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WHO IN
THE WORLD

James Brown & Proteges
Marva Whitney & Bobby
Byrd — Story This Issue.
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SINGE YOU'VE BEEN GONE

O, ARETHA RUANKUN |
s L

Aretha again. This time
it's called “(Sweet Sweet
Baby) Since You've Been
Gone” {(14th Hour-Cotillion,
BMI) and another gold disk
(Atlantic 2486).

MASTER JACK

(Milene,
ASCAP)

FOUR JACKS
AND A JILL

A strange and different
single from Four Jacks and
a Jill. The title is “Master
Jack” (Miiene, ASCAP) and
the message is haunting
(RCA Victor 47-9473).

The Rascals pursue a dream
in “Once Upon a Dream.”

The dream is a set of
enticing rock pieces that
the teens will love (At
lantic 8189; SD 8189).
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ML YOU LOVE ME TOMORRO'
s

P
THE 4 $2ASONS
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The Four Seasons sing
through a refurbished ver-
sion of “Will You Love Me
Tomorrow” (Screen Gems-
Columbia, BMI) to wow
crowds (Philips 40523).

SOUND ASLEEP

5 THE TURTLES ~
R

o,

The Turtles should hie
themselves right back to
the top 10 with this merry
sound side. “‘Sound Asleep”
{(Ishmael-Blimp, BMI)} will
soar (White Whale 264).

ALBUM PICKS

New click group the Human
Beinz include “‘Nobody But
Me” and new single “Turn
On Your Love Light” on
this package of gritty rock
(Capitol T/ST 2906).

HEY. HEY, BUNNY
). Fiad & s bt
JOHK FRED & Wis 4
~ . PLAYBOY BAND gy
e o - M

John Fred and the Play-
boys are cooking again
and the tune is called
“Hey, Hey Bunny” (Su-Ma-
Bengal, BMI) The boys will
hit top (Paula 294).

GREEN TAMBOUWNT
LAWRENCE WELK

New Randy Wood label gets
off the ground the right
way with Lawrence Welk's
version of “Green Tam-
bourine” (Kama Sutra, BMI)
(Ranwood 801).

In the opinion of the editors, this week the following records are the

SINGLE PICKS OF THHE WEEK

THE UNION GAP
Featuting Gary Pucket

To follow ‘““Woman, Wom-
an,” the Union Gap have
found a “Young Girl"
(Viva, BMI). Gary Puckett
sings his heart out (Co-
lumbia 4-44450).

SLEEPER PICKS OF THE WEEK

Inw”’  (Chardon,

“Do Drop
BMI) ought to make plenty
of waves for the Fifth

Estate. Alan Gordon and
Garry Bonner penned {Jubi-
lee 5617).

OF THE WEEK

The Rotary Connection are
a new group of boys and
girls who sing elaborate
arrangements of familiar

and  unfamiliar  rockers
(Cadet Concept LP/LPS
312).
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“This is Al Martino” is a
rsmmercial collection of
romantic ballads done the
way the Martino fans want
to hear it (Capitol T/ST
2843).
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Over 150,000 people
sampled our first
batch of biscuits...

Our second batch is on its

way
Get’em while they’re
hot !!
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a product of I_(c;ppelmun -Rubin

mfd. and dist. by Capitol Records, inc.
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Kirshner, Saltzman Form
Film Production Firm

NEW YORK—Don Kirshner,
who has obviously been mull-
ing over many new ideas since
forming his Don Kirshner En-
tertainment Corporation and
Calendar label, came up with
a corker last week.

It was announced by United
Artists that Kirshner in asso-
ciation with Harry Saltzman,
the man behind the James Bond
movies, had formed a movie
production firm.

The initial agreement is for
co-production by Saltzman and
Kirshner of a musical adven-
ture movie starring a new rock
group Kirshner will form and
most certainly sign to Calen-
dar, his RCA-distributed label.

The movie will go into pro-
duction this summer for release
possibly before the end of the

L

From left: David Picker, UA Pic;
tures Exec VP, Don Kirshner,
Harry Saltzman.

year. It is to be budgeted be-
tween $2,000,000 and $3,000,-
000.

A minimum of two other
movies are also planned — all
for release through United Art-
ists.

(Continued on page 48)

UA Plans Giant Campaign
For 'Chitty Chitty' Film

‘Music to Get
Early Push

NEW YORK —One of the
biggest music campaigns ever
planned for a United Artists
film—and soundtrack album —
has been scheduled for the up-
coming filmusical “Chitty Chit-
ty Bang Bang” by the firm(s),
Executive Vice President of
the film company David Picker
revealed to Record World last
week.

The movie, which opens next
December, will get a promo-
tional send-off about four
months earlier when the Uni-
ted Artists soundtrack album
from the Dick Van Dyke-Sally
Ann Howes starring vehicle

will be released, along with
other recordings of the tunes.
Picker noted that the film—
with a score by Richard and
Robert Sherman — will be a
roadshow attraction and will
be “very costly.” Production is
just completing overseas.

“Chitty Chitty Bang Bang,”
from the Ian Fleming chil-
dren’s story about a car with
a life of its own, is expected
to open in England around
Christmas, too, with other
countries to follow shortly af-
terward. Picker said that UA
hoped to bring out soundtrack
albums on the film in all coun-
tries several months ahead of
its release. United Artists Mu-
sic also is publishing the score.

What’s in

a Jacket?

Plenty, These Days

By DAVE FINKLE

In the old days record jackets
were something that held rec-
ords. And then the market re-
searchers and the design de-
partments realized that pack-
aging can make a great differ-
ence in sales.

And now the extra effort that
goes into that something extra-
special in packaging is a won-
der to behold—and especially
where rock albums are con-
cerned.

In the last few months pack-
aging concepts—and the money
spent executing them—have
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been staggering. And evidently
worth it.

Of course, the Rolling Stones’
“Their Satanic Majesties Re-
quest” (London) with its 3-D
cover, made at a reported cost
of $25,000, is the most obvious
example of the extent to which
groups and companies are pre-
pared to go to please the pro-
spective buyers. (It might be
added that this kind of budget
may not be required to sell the
Rolling Stones, etc., albums, but
is seemingly well-spent to pro-
vide bonuses for the buyer.)

Most definitely the Beatles

(Continued on page 48)

Cramer, an Attorney, Named
President of BMI

Sour Board

Vice Chairman

The Board of Directors of
Broadcast Music, Inc. (BMI),
the performing rights licensing
organization, has announced
the election of Edward M.
Cramer as President and chief
executive officer and Robert B.
Sour as Vice Chairman of the
board of the company.

Mindful of BMI’s policy of
compulsory retirement of offi-
cers at age 65, Sour, as Presi-
dent of BMI, and the executive
committee of the board have,
for some time, been searching
for a suitable successor to the
presidency.

Cramer, authority on copy-
right law and a prominent at-
torney in the music field, has

Edward M. Cramer

been active in BMI’s affairs

since 1953, first in association

with BMI’s general counsel,
(Continued on page 48)

RCA Re - alignment
Jenkins Adds A & R to Duties,

Harry Jenkins

D'Imprio ublishing, Talent

Joseph D’Imperio

In a major re-alignment of
executive responsibilities at the
RCA Record Division, Harry
Jenkins has been appointed
Division Vice President, Rec-
ord Operations, and Joe D’Im-
perio has been appointed Divi-
sion Vice President, Music
Publishing and Talent Services.

Jenkins will assume respon-
sibility for all artists and
repertoire functions in addition
to his current responsibilities
which include manufacturing
and marketing.

D’Imperio will assume re-
sponsibility for non-record en-
tertainment activities including

(Continued on page 22)

Transcontinental Purchases
Pioneer Distributing Co.

Transcontinental Investing
Corp. has purchased Pioneer
Distributing Co. of Wichita,
Kansas, which does a reported
$3,000,000 annually. Acquisi-
tion price was not revealed.

Pioneer’s President is Alvin

| M. Driscoll.

‘ The latest TIC acquisition
brings the total of recent dis-

| tributing-rack operations pur-

| chased to six, with their total

| sales annually amounting to

| approximately $80,000,000.




RCA’s Major

Wilth the February special
release of Ed Ames’ newest al-
bum, “‘Who Will Answer?’
And Other Songs of Our Times,”
RCA Records is kicking off a
major promotion campaign cen-
tering around the singer’s en-
tire catalog.

The album takes its title from
Ames’ recent hit single, “Who
Will Answer?”

To coincide with Ames’ per-
formance on the Ed Sullivan
show on Sunday, Feb. 25, when
he will sing. “Who Will An-
swer?”, RCA has scheduled an
ad in the Feb. 24 issue of TV
Guide. Other ads include 2 4-
color front cover of the Feb.
16 issue of Go Magazine and full
page trade ads. Ad mats are
being supplied in quantity to dis-
tributors for the “Who Will
Answer?” album, as well as a
separate ad mat covering the
complete Ames catalog. Window
displays and mounted “Who Will
Answer?” album covers are be-
ing supplied in quantity. In
addition, RCA is supplying
mounted covers of Ames’ “When
the Snow Is on the Roses” al-
bum.

A new and complete Ed Ames
consumer catalog including dis-
cography, an 8 x 10 glossy black
and white picture and Ed Ames
biography are among the ma-
terials included in a promotion/
press kit being sent to distribu-

Ames Prom
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With the special release of Ed
Ames’ newest LI, “Who Will An-
swer? And Other Songs of Our
Times,” RCA Records is launching
a major promotion campaign cen-
tering around the singer’s entire
catalog. Pictured is a display and
mounted album cover of the new
album as well as mounted album
cover of Ames’ “When the Snow
is on the Roses” LP.

tors, radio stations and news-
paper reviewers.

Ames has been a consistently
top-selling artist for RCA Rec-
ords. His rendition of “My Cup
Runneth Over” resulted in a
smash hit single as well as the
album released with the same
name garnering a gold record.
Ames’ performance on both the
single and the album have led
him to be nominated for three
Grammy Awards this year: Rec-
ord of the Year, Album of the
Year and Best Male Perform-
ance.

Wayne Shuler Promoted As
Cap Completes A&R Revamp

HOLLYWOOD — The overall
streamlining of Capitol Records’
A&R executive activities, which
began late last year, is now com-
plete, according to an announce-
ment by A&R Vice President
Voyle Gilmore.

Latest to be affected by the
revamping is Wayne Shuler, who
has just been named A&R Pro-
ducer in Charge of Independent
Production. Shuler will be re-
sponsible for the purchasing of
outside masters and coordinating
their production and release
with independent producers and
artists.

An independent record pro-
ducer himself, Shuler joined
Capitol in 1960 as a salesman
in New Orleans. He was pro-
moted in 1964 to District Pro-
motion Manager for C.R.D.C.’s
New Orleans and Houston ter-
ritories, headquartering in Hous-
ton. In both 1966 and 1967, he
received Bill Gavin’s radio and
record award as “National Pro-
motion Man of the Year.” He
will now work from the Capitol
Tower in Hollywood and report
directly to Karl Engemann, Gen-
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eral Manager, A&R.

The promotion follows that of
Mauri Lathower, who recently
was named Director of A&R
Marketing Coordination, CRI.
In this capacity, Lathower will
develop product scheduling stra-
tegy, both for singles and al-
bums, and work in close coordi-
nation with CRDC’s Sales and
Merchandising Departments. Ad-
ditionally, he will be responsible
for scheduling releases, and as-
sist in all phases of A&R ac-
tivity. Lathower will also re-
port to Karl Engemann.

Other Exec Level Changes

Other executive-level changes
resulting from the overall re-
alignment involve Karl Enge-
mann, General Manager, A&R,
now responsible for all pop prod-
uct, Thomas R. Stone, now Di-
rector of A&R and Creative
Services Administration, for-
merly Assistant to the President
of CRDC; Robert L. Yorke,
Director of Special Projects;
and Marvin Schwartz, Director
of Creative Services. All four
report directly to Gilmore.

MOA Prez Lauds Stereo Single
As Boon to Ops and Mftrs.

HADDONFIELD, N. J. —
With more and more record
companies (Buddah and Elek-
tra, most recently) releasing
stereo singles, jukebox opera-
tors’—as well as record manu-
facturers’—prayers could well
be about to be answered.

Certainly that’s how Bill
Cannon, head of Cannon Coin
Machine Co. here, as well as
President of Music Operators
of America, feels.

“I think it’s a great oppor-
tunity for operators to use their
equipment. A great many of
the jukeboxes have stereo
equipment, and except for the
Little LP, there hasn’t been
any product with which they

could utilize their speaker
equipment,” he stated last
week.

How will this affect jukebox
programming? “If he’s an
awake operator, and he has a
choice between one mono rec-
ord and one stereo record, he’ll
choose the stereo record, I be-
lieve.”

Cannon said it has been his
function for the last couple of

W7 Inks Rickles

Don Rickles has been signed
to his first recording contract
by Warner Bros.-Seven Arts
Records, Inc., announces Joe
Smith, Vice President and Gen-
eral Manager.

Rickles is best known for his
punctuated wit and verbal at-
tacks on important personages
—mainly show business per-
sonalities. Of late, in addition
to his many night club book-
ings, Rickles has broadened his
popularity with the general
public via guestings in tele-
vision and top roles in motion
pictures.

Pact with WB-7 Arts label
calls for all of Rickles’ waxings
to be co-produced in associa-
tion with his own Mindy-Beth
Production Company.

Initial comedy album is
slated for an April release and
will be comprised of material
taped live while Rickles has
been performing at the Sahara

Hotel in Las Vegas and the
Eden Roc in Miami Beach.
Paul Tannen will produce

Rickles’ albums.

UA Cuts ‘Flowers’

United Artists will record the
original cast album of the new
off-Broadway version of Tru-
man Capote and Harold Arlen’s
musical “House of Flowers”
on Monday, Feb. 19.

years to work with the manu-
facturers to get operators to
program their machines “with
more than Top 40 material.”
Cannon did say he hoped the
price for stereo singles would
not go up, if at all practical
from the manufacturer’s stand-
point.
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