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WHO 
IN THE 
WORLD 

Alan Lorber, Producer 
Who Early Recognized 
Boston's Pop Group Po- 
tential, Brings Boom to 
Full Flower With His MGM 
Groups Orpheus And Ulti- 
mate Spinach. Story In 

This Issue. 

Dedicßed To 
Serving The 
IVe-'v Of The 
ML & Record 
I FEd3atry 

In the opinion of the edits e following records are the 

SINGLE PICKS OF THE WEEK 

The new Box Tops is "Cry 
Like a Baby" (Press, BMI) 
and the hot rock in the 
grooves will have teens 
grooving (Mala 593). 

"Green Light" (Four Star, 
BMI) could even be bigger 
for the American Breed 
than "Bend Me, Shape 
Me," if such is possible 
(Acta 821). 

/S RPM 

326" 

TM TIN CONNUIDNENTI OF MI 
PEACRES A: HERB 

Peaches and Herb list "The 
Ten Commandments of 
Love" (Arc, BMI) on this 
one. Their dueting will 
grab the young set (Date 
2-1592). 

WITH A LITTLE 

HELP FROM MY FRIENDS 

AM 

SERGIO MENDES N BRASIL '66 

Infectious interpretation of 
"With a Little Help From 
My Friends" (Maclen, BMI) 
by Sergio Mendes and 
Brasil '66 is tops (A&M 
9101. 

SLEEPER PICKS OF THE WEEK 

IT COULD BE WONDERF 

THE ERI( SPLENDOR 
1,1452 

"It Could Be Wonderful" 
(Chardon BMI) could be 
wondh'''.I for the Epic 
Splendor. Nifty follow-up 
(Hot Biscuit Disc Com- 
pany 1452). 

Boots Randolph has found 
a delightful instrumental 
in "Fred" (Encino, ASCAP), 
which will have crowds 
toe -tapping (Monument 
1056). 

FIRE BRIGADE 

(Man- United 
ches- Artists 
ter, 50280 

ASCAP) 

THE FORTUNES 

The Fortunes have all sorts 
of fun on "Fire Brigade" 
(Manchester, ASCAP) and 
the kids will be out to 
share it (United Artists 
50280). 

IDE I 

PIED PIPER 

0 0 Id. A 

THE HUMAN BEINE 

The Human Beinz should 
click, now that they're 
hot, with "Pied Piper" 
(Chardon, ASCAP). Will pied 
piper the young to coun- 
ters (Gateway 838). 

ALBUM PICKS OF THE WEEK 

Atlantic has culled r/b 
cuts from the past 20 
years for a four -volume 
set of great selling po- 
tential. Big names (8161-4; 
SD 8161-4). 

The Midnight String Quar- 
tet evokes the romantic 
feel on "Love Rhapsodies," 
a collection of "Never My 
Love," "Can't Take My 
Eyes Off You" (Viva V 

6013; VS 36013). 

Jay and the Techniques 
will keep the sales rolling 
on "Love, Lost and Found," 
which includes "Straw- 
berry Shortcake" (Smash 
MGS 27102; SRS 67102). 

"Up Pops Ramsey Lewis" 
is packed full of good 
sounds like "Soul Man," 
"The Look of Love" and 
ot"er timely pieces (Cadet 
799; S799). 



"Lady Soul has another No' 1 milli©n seller! 
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'Canzone Per Te' Wins 
At San Remo Song Fest 
SAN REMO, ITALY-+Brazil- 

ians Roberto Carlos and Sergio 
Endrigo walked off with the 
top honors at this year's well - 
attended Festival of Song with 
"Canzone Per Te" (A Song for 
You) . 

"Casa Bianca" introed by 
Ornella Vanoni and Marisa 
Sannia and "Canzone" sung by 
Milva and Adriano Celentano 
won second and third spots, 
initial time such awards were 
made. 

"Canzone" was picked up for 
publishing stateside by Lou 
Levy prior to fest kick-off Feb. 
1. 

Armstrong 
Charisma Displayed 

Fewer Americans partici- 
pated in the festival this year 
than usual, and by far the most 
popular with the audiences was 
Louis Armstrong, whose Italian 
was faulty as he chanted "Mi 
va di Cantara" (I Feel Like 
Singing), but whose charisma 

overrode diction. 
Other Americans participat- 

ing were Eartha Kitt, Wilson 
Pickett (who almost won with 
"Deborah"), the Sandpipers, 
Paul Anka, Bobbie Gentry, 
Dionne Warwick, the Cowsills, 
Timi Yuro and Lionel Hampton 
who played basic arrangements 
of all songs at the conclusion 
of each concert. 

Material Wasn't 
Always Suitable 

Sentiment was that the 
Americans might have scored 
more heavily if supplied with 
material that more closely ap- 
proximated their personalities. 

Overall consensus of this 
year's festival by insiders was 
that the tunes were less 
weighty than in previous years. 

Three of the entries to the 
festival were reported selling 
well over 300,000 records at 
week's end-"La Tramontana," 
"Deborah" and "Canzone." 

New Groups Take Top 10 
Where's your next top 10 

single coming from? It may 
not be from your established 
group. For instance, take a look 
at this week's top 10. Aside 
from the Temptations (Gordy) 
and the Lettermen (Capitol), 
none of the names are estab- 
lished, and a couple are first 
releases. 

Pat's Debut LP 

John Hammond (right), Director 
of Talent Acquisition and Executive 
Producer, Columbia Records 
A and R, congratulates singer Pat 
Lundy on the release of her debut 
Columbia album, "Soul Ain't 
Nothin' But the Blues." With them 
is Ray Bryant, who, along with 
Bert DeCoteaux, arranged most of 
the songs. The album is a show- 
case for Pat, whose style is blues 
tinged with pop. Pat has had en- 
gagements in New York at the 
Village Vanguard and, with Count 
Basie, at the Riverboat. She also 
toured the Midwest with Basie 
and Orchestra. Her LP was jointly 
produced by Liscris Productions, 
Inc., and Hammond, who brought 
her to the label. 

Here's a rundown : 

Paul Mauriat at one with 
"Love is Blue" has been a 
Philips recording artist for a 
couple of years, but hasn't had 
a chart single. 

The Lemon Pipers (Buddah) 
at two with "Green Tambou- 
rine" have clicked with their 
first release. 

Ditto the Classics IV (Im- 
perial) with "Spooky" at three. 

The Human Beinz at five 
with "Nobody But Me" have 
clicked with their first Capitol 
release, although they have 
had releases before. 

John Fred and the Playboy 
Band (Paula) at seven this 
week with "Judy in Disguise 
(With Glasses)" have, prior to 
this number one ditty, been 
strictly regional artists. 

The American Breed at eight 
with "Bend Me, Shape Me" 
(Acta) have only had two or 
three previous releases. 

The Foundations' "Baby Now 
That I'ver Found You" (Uni) at 
nine is a first release for the 
British group. 

The Fireballs, a relatively 
inactive group since their 
"Sugar Shack" four years ago, 
are suddenly back in the top 
10 at 10 with their first Atco 
release. 

The Public Will Buy 
What this means among 

other things, is that the old 
(Continued on page 38) 

Grammy Nominations 
Announced 

Gentry, Campbell, Carr, Franklin, 
Bacharach Up With Groups, Vets 
Stars of the current recording 

scene have taken over the spot- 
light on the list of final nomina- 
tions for the Record Academy's 
10th annual Grammy Awards. 

Singers Bobbie Gentry, Glen 
Campbell, Vikki Carr and 
Aretha Franklin, two vocal 
groups, the 5th Dimension and 
the Association, and composer - 
arranger Burt Bacharach ap- 
pear most often in the 48 -cate- 
gory listing, along with such 
relative veterans as the Beatles, 
Frank Sinatra, Leonard Bern- 
stein, Ed Ames, Ray Charles 
and Petula Clark. 

Winners of the 1967 Grammys 
will be announced on the eve- 
ning of Thursday, Feb. 29, at 
simultaneous envelope -opening 
ceremonies in New York, Los 
Angeles, Nashville and Chi- 
cago. 

On the basis of the first round 
of balloting by the Academy's 
membership, consisting of more 
than 2,000 of the recording 
field's creative contributors, 
Miss Gentry with her "Ode to 
Billie Joe" has garnered seven 
performance nominations, in- 
cluding one each for Record 
and Album of the Year, and 
has been cited as composer in 
the Song of the Year category. 
Her record has also been picked 
for possible 'arranging and en- 
gineering Grammys. 

Six Nods a Piece 

The 5th Dimension and Glen 
Campbell have come up with 
six performance nods a piece, 
the former for their "Up, Up 
and Away," the latter for two 

(Continued on page 38) 

Gold Promoted to VP, 
Columbia A&R 

Jack Gold has been promoted 
to Vice President, Columbia Rec- 
ords Artists and Repertoire: an- 
nounces Clive J. Davis, Presi- 
dent, CBS Records. 

Gold, in his new capacity, will 
be responsible to Davis for plan - 

Coast Artists and Repertoire 
operation and brought to the 
company Jerry Fuller who pro - 

Bobby Goldsboro, Patty Duke, 
Ferrante and Teicher and Mar- 
garet Whiting. 

RIAA Hails Califorinia Legislature 
To Make Counterfeiting Illegal 

The Record Industry Associa- 
tion of America last week hailed 
the introduction of legislation 
before the California State Leg- 
islature that would make illegal 
the counterfeiting and piracy of 
phonograph records and tapes. 

Introduced as an addition to 
the State Penal Code by Assem- 
blyman Charles J. Conrad, with 
15 other Assemblymen listed as 
co-sponsors, the bill (Assembly 
Bill Na 83) makes liable for 

(Continued on page 21) 
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The Key to a Price Increase: 

The Stereo Single 
The shouts and huzzahs heard when a single record sells a 

million copies are not quite as loud as they used to be. It is 
still a tremendous accomplishment, of course, but behind the 
cheering lies a nagging problem-the profit in singles is not 
what it used to be. If fact, there is almost no profit left. 

After paying the expenses of production, pressing, label print- 
ing, promotion, mailing, packaging and handling, the manufac- 
turer finds that his profit margin has been sliced exceedingly thin. 

According to the REAA, at least 7000 single records are issued 
each year (total industry figure) which means, by doodle -pad 
division, that more than 130 singles are issued each week. Less 
than 3% of these singles make the charts. That's a lot of money 
to write off as bad luck. 

So what is the solution to the rising costs and the narrowing 
of the profit margin on singles? Obviously, the answer is to raise 
the price. But on what grounds? What can the record industry 
offer the public that would justify a price increase, even if only 
a dime? 

The answer is the stereo single! 
Two labels, Buddah and Elektra, have already announced the 

immediate release of a stereo single, and more companies are 
expected to follow. Such a move, Record World believes, should 
be industry -wide because of the following facts: 

1. The public has already become conditioned to stereo through 
last year's price equalization of stereo and mono LPs, followed 
by the gradual phasing -out of the mono disk. 

2. The sales of stereo phonographs have accordingly risen 
because of the price equalization and elimination of mono 
product. 

3. A public relations and information program has been 
launched by the major labels to stress the compatibility of 
stereo sound on mono phonographs. 

4. Jukebox operators have been asking for stereo singles for 
years, to take full advantage of the reproduction systems in their 
machines. 

5. The release of stereo singles offers the public an improved 
product which cannot become obsolete. To offer an improved 
product, which necessarily means that the manufacturer has 
gone to some expense to improve it, justifies a price increase. 

Record World thinks the stereo single, on a commercial and 
aesthetic level, has been overdue, and we welcome its speedy 
and complete acceptance by the record industry. 

Atlantic Adds 3 Staffers 
Ahmet Ertegun, President of 

Atlantic Records, announces 
that Atlantic Records has 
added three new members to 
its staff. They are: Rick Wil- 
lard, Johnny Musso and John 
Antoon. 

Willard has joined Atlantic 
as assistant to Henry Allen, 
Atlantic's Vice -President in 
charge of Promotion.. Willard, 
a 15 year veteran of records 
and radio, has been with Mal - 

verne Distributors of New 
York as Promotion Director for 
the past two years. Before 
that, his career included Na- 
tional Promotion Director for 
Jubilee and Sue Records and 
Regional Promotion man for 
RCA Victor. On the radio side 
he has been a programmer with 
station WNEW New York for 
seven years and Programmer 
at WOV, New York. 

(Continued on page 50) 

RCA's 'Half 
Soundtrack 

The RCA Record Division is 
releasing in February the ori- 
ginal soundtrack album of 
Paramount Pictures' multi -mil- 
lion dollar musical, "Half a 
Sixpence," and has mapped out 
a full-scale advertising/promo- 
tion campaign. 

Based on the successful 
Broadway musical, the movie 
version of "Half a Sixpence," 
starring Tommy Steele, is 
scheduled to premiere in New 
York and Los Angeles the end 
of February. The movie will 
debut in other key cities early 
in March with over 40 dates 
currently booked. "Half a Six- 
pence," is the first major mu- 
sical to be shot entirely in Eng- 
land. 

As part of its merchandising 
plans, RCA has scheduled con- 
sumer advertising in the Satur- 
day Evening Post, the New 
York Times, the Los Angeles 
Times and the Chicago Trib- 
une, plus the three record trade 
publications. 

As part of its merchandising plans 
to aid in launching the original 
soundtrack album of "Half a Six- 
pence," RCA Records is supplying 
extensive point -of -sale material to 
its distributors including window 
displays, streamers, stickers in 
Day Glo colors, buttons and 
mounted album covers. 

MCA Label 
Sets Staff 

With the announcement last 
week of the appointment of 
Brian Brolly as Managing Di- 
rector of MCA Records, Ltd., 
the English based label which 
was created to manufacture and 
distribute all American Decca, 
Coral and Uni Records product 
throughout the United Kingdom 
and Ireland, the company now 
confirms a number of additional 

(Continued on page 50) 

a Sixpence' 
in Big Drive 

To aid promotion on the local 
level. RCA is supplying 20, 30 
and 60 second transcriptions 
for radio play, as well as vari- 
ous size ad mats. Point -of -sale 
material includes window dis- 
plays, streamers, Stickers in 
Day Glo colors, buttons and 
mounted album covers. 

!! I I I I!! 1!! 1! I I I I 11! 1!! I I I I 11! 1!! 1!! 1! 1!!! I I 11! I I I I I I I I I I I I I! I I I I I I I! I I I I I I I! I' 

record 
World 

200 W. 57th St., New York, N. Y. 10019 
Area Code (212) 765-5020 

Publisher 

BOB AUSTIN 

Editor -in -Chief 

SID PARNES 
Doug McClelland Editor 
Dave Finkle Associate Editor 

Ted Williams 
Del Shields 
Tomas Fundora 

R68 Editor 
Chart Editor 

Jazz Editor 
Latin American 

Editor 

Kal Rudman Contributing Editor 
Mort Hillman Advertising Manager, 

Eastern Division 

Brenda Ballard Circulation 
Goldmine Art Service Art 

Direction 

West Coast 
Jack Devaney 
West Coast Manager 

6290 Sunset Blvd. 
Hollywood, Calif. 90028 
Phone: (213) 465-6179 

Nashville 
John Sturdivant 

Paul Perry Nashville Report 
806 16th Ave. So. 

Nashville, Tenn. 37203 
Phone: (615) 244-1820 

England 
Jean Griffiths 

Flat I, Noblefield Heights, 
London, N. 2, England 

Phone: 01-348-2478 

Continental Editor-Europe 
Paul Siegel 

Tauentzienstrasse 16 
1 Berlin 30, Germany 

Phone: 247029 

Italy 
Hara Mintangian 

Piazza Republica 19, Milan, Italy 

Holland 
Will J. Luikinga 

Tafelberg 3 

Blaricum, Holland 
Phone: Blaricum 6793 

SUBSCRIPTIONS: One year (52 issues) U. S. 

and Canada-$15; Air Mail-$35; Foreign- 
Air Mail $45. Second class postage paid 
at New York, New York. DEADLINE: Plates 
and copy must be in New York by 12 noon 
Friday. 

Published Weekly ay 

INTRO PUBLISHING CO., INC. 

111111111 I I I I I I I I I I I I 1111111111111111111111111111111111111111111111 I I 1111111 ! 1 

4 RECORD WORLD-February 17, 1968 



Wht re's Smoke 
Fire! 

cord is 
ing! 

The 
Fortunes 

"FIRE 

BRIGADE" 



Label Brass in Big Turn Out 

For NARM Meet March 17 - 22 
PHILADELPHIA - To help 

celebrate the 10th Anniversary 
of NARM, the chief executives 
of 10 of the most important 
record manufacturing com- 
panies will participate in a 
President's Panel on the pro- 
gram for the Opening Business 
Session of the fourthcoming 
NARM Convention, which will 
be held March 17 through 
March 22 at the Diplomat Hotel 
in Hollywood, Fla. 

The Opening Business Ses- 
sion, which inaugurates the 
business portion of the conven- 
tion on Monday morning, March 
18, will close with the Presi- 
dent's Panel, which will follow 
Norman Racusin's Keynote Ad- 
dress (RCA Victor's Vice Presi- 
dent and General Manager), 
and a talk by Stanley Foster 
Reed on the topic of mergers. 

Acting as moderator for the 
prestige panel will be William 
P. (Bill) Gallagher, Vice Presi- 
dent of Music Corporation of 
America (MCA) . Participating 
on the President's Panel (in al- 
phabetical order) are Alvin S. 

Bennett of Liberty Records; 
Clive J. Davis, of Columbia 
Records; Berry Gordy, Jr. of 
the Motown Record Corpora- 
tion; Irving Green of the Mer- 
cury Record Corporation; Cy 
Leslie of Pickwick Interna- 
tional; Alan W. Livingston of 
Capitol Records; John K. 
(Mike) Maitland of Warner 
Brothers/Seven Arts; Larry 
Newton of ABC Records; Nor- 

NARM a Sell - out 
The Tenth Anniversary Con- 

vention of the National Asso- 
ciation of Record Merchandi- 
sers, Inc., is a complete sell-out, 
it was announced today by 
Amos Heilicher, Chairman of 
the NARM Convention. 

"With six weeks remaining 
before the convention actually 
convenes on March 17 at the 
Diplomat Hotel in Hollywood, 
Fla., it is a complete sell-out. 
All rooms at the Diplomat have 
been reserved, all slots in the 
Person to Person schedules are 
taken, in both the Associate and 
Regular Membership categories. 
The numbers attending will fill 

to capacity the meeting and 
function space of the hotel." 

An industry attendance of 

close to 900 is anticipated. 

man Racusin of RCA Victor; 
and D. H. Toller -Bond of Lon- 
don Records. It is believed to 
be the first time that such a 
distinguished group has ap- 
peared on one platform at an 
industry gathering. 

It is expected that much of 
the discussion will center on the 
next 10 years, rather than look- 

ing back at the past ten years. 
This is in line with the subject 
of Racusin's Keynote Address 
and the general convention 
theme "NARM's Golden Decade, 
Volume II." 

Rick Bolsom Helms Mercury NY PR 

NEW YORK - John Sippel, 
Public Relations Director of 
Mercury Record Corporation, 
has named Rick Bolsom to helm 
the publicity office of the com- 
pany's affiliated labels in New 
York City. 

Bolsom will be responsible 
for press relations and re- 
viewer services in the East, 
working in close liaison with 
Sippel and Ron Oberman of the 
Chicago staff as well as coordi- 
nating efforts with the New 
York A&R staff. 

A graduate of City College 
of New York, Bolsom was most 
recently with the Michael Gold- 
stein PR firm where he served 
as account executive for many 

Rick Bolsom 

clients in the record industry. 
Prior to that he was an editor 
with Cash Box. 

Hoffman HeadsUA 
Creative Services 

NEW YORK - Michael Ste- 
wart, President of United Art- 
ists Records, announces the 
appointment of Martin Hoff- 
man to Director of Creative 
Services for the company. 

Marty Hoffman 

Savoy Issues Craig 
Memorial Album 

DETROIT-Following the _e - 

cent sudden, much - me iirred 
passing of Rev. Charles A. 

Craig, pastor of Our Fa_th 
Prayer Tabernacle and D_rec or 
of their Choir the Voices of 
Tabernacle, Savoy Records was 
selected by trustees of the 
church to record a memorial to 
him. 

The tribute was recorded the 
next day, under the leadership 
and direction of Rev. James 
Cleveland, who is an assistant 
pastor of the church. The al- 
bum, which Savoy is now bring- 
ing out, was done with the 
Voices of Tabernacle, and also 
includes all the outstanding 
vocalists who have made the 
choir renowned. Soloists include 
Hulah Gene Hurley, Rickard 
Roquemore and Louise McCord. 

Members of the Craig family 
were featured, too, along with 
selections by James Cleveland. 

Reprise Pacts 

Woody Woodbury 
BURBANK, CALIF. - Woody 

Woodbury, star of his own 90 - 

minute color syndicated TV 
show, has been signed to an ex- 
clusive contract by Reprise Rec- 
ords, announces Mo Ostin, Vice 
President and General Manager 
of the company. 

Woodbury will specialize in 
comedy albums-a forte of his- 
and will record under the reins 
of producer Jimmie Hilliard. 
Woodbury some years ago waxed 
LPs tinder his own label, Stereo 

Hoffman will be directly re- 
sponsible for label publicity, 
trade advertising and the co- 
ordination of album packaging. 
In addition, he will work in 
close liaison with the parent 
UA Films in behalf of sound- 
tracks and derivative film 
music. 

Hoffman comes to United 
Artists after nearly three years 
of directing publicity opera- 
tions of Mercury and its affil- 
iated labels in their New York 
office. Prior to his association 
with Mercury, he spent seven 
years (1956-1962) as assistant 
publicity director of Decca Rec- 
ords and also has been affiliated 
with the Fred Weintraub per- 
sonal management office and 
the Solters-O'Rourke public re- 
lations firm. 

Rand To Date 
Midwest Post 

Frank Rand has joined Date 
Records as Promotion Manager. 
Midwest Region, announces 
Bruce Hinton, Manager, Sales 
and Promotion, Date, Ode and 
Immediate Records. 

Rand will be 
responsible to 
Hinton for the 
promotion of 
the Date, Ode 
and Immediate 
product in 
nine major 
markets in the 
Midwest. He 
will be based 
in Chicago. 

Prior to joining Date, Rand was 
Frank Rand 



We'd like 
to make You 

a star. 

If you're looking to make a name for yourself in show 
business-but haven't been able to get heard by the right 
people-then the Schaefer Talent Hunt is looking for you! 

We can get you heard by all the right people-all the 
people who listen to radio all over the East! 

We're hunting for ten talented new soloists or groups 
to record the popular Schaefer Beer Jingle for use in our 
radio advertising. We'd like to put the "sounds of 
tomorrow" on the air today-with as much public 
exposure as they'd get from a hit record! 

Who can apply? Any vocal or instrumental soloist or 
group. Anybody who sings or plays any kind of music- 
whether it's Rock, Pop, Folk, Soul, Jazz, or Country 
and Western. 

You must be at least 21 years of age and must submit 
a demonstration tape or record of your own choosing. You 
must provide all information requested on the application 
form, although you need not use the form itself. 

Application materials are not returnable and must be 
received no later than March 1, 1968-so don't delay! 

SCHAEFER TALENT HUNT APPLICATION FORM 
Mail to: The Schaefer Talent Hunt, 

P.O. Box 1752, Grand Central Station, New York, N.Y. 10017 

Name Age 

Address 

City 

Performing Experience 

State Zip 

Applicants must be at least 21 years of age 
and must provide all information requested 
on this form, plus a demonstration tape or 
record of their own choosing. (Application ma- 
terials are not returnable.) Applications must 
be received no later than March 1, 1968. Not 
eligible to apply: Alcoholic Beverage Licensees 
and their employees, employees of The F&M 
Schaefer Brewing Co. or any of its subsidiary 
companies or its advertising agency, and the 
immediate families of any of these persons. 

Schaefer Breweries, New York and Albany, N.Y., Baltimore, Md 
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FOUR STAR frit** PICKS 

CAN'T GET YOU OUT OF MY MIND (Spanka, BMI) 
WHEN WE GET THERE (Gramaitto, BMI) 

PAUL ANKA-RCA Victor 47-9457. 
The guy has changed the way he 

struts his stuff on this plaintive ballad. 
Very commercial. **** 
FUNKY NORTH PHILLY (Manger-Keymen, BMI) 

STOP, LOOK & LISTEN (Manger-Keymen, BMI) 
BILL COSBY-Reprise. 

Funky one from the funny one. 
Pulled from new album, this one al- 
ready is getting attention. 

**** 
IT'S A GAS (Crazy Cajun -Shelby Singleton, BMI) 

AM I HIGH (Crazy Cajun -Shelby Singleton, BMI) 
THE HOMBRES -Verve Forecast 5076. 

Abrasive tune from the hit -making 
group. Lyrics are something else -or 
a gas. * * * * 
IT'S TIME TO SAY GOODBYE (Melrose, ASCAP) 

OVERDOSE OF LOVE (T. M., BMI) 
THE THIRD RAIL -Epic 5-10285. 

Wonderful new love song with the 
liltiest quality. The group does velvet 
job. **** 

TE -NI -NEE -NI -NU (Excellorec, BMI) 
SLIM HARPO--,Excello 2294. 

Delightful nonsense ditty with r/beat 
behind it. Slim should make something 
of it. **** 

ONE DAY (Kama Sutra, BMI) 

SAME OLD SONG (Jobete, BMI) 
THE VOYAGE -Decca 32265. 

The Voyage should journey right up 
the charts. A contemporary sound for 
the times. * * * * 

WON'T TAKE LONG (Glad, BMI) 

THE MORE I SAW OF HER (THE BLINDER I 

BECAME) (Glad, BMI) 
GENE PITNEY-Musicor 1299. 

The Pitney name could break this 
pop, but tune is straight down the 
line country. * * * * 

REVELATION IN SLOW MOTION 

(Big Shot, ASCAP) 

DECLARATION OF INDEPENDENCE 

(Hot Shot, ASCAP) 
COUNT FIVE -Double Shot 125. 

These guys could make it to the top 
again. Their beat is mid -gritty and 
contemporary. * * * * 
LITTLE GREEN APPLES (Russell -Cason, ASCAP) 

OUR LITTLE LOVE (Tree, BMI) 
ROGER MILLER -Smash 2148. 

Something a little different and in- 
trospective for Roger. Will click. **** 

DO I LOVE YOU? 

(Mother Bertha -Hill & Range, BMI) 

LITTLE MARY SUNSHINE (Tantara, BMI) 
THE MAGIC RING -Music Factory 404. 

Could catch sales ring with this low- 
key teen love song. Easy on the ear. **** 
LIVE & IN PERSON LAND OF A THOUSAND 

DANCES (Anatone-Tunekel, BMI) 

GIMME SOME LOVIN' 

(Essex, ASCAP) 

SATISFACTION (Gideon, BMI) 

DOM'S FRANTIC PANDEMONIUM (Kaskat, BMI) 
THE CARNABY STREET RUNNERS- 
Buddah 30. 

The beats are mixed together on 
three funky ditties. The idea and ex- 
ecution are bound for sales. 

WE GOT A THING GOING ON (Eden, BMI) 
WHAT'CHA GONNA DO ABOUT IT (Premier, BMI) 
BEN E. KING & DEE DEE SHARP- 
Atco 6557. 

First time these two raised voices in 
duet and it's a memorable occasion. 
Will go on. * * * * 
UP ON THE ROOF (Screen Gems -Columbia, BMI) 

THE SAILING SHIP (Destination, BMI) 
THE CRYAN' SHAMES - 
Columbia 4-44457. 

The Goffin-King goodie in sultry, 
easy reading by the group. Deserves 
attention. * ** * 
ELECTRICALLY HEATED CHILD (Canopy, ASCAP) 

SATURDAY MORNING REPENTENCE 

(Canopy, ASCAP) 
THE WATERPROOF CANDLE - 
Dunhill 4118. 

Symbolic and moving song of an un- 
loved child. Will break many hearts and 
break open purses. **** 

YESTERDAY'S SUNSHINE (Jilibern, BMI) 
NEW HOPE (Jillbern, BMI) 

JULIE BUDD-MGM 13895. 
New Herb Bernstein discovery, Julie 

Budd, looks like a talent to watch. 
Ditty is cute and attractively -crooned. 

**** 
THAT'S A LIE (Tangerine, BMI) 

GO ON HOME (Buffee, BMI) 
RAY CHARLES -ABC 11045. 

Down home blues from Ray will 
please the fans. As usual, the grooves 
steam. **** 

ELUSIVE BUTTERFLY (Metric, BMI) 
I'M ALWAYS DRUNK IN SAN FRANCISCO 

(Wolf -Mills, ASCAP) 
CARMEN MCRAE-Atlantic 2485. 

The elusive Bob Lind melody given 
sleek reading by the impeccable Car- 
men. Watch and Listen. **** 
FUNNY HOW TIME SLIPS AWAY (Pamper, BMI) 

FOREVER BLISS (Cymbal, BMI) 
CHALKLIT MILK REVUE -Mr. G. 809. 

The country song with strong pop 
beat and ingratiating delivery by guy 
and gal. * * * * 

THE SILENT SUN (Mainstay, BMI) 
THAT'S ME! (Mainstay, BMI) 

GENESIS -Parrot 3018. 
Pretty ballad produced by Jonathan 

King. New group Genesis could be the 
start of something big. **** 
(YOU CAN'T LET THE BOY OVERPOWER) THE 

MAN IN YOU (Jobete, BMI) 
CHUCK JACKSON -Motown 1118. 

Smokey Robinson turned on his 
powers with this funky song and Chuck 
will turn on the masses. **** 

HERE WE GO ROUND THE MULBERRY BUSH 

(Unart, BMI) 
COLOURED RAIN (Essex, BMI) 

TRAFFIC -United Artists 50232. 
Title ditty of up -coming film has lots 

cf intriguing changes of pace. Fun. **** 
PAISLEY TEDDY BEAR (Meager, BMI) 

A STRANGER AT HER DOOR (Meager, BMI) 
THE HELLO PEOPLE -Philips 40522. 

These Marcel Marceau make-up- 
alikes open a bagful of glees on their 
first and likely single. 
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EVERY STEP I TAKE (EVERY MOVE I MAKE) 

(Unart, BMI) 
1 HEAR VOICES (Unart, BMI) 

THE HASSLES -United Artists 50258. 
Sizzling UA group make the grooves 

wiggle and dance on this new contem- 
porary cut. **** 

TILL (Chappell, ASCAP) 

POOR MAN (Bright Tunes, BMI) 
THE TOKENS -Warner Bros. 7169. 

Imaginative refurbishing of the oldie. 
What the Tokens are great at chirping. 

**** 
ANIMAL GIRL (Equinox, BMI) 

SOUL DRIPPIN' (Four Star, BMI) 
THE STANDELLS-Tower 398. 

Guys continue to turn out gritty 
sounds. They'll be heard and perhaps 
on both sides. **** 

SHOUT BAMALAMA (Macon, BMI) 
FAT GAL (Macon, BMI) 

OTIS REDDING-King 6149. 
Fans will want to add this Otis 

Redding cut to their collection. Good 
fun. **** 

THERE ARE SEEDS TO SOW (Makeba, BMI) 
HA LESE LE DI KHANNA (Semenya, BMI) 

HUGH MASEKELA-Uni 55049. 
African rhythms on this deck. Hugh 

and chorus wail it with big effect. **** 
FORTY HOUR WEEK (Vogue, BMI) 

ONLY THE BROKEN HEARTED (Rosarita, ASCAP) 
DICK LEE -Capitol 2107. 

Perky country -type tune about work- 
ing to get by. Dick should score heavily 
with it. * * * * 

HANDBAGS AND GLADRAGS (Lovely, ASCAP) 
EVERYONE MAKES A MISTAKE (Nice, BMI) 

CHRIS FARLOWE-Immediate 5005. 
Put down tale with slow, insinuating 

delivery by Chris. Will make its mark 
here as in England. 

**** 
THINK BEFORE YOU WALK AWAY 

(Little People, BMI) 
SO MANY TEARS (A. M. C., ASCAP) 

THE PLATTERS-Musicor 1302. 
Teens will buy before they walk 

away. Catchy rhythm from the gang. **** 
KEEP ON (Earl Barton, BMI) 

BARBARA ALLEN (Belldale, BMI) 
BRUCE CHANNEL -Mala 592. 

Teens will keep on playing this ir- 
resistible beat number from Bruce. A 
click. * * * * 
LITTLE ORPHAN ANNIE (Ishmael-Alavie, BMI) 
LITTLE GIRL, LITTLE BOY (Ishmael-Alavie, BM!) 
THE ODYSSEY -White Whale 263. 

Hippy put on -or take-off of the old 
radio theme song. Could get atten- 
tion. 

**** 
I CAN'T LET GO (Blackwood, BMI) 

DON'TCHA FEEL LIKE CRYIN' (Fiasco, BM!) 
NOBODY'S CHILDREN -Bullet 1000. 

Beat beat beat beat goes the beat and 
teen will like it like that. New group 
clicks. **** 

SOUL DRUMMERS (Fania, BMI) 
MERCY, MERCY BABY (Fania, BMI) 

RAY BARRETTO-Fania 454. 
The guy and group spice up the air 

waves with this new one. Crisp sound. 
(Continued on page 10) 
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