Who In The World:
Rod Stewart

SINGLES

NEIL DIAMOND, “DESIREE” (prod. by Bob
Gaudio) (writer: Diamond) (Stone-
bridge, ASCAP) (3:18). Diamond's

IV special has brought instant ra-
dio attention to this story of a
young man's initiation by an older
woman. The single rocks lightly, and
is arranged to focus attention on the
provocative lyrics. It appears to be
a pop natural. Columbia 3-10657.

STEELY DAN, “PEG" (prod. by Gary Katz)
(writers: Becker-Fagen) (ABC/ Dun-
hiJl, BMI) (3:58). With ""Aja’* being
touted as their most accessible {and
saleable) |p to date, Becker and
Fagen's single could bring them
back to pop radio after a three-
year absence. It's a pop-rock love
song, crafted with their usual per-
fectionism and flair. ABC 12320.

HALL & JOHN OATES, “DON'T
CHANGE” (prod. by Christopher
Bond} (writers: Hall-Oates-Allen)
{Hot-Cha/Unichappell, BMI) (3:28).
Remixed from the Ip track, this
“Beauty On A Back Street” selec-
tion rocks with an urgency that may
surprise those familiar only with the
duo's r&b-oriented work. It shows
strong pop prospects. RCA 11181.

THE ALAN PARSONS PROJECT, “DON'T LET IT
SHOW' (prod. by Alan Parsons)
(writers: Woolfson-Parsons) (Woolf-
songs, BMI) (3:37). Parsons brings
a church feel to this uplifting ballad,
one that has the makings of @
standard. The pop radio paths he
opened with I Wouldn't Want To
Be Like You' should continue to
serve him quite well. Arista 0288.

&
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HITS OF THE WEEK

\

SLEEPERS

LYNYRD SKYNYRD, ‘“WHAT'S YOUR NAME”
(prod. not listed) (writers: Rossing-
ton-Van Zant] {Duchess/Get Loose,
BMI) (3:31). It seems appropriate
that this Lynyrd Skynyrd single deals
with the life on the road that filled
so much of the group's career—it
rocks with authority, powered by a
driving brass section and Van Zant's
ironic vocal work. MCA 40819.

ROBERTA FLACK, “25TH OF LAST DECEMBER"
(prod. by Rubina Flake, Joe Ferla &
Eugene McDaniels) (writer: McDan-
iels) (Sky Forest, BMI) (3:35). This
year's Christmas singles arrived en
masse last week (see page 90}, and
the most promising of them is this
soft, nostalgic ballad, also suitable
for play well after the holiday sea-
son. Atlantic 3441.

MICHELLE PHILLIPS, **‘ACHING KIND" (prod. by
Jack Nitzsche) (writer: Martin) (Bug/
Rockslam, BMI) (3:16). Phillips’ de-
but as a solo performer comes just
as her acting career is taking off,
and the two should, complement
each other. This country-tinged bal-
lad could succeed with a variety of
radio formats; it follows a country
tradition. A&M 1996.

KARLA BONOFF, ‘1 CAN'T HOLD ON" (prod.

by Kenny Edwards) (writer: Bonoff)

MCA
RECORDS

(Seagrape, BMI} (3:11). Bonoff's
songs, best known through rendi-
tions by Linda Ronstadt and others,
show much potential in the originals
as well, as this single and her grow-
ing FM following show. This one
boasts expressive lyrics and a hook.
Columbia 3-10618.

ALBUMS

QUEEN, *“NEWS OF THE WORLD." After
two aloums that were criticized for be-
ing similar, ths Ip is @ aeparture of
sorts for the group as thay explore new
sounds and song structures. “'Get Down,
Make _ove" has an almcst disco flavor
while ""We Will Rock Yeu" is a chant
that segues into the singls, "We Are
The Champions.” Already a winner!
Elektrc 6E-112 (7.98).

EARTH, WIND & FIRE, ““ALL 'N ALL.” The
group's graphizally deluxe new album
has already shipped plafinum which
makes it look like one of their biggest
to date. The single, “'Sergentine Fire"
is a standout as is the osallad, “I'll
Write A Song For You." Also watch for
¢ good reaction to "'Jupiter,” “"Magic
Mind' " and "“Be Ever Wonderful." Co-
|umbia JC 34505 (7.98).

GENESIS, ““‘SECONDS OU™." The last al-
bum from the post-Peter Gabriel line-
vp finds the group at its peak of musi-
cal crzativity. Their craftsmanlike ap-
proach is underlined on this live two Ip
set thiough the epic “'Suoper's Ready,”
‘' The Carpet Crawl’ arc “"Afterglow.”
This is the aloum that should break
the group in a big way. Atlantic SD
2-9002 (11.981.

WAR, “GALAXY.” The group has
changad labeis but not its sound as
he recently released 'Galaxy'' single
proved so wel . The group's line-up has
rtemained constant these years and as
@ result, they Fave created a sound that
is distinct with a wide ranging appeal.
“he instrumental “The Seven Tin Sol-
diers" finds War at its best. MCA
3030 ,7.98).
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WEA (orp. Names
Henry Droz Pres.

B NEW YORK—The appointment
of Henry Droz as president of
Warner - Elektra - Atlantic  Corp.,
succeeding the late Joel Fried-
man, has been announced by
David H. Horowitz, office of the
president of Warner Communica-
tions, Inc. Droz has been execu-
tive vice president of WEA for
the past three years.

Henry Droz

“I am very pleased to an-
nounce the appointment of
Henry Droz as president of
WEA,” said Horowitz. ““He has
been a very important member
of the WEA organization since
he joined it in 1972. Just two
years later, in 1974, he was

(Continued on page 108)

Pressing Plants’ Capacity Work Load Puts Ceiling On
Mammoth Seasonal Orders; Some Releases Delayed

By SAM SUTHERLAND
and MARC KIRKEBY

® NEW YORK—What is shaping
up as the record industry’s big-
gest-ever holiday season will be
kept from reaching even greater
sales heights, it now seems likely,
by a nationwide pressing-plant
log jam that has forced manufac-
turers to do without many cata-
logue reorders and to delay until
the new year many new releases.

Simply put, the nation’s record
pressing facilities can handle no
more orders at present, a Record

World survey shows, and indeed
may not slacken their current
three-shifts-a-day,  six-or-seven-
days-a-week schedule before next
March at the earliest.

“We're just up to our eyeballs
—we would not be able to take
any new business at this point,”
said Tom Van Gessel, vice presi-
dent of Columbia Record Produc-
tions. ““It's usually heaviest for us
up to Thanksgiving, because it's
such a big retail weekend. But
this year it just seems it will con-
tinue on through December and

Retail and Marketing Analysts Predict
Strong Upswing In Holiday Sales Activity

By MIKE FALCON

W LOS ANGELES—Christmas sea-
son retail sales at general mer-
chandisers will be up this year
from 1976 sales figures, and rec-
ord specialty stores are also in for
a strong holiday selling season,
according to a RW survey of grad-
uate business schools and major
brokerage firms. Both instructors
specializing in retail analysis and
brokerage retail experts were
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questioned in the two-week

study.

Roughly three-quarters of the
school personnel and brokers
questioned thought that the 1878
holiday selling season would be
better for the retail trades in
general than had the 1977 Christ-
mas period. The remaining views
were about equally divided as to
whether the 1978 Christmas sea-
son would be similar to last year
or marginally below the figures
posted.

“It should be a reasonably
healthy environment,” said Jeff
Feiner, retail analyst for Drexel
Burnham Lambert, Inc. “We ex-
pect general merchandise sales
to increase on the order of eight
to nine percent. The environment
will be promotional, but we still
believe that consumers have the
willingness and the wherewithal
to spend within the framework
of only responding, basically, to
perceive quality and value mer-
chandise. In other words (they
will buy) if they’re getting quality

merchandise at a reasonable
price.
“The economy is probably

somewhat slowed down from last
year,” continued Feiner, “but |
think you could qualify it and say
it is slightly less robust than this
time last year, but the retail out-
look is still favorable.”

While most of the sources con-
tacted by RW emphasized that
their indicators and predictions
for the retail Christmas season

(Continued on page 109)

into January.”

Even for steady customers of a
custom-pressing operation such
as Columbia, the unprecedented
fall rush means waiting longer for
fewer actual pieces, both records
and tapes, and making hard deci-
sions on priorities. Bob Scerbo,
Arista’s production director, put
these decisions in perspective:
“We're getting new releases, then
comes back orders. There is no
capacity for any inventory except
a new release, and for that, you
wait your turn. If you asked me
poor, good or excellent, I'd have
to say we’re in good shape —
we’ve come out with our most
important releases, but we’ve had
to postpone a half-dozen until
January. Now, everyone is saving
their big guns until January, and
it will be backed up then until
the end of March, which should
take the pressing plants up to the
April releases.”

The plants “are playing catch-
up with us,” according to Phono-
gram/Mercury’s  Richard  Mer-
schantz, filling fractions of each
order and back-ordering the bal-
ance. Merschantz and other pro-
duction chiefs are now making
daily calls to their plants to re-

(Continued on page 108)

RW Bows London Office

® LONDON — Record World
has established its own London
office under the management of
Philip Palmer.

Philip Palmer
A former news editor of U.K.
trade magazine Music Week,
Palmer joins Record World from
EMI Music Publishing Ltd., where
he was publicity manager for
nearly four years.
The London office is situated
at Suite 22/23, Langham House,
308 Regent Street, London WL
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Refailers Forecasf Jazz Sales Surge

By SAMUEL GRAHAM and SAM SUTHERLAND

B LOS ANGELES—Major retail-
ers across the country are fore-
casting continued increases in
overall sales for jazz product,
according to an RW survey that
underscores substantial gains in
unit tallies—along with a greater
emphasis on both crossover/
fusion and mainstream jazz
titles via in-store merchandising
and advertising — in virtually
every marketing region.

While many retail operators
contacted still qualify those -in-
creases in terms of specific
demographics for a given store,
growth for jazz sales is being
reported not only in traditional
urban locations, but in suburban
and rural locations once gen-
erally held to be beyond the
confines of that market.

The majority of retailers agree
that most of the volume re-
ported is represented by com-
mercial crossover or fusion acts
receiving added exposure via
pop and progressive radio for-
mats. But a significant number of
major chains also see an increase
in traffic for mainstream acts,
both newly recorded and in
catalogie, and anticipate greater
growth for the more esoteric or
avant garde artists as consumers
move from crossover styles
toward the mainstream.

Playboy Considering
Elimination of

® o o

Its Record Division

By SAMUEL GRAHAM
B LOS ANGELES — Sources at
Playboy Records and the label’s
parent organization, Playboy En-
terprises, Inc., have indicated that
Playboy Enterprises has decided
to eliminate, or at least signifi-
cantly reduce its presence in the
record business. The move is a
confirmation of recent industry
speculation to that effect.

Dick Rosenzweig, executive vice |
president of Playboy Enterprises,

told Record World that “after a
number of years of hope and
effort but also of mounting losses,

(Continued on page 109)

Retailers’ support for jazz is
keeping pace with the growing
interest visible in the manufac-
turing sector in most areas, with
labels and stores both broaden-
ing their merchandising and ad-
vertising profile: while com-
panies are increasing their sup-
port in those areas, many
retailers polled indicated that

(Continued on page 105)

WB Names Krasnow

Vice Pres., Talent

@ LOS ANGELES—Robert Krasnow
assumes the new role of vice pres-
ident, talent, for Warner Bros.
Records, it was announced this
week by Mo Ostin, board chair-
man and president of the com-
pany. The promotion is effective
immediately.

Duties

According to Mo Ostin, this
vice presidency recognizes Kras-
now'’s accomplishments, and wii
involve him more deeply in the
direction of Warner Bros. Rec-
ords. Krasnow has been instru-
mental in the signing to Warners
of such artists as Brian Auger,
George Benson, Bootsy Collins,
Alice Coltrane, Funkadelic, John
Handy, Chaka Khan, Flora Purim,
Eugene Record, The Staples and
others. Krasnow will continue his
activity in the area of talent ac-
quisition, reporting to Mo Ostin.

Krasnow has held positions with
King Records, Warner Bros. sub-
sidiary Loma Records (as general
manager) and Buddah Records be-
fore becoming a founder of Blue
Thumb Records.

Jack Lewerke Dies
Of Heart Attack

W LOS ANGELES—Funeral serv-
ices were held Wednesday (16)
for Jack Lewerke, vice president
and partner in the Los Angeles-
based Record Merchandisers,
one of the nation’s five largest
independent distributors. In ad-
dition to numerous business

Jock Lewerke

ventures in production, promo-
tion, distribution and music pub-
lishing, Lewerke was well-known
for his humanistic approach to
management and close involve-
ment in the jazz world. He died

(Continued on page 112)

Impact Label Receives
First Gospel Gold

B NASHVILLE—Impact Records, a
division of The Benson Company,
has been awarded its first gold
album certification from the Re-
cording Industry Association of
America. “Alleluia! A Praise Gath-
ering For Believers” has sold in
excess of 700,000 units according
to the company. It is the first al-
bum released by a major gospel
label to achieve RIAA gold record
status.

(Continued on page 112)

Integrity Reports Sales Increase

B LOS ANGELES—Integrity Enter-
tainment  Corporation, parent
company of the Wherehouse Rec-
ord record retail chain, has re-
leased its annual report for 1977,
in which sales were reported as
increasing 18% to $46,069,661,
up from $39,146,486 in fiscal
1976. The report also reveals that
net income for Integrity rose
91%, from $442,315 to $844,514.

Other highlights of the report,
presented to shareholders by
president and director Lee Hart-
stone Nov. 17, include earnings
per share (primary), which were
29¢ in fiscal 1977, almost double
the 15¢ per share of the previous
year, based on
2,900,000 shares outstanding in
both years. Additionally, share-
holders equity increased 29%, to
$3,799,119, up from $2,949,355.

Expansions

Also, the report detailed the
expansion plans for the chain,
which will expand to 98 outlets
during the Christmas season, up
from 87 stores in operation in
June 1977. Of the 98 stores in
operation during the month of
December, 89 will be operating
under the trade name "The
Wherehouse,” seven will be oper-
ating as budget stores under the
trade name ‘‘Hits-For-All,” and
two will be “Big Ben’s,” the
12,000 to 15,000 square foot op-

(Continued on page 113)
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THIS WEEK SAM DELIVERS

LES McCANN

Sam from ABC announces that his “800” line
is still open for record retailers throughout
the country.

Call ABC, toll-free. Order free in-store
display materials. Get your name in for our
giant Sweepstakes giveaway. Enter the ABC
Display Contest, too.

They’re all still going on, so call!

And while you’re at it, talk with ABC stars
and executives — live and in person!

This week’s Celebrity Hotline features the
exciting ABC recording star Les McCann
and Gary Davis, Vice President, Sales
and Promotion.

On Wednesday, November 23rd call
between 11 am and 12 noon P.S.T. to talk
to Les. To reach Gary, make it between
12 noon and 1 pm P.S.T. Of course you
can still call anytime to talk to Sam. And
they’d all like to hear from you.

CALL 800-423-5300
IN CALIF. 800-382:3328

@ Records



W [n its 26th week atop The Al-
bum Chart, Fleetwood Mac’s (WB)
staying power once again proved
insurmountable despite another
strong week recorded by Linda
Ronstadt’s “Simple Dreams’” (Asy-
lum) and “Elvis In Concert’’ (RCA)
as they continue to hold their
own at #2 and #3 respectively.
Steely Dan (ABC) and Elvis’
““Moody Blue” (RCA) still hold on
to the next two positions, making
this week’s top five a carbon copy
of last week’s listing. Running just
behind that tightly knit pack at
the top is Lynyrd Skynyrd (MCA)
at #6 bullet. The album is now
shaping up as the group’s biggest
to date with good positioning at
the racks and a strong sell-
through pattern that could help
it to penetrate the top five bloc
next week.

Both of the “You Light Up My
Life” albums continue their surge
with the original soundtrack
(Arista) moving up to #8 bullet
with strength at the racks and
Debby Boone (Warner-Curb) tak-
ing a six point jump into that very
tight top 10 at #9 bullet with
good pick-up at the retail level.

Also scoring well in the top 20
is ““Commodores Live” (Motown)
at #13 bullet with a 13 position
jump as it continues to show
enormous pop and r&b retail ac-
tion as well as significant strength
at the racks. Also sustaining their
momentum were Steve Martin
(WB) at #16 bullet, Santana (Co-
lumbia) still bulleting at #18 and
Elton John’s (MCA) second great-
est hits package entering the top
20 with a bullet at #20.

The biggest gain of the week
was registered by Kiss (Casa-
blanca) with “Kiss Alive IL.” This
week’s Salesmaker is following
the pattern of the group’s last live
album with top 20 rack activity
already notched up in the mid-
west rock and roll belt. Another
big jump was scored by Shaun
Cassidy {Warner-Curb) with a 35
point leap to #40 bullet. As his
first album is maintaining itself in
the top 10, “Born Late” is being

Marks to Interworld

B LOS ANGELES—Eddie Lambert,
general professional manager of
Interworld Music has named Larry
Marks to a professional manager
position. Previous to this appoint-
ment Marks has been director of
creative services for 20th Century
Music. He had also been west
coast professional manager of
Aaron Schroeder International, a
company recently acquired by
Interworld.

=——smmmmm= CHART ANALYSIS me—

Mac Hits Half-Year Mark; Boone Records 7th Week On Top

ELO, Queen in Strong Debuts

By BARRY TAYLOR

greeted with immediate retail ac-
ceptance in just its second week
of release.

After a full 61 weeks on the
chart which includes consider-
able longevity in the top 10, Bos-
ton (Epic) regained its bullet at
#31 as the racks have begun to
give it renewed support at the
kickoff of the Christmas season.
Also looking good with bullets
this week are Bob Welch (Capi-
tol), #22; Rose Royce (Whitfield),
#26; Olivia Newton-John (MCA),
#27; David Bowie (RCA), #34;
George Duke (Epic), #57; High
Inergy (Gordy), #59; Gino Van-
nelli (A&M), #60; and The Babys
(Chrysalis), #80.

New on the top 100 and this
week’s Chartmaker is ELO’s (Jet)
“Out Of the Blue,” which debuts
at #28 bullet. Its out of the box
impact on the retail level is en-
couraging with #1s chalked up in
Milwaukee . and Indianapolis and
top 10 showings in Atlanta; St.
Louis; Washington, D.C.; Cleve-
land, Buffalo and Arizona. An-
other major newcomer is Queen’s
(Elektra) “News Of the World,”
which bows at #58 bullet after a
strong first week with top tens in
Los Angeles, Boston and Wash-
ington and a strong initial reac-
tion in the midwest.

Also new on The Album Chart
this week are Neil Diamond (Co-
lumbia), Donna Summer (Casa-
blanca), Paul Simon (Columbia)
and Eric Clapton (RSO).

KC Is Singles Chartmaker

By PAT BAIRD

B Debby Boone (Warner-Curb)
held onto the top spot on The
Singles Chart for the seventh
consecutive week as she con-
tinues to out sell all competi-
tion. The success of the Boone
record seems not only to have in-
creased sales on all singles but
has also increased sales and air-
play on a number of female art-
ists. Women artists occupy five
of the top 10 spots.
Top Ten

Crystal Gayle (UA) bulleted
at #3 with Rita Coolidge (A&M)
and Linda Ronstadt (Asylum) bul-
leting at #4 and #6. Carly Simon
(Elektra) is at #5. Heatwave
(Epic) held at #2 this week with
strong sales. Chicago (Columbia)
maintained the #8 position,
while the Bee Gees (RSO) jump-
ed three points to #7. New in
the top 10 this week is Fleet-
wood Mac’s (WB) fourth single
from the “Rumours’’ Ip at #10.

Outside the top 10, Paul
Nicholas (RSO) bulleted to #11
with strong sales; LTD (A&M),
High Inergy (Gordy) and Millie
Jackson (Spring), who hold the
top three spots on The R&B Sin-
gles Chart, are all bulleting this
week on the pop side; Dolly
Parton (RCA) jumped seven
points with her biggest pop sin-
gle, and Kansas (Kirshner) moved
nine, picking up significant air-
play.

Shaun Cassidy
Other big movers this week

REGIONAL BREAKOUTS

East:
Dolly Parton (RCA}
Millie Jackson (Spring)

Santa Esmeralda (Casablanca)
Andy Gibb (RSO)

South:

Paul Simon (Columbia)
ELO (Jet)

Player (RSO)

Queen (Elektra)

Billy Joel (Columbia)

Midwest:
Player (RSO)

Dolly Parton (RCA)
Santana (Columbia)
Queen (Elektra)
George Duke (Epic)

West:

High Inergy (Gordy}
Dolly Parton (RCA)
Paul Simon (Columbia)
Queen (Elektra)

Albums

East:

ELO (Jet)

Queen (Elektra}

Neil Diamond (Columbia)
Paul Simon (Columbia)
Eric Clapton (RSO}

Bob James (Tappan Zee)

South:

ELO (Jet)

Queen (Elektra)

Neil Diamond {Columbia)
Eric Clapton (RSO)

Midwest:

ELO (Jet}

Queen (Elektra)

Neil Diamond (Columbia)
Pavl Simon (Columbia)
Eric Clapton (RSO)

John Denver (RCA)

West:

ELO (Jet)

Queen (Elektra)

Paul Simon (Columbia)
John Denver (RCA)}

Bob James (Tappan Zee)

were Shaun Cassidy (Warner-
Curb) and Rod Stewart (WB),
both with first singles from new
albums bulleting on The Album
Chart; Odyssey (RCA), which
broke top 20 r&b and continues
to pick up big pop airplay; ELO
(Jet), this week’s Powerhouse
Pick, picking up significant air-
play for a 29 point jump; Randy
Newman’s (WB) satiric “Short
People’” also got big play for a 17
point move, and Chic (Atlantic),
already a strong r&b and disco
record, broke this week with
strong pop station airplay.
KC

Bulleting into the Top 100
this week are Chartmaker KC &
The Sunshine Band (TK); Dan
Hill (20th Cent.); Steve Martin’s
comedy record “Grandmother’s
Song” (WB), and Ashford and
Simpson (WB).

Goody Reports

Income Increase

B NEW YORK — Sam Goody,
Inc. has reported that its net
income for the third quarter of
1977 ended September 30 was
$100,016, equivalent to $.15 per
share, reversing the losses of
the same period last year, when
Goody lost $96,890, or $.15 per
share. Revenues for the quarter
just completed were $12,026,-
268, up from $10,617,841 during
the third quarter of 1976.
Nine Month Period
For the nine-month period
that ended Sept. 30, Goody’s
net loss was $410,762, or $.62
per share, compared to a loss of
$483,212, or $.73 per share, for
the same term in 1976. Sales for
the nine months were $35,587,-
186, up from $31,512,024 in the
first nine months of 1976.

ABC, Pickwick Pact

8 LOS ANGELES—Steve Diener,
president, ABC Records, and C.
Charles Smith, president, Pick-
wick International, Inc., have
announced the signing of a
budget-line licensing agreement.
Re-Release Rights

Under the agreement, ABC
has granted Pickwick the rights
to re-release in the U.S. and
Canada selected product from
the ABC Records repertoire.

Over a three-year period,
Pickwick will release in excess of
150 albums, encompassing pop,
soul, country, and other ABC
product.

The agreement between ABC
and Pickwick takes effect im-
mediately.
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