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Elvis intones the title tune from
his new flick, “Frankie and
Johnny” and it's a torrid version
(RCA Victor 47-8780).

SOMEWHERE
LEN BARRY

Here's a single really going
somewhere. It's a rocked ver-
sion of the “West Side Story”
hit (Decca 31923).

The Ray Charles Singers
COMMAND PERFOR MLINCES
N Lwhunie 2 o

A Gomprehensive Roundup
Of One of the Most
Vital Aspects of Today’s
Record Scene

Choral leader - writer - arranger -
singer-producer Ray Charles has
selected what he considers the
best by his group (Command
896 SD; RS 896 SD).

WHAT NOW MY LOVE
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HERB ALPERT and
THE TUUANA BRASS

”

Not much is hotter these days
than the Tijwana Brass sound
and so this new Herb Alpert and
pals slice ought to soar (A&M
792).
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YOUR SIDE

A very pretty song by some gals
who deserve a fat hit. The
Jades and their “(Baby) I'm on
Your Side” will click (Verve
10385).

The best of the Animals means
the best of their brand of strong
r/b. Teens will go for this col-
lection of hits (MGM E/SE 4324).

In the opinion of the editors, this week the following records are the

SINGLE PICKS OF THE WEEK
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& RHAPSODY IN THE RAIN ‘k,"
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Lightning should strike twice in
a row for MGM and Lou Christie
with the new and clever “Rhap-
sody in the Rain” (MGM 13473).

SLEEPERS OF THE WEEK

ONRE
TRACK MIND

(4 Star,
BMI)

KNICKERBOCKERS
Challenge

Lots of hot rock here by these
guys and it should go to very
high chart spots. Watch the
Knickerbockers and “One Tract
Mind” (Challenge 1296).

ALBUMS OF THE WEEK

£ BESTR
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The singer with the sweetest
sounds does a number of up-
to-the-minute ballads and beat
tunes (Mercury MG 21073; SR
61083).
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New Co-op Offers Records
At 6% Ahove ‘Distributors’
Bottom Cost’ — CORD

CHICAGO — CORD, a coun-
trywide co-operative organiza-
tion of distributors, dealers,
one-stops and rack jobbers, has
been formed here and the price
of records to members (who
join at an annual membership
fee of $1000) is bound to get

much reaction within the in-
dustry.
As word ‘“cooperative” im-

plies, CORD will be a profit
sharing organization.

Cost per record will be “dis-
tributors’ bottom cost” plus
6%, which, in the case of a
$3.79 disk normally selling to
distribs at $1.85 could mean a
new price of $1.51. Depending
on the discounts offered by all
independent record companies
involved, members of CORD
will be paying something like
20¢ to 35¢ less per elpee.

CORD will sell 455 at cost
plus 159%.

All shipments, made f.0.b.
point of shipment, will arrive
within three days of placement
of order (in CORD’s Chicago
office) from source nearest the
member. All orders of 45s of
1000 or over will be delivered
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overnight.

Although membership must
be paid prior to or coincident
with placement of first order,
orders will not require pavment
in front.

All billing will be done by
CORD based on shipments
made by suppliers. All invoices
will be dated the date a mem-
ber’s merchandise was shipped.
All invoices from the first
through the fifteenth of each
month are due by the 25th of
each month. All invoices dated
from the 16th through the end
of each month are due on the
10th of the following month.
All merchandise shipped with-
in three days of the closing
of the billing cycle will be
dated the first date of the fol-
lowing billing cycle. In other
words, all merchandise shipped
after the 12th will be invoiced
as of the 16th. All merchan-
dise shipped after the 27th will
be invoiced as of the first of
the following month. Any mem-
ber not complying with the
above terms will not be shipped
after the due dates.

CORD execs will travel to
the NARM convention to talk
about the co-op with conclave-
goers.

Distribution of profits will
be 409 to CORD management,
10% to supplier members and
209% to purchaser members.
The distribution to the mem-
bers will be in proportion to
each member’'s total dollar
volume as against the total
dollar volume of CORD.

MGM Budget Lines
Sell Over $1 Mil

Rack jobbers as well as dis-
tributors have quickly taken
MGM Records’ budget line
series of VSP, Heliodor, Leo
the Lion and Metro to heart
by purchasing over one million
units of the label’s new low
price series, label reports.

Mort Nasatir, President of
MGM Records stated that this
can be considered a sales rec-
ord. It has become obvious that
there was an overall need for
such a Budget Line in the in-
dustry.

Phil Picone, director of rack
jobber sales for the budget
series, reports that both dis-
tributors and rack jobbers have
been calling in complimenting

(Continued on page 4)

Distribs Give NARMeet
Great Expectations

George A. Jack J. Charles H.
Berry Geldbart Schlang
NARM Convention Awards Banquet

President Chatrman Chairman

Jules Malamud

NARM
Fzec Director

MIAMI BEACH—The Eighth
Annual Convention of the Na-
tional Association of Record
Merchandisers, Inc., which con-
venes Sunday, March 6, 1966, at
the Fontainebleau Hotel, is ex-
pected to be the largest gather-
ing of phonograph record indus-
try members in the history of
the business. Participating in
thig convention will be the lead-
ing record merchandisers (rack

jobbers), manufacturers plus
record distributors, the latter
attending their first NARM

meeting as members of the Asso-
ciation.

Including record merchandiser
(rack jobber) members and rack
jobber guests, there will be more
than 70 companies representing
this fast growing segment of the
record industry. There will be
more than 70 manufacturing
companies represented, including
not only record manufacturers
but tape manufacturers, and
manufacturers of packaging, la-
beling and other types of supplies
used by record merchandisers.

With recording artists and
press representatives, represent-
atives of the academic and busi-
ness community, there will be
more than 500 people attending
the NARM Convention. The over-
flow is being handled by two
other Miami Beach hotels, in ad-
dition to the headquarters hotel,
the Fontainebleau.

Record distributors, who will
have their own meeting on
Wednesday, March 9, at a lunch-
eon at 1:30 p.m., in addition to
attending all business sessions
programs and social events, will
be meeting as a NARM group
for the first time in association

Irwin H.
Steinberg
Keynote Speaker

history. The response from the
distribs has been excellent, with
48 distributors now represented
in NARM. Some of these are
pure distributors and some are
distributors who are also rack
jobbers —a growing industry
trend.

Steinberg Keynoter

The business sessions will be-
gin at 9 a.m. on Monday, March
7, and continue on Tuesday
morning, March 8. Jack J. Geld-
bart (L. and F Record Service,
Atlanta, Ga.) will be Convention
Chairman, and George A. Berry
(Modern Record Service, New
Orleans, La.), President of
NARM, will greet registrants.
Keynoting the convention, whose
theme is “Planning for Profits,”
will be Executive VP of the Mer-
cury Record Corporation Irwin
H. Steinberg.

Following Steinberg will be a
completely - integrated program
on the convention theme, planned
and executed by Dr. Alton F.
Doody, Associate Professor at
the College of Commerce and
Administration of The Ohio
State University. Participating
in this program will be Brown
Meggs of Capitol Records Dis-
tributing Corp., Daniel Man-
dresh, a special representative of
the International Business Ma-
chines Corp. (IBM), and John
Enders, VP and Senior Account
Exec of Lionel D. Edie Company.

At the conclusion of the pro-
gram on Tuesday, a panel of
NARM members representing
record merchandisers, manufac-
turers and distributors, will

(Continued on page 4)



Cooper Dot
Sales Mar.

HOLLYWOOD—Randolph C.
Wood, President of Dot Rec-
ords, Inc. announces the ap-
pointment of George Cooper to
the new post of National Sales
Manager. Appointment follows
Cooper’s recent elevation to a
Vice-Presidency.

Cooper is in charge of all
sales and promotion operations
from coast to coast. He reports

to Dot Execu-
£ tive VP Chris-
‘%q tine Hamilton.
- Cooper will
continue to be
based in his
home town,
Nashville,
Tenn. Cooper
spends almost
as much time
in jet air-
planes flying between Dot Rec-
ords branches and distributor-
ships as he does on the ground.
But as a World War II Air
Force veteran and a long-time
employee of American Air-
lines, still gets a kick out of
flving and he usually manages
to tly home to his family for
the weekends.

Cooper’s first meeting with
Randy Wood was over an air-
lines ticket counter in Nash-
ville back in the early ’50s
when Dot was a fast-rising
young company based in near-
by Callatin.

Coaper’s father, George, Sr.,
is head of the local Nashville
branch of the Musicians’ Union.

Kapp Appoints
London Distrib

NEW YORK-—Kapp has ap-
pointed London Records Dis-
tributing Corporation as its
New York distributor. The ar-
rangement became effective
March 7, according to Sid
Schaffer, Kapp VP, Sales. The
deal was consummated late
last week between Schaffer and
Herb Goldfarb, National Sales
and Distributing Manager for
Londan, and Phil Wesen, Sales
Manager for London’s distrib-
uting firm.

The Kapp line was formerly
handled in New York by All
State Distributors. All State
will continue to handle Kapp
in northern New Jersey through
its Newark office.

Mike to Indie Promo
HOLLYWOOD—Record pro-
moter Mike Borchetta, promo
man for RCA on the West Coast
for the last two and a half
yvears, has left the firm to go
into independent promotion.

George
Cooper

4

Pasin Named VP, Sales,
At Premier Albums

NEW YORK—Don J. Pasin,
formerly National Sales Man-
ager of Premier Albums, Inc,
has been appointed Vice Presi-
dent in charge of sales, it was
announced by Philip Landwehr,
president.

Landwehr said the new posi-
tion will enable Pasin to coord-
inate and upgrade sales and
service in all the company’s
divisions. and implement Pre-
mier Albums’ plans for accel-
erated expansions of all areas
of business—promotional rec-
ords, premium sales and cus-
tom pressings.

Landwehr praised Pasin’s
success in improving sales
through top customer servicing
and close customer relations.
Under his direction, these ef-
forts will now take top priority
in all Premier Albums divi-
sions

Capone Succeeds

Appointed by Pasin to succeed
him as National Sales Manager
is Louis Capone who comes to
Premier Albums with 20 years’
exnerience in directing and de-
veloping national distribution
for promotional record com-
panies as well as experience in
artist management. He will
spearhead the new merchandis-
ing programs for the domestic
sales division.

Pasin joined Premier Albums
in 1961 and served in several
executive capacities up to his
recent appointment. He held
the national sales manager po-
sition for the last vear and a
half and was instrumental in
developing and introducing
Premier’s $1.98 Blue Ribbon
record line. Besides 10 vears’
experience in the promotional
record field, he held top posi-
tions in the entertainment and
motion picture industries. He
is known for his emphasis on
customer relations and service

as an adjunct to all sales
efforts.
Pasin said: “We feel that

with the tremendous streamlin-
ing of our pressing plant in
Clifton, N. J., in conjunction
with the upgrading of our sales
departments on all levels, we
are in a position today to go
into all phases of custom press-
ing and increase our sales in
the budget and premium rec-
ord markets.”

Production facilities in Pre-
mier’s 80,000 square foot Clif-
ton, N.J. plant have been ex-
panded to accommodate these
growth markets. The company
is now geared for full produc-
tion of 12-inch, 10-inch and 7-

From left: Louis Capone, Don
J. Pasin and George Kurtz.

inch records with capacity in
excess of 75.000 units per day.
The Premier plant also con-
tains complete fulfillment facil-
ities including printing and
mail handling units.

Years of Promo Experience

Capone, in directing and ex-
panding sales in the domestic
record division, as the new
National Sales Manager for
Premier Albums, brings with
him vears of successful promo-
tional record experience. His
background includes National
Sales Director for Connoisseur
Record Corp., as well as head
of Tops and Westminster Rec-
ord Co. where he introduced the
first promotional classical LP—
the Whitehall label.

Premier Albums, Inc., has
four $.99 labels—Coronet, Spin-
O-Rama, Baronet and Twinkle;
three $1.98 labels — Premier,
Directional Stereo and Blue
Ribbon records. Soon to enter
the 45 RPM market is a new
Premier Albums single called
Moonshot, with plans for coast-
to-coast distribution now under-
way.

MGM Mil §

(Continued from page 3)
the company on its thought
and perception in producing
and releasing the Budget
Series. In view of the fact that
budget line sales are being
made direct to rack jobbers,
distributors have also been
high in their praise, claiming
that MGM is opening up addi-
tional avenues of markets, espe-
cially the VSP and Heliodor
lines which they term good
“high price, low price lines.”

Picone points out that Record
Service, Ine., of Los Angeles
thus far is the biggest prime

mover of MGM Records’ bud-
get lines and has already
placed an order for 100,000
albums.

New Audio Fi

Sales Program

NEW YORK—Harold Dray-
son, VP of Audio Fidelity Rec-
ords, announced that a new
sales program will be in effect
commencing March 1 and will
continue through the end of
May.

The program will be a one on
six deal for the entire Audio
Fidelity catalog with the ex-
ception of the First Component
Series. At the same time, the
company will be introducing
six new LPs that are to be in-
cluded in the one on six deal.
There will be two classical LPs
and the remaining four will
be pop-type albums that will
introduce new mnames and
talent. Titles and artists will
be announced later.

NARMeet

(Continued from page 3)

review and evaluate the conven-
tion’s presentation and its rele-
vancy to the phonograph record
industry in general, and its fu-
ture growth.

On Monday and Tuesday after-
noons. and on Wednesday morn-
ing, the NARM Person to Per-
son Conferences will be held in
the East Ballroom of the Fon-
tainebleau. At this time, 60 rec-
ord manufacturers will meet
with 60 record rack merchan-
disers, according to a rotating
person to person schedule. Over
the three day period, every
manufacurer will have had an ap-
pointment with every rack job-
ber. There is a waiting list on
both the rack jobber list and
manufacturer list, with the num-
ber being limited to 60 compa-
nies on each side.

Increasing Cooperation

Jules Malamud, NARM Exec
Director, states that he has seen
with great gratification the
growing sense of cooperation and
understanding among the vari-
ous wholesaling segments of the
phonograph record industry. He
feels that a real sense of respon-
sibility is being recognized in
our industry, where individuals
are realizing the importance of
strengthening their own business
operations, the segment of the
industry of which they are a
part, and most important, the
entire phonograph record indus-
try itself.

Malamud feels that “much of
this increasing desire to promote
the industry as a whole, and
to form a strong and cooperat-
ing industry group, is reelected
in the fantastic response the in-
dustry has made to this year's
NARM Convention.”
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NANCY AMES
“HE WORE THE GREEN BERET”

The Original
\\\V’/"/A“
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REVIEWS

THREE STAR xxx PICKS '

TAKE ME FOR A LITTLE WHILE
(Lollipop, BMI)
SOMEWHERE IN THE NIGHT (Cheshire, BMI)
THE KOOBAS—Kapp 737.

Boys from Britain have a contempo-
rary American sound. Whatever the
sound, it will sell.

* K Kk
THE RIGHT STRING BUT THE WRONG Y0-YO
(Hill & Range, BMI)
SATIN AND LACE (Unart, BMI)
THE JAMES GANG—Ascot 2205.

Looks like the James Boys are going
to break it up in a big way with this
terrif r/r side. * %k %

CHALKALA BABY CHALKALA (Agean, BMI)

TURKISH DELIGHT BABY (Agean, BMI)
TARIK BULUT—Nina 901.

Those who want to shake it might
cuddle up to this single of Egyptian
descent. * K K

LAUGH WITH THE WIND (Cecere, BMI)

STOP IT BABY (Cecere, BMI)
THE HEARD—Audition 6107.

Pleasing fast paced song from a new
group who are bound to be heard—as
their name states.

* Kk
BOOK OF LOVE (Arc-Keel, BMI)
DARLING LORRAINE (Westbury, BMI)
THE UNDERBEATS—Soma 1449.

Reprise of a hit of a few years back.
Enchantment may set in for teens
again. * % X

DOING THE PHILLY DOG (Jalynne, BMI)

| AM SEARCHING (Jalynne, BMI)
LOU LAWTON—-Capitol 5613.

The new dance inspired the tune and
tune will inspire teens to dance. Wow,
pow a hit. * kX
FARMER'S SON (Diamondette-Ammuspro, BMI]

IT'S WHAT'S HAPPENIN' BABY
{Diamondette-Ammuspro, BMI)
JIMMY RIDDLE—Marina 501.

Fellow has come-hither tone in his
voice. Rock accompaniment could help
make this big. * % %

MONKEY DON'T CARE (Tuneville, BMI)
SOUL SUPPER (Tuneville, BMI)

THE LIVING LEGENDS—
RCA Victor 47-8782.

Weird things are going on on this
track and so teens will pay close at-
tention. Score. * % %

| DON'T HAVE TO WORRY (Jitters, BMI)

I'M SO AFRAID (Jitters, BMI)
JAY W. KING—Skyscraper 6001.

New label and new artists preem
simultaneously with a potent r/b side.
Jay is welcome on the scene.

* kK
MY MELANCHOLY BABY
(Shapiro, Bernstein, ASCAP)
THE COMMON TOUCH (Ludlow, BM!)
JOHNNY DESMOND—Atco 6404.

The “Funny Girl” guy sounds great
on this gently swung rendition of the
evergreen.

6

FOUR STAR s+ PICKS

HERE'S TO MY JENNY (Joy, ASCAP)
WHILE WE'RE YOUNG (Regent, BMI)
MIKE DOUGLAS—Epic 5-10002.
Sweetly sung follow-up to the fel-
low’s “The Men in My Little Girl’'s
Life.” Sentimental and pretty.

Yk
MESSAGE TO MICHAEL (U. S., ASCAP)
HERE WHERE THERE IS LOVE
(Blue Seas-lac, ASCAP)

DIONNE WARWICK—Scepter 12133.

Something a little different from
Bacharach and David for Dionne. Should
turn into a smash.

* Kk *
MIRANDA (Miller, ASCAP)
YOU ONLY SEE HER (Feist, ASCAP)
ADAM WEST—20th Century Fox 627,

Novelty with Adam in his guise as
Batman refusing to remove his mask
for his girl friend. Surprise ending, too.

* Kk Kk K
YVETTE (Diana, ASCAP)
EVERYBODY LOVES MY BABY (Pickwick, ASCAP)
DUKES OF DIXIELAND—Decca 25693.
Relaxing piece of dixie from the
Dukes. An instrumental sure to get air
play and other good reaction.
* % Kk K
KICKS (Screen Gems-Columbia, BMI)
SHAKE IT UP (Daywin, BMI)

PAUL REVERE AND THE RAIDERS—
Columbia 4-43556.

Teens will get their kicks from this
P. R. and Raiders side. The electric
guitars set raunchy rhythm.

* % Kk K
IT AIN'T NECESSARY (Cragvee-Overcome, BMI)
DON'T THINK | COULD STAND IT
(Overcome, BMI)
MAMIE GALORE—S:t. Lawrence 20095.
Talent galore on this beat galore side.
Money galore will be made.

* %k ok Kk
GOOD LOVIN' (T. M., BMI)
COULD IT BE YOU (BMI)

BRIAN POOLE AND THE TREMELOES—
Audio Fidelity 121.

Good listening here for teens who like
it like rock. Prognosis is for big sales.
* %k Kk Kk
SECRET AGENT MAN (Trousdale, BMI)
YOU DIG (Johnny Rivers, BMI)

JOHNNY RIVERS—Imperial 66159.

The title theme as sung by Johnny
weekly on this new TVer. Has the beat
and is a good bet.

* % %k Kk
OH | WONDER WHY (Maureen, BMI)
THE GYPSIES—OIld Town 1193.

Gals sing sweetly on a teen slanted
number with clever arrangement. Could
connect. * % &k K

FRENCHY (April, ASCAP)
YOU'RE GONNA HEAR FROM ME
(Remick, ASCAP)
DANNY MEEHAN—Mercury 72531.

Gritty tune with “Mack the Knife”

persistence. Danny snarls it neatly.

YOU LET A LOVE BURN OUT (S. F. 0., BMI)
SOMEWHERE BEYOND THE SEA (Chappell, ASCAP)
WE FIVE—A&M 793.

The singing and the instrumentation
are intriguing and a little different.
Could go big for the fivesome.

* K Kk %
MY LITTLE RED BOOK (United Artists, ASCAP)
A MESSAGE TO PRETTY
(Grass Roots-Third Story, BMI)
LOVE—Elektra 45603.

Wonderful Bacharach-David song first
heard in “What’s New Pussycat” gets
Love-ly treatment from Elektra's first
pop group. L

LOVE ME (Hill and Range, BMI)
RUN, RUN, RUN (S & J, ASCAP)
SAL CORRENTE—Roulette 4673.

This side is rocked and countrified and

chorused up for lots of good timing.
* %k ok Kk

DOMINIQUE'S DISCOTHEQUE (Neban, ASCAP)

BLACK DIAMOND (Cumulus-Ter-Ton, ASCAP)
MILT SEALEY—Cloud 506.

Here's a cute instrumental that could
lock up lots of sales and play. Bounce
and beat. * J ok Kk

THE LITTLE TIN SOLDIER (Manger, BMI)
YOU'RE GONNA NEED SOMEBODY ON YOUR

BOND (Southern, ASCAP)
DONQOV AN—Hickory 1375.

Beautiful fable put to song will de-
light folkrock followers and lovers of
songs of any kind. Wide audience ap-
peal. * % K Kk

CANADIAN SUNSET (Vogue, BMI)
THE STORY OF A STARRY NIGHT
(Mutual, ASCAP)
THE VIBRATIONS—Okeh 4-7241.

This oldie is given the beat and

crooned nicely by the Vibrations.
* ok Kk
| DON'T WANT TO CRY (Ludix, BMI)
ALWAYS (Burdette, BMI)
SIR WALTER RALEIGH—Tower 220.

Extra special reprise of old hit. The

arrangement is jingly and danceable.
* & % Kk
MERCY (Verdunn, BMi)
THAT AIN'T ALL (Verdunn, BMI)
LARRY AND THE REXETTES—Zorro 420.

Funky instrumental will elicit inter-
est at first in the r/b areas. Saxy and
swell. * Kk Kk Kk

SOMEBODY TO LOVE ME (Buckhorn, BMI)

GOODBYE BABY (Buckhorn, BMi)
RONNY AND THE DAYTONAS—Mala 525.
Guys have found a very pretty bal-
lad and it has a nice arrangement.
* %k Kk
STOP THE WORLD, I'VE LOST MY YO-YO
(Appleseed, ASCAP)

WHEN | WAS YOUNG (Cherry Lane, ASCAP)
THE BRANDYWINE SINGERS—
Mainstream 641.

Folk-oriented song that gets lots of
bounce from the singers.
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You don’t have to be Jewish
to see that it’s even funnier than
“You Don’t Have to Be Jewish)’*

BO3 BOOKER & GEORGE FOSTEX

PRISENT

WHEN YOU'RE IN LOVE
THE WHOLE WORLD IS JEWISH [0

STARRING

The*YOU DON'T HAVE TO BE JEWISH" Players

FRANK Lou BEETTY
GALLOP JACOBI WALKER

ABSO ATARRING

PHIL VALERIE = ANTHONY BOB
LEEDS HARPER HOLLAND McFADDEN
£ -

-

‘v‘}k -
g /

a

RRL-4506 K=5-5506
W Biah ao st Garow THE
Other great Promise Her Anything s EARCHERS
Kapp album Fasturing TN JOWES singing the tte sang TAKE ME FOR
releases
for March:

WHAT NOW MY LOVE....

LOLLIPOPS AND ROSES FROM HAWAII
THE WAIKIKIS GILBERT BECAUD
TASTE OF HONEY MOON RIVER -
RED ROSES FOR A BLUE LADY & 9 OTHERS
/J / SUNG I ITALIAN
A f ’ CDME PRIMA » PARLAMED'AMORE MARIU « @A
( OSOLE MID « CORE ‘NGRAE « TANGO DELL® RRSE
ARRIVEOERCI ROMA o LUNA BOSSA » ANEMA E CRAE
MARIA e REGINELLE CA

S

KL-1473 KS-3473 K353 ¥3-3353
STUART HAMBLEN ANOTHER TOWM—ANOTHER JAIL
THIS OLD HOUSE HAS 60T T0 GO PAUL EVANS

"1 el | KAPP RECORDS

KL-1473 FS-2475

*KRL 4503, 26 WEEKS ON THE CHARTS.
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