA, CBS, MCA et al.)
from selling records to any retail
account at a cheaper price than
the companies sell to Marin
Music Centre, a small indepen-
dent retailer in Mill Valley, Cali-
fornia, has been denied by Judge
Harris, the presiding judge, in
the case that was filed January

Fleetwood Mac Top LP;

Manilow Catalogue Hot
By LENNY BEER

II Fleetwood Mac (WB), which
took one year to reach 4*1 on
their last release, has accom-
plished the feat in only the fifth
week of charting with their lat-

est, "Rumours."
Chart Fleetwood knocked

Analysis "A Star Is Born" out
of the top position

after a close battle by scoring in-
credibly strong numbers at retail
while maintaining top five posi-
tioning at the racks. "A Star Is

Born" (Columbia), which had
held the lead in the nation for
the past seven consecutive weeks,
was pushed out of its top position
at racked accounts by the surging
Barry Manilow (Arista), which ex -

(Continued on page 6)

3, 1975 in U.S. District Court,
Northern California District.

The order was handed down
last Tuesday (15), two weeks after
attorneys for Charles and Jane
Zoslaw of Marin Music Centre
asked for the injunction.

The suit, in addition to a

nearly all-inclusive list of record
distributorships, also charges a

number of chain retail record
stores, cited by Marin Music
Centre as having involved them-
selves with the creation and use
of multitiered distribution pric-

(Continued on page 98)
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Jann Wenner Dialogue
 This week's Dialogue is an
exclusive interview with Rolling!
Stone editor Jann Wenner. See
page 8.

Appeals Court Ruling Ends
Broadcast Obscenity Ban

By MICHAEL SHAIN
 WASHINGTON-Last week, the
U.S. Court of Appeals in Wash-
ington ruled that the Federal
Communications Commission has
no authority to regulate so-called
"indecent" language on the
radio. Those four-letter words-
some of which stretch all the
way up to 10 and 12 letters-
can go out over the airwaves,
the court said, and those who are
offended can simply spin the dial.
But the FCC cannot ban them
from the air, at least not under
the rule it uses now. A commis-
sion appeal to the Supreme Court
is still possible, although not
certain.

The case in question involved
comedian George Carlin, his
somewhat prophetic routine

ABC Record & Tape Completes Reshuffling;

Aggressive Policy Led by Sears Acquisitions
By SAM SUTHERLAND

 LOS ANGELES - Pointing to record departments, Herb Men -
new accounts expected to gener- delsohn, president of ABC Record
ate an additional $6.5 million a and Tapes Sales, Inc., character -
year, along with recent chain pro- ized the 18 -month reorganization
motions that have shored up the o: the national rack jobbing com-
f,agile profit margin in racked bine as a turnaround in sales and

growth potential. In an interview
with RW, Mendelsohn detailed
both recent account acquisitions
and ongoing operational changes
that have led ABC to set 12 to 15
percent net sales growth as a real-
istic goal during fiscal '77.

ABC's recent acquisition of 10
Sears record departments in De-
troit - "Four of those stores are
among the largest Sears stores in
the country," according to Men-
delsohn-will soon be followed
by new Sears accounts in North -

(Continued on page 109)
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* The Record World Sales Index is based on a broad cross-section of quantitative sales data
reported to Record World from retailers, rack jobbers and one -stops across the country. The base
figure for both the singles and album indices is a smoothed average of these quantitative reports
during periods in March, 1976, with each weekly figure being a percentage increase or decrease
on the base. The base figure for both singles and albums is 100.0.

Atlantic Re -Signs

The Rolling Stones
 NEW YORK - The Rolling
Stones have been re-signed to
Atlantic Records, it was an-
nounced by Ahmet Ertegun,
chairman.

The new contract calls for At-
lantic to distribute in the United
States and Canada future product
by the Rolling Stones on Rolling
Stones Records.

called the "Ten Words You
Can't Say On Television," and
New York's radical listener -spon-
sored station, WBAI-FM. The
FCC two years ago fined WBAI
for broadcasting the Carlin
routine (contained in his album
"Occupation: Foole") during the
early evening hours of a De-
cember day in 1973. Carlin's
rapid fire litany of the forbidden
ten words, the FCC said, vio-
lated provisions of the Com-
munications Act which ban from
the air "obscene, incident, and
profane expressions." WBAI con -

(Continued on page 105)

UA Near Choice

For Pubbery Post?
 LOS ANGELES - Reliable
sources here are projecting that
a major United Artists Music ex-
ecutive is being groomed to as-
sume the top slot for the publish-
irg combine recently vacated by
Mike Stewart and currently being
filled by L. Joseph Bos, chairman
of the board of United Artists
Music and Records Group.

RW has learned that both com-
pany insiders and general pub-
lishing sources see Bos' appoint-
ment to the post of president and

(Continued on page 34)

Tracks, New Feature,
Keyed to Album Cuts
II This week Record World de-
buts a new chart -related feature,
Tracks, listing programmers' an-
alysis, based on audience reac-
tion, of what Ip cuts are selling
certain albums. The chart is a new
effort on the part of Record
World to further distill the infor-
mation compiled weekly by the
RW research department into
useful industry tools.

At the magazine's trade/radio
seminars, there has been increas-
ing demand from key radio and
dealer personnel for factual infor-
mation and analysis that would
lead to greater understanding of
the charts and the data contained
in them. One of the most re-
quested such features has been
a listing of key album cuts. In
response to this demand we have

(Continued on page 24)
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Van Dyke Exits KHJ;
Leader Moving Up?

LOS ANGELES-Charlie Van
Dyke has resigned his post as
program director at KHJ here.
Van Dyke, a veteran air per-
sonality at the station and
program director since mid-

i '76, gave 60 days' notice last
Monday (14), and is expected
to announce future plans
early this week.

As
from

Leader
yet unconfirmed reports
informed sources indi-

cate that current 6-10 p.m.
personality Dr. John Leader
will be moving up into the
vacated program director's
position. Leader is a former
member of the programming
staff at WQXI in Atlanta.

..IIMMIMMIMM.M.M.M1111111M.M.M.M.M.M.M.M1111111.111,

CBS, Playboy Announce

Distribution Agreement
IN LOS ANGELES-CBS Records,
a division of CBS, Inc., and Play-
boy Records, Inc., a unit of
Playboy Enterprises, Inc.'s En-

tertainment Group, have an-
nounced that they have com-
pleted an agreement in principle
for CBS Records to distribute
Playboy records and tapes in the
United States. Making the joint
announcement were Tony Mar-
tell, vice president and general
manager of CBS Associated
Labels, and Richard S. Rosen-
zweig, executive vice president of
Playboy Enterprises, Inc.

L.A. Retailer Touts $2.99 Albums
By JOHN MANKIEWICZ

 LOS ANGELES - Music
Odyssey, a small independent re-
tailer in West Los Angeles, last
week advertised a $2.99 price
for records that have "only been
played once," naming titles that
included recent records by
Boston, Fleetwood Mac, The
Eagles, and other top -selling
acts in a series of radio spots
on KHJ-AM.

According to Music Odyssey,
these records were originally sold
by the store to its customers for
taping purposes. When the rec-
ord is brought back to the
store after taping, Music Odys-
sey refunds approximately half
of the original purchase price
(around $4.98 for non -sale rec-
ords), and places the "played -
once" 1p on sale at $2.99. Music
Odyssey also has a more conven-
tional trade-in service, whereby
customers can bring in old rec-
ords for cash and trade. A small
portion of the records re -sold for
$2.99 are obtained in this
manner.

Retail Stir
Although Music Odyssey is

technically re -selling records for
the $2.99 price, this is the L.A.
market premiere of the kind of
pricing that is now creating a

retail stir in New York, Washing-
ton, D.C., and other markets
throughout the country. Custom-
ers buying records for $2.99
have the same return privilege
at Music Odyssey as those pur-

Sedaka Purchasing His Songs from Kirshner
11 NEW YORK-Neil Sedaka has
announced that he has entered
into a contract of sale to purchase
all musical compositions written
by him and owned by Kirshner
Entertainment Corporation. The
purchase price is $2 million and
involves more than 116 Sedaka
compositions.

Sedaka simultaneously an-
nounced that he will set up Neil
Sedaka Music with headquarters
in both New York and Los An-
geles. As part of the arrangements
with Kirshner, Sedaka's exclusive
songwriting agreement shall be

deemed to be terminated as of
December 31, 1976.

Included in the purchase from
Kirshner of more than 116 songs
are such Sedaka classics as: "Love
Will Keep Us Together;" "Bad
Blood;" "Laughter in the Rain;"
"Solitaire;" "Hungry Years;" "The
Immigrant;" "Lonely Night;"
"Love in the Shadows;" "That's
When the Music Takes Me" and
"Sing Me."

Sedaka recently signed with
Elektra/Asylum Records and his
first album is scheduled for re-
lease in May.

:Powerhouse Picks:
(Due to airplay and sales in projectable markets, these records
exhibit top five potential)

ID  41 1,  IP

Rose Royce (MCA) "I Wanna Get Next To You."
Already a certified r&b smash, this disc is proving 
itself on the pop side with airplay on numerous majors, 
together with strong retail sales.

4)  41 40 (10 4) 40

chasing new records: "If a record
is defective," said store spokes-
man Willie Van Brunt, "we'll
replace it with another played -
once copy." If the particular
title is not available, however,
Music Odyssey will try to satisfy
the customer with another almost
new record. "I wish we could sell
new records for $2.99," adds Van
Brunt, "but we couldn't make
money if we did."

'No Omen'
Other retailers with outlets in

the Los Angeles market did not
feel that Music Odyssey's price
was an omen of any widespread
future policy. "This market has
been relatively sane," said one
chain owner, "compared to, say,
New York. This might be because
we have the California Unfair
Trade Practices law which, al-
though it's never really been
tested, prohibits retailers from
selling under cost unless they're
being closed out."

Music Odyssey sees its recent
promotion as a move to get more
customers into the stores. "It's
too early to tell if it's working,"
said Van Brunt.

Arista Completes

Best Month Yet
II NEW YORK - Arista Records
has completed the biggest month
in the company's history with
February's worldwide net reve-
nue exceeding $4 million dollars,
it was announced by Elliot
Goldman, executive vice presi-
dent for the company. The total

(Continued on page 109)

Byrd Named Pres.
ABC Distributors
 LOS ANGELES - Jerry Rubin-
stein, chairman of the board,
ABC Records, has announced
that E.B. "Skip" Byrd has been
named president of ABC Rec-
ord Distributors, Inc. Byrd reports
directly to Rubinstein.

As president of the recently
formed division of ABC Records,
Byrd is responsible for the ad-
ministration of the manufacture,
distribution and sales of ABC
Records product. No further
personnel changes within the
division were announced.

Byrd has been with ABC Rec-
ords for the past four years as
Atlanta branch manager. His 25
years in the record industry
include two years as national
director of sales, RCA Records;
six years in sales at Columbia;
and 13 years in independent

(Continued on page 109)
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THERE'S A BUZZ ON
THE BABYS

THE BABYS
ARE ON

THE MIDNIGHT SPECIAL
THIS WEEK.

DON'T MISS THE GROUP
THE WHOLE COUNTRY'S BEEN

BUZZING ABOUT.
This Friday, March 25th



CHART ANALYSIS -

ABBA Breaks Through with #1 Single; Fleetwood Mac Tops LPs
Hall & Oates Close Behind Tull, Cole Hot

By LENNY BEER
After several years of interna-

tional fame combined with mar-
ginal success in the United States,
ABBA (Atlantic) has finally broken
through in this country with
"Dancing Queen," which tops
The Singles Chart this week. The
APBA single barely held off the
fast charging Hall & Oates (RCA),
which is also destined for time at
the top. Hall & Oates is also in a
similar position, with "Rich Girl"
being the first of their records to
fight for the top of the chart, after
some strong but not all -the -way
hits. Also very strong in the top 5
is the Thelma Houston (Tamla),
which took a strong jump from 9
to 5 and is selling extremely well.

Blasting into the top 10 this
week was the red hot David Soul
(Private Stock), which has the
sales and airplay potential to go
all the way. Also very strong out-
side the top 10, but not for long,
was Natalie Cole (Capitol), an-
other which looks like it has the
legs to go all the way pop while
it continues to score as #1 r&b.
Right behind were the Eagles
(Asylum), exploding with the title
cut from the "Hotel California"
album; Atlanta Rhythm Section
(Polydor), building in sales now to
follow its sensational play; Wil-
liam Bell (Mercury), a hot cross-
oer item; and Glen Campbell
(Capitol), looking like it will fol-
low "Rhinestone Cowboy" to the
tor.

The three hottest records of the
"new and exciting" ilk are Rose
Royce, Leo Sayer and Boz Scaggs.
Rose Royce (MCA) was having
some trouble garnering airplay
because their last single was still
hct, but sales are exceptional

Pickwick Reports
Earnings Increase
E WOODBURY, N.Y. - Pickwick
International, Inc. has announced
operating results for the third
fiscal quarter of its 1976-77 year
which ended on January 31,
1977.

Sales increased 21.7 percent to
$92,197,000 from $75,781,000 in
the same period of the previous
fiscal year. Net income increased
6 percent to $3,507,000 from
$3,317,000 in the same period.
Earnings per share for the quar-
ter rose to $0.79 from $0.75 in the
comparable quarter of the pre-
vious fiscal year.

For the nine months period
ended January 31, 1977, sales,
income and earnings per share
increased to $232,145,000, $7,-
281,000 and $1.65 respectively,

(Continued on page 34)

from the r&b play and the pop
activity is starting to fall in line.
There is no reason at all why this
one won't follow the action of the
last, now that "Car Wash" is fin-
ally slowing. Leo Sayer (WB) is an-
other that took a couple of weeks
to get untracked because his pre-
ious hit wouldn't stop, but now
"When I Need You" is the action
track and is taking jumps every-
.vhe re. Boz Scaggs (Columbia)
with the fourth track released
from his album, is exploding at
radio and gaining instant sales re-
action that points to yet another
hit.

Other hot items on this week's
list are Kiss (Casablanca), forced
out by radio and doing extremely
well so far; Marilyn & Billy (ABC),
with what looks like their second
straight biggie picking up play
and response already; Tavares
(Capitol), with an instant out -of -
111,2 -box hit; Climax Blues Band
(Sire), with an up -tempo rocker
which broke in secondary markets
ana is picking up major market
spread quickly; and Q (Epic),
breaking heavily in the south.

New and active on this week's
chart are Captain & Tennille
(A&M), one of the few automatics
left today, as Chartmaker; For-
eigner (Atlantic), one of the hot-
test new rock and roll bands; Fire -
fall (Atlantic), with their third re-
lease from their debut album; and
Dawn (Elektra), with major mar-
ket response coming quickly on
their latest.

(Continued from page 3)
ploded this week thanks to the
response to his successful tele-
vision special. Manilow's entire
catalogue, as a matter of fact, is

the key story on this week's chart
as all four of his albums are now
charted and doing well.

Manilow's current "This One's
For You" album is the strongest
as it moved from #11 to #5 with
a bullet with racks leading and re-
tail falling in line. "Tryin' To Get
the Feeling" jumped from 77 to
44 with a bullet, "Manilow II"
from 151 to 96 with a bullet, and
"Manilow I" re -debuted at 139
with a bullet. The reaction to the
Manilow catalogue is similar to
the explosive sales seen last week
on the Neil Diamond product on
Columbia, MCA and Bang. The
strong sales response to hot tele-
vision shows of industry acts
proves the points made recently
in a speech by E/A chairman Joe
Smith about the potential of the
recording industry not being tap-
ped at all by television exposure.
The sales experienced by Mani -
low and Diamond parallel similar
action that happened in the past
few years on product by Mac
Davis (Columbia), Helen Reddy
(Capitol), John Denver (RCA),
Captain & Tennille (A&M) and
others.

Strong sales activity continued
this week on the hot Jethro Tull
(Chrysalis) and Natalie Cole (Cap-
itol) albums, with solid reports
from all levels of the industry on

,REGIONAL BREAKOUTS,
r Singles Albums A
lost

Leo Sayer (Warner Bros.)
Marilyn McCoo & Billy Davis, Jr.

(ABC)

South:
Rose Royce (MCA)
KC & The Sunshine Band (TK)
Joe Tex (Epic)

Midwest:
Rose Royce (MCA)
Leo Sayer (Warner Bros.)
Climax Blues Band (Sire)

West:
Rose Royce (MCA)

East:
Bad Company (Swan Song)
Marlena Shaw (Columbia)
Minnie Riperton (Epic)
Bachman-Tumer Overdrive

(Mercury)
Slave (Cotillion)

South:
Bad Company (Swan Song)
Wild Cherry (Epic/Sweet City)
Sea Level (Capricorn)
Pablo Cruise (A&M)
Cerrone (Cotillion)

Midwest:
Bad Company (Swan Song)
Glen Campbell (Capitol)
REO Speedwagon (Epic)
Head East (A&M)
Rocky (Soundtrack) (United Artists)
Wild Cherry (Epic/Sweet City)

West:
Bad Company (Swan Song)
Pablo Cruise (A&M)
Bachman -Turner Overdrive

(Mercury)
Nils Lofgren (A&M)

these two giants. Tull now sits at
#14, right ahead of Natalie at
#16. Also picking up stronger
sales action this week was John
Denver (RCA), whose "Hits Vol-
ume 2" album has the racks show-
ing strong top 20 gains along with
a pick-up at the retail level. The
Denver album may be the kind of
sales item that could sell indefin-
ately once it picks up some mo-
mentum. His last hits package
stayed in the Record World top
10 for an entire year, so we will
keep tabs on the movement.

Debuting as Chartmaker was
the new Bad Company (Swan
Song), with strong retail action
across-the-board. Other strong
debut activity was recorded by
Foreigner (Atlantic), a hot new
rock band which is receiving com-
parisons to Boston (Epic); Wild
Cherry (Epic/Sweet City), with
their second; Head East (A&M),
very hot in the middle of the
ccuntry; and Weather Report (Co-
lumbia), with pop, r&b and jazz
sales out -of -the -box.

Of special interest this week is
the reaction to the REO Speed -
wagon (Epic), which has absolute-
ly exploded in the middle of the
country, is the #1 album already
in St. Louis and is spreading to
mzskets north and south. The in-
itial reaction in key markets to
this live set is similar to the re-
action at base level to the Framp-
ton album (A&M). If Epic can
spread the base at all, REO could
be a major name for 1977.

Feliciano Sues RCA
By SAMUEL GRAHAM

 LOS ANGELES-Singer/guitar-
ist/composer Jose Feliciano has
filed a multi -faceted civil suit
against RCA Records, his former
label. The suit, which was filed
March 7 in Los Angeles Superior
Court by Ervin, Cohen and Jes-
sup, attorneys for Feliciano, al-
leges several counts each of
breach of contract and fraud.

Feliciano's suit alleges that RCA
failed to pay Feliciano Enterprises
$200 thousand (in two payments)
after the artist submitted the two
final albums called for in his con-
tract; Feliciano Enterprises further
indicates that according to the
contract it is owed recording costs
in excess of $40,000. A third
beach of contract clause alleges
a failure on the part of RCA to
"distribute Feliciano recordings
on a worldwide basis."

The suit refers repeatedly to
RCA's handling of Feliciano cut-
outs, alleging "improper sales"
and "fraudulent concealment" of
same (via false royalty statements)

(Continued on page 34)
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