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measurecast

You know this audience.

But do you know #his audience?

!

MeasureCast Streaming Audience Measurement Service™

now you know

Call us today at 877-840-6800, or visit us online at www.measurecast.com
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' TIME IS MONEY.

DON'T LET VALUABLE SPOTS ON YOUR
WEBCAST GO UNSOLD.

Make the most from your online inventory by delivering targeted advertising into your
live webcasts. With Hiwire, advertisers reach the precise audiences they want so you
get the high CPMs you deserve. Call affiliate relations at (213) 489-3900 or visit
www.hiwire.com for more info.

0®06

hiwire.

LOS ANGELES SANFRANCISCO NEWYORK PARIS WWWHIWIRE.COM Insert revenue into your stream




Make a commitment to winning pPEiSOREI@=RQIESIIEen let  JONES
Lia bring you the ratings and reVENIERIUIRUESERUER NS fall.

800.426.9082 » bpradio.com




A WORD FROM THE PUBLISHER

Dear R&R Subscriber:

Welcome to Volume 2 of the 2000 R&R Directory, the most comprehensive overview of the radio industry
available. Whether you are a veteran user of the R&R Directory or using it for the first time, we hope you will
take advantage of the many great features included.

These days, more than ever, the radio industry is in a constant state of change. To help you handle the large
volume of data and continual changes, we have done our best to include the most accurate information
available.

The R&R Directory is broken out into three sections: Ratings, Directory and Program. We invite you to take
the time to explore.

Ratings Section

* Spring 2000 ratings from all 278 Arbitron markets, including listings by station, ownership listings, format
details and ratings comparisons over the course of a year. Listings for the top 100 markets also include dial
position, station power, demographic breakouts, time spent listening and national rep firm.

* Details of national format leaders, with qualitative breakouts of who's listening by format and information on
the format’s success, broken out by region.

 Scarborough qualitative profiles listed by format, including various consumer behaviors referred to as
“Lifestyle Connects.”

Directory Section

* Divided into 19 distinct categories, this is the industry’s most complete listing of radio- and music-related
companies and services, including contact names, addresses, phone and fax numbers and e-mail addresses.

* The Group Owners section includes complete listings of all group-owned stations in all markets.
Program Section

* Detailed listings of nearly 2,000 syndicated radio programs, radio networks, automated and satellite formats,
production music libraries, jingle packages, show prep services and more, organized into 22 product
categories.

* Easy-to-use indexes to help locate programs or services by product name or by company representing the
product.

The R&R Directory is your link to reference information about the radio and record industries. If you have
any thoughts or ideas for us to consider, please send them to mailroom@rronline.com. We always welcome
your feedback, comments and suggestions. Thank you, as always, for your support.

Finally, | would like to point out that simultaneously with R&R’s print deadline came the news that AMFM’s
merger with Clear Channel Communications was finally complete. Though we anticipated this would happen,
R&R would like to apologize in advance for not being able to reflect the ownership changes resulting from
that deal in this edition of the R&R Directory. For the most current ownership changes, log on to
www.rronline.com and click The Directory icon that appears on the left-hand side of our homepage.

Erica Farber

Publisher/CEO, Radio & Records

R&R DIRECTORY VOL. 2°00 M ¢
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THE LEADERS IN ADVANCED MUSIC SCHEDULING SOFTWARE FOR WINDOWS 95/98/NT/2000

The new Powerg
broadcast industry’s n
easy to use, 32-i
scheduling software.

v
“Why wait for another company to perfe
Windows version when the “perfect”. Wi
version is available now with Powergol
| highly recommend Powergold 2000 forany pro-
grammer who wants to spend more time painting
the canvas...and less time learning how to mix'the
paint. Powergold 2000 is simple to navigate, ye
powerful and intuitivel 1 actually ENJOY using i

Kid Kelly, Backirax-USA/Z100 New York

* Schedules music, tempo-matched jingles, liners, voice
tracks, notes, and automation commands.

% Easily upgrade from any other music scheduling system
with our import Wizards.

* Imports daily commercial schedules from your traffic
system and imports research from your research system.

* Interfaces with nearly any digital audio playback system.
Provides a complete schedule of all audio events.

% Easy to install, stable multi-user network operation.

New release of the world's first 32-bit Windows music
scheduling system.

% Powerful Internet Tools to make your life easier.

% Incredible Music Library where you can drag and drop one
song or an unlimited number of songs from Category to
Category quickly and easily. You get instant sorting, custom
filtering, mass changers of every kind, unlimited saved
Song Lists that can be used in a variety of ways, and more.

% Circular and linear Clocks with unlimited number of posi-
tions. Color-coded Categories and circular clock views help
you visually balance category placement within an hour.
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% Auto-Edit, Auto-Replace, Suggest-Replace, Manual
Replace, Replace by Title, Replace by Artist, and many
other editing tools to make schedule editing fast and easy.

% Highlight songs by any criteria in the Schedule Editor,
navigate from one highlighted song to the next with one
click, and analyze the count and percentage of highlight-
ed songs in each hour or any combination of hours.

% Totally customizable and flexible graphical user inter-
face. Completely customizable printed logs, custom
reports, and screen layouts.

% Unlimited everything. Songs, Custom Song Fields,
Categories, Folders, Clocks, Custom Song Properties, you
name it. Use the song Properties imported from your cur-
rent music scheduler or invent your own Song Properties
and scheduling rules. Protections can be set up between
Properties of completely different Property Groups.

% Superior scheduling logic using Automatic Point Scaling
makes all other schedulers obsolete.

* Dedicated and talented support people ready to help you
at any time.

Call us and we’ll make it EASY for you to switch.

Dallas: 1-800-870-0033 e Little Rock: 501-221-0660

Designed For Microsoft
Windows 95/98/NT/2000

Download a free trial version at www.powergold.com ¢ email: info@powergold.com
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RATINGS REPORT

Arbitron Ratings
All 278 markets rated by Arbitron are listed here, with their market rank
listed in parenthesis, the page number which they appear in this directory.

National Format Shares
A quick overview of radio’s formats, comparing overall 12+ AQH numbers on a
national basis.

Format Focus

Radio’s principal formats are investigated in depth here. You'll find each format’s
top 10 stations according to total week AQH and cume. Each format is also
listed with extensive qualitative and demographic profiles, AQH audience by
composition, AQH share by region, and AQH share by daypart. This section is
now prefaced by a listing of the nation’s Top 50 stations drawn from covering all
278 markets.

32

35

36

Scarborough Research
Get the answers about radio’s most
popular sales categories here. This
issue features political party
affiliations by format.

Drivetime Dominators
Radio’s top 10 morning and
afternoon personalities and stations,
ranked by AQH and cume.

How To Use The

Ratings Information
A step-by-step primer for using
R&R’s comprehensive ratings data.

Market Breakouts

R&R covers all markets rated by
Arbitron. The Top 100 markets have
one-year trends, and are ranked in
five key demos along with owners
and rep affiliations. We now include
12+ AQH shares for morning drive
and a 12+ cume number for each
listed station.
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49 years old.
g rids
Listens to 7.4 hours of
news talk radio a week,
Prefers easy listening,

Just stepped in gum.

Want to know what
all this
really means?

Unless you know how to use it, research is useless. That’'s where eTnnTEQ‘ﬂ
M AR “.

Strategic Media Research can help, We give you more than just reams > i
of data, You get actionable, customized solutions that'll help you meadia researc
succeed, To find true meaning, call 312.726.8300 or visit us online

at www.strategicmediaresearch,com, What's New. What's Now. What’s Next.”




CONTENTS

161 Consultants
Showcase

290 Production
Services
Showcase

492 Directory

Index

An alphabetical listing
of every company in
the Industry Directory.

The most comprehensive and
up-to-the-minute coverage
of radio business news ... |
ata spec1al VIP package rate'

R&R - ' ~_R&R TODAY
- The Industry’s Newspaper i The industry’s premier daily fax
ek 7 - | THE R&R DIRECTORY
R&R’s T_O DAY’S NEWS ' Combines the industry’s two indispensable
Daily afternoon e-mail news updates reference guides: Ratings Report & Directory
- ' A and Program Supplier Guide
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Page Market (Metro rank)

Abilene, TX (221)

Akron (68)

Albany,GA (253)
Albany-Schenectady (59)
Albuquerque (72)
Alexandria, LA (203)
Allentown-Bethiehem (67)
Altoona, PA (245)
Amarillo,TX (187)
Anchorage, AK (168)
Ann Arbor, Ml {145)
Appleton-Oshkosh,Wi (134)
Asheville,NC (179)
Atlanta(11)

Atlantic City, NJ (137)
Augusta,GA (114)
Augusta-Waterville, ME (251)
Austin (49)

Bakersfield (86)
Baltimore (20)

Bangor, ME (270)

Baton Rouge (82)

Battle Creek, Mi(238)
Beaumont-Port Arthur,TX (127)
Beckley,WV (271)
Billings, MT (246)
Biloxi-Gulfport, MS (136)
Binghamton, NY (166)
Birmingham (55)
Bismarck,ND (266)
Blackshurg,VA (214)
Bloomington, iL (230)
Bluefield, WV (254)
Boise, 1D (124)

Boston (8)

Bowling Green,KY (201)
Bridgeport, CT (112)
Brunswick, GA (277)
Bryan-College Station,TX(232)
Buffalo-Niagara Falls (45)
Burington,VT (225)
Canton, OH(123)

Cape Cod, MA (181)
Casper,WY (278)

Cedar Rapids, 1A (200)
Champaign, IL (209)
Charleston, SC(87)
Charleston,WV (162)
Charlotte (37)
Charlottesville,VA (222)
Chattanooga,TN (104)
Cheyenne WY (274)
Chicago (3)

Chico, CA(190)
Cincinnati (26)

Cleveland (24)

Colorado Springs (34)
Columbia, MO (244)
Columbia, SC (89)
Columbus,GA (169}
Columbus,OH (34)
Columbus-Starkville,MS (248)
Cookeville, TN (265)
Corpus Christi,TX (129)
Dallas-Ft.Worth (6)
Danbury, CT (188)

Dayton (56)

Daytona Beach, FL (93)
Decatur, IL (255)
Denwer-Boulder (23)

MARKET INDEX

Page Market (Metro rank)

128

48
142
146
146
147
17
148
143
139
137
138
145
139
135
135
143
148
143
115
136
118

151

Des Moines (92)

Detroit (7)

Dothan, AL (183)

Dubuque, 1A (220)
Duluth-Superior, MN (219)
Eau Claire,W1(231)

El Paso (70)

Elizabeth City-Nags Head,NC (241)
Elmira-Coming, NY (198)
Erie, PA (156)
Eugene-Springfield, OR (143)
Evansville,IN (152)
Fargo-Moorhead,MN (211)
Fayetteville, AR (155)
Fayetteville,NC (126)

Flint, MI{119)

Florence, SC (197}
Florence-Muscle Shoals (240)
Frederick, MD (199)

Fresno (65)
Ft.Collins-Greeley, CO (132)
Ft. Myers-Naples (71)

Ft. Pierce-Stuart, FL (116)

Ft. Smith, AR (171)

Ft.Waiton Beach, FL (204)
FtWayne (101)
Gainesville-Ocala, FL (90)
Grand Forks, ND-MN (264)
Grand Junction, CO (252)
Grand Rapids (66)

Great Falls, MT (275)

Green Bay,Wi(182)
Greensboro-Winston Salem (42)
Greenville-New Bem (81)
Greensville-Spartanburg (58)
Hagerstown-Chambersburg (161)
Hamisburg-Lebanon (77)
Harrisonburg, VA (261)
Hartford-New Britain (44)
Honolulu (60)
Houston-Galveston (10)
Huntington-Ashland, WVKY (144)
Huntsville, AL (109)
Indianapolis (38)

Ithaca, NY (263)

Jackson,MS (118)
Jackson, TN (268)
Jacksonville (51)

Johnson City-Kingsport (96)
Johnstown, PA (170)
Jonesboro, AR (273)

Joplin, MO (227)

Kalamazoo, MI (176)

Kansas City (30)
Killeen-Temple,TX(149)
Knoxville (69)

Lafayette, IN (236)

Lafayette, LA (100)

Lake Charles, LA (205)
Lakeland-Winter Haven (38}
Lancaster, PA (111)
Lansing-East Lansing, Mi{115)
Laredo,TX (202)

LasVegas (40)
Laurel-Hattesburg, MS (208)
Lawton, OK {258)
Lewiston-Auburn, ME (262)
Lexington-Fayette, KY (106)
Lima, OH (228)

Lincoln, NE(172)

Page Market (Metro rank)

124

38
109
1M
138
135
142
150
145
151
114
144
130
101
142
152

57

)

65
126
135
102
147
119
137
142
132
145
141

%8

66
140
13
140

9%

3
137

90
1G]
109
119

<)
151
13
138
146
146
135
136

4“

63

I
139

n
14
139

Little Rock (83)

Los Angeles(2)

Louisville (53)

Lubbock,TX (177)

Macon, GA (147)
Madison,WI{120)
Manchester, NH (185)
Mankato-New Ulm, MN (256)
Marion-Carbondale, IL (213)
Mason City, 1A (271)
McAllen-Brownsville (63)
Medford-Ashland,OR (207}
Melboumne-Titusville (95)
Memphis (46)
Merced,CA(189)

Meridian, MS (276)
Miami-Ft. Lauderdale (12)
Milwaukee-Racine (31)
Minneapolis-St. Paul {17}
Mobile (88)

Modesto, CA(122)
Monmouth-Ocean, NJ (47}
Monroe, LA (234)
Monterey-Salinas (74)
Montgomery, AL (142)
Morgantown,WV (186)
Mormistown,NJ (39)
Muskegon, MI{217)

Myrtle Beach, SC (173)
Nashville {43)
Nassau-Suffolk (18)

New Bedford-Fall River, MA (164)
New Haven, CT (102)

New London, CT (167)

New Orleans (41)

NewYork (1)
Newburgh-Middletown,NY (141)
Norfolk (36)
Odessa-Midland,TX (174)
Oklahoma City (54)
Omaha-Council Blutfs (73)
Ortando (39)

Owensboro, KY (267)
Oxnard-Ventura,CA (108)
Paim Springs, CA (153)
Panama City, FL (226)
Parkersburg-Marietta, WV (224)
Pensacola,FL (121)

Peoria, IL (135)
Philadelphia (5)

Phoenix (16)

Pittsburgh (22)

Portiand, ME (160)
Portland, OR (25)
Portsmouth-Dover,NH (117}
Poughkeepsie,NY (157)
Providence (33)

Pueblo, CO (242)
PuertoRico(13)

Quad Cities, lA-L (133)
Raleigh-Durham (48)

Rapid City, SD(259)
Reading, PA (131)

Redding, CA (215)

Reno, NV (128)

Richmond (57)
Riverside-San Bemardino (28)
Roanoke-Lynchburg,VA (105)
Rochester, MN (229)
Rochester, NY (52)

Page Market (Metrorank)

138
&
135
145
68
138
8
150
8
62
2
;]
140
142
147
143

145
137
138
13
143

52
147
150
150
106
146
14
148
114
149
120
14
146
14
143
13
13

Rocidord, IL (148)
Sacramento (29)
Saginaw-Bay City, Mi (125)
St.Cloud, MN(212)
St.Louis (19)
Salisbury-Ocean City,MD (150)
Salt Lake City (35)

San Angelo,TX (260)

San Antonio (32)

San Diego(15)

San Francisco (4)

San Jose (27)

San Luis Obispo, CA (165)
Santa Barbara, CA (184)
Santa Fe,NM (235)

Santa Maria-Lompoc, CA (194)
SantaRosa, CA(113)
Sarasota-Bredenton, FL (78)
Savannah,GA (154)
Seattle-Tacoma (14)
Sebring, FL (269)
Shreveport, LA (130)

Sioux City, 1A (250)

Sioux Falis, SD (210)

South Bend, IN{163)
Spokane(91)

Springfield, IL (196)
Springfield, MA (80)
Springfield, MO (146)
Stamford-Norwalk,CT (139)
State College, PA (237)
Stockton, CA (85)

Sussex, NJ (239)

Syracuse (75)

Tallahassee, FL (159)
Tampa-St. Petersburg (21)
Terre Haute, IN(191)
Texarkana,TX-AR (247)
Toledo(79)

Topeka, KS (180)

Traverse City-Petoske, Mi {195)
Trenton, NJ (138)
Tri-Cities,WA (206)

Tucson (61)

Tulsa(62)

Tupelo,MS (178)
Tuscaloosa, AL (216)
Tyler-Longview,TX (140)
Utica-Rome, NY (151)
Visalia-Tulare, CA {106)
Waco,TX(192)
Washington,DC (9)
Waterloo-Cedar Falls, 1A (233)
Watertown, NY (257)
Wausau-Stevens Point,Wi (158)
West Palm Beach (50)
Wheeling, WV (223)

Wichita (84)

Wichita Falls,TX (243)
Wilkes Barre-Scanton (64)
Williamsport, PA (249)
Wilmington, DE (76)
Wilmington, NC(175)
Winchester,VA (218)
Worcester, MA (110)
Yakima,WA (193)

York, PA (103)
Youngstown-Warren, OH (97)

Numbers following market listings indicate
market rank in the Spring '00 ratings period.
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49 years old.
2likrds,
Listens to 7.4 hours of

news talk radio a week,

Prefers easy listening,

Just stepped in gum,

Want to know what
all this
really means?

Unless you know how to use it, research is useless, That’s where
Strategic Media Research can help. We give you more than Jjust reams
of data, You get actionable, customized solutions that’ll help you
succeed, To find true meaning, call 312.726.8300 or visit us online
at www.strategicmediaresearch.com.

y‘
. l:
m researc
What's New. What's Now. What's Next.”




Digital audio delivery.

Available in S, M, L and multi-market sizes.

Whether you need a standalone digital storage system for a single, small radio station or
the ability to share audio and data among multiple stations in various markets, we’ve got
a solution that'll fit like a glove. Take a good look at DAD_ 32 from ENCO Systems. It's
powerful, flexible and modular, designed to support you no matter what your  applica-
tion. DAD_ 32 works in live assist, automation, production and news. Integrate schedul-
ing, billing, news and audio delivery. It's easy with the powerful ENCO DAD_ 32 And ask
us how you can share your resources among any number of stations—efficiently, effec-

tively and easily. DAD_ 32 make a perfect fit. Try us on for size.

800-622-0022 = www.harris.com

Play, produce, schedule and
share audio with multiple
stations from your ENCO

DAD,, 32 workstation.

next level solutions

WIRELESS
BROADCAST
GOVERNMENT

NETWORK SUPPORT
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(FALL 99 ‘HARES IN PA.ENTHE--_ i S:

14 1% (13.8%) |

| 13.2:% (1'25'5-%) .

- 12.7% (12.1%)

110.9% (10.8%)

8.6% (8.1%)

SPANISH LANGUAGE L 6.3% (8.1%)

FORMAT BREAKDOWNS J§
. 5.5% (5.5%) il WiRS
_____ Mainstream AC 8.9
. Hot AC 49 |
ALTERNATIVE 3.6% (3.5%) Rock AC 03 |
' Oldies 7.3
: Classic Rock 4.8
ADULT STANDAHDS 2.9 (2.8%) Classic Hits 1.1
e : = CHR
: j : CHR/Pop 7.8
: : " CHR/Rhythmic 49
L% (2.4% |
“ABISMGOTH JAZZ 2‘5/°(24/) . NEWS/TALK
o = : D : i Full Service 08
: ; ) Sk : S News 23
RELIGIOUS/GOSPEL 2. 2%(_ Anii o Mo 57
350 : Bt . L Tak 41
P : o el ' 1| URBAN
4% (1.5%) : Urban 5.0
GLAS_SIGAL A-“ 5/9) b | Urban AC 2.9
EiE : : ol : Urban Oldies 07
) e it sesEiE pd SPANISH LANGUAGE
A D Il I.T A I.T E R " AT I v E 0'-'9% (0;9%)' : ey Regional Mexican 2.3
- - - ; - i Spanish AC 14
= ; : Tropical 0.9
Remaining formats take up 9.4% of listening s _ ' : Spanish N/T 0.8
: : _ i : ' Others 0.9

© 2000 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron.
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FORMAT FOCUS: NATIONAL/ALL FORMAT ~x

Average Quarter-Hour

FRESGYYT

! 12+ Share

1. WFRY-FM/Watertown, NY (Country)...........ceevenenernneee 33
2. WJLS-FM/Beckliey, WV (Country) .....ccceuenieneecasensnnnees 25.8
3. KKYR-FM/Texarkana, TX-AR (Coontry) .........cccecuu.s e 23.9
4. KMON-FM/Great Falls, MT (Country)........cecnciernnmnenen 23.2
4. KRRG-FM/Laredo, TX (CHR/POP) ....ccoeeeereremmnnccnrnnnnane 23.2
6. KCTR-FM/Billings, MT (Country)........ccccecrvemeeacncnnana, 2.9
7. WILQ-FM/Willilamsport, PA (Country) ........cceeeeunrnrannee 22.2
8. KSUX-FM/Sionx City, IA (Country) ....c.cccoreeerencnnannnnss 2241
8. WBKR-FM/Owenshoro, KY (Country) ......c.cevemriennencnes 22.1
10. KYKZ-FM/Lake Charles, LA (Country) ..........cceeerenenenan 21.7
11. WUSY-FM/Chattanooga, TN (Country).......cccxeeennacnnnns 21.2
12. WTHI-FM/Terre Haute, IN (Country) .......c.oceieimecennnae 211
13. KLAW-FM/Lawton, OK (Country) .........ccrceveecsensnananens 20.4
13. WKSB-FM/Williamsport, PA (AC) ......ccccccenunnrcmarnranane 204
15. KRVV-FM/Monroe, LA (Urhan) .........cccccoemevinecncnsannes 20.2
16. WOVK-FM/Wheeling, WV (Country) .......ccccvveeneecnnnnaas 19.6
17. WIVK-FM/Knoxville (Country) ......c.ccceeermmunncnrancanancns 19.5
17. KIMZ-FMLawton, OK (Urban) .....cccceeirerecanncnnnnnanarens 19.5
19. WIKY-FM/Evansvllle, IN (AC) .....cccccuveremeennrinnnnsonenens 19.3
20. WGSQ-FM/Cookeville, TN (Country) ......ccccoeremeeenranaee 19.0
21. KLUR-FM/Wichita Falls, TX (Country).....ccccceenremarennene 18.9
21. WXBQ-FM/Johnson City-Kingsport (Country) ............... 18.9
23. KBYZ-FM/Bismarck, ND (Cl. Rock) ......c.cccecerneneannnnnee 18.8
23. WCIR-Fi/Beckley, WV (AC) ........oceveieiemccnnicionenannnes 18.8
25. WQBE-FM/Charleston, WV (Country) .......cccovvvemenennnnns 18.7
26. WPCV-FM/Lakeland-Winter Haven (Country) ............... 18.6
27. WYXL-FM/ithaca, NY (AC) ..ccoeevvennrecuniennncrensenenanens 18.3
28. WFXE-FM/Columbus, GA (Urhan) ........c.ccceeeuieenecnnannes 18.0
29. KAAK-FM/Great Falls, MT (Hot AC)........ccccoemerrienenenes 17.9
30. WVAQ-FM/Morgantown, WV (CHR/Pop) ........cconeeerneanene 177
30. WKEE-FM/Huntington-Ashford, WV-KY (Hot AC) ........... 17.7
30. WNUS-FM/Parkersburg, WV (Country) -......ccomeuerrnennen. 17.7
30. WPAP-FM/Panama City, FL (Country) .......cccremeecicnansee 17.7
30. WVAQ-FM/Morgantown, WV (CHR/Pop) ......c.c.cnreeee.e 117
35. WMRV-FM/Binghamton, NY (CHR/Pop) ......... cesmmsenranee 17.6
35. WKSF-FM/Asheville, NG (Country).........coemuerenrananees 17.6
35. WMRV-FM/Binghamton, NY (CHR/Pop) ..........cccoerenenes 17.6
38. KGLI-FM/Sioux City, IA (CHR/POp) .......ccommeierecnrnnnnnns 174
38. KGLI-FM/Sioux Gity, IA (CHR/POP) .......ccumreeeremeennnenes 17.4
40. KFIN-FM/Joneshoro, AR (Country).......ccccueeecercnncncnnes 17.2
41. KEAN-FM/Abllene, TX (Country) .....coeeeeeeiccrmmcaiiinnnnas 17.0
41. WINC-FM/Winchester, VA (Hot AC) .......c...ccoremerenerenee 17.0
43. WFKX-FM/Jackson, TN (Urban) ........ccccceceeremencnnennes 16.8
43. WRTS-FM/Erie, PA (CHR/POD) ........cocecereinmniincranena 16.8
43. WZID-FM/Manchester, NH (AC) .........cccreeeemernencennene 16.8
46. KFGO-AM/Fargo-Moorhead, ND-MN (NT)........c.ccoaeeeeee 16.7
47. KJBZ-FM/Laredo, TX (TeJano) ..........ceeeeeucrssencnerssecee 16.6
48. KRVK-FM/Casper, WY (CL. HItS) .......ooremeniinancesnnnneee 16.5
48. WJIZ-FM/Albany, GA (Urban) ........c.cccereveecrernnensnensnes 16.5
48. WKKW-FM/Morgantown, WV (Country) ........cccovanemenene 16.5

12+ Cume
1. WHTZ-FM/New York (CHR/Pop) ........cceeuuiinracane 2,514,500
2. WINS-AM/New York (News) ......ccccccerenenennannnceas 2,208,600
3. WLTW-FM/New York (AC) .............. . 2,200,700
4. WKTU-FM/New York (CHR/Rhythimic) .........coeeeecus 2,055,800
5. WQHT-FM/New York (CHR/Rhythmlc) .................. 1,909,400
6. KAVS & KiiS/Los Angeles (CHR/Pop).........cccreuee. 1,888,400
7. WXRK-FM/New York (Alternative) ..................... 1,556,900
8. WCBS-FM/New York (OldIes) .....ccccovereennecncnnnas 1,547,800
9, KPWR-FM/Los Angeles (CHR/Rhythmlc) .............. 1,486,300 .
10. WCBS-AM/New York (News) .........c.c.ceeeeeceaennnee 1,481,300 :
11. WPLJ-FM/New York (Hot AC) ......cc.oemceiviamenanane 1,467,600
12. WBBM-FM/Chicago (CHRRhythmic) .................. 1,402,000
13. WBLS-FM//Mew York (Urban) .......ccccoeieiemenenanans 1,388,400
14. WRKS-FM/New York (Urban AC).......cccc.cueiienane 1,385,600
15. KROQ-FM/Los Angeles (Aitemative)................... 1,338,800
16. WQCD-FM/New York (NAC/SJ) ....cceeerveremenereananas 1,243,200
17. KRTH-FM/Los Angeles (0ldies)............cceceeuenen 1,164,000 '
18. WAXQ-FM/New York (Classic Rock) .............ccc... 1,163,100
19. WSKQ-FM/New York (Troplcal) .........ccccreeeenenanee 1,160,400
20. WFAN-AM/New York (Sports) ........ccceemcreenrannenae 1,153,500
21. WABC-AM/New York (Talk).......cececeeerceeccserenca 1,135,300
22. WTIM-FM/New York (Oldies) ...........creeeearerenes 1,130,800 -
23. KOST-FM/Los Angeles (AC) .........ccccoeieremeanananes 1,121,600
24, KYSR-FM/Los Angeles (Hot AC) .........ccccceuvenneee. 1,115,100
25. KLVE-FM/Los Angeles (Spanish AC) ................... 1,102,100
26. KYW-AM/Philadelphla (News)..........cceemeneneneses 1,078,600 -
21. KBIG-FM/Los Angeles (Hot AC) ..........cxeeencencnnene 1,023,300
28. KKBT-FM/Los Angeles (Urban) ..........cccceemecrananans 988,400
29. KNX-AM/Los Angeles (News) ........c.ccerererrrecnnacae 953,900
30. WGN-AM/Chicago (News/Talk) ........ccccinremenerenenes 938,900
31. KSCA-FM/Los Angeles (Reg. Mex.) ....c..ccccrenerevaans 926,700
32. WBBM-AM/Chicago (News) ......c.ccccecernenneensrenanns 916,100
33. WGCI-FM/Chicago (Urban) .........cccconmmenirennannnaane 908,500
34. WOR-AM/New York (Talk) .......ccceeermmmcmneneeenennene 886,000
35. WKQX-FM/Chicago (Alternative).........ceeeeererernnnes 885,400
36. KCBS-AN/San Francisco (News) .........ccceueneennanns 872,400
37. KFI-AM/Los Angeles (Talk) ........ccccociremeecicennnnces 857,800 .
38. WQXR-FM/New York (Classical) .......ccceeenereceraene 839,900
39. KGD-AM/San Francisco (News/Talk).............ccoeeene 837,800
40. KCBS-FM/Los Angeles (Classic Rock) .................. 837,000
41. WTMX-FM/Chicago (Hot AC) ......c.ccccevireemnennnaeees 831,800
42, KFWB-AM/Los Angeles (NEws) ...........ccceerameeeneens 825,800
43. WPAT-FM/New York (Spanish AC).........c.ccornerennees 791,200
44, KCMG-FM/Los Angeles (0Idies) ....c...cucrvenennnsencens 778,300
45. KLOS-FM/Los Angeles (Classic Rock)..........cureeeeee 766,600
46. KTWV-FM/Los Angeles (NAG/SJ) .........ccerecenrennncen 761,100
47. WNEW-FM/New York (Talk) .......c.ccoerenreeenenarennens 756,600
48. KHKS-FM/Dalias-Ft. Worth (CHR/Pop) .............cene 749,000
49, WIMK-FM/Chicago (0ldIes) .......c.cceeeverssecncensenes 746,700
50. KRBE-FM/Houston-Gaiveston (CHR/Pop)................ 729,900
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RR___FORMAT FOCUS: ACTIVE ROCK/ROCK.

Spring '98 Fall’98
e o e e
N

Spring 99

Who’s LISTENING:

" Among 18+ Adults
- | _GENDER ’
" Men: 70%
‘Women: 30%

_Race/EruniciTy

White: 96%
African-American: 1%
Asian-American: 1%
Spanish/Latin: 7%
Other: 2%

EDUCATION '
HS Grad or less: ‘46%
Some college: 32%
College, post grad: 23%

'EMPLOYMENT STATUS

© 1999 Arbitron Ratings Company. May not be gquoted or reproduced without the prior written permission of Arbitron.

. Average Quarter-Hour ‘Cume
i - , ) _ Employed: 88%
| KJKJ-FM 24wysp
) THE ROCK BTATION
; * 12+ Share 12+ Cume e
| 1. KJI(J-FWGrand Forks, ND 16.1 1. WYSP-FMIPIIIIadeIphia ‘614,100 . ‘MAR‘T'AI. STATUS
*. 2. WKSM-FNUFt, Walton Beach, FL 15.8 2. WWDC-FM/Washington, DC 513,200 _
.- 3. WRKT-FNVErie, PA 145 3. WRIF-FM/Detroit 474,100 Jj Married: 49%
. 4. KDDX-FM/Rapid City, 3D 14.2 4. WKLS-FM/Atlanta 438,500 | Never married:  ° 38%
5. KRRO-EM/Stoux Fatls, $D 14,0 - 5. KEGL-FM/Dallas-Ft. Worth "381,100 Widowed: 13%
- 6..WBLM-FM/Augusta-Waterville; ME 12.8 - - 5. KLOL-FM/Houston-Gaiveston 375,400
|~ 7."WTAO-FM/Marion-Carbondale, IL © 119 7. KFJD:& KSJO/San Francisco . 364600 B .
8 WWWV-FM/Charlottesville, VA 115 8 KOR-FWMinneapolis-St. Paul 288,600 -] HOUSEHOLD INCOME |
. 9, KSEZ-FM/Sioux City, 1A 1.4  -9: WZTA-FM/Miami-Ft. Lauderdale 282,500 $24k or less: 13%
| 10.- WEGW-FM/Wheeling, WV 11.1  10. WAAF-FM/Boston 200800 § o 63%
| $75k+: 23%
<7 NUNAUDIENCE BY COMPOSITION = |
S S =E T -PRESENCE ‘OF CHILDREN |
Yes: 53%
- PARTY- IDENTIFICATION |
None: 20%
o Democrat: 22%
1% 8% 1% 19 Republican: ©27%
) M ‘Independent: 12%
1217 1824 2534 3544 4554 5564 65+ Ind./lean Dem.: 10%
Ind./lean Rep.: 9%
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FORMAT FOCUS: ADULT ALTERNATIVE R

Spring'99 Fall'99 Spring '00

S F IV E- R K 09 09 ]

e ek

Among 18+ Aduits

| GENDER

. Male: ' 59%
Female: 41%

12+ AQH SHARE BY REGION>)>

R pomt

' Race/ETHNICITY:

White:
Black:
Asian:
Other:
Hispanic:

| Epucarion

HS Grad or less:
Some college:
College, post grad:

| Explovmeny Sratus Average Quarter-Hour

. ; .‘
N _ . ;
Employed: 87% : T o |
KBXR'FM | f A 1045977 |
12+ Share ; 12+ Cume |
| MARTIAL STATUS . 1. KBXR-FM/Columbla, MO 8.8 1. KFFG/KFO6/San Francisco 483,300
2. WDOD-FM/Chattanooga, TN 6.4 ' ' 2, WXRT-FM/Chicago o 466,200 |
Married: 54% @ 3. KBCO-FM/Denver-Boulder 6.3 3. KKMR-FM/Dallas-Ft. Worth 304,400 !
. 4. KAEP-FN/Spokane 5.7 ‘ - 0
Widowed: 13% Q- 5. KINK-FM/Portland, ‘0R , 5.2 5. WB0S-FM/Boston o 271,200 |
7. WKOC-FM/Norfolk (Elizabeth City, NC book) 4.9 6. KTGZ-FM/Minneapolls-St. Paul 258,300 '
: g wmm*m::dlson, V‘IVTI :g 7. KACD/XBCD/Los Angeles* 244,500
T Y T . WNCS- {11} n, N | i
|. HouseHoLo INcOME 10. WEBK F/Champelgn, IL R vttt g
10. WVOD-FM/Elizabeth City-Nags Head, NC 3.7 . A '
$24k or less: 10% Q- 10. WXRV-FM/Portsmouth-Dover-Rochester, NH3.7  10. KXST-FM/San Diego o 131,200
. ! ' . *Switched to Spanish Contemporary In tate August.
$25-74k: 60%- - . . ** Switched to AC In late August. i
"$75k+: - 31% : . |
o - (& AGH AUDIENGE BY COMPOSITION
| Presence OF CHILDREN S N AN M TOTAL U8 -
Yes: 48% 37%
_ : 28% '
| PARTY IDENTIFICATION
. 0,
None: 17% ‘20 b
Democrat: 21% 10%
Republican: 24% 0 39
Independent: 15% %I I 3 r—l._lz%r.ﬁ
Ind.flean Dem.: 13% 1247 1824 2534 3544 4554 5564 65+

Ind./lean Rep.: 10%

12 B R&R DIRECTORY VOL.2'00 . © 1999 Arblron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbiron.



RR._FORMAT FOCUS: ADULT CONTEMPORARY

Spring '98

Fall'98
97

;-

12+ AQH SHARE BY REGION

Y

Spring '99 Fall'99 Spring 00
85 .. 88 .89

12+ Cume
2,200,700
1,121,600
659,200
641,400
632,300
626,000
625,500
552,700
526,200

450,200

Average Quarter-Hour

j | /
~ |WKSB-FM| 1067
! 12+ Share
. 1. WKSB-FM/Willlamsport, PA 20.4 1. WLTW-FM/New York
i 2. WIKY-FM/Evansville, IN 19.3 2. KOST-FM/Los Angeles
. 3. WCIR-FM/Beckley, WV 18.8 3. WLIT-FM/Chicago
i 4. WYXL-FM/Mhaca, NY 18.3 4. KOIT-A/F/San Francisco
' 5. WZID-FM/Manchester, N 16.8 5. WBEB/Philadelphia
| 6. WSRS-FM/Worcestar, MA 15.4 6. WNIC-FM/Detroit
| 7. WIWW-FM/State College, PA 15.3 7. WNND-FM/Chicago
| 8. KLSS-FM/Mason City, IA 15.1 8. KODA-FM/Houston-Galveston
;9. WDAQ-FM/Danbury, CT 14.4 9. WMJX-FM/Boston
{  10. WSLQ-FM/Biackshurg-Christiansburg, VA 14.1 10. WPCH-FM/Atianta
i

(& AU AUDIENCE BY cﬂﬁ‘iom‘i\j;)

ST - MU SAMEMID TOTAL U8, o

26% 24%
18% |

8% 13% 9o,
3%

=1

12-17 18-24 25-34 35-44 45-54 55-64 65+

© 1999 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron,

Among 18+ Adults

GENDER

Men: 1%
Women: 59%

- RACE/ETHNICITY -

White: A 84%
Black: 11%
Asian: " 4%
Other: 1%
Hispanic: 12%
Epucarion

HS Grad or less: %
Some college: 33%

College, post grad: 24%

EMPLOYMENT STATUS _

Employed: 79%
MAaRTIAL STATUS

Married: 55%
Never married: 27%
Widowed: 19%

" HousenoLb INcome

$24k or less: 14%
$25-74k: 58%
$75k+: 27%

_ PReSencE OF CHILDREN |
Yes: 50%

PARTY IDENTIFICATION |
None: 21%
Democrat: 29%
Republican: 23%
Independent: 12%
Ind./lean Dem.: 9%
Ind./lean Rep.: 7%

R&R DIRECTORY VOL. 200 ll 13



FORMAT FOCUS: ADULT STANDARDS &=

Spring '98 Fall '98 Spring '99 Fall '99 Spring ‘00

Among 18+ Adults 3.5 3.4 28 28 ) 29
GENDER
Men: 47% :
Women: 53% . 12+ Aa“ SHAHE BY HEEIOH c
RACE/ETHNICITY
White:
Black: 0% -
Asian: 0%  Mountdin - [7
Other: 1% -
Hispanic: 0% . _ _ JJ

- [
EDUCATION
HS Grad or less: 49%
Some college: 32%

College, post grad: 18%

EMPLOYMENT STaTus

Average Quarter-Hour Cume
Employed: 39% '«LAC
WITS'AM 570 AM STEREO
ORIGINAL HIT FAVORITES
12+ Share 12+ Cume
MARTIAL STATUS 1. WITS-AM/Sebring, FL 14.3 1. KLAC-AM/Los Angeles 670,300
' 2. WOSN-FM/FL. Pierce, FL 12.0 2. KABL-AM/San Francisco 269,100
Married: 62% 3. KNXR-FM/Rochester, MN 11.8 3. KIXI-AM/Seattle-Tacoma 222,900
Never married: 7% 4. KSNJ-FM/Grand Junction, CO 11.8 4. WAIT-AM/Chicago 213,300
Widowed: 31% 5. WMOG-AM/Brunswick, GA 10.1 5. WPEN/Philadelphia 206,700
6. KJUL-FM/Las Vegas 8.7 6. CKWW-AM/Detroit 195,000
7. WOCN-FM/Cape Cod, MA 8.9 7. WIAS-AM/Pittsburgh 178,100
HouseHoLp INCOME 8. KJEM-FM/Fayetteville, AR 8.3 8. WRMR-AM/Cleveland 156,300
$24K or less: 239, 8. WJBW-FM/West Palm Beach 7.8 9. WGUL-AF/Tampa-St. Petersburg 130,200
$25-74k: s6% | 10- KBVA-FM/Fayetteville, AR 7.4 10. KBME-AM/Houston-Galveston 121,100
$75k+: 22% —
AQH AUDIENCE BY COMPOSITION
PRESENCE OF CHILDREN 1-5U GAN-MID TOTAL N.S.
Yes: 1% 67%
PARTY IDENTIFICATION
None: 11%
Democrat: 32% o
Republican: 26% 1% 29, 4% 8% 18%
Independent: 16% 0% I
. 0
::g';::: g:g'j‘ 12;" 12417 1824 2534 35444 4554 5564 65+
. on (-]
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RR. FORMAT FOCUS: ALTERNATIVE

Spring '98 Fall’98 Spring '99 Fall’99 Spring '00

40 41 40 35 85 | Among 18+ Adults
GENDER 3
Men: 62%
Women: 38%
RacE/ETHNICITY
White: 93%
Black: . 2%
Asian: 3%
Other: 2%
Hispanic: 10%
EDUCATION
HS Grad or less: 36%
Some college: 36%

College, post grad: 28%

~ EMPLOYMENT STATUS

Average Quarter-Hour Cume
Employed: 86%
12+ Share e 12+ Cume S
1. WGBD-FM/Lafayette, IN 10.9 1. WXRK-FM/New York 1,556,900 MARTIAL STATUS
2. KFMZ-FM/Columbia, MO 8.8 2. KROO-FM/Los Angeles 1,338,800 Marriod: 379
3. KQXR-FM/Boise, ID 7.8 3. WKQX-FM/Chicago 885,400 Nover married: 540/"
4. WGMR-FN/State College, PA 7.3 4. WBCN-FM/Boston 515,800 Wi d"’f red: oo
5. KJEE-FM/Santa Barbara, CA 7.4 5. KITS-FM/San Francisco 497,900 dowed: °
6. WAVF-FM/Charleston, SC - 6.8 6. WPLY-FM/Philadelphia 477,100
7. WSFM-FM/Wilmington, NC 6.7 7. WNNX-FM/Atianta 460,900 H ncini
8. WXRK-FM/New York (Sussex, N book) 6.3 8. KKTL & KTBZ/Houston-Galveston 418,400 OUSEHOLD INCOME
9. WCY] & WCYY/Portland (Lewiston) 6.1 9. KDGE-FM/Dallas-Ft. Worth 384,500 $24k or less: 12%
10. KFRR-FM/Visalia-Tulure-Hanford, CA 6.0 10. XTRA-FM/San Diego 380,800 $25-74k: 59%
$75k+: 29%
AQH AUDIENCE BY COMPOSITION ~ . _
©. MSUSAM-MID TOTALU.S. . PRESENCE OF CHILDREN
32% Yes: 47%
29% S
PARTY IDENTIFICATION
16%
16% — None: 20%
Democrat: 21%
5% Republican: 26%
1j% 1% Independent: 13%
1247 1824 2534 3544  45-54 5564 65+ Ind /lean Dem.: 11%
Ind./lean Rep.: 8%
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FORMAT FOCUS: CHR/POP RR.

Spring '98 Fall '98 Spring '99 Fall’'99 Spring '00
6.0 5.8 6.9 6.9 7.8

Among 18+ Adults
GENDER
Men:

Women:

12+ AQH SHARE BY REGION ~

Race/EThniciTy

White:
Black:
Asian:
Other: 3%
Hispanic: 18%

oL

F—

EDUCATION

HS Grad or less: 47%
Some college: 34%
College, post grad: 19%

EMPLOYMENT STATUS

Average Quarter-Hour

Employed: 81%
KRRG-FM
o o 12+ Share 12+ Cume
MARTIAL STATUS 1. KRRG-FM/Laredo, TX 23.2 1. WHTZ-FM/New York 2,514,500
_ 2. WVAQ-FM/Morgantown, WV 17.7 2. KAVS & KilS/Los Angeles 1,888,400
Married: 41% B 3. WMRV-FM/Binghamton, NY 17.6 3. WIQQ-FM/Philadelphia 763,200
Never married: 46% 4. KGLI-FM/Stoux City, 1A 17.4 4. KHKS-FM/Dallas-Ft. Worth 749,000
Widowed: 59% N 5. WRTS-FM/Erie, PA 16.8 5. KRBE-FMMHouston-Galveston 729,900
6. WIFC-FM/Wausau-Stevens Point, W 16.1 6. WXKS-FM/Boston 715,600
7. WSPK-FM/Poughkeepsie, NY 16.0 7. WSTR-FM/Atlanta 692,800
HouseHoLD INCOME 8. KIXY-FM/San Angelo, TX 15.7 8. WDRQ-FM/Detroit 640,500
$24K or less: 17% 9. KSYN-FM/Joptin, MO 15.4 9. KZQZ-FM/San Francisco 610,500
$25-74k: 60% 9. WSTO-FM/Owenshoro, KY 15.4 10. WKQ!-FM/Detroit 576,900
$75k+: 23%

o .~ AUM AUDIENCE BY COMPOSITION * - -
__PRESENCE OF GHILDREN © M-SUBAM-MID TOTAL U.S. :

Yes: 59% 25% 229, 24%

18%
PaRty IDENTIFICATION
None: 25%
Democrat: 27%
Republican: 21% 8%

0,

Independent: 11% 2% 1%
Ind.flean Dem.: 9% 1247 1824 2534 3544 4554 5564 G5+
Ind./lean Rep.: 6%

16 . R&R D’RECTORY VOL.2 ‘00 © 1999 Arbitron Ralings Company. May not be quoted or reproduced without the prior written permission of Arbitron,



RR FORMAT FOCUS: CHR/RHYTHMIC

Spring '98 Fall’98 Spring '99 Fall’99 Spring '00

To4s 48 4B 44 49

Among 18+ Adults

GENDER :
g S L Men: 45%
‘ 2+A0HSHARE BYREGIDN Women: 55%
RACE/ETHNICITY
White: 78%
Black: 15%
Asian: 4%
Other: 3%
Hispanic: 18%
Enucarion
HS Grad or less: 47%
Some college: "34%

College, post grad: 19%

EMPLOYMENT STATUS

Average Quarter-Hour

Employed: 81%

12+ Share 12+ Cume

1. KPRR-FM/EI Paso 15.1 1. WKTU-FM/New York 2,055,800 § “M“A_ﬁﬂ[\[ STATUS

2. KBAT-FM/Odessa-Midland, TX 12.9 2. WOHT-FM/New York 1,909,400
‘3. KAZE & KBLZ/Tyler-Longview, TX 11.8 3. KPWR-FM/Los Angeles 1,486,300 Married: 41%
4. KFAT-FM/Anchorage, AK 10.9 4. WBBM-FM/Chicago 1,402,000 Never married: 46%
5. KPRF-FM/Amarillo, TX 10.7 5. KYLD-FM/San Francisco 662,300 Widowed: 59%

6. WFHN-FM/New Bedford-Fall River, MA  10.0 6. KMEL-FM/San Francisco 626,600
7. WBHJ-FM/Mobile (Tuscaloosa book) 9.7 7. WIMN-FM/Boston 620,400 S
8. KKUU-FM/Palm Springs, CA 8.9 8. KBXX-FM/Houston-Galveston 607,700 HousexoLD INCOME i
9. KQCH-FM/Omaha/Council Bluffs 8.7 9. WPGC-FM/Washington, DC 601,100 $24K or less: 17%
10. KPSI-FM/Paim Springs, CA 8.4 10. WPOW-FM/Miami-Ft. Lauderdale 579,900 $25-74k: 60%
$75k+: 23%

" KQH AUDIENCE BY COMPOSITION
LRz MU BAM-NHIJTOTALUS e

_PRESENCE OF CHILDREN _

28% 29%

Yes: 59%
23% °
PARTY IDENTIFICATION
12%

None: 25%
Democrat:. 27%
5% Republican: 21%

20
h 1% Independent: 11%
1247 1824 2534  35-44 4554 5564 65+ Ind./lean Dem.: 9%
Ind./lean Rep.: 6%

© 1993 Arbitron Ratings Company. May not be quoled or reproduced without the prior written permission of Arbitron. H&R DIRECTOR Y VOL 2°00 . 17



Among 18+ Adults

FORMAT FOCUS: CLASSICAL

_GENDER

Men: 49%
Women: 51%
Race/Erunicivy

White: 93%
Black: 3%
Asian: 3%
Other: 1%
Hispanic: 6%
Ebucation

HS Grad or less: 27%
Some college: 26%
College, post grad: 46%

_EMPLOYMENT STATUS

Spring '98 Fall '98 Spring '99 Fall'99 Spring '00
17 17 1.6 15 14
© 12+ AQH SHARE BY REGION -

Average Quarter-Hour Cume

(L %\I( Al m

4 ! :‘I: olossicalstation
12+ Share 12+ Cume
1. WFCC-FM/Cape Cod, MA 7.6 1. WOXR-FM/New York 839,900
2. KDB-FM/Santa Barhara, CA 5.1 2. KMZT-FM/Los Angeles 541,400
3. KHFM-FM/Albuguerque (Santa Fe book) 4.6 3. KOFC-FM/San Francisco 505,200
4. WGMS-FM/Washington, DC 4.6 4. WCRB-FM/Boston 378,700
5. WCRB-FM/Boston (Worcester hook) 3.7 5. WGMS-FM/Washington, DC 347,200
6. WTMI-FM/Miami-Ft. Lauderdale 3.5 6. WNiB & WNI2/Chicago 339,000
6. WTMI-FM/Miami (West Palm Beach book) 3.5 7. WFMT-FM/Chicago 286,500
8. KDFC-FM/San Francisco 3.4 8. WITMI-FM/Miami-Ft. Lauderdale 284,100
9. KDFC-FM/San Francisco (San Jose book) 3.3 9. WRR-FM/Dallas-Ft. Worth 245,500
10. WBQOX-FM/Augusta-Watervilie, ME 3.2 10. KING-FM/Seattle-Tacoma 235,200

AQH AUDIENCE BY COMPOSITION

Employed: 66%
MaRTiAL STATUS

Married: 62%
Never married: 16%
Widowed: 22%
HousexoLd INCOME

$24Kk or less: 12%
$25-74k: 52%
$75k+: 35%
PReSENCE OF GHILDREN
Yes: 26%

PARTY IDENTIFICATION

None:
Democrat:
Republican:
Independent:
Ind./lean Dem.:
Ind./lean Rep.:

13%
30%
25%
12%
11%

9%

M-SU GAM-MID TOTAL U.S.

12%

8%

1% 2%

36%
21%

19%

18 M R&R DIRECTORY VOL.2'00
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RR.

Fall’98
9.7

Spring '98

Fall 99
o 1“08

Spring '99
9.7

Spring 00
108 |

Average Quarter-Hour Cume
FR=GGY 97 e
12+ Share 12+ Cume
1. WFRY-FM/Watertown, NY' 33.3 1. WUSN-FM/Chicago 677,800
2. WJLS-FM/Beckley, WV 25.8 2. KILA-FM/Los Angeles . 580,100
3. KKYR-FM/Texarkana, TX-AR 23.9. 3. KSCS-FM/Dallas-Ft. Worth-. 506,600 J§
4, KMON-FM/Great Falls, MT 23.2 4. KPLX-FM/Dallas-Ft. Worth: 486,700 - §
5. KCTR-FM/Billings, MT- 229 5. WYCD-FM/Detroit 473,000 ‘
6. WILQ-FM/Williamsport, PA 22.2: 6. KILT-FM/Houston-Galveston 436,600
7. KSUX-FM/Sionx City, 1A 22.1 7. WKHX-FN/Atlanta 407,000
7. WBKR-FM/Qwenshoro, KY 221 8. WXTU/Philadelphia 391,400
9. KYKZ-FM/Lake Charles, LA 21.7 9. KEEY-FM/Minneapolis-St. Paul . 389,400
10. WUSY-FM/Ghattanooga, TN 21.2  10. WMZOQ-FM/Washington, DC 382,400

- " KU AUDIENCE BY COMPOSITION ™

S SN TOTALLS, -
21%
1 80/0 1 9 o/o
o,
15% 30
9% .
4%
1217 18-24 25-34 35-44 45-54. 55-64 65+

© 1899 Arbitron Ratings Company. May not be quoted or reproduced without the prior writlen permission of Arbitron.

FORMAT FOCUS: COUNTRY

WHo’s LISTENING:

. Among 18+ Adults:

GENDER

Men: 48%
Women: 52%
Race/ETaniciTy

White: 97%
Black: 1%
Asian: 0%
Other: 1%
Hispanic: 5%
EDUCATION

HS Grad or less: 53%
Some college: 31%
College, post grad:  17%

__EmPpLOYMENT STATUS

Employed: 77%
MarriaL STaTus

$24k or less: 7%
.$25-74k: 63%
$75k+: 19%

- HousexoLp INCOME

Married: 61%
Never married: 20%
Widowed: 19%

" PRESENCE OF CHILDREN |

i

Yes: 47%

PaRTY IDENYIFICATION -

None: 20%
Democrat: 26%
Republican: 28%
Independent: 11%
Ind./lean Dem.: 8%
Ind./lean Rep.: 8%

R&R DIRECTORY VOL..2°00 W 19



Among 18+ Adults

FORMAT FOCUS: HOT AC

Fall '98 Spring '99 Fall '99
4.7 - 5.3 - 4.8

Spring '98
| 54

Spring '00
.49 |

| GENDER
Men: 42%
Women: 58%
. ' Race/EThNiciTY . -
White: 94%
~ Black: 2%
Asian_: - 2%
Other: " 1%
Hispanic: 7%
H -
| EDUCATION
HS Grad or less: 39%
Some college: 34%

College, post grad:

27%

| EMPLOYMENT STATUS

Employed: 83%
X 12+ Share : 12+ Cume.
["MARTIAL STATUS 1. KAAK-FM/Great Falls, MT 17.9 1. WPLJ-FM/New York 1,467,600
_ 2. WKEE-FM/Huntington-Ashford, WV-KY  17.7 - 2. KYSR-FM/Los Angeles . 1,115,100
Married: 53% 3. WINC-FM/Winchester, VA - 1.0 3. KBIG-FM/Los Angeles 1,023,300
Never married: 33% 4. KKYS-FM/Bryan-College Station, X~ 16.3° 4. WTMX-FM/Chicago 831,800
\Widowed: 13% ‘5. WHAJ-FM/Biuetield, W~ 15.1 5. WBMX-FM/Boston 561,000
6. KTXY-FM/Columbla, MO 14.4 - 6. WROX:FN/Washington, DC. 480,900
: 7. WRVB-FM/Parkersburg-Marlstta, WV-0H 14.0 7. KLLC-FM/San Francisco 479,400
|_HouseHoLD INCOME _ 8. WOMP-FM/Wheeling, W 13.2 8. KDMX-FM/Dallas -Ft. Worth 471,600
$24K or less: 130 | 9 KEEZ-FM/Mankato-New Uim, MN 128 9. KIOI-FM/San Francisco 469,900
425,74k 1% | O KYYV-FMBismarck, D 12.8 10. WLGE-FM/Philadelphia 461,000
$75k+: 26% . . . — —
| < AUN AUDIENCE nvcoTro{E moN=
| PreseNcE OF CHILDREN %%)
Yes: 55% 33%
28%
| PARTY IDENTIFICATION
14%
None: 19% 13%
Democrat: 23% 6%
Republican: 27% 39,
o 2%
Independent: 13% 7
Ind/lean Dem.: 0% 1247 1824 2584 3544 4554 5564 65+
Ind./lean Rep.: 8%

20 B R&R DIRECTORY VOL.2 00

o
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RR.__ FORMAT FOCUS: NAC/SMOOTH JAZZ

Spring '99 Fall'99

Spring ‘00
— — .

31 82 28 24 25 | Among 18+ Adults

GENDER
Men: 51%
Women: 49%.

_Race/Emnmciy

White: 63%
Black: 33%
Asian: 3%
Other: 2%
Hispanic: 9%
Epucation !

HS Grad or less: 35%
Some college: 35%
College, post grad: 29%

_EmPLomeny Starus

; Cume
‘ : oot Employed: 80%
| | CDZI0
: L2’ g 10th ANNIVERSARY
! 12+ Share 12+ Cume e
1. WSJT-FM/Tampa (Sebring book) 5.7 1. WQCD-FM/New York 1,243,200 MARTIAL STATUS (
2. WNWV-FM/Cleveland 5.6 2. KTWV-FM/Los Angeles 761,100 _ ]
| 2. WVMV-FM/Detroit 5.6 3. WNUA-FM/Chicago ' 683,100 f§ Married: 56%
4. KMGQ-FM/Santa Barbara, CA 5.5 4. WIJZ-FM/Philadelphia an,j00. | Nevermarmied: - 21%
5. KYOT-FM/Phoenix 5.4 5. KKSF-FM/San Francisco 456,100 [ Widowed: 23%
6. K58J-FM/Sacramento . 4.9 6. WVMV-FM/Detroit 411,700 ,
7. WJJZ-FM/Philadelphia 4.8 7. WJZW-FM/Washington, DC es400 Q. 0.
8. KOAI-FM/Dallas-Ft. Worth 41 8. WLVE-FM/Miaml-Ft. Lauderdale 321,700 HousEenoLD INcOME
8. WSJT-FM/Tampa-St. Petersburg . 4.1 9. KOAI-FM/Dallas-Ft. Worth 299,900 $24k or less: 13%
" 10. KMGO-FM/Santa Barbara (Santa Maria book) 3.9  10. KWJZ-FM/Seatfle-Tacoma 242,200 $95-74k: 57%
‘ $75k-+: 30%
(77U AUDIENCE BY COMPOSITION L
TR MU GAMM TOTALY.S, s PRESENCE OF GHILDREN |
‘29% 28% Yos: 46%
169% PARTY IDENTIFICATION |
0, | o 0,
12% 10% i 1o
‘ Democrat: 35%
0 3% Republican: 20%
1% _ ‘ independent: 10%
1217 1824 2534 3544 4554 5564 65+ Ind./lean Dem.: 10%
Ind./lean Rep.: 7%

© 1999 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron. R&R DIRECTOR Y VOL 2°00 ! 21



: FOR-MAT Focus: NEWS/TALK

- Among 18+ Adults

 GENDER
‘Men: 57%
Women: - 43%.
[ R e et
-RACE/ETHNICITY
White: - 93%
Black: 5% .
Asian: 1%
Other: 1%
- Hispanic: 4% ‘
- ———
_EDucarion
- HS.Grad or less:  ~38%:
Some ‘college: 31%

. College, post grad: :31%'

| EMPLOYMENT. STATUS _
‘Employed: ..63%'; »

Spring '98 Fall ‘98

..Spring’99 -

Fall'99

| 146

158 -

161

5.0

12+ AOH SUARE BY REGION >

* [iMaRTIAL STATUS .

Married: ' 68%.
Never married: - 10%.
~ Widowed: )

S 22%

[ HousEupio Iucowe

Average auarter-Hour

$24k or less: - 15%.
$25-74k: " 57%.
$75k+: 27%
- PRESENCE ‘OF CHILDREN
Yes: . 32%
| -PARTY. IDENTIFICATION
None: *14%
. Democrat: ) .26%,
.Republican; 32%
- Independent: o 11%
Ind./lean Dem.: 'a%
Ind./lean Rep.: 10%

22' |l R&R DIRECTORY .VOL. 200

-~ - Cume
: 12+ Share o . : ’ .~12+C¢me
1. WJBC-AM/Bloomington; IL-(WT) 17.6 1. WINS-AM/New York (News) - 2,208,600
. " 2.°KFBO-AM/Fargo-Moorhead, ND-MN (WT) 16.7 - 2. WCBS-AM/New York (News) = 1,481,300
- 3..WSVA:AM/Harrisonburg, VA (WT) :15.1". 3. WFAN-AM/New York (Sports) 1,153,500
© -4.WHBC-AM/Canton, OH (WT) 126 4. WABC-AM/New York (Talk) ©  * 1;135300
5. WS0Y-AM/Decatur, IL (WT) "12.3 5. KYW-AM/Philadeiphla;(News) 1,078,600
6. KDKA-AM/Pittshurgh- (WT) 12.1 - 6. KNX-AM/Los Angeles (News) 953,800
- 7. KIT-AM/Yakima, WA-(N/T) 11.9. - 7.-WGN-AM/Chicago (News/Talk) 938,900
-8.-KGLO-FM/Mason City, IA (Full Service)  11.3 - 8. WBBM:AM/Chicago (News) 916,100
- 9, WTIC-AM/Martford-New Britain:(WT)  10:4 9. WOR-AM/New York (Talk) . © ~886,000
10, 'WBCK-AM/Battle Creek, Mi-(N/T) 10.3. .10. KCBS-AM/San Francisco (News) 872,400
~AGH AUDIENCE BY COMPOSITION =
‘ <.F‘ixm-su.tinla’mmnm..u,zi.::/’*’,>
Ik
19% 19% |
15% A
o 7%
‘1°/o: 2% .-
T 1247 . 18-24 25-34 35-’4 45-54 5564 65+

© 1999 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron.



RR.__FORMAT FOCUS: OLDIES/CLASSIC ROCK

Spring '98 Fall’98 Spring '99 Fall'99 Spring '00
; 101 162 w80 125 132

[,

Among 18+ Adults

GENDER

Men: 51%
Women: 49%
Race/ETHNICITY

White: 93%
Black: 4%
Asian: 1%
Other: 1%
Hispanic: 11%

Epucarion
HS Grad or less: 44%

Some college: 31%
College, post grad: 25%

EMPLOYMENT STATUS

Average Quarter-Hour Cume
I YRS CLOJES STATON Employed: 79%
KBYZ-FM WS
12+ Share 12+ Cume o ~
1. KBYZ-FM/Bismarck, ND (CI. Rock) 18.8 1. WCBS-FM/New York (Oldies) 1,547,800 § MARTIAL STATUS
2. KRVK-FM/Casper, WY (CI. Hits) 16.5 2. KRTH-FMM.os Angeles (Oldies) 1,164,000
3. WYHY-FMIRucIEford, IL (C. Hits) 15.1 3, wAXQ-FM/MNew York (Classic Rock) 1,163,100 Married: 63%
g- m':'lfmfkewmﬂﬁ “E:i Hur::) :g: 4. WTIM-FMMNew York (Oldles) 1,130,800 ] Never married: 18%
5. WOUY.FAotmeon City Kinaport S 5. KCBS-FMLos Angeles (Ciassic Rock) 837,000 ] Widowed: 19%
7. WCIZ-FM/Watertown, NY (C1. Hits) 12.4 3 :f;‘:‘l:m’l“ A‘I‘I"g‘l"es(é'l"""i’s)n 0 ;;::::
8. WASK-AM & FM/Lafayette, IN 123 /- REGS-riilLos Angeles (Glassic Koo g " T
9. KWFR-FM/San Angelo, TX (Cl. Rock)  12.1 8. WIMK-FM/Chicago (Oldies) 746,700 HousEnoLp INCOME
10. KQUR-FM/Laredo, TX (Classic Hits) 12.0 9. WUBT-FM/Chicago (Oldies) 616,200 $24K or less: 14%
10. WALY-FM/Altoona, PA 12.0  10. WLUP-FM/Chicago (Classic Rock) 591,000 $25-741c 60%
. $75k+: 28%

-~ AQN AUDIENCE BY COMPOSITION L |
Tz NSUSANMD TOLUS. oo PRESENCE OF GHILDREN

35% Yes: 46%
23% e

17% PARTY IDENTIFICATION
None: 19%
10% ) Democrat: 28%
. o | 7% Republican: 25%
2% 5% . _ l Independent: 12%
f . J L . 0,
1247 1824 2534 3544  45-54 5564 65+ Ind./lean Dem. 9%
Ind./lean Rep.: 8%

© 1999 Arbltron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbltron. R&R DIRECTOH Y VOL. 2°00 . 23



Among 18+ Adults

FORMAT FOCUS: SPANISH

Spring '98 Fall'98 Spring '99

Fall'99 Spring '00

| 65" 65 .. 65

8.1 - 63 |

| GENDER
Men: 60% =
Women: 40% S
| RACE/ETHNICITY
White: 93%
Black:
Asian:
Other:
Hispanic: 92%
| EDUCATION
HS Grad or less: 74%
Some college: 20%

College, post grad:

| EMPLOYMENT STATUS

Smagbier A SammasER—————

e

Average Quarter-Hour

Employed: 78% {
| KIBZ-FM |
o : — 12+ Share” N '12“-3:‘".'/'9 :
MARTIAL STATUS . 1. KJBZ-FM/Laredo, TX (Te]ano) 16.6 - 1. WSKQ-FM/New York (Troplcal) 1,160,400 .
' 2. KKPS-FM/McAllen-Brownsvllle (Tejano) 10.0 2. KLVE-FM/Los Angeles (Spanish AC) 1,102,100 I
Married: ' 57% 2. KNEX-FMLaredo, TX (Spanish Con.) ~ 10.0 3, KSCA-FM/Los Angeles (Reg. Mex.) 926,700 |
Never married: 35:/, 4. WPRM-FM/Puerto Rico (Topical) 9.0 4 wpaT.FMNew York (Spanish AC) 791,200 |
Widowed: 9% J 5. KUNA-FM/Palm Springs, CA (Reg. Mex.) 8.9 5 wpp Empuerto Rico (Tropical) 715,800
6. KGBT-FM/McAllen-Brownsville (Reg. Mex.) 8.8 . 6. WKAQ-FM/Puerto Rico ( L l/lﬁHIli 695.100 |
7. KSAB-FM/Corpus Christi, TX (Telano) 8.6 S+ WKAG-FM/Puerto Rico (Tropica ool
"HoUsenoi INCOME 8. KXLM-FM/Oxnard-Ventura, CA (Reg. Mex.) 8.1 /- WCAA-FM/New York (Tropical) 684,800 |
' 8. KBMA-FM/Bryan-College Station (Tejano) 7.2 8. KBUA & KBUEAos Angeles (Reg. Mex.) 629,200 !
$24kK or less: 42% 10. KQLM-FM/0dessa, TX (Spanish Con.) 6.7 9. KLAX-FM/Los Angeles (Reg. Mex,) 541,300 !
$25-74k: 51% 10. WAQI-AM/Miami (Spanish N/T) 6.7 _10. KSSE-FM/Los Angeles (Spanish Con.) 474,800
$75k+: 6% e : ' '
Editor’s Note: “Who's Listening” @ ’:i’ﬁilﬁié;—c;nﬁ.?‘ ~
7 rS .l Data comes from stations SN SU GAMAMID_TOTAL U,S, - o
I PRESENCE OF GHILDREN classified as Regional Mexican. I
Yes: 75% ,32%
0,
" PARTY IDENTIFICATION . 15% o
' 12%
None: 51%
Democrat: 28% 6%
Republican: 9% ° 5% 6%
Independent: 4%
Ind./lean Dem.: 5% 1247 1824 2534 3544 4554 5564 65+
Ind./lean Rep.: 2% i

24 M R&R DIRECTORY VOL.2'00
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FORMAT FOCUS: URBAN

Fall'98
5.4

Spring '98

Spring '99
5.2

Fall '99 Spring 00
4.4

A7

12+ AOH SHARE BY REGION .

Average Quarter-Hour

50 ]

KRVV-FM

12+ Share

1. KRVV-FM/Monroe, LA 20.2 1. WBLS-FM/MNew York

2. KJM2-FM/Lawton, DK 19.5 2] KKBT-FM/Los Angeles

3. WFXE-FM/Columbus, GA 18.0 3, wGCI-FM/Chicago

4. WFKX-FM/Jackson, TN 16.8 .

5. WAIZ-FM/Albany, GA 1.5 O WVEE-FW/Allanta

8. WRXZ-FMW/Albany, GA 158 O WUSL-FM/Philadelphia

7. WZFX-FM/Fayetteville, NC 15.4 6. WKYS-FM/Washington, DC

8. WMSU-FM/Columbus-Starkville, MS 15.3 7. WJLB-FM/Detroit

9. KMJJ-FN/Shreveport, LA 14.8 8. WEDR-FM/Miami-Ft. Lauderdale
10. KTCX-FM/Beaumont-Port Arthur, TX 14.5 9. KKDA-FM/Dallas-Ft. Worth
10. WIMI-FM/Jackson, M$ 145 1g

. WDTJ-FMMetroit

12+ Cume
1,388,400
988,400
908,500
609,500
594,600
535,900
520,600
501,400
482,100
436,300

Among 18+ Adulis

Men: 38%
Women: 62%
Race/ETHNICITY

White: 10%
Black: 88%
Asian: 0%
Other: 3%
Hispanic: 4%
EDUCATION

HS Grad or less: 47%
Some college: 35%
College, post grad: 18%

__EmPLOYMENT STATUS

7" KO AUDIENCE BY COMPOSITION =~
REznun T WWE_P!%S_,:» P

\\
\

Employed: 83%
MaRTIAL STATUS

Married: 39%
Never married: 39%
Widowed: 22%
HousenoLp INCOME |
$24k or less: 22%
$25-74k: 60%
$75k+: 18%

_ Presence O CHILDREN _

Yes: 62%

259
20% ‘24% | + ‘170/0
80
-—A’-L 3% 3%
, [ 1 [ 1
12-17 18-24 25-34 35-44 45-54 55-64 65+

© 1999 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permisston of Arbitron.

PARTY IDENTIFICATION |
None: 18%
Democrat: 55%
Republican: 8%
Independent: 6%
Ind./lean Dem.: 10%
Ind./lean Rep.: 3%
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FORMAT FOCUS: URBAN AC RR

Sprlng 98 Fall’98 Sprmg 99 Fall '99 Spring '00

Among 18+ Aduits L_ ‘14_6 .39 M*"'J — 27_% _~29rJ
| GENDER _

Men: 38%.

Women: 62%
" Race/ETHNICITY

White: 10%

Black: 88%

Asian: 0%

Other: 3%

Hispanic: 4%
" EbucaTioN

HS Grad or less: 47%

Some college: 35%

College, post grad: 18%

| EMPLOYMENT STATUS

Average Quarter-Hour . Cume
Employed: 83% S i E - !:.w_. i
KJMG-FM| &Kiss
12+ Share o T 12+ Cume
[ MARTIAL STATUS 1. KIMG-FM/Manrge, LA 121 1. WRKS-FM/New York 1,385,600
) —| - 2 WKS-FM/Merldian, MS 116 2. WVAZ-FM/Chicago 562,900
Married:  39% R 3 wyvA-FM/Charlottesville, VA 1.5 * 3. KISQ-FM/San Francisco - 486,800
Never married:  39% § 4 wsoL-FM/Brunswick, A - 11.4 4. WHUR-FM/MWashington, DG . 449,100
Widowed: 22% M - 5. WIKS-FM/Greenville-New Bern, NC 11.0° 5. WOAS-FM/Philadelphla 418,900 |
6. WLVH-FM/Savannah, 6A 9.3 6. KJLH-FM/Los Angeles 406,200 |
— 7. WSBY-FM/Sallsbury-Ocean City, MD 8.8 7. WALR-FM/Atianta a 401,200
| HousesoLo Income 8. WYLD-FM/New Orleans . 8.7 8. KMJQ-FMMoiston-Galveston 372,700
$24K or less: 929, | 9. WBNJ & WTTH/Atiantic City, NJ 8.4 9. KBLX-FM/San Francisco 342,500
$25.74k: 60% [| 10. WTLZ-FMW/Saginaw-Bay City-Midiand, MI. 6.1 10. WHQT-FM/Miaml-Ft. Landerdale 329,700
$75k+: 18% A ' ’ : —
_ _— @Anii { AUDIENCE BY COMPOSTTION -
| Presence OF CuoreN  f§ T E
) 29%
Yes: 62% 0
20% 23%
| PARTY IDENTIFICATION
None: 18%
Democrat: 55% 4% 8% 10% 7%
Republican: 8% '
Independent: 6% ) I
::gj:::: g::": 123’ 1217 1824 2534 3544 4554 5564 65+
. e o .
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RR.

SGCARBOROUGH QUALITATIVE RESEARCH

All About Scarhamugh Information

n the following four pages, you'll find a detailed

format-by-format breakout of consumer profiles and
consumption data for some of radio’s largest spending
.categories. Each column contains two figures. Comp. %
(composition percentage) indicates the proportion of that
format’s cume listeners who represent that characteristic,
buy that product or engage in that activity. The second
figure is the Index, where 100 would be the average.

Scarborough data is collected using a two-phase
phone and mail method. This method consists of a
‘telephone interview, where radio listening, newspaper
reading, and-demographic information are collected. The
interview respondents are then mailed a consumer
survey booklet, which collects their lifestyle and
shopping information, and a seven-day television diary
to record viewing.

The sample frame is adults 18+ in telephone
households. The sample source is Survey Sampling Inc.’s
“Random A” sample. A single adult respondent is
randomly selected within the household to be interviewed
using the “last birthday” method.

Scarborough uses a five-step process to build a
relationship with the survey respondent. This includes:

© The telephone interview

» The consumer survey and TV diary mailing, including

-an upfront cash incentive
¢ A reminder phone call

e A reminder postcard

-e A final reminder postcard with an extra $10 mcentlve
offer for respondents whose mailing materials have not
been returned after 28 days.

In the largest 11 markets, males 18-34, African
Americans and Hispanics receive an additional reminder call.

-Scarborough uses a systematic incentive treatment
depending on the market’s historical cooperation rates
and whether the market qualifies for ethnic weighting.
Differential Survey Treatments (DSTs) are used for ethnic
respondents, including higher incentives, the creation of
High Density Black and High Density Hispanic Sampling
Areas (HDBAs and HDHAs) and bilingual interviewers
and mailing materials.

Scarborough data is collected in 61 markets-in the U.S.
All data‘is collected in dedicated facilities by trained
interviewers using CATI systems (Computer Assisted
Telephone Interviewing). Fieldwork is conducted
continuously in two.six-month periods.- Data is released two
times per year in a rolling 12-month average. Each fieldwork
period represents one half of the data set for each release.

Scarborough Research is available threugh a number of
different-software retrieval systems, including PRIME,
Maximiser, IMS, TapScan and Strata.

Forquestions regarding Scarborough’s methodology,
please contact your local account executive or-call Research

Director Jane Mulligan at {212) 789-3556.

rronline. cam

THE INDUSTRY'S NEWSPAPER

© 2000 Scarborough Research
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SCARBOROUGH QUALITATIVE RESEARCH

RR.

PrRODCUT CONSUMPTION BY FORMAT

" Adt. Standards _[IEE —__Altemative Ro ~ CHR 0
Sample Size (18+ diaries) 26,551 5,324 3,192 11,148 14,847 28,136 30,687
, Comp [ndex Comp Index Comp Index Comp Index Comp Index Comp Index Comp  Index

Beverages Consumed Past Week - ' ) o
A & W Root Beer 9% 98 10% 109 9% 104 10% - 112 9% 10 9% 102 9% 99
Barg’s Root Beer 6% 103 5% . 89 7% 119 9% 145 8% 134 7% - 119 6% 101
Caffeine Free Coke 5% 107 5% 108 4% 86 4% . 94 4% 94 5% 107 5% 102
Cherry Coké 7% 102 4% - 65. 7% 105 9% 137 8% 120 9% 134 7% 102
Citra 1% 88 0% 46 1% 122 1% 119 1% 121 1% 121 1% 112
Coca-Cola Classic 32% 104 20% 66 6% 117 1% 131 38% 123 ©38% 122 32% 104
Catfeing Free Pepsi 5% 105 5% . 102 3% 73 o . 77 4% 87 5% 106 5% 105
Pepsi 28% 102 17% 64 29% 106 3% 123 N% 115 3% 12 29% 107
Dr Pepper 15% 94 8% 49 20% 126 L 24% 157 22% 142 19% 125 . | 20% 130
Minute Maid 6% 109 3% 52 4% 74 6% 101 5% 92 - 8% 136 4% 77
Mountain Dew 1% 89 6% 46 14% 114 19% 149 16% 130 16% 128 16% 125
Mello Yello 1% 61 0% 32 1% 69 2% 107 1% 100 2% . 114 2% 139
Mug Root Beer 4% 102 3% 83 4% 100 6% . 141 5% 119 5% - 114 4% 102
7Up 13% 100 9%. 72 12% 9 14% 113 13% 103 15% . 118 11% 89
Slice 4% 106 3% 72 4% 101 5% 139 4% 95 5% .134 .3% ~ 80
Sprite 20% 105 13% - 67 20% 104 24% 126 21% 107 25% -~ 131 19% - 98
Sirge 3% 104 1%. .38 3% 110 4% 142 3% 128 4% 138 3% 114
Store brand regular soft drink 5% 97 5% : 87 6% 108 6% 117 5% 99 6% 119 5% 98
Other regular soft drink 6% - 100 5% . 84 % 121 6% 106 6% 99 7% .11 5% 89
Caffeine Free Diet Coke 1% 104 15% 146 9% 86 T% . 68" 9% 84 . 8% 79 | 10% 100
Caffeine Free Diet Pepsi 6% 100 10% 164 5% 73 4% 67 5% 73 5% 80 6% 98
Diet 7Up 5% 92 9% 168 3% 53 3% . 66 3% 67 4% 79 5% _ 93
Diet Coke 2% 112 18% - 99 | 21% 114 19% 103 20% 106 | 19% 101 .| 20% 108
Diet Dr Pepper 6% 103 ° 5% 84 6% 106 6% 102 6% 108 6% . 96 7% 124
Dist Mountain Dew 3% 89 3% .87 3% 91 3% 97 -3% 95 3% 93 4% 134
Diet Pepsi .15% 110 15% .. - 108’ 14% 98 13% 95 . 14% 99 13% . 95 15% 108
Diet Sprite 6% 101 8% 147 4% 78 4% 72 4% 73 5% 88 5% 90
Diet Fresca 2% 125 1% . 89" 2% 147 2% - 117 2% 117 2% 110 2% 121
Store brand diet soft drink 3% 94 4% 144 3% 95 . 2% 86 2% 80 2% 78 3% 102
Other diet soft drink 5% 103 6% 137 4% 82 3% .~ 76 4% 91 3% 77 4% 9

Beverages Consumed Past Week,

Iced Tea N R .
Arizona Iced Tea 8% 133 3% .. 54 8% 121 8% - 127 8% 132 9%, 149 5% 80
Coo!’ from Nestea . 5% 109 2% - 45 5% 112 6% 141 5% 116 7% - 150 4% 94
Lipton ‘Brisk’ Iced Tea 10% 104 6% 64 10% 106 13% 127 12% 121 13% 127 10% 102
Snapple 14% 137 8% ' 75 9% 87 14% 187 12% 113 16% . 153 % 7
Store Brand Iced Tea 1% 106 1% 90 0% 49 1% 108 1% 73 1% 129 1% 86
Other Iced Tea 3% 93 3% 85 3% 80 3% 106 3% 94 4% 120 3% 89

Beverages Consumed Past Week,

100% Fruit Juice . , . .
Minute Maid 15% 100 13% 84 15% 102 17% 114 15% 97 17% 115 14% 93
Ocean Spray 1% 97 - 13% - 111 10% 87 1% 91 10% 85 1% . 95 1% 94
Tropicana 17% 115 17% 117 13% 88 13% . 89 14% 97 17% 119 1% 76
Veryfine 5% 116 2% 46 6% 134 6% 138 5% 113 7% 155 4% 85
Store brand 6% 99 8% 131 6% 97 5% 9 5% 88 5% 94 6% 99
Other 100% Fruit Juice 8% 98 7% 89 . 8% 96 9%~ 109 7% 91 9% 108 7% 92

Beverages Consumed Past Week,

Other Juice - ‘ o
Arizona 4% 138 1% 44 3% 97 4% 138 3% 120 5% 17 2% 73
Fruitopia 3% 115 1% . 33 4% 143 4%: 154 3% 112 5% 163 3% 101
Hawaiian Punch 7% 101 3% 48 5% 73 7% 105 6% 91 9% 140 6% 88
Mystic 3% 121 1% 24 1% 48 3% 98 2% 87 4% . 169 2% 70
Ocean Spray 10% _ 101 12% 121 8% 84 9% ~ 89 8% 88 9% 91 9% 93
Snapple. 10% 131 5%. 10° 8% 101 12% . 148 . 9% 110 12% 154 6% 78
Sunny Delight 9% 100 5% 51 6% 66 9% - 93 9% 95 12% 122 10% 105
Store brand 3% 104 3% .. 110 2% 88 2% - 90 2% . 95 3% 107 - 3% - 97
Other Juice 4% 100 4% . 91 3% 76 4% -~ 99 3% 81 4% 107 4% 89

Beverages Consumed Past Week, '

Other Beverages . . . -
Bottled mineral water 8% 114 5% 75 8% 115 9% . 124 7% 102 9% 124 6% 81
Bottled spring water 2% 115- | 2% 78 30% 106 33% 115 N% 1N 34% 122 28% 99
Flavored sparkling water 10% 115 8% . 88 10% 108 8% 95 8% 91 1% 120 7% 83
Specialty coffee 19% 112 14% 80 25% 146 22%- 124 19% 110 19% 109 17% 100
Other coffes 28% 95 35% - 120 26% 91 2% . 83 26% 89 24% - 83 30% 103
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R&. SCARBOROUGH QUALITATIVE RESEARCH

ProbucT CONSUMPTION BY FORMAT

LT U NAC/Smooth Jazz LTI LU Oldie _ _ Rock oft / _Spanish Cont. han AC L T
11,192 8,348 21,684 21,722 18,223 10,856 3,190 5,785 9,042
Comp  Index Comp Index Comp  Index Comp  Index Comp Index Comp Index Comp  Index Comp  Index Comp Index
9% 105 8% 96 9% 100 9% 97 10% 110 8% 86 6% 71 10% 110 10% 118
7% 121 6% 100 6% 93 6% 105 9% 144 6% 94 4% 65 7% 119 7% 120
5% 115 4% 86 5% 112 5% 102 4% 88 5% 111 3% 56 4% 101 4% 96
8% 119 7% 100 5% 81 7% 107 9% 139 6% 96 % 110 10% 154 11% 167
1% 118 1% 99. 1% 75 1% 86 1% 129 1% 102 2% 184 2% 228 1% 141
35% 114 29% 93 29% 92 31% 101 40% 129 29% 95 46% 150 34% 108 36% 116
5% 114 4% 87 5% 100 5% 109 5% 103 5% 101 3% 73 5% 103 5% 104

3% 113 28% 101 23% 86 21% 99 34% 126 25% 93 35% 130 36% 132 38% 140
20% 131 12% 80 13% 87 16% 102 23% 148 15% 94 12% 79 16% 104 19% 124

6% 106 6% 109 4% A 4% 79 5% 97 4% 79 10% 181 14% 245 12% 209
16% 127 11% 85 9% 74 11% 90 21% 170 12% 94 11% 86 17% 138 20% 157
1% 88 1% 46 1% 67 1% 87 2% 133 1% 98 0% 21 3% 214 4% 248
5% 118 4% 100 4% 90 4% 103 5% 131 4% 99 3% 81 4% 97 5% 113
14% 109 14% 110 10% 79 12% 90 13% 106 11% 87 25% 195 18% 145 19% 147
4% 115 4% 117 3% 69 3% 91 4% 105 3% 84 7% 192 7% 179 7% 179
22% 118 18% 95 16% 81 17% 87 22% 114 18% 92 29% 150 31% 157 30% 157
3% 108 2% 88 2% 73 2% 94 4% 165 3% 99 3% 96 5% 180 5% 183
5% 98 5% 98 4% 84 5% 99 6% 110 6% 103 5% 90 8% 152 8% 147
6% 100 % 114 5% 90 6% 96 6% 102 6% 108 8% 128 7% 125 8% 133
9% 88 10% 93 13% 122 12% 112 8% 74 12% 116 . 8% 59 6% 61 6% 56
6% 93 6% 99 8% 120 7% 106 5% 73 7% 118 4% 62 4% 64 3% 54
4% 86 6% 107 6% 107 5% 103 4% 69 6% 107 5% 94 5% 87 4% 72
22% 117 18% 99 21% 112 22% 118 18% 98 21% 115 13% " 12% 66 12% 67
7% 114 5% 88 7% 113 6% 110 6% 96 7% 113 4% 68 4% 67 4% 72
4% 121 2% 65 3% 100 3% 103 4% 129 3% 109 2% 55 2% . 80 2% 86
16% 112 14% 102 15% 108 16% 115 13% 96 16% 113 10% 72 8% 60 8% 61
5% 87 6% 105 6% 113 5% 96 4% 68 6% 105 4% 78 5% 93 5% 88
2% 139 1% 104 2% 131 2% 123 2% 123 2% 106 0% 35 1% 57 1% 60
2% 84 3% 92 3% 117 3% 102 2% 84 4% 124 1% 51 2% 73 2% 63
4% 81 5% 107 5% 115 5% 116 3% 78 5% 121 3% 62 4% 83 3% 70
8% 129 8% 124 4% 73 7% 106 % 118 5% 78 11% 171 8% 124 9% 149
6% 126 5% 104 3% 70 4% 85 6% 143 4% 84 5% 120 9% 211 8% 184
11% 113 10% 106 8% 82 10% 97 13% 131 10% 98 11% 107 15% 156 15% 163
14% 137 13% 127 8% 81 11% 105 11% 110° 8% 77 20% 191 1% 106 15% 142
1% 108 1% 141 1% 88 1% 96 1% 116 1% 98 1% 58 2% 210 2% 216
3% 91 3% 109 2% 78 3% 99 3% 109 3% 90 5% 146 5% 165 5% 17

16% 106 16% 108 14% 94 14% N 15% 99 14% 92 18% 122 23% 151 21% 139

11% 91 14% 119 11% 96 11% 94 10% 82 12% 101 8% 68 18% 155 15% 131
14% 98 17% 116 14% 95 13% 91 12% 82 13% 88 25% 171 20% 140 20% 136
5% 123 6% 136 3% 73 4% 99 6% 137 4% 86 3% 75 10% 239 9% 205
4% 76 5% 92 6% 106 5% 92 5% 92 6% 102 5% 85 6% 106 6% 103
8% 101 8% 103 7% 86 8% 98 7% 95 7% 90 12% 156 9% 113 % 116
4% 139 3% 118 2% 57 3% 98 3% 113 2% 66 6% 218 4% 152 6% 203
4% 127 3% 100 2% 66 2% 87 4% 142 3% 93 3% 119 8% 274 7% 249
7% 108 8% 116 4% 63 6% 85 7% 108 5% 75 11% 169 20% 295 17% 258
3% 114 4% 156 1% 57 2% 75 3% 99 2% 73 4% 135 10% 373 9% 360
8% 86 11% 112 10% 101 9% 95 8% 79 9% 94 7% 76 14% 142 12% 125
10% 134 9% 114 6% 76 8% 101 9% 114 6% 78 16% 202 9% 121 13% 164
10% 101 10% 103 7% 7 8% 88 10% 104 9% el 19% 202 17% 179 16% 165
2% 77 3% 101 2% 94 2% 91 3% 99 2% 9 2% 84 4% 146 4% 144
4% 95 4% 103 3% 81 4% 85 4% 99 4% 87 6% 151 5% 117 5% 111
8% 118 8% 118 6% 91 7% 99 6% 93 7% 99 14% 197 6% 87 7% 106
34% 121 32% 114 24% 84 28% 101 30% 105 28% 100 29% 103 38% 135 34% 120
10% 110 1% 120 8% 88 9% 103 8% 88 9% 101 10% 116 14% 158 13% 150

21% 120 20% 17 17% 98 19% 111 19% 107 20% 115 14% 81 “12% 70 14% 79
25% 85 27% 93 32% 111 30% 103 27% 92 29% 99 29% 101 21% 73 20% 69
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SCARBOROUGH QUALITATIVE RESEARGH =~ = RR.

ProocuTr ConsumMPTION By FORMAT -

Sample Size (18+ diaries) 26,551 5,324 - 3192 11,148 14,847 28,136 30,687

Comp “Index - Comp Index Comp Index Comp Index Comp Index Comp Index Comp Index
Computer Ownership - ) : S
Yes ] 61% 113 40% . 73 70% 129 67% . 122 64% 118 61% 113 55% 101
No - 39% 85 60% 133 30% 66 3% 73 36% 79 39% .85 | 45% 98
Computer: Accessories Owned : : o
Busingss software 31% 113 19% 68 2% 151 36% - 131 36% 129 - 30% 109 29% 103
Educational software : - 3B% 118 16% . .55 42% 143 37% 126 | 38% 128 5% 119 32% 108
Entertainment software .- 38% 115 20% - .60 48% 146 46% . 138 4% 132 39% . 118 36% 109
Laser printer . 19% 118 12%. 72 22% 133 20% 123 .| 20% 121 19% - 115 16% 98
Other printer _ 36% 111 .| 24% - 74 4% 137 - | 39% .- 128 39% 123 34% 107 34% - 107
- Modem 0% 114 24% 68 | 52% 149 48% . 137 45% 128 40% 115" 36% 104
-Scanner 10% 114 6% 72 12% 140 1% 123 1% 120 10% 108 9% 98
CD-ROM drive ] 3% 117 24% 65 | 53% 143 49% 133 A1% 127 43% 116 39% 104
‘Nong of these 43% 86 64% 129 33% 66 3% 74 |- 3% 79 43% 87 48% 96
Computer; Online Services Used ) '
‘America Online % 124 1% 67 23% 138 24% 140 2% 125 22% 132 16%- 96
AT&T Worldnet Services - 2% 110 1% 62 2% 103 2% 109 2% 118 2% . 147 2% 97
CompuServe % 119 1% . 64 2% 129 2%. 117 2% 131 2%- 115 2% 1M
Internet service provider (ISP) | 12% 114 5% . 51 21% 201 15% 150 14% 133 °| 12% . 113 10% 101
Prodigy 2% 123 1% - 94 . 2% 132 2% 113 2% 118 2% . 129 1%. 87
The Microsoft Network 8% 123 | 4% 56 9% 137 - 8% 127 |. 8 119 8% 129 7% 100
Other online service 15% 114 - 7% 51 22% 163 19% 144 16% 122 15% 115 14% ~ 106
Communication:-
Long Distance Carrier Used - ) : .
AT&T 65% 98 71% ., 107 63% 95 63% 95 65% 98 64% 97 67% 100
MCI 14% 106 1% 83 15% 118 14% . 11 13% 101 13% - 104 13% 100
Sprint B 6% 95 5% 79 8% 132 7%. 113 6% 109 6% . 105 6% 108
WorldCom . 1% .130 0% .~ 62 1% 181 1% 127 1% 129 1% 100 1% 126
Other 13% . 91 12% 90 14% 98 13% - 96 13% 95 14%- 100 15% 107
Communication: )
Long Distance Past Month . . .
Less than.$15 34% 96 2% 117 37% 103 35%° . 97 |- 36% 101 33% " 93 |- 37% 105
$15 -$24 17% 95 19% 105 19% 106 17%. 94 18% 98 17% 92 |- 18% 101
$25 -$39 . 18% 105 18% 105 16% 96 16% 94 17%  101. .| 16%. 96 17% 99
$40 -$59 13% 103 | 1% " 85 13% . 103 14% 108 13% 102 14% 106 13% 97
$60 -$99. 9% 107 6%. 74 7% 83 C 9% - 114 8% 92 10%. 117 8% 98
$100 or more - . 8% 107 4% 52 7% 94 9% 113 8% 103 1% 135 7% 86
Communication: ‘
Phone Items Household Owns. C o
Home tax machine - ‘ 16% 117 1% . 82 | 19% 134 17% - 121 7% 122 16% - 112 14% 98 .
Qffice in the home ' 14% 108 10% - 81 16% 128 15% . 119 15% 121 13% 105 13%. 100
Pager or beeper 2% 121 1% 40 3% 115 7% 139 36% 135 38% -“144 28% 106
Telephone answering machine 73% 107 66% - 96 74% 108 75% . 109 74% 108 71% 104 71%. 105
None of these 18% 77 31% 130 16% 67 15% 63 -16%. 69 18% 75 21% 87
Entertainment:
Movie Attendance Past 3 Months .
Nons 37% 85 52% 119 | 30% 70 29% 66 | 36% - 82 32% 72 4% 101
1 time 18% 105 | 15% 87 19% 115 17% ' 10i 19% 113 18% 109 | 19% 110
2 times 15% 115 1% . 82 .| 17% 130 15% 116 15% . 116 15% 116 13% 99
3times 10% - 110 8% . 88 1% 118 13% 143 1% 118 1% 122 ° 9% 98
4 times % 116 6% 89 8% 125 9% : 150 % 1 8% 131 6% 89:
5-6 times 7% 120 5% ' 93 8% 150 8% 153 6% 110 8% 139 | 5% 90
7 or more times 6% 115 |- 4% 69 6% 113 8% 149 6% 110 8% 142 5% 85
Pet Ownership’ A ‘
Cat 29% 104 20% 713 34% 124 2% - 17. 33% 121 28% 103 3¥% 19
Dog 36% 101 25% . 70 37%  105. 37% 106 | 42% 119 37%. 104 4% 126
Other pet 16% 116 7% 48 18% 129 18% 126 19% 134" 18% 127 16% . 118
No pets 42% 9. 60% 133 35% 79 38% 85 35% 78 HN% 9 35% .- 79
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RR. SCARBOROUGH QUALITATIVE RESEARCH

Propuct CONSUMPTION By FORMAT

Hotac  ILNTIONETT  NewsTalk Dldie "~ Rock oft A Spanish Cont. ban A . Urban_
11,192 8,348 21,684 21,722 18,223 10,856 3,190 5,785 9,042
Comp Index Comp Index Comp Index Comp Index Comp Index Comp Index Comp Index Comp Index Comp Index

66% 122 61% 112 55% 102 61% 113 63% 116 60% 110 45% 83 49% 90 51% 93
34% 74 39% 86 45% 98 39% 85 37% 81 40% 88 55% 120 51% 112 49% 109

35% 127 32% 117 31% 113 33% 119 35% 125 32% 117 17% 61 23% 82 23% 84
39% 135 32% 110 30% 101 34% 117 37% 125 33% 114 22% 76 26% 89 26% 90
4% 132 36% 109 34% 103 39% 117 4% 131 37% 112 23% 70 27% 80 29% 89
21% 131 19% 119 17% 107 20% 121 18% 112 19% 119 12% 73 14% 85 15% 92
39% 122 35% 109 35% 111 37% 116 39% 121 36% 114 19% 58 25% 77 26% 81
46% 131 39% 111 38% 109 % 117 44% 127 40% 115 21% 61 27% 77 29% 82
10% 114 10% 115 10% 113 11% 120 10% 115 10% 112 7% 75 7% 74 8% 87
49% 131 4% 1 39% 106 44% 118 47% 126 43% 117 25% 68 29% 79 31% 84
37% 75 45% 89 47% 95 43% 85 40% 81 44% 88 65% 129 57% 115 55% 110

23% 135 21% 122 16% 97 19% 114 21% 123 19% 11 15% 90 18% 108 19% 112

2% 107 2% 116 2% 109 2% 101 2% 88 2% 98 4% 208 2% 77 2% 104
2% 117 3% 140 2% 108 2% 110 2% 126 2% 118 1% 78 2% 90 2% 101
13% 126 12% 117 11% 103 12% 112 14% 134 1% 107 7% 72 8% 82 9% 86
2% 111 1% 106 2% 112 1% 96 2% jhk 1% 90 1% 92 2% 154 | 2% 141
9% 133 8% 128 6% 88 7% 110 7% 114 7% 114 8% 119 9% 144 3% 135
18% 136 15% 113 14% 102 15% 116 17% 130 16% 117 9% 66 13% 94 13% 94

63% 95 65% 98 68% 103 67% 101 64% 97 68% 102 66% 99 67% 101 64% 97
14% 113 13% 102 13% 104 13% 102 14% 110 14% 109 12% 98 13% 99 11% &7
7% 125 6% 93 6% 95 6% 101 7% 115 7% 11 4% 73 6% 104 6% 104
1% 125 1% 111 1% 95 1% 90 1% 80 1% 119 0% 47 0% 53 1% 111
14% 93 14% 101 13% 85 13% 95 15% 106 13% 96 1% 80 15% 110 15% 112

33% 93 33% 93 38% 107 37% 103 39% 103 36% 101 27% 76 32% 90 33% 93
17% 92 18% 98 18% 102 18% 97 17% 19% 102 15% a2 16% 86 17% 90

28

17% 98 18% 105 17% 102 | 17% 102 16% 18% 105 15% ] 17% 103 16% 94
15% 113 13% 100 12% 94 13% 97 12% 94 13% 97 15% 112 14% 107 14% 108
10% 122 9% 113 % 88 8% 97 9% 106 8% 98 12% 150 10% 117 9% 109
9% 118 9% 115 &% 82 7% 96 7% 87 7% 89 16% 209 11% 141 1% 143

16% 117 | 18% 128 15% 118 16% 116 | 15% 110 15% 110 11% bi 11% 82 12% 86
15% 121 15% 120 15% 115 15% 117 15% 113 14% 110 8% B2 1% 87 1% 89
3¥% 131 32% 120 21% 80 29% 108 3% 129 27% 101 3% 181 43% 161 44% 165
76% ihil 71% 104 70% 103 2% 106 75% 108 75% 110 52% 76 59% 86 £3% 92
16% 65 20% 84 24% 99 20% 82 17% 69 18% 76 85% 146 25% 103 21% 89

31% 72 38% . 87 A7% .7 41% 95 36% 82 41% 94 40% ‘93 38% 87 34% 7
18% 108 16% 93 17% 99 | 17% 103 | 19% 113 18% 107 15% 88 15% 90 16% 95
16% 118 14% 108 13% 94 14% 106 15% 114 14% 108° 13% 100 15% 112 15% 108

1% 118 10% 113 9% 96 9% 105 10% 110 10% 108 10% 106 | 11% 120 12% 128
8% 127 8% 127 6% 93 6% 98 8% 122 6% 95 % 118 8% 126 9% 140
8% 144 6% 118 5% 90 6% 103 7% 120 6% 110 7% 126 7% 127 8% 138
8% 145 7% 129 5% 87 6% 105 6% 108 5% 94 8% 138 6% 115 8% 142

| 31% 113 26% 94 28% 100 31% 113 34% 124 29% 105 14% 52 16% 59 2% 76
, 38% 109 31% 87 | 33% 95 40% 115 2% 119 37% 106 26% 74 25% 72 28% 82
il% . 128 13% 92 1% 80 16% 114 18% 130 15% 106 16% 17 10% 73 13% 92
i 38% 86 48% 107 A7% 105 38% 85 %% 77 42% 93 57% 126 60% 132 53% 117
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DRIVETIME DOMINATORS RR.

.\ I T[] I [V Average Quarter-Hour Share 12+, M-F, 6-10 am

1. WFRY-FM/Warertown, NY (Country) 32.6
Bean Pole & Ann Phiban

2. KCTR-FM/BILLINGS, MT (CouNnTry) 32.4
The Breakfast Flakes: Mark & Paul

3. WUBC-AM/BLoomINGTON, IL (NEws/TALk) 28.6

Scott Robbins & Nancy Theil
4. KKYR-AM & FM/TEXARKANA, TX-AR (CouNnTRY) 27.5
Wilhite & Wall e
5. WSVA-AM/HARRISONBURG, VA (NEwS/TALK) 26.7 A prian n "
Frank Wilt & Jim Britt '
6. WILQ-FM/WiLLiamsPORT, PA (CouNTry) 25.5
Todd Stewart
7. WKSB-FM/WiLLiamspoRT, PA (AC) 24.7
Chrisman Morning Show
8. WJLS-FM/BeckLey, WV (COounTRy) 24.6
Dave Willis

9. KFGO-AM/FarGo, ND (News/TALk) 24.4
Tom & Larry; Ed Schultz
10. WQBE-FM/CHARLESTON, WV (COUNTRY) 24.2
el Al Woody & Randy Johnson

KKYR-AM & FM/Texarkana, TX-AR

A B AT R [V Average Cume Persons 12+, M-F, 6-10 am

1. WINS-AM/New York (News) 1,488,700
Lee Harris, James Faherty, Judy DeAngelis

2. WHTZ-FM/New York (CHR/Por) 1,355,100
Elvis Duran & Z100 Morning Show

3. WXRK-FM/New York (ALTERNATIVE) 1,064,400

Howard Stern
4. WTLW-FM/New York (AC) 1,052,300
Bill Buchner & Nick Gregory . :
5. WCBS-AM/New York (News) 1,035,200 ytamy Harrison
Jeff Caplan & Pat Carroll 6. KAVS & KIIS/Los ANGeLEs (CHR/Por) 1,031,600

Rick Dees

7. WQHT-FM/New York (CHR/RuyTHMIC) 914,200
Fatman Scoop, Miss Jones, DJ Enuff

8. WKTU-FM/New York (CHR/RHYTHMIC) 904.700
Michelle Visage & Speedy Mercado

9. KYW-AM/PHILADELPHIA (NEWS) 776,900
Harry Donahue, Ed Abrams, Beth Trapani

10. WCBS-FM/New York (OLDIES) 759,900

Harry Harrison

Rick Dees
KAVS & KliSos Angeles
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RR. DRIVETIME DOMINATORS

ID IR [V Average Quarter-Hour Share 12+, M-F, 3-7 pm

1. WFRY-FM/WatertowN, NY (CounTRry) 32.4
Webb Foote
2. KRRG-FM/Larepo, TX (CHR/Por) 26.0
Mad Dog Mark McClain
3. KKYR-AM & FM/TeEXARKANA, TX-AR (CouUNTRY) 25.2
Jerry Caylor
4. WJLS-FM/BeckLey, WV (CounTRy) 24.8
Ann Kelly; A.J. Adams
5. KMON-FM/GREAT FALLS, MT (CouNnTtRy) 24.3

M.J. Michaels WUSY-FM/Chattanooga, TN

6. KSUX-FM/Sioux Crry, IA (CounTRy) 23.0
Tony Michaels

7. WUSY-FM/CHATTANOOGA, TN (CouNnTRY) 21.9
David & Dexter

8. WBKR-FM/OweNnsBoRo, KY (Country) 21.3

Nick Weber
. ( 9. WFXE-FM/CoLumsus, GA (UrBAN) 20.9
L Danny D ,
w%\ & 10. WOVK-FM/WHEELING, WV (CouNnTry) 20.6
Nick Webor Jim Elliott

WBKR-FM/Owensboro, KY

Average Cume Persons 12+, M-F, 3-7 pm

PM Drive/Top 10

1. WHTZ-FM/New York (CHR/Por) 1,375,800
Paul “Cubby” Bryant

2. WLTW-FM/New York (AC) 1,218,700
Valerie Smaldone; Steve Roy & Sandy Jackson

3. WKTU-FM/New York (CHR/RHyTHMIC) 1,162,800
Broadway Bill Lee; Geronimo

4. WQHT-FM/New York (CHR/RHyTHMIC) 1,155,800
Angie Martinez

5. KAVS & KIlIS/Los ANGELES (CHR/Por) 1,093,800
Gary Spears; Sean Valentine

Paul ubb’ Bnt ' Angie Man‘laz

WHTZ-FM/New York WQHT-FM/New York

6. KPWR-FM/Los ANGELES (CHR/RHYTHMIC) 919,700
The Goodfellas

7. WBBM-FM/CHicaco (CHR/RHyTHMIC) 841,000
Roxanne; Julian & Tim

8. KROQ-FM/Los ANGELES (ALTERNATIVE) 793,600
Jed the Fish; Stryker

9. WCBS-FM/NEew York (OLbDIEs) 792,100

N Bob Shannon

& Al g L 10.WINS-AM/NEew York (News) 763,500

b A Ralph Howard, Sandy Klein, Larry Kanter
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The most comprehensive
and up-to-the-minute coverage
of radio business news ...

at a special VIP package rate! '
P Pacnas THE WoUsTRY 5 pry Papep

L% ‘
Wi, f‘foﬂﬁ”e. com

R&R’s Industry VIP Package

R&R: The Industry’s Newspaper R&R’s Today’'s News
® Timely industry news e Daily Afternoon e-mail news updates
® Sales & marketing innovations e Arbitron ratings as they occur
® The most credible airplay data available

NOW! Expanded Internet Section The R&R Directory

e Ratings for all Arbitron markets
® Profiles of regular and special programming

R&R Today: The Industry’s Leading Daily Fax and fulltime formats

® Top-to-bottom summary of radio industry events e Comprehensive listing of program and

® Business news from Bloomberg production services

e Radio industry stock and analyst coverage e Complete resource guide of key music and
NOW! The Industry’s largest classified section radio-related companies

e Listings of suppliers, consultants and
professional organizations worldwide

All for only $41990 (Regular rate $601.50)

(U.5. ONLY)
Phone: E-mail: Subscribe online!
310/788.1625 moreinfo@rronline.com www.rronline.com

www.rronline.com: The industry’s premiere website

Same-day industry news via the web
Continuously updated news and stock market quotes
Arbitron ratings for all rated markets

NOW! Format rooms and Message boards



RR. RATINGS INFORMATION GUIDE

How To Use The
Ratings Information

As you examine the ratings section of the R&R Directory,
Vol. 2, °00 you'll find the following highlights featured in
the detalled breakouts for markets 1-100:

Ali statlons in the Top 50 markets which earned at least a
1.0 share and the top 10 stations in markets 51-100
(according to the Fall ‘99 Arbitron) are listed. Trends read
left to right, with the most recent results on the right. Up
to five rating periods are included in any market's trend
report, which covers the past year. Stations are ranked
according-to their Monday-Sunday (total persons 12+)
average quarter-hour share.

") STATION/FORMAT

The cIIetters are printed in bold type with the station
format listed beneath in italics.

&) FREQUENCY/POWER

The frequency and power for the radio signal(s) are
shown as listed in each Arbitron report.

’.) AUDIENCE RANKINGS

The seven rankings to the right of the frequency power
column will help you determine a station’s core strength.
The first listing shows the 12+ cume in thousands, the
cume rank, followed by five AQH demo ranks.

This column shows the average number of minutes the
audience spent listening to the station weekly. Based-on
12+ total week listening.

MORNING AQH SHARE

The 1, 'Monday—Friday, 6-10am, Average Quarter-Hour
Share for each station is given.

) OWNER & REP INFORMATION

Statin owners (as of February 10) and their national rep
affiliations, as listed in each Arbitron report.

FORMAT SHARE

The Iower left corner of each Top 50 market page-features .
a bar graph ranking format share. Format totals are
computed by adding the Fall '99 12+ Monday-Sunday
AQH numbers shown in each market breakout. For
example, all News/Talk shares-are added together.

NOTATIONS

Updates are listed noting format and call letter changes,
as well as LMA activity.

(1) OWNERSHIP SHARE

The central column of each Top 50 market page features-a

bar graph ranking owner share. Qwner totals are
computed by merging the Fall ‘99 12+ Monday-Sunday
AQH numbers of the companies. For example, AMFM’s
AQH is a 21.8 share.

OWNERSHIP REACH

The lower-right corner of each Top 50 market page
features a bar graph ranking owner reach. Owner totals
are computed by merging the Fall 99 12+ Monday-
Sunday cume numbers of the companies, then dividing
into the market’s 12+ population base. For example, the
Infinity cume reach.

12) MARKET POPULATION

The 12+ population for each market is shown, with the
black and Hispanic percentages in parentheses. In those
markets where the ethnic populations do not achieve
established thresholds, the code N/A is used.

*1 NEW YORK B

RR.

12+ POPULATION: 14,449,700 (Black: 19.6%; Hj . 22.0%) Complete Mark Page 8
s : : o S > i S
e N e STATION. | FRECUENGRR 28 [ & fie /o f =/ & [ MG [l o
2\ \B N2\ B oamar | POMER S BF SIS/ S5 8 Sel & OWNER /o
2\ \EAa s \ee Lol w SN e e x 3G 5 2
e l\elz s\ : S Sl STEIES £
54| 61| 57| 64| 64| @ %M'm % 200 3| 9 |7 | 2|Q| @845 a3 |Amm KATZ
sa| 48| 52| 52| 51| 2 (WHERLL A s 4 (@@ | 3| 13| 2 | a0 sgemNe nRp
48| 47| 51| 45 AL 2| s | al 7|6 CHR
45| 43| 38 40 'C‘"H%,,y,m_ floras 34| 6|6 |16 EAST
42| 42| 41| 44| a2| 5 |WCBSEM - 0Lt 1 18| 13| 5| 2 |s00 cas
48| 51| 52| 45| as| & |MoMLEM SRR 6|5 | @ 2|3 |ms chB
"l 33| a3 |-a0| a1| az| 7 | WEKSEM D HgREs o quzm| 0| 7 | 9| 7| 3| 3 |830| 41 |Emms D&R
37| 36| 33| 38| 35| o [MINSAM jroio 2141 | 2 | 16 |17 | 17| 16 | 8 |500| 58 |infiniy cBs
36| 36| 35| 31| aa| o |WALSEM - [ios 1453 | 11| 4 | 6 | & | 10| 16 |730| 33 |mnerciy MG
a8 | 36| 41| 40| 34 o [WABKEM . Ho2d© oy | 6 | 5 | 2 | 4| 4 | 13 |745| 90 |y RS
29| 29| 30| 32| 33| n [WOCDEM 7019 1996 | 15 | 19 | 16 | 11| 8 | 5 |800| 21 |Emms CHR
31| 27| 27| 24| 28| 1o |WABGAM 7 4 qs02 | 16 | 19 | 23 | 19| 19 | 11| 7:30| 17 |aBC JE
| 50| 31| 29| 29| 27| 13 [WEBSAM 4880 - qgaa| 7 |27 |26 | 19| 18 | 10 |530| 46 |miniy c8s
28| 33| 30| 28| 27| 13 [WORAM o2 |17 | 27 |28 | 27| 24 | 19 | 915 42 |Buckey MCG
20| 20| 21| 24| 26| 15 | WXEEM - R | o[ 18| 14|12 | 13| 14| 12 | 6as| 16 |AMm KATZ
N\ ! Was Rack until September 13.
FMMMATSHABE '\](l HWWﬂmﬂﬂPSHARE OWNERSHIP.REACH
(By JIOH share) {By AQH Sliare) ; ; (By Unduplfcated Cume)
P—— infinity E— 43.6%
CHR e 15.4 SEIE AMFM Sy 42.5%
ACWH.S Emmls 1.;:gmlz.l Emmis ey 25.5%
e SBS I 6.3 ABC mmmay17.4%
ABC "y 5.4 SBS mmmmm12.1%
S p— Inner City A1 Inner City ‘e 11.4%
Urban ey 7.1 Hispanic Emu 3.4 Buckley S2857.1%
Alternalive EEE 3.8 Buckley gy 2.7 Hispanic {5516.8%
NAC/SJ i 3.3 NYTimes gy 2.4 NYTimes 25536.6%
Adult Std. T 2.4 Barnstable 25 1.5 Cox i 4.2%
Classical 24 Cox @ 1.5 Barnstable & 4.0%
Rock ey 1.1 Family 25 1.0 Press E53.2%
Religious 1.0 Big Clty 1.9 Bloglml::grg =27%
Country % 9 Bloomberg .8 g City 53 2.6%
v Press &1 .7 Family &31.8%

Reps Abbreviation Key

21ST
ABC
AMA
ARP
BAN
CAB
CAN
CBS
CCRS
CHR
CRA
D&R
DCA'
EAST
W
INT
IRS
K&P.

21st Century Broadcasting
ABC Radio Sales
ArtMoore & Associates
Allied. Radio Partners’
Banner Radio .

Caballero Spanish.Media
Canadian Br. Sales

CBS Radio Spot Sales
Clear Channel Radio Sales
The Christal Company

Crawford Broadcasting Co.

D&R

Dora-Clayton Agency
Eastman Radio, Inc.
GroupW Radio Sales
Interep

Infinity Radio Sales
Katz & Powell

KATZ
KBS
KT-H

MCG
MG/S
MSS
PATT
REG
REP
ROS
RSS
SAV
SBS
SEN
SRR
SSS
TNS
WRS

‘LOTUS

Katz Radio

Keystone Broadcasting System
Katz Hispanic

Lotus Hispanic Reps
McGavren-Guild, Inc.
McGavren-Guild/Susquehanna
Mid-South Sales

Patt Media -

Regional Representives
Republic Radio’Inc.

Roslin Radio Sales, Inc.
Radio:Spot Sales

Savalli Broadcast Sales -
Spanish Broadcasting System
Sentry

Salem Radio Representatives
Southern Spot-Sales

TN Spot Sales

Williams Radio Sales

© 2000 Arbitron Ratings Company. May nol be ‘quoted or reproduced withoul the pnor written permission of Arbitron.
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*1 NEW YORK | RR.

i |
12+ POPULATION: 14,449,700 (Black: 19.6%; Hispgnic: 22.0%) Complete Market Index, Page 8
e\ e | Frcouency §5 Flelslsls

2\e\o\2\2\e\ Sonm | powe | Ef/§/F/F/F]F
B\B\E\S\B\F\ - | S S nxle B
s\8\2\2 |8\ } SR R A I A
‘54| 61.] 57| 64| 64| |WTWM 5257 : 2003 |97 |2 | Q@ || a3 |amm KATZ
54| 48| 52| 52| 51| 2 |WMERM L 9nt 1946 | 4 | @ |@ | 3 |13 |2 83|36 |Emmis ARP
46| 47| 51| as| 48| 3 (WHTZEM 10003 | ous (@ | 2 |8 | 4 | 7|13 [630] 50 |awm CHR
45| 43| 38| 40| 45| o |WKLRM |10 1925 | 5 | 3 |4 | 6|6 |16 61529 AWM EAST
42| 42| 41| aa| a2| 5 |MOBSPM 1011 1613 | 8 [ 14 |18 | 13| 5 | 2 |800| 37 |y (¢:3
48| 51| 52| as| as| ¢ |WSKERM g7p 1314 |13 | 6 |5 @] 2| 3 1215 62 [s8s |os
33| 33| 40| a1 | a7| 7 [WRKSFM. o8 14710 [ 7 [ 9 | 7| 3 | 3 |830] 41 |Emmis D&R
37| 36| 33| 38| 35| s | MWINS-AM 1o10 - 2441 | 2 [ 16 [ 17 | 17 | 16 | 8 [500| 58 |mfiniy cBS
36| 36| 35| 31| 34| o |WBLSRM 1075 1453 | 11 | 4 | 6 | 8 | 10 | 16 [7:30 | 33 |InerCity MCG
38| 36| 41| 40| 34| o |WNBKEM o235 | qhg ) 6 | 5 |2 | 4| 4 |13 |745] 90 |ifiniy IRS
29| 29| 30| 32| 33| 11 ,\%%’JFM lors- 1196 | 15 [ 19 |16 | 11| 8 | 5 [800| 21 |Emmis CHR
31| 27| 27| 24| 28| 12 [WABCAM 770 1102 | 16 | 19 [ 23 | 19 | 19 | 11 |7:30 | 17 |ABC ABC
30| 31| 29| 20| 27| 13 |WOBSAM  |d80 1644 | 7 |27 |26 | 19 | 18- | 10 | 530 | 46 [Infiniy cBS
28| 33| 30| 28| 27| 13 | WOR-AM o | e | 17 |27 |28 | 27| 24 | 19 |915| 42 |Buckey MCG
20| 20| 21| 24| 26] 15 |WAGEM 11043 | g6 | 1 | 4 12 | 13 | 14 | 12 | 645 | 16 [AMEM KATZ
29| 26 | 27| 25| 26| 15 |WPLEFM 1955 1504 | 9 |11 [ 8 | 9 [ 10|18 |545| 28 |ABC ABC
32| 27| 31| 30| 25| 17 [WPALEM. g3 | ge7 | 50 | 9 |10 | 10|12 | 6 [11:00 22 s CAB
26| 26 | 27| 29| 25| 17 |WHIMEM 1051 1239 | 14 | 19 |12 | 11| 8 | 7 [7:00| 21 |AMFM SEN
27| 26 | 28| 23| 24| 19 |WRANAM 060 - 1378 | 12 [ 13 |15 | 15 | 15 | 9 |630 | 32 [infiniy RS .
25| 27| 26| 23| 24| 19 |WOREM 1963 949 | 19 | 19 | 28 | 26 | 21 | 13 |8:30 | 20 |NYTimes ARP
14 15| 12| 15| 19| 21 | WNEWRM 11027 678 | 22 | 16 | 14 | 18 | 20 | 26 [530| 05 |nfinity 08S

WPLJ
New York

<=b,_;____
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NEW YORK *1

RX.
12+ POPULATION: 14,449,700 (Black: 19.6%; Hispanic: 22.0%)
: g
a s § : ' 5l
@\ Y - | FREQUENCY / @& /I x /x| X/ x /& &

%\ 2 t\g\g \ SN Woen™ [ &7 /& /5/5/5/5/5/%/5 /] owner
2Z\VZ\3 \E\ 2 \3 FORMAT v [ fax [T/ (=] g5
zZ\ & -\E a Z \ & (NIGHTTIME POWER) g,ss 8 N o 3 S Qf g K

2\e\2\3\3\2 /88| ]g 4 /8]¢ £
150 17| 1.8 21| 18| 22 %A/&FM 1501%% 709 | 21 12 | 11 16 | 17 21 | 7:45 | 1.1 [Hispanic —
23| 16| 14| 22| 16| 23 #@ggf,%ws/m ;5(8}))/("/ 366 | 26 27 | 28 23 | 24 | 20 |12:30( 1.8 |Hispanic KT-H
' | WFME-FM A7 .
, . 0.8 | 1.0| 24 |Religious 37kw : 0.7 +{Family —
" (By AGH Share) - (By AQH Share) ‘ (By Unduplicated Cume)
News/Talk = 3y 18.2 AMFM —— ~— 21.8 Infinity &2 43.8%
CHR ————— y15.4 Infinity £ —318.1 AMFM 42.5%
AC L ————11.3 Emmis o ___312.1 Emmis C o 25-5%
Spanish (o102 ABC 54 » 58S e 1%
Oldies/CR o1 9.7 3C G 5- [——
Urba 271 Inner City 4.1 Inner City t_—__311.4%
L Hispanic 3 3.4 Buckley _37.1%
Alternative 3.8 Buckley T 2.7 Hispanic 5—26.8%
NAC/SJ 33 NYTimes 23 2.4 NYTimes [36.6%
Adult Std. 24 Barnstable [ 1.5 Cox [C34.2%
Classical 24 Cox 3 1.5 Barnstable =3 4.0%
Rock 1.1 Family .3 1.0 Press L13.2%
Religious 1.0 Big City La).9 Bloomberg £32.7%
Country 9 Bloomberg 3.8 Big City 3 2.6%
Press &3 .7 Family 31.8%

HOW

SUALIZETD

Don't just do aydio... .
o business on the internet
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*2 LOS ANGELES RR.

12+ POPULATION: 10,347,708 (Black: 9.4%; Hispanic: 38.7%) Complete Market Index, Page 8
&
FREQUENCY § g &s‘ §
e STATION 27 s/ s/x/5/5/¢ /8
2\ 2 £2\%\% . POWER £5§ ¥/5/5/5/8/5/5/ ¢/ OWNER /_,
Z\Z2\2 \2 \2 \Zs ORMAT (MIGHTTIME POWER) | Ly S/ X >3/ § 33
z2\2\E\2\3\¥ S</g/8/818/8/ 36§ S
g\g\%\8 |2\ S |82/ &/8[88]2 s&
62| 60| 68| 61| 59| €@ ,'q‘gggl;g,"'mxim 1019 926|118 |2 | @|@ | @ [1345 94 |Hispanic KT-H
47| 48| 50| 55| 51| 2 |KAMS 0‘}3'"" gr71027 | 1884 (@ @ | 4 | 4 | 3 | 11 |545| 51 |ClearChamnel  |KATZ
59| 59| 49| 51| 50| 3 |KVERM 11075 1902 7 [ 9 |5 | 2| 2| 2 |945]51 |Hispanic KT-H
37| 40| 39| 43| 45| 4 |XROGEM 106.7 1338 | 3 | 3 @ | 3 | 11| 25 |7:15| 46 |Infinity IRS
) ' ’ ) ’ Alternative 5.6kw ’ ) :
40| 39| 38| 42| 42| 5 |KIWREM 11009 1483 | 2 [ 2 [ 3 | 6 |2 |27 |615| 38 |Emmis D&R
29| 26| 30| 33| 32| ¢ |KATH-FM o1 1164 | 4 |12 |17 | 14| 5 | 3 |600| 27 |infinity CBS
33| 35| 32| 35| 31| 7 |KF-AM ga0, 857 | 12 | 33 [26 [ 22 | 17 | 5 |800| 36 [AMFM CHR
KOST-FM 103.5 .
35| 30| 36| 39| 31| 7 (X0 1985 121 | 5 [ 14|12 | 8| 8 | 5 60023 |AMM CHR
31| 38| 37| 35| 30| o |KBUMKBLE | Joa055 | 69|20 | 5 |6 | 7| 8 |22 [1030] 23 |Liberman —
29| 33| 32| a1| 29| 10 | KTWERM ur 761 [ 17 | 26 |22 | 14| 4 | 4 [815| 23 |wnfinity cBS
32| 29| 28| 26| 29| 10 | KYSR-FM 87 1151 | 6 | 9 | 7 | 5| 5 | 16 |545 | 30 |AMAM EAST
21| 23| 30| 26| 27| 12 |KBIGFMT | 1043 103 | 8 [16 |9 | 9| 8 |15 [545] 23 |AMM SEN
23| 24| 20| 19| 25| 13 | KABC-AM o 631 | 19 | 33 [30 | 24 [ 20 | 8 |830| 24 [aBC ABC
30| 33| 24| 26| 24| 14 |KKBTFMT 1923 988 | 9 | 4 | 8 | 13|23 | 29 |515| 20 |RadioOne EAST
07| 09| 09| 12| 24| 14 |KRCDKROV' | 10390883 | 593 | 28 | 19 |20 | 18 | 15 | 9 [11:00| 1.8 |Hispanic KT-H

Spanish Oldies | 4.1kw/,6kw

25| 25| 23| 20| 23| 16 |NCBSPM 1481 837 | 13 [ 12 |15 | 11 | 12 | 10 |545 | 22 [Infiniy CBS
25| 24 | 25| 23| 23| 16 |KCMG-FM?® | 1003 778 | 15 | 7 |14 |47 [ 13 [ 13 |615 | 17 |AMFM EAST
30| 28| 21| 25| 23| 16 |KLACEM | T 541 | 24 [ 11 |10 | 11 | 16 | 21 [9:15| 2.0 [sBS CAB
24| 21| 23| 22| 23| 16 |KLOSEML 1955 766 | 16 | 21 [15 [ 10| 7 | 7 |645| 30 |ABC ABC
17|16 | 17| 20| 22| 20 |MAGAM 1570 670 | 18 | 24 | 36 | 33 [ 31 | 22 |7:00 | 24 |AMAM SEN

1 Evolved from AC during December. -2 KCMG-FM and-KKBT-FM swapped frequencies on June 30.
3 Was KACE-FM & KRTO-FM (Urban Oldies) until mid-February. ¢ Evolved from Rock during January.

' R B R S S O N I
FOCUS =~ <. SNt = 7
KvK-A §): = KNX1070'
Los ' + ? ul.*dv ' : \
Angeles DR~ NEWSRADIO -
] A

d

ey

(212) 725-4111

@m Cutting Edge for the Ear
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LOS ANGELES *2

RR.
12+ POPULATION: 10,347,700 (Black: 9.4%; Hispanic: 38.7%)
. | &
@ FREQUENCY /| @8 / & | & [ x [ x | X | x | 2 S
2\ g\ \g\g\s \ SN “oowen " [ 57 &/ 5/5/5/5/5/% /8] owner
2\ Z2\32 \% \ 2 \ 2 FORMAT SEf /S /x | x [T /& =)= I3
Z =3 Z w Z Olf (NIGHTTIME POWER) [2%} & N - Py ~r (X o= = =
B\ 2 \F \3 \ 8 \z2L SE s /x| &)L /888 Sa
s\ e\6 \2 \as \&& S [ &/ /22 /& [8 /858 &
22| 22| 21| 19| 21| 21 | KSKFM | 57y 583 | 21 | 26 | 13 | 14 | 13 | 16 |7:45 | 3.7 |Infinity ARP
20| 24| 23| 23| 21| 21 | KNK-AM 1or0 953 | 10 | 33 |33 | 25 | 23 | 12 | 445 | 28 |Infinity 0BS
22| 21| 21| 20| 21| 21 |KLAFM o, 580 | 22 | 17 | 23 | 22 | 19 | 11 |7:45 | 18 |Emmis SEN
19 17| 19| 21| 18| 24 | KWE-AM o 825 | 14 |21 | 36 | 27 | 26 | 19 | 445 | 2.8 |infinity cBS
12| 16| 14| 16| 18| 24 | KLH-FM 1923, 406 | 26 | 20 |18 | 20 | 20 | 18 | 930 | 1.9 |Taxi MCG
19| 13| 14| 14| 18] 24 g‘ggf,‘,-‘;,‘,‘%em,k 1oz 399 | 27 | 24 | 18 | 21 | 17 | 19 |945 | 1.4 |Hispanic KT-H
18| 24| 19| 15| 17| 27 | KSSEEM %5, a74 | 25 | 6 |10 | 19| 25 | 34 |7:30 | 14 |EXCL cAB
- 5
20| 14| 17| 14| 13| 25 | SMZTEW j05.1 541 | 23 | 23 |30 | 33 | 28 | 25 |545 | 1.0 |Mtwilson MCG
-AME ’ .
14| 16| 15| 13| 12| 29 #e'f,‘fom,wex,-ca,, 30 244 | 33 | 33 | 26 | 27 | 27 | 24 [10:30| 1.1 |Liberman —
\Was KKGO-FM until April. ®Was KKHJ-AM until March 15.
' (By AQH Share) (By AQH Share) (By Unduplicated Cume)
Spanish 125.7 Infinity J319.7 Infinity " """145.6%
News/Talk 3 14.2 AMFM Y187 AMFM C——————144.6%
Oldies/CR ____"110.5 Hispanic ——_—___115.1 Clear Channel ————124.5%
CHRL T T_19.3 Clear Channel ____37.3 Hispanic T 119.8%
AC 9.1 Emmis —_—__"16.3 Emmis C_————119.6%
Alternative 4.5 ABC 152 ABC ——114.8%
Urban 4.2 Liberman [C____34.7 Liberman C_—_18.5%
NACISJ e 2.9 SBS C2.3 Mt. Wilson ——15.9%
Adut Std. 22 Taxi (1.8 SBS L—15.2%
Country 2.1 EXCL 3 1.7 EXCL L) 4.6%
Classical —11.3 Mt.Wilson C31.3 Taxi L0 3.9%
Religious 1.3 Salem j 1.1 Salem L32.9%
Adult Alt. 23 6 BigCity & .8 Big City (3 2.7%
Misc. 5} 4

S UALI
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*3 CHICAGO , RR.

12+ POPULATION: 7,147,300 (Black: 18.3%; Hispanic: 13.3%) Complete Market Index, Page 8
¢ «STATION I;RéQUENCY éé‘)@ § x5/ /s “3% § .
2\ 2\ \5\%\8.\ Tommar |JWER [ &/E/F/F/F/5)/F )%/ OWNER
AL AEAT AL AN Rl g[S x 393 F)E S
g\e\¢é\2\g\% I [/ 2=/ &[8[88 %
67| 62| 68| 75| 64| @ “{Gf,!'m 1075 98| 4 |2 |@|@|@| 11 |1015] 49 |amim MCG
67| 64| 61| 64| 62| 2 |MoNAM e 938 | 2 [20 |22 | 16| 11 | @ |930| 96 |Tribune EAST
53| 48| 49| 53| 60| 3 [%9#,;;,'#”,,0 %ﬁw 1402 | @ | @ | 2 | 2| 8 |17 |615| 49 |infinity CBS
34| 40| 38| 29| 43| 4 Mﬁ#ym o 677 | 9 |15 | 6 | 5 | 3 | 5 |915| 41 [Infinity cBS
46| 47| 44| a5 | 42| 5 |WhSAM oy 558 | 15 | 33 |18 | 16 | 14 | 6 [1045| 45 |aBC ABC
32| 87| 34| 38| 37| ¢ |NOCWAM 1780 916 | 3 |22 |30 | 20|19 | 8 |545| 56 |infinity IRS
42| 42| 35| 38| 37| ¢ |WAZEM 1027, 562 | 14 | 7 |9 | 7|2 | 4 |930] 37 |AMM EAST
44|43 | 40| 40| 36| o |WNUAPM Fitw 683 | 8 |22 [18 | 10| 5 | 2 |730 | 27 [AMPM KATZ
10| 32| 34| 34| 34| o |WKDXPA | i0ns 85| 5 | 4 |3 | 4|18{2n |545]39 |Emmis | nan
34| 37| 36| 36| 33| 10 m’é‘m 19 831 | 6 | 6 | 4 | 3| 4 | 18 |545| 42 |Bonnevill SEN
28| 31| 31| 33| ai| 11 [MIMKFRM ) 1045 76| 7 |11 |22 | 6] 9| 3 |600| 29 |minty IRS
24| 27| 31| 25| a0| 12 |WAEVEM  on M 34020 | 5 |6 | 9 |14 14 |1245] 21 |ses CAB
39 | 82| 31| 30| 30| 12 | fHTA y 659 | 10 | 9 |14 | 13| 11 | 6 [630|25 |AvEM CHR
29| 25| 25| 24| 28] 14 H}gﬁ'&k A 591 [ 13 |11 |5 | 5| 7 |15 |700| 23 |Bonneville SEN
26 | 25| 28| 28| 27 15 |WNND-FM 11008 ¢ 625 [ 11 | 13 | 8 | 10| 13 | 12 |6:15 | 2.3 |Bonnevile SEN
33| 35| 28| 29| 26| 16 |WUBFPM 110850 ] g6 |12 |15 |14 | 127 9 | 9 [eo00| 19 [amAM . |eAsT
27| 22 | 24| 22| 26| 16 | WA atie 237,’(;.,' 466 | 19 [ 33 |11 | 8 | 6 |10 |&15| 26 |minity cBS
25| 23 | 22| 21| 19| 18 | WEKG-FM 1015k9W_ | 5|22 |24 |12 | 14| 16 | 15 |845| 27 [infiniy cBS
19| 23| 25| 20| 19| 18 |NOIOEM  j1ar 313 23 | 7 [10 | 16| 20 | 20 |845 | 1.8 |Hispanic KT-H
22| 22| 18] 20| 19| 18 _E’x,“g%%“gck Tikw 550 | 16 | 13 | 16 | 14 | 17 | 12 | 515 | 2.1 |asc e
s || V

B el p (U

Y e
WBBM-FM + el
Chicago éccmﬂnunt;?* ,z -_

A@RAD"?BJT 'Cutting Fdge for the Ear
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CHICAGO '3

12+ POPULATION: 7,147,300 (Black: 18.3%; Hispanic: 13.3%)

. | £
g /3 £/3
> ()
B\ 2\ \z\g\g |\ STATION | meauency [ Se /& [/« /s /s /x5 /2 3
AL APRERE AL PoweR [ &f [ ¥/ 5/5/3 /& /5 /3/¢ | OWNER
Z\ &\ ?‘n Z \ 33 FORMAT (NIGHTTIME POWER) | Lo & o~ & >5[ § 32
B\2\F \ S\ B\ Se [/~ 395 [5E]F o=
g\g\é\2\3\%2 S [/ /& /& [/88]F8 &
21| 18| 20| 17| 17| 21 |WMACG-AM 1670 519 | 17 | — | 35 | 24 | 22 | 19 | 445 | 29 |Infinity oW
12| 19| 15| 12| 15|-23 | APENWNE 925087, | as0 |18 | 3 [16 | 22 | 28 | 33 | 430 | 141 |BigCiy ARP
11 12| 16| 18| 14| oo |NMBMWNIZ 1971869 | 339 | 21 | 33 |35 | 31 | 25 | 21 |65 | 10 |Nowhllinois | MCG
12| 10| 16| 14| 13| 25 | YEMERM 967 266 | 26 | 33 |35 | 33 | 28 | 21 |630 | 10 [ChicagoEd.  |—
11] 15| 13] 11| 12| 26 | HSCLAM 1390 169 | 29 | 9 |27 | 26 | 25 | 25 [10:45| 1.0 |AMFM CHR
11 13| 16| 11| 11| 27 | WSCR-AM . 248 | 27 | 33 | 21 | 22 | 22 | 21 |65 | 1.4 |infinity 0BS
09| 07| 05| 07| 11| 27 | MNONAM 1450 57| 41 | 24 |30 | 26 | 28 | 26 |13:00| 1.1 |Midway ROS
WXKIMYXX | 51951 | ae3 | 25 | 24 |13 | 21 | 21 | 30 | 500 | 10 |BigCity ARP
{By AQH Share) " (By AQH Sharg) {By Unduplicated Cume)
News/Talk T2 197 Infinity § 124.4 Infinity (o 54.6%
Oldies/CR —— 1 11.4 N ———T AMFM 34.7%
Urban I = _"111.2 Bonneville L 9.0 Bonneville 23.4%
AC———197 ABC [ 7.0 ABC 1 18.3%
CHR 75 Tribune 3 6.2 Tribune ' —113.1%
Spanish & ""17.1 Emmis 3.4 Big City ——__—_110.4%
Country """ 4.6 Hispanic 3 3.1 Hispanic =_35.8%
NAC/SJ (=1 3.6 SBS 3 3.0 Pride [ 5.5%
Alternative ———1 3.4 Pride (3 2.9 SBS T14.8%
Classical =23 2.7 Big City .3 2.5 North lllinois I"14.7%
Adult Alt. 2.6 North lllinois (3 1.4 Chicago Ed. °4.0%
Religious L1 2.5 Chicago Ed. (3 1.3 Pride (233.2%
Adult Standards £ 1.7 Crawford 3 1.3 Crawford (]2.7%
Rock C1 .9 Midway 0 1.1

Don't just do audio... do business on the internet
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RR.

#
4 SAN FRANGISGO
12+ POPULATION: 5,812,200 (Black: 10.6%; Hispanic; 18.4%) Complete Market Index, Page 8
o 3. ; £
A2\ \ o\ \o \ station | reaueney [ 8p /S s/ s /s /s ]5/E )8
3\2\2\2\2\3.\ roRwaT POWER | &8 /S| /&) )T/ &[52/ g OWNER. /oo
% % .7‘: % % O?;E’ I . {NIGHTTIME POWER) Sl ;:‘ S Nislel/sS/3 gg £ §ftr
g\e\g\a\a\28 B ' AN ENENENE NI s&
KGO-AM - 810 .
67|62 60| 69| 71| @ | fwormi Sokw 87| 2 |27 |13 | 7 | Q@ | @ |845] 81 |aBC ABC
42| 44| 43| 49| 44| 2 |KCBSAM o g2 | @ | 27 |23 | 16| 9 | 4 |515| 69 |mfiniy cBS
42 a1 | as| ar| 42| 3 |[KUPAF . 120068 1 6e| 4 |11 |8 | 3| 2 | 3 |645|35 Bonnevile |KATZ
KMEL-FM 106.1 :
33| 35| 33| 34| 41| 4 |KMELEM 110 626 | 5 | 2 @ | @| 14| 19 [645]33 |AMFM CHR
KSOLAKZOL | 98.9/99.1 ; _ o ]
20| 22| 25| 29| a7| 5 |KSOUKIOL 128955, | 08|18 | 5 |3 | 2| 3 |13 |1215] 49 |Hispanic KT-H
KYLD-FM 949 )
40| 39| 37| 35| 37| 5 |KYERLIM. 1%, 662 | 3 (@ |2 | 5 | 19| 24 |545] 39 [AMFM KATZ
29| 40| 30| 25| 36| 7 |KNBA-AM 680 . 550 | 7 | 14 |15 | 15 | 11 | 6 |645| 29 |Susquehanna  |MCG
KDFC-FM 102.1. . i
34| 32| 45| 34| 34| 8 |SDFCH 1021 505 | 8 | 18 |26 | 18 | 15 | 10 | 645 | 21 |Bomnevile  |KATZ
33| 32| 37| 32| 34| 8 |KKSEFM W | ase| 14|27 |21 | 10| 3 | 2 [745] 25 AmPm EAST
KFRC- 6101997 , —
35| 34| 29| 36| 30| 10 | KFRCH |gomar, a3 12 |12 |20 [ 17| 8 | 5 |630| 29 |imfinity 088
24 | 29| 31| 30| 30| 10 |JSQFM e 486 |10 | 6 [10 | 8 | 6 | 9 [630| 27 |AMFM EAST
24 | 24 | 21| 21| 29| 12 | KNOKSIONKIO| 921923927 | 364 | 16 | 7 | 5 | 4 | 7 | 12 |815| 28 |ClearChannel  |EAST
28| 29| 33| 28| 28| 13 | KBLXFM 1029 | 342 |15 |17 |13 | 18| 9 | 8 |85 31 |Inercity D&R
KF G |97.7/1045. .
26| 31| 26| 33| 28| 13 |KIFGKFOG | 97771045 | 483 | 12 | 27 |11 | 6 | 3 | 7 |600| 26 |Susquehanna  |McG
30| 31| 26| 28| 28| 13 | KHOLFM r 610 | 5 | 3 | 4 | 11| 17 | 22 |445| 22 [Bonneile SEN
31| 28| 33| 29| 27| 16 | KSFO-AM 360: 258 | 21 | 27 |28 | 22 | 17 | 11 [1045| 27 |aBC ABC
KITS:FM 1053 . ini
29| 26| 25| 24| 25| 17 | KTSPM, 103 497 | 16 | 4 | 5 | 11| 16 | 18 |515| 39 |miniy D&R
27| 26| 27| 24| 24| 18 | KIOLFM 1053 469 | 13 | 16 | 9 | 14 | 11 | 14 |515| 28 |AMFM CHR
20| 29| 24| 24| 24| 18 |JUERM - He75 419 | 11 |12 | 5 | 9 | 11 | 16 |515| 33 |mnfiniy [¢:3
: KABL-AM'  |960 - . ;
22| 24| 19| 17| 20| 20 | KABLAM' =960 269 [ 19 | 27 |35 | 33 | 32 | 19 |730| 16 [AMFM KATZ
1 Switched to Oldies in late June.

Cutting Edge for the Ear

@RADID TODAY
(2124 735-1111
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RR. SAN FRANCISCO+4
[ o . |
12+ POPULATION: 5,812,200 (Black: 10.6%; Hispanic: 18.4%)
s /3 £/g
@ TAT ‘FREQUENCY /| &g [ . x /| Xx I x [ x |2
2\ 2 z\g\g | STATION rower | &2 /& S/5/3/5/5 /%S ) OWNER
Z\Z2\2\2\2 \22 FORMAT wommerweny | w8 | S | S/ /2 [ F)E £/ 5 ’ SF
B\R\F 15\ 8 \2L S [O9/r /39 /88885 S&
g\e\&\2 |2 \% , 3 [/ e[/ [& [£5)8 55
- KYCY-FM 93.
14 12| 19| 19| 17| 21 |Country 45k3w 263 | 21 8 17 19 | 19 | 15 |-6:45 | 1.8 [Infinity .CBS
KBRG-FM 100.3 .
171 15| 20| 21| 13| 22 |Spanish AC 13%/(.,, 173 | 26 | 18 | 12 21 | 23 | 23 | 745 | 1.1 |EXCL CAB
KSAN-FM 1107.7
15| 13| 12| 12| 12| 23 |(lassic Hils 8.9kw 268 | 20 | 21 | 17 20 | 21 19 | 4:45 | 1.0 |Susquehanna MCG
KLOK-AM 1170
121 12| 13| 08| 1.1| 24 [Regional Mexican | 50(5)kw 114 | 30 9 16 24 | 24 | 28 | 945 0.9 |EXCL 'CAB
KUFX-FM .5
10| 12| 13| 24 |(lassic Rock ?g5kw 202 | 25 | 22 | 28 23 | 22 17 | 5:30 | 1.1 |Clear Channel EAST
(By AQH Shareg) (By AQH Share) ' (By Unduplicated Cume)
News/Talk & . -118.3 AMFM 1186 Infinity e 341.1%
AC 31238 Infinity [ aend 16.0 AMFM ] 38.1%
“CHR L_—_—_—__11.0 Bonneville ___—_—__310.4 Bonneville fe ) 26.9%
Spanish 3 6.9 ABC_—__3 9.8 Susquehanna. L .320.2%
.Urban ___15.8 Susquehanna C_—_—__3 8.1 ‘ABC e 216.9%
- Oldies/CR L._—_15.3 _ : Clear.Channel 4.4 Clear Channel " __11.5%
‘Classical =—_13.4 .Hispanic i _13.4 ‘Inner.City T5.16.9%
Country T34 Inner-City 3 3.3 Hispanic £__135.3%
"NAC/SJIT"13.4 CEXCLI_—2.4 EXCL{T__14.4%
Alternative T 3.3 Empire L _11.5 -Empire .20 4.2%
Rock i1 2.9 Radio Unica(_j-8 Radio'Unica (C31.6%
Adult Alter. .3 2.8
AduitStandards 23 . 2.0
Misc. (1.5
- ’v,’, : . \" »
’ 3 %i.__s L-}QL“ 7, 4

i

:‘.j‘i"'ﬁ s '

Doh'i just do audio... .
~do business on the internet

SOUND

 SOLLLTIONS

- 7o -.
l - E i MR LETE LT s
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*5 PHILADELPHIA - RR.

12+ POPULATION: 4,063,000 (Black: 18.9%; Hispanic: 4:2%) Complete Market Index, Page 8
: " :
, FREQUENCY s /5 x Y H

8\ \g\e\e\ Ton men/ 5/2 F/F/5 5/ F/5) 5 omen |
g\ \% \2a \a\R& SN RN N NN -NE ST S&
59| 68| 63| 65| 64| @ |KIWAM- 1080 108 | @ | 1315 | 11| 8 | 5 [500|113 ity cBS
70| 57| 68| 66| 61| 2 | WBEB-FM ort | ex| 3 |7 |9 | 4|2 @ |a5)|52 WAz MCG
55| 55| 54| 65| 57| 3 “}ﬂ}}a‘),s;fcm 13 a8 1310]7 | 2| Q| 2 [1145] 55 |AMmM EAST
46| 42| 52| 46| 54| 4 ‘c'ﬁg/'gﬂ 91 | 7es| 2 (@3 | 6|11 |13 |615] 41 |AMM KATZ
46| 50| 54| 54| 53| 5 L‘}{},’fn'-'m 989 554 | 5 | 2 | 2 | 3| 10| 15 [815] 46 [AMFM EAST
60| 58| 66| 47| 53| 5 | WYSP-FM ?2% | 64| 4 |5 |@ | @ 2 | 10 | 730106 |Infinity IRS
54| 44| 43| 47| 48| 7 |WWLFM 188t 71| 9 |18 |12 | 8| 4 | 3 |900]| 34 |AMFM CHR
44| 38| 42| 35| 42| 8 %Esi"m 91, | 53| 6 | 10|17 14| 8 |3 |645|35 [infinit |ces
35| 32| 35| 37| 40/ 9 ggﬁg}m 28 301 |14 | 13 9 | 11|13 | 6 |845|.41 |Geastey D&R
34| 34| 29| 32| 38 10 |WMMR-FM |53 482 | 7 | 8 | 4 | 5 | 7 |11 |645| 40 |GreaterMedia |MCG
27| 25| 28| 33| 34| 11 | WLCETM 1045 a6 |10 |13 |8 | 8|5 | 9 |615] 28 |AMFM KATZ
38| 35| 35| 40| 34| 11 | WMGKFM 1029 - a5 | 11 | 9 |11 | 7 | 5 | 6 |645| 29 |GreaterMedia  MCG
40 | 41| 46| 34| 33| 13 |WPENAM 1950 260 [ 19 | — | — | 29| 28 | 17 [10:45| 3.4 |Greater Media |MCG
30| 25| 28| 31| 32| 14 Yir-Am §10 421 | 12 [ 12 [13 | 11 | 11| 8 [630] 37 [infinity IRS
31| 35| 34| 30| 31| 15 | WPLFEM 1003 477 8 | 4 | 4 | 10| 15 | 21 [530| 31 |RadioOne ARP
30| 26| 26| 27| 30| 16 | WPHI-FM 039 | 37915 | 3 |6 | 15| 16 | 23 |645| 1.9 |RadioOne MCG
33| 36| 41| 34| 20| 17 [WWOBFM 65 ° 307 | 18 | — [ 18 | 18 | 17 | 14 |815| 23 |Beasley D&R
22| 38| 35| 23| 22| 18 | WEIM-FM ggkfv : 330 | 17 | 13 | 16 | 16 | 14 | 12 |545 | 1.7 |Greater Media  |MCG
11 17| 08| 23| 20| 19 | WPHT-AM zn 250 | 20 | 22 | 21 | 19 | 20 | 16 |6:45 | 1.3 |Infinity IRS
13| 14| 12| 15| 14| 20 l%%rsouksm e 108 | 23 | 18 | 21 AMFM EAST

CONTINUQUS -~ —— Em——————

Philadelphia " CLIMAX

@ oo~ Cutting Edge for the Ear
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#
RR. PHILADELPHIA *5
[ 1
12+ POPULATION: 4,063,000 (Black: 18.9%; Hispanic: 4.2%})
§
o | & & £ /3
@ i FREQUENCY [ @8 /& [ x | x [ x | s/ x[|& | &
2\ 2 c\g\g \ SIANON | Wooer | &7 /¢ /5/5/5/5/5/&/5 ] owmner L
Z\Z2\2 \5 \ 2 \33 FORMAT mermmerowen) | o | S | X/ & /X &[T [55] 5 5F
B\3\E\3\ 35 \3} Se /2> /8 /8885 SE
2\ \8\2\2\%=2 3 S/l /e /e /& /& [33F &
14| 18| 16| 15| 14| 20 %S/E},F,,M %){ﬁ, 344 [ 16 | 6 |14 | 17 | 19 | 24 |3:30 | 1.0 |Nassau KATZ
3] 12 1 %,',}'AT"‘M 1350 23 4 |KBT Comm.
(By AGH Share) (By AQH Share) (By Unduplicated Cume)
News/Talk [ ____316.3 AMFM _326.0 INfinity | —51.1%
Urban I ______314.0 INFINIY {—— 21.1 ANMFM (3 47.4%
Vol hanamt— ) F ) Greater Media 1127 Greater Media et 30.8%
Rock 9.1 Beasley b} 6.9 Radio One (e 20.2%
Oldies/CR (0 — 7.2 Radio ONe \e 6.1 Beasley i 16.4%
CHR e 7.1 WEAZ Inc. 3 6.1 WEAZInc. (o 115.6%
NAC/SJ (1 4.8 Nassau Br. __32.2 Nassau ___310.9%
Country (_____34.0 KBT Com. i3 1.0 Press __32.9%
Adult Standards o} 3.3 Mega —J .9 _ Mega —31.9%
Alternative 3 3.1 Press (i .8 KBT Com. LJ31.7%
Spanish 3.9
Religious 3.3
ﬂ@".{\ {i . -

strici cudio

Increases iraffic to your Web site
S ate from ter

)

Targeled ad inserfion,
Real-time seng data; promos, and graphics, linked to vour air signal

Don't just do audio... . |
cfo business on the internet
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*6 DALLAS-FT. WORTH RR.

12+ POPULATION: 3,928,600 (Black: 13.2%; Hispanic: 15.0%) Complete Market Index, Page 8
e ‘ , S, £ / y
o\ € 3 e\ Z - STATION FREQUENCY‘ &)g lf 5 5 5 § 4 § ¥ 2/ .
N2\ \Z2 \ 2 \2.\ “ropmar POWER [ &F /S 3/ 5/ &/&)3[5efg | OWNER: /.o
Z\.Z \ = a2\ 2 \%% R (NIGHTTIME POWER) | WS [ N ; o | X - | g2 = =&
e\ \F \2 \ S \=t S/ S/ X/ I/ |8 F[F5] &. S=
g\e \¢ \2 |8 \5&)\ | SN N E NN ENE VTR 58
76| 72| 61| 66| 72| @ |KKOAPM 085 | a2 | s (@ (@ | @[ 6 |13 |11:30| 69 |Senice CHR
66| 70| 71| 58| 63| 2 |MSM et a9 (@ 3 |2 | 2 @9 |615|88 AMFM D&R
50| 47| 39| 50| 53| 3 ,ﬁ?ns,;“ L so6| 2 | 11-|12 | 8 | 3 | @ |800.| 64 |ABC ABC
33[ 40| 48| 46| 52| 4 [MPLXTM a8 | 46| 4 |6 |5 | 3|5 | 7 |800] 45 |Susquehanna |MCG
48| 46| 51| 48| 42| 5 |WBAPAM g0 | 41| 8 |24 |24 | 21 |12 | 4 |64s| 53 [AsC ABC
: KOALFM - | 7075 . , -
29| 34| 29| 29| 41| 6 |KIALFM Jor5 . | 20915 |24 |15 | 7 | 4 | 2 [1015] 34 |Infinty cBS
_ KIPSFM 925 - .
40| 37) 39| 40| 40| 7 (KIPSPM 1925 . | 08| 10 |13 |9 | 4| 2| 3 |730|36 AMFM SEN
A KVIL-FM: 103.7 : -
44| 43| 43| 43| 38| 8 |MLA loar 44| 9 [ 14|14 | 9| 8 | 6 |700 45 |infiniy IRS
47| 49| 54| 40| 37| 9 |KEGL-FM gt | 981|125 |3 | 5| 10|19 |7:30 | 25 |ClearChannel |KATZ
a7| 34| 37| 37| 36| 10 |KRLD-AM 1080 469 | 7 |24 |24 | 20| 12 | 7 |545]| 45 |infinity cBS
35| 36| 32| a5| 33| 11 |KOMXFM -~ 1029° art| 6 [ 10 | 4 | 6| 7 | 15 [530| 27 |ClearChamnel 'KATZ |
- .11, | KRBV-FM.." | 1003 . | 5| - !
23 [ 25| 24|29 as| 11 [KABVEM. 1005 488 .3 | 2 |8 | 12|23 | 28 |515| 25 |infinity CBS
. | 13 [KDGEFM 945 . . . e
25| 28 | -22| 29/ 31| 13 |KDGEFM —jags. 384 |11 | 4 [ 6 | 11|17 | 21 [6:15| 26 |AMFM- SEN
36| 35| 33| 20| 31| 13 KNP Hoss 378 | 13 [ 15 |24 | 17| 11 | 4 [6:15| 2.8 |[Infinity. IRS
29 |21 | 28| 34| 31| 13 | KICKAM P, | 24|20 |20 |7 | 9|9 | 11|00 39 |susquehama . |wcg
25| 22| 22| 27| 24| 16 |KMEO-FM'  fger 244 | 18 | 24 |32 | 24 | 20 | 9 |745| 19 |ABC ABC
' Cq7 |KOY-EMO - 7007 . : ) |si
35| 36| 30 35| 22| 17 |KLILFM 0.7 248 | 16 | 8 |17 | 13 | 15 | 14 |6:45 | 2.2 |Sunburst KATZ
_ WRR-FM | 701.1° . ,
25| 25| 24| 28| 22| 17 | WRREM B 246 | 17 | 20 | 22.| 24 | 21 | 17 |645 | 21 [CityofDallas  |ARP
. : KRNB-FM 1057 - _ .
10] 07| 15| 22 21| 19 |KANBEM ) 1087 186 | 22 | 15 | 13 | 13 | 14 | 16 | 845 | 24 |Service CHR
' Evolved from AC during February.
T S | 1 A W J ~ i
A‘(‘"’(M\//f\"/l"/\’ ,\//\//,\l_|ll\
N Yaval | /./\|' \.
AN
\ |47~
- \"/ ’ -\
WBAP-AM <=
Dallas . YNGS%
'NEWS/TALK 820, ~ /
NS >~/

(2121 7351100 .

@ooroon  Cutting Edge for the Ear
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#
RR. DALLAS-FT. WORTH *6
[ ]
12+ POPULATION: 3,928,600 (Black: 13.2%; Hispanic: 15.0%)
g /3 Flg
o\ & s\ q\g | STATION | FREQUENCY [ @2 / & /= /5 /x5 [5/5 ¢ | &
N2\ \2\32\2 FORMAT POWER [ &% /S /X8 /&E /& /& [8¢/g | OWNER /.
Z\B\Z2\RA \Z2 \& (NIGHTTIME POWER) [ 1y & S ~ < | o 3 /3 35/ § S5
AN T R R e sl sl xlelyIE /L858 Se
g\e\8\3\2\% ® [N/ /& /8 [85]8 s&
m 2
00| 00| 00| 10| 20| 20 |KINOFMT 1940, 137 24 | 8 | 10 | 13| 22| 24 |11:15|. 1.8 | Hispanio KT-H
40| 33| 29| 23| 20| 20 |KTKC-FM 1021 236 | 19| 20 | 21 | 19| 15 | 12 | 6:30| 17 | AvFM CEN
| 3
18| 15| 17| 17| 19| 2o |KKMREMS 1932, 304 14| 7 [ 11| 16| 17 | 22 | 445| 15 | Susquehanna | EAST
18| 21| 15 19| 18| 23 | KBFB-FM o 233 21| 20 | 17 | 17| 17 | 18 | 545| 13 | AvFM EAST
00| 00| o8| 17| 14| 20 | KAMAM o 1w 102 27 | — | 36 | 34| 32 | 24 |1030| 1.1 | Crawford —
06| 09| 09| 06| 12| 25 |KKDAAM 730 84| 30 | 24| 33 | 30| 20| 19 [10:30] 16 | Service GHR
00| 00| 00| 12| 12| 25 |KICEEM, i | 150 90| 29 | 11| 19 | 22| 24 | 28 | 945| 09 | sBS Lonss
11] 09] 13] 12| 11| 27 | SYNAM 970 99| 28 | 15 | 27 | 26| 26 | 22 | &15| 13 | Infinity MCG
n 4
23| 25| 25| 21| 11| 27 | KING-FM 1025 197 23 | 24 | 16 | 22| 24 | 33 | 6:00| 20 | Infinity oBS
2 KLNO-FM was KGDE-FM until January 30. 2 Until December KKMR-FM was KKZN-FM and KMRR-FM was KXZN-FM. 4 Was Country until April 7.
(By AQH Share) (By AQH Share) (By Unduplicated Cume)
News/Talk (o —127 Infinity 20,1 Infinity o 47.0%
Oldies/CR L= —a115 AMFM " 317.2 AMFM e 38.6%
Country e 113 ABC oy 119 ABCL_— 3 27.0%
Urban 10.5 Service ______11.7 Susquehanna 25.6%
CHR el 9.6 Susquehanna ___310.9 Clear Channel '3 19.6%
AC 189 Clear Channel ____}7.0 Service T 15.0%
Spanish T—5.7 Hispanic ) 3.9 Hispanic ) 10.9%
NAC/SJ e 4.1 City of Dallas [ 2.2 City of Dallas i 6.3%
Religious T\ 4.1 Sunburst 2.2 Z-Spanish & 2.7%
Rock T 3.7 Crawford [31.4 Crawford [ 2.6%
Alternative Ly 3.1 SBS L31.2
Classical ___J32.2 Z-Spanish .3 .6
Adult Alter. (e 1.9
Adult Standards oy 1.4

© 2000 Arbitron Ratings Company. May not be quotad or reproduced without the prior written permisslon of Arbitron.
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*7 DETROIT RR.

12+ POPULATION: 3,826,600 (Black: 20.8%; Hispanic: N/A) Complete Market Index, Page 8
&

FREQUENCY g g § x/ x/x/ =5/ X% § §
2\2\2\3\2\% e - N N YT I - ss
¢\8 \ 8 \8 |28 \%2 3 [d)/& =/ /&)8[s38 sg
71| 68| 72| 79| 77| @ | NNIC-FM 1903 66| 3 |7 |5 |2 |@|@ |95 88 MM EAST
70| 68| 52| 57| 57| 2 |WLE-FM 79 50| 7 | 2 |2 | 8| 7 |12 |845/59 |AMFM SEN
46| 45| 47| 24| 56| 3 |WUMERM 1987 at [ 12| 9 |11 | 4| 3| 3 [1045| 38 |infinity 0BS
28| 32| 48| 44| 55| 4 |WYCO-FM 103w 473 9 |10 |6 | 4| 4 | 4 [915]53 |infinity :0
52| 49| 45| 48| 54| 5 | WRIFFM oL a4 8 | 6 @ |@| 2 | 8 |900| 89 |GreaterMedia | MCG
63| 53| 55|53 50 6 |WIRAM e, 592 | 4 |19 (18 | 18 | 11 | 7 |645| 58 |ABC ABC
54|57 | 54| 51| 50| 6 |WOMCRM | 7045 546 | 6 |11 |14 | 9 | 4 | 2 |715| 56 |mfiniy 0BS
47| 53| 57| 56| 49| 8 | WW-AM Tt 686 (@ | 19 [20 | 16| 11 | 6 |545| 7.4 |infinity IRS
41| 48| 43| 48| as| o |WIRCM 11 640 | 2 (@ |3 | 8 |14 | 16 |545| 39 |ABC ABC
42| 42| 36| 38| 37| 10 |WOSKIM o7 #1911 [ 12 |12 | 6 | 4 | 5 [700| 33 |GreaterMedia  |MCG
31| 29| 28| 27| 36| 11 | WKOLEM o 5% | 5 | 5 |6 | 7| 8 | 12 |500]31 |AMFM EAST
a1| 39| 31| 37| 32| 12 |WOL-PM 11009 436 |10 | 2 | 8 | 12|19 | 22 |6:00| 24 |RadioOne  |ARP
21| 25| 25| 21| 28{ 13 | SMXTM T 349 (15 | 4 | 4 | 11 [ 17 | 22 |630] 23 |cHum D&R
35| 32| 25| 26| 28| 13 | WWWWEM | 1067 358 | 13 | 12 [10 | 9 | 9 | 11 |e15| 21 |AMem KATZ
38| 31| 35| 33| 27| 15 | WMXDEM 1923 304 [ 16 | 12 |14 | 13| 10 | 9 [700| 37 [AMFM ARP
24| 22| 23| 24| 25| 16 | SKWWAM 1580 195 | 20 | — | 30 | 31 | 29 | 20 [10:15| 22 |cHUM D&R
21| 30| 31| 20| 25| 16 | WORVIM 108t 301 |17 |15 |17 | 16 | 13 | 10 | 630 | 20 |Greater Media | MCG
25| 27| 29| 30| 21| 15 | WKVF-AM 1o 216 | 19 | — |24 | 21 | 21 | 15 |745| 13 [Infinity IRS
11| 13| 16| 19| 20| 19 |WKRKFM | 977 205 | 18 | 23 | 13 | 14 | 16 | 14 | 7:00 | 27 |infinity 0BS
24| 21| 22| 23| 19| 20 | WPLLEM s | 363, 350 | 14 | 15 | 9 | 15 | 15 | 18 [415| 18 |ABC ABC

1 Switched to Hot AG in July.

gﬁ "%
woR-aM - D
Detroit

@‘R‘m Cutting Edge for the Ear

(212) 725-1111
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DETROIT #7

RR.
12+ POPULATION: 3,826,600 (Black: 20.8%; Hispanic: N/A)
o 5 | </ [E]E
. o Z e “3
2\2\ \z\glg \ STATION | FEQUENCY [ Bp /& /s[5 [x /s /5 /¢ [/ 00
2\2 \x \Z \2\2.\ rormar | POWER [ &7 /s /& /F /&8 /& [f2]¢ g=
a\2\E\B\5\% s S 83§ S &
g\e \% \8 \3 \%2 : S [/ /& /&8 [88]8 S&
‘ WORN-AM | 1730 | ol
14 15| 18| 13| 14 21 Spon‘s 50710)kw 156 | 21 23 | 14 19 | 18 | 18 [ 7:00 | 1.3 |AMFM KATZ
WGPR-FM 107.5 .
1.5 131 08| 11| 1.2) 22 | jopean 50kw ) 137 | 28 | 15 | 2 20 | 20 | 17 | 6:45 | 0.5 |WGPR-FM —
(By AQH Share)' ) ] ~ (By AQH Share) N (By Unduplicated Gume)
Urban L. 1169 Infinity e 4251 Infinity _503%
News/Talk fZz misimninnsisndd 15.8 AMFM _239 il 49.2%
OldlesICR—11 5 Greater Media —____11.6 ABC _36 2%
CHR{Z =86 ABC ___—311.5 Greater Media {26 1%
 ACTIIZT 77 CHUM ——_36.4 CHUM —_3118.1%
Country = 36.1 Radio One 4.6 Radio One 1 14.5%
NAC/SJ =2 -45.6 Crawford _31.3 Crawford .14.4%
Rock i) 5.4 WGPR-FM = 1.2 WGPR-FM 33.6%
Alternative 7320 4.7 Queens 3.9 Queens L 2.1%
AdultStandards (3 2.5 Cumulus 3.7 Cumulus 31.6%
Religious (=23 2.0 '
Adult Altern. 253 .7

Dond

© 2000 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron
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#8 Basraﬂ — o — M‘D

12+ POPULATION: 3,724,100 (Black: 5.7%; Hispanic: 5.4%) Complete Market Index, Page 8
p :

| 2 s\ w\z STATION FREQUENCY s/5/5lg /8 0 R
2\2\z2\2 \2\3.\ FORMAT wdtOWER g/ &/5e 8 WNE 35
2\ \E\B\Z\F\ . /3 3/gElg] S5
g\e2\¢\8\a \%2 /& /&8 [$8F/ S&
74| 82| 79| 89| 73| @ | WEZAM 1030 13| 10 | 2 | 715/ 11.3 |Infinity GW
65| 59| 57| 52| 60| 2 (%%M 198 sl 2|2 |@ | @] 2 | 8 |600]|56|AvM KATZ
58| 46| 55| 54| 55| 3 | WHIX-FM joer - 56| 5 | 76 | 2| € | @ ]|730]| a8 |GreaterMedia |McCG
51| 47| 50| 51| 50| 4 mg%‘,‘,'(“ geo. 353 | 11| — |23 | 17| 15 | 7 |10:00| 5.1 |Entercom EAST
54| 55| 57| 43| 49| 5 |WIMEEM 000 620 3 |@ | 3 | 5| 13| 17 [530| 45 |AMEM KATZ
51| 46| 50| 39| 43| 6 | WBCNFM joar | s15| 6 | 4 |2 | 2| 4 |13 (600 69 |finiy IRS
32| 41| 41| 40| 42| 7 [‘;",ﬁ's‘gj’“ ;gfvf 378 | 8 | 20 |12 | 12| 12 | 5 |800| 35 |CharlesRiver  |ARP
41| 38| 40| 39| 41| 8 |WBMX-FM 8.9 561 | 4 | 6 | 4 | 4 | 3 | 10 |515| 4.4 [infinity CHR
32| 28| 35| 34| 41| 8 [‘g',ﬁlﬁ?;ym 99 281 | 14 | 10 |10 | 9 | 6 | 4 [10:15| 3.0 |Greater Media |MCG
39| 39| 36| 35| 40/ 10 ",‘JEE}SAM ga. 378 | 9 | 12 |12 | 10| 9 | 6 |730| 2.8 |Entercom EAST
50| 42| 45| 40| 39| 11 },‘,’3283"“ 1033, 461 | 7 | 12|20 | 13| 7 | 3 |600| 3.4 [infinity CBS
25| 30| 29| 27| 30| 12 ,‘%P%FM 8r 3227|1210 |7 | 6| 4 | 12 |630| 26 |Entercom D&R
42| 43| 42| 36| 30| 12 |WAXEM 11007 - 73|10 | 8 |8 | 7| 7 | 10 |545]| 26 |Infinity IRS
33| 34| 27| 31| 27| 1a. | WAARFM 1073 280 | 15| 5 | 5 | 8 | 14 | 23 | 7:00| 27 |Entercom D&R
25| 22| 29| 32| 27| 14 ‘%gsﬂ;m 1.7 304 | 13 | 15 |15 | 11 | 11 | 8 |6:15| 36 |GreaterMedia |MCG
00| 00| 00| 12| 20| 16 |WBOFFM' 1977 | 479 | 19| 3 | 9 | 16| 19 | 30 |7:45| 1.2 |Radio One -

WBOS-FM 929 . ‘

24| 18| 17| 21| 18| 17 |WBOSTM 1928 277 | 16 | 24 | 10 | 13 | 15 | 16 | 445 | 1.8 |Greater Media |MCG
14 15| 17| 21| 17| 18 },‘}E}M'FM | 144 | 20 | 24 | 29 | 29 | 23 | 14 | 830| 1.6 |Plymouth Rock |K&P
22| 20| 08| 12| 16| 19 | WIKKFM" . 187 | 18 | — |20 | 20 | 17 | 15 | 6:15 | 26 |Greater Media  |MCG

1 Was WCAV-FM (Country) until December.
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(212) 735-1111
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BOSTON *8

12+ POPULATION: 3,724,100 (Black: 5.7%; Hispanic: 5.4%)
| g
2\ \2\g\z | STATION | FREQUENCY s/s/s)sle s8] o
2\ \2\2\3.\ rommar | LOMER /& [&)&[fe)g ) OWNER Jool
BAEN\S\5\3 ( ) S|$/3 /3558 oF
¢\8\e \28 \% el &8 [s2]8 s&
10] 08| 09| 16| 20 | WKMo | 2650, 19| 22 | — | — | 33|33 |20 |945| 11 |AMFM KATZ
08 | 16| 10| 15| 2t |WLDAM. 7090 75 26 | 15 |15 | 17 | 17 | 18 [1030| 09 |Nash RS
12/ 11| 14| 13| 11| 22 |WFEKWENK | 9211007 | 204 | 17 | 8 |14 | 19 | 21 | 27 | 400 | 09 [PhoenixMedia |ARP
10| 13| 07| 07| 10| 23 | WAMGAM 1 7120° 1 43| 32 |15 |18 | 22 | 19 | 25 |17:00] 12 |Mega CAB
10| 08| 10| 23 |WEDFM . 1887 | 9| o5 | 20 |26 | 23 | 19 | 18. |15 | 1.3 [sapa MCG
" (By AQH-Share) " (By Unduplicated Cume)
226 Infiinity Iy 53.1% -
AMFM |y 36.0% -
Greater Media I _____333.6%
Entercom a3 30.8%

0:6

FORMAT SHARE -
(By AQH Share) -
News/Talk & 3182 | Infinity §
ACh 1150 Greater Media e 1 15.7
CHR L 3109 S e —— LY
. AMFM 3145
Charles River 4.2 . Charles River (_—310.2%
RadioOne (3 2.0: Phoenix Media [ 5.5%
Plymouth Rock {__31.7 Radio One {__J 4.8%-
Plymouth Rock-[3-3.7%
Massachusettes} 3.4%
Northeast [ 3.1%.
Mega 32.0%
Nash 0-2.0%

Nash _j 1.5
Saga{31.0%

Oldies/CR e _____39.6
Alternative 3 5.8
Country 347
Classical __14.2
Rock L_"14.1
Uban .35 . Mega 31.3
Adult Altern. 3 2.5 Phoenix Media (1.1
B/EZ__ 317 ’ Saga [231.0
Adult Standards {2} 1.6 Massachusettesiy .8
Spanish( 3 1.3 Northeast' 3.7
Religious .- .4

costs
i graphics -

~.a

Doubsles your spot inventory
N pays for streamin g
contin uou;l‘f chcmg.l

_\' "l

Targeted ad ins:
stickiness with ¢

Increase

Don t just do audio...
o busmess on the miern i

R&R DIRECTORY VOL..2 00 ik 51
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*9 WASHINGTON, DC

RR.

12+ POPULATION: 3,664,600 (Biack: 26.1%,; Hispanic: 8.1%)

Complete Market Index, Page 8

WMAL -AM
Washington DC

gog

(2t2) 735

s
'

-1111

52 B R&R DIRECTORY VOL.2'00

RADIO TODAY

.F.

%ﬂnﬂt —
Cutting Edge~f0r the Ear

p
Z\3\E\3\2\%\ wemmeron [ WS [ S [ sl e 3 335§ /&
s\g\g\a\ g\ 3 Sl /s &) 8 [8e 8 E7
55|63 | 58| 57| 59| @ %‘jﬁ;,mmic B 601 | @ | 2 |@|@]| 5 | 14 |700| 49 |nfinity IRS
59| 51| 50| 65| 55| 2 |WHURFM 9.3, mo| 7 | 12| 7 | 2| @ 2 |845| 58 [HowardUniv. | D&R
50| 54| 48| 58| 51| 3 |WKIS-FM ?gk% 535 | 2 (@ | 2 | 2 | 11| 15 [645| 58 |RadioOne MCG
37 (36| 40| 45| 46| 4 ‘c”,aﬁg‘csafm 1085 347 | 15 | 22 | 14 | 15 | 14 | 4 |9:30| 3.9 |Bonneville KATZ
44| 37| 42| 41| 45| 5 |WROXFM 1073 480 | 5 | 8 |4 | 2| 2 | 7 |645]|55 |asC ABC
47| 45| 39| 37| 44| 6 |WBIGFM 1903 47| 8 | 8 |24 | 13| 5 | @ |700] 45 [AMFM EAST
35| 34| 39| 29| 43| 7 | WMMLEM b 304 | 17 | 16 |12 | 10 | 4 | 3 [10:15| 35 |RadioOne MCG
43| 42| 37| 46| 42| & |\WMALAS &30 328 | 16 | 22 |19 | 18 | 16 | 10 |9:15| 58 |ABC ABC
46| 42| 42| 42| 42| 8 L‘B(’J"'j'nz,?ym %7 382 |11 |15 |8 | 8|8 | 6 |745] 38 |AMFM CHR
36| 36| 43| 36| 41| 10 | WASH-FM 9 31|10 |10]6 | 7|7 | 9 |645]33 |AMFM KATZ
44 | 38| 52| 37| 40| 11 |WIFKFM 196.7. 300 (18 [ 12 | 3 | 5 | 3 | 13 |945| 63 |Infinity IRS
32| 37| 37| 38| 37| 12 | WIEWM 1059 35|13 [ 19 |13 | 11| 8 | 5 |715| 2.8 |ABC ABC
21| 22| 30| 28| 35| 13 ﬂ%ﬂ,‘g’@k By 4321 9 | 6 |11 | 6| 8 | 7 |545| 28 |Infiniy CBS
38| 35| 42| 33| 35| 13 | WWOCFM ;g’s,[w 513 | 4 | 4 | 5 | 8 | 12| 15 [445| 35 [AMFM CHR
35|38 | 35| 38| 34| 15 | WIOP-AF 15001077 | 523 | 3 | 19 | 17 | 17 | 15 | 11 |445 | 47 |Bonneville KATZ
33| 36| 33| 34| 28| 16 CHRIPOD 1Waon04t | 458 | 6 | 3 | 9 | 14|17 | 20 |415| 21 |Bonneville SEN
45| 39| 32| 29| 27| 17 | WIMO-FM %2 370 | 12 | 19 | 14 | 12 | 12 | 12 | 515 | 2.0 |AMFM KATZ
23| 20| 24| 18| 21| 18 | WHFS-FM ul 356 | 14 | 5 |10 | 15 | 17 | 23 | 415 | 12 |infinity CBS
10| 08| 10| 15| 15| 19 g{,‘;ﬁg“” 1580 120 22 | 10 |20 | 19| 19 | 15 [9:15 | 1.7 |Infinity RS

© 2000 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron.



#
RX. WASHINGTON, DG *9
12+ POPULATION: 3,664,600 (Black: 26.1%; Hispanic: 8.1%)
. | &
o\ 2 2\ o \z STATION | FREQUENCY /| @2 [ & | &« [ x [ x [ 5 [ 5 ¢ /3
3\ 2 2 \%\9 POWER [ 49 /S /1 &/ &/ /& /& /2¢/g |/ OWNER /.
Z2\Z2\3 \3 \ 2 \2 FORMAT mermmeroweny | wf | S /X & |2 [T [ss) 8 Y
B\ \E\ 3\ % \3Y Ss /9 /2|3 /S F 8] F S&
g\é\é\a\2\%5 S [/ /2 /8 /8 [£3]8 S&
12| 14| 14| 16| 13| 20 g‘ﬂ%m f,%kw 150 | 19 | — | 20 20 | 20 | 18 |6:15 | 1.5 |AMFM EAST
10| 15| 13| 10| 10| 21 ,ﬁﬁgﬁ,ﬂ" ﬁfv] 121 | 21 22 | 25 2 | 2 19 | 6:00 | 1.0 [Salem SRR
FORMAT SHARE OWNERSHIP SHARE OWNERSHIP REACH
(By AQH Share) (By AQH Share) (By Urniduplicated Cume)
—114.9 AMFM ¢ 3 222 AMFM §, : 350.0%
14.0 Infinity 3174 Infinity ) 41.5%
ABC i _____"}124 Bonneville f 3 31.9%
Bonneville 3108 ABC " °729.3%
RadioOne (______10.7 RadioOne _____——"321.5%
Howard Uni. 5.5 Howard Uni. —_____312.3%
Mega __31.6 Mid Atlantic __13.8%
Salem __33.3%
Mega L32.8%
Free Lance (.232.4%

Urbani, ;
News/Talk
Oldies/CR 310.6

AC e 4 9.2

CHR 9.1
Countryl 359
Classicall___——} 4.6

Rocki_—_———734.2
NAC/SJi___—__—33.7
Religious{__—_——3 3.2
Alternativel ____32.1

Spanishi___41.6
AdultStandardst____3 .7

Salem _51.0
FreelLance 3 .9

Hearst-Argyle O3 .7

Don'y'

VisuU

ust do audio...

© 2000 Amiton Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron.
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*10 HOUSTON-GALVESTON

RR.

12+ POPULATION: 3,613,700 (Black: 17.2%; Hispanic: 23.5%)

Complete Market Index, Page 8

KLDE-FM

RADIO TODAY

Houston

(2172) 735-1111

54 B R&R DIRECTORY VOL.2°00

&

FREQUENCY § g g x/ x/x/ x| x 3’“% 5
2\8\_\2\2\8 SF-[);I\RH?TN eower | £4 /¢ )5/ F/5)5)5 /%)) OWNER /..
5\3\E\2\5\% e g[S/ RS 3358 o
g\8\8\2\2\%2 S S/ e/=/& 8888 S&
80| 76| 79| 75| 80| @ |KBREMM. o | Td 607 | 2 | @ |@ | @| 5 | 13 |915| 66 |ClearChamnel |CORS
51| 44 | 53| 42| 62| 2 |KiTTM 1008 436 | 6 |13 ]9 | 6 [ @ | @ [1000] 68 |wfinity IRS
64| 66| 59| 63| 61| 3 |KMBEHM 1041 720 @ | 2|3 | 3|7 |11 |600|56|Susquenanna |MCG
59| 65| 64| 76| 58| 4 |KIDAM 0w 52| 3 [ 11| 6 | 5| 3 |3 |715]|49 |AMFM SEN
49| 63| 54| 48| 56| 5 |KMIGFH 1021 32| 11| 9 |6 | 3| 2| 2 |1030] 48 |ClearChannel  |CCRS
51| 52| 66| 52| 54| 6 |KNEM ean | 1050, a7 |14 | 5 [ 2 | 2| 4| 8 |1245] 73 |Hispanic KT-H
39| 42| 40| 41| 41| 7 |KTRH-AM o 508 | 4 |20 |19 [ 13| 10 | 4 |545| 52 [AMFM CHR
52| 42| 41| a7| 38| 8 |KHMXEM g8 450 | 5 |11 |8 | 7| 6 | 7 |600|37 |ClearChannel |CCRS
43| 43| 41| 36| 38| s |NKILKIB e, | 48| 7 | 3 | 4 | 9| 12| 16 [630| 37 |ClearChannel  [CCRS
36| 36| 36| 34| 36| 10 |KLOL-FM 1 375 9 | 6 | 5 | 8| 9 |11 |645|38 |AMFM CHR
40| 45| 27| 36| 34| 11 |SLDEFM e 32| 8 [ 15 [18 | 11|10 | 4 |600| 32 |AMFM EAST
39| 36| 30| 31| 31| 12 |KKAWKUE 19871230 | 373 | 10 | 15 |13 | 10| 8 | 6 |600| 40 |AMPM KATZ
27| 18 | 23| 23| 27| 13 | SKKIM B 30513 | 8 |11 | 11|13 | 14 |15 | 27 |infinity IRS
30| 31| 29| 26| 27| 13 | KBOTM it 328 | 12 | 10 |14 [ 14 | 14 | 10 |545| 30 |AMFM SEN
33| 31| 24| 29| 24| 15 | KPRCAM g 220 | 17 | — |20 | 18 | 17 | 8 |7:45| 27 |Clear Channel | CCRS
14| 22| 18| 21| 22| 16 |K90KFH j85 205 (16 | 6 |12 | 16 | 17 | 18 |7:00 | 15 |EIDorado TED
19| 13| 22| 19| 21| 17 [SOVANOWE | 2oL 0 0t 189 [ 19 | 14 [ 10 | 14 | 15 | 17 | 815 | 17 |Hispanic KT-H
20| 26| 24| 23| 18| 18 |MNKUIM | 1085985 | 244 | 15 | 15 [ 17 | 17 | 16 | 15 |515| 1.8 |Clear Channel  |CCRS
26| 18| 23| 15| 16| 19 |KOMEAM |70 121 23 | — [30 | 31 | 31 | 23 |930| 20 |AMFM CHR
09| 08| 09| 12| 12| 20 |KATSH ook 122 | 22 | 15 | 26 | 25 | 22 | 18 [7:00| 12 [KRTS ARP

Cutting Edge for the Ear

© 2000 Asbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron.




HOUSTON-GALVESTON #10

RR.
12+ POPULATION: 3,613,700 (Black: 17.2%; Hispanic: 23.5%)
’ Gy
e <
2\ & 2\ o\z | STATION | FREQUENCY [ &g [ & [x /& [x [x [x /& |3
2\Z2\x\Z2 \32\3 POWER §8 /S I &I &8 /& /& [feg/ g OWNER /.
2\Z2\z2 \&Aa\ 2 \35., FORMAT &8 S o x /o x il = g3
A ™ & m Z o.:-_: (NIGHTTIME POWER) Ly S ~ - o A (E. iy = 2o
AN WL N W 2 S O BB B I B S S B S - S S N
e\ \8\38\a\%2 S [/ /&8 [83)8 S
KRTX- 980/100.7 . fanani
05| 09| 12| 11| 12| 20 CHR/R;JNFythmic Tkw/100kw 191 | 18 4 15 21 | 27 | 31 | 430 | 0.7 [Hispanic KT-H
KEYH/AXTJ 850/107.9
12| 14 12| 12| 11| 22 Regional Mexican | 10kw/100kw 133 | 20 | 15 | 15 19 | 19 | 27 | 615 | 0.7 |ElDorado TED
KILT-AM 610 . o
15| 15| 14| 13| 11| 22 Sports Skw 125 | 21 — | 20 20 | 19 | 20 | 6:15 | 1.2 |Infinity oW
(By AQH Share) (By AQH Share) (By Unduplicated Cume)
CHR ¢ ] 153 Clear Channel 1 26.2 AMFM - 49.1%
Country {3124 AMFM 3243 Clear Channel [ 446.7%
Spanish (_______J121 Infinity [__———-310.0 Susquehanna 1 20.2%
AC 1396 Hispanic 3 9.6 Infinity 3 19.7%
News/Talk [} 8.8 Susquehanna __j6.1 Hispanic ____315.8%
Oldies/CR I____—______18.3 El Dorado 3 3.3 El Dorado ___J 8.4%
Urban (L __5.6 KRTS _31.2 KRTS 1 3.4%
Alternative ____33.8 Salt of Earth ) .8 Salem [ 2.9%
Rock b 3.6 Salem .7 Salt of Earth (3 1.6%
dult Standards ) 1.6
Religious 1.5
Classical __31.2

sstrici qudio

Hiked to youwr b signal

. Don't just do aydid... .
.cfo business on the internet

© 2000 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron.
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*11 ATLANTA RR.

12+ POPULATION: 3,195,900 (Black: 24.9%; Hispanic: N/A) Complete Market Index, Page 8
w \ “FREQUENCY ,,-ﬁ; § sl s]s /s 3 5 -
0%\ \3\e\8\ o | o/ B/ 5/ F/F/E)F/ %5 ] omer |
Ve \8® \3 \3 \%& S - NSRRI &SR3 S 3&
89| 82| 96| 96| 95| @ |WB-AM zo. | 0|@ |21 | 5|2 |@ |8&5]121Cx CHR
89 (103 | 97| 94| 92| 2 mgm 125 f 69| 3 |3 | @ | @ @4 93088 |infnty CBS
89| 95| 79| 70| 70| 3 B‘,’,%T}},;EM Sk 602 | 2 | 4 | 3 | 2| 3 | 5 |615| 7.4 |Jefferson-Pilot |CBS
58| 58| 55| 54| 61| 4 |MWALRFM 14z . 401 (10 | 8 [10 [ 4 | 4 [ 2 [93081 Midwesten  |KATZ
53| 50 | 44| 48| 60| 5 |WNNKFM '?gl;iw _ 460 | 4 | 5 | 2 | 3| 6 | 14 |815| 64 |Susquehanna  |MCG
59| 55| 56| 51| 50| 6 \dmu%m s 47| 9 |7 |8 [10] 9 | 3 |745]59 |ABC ABC
50| 49| 56| 51| 48| 7 ﬂ;?c“fm ik 450 | 5 [ 14 | 8 | 10| 10 | 7 |645| 43 |ClearChannel  |EAST
43| 48| 41| 48| 45| 8 |WHIAFM s ara | 11| 2 | 4 | 7 |13 |18 |745| 42 |RadioOne ARP
63| 47| 53| 50| 46| o (WSBPM  .jg8s | x| 7 |10 |7 | 7|5 |8 [630]41 |Cox CHR
47| 47| 43| 47| 43| 10 (WKSPM 96t 438 | 6 | 6 |5 [ 6 | 7 | 11 |615 45 [ClearChannel |EAST
34| 42| 31| 30| 39| 11 |WHOKRM - fort 72| 12 | 12 |15 | 12 | 11 | 6 |6:30| 39 |Cox SEN
00| 00| 26| 31| 37| 12 HPRT/%;,';M s a2 8 |@ |6 | 12|17 |17 |53/ 29 |cox CHR
36| 41| 39| 34| 36| 13 | WSTAR gg%ﬂfgm 337 | 14 | — |13 | 14 | 12 | 10 |645| 28 |ClearChannel  |EAST
28| 20 | 33| 42| as| 13 (WISCHM  1g29 | a4y |13 | 9 (12 [ 9|8 | 9 |630|32 iy CBS
27| 23| 20| 19| 26| 15 | WIEFM . ,égfb]. | 23116 | 10 [ 19 | 16| 13 | 11 |7:00 | 1.8 |Cox |cHR
25| 21| 227( 19| 21| 16 l‘}ﬂﬁ%ﬁg}es‘ Ag%ﬁ | 174 |17 | 16 |17 | 15 | 15 | 13 [7:30 | 1.4 |Radio One ARP
33| 25| 25| 25| 21| 16 g{m}y’m o - 251 | 15 | 14 | 14 | 17 | 16 | 14 |515| 22 |ABC ABC
18 13| 11| 14| 14| 18 ,‘{g};gi'g;}sm (Lo - 85|20 | 16 [ 23 | 20 | 20 | 16 [10:30| 1.5 |Infinity CBS

Continued on Page 58

WPCH-FM
Atlanta

i

@m ~ Cutting Edge for the Ear

(212) 735-1111
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RR. MIAMI-FORT LAUDERDALE-HOLLYWOOD *12

12+ POPULATION: 3,151,900 (Black: 16.4%; Hispanic: 39.2%)

Lo
' FREQUENCY éa‘ § x [/ x 3"% §

a\e\ \2\e\a\ o | vowen | EF/E/F/5/5/5/5/% )5 ) owner [,
% r% \E, ";‘—,\_ %_ % 3’; (NIGHTTIME POWER) Lsu § ? ',: c?a" o 3 I 3? El E? 5‘%_
g\¢\8\8 |2\ S |82/ /&8 [82]F8 s
44| 39| a1| 56| o7| @ |WALAM 710, 269 | 16 | — |23 | 18 | 18 | 3 [18:00| 7.8 |Hispanic KT-H
68| 71| 67| 68| 62| 2 |WEDRFM 981 01| 2 | 2 | @ | @|@ |11 |845] 43 |cox SEN
51| 51| 49| 52| 51| 3 |WROMFM 1965, 579 | @ | @ | 2 | 3| 8 |19 |615 |37 |Beasley D&R
51| 54| 51| 53| 46| 4 | WYFFM s s71| 4 [ 14 |10 | 8| 3 | 2 |900|37 |defferson-Piot [CBS
49| 51| 48| 39| 43| 5 |YAMBEM 05 339 | 6 |11 [13 [ 10| 4 | € |900|53 |Hispanic KT:H
46| 45| 46| 37| 43| 5 |WHATFM L 30| 7 |5 5 | 2|2 |5 |915]|48 [cox CHR
34 (36| 34| 32| 39| 7 |WKSTM i 302 (11| 9 | 7 | 8|7 | 7 |915|35 |Beasley D&R
46| 42| 36| 40| 37| 8 | WM Joar 495 | 3 | 3 | 4 | 5 | 8 |17 53035 |ClearChannel  |CCRS
39| 31| 44| 41| 37| & |JHDLFM I 3110 | 6 |6 | 6|5 | 7 [&30]41 |sBS —

39| 37| 38 36| 36| 10 | WVEFM 94 327 | 8 | 18 |15 | 18| 11 | 6 |&00 | 24 |ClearChamnel |CORS
37| 36| 36| 36| 35| 11 |WIMHEM 981 284 | 14 | 18 |21 | 20 | 20 | 15 900 | 33 |Cox MGG
28| 27| 29| 26| 34| 12 |WMKLFM ) 1027 24| 9 | 9 |18 [ 16| 15 | 3 |7:30 29 |Jdefferson-Piot |CBS
29| 33| 32| 34/ 34| 12 | WZIRFM iy 262 | 15 | 4 | 3 | 4 | 12 | 21 |830 | 40 |ClearChannel  |CCRS
29| 29| 27| 25| 32| 14 |JOANAM 260 218 | 20 | — |16 | 14 | 12 | 9 [1030| 27 |Beasley D&R
30| 32| 27| 32| 30| 15 | WLC-FM e, 356 | 5 | 8 | 8 | 11|12 | 12 |600| 23 [Cox CHR
33| 27| 25| 28| 28| 16 |WBGGEM 11080 203 (13 |14 | 9 | 7 | 6 | 12 [7:00 | 51 |ClearChannel  |CCRS
24 | 16| 27| 28| 28| 16 | WOMOEM, |2 178 | 21 | 16 |17 | 17 [ 17 | 10 |11:15] 26 |sBs sBS
31| 35| 39| 37| 28| 16 |WRMAEM 1i067 243 [ 18 | 11 [12 | 15 | 16 | 12 |815 | 22 |sBS —

16| 35| 30| 25| 25| 10 | NMGEFM 1025 252 | 17 | 11 [ 11 [ 11| 8 | 15 [7:00 | 21 |ClearChannel  |CCRS
18| 19| 25| 30| 23| 20 | WOD-AM 610 203 | 12 | — |19 | 20 | 20 | 18 |530 | 3.2 |ClearChannel |CCRS
24| 21| 18| 20| 18| 21 |WRTOEM 192 230 22 | 545 | 12 |Hispanic KT-H

Continued on Page 58

T :,'\;
7 .-
WMXJ-FM — apc )
[ . a4
Miami + eghdis 4
PRODUCTIDN TARTS . 7 % ~ N \ s -

@maw Cutting Edge for the Ear
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*11 ATLANTA R&.

Complete Market Index, Page 8

12+ POPULATION: 3,195,900 (Black: 24.9%; Hispanic: N/A)

Continued from Page 56
FORMAT SHARE OWNERSHIP SHARE OWNERSHIP REACH
(By AQH Share) (By AQH Share) (By Unduplicated Cume)
UbanC———__—— — 5220 Cox (7243 Cox i 251.9%
News/Talk " 1140 Infinity (C___—_—"y14.2 Clear Channel 5—] 33.9%
CHR_____110.7 ClearChannel ._______~_ 1127 . Infinity (C____5 1 30.6%
AC______ 195 Jefferson-Pilot {_17.9 Jefferson-Pilot '__123.9%
Oldles/CR——_—__17.5 ABC (___ 171 ABC __317.2%
Country —___17.1 Midwestern ___16.9 RadioOne’ ____115.7%
Alternative _____1 6.0 RadioOne [_16.7 Midwestern ____114.5%
Rock( 143 Susquehanna (__1 6.0 Susquehanna _3 14.4%
Religious(____ 1 3.0
NAC/SJ(____1 2.6
Spanish (—1 1.7

*12 MIAMI-FORT LAUDERDALE-HOLLYWOOD RR.

12+ POPULATION: 3,151,900 (Black: 16.4%; Hispanic: 39.2%)

Continued from Page 57

&
2 [ ¥ £/3
@ STATION | FREQUENCY | @8 /& | s/ s/ s/ s s/8 | 8
2\ 2\ g \% G /w/ S/5/5/5/5/8 ]S
Z\L.\Z2\3\3 POWER 318181 8/8/ &) F/5¢/ 2/ OWNER /.
2\ Z 2 \3- FORMAT §/ 5 3 o »=/ = I
%’ ‘;‘a \E % %-, g.;, (NIGHTTIME POWER) Sls S N @ o KX E 2 § 5:%
g\é\8\2\2\2 SRR I IR YRS 52
WQBA-AM 1140 _ ) . g
14121 | 141 19| 17| 22 | ganon 5001w 122 | 22 25 | 24 | 23 | 19 |10:15| 1.7 |Hispanic KT-H
WWFE-AM 670 _ o :
06| 08| 05| 11| 15| 23 | GanE o 800t kw 108 | 24 29 | 29 | 27 | 24 [10:15| 2.2 |Fenix LOTUS
WJINA-AM 1230 .
12 (13| 14| 12| 14| 24 | PPt eds | T 93 | 25 | — [ 35 | 34 | 34 | 33 [10:30| 1.7 |Crystal ARP
WMBM-AM 1490 . i _
09|07 | 12| 15| 12| 25 |gcoe) Yo 65 | 29 | 16 | 23 | 22 | 22 | 25 |13:00| 1.3 |NewBirth
WSUA-AM 1260 . _
1210 | 19] 10| 11| 26 | o 84| 26 | — | 25 | 25 | 23 | 23 | 945 | 1.6 |ElDorado
WINZ-AM 940 .
21|19 09| 08| 10| 27 | o 5025 kw 120 | 23 | 18 | 19 | 22 | 23 | 26 [6:00 | 1.4 |Clear Channel  |CCRS
FORMAT SHARE OWNERSHIP SHARE OWNERSHIP REACH
(By AQH Share) (By AQH Share) (By Unduplicated Cume)
SPaANISh e 28,6 ClearChannel —___________119.2 Clear Channel 43.8%
Urban r._g__,no.s Cox M Beasley e 131.9%
CHR (8.8 (7.1 1Y — U X 5 Coxim___1285%
Oldies/CR 1 8.7 Beasley m—— 3122 Hispanic ——__1 22.1%
AC (8.6 SBS (393 Jefferson-Pilot _____"} 20.3%
News/Talk (el 6.5 Jefferson-Pilot e _78.0 SBS_____118.0%
Country i 4.2 Crystal ___31.8 Crystal (_)5.2%
NAC/SJ (e 3.6 Fenix 1.5 Fenix ()3.4%
Classical (el 3.5 New Birth mad1.2 El Dorado (3 2.7%
Rock E 2.4 El Dorado ‘1.1 New Birth 32.1%
Religious ' 1.2
Misc. iy .8
,I‘:;\OOOOOOOOOOOOOOOOOOOO UNLIMITED
§ e > T’nWoanI’vmmeHﬂoﬁ&rﬂa
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PUERTO RICO*13

12+ POPULATION: 3,122,300 (Black: N/A; Hispanic: N/A)

&
) ' FREQUENCY § g § [ x/x /X /X 5'5% -5
9%\ \2\ 2\ Sonr | Lo /78 E/E/F )55 %5 ) ommer [,
%{ 3\E % FA o.i | -NIGHTTIME POWER) & < &,:3 ,’; 3/¢e g/3 §§ s §§
g\é\e\s\8\%& S |8/l [& /8 888 =&
91 (102 [10.7 | 94| 90| @ "%G%-FM 95 15 | @ 3 | @ | Q| @ | @ |10:00]151 |UnoRadio Group |CAB
54| 54| 56| 46| 59| 2 "r%??a'f%ﬁ 1oar 65| 2 | 2 |2 | 2| 4 | 5 |645] 41 |EMundo —
38| 37| 38| 38| 52| 3 g}‘g}gf;ﬁm 1069 508| 3 @ |2 | 4|6 |13 |800|33 [sBS —
42| 40| 41| 40| 46| 4 “%’fggfm gr 393 | 4 |14 |8 | 5|2 | 2 |915|32 [AMM KT-H
51| 41| 37| 47| 44| 5 %HD'FM B 380 | 5 [ 124 | 3| 3 | 6 |915| 36 |UnoRadio Group |CAB
56| 51| 51| 48| 42| 6 gﬂmgﬁ% 580 376 | 6 | 25 |25 | 15| 8 | 3 [845| 49 |EIMundo —
21| 25| 23| 21| 33| 7 _WURO-FM ,%fw 309 | 10 | 17 |23 | 14 | 7 | 4 |830| 21 |RomanCatholic |—
39|39 33| 32| 31| 8" g;%;sﬂc 1025 375 | 7 |14 |5 | 6| 5 | 8 |6:30] 43 [Bestov LOTUS
21 14| 21| 25| 29| 9 ,g{g"”i@mﬁ. . ?3%;5)kw 183 | 17 | 34 | 27 | 27 | 21 | 10 |12:00| 31 |Ventura &Blanco |—
23134 37/ 33| 29| o | WCHATH o 36| 8 | 6 |10 | 7 |8 | 9 |7:00]26|sBS —
31| 20| 26| 18 24| 11 4"5",93%‘;5'2'0 g9 301 | 11 |28 |16 | 9 | 11 | 7 {6:15| 21 [AMFM KT-H
22 .26 | 23| 21| 23| 12 lz#c?gﬁ[%ﬁ gl 259 [ 13 | 4 | 6 | 11 |13 | 22 |7:00 | 26 |AMFM —
11 20| 171 20| 23| 12 mFM ;ﬂwg 221 | 14 [ 10 | 6 7 | 10 | 14 | 815 | 1.4 [Uno Radio CAB
14 20| 19| 21| 22| 14 }}’g"{fgﬁm 1003 183 | 16 | 9 |12 | 9 | 12 | 10 |9:30 | 3.3 |Uno Radio Group |GAB
25| 25| 24| 17| 21| 15 #?p?cpgi/f:%ﬁ wr 319 9 | 5 | 8 | 12|18 | 22 |515| 28 |AMFM KT-H
271 30| 31| 27| 20| 16 %};(’:“HR ;g% 298 | 12 | 6 |10 | 13 | 16 | 25 [5:15 | 1.8 |RAAD —
16| 20| 16| 21| 18] 17 %})‘f&fcmim o 202°| 15 | 8 |13 | 15 | 13 | 19 |7:00 | 1.2 |El Mundo —
11] 08| 12 13| 15| 18 gy}%ﬂc 978 120 | 22 | 12 |17 | 18 | 13 | 15 |9:30 | 1.2 |AMFM —
14| 14| 11| 23| 15| 18 s‘%gmb%ﬁgmus Lo 146 | 19 | 23 | 23 | 21 | 16 | 12 | 815 | 1.8 |Arecibo —
07| 09| 12| 12| 13| 20 ‘r'ﬁ’a‘f;,[é‘;f”' % 121 |21 | 30 | 13 | 17 | 23 | 28 |845| 0.5 |AMFM —
06 04| 03| 04| 12| 21 Spamlérf“g/ des | o020 75 | 31 | 28 [ 37 | 34| 32 | 19 [12:30| 1.1 |Lopez —
16| 20| 16| 21| 12| 21 .'!nggggm 1933 143 | 20 | 30 | 19 | 22 | 18 | 17 |6:30 | 0.8 |Borinquen —
14| 13| 16| 12| 11| 23 | WCAD-FM joa.r 168 | 18 | 19 | 15 | 19 | 23 | 50 |5:15 | 1.0 |Br Systems —
11,0 13| 11| 13| 11| 23 ]%}Jligéfm ;glzv] 89| 28 | 25 |18 | 19 | 20 | 22 |10:00| 1.9 |Uno Radio Group |GAB
10| 09| 14| 12| 11| 23 ~‘s’{ygr”?n%ws 'g?zf_g)kw 114 | 24 | — |33 | 30 | 29 | 19 [800 |.1.1 |UnoRadio Group |CAB
16| 14| 15| 08| 10| 26 ‘s’fyﬁ"s‘n% ios | 101.5 73 (34 | 23 |25 | 23 | 21 | 16 [4:45| 08 |Isabela —

Continued on Page 61

hooks.com

)/\u..na..ooo.ooo.o..o.
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+ The World's Prewier Mwucic Hook Service
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RR.

Complete Market Index, Page 8

*14 SEATTLE-TACOMA

12+ POPULATION: 2,910,100 (Black: 4.8%; Hispanic: N/A)

étl.l
g /3 £/8
© FREQUENCY /| 97 / € | x|/ x|/ x [ &/ x /2 | &
2\ & g\g\g \ SION | Moonen” | &7 /& 5/ 5/5/5)5/%/ 5/ owner /.
Z\Z2\32 \% \ 2 \2 FORMAT (NGHTTIME POWER) | ;S | = x/ x /] x [ 5 x/y5 3
2\ \2\3\%2\% RSN ENVIESN NN N S8
2\6\8 \3 |8\ 3 [/l /g8 /8S s&
66| 77| 65| 57| 69| @ |KROAN e 50 @ |1 |12 |7 |@|@|630]|63 Entecom D&R
50| 49| 46| 57| 59| 2 |KMPSFM g4t a8 | 4 | 5 |4 | 3|2 |3 |8&5|62|miiy EAST
55| 63| 55| 56| 59| 2 |KyRErM, o | Soiw 60 | 2 | Q@ |@ | @] 12| 19 645 57 |Ackerley ARP
37| 43| 56| 46| 45| 4 5%8,32” ;;s’%%:}gmw 378 | 4 8 |17 | 11| 3 2 | 6:15 | 4.1 |Entercom D&R
35| 27| 42| 39| 41| 5 |KRWMEM 1069 273 [ 11 | 11 |15 | 14| 8 | 4 |745| 36 |Sandusky CHR
37| 32| 30| 35| 40| 6 |KNAM s |80 200 | 16 | — |27 | 24 | 24 | 14 | 930 | 30 |Sandusky CHR
48| a7 | 43| 43| 38| 7 |KNDD-FM 1144 a2 6 | 3|2 | 5132 |53%]39 Entercom D&R
49| 49| 43| 36| 37| & |KBASEM 1.1 408 | 3 | 2 |7 | 12| 14 | 19 |445| 32 |infinity EAST
38| 40| 37| 29| 37| 8 |KALLFM 1015 350 | 7 | 1|5 | 3|3 |11 [530]40 Fisher SEN
24| 25| 19| 39| 37| s |SIFTAM. %65 26| 9 |11 |3 | 2| 6 |13 65|31 |infinity EAST
34| 46| 35| 49| 36| 11 | KWL 99 242 |13 |17 |18 [ 13| 8 | 5 |745| 30 [sandusky CHR
40| 44| 45| 33| 35| 12 | KSYEM 25 30| 8 | 7 |8 [10|1 |9 |615]38 sandusky CHR
45