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AND SOON TO BE RELEASED

THE COWSILLS — THE EVERLY BROTHERS — BEACON STREET UNION — EVERY MOTHERS SON — GOOD & PLENTY !
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Coral Rock Productions;*Inc.
Pocket Full of Tunes Inc.
Senate Record Corp.

Wes Farrell, Pres.
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YOUR ANNUAL REPORT

Dear Reader:

Record World has reached another birthday. This one, our fourth,
finds us once again enjoying an unprecedented growth. Although we
are a privately-held company, it is our feeling that a trade publication
is so much a part of its industry that you are entitled to know what
we are doing and where we are going.

THE PAST YEAR

One year ago we predicted “1967 promises to be our greatest year
of achievement, both in readership and increased advertising.” We
are pleased to say that during the past twelve months advertising
lineage increased 40% and our continued growth in readership solidi-
fied our position as one of the largest record trade publications in
the world. But numbers alone represent only a part of the progress
that we have made since our last Annual Directory and Award issue.

RESPECT

One of 1967's biggest hits was “Respect” and the title indicates
our great success of this past year. We have the respect of our read-
ers. Record World is read and it is believed. It has come to be looked
to for support and guidance. Our sense of responsibility to our audi-
ence is indicated by our motto: “Dedicated to Serving the Needs of
the Music and Record Industry.” That sense of responsibility has been
recognized by our readers, by the music and record industry, and is
reflected in such nationally significant consumer publications as the
New York TIMES, the WALL STREET JOURNAL, the New York POST,
TIME and NEWSWEEK, who constantly quote us.

That’s a long way to come in four years of publication. How did it
happen? What did Record World do this year to keep its promise of
service to the industry?

YOUTH

Record World is young—in age, conception, attitude, staff and per-
sonnel (the undersigned are as young as they feel). But it is youth
tempered by experience. It has the energy, individualism and willing-
ness to take on odds that is the spirit of youth. We have some re-
markable young people on our team and their personalities reflect
their talents and their contribution to Record World.

CREATIVITY

Record World, since its inception, has interpreted its credo, “Dedi-
cated to Serving the Needs of the Music and Record Industry,” to mean
more than coverage of the news. While our staff has not only con-
sistently reported the news faster and better, we believe, than our
competition, we have also felt that an industry as creative as ours
deserves creativity from its trade publications.

The prime examples of this editorial creativity are the unique con-
cepts for our special issues. In addition to our regular Country & West-
ern and R & B specials (and of course the issue you are reading) we
felt there were obvious areas that have been ignored by the music
trade press.

Record World was the first music trade publication to present a
special issue devoted entirely to the men who have helped revitalize
this industry by their creative direction—the independent producers.
Record World's “Spotlight on Independent Producers” issue not only
told you who they are but why they are—where they come from,
where they are going and how. We also included a “producer-ography”
in the United States and Overseas—a handy bluebook of the men who
fuse poetry and punch into what is now known as “The New Rock.”

Record World was the first music trade magazine to present the
complete history of motion picture music, from the first note to the
current mammoth film scores in our “Many Worlds of Movie Music”
special issue—one of the most successful single issues in our four
year history. Containing not only handy listings of gold film score LPs,
major composers and songwriters and Academy Award winning songs,
the special issue also delved into pop groups and rock musicals, music
publishers on the film scene and an examination of the contributions
of individual stars, producers and directors. In addition to the able
research and sparkling writing done by our own staff, we also drew ein
the talents of film music specialists and experts like Leonard Maltin,
Homer Dickens, John Springer, Alvin Marill, Jim Meyer and James Robert
Parish to give the music and record industry the most complete, the
most entertaining—and the first—study of movie music from the trade
standpoint.

Record World has created the first written symposium by music
and record industry experts detailing the contributions and techniques
of their various fields in our “Minding The Store” series. Highlight
topics of “Minding The Store” included the role of the music attorney,
the arrival of data processing, efforts to rid the industry of the coun-
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FROM RECORD WORLD

terfeiter, the college market for records, the agent's relationship to
the record business, overseas leasing agreements and the role of the
accountant. For this series Record World recruited acknowledged ex-
perts in their fields—Jack Grossman, Richard Leibner, Barry Goldberg
and Fredric Gershon, Jackie Green, Henry Brief, Ira Herzog and Leonard
Korobkin. Not only are these the most detailed explanations and es-
says in their various fields—they are the first.

“Underground radio,” one of the most vital sources of program-
ming for the new sounds of rock (or, for that matter almost any new
product) has either been ignored or given occasional space by other
music trade publications. Record World, alone of all the trade press,
has created a special and autonomous department for this phenom-
enon, tagged it “Notes From Underground” and has become the rec-
ognized trade press authority on the subject, as we have with rhythm
& blues, jazz, gospel, Latin American sounds and Country & Western.

Record World is the authority on Country & Western music for
several good reasons. We report C & W activity not only from Nash-
ville but from Hollywood and overseas. Our Top Ten Disk Jockey Re-
ports and our weekly alphabetical listing of the top 75 C & W hits,
with publishers and licensees, are unique features. And Record World
maintains, in addition to its regular staff, four full-time correspondents
for Country & Western music. That's why Record World's country cov-
erage is the most extensive, and the best, to be found anywhere.

CHARTS

The core and essence of any music trade publication is its charts.
The growing reliance on and the respect for the accuracy and integ-
rity of the Record World charts, as reflected in reader attitude, is our
greatest accomplishment—and provides the most critical service to
the music and record industry. Record World’s “Top 100 Pops,” “Radio
Exposure Chart” (an exclusive feature) and “Top 100 LP’s” are used
by a continually mounting number of radio stations, one-stops, record
service merchandisers and retail outlets. The same care in compila-
tion and the same reader respect and reliance is also shown for our
“Top 50 R & B,” “Top 20 Jazz LP's,” “latin American Single Hit
Parade,” “Juke Box Top 25, “Top C & W Singles” and “Top Country
LP's” charts. More and more, the questions of “What's up? What's
down? What's happening?” are answered for the industry by the
Record World charts.
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EDITORIAL PERFORMANCE

These special issues and special weekly features make Record
World more valuable to the industry, but the hard-core weekly report-
age is the performance on which we are judged.

Record World has established the reputation of being “first with
the real news.” 1t is a reputation we are proud of.

Record World was the first of any publication—trade or consumer
—to announce the availability for sale of Chappell Music.

Record World was first to probe and profile the expanding record
market in the Far East.

Record World was the first to spell out how the “Mini-Sized Pocket
Disc” product could revolutionize the industry and affect the singles/
album ratio.

These are only three examples of the “extras” in our weekly
coverage.

EDITORIAL POLICY

Our editorial policy is expressed in our motto—but what about our
editorials? It is our belief that, as an integral part of the music and
record business, what affects the industry affects us.

Some of our editorials have caused controversy. But controversy
leads to discussion and re-examination, and that is beneficial to all
of us.

CONCLUSION

That is our progress report for this year, a record of achievement
that would not have been possible if the music and record industry
had not needed and wanted a new kind of music trade publication;
if we had not assembled the talented staff that it takes to make such
a publication; if we had not given that staff autonomy, support and direc-
tion—and if you, the reader, had not given us your support and attention.

Sincerely,






