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Jacksonmania Spreads to TV

With the Jackson 5’s First

Special, ‘Goin’ Back to Indiana,’ -
A Motown Production, Airing
Sunday, Sept. 19, Via ABC.
The Motown Label Supergroup’s
Story Appears in This Issue.
' DAWN, “WHAT ARE YOU DOING SUNDAY?” (Pocket /2 THE LETTERMEN, “LOVE" (Maclen Music, BMI). ARETHA FRANKLIN, “ARETHA'S GREATEST HITS.” ]
Full of Tunes, BMI). Featuring Tony It's about time someone thought of “Spanish Harlem,” “Baby, | Love You,' “A
Orlando once again, Dawn’s chart releasing John Lennon’s classic mel- @ Natural Woman,” “Don’t Play That Song,” *I /nl/ms(/lvll/' ~///'/‘
success cannot be denied. This out- ody as a single. No strangers to the Say a Little Prayer,” “Bridge Over Troubled ; )
ing should be as big as “Knock charts, the Lettermen might have Water,” “Respect” “Chain of Fools,” “Call
Three Times.” Bouncy tune with their biggest single yet. Perfect ar. Me,” “Dr. Feelgood.” Atlantic SD 8295.
fult production treatment, key to rangement from the boys' forthcom-
the turning out of hit records. Bell ing “Love Book” LP. Could go ail
45141 the way. Relax and listen, Capitol
6315.
CAT STEVENS, “PEACE TRAIN' (Irving Music, BMI). LINDISFARNE, “LADY ELEANOR” (R & M Music, POCO, “FROM THE INSIDE.” Poco may not have
_ The Cat continually keeps us in awe, ASCAP). British group’s first outing rocketed to supergroupdom as quickly as some
b and this one is no exception. Beau- A A is sure to turn some heads. Fine groups, but they have steadily and deservedly
@ tiful follow-up to “Moon Shadow . blending of lyric and melody so in-  built a following. This album provides all the
¥ and “Wide World.” Delightful pro- elel digenous to Great Britain. Rock and reasons why. Try “Hoe Down” and “Ol' For-
duction can’t help but please. For. roll flip just as good. Both cuts giver” first. Epic KE 30753,
ever a crossover with top 40 and from their new LP, “Nicely Out of
underground. A&M 1291-S. Tune.” B/w “Down” (R & M Music,

ASCAP). Elektra EKS 45744.

DELANEY & BONNIE, “ONLY YOU KNOW AND | THE PIONEERS, “LET YOUR YEAH BE YEAH” {Irv- DR. JOHN THE NIGHT TRIPPER, “THE SUN [Z

KNOW” (Irving, BMI). Dave Mason ing Music, BMI). Pioneers seem hit- MOON & HERBS.” Dr. John has an increasing
did quite well with his own song bound with a clever combination of segment of the buying public tripping on him.

a while back. Now, one of the more music and production. Already #1 In a world of bizarre musicians he remains
famous husband and wife teams ¥ in England, success looms likely on very much in the musical vanguard. “Where
should achieve instant success. both sides of the Atlantic. Good Ya at Mule" excels. Atco SD 33-362.

Finally, Delaney & Bonnie don't need harmonies. Fine record. Yeah, yeah,

all the friends. Great rocker by yeah! B/w ““More Love” {Interglobal

great rockers. Atco 45-6838. Music, ASCAP). Big Tree BT 124

(Ampex)

FREDA PAYNE, "YOU BROUGHT THE J0Y” (Forever JODY MILLER, *“BABY, I'M YODURS” (Blackwood THE ISLEY BROTHERS, “GIVIN' IT BACK.” The
Music, BMI). Freda's follow-up to Music, BMI). Established country Isley Brothers have taken off the fancy duds ¥
“Bring the Boys Home’ will greatly e songstress has been knocking at and gotten way, way down to the nitty gritty el
add to her growing number of fans. %,,Wﬁ’\ff- the door of top 40 charts. Timing on his new album. They don’t do that many
Rock and roll Holland-Dozier tune is right for the Barbara Lewis smash songs, but what they do is intelligent and beau-
has all the ingredients necessary. to return. Tasteful production by tiful. T-Neck TNS 3008 (Buddah).

Flip is good enough to create two. Billy Sherrill. One expects the ob-

sided hit. B/w “Suddenly It's Yes- vious crossovers. Epic 5-10785

terday” (Forever Music, BMI) invic-

tus 1s-9100 (Capitol).
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Dave Kapralik On:

Dr. Stewart & Mr. Sly

By DAVE FINKLE

8 NEW YORK— David Kapra-
lik, who manages Epic’s Sly
Stone (Sylvester Stewart) and
the Family Stone, is currently
embarked on clearing Sylvester
Stewart’s name of what he feels
are unjustified raps— the focal
point right now being a de-
cision by the City of New York
not to allow Sly to give a free
concert here as promised by
Kapralik after last year’s Rand-
all’s Island mishaps.

In discussing Stewart and the
clearing of his name, Kapralik
is careful to point out that he
thinks of Sly Stone and Sylves-
ter Stewart as two people, and
that in no way is he bound to
offer cop-outs for Sly Stone.
(Kapralik, in fact, talks about
the two personalities of Stone

as if he were discussing the
twins in an old Bette Davis film
—one good and one bad. It
might be recalled that in the
early ’'60s the much-traveled
record man formed Kapsil Pro-
ductions with Eddie Silvers to
record Miss Davis.)
Kapralik contends that it is
the “life-affirming” Stewart
whom the city has been denying
the chance to give a free con-
cert. He attests that the mayor’s
office said no to a free concert
after Stewart was reported to
have touched off last year’s
riot in Chicago’s Grant Park.
Kapralik said that docu-
mented proof exists establish-
ing Stewart as having been
about to arrive to that particu-
lar concert 15 minutes early,
(Continued on page 36)

ASCAP Announces
'71-72 Annual Awards

B ASCAP has announced the
results of the 11th annual meet-
ings of its Awards Panels for
the 1971-1972 distrubution year,
These awards are designed to
recognize and encourage the
continuing contribution of
ASCAP members to a wide
spectrum of contemporary mu-
sic, from rock to classical.
Included among the list of
award recipients are Spoleto
Festival director Gian Carlo
Menotti; Virgil Thomson, com-
poser; Steven Schwartz, writer
of the hit rock musical “God-
spell” and collaborator with
Leonard Bernstein ‘bon the
“Mass” which Bernstein com-
posed to inaugurate the John
F. Kennedy Center for the Per-
forming Arts in Washington;
such Nashvillians as Jerry Fos-
ter and Bill Rice; soul writer
Rufus Thomas; Ornette Cole-

England Returning
To Columbia?

B At press time last week, it
was rumored that Don England
was returning to Columbia Rec-
ords to head up their phono-
graph division.

man and Billy Taylor; and such
writing-performing groups as
Black Sabbath, Chase and Led
Zeppelin.

In its report of the awards
made in the Popular Field, the
Panel noted that it had given
awards to several new groups
including Hammer, If and Man-
drill, as well as more estab-
lished groups such as Cactus,
Mountain and War.

The Panel also listed a large
number of new awards recipi-
ents whose impact has been
felt in the music world in the
recent year, including Jacob
Brackman who co-wrote “That’s
the Way I've Always Heard it
Should Be” with award recipi-
ent Carly Simon; James Doris,
writer of “Oh Me, Oh My”;
Janis Gwin and Linda Martin
who co-wrote “Chick-a-Boom’’;
Dorothea Joyce who wrote the
5th Dimension hit “Loves,
Lines, Angles and Rhymes’’;
and Livingston Taylor, writer
of “Carolina Day.”

Other award winners whose
songs made the charts this year
were Kent Lavoie, writer of the
Lobo hit, “Me and You and a

(Continued on page 33)

B NEW YORK—A record sei-
zure of more than 400,000 pirat-
ed and counterfeit 8-track tape
cartridges was made last week
by the New York County Dis-

trict Attorney’s office. The raid
was part of a continuing inves-
tigation by that office into the
production and sale of bootleg
recordings.

The titles seized included
most of the recent best-sellers.
Among them were Simon &
Garfunkel’s “Bridge Over
Troubled Waters” (Columbia),
George Harrison’s “All Things
Must Pass” (Apple), Joe Cock-
er’s “Mad Dogs & Englishmen”
(A&M), “Hello Dolly Sound-
track” (Twentieth Century Mu-
sic) and recordings by Parrot’s

Record World Editor Doug McClel-
land, Frankie Laine, Record World
Publisher Bob Austin.

By DOUG McCLELLAND

B NEW YORK — Frankie
Laine, whose gritty, unique
style was the antecedent of to-
day’s preponderance of white
soul singers, has added another
first to his multi-million record-
selling career: his own record
production company, Coda Mu-
sic Productions, Inc.

Visiting Record World last
week during an Eastern per-
forming-promotion trek, the
Coast-based Laine—as eager
and vital as when he had his
first smash, “That’'s My De-
sire,” in the '40s—revealed that
his new company would be lo-
cated in Hollywood. His part-
ners are Carol Kaye, “the No.
1 call on bass on the West

$3 Million in Pirated
Tapes Seized in N. Y.

Tom Jones, Columbia’s Johnny
Cash, Apple’s Paul McCartney
and Atlantic’s Crosby, Stills,
Nash & Young.

Assistant District Attorney
Roy R. Kulcsar estimated the
value of the seized tapes and
other equipment at over $3 mil-
lion. He also had high praise
for many members of the legit-
imate recording industry who,
he said, made the investigation
and subsequent arrests pos-
sible. Kulcsar added that ‘“the
investigation is, of course, con-
tinuing and, as had already
been demonstrated, the New
York statutes which prescribe
record and tape piracy and
counterfeiting will be strictly
enforced.”

(Continued on page 36)

Laine Forms Production Co.

Coast,” and Ray Barr, “my con-
ductor who came to me for two
weeks 11 years ago.”

“We have had Frankie Laine
Enterprises for years, in pub-
lishing, writing and sometimes
handling talent, but this is the
first time we've gone into re-
cording with our own loot,”
explained Laine. “We've al-
ready cut an album with Joe
Pass, the guitarist, called ‘Bet-
ter Days Are Coming.” We think
it's something special. We
didn’t want it to be a rock LP,
because Joe is too mature for
acceptance there. And a middle-
of-the-road package might have
limited him to the old timers.
Speaking commercially, a jazz
album seemed unwise. We have
tried to bridge the gap. It
sounds like a wonderful blend
of contemporary and MOR with
jazz overtones. Only an artist

(Continued on page 33)

Davis, Schein
CBS Directors

B (Clive J. Davis, President,
CBS/Records Group, and Har-
vey L. Schein, President, CBS/
Columbia Group, have been
elected Directors of Columbia
Broadcasting System, Inc., an-
nounces William S. Paley, CBS
Chairman,



42 LPs Introduced
At UA 3-Day Meet

® LOS ANGELES — United
Artists Records has just con-
cluded a three-day national
sales meeting (Sept. 8, 9, 10)
at the Century Plaza Hotel, one
of the most productive in its
history. Confab was built upon
the dual themeg of “Listen to
Us Grow” and “We're Busy
Building a Record Company.”
Sessions were presided over
by UA’s Vice-President of Mar-
keting Michael Lipton. In at-
tendance were district man-
agers, branch managers and
promotion men from al] over
the nation, in addition to home

office personnel.

One of the conclave high-
lights was the screening of
footage from a pair of UA pro-
ductions for which the label
will have soundtrack albums,
“Fiddler on the Roof” and “Dia-
monds are Forever,” the new
James Bond epic with music
by John Barry and title tune
sung by Shirley Bassey. In ad-
dition, attendees witnessed a
30-minute visual presentation
of the highlights of UA’s suc-
cessful 99¢ Hollywood Bowl
Concert held earlier in the year.

(Continued on page 37)

Tumbleweed Joins
Famous Label Family

# NEW YORK—“It's been a
long time coming,” said Tony
Martell, President of Famous
Music Corp.

“Brotherhood, common effort
and real creativity in record
production—ano it’s beginning
to happen in Denver. Bring
some good people together —
producers who care about their
artists, artists who are allowed
to help shape their own records
and you get something like
Tumbleweed Records, the new-
est addition to the Famous Mu-
sic family of labels.”

Tumbleweed has been formed
by Larry Ray and Bill Szymeyk,
both ABC/Dunhill dropouts.
They’ve gathered a family com-
prised by Mitch Kampf, assist-
ant to Ray; Lee Keifer, assist-
ant to Szymeczyk; Aaron Schu-
maker, Art Director; Bob Rut-
tenberg, merchandising head;
Allan “Lard-O” Blazek, run-
ning operations; and Donna
Rabbitt “who holds it all to-
gether,” according to Ray and
Scymezyk.

Tumbleweed Records, said
Ray, “is a philosophy as well
as a record company. We are
not going to grind out records.
‘The philosophy is one of exper-
ience in addition to being an
artist-oriented company. The
concept of working with the
artist In every phase of an
album’s production is the main
factor in putting out a record
that is not just ‘product,’ but
a commercial and artistic suc-
cess with everyone caring about
their work. In working with an
artist it’s not just a one-way
path of communications, but
rather a two-way street in
which we ourselves, as well as
the artist, contribute to all as-
pects of the finished record.

4

“Many industry executives
thought we were too idealistic,
but we feel we’re living in a
world that needs some ideal-

(Continued on page 38)

Multi-Act Push
At London

Tom Jones and Engelbert
Humperdinck, twin giants of
London Records’ Parrot label,
for the first time had their
paths converge in the same
American city last week, which
became the woccasion for the
kick-off of one of the biggest
London artist tour tie-in cam-
paigns in the company’s 24-year
history.

While Humperdinck  was
opening a two-and-a-half week
stint at the Royal Box on
Thursday (9), Jones was hold-
ing forth in a special one-week
engagement at the Westbury
Theater, Westbury, N. Y. Jones’
presence signalled the opening
of a new push on the deluxe
“Tom Jones Live at Caesar’s
Palace” album due for release
this month following the com-
pany’s special full-staff sales
meetings at the Warwick Hotel
Monday and Tuesday (13 and
14). Humperdinck’s latest LP,
“Another Time, Another Place,”
is zooming toward certification
this week on the charts. The

(Continued on page 38)

Columbia’s Jack Schechtman:
A Beautiful Experience

By MITCHELL FINK

B NEW YORK — Asg Columbia
Records President Clive Davis
announces the signing of sing-
er-songwriter Jack Schechtman
to an exclusive recording con-
tract, we feel compelled to take
the time to relate a beautiful
experience: meeting and listen-
ing to Jack Schechtman.

On a hot, sticky night in July

we received a phone call from a
friend inviting us just two
short blocks away to hear a
new singer from Canada. The
effort was minimal, so we gra-
ciously accepted. There was
Jack, perched on a stool with
guitar in hand. After appropri-
ate introductions he began
singing, we began listening.

(Continued on page 38)
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Singer-songwriter Jack Schechtman (far right) is pictured here with
(left to right): Columbia East Coast Director of Contemporary Music
Allan Strahl, Schechtman’s managers Marvin Pearl and David Yager
and Columbia Records President Clive Davis.
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B This page will be devoted each week to

DIAI OGUE

THE VIEWPOINTS OF THE INDUSTRY

your opinions. We welcome letters on all subjects pertinent to our industry. There may be a

time when your thoughts differ from ours editorially. You are welcome to express them here.

Bell's Bossin: There's Nothing
Like a Distributor Who Believes
Success of ‘Godspell’ is a Case in Point

® NEW YORK—Bell Records, which has parlayed its faith in
independent distribution into one of the most successful labels
in the industry, has always solidly supported its distributors.
At a time when many predict that the trend will be to “branches,”
Bell continues both its winning

ways with albums and singles

and its advocacy of the indie

distributors. Gordon Bossin,

Vice President in Charge of

Album Sales for Bell Records,

delineates his company’s posi-

tion in this exclusive Record

World interview.,

Record World: Why is there
such a positive feeling about
independent distribution at Bell
Records?

Bossin: We’re currently third
in singles sales and ninth in LP
sales. While we’ve been a strong
singles company for a few years
now, we’ve never been in any- Gordon Bossin
thing like this kind of a position. It was only a couple of years
ago that we decided to really make it in the album business.
Here we are a top 10 LP company; obviously, you've got to have
a winning team to do something like that and we consider our
distributors to be a key part of our team.

Record World: There has been so much album success on
the Bell label, what specific LP do you feel illustrates your point
about the power of the independent?

Bossin: It’s really difficult to answer that question. You know
the way the 5th Dimension, the Partridge Family, Mountain and
so many others have been hitting the LP charts. However, I guess
that the best example is “Godspell.”

Record World: Yes, that’s the only original cast album cur-
rently on our charts. That’s quite an achievement, Is there a
particular distributor you can point to?

PIKS-Cleveland Provided Kick-Off

Bossin: “Godspell” could never have gotten to 72 with a bullet
on your charts without a4 strong campaign from Bell as manu-
facturer and from all of our distributors as a group. But I think
the distributor who really kicked it off was PIKS in Cleveland.

Record World: “Godspell” was a New York show. Why Cleve-
land?

Bossin: To begin with, they took our recommendation that the
album be treated as a musical package with appeal to every kind
of market and not just as a show score. We pointed out that it
not only was strong enough musically to stand alone, which was
why we wanted it in the first place, but that the religious message
gave it added depth. They were “believers” and they promoted it
exactly as we suggested. They worked all stations—MOR, top 40,
soul, good music and progressive. Just as we had predicted, they
got acceptance everywhere and wound up with saturation airplay
in their market,

Record World: Did sales follow quickly?

Bossin: Yes, but PIKS didn’t sit back and coast at that stage.
They made sure that all their accounts had product in stock.
Then they took the posters and easel backs which we had supplied
to everyone and put them in position. They followed with a heavy

advertising campaign which included Top 40 as well as progres-
sive stations in Cleveland, and print ads in the Plain Dealer and
the Press in conjunction with chain stores anq other retailers
plus ads in local underground publications like Scene and Great
Swamp. PIKS even hit the weekly entertainment papers with ads
that carried a tag line they had developed themselves for the cam-
paign—“These stores have ‘Godspell.” Why don’t you?”’

Record World: That sounds like a lot of money.

Bossin: That’s a relative statement. It all paid off. What I’ve
been describing took place during June and July, It created such
an impact in town that when plays were picked for the Great
Lakes Shakespeare Festival (Aug. 11 through Sept. 18), the spon-
sors decided to give the old Festival an upbeat note and bring in
“Godspell” as one of the four shows.

Record World: Did PIKS get involved with that presentation?

Bossin: Yes, They requested flyers with quotes from the New
York crities and had college kids standing on corners in the heart
of town giving out what ultimately came to 20,000 of them. They
asked us for “Godspell” T shirts and gave them to clerks in all
the record shops. Beginning in August, they had people from the
cast dressed in “Godspell” costumes on the busiest corner in
Cleveland with the album playing in the background and a six foot
by eight foot sign with an exact painting of the album cover. It
literally stopped traffic.

The whole thing was climaxed on Aug, 19 when PIKS took one
hundred people as their guests to see the show and then threw a
party afterwards.

You can’t beat enthusiasm. When a local distributor really “be-
lieves,” he can make product move. I can’t think of anything that
sums up better why Bell Records is committed to independent
distribution,

Goldie at Reprise Signing

Goldie Hawn is pictured at her recent signing to Reprise Records with,
from left: Andy Wickham, staff producer; Art Simon, her manager; and
Mo Ostin, President of the label. Her first LP will be released early in
’72, co-produced by Wickham and Lenny Waronker.
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