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'Boo' Scares Up Most Added 

Two days after winning his first two MTV Video Music 

Awards, Usher has 

C H R/R hyth m ic's 

Most Added track 

of the year. "My 

Boo" (LaFace/ 

Zomba), featuring 

superdiva Alicia 

Keys, picks up 84 

adds this week. 

Country's War 
While the Republican National Convention unfolds this 

week, R&R Nashville Editor Chuck Aly looks at how 

country artists lead the way with charting songs about 

of the Sept. 11 attacks and the ensuing war on terror. 

It starts on Page 36. 
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I N S I D E 

BRANDING YOUR PERSONALITY 

Radio personalities can be brands if they're 
consistent, positioned properly and marketed 

correctly. You can probably name several of 
them off the top of your head, and every 

format has them. The payoff comes in the 

level of trust these stars bring to your 

station, adding value to both your property 
and your spot rates. On this week's 

Management/Marketing /Sales page, 

marketing consultant Steve Stockman 
explains the power of a clearly focused, 

branded personality. 
Page 6 

HISTORIC SPRING NUMBERS 

In the recent spring Arbitron, 22 Christian 
AC stations ranked top five in their target 
demo of women 25 -54 - the first time that 
many stations achieved that landmark. 

Get the story from R &R Christian Editor 
Rick Welke. 

Page 64 

NUMBER ONES 

CHR/POP 
ASHLEE SIMPSON Pieces Of Me (Geffen) 

CHR/RHYTHMIC 
TERROR SQUAD Lean Back (Universal) 

URBAN 
TERROR SQUAD Lean Back (Universal) 

URBAN AC 

PRINCE Call My Name (Columbia) 

GOSPEL 

FRED HAMMOND Celebrate (He Lives) (Verily) 

COUNTRY 

TIM MCGRAW Live Like You Were Dying (Curb) 

AC 

FIVE FOR FIGHTING 100 Years (Aware/COlumbia) 

HOT AC 

HOOBASTANK The Reason (Island /IDJMG) 

SMOOTH JAZZ 

GEORGE BENSON Softly, As In A... (GRPNMG) 

ROCK 

THREE DAYS GRACE Just Like You (Jive/Zomba) 

ACTIVE ROCK 

BREAKING BENJAMIN So Cold (Hollywood) 

ALTERNATIVE 

LINKIN PARK Breaking The Habit (Warner Bros) 

TRIPLE A 

BRUCE HORNSBY Gonna Be Some... (Columbia) 

CHRISTIAN AC 

JEREMY CAMP Walk By Faith (BEC) 

CHRISTIAN CHR 

BARLOWGIRL Never Alone (Fervent) 

CHRISTIAN ROCK 

FALLING UP Bittersweet (Toots & ,Vail) 

CHRISTIAN INSPO 

STEVEN C. CHAPMAN AIL_ (Sparrow/EMI CMG) 

SPANISH CONTEMPORARY 

ALEKS SYNTEK... Duele El Amor (EMI Latin) 

TEJANO 

PESADO Ojala Due Te Mueras (Warner 

REGIONAL MEXICAN 

TEMERARIOS Oue De Raro Tiene (Fonovisa) 

TROPICAL 

MARC ANTHONY Vaho La Pena (Sony Discos) 

ISSUE NUMBER 1571 
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www. radioandrecords. corn 

New A &R Worldwide 
Column Debuts In R &R 
Industry vet Bisla looks at int'l music scene 

R &R is pleased to debut 
A &R Worldwide, a new 
weekly column de- 
voted to the music 
industry. Written 
by A &R World- 
wide Exec. VP/ 
Creative & Media 
Sat Bisla, the col- 
umn will focus on 
music breaking out 
in the international 
music community, 
A &R executives 
and other vital aspects of 
music that help shape the 
industry. 

R &R VP /Editorial & 
Music Operations Cyndee 
Maxwell said, "It's a plea- 
sure to team up with 
such credible and tal- 
ented individuals as Sat 
Bisla and [A &R World- 
wide Managing Director] 
Jim McKeon. Sat's know- 

ledge of the international 
music scene will provide 

valuable perspec- 
tive and insight in 
R &R. Music is 
obviously the life- 
blood of music 
radio, and we are 
thrilled to provide 
a forum that will 
help promote strong 
relationships in 
the music industry 
between artists, 

A &R executives, promo- 
tion departments and 
radio stations. It's very 
exciting to offer the added 
dimension of the A &R 
music community to our 
readers." 

Bisla said, "We'd like to 
thank IR &R Publisher/ 
CEO) Erica Farber and 

Biala 

ANN 'See Page 15 

Lee Named PD 
For WIP /Philly 
By Al Peterson 
RSR NermTalkSports 
apetersonaeradwandrecords.com 

Veteran Sports radio pro- 
grammer Tom Lee has been 
named to fill 
the vacant PD 
slot at WIP/ 
Philadelphia. 
Upon his ar- 
rival at the In- 
finity Sports out- 
let next month, 
Lee will become 
only the second 
PD in WIP's 17- 
year Sports radio history. He'll 
replace Tom Bigby, who recently 
exited to become PD at co- 
owned KRLD /Dallas. 

Lee is currently PD of Fox 
Sports Radio in Los Angeles. 
Fox Sports Radio VP /GM An- 
drew Ashwood will assume 
day -to-day programming du- 
ties at the network following 
Lee's departure on Sept. 10. 

LEE r See Page 9 

Lee 

SEPTEMBER 3, 2004 
Anthony New R &R Rock Editor 
Format vet to take over for Maxwell on Sept. 7 

Rock radio veteran 
and consultant Ken 
Anthony has been 
named R &R's Rock 
Editor, effective Sept. 7. 

He succeeds Cyndee 
Maxwell, who was re- 
cently promoted to 
VP /Editorial & Music 
Operations. 

R&R Publisher /CEO 
Erica Farber said, "We 
received interest from 
many solid candidates for this 
position, but Ken exhibited a 
good balance between directly 

Anthony 

understanding the chal- 
lenges Rock program- 
mers are facing today, 
being knowledgeable 
about the music and 
having direct writing 
experience. With Cyndee 
Maxwell's recent pro- 
motion, he has big shoes 
to fill." 

Anthony's 25 -year ra- 
dio career includes 
programming stints at 

KSJO /San Jose, KLOL /Houston, 

ANTHONY See Page 9 

B'casters Oppose Recording Rule 
CC, Salem believe FCC proposal is burdensome 
By Joe Howard 
RSR Washington Bureau 
¡hoviardàradroandrecords.com 

Gear Channel Communica- 
tions, Salem Communications 
and the NAB have all told the 
FCC that they believe the 
commission's proposal to require 
radio and TV stations to record 
and retain copies of their pro- 
gramming would be harmful to 

broadcasters. The FCC seeks to 
enact the rule so permanent 
records of broadcasts would exist 
to help the agency investigate 
broadcast -indecency complaints, 
but opponents argue that compli- 
ance would be expensive and that 
the rule is unfair because only a 
small number of broadcasters run 
into trouble with indecency. 

FCC See Page 15 

Quebec FM Avoids Shutdown 
A three -judge Federal Court 

of Appeals panel ruled on Aug. 
26 that French -language Alter- 
native CHOI (Radio )0 /Quebec 
City can continue broadcasting 
while a court decides whether 
to overturn a July 13 decision by 
the Canadian Radio-Television 
& Telecommunications Corn - 
mission to revoke the station's 
license. The latest ruling came 
just five days before the station 
had been ordered by the CRTC 
to shut down. 

WPEN /Philly Goes Oldies 
Outlet drops Adult Standards, ups Beshore 

By Adam Jacobson 
Rse Radio Editor 
ajacobsonaradroandrecords.com 

The beleaguered Adult 
Standards format took an- 
other hit this week as Greater 
Media's WPEN/Philadelphia 
on Wednesday switched to an 
Oldies format 
focusing on mu- 
sic from the late 
1950s and early 
1960s. 

The change 
in direction for WPEN came 
just days after GSM Brett 
Beshore was promoted to 
Station Manager, reporting 
directly to Greater Media/ 
Philadelphia VP /Market 
Manager John Fullam. Beshore 
has been with WPEN since 
March 2000, when he be- 
came GSM. Before that he 
served as LSM for WXTU & 
WWDB /Philadelphia. He 

has also been GM of WRNJ/ 
Allentown and Promo- 
tions Director for WGGY, 
WILK & WKRZ /Wilkes 
Barre. 

"Over the past couple of 
years Brett has done a great 
job serving in a more active 

role in the ad- 
ministrative, 
programming 
and promotional 
management 
of the station," 

Fullam said. "In addition 
to overachieving our rev- 
enue goals, Brett has been 
very instrumental in the 
overall operational success 
of WPEN." 

With the move to Oldies, 
WPEN actually returns to a 
format the station aired be- 
fore becoming "The Station 

WPEN , See Page 8 

The reprieve came at the re- 
quest of lawyers representing 
the Canadian government, the 
CRTC and CHOI parent Genex 
Communications, as the court 
realized that a new license for 
CHOI's 98.1 MHz facility could 
not be issued to another broad- 
caster because of Genex's chal- 
lenge to the CRTC ruling. 

The CRTC ordered Genex to 
shut down CHOI after ruling 

CHOI See Page 15 

Long John Joins 
KSOC /Dallas 
By Dana Hall 
R&R Urban Editor 
dhall ®radroandrecords con, 

Long John, PD of Cumulus' 
Urban KMJJ /Shreveport, LA, 
has been tapped 
as PD of Radio 
One Urban AC 
KSOC (94.5 IC- 

Soul) /Dallas, 
effective Sept. 7. 

He replaces Gary 
Leigh, who ex- 
ited earlier this 
summer to con- 
centrate on his 
radio consultancy business. 

Long John has been PD at 
KMJJ since late last year. He 
also helped launch Cumulus' 
WZBN /Albany, GA in 2002. 
Prior to that he was PD of 
Wilkes Broadcasting's WTLZ/ 
Saginaw, MI. 

Long John's career started in 
his hometown of Houston, 
where he handled nights at 

LONG JOHN - See Page 8 

Long John 

Record vet Bruce Tenenbaum wins talk show contest: Page 12 
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It's lime 
call Coleman. 
You've tried the latest gadget. 
You've been inundated with mounds of research data. 
You've gone the cheap, no- frills route. 

And you're not getting what you need. 

It's time for deeper insights. 
It's time to make better decisions. 
It's time to bring in the industry's leading team. 

It's time to call Coleman. 
919-571-0000 

COLEMAN 
MUSIC. TRENDS. BRANDIN:s. 
D.N.O. 13829, Research Triangle Park, NC 27: J9 

www.ColemanInsights.com 
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R &R Debuts Technology Column 
Familiar features are moving to other parts of R &R 

Beginning with this week's issue, 

R &R's Digital Media column will be 
succeeded by the new Technology 
page, covering a broader range of 
technology news. The section will 

continue to be written by R&R Assoc. 

Managing Editor Brida Connolly. 

"When we debuted a technology 
news section with the Internet 
pages back in 1999, that was clearly 
the right focus for that time," 
Connolly said. 'Then, as the digital - 
media industry grew and matured, 
we moved in 2002 to concentrate 
more closely on that area. 

"Now, with most of the major is- 

sues resolved and digital media 
growing nicely, it's time to broaden 
our coverage to other areas of tech- 
nology related to the radio and re- 

cording industries." 
The Technology column will 

cover satellite and digital radio, in- 
dustry- related hardware and soft- 
ware, broadband and wireless, the 
consumer -electronics side of the in- 
dustry and more while still follow- 
ing developments in digital media 
and the ongoing fight against 
online copyright infringement. 

With the change, some familiar 
features will be moving to other 
parts of R &R. Films and the Niel- 
sen ratings portion of Television can 
now be found on the Street Talk 
pages, and the iTunes Music Store 
chart has relocated to the National 
Music pages, formerly known as 
National Music Formats and Tele- 

vision. 
The Technology section can be 

found this week on Page 7, while 
National Music starts on Page 10 

and Street Talk begins on Page 16. 

Carson Named KHPT /Houston PD 
Veteran programmer Ken Car- 

son has been named PD of Cox 
Radio's '80s min (106» The Point)/ 

Houston. Carson currently serves 
as PD for another Cox '80s station 
called "106.9 The Point" - WBPT/ 
Birmingham - as well as '70s 
WODL/ Birmingham. 

Carson reports to Cox /Houston 
Regional VP /Market Manager 
Caroline Devine, who said, "We 
are excited to welcome to Houston 
someone with Ken's talent and 
success record. He has made great 
contributions to the success of our 
Birmingham station, and I am con- 
fident that he brings that level of 
excitement and expertise to KHPT. 
He is a great addition to our pro- 
gramming staff, and we look for- 
ward to working with him." 

Carson, who started his career in 

1975 at WOW /Vero Beach, FL, told 

R &R that KHPT will continue its 
contemporary approach to '80s mu- 
sic, focusing on those songs that best 
fit Houston. 

"In Bimtingham the CHRs in the 
'80s focused on rock music," he said. 
"That's why 60% of the music 
played on The Point there is rock. 

Our station in Tampa [WPOIJ is 
more pop-oriented. The format focus 
varies from market to market." A 

typical hour of music on KHPT 
might include selections by Prince, 
The Police, New Order, Beastie Boys, 

Van Halen and Robert Palmer. 
Carson joined Cox in March 2003 

after programming Beasleÿ s '80s 
KSTJ (Star 1027) /Las Vegas. His pro- 
gramming history also includes stints 
at WHJY /Providence; WHTQ /Or- 
lando; WUFX /Buffalo; and WROQ/ 
Greenville, SC. He also briefly served 
as VP of LM Communications. 

Liberal Talk Gets Boost From CC 
KKZN, WCOL -AM, KABQ, WXXM latest to switch 

Clear Channel Radio, 
owner and operator of 
some of the country's 
most successful conser- 
vative News /Talk sta- 
tions and corporate parent to the 
nationally syndicated Rush Lim- 
bough Show, has begun a rapid 
rollout of liberal -leaning Talk out- 
lets nationwide. Following the re- 
cent ratings success of left -leaning 
Talk on the company's KPOJ /Port- 
land, OR, Clear Channel in the past 
few weeks has debuted a number 
of "progressive" Talkers - includ- 
ing WINZ /Miami; KISD /San Di- 
ego; KTLK /Santa Barbara, CA; and 
WHNE /Ann Arbor, MI - and this 
week flipped Sports KKZN/Den- 
ver, Oldies WCOL- AM/Columbus, 
OH; Sports KABQ /Albuquerque; 
and Hot AC WXXM /Madison to 
the format. 

CLEARCHANNEL 
[ACIO 

While program schedules vary 
somewhat from station to station, 
most feature a core lineup that in- 
cludes Air America Radio hosts Al 
Franken and Randi Rhodes, along 
with other Air America network 
shows and Jones Radio Networks' 
Ed Schultz. Other left -leaning syn- 
dicated talkers getting a boost from 
the many format flips are WOR Ra- 
dio Network's Lionel and WYD 
Media Management's newly launched 
Stephanie Miller. 

"There are several factors all 
coming together to entice some 
Clear Channel stations to change 

TALK See Page 8 

jR NEWS 

1 

HE'D RATHER DISCUSS IT CBS News anchor Dan Rather (r), who has 

covered every presidential election since 1964, offered his perspective on 

events during last month's Democratic National Convention and this week's 

Republican National Convention. He's seen here discussing politics with KNX/ 

Los Angeles reporter Dick Helton. 

WW1 Adds Leeza At Night 
Premiere to cease distributing Gibbons' program 

Westwood One has 
added to its roster Leeza at 
Night, a daily radio pro- 
gram debuting Nov. 8 on 
Hot AC stations across the 
country, including 12 Infin- 
ity Broadcasting stations. 

The show, hosted by Holly- 
wood icon Leeza Gibbons, 
will feature music, entertain- 
ment news and topical 
issues relating to American pop cul- 
ture and trends. Listeners nation- 
wide will also have the opportunity 

Gib bons 

to phone in during the live 
five -hour show. 

"We are thrilled to bring 
a talent of Leeza's stature 
to the radio every night," 
said Westwood One COO 
Chuck Bortnick. "She is a 

perfect fit for the personal 
nature of radio, particu- 
larly in the evening, when 
listeners can spend the 

time with her." 

GIBBONS See Page 8 

Robinson Programs Y98 /St. Louis 
Kevin Robinson has 

joined Infinity Broadcasting 
as PD for Hot AC KYKY 
(Y98) /St. Louis. Robinson 
was previously PD at Salem 
Broadcasting's WYLL & 

WZFS /Chicago. 
Prior to his stint with Salem, 

Robinson spent 10 years as 
PD at Infinity's WJJD & 

WJMK /Chicago. His other 
PD experience includes WBUF /Buf- 
falo and WVIC /Lansing, MI. 

"I'm very pleased to have Kevin 
Robinson onboard," Infinity /St. 
Louis Market Manager Beth Davis 
told R &R. "He's got a great track 
record of success in many formats, 
and he's a strong leader, communi- 
cates well with air talent and will 

Robi nson 

bring a winning position to 
Y98. Mark Edwards has 
been the interim PD for Y98 

since March and has done 
a great job leading the sta- 
tion while concentrating on 
KEZK as well. Infinity/St. 
Louis has two great PDs for 
two great stations." 

Robinson said, "I am 
thrilled to be the new PD at 

Y98, which is an unbelievable 
brand built by a long line of heri- 
tage programmers. Beth Davis has 
handed me a staff of seasoned vet- 
erans, and I'm humbled to be able 
to work with them. Joining KYKY 

brings me back to Infinity Broad- 
casting, where I've spent most of 
my career." 

Giuttari Joins WYGY /Cincinnati 
Susquehanna's Country WYGY/ 

Cincinnati has named Steve 
Giuttari PD, effective Sept. 7. 

Giuttari previously held similar 
posts at Clear Channel's Country 
KBQI and Urban KSYU in Albu- 
querque. 

"It'll be a good Country battle 
with WUBE," Giuttari said of his 
new situation in Cincinnati. He also 
listed some reasons he accepted the 
job: "One, it was a great opportu- 
nity in a great Country market. 
Two, I have family on the East 

Coast, and this gets me closer to 
them." 

Giuttari succeeds T.J. Holland, 
who relinquishes his Country pro- 
gramming role but remains Director/ 
Programming for Susquehanna's 
three -station Cincinnati cluster. 
"Steve interviewed well," Hol- 
land said. "However, I thought 
his high -bar routine was a little 
weak and scored him accordingly. 
Had it not been for the booing of 
the crowd, he may never have 
gotten the gig." 
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KLUP Readies 
News /Talk Flip 

Salem Communications' KLUP/ 
San Antonio will drop Adult Stan- 
dards on Sept. 6 in favor of News/ 
Talk. The move will put "The Loop 
930" into direct competition with 
Clear Channel's News /Talk WOAI 
and Infinity's News /Talk KTSA. 

KLUP's new all- syndicated talk 
lineup includes Salem Radio 
Network's Bill Bennett (5 -8am), 
Dennis Prager (11am -2pm), 
Michael Medved (2 -5pm), Hugh 
Hewitt (8- llpm), Ernie Brown 
(llpm -3am) and Mike Gallagher 
(3am -5am). The lineup is rounded 
out by Talk Radio Network's Laura 
Ingraham (8 -11am) and Michael 
Savage (5 -8pm). 

"KLUP listeners will now have 
access to News /Talk radio from 
some of the most respected minds 
in Talk radio," said David Ziebell, 
GM of KLUP and Christian Teach- 
ing & Talk clustermate KSLR -AM. 
"We believe that our listeners will 
appreciate the kind of intelligent 
talk that we will be offering from 
hosts like Bill Bennett, Laura 
Ingraham, Michael Savage, Dennis 
Prager and Michael Medved, 
among many others." 

R&R Observes 
Labor Day 

In observance of the Labor Day 
holiday, R &R's Los Angeles; Nash- 
ville; and Washington, DC offices 
will be closed Monday, Sept. 6. 

www.americanradiohistory.com
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Cox, Salem Swap In Honolulu 
Oldies KGMZ traded for two AM properties 
By Adam Jacobson 
RR Rade Editor 
a¡acobsonteradvandreccrds.cor 

Cox Radio has acted on its option to repurchase Oldies 
KGMZ/Honolulu from Honolulu Broadcasting, spending $6.6 

million - the exact amount it sold the 100kw FM for. But Cox 
had no plans to keep the station; the company immediately 
traded KGMZ to Salem Communications for two crosstown 
10kw AMs: Country KHCM and News/Talk KHNR. 

The changes are the latest in a fur- 
ry of moves in market No. 63, where 
Salem recently closed on its purchase 
of KHUI & KPOI /Honolulu from Vi- 
sionary Related Entertainment, which 
acquired the stations in May as part 
of an $11 million four -station deal 
with New Wave Broadcasting. KHNR- 
AM's programming began simulcasting 
on the former KPOI, now KHNR -FM, 
on Aug. 13. 

While the fate of Kl-ICM's format 
was not known at R&R's press time, 
Salem /Hawaii VP /GM T.J. Malievsky 
told the Honolulu Sfar- Bulletin, "We're 
keeping 'Oldies' [KGMZ] just like it 
is." Additionally, Salem will retain the 
KHCM & KHNR calls, and Cox Ra- 

dio /Honolulu VP /GM Mike Kelly 
said his company will likely decide on 
the formats for the two AMs it's getting 
from Salem within the next month. 

Cox sold KGMZ to Honolulu, led 
by Joanne Giddens, the widow of 
media broker Charles Giddens, in July 
2000 to satisfy FCC ownership limits 
in the market. Cox then entered into 
a joint sales agreement with Honolu- 
lu to continue operating KGMZ. 

With the sale, it is believed that Cox 
is certain the FCC's new ownership 
rules that take JSAs into account when 
determining a company's market 
presence willbe upheld by the courts. 
With KGMZ, Cox had been over the 
limit on the number of FMs it could 

With the sale, it is 

believed that Cox 

is certain the FCC's 

new ownership 

rules that take JSAs 

into account will 

be upheld by 

the courts. 

own in Honolulu, but even with two 
additional AMs, Cox is within FCC 

ownership limits. 
Salem and Cox expect to dose the 

transaction by the end of this year. 

is your 
AC Audience 
growing old 

before your 
¡' Alan Kabel is the e/e Anti Aging Solution 

Y for AC at Night. 

-+ Research proven 
to fight the signs of 
audience aging. 

-. Dual action of 
personality and great 
mainstream AC hits 
to provide extra 
7pm - midnight lift. 

---. Dramatically 
increases ratings 
in just 1 book! 

800.426.9082 

AlanKabel 
THE NEW SOUND OF AC AT NIGHT 

IorMprldio.cOrn 

BUSINESS BRIEFS 

Westwood One's SmartRoute Expands Reach 

Through a new multiyear deal, Westwood One's Smart Route traf- 
fic data will be available in Navteq's automobile navigation sys- 

tems. Additionally, websites and mobile phones that offer 
Smart Route traffic updates will now feature Navteq maps that pro- 
vide users with details on accidents, traffic jams and other incidents 
that can cause traffic delays. Westwood One Sr. VP/Business De- 
velopment Gary Worbow told R &R, "Any time you need traffic in- 
formation tied to a map, this will let you do it." 

Inner City Broadcasting Secures Major Financing 

Inner City Broadcasting has closed a $197 million senior financ- 
ing deal with GE Commercial Finance Global Media & Commu- 

nications and private equity firm Alta Communications, providing 
Inner City with funding to refinance some of its existing debt. The 
company also plans to use the money for other corporate purposes. 
Inner City Chairman/CEO Pierre Sutton said, 'We look forward to 
an ongoing relationship with GE as we continue working to grow 
our company." New York -based Inner City owns 17 stations in five 
markets, including WBLS/New York and KBLX/San Francisco. 

Eastlan Moves Into New Markets 

Ratings company Eastlan will add the Riverhead -Hampton, NY 
market, in eastern Long Island, to its list of continuously mea- 

sured markets, beginning with the fall 2004 survey. The second -larg- 
est radio -ratings company in the U.S. will also begin measuring the 
Salisbury-Ocean City, MD and Ludington- Manistee, MI markets this 
fall. 

XM Public Radio Debuts 

The new XM Public Radio channel on XM Satellite Radio de- 
buted Wednesday, offering programming from Public Radio In- 

ternational, American Public Media and WBUR/Boston, including 
such programs as This American Life, Garrison Keillor's The 
Writer's Almanac, Speaking of Faith, On Point and Only a Game. 
On Oct. 4 former NPR Morning Edition host Bob Edwards' Bob 
Edwards Showwill debut on XM Public, Channel 133. 

Meanwhile, on Sept. 4 XM will launch a second NASCAR chan- 
nel, NASCAR Radio 2, which will let subscribers listen in on in- 

car audio exchanges between drivers and their crews. The new 
XM channel will provide audio from all drivers competing in 

NASCAR Nextel Cup, Busch Series and Craftsman Truck Series 
races on XM Channel 145. 

Continued on Next Page 

Sirius, XM Use Radio 
Execs' Words Against Them 
Satcasters join forces to oppose NAB petition 

By Joe Howard 
R&R Washington Bureau 
¡hcwardâradmandrecords cam 

in a joint filing with the FCC, XM and Sirius have charged 
that the claims some terrestrial broadcasters have made about 
the negative financial impact on broadcast radio of the 
satcasters' local traffic and weather services are contradicted 
by statements top radio executives have made about the sat- 
ellite radio industry. 

XM and Sirius submitted the filing 
on Aug. 20 in opposition to the NAB's 
effort to have the FCC prohibit satel- 
lite radio from providing locally ori- 
ented programming. 

The satcasters fast cited Cumulus 
Chairman /CEO Lew Dickey, who 
said satellite radio will have a very 
hard time attracting the 40 million -50 

million subscribers he believes it must 
reach to impact terrestrial radio's lis - 
tenership. 

The groups also referred to Entecom 
Chairman /CEO David Field's claim 
during a media conference that "there 

is nothing to suggest [satellite radio] 
becomes anything more than a relative- 
ly small slice of the entertainment pie." 

XM and Sirius also said in the fil- 
ing, "Terrestrial radio broadcasters 
have argued that the traffic and 
weather services currently offered by 
XM and Sirius will have an adverse 

economic impact on terrestrial radio 
broadcasters. When not seeking to 
have the commission insulate them 
from any form of potential competi- 
tion, terrestrial radio broadcasters 
have been painting a far different pic- 
ture of the competitive threat." 
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TRANSACTIONS AT A GLANCE 

111 transaction information provided by 
MA's MEDIA Access Pro, Chantilly, VA. 

KFMR -FWSun City West (Phoenix), AZ $18.7 million 
FM CP /Brush, CO $25,000 
KJME- AM/Denver, CO $4.2 million 

WNEZ- AM/Windsor (Hartford), CT Undisclosed 
KGMZ- FM/Aiea (Honolulu), HI $6.6 million (part one) 
KGMZ- FM/Aiea (Honolulu), HI swap for KHNR -AM/Honolulu 
and KHCM- AM/Waipahu (Honolulu), HI (part two) 
WCCY -AM, WHKB -FM & WOLV- FM/Houghton, MI $1.63 million 
WION- AM/lonia, MI $127,000 
KMSE- FM/Rochester, MN and WCAL -FM /Northfield 
$10.5 million 
WKOE- FM/Ocean City (Atlantic City), NJ $900.000 
KYBE- FM/Frederick, OK $325,000 
KGND -FM /Ketchum, OK $4 million 
KKXO- AM/Eugene (Springfield), OR $87,500 
WGRP -AM /Greenville, PA $50,000 
WPHB -AM & WUBZ- FM/Philipsburg (State College), PA 

S202 nulhon 

WCGB- AM/Juana Diaz. PR $500,000 
WNRI- AM/Woonsocket (Providence), RI $900,000 
AM CP/Burbank, WA $90,000 

Full transaction listings, posted daily, can be found at 
www.radioandrecords.com. 

RADIO BUSINESS 

DEAL OF THE WEEK 
KTTA- FM/Esparto (Sacramento) and KEJC- 
FM/Modesto, CA 
PRICE: $21.7 million 
TERMS: Asset sale 
BUYER: Bustos Media Holdings, headed by owner/ 
President Amador Bustos. Phone: 916 - 368 -6332. It owns 
18 other stations. This represents its entry into the 
market. 
SELLER: Aztec Media Inc.. headed by President Angelica 
Balderas. Phone: 916 -443 -1049. Maya Media, the 
licensee of NEJC, is a subsidiary company of Aztec. 
FREQUENCY.- 97.9 MHz; 93.9 MHz 
POWER: 6kw at 328 feet; 4kw at 404 feet 
FORMAT: Regional Mexican; Regional Mexican 

2004 DEALS TO DATE 

Dollars to Date: 

Dollars This Quarter: 

Stations Traded This Year: 

Stations Traded This Quarter: 

$1,395,785,483 
(Last Year: 52.324,652.267) 

$423,979,640 
(Last Year: 5197.043088) 

(Last Year: 

(Last Year. 190) 

FCC ACT IONS 

Applications Due For New AM Stations 

On Aug. 26 the FCC released a list of 75 proposals for new AM 
stations that are not mutually exclusive and instructed the ap- 

plicants to complete and submit FCC Form 301 construction-per - 
mit applications for the proposed new stations. Applications must 
be filed by Oct. 29. Petitions to deny any of the applications must 
also be submitted during that period. 

Objection Filed To Radio One/Dayton 
License Renewal 

Broadcaster and concerned citizen Robin Rothschild submit- 
ted an official objection to the FCC's renewal of the licenses of 

four Dayton stations owned by Radio One. In the 69 -page docu- 
ment, Rothschild asserted that Radio One "made material misrep- 
resentations and lacked candor respecting information submitted to 
the commission in connection with the license -renewal applications" 
for WDHT, WGTZ, WING & WRNB. The focus of Rothschild's com- 
plaints involves the stations' public files, which she said were incomplete 

Continued on Page 9 
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BUSINESS BRIEFS 
Continued from Page 4 

Sirius Launches College Sports Channel 

Sirius Satellite Radio has launched Sirius College Sports Radio, a joint venture with the College Sports 
Television cable channel. Under the deal Sirius will broadcast sports from 23 universities across the 

country, including schools in the SEC, Big 10, Big 12, Big East and Pac -10 conferences. Sirius President/ 

CEO Joe Clayton said, "College athletics is a huge passion for many of our subscribers, and it is my 

pleasure to announce relationships with many of the nation's most respected universities" 
Additionally, the Sirius NFL Radio channel has added Pro Football Hall of Fame running back Jim Brown 

and Dallas Cowboys wide receiver Keyshawn Johnson as regular contributors. Brown will be a weekly 

guest commentator, while Johnson will host a one -hour talk show on Thursday evenings. Former NFL 

players Cris Carter and John Riggins and former head coach Dan Reeves are also heard regularly on 

NFL Radio. 

infinity Readies Voter -Registration Effort 

All 185 of Infinity's radio stations are set to participate in the company's "Infinity Registers America: 
Your Voice Counts" voter -registration drive. The one -day event is designed to encourage listeners 

to register to vote in November's presidential election. On Sept. 14 Infinity's stations will air PSAs di- 
recting listeners to station websites, where information on how to register will be posted. Stations will 

also develop and host local registration events. Infinity Chairman /CEO John Sykes said, "We hope this 
national campaign will inspire more Americans to exercise one of their most important constitutional 
rights." 

NAB Partners With League Of Women Voters 

The NAB and the League of Women Voters have developed a series of PSAs designed to encour 
age voter registration and turnout for the upcoming presidential election. The announcements promote 

the LWV (wwwlwvorg) and DemocracyNet (wwwdnetorg) websites, which feature information on candidates 

Continued on Page 9 

ARBITRON 

'With PD Advantage, I Walk 
into My GM's Office 
Confident That I Know 
What I'm Talking About." 

Rod Arquette 
VP News and Programming 
KSI Newsrodio 1 160 
Solt Lake City, UT 

"PD Advantage® helps me get a deeper 

understanding of my listeners. It gives me 

a leg up on my competition, too I see 

where they're weak, where our best 

opportunities exist, and then develop a 

plan of attack. I use the P1 ZIP code tools 

to zero in on where to focus my marketing 

and events. The Diary Comments have 

been incredibly useful. They're like a focus 

group -with a lot less work!" 

Find out what PD Advantage insight can do for your 

station -contact your Arbitron representative or drop 
an e-mail to bob.michaels @arbitron.com. 

e 2004 Arbitron Inc. PD Advontoge is o registered mok of Arbitron Inc. 

advantage 
When You Know More, You Program Beier www.ArbilronRadio.tom 
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JEFF GREEN, CRMC \MANAGEMENT MARKETING SALES 
jgreen@radioan drecords. com 

Are You A Personality Brand? 
Build trust through leverage and focus 

brand is a trust relationship between the product 
and the consumer that bypasses the normal purchase 
decisionmaking process. By trusting a product, con- 
sumers are relieved of the burden of weighing evi- 
dence and performing intricate computations about 
each of their many daily purchases. (The words prod- 
uct and purchase should not be taken too literally. Ra- 
dio is a "product" that listeners spend their time to 
"purchase. ") 

For example, nobody wants to 

spend half an hour in the orange 
juice section every time they 
go to the supermarket. If we 
trust Tropicana brand 
orange juice, we reach out 
automatically and take a 

half -gallon whenever the 
grocery list says "juice." We 

trust that the juice will taste 
the way we and our family 
like, every time. We may or 
may not look at the price, 
and if we do, it's probably 
to compare the price of Tropicana in 
this store to the price elsewhere. 

One indicator of the power of 
brand is that if another brand wants 
to use pricing to muscle in on Trop- 
icana's territory, it has to discount a 

lot (a dollar or more per half- gallon) 
before most consumers will make 
the switch. Strong branding helped 
Tropicana to a 39% share of the or- 
ange juice market in 2001 - twice 
the share of its nearest competitor. 

A "personality brand" is simply 
a brand based around a single hu- 

man being. It's a trust relationship 
between an individual and consum- 

ers that also bypasses the 
normal purchase decision - 
making process. The world's 
most successful personali- 
ties understand that they are 

brands. Books, films and 
other products carry the 
Tom Cruise, Stephen King 
or Tony Hawk name just 
like sneakers carry the Nike 
brand. 

But personality branding 
is not about "merchandising" a per- 
sonality. Creating a line of makeup 
or clothing can be part of a person- 
ality-brand strategy, but that's not 
the essence of branding. Personali- 
ty branding means strategically 
planning and developing the trust 
relationship between individual and 
consumer that builds a long, suc- 
cessful career. 

Films, TV shows, radio shows, 
newscasts, clothing lines and sports 
teams are built around branded per- 
sonalities. Our trust relationship 

Sle 
Stoc 

ve 
kman 

By Steve Stockman 

with these personalities influences 
our consumer behavior: "Vm Diesel 
got my adrenaline pumped the last 
few times - I'm going to trust him 
again with my $9." The better 
branded the personality, the greater 
the consumer trust, and the more 
the brand drives consumer pur- 
chase decisions. 

The key to building your person- 
ality brand is understanding how to 
leverage your persona in a way that 
works - and. because you're a hu- 
man (not a box of cereal), that works 
in a high- integrity way you can live 
with. 

One of the happiest results of a 

clear branding strategy is focus. Fo- 

cus is critical in planning a brand for 
two reasons. First is the attention 
span of the target customer. People 
see hundreds of ads a day, watch 
numerous TV shows or portions 
thereof, read the paper and surf the 
Internet. And they still have to make 
time for mundane stuff like work 
and family. In our overcommunicat- 
ed world, even the hottest person- 
ality gets only so much attention 
from the public. You have to make 
every interaction count. 

The second reason is that you 
have only so much time. If you are 
a radio morning show personali- 
ty, endorsing the wrong products 
(that is, products that don't bene- 
fit customers in the way they ex- 
pect from your personality brand) 
distracts, confuses and disrespects 

R &R September 3, 2004 

Pros On The Move 
Bill Alfano transfers from the Director/Marketing post at Clear 

ChanneVHartford to the Director/Marketing role for Clear ChanneV 
Dallas, overseeing Hot AC KDMX and CHR/Pop KHKS. Alfano's 
background also includes a stint as Events Marketing Director for KFYI, 
KKFR & KZON /Phoenix. 

Melissa Bennett is the new Westwood One Eastern Region VP/ 
Sales. She's responsible for day -to -day management of WW1 's New 
York Sales team and reports directly to Eastern Region Sr. VP /Sales 
Chris Greene. Before joining WW1 Bennett served as National Account 
Manager for Premiere Radio Networks. She began her career in 1999 
with AMFM Inc., before its merger with Premiere in 2000. 

Erin Casey rises to GSM of WJMH (102 Jamz) /Greensboro. An 
11 -year radio sales veteran, Casey steps up after 20 months as an AE 
with WJMH's Entercom clustermate WOZN. Her background includes 
local sales experience at WTQR, WVBZ and WTHZ in Greensboro and 
at WGNE/Daytona Beach, as well as a term as a national rep for Katz 
Radio Group /Atlanta. 

Reggie Denson rejoins Katz Dimensions, coming aboard as Sr. 

VP /Director, Urban Dimensions. He is based in Chicago, where he has 
been serving as Director/Urban Sales for ABC Radio Networks. Den- 

son was President/Urban Radio Sales for Katz Dimensions from 1996- 

2000. 

Craig Hawkesworth joins the Infinity/Dallas sales team from 
Clear ChanneVDallas, where he oversaw sales for the Total Traffic 
Network. Before that he worked at PepsiCo, managing sales for 

Tropicana and Sam's Club worldwide. 

Larry Miner is named Market Manager for Clear ChanneVYakima, 
WA, overseeing KATS, KDBL, KFFM, KIT, KQSN & KUTI. Miner, who 

brings more than 30 years of experience to his new position, spent 15 

years as Director /Sales and six years on -air for Clear ChanneV 

Centralia, WA and before that worked in Seattle and at stations in 

Montana. 

your target audience, hurting your 
brand growth. 

Once you have a clear brand fo- 

cus, it will become almost obvious 
which projects, employment oppor- 
tunities or endorsements will work 
best for your brand. You will have 
developed a list of criteria to help 
you judge opportunities and fine - 
tuned the criteria to work better for 
you, and you'll be avoiding the 
things that don't work. 

Finally, your focused branding 
makes it much easier to explain to 

others what you need, and, in re- 
turn, it's easier for them to help you. 

Whether it's explaining your goals 
to a production team, your boss or 
your friends, clarity and focus work 
in your favor. 

Steve Stockman consults 

entertainment personalities on 
the art and science of 
personality branding. Among 
his "billions of satisfied clients" 

are Ryan Seacrest, Bob 
Rivers, Ben & Brian, Lia and 
Lex & Terry. Reach him at 
310 -393 -4144 or steve 

customproductions.ty. 

Wbo do Voodoo 
Leading stations across America are turning their listener calls into cash, 
using RadioVoodoo magic web, telephone, and text messaging technology. 

The coolest tool in radio can help your station sell sponsorships, 
ringtones, games, and more. 

The coolest tool in radio! 

radiovoodoo 
Contact Liz Laud at 800.798.5663 or 
email liz @radiovoodoo.com for a demonstration 

Look who's ( 100.3 The Beat 97.1 JAMZ Party 93.1 Jammin' 95.5 Hot 103 JAMZ RadioNow 93.1 
Doing Voodoo ' Los Angeles Atlanta Miami Portland, OR Kansas City Indianapolis 

POWER953 
Orlando 

JONES 
R A D I O 
NETWORKS 

jonesradio.com 
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BR/DA CONNOLLY 
bconnolly@radioandrecords.com 

TECHNOLOGY 

Meet The New iPod, 
Same As The Old iPod 
Meanwhile, Microsoft warms up its music service 

his week marks the debut of R &R's Technology col 
umn, replacing the Digital Media page and focusing 
on a broader range of technology news. You'll still see 
information in this space on the piracy wars, cyber 
enforcement and other legal issues (see sidebar), but 
there will also be coverage of developments in satel- 
lite radio, HD radio, industry- related hardware and 
software, consumer electronics and other parts of the 
tech world. To begin with the consumer side, later this 
month Apple is debuting a brand -new iPod - sort of. 

Apple Computer has not histori- 
cally played well with others, so it 
was surprising when Apple and 
Hewlett -Packard announced at the 

Consumer Electronics Show in Jan- 

uary that they'd be partnering to cre- 

ate and market an HP- branded iPod. 

HP CEO Carly Fiorina showed off a 

grayish -blue prototype at the CES, so 

everybody assumed that the new 
iPod would be blue, a change from 
the "any color you want, as long as 

it's white" standard model. 
But what debuted this week was 

just another white iPod, though 
with a little HP logo on the back be- 

low the Apple logo. The technical 
specs and prices are exactly the same 

for the new iPod plus HP (silly 
name) as for non -HP iPod models: 
It's available with 20 gigabytes of 
storage for $299, and a 40- gigabyte 
version is $399. 

There is one mildly interesting lit- 
tle gimmick that's new with the iPod 

plus HP: printable skins, which HP 
is calling "tattoos." These are sticky 
but removable wrappers that cus- 
tomize the outside of an iPod with 
HP- supplied graphics or the user's 

own pies (you'll have to leave a hole 

for the click wheel). Tattoos will be 

printable with an inkjet printer on 
special paper that's expected to be 

available about Sept. 15, also the iPod 

plus HP's expected ship date. 

The tattoo concept is cute, but the 

really important part, and the reason 

Apple got into this deal, was to get 

its iTunes music software preloaded 
on a major PC manufacturer's ma- 

chines. From now on, iTunes will be 

installed at the factory on every HP 
desktop and notebook, and, as HP 
says, the package also includes an 

"easy- reference desktop icon to point 
consumers directly to the iTunes 
Music Store." 

Adding to Apple's already leading 
digital -music market share is what 
this is about. And it's particularly 
timely now, because another player 
is about to dive into that pool with a 

very big splash. 

Microsoft To Move Music 

Nearly every major -name digital 
song store sells songs in Microsoft's 
Windows Media Audio format, and 
now Microsoft has decided to start 

Apple Computer has not historically played 

well with others, so it was surprising when 

Apple and Hewlett- Packard announced at the 

Consumer Electronics Show in January that 

they'd be partnering to create and market an 

HP- branded iPod. 

Microsoft launches 

with a format that is 

already supported by 

nearly every digital 

music player and CD 

player now available, 

a fact it will 

doubtless proclaim 

loud and clear. 

selling WMAs itself, with the new 
Windows Media Player 10. Details 
were scarce before launch of the new 
player and the MSN- branded song 

store that will be part of it, but a beta 

version was expected to be available 
for download late this week. 

Apple has a substantial head 
start, but this is Microsoft, which 
knows a little bit about cross-promo- 
tion and coming from behind to 

dominate a marketplace. Its new 
store will be promoted not only in 
the player, but also on a boatload of 
popular MS- branded websites, in- 
cluding Hotmail, MSN.com, the 
MSNBC site, the MSN search engine 
and the new MSN news search 
that's in beta now. 

Many Windows users are already 
familiar with the Windows Media 
Player and use it every day to play 
CDs and stream audio, and no big 
changes to the player's functional- 
ity are expected. Interestingly, sev- 
eral of the screen shots floating 
around online before launch 
showed the Napster cat's smiling 
face in the comer of the player, lead- 
ing to reports that Microsoft will 
share sales space with other servic- 
es that sell WMA downloads. That 
would be one way to address the 

antitrust concerns that are always 
hovering around Microsoft and that 
will doubtless be brought up again 
with its launch of a digital song store. 
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Feds Hold First P2P Raids 
Operation Digital Gridlock begins 
Most online copyright infringement is being dealt with in 

the civil courts, though there's a software pirate or two sit- 
ting in jail under the No Electronic Theft Act. But on Aug. 
25 Attorney General John Ashcroft and the Department of 
Justice went public with Operation Digital Gridlock, aimed 
at a peer -to -peer network, albeit a little -known one. 

Ashcroft said, 'Today I am announcing the first federal enforcement 

action ever taken against criminal copyright theft on peer -to -peer 

networks. Today's enforcement action is a natural progression in our 

comprehensive effort to combat theft of intellectual property over the 

Internet" 
The DOJ conducted a series of six raids - five on private homes in 

Texas, New York and Wisconsin and one a search of the offices of an 

Internet service provider. The raids were looking for evidence of 

criminal copyright infringement of music, movies, games and software 

by way of the Underground Network, a P2P based on the widely 

available Direct Connect networking software. 
Ashcroft continued, "The peer -to -peer networks investigated in 

Operation Digital Gridlock consisted of individuals who were required to 

make available for theft a minimum of between one to 100 gigabytes of 

digital files. To understand the volume that represents, just one 

gigabyte of information holds 250 songs." 

The raids went after the administrators of network hubs, though 

Direct Connect, as its name suggests, hooks users' computers directly 

to one another, so no infringing material should ordinarily be passing 

through the hubs. Additionally, Underground Network admin Adrian 

Santangelo, speaking with pro -P2P website P2Pnet, said the one - 

gigabyte minimum cited in Ashcroft's statement isn't UDGNet policy, 

though users are required to make files available for sharing. 

Santangelo told P2Pnet, "We're not criminals. It's unfortunate for 
everyone that the federal government decided to do this. It just seems 

like a waste of manpower -a wild goose chase. If users were found 

sharing things they shouldn't have been sharing, then the DOJ should 

be going after them! That's the way we've always handled it. If we find 

a user sharing something illegal, we ban them instantly." 

The DOJ may be going after Underground Network on the theory 
that a Direct Connect network works more like the old Napster than 
the decentralized P2Ps just ruled not civilly liable. This case will be 

one to watch. 

Operation Web Snare 
The day after the Digital Gridlock raids, the DOJ made an an- 

nouncement on Operation Web Snare. This huge enforcement 
program involved the cooperation of the FBI, attorneys general in 36 

states, local law enforcement and the Postal Inspection Service. 

Web Snare, which ran June 1 -Aug. 26, took advantage of the new 

Identity Theft Penalty Enhancement Act, which upped the penalties for 
identity theft in the service of another crime. The DOJ said, "Operation 
Web Snare is targeting a variety of online economic crimes, including 
identity theft, fraud, counterfeit software, computer intrusions and other 
intellectual -property crimes. 

"The cases involved show the extent to which alleged online 

criminal activity increasingly is not only multi -jurisdictional, but involves 

the blending of traditional crimes with various forms of computer crime, 
such as computer intrusion and malicious computer programs." 

Among the cases being pursued under Web Snare: computer 
hacking and conspiracy to steal millions of dollars in computer 
equipment through fraudulent orders; trafficking in stolen credit -card 
information; a complex extortion scheme involving allegations of child 
labor; and a corporation's plot to hit rival businesses with massive 

denial -of- service attacks. 
The 150 or so arrests in this operation are a drop in the bucket 

compared to the vast scale of Internet -based crime, but law enforce- 
ment seems to be catching up with technology - finally. 

As we all know by now, the only 
digital player that works with the 
AAC files sold by Apple is the iPod, 

unless the files are burned to CD, 
then re- ripped to defeat the rights 
management (and there is a limit to 
the amount of time most people can 

spend on this stuff). The iTunes Mu- 
sic Store is a nifty bit of software, and 
its compatibility issues haven't done 
it any harm so far. But Microsoft 

launches with a format that is already 
supported by nearly every digital 
music player and CD player now 
available, a fact it will doubtless pro- 
claim loud and clear. 

Apple has never exactly had the 

arena to itself -a number of servic- 
es predate it - but the iTunes Music 
Store has led the way since it 
launched in April 2003. If anybody 
can change that, it's Microsoft. 
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WRZX /Indy 
Taps Diana As PD 

Lenny Diana has joined Clear 
Channel Alternative WRZX (X -103)/ 
Indianapolis as PD, segueing from 
a similar post at Citadel Alternative 
WEDG (103.3 The Edge) /Buffalo. 
He replaces Scott Jameson, who has 
been X -103's PD since its launch in 

August 1992. Jameson will remain 
Clear Channel /Indianapolis Direc- 
tor/FM Programming, overseeing 
X -103 and Classic Rock clustermate 
WFBQ. 

"I'm glad we took our time and 
talked to a lot of great people," 
Jameson told R &R. "In the end, 
Lenny - all five -foot -one of him - 
really impressed us. He's sharp, 
funny and talented. Plus, I discov- 
ered that if you insert 'in' before his 
last name, he becomes 'Lenny Indi- 
ana,' which really put him over the 
top." 

Diana has served as WEDG's PD 
since October 2001, when he joined 
the station from WXDX /Pitts- 
burgh's Asst. PD /MD position. His 
previous experience includes stints 
at WQXA /Harrisburg and WWCP/ 
Albany, NY. 

IT'S A REAL EXTRAVAGANZA During the Summer Olympics, former 

Olympian Bruce Jenner co- hosted Fax Sports Radio's The Morning Extravaganza 

with Andrew Sicilian. Seen here taking a quick break from the commentary are 

(l -r) Fox Sports Radio Network VP /GM Andrew Ashwood, Siciliano, FSR sports 

anchor 'Crystal Fernandez and Jenner 

Long John 
Continued from Page 1 

KMJQ, and he later worked at 
WFXE /Columbus, GA. 

"I am so excited to be working 
with Radio One, the Urban special- 
ists in broadcasting," Long John 
said. "Since starting in radio in 
1991, it's been my career goal to 

program in a top 10 market. Every- 
thing I've done to this point has 
been to help get me there. 

"I must thank Cumulus Broad- 
casting for helping me to develop 
my skills as a programmer. In par- 
ticular, I appreciate all the guidance 
that [Cumulus Director /Urban Pro- 
gramming] Ken Johnson has given 
me over the past few years." 

The 
Movie Show 
on Radio 
Mike Mayo & Max Weiss 

The Movie Show is a 2 -hour weekend show that is light- hearted, fun -filled, 

and informative appealing to both the serious movie junkie and the occasional 

movie -watcher. With over 80 affiliates nationwide, The Movie Show on Radio 

brings your listeners reviews of the latest movies to hit the box office and the 

rental counter. "Mad" Max Weiss and Mike Mayo are the best combination 
at the movies since butter and pooccrn- Listen in and you'll find out why 

The Movie Show on Radio is one of the fastest growing weekend snows. 

Grow your weekend audience with 
The Movie Show. 

The Movie Show on Radio 
Saturday 4pm -6pm ET 

Delivery: Satellite 
Ava Is: 9- minutes local, 7- minutes network 

iLibe 
BROADCASTING 

Passion. Insight. Listeners. 

Contact information: 
Bruce Wernick 
(bwernick@libertybroadcast ng.com) 

Michael Levine 
( mlevine©libertybroadcasting.com) 

..ohn Clark 
(jclark@libertybroadcasting.com) 

Tel : 888.7 27.8629 (toll free) 
Fax : 973.438.1 727 
Website: libertybroadcasting.com 

WPEN 
Continued from Page 1 

of the Stars" in 1983. Featured artists 
include Frankie Avalon, The Beach 
Boys, Chubby Checker, Fats Domi- 
no, The Dovells and Bobby Ryden. 

WPEN will now compete directly 
with Infinity's crosstown Oldies 
WOGL, which has shifted its musi- 
cal focus from doo-wop and early 
rock 'n' roll to tunes from 1964 
through the mid- 1970s. Interestingly, 
WPEN is now billing itself as "Old- 
ies 950," while WOGL still uses the 
"Oldies 98.1" moniker. 

Asked about WPEN's choice of 
nickname, Beshore told R &R, 
"Arbitron considers Oldies a format, 
not a name of a radio station. They 
[WOGL] have to use it four times an 
hour, and they don't; they use it once 
an hour. They have one jingle out of 
a stopset that says 'Oldies 98.1.' They 
have really shed that positioning 
statement. We were toying with 
names like 'Real Oldies,' but we de- 
cided to go ahead and use the 'Old- 
ies' name. [WOGL] seems to be em- 
barrassed by the Oldies name." 
R &R's call to WOGL Station Man- 
ager Sil Scaglione was not returned 
by press time. 

Greater Media said WPEN, in its 
new incarnation, "will evoke the 
sounds of classic AM Philadelphia 
radio stations like WFIL and WIBG." 
Fifteen -year WOGL air personality 
Charlie Bennett has been hired for 
WPEN's morning shift, and 11 -year 
WOGL veteran and WFIL "Boss 
Jock" Jim Nettleton will hold down 
WPEN's afternoon shift. Bennett and 
Nettleton will continue to voicetrack 
the afternoon and midday shifts, re- 
spectively, at WARX /Hagerstown, 
MD. 

Additionally, legendary Philly ra- 
dio personality Jerry "The Geator" 
Blavat will host a noontime specialty 
show set to debut Sept. 15 and will 
do a weekend shift. Beshore said ne- 
gotiations are ongoing to land a mar- 
ket veteran for middays. WPEN will 
continue to air its weekend specialty 
talk programming and continue as 
the flagship station for Philadelphia 
Phillies baseball and St. Joseph's Uni- 
versity basketball. 

"We've got to do something really 
compelling," Beshore said. "Oldies 
950 will be high -energy, with high 
production values. We'll have 
screaming jocks, and they'll be hit- 
ting the post. Everything we do is 
going to be fun, and you're going to 
see that underlying theme of fun in 
everything we do." 

With the loss of Adult Standards, 
WPEN has given up on a format 
that scored a 3.012+ share in spring 
2004 but just a 0.8 share in the 25- 

54 demo and a 1.2 35-64. "We've 
been fairly successful with [Adult 
Standards]," Beshore said. "Over 
the past year or so we've gotten a 

lot of comments from advertisers 
about aging and about the older 
demos. While we position our- 
selves as a 50+ station, the reality 
was that two- thirds of our cume 
was from people over the age of 65. 

"My guess is that lots of 70 -year- 
olds and older were listening. But 
the reality is, it's hard to get people 
in their 70s to spend money for ad- 
vertisers. The natural evolution 
was to go to a pre -Beatles format 
and to attract a lot more 45- to-60- 

year- olds." 
WPEN billed $4.9 million in 2003, 

with much of its sales strength com- 
ing from its Phillies and St. Joe's 
contracts. 

Gibbons 
Continued from Page 3 

Infinity President /COO Joel Hol- 
lander said, " Leeza at Night will be 
a great addition to our stations' 
primetime schedule. Leeza's charm 
and personality coupled with the 
best adult contemporary music will 
prove to be a winning combination 
and a must -listen each evening." 

Westwood One's announcement 
came Tuesday, a day after Premiere 
Radio Networks said it would cease 
distribution of the three -hour 
weekly Leeza Gibbons' Hollywood 
Confidential, effective Dec. 25. Said 
Premiere President /COO Kraig 
Kitchin, "We've enjoyed Leeza's 
contributions for the last eight years. 
She's a very talented individual 

with a lot of passion for radio, and 
we wish her well." 

Gibbons has spent more than a 

decade working in the spotlight of 
high -profile such TV programs as 
Entertainment Tonight, Extra and 
Leeza. She currently hosts Lifetime 
TV's newsmagazine What Should 
You Do? 

"I'm proud to launch this pro- 
gram with such a dominant force as 
Westwood One, and I'm sure to- 
gether we'll make the perfect team 
to create a unique, innovative and 
entertaining program," Gibbons 
said. "I'm a storyteller at heart, so 
being on the air every night through 
such an intimate medium allows me 
to connect with listeners in a pow- 
erful way and help tell their stories." 

Talk 
Continued from Page 3 

their format to progressive Talk," 
Clear Channel VP /News, Talk & 

Sports Programming Gabe Hobbs 
told R&R. "First and foremost, I be- 
lieve it is a real format and some- 
thing our industry desperately 
needs. We simply don't have 
enough formats to successfully pro- 
gram all of the AM radio stations 
across the country. 

"Also, it's that time of year when 
you frequently see a lot of format 
changes being proposed and ex- 
ecuted due to budgets and the fall 

book. It just so happens that this year 
a lot of them are changing to the pro- 
gressive Talk format." 

Asked about ongoing rumors of 
additional format flips in numerous 
other Clear Channel markets, Hobbs 
said, "Don't be surprised if CC has a 

couple of dozen progressive Talkers 

on the air by the first of the year." 
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Records 
GUSTAVO ME- 

NENDEZ is named 
Regional GM/Latin 
America at Warner 
Chappell Music. He 
was previously VP/ 
Artists & Reper- 
toire. 

NEWSBREAKERS 

Menendez 

National Radio 
ABC NEWS RADIO on Sept. 2 -6 

offers Myths, Lies and Downright Stu- 

pidity With ABC's John Stossel, a one - 
hour show that will attempt to find the 
truth behind some common beliefs, and 
Back to School -The ABC News/Court 
TV Safety Challenge 2004, a one -hour 
special hosted by Cynthia McFadden. 
For more information, contact Joe Ly- 

ons at 212 -576 -2700, ext. 237. 

CREATIVE BROADCAST CON- 
SULTING presents "Chicken Soup for 
the Soul Minute," a daily 60- second vi- 
gnette hosted by Kate Jackson. For 
more information, contact Chris Witting 
at 800-743-1988, ext. 202. 

Changes 

Records: Goo Goo Dolls bassist-vo- 
calist Robby Takac launches Good 
Charamel Records. 

Industry: MTV and VH1 up Kathy 
Flynn to Sr. VP /Production Events 

... Emerald Entertainment Group 
promotes Jayme Austin to Broadcast 

Division Manager and Sam Caputa 
to Broadcast Sales Coordinator. 

FCC ACT IONS 
Continued from Page 5 

the filing of renewal applications in which the company said its public 
files were in order. On her fourth visit, three days after the applications 
were filed, Rothschild said the local public files for all four Radio One/ 
Dayton stations had been "essentially reconstituted." 

Rothschild's letter to FCC Secretary Marlene Dortch said, "Given 
that for the months preceding the filing of the license -renewal appli- 
cations for the Dayton stations the local public files were in sham- 
bles, and then, almost miraculously, were re- formed, demonstrates 
that Radio One knew that the local public files had not been main- 
tained in accordance with 'FCC regulations]. Radio One has not dis- 
closed to the FCC that the local public files for the Dayton stations 
were incomplete or nonexistent, and, more egregiously, despite the 
knowledge about the local public -file shortcomings, Radio One has 
affirmatively certified that the files, indeed, were maintained in accor- 
dance with FCC rules." 

Therefore, Rothschild said, Radio One should show cause why its 
licenses should not be forfeited, revoked or designated for hearing. 
Radio One /Dayton execs were not available for comment at press time. 

Anthony 
Continued from Page 1 

and KLSX in Los Angeles and 
KPNT and WVRV in St. Louis. In 
1997 he founded Radio Think Tank, 

CHRONICLE 

CONDOLENCES 

Longtime Los Angeles TV 
news anchor and former KPRS/ 
Kansas City air personality Lar- 
ry McCormick, 71, Aug. 27. 

WTVY /Dothan, AL radio host 
Charlie Gilmore, 73, Aug. 27. 

a national radio consulting firm spe- 

cializing in programming and re- 

search. 

"I'm thrilled at the opportunity to 
work with Erica Farber, Cyndee 
Maxwell and the rest of the R &R 
family," Anthony said. "Erica has 

done an amazing job of keeping R&R 
in the leadership position as the pri- 
mary information and idea center of 
the radio and record industry, and 
Cyndee set the bar real high as the 
Rock Editor over the last 11 years. 

Even though I'll probably tumble 
into the judges' table a few times as 

I get started, I'm hopeful I'll even- 
tually gain high marks as well." 

KRACKING KNUCKLES Lava artist Uncle Kracker (I) stopped by Infinity Hot 

AC WOAL (DIM/Cleveland tc chat with afternoon driver Fig, and it appears the 

two are getting ready to engage in a pretty fierce battle with Chinese finger 
traps. 
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BUSINESS BRIEFS 
Continued from Page 5 

in national and state elections throughout the country. Local radio broadcasters can download the PSAs from the 
NAB's website at www.nab.org. 

In other news from the NAB, NAB President/CEO Eddie Fritts is set to deliver a tribute to late President 
Ronald Reagan at the Library of Congress' annual Giants of Broadcasting Luncheon. Reagan began his career 
as a radio broadcaster for WOC /Davenport, IA. The library will also present a framed proclamation to the Ronald 
Reagan Presidential Library. Charles Osgood, host of CBS Radio's The Osgood Files and anchor of CBS News 
Sunday Morning, is hosting the luncheon. 

RAB, BMI Reveal Newest Scholarship Winners 
The RAB and BMI have announced the first wave of recipients in the 2014 FastStart to Radio Sales Success 

Minority Scholarship Program. The BMI -sponsored initiative provides full tuition for 25 salespeople each 
year to attend the RAB Radio Training Academy's five -day course in Dallas. The 12 recipients in the year's 
first group are Roberta Barajas and Kathryn Trujillo, Univision Radio /Albuquerque; Cassandra Dizon, KMELJ 
San Francisco; Erin Hayes, Clear ChannevMemphis; Caren Jones, WMPZ & WJTT /Chattanooga, TN; Akilah 
Light, WSB -AM /Atlanta; Dian Pena, WVFJ /Atlanta; Carlita Pitts, WSMZ & WVKO /Columbus, OH; Soledad 
Trevino, KXTN /San Antonio; Mike Watkins, KDGS/Wichita; Brandon Williams, KLUC /Las Vegas; and Shanna 
Woo, KITH /Seattle. 

The FastStart Minority Scholarship Selection Committee comprises radio- industry professionals who base 
their decision on criteria including ethnicity, need, enthusiasm for a career in radio sales and professional 
recommendations. This is the third year the RAB and BMI have teamed up to offer the scholarships. 

Lee 
Continued from Page 1 

"I'm very proud to have had 
the opportunity to help launch 
something as ambitious as the 
Fox Sports Radio Network, which 

we did four years ago on Aug. 28, 

2000," said Lee. "And now I'm 
looking forward to programming 
a legendary Sports station. The 
passion and excitement of local 
radio coupled with the unbridled 
sports enthusiasm in Philly make 

the move all that much more ex- 
citing." 

Prior to joining Fox Sports Radio 
four years ago Lee was PD at KJR/ 
Seattle from 1993.2000. Before that he 

spent seven years in Kansas City at 

News /Talk /Sports KMBZ. 

Jeff Katz 
Lie Detector 

As a Philadelphia ex -cop, Jeff Katz has the ability to size up people faster 
than you can fire a .357 Magnum. And even though he's a tough, no -non- 
sense host with the best built -in lie detector in radio, Jeff is also a husband 
and father and the kind of guy you really want to talk to. Whether it's deal- 
ing with the breaking news of the day or confronting a sly guest who wants 
to put one past him, Jeff keeps his listeners glued to the dial and waiting 
for his next show. 

Acclaimed as one of the country's 100 best talk show hosts by TALKERS 
Magazine 

Named Best Radio Program by the Electronic Media Awards 

Received the Jack Anderson Award for Excellence in Journalism 
Best talk show host in Philadelphia (Achievement in Radio Awards) 

Boost your share of listeners with Jeff Katz! 

The Jeff Katz Show 
Monday- Friday 5pm -7pm ET 

Delivery: Satellite 
Avails: 10- minutes local, 6- minutes network 

lUbe 
BROADCASTING 

Passion. Insight. Listeners. 

Contact information: 
Bruce Wernick 
(bwernick @libertybroadcasting.com) 

Michael Levine 
(mlevine @libertybroadcasting.com) 

John Clark 
(jcark @libertybroadcasting.com) 

Tel : 888.727.8629 (toll free) 
Fax : 973.438.1727 
Website: libertybroadcasting.com 
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MUSIC 
CHOICE 

30 million homes 
27,000 businesses 

Available on digital cable and DirecTV 
Damon Williams 646- 459 -3300 

HIT LIST 

Seth Neiman 
C. AGUILERA t/M. ELLIOTT Car Wash 

FIVE FOR FIGHTING Devil In The Wishing Well 

FRANZ FERDINAND Take Me Out 

GOOD CHARLOTTE Predictable 

KILLERS Somebody Told Me 

LENNY KRAVITZ Lady 

MIS -TEED One Night Stand 

ASHLEE SIMPSON Shadow 

YELLOWCARD Only One 

R &B & HIP -HOP 

Damon Williams 
E- 4011111 MO Thick And Thm 

JODY BREEZE I /JAllE PHA Stay Fresh 

JOHN LEGEND Used To Love U 

TWISTA I /ANTHONY HAMILTON Sunshine 

YOUNG BUCK Shorty Wanna Ride 

RAP 

DJ Mecca 
EIGHTBALL & M.J.G. Straight Cadillac Pimpin 

GOODIE MOB I/BONE CRUSHER Grindin' 

SNOOP DOUG... Drop It Like Its Hot 

YOUNG BUCK f/S0 CENT Bonatide Hustler 

YUNG WUN I Tried To Tell Ya 

ROCK 

Gary Susalis 
MAGNA -FI Down In It 

ORGY Vague 

ALTERNATIVE 

Gary Susalis 
BJORK Oceania 

MARILYN MANSON Personal Jesus 

START Like Days 

SUM 41 Were All To Blame 

USED Take It Away 

TODAY'S COUNTRY 

Liz Opoka 
MARK CHESNUTT The Lord Loves The... 

MONTGOMERY GENTRY You Do Your Thing 

LONESTAR Mr. Mom 

PROGRESSIVE 

Liz Opoka 
JEFF BUCKLEY Forget Her 

DIDO Sand In My Shoes 

NEVILLE BROTHERS Ball Of Conlusion 

Zr 866- MVTUNES 

M8Y1t 
1 U A I S 21.000 movie (heaters 

WEST 
1. HOUSTON I Like That 

2. BRANDY Talk About Our Love 

3. REBA McENTIRE Somebody 

4. BURKE RONEY Wendy 

5. AMANDA Will You Still Love Me 

MIDWEST 
1. TIM McGRAW Live Like You Were Dying 

2. HOUSTON I Like That 

3. BRANDY Talk About Our Love 

4. BURKE RONEY Wendy 

5. VAN HALEN to About Time 

SOUTHWEST 
1. HOUSTON I Like That 

2. BRANDY Talk About Our Love 

3. REBA McENTIRE Somebody 

4. VAN HALEN It's About True 

5. STEVE CORDONE That's All 

NORTHEAST 
1. REBA McENTIRE Somebody 

2 BRANDY Talk About Our Love 

3. TIM MCGRAW Live Like You Were Dying 

4 BURKE RONEY Wendy 

5. TRAPT Echo 

SOUTHEAST 
1. REBA McENTIRE Somebody 

2. TIM McGRAW Live Like You Were Dying 

3. STEVE CORDONE That's All 

4. SHORE Hard Road 

5. ECHOBELLY Get Me Through The Good Times 

SIRIUS* 
1221 Ave. of the Americas 

New York, NY 10020 
212- 584 -5100 

Steve Blatter 

Alt Nation 

Rich McLaughlin 
JIMMY EAT WORLD Pain 

GOOD CHARLOTTE Predictable 

MUSE Hysteria 

USED Take It Away 

The Pulse 

Haneen Arafat 
DIDO Sand In My Shoes 

JOHN MAYER Daughters 

Sirius Hits 1 

Kid Kelly 
JOJO Baby Its You 

CIARA I/PETEY PABLO Goodies 

LLOYD BLANKS 1 /ASHANTI Southside 

USHER I /ALICIA KEYS My Boo 

Hot Jamz 

Geronimo 
USHER My Boo 

PITBULL Back Up 

TRICK DADDY Lets Go 

CHINGY Balla Baby 

Octane 

Jose Mangin 
SUM 41 Were All To Blame 

NICKELBACK Because Of You 

Spectrum 
Gary Schoenwetter 
JEFF BUCKLEY Forget Her 

ELVIS COSTELLO Monkey To Man 

RAY LAMONTAGNE Trouble 

Slow Jamz 

Tonya Byrd 
TEENA MAR M 4GERAL D LEVERT A Rose By Another Name 

Area 63 

Howard Marcos 
MICAH Si NICHOLAS BENNISON Slidestream 

TON Seven Seas 

ERIC PRYDZ VS. STEVE ANGELLO Woz Not Woo 

D 
Rick Gillette 800 -494 -8863 

10 million homes 180.000 businesses 

DMX Inflight 
Stephen Lama 

The hottest tracks in the air on 31 airlines 
worldwide, targeted at 25 -54 adults. 

NEIL ANO TIM FINN Anything Can Happen 

SUPERUTIO Lo Fi 

SKANK Supernova 

DAVID BYRNE Glass, Concrete And Stone 

RAY CHARLES & B.B. KING Sinners Prayer 

BENNIE GOLSON Killer Joe 

TOBY KEITH Stays In Mexico 

JOSS STONE You Had Me 

RAILROAD EARTH Way Of The Buffalo 

K.D. LANG Aber The Goldrush 

KINKS Animal Farm 

M83 Run Into Flowers 

VANESSA CARLTON White Houses 

This section features this week's new adds 

on DMX MUSIC channels available via digi- 
tal cable and direct broadcast satellite. 

CHR/POP 

Jack Patterson 
CHRISTINA AGUILERA (/MISSY ELUOTT Car Wash 

GOOD CHARLOTTE Predictable 

CHR/RHYTHMIC 

Mark "In The Dark" Shands 
R. KELLY Various Tracks 

TRICK DADDY Let's Go 

CHINGY Balla Baby 

URBAN 

Jack Patterson 
O'RYAN Take It Slow 

NELLY Flap Your Wings 

ALTERNATIVE 

Dave Sloan 
SECRET MACHINES Nowhere Again 

SUPERGRASS Kiss CI Life 

JIMMY EAT WORLD °am 

ROCK 

Stephanie Mondello 
MOMENTS IN GRACE Stratus 

ADULT ALTERNATIVE 

Stephanie Mondello 
TEARS FOR FEARS Call Me Mellow 

K.O. LANG Helpless 

JEFF BUCKLEY Forget Her 

ADULT CONTEMPORARY 

Jason Shill 
JOHN MAYER Daughters 

INTERNATIONAL HITS 

Mark "In The Dark" Shands 
MO Sand In My Shoes 

JOJO Leave (Get Out) 

LIBERTINES Can't Staid Me Now 

MAROON 5 She Will Ee Loved 

MOUSSE T Is It 'Cos I m Cool? 

JOSS STONE You Had Me 

TWISTA Sunshine 

NATASHA BEDINGFIELD These Words 

RHYTHMIC DANCE 

Danielle Ruysschaert 
PAUL VAN DYK Crush 

REINA If I Close My Eyes 

MURK Time 

RAP/HIP -HOP 

Mark "In The Dark" Shands 
TRICK DADDY Lets Go 

LIL WAYNE Go D.J. 

DEM FRANCHIZE BOY? White Tees 

GOODIE LOOKIN' CHAIN Guns Don't Kill People.. 

CHINGY Balla Baby 

MI. MAGIC, UL BOOISY & YOUNG BLEED I Smda, I Drank 

Artist/ritle Total Plays 

JOJO Leave (Get Out) 82 

ASHLEE SIMPSON Pieces 01 Me 79 

JESSE McCARTNEY Good Life 79 

JESSE McCARTNEY Beautiful Soul 78 

CHEETAH GIRLS Cinderella 78 

RAVEN Supernatural 77 

HILARY DUFF Come Clean 76 

HILARY 8 HAYLIE DUFF Our Lips... 76 

HILARY DUFF Fly 66 

BLACK EYED PEAS Let's Get It... 34 

AVRIL LAVIGNE Sk8er Boi 33 

STEVIE BROCK 3 Is A Magic Number 33 

AVRIL LAVIGNE My Happy Ending 32 

KELLY CLARKSON Breakaway 31 

LINDSAY LOHAN Ultimate 31 

YELLOWCARD Ocean Avenue 30 

LINDSAY LOHAN Drama Queen... 30 

MICHELLE BRANCH Are You Happy...30 

HILARY DUFF Why Not 29 

KELLY CLARKSON Miss Independent 29 

PowERED Playlist for the week 
MEDIABASE of Aug. 23 -29. 

Live365 is the largest Internet radio 
network, with thousands of stations in a 
wide variety of formats. Programmed by 
true music tastemakers from around the 
globe, Live365 offers an enthusiastic 
audience for established and up -and- 
coming artists alike. In a world of 
consolidated playlists, Live365 charts the 
tastes and preferences of today's most 
vibrant music community. Tracks with 
the most plays curing the seven days 
ended Aug. 30, 2004 are listed below. 

LIVE (36Si :COM 

Travis Storch 866- 365 -HITS 

Top Alternative 
MODEST MOUSE Float On 

CURE The End Of The World 
HOOBASTANK The Reason 
YEAH YEAH YEARS Maps 

FRANZ FERDINAND Take Me Out 

Top Jam 
CHRIS BOTTI Indian Summer 
EUGE GROOVE Livir' Large 

JOYCE COOLING Expression 

ANDRE WARD Step In The Name 01 Love 

GERALD ALBRIGHT To The Max 

Top Electronica-Darce 
HOUSE OF URBAN GROOVES House 01 Urban.. 
MOTORCYCLE As The Rush Comes 

SHAPESHIFTERS Lcla's Theme 
LMC VS. U2 Take Mn To The Clouds Above 

ARMIN VAN BUUREi Bumed With Desire 

AoL Radio @Network 
Ron Nenni 415 -934 -2790 

Top Alternative 
Robert Benjamin 
SUM 41 Were All To Blame 

USED Take It Away 

COHEED AND CAMBRIA A Favor House Atlantic 

Fresh 100 

Mark Hamilton 
BOWLING FOR SOUP 1985 

TAKING BACK SUNDAY A Decade Under The Influence 

SUM 41 Were All To Blame 

FRICKIN A Trend 

Top Pop 

Mark Hamilton 
SWITCHFOOT Dare To Move 

BOWLING FOR SOUP 1985 

Top Jams 

Davey D 
CHINGY Balla Baby 

NELLY I /CHRISTINA AGUILERA Tilt Ya Head Back 

GAME I/SO CENT Westside Story 

Smooth Jazz 

Stan Dunn 
STEVE OLIVER Chips And Salsa 

RADIO NETWORKS 

Phil Hall 972 -991 -9200 

Hot AC 

Steve Nichols 
BOWLING FOR SOUP 1985 

SARAH McLACHLAN World On Fire 

Tom Joyner Morning Show 

Vern Catron 
R. KELLY U Saved Me 

Country Coast To Coast 

Dave Nicholson 
KENNY CHESNEY The Woman With You 

KATRINA ELAM No End In Sight 

Real Country 

Richard Lee 
LONESTAR Mr. Mom 

HERA McENTIRE He Gets That From Me 

Ken Moultrie 800 -426 -9082 

Active Rock 

Steve Young/Kristopher Jones 
KORN Word Up 

SKINDRED Nobody 

DROWNING POOL Love And War 

KENNY WAYNE SHEPHERD Alive 

SILVERTIDE Ain't Coming Home 

THORNLEY Easy Comes 

Heritage Rock 

Steve Young/Kristopher Jones 
THREE DAYS GRACE Just Like You 

VAN HALEN Up For Breakfast 

Hot AC 

John Fowlkes 
JOHN MAYER Daughters 

SCISSOR SISTERS Take Your Mama 

CHR 

Steve Young /John Fowlkes 
CHRISTINA AGUILERA (/MISSY ELLIOTT Car Wash 

DASHBOARD CONFESSIONAL Vindicated 

Rhythmic CHR 

Steve Young /John Fowlkes 
USHER I /ALICIA KEYS My Boo 

AKON Locked Up 

MASE Breathe. Stretch. Shake 

213 Groupie Luv 

LLOYD BANKS lb So Fly 

Soft AC 

Mike Bettelli/Teresa Cook 
DARYL HALL & JOHN OATES I'll Be Around 

Mainstream AC 

Mike Bettelli/Teresa Cook 
ELTON JOHN Answer In The Sky 

The Dave Wingert Show 

Mike Bettelli/Teresa Cook 
ELTON JOHN Answer In The Sky 

Marie And Friends 
Mike Bettelli/Teresa Cook 
ELTON JOHN Answer In The Sky 

The Alan Kabel Show - Mainstream AC 

Steve Young/Teresa Cook 
ELTON JOHN Answer In The Sky 

The Alan Kabel Show - Not AC 

Steve Young /John Fowlkes 
BOWLING FOR SOUP 1985 

Mainstream Country 
Hank Aaron 
MONTGOMERY GENTRY You Do Your Thing 

KENNY CHESNEY The Woman Wrth You 

New Country 

Hank Aaron 
BLAKE SHELTON Some Beach 

KENNY CHESNEY The Woman With You 

LENIN RIMES Nothin 'Bout Love Makes Sense 

Lia 

Ken Moultrie/Hank Aaron 
SHEDAISY Come Home Soon 

LONESTAR Mr. Mom 

Danny Wright 
Ken Moultrie /Hank Aaron 
RESTLESS HEART Feel My Way To You 

24 HOUR FORMATS 

Jon Holiday. 303 - 784 -8700 
Adult Nit Radio 

Jon Holiday 
RYAN CABRERA On The Way Down 

U.S. Country 
Penny Mitchell 
TRAVIS TRITT I /JOHN MELLENCAMP What Say You 

REBA McENTIRE He Gets That From Me 

BLAKE SHELTON Some Beach 

GREAT AMERICAN COUNTRY 

Jim Murphy 303 - 784 -8700 
ANITA COCHRAN I Wanna Hear (A Cheatin Song) 

SHELLY FAIRCHILD You Don't Lie Here Anymore 

LONESTAR Mr. Mom 

WESTWOOD ONE' 

Charlie Cook 661 -294 -9000 

Adult Rock & Roll 

Jeff Gonzer 
HEART Make Me 

Soft AC 

Andy Fuller 
AUCIA KEYS If I Ain't Got You 

Bright AC 

Jim Hays 
JOHN MAYER Daughters 

Mainstream Country 
David Felker 
SHEDAISY Come Home Soon 

Hot Country 

Jim Hays 
KENNY CHESNEY The Woman Wrth You 

Young & Verna 

David Felker 
J. BUFFETT 1/M. McBRIDE Trip Around The Sun 

fip010 NC'TW(CJr-rr`_ti( 

After Midnite 
Sam Thompson 
KENNY CHESNEY The Woman With You 

DARRYL WORLEY Awful, Beautiful Life 

rrRN 
Country Today 

John Glenn 
KENNY CHESNEY The Woman With You 

BLAKE SHELTON Some Beach 

REBA McENTIRE He Gets That From Me 

AC Active 
Dave Hunter 
JOHN MAYER Daughters 

Alternative Now! 

Chris Reeves 402- 952 -7600 
USED Take It Away 

CAKE No Phone 

GOOD CHARLOTTE Predictable 

MUSIC Freedom Fighters 

LAUNCH 
busk oNYA1 -100! 

Jay Frank 310 -526 -4247 

Audio 
PITBULL Culo 

HANSON Lost Without Each Other 

Video 
HANSON Lost Without Each Other 

JOSS STONE You Had Me 

LENNY KRAVITZ Storm 

MASE Breathe, Stretch, Shake 

musicsnippet.com» 
Tony Lamptey 866 -552 -9118 

Nip -Hop 
VAST AIRE 9 Lashes 

JADAKISS Kiss Of Death 

R &B 
R. KELLY Prayer Changes 

LYFE My Life 

HOUSTON Love You Down 
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72 million households 

NATIONAL MUSIC - - September 3, 2004 R &R il 

Plays 

MAROON 5 She Wdl Be Loved 

NELLY I /JAHEIM My Place 

HOUSTON Like That 

-ERROR SQUAD... lean Back 

AVRIL LAVIGNE My Happy Ending 

ASHLEE SIMPSON Pieces 01 Me 

SPECIAL PROGRAMMING Boding Ponts 

LIL FLIP Sunshine 

KANYE WEST Jesus Walks 

_INKIN PARK Breaking The Habit 

JADAKISS Why 

IVAN CABRERA 0n The Way Down 

CIARA LPETEY PABLO Goodies 

USHER I/LUDACRIS & LIL JON Yeah 

D12 My Band 

BRITNEY SPEARS Toxic 

YELLOWCARD Ocean Avenue 

HOOBASTANK Same Direction 

LIL SCRAPPY Ho Problem 

AKON I /STYLES P. Locked Up 

Video playlrsl for the week of Aug. 23 -Aug 29 

! 
David Cohn 

General Manager 

TWISTA IiKANYE WEST Slogs Jam? 

TERROR SQUAD I/FAT JOE & REMY Lean Back 

NELLY I /JAHEIM My Place 

USHER 1 /LUDACRIS & LIL JON Yeah 

LINKIN PARK Breaking The Habit 

ELEPHANT MAN Pon De River 

FRANZ FERDINAND Take Me Out 

LIL FLIP Sunshine 

JAY -Z 99 Problems 

OUTKAST Hey Ya 

YEAH YEAH YEARS Maps 

BEYONCE Naughty Girl 

LL COOL J Headoprung 

YELLOWCARD Ocean Avenue 

KANYE WEST All Falls Down 

USHER Burn 

EMINEM Without Me 

T.I. I er's Get Away 

MODEST MOUSE Float On 

CHINGY I /SNOOP DOGG & LUDACRIS Holídae In 

Video playl,nt lot the v. nek 23.Aug. 29. 
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75 million households 

Rick Krim 

Exec VP 

ADDS 

GREEN DAY American Ideal 

SEETHER I /AMY LEE Broken 

VANESSA CARLTON White Houses 

KEANE Somewhere Only We Know 

BLACK EYED PEAS Lets Get It Started 

AVRIL LAVIGNE My HaDDy Ending 

MAROON 5 She Will Be Loved 

BOWLING FOR SOUP 1985 

JOSS STONE You Had Me 

SWITCHFOOT Dare You To Move 

VELVET REVOLVER fall To Pieces 

GRETCHEN WILSON Redneck Woman 

ALTER BRIDGE Open Your Eyes 

JAMIE CULLUM All Al Sea 

JAMIE CULLUM Twentysomelhmg 

JAMIE CULLUM Fronliù 

GAVIN DEGRAW I Don't Want To Be 

FINGER ELEVEN One Thing 

KILLERS Somebody Told Me 

MODEST MOUSE Roar On 

ALANIS MORISSETTE Eight Easy Steps 

JILL SCOTT Golden 

ASHLEE SIMPSON Pieces 01 Me 

Video playlrsl lot the week of Aug 30-Sect 7 

Lori Parkerson 

202- 360 -4425 

20 on 20 (XM 20) 

Michelle Boros 

HILARY DUFF 1 , 

CHRISTINA AGUILERA... Car Wash 

GOOD CHARLOTTE Predictable 

VANESSA CARLTON White Houses 

KISS XM (XM 21) 

Michelle Boros 

CIARA I/PETEY PABLO Goodies 

TERROR SQUAD... Lean Back 

HILARY DUFF F 
y 

BPM (XM 81) 

Blake Lawrence 

DESPINA VANDI Opa Opa 

KASKADE Steppin' Out 

DEBBIE HOLIDAY Dive 

ATB Ecstasy (ABT Reno BPM Edit) 

AMBER You Move Me 

SW/ (XM 48) 

Charlie Logan 

MARILYN MANSON Personal Jesus 

U -POP (XM 29) 

Zach Overking 

JET Hold On 

ORBITAL One Perfect Sunrise 

V Can You Feel It 

THE LOFT (XM 50) 

Mike Marrone 
ANDY ZIPS Stay (WiIh Me Now) 

PETER MAYER Every Morning 

PETER MAYER When II Rains 

PETER MAYER Faith In Angels 

R.E. M. t raving New York 

RAY LAMONTAGNE Forever My Friend 

RAY LAMONTAGNE Trouble 

RAY LAMONTAGNE Jolene 

RAY LAMONTAGNE How Come 

RAY LAMONTAGNE Hold You In My Arms 

RAY LAMONTAGNE Hannah 

WATERCOLORS (XM71) 

Trinity 

ANITA BAKER In My Haar: 

BONEY JAMES Pure 

SPYRO GYRA As You Wish 

X COUNTRY (XM12) 

Jessie Scott 
JON DEE GRAHAM Something To Look Forward To 

WALT WILKINS I Chose This Road 

JUNIOR BROWN Foxy Lady 

DRIVE BY TRUCKERS The Boys From Alabama 

PAT GREEN Don't Break My Heart Again 

XM CAFÉ (XM45) 

Bill Evans 

JOHN BUTLER TRIO What You Want 

R.E.M. I caving New York 

NEVILLE BROTHERS Walkin' In The Shadow 01 Life 

MADELEINE PEYROUX Careless Love 

RAW (XM66) 

Leo G 

MASTER P Why 

K OS The Love Song 

MS KRA Z Kra -Z 

YOUNG BUCK Shorty Wanna Ride 

FUNGUS (XM53) 

Lou Brutus 
SUM 41 Were All To Blame 

GMT 
COUNTRY MUSIC TELEVISION 

75.1 million households 

Brian Philips. Sr VP /GM 

Chris Park VP /Music 8 Talent 

ADDS 
SHELLY FAIRCHILD You Don't Lie Here Anymore 

TOP 20 
LOS LONELY BOYS Heaven 

TIM McGRAW Live Like You Were Dying 

TERRI CLARK Girls Lie Too 

ALAN JACKSON Too Much Of A Good Thing. 

J. BUFFETT I /C. BLACK Hey Good Lookin 

KENNY CHESNEY I Go Back 

GRETCHEN WILSON Here For The Party 

BIG 8 RICH Save A Horse. Ride A Cowboy 

SARA EVANS Suds In The Bucket 

MARTINA McBRIDE How Far 

B. PAISLEY I /A. KRAUSS Whiskey Lullaby 

TRACE ADKINS Rough 8 Ready 

RASCAL FLATTS My Worst Fear 

TOBY KEITH Stays In Mexico 

LYLE LOVETT In My Own Mind 

MONTGOMERY GENTRY You Do Your Thing 

JOE NICHOLS If Nobody Believed In You 

MONTGOMERY GENTRY If You Ever Stop... 

TRICK PONY The Bride 

KEITH URBAN You'll Think Of Me 

Plays 
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29 
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Airplay as monitored by Mediabase 24/7 

between Aug. 23 -29 
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32 

32 

32 

12 

12 

29 

20 

13 

12 

9 

17 

Jim Murphy VP /Programming 

26.5 million households 

ADDS 
ANITA COCHRAN I Wanna Hear (A Chealln' Song) 

SHELLY FAIRCHILD You Don't Lie Here Anymore 

LONESTAR Mr. Mom 

TOP 20 
BIG 8 RICH Save A Horse. Ride A Cowboy 

TRACE ADKINS Rough E. Ready 

ALAN JACKSON Too Much Of A Good Thing 

TIM McGRAW Live Like You Were Dying 

B. PAISLEY f /A. KRAUSS Whiskey Lullaby 

GRETCHEN WILSON Here For The Parry 

SARA EVANS Suds In The Bucket 

DIERKS BENTLEY How Am I Doin 
SHEOAISY Corse Home Soon 

BLAKE SHELTON Some Beach 

TOBY KEITH Slays In Mexico 

MONTGOMERY GENTRY You Do Your Thing 

TERRI CLARK Girls Lie Too 

BLUE COUNTY That's Cool 

TRACY LAWRENCE Its All How You Look At It 

TRENT WILLMON Dixie Rose Deluxe's 

THE JENKINS Getaway Car 

RASCAL FLATTS Feels Like Today 

CLEDUS T. JUDO I Love NASCAR 

KATRINA ELAM No End In Sight 

Information current as of Sept 3 

PZLLSTAR 
CONCERT PULSE 

Avg. Gross 
Pos. Artist (in 000$) 

1 MADONNA 55.6771 
2 PRINCE 51.665.0 

3 SIMON 8 GARFUNKEL 51.170.5 

4 DAVE MATTHEWS BAND 51.160.6 

5 ERIC CLAPTON 5980.5 

6 VAN HALER 5948.8 

7 OZZFEST 2004 5903.5 

8 SHANIA TWAIN 5896.6 

9 STING 5805.8 

10 DEAD S736.7 

11 NO DOUBTiBLINK'182 5693.3 
12 KENNY CHESNEY 5674.4 

13 FLEETWOOD MAC 5640.2 

14 LINKIN PARK 5597.4 

15 JOSH GROBAN 5547.3 

Among this week's new tours: 

CAKE 

GOMEZ 

KEITH URBAN 

SOCIAL DISTORTION 

TOBY KEITH 

The CONCERT PULSE is courtesy of 
Pollstar a publication of Promoters' 
Online Listings. 800 -344 -7383: 

California 209271 -7900. 

TEL 
Tube Tops 

VH1's Bands Reunited returns 

with new episodes, attempting to re- 

unite Haircut 100 (Monday. 9/6), 

New Kids On The Block (Tuesday, 

9/7). ABC (Wednesday. 9/8) and 

The English Beat (Thursday, 9/9). 

The show begins at 10pm ET /PT 

each night. 

Friday, 9/3 

Los Lonely Boys, On -Air With 

Ryan Seacrest (check local listings 

for time and channel). 

Bruce Hornsby 

_. 

Bruce Hornsby, The View (ABC, 

check local listings for time). 

Macy Gray, The Ellen DeGen- 

eres Show (check local listings for 

time and channel). 

Lenny Kravitz, Jimmy Kimmel 
Live (ABC, check local listings for 

time). 

Bruce Hornsby. Late Night With 

Conan O'Brien (NBC, check local 

listings for time). 

The Alarm, Late Late Show With 

Craig Kilbom (CBS, check local list- 

ings for time). 

Gomez, Last Call With Carson 

Daly (NBC. check local listings for 

time). 

Monday, 9/6 

Kelly Clarkson, Ellen DeGen- 

eres. 

Anita Baker, The Tonight Show 

With Jay Leno (NBC, check local list- 

ings for time). 

Keane, Late Show With David 

Letterman (CBS, check local listings 

for time). 

Ozomatli, Craig Kilbom. 

Tuesday, 9/7 

Richard Marx, The View. 

Brandy, Ellen DeGeneres. 

Nelly. Jay Leno. 

Hoobastank, David Letterman. 

Al Jarreau, Jimmy Kimmel. 

Brandy, Craig Kilborn. 

Wednesday, 9/8 

Avril Lavigne. The View. 

Tim McGraw 

Tim McGraw. Ellen DeGeneres. 

Mark Broussard, Jay Leno. 

Alan Jackson, David Letterman. 

Tim McGraw, Jimmy Kimmel. 

Jet. Craig Kilbom. 

Thursday, 9/9 

Nelly, Ellen DeGeneres. 

Jason Mraz. Jimmy Kimmel. 

Akon. Craig Kilbom. 

-Julie Gidlow 

The iTunes Music Store Top 10 

Apple's iTunes Music Store is the leading digital -music service in 

the U.S. offering a catalog of more than 1 million songs from all five 
major label groups and hundreds of independents. Here's a 

snapshot of the top -selling downloads on Tuesday, Aug. 31, 2004. 

Top 10 Songs 
1. KELLY CLARKSON Breakaway 
2. MAROON 5 She Will Be Loved 

3. BLACK EYED PEAS Let's Get It Started (Spike Mix) 

4. USHER f /LUDACRIS & LIL JON Yeah! 
5. CIARA f /PETEY PABLO Goodies 
6. AVRIL LAVIGNE My Happy Ending 
7. FRANZ FERDINAND Take Me Out 

8. TERROR SQUAD... Lean Back 

9. NELLY My Place 

10. GREEN DAY American Idiot 

Top 10 Albums 
1. BJORK Medulla 

2. JOHN MAYER As/ls: Philadelphia. PA 

3. BEN FOLDS Super D (Bootleg) EP 

4. JILL SCOTT Beautifully Human: Words And Sounds. Vol. 2 
5. JOHN MAYER As /ls: Cleveland -Cincinnati. OH 
6. RAY CHARLES Genius Loves Company 
7. MAROON 5 Songs About Jane 
8. MASE Welcome Back 
9. ASHLEE SIMPSON Autobiography 

10. VARIOUS ARTISTS Spider -Man 2 ST 
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AL PETERSON NEWS/TALK/SPORTS,. 
apetersonQradioandrecords.com - ---- - - 

So You Want To Be A 
Talk Host? 
Contest winner gets an inside look at Talk radio 

mong the numerous stations around the country 
that have staged American Idol -like contests, offering 
aspiring talk hosts a chance to host their own show and 
a shot at the big leagues, is KABC/Los Angeles. 

By now we all know the basic 
premise of the contest Auditions are 
judged by panelists from the station, 
then the finalists are voted on by lis- 
teners to determine the ultimate 
winner, who usually gets the oppor- 
tunity to host a show or two. 

It'sa great way to inter- 
act with your audience, 
and you just might find 
your station's next great 
talk host. Maybe she's 
currently checking gro- 
ceries and wisecracking 
with customers down at 
the local supermarket, or 
perhaps he's the guy 
with the crowd gathered 
around him at your favorite sports 
bar. 

While KABC's lineup could not 
be characterized as being made up 
of all conservative hosts, like most 
Talk stations, ABC Radio's left -coast 
flagship tends to lean to the right of 
the political center with hosts like 

Sean Hannity, Bill O'Reilly and Lar- 
ry Elder. So it came as a bit of a sur- 
prise when a self -acknowledged lib- 
eral was voted by KABC's listeners 
as the winner of the competition. 

In a recent e-mail alerting friends 
about his website (wmtubrucetatkcom), 

contest winner Bruce Ten- 
enbaum warns, "It's pret- 
ty in -your -face liberal. So 
if you're a conservative, 
you might want to avert 
your eyes. Or you can al- 
ways find solace in the 
357,000 conservative me- 
dia sites available." 

Although new to Talk 

radio and a novice host, 
Tenenbaum is no stranger to the ra- 
dio industry, having spent many 
years in the music business. "I was 
a record guy for 20 -some odd years, 
then decided I wanted to do other 
things," he says. "You know those 
quotes you read in R &R saying that 
somebody left to 'pursue other in- 

Bruce Te nenbaum 

terests ?' Well, I really did have oth- 
er interests. 

"I was always into comedy, act- 
ing and writing and always did as 
much of that as I could while I was 
in the record business. When I was 
a local promotion guy in New York 
I also did some stand -up- comedy 
work, I've had an improv group for 
about 10 years, and I am always 
making videos and little movies. 
I've always needed an outlet for that 
creative part of me." 

After two decades in the record 
industry, Tenenbaum decided to 
walk away from the business. "I 

"I love to talk, and, 

in fact, I probably 

haven't shut up 

since I was about 2 

years old." 

R &R September 3, 2004 

MANY WILL ENTER, BUT ONLY ONE CAN WIN This is just a 

portion of the hundreds of entries received by KABC /Los Angeles for its 
recent Talk Radio Idol contest. Former record -industry executive Bruce 

Tenenbaum was chosen by the ABC Radio News/Talk station's listeners as 

the final winner. 

decided that before I suddenly 
turned around and found that I was 
70 it would be nice to pursue some 
of the interests that I was forced to 

on the sidelines as long as I had 
a full-time job," he says. 

"I was fortunate to have been suc- 
cessful enough in the business to 
take a few years to myself without 
having to worry about putting food 
on the table. Don't get me wrong, it 

wasn't because I was sick of the 
music business. I love the business, 
but I'd done it for a long time, and I 
was lucky enough to have a little 
money in the bank and really want- 
ed to follow some other dreams I 

had." 
I recently chatted with Tenen- 

baum, who just completed his 
month of weekend shows on KABC, 

to hear what the Talk radio fan 
learned about the medium from be- 
ing on the other side of the mike and 
why he thinks there is room for peo- 
ple like himself and others who 
come to the format with a liberal 
point of view. 

R&R While many of your old friends 

from music radio may know your back- 

ground, fill our News/Talk readers in on 

some of the major projects you were in- 
volved in during your record- industry 
career. 

BT: Over the course of 20 -plus 
years in the industry there were 
many, but some that come to mind 
include AC /DC, Phil Collins and 
Genesis, U2, Tom Petty, Elton John, 
Meat Loaf, Jodeci and Mary J. Blige. 
There were dozens of others, but 
those are a few that stand out when 
I look back. 

R &R How do you think your years 

in the record business might help you to 

understand and succeed in Talk radio? 

BT: It seems to me that the typi- 
cal thinking is that conservatives 
will only listen to conservative hosts 
and that liberals will listen to both, 
and that's just what the research 
says. But in all my years of working 
records, I learned that research only 
shows what was; it never shows 
what can be. 

Most of those artists I mentioned, 
I was told by radio that they 
wouldn't work because "we don't 

play anything like this." And that's 
just the point. In my experience, all 
the artists who went on to become 

Continued on Page 14 

NOW OVER 225 STATIONS ON THE MANHUNT! 
WABC, KABC, WLS. WRKO. WMAX, KOMO, WIOD. WDBO, KXL, and KSL 

AMERICA'S MOST WANTED 

with JOHL WALSH 
AMERICA FIGHTS BACK WITH THE POWER OF RADIO 

aec: O NETWORKS 

www.abcradio.com 

Daily One -Minute Reports - Monday- Saturday 
Make Your Listeners Part of America's Mant unt. Call 212- 735 -1700 
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LISTEN TO DAVE WEEKDAYS LIVE 2-DPM/ET 
!,ver 215 ànd Growing! 

SHOW 
herë 1ifE happens; caller oiler caller..." 

erience The Daue Elfect" 
www.daveramsey.com 

a 

AFFLIATES EXPERIENCING DAVE BEFORE DAVE DAVE'S HOUR 

WYNK BATON ROUGE, LA 
WFMN JACKSON, MS 
WSBT SOUTH BEND, IN 
WWTN NASHVILLE, TN** 

0.2 
3.3 
7.5 
4.7 

VS 1.1 
VS 4.2 
VS 8.7 
VS 8.6 

* Arbitron Spring 2004. A1 share increase * *ADTS 25 -54 

24/7 Refeeds Available I Bob Borquez @ 1 -877 -410 -DAVE (3283) I L sten to Dave onine @ www.daverainsey.com 
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So You Want To Be A.... 
Continued from Page 12 

the biggest artists of all time were 
exactly that: what people hadn't 
heard before. So I know there is an 
opportunity for Talk radio that isn't 
all conservative to succeed out there. 
If you're entertaining and compel- 
ling, your viewpoint doesn't matter. 

R &R Have you always been a Talk 

radio fan, or is this a recent interest? 
BT: After I did the first show, a 

few of my friends said, "Gee, it 
sounds like you've been doing this 
your whole life." The fact is, I have 
been talking for my whole life. I love 
to talk, and, in fact, I probably 
haven't shut up since I was about 2 

years old. I do generally listen to 
Talk radio as much as I can, al- 
though, as a liberal, it's often a little 
painful for me because of the most- 
ly conservative viewpoints I hear 
from the majority of talk shows out 
there. 

Also, talking is what I mostly did 
as a record promotion guy for all 

those years. I think that the fact that 
I did that has helped me, because 
I've had a lot of discussions with 
people that also included a lot of 
disagreements. But I always enjoyed 
the conversations and the challenge 
of getting someone to see things in 

a different way. To me, Talk radio is 

just another outlet for me to have a 

conversation with people. You can 
agree and disagree and really go at 
it with each other, and I enjoy that a 
lot. 

R &R Tell us about the process that 
led up to your getting involved in and, 

ultimately, winning the KABC compe- 

tition. 

BT: A friend e-mailed me about 
the contest, so I decided to try out. I 

actually sat down and talked into 
my little computer microphone and 
recorded a three- minute monologue 
on something that I feel pretty 
strongly about - health care in 
America. I sent it in and was really 

NEWS /TALK /SPORTS, 

surprised when I was selected to 
compete. 

I won a couple more runoffs, and 
then we had a final runoff where I 

actually got to go in and do it live 
on the air. It was fun- a little scary, 
but a lot of fun. As an actor, I am al- 
ways auditioning for things, so I 

wasn't totally unfamiliar with that 
feeling. It always feels scary before 
you get up there, but once I'm in the 
middle of doing it, I just have fun. 

R &R: In that final competition, 
where you were sitting across the table 

from the other two finalists, how'd you 

feel about your performance? 
BT: I felt pretty good about it. The 

minute it started, I started having 
fun. I honestly wasn't as nervous as 
I thought I'd be, because, quite 
frankly, I figured I had nothing to 
lose. It was a contest, and nobody 
expected much from me. I was an 
amateur, and nobody really knew 
who I was, so I don't think that the 
listeners' expectations of me were 
very high. Once the conversation 
started, I began to feel very comfort- 
able. It felt pretty natural to me. 

"It was surprising 

to hear some of the 

things listeners will 

say. Sometimes I 

wanted to stop and 

say to them, 

`What? Really? I 

can't believe that's 

what you think. "' 

R &R Were you nervous that your 
left -of- center point of view was not ex- 

actly what KABC's audience wanted to 

hear? 

BT: Yes, absolutely. The two 
things that made me most nervous 
were not knowing what to expect 
from phone callers - because I've 
really never experienced that part of 
the job in my life - and the fact that 
I'm a liberal, and the audience and 
even the people working with me in 

the studio were used to hearing 
mostly conservative points of view. 
I figured they'd all look at me and 
say, "What's up with this guy ?" 

But it turned out to be just the 
opposite. Everyone in the studio, 
from the engineer to the phone 
screener and everyone else who was 
there, were so supportive and 
friendly that it made it all much eas- 
ier. They were cheerleaders for me, 
telling me how great it was going 
during the breaks. So that feeling of 

being a stranger in a strange land 
went away in about five minutes. 

R &R: Once you got to sit in that 
chair and fly solo, how did it feel? 

BT: Well, first you realize that you 
have a certain responsibility. There 
are who knows how many thou- 
sands of people listening to you, and 
there's always a certain realization 
of that in the back of your brain. But 
it's not in the front of your brain, 
because in the front of your brain 
you are just having a conversation. 

I just tried to be me. I made a de- 
cision early on, when this whole 
thing began, to not try to be any- 
thing other than what I am. And 
since I'm not a professional at this, I 
just figured I'd go out there and be 
myself and throw my viewpoint 
around about things I care about. 

R &R: How did you feel when you 
had five shows under your belt vs. after 
that first day? 

BT: Honestly, I felt pretty good 
after the first show, and I feel pretty 
much the same now. It's no differ- 
ent than you and I sitting here talk- 
ing, except that -.here's a microphone 

"I like the idea that somebody can disagree 

with me, call me up, and we can tell each 

other what we think. In the end we might not 

convince each other to change our points of 

view, but we can have an interesting, 

entertaining and enlightening conversation." 

and a transmitter between us. I have 
very strong points of view, and I'm 
comfortable talking to people about 
them. I also believe I have a sense 
of humor, and that helps a lot. And, 
like I said, all the support I got from 
the people at KABC made it easy, so 

I never felt like I was in some alien 
place. 

R &R: What surprised you most once 

you got behind the mike? 

UT: It was surprising to hear some 
of the things listeners will say. Some- 
times I wanted to stop and say to 
them, "What? Really? I can't believe 
that's what you think." For example, 
I was talking about how the coun- 
try is supposed to be so divided - 
the whole red states and blues states 
thing. I said, "Why don't we just go 
ahead and divide it up," and came 
up with this whole ridiculous bit 
about how we would do it. You 
know, things like they get Nashville, 
but we get The Dixie Chicks, stuff 
like that. It was pretty funny, and 
everybody in the studio was laugh- 
ing. 

All of a sudden this woman from 
Orange County calls me up, and she 
was aghast that I would actually 
suggest splitting up the country. She 
completely missed the joke. And all 

I could think of was that she's the 
reason why we maybe should split 
up the country. So I guess the thing 

that surprised me most after being 
on the other side of the microphone 
is that not everyone is as aware of 
stuff as you might think they are. 

On the other hand, I was sur- 
prised at how many e-mails I got 
from people saying, "I'm so glad 
someone with your opinion is on the 
air. It's a breath of fresh air, blah, 
blah, blah." I know I was on the air 
in Los Angeles, and that accounts for 
some of it, but if the country really 
is divided, then we know that at 
least half the country thinks the way 
I do, maybe more. I know that there 
is an audience for it out there, but 
they aren't being served, because all 

that's on the air is conservative talk. 
R &R: What's your take on the job 

now that you've seen it from the inside? 

BT: There were a lot of people 
who called in who are liberal and 
who believe what I believe. A lot of 
conservatives on the other side 
called too. Everyone was incredibly 
cordial, and we had what I thought 
were interesting discussions and 
disagreements. I like the idea that 
somebody can disagree with me, 
call me up, and we can tell each 
other what we think. In the end we 
might not convince each other to 
change our points of view, but we 
can have an interesting, entertain- 
ing and enlightening conversation. 
I really liked that. 

We Broadcast on YOUR Schedule 24/7 
Jim Blasco ame 
The Small Business Advoca 

The only weekday show dedicated to entrepreneurs - and those who want to be 
Available 24'7 on ABC Starguide Ill - Saturdaj and Sunday broadcasts are different. 

Jim Blasingame is ... 

Award -winning talk show host since 1997 

Syndicated newspaper columnist 
35 -year marketplace veteran 

SBA's 2002 Small Business Journalist of the Year 

Author of "Small Business Is Like A Bunch Of Bananas" 

Syndicated exclusively by Small Business Network, Inc. Contact Skip Joeckel, Director of 

Affiliate Relations 888 -382 -2366 skip @jbsba.com www.jbsba.com /affiliates 
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FCC 
Continued from Page 1 

Saying the FCC already does an 
effective job of enforcing its inde- 
cency rules, the NAB insisted- that 
such a sweeping requirement is 
unnecessary, since so few radio 
and TV stations are ever the sub- 
jects of indecency investigations. 
"There are simply no grounds for 
the commission to justify its as- 
toundingly overbroad and puni- 
tive proposal, which will force 
thousands of broadcasters to 
record and retain tens of millions 
of hours of programming," the 
NAB said. 

The group also called the pro- 
posal "constitutionally suspect" 
and said it believes the proposal 
won't survive a court review. "The 
proposed program -recording and 
-retention requirement would fail 
intermediate First Amendment 
scrutiny," the NAB said. 

Clear Channel pointed to his- 
tory to support its claim that the 
recording rule is doomed, noting 
that Congress' efforts in 1975 to 
require all noncommercial stations 
to maintain recordings of pro- 
grams that discussed "any issue of 
public importance" were struck 
down by a U.S. appeals court just 
three years later and that the com- 
mission itself in 1977 declined to 
adopt a similar rule for all broad- 
casters. At that time the FCC con- 
cluded that the perceived public 
and governmental interests in re- 
tention of such programming did 
not "appear to justify the costs im- 
posed on broadcasters." 

Citing those examples, Clear 
Channel said the chilling effect of 
the current proposal is "equally, if 
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OPIE & ... BILL? They seem like an unlikely pair, but XM Satellite Radio 

personality Gregg "Opie "Hughes managed to get this photo with former 

President Bill Clinton just after Clinton's book -signing session last month in 

Huntington, NY. Here are (l -r) Hughes, Clinton and Hughes' girlfriend, Sandy 

Delgado. 

not more, obvious here than when 
both the judiciary and the commis- 
sion recognized it several decades 
ago." 

Clear Channel also told the 
agency that while it believes the 
rule would put a significant bur- 
den on all broadcasters, it would 
be especially unfair to small -mar- 
ket stations. In fact, the FCC has 
said that 75% of the indecency 
notices it has issued since 1996 
were imposed against stations in 
the top 50 markets. 

"Not only will small- market 
broadcasters disproportionately 
bear the burden of a recording re- 
quirement, but historical data 
shows that indecency violations 
are far less likely to occur in mar- 
kets below the top 50," Clear 
Channel said. "There is ample jus- 
tification for excluding small -mar- 
ket broadcasters from any record- 
ing requirement." 

Legal Headaches 

In its comments, Salem argued 

that the rule could open up broad 
casters to unwanted involvement 
in legal proceedings. "Each station 
will be subject to having to re- 
spond to subpoenas and other dis- 
covery requests with respect to 
any lawsuit that might involve the 
content of their programming, 
even if the station is not a party to 
the lawsuit," Salem said. 

Salem also pointed out that 
false- advertising claims, contract 
disputes between advertisers 
and clients and intellectual - 
property- infringement claims 
could all wind up being fought 
using the programming records 
that broadcasters would bear the 
burden - and expense - of main- 
taining. 

"This is an additional major bur- 
den that a mandatory program - 
retention requirement would place 
on stations," Salem said, adding that 
the cost of implementing sufficient 
recording equipment at its 98 sta- 
tions would be hundreds of thou- 
sands of dollars. 

CHOI 
Continued from Page 1 

that the station repeatedly broad- 
cast offensive and insulting com- 
ments -a violation of Canada's 
Broadcasting Act, the commission 
said. The CRTC then immediately 
solicited petitions from other 
broadcasters that wished to take 
over CHOI's signal. 

Genex President Patrice Demers 
told R &R after the latest ruling 
was handed down that he believes 
the station will continue broad- 
casting at least through summer 
2005, as the court decided it was in 
the best interest of all involved to 
allow CHOI to stay on the air 
while Genex's appeal is still active. 
Demers expects his company to 
receive a court hearing in March 
2005 and believes a decision will 
be handed down at some point 
during that summer. 

"The good news is not the part 
that we're still broadcasting," 
Demers told R &R. "The federal 
court approved all but one of our 
questions about the CRTC deci- 
sion. We hoped to challenge a part 
of the decision that said we were 
irresponsible, but the court said 

this was a fact and could not be 
appealed in a federal court." 

The court has agreed to hear ar- 
guments on 15 of the 16 charges 
Genex lodged against the CRTC. 
CHOI was the target of 92 com- 
plaints by Quebec -area listeners, 
with most focused on comments 
made by morning host Jeff Fillion. 
Among the comments made were 
suggestions that psychiatric pa- 
tients should be gassed and that 
most African students at a local 
university were the children of 
cannibals and plunderers. Thou- 
sands of station supporters have 
rallied in Ottawa and Quebec to 
protest the CRTC's ruling. 

"We're pretty happy about this 
decision," CHOI MD Mark Landri- 
ault told R &R. "Because of CHOI, 
everything about the CRTC will be 
called into question, including 
how they regulate. This is long 

overdue. This will be a very, very 
long debate." 

Demers said local business has 
remained steady for CHOI, with 
advertisers committed to Septem- 
ber even with a threatened shut- 
down of the station. National busi- 
ness has been more of a challenge, 
however, and Demers is presently 
meeting with a major client in 
Montreal to discuss 2005 ad spend- 
ing. 

Meanwhile, CHOI was sched- 
uled to hold an open house on 
Wednesday to thank the thou- 
sands of listeners who rallied to 
protest the CRTC's decision. Lis- 
teners were also slated to be 
treated to a surprise concert, 
which R &R learned would feature 
recording artists Sum 41. 

- Joe Howard & Adam 
Jacobson 

A&R 
Continued from Page 1 

Cyndee Maxwell for extending A&R 
Worldwide the opportunity to share 
our passion for both domestic and 
global music talent news and other 
pertinent information with radio pro- 
grammers and record executives 

across the United States. This section 
in R&R will serve asa pivotal launch- 
ing pad for the creative community 
and help bridge the gap between the 
radio and record worlds. We're very 
excited about the great opportunities 
that lie ahead." 

A&R Worldwide debuts this week 
on Page 21. 

l'ff? 
10100 Santa Monica Blvd, Third Floor Los Angeles CA 90067 -4004 

Tel (310) 553 -4330 Fax (310) 203 -9763 

www.radioandrecords.com 

EXECUTIVE EDITOR 

MANAGING EDITOR 

ASSOCIATE MANAGING EDITOR 

NEWS EDITOR 

RADIO EDITOR 

ASSOCIATE RADIO EDITOR 

ASSOCIATE EDITOR 

ASSOCIATE EDITOR 

AC/HOT AC EDITOR 

ALTERNATIVE EDITOR 

CHR/POP EDITOR 

CHR/RHYTHMIC EDITOR 

CHRISTIAN EDITOR 

COUNTRY EDITOR 

LATIN FORMATS EDITOR 

NEWS/TALK/SPORTS EDITOR 

ROCK EDITOR 

SMOOTH JAZZ EDITOR 

TRIPLE A EDITOR 

URBAN EDITOR 

DIRECTOR /OPERATIONS 

SR. DIRECTOR/DIGITAL INITIATIVES 

CHARTS 8 MUSIC MANAGER 

PRODUCT 8 TECH SUPPORT MGR. 

PRODUCT MANAGER 

CHART COORDINATOR/ LATIN 

COORDINATOR 

JEFF GREEN ;green@radioandrecords.com 

RICHARD LANGE r/angeOradioandrecords.com 

BRIDA CONNOLLY bconnollyOradioandrecords.com 

JULIE GI DLOW jgidlowOradioandrecords.com 

ADAM JACOBSON ajacobson Oradioandrecords.com 

KEITH BERMAN kbermaneradioandrecords.com 

CARRIE HAYWARD chaywardOradioandrecords.com 

MICHAEL TRIAS mlrias.radioandrecords.com 

JULIE KERTES jkenesOradioandrecords.com 

MAX TOLKOFF mtolkof/Oradioandrecords.com 

KEVIN CARTER kcanerOradioandrecords.com 

DONTAY THOMPSON dthompson Oradioandrecords.com 

RICK WELKE rwe/keeradioandrecords.com 

LON HELTON IheItoneradioandrecords.com 

JACKIE MADRIGAL /madrigal 42 radloandrecords.com 

AL PETERSON apefersoneradioandrecords.com 

CYN DEE MAXWELL cmaxwellOradioandrecords.com 

CAROL ARCHER carcher @radioandrecords.com 

JOHN SCHOENBERGER jschoenberger Oradáandrecords.com 

DANA HALL dhallWradioandrecords.com 

AL MACHERA amachera eradioandrecords.com 

GREG MAFFEI gmaffeieradioandrecords.com 

ROB AG NOLETTI ragno /ettieradioandrecords.com 

JOSH BENNETT jbennettOradioandrecords.com 

MIKE THACKER mfhackereradioandrecords,,om 

MARCELA GARCIA magarcia Oradioandrecords.com 

MARK BRO W ER mbrowereradioandrecords.com 

7900 Wisconsin Avenue #400 Bethesda. MD 20814 Tel (301) 951 -9050 Fax (301) 951 -9051 

ASSOCIATE EDITOR JOE HOWARD jhowardOradioandrecords. om 

1106 16" Avenue South Nashville. TN 37212 Tel (615) 244 -8822 Fax (615) 248-6655 

BUREAU CHIEF LON HELTON IhellonOradioandrecords.com 

ASSOCIATE COUNTRY EDITOR CHUCK ALY ca/yOradioandrecords.com 

OFFICE MANAGER KYLE ANNE PAULICH kpaulicheradioandrecords.com 

CIRCULATION MANAGER JIM HANSON /hanson ®radioandrecords.com 

DIRECTOR 

LEAD DEVELOPER 

APPLICATION DEVELOPER 

WEB/APPLICATION DEVELOPER 

NETWORK ADMINISTRATOR 

SYSTEM ADMINISTRATOR 

DATABASE ADMINISTRATOR 

DIRECTOR 

MANAGER 

GRAPHICS 

GRAPHICS 

DIRECTOR 

AD DESIGN MANAGER 

DESIGN 

DESIGN 

DESIGN CONSULTANT 

DESIGN CONSULTANT 

DIRECTOR/SALES 

ADVERTISING COORDINATOR 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES ASSISTANT 

CHIEF FINANCIAL OFFICER 

COMPTROLLER 

ACCTG. SUPERVISOR/PAYROLL MGR. 

CREDIT AND COLLECTIONS 

BILLING ADMINISTRATOR 

BILLING ADMINISTRATOR 

PUBLISHER/CEO 

VP/EDITORIAL & MUSIC OPERATIONS 

DIRECTOR /OPERATIONS 

GENERAL COUNSEL/DIRECTOR HR 

DIRECTOR OF CONVENTIONS 

EXECUTIVE ASSISTANT 

OFFICE ADMIN/RECEPTION 

MAILROOM 

SAEID IRVA NI silvanieradioandrecords.com 

CECIL PHILLIPS cphillipsOradioandrecords.com 

HAM ID IRVANI hirvanieradmandrecords.com 

AMIT GUPTA agupta 0 radioandrecords.com 

DAVID PUCKETT dpucketteradioandrecords.com 

JOSE DE LEON jde/eoneradioandrecords.com 

PUNEET PARASHAR pparashareradioandrecords.com 

KENT THOMAS klhomasOradioandrecords.com 

ROGER ZUM W ALT rzumwalferad,oandrecords.com 

FRANK LOPEZ llopezeradioandrecords.com 

DELIA RUBIO drubooOradioandrecords.com 

TIM KUMMEROW tkummeroweradioandrecords.com 

EULALAE C. NARIDO II bnandoeradioandrecords.com 

SUSAN SHAN KIN sshankineradioandrecords.com 

GLORIOSO FAJARDO gfajardoeradioandrecords.com 

GARY VAN DER SIEUR gvdsfeurOradioandrecords.com 

CARL HARMON charmonOradioandrecords.com 

HENRY MO W RY hmowryeradioandrecords.com 

NANCY HOFF nhottWradioandrecords.wm 

GABRIELLE GRAF ograferadioandrecords.com 

MEREDITH HUPP mhupperadioandrecords.com 

LINDA JOHNSON Ijohnsoneradioandrecords. om 

ERN LLAMADO ellamadoOradioandrecords.com 

KAREN MUMAW kmumawOradioandrecords.com 

MARIA PARKER mparkerOradioandre ords.com 

KRISTY REEVES kreeveseradioandrecords.com 

STEVE RESNIK sresnikeradioandrecords.com 

MICHELLE RICH mrich@radoandrecords.com 

BROOKE WILLIAMS bwilliamsOradioandrecords.com 

ANGELA NORWOOD anorwoodOradioandrecords.com 

FRANK COMMONS /commonseradioandreco,ds.com 

MARIA ABUIYSA mabuiysaeradioandrecords.com 

MAGDA LIZARDO mlizardoeradioandrecords.com 

SUSANNA PEDRAZA spedrazaeradioandrecords.com 
ERNESTINA RODRIGUEZ erodriguezOradioandrecords.com 
GLENDA VICTORES goctoreseradloandrecords.com 

ERICA FARBER elarbereradioandrecords.com 
CYNDEE MAXWELL cmaxwelleradioandrecords.com 
PAGE BEAVER pbeavereradioandrecords.com 
LISE DEARY Idearyeradioandrecords.com 

JACQUELINE LENNON pennon@radioandrecords.com 

TED KOZLOWSKI tkozlowskieradioandrecords.com 

JUANITA NEWTON ¡newtoneradioandrecords.com 

ROB SPARAGO rsparagoOradioandrecords.com 

A Perry Capital Corporation 

www.americanradiohistory.com

www.americanradiohistory.com


16 R &R September 3, 2004 

Greetings From The RNIC 

have never seen so much security in my life!" That's the 

word from Tom Cuddy, ABC VP /FM Programming, live from 

his office at 2 Penn Plaza, which over- 

looks Madison Square Garden, site of 

the Republican National Convention. 

"My window looks directly on to the 

roof of the Garden, which is crawling 

with armed guards and sharpshooters 

monitoring all the activity," he says. "I 

can see between 80 -100 TV satellite 

trucks lined up all the way down 8th 'Don't you know who I 

am ?' 
Avenue." The new challenge to Cuddy 

and the staffs of the ABC stations in the building - WPLJ, 

WABC, ESPN Radio and Radio Disney - has been trying to 

get past the ironclad security just to get to work. 

"The fun started last Sunday, during that huge anti -Bush 

demonstration, when several hundred thousand people 

marched right past our building," Cuddy says. "The place was 

in lockdown mode. Security had issued new IDs to everyone 

in the building, but, for some reason, there was a lack of co- 

ordination between the local police, the FBI and the Secret 

Service." Some people got through with no problem. Oth- 

ers, like WPLJ air talent Rich Kaminski (pictured) were held 

up indefinitely by heavily armed security forces. "Luckily, Rich 

arrived early, because it took him over an hour to get in," 

says Cuddy. "He explained who he was and that he had to 

be on the air, but to no avail." Finally, after attempting to ne- 

gotiate his way past a number of humor -impaired security per- 

sonnel, Kaminski stumbled upon a Secret Service agent from 

New Jersey who happened to listen to WPLJ. "The guy 

walked him down to 7th Avenue, around the barricades and 

personally delivered him safely into our building," says Cuddy. 

She Did /t For Love 

WIOQ (Q I 02)/Philadelphia morning show princess Angi 
Taylor is leaving the station after today's show. The reason 

for her unscheduled departure can be 

summed up in just four letters: L-0-V- 

E. In a tear -stained memo to the staff, 

Q102 PD Todd Shannon wrote, 
"When you meet your soul mate, you 

are ready to be with that person and 

move forward with your life. In Angi's 

case, she fell in love with a fellow Clear 

Channel employee in Chicago, hence 

her big smile and absence on the week- 

ends." Shannon tells ST that he's "evaluating all options" when 

it comes to replacing her on the Chio in the Morning show. 

She's giving us the love 
face. 

Zeo Trades For Clifton 

Denver -based Zeo Radio Networks announces a long -term 

alliance with legendary consultant Jerry Clifton to offer 

Clifton's exclusive consulting services to CHR/Rhythmic and 

Urban stations via the magic of barter. Clifton consults WPOW 

(Power 96) /Miami, WLLD (WiLD 98.7)/Tampa and a bunch 

of others. He recently added Beasley's WRDW (Wired 96.5)/ 

Philadelphia to his stable. 

The Programming Dept. 

At last, our long, er, regional nightmare is over: WKRZ/ 

Wilkes Barre finally has a new PD, effective Sept. 20. Please 

welcome Tias Schuster, formerly Asst. PD /MD /afternoon 

dude at the only other radio station he's ever worked for, 

Entercom sister WFBC/Greenville, SC. Schuster replaces Jerry 

Padden, who recently exited after 23 years. WFBC PD Nikki 

ST -T ̀TÁLK T 
Now Stay Out! 

Nite needs an immediate, non -sucking replacement. Rush 

you stuff to nnite@entercom.com. 

Brian Rickman has resurfaced as 

PD of Cumulus Hot AC WZAT 
(Z IO2) /Savannah, GA. Most recently 

Rickman was Director /Rock Program- 

ming for NextMedia/Carolinas, where 

he ran WXQR/Greenville, NC and 

WKZQ & WYAV /Myrtle Beach, SC. 

It's a homecoming for Erin Bris- 

tol, who returns to her hometown of 

Shreveport, LA as PD /afternoon talent at the station she helped 

launch in 1996, Clear Channel CHR/Pop KRUF. The gig has 

been open since former PD /morning dude Chris Calloway and 

partner Dee Dee left last month for mornings at WAHR (Star 

99. I) /Huntsville, AL. Most recently Bristol programmed CHR/ 

Pop WWHT and Active Rock WWDG/Syracuse. In conjunc- 

tion with Bristol's arrival, KRUF MD /afternoon jock Evan 

Harley, who has been covering mornings, slides into wakeup 

mode permanently. 

Congrats to Mike Yeager, PD of Infinity CHR/Pop KWYE 

(YIOI) /Fresno, who is awa-ded colorful OM stripes valid for 

sister FM Talker KKDG (105.9 The Edge). In other news, Y101 

Asst. PD /afternoon talent Bill "Ryder" Fox exits. 

WMGI (100.7 Mix -FM) /Terre Haute, IN MD Matt 
Luecking is awarded borus Asst. PD stripes, as is Mike 
"Mud" Kennedy, MD /afte-noon talent on Alternative WSFM 

(Surf I 07.5)/Wilmington, NC. 

Big news out of Zimmer CHR/Pop KSYN (Kissin 92.5)/ 

Joplin, MO: Night jock Steve Kraus is upped to Asst. PD/ 

MD. All of Joplin's schools and banks remained open ... with 

shortened holiday hours, of course. 

Tas spelled backward is 

'Sait. 

Formats You'll Flip Over 

Cumulus Rocker WRRX/Pensacola, FL flips to Urban AC 

as "Magic 106. I ." The statioi does not yet have a PD or staff. 

Exactly a week after PD Jo Valentine exits CHR/Pop 

WQYZ/Biloxi, MS, the station flips to Gospel as "92.5 Halle- 

lujah FM." Valentine can be located at 251 -605 -8729 or 

vtown @joval entine. com. 

Quick Hits 

KALC /Denver is about :o lose two key players: Morning 

talent Greg Thunder is coming home to co -host mornings at 

KSTP -FM (K595) /Minneapolis. Thunder will replace Van Patrick, 

who exits after 6 1/2 years to spend more time with his fam- 

ily. Cheryl Kaye will remain cn the reformulated K595 Morning 

Show. At about the same time, Alice Asst. PD /MD /midday per- 

sonality Kevin "Kozman" Koske is headed home to Chicago 

to do afternoons at Bonneville Hot AC VVTMX ( 1 01.9 The Mix). 

Veteran programmer Lynn Tolliver Jr. heads south to 

do mornings at Tama Urban WHJX (Hot 105.7) /Jacksonville. 

Tolliver, best known for his long stint at WZAK/Cleveland, is 

currently GM /PD of WRTK- AM/Youngstown, OH - a role 

he will continue to perform by remote from J- ville. 

By the powers vested in him, WMMS /Cleveland PD Bo 

Matthews touches morning co -host Hunter Scott on both 

shoulders with his plastic Lord of the Rings sword, thus imbu- 

ing him with instant and unal enable MD powers. 

Buckley CHR/Rhythmic KHTN /Modesto, CA morning 

co -host T.O.S. exits after four years to do his own wakeup 

thang at KWYUReno, NV. 

Delana Bennett & Vic Caballero segue from morn- 

ings at Clear Channel Rhythmic Oldies XHRM (Magic 92.5)/ 

San Diego across the hall to do the same shift on XHTZ (Z90) 

as Roxy & Da Misfitz. The duo will be joined by existing Z90 

morning dude Jamal. 

Rrme1,ine 

Melodie Virtue named National Presi- 
dent of American Women in Radio & 

Television. 
Susan Stephens promoted to VP /GM 
of Jones Radio Networks. 
Sean Ross recruited as Edison Media 
Research VP /Music & Programming. r 
J 

Susan 
Stephens 

YEARS 460 
Greg Thompson promoted to Exec. VP /GM of Elektra 
Entertainment Group. 
Robin Bertolucci promoted to Director /AM Program- 
ming, Rocky Mountain Region for Clear Channel. 
Priority Records names Liz Montalbano VP /Crossover 
Promotion. 

/9 
RCA promotes Joe Galante to Chairman 
of RCA's Nashville Label Group, which 
includes RCA/Nashville. BNA Entertain- 
ment and Reunion. 
Ray Carlton and Jean Johnson be- 
come Giant Records' Head of Promo- 
tion and Head of Pop Promotion, respec- Jean Johnson 
Lively. 

KSFO /San Francisco flips from Gold to Talk. 

r 
YEARS AGO 

Doug Morris signs a long -term contract. becoming Pres- 
ident/COO of Atlantic. 
KSWV /San Diego flips from SMN's Wave format to Clas- 
sic Rock. 
FCC cracks down on indecency with proceedings against 
WFBQ/Indianapolis. WLUP -AM /Chicago 
and KSJO /San Jose. 

YEARS AGO 

John "Records" Landecker joins 
WAGO /Chicago as morning personality. 
Cliff Blake becomes PD of WMZQ -AM 
& FMANashington. 
Carl Gardner appointed PD of KEX/Port- 
land. 
KOOL -AM & FM /Phoenix GM Bill Smith passes away 
of respiratory failure after abdominal surgery. He was 57. 

John 
Landecker 

/) 
WBNO -AM /Bryan, OH becomes the nation's first solar - 
powered commercial radio station. 
RSO Records promotes Rich Fitzgerald to Sr. VP /A &R 
& Promotion and Bob Smith to VP /Promotion. 
Jazzmaster Stan Kenton dies at 67 after suffering a stroke. 
Mike Carta appointed PD at WIL -AM & FM /St. Louis. 

JJ YEARS A60 
Robert L. Scott becomes PD of KYAC /Seattle. 
National Association of FM Broadcasters schedules it 

first all -radio convention in New Orleans. 

A fat guy 
Fatguy. 

not the 

The anatomically correct Fatguy 

is bringing his Big Fat Show to nights at 

Triad Active Rocker WCPR /Biloxi, MS, 

effective Sept. 13. Mr. Guy was last 

heard and largely enjoyed at 

NextMedia Active Rocker WXQR/ 
Greenville, NC. 

Aug. 27 was declared "House- 

cleaning Day" at Clear Channel /Bakers- 

field as KKXX Morning Madhouse mem- 

bers Mingo and Dirty Sanchez left the building along with 

KKXX Asst. PD /MD Lauren Michaels and Kristin Jacobs, 

midday personality on clusterbuddy AC KKDJ. 
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 Twenty-five -year market vet Bill Jackson exits mornings 

on Infinity '80s outlet KVMX (Mix 107.5) /Portland, OR. Jack- 

son, who has experience in every conceivable format in Port- 

land, can be reached at 503- 626 -8218. 

Entercom AC WKTK/Gainesville PD /MD Les Howard 

Jacoby pries off the headphones after 34 years, tapping 16- 

year station vet Jack Norris to replace him in afternoons. 

Talk Topics 

Leave it to Premiere's Rush Limbaugh to score the "get 

of the week" by grabbing a live interview with his hero, Presi- 

dent George W. Bush, during Limbaugh's Aug. 31 broadcast. 

Asked to comment on how the 9/I I attack continues to shape 

his agenda, Bush said, "Sept. 11 was a defining moment in 

our lives, and it was certainly a defining moment in my presi- 

dency. The question we have to ask is, have we learned any 

lessons ?" We will now allow three minutes for rebuttal. 

KABC /Los Angeles afternoon host and ABC Radio Net- 

works' syndicated personality Larry Elder adds TV to his to- 

FILMS 
BOX OFFICE TOTALS 

Aug. 27 -29 
Title Distributor S Weekend S To Date 

1 Hero (Miramax)' $18.00 $18.00 
2 Anacondas: The Hunt For The... (Sony)' $12.81 $12.81 
3 Without A Paddle (Paramount) $8 58 $27.73 
4 The Princess Diaries 2 (Buena Vista) $8.08 $75.06 
5 Exorcist: The Beginning (WB) $7.08 $31.16 
6 Collateral (DreamWorks) $6.47 $80.15 
7 Alien Vs. Predator (Fox) $4.90 $72.17 
8 Open Water (Lions Gate) $4.75 $23.26 
9 The Bourne Supremacy (Universal) $4.64 $157.74 

10 Suspect Zero (Paramount)' $3.44 $3.44 

COMING ATTRACTIONS: This week's openers include Wicker 
Park. starring Josh Hartnett. The film's Lakeshore soundtrack 
sports Stereophonics' "Maybe Tomorrow" Lifehouse's "Every- 
body Is Somebody,' Death Cab For Cutie's acoustic version of "A 
Movie Script Ending," The Legends' When the Day Is Done,' Snow 
Patrol's "How to Be Dead." The Stills " Retour A Vega," Mazzy 
Star's "Flowers in December," The Shins' "When I Goosestep" 
The Postal Service's cover of Phil Collins* "Against All Odds." 
Mogwai's "I Know You Are But What Am I ?" and Johnette Napol- 
itano & Danny Lohner's rendition of Coldplay's The Scientist" 
Tunes by Broken Social Scene ( "Lover's Spit "), Jaime Wyatt 
("Light Switch "), Mates Of State ("These Days "), +1- ( "All I Do "). 
Mum ("We Have a Map of the Piano") and Aqualung ('Strange 
and Beautiful") round out the ST. 

Recording artist Queen Latifah co-produced The Cookout, which 
also opens this week and stars recording acts Eve and Ja Rule. 
Latifah also co -wrote the story on which the film was based. 

STREETTALK 

I do list: The Lorry Elder Show debuts Sept. 13. For more info, 

go to wwwlarryeldertv.com. 

Los Angeles -based radio and TV personality Stephanie 

Miller is back with a new daily syndicated radio show, which 

debuts Sept. 7. 

Longtime WOR/New York food show host Arthur 
Schwartz exits, telling the New York Post that his "integrity 

as a journalist" had been compromised. WOR GM Bob Bruno 

tells R &R he "categorically denies" Schwarti s accusation. 

Rusty Humphries is giving up his local 9am -noon show 

on KVI /Seattle to concentrate on his nationally syndicated 

show for Talk Radio Network, which runs daily from 4 -7pm 

ET. KVI moves Fox's syndicated Tony Snow Show in to replace 

Humphries. 

Clear Channel Hot AC WXXM (Mix 92. I) /Madison 

will flip to progressive Talk as "92. I The Mic" on Sept. 6 with 

a lineup that includes several Air America personalities. Mar - 

ried Mix morning duo Doug Erickson and Mary Love are 

now free to navigate. Find them at 608-441-0611 or 
dougandmary@tds.net. 

The very next day, in an abandoned warehouse across 

town, Midwest Family News/Talker WTDY /Madison will also 

begin leaning to the left, morphing into "Madison's Progres- 

sive Talk." Out in the realignment is ABC's Sean Hannity, 

who's replaced by Jones' Ed Schultz. The nationally syndicated 

Stephanie Miller Show slides into Schultz's former 8- I I pm slot. 

Condolences 

Music fans are mourning the untimely death of singer Laura 

Branigan, best known for her 1982 hit "Gloria" Branigan suc- 

cumbed to a brain aneurysm in her sleep 

in her New York home on Aug. 26. Pub- 

lished reports say Branigan, a four -time 

Grammy nominee, had been complain- 

ing of a headache for the past two 
weeks. She was 47. 

Audrey Malkan, owner of KZFM, 

KEYS & KKBA/Corpus Christi, TX and 

WMSR/Florence, AL, passed away Aug. 

29 following a battle with cancer. 

Malkan and her late husband, Arnold. previously owned 

WNOR/Norfolk and KFJZ -AM & FM and the Texas State Net- 

work in Fort Worth, TX. Malkan's children, Matthew and Hope, 

will continue family ownership and operation of the Malkan 

Broadcasting properties. 

Tll1 
Laura Branigan 
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`This Is A Job For ... 
Axis Of Justice!' 

While the Republicans played at the Garden, other political forces 

were swirling on New York's airwaves as Audioslavé s Tom Mo- 
rello and System Of A Down's Seri Tankian invaded Infinity Al- 
ternative WXRK (92.3 K- Rock) /New York's studios, raised the 

skull- and -crossbones and declared it 'Axis of Justice Radio." The 
duo played whatever they wanted and talked politics and were 
joined by surprise special guest Michael Moore. When asked 

how they managed to score Moore, K -Rock Promotions & Pro- 
gramming Goddess Marie Rodrigues coyly said, "Secret pow- 
ers." OK, then. "I'm kidding - we called his publicist and ex- 

plained what we wanted to do. He loved it!" Kneeling in the fore- 
ground is K -Rock MD Mike Peer; standing in back are (l -r) Tankian, 

Moore, Morello, Rodrigues and K -Rock OM /PD Rob Cross. 

TELEVISION 
TOP TEN SHOWS 

Total Audience 
(105.5 million households) 

1 Summer Olympics 
(Monday. 8pm) 

2 Summer Olympics 
(Tuesday. 8pm) 

3 Summer Olympics 
(Wednesday, 8pm) 

4 Summer Olympics 
(Thursday. 8pm) 

5 Summer Olympics 
(Friday. 8pm) 

6 Summer Olympics 
Closing Ceremonies 

7 Summer Olympics 
(Saturday. 8pm) 

8 CS! 

9 Amazing Race 5 

10 Without A Trace 

Aug. 23 -29 

Adults 18 -49 

1 Summer Olympics 
(Monday. 8pm) 

2 Summer Olympics 
(Tuesday. 8pm) 

(tie) Summer Olympics 
(Wednesday. 8pm) 

4 Summer Olympics 
(Thursday. 8pm) 

5 Summer Olympics 
(Friday. 8pm) 

6 Summer Olympics 
(Saturday. 8pm) 

7 Summer Olympics 
Closing Ceremonies 

8 Amazing Race 5 
9 CSI 

10 Big Brother 5 (Tuesday) 

Source: Nielsen Media Research 

Own Your Events 
If no one can see your signs, do they know who staged 
the event? Make sure you claim ownership at all your 
events with cost -effective, disposable plastic banners. 

We print your logo using up to four spot colors. 
Perfect for concerts, events and giveaways. 
Packaged on a roll and easy to use. 

Up to 3' High and 6' Wide 
Durable 
Weather- resistant 

1 -800- 231 -6074 
P.O. Box 750250 Houston, Texas 77275 -0250 

ril 

f 
BANNERS 

713/507 -4200 713/507 -4295 FAX 
ri @reefindustries.com www.reefindustries.com 
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THE INDUSTRY'S NO. 1 RETAIL CHART September 3, 2004 

LW TW ARTIST ALBUM LABEL POWERINDEX CHANGE 

1 TIM MCGRAW Live Like You Were Dying Curb 755,384 
2 R. KELLY Happy PeoplelU Saved Me Jive /Zomba 421,791 

3 YOUNG BUCK Straight Outta CaShville lnterscope 278,454 - 
4 MASE Welcome Back Bad Boy /Universal 199,830 - 

1 5 NOW VOL. 16 Various UTV 183,336 -11% 

2 6 ASHLEE SIMPSON Autobiography Geffen 131,660 -19% 

5 7 MAROON 5 Songs About Jane Octone /J /RMG 70,157 -4°/n 

4 8 USHER Confessions Laface /Zomba 69,306 -15% 

9 9 BIG & RICH Horse Of A Different Color Warner Bros. 65,189 +3% 

11 10 JIMMY BUFFETT License To Chill RCA /Mai /boat 57,361 -6% 

3 11 213 The Hard Way TVT 56,914 43% 
7 12 GRETCHEN WILSON Here For The Party Epic 55,324 -18% 

8 13 AVRIL LAVIGNE Under My Skin Arista /RMG 54,566 -17°/u 

14 PITBULL M.I.A.M.I. TVT 49,795 - 
15 JIM JONES Diplomats Present: Jim Jones... Koch 49,792 - 

6 16 RYAN CABRERA Take It All !Away EV.L.A. /At /antic 46,858 -31% 

12 17 LOS LONELY BOYS Los Lonely Boys Epic 46,630 -16% 

10 18 SHYNE Godfather Buried Alive Del Jam/IDJMG 42,220 -33% 

16 19 BLACK EYED PEAS Elephunk A &M /lnterscope 38,905 -4% 

19 20 SWITCHFOOT Beautiful Letdown Columbia 35,332 -4°/u 

15 21 LLOYD BANKS The Hunger For More lnterscope 35,001 -19% 

13 22 MOBB DEEP Amerikaz Nightmare Jive /Zomba 34,958 -26% 

23 GARDEN STATE Soundtrack Epic 33,939 - 
23 24 BRAD PAISLEY Mud On The Tires Arista 33,659 3% 

24 25 MODEST MOUSE Good News For People Who Love... Epic 32,515 -4% 

25 26 VELVET REVOLVER Contraband RCA /RMG 32,260 5% 

27 ROLLING STONES Jump Back '71-'93 Best Of... Virgin 31,119 - 
28 12 STONES Potter's Field Wind-up 30,810 - 

43 29 AKON Trouble SRC /Universal 30,674 +8% 

14 30 ALTER BRIDGE One Day Remains Wind-up 30,661 -32% 

18 31 KILLERS Hot Fuss Island /IDJMG 30,220 -21% 

21 32 GUNS N'ROSES Greatest Hits Geffen 29,867 -15% 

20 33 PRINCESS DIARIES 2 Soundtrack Walt Disney 29,745 -16% 

33 34 LINKIN PARK Meteora Warner Bros. 29,730 -7% 

39 35 KENNY CHESNEY When The Sun Goes Down BNA 29,497 -1% 

35 36 YELLOWCARD Ocean Avenue Capitol 29,493 -4% 

37 37 ALICIA KEYS The Diary Of Alicia Keys J /RMG 28,470 -6% 

31 38 KEVIN LYTTLE Kevin Lyttle Atlantic 28,104 -15% 

36 39 BREAKING BENJAMIN We Are Not Alone Hollywood 27,807 -9% 

34 40 JOJO Jojo BlackGround /Universal 27,723 -11% 

27 41 HOOBASTANK The Reason Island /IDJMG 27,420 -18% 

26 42 D12 D12 World Shady /lnterscope 26,344 -21% 

38 43 LIL' FLIP U Gotta Feel Me Columbia 25,914 -13% 

30 44 HOUSTON Its Already Written Capitol 25,249 -24% 

42 45 KANYE WEST College Dropout RocA -Fella /IDJMG 25,226 -12% 

47 46 JESSICA SIMPSON In This Skin Columbia 25,119 7% 

32 47 JADAKISS Kiss Of Death lnterscope 25,019 -23% 

40 48 EVANESCENCE Fallen Wind -up 24,966 -14% 

45 49 FRANZ FERDINAND Franz Ferdinand Epic 24,671 -11% 

50 50 SLIPKNOT Vol 3 (The Subliminal Verses) Roadrunner /IDJMG 24,272 -3% 

© HITS Magazine Inc. 

ALBUMS 

Four Soar! 
Like his dad, pitcher Tug McGraw, 

once put it, ya gotta believe! 
And there are plenty of believers - 

755,000 of them, 
in fact -in Tun 
McGraw's new 
Curb album, 
Live Like You 

Were Dying, re- 

sulting in a No. 
1 debut for the 
country super- 
star. Tim McGraw 

But Mr. Faith Hill isn't the only benefi- 
ciary this week, as Jive /Zomba soul sex 
symbol R. Kelly's double CD Happy People/ 

U Saved Me lands at No. 2. Interscope's lat- 
est G -Unit member, Young Buck, with 
Straight Outta Ca$hville (No. 3), and Bad 
Boy /Universal's returning rap veteran 
Masé s Welcome Back (No. 4) are the other 
two debuts at the top of the chart. 

The rest of the top 10 includes last 
week's No. 1, UTV's Now Vol. 16 (No. 5), 

followed by Geffen's Ashlee Simpson 
(No. 6), Octone /J /RMG's still- strong 
Maroon 5 (No. 7) and LaFace /Zomba 
VMA winner Usher (No. 8). Warner Bros. 

Nashville's iconoclastic Big & Rich (No. 

9) and RCA Nashville's Jimmy Buffett 

II , . (No. 10) give a 
mow, .m. resurgent coun- 

r..- 
ork 

Young Buck 

try three of the 
week's top 10 
records. 
Other chart de- 
buts are regis- 
tered by TVT 
Cuban rapper 
(and Lil Jon 
protege) Pitbull 
(No. 14), Koch's 
Jim Jones (No. 
15), Epic's Gar- 

den State soundtrack (No. 23), Virgin's 
Rolling Stones best -of (No. 27) and 
Wind -up's 12 Stones (No. 28). 

SRC /Uni- P 

versal's Akon 
(43 -29, +8 %) 
and Big & 

Rich ( +3 %) are 
the week's 
biggest gain- 
ers. 

Next week: 
Look for Def 
Jam /IDJMG's 
LL Cool J to 
top a list of 
new releases that also includes Con- 
cord's Ray Charles, Geffen's Papa 
Roach, Hidden Beach /Epic's Jill Scott 
and Elektra's Bjork. 

R. Kelly 
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MIKE TRIAS 
mtiiasOradioandrecords. com 

Holiday Fever 
Labor Day is a last break at the end of the summer, and the 

record labels are taking full advantage of it. However, there are 

still some new tunes to check out if you want to freshen up your 
playlist. 

Jobo was discovered when she audi- 
tioned for CBS's Kids Say the Dnrnedest 

Things on the Road in Boston. After per- 
forming on the show (and impressing 
host Bill Cosby), she was invited to sing 
on The Opralt Winfrey Show. Now, a few 

years later (though she's still only 13 

years old), JoJo has burst into the spot- 
light with "Leave (Get Out)." the lead 

single from her self- titled debut. Next 
week she'll keep things going as she offers "Baby It's You" to Pop, 
Rhythmic and Urban. In other news, JoJo will also take part in the 

Rock -n -Roll Gymnastics Tour as a special guest. Gymnasts com- 

peting on the tour include Paul Hamm, Svetlana Khorkina, Shan- 
non Miller and Morgan Hamm. The tour will visit Worcester, MA 
on Sept. 1; Durham, NH on Sept. 2; Rosemont, IL on Sept. 19; and 
Grand Prairie, TX on Oct. 3. 

While he was a lance corporal in the Marine Corps, Josh Gra- 
cin competed on American Idol's second season, finishing fourth 
overall. Since then his career has taken off. He recently released 

his self -titled debut CD, which con- 
tained the hit single "I Want to Live." 
Next week he follows up at Country 
with "Nothin' to Lose." Gracin has a lot 
on his plate in the coming weeks. He 
will be performing in Joliet, IL on Sept. 
12, Benton, TN on Sept. 25 and Cedar 
Falls, IA on Sept. 30 and will embark on 
a tour with Brad Paisley in October. In 

addition, Gracin will sing three songs on 
CBS's Early Show on Sept. 11 and the national anthem at the Del- 

phi 300 NASCAR race in Chicago on Sept. 12. Gracin will finally 
have the time to begin his music career in earnest when he is dis- 
charged from the Marines on Sept. 18 and moves from Camp 
Pendleton, CA to Nashville. 

Phil Collins stormed into the music business in his teens when 
he joined Genesis in 1970 while still playing in the jazz band Brand 
X. It's been a long road for him, and next week he's Going for Adds 
with "Don't Let Him Steal Your Heart Away" at AC outlets. The 
song is from his upcoming CD Love Songs: A Compilation ... Old and 

New. The album is a double -disc set of 25 songs that features live 

recordings and previously unreleased material along with, of 
course, his most famous ballads. Collins is currently on the road 
in North America on his First Final Farewell Tour, which will wrap 
up at the end of the month. Even though it seems like he's hang- 
ing up his hat, Collins says that he's just giving up touring. He'll 
still do shows, just no more long tours. 

Michael Franti is coming to Triple A radio with "Yes I Will," 

taken from his solo album Songs From the Front Porch: An Acoustic 

Collection. A version of the song with 
Spearhead can also be found on the 
Franti/Spearhead album Everyone De- 

serves Music. Franti has been quite busy 
of late. Not only have he and Spearhead 
maintained a steady touring and re- 
cording schedule, but Franti was also 
featured on Russell Simmons' Def Poet- 

ry Jam IV and led a delegation of artists 
and filmmakers to Iraq and Israel ear- 
lier this summer to see the effects of war firsthand. As part of their 
continuing activism, Franti and Spearhead are donating VIP seats 
and backstage passes to their shows to be auctioned on eBay, with 
all proceeds benefiting the Partnership Against Child Abuse. 

JoJo 

Josh Gracin 

Michael Franti 
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w 

JOJO Baby It's You (BlackGroundlUniversal) 

UTADA Easy Breezy (Island/10 M 

CHR/RHYTHMIC 

Week Of 9/7/04 

JOHN LEGEND Used To Love You (Columbia) 

JOJO Baby It's You (BlackGround/Universall 

LL COOL J Hush (Bel Jam / IDJMG) 

MISS B Bottle Action I(afce/Zondia) 

YOUNG ROME Freaky (TUG.IUniversal) 

YUNG WUN fIDAVID BANNER Walk It, Talk It (J /RMG) 

URBAN 

EE DE Let's Get To It The Krunk Love Song) (NW) 

JOJO Baby It's You (BlackGroundlUniversal) 

LETOYA U Got What I Need (Capitol) 

LL COOL J Hush (Del Jam /IDJMG) 

YOUNG ROME Freaky (TUG. /Universal) 

URBAN AC 

URBAN MYSTIC Where Were You? (Sobe) 

COUNTRY 

CAROLINA RAIN I Ain't Scared (Equity) 

JOSH GRACIN Nothin' To Lose (Lyric Street) 

KENNY CHESNEY The Woman With You (BNA) 

AC 

PHIL COLLINS Don't Let Hirn Steal Your Heart Away (Atlantic) 

No adds 

No adds 

HOT AC 

SMOOTH JAZZ 

ROCK 

NICKELBACK Because Of You (Roadrunner /IDJMG) 

ACTIVE ROCK 

NICKELBACK Because Of You (Roadrunner/IOW 

SUPERGRASS Kiss Of Life (Capitol) 

ALTERNATIVE 

NICKELBACK Because Of You (Roadrunner /IDJMG) 

SECRET MACHINES Nowhere Again (Reprise) 

SUPERGRASS Kiss Of Life (Capitol) 

TRIPLE A 

MICHAEL FRANTI Yes I Will (iMusic1 

R &R's Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds 
is e- mailed each week to participating radio and record executives. For more info, contact Greg Maffei at 
gmafeic'radioandrecords.com. 
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Most Played So Far 
Analysis of the most popular titles at the format 

It's been a while since we last reviewed the songs that are getting 
the most airplay at traditional Oldies. So, using Mediabase 24/7, we 
pulled up the most current airplay activity for your entertainment and 
edification. This list of the top 100 titles is based on airplay from Jan. 
1, 2004 through Aug. 20, 2004. We have included the release years of 
the songs as an added point of reference. The data comes from the 44 
FM Oldies stations monitored by Mediabase 24/7. 

Rank ARTIST Title (Year) 
1. ROY ORBISON Oh! Pretty Woman (1964) 
2. VAN MORRISON Brown Eyed Girl (1967) 

3. MANFRED MANN Do Wah Diddy Diddy (1964) 
4. ARETHA FRANKLIN Respect (1967) 
5. MONKEES I'm A Believer (1966) 

6. TURTLES Happy Together (1967) 
7. FOUNDATIONS Build Me Up Buttercup (1969) 
8. TEMPTATIONS My Girl (1965) 

9. BOX TOPS The Letter (1967) 

10. FOUR TOPS I Can't Help Myself (1965) 
11. ROLLING STONES (I Can't Get No) Satisfaction (1965) 
12. RIGHTEOUS BROTHERS Unchained Melody (1965) 
13. MAMAS & PAPAS California Dreamin' (1966) 

14. TOMMY JAMES & THE SHONDELLS Mony Mony (1968) 
15. OTIS REDDING (Sittin' On) The Dock Of The Bay (1968) 
16. ZOMBIES Time Of The Season (1968) 
17. LOVIN' SPOONFUL Do You Believe In Magic (1965) 

18. RIGHTEOUS BROTHERS You've Lost That Lovin Feelin (1964) 

19. PERCv SLEDGE When A Man Loves A Woman (1966) 

20. SPIRAL STARECASE More Today Than Yesterday (1969) 
21. GRASS ROOTS Midnight Confessions (1968) 

22. TEMPTATIONS Ain't Too Proud To Beg (1966) 

23. RASCALS Good Lovin' (1966) 

24. WILSON PICKETT In The Midnight Hour (1965) 

25. SIMON & GARFUNKEL Mrs. Robinson (1968) 

26. STEAM Na Na Hey Hey Kiss Him Goodbye (1969) 

27. MARVIN GAYE Heard It Thru The Grapevine (1968) 
28. BEACH BOYS Wouldn't It Be Nice (1966) 

29. TOMMY JAMES & THE SHONDELLS I Think We're Alone Now (1967) 
30. SONNY & CHER I Got You Babe (1965) 

31. STEPPENWOLF Born To Be Wild (1968) 

32. CREEDENCE CLEARWATER REVIVAL Down On The Comer (1969) 

33. B.J.THOMAS Hooked On A Feeling (1968) 

34. CREEDENCE CLEARWATER REVIVAL Proud Mary (19691 

35. STEPPENWOLF Magic Carpet Ride (1968) 

36. RASCALS Groovin' (1967) 

37. FOUR -OPS Reach Out I'll Be There (1966) 
38. CREECENCE CLEARWATER REVIVAL Bad Moon Rising (1969) 

39. ELVIS PRESLEY Suspicious Minds (1969) 

40. SUPREMES You Can't Hurry Love (1966) 

Roy Orbison 

Rank ARTIST Title (Year; 

41. JAMES BROWN I Got You (I Fee' Good) (1965) 
42. FOUR TOPS Its The Same Old Song (1965) 
43. MARY WELLS My Guy (1964) 

44. SLY & THE FAMILY STONE Everyday People (1968) 
45. MARVIN GAYE & TAW( TERRE'_L Ain't No Mountain High Enough (1967) 
46. GUESS WHO These Eyes (1969) 
47. FOUR TOPS Baby I Need Your Loving (1964) 

48. TROGGS Wild Thing (1966) 
49. ARETHA FRANKLIN Think (1968) 
50. SMOKEY ROBINSON &THE MIRACLES The Tears Of A Clcwn (1967) 
51. SLY & THE FAMILY STONE Dance To The Music (1968) 
52. LOVIN' SPOONFUL Summer In The City (1966) 
53. MARTHA & THE VANDELLAS Dancing In The Street (1964) 

54. SMOKEY ROBINSON & THE MIRACLES I Second That Emotion (1967) 
55. BRENTON WOOD Gimme Little Sign (1967) 

56. ROLLING STONES Honky Tonk Women (1969) 
57. J.J. JACKSON But It's Alright (1966) 
58. BYRDS Turn, Turn, Turn (1965) 

59. NEIL DIAMOND Cherry, Cherry (1966) 

60. SIMON & GARFUNKEL The Sourds Of Silence (1965) 
61. THREE DOG NIGHT One (1969 
62. BUFFALO SPRINGFIELD For What It's Worth (1967) 
63. ANIMALS House Of The Rising Sun (1964) 
64. FONTELLA BASS Rescue Me (1965) 
65. FOUNDATIONS Baby, Now That I've Found You (1967) 
66. YOUNGBLOODS Get Together (1969) 

67. SUPREMES Where Did Our Love Go (1964) 
68. BYRDS Mr. Tambourine Man (1965) 

69. HERMAN'S HERMITS I'm Into Something Good (1964) 
70. BEACH BOYS Good Vibrations (1966) 
71. MONKEES Last Train To Clarksville (1966) 
72. SANTANA Evil Ways (1970) 
73. RIGHTEOUS BROTHERS (You're My) Soul & Inspiration (1966) 

74. LOOKING GLASS Brandy (You're A Fine Girl) (1972) 

75. FRANKIE VALLI Can't Take My Eyes Off You (1967) 
76. BEACH BOYS California Girls (1965) 
77. NORMAN GREENBAUM Spirit In The Sky (1970) 
78. BEACH BOYS I Get Around (1964) 
79. ROD STEWART Maggie May (1971) 
80. BETTY EVERETT Shoop Shoop Song (1964) 

81. SPENCER DAVIS GROUP Gimme Some Lovin' (1966) 

82. KINGSMEN Louie Louie (1963) 

83. DRIFTERS Under The Boardwalk (1964) 
84. ROLLING STONES Jumpin' Jack Flash (1968) 
85. BEACH BOYS Fun, Fun. Fun (1964) 

86. BLOOD, SWEAT &TEARS You've Made Me So Very Happy (1969) 

87. NEIL DIAMOND Sweet Caroline (1969) 
88. ELTON JOHN Crocodile Rock (1972) 
89. DOORS Light My Fire (1967) 

90. CONTOURS Do You Love Me (1962) 
91. KING HARVEST Dancing In The Moonlight (1972) 

92. OUTSIDERS Time Won't Let Me (1966) 

93. SUPREMES Stop In The Name Of Love (1965) 

94. JEFFERSON AIRPLANE Somebody To Love (1967) 

95. CLASSICS IV Spooky (1967) 
96. MONKEES Daydream Believer (1967) 
97. JAY & THE AMERICANS This Mag.c Moment (1968) 

98. SUPREMES Baby Love (1964) 

99. MAMAS & PAPAS Monday, Monday (1966) 
100. HERMAN'S HERMITS There's A Kind Of Hush (1967) 

The Temptations 

Steppen wolf 

1g 

Contact Stuart McRae at 1- 866 -4- FORMAT 
24 Hour Formats 

RADIO NETWORKS 
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SAT BISCA 
sat@anrworldvvide.com 

An A &R First 

A&R WORLDWIDE 

Introducing A &R Worldwide's Sat Bisla 

elcome to the debut A &R Worldwide column in 
R &R. I want to thank Erica Farber and Cyndee Max- 
well for extending the opportunity to us to share our 
passion for music and artist discovery with the read- 
ers of R &R. I applaud their foresight in bridging the 
gap among the creative community, radio and the mu- 
sic business. 

The aim of the A &R World- 
wide page is to unearth and 
spread the word about musical 
gems from around the globe, as 
well as shed light on the world 
of A &R, publishing, film and 
TV music supervision, artist 
management, international taste - 
maker radio programming and 
much more. I truly believe that with- 
out art, there is no commerce; we will, 

therefore, focus equally on the art and 
the commerce of music and media 
from all territories of the world. 

Allow me to introduce myself, so 
you know I'm not just some limey 
who's talking out of his arse! Some 
of you may already be aware of the 
work I've been doing in the interna- 
tional radio and music communities 
for the past two decades, working 
with and supporting such artists as 
Dido, Faithless, Fatboy Slim, Six- 
pence None The Richer, H- Blockx, 
Rammstein, Cherie, Bonnie McKee, 
Revis, Keane and many others before 
they were signed to major -label deals. 

In addition, there's my day -to-day 
involvement at A &R Worldwide, 
which is an independent -artist dis- 
covery and development business 
based in Beverly Hills, CA. I have the 
privilege of working alongside a 

great team of like- minded music lov- 
ers who share my passion and vision 
(Steve Smith, Jim McKeon, Mike Sav- 

age and Brandon Fuller). You can 
learn more about A &R Worldwide 
by visiting wurwannuorldwide.com. 

l'm a native of Wolverhampton, 
England and have worked in radio 
as an air talent and a programmer at 
KKDJ (The Edge) and KRZR in Fres- 

no, KCRW /Los Angeles and KDLD 
(Indie 103.1FM) /Los Angeles. I've 
also been a club DJ, club booker and 
promoter and music journalist. Mu- 
sic has been my passion for as long 
as I can remember and is a major fac- 

et of how I think and interact with 
people and the way I live my life. 

Frankly, music is my drug of 
choice, and I've been addicted forev- 

er. I consider working in this business 
a privilege, not a chore, and I strive 
to achieve a positive start and finish 
to each working day - life is too 
short to do otherwise! Hang on to 

your knickers (that's underwear in Brit 

slang), here we go! 

European Bulletins 

The renowned German music - 
and media -industry conference Pop - 
komm has moved from Cologne to 
Berlin. This year's must -attend event, 
set for Sept. 29 -Oct. 2 at the Berlin 
Exhibition Grounds, will focus on 
talent development and showcases, 
music technology and digital distri- 
bution, tangible solutions for the glo- 
bal recording industry and much 
more. As many as 10,000 Popkom- 
mers are expected to attend, and Ber- 

lin may never be the same. (Come to 

think of it, it probably will.) For more 
information, you can visit www. 
popkonnn.de. 

The British Phonographic Indus- 
try reports that trade deliveries in the 
second quarter were up 4.1 %, to 
£230 9 million ($420 million) - that's 
up from £221.88 million ($404 mil- 

lion) a year ago. Album sales are 
buoyant, and the BM reports that sin- 
gles sales were up for the first time 
in five years, rising 6.4% over 2003. 

The BM also notes sales of more than 
2 million music downloads in Q2 as 
legal downloads continue to build 
steam. 

In The Works 

Capitol Records Director /A &R 

Louie Bandak has seen his signing 
Yellowcard capture platinum sales 
stateside. He's also been developing 
the band Squad Five-C), who recent- 
ly released the single "Bye Ameri- 
can." The video is currently in pro- 
duction and the band is on tour. For 

more information, sit teurw smuulf2r o. 

corn. 

RCA Sr. VP /A &R Steve Ral- 
bovsky is currently in the studio with 
his U.K. signing Longwave, whose 
project is being produced by the leg- 

endary John Leckie (Radiohead, Star- 

sa ilor, John Lennon, Pink Floyd, 

George Harrison). Leckie recently 
completed production on the latest 
New Order album, which was re- 

corded at Peter Gabriel's Real World 
Studios in Bath, England. 

Norwegian artist Kate Havnevik 
is currently writing and recording 
with producer Guy Sigsworth (Ma- 

donna, Annie Lennox, Björk, Seal, 

Lamb, Frou Frou) in London. Havne- 
vik has also written songs for the 
forthcoming Moby album, as well as 
a couple of tracks on the solo album 
by Noel Hogan of The Cranberries. 
Havnevik is currently unsigned and 
unpublished for the world, but a 

number of labels and publishers 
have been in discussion with the art- 
ist and her management. For more 
information, contact Lu Hunt at 
Iu@cro urtniusic.co.uk. 

Mark Seliger, a.k.a. Rusty Truck, 
will be showcasing in New York City 
on Sept. 7 at Joe's Pub, 425 Lafayette 
Street (between Fourth Street and 
Astor Place), at 9:30pm. Rusty Truck 
has recorded an independent album 
that features the production talents 
of Lenny Kravitz, Willie Nelson, 
Sheryl Crow, Jakob Dylan, T Bone 
Burnett and Gillian Welch. Seliger is 

also renowned for his work as chief 
photographer for Vanity Fair and, 
previously, Rolling Stone. 

R.T. is available for worldwide 
(outside the US.) signing and licens- 

ing and worldwide publishing. He's 
represented by John Greenberg 
(Nickelback); 714 -231 -7770. 

There's a slew of A &R interest in 

U.K. act The Noisettes, who recently 
played a showcase for a US. major. 

The trio are managed by Susan Col- 

lins, who signed Nirvana to a publish- 
ing deal back in the day, and since the 
showcase a number of A &R execu- 

tives on both sides of the Atlantic have 
stepped up to the plate. The Noisettes' 
demo single "Monte Cristo" has gar- 
nered support on KDLD /Los Ange- 
les, further fueling label interest. 

Sound Bites 

Universal Music Publishing 
inks Dave Grohl (Foo Fighters) to an 
exclusive worldwide co-publishing 
deal for future works. Grohl was pre- 
viously signed to EMI Music Pub- 
lishing. 

Unsigned Los Angeles alterna- 
tive act Clear Static have received 
two label offers. There's been strong 
support from commercial Alterna- 
tive specialty shows recently for their 
single "Make -Up Sex." 

New Zealand's Steriogram had 
their song "Walkie Talkie Man" fea- 
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Executive Dossier: 
Safta Jaffery 

Position: Managing Director /Partner 
Companies: Taste Media Ltd.; SJP/ 

Dodgy Productions 
Location: 263 Putney Bridge Road, Lon- 

don, SW15 2PU, England 
E -mail: safta@tastemedia.com 
Websites: www.tastemedia.com; www. 

sjpdodgy.co.uk 
Industry experience: 28 years 
Artist roster: Muse, Vega 4, Serafin, The Safta Jaffery 

Noisettes 
Resume: "I started as a runner at Dick James Music (original label 

home of Elton John) in 1976, and I was promoted to a junior scout 
position in A &R. In 1977 I joined Decca (original home of The Rolling 

Stones), where l helped sign Adam & The Ants and The Late Show. I 

set up a production company in 1979 and recorded New Musik, who 

were signed to GTO Records and had three hit singles, with U.K. and 

European platinum success. 
"I moved to Magnet Records in 1980 and was responsible for more 

than half the roster. In 1985 I set up a producer- management business, 

SJP /Dodgy Productions. I still manage record producers, including 

John Leckie, John Cornfield, Ian Caple, Ron Saint Germain and 

Michael Brauer, who among them have generated 150 platinum and 

gold album awards worldwide. 

"I formed Taste Media in 1999 with Dennis Smith of Sawmills 

Studio. Taste Media has achieved licensed sales of 3 million album 

units, and the business' portfolio of copyrights is estimated to be worth 

£5 million - for anyone who might make me an offer!" 

Objectives: "Taste Media strives to identify exceptional talent, find 

real artists at an early stage, sign and develop them for the long term 

and secure rights to their recording copyrights. We exploit these 

copyrights by licensing them to major and established independent 

record labels, sometimes territorially. 

"We are very artist -friendly in our work ethic and have the experi- 
ence and ability to nurture our artists and guide them through every 

aspect of their careers. Our objective is to make the best possible 

recordings we can for our artists and build an enviable roster of quality 

artists without having the pressure of being on anyone else's radar for 

success." 
Artist development: "Artist development is, first and foremost, 

building a mutual bond and trust with the artist. This is not always easy, 

as most artists hurry to record and rush to the next level without fully 

developing the first stage of their career. We create a college -type 
culture for artists to develop at their own pace and encourage them to 

experiment and understand all areas of the business that will affect 

them." 

U.K. music trends: "The U.K. market has always been very 

fashion -based, and that trend has not changed. But the music 

consumer's taste has matured, and therefore the U.K. market is open to 

any type of music trend that is real and great. I have always been 

critical of the way artists and music have been sold or presented; I 

believe the music industry has forgotten the notion that the consumer is 

king." 

If he weren't in the music business: "I'd be into anything that has 

a sense of challenge and adventure in it. I have also always enjoyed 

helping and backing the underdog!" 

tured on a worldwide TV ad for Ap- 
ple's iPod. The ad debuted during the 
MTV Video Music Awards. 

Island UK signing Sia captures 
early import- airplay support on non- 
comm KCRW /Los Angeles and Al- 
ternatives KBZT /San Diego and 
KITS /San Francisco. 

iTunes taps former Rhino 
Records Sr. VP /A&RGary Stewart as 
Chief Musical Officer. Stewart will 
oversee music content on Apple's 
iTunes Music Store. 

BBC Radio 1 DJ Zane Lowe is 

spinning unsigned US. act The Brav- 
ery on his show, resulting in strong 
A&R interest on both sides of the At- 

lantic. National radio network BBC 

Radio 1 boasts a come of 12 million. 
Melbourne -based newcomer 

Missy Higgins hits No. l on the Aus- 
tralian Record Industry Association 
singles charts. Her debut album, Tite 

Sound of White, will be released in 
Australia on Sept. 20. Warner plans 
a US. release in early '05. 

Send your unsigned or signed 
releases to: 
Sat Bisla 
A &R Worldwide 
449 S. Beverly Drive, Suite 300 
Beverly Hills, CA 90212 

U.S.A. 
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KEVIN CARTER C/SHR /POP 
kcarterQradioan drecords. com 

Souvlaki: Not Just 
For Breakfast Anymore 
KCHZ /Kansas City invades Athens for Olympics '04 

While some radio stations were doing lame 
flyaways to scenic Athens, GA in a desperate attempt 
to tie in somehow with the Summer Olympics, fearless 
KCHZ (Z95.7) /Kansas City PD /morning guy "Just Plain 
Dave" Johnson and afternoon driver Cabana Boy were 
winging their way across the Atlantic to broadcast live 
from the actual damn games in Athens, Greece. You 
may commence with the jealousy. 

The pair were part of a program 
sponsored by Coca -Cola, which has 
been bringing radio stations in to 
broadcast live from the Olympics 
since time began. Johnson says the 
Coca -Cola people really had their act 
together. 

'They have producers who help get 
guests, they have people who can an- 
swer any questions about Athens, and 
they have an engineering team that 
gives you wireless mikes to go out on 
the street - anything you want," he 
explains. "The broadcast center is in 

Faliro, which is right near the beach - 
volleyball venue." We now know 
where Johnson spent the majority of 
his spare time. 

The best part of the trip for both 
jocks, especially Johnson, was the 
eight -hour time difference: While Ca- 
bana Boy was used to getting up late 
to do his show, Johnson's live morning 
show started at 2pm local time and was 
beamed via ISDN back to Kansas City, 
where dawn was betaking at6am. "We 

did the morning show in real time, 
which was eight hours ahead, and the 
afternoon show was voicetracked, 
which, in effect, would've been about 
16 hours ahead," Johnson says. 

"Cabana Boy and I did both shifts. 
He set down his voicetracking during 
the morning show, when we were in 
breaks or during songs. We had both 
drivetimes, in effect, live from there, 
which is, to my knowledge, the first 
time that Coke has had someone do 
that." 

The time difference also meant that 
the guys were being fed up -to-the- 
minute information on the games, but 
they purposely didn't talk too specif- 
ically about the results on the air for 
fear of spoiling it for the people at 
home glued to the 27- hour -a-day TV 

coverage. "We'd find out things and 
give genetic information like The US. 
just won another gold medal,' but we 
wouldn't tell what it was," Johnson 
says. 

Keeping Busy 

You'd think that being halfway 
around the world would make 
Johnson and Cabana Boy feel like the 
proverbial fish out of water, but the 
Coca -Cola staff prepped them impec- 
cably, making them resemble the con- 
summate professionals they aspire to 
someday be. 

"We had tons of background stuff 

LIVE FROM THE GAMES Just Plain Dave is seen here giving his in- 

depth anatysis of women's synchronized diving to an Olympian who had just 

stopped to ask for directions to the gyro tent. 

R &R September 3, 2004 

to talk about," Johnson says. "Every 
day they gave us a one-sheet that had 
the Athens weather forecast on it. 
They had about five or 10 headlines 
of Olympic action, and they had six 
or eight generic headlines about what 
was going on in Iraq, because when 
you're over there, you are out of touch 
with the world. Not because it's the 
Third World or anything, but just be- 
cause you're so busy going to events. 
They give you event tickets every day, 
so you're definitely busy." 

"We had a lot of 

people who 

honestly didn't 

believe that we 

were really in 

Athens, because 

the sound quality 

was so good." 

Making us even greener with envy, 
Johnson reveals that not only was he 
treated to the finest in accommoda- 
fions and hospitality, he also went to 
some of the cooler Olympic events. 
"We saw the U.S vs. Greece in basket- 
ball, which was a wild event," he says. 
"The Greeks were definitely rooting 
for their team. 

"We saw gymnastics. Carly Patter- 
son won the gold the night we went. 
We went to a sw-_mming event where 
the U.S. women's team won the med- 
ley competition, so that was another 
gold -medal evert." 

Johnson also confirmed firsthand 
the rumors that construction was not 
complete on many of the venues 
when the games started. "At the bas- 
ketball venue, we were actually sitting 
on seats that were nailed into wood," 
he says. "It was just sheet lumber. The 
other half of the stadium was concrete 
and seats, but our side was wood. It 
was pretty wild. We also learned that, 
supposedly, they're going to tear 

ON LOCATION It's Johnson and Cabana Boy in the middle of the U.S. vs. 

Greece battle royale for the basketball championship of the universe. 

down some of these arenas immedi- 
ately after the games." 

Obvious Threat 
In this new world of color -coded 

alerts, did Johnson worry about tenor - 
ism? Given the fact that everything 
was shiny and new and security was 
tighter than ... well, it was pretty 
damn fight, he didn't see too much 
reason to fret. "The first day we were 
there, we had an hourlong orientation 
meeting," he says. "Mostly it was 
about our schedules and how it was 
going to work and where we were 
going to be, but there was a small por- 
tion that was about official evacuation 
plans, just in case. 

"I never worried about it, going 
over there. So many people asked me 
about it, but I figured it was the safest 
place in the world, with all the secu- 
rity there. Also, terrorists seem to case 
the joint before they do things. With 
the Olympics, you can't really do that, 
because the venues are so new and the 
way they work security isn't known 
until they actually do it." 

Despite the obvious threat they 
posed to Athens and the general pop- 
ulace, Johnson and Cabana Boy were 
allowed to roam free around the city 
when they weren't in the broadcast 
booth or screaming obscenities to dis- 
tract athletes from other countries and 
ensure medals for the U.S. 

"We went to the area known as Pla- 

ka, which is the shopping district near 
the Acropolis," Johnson says. "We 
were able to do whatever we wanted. 
Coca-Cola told us, 'Hey, we're respon- 
sible for your transportation to the 
events, but you're welcome to do 

whatever you want, because we want 
you to get out and experience the city 
and how it works.' 

"I was most surprised that Greece 
was so gorgeous. I hadn't seen much 
of the Olympic coverage because we 
left right around the opening ceremo- 
nies, and I was expecting an old city 
with old housing all bunched togeth- 
er, which there definitely is, but there's 
also quite a bit of advancement 
they've done during the renovations 
for the Olympics." 

Wreaking Havoc 
Despite all the security, Johnson 

and Cabana Boy managed to wreak 
havoc on the festivities - or, at least, 
on the Today show. At one point, Ca- 
bana Boy was dispatched to Today's 

set to prominently display a Z95.7 
banner, thereby securing the station's 
dominance across the nation. All did 
not go according to Johnson's evil 
plan, however. 

"We learned that those bastards at 
Today are on an hour delay in Kansas 
City, which I thought was weird," he 
says. "We were on the air talking 
about the banner, and nothing was 
happening. Cabana Boy was there on 
a cell phone, saying, 'I swear I'm here. 
I should be on. I can see the camera. I 

can see me.' But an hour later is when 
it all hit, when he was actually back 
in the studio with me again." 

Back home in Kansas City, response 
to the trip was through the roof, 
Johnson reports. He adds, however, 
"We had a lot of people who honestly 
didn't believe that we were really in 
Athens, because the sound quality 
was so good." 

CALLER NINE TO 011 -09- 45356 -238' Here are "Just Plain Dave" 

Johnson (I) and Cabana Boy doing that voodoo that they do so well - except 

in Greece. 

www.americanradiohistory.com

www.americanradiohistory.com


POWERED 
MEDIABASE 

AST 

WEEK 

,r CHR/POP TOP50 
THIS 

WEEK 

1 o 
2 2 

3 

4 

7 

6 

5 

11 

8 

12 

9 

15 

17 

14 

10 

13 

18 

20 

19 

16 

27 

26 

24 

22 

28 

21 

31 

33 

32 

25 

37 

30 

39 

23 

29 

38 

35 

iDebut> 

41 

0 
4 

© 
6 

7 

0 
9 

11 

® 
® 

15 

16 

20 

® 

® 
24 

® 
26 

30 

® 
32 

® 
34 

35 

37 

34 40 

44 

e 
46 

43 

44 

42 

40 

36 

46 

48 

45 

49 

23 

e September 3, 2004 
ARTIST TITLE LABELS/ 

TOTAL 
PLAYS 

- 
PLAYS 

TOTAL 
AUDIENCE 

(001 

WEEKS ON 

CHART 

TOTAL STATIONS/ 
ADDS Most Added 

ASHLEE SIMPSON Pieces Of Me (Gel fen) 8527 +16 692541 15 12010 www. rradds. corn 
JOJO leave (Get Out) (BLackGround /Universa /) 7320 669 524932 21 11910 

ARTIST - -. . ADDS 

MAROON 5 She Will Be Loved (Oc(one /J /RMG) 7289 +729 579340 10 12110 
USHER fIALICIA KEYS My Boo LLaface /Zomba/ 53 

CHRISTINA MILIAN Dip It Low (Island /IOJMG) 6270 -147 456826 20 11810 C. AGUILERA (IM. ELLIOTT Car... (DreamWorks /Ge1/enllnterscope) 34 

AVRIL LAVIGNE My Happy Ending (Arista /RMG) 6267 +631 500937 10 12110 VANESSA CARLTON White Houses (A &Mllnterscope) 27 

NINA SKY Move Ya Body (Next Plateau /Universal) 5706 220 435663 14 11110 
ASHLEE SIMPSON Shadow (Gellen) 26 

YELLOWCARD Only One (Capitol) 25 
KEVIN LYTTLE Turn Me On (Atlantic) 5567 598 496439 15 11810 

CROSSFAOE Cold (Columbia) 20 

BLACK EYED PEAS Let's Get It Started (A &M /lnterscope) 5021 +415 414060 11 11910 CIARA fIPETEY PABLO Goodies (Laface /Zomba) 17 

ALICIA KEYS If I Ain't Got You (J/RMG) 4899 116 337910 17 11710 GOOD CHARLOTTE Predictable (Epic) 16 

NEW( My Place (Derrty /fo'Reel /Universal) 4718 +320 282805 7 11411 
NELLY fIC. AGUILERA Tilt Ya Head Back (Derry /Fo'ReellUniversa /) 14 

HOOBASTANK The Reason (island /IDJMG) 4507 -455 352942 27 12110 

RYAN CABRERA On The Way Down (EVL.A./Atlantic) 4485 +657 360273 12 11713 

LIL' FLIP Sunshine (Sucka Free /Loud /Columbia) 4328 +810 314931 8 10612 

HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 4302 +337 321763 8 10611 

JUVENILE Slow Motion (Cash Money /Universal) 4275 -344 256294 10 9110 

SWITCHFOOT Meant To Live (Red Ink/Columbia) 3753 360 276491 34 11410 Most 
FINGER ELEVEN One Thing (Windup/ 3508 +116 227841 15 9912 Increased Plays 
LINKIN PARK Breaking The Habit (Warner Bros.) 3399 +411 261884 6 11211 TOTAL 

USHER fILUDACRIS & LIL' JON Yeah (Laface /Zomba) 3221 +35 234633 32 11010 
PLAY 

ARTIST "CLE LAIC. _ INCREASE 

USHER Confessions Part 2 (Laface /Zomba) 2902 -845 191735 16 11310 C. AGUILERA WIM.ELLIOTT Car... (DreamWorks/Gelferdlnterscope) +1052 

CIARA fIPETEY PABLO Goodies (Laface /Zomba) 2670 +780 214592 6 95117 
LIL' FLIP Sunshine LSucka FreelLoud/Columbia) +810 

CIARA fIPETEY PABLO Goodies deface/Zomba) +780 
KELLY CLARKSON Breakaway (Hollywood) 2604 +584 205014 6 95/9 

MAROON 5 She Will Be Loved /Octane /J /RMGI +729 

BOWLING FOR SOUP 1985 (Silvertone /Jive /Zomba) 2570 +373 130531 5 10614 RYAN CABRERA On The Way Down (E.V.L.A./Atlantic) +657 

LOS LONELY BOYS Heaven (Or /Epic) 2496 262 151472 19 10910 AVRIL LAVIGNE My Happy Ending (Arista/RMG) +631 

TERROR SQUAD Lean Back (Universal/ 2486 +620 212488 5 6616 
TERROR SQUAD Lean Back (Universal) +620 

KELLY CLARKSON Breakaway (Hollywood) +584 
D12 How Cone (Shady /lnterscope) 2135 726 148863 12 10710 

SEETHER f /AMY LEE Broken (Windup) +528 

SWITCHFOOT Dare You To Move (Columbia) 2084 +353 128368 5 9918 ASHLEE SIMPSON Shadow (Geffen) +503 

SEETHER (/AMY LEE Broken (Windup) 2059 +528 125149 4 8516 

MODEST MOUSE Float On (Epic) 1673 +82 61821 8 8010 

NICKELBACK Feelin' Way Too Damn Good (Roadrunner /IDJMG) 1530 -557 75314 14 9610 

DASHBOARD CONFESSIONAL Vindicated (Vagrant /lnterscopel 1512 +181 54805 5 8811 

PETEY PABLO Freek A Leek (Jive /Zomba) 1500 289 101542 18 9310 

HILARY DUFF Fly (Buena Vista /Hollywood) 1491 +313 99264 3 9213 New &Active 
BRITNEYSPEARS Outrageous (Jive /Zomba) 1480 852 69374 7 10310 

BRITNEYSPEARS Everytime (Jive /Zomba) 1431 425 85912 18 11010 
USHER IIALICIA KEYS My Boo ILafacelZomba) 

Total Plays: 521, Total Stations: 73, Adds: 53 
LLOYD fIASHANTI Southside (Murder Inc. /Del Jam /IOJMG) 1414 +200 86792 6 5615 

GOOD CHARLOTTE Predictable (Epic) 

KIMBERLEY LOCKE Wrong (Curb /Reprise) 1308 66 49334 8 7710 Total Plays: 461, Total Stations: 49, Adds: 16 

C. AGUILERA 11M. ELLIOTT Car Wash (DreamWorks /Gellen /lnterscopel 1284 + 1052 152276 1 83134 AKON fISTYLES P. Locked Up /SRC /Universal) 

FRANZ FERDINAND Take Me Out (Domino /Epic) 1284 +222 64337 4 7715 
Total Plays: 437, Total Stations: 12, Adds: 3 

JADAKISS f /ANTHONY HAMILTON Why (RuffRyders /lnterscope) 
COUNTING CROWS Accidentally In Love (DreamWorks / Gellen) 1184 -336 56019 10 6310 Total Plays: 311, Total Stations: 12, Adds: 0 

SKYE SWEETNAM Tangled Up In Me (Capitol) 1029 +171 26027 3 7613 GAVIN DEGRAW I Don't Want To Be (J /RMG) 

NITTY Nasty Girl (Rost Rum /Universal) 1023 +242 81996 3 40113 Total Plays: 268, Total Stations: 24, Adds: 7 

TOBY LIGHTMAN Real Love (Laval 987 +92 51011 4 6812 
BROOKE HOGAN Everything To Me (Transcontinentall/4) 

Total Plays: 261, Total Stations: 25, Adds: 1 

MIS-TEED Scandalous (Reprise) 903 -260 45462 20 10510 
MIS-TEEO One Night Stand (Reprise) 

ASHLEE SIMPSON Shadow (Geffen) 885 +503 117711 1 57126 Total Plays: 259, Total Stations: 43, Adds: 13 

LLOYD BANKS On Fire (lnterscope) 866 -495 37338 9 6710 THREE DAYS GRACE Just Like You (Jive/Zomba) 

VANESSA CARLTON White Houses (A &M /Interscope) 848 +297 69183 2 71127 
Total Plays: 254, Total Stations: 24, Adds: 1 

FATBOY SLIM fIBOOTSY COLLINS The Joker (Astralwerks /Virgin/ 
KILLERS Somebody Told Me (Is /and /IDJMG) 774 +287 27008 2 6619 Total Plays: 252, Total Stations: 22, Adds: 1 

PITBULL fILIL' JON Cula (TM 708 +121 61951 3 3212 FRICKIN' A Trend (roucan CovelAlert Entertainment) 

MONICA U Should've Known Better (J /RMG) 554 +79 16021 2 5115 Total Plays: 203, Total Stations: 20, Adds: 0 

121 CHR /Pop reporters. Monitorei airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 8/22 -8/28. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R8R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. 
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004. The Arbitron Company). © 2004. RBR, Inc. 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

Powemold 
The Leaders in Advanced Music Scheduling Software for Windows 98'ME/NT /2000/XP 

"Powergold offers us limitless options with scheduling criteria and has integrated with all our 
other systems seamlessly. The reliability, customer service, and support that the folks at 

Powergold have provided us have been exactly what any customer could ask for." 

i1 
Dan Turner, Vice President 

S A T E L I I T E 

Programming Services eunin v 
Call us and we'll make it EASY for you to switch. 

Sales: 1- 800 -870 -0033: Support: 501 -821 -1123 
Download a free trial version at www.powergold.com 

info @powergold.com 
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CHR /POP TOP 50 INDICATOR,. 
® September 3, 2004 

ARTIST TIRE LABELS) 

ASHLEE SIMPSON Pieces Of Me (Gellen) 

MAROON 5 She Will Be Loved /Octone /J /RMGI 

JOJO Leave (Get Out) (BlackGround /Universal) 

NINA SKY Move Ya Body (Next Plateau/Universal) 

KEVIN LYTTLE Turn Me On (Atlantic) 

AVRIL LAVIGNE My Happy Ending (Arista /RMG) 

CHRISTINA MILIAN Dip It Low (Island /IDJMG) 

BLACK EYED PEAS Let's Get It Started (A &M /Interscope) 

NELLY My Place (Derrty /Fo'Reel /Universal) 

ALICIA KEYS If I Ain't Got You (J /RMG) 

RYAN CABRERA On The Way Down (E. V.L. A. /Atlantic) 

FINGER ELEVEN One Thing ((nd -up) 

HOOBASTANK The Reason Us/and /ID/MG/ 

USHER Confessions Part 2 (Laface /Zomba/ 

JUVENILE Slow Motion (Cash Money /Universal) 

LINKIN PARK Breaking The Habit (Warner Bros.) 

HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 

SWITCHFOOT Meant To Live (Red Ink/Columbia) 

BOWLING FOR SOUP 1985 (Silvertone /Jive /Zomba/ 

LIL' FLIP Sunshine (Sucka free /Loud /Columbial 

SEETHER f1AMY LEE Broken (Wind -up) 

KELLY CLARKSON Breakaway (Hollywood) 

LOS LONELY BOYS Heaven (Or /Epic) 

NICKELBACK Feelin' Way Too Damn Good (Roadrunner /IDJMG) 

CIARA fIPETEY PABLO Goodies ( Laface /Zomba) 

SWITCHFOOT Dare You To Move (Columbia) 

BRITNEY SPEARS Outrageous (Jive /Zomba/ 

KIMBERLEY LOCKE Wrong (Curb /Reprise) 

TERROR SQUAD Lean Back (Universal) 

USHER fILUDACRIS & LIL' JON Yeah (Laface /Zomba) 

BRITNEY SPEARS Everytime (Jive /Zomba) 

FRICKIN' A Trend (Toucan Cove/Alert Entertainment) 

COUNTING CROWS Accidentally In Love (DreamWorks /Geffen) 

HILARY DUFF Fly (Buena Vista /Hollywood) 

DASHBOARD CONFESSIONAL Vindicated (Vagrant /lnterscope) 

MODEST MOUSE Float On (Epic) 

BROOKE HOGAN Everything To Me (Transcontinentali1-4) 

D12 How Come (Shady /lnterscope) 

FEEL She Makes Makeup Look Good (Curb) 

LLOYD fIASHANTI Southside (Murder lnc. /DelJam /IDJMG) 

LEVEL Ride (RockOuarry) 

LLOYD BANKS On Fire (Interscope) 

VANESSA CARLTON White Houses (A &M /Interscope) 

C. AGUILERA fIM. ELLIOTT Car Wash (DreamWorks /Geffen//nterscope) 

DAVID MARTIN Anyway (Independent) 

PETEY PABLO Freek-A-Leek (Jive /Zomba) 

BURKE RONEY Wendy (RWorld /Rykol 

FRANZ FERDINAND Take Me Out (Domino /Epic) 

TOM KAFAFIAN Can't Change Me (Great Escape) 

SKYE SWEETNAM Tangled Up In Me (Capitol) 

TOTAL 
PLAYS 

1- 
PLAYS 

TOTAL 
AUDIENCE 

100) 

WEEKS ON 

CHART 

TOTAL STATIONS' 
ADDS 

376E -113 70888 14 6010 

3642 +307 67899 10 6010 

3188 257 59298 20 5710 

3006 -106 52535 12 5510 

2961 -225 58150 15 5410 

2908 +210 53083 11 5810 

2899 -392 53379 21 5610 

2470 +247 43729 11 57/1 

2258 +170 43268 7 5712 

2233 +85 39669 16 5310 

2184 +257 40607 9 5812 

1925 +79 34078 14 5312 

1855 -265 35029 27 4710 

1730 -387 30958 13 4710 

1697 +75 31025 8 4610 

1617 +157 31378 5 5010 

1608 +179 29268 7 4811 

1593 -307 32209 32 4211 

1474 +283 26087 5 5011 

1418 +92 27456 6 4310 

1267 +311 22752 6 5213 

1170 +205 23032 6 4313 

1126 -256 21293 19 3010 

927 298 17853 14 3010 

878 +304 16532 5 4114 

827 +156 16746 4 4113 

813 501 12256 7 3111 

747 -96 13721 9 3310 

673 +102 13613 3 3312 

665 -64 11857 32 2610 

655 -248 13656 18 2110 

615 +8 12282 8 1911 

592 180 14112 12 2310 

572 +176 9849 2 3212 

570 +97 10596 5 3413 

539 +130 10111 4 2511 

531 +9 9084 8 2811 

516 -338 10383 12 2210 

475 +23 8500 5 1812 

418 +81 7592 3 2515 

390 -5 5814 10 1010 

379 -251 8083 8 1710 

339 +108 5810 2 3017 

299 +273 5497 1 32121 

280 -37 4277 7 710 

280 -70 5354 16 1410 

268 +40 4083 2 1110 

261 +51 4569 1 1613 

254 +33 3551 1 911 

250 0 3547 2 1711 

60 CHR/POp reporters. Songs ranked by total plays for the airplay week of Sunday 8,22 - Saturday 8/28. 

© 2004 Radio & Records. 

Most Added 
www. rrin dica tor- coin 

ARTISTTrTLE LABEL(S) 

C. AGUILERA fIM. ELLIOTT Car... (DreamWorks /Geffenitnterscope) 

ASHLEE SIMPSON Shadow (Geffen) 

USHER fIALICIA KEYS My Boo (LafacelZomba) 

YELLOWCARD Only One (Capitol) 

VANESSA CARLTON White Houses (A &M /lnterscope) 

NITTY Nasty Girl (Rost Rum /Universal) 

NELLY f /C. AGUILERA Tilt Ya Head Back (Derrty /Fo'ReellUniversal) 

GOOD CHARLOTTE Predictable (Epic) 

LLOYD fIASHANTI Southside (Murder Inc. /DefJam /IDJMG) 

CIARA IIPETEY PABLO Goodies (Laface /Zamba) 

MIS -TEEQ One Night Stand (Reprise) 

BUSTED What I Go To School For (Universal) 

CROSSFADE Cold (Columbia) 

SEETHER fIAMY LEE Broken (Wind-up) 

KELLY CLARKSON Breakaway (Hollywood) 

SWITCHFOOT Dare You To Move (Columbia) 

DASHBOARD CONFESSIONAL Vindicated (Vagrant//nterscope) 

KILLERS Somebody Told Me (Island /IOJMG) 

FRANZ FERDINAND Take Me Out (Domino /Epic/ 

JOSS STONE You Had Me (S-Curve /EMC) 

Most 
Increased Plays 
ARTIST - T _ 
SEETHER f /AMY LEE Broken (Wind-up) 

MAROON 5 She Will Be Loved (Octane /J /RMG) 

CIARA f /PETEY PABLO Goodies (LaFace /Zomba) 

ADDS 

21 

17 

17 

8 

7 

7 

7 

6 

5 

4 

4 

4 

4 

3 

3 

3 

3 

3 

3 

3 

TOTAL 
PLAY 

INCREASE 

+311 

+307 

+304 

BOWLING FOR SOUP 1985 (Si/vertane /Jive /Zomba/ +283 

C. AGUILERA 6IM. ELLIOTT Car... (DmamWorks/Geffenllnterscopel +273 

RYAN CABRERA Do The Way Down (E. VL.A.IAtlantic) +257 

BLACK EYED PEAS Let's Get It Started (A &Mllnterscopel +247 

AVRIL LAVIGNE My Happy Ending (Arista /RMG) +210 

KELLY CLARKSON Breakaway (Hollywood) +205 

HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) +179 

HILARY DUFF Fly (Buena Vista /Hollywood) +176 

NELLY My Place (Derrty /fo'Reel /Universal) +170 

LINKIN PARK Breaking The Habit (Warner Bros.) +157 

SWITCHFOOT Dare You Ta Move (Columbia) +156 

ASHLEE SIMPSON Shadow (Geffen) +139 

MODEST MOUSE Float On (Epic) +130 

NITTY Nasty Girl (Rost Rum /Universal/ +122 

GOOD CHARLOTTE Predictable (Epic) +120 

VANESSA CARLTON White Houses (A &Mllnterscope) +108 

USHER fIALICIA KEYS My Boo deface/Zomba) +108 

TERROR SQUAD Lean Back (Universal) +102 

DASHBOARD CONFESSIONAL Vindicated (Vagrantllnterscope) +97 

LIL' FLIP Sunshine (Sucka Free /LoudlColumbial +92 

ALICIA KEYS H I Ain't Got You (JIRMGI +85 

KILLERS Somebody Told Me (Island /IDJMG) +84 

LLOYD fIASHANTI Southside (Murder lnc.lDefJamllOJMG) +81 

FINGER ELEVEN One Thing (Windup) 

JUVENILE Slow Motion (Cash Money /Universal) 

MIS-TEEQ One Night Stand (Reprise) 

BUSTED What I Go To School For (Universal) 

+79 

+75 

+63 

+60 

REPORTING STATION PLAYLISTS Kl? 
www.radioandrecords.com 
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CHR /POP 
September 3, 2004 

RaleTheMUSÍC.com 
IIruP 

America's Best Testing CHR /Pop Songs 
12 + For The Week Ending 9/3/04 

W W W 

Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34 

MAROON 5 She Will Be Loved (Oclone /J /RMGI 4.28 4.28 97% 19% 4.41 4.32 4.01 

KELLY CLARKSON Breakaway (Hollywood) 4.28 77% 6% 4.37 4.43 4.13 

RYAN CABRERA On The Way Down (EV.L.4 /Atlantic) 4.12 4.29 82% 11% 4.35 4.20 3.79 

AVRIL LAVIGNE My Happy Ending (Arista /RMG) 4.11 4.06 96% 20% 4.23 4.17 4.19 

ASHLEE SIMPSON Pieces Of Me (Geffen) 4.06 4.14 99% 29% 4.34 4.05 4.00 

JOJO Leave (Get Out) (BlackGround /Universa// 3.95 4.02 98% 39% 3.91 3.97 4.09 

LINKIN PARK Breaking The Habit (Warner Bros.) 3.95 3.99 82% 19% 3.83 3.88 4.10 

BOWLING FOR SOUP 1985 (Silvertone /Jive /Zomba) 3.95 54% 7% 4.31 3.80 3.84 

BLACK EYED PEAS Let's Get It Started (A &M /Interscope/ 3.94 3.82 97% 24% 4.00 3.92 3.82 

FINGER ELEVEN One Thing (Windup) 3.93 3.84 76% 18% 3.99 4.06 3.86 

SWITCHFOOT Meant To Live (Red Ink/Columbia) 3.92 4.00 92% 39% 3.85 4.01 4.06 

HOOBASTANK The Reason dslandlIDJMG) 3.91 3.90 98% 53% 3.63 4.03 4.18 

USHER fILUDACRIS & LIL' JON Yeah (Laface /Zomba) 3.89 3.84 98% 53% 3.85 3.88 4.00 

COUNTING CROWS Accidentally In _ave (OrearWdrksrGefen) 3.82 70% 15% 3.97 3.91 3.63 

NICKELBACK Feelin' Way Too... ,Roadrunnerl'DJMG) 3.67 3.75 67% 19% 3.41 3.77 3.88 

BRITNEY SPEARS Everytime (JiveZombal 3.65 3.60 99% 45% 3.59 3.70 3.52 

NELLY My Place (Derrty /fo'Reel/Universall 3.61 3.45 81% 20% 3.69 3.62 3.59 

D12 How Core iShadyllnterscope) 3.59 3.56 94% 36% 3.62 3.72 3.56 

USHER Confessions Part 2 (Laface /Zomba) 3.58 3.54 98% 49% 3.77 3.62 3.48 

CHRISTINA MILIAN Dip It Low ('land /IDJMG) 3.57 3.53 96% 44% 3.57 3.53 3.60 

ALICIA KEYS II I Ain't Got You l %RMGI 3.56 3.45 96% 42% 3.57 3.49 3.45 

NINA SKY Moue Ya Body (Next Plateau /Universal) 3.51 3.47 93% 42% 3.33 3.55 3.57 

LIL' FLIP Sunshine (Sucka Free /Loud/Cokrmbial 3.50 3.33 73% 24% 3.67 3.36 3.43 

BRITNEY SPEARS Outrageous (Jive /Zomba/ 3.48 3.45 860/ 29% 3.62 3.35 3.47 

HOUSTON fICHINGY & NATE DOGG 1 Like That (Capitol) 3.47 3.41 82% 27% 3.61 3.51 3.37 

LOS LONELY BOYS Heaven (Or /Epic) 3.40 3.32 92% 42% 3.09 3.32 3.65 

KEVIN LYTTLE Turn Me On (Atlantic) 3.38 3.47 94% 44% 2.93 3.38 3.73 

JUVENILE Slow Motion (Cash Money /Universal/ 3.20 3.14 87% 42% 3.39 3.15 3.42 

LLOYD BANKS On Fire llnterscope) 3.14 3.11 62% 23% 3.19 3.00 3.36 

Total sample size Is 446 respondents. Total average lavorabilityestimates are based on a scale of 1 -5. (1= dislike very much. 5= like very 

much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of 
respondents who said they are tired of heanng thesong. Songs must have 40% lamilirityto appear on survey. Sample composition is based 

on persons 12s. Persons are screened via the Internet. Once passed they can take the music test based on the format music preference. 
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the 

Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by 

`calling 818- 377 -5300. RatelheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 

25 

R /sue \may 

CANADA 
CHR/POP TOP30 

ARTIST TITLE L'EELS 

1 0 JOJO Leave (Get Out) (BlackGround /Universali 

2 0 BLACK EYED PEAS Let's Get It Started (A &Mllnterscope) 

3 0 + AVRIL LAVIGNE My Happy Ending (Arista /RMG) 

8 0 NELLY My Place (Derrty /fo'Reel /Universal) 

6 5 NINA SKY Move Ya Body (Next Plateau /Universal) 

5 6 e KESHIA CHANTE Does He... Nik /BMG Musk Canada' 

7 0 MAROON 5 She Witi Be Loved (Octone /J /RMG) 

9 O ASHLEE SIMPSON Pieces Of Me (Geffen) 

14 0 K-OS Crabbuckit (Astralwerks/Yirgin) 

4 10 CHRISTINA MILIAN Dip It Low (island /IDJMG) 

10 11 LIL' FLIP Sunshine (Such Free /Laud /Columbia) 

11 a JUVENILE Slow Motion (Cash Money /Universal) 

13 ® LINKIN PARK Breaking The Habit (Warner Bros.) 

12 14 KEVIN LYTTLE Turn Me On (Atlantic) 

16 0 HOUSTONíICHINGY & NATE DOGGI Like That (Capitol) 

20 0 TERROR SQUAD Lean Back (Universal) 

17 17 SEETHER f)AMY LEE Broken (Windup) 

18 18 BRITNEY SPEARS Outrageous (JivelZomba) 

15 19 USHER Confessians Part 2 (Laface /Zomba) 

24 CIARA IIPETEY PABLO Goodies (Laface /Zomba) 

25 ® BOWLING FOR SOUP 1985 (Silvertone /Jive /Zomba) 

19 22 HOOBASTANK The Reason (Island/10JMG) 

23 23 ALICIA KEYS If I Ain't Got You (J/RMG) 

22 24 + FEFE DOBSON Don't Go (Girls & Boys) (Is /and / /DJMG) 

26 25 012 How Come (Shady /lnterscope) 

21 26 MIS TEEQ Scandalous (Reprise) 

27 27 BEYONCE' Naughty Girl (Columbia) 

28 28 e SOULDECISION Cadillac Dress (Independent) 

30 29 Ô FINGER ELEVEN One Thing (Wind-up) 

SWITCHFOOT Meant To Live (RedInk/Columbia) 

POWERED 
MEDIABASE 

TOTAL t - WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

490 +2 12 410 

471 +31 10 410 

433 +28 12 510 

384 +51 5 410 

349 .4 14 610 

348 .20 9 410 

347 +11 5 310 

335 +10 8 310 

323 +58 4 610 

319 .82 16 510 

306 4 5 210 

305 +17 7 210 

283 +12 4 310 

274 .7 8 510 

255 +2 8 310 

244 +26 7 110 

226 -26 14 210 

214 -25 4 410 

214 -49 13 410 

200 +16 3 111 

198 +19 2 110 

198 -32 21 710 

186 -6 7 310 

181 -22 13 410 

165 -14 7 510 

154 -60 16 110 

153 -17 21 810 

148 1 10 310 

132 -3 2 510 

131 +6 6 210 

14 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. 
Songs ranked by total plays for the airplay week of 8/22 -8/28. Bullets appear on songs gaining plays or remaining flat from 
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 
15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R 
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. f Indicates 
Canton. ©2004. R &R, Inc. 
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WOMEN OF THE NITE While touring the country in support of her breakout single 'Leave (Get 

Out)," B /ackGround /Universal pop princess JoJo (1) stopped in at WFBC (893.7) /Greenville, SC to hang 

out with PD Nikki Nite. 

MAROON 5 EXPAND It's well -known that Texans like things big, so when Octone/J/RMG artists 

Maroon 5 stopped by KNDE (Candy 95)/Bryan- College Station, TX, they brought a couple more people 

into the picture to make it larger. Seen here are (1 -r) Candy 95 night guy Niblett; RCA/J Records' Ray 

Vaughn; bandmembers Adam Levine, James Valentine, Jesse Carmichael and Mickey Madden; and 

Candy PD Mason. 

Please Send Your Photos 

R &R wants your best snapshots 
(color or black & white). 

Please include the names and titles of all pictured 
and send them to: 

R &R, c/o Keith Berman: kberman @radioandrecords.com 

www.americanradiohistory.com

www.americanradiohistory.com
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WFLY/Albany. NY 
OM Kern Callahan 
PO John Pon 

WKKF/Albany. NY' 
PONO Rab Dawes 

KKOBAlbuguergue. NM' 
OM Eddie Haskell 

PO Km Abrams 
APO Mark Anderson 

MD Carlos Duran 

KOID/Alesandna LA 
PO Ron Roberts 

WAEBAllenlown. PA' 
PO Laura St James 
MD Mike Kelly 

WOOL/Appleton. WI' 
KIM) Dated Burrs 

WSTRAllanta GA. 
PO Dan Boren 
APO J R Ammons 
MO Michael Chase 

WVANOIAllanla. GA' 
OMPO. Dylan Sprague 

MO Jell Min 

WAYV Atlantic City. NJ' 
PO MO Paul Kelly 

AZIf./Asulursta. GA' 

MIN/Austin, TX' 
POMP Tommy Austin 

WRZABangor. ME 
OM Paul Dupuis 
PD Oar Cashman 
APO MI) klen Kid Jameson 

INFMF/Balon Rouge. LA' 
PO Kern Campbell 

KOXYA3eaumont. TX 
OM Jim West 

POMO Brandin Shaw 
APO PaInck Sanders 

KRSOAllings. MT 
0M Tom Oakes 

POMO Kyle McCoy 

' 

WXYK/Bitor. MS' 
OM Jay Tayky 

PO Kyle Curley 

APOMO Lucas 

WWYL/Bingharnlon, NY 
OMPO K.1 Bryant 

WOEN/Birmingham. AL 
OM Doug Namand 
PS Tommy Chuck 
MO Madrson Reeves 

KSASA3oise. 
PO Noss Gygg 

KZMG/Boise. ID' 
PD Jim Allen 

WXKS Boston. MA' 
PO Catilab Jack McCartney 
APO MO David Corey 

KNOEBryan. TX 
PO Bobby Maspr 
AKIN) Leale, K 

WKSE/Butfalo. NY' 
PD. Dave Unrversal 

MO Bye Wilde ki 

MOM/Burlington' 
POSAD Ben Hannon 
APO Pele Belau 

WZKUCanton. OH' 
PD John Stene 
MO Sue Tyler 

. 

WRZE,tape Cod MA 
0M Stn! Melde 
POUT Shane Blue 

KZIACePar Rapids. IA 
OM Ron Norton 
POMO Kevin Walker 

WOOB/Champa.gn, IL 
OMPO Jobn McIreighan 

WSSX,Charleston. SC' 
PO Mike Edwards 

An Greg Pet 

MD Special El 

WYSRCharleston. WV 
OM Jen Mtehead 
PO Jay Pencis 
APO MO Apollo 

WNKS 'Charlotte 
P9 John Reynolds 

MO Kell Reynolds 

WKLI.thattanooga. TN 
ON Kns Van Dyke 
PO AMU Riggs 

...iiifi-malwar rig:A 600214 

WXSC.thicago. IL' 
PO Rod Philips 
MD ,letIpm. 

SvolDfC01 

KLRS/Chico, CA 
POND Enc BMW 

.5. vaDutERSOASSYRIATI 

EasvioatcOMESSOND 
utiSR M.DVOCMS 

MIES/Cincinnati. OH' 
OM Scot Refuel 
PD Tommy Boden 
MO Jordan 

WAKS.Clereland. OH' 
OM Kevin Metneny 
OM Jell Zukauckas 
PO Dan Mason 
AMMO Kasper 

KKMG,tolorado Springs. CO' 
OM BOShIratfl 
PO Chad Ruler 

WNOKColurnbla, SC' 
PO On McKay 
AID Pandit 

WBFArColumbus. GA 
OM Bean Waters 

POMO Wes Carroll 
APD Amanda Lister 

WCGQ Columbus. GA 
OMPO Bob Dui, 

WNCI Columbus. OH' 
PO Jimmy Steele 
!9110 Jae Kelly 

KHKS/Dallas. TX' 
PO Palo* Dews 
AMINO Fernando Ventre 

WDKF/Daylon. OW 
OM Tony Mora 
PO Man Johnson 

- . 

WGTZ/Dayton. OH' 
OM J O Runes 

PO AND Soon Sharp 

.ANYBiDaytona Beach, FL' 
OM Prank Scott 

POND Kotler 

11 

KEW:I/Denver. CO' 
PI) Jan Lawson 

MO Gerry Own 

KKOM/Des Moines. IA' 
PO Greg Chance 

MD Jared Goldberg 

WORO/Detroil. MI 
PO Alex Tear 
JPD Jay Towers 
MI) Kee 9u1ry. 

...DM UAW EDGY 

WKOLDelroit. MI' 
PO Dorn Theodore 

APOMEI Beau Daniels 
, 

WLVY/Elmira. NY 
OMPI). Wry Amp 
WO Mu Stoll 

WPOON 5 

. 

WNKVElmira. NY 
FONO 1.1Morgan 

KDUK/Eugene, OR 
OM Cans Sargent 
PO Valere Sleek 
i: CAuPa'it CALO 

tinDo raw 22£ 

y MESA Cane 

WSTO/Evansville. IN 
Per/ID:Josh Santana 
APO: Pal lobo 
23 WARD. Ma0 
6 LOST ArIMED 

RAM Pi., NO, 

KMCK/Fayenemlle. AR 
OM Jay Philiips 

APO MO 11 Rya n 

WWCIVFlint. MI' 
PJ Scott Free 

WJMXflorence. SC 
OM Randy WAD 
PO MO ScaING. 

WYE/Fresno. CA' 
PT Mike Yeager 

APO Ryder 

MD Naar Thomas 

KSMEITI. Collins. CO' 
PD Cara KeIN 
MO Jo Jo Tumheawb 

WXX13./FI, Myers. FL' 
PO Dry Cue 

APODDI Randy Slump 

KISR/Ft. Smith. AR 
OPA PO Big Dog- Rick Nayea 
APO MI) Michael Oldham 

. 

KZ8B/Ft Smith. AR 
OM Lee Mathews 
PODID Todd Chase 

. , 

WYKSitainesville. FL 
POND JlntOanha 
APO- Mae Fon! 

Stations and liai, adds listed alphabetically by market 
WSNX/Grand Rapids. MI' 
PDAMD Eric 0 Brien 

WK/L/Greensboro, NC' 
PO Jell McHugh 
APO Teme Knight 
MD: Marcia Gan 

WERO/Greenyille. NC' 
PD Tony Eat 
AMMO Dins Mollywood" Mann 

WRHT/Greenyille, NC' 
WO: Jel Oasis 

VOW Wm lenow 
7 A911.1£ SWAM 

CMIS7runliVeseX 
uswoorw.WAMPS 
PRIONSwa 
OWSSSWE 
Kea 
Lesnm VW. ONVO% 

WFBCtreemille. SC' 
PO Nikki ND 
MO Tas Schuster 

WWMD/HagerStamk 
PO Cam Carmichael 
MD: JeK Danieb 

70 WAN (...f 
9 WO 
I VASOMMOMPAMESIOLOIT 

'NUKE/Harrisburg, PA' 
OMPO Michael McCoy 
WOK Jevy Kidd 

WKSS/Hartlord. CT' 
PO Rick Vaughn 
MO: Jo Jo Brooks 

KRBE/Houston. TX' 
PO Tracy Anson 

NO. Leslie whittle 

WKEE/Hunfinglon 
PO Am Davis 
AMMO GarMilley 

WZYP/Huntsville, AL' 
PO Keith $all 
MD. AIN -Lisa- Ellie 

INNOUAnd.anapolis. IN' 
OM Sand Edgar 
PO Chris Edge 
MO Dylan 

WYOY/Jackson. MS' 
OMIT Johnny 0 

AMMO Nate Wet 

WAPTJJacksonyille. FL' 
DIAPO Cal Domes 
AFT SID Tory Mann 

WFKS/Jacksonyille, FL' 
PO Skip Kelly 

APO sip raáa, 

WGLUIJohnstown, PA 
PO Mitch Edwards 

APOMO Amman Reed 

KSYWJoplin. MO 
OM Ray Michaels 
PO Jason Knign 
APO Steve Kra is 

XCHZ/Kansas City. MO' 
OMPO Dave Johnson 
MO Jactai Lucky 
, . 

KMXV/Xansas City. MO' 
MO: Holly Clark 

VANSUnonville, TN' 
PO RIO URI 
MO Scott Bohannon 

WAZY/Laf ayetle, IN 
PO: lomny grad 
ROM: Mier 

20m 
2 ASP FOIE 

r M. 9.0e 

KSMBAafayette, LA' 
PO: Robin Newisad 
APODAD: Andrew -A G. Gotten 

WLAN/Lannster, PA' 
cm Michael McCoy 
Pb IT Bose 
APOMO Holy Low 

, 

WHZZIan:ing. MI' 
OM Jason /Adams 
APO Dad Bryan 

" 

MAT/Lexington. KY' 
PORNO- Wes McCain 

: wok. 
:Now. 
DOMINO& 

KFRX/Lincoln. NE 
PD Ryan Sampson 
MD Adam Michaels 

KLAL/Little 3ock. AR' 
PO Rawly Gar 
APO: EdJohnsun 
MIS Ctisil5 

s VOMISSADMITCR 
2: wire 

DMMAM% Merl 6110I1 
Klent.5114gte184 
MOVE 
OSO ..10.0211 

KIIS/Los An[eles. CA' 
PO John !key 
WOMB: Julie iNal 

WOJX/Louisolle. KY' 
PD Shane Col ns 

WZKFlouisrille. KY' 
PD MD Clins Indorpt 

WZEE/Madisan, WI' 
OM Mike Ferns 
POND Jot Reny 
APO Joey Hoopi 

WJYY/Manchester NH 
Pose AI Odra 

KIFSIMedforc. OR 
OM Bill Nielsen 
PO MO Mauer Moon 

WAOA/Melbo Jme, FL' 
Po Beau Reams 
MD nO Denim 

WHYVTAiami FL' 
P0 Rob RObenS 
APO: Donnie Midulele 
MD. Michael Yo 
i! \L.tOttOouuSLl000 

WXSS/Milwankee. WI' 
OMPO loan Kel y 

APOMD Pi 

KOWB/Minnewolis. MN' 
PV Rob Morns 
MD Derek Moran 

OrrOO:O.cisiet 

WABB/Mobile. AL' 
OM Jay Hating 
MHO Jammer 

WYOKNohole. AL' 
PO Teo Sinker 
APODIO Soot Adams 

KHOP/Modesto CA' 
BN BSS Perry 
PO: pun Mewl" 

r-o3Pswir. 

:,Z3VkgPV 

WBBERMonmottt. NJ' 
PO Gregg Race 1120m16 

APOD10 Kid Raga 

KNOEJMonroe, LA 
OISPO.froDay_Rchards 

Urn.. 
BOXEO 
GOPO Ova VI 
YsokeilasaJAFRAtuDSvatiOn 

WIIHY/MonIgomeri, Al. 
BraJones 

PO Karen Fine 

YNAD/Morgantown. WV 
OM Hopp, Kercberal 
PO. Lacy Nen 

VD Bolan Mo 
MO Mega Silt 

WWXM 'Myrtle Beach. SC 
OM Mari And/.4 
PO Slew Williams 
APD Kovno 

WRVW/Nashyille. TN' 
POND Rico Clans 

WBLONassau, NY' 
OM Haney Gambino 
PO II Hitt 
APO td Levine 
MO 11 bonny, 

WFHN/New Bedfont MA 
PO James Rely 
MO Oro] Donn 

: IC t' Obi ìhaA&JtJSb 

&DOI SDP. 

WKCIJNew Hauen, CT' 
PO, Our Kelty 
MB: B.Mny Comes 

O okludeAtessaLLon 

WEZB/ilew Orleans, LA' 
OMPO. Mike IMO= 
0.PD: Chubs 1001 
MO: SW* G 

'I 

VAC/Am York. NY' 
Po Tan Poke= 
APO:Sharon Onion 
MD Pall -Cobbs- &yam 

KBAT/Odessa. TX 
OM John Moesch 

PO Lei Caro 

MD Tory VI, 

KJY0,0kla ha rn a City, OK' 
PIT Mike McCoy 
MD J Rod 

WI/Orlando. FL' 
OMPO. Adam Cook 

FOND: Pete De Graall 

WILN/Panama Cily, FL 
OM MA. Preble 

PO Berth Allen 

PPOWND G-Man 

WINO:Philadelphia, PA' 
PO Todd Shannon 
APO.MD Manan . 

WKST/Pittsburgh, PA' 
PS Mark Anderson 
APO Ms& /Men 
MO Miley 

WJBO:Portland. ME 
OMITS: Ton Moore 
MD Mae Adams 

KKR/Portland. OR' 
PD Bran Brelamar 

WERLPortsmoulh. NH' 
OMPO Mike O Sorrell 
NORRIS Sevin Matthews 

(POSOA.5 

-APO 

WSPK/Poughkeepsie. NY 
PO: Sooty Mac 
SPO:Sla Wearer 
MO: Peelle Wm 

17 0.414111,1,8, 

WPROYroyidence. RI' 
OMPO Ton 0115101 

PROMO , Davey Moms 
I et 

KBENOuad Cities. IA' 
Pt: JOB? 

GOCO...OLOTO 
I 115,0I0ICA 

VATTSAINad Mac W 
PO: Tony Wain 
rnfr. V. fmrktp....o 

t. 'i MSS, fain 

WDCGMaleigh. NC. 
PO Rick Wand 

Chase 

sor 

MVO/Richmond, VA' 
PD Wayne Co, 

APO Damn Stone 

MO &mt. Reed 

WIJS/Roanoke, VA' 
Pt,RlD Cota 

cMT.'t 

WXLK/Roanoke. VA' 
PO semi Scou 

APO Danny Meyers 
MD Bob Painck 

`,. 

WKGSBochester. NY' 
PD Dick Anderson 

MO Nick Dilutor 

WPXY/Rochester. NY' 
OM. John McCrae 

PO: Mike ()anger 

APO:Carson 

'Fr ' 

3 Mac 
t NSW iatCacDS 

IWNO/Sacramello, CA' 
PIS Oro Wool 

TIT= 
3 OW saws, 

YROG/Saginaw, MI' 
PS Brent Carey 
NO: Eno Chase 

3 MAMA P.M 
lOOR iMiCka KEW 
MatiiMIAMCM 

BUDS/Sall Lake City. UT' 
OMPD Bnan Michel 
APO MD Kenn Dome 

KZHT/Salt Lake City. SIT' 
PO den McCarbey 
MO Kramer 

KELZ/San Antonio, TX' 
PD Doug Bennet 

XXXAVSan Antonio. TX' 
PO Jay Shannon 

INTS/Son Diego. CA' 
PO: Diana Laird 

APOIAO: Oilman flare 

am 
004550 WV. 

KSLY/San Luis Obispo, CA 
PO PAW Winked 

O.flrQ Marshall 

WAEV(Savannah. GA 
OM Brad Kelly 
NINO Chris Nan 

APO Ross Francis 

KEIKS/SeatIle. WA' 
03111 Mike fletan 
APOMO Marcus 0 

KflUF/Shreveporl. LA' 
PO: Earn Bato 
AID, Eran Harley. 

WNDV/Soulh Bend, IN 
PO: tommy Frank 

O JOSi'51,1a 
1,1.11tI111,1N.......,PA 

IG2U/Spdane. WA 

on 

PM Puri CIAPopbs, 
Bodo Ns 

CHADMIAAGIDERAM1236111DOTT 
te tata WRENN 

o tEaDRVAJoAKEYS sola 
PROM ell OM UN MP 
YE.1090/0 

KOMG/Springfield, MO 
POMO *Mormon 

71 91..,121101 
Ai 

KSU/St. Louis. MO' 
PI) Boomer 
MD Taylor J 

2.0r isrias 
S moans... 

OfealersanMeterban PLOW 
DICIDANGDU 

r PEW SINOSTINA ADAM 
VATMOPT 

WNTO/Syracuse. NY' 
OINK Tom Mitchell 
MO: Jon, Moen 

3 tee. fliffr boa 
CPOOSODE 

WWHT/Syracuse. NY' 
PS Botch Charles 
MO left Wise 

VIIITF/Fallabassee. FL 
Pelee Ifom 
PO: Darren StephenS 

APO Bruce Da Moose 
MD. Justin Trne 

WFLUFampa. FL' 
IMPS Jell Kaput 
APO Toby Knapp 

US Stan The Man Prat 

WMGI Terre Haute. IN 
PO Steve Smith 
MO Mat tun.° 

MKS/Toledo. OH' 
031,49, Bill Wheels 
APODAD: Mark Andrews 

3 ihnon Ao, 
beiNERtuatOPS 

WKHOVRaverse City, MI 
POND: Mark Elle 

-- 

WPST/Trenlon. NJ' 
OMPO Gave McKay 

WONS: Clins Puorro 

,.. 

10300/Tucson, AZ' 
OM Tern flotarOs 
POTIO Kenton 

KHTT/Tulsa, OK' 
OMPD Tod Tucker 

APO: Man The Bran- Demck 
MD Mal Ryder 

WWK2frupelo, MS 
PO. Rick Stevens 

MD Marc Allen 

xisx/Tyier, TX 
OK Don Alma 
MR boy lloseim 

WV NAM. 
ORO %VOA MI 
CnbtIIO .1tOteteleS EMIT 

WSKS/Ulica. NY 
OMPD Stew Sthera 
APO Sham Andrews 

Wai MOB r 
ALM 
1.$01 11O0A 
OfeSreie hOnlIOA IV/S.80(11 

WLOVW. Palm Beach. FL' 
OM Dave Deriver 
PO. Ghns Manno 
MIS Dew Va* 

kite r 

SePTIOSOM 

KWTXANaco, TX 
PN Dom bibs 

WOW*, Mho 
mom* 

DRAM Saud 
ASKEESYDSOM 
JOSS STONE 

vhSESSA COWEN 
011131WA MOPIIPA AMY MOO 

WIHT/Washington. DC' 
PO. Jenny wren 
MD &lbw Ow 

WIFC/Wausau. WI 
PO John Jost 
APO Jelin Joe Malone 

MD Belky 

WBHT/Wilkes Barre. PA' 
PO Mark McKay 
APO A 

WIU3ZAVilkes Barre. PA' 
om JIm Rising 
PD Tas Schuster 
MO Kelly K 

WSTWNRImington. OE' 
PO. John Wilson 
APO TID Mrke Noss! 

- 

KFFWYakima. WA 
OM Ron WM 

"P fk.k, 

WYCFVYork, PA' 
PD. Davy Crockett 
MO SaIN Visions 

111,015000 
Clan ON, Pe, 

I 

WAKZ/Youngslown. OH' 
OM Dan FIrrers 

POMO Jerry Mac 

WHOT/Youngstown. OH' 
PO. John Troul 
MD Lea R eynO 

POWERED cI3 
MEDIABASE 

*Monitored Reporters 

181 Total Reporters 

121 Total Monitored 

60 Total Indicator 

Did Not Report, Playlist Frozen (10): 
KCRS/Odessa, TX 
KGOT/Anchorage, AK 
KMXF/Fayetteville, AR 
KPRF/Amarillo. TX 
KZII/Lubbock, TX 
WKFR/Kalamazoo, MI 
WMGB/Macon. GA 
WOGN/New London. CT 
WRTS/Erie, PA 
WZOK/Rockford. IL 
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DONTAY THOMPSON CHR/RHYTHM/C 
dthompson@radioandrecords.com 

The Best Thing In 
San Diego Radio 
Diana Laird on six years in the market 

hen Rich Thomas left Clear Channel CHR/ 
Rhythmic XHTZ (Jammin' Z90) /San Diego nearly two 
years ago, Diana Laird, who was PD at market sister 
CHR/Pop KHTS (Channel 93 -3), took over his duties. 
When I got the opportunity to speak with Laird, I 

didn't know what to expect. I'd heard from some indi- 
viduals that she was a very tough lady, while others 
said she was a pleasure to talk to. 

I was somewhat hesitant to intro- 
duce myself to her. I remember 
thinking, "Will she blow me off, or 
will she embrace me with love be- 
cause of the cool dude I 

am ?" I got my answer - 
after she blew me off for 
nearly a month. Just kid- 
ding! 

As laird was busy pro- 
gramming two of the big- 
gest stations in San Diego, 
I assumed it would be 
something of a challenge 
to get her on the phone. In 

fact, getting hold of her wasn't that 
difficult at all. And once I began talk- 
ing to her, I quickly realized how 
cool she was. 

Laird claims she got into radio 
because she wanted to wear shorts 
to work. She got her first shot in 
CHR /Pop radio, as an air personal- 
ity at KSTN /Stockton. She moved 
on to KYNO /Fresno, where she pro- 
duced the morning show, among 
other things. 

From there she did on -air work at 
KSFM /Sacramento, then took a stab 
at the Rock format at WSHE /Miami, 
where she did afternoons and was 
Asst. PD. Laird got her first pro- 
gramming position at KWBR /San 
Luis Obispo, CA. After a return to 
Fresno, she eventually landed the 
PD gig at CHR/ Rhythmic KGGI/ 
Riverside. With her Rock back- 
ground, some people doubted her 
ability to program Rhythmic, but 
she proved the skeptics wrong. Soon 
she got the call to move to San Di- 
ego to program KHTS. 

On Nov. 9 Laird will celebrate her 
sixth year in San Diego. She has 
made great strides and continues to 
be successful, but she'll admit that 
the radio business can sometimes be 
a challenge for a woman. She's re- 

sponsible for keeping both Z90 and 

Channel 93-3 successful in the mar- 
ket, and I recently spoke with her 
about how she is managing after 
programming both stations for near- 

ly two years now. 

Diana Laird 

R &R: How do Channel 
93-3 and Z90 differ? What 

type of audience does each 

go after? 

DL: Here's how I do it 
Channel 93-3 goes for a 
little bit of everybody. It's 
definitely for a mass of 
people. Z90 is also for a 

mass of people, but a smaller mass, 
a more concentrated mass, and I'm 
superserving an audience for sptif- 
ic music. There's not specific music 
in Top 40 - not if you're doing it 
right. There's rhythmic, there's rock, 
there's pop, and there's teeny -bop in 

there. 

"If you're a manager 

and you're in it to be 

liked, you won't win. 

I command respect, 

and if people like 

me, that's a bonus." 

The difference is that Rhythmic is 

TSLdriven and Pop is cume-driven. 
When I'm programming for Z90 I 

think of a Hispanic male or female 
between the ages of 12 -34. While 93- 

3 is going to have the Girl Scouts at 
its show, that ain't ever gonna hap- 
pen at Z. Z has an edge. Kl-liS is 

"It's hard when you 

take over your 

competitor - there's 

a part of you that 

wants to kick your 

own ass." 

more pop -culture- driven; Z is the 
hip -hop culture. 

R &R: What were some of the chal- 

lenges you faced in taking over a station 
that was something of a competitor of 
yours in the market, although they are 

both owned by the sane company? 

DL: Z90 wasn't broken when I got 
it because Rick had had it for a year. 

He's the one who took over the chal- 
lenge of taking a completely broken 
radio station and turning it into 
something great. There have been 
challenges, like having the different 
sales staffs come at you with the same 
promotions. We don't do the same 
NTR events on Z that we do on 93-3. 

We're not going to do a car show on 
93-3, and we're not going to do the 
93 Smoke -Free Days of Summer on 
Z. We're not going to get a grip of 
NTR from the Girl Scouts at Z90. 

It was a learning experience for 
everyone. It's hard when you take 
over your competitor - there's a 

part of you that wants to kick your 
own ass. I love the challenges. I love 
the challenge of finding the music 
for both. It was a challenge to learn 
patience. Patience is a learned thing 
for me; it's not something I was born 
with. That's why I have great hair: 
God gave me great hair and no pa- 
tience. [Laughs.] 

R &R: Besides the obvious - music 

content - what are some of the differ- 

ences and similarities between the sta- 
tions? 

DL: What's the difference be- 
tweena hip -hop station and a CHR/ 
Pop? Hip -hop's more street, hip -hop 

September 3, 2004 R &R 27 

PRINCESS LAIRD Being the Man ... er, Woman ... in a market such as 

San Diego means that you have many people at your beck and call, something 

that Diana Laird, PD of Clear Channel's KHTS and XHTZ is used to. So its no 

surprise that Chingy and Murphy Lee jumped at the chance to be in a photo 

with her. Seen here (I -r0 are Lee, Laird, and Chingy 

has more of an edge. But 93-3 is far 
from a milquetoast radio station. Its 
far from boring, and it's far from 
squeaky -clean. But the things I get 
complaints about at 93-3 wouldn't 
faze anyone listening to Z. I could 
have done the "Breast Christmas 
Ever" on Z and I probably wouldn't 
have had any complaints. On 93-3, 

I got a ton, and it was so fun. 
R&R: How do you manage the promo- 

tions that goon the air for each station? 

DL: One of the biggest challenges 
in programming is taking a contest 
and making it fun for the people who 
don't play. Too often, programmers 
forget that. We sit down every Mon- 
day and have promotion meetings 
for each station. These meetings are 
only about 15 minutes long. It's the 
imaging guy, my promotions direc- 
tor, the promotion assistant and me. 
We say, "OK, what do we have corn- 
ing up this weekend ?" 

We plan our next few weeks, and 
we sit there and brainstorm: "How 
can we make giving away a TiVo in- 
teresting?" It's a great prize for one 
person, but how can we make things 
compelling to the people who don't 
care about contests, which is 98% of 
our audience? That's mandatory. 

I have the same promotions direc- 
tor for both stations, but we have 
completely different imaging peo- 
ple. Our promotions staff differs. 
That's one of the things that helps 
keep the stations very different. 
They tried to put a big karaoke con- 
test on Z90. I'm like, "You guys are 
high!" It was a sales thing and an 
NTR thing; 93-3 had it all summer. 

I understand why we would 
want a boost out there for Z90 - I 

get that - but that doesn't mean 
you go on the air with "And you, 
too, can win a great prize: $3,000 in 
our karaoke contest." Not going to 
happen. It works great on the Top 
40, but it doesn't work on Z, so I'll 
find a way around it. 

R &R: Do you ever use music re- 

search from Z90 to help put records on 
93-3? 

DL: Yes and no. I really believe in 
keeping the research separate. 
When things are powers on Z90, I'll 
consider then for 93-3. That's one of 

the factors I'll use to decide to put 
them on 93-3. At the same time, 93- 

3 has always gone early on rhythmic 
records. I can't stop that to protect 
Z, because I'll hurt 93-3. Then there 
are records I will give to only one of 
the stations. That's annoying to the 
labels, but they get over it. 

"One of the biggest 

challenges in 

programming is 

taking a contest and 

making it fun for the 

people who don't 

play. Too often, 

programmers forget 

that." 

R &R: What is the first thing you do 

each morning when you get into the of- 

fice? 
DL: I go upstairs and check my 

phone messages through my com- 
puter, which is good and bad, be- 
cause for a little while I wasn't re- 
membering to check that until, like, 
3pm. I'd be like, "Whoa, I haven't 
gotten any phone calls. Oh, duh!" So 
now I make sure I check that first 
thing in the morning. I also check 
my e-mail. E -mail's a great way to 
communicate - and instant mes- 
saging, obviously. 

At 10:30am I meet with the Z 
morning show, then I meet with the 
other station at 11am. I meet with 
my morning shows almost every 
day, even if it's just "Come in my 
office and say hi and shoot the shit 
for five or 10 minutes." 

The music meetings for each sta- 
tion are on different days. I used 
to do them on the same day, but I 

Continued on Page 29 
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® September 3, 2004 
ARTIST TITLE LABELS) 

TERROR SQUAD Lean Back (Universal) 

CIARA f1PETEY PABLO Goodies ((aface /Zomba) 

LIL' FLIP Sunshine (SuckaFree /Loud /Columbia) 

NELLY My Place (Derrty /fo'Reel /Universal/ 

JUVENILE Slow Motion (Cash Money /Universal) 

CHRISTINA MILIAN Dip It Low (Island /LDJMGI 

HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 

KEVIN LYTTLE Turn Me On (Atlantic) 

LL COOL J Headsprung (DefJam /IDJMG) 

LLOYD 1 /ASHANTI Southside (Murder Inc/Bel Jam/ÌÛJMG) 

AKON fISTYLES P. Locked Up (SRC /Universal) 

NINA SKY Move Ya Body (Next Plateau/Universal) 

JADAKISS IIANTHONY HAMILTON Why (RuffRyders /lnterscope/ 

USHER Confessions Part 2 /Laface /Zomba) 

YOUNG BUCK Let Me In (lnterscope) 

T.I. Let's Get Away (Grand Hustle /Atlantic) 

PING YANG TWINS Whats Happnin! (TVT) 

J-KWON You & Me (So So Del/Zomba) 

KANYE WEST Jesus Walks (RocA- fella /IDJMG) 

TWISTA fIR. KELLY So Sexy (Atlantic) 

MASE Breathe, Stretch, Shake (Bad Boy /Universal) 

USHER fIALICIA KEYS My Boo (Laface /Zomba/ 

MONICA U Should've Known Better (J /RMG) 

ALICIA KEYS Diary (J /RMG) 

LLOYD BANKS On Fire (lnterscope) 

PITBULL Back Up (TVT) 

LIL SCRAPPY No Problem (BMf /Reprise) 

213 Groupie Luv (TVT) 

SHAWNNA fILUDACRIS Shake That Sh't (DTP /DefJam /IOJMG) 

AMANDA PEREZ fILAYZIE BONE Dedicate (Powerhowse /Virgin) 

LLOYD BANKS I'm So Fly (lnterscope) 

NELLY Flap Your Wings (Derrty /fo'Reel /Universal) 

PETEY PABLO fIRASHEEDA Vibrate (Jive /Zomba/ 

JUVENILE fIWACKO & SKIP Nolia Clap (Rap-A-Lot) 

YONNI (VYING YANG TWINS In Da Club (BlackGround /Universal) 

GUERILLA BLACK fIBEENIE MAN Compton (Virgin) 

N.O.R.E. fININA SKY & TEGO Oye Mi Canto (Del Jam /I0JMG) 

SLUM VILLAGE Selfish (Barak /Capitol) 

TRICK DADDY Let's Go (Slip.NShide /Atlantic) 

012 How Come (Shady /lnterscope/ 

BRANDY Who Is She 2 U (Atlantic) 

SILKK THE SHOCKER fIMASTER P We Like Dem Girls (NewNoLimit /Koch) 

FRANKIE J. f /PAUL WALL On The Floor (Columbia) 

RUPEE Tempted To Touch (Atlantic) 

CHINGY Balla Baby (DTP /Capitol) 

SHYNE 1 /ASHANTI Jimmy Choo (Gangland /DefJam /IDJMG) 

LIL' EDDIE 1 /MARIO WINANS 'Don't Think I Ever (Yellowcity /Big3) 

MOBB DEEP Got It Twisted (Violator /Zomba) 

XZIBIT Muthaf"ka (Loud /Columbia) 

BLACK EYED PEAS Let's Get It Started (A &M /lnterscope) 

TOTAL 
PLAYS PLAYS 

TOTAL 
AUDIENCE 

PO) 

WEEKS DN 

CHART 

TOTAL STATIONS 
AODS 

7152 +146 729944 12 8610 

7042 +84 702096 13 8910 

6357 -122 622118 15 8511 

5189 +349 455463 7 8810 

4707 569 515149 20 8510 

4144 +180 411907 24 7510 

4127 -394 369083 16 8110 

4041 +33 409294 19 7610 

3760 +468 365926 9 8610 

3533 -376 242302 17 7810 

310F +499 375948 19 7113 

2992 -219 281115 21 7410 

2732 +327 344437 9 7210 

2602 624 262076 21 5210 

2459 135 187121 10 7611 

2120 +34 173890 11 7111 

1971 -169 183724 20 7210 

1918 +314 125072 6 7111 

1913 -259 277024 19 7510 

1877 -368 219316 11 7510 

1763 +109 171927 4 7114 

1746 +1181 190239 2 89184 

1712 -43 138548 12 6810 

1702 +321 226621 7 6712 

1545 -537 123897 18 8110 

1437 +127 76724 9 5111 

1403 +232 166655 8 5814 

1158 +117 96008 6 4810 

1157 +85 88973 7 5914 

1081 -24 51107 6 4610 

1069 +338 61580 3 61/2 

1015 +390 103671 2 5313 

932 -48 43430 9 5010 

806 +46 105752 8 2710 

793 +311 63274 2 4714 

783 +61 40324 5 5014 

775 +175 142305 3 1515 

732 -259 64274 9 4710 

703 +412 73102 1 28117 

699 .453 88885 12 5110 

677 112 37477 4 5310 

675 +51 46393 4 3813 

628 +7 29202 6 2310 

554 +92 42472 2 3615 

532 +449 55867 1 716 

430 +86 69042 2 2313 

427 +19 18438 3 3414 

425 .146 62562 18 2810 

422 +205 52574 1 37119 

405 -65 27079 7 2110 

92 CHR /Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 8/22- 

8/28. Bullets appear on songs gaining plays or remaining flat from previous week. It two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below 

No. 20 are moved !o recurrent atter 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting station. Songs unreported as adds 

do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week in :reases in total plays. Total Audience equals Average 

Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from 

the Arbitron Company (© 2004. The Arbitron Company). © 2004. RBR, Inc. 

POWERED 
MEDIABASE 

Most Added 
www.rradds. corn 
ARTIST TILE LASEL.S 

USHER fIALICIA KEYS My Boo (Laface /Zomba) 

FABULOUS Breathe (Atlantic) 

XZIBIT Muthaf''ka (Loud /Columbia) 

MANNIE FRESH Real Big (Cash Money /Universal) 

TRICK DADDY Let's Go (Slip-NSLide /Atlantic) 

CASSIDY EIJUVENILE Make U Scream (JIRMG) 

C. AGUILERA t /M. ELLIOTT Car... (BreamWorks /Gelten /lnterscope) 

GAME f150 CENT Westside Story (lnterscope) 

CHINGY Balla Baby (DTP /Capital) 

Most 
Increased Plays 
ARTIST 

_ -.r . -- 

USHER fIALICIA KEYS My Boo (LafacelZombal 

AKON fISTYLES P. Locked Up (SRC /Universal) 

LL COOL J Headsprung (Del Jam /LDJMG) 

CHINGY Balla Baby (DTP /Capitol/ 

TRICK OADDY Let's Go (SlipNS/ide /Atlantic) 

NELLY Flap Your Wings (Derrty /fo'Reel /Universal) 

NELLY My Place (Derrty /fo'Reel /Universal) 

LLOYD BANKS I'm So Fly (lnterscope) 

JADAKISS LIA. HAMILTON Why (Ruff RyderslInterscope) 

ALICIA KEYS Diary (J /RMG) 

New &Active 
MOBB DEEP Real Gangstaz (Violator /Zomba) 

Total Plays: 345, Total Stations: 18, Adds: 2 

D.O.D. f1KANYE WEST Higher (Legion) 

Total Plays: 336, Total Stations: 27, Adds: 1 

PITBULL Damit Man (TVT) 

Total Plays: 255, Total Stations: 10, Adds: 1 

WHITE BOY fIKANYE WEST U Know (ICffl 
Total Plays: 252, Total Stations: 22, Adds: 0 

NITTY Nasty Girl (Rost Rom /Universal) 

Total Plays: 250, Total Stations: 11, Adds: 3 

LLOYD Hey Young Girl (Murder Inc. /DefJam / 1DJMG) 

Total Plays: 248, Total Stations: 22, Adds: 5 

CASSIDY (IMASHONDA Get No Better (JIRMG) 

Total Plays: 227, Total Stations: 23, Adds: 0 

GAME f150 CENT Westside Story ( Interscope) 

Total Plays: 227, Total Stations: 9, Adds: 7 

BEENIE MAN King Of The Dancehall (Virgin) 

Total Plays: 220, Total Stations: 15, Adds: 1 

1.20 fILUDACRIS Break Bread (DTP /Capitol) 

Total Plays: 209, Total Stations: 19, Adds: 3 

ADDS 

84 

49 

19 

19 

17 

15 

13 

7 

6 

TOTAL 
PLAY 

INCREASE 

+1181 

+499 

+468 

+449 

+412 

+390 

+349 

+338 

+327 

+321 

Songs ranked by total plays 

Detailed station playlists for all R &R 1 

reporters are available on the web at 

www.radioandrecords.com. 

Got Good Record Service? 
Get all the hits, for all the formats, every week for as little as s39 a month! 

HitDisc'" is the music service for over 3,000 radio stations, shouldn't it he yours? 

Call 912.406.6800 or e -mail HitDisc @TMCentury.com for details. 

CDR, AC. Urban. Country. Rock.Alternative, 

Latin. Christian. Smooth Jazz. Dance, Euro 
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RANK ARTIST TITLE LABEL 

1 TERROR SQUAD fIFAT JOE Lean Back (Universal) 

2 CIARA fIPETEY PABLO Goodies (Laface /Zomba) 

3 LL COOL J Headsprung (Del Jam /IDJMGI 

4 LIL' FLIP Sunshine (Sucka Free /Loud /Columbia) 

5 JUVENILE Slow Motion (Cash Money /Universal) 

6 AKON fISTYLES P Locked Up (SRC /Universal) 

7 MASE Breathe, Stretch, Shake (Bad Boy /Universal) 

8 JADAKISS fIA. HAMILTON Why (lnterscope) 

9 LIL SCRAPPY No Problem (ME/Reprise) 

10 CHRISTINA MILIAN Dip It Low (island /IOJMGI 

11 YOUNG BUCK Let Me In (lnterscope) 

12 KEVIN LYTTLE Turn Me On (Atlantic) 

13 NELLY f!JAHEIM My Place (Derrty /Fo'Ree/ /Universa /) 

14 HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 

15 LLOYD BANKS On Fire (lnterscope) 

16 NELLY Flap Your Wings (Derrty /Fo'Reel /Universa /) 

17 T.I. Let's Get Away (Grand Hustle /Atlantic) 

18 JUVENILE fIWACKO & SLIP Nolia Clap (Rap -A -Lot) 

19 KANYE WEST Jesus Walks (Roc -A- Fella /IDJMG) 

20 SHY NE f /ASHANTI Jimmy Choo (Gangland /DelJam/IDJMG) 

21 YING YANG TWINS Whats Happnin! (TVT) 

22 NAS You Know My Style (Columbia) 

23 NINA SKY Move Ya Body (Next Plateau /Universal) 

24 LLOYD BANKS I'm So Fly (/nterscope) 

25 N.O.R.E. fI NINA SKY & TEGO Oye Mi Canto (Del Jam/IDJMG) 

26 TWISTA f/R. KELLY So Sexy (Atlantic) 

27 213 Groupie Love (TVT) 

28 SNOOP DOGG Drop It Like It's Hot (Star Trek) 

29 MOBS DEEP Real Gangstaz (Violator /Zomba) 

30 GAME fI50 CENT Westside Story (lnteiscopel 

Monitored airplay data supplied by Mediabase Research, a division of 
Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
8/22-8/28 ©2004, R&R, Inc. 

POWERED 

11EÚ[ 1111SE 

USHER fIALICIA KEYS My Boo ( Laface /Zomba) 

MOBB DEEP Real Gangstaz (Violator/Zomba) 

MANNIE FRESH Real Big (Cash Money /Universal) 

CASSIDY fIJUVENILE Make U Scream (J /RMG) 

TRICK DADDY Let's Go (Slip -N -Slide /Atlantic) 

FABOLOUS Breathe (Atlantic) 

The Best Thing In San Diego.... 
Continued from Page 27 

couldn't keep it up. Monday is Z and Tues- 

day is 93-3. Anybody can come to the mu- 
sic meetings. Not everyone can talk in them, 

but they can show up. [Laughs.] After that I 

just go with the flow. I'm not meticulously 

organized. I believe in organized chaos. I 

take it as it comes. 
R &R: As a women working at two powerful 

stations, do you feel you get the respect you de- 

serve? 

DL: This may sound weird, but in the 
hip -hop community there are some male 
power issues that come from big egos that 
[ haven't seen in other formats. What they 
don't realize when they underestimate me 
just because I'm a woman is that I'll come 
in from the other side and kick their asses. 
[Laughs.] Half the time they don't even see 
it coming. 

As far as in business, any difficulties I 
had weren't because I was a woman. I think 
they stemmed from my coming from Rock 
radio. When I went to KGGI, everyone was 
waiting for me to fail. 

R &R: Some people perceive you as beingdif- 
ficult. Why? 

DL: I'm no-bullshit. If [Clear Channel Re- 

gional VP /Programming] Michael Martin 
was a woman, they'd call him a bitch too - 
end of story. I'm just absolutely no-bullshit, 
and some people aren't comfortable with 
that, because they'd rather tap dance around 
things. That's not the way I do it. 

If you're a manager and you're in it to be 
liked, you won't win. I command respect, 
and if people like me, that's a bonus. Peo- 
ple are happy at my radio stations. I can 
firmly say that it's a good place to work. 
That's what I care about. I don't care if part 
of the record community thinks that they 
can't get hold of me on the phone or has 
heard that I'm harsh or I'm a bitch, so they 
don't call. I don't care. I care about what my 
staff thinks of me. 

I've always been true to who I am. I've 
learned a lot in the last 10 years of being 
a programmer. You learn how to manage 

"If [Clear Channel 

Regional VP/ 

Programming] Michael 

Martin was a woman, 

they'd call him a bitch too - end of story. I'm just 

absolutely no- bullshit, 

and some people aren't 

comfortable with that." 

people, and if you stop looking at every 
situation from a management standpoint 
and saying, "How could I have managed 
this person better ?" you stop growing. 
I'm always looking at something and go- 
ing, "I could have handled that better," 
or, "I handled that really well." If certain 
people don't like me, I don't care. If some- 
one doesn't like me, chances are it's on 
purpose. If they don't like me, I gave 
them a reason. 

R &R: What has been the most stressfid thing 

about running two popular stations in one mar- 

ket? 

DL: Managing that many people. Be- 

cause you want to manage everyone well, 
and it's hard. 

R &R Looking ahead, do you see yourself con - 

tinuing to oversee both stations in the years to 

conte? 

DL: I'm so happy doing what I'm doing 
and working with the people I'm working 
with. Just when I think I'm not challenged 
enough, something happens. It's constantly 
changing. I've never been at a radio station 
for more than three years without looking for 

the next opportunity, and for the first time 
that isn't the case. I'm really blessed. I've 
worked really hard, and this is the payoff. 

REWARD MY DEVOTION! 
CLEVER? CURIOUS? COOL 

He's a listener with the power to give you the nod during ratings. 
Give him a station decal from Communication Graphics and 
watch your market share grow! 

Communication 
Graphics Inc 

800.331.4438 - www.cgilink.com 

960 
BRIGHT COLORS. LONG- LASTING. DURABLE. WEATHER- RESISTANT. 
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30 ,c CHR/RHYTHM/C ,J 
A September 3, 2004 

America's 
OateTheMusÍcAcOm For The 

11 YIPJIIII 

Best Testing CHR /Rhythmic Songs 12 + 
Week Ending 9/3/04 

Persons Persons Persons 
TW LW Familiarity Burn 12 -17 18 -24 25 -34 Artist Title (Label) 

HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 4.20 4.16 96% 19% 4.33 3.99 4.07 

NELLY My Place (Derrty /Fo'Ree/ /Universa /I 4.19 4.06 93% 13% 4.25 4.17 3.98 

LIP' FLIP Sunshine (Sucka free /Laud /Columbia) 4.12 4.08 95% 20% 4.23 4.08 3.95 

TERROR SQUAD Lean Back (Universal) 4.08 4.10 93% 23% 4.07 4.05 4.16 

CHRISTINA MILIAN Dip It Low (Island/10JMG) 4.05 4.13 98% 33% 4.02 3.89 4.20 

CIARA fIPETEY PABLO Goodies (LaFace /Zomba) 4.00 3.88 86% 18% 4.21 3.95 3.66 

USHER Confessions Part 2(Laface /Zomba) 3.97 4.06 99% 46% 4.02 3.99 3.91 

JUVENILE Slow Motion (Cash Money /Universal/ 3.96 4.00 97% 35% 3.93 4.03 3.96 

NINA SKY Move Ya Body (Next Plateau/Universal) 3.89 3.87 97% 40% 3.84 3.72 4.04 

PETEY PABLO FreekA-Leek (Jive /Zomba) 3.88 3.86 98% 41% 3.97 3.99 3.62 

LLOYD BANKS On Fire (lnterscope) 3.88 3.85 90% 30% 3.81 3.98 3.80 

LLOYD fIASHANTI Southside (Murder Inc. /Del Jam /IDJMG) 3.88 3.81 90% 24% 4.05 3.82 3.55 

LL COOL J Headsprung /De!Janr/IDJMGI 3.87 3.75 65% 12% 3.94 3.73 3.72 

PETEY PABLO fIRASHEEDA Vibrate (Jive /Zomba) 3.87 3.86 44% 8% 4.07 3.90 3.65 

T.I. Let's Get Away (Grand Hustle /Atlantic) 3.85 3.81 62% 12% 3.95 3.90 3.62 

MONICA U Should've Known Better (J /HMG) 3.83 3.80 79% 21% 3.99 3.77 3.53 

YING YANG TWINS Whats Happnin! (TVT) 3.77 3.73 79% 20% 3.96 3.71 3.64 

JADAKISS fIANTHONY HAMILTON Why (Ruff Ryders./Interscope) 3.77 3.75 73% 18% 3.78 3.83 3.65 

AKON fISTYLES P. Locked Up (SRC /Universal) 3.77 3.75 65% 16% 3.90 3.65 3.63 

JKWON You & Me (So So De/Zomba) 3.70 - 42% 6% 3.94 3.66 3.38 

KANYE WEST Jesus Walks (Roc-A-Fel/a / /DJMG) 3.69 3.66 91% 33% 3.64 3.69 3.77 

YOUNG BUCK Let Me In (lnterscope) 3.69 3.57 59% 13% 3.70 3.69 3.64 

D12 How Come (Shady /lnterscope) 3.67 3.67 97% 36% 3.73 3.68 3.64 

TWISTA fIR. KELLY So Sexy (Atlantic) 3.67 3.66 84% 23% 3.74 3.56 3.64 

KEVIN LYTTLE Turn Me On (Atlantic) 3.64 3.70 95% 39% 3.56 3.51 3.70 

SLUM VILLAGE Selfish (Barak/Capitoll 3.64 3.58 52% 14% 3.69 3.40 3.81 

PITBULL Back Up (TV7 3.57 - 40% 8% 3.72 3.63 3.41 

Total sample size is 523 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 = like very much). Total familiarity 

represents the percentage of respondents who recognized the song. Tola/ bum represents the number of respondents who said they are tired of hearing the song. Songs 

must have 40% familiarity to appear on survey. Sample composition is based on persons 12 +. Persons are screened via the Internet. Once passed, they can take the music 

test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants 

on the the Internet only. RateTheMusic isa registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818- 377 -5300. 

RatemeMusic.com dala is provided by Medlabase Research, a division of Premiere Radio Networks. 

ARTIST: OutKast 
LABEL: LaFace/Zomba 

QP4 
By MIKE TRIAB/ASsociate Editor ' - / 

To say that Andre 3000 and Big 4 
Boi -otherwise known as hip- fJ 

hop superduo OutKast - have 

had a banner year is an understatement. Their diamond al- 

bum, Speakerbo he Love Below, has spawned huge hits 

in "Roses," "The Way You Move" and, of course, "Hey Ya!" 

OutKast have also garnered numerous awards over the past 

year - everything from Album of the Year at the Grammys 
to Andre winning the titles of Esquire's World's Best -Dressed 

Man and PETA's World's Sexiest Vegetarian. 

Last weekend OutKast's "Hey Ya!" won awards in four of 

the five categories it was nominated in at the MTV Video 

Music Awards: Video of the Year, Best Hip -Hop Video, Best 

Special Effects and Best Art Direction. They also performed 
a medley at the ceremonies that included, in Andre's words, 

"for the millionth time," "Hey Ya!" However, just when you 

thought you might get sick of OutKast, they come back with 
"Prototype." To quote the song, "I think I'm in love again." 

"Prototype" is a spacey love song that transcends the 

norm in the slow jam department thanks to its unconven- 
tional lyrics. Lines like "I hope that you're the one/If not/You 

are the prototype" mix with random lyrics like "We'll tiptoe 
to the sun" and "Stank you smelly much." However, don't 
let the words fool you: "Prototype" is a straight -up aural 

aphrodisiac. 
The cut features an ethereal feel, thanks to heavy reverb 

and funky bass and guitar licks, so what better to go with 
that than a crazy video? Andre 3000 is reportedly directing 

the clip, which features him as an alien who falls in love with 

an earth woman. 
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DANA HALL 
dhall@radioandrecords.com 

A Hit Is A Hit 

URBAN 

What Urban programmers listen to outside the format 

ÿ ost of us got into radio because of a love of mu- 
sic, and for the majority of us in this format, our first 
loves are hip -hop and R &B. But that doesn't mean we 
can't appreciate good music in other genres. In fact, if 
you have a good ear for hits at Urban, it's likely that 
you can pick hits at other formats too. This skill may 
even help you in programming your own station. 

1 once worked for a PD who had 
very diverse taste in music - from 
Prince to Barry Manilow to Radio- 
head. I believe this made him a bet- 
ter programmer for several reasons. 
First of all, his passion for music in 

general was his driving force for 
being in radio. Second, because he 
enjoyed styles of music outside the 
Urban format, he often listened to 
other stations in the market, not just 
our direct competition. This gave 
him new ideas or approaches to 
imaging, promotions and market- 
ing. 

Just for the fun of it, I polled pro- 
grammers, MDs and mixers in Ur- 

ban radio to find out what artists 
and songs from outside our format 
they think are hot or enjoy listening 
te. These are not songs that they 
would consider playing on their sta- 
tions, but they might be in hot rota- 
tion in their personal CD players. 

Bill Black 

Asst. PD, WHXT (Hot 
103.9) /Columbia, SC 

I actually went out and bought the 
Hoobastank and Yellowcard records. 

I also like Maroon 5's "This Love." 
While I don't usually do teeny-bop- 
per records, JoJó s "Leave (Get Out)" 
is hot. Those type of recoils take me 
back to when I was a teenager and 
we listened to everything from 
Ready For The World to Run DMC 

to Hall & Oates, Phil Collins and The 
Bangles - colorless classic music. 

Wonder Woman 

MD, WAJZ (Jamz 96.3)/ 
Albany, NY 

I like Maroon 5 every time I hear 
them. I am a piano person, and I 

think the piano stands out in these 
songs. 

Coka Lani 

MD, WUSL (Power 99)/ 
Philadelphia 

A group I like outside of hip -hop 
and R &B are Maroon 5. The CD is 

in power rotation in my truck. I was 

introduced to them via a CD sam- 
pler. They are great and have defi- 
nitely revived the music scene. 

Nicole S. 

PD, WPHH (Power 104.1)/ 
Hartford 

John Mayer is an amazing song- 
writer, and his live performances are 
laced with the blues. He is one of the 
best guitarists I've seen live. I really 
like Maroon 5. I think their first 
record is great. I still can't stop lis- 

tening to it even though it's been out 
for a few years. Some of the new 
songs I really like are Franz Ferdi- 
nand's "Take Me Out," Scissor Sis- 

ters' "Take Your Mother Out" and 
The Killers' "Somebody Told Me." 
These songs are so much fun to lis- 

ten to. 

Jerry Smokin' B 

PD, WHTA (Hot 107.9)/ 
Atlanta 

I like Linkin Park and N.E.R.D. 
These guys are on another level. I 

like the hip -rock movement that's 
going on. I call it venting music. In 

the next few years most music will 

head back to the raw form of rap, 
R &B and rock with instruments and 
true vocals. People are starving for 
it. Currently, listeners are scared to 

spend their last dollar on something 
they're not sure about. Only a few 
will be able to keep up with the Jay - 
Zs of the world. So, future artists, do 
your homework now. 

Neke Howse 

Asst. PD /MD, WERQ 
(92Q) /Baltimore 

Linkin Park is it. I like their whole 
thing they got going on. If you're 
going to hell on a rock record, at 
least yell about something. I also 
have to say No Doubt. They remind 
me of the modem -day Police. 

Spudd 

PD, WCHB /Detroit 
I love Linkin Park. They're from 
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Lincoln Park, MI, outside of Detroit. 
Their sound is very rhythmic. I also 
love the guy who sang the theme 
[ "Hero" J to the first Spider -Man 
movie - I think the group is called 
Nickelback. And I have to mention 
No Doubt. Right now I'm also feel- 

ing Evanescence, Alien Ant Farm 
and N.E.R.D. 

I grew up in Jenkins, KS, where 
there was no Urban radio, so I was 
listening to Rock radio and hearing 
music like Def Leppard and all the 
hair bands. But the strangest thing I 

probably listen to is Latin music, 
especially Cuban rhythms. I could 
listen to it all day. A lot of Latin 
groups - Puerto Rican rappers and 
such - are trying to take it to the 
hip -hop level, but they shouldn't 
lose their Latin flavor in the mix. 

"I like Maroon 5 

every time I hear 

them. I am a piano 

person, and I think 

the piano stands out 

in these songs." 

Wonder Woman 

Adrian Scott 

MD, KTCX (Magic 102.5)/ 
Beaumont, TX 

Linkin Park. I like the fresh 
sound that they bring to alterna- 
tive music. I fell for them after 
hearing their first single. Linkin 
Park play with passion and put 
everything into it, and you can re- 

ally hear it come through their 
music. I also like bolo. She has a 

great voice, and I can even see her 
crossing over into the Urban for- 
mat. On her album she does a re- 
make of "Weak" by SWV, and I 

said to myself, lobo has got it!" 

J- Tweezy 

PD, WEMX (Max 94.1)/ 
Baton Rouge 

I like to listen to a variety of clas- 
sic rock bands for various reasons. 
For instance, I love "I Can't Tell You 

WALKIN' WEST Def Jam superstar Kanye West (r) stopped by WNPL 

(Blazin' 106.7) /Nashville to visit with MD /afternoon personality Rick Walker. 

Why" by The Eagles because of the 
outrageous lead guitar solo in the 
song. I love The Steve Miller Band 
because they found a way to com- 
bine rock and R &B and still sell to 
their core consumers. 

I also got mad respect for The 
Doors and Jim Morrison. They're 
great musicians, and their subject 
matter reminds me very much of the 
way I feel when I listen to the best 
rapper to ever bless the mike, Tupac. 
Last but not least would be Journey 
and Steve Perry. Man, that dude 
could sing, and they made incredi- 
ble music together. 

Scorpio 

PD, KKBT (100.3 The 
Beat) /Los Angeles 

You can find everything from The 
Red Hot Chili Peppers to Led Zep- 
pelin (I love their bluesy tracks) to 
N.W.A., Jay -Z and OutKast in my 
CD player. My top picks right now 
outside the Urban format are Bob- 

by Valentino's "Slow Down" (a lo- 

cal act) and Hoobastank's "The Rea- 

son." 

Yonni 'Da Rude Bwoy' 

MD, WWWZ (Z93)/ 
Charleston, SC 

Being as musically diverse as I 

am, there is so much that I like out- 
side of the format that I could proba- 
bly take up this whole column. I 

have always liked the classic Garth 
Brooks, and even though there isn't 
much music out now that is as good 
as, say, four years ago, when Third 
Eye Blind and Savage Garden were 
strong, Ashlee Simpson would have 
to be on my hit list right now. Also, 
Fefe Dobson puts on a hell of a live 
show. 

Rick Walker 

MD, WNPL (Blazin' 
106.7) /Nashville 

I love Jessica Simpson -her look, 
her image, style, voice, breasts. She's 
100% an all- American girl. 

Magic 

MD, WJTT (Power 94)/ 
Chattanooga, TN 

I listen to Joss Stone, Kelly Clark- 

son and Jessica Simpson, because, 
even though they are considered 
pop, they're all talented singers, and 
I'm actually moved when they per- 
form. Also (I hope I don't get kicked 
out of the hood), I enjoy a couple of 
country singers, like Shania Twain. 
I surf past CMT. (Come on, y'all, I'm 
from the South!) 

Jeff Anderson 

PD, WZFX (Foxy 99)/ 
Fayetteville, NC 

I'm feeling a lot of other music. 
I'm banging the gospel joints when 
I'm not banging hip -hop and R &B, 

because I have a 5- year -old. Don't 
tell my homeboys, but I listen to soft 
rock and stuff like the Delilah show. 
Why? 'Cause I'm easy like Sunday 
morning. 

DJ Iran 

MD, WKYS /Washington 
Outside of the hip -hop and R &B 

genres, I like Fiona Apple, Esthero, 
Coldplay and John Mayer 

LBD 

PD, WBOT (Hot 97.7)/ 
Boston 

Most definitely Jamiroquai. His 
funky U.K. rhythms with his soul- 
ful delivery is off the chain. Is that 
considered R &B? I.enny Kravitz 
also gets an honorable mention. 

Brant Johnson 

PD, WQHH (FM 96.5)/ 
Lansing, MI 

I like New Age jazz, like Pat Me- 
theny. It soothes me, and it's a little 

break from hip -hop and R &B. Also, 
I am feeling Creed. Unfortunately, 
they've called it quits, but their 
product will live on like Pearl Jam's. 

Scott Hinds 

PD, WTMG (Magic 101.3)/ 
Gainesville 

I seriously dig Dave Matthews. In 

my opinion, he is one of the great- 
est songwriters of our time. I also 
really enjoy Diana Krall. I'm abso- 
lutely blown away by her ability as 
a vocalist, pianist, writer and com- 
poser. 
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32 ( URBAN TOP 5a, 
e September 3, 2004 

WEEK WEEK ARTIST TITLE LABEL(S) I'LLAYS PLAYS AUDIENCE WCHART 
TOTAADDASIONS/ 

(00) 

i 1 TERROR SQUAD Lean Back (Universal) 3398 -268 497810 12 6210 

3 0 CIARA fIPETEY PABLO Goodies (Laface /Zomba/ 3774 +449 513594 10 72(1 

2 3 LIL' FLIP Sunshine (Suckafree /Loud /Columbia) 3513 109 439948 13 5610 

5 0 JADAKISS fIDJ NOODLES & 2PAC & STAT QUO Why (RufRyders /lnterscopel 3496 +249 445058 11 6910 

4 0 ALICIA KEYS Diary (J /RMGI 3302 +54 473792 15 6910 

6 o NELLY My Place (Derrty /fo'Ree/ /Universa /I 3:02 +216 394006 7 7211 

7 7 TWISTA fIR. KELLY So Sexy (Atlantic) 2530 -203 278055 14 6710 

10 0 LL COOL J Headsprung (De1Jam /IDJMG/ 2t-26 +74 274387 9 6910 

8 9 JUVENILE Slow Motion (Cash Money /Universal) 2182 -239 286067 29 2410 

11 CO T.I. Let's Get Away (GrandHustle /Atlantic) 2155 +31 220646 14 6510 

9 11 KANYE WEST Jesus Walks (Roc-AFe //a / /DJMG) 2144 -235 311938 22 7110 

16 ® AKON f!STYLES P. Locked Up (SRC /Universal) 2109 +118 306840 9 3510 

12 ® LIL SCRAPPY No Problem (SME /Reprise) 2105 +19 210620 14 6410 

14 14 YOUNG BUCK Let Me In ( lnterscope) 1984 -52 201197 11 6610 

15 15 USHER Confessions Part 2 (Laface /Zomba/ 1765 230 194303 21 510 

13 16 MONICA U Should've Known Better (J/RMG) 1626 -435 255291 23 6610 

17 D ANTHONY HAMILTON Charlene (So So Der /Zomba) 15.43 +131 175086 8 5910 

30 0 NELLY Flap Your Wings (Derrty /fo'Reel /Universal) 131)0 +422 175921 3 6611 

22 (D MASE Breathe, Stretch, Shake (Bad Boy /Universal) 1254 +182 174333 3 5611 

19 20 CHRISTINA MILIAN Dip It Low (Island /IDJMG) 1213 -11 179894 9 3110 

25 ® JUVENILE fIWACKO & SKIP Naha Clap (Rap-A-Lot) 1189 +179 123992 8 1210 

21 22 R. KELLY U Saved Me (Jive /Zomba) 1145 7 143378 12 5810 

23 ® GUERILLA BLACK fIBEENIE MAN Compton (Virgin) 1066 +15 89416 6 5611 

18 24 LLOYD BANKS On Fire (lnterscopel 1057 -237 130484 18 6510 

27 ® BRANDY Who Is She 2 U'Atlantic) 992 +41 82131 5 5510 

28 0 CRIME MOB Knuck If You Buck (BME /Warner Bros. /Reprise) 9E0 +53 73938 10 4210 

24 27 LENNY KRAVITZ f(JAYZ Storm (Virgin) 970 42 60094 7 4810 

29 0 MR. MAGIC I Smoke, I Drink (Independent) 950 +15 68080 6 210 

33 e LLOYD BANKS I'm So Fly ( /nterscope) 926 +215 86225 4 6512 

20 30 LLOYD fIASHANTI Southside (Murder/nc. /Del Jam//VMS) 900 315 92725 17 5610 

31 ® DEM FRANCHISE BOYZ White Teez (Universal) 892 +84 94901 5 3811 

10.4.0> ® USHER f /ALICIA KEYS My Boo (Laface /Zomba/ 811 +587 128128 1 70169 

32 ® SHAWNNA fILUDACRIS Shake That Sh't (DTP /DelJamiIDJMG) 769 +18 99458 5 4811 

26 34 HOUSTON fICHINGY & NATE 006G I Like That (Capitol) 753 -251 71951 14 5010 

35 35 LIL' WAYNE Bring It Back (Cash Money /Universal) 616 -58 57870 19 2610 

LDebut> e LLOYD Hey Young Girl (Murder /nc. /De1Jam /IDJMG/ 611 +308 44183 1 5414 

34 37 JILL SCOTT Golden (Ridden Beach /Epic) 595 -98 38864 8 3710 

36 38 KEVIN LYTTLE Turn Me On (Atlantic) 566 -99 102120 12 2310 

44 e NEW EDITION Hot 2 Nile (Bad Boy /Universal) 555 +98 72474 8 4210 

37 40 D.O.D. fIKANYE WEST Higher (Legion) 555 -93 35692 6 3810 

39 e SITYNE f /ASHANTI Jimmy Choo (Gang(and /DefJam /IDJMG) 543 +17 41294 2 5110 

43 URBAN MYSTIC Where Were You? (Sobel 526 +61 28526 4 3211 

38 43 YING YANG TWINS Whats Happnin! (TVT) 494 -93 59978 16 3510 

47 0 JARVIS Radio (So So De! /Zomba) 465 +55 37140 2 4211 

LDebut> 0 MOBB DEEP Real Gangstaz (Vio /ator /Zomba) 452 +150 49649 1 4411 

49 0 BEENIE MAN King Of The Dancehall (Virgin) 448 +39 69801 2 2911 

42 47 USHER Confessions Part 1 (Laface /Zomba) 448 29 59397 6 310 

48 0 O'RYAN Take It Slow (Universal) 439 +30 29958 2 3510 

(Debut> e LIL' WAYNE Go DJ (Cash Money /Universal) 426 +179 43207 1 111 

45 50 SILKK THE SHOCKER EIMASTER P We Like Dem Girls (New No Limit /Koch) 420 -12 29916 4 3110 

72 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

8/22 -8/28. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 

first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 

station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average 

Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitran Company). © 2004, R &R. Inc. 

Most Added 
www.rradds.com 

POWERED'' 

11FDIIBISE 

ARTIST TITLE LABEL(S) ADDS 

USHER f /ALICIA KEYS My Boo (Laface /Zomba) 69 

FABULOUS Breathe (At /antic) 55 

KEYSHIA COLE I Changed My Mind (Geflenllnterscopel 46 

MANNIE FRESH Real Big (Cash Money /Universal) 43 

HOUSTON Ain't Nothing Wrong (Capitol) 35 

CASSIDY f/JUVENILE Make U Scream (J/RMG/ 25 

FEDERATION Go Dumb (Virgin) 18 

ANITA BAKER You're My Everything (Blue Note /Virgin) 11 

SCARLET FEVER Peanut Butta (Universal) 10 

K-OS Lovesong (Astra /werks /Virgin) 10 

Most 
Increased Plays 

ARTIST - _. 

TOTAL 

PLAY 

INCREASE 

USHER fIALICIA KEYS My Boo (1aface /Zomba) +587 

CIARA fIPETEY PABLO Goodies (Laface /Zomba) +449 

NELLY Flap Your Wings (Derrty /Fo'Ree / /Universai) +422 

LLOYD Hey Young Girl (Murder /nc. /Del Jam / /UJMG) +308 

JADAKISS fIDJ NOODLES... Why (RuffRydersllnterscope) +249 

NELLY My Place (Derrty /Fo'Ree/ /Universa!) +216 

LLOYD BANKS I'm So Fly L /nterscopel +215 

JOHN LEGEND Used To Love You (Columbia) +197 

MASE Breathe, Stretch, Shake (Bad Boy /Universal) +182 

New & Active 
SHAWN KANE Girl, I Wonder (J /RMG) 

Total Plays: 405, Total Stations: 33, Adds: 2 

JOHN LEGEND Used To Love You (Columbia) 

Total Plays: 355, Total Stations: 51, Adds: 9 

B.G. I Want It (Chopp City /Koch) 

Total Plays: 354, Total Stations: 16, Adds: 0 

MANNIE FRESH Real Big (Cash Money /Universal) 

Total Plays: 349, Total Stations: 43, Adds: 43 

1.20 tILUDACRIS Break Bread (DIP/Capitol) 

Total Plays: 310, Total Stations: 33, Adds: 0 

RUPEE Tempted To Touch (At /antic) 

Total Plays: 305, Total Stations: 25, Adds: 1 

TRILLVILLE f /PASTOR TROY Get Some Crunk... (BME /WarnenSnos.) 

Total Plays: 271, Total Stations: 35, Adds: 2 

N2U Issues (Virgin) 

Total Plays: 242, Total Stations: 35, Adds: 0 

8-BALL & MJG Straight Cadillac Pimpin' (Bad Bay /Universa /l 

Total Plays: 191, Total Stations: 29, Adds: 0 

213 Groupie Luv (TVT) 

Total Plays: 186, Total Stations: 24, Adds: 3 

Songs ranked by total plays 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 
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URBAN_ 
® September 3, 2004 

RateTheMuSÍC,c,vm 
America's Best Testing Urban Songs 12 + 

For The Week Ending 9/3/04 

Pers. Pers. Pers. 
Artist Title (Label) TW LW Famil. Burn 12 -17 18 -24 25 -34 

TERROR SQUAD Lean Back (Universal) 4.23 

LW' FLIP Sunshine (Sacka freelloud /Columbia/ 4.22 

NELLY My Place (Derrty /fo'Reel /Universal) 4.19 

HOUSTON fICHINGY & NATE DOGG I Like That (Capitol/ 4.16 

USHER Confessions Part 2 (LafacelZomba) 

CHRISTINA MILIAN Dip It Low (Island! /DJMG) 

CIARA fIPETEY PABLO Goodies IlaFace /Zomba) 

JUVENILE Slow Motion (Cash Money /Universal) 

LL COOL J Headsprung (Del Jam /IDJMG) 

LLOYD BANKS On Fire (hnerscopel 

MASE Breathe, Stretch, Shake (Bad Boy /Universal/ 

T.I. Let's Get Away (Grand HustlelAt /antic) 

MONICA U Should've Known Better /J /RMG) 

ALICIA KEYS Diary (J /RMG) 

KANYE WEST Jesus Walks (Roc-A-Fella / /DJMGI 

4.10 

4.10 

4.08 

4.04 

4.02 

4.00 

3.95 

3.94 

3.92 

3.91 

3.90 

JAOAKISS fIA. HAMILTON Why (Ruff Rydersllnterscope) 3.89 

AKON f /STYLES P. locked Up (SRC /Universal) 3.87 

ALICIA KEYS If I Ain't Got You (J/RMGI 3.86 

LLOYD fIASHANTI Southside (Murder lnc./DefJam/ /OJMG) 3.86 

YOUNG BUCK Let Me In (lnterscope) 

KEVIN LYTTLE Turn Me On /At/antic/ 

TWISTA fIR. KELLY So Sexy (Atlantic) 

LIL SCRAPPY No Problem /BME /Repose/ 

3.82 

3.81 

3.74 

3.64 

4.23 

4.15 

4.20 

4.25 

92% 

93% 

92% 

96% 

4.04 100% 

4.04 96% 

4.13 87% 

4.12 98% 

3.95 73% 

4.16 91% 

- 47% 

3.95 67% 

3.77 80% 

3.69 75% 

3.96 93% 

4.09 19% 

3.94 69% 

3.77 97% 

3.87 90% 

3.95 71% 

- 91% 

3.89 87% 

3.62 61% 

27% 

21% 

15% 

24% 

4.22 

4.18 

4.08 

4.03 

48% 4.01 

32% 4.06 

18% 3.95 

38% 

10% 

33% 

5% 

12% 

24% 

20% 

34% 

19% 

20% 

46% 

25% 

17% 

37% 

22% 

19% 

4.06 

4.03 

3.94 

3.90 

3.85 

3.86 

3.99 

3.85 

3.90 

3.74 

3.91 

3.74 

3.82 

3.73 

3.79 

3.54 

4.27 4.11 

4.32 3.81 

4.14 3.88 

4.13 3.75 

4.17 3.54 

4.21 3.61 

4.10 3.53 

4.12 3.88 

4.11 3.84 

4.00 3.77 

3.90 3.89 

3.94 3.60 

3.99 3.41 

4.15 3.53 

3.87 3.79 

3.87 4.00 

3.71 3.81 

4.11 3.30 

3.90 3.26 

3.87 3.70 

3.75 3.68 

3.93 3.41 

3.58 3.41 

Total sample size is 394 respondents. Total average favorability estimates are based on a scale of 1 -5. (1 =dislike very much. 5 = eke 

very much I. Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number 

of respondents who said they are tired of hearing the song. Songs must have 40 °P familiarity to appear on survey. Sample composition 

is based on persons 12 +. Persons are screened via the Internet Once passed. they can take the music test based on the format/music 

preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of 

participants on the the Internet only RateTheMusic is a registered trademark of RateTheMusic tom. The RTMsystem, is available for 

local radio stations by calling 818 -377 -5300. RateTheMusic.com data is provided by Mediabase Research. a division of Premiere 

Radio Networks. 
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'Debut> 

[Debut> 

ARTIST TITLE LABEL(S) 

FRED HAMMOND Celebrate He Lives) (Verity) 608 +36 7 2312 

KIERRA SHEARD You Don't Know (EMI Gospel) 535 +9 7 2111 

WILLIAMS BROTHERS Still Here (Blackberry) 496 21 7 2010 

ISRAEL AND... Again I Say Rejoice (Integrity /Vertical) 468 -61 7 1910 

JIMMY HICKS... Blessed Like That (World Wide Gospel) 434 55 7 1910 

NEW BIRTH TOTAL... Suddenly (EMI Gospel) 385 -58 7 1911 

TONEX Make Me Over (Verity) 346 S4 7 1210 

NEW DIRECTION I'm Gonna Wave... (Gospo Centric) 330 32 7 1510 

DEANDRE PATTERSON Give Him Glory (Tyscot) 308 +12 6 1610 

STEPHEN HURD Undignified Praise... /Integrity) 283 -34 7 1310 

KEITH WONDERBOY... Let Go And Let God (Verity) 281 +18 7 1511 

TONEX fIKIRK FRANKLIN Since Jesus Came (Verity) 276 +2 7 1311 

KEVIN DAVIDSON Bounce Back (New Haven) 264 +31 2 1211 

R. KELLY U Saved Me (Jive /Zomba) 264 +13 7 1111 

DOROTHY NORW00D Praise In The Temple (Ma/aco) 262 +14 7 1612 

J. MOSS We Must Praise (GospoCentric) 260 +39 2 1511 

JEFF MAJORS Pray (Music One) 246 +52 2 1011 

ISRAEL AND... Another Breakthrough (Integrity /Vertical) 245 -3 7 1210 

KAREN CLARK -SHEARD I Owe (Atlantic) 222 +26 2 911 

RICKY DILLARD Take Me Back (Crystal Rose) 221 +14 7 1310 

KIRK WHALUM Falling ln Love With Jesus (Warner Bros.) 218 +8 2 911 

TYE TRIBBETT No Way._ (Sony Gospel /Columbia) 213 +10 2 1110 

GLENDALE BAPTIST... I Don't Know Why (KAM) 205 +23 2 910 

DOTTIE PEOPLES Still Running (Air Gospel) 203 +12 2 910 

JOE PACE... Hallelujah Anyhow (Integrity) 202 +19 2 1011 

7 SONS OF SOUL Run On (Verity) 198 .23 4 1110 

DEITRICK HADDON God Is Good (Verity) 197 +10 4 1616 

EDDIE BRADFORD Too Close To The Mirror (Juana! 197 -25 7 1010 

L. SPENCER SMITH & TESTAMENT God Will (Emtro) 196 +16 1 1011 

PATRICK LUNDY Standin' (AAMG) 180 +3 1 8/0 

TOTAL I I - WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

33 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 8/22 - Saturday 8,28. 

© 2004 Radio & Records. 

Detailed station playlists for all R &R reporters are available on the web at www.radioandrecords.com. 
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MDebut> 
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URBANAL TOP 30 
TOTAL 
PAYS 

I- 
PLAYS 

TOTAL 
AUDIENCE 

loo) 

WEEKS ON TOTAL STATIONS' 
CHART ADDS 

September 3, 2004 
ARTIST T _E LABEL S: 

0 PRINCE Call My Name /Columbia) 1445 +71 156071 16 4510 

2 ANITA BAKER You're My Everything (Blue Note /Virgin) 1414 -35 168419 10 4910 

0 ALICIA KEYS Diary (J /RMG) 1239 +6 141612 13 4313 

O LUTHER VANDROSS Think About You (J /RMG) 1105 +45 145134 41 4810 

5 TEENA MARIE Still In Love (Cash Money /Universal) 970 -89 103872 28 4810 

0 JILL SCOTT Golden (Hidden Beach /Epic) 925 +76 105326 12 4411 

0 BRIAN MCKNIGHT What We Do Here (Motown) 877 +38 79162 10 45/0 

8 ALICIA KEYS If I Ain't Got You (J /RMG) 859 -29 95747 27 44/0 

0 R. KELLY Happy People (Jive /Zomba) 765 +1 82027 24 2110 

R. KELLY U Saved Me (Jive /Zomba) 715 +90 72103 11 3912 

11 PATTI LABELLE New Day (Del Soul /IDJMG) 621 -77 84484 24 4010 

12 KEM Love Calls (Motown/Universal) 616 -39 62238 82 3710 

® BOYZ II MEN What You Won't Do For Love (MSM /Koch) 584 +53 50983 8 38/0 

0 BONEY JAMES fIBILAL Better With Time (Warner Bros.) 5' 2 +77 43229 9 3111 

15 USHER Burn (Iaface /Zomba) 473 -58 53067 20 1310 

TAMYRA GRAY Raindrops Will Fall (19 /Sobel 4E3 +12 34401 6 3811 

PATTI LABELLE & RONALD ISLEY Gotta Go Solo (DefSou / / /DRMG) 413 +80 52517 5 42137 

18 MONICA U Should've Known Better (J /RMG) 376 -8 23759 19 2311 

LUTHER VANDROSS WI BEYONCE' The Closer I Get To You (J /RMG) 350 +1 30085 18 3511 

VAN HUNT Down Here In Hell With You) (Capitol) 294 +26 18330 8 3012 

21 LASHELL GRIFFIN Free (Epic) 270 -15 13778 17 2210 

® ANGIE STONE U Haul (J /RMG) 261 +29 20075 3 2212 

23 JANET JACKSON R &B Junkie (Virgin) 252 -74 16028 9 2310 

24 WILL DOWNING Rhythm Of U & Me (GRP /VMG) 249 -1 21172 12 2110 

® AMEL LARRIEUX For Real (Bliss Life) 226 +35 29804 2 910 

TAMIA Still (Atlantic) 226 +6 13238 3 2311 

27 FANTASIA I Believe (J /RMG) 221 -43 17099 8 1810 

28 JOE Priceless (Jive /Zomba) 203 -56 13270 14 2310 

NELLY My Place (Derrty /fo'Reel /Universal) 15E +50 11467 1 711 

30 REGINA BELLE For The Love Of You (Peak) 154 -23 12087 3 1810 

51 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 8/22 -8/28. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. 
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R &R, Inc. 

New& Active 
LALAH HATHAWAY Forever, For Always, For Love(GRP /VMGI 

Total Plays: 145, Total Stations: 21, Adds: 1 

INCOGNITO True To Myself (Naradal 

Total Plays: 137, Total Stations: 14, Adds: 1 

NORMAN BROWN I Might (Warner Bros.) 

Total Plays: 121, Total Stations: 22, Adds: 2 

THEO Chemistry (7-WP) 

Total Plays: 97, Total Stations: 7, Adds: 0 

TEENA MARIE fIGERALD LEVERT A Rose By Any Other Name (Cash Money / UniversaD 

Total Plays: 94, Total Stations: 29, Adds: 28 

RAPHAEL SAADIQ Rifle Love (Pookie /Navarre) 

Total Plays: 74, Total Stations: 11, Adds: 4 

UNWRAPPED VOL. 3 Doo Wap (That Thing) (Hidden Beach) 

Total Plays: 55, Total Stations: 6, Adds: 0 

JOSS STONE Spoiled (SCurca /EMC) 

Total Plays: 5, Total Stations: 14, Adds: 14 

BILLY MILES Sunshine (Aezra,'MI) 

Total Plays: 5, Total Stations: 5, Adds: 5 

Songs ranked by total plays 

POWERED 

I1Ell1ABASE 
Most Added® 
www-rradds-com 
ARTIST - _ __ ADDS 

P. LABELLE & R. ISLEY Gotta Go Solo 1DefSou / / /DJMG) 37 

T. MARIE f1G. LEVERT A Rose By Any... (Cash Money /Universal/ 26 

JOSS STONE Spoiled ISCurve /EMC/ 14 

BILLY MILES Sunshine (Rena /EMI) 5 

RAPHAEL SAADIQ Rifle Love (Pookie /Navarre) 4 

ALICIA KEYS Diary (JIRMG) 3 

R. KELLY U Saved Me (Jive /Zomba) 2 

VAN HUNT Down Here In Hell (With You) (Capitol) 2 

NORMAN BROWN I Might (Warner Bros.) 2 

ANGIE STONE U-Haul (J /RMG) 2 

Most 
increased Plays 
ARTIST T _ 

TOTAL 
PLAY 

INCREASE 

NORMAN BROWN I Might (Warner Bros.) +92 

R. KELLY U Saved Me (JivelZomba) +90 

P. LABELLE & R. ISLEY Gotta Go Solo (GefSoul / /DJMG) +80 

BONEY JAMES fIBILAL Better With Time (Warner Bros.) +77 

BRANDY Who Is She 2 U (Atlantic) +77 

JILL SCOTT Golden (Hidden Beach /Epic) +76 

PRINCE Call My Name (Columbia) +71 

BOYZ II MEN What You Won't Do For Love (MSM /Koch) +53 

NELLY My Place (Derrty /fo'Reel/Universal) +50 

LUTHER VANDROSS Think About You (J /RMG) +45 

Most 
Played Recurrents 
ARTIST'T_E 

TOTAL 
PLAYS 

AVANT Don't Take Your Love Away (Geffen) 397 

SMOKIE NORFUL I Need You Now (EMI Gospel) 368 

HEATHER HEADLEY I Wish I Wasn't (RCA /RMG) 304 

MUSIQ Whoknows 1DefSoul/IDJMG) 303 

ANTHONY HAMILTON Charlene (So SoDef /Zamba) 299 

BEYONCE' Me, Myself And I (Columbia) 272 

ALICIA KEYS You Don't Know My Name (J/RMG) 264 

RUBEN STUDDARD Sorry 2004 (J /RMG) 247 

LUTHER VANDROSS Dance With My Father (JIRMG) 245 

KINDRED Far Away (Epic) 225 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

Urban AC Reporters 
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LON HELTON 
Iherton @radioandrecords. com 

PART Two OF A TWO -PART SERIES 

COUNTRY. 

Keys To Attracting 1834s 
More young -demo success stories 

(Jur overview of 18 -34 spring success stories contin- 
ues this week with a look at how Dave Kelly, Doug 
Montgomery and Gregg Swedberg post those sweet 
young -demo shares at WKDF /Nashville, WBCT /Grand 
Rapids and KEEY /Minneapolis, respectively. 

There's definitely something brew- 
ing when Country stations begin to at- 

tract 18 -34s. And that's especially true 
in these days of clustering, when 
Country stations are faced with one or 
two sisters that want them out of that 
young -demo arena. Here 
are some of the things top 
Country programmers 
think about when trying to 
attract those elusive 18-34 

listeners. 

WKDF/Nashville 

WKDF's 18-34 share has 
doubled in the last year, 
moving from 5.0 in the 
spring 2003 Arbitron to a 

10.0 in spring 2004. That puts 'KDF 
second in the demo, behind Urban 
WUBT. What's the secret? 

WGFX & WKDF OM Dave Kelly 
says that targeting the younger demo is 

part of the station's plan. Remember, 
WKDF was the market's third FM 

Country outlet when it debuted. And 
the stations it was attacking - WSIX 

and WSM -FM -both had long, storied 
histories as Nashville Country outlets. 

"The younger demos are by far the 
most fickle part of the audience, but the 
quickest way to growth is to appeal 
to 18-34s," says Kelly. "Especially when 
there's a lot of competition for 25-54s, 

there's not a lot of fluctuation in those 
shares unless there's a massive change 
in the programming of one of the sta- 
tions. But 18-34 is the proving ground 
for the potential growth of the station. 
I'd rather win 18-34 than 25-54." 

For most Country outlets, win- 
ning 18 -34 is easier said than done. 
How does WKDF do it? "First, you 
have to relate to them," Kelly says. 
"Just being a good of boy hillbilly 
station doesn't cut it anymore. Ev- 

erything you do has to relate to the 
lifegroup. 

"Part of it is understanding that an 
18-34 may have Kenny Chesney, Ush- 
er, Uncle !Cracker and Dave Matthews 
in their CD collections. Thinking they 

only associate with or like 
country is ridiculous. The 
personalities, in particular, 
must broaden the spec - 
tnun of the way they talk 
to and appeal to listeners. 

"If our talent focused 
only on what Alan Jackson 
ate for breakfast, we'd be 
missing the big story about 
Britney Spears getting mar- 
ried. Many Country pro- 

grammers think their jocks shouldn't 
talk about pop artists or other popular - 
culture events or news stories. But why 
not? That's what the 18-34 lifegroup is 

talking about. 
"PDs have to lay out who the target 

audience is, define that to the talent and 
educate them as to who the target is. 

Almost everybody on the air is below 
age 36; they get it because they are it." 

Music Matters 
Music, of course, plays a key role 

in WKDF's 18-34 success. Kelly had a 
simple answer when asked to corre- 
late the music he and MD Kim Leslie 
select with the station's younger - 
demo success: "We play new music. 
If you want 18-34s, you have to step 
out and find for yourself the music 
that moves that needle. We don't care 
what's going on in other markets or 
on the charts. We actively seek new 
music that we think people will like 
and get behind it in a big way." 

Admitting that WKDF takes chances 
on music that might appeal to 18 -34s, 

Kelly says he's not afraid of some- 

Dave Kelly 

"No matter what anyone says, this format has 

always - always- been about exposing new 

acts and looking for the next big thing." 
Gregg Swedberg 

times playing songs that don't reso- 
nate with the audience. "Hey, even 
great home -run hitters strike out," he 
says. "What makes it work is the huge 
hit you get when you find one that 
really works." 

Kelly contends that a station's air - 
staff is critical to the success of new mu- 
sic. "All our folks are very passionate 
when they talk about music," he says. 
"You have a better chance of someone 
sitting through a new song by having 
someone they trust rave about it than 
by just throwing it on the radio with, 

'Hem's the brand -new one from..... " 

"We all have limited 

marketing budgets 

these days, but we 

make up for the 

shortfall with extra 

interaction at the 

street level." 
Doug Montgomery 

To help make listeners even more 
comfortable with new music, Kelly 
runs montages of an artist's hits before 
playing a new single. The produced 
montage begins, "[WKDF] is the first 
place you heard these hits." That's fol- 

lowed by the hooks of a few hits and 
a bed over which the jocks sell the new 
single. "We're trying to make a con- 
nection between the hit songs and the 
artist," says Kelly. 

Last, but certainly not least, among 
the explanations for WKDF's 18-34 

success is the fact that it has been the 
flagship for the NFL's Tennessee Ti- 

tans for the last couple of years. In the 
recent Air McNair promotion with 
Titans quarterback Steve McNair, win- 
ners were flown to concerts around 
the US. in McNair's jet. "There's no 
doubt that carrying the Titans has 
helped a lot," says Kelly. "The connec- 
tion with the team is something that 
we utilize all year long, not just dur- 
ing football season." 

WBCT/Crand Rapids 

WBCT is no newcomer to the ranks 
of 18-34 winners, having placed first 

September 3, 2004 R &R 35 

"Since playlists are tight, programmers have 

had to decide between an average record by 

an aging '80s -'90s -era superstar and an active 

record like 'Redneck Woman' or 'Save a 

Horse. "' 
Gregg Swedberg 

or second in that demo in almost ev- 
ery book over the last few years. What 
makes WBCT's young -demo story in- 

triguing is the fact that it often posts 
18 -34 shares higher than its 25 -54 
shares. Such was the case this spring, 
when WBCT scored a market- leading 
11.0 25-54 and a whopping 15.718 -34, 

3.7 shares higher than sec- 

ond -place Active Rock 
WKLQ. 

WBCT OM Doug Mont- 
gomery admits that he has 
a slight edge over many 
markets simply because of 

t 
the city's makeup. "Forty - 
five percent of Grand Rap- 
ids is under 45," he says. 
"You've got to throw your Doug Montgomery 
line where the most fish 
are." 

Music is only part of the reason for 
WBCT's young -demo success. Mont- 
gomery says, "While we've had great 
success this year by breaking Big & 

Rich and Gretchen Wilson in West 
Michigan, our programming - with 
the exception of a couple of nuances 
I'm not going to detail - is targeted 
mainstream 25-54, 50-50 male -female. 
We've mostly used smart marketing 
to do well 18-34. We do that by being 
as promotionally active on the street 
as the CHR and Rock stations are. 

"We all have limited 
marketing budgets these 
days, but we make up for 
the shortfall with extra in- 
teraction at the street lev- 
el. Because street -level 
marketing in our case is al- 

most always tied to the 
Country lifegroup, we've 
already, in essence, pre - 
qualified the contact as 
somebody we need to 
have in our corner." 

go forth and preach the good word 
about the Country format and, specif- 
ically, your radio station. In addition 
to banging it hard on the street, we've 
been able to cultivate a rather large 
active -listener database." 

Hitting I 8-34s where they live is 

also crucial to a station's success with 
those folks. While finding 
them seems harder than 
ever, the fact is, their obses- 
sion with the latest phone 
technology provides some 
inroads. While reluctant to 
elaborate, Montgomery 
says, "We are now branch- 
ing out into text messaging 
and other 21st- century 
methods of interacting with 
our audience." 

Offering a plug for his company, 
Montgomery concludes, "Carolyn 
Gilbert's crew at Clear Channel's Crit- 
ical Mass Media have done wonders 
for us when it comes to finding new 
ways to capture top -of -mind with the 
audience. It's easy for us at WBCT to 

be successful when the brainpower re- 
sources that we have internally 
through Clear Channel can be focused 
on finding the best solutions." 

KEE1/Minneapolis 

KEEY was No. 1 18-34 in the winter 
2004 Arbitron with an 8.4 

and grew it to a 9.1 in the 
spring book That was good 
for third, behind Active 
Rock KXXRand CHR /Pop 
KDWB. KEEY OM Gregg 
Swedberg begins his in- 
sights into the station's 
young-demo suaess with a 

little philosophy. 
"The reason some stations 

don't do well 18-34 is that 
they don't even try to do well there," he 
says. "Due to the dustering of markets, 
lots of stations have CHI2s or Hot ACs 
or even Active Rock stations that need 

robe No. 1 with 18 -34s, so management 
has cleaved that the Country station will 

stay away from that demo. People look- 

ing at a market study conclude that, in 
terms of 18-34 come, Country doesn't 
have a big potential due to the sheer lack 

of numbers. 
"What that research doesn't show is 

that, because of the huge TSL, Coun- 
try can pull good young Arbitron 
numbers, just like it can in 35-54. Coun- 
try's TSL is so much better than CHR's 
or Hot AC's that we don't need a big 
come to score well, even in the young- 
er demos." 

Swedberg notes that KEEY's focus 
on younger demos actually began a 

number of years ago, when it was faring 
Continued on Page 40 

Gregg Swedberg 

Break Down The Barriers 
Smaller staffs resulting from tight- 

er budgets and fewer airstaffers due 
to voicetracking (among other things) 
have made it hard for stations to hit 
the streets as they have in the past. Of- 
fering his solution, Montgomery says, 
"The key to being able to properly 
engage in street warfare for us is get- 
ting everybody involved. By breaking 
down the barriers between sales and 
programming, we're able to get all the 
sales reps out at 11 pm on a weeknight 
to pass out stickers after a large show. 
I'm convinced that this is the positive 
energy that keeps us No. I. 

"Share the show biz and the fun 
parts of working in the radio business 
with the sales and support staff, and 
you've probably at least tripled the 
number of bodies that are available to 
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Country's War 

NASHVILLE 

Other formats are quiet as Country explores 
evolving emotions 

As the political rancor of an election year heats up, 
activism among recording artists is on the upswing. 
Bruce Springsteen, Dave Matthews, Pearl Jam, John 
Mellencamp and R.E.M. are just a handful of the ma- 
jor acts on the Vote for Change tour, punk rockers have 
contributed the Rock Against Bush compilations, and 
more than a dozen artists from various genres partici- 
pated in this week's Republican National Convention. 

The merits of the ongoing Iraq war 
are a central issue in this season's debate, 
but despite the seeming ubiquity of 
pop and rock singers on soapboxes, 
Country remains the only format to 
have given songs dealing 
with the Sept. 11, 2001 at- 
tacks and the ensuing war 
on terror substantial airplay. 
Neil Young's homage to 9 /11 

heroes, "Let's Roll," Spring - 
steen's The Rising" and 
The Eagles "Hole in the 
World" saw moderate chart 
success, but none broke 
into the top 10. 

Country, by contrast, 
has had no fewer than six top five sin- 
gles on the topic, with SheDaisy's 
new single, "Come Home Soon," ris- 
ing toward top 20 as of this writing. 
The format's first exposure to the is- 

sue came via television and Alan 
Jackson's stunning CMA Awards 
performance two months after 9/11. 
"Where Were You (When the World 
Stopped Turning)" became a top re- 
quest and went on to spend three 
weeks at No. 1 in December of 2001. 

Aaron Trppin's patriotic anthem 
"Where the Stars and Stripes and the 
Eagle Fly" peaked at No. 3 in January 
of the following year. Toby Keith's 
"Courtesy of the Red, White and Blue 
(The Angry American)" spent two 
weeks atop the chart in July 2002, and 
Darryl Worleÿ s "Have You Forgot- 
ten" had a six -week chart -topping 
run in the spring of 2003. Keith came 
back with "American Soldier," a 
four -week No. 1 in February 2004, 
while John Michael Montgomery's 
"Letters From Home" reached No. 2 

in May of this year. 

Red -State Appeal 
The temptation is to attribute the 

success of these songs to the conser- 
vative lean of the genre's fan base. 
"The title of a Craig Morgan song 
says it all: 'God, Family and Coun- 
try," says Clear Channel Regional 
VP /Programming Clay Hunnicutt. 

"Those are the foundations of 
country music, and those three veins 
run through it. Country's stance has 
always been to wave Old Glory and 
support the troops and the U.S. - 

but not necessarily blind- 
ly. People can disagree 
with Bush and still sup- 
port the troops." 

While that view ex- 
plains the phenomenon to 
an extent, for a complete 
understanding one must 
start at the beginning, 
with Jackson's unintend- 
ed hit. "Alan happened to 
be recording an album, 

and I was at the studio and heard 
'Where Were You,- says Jackson co- 
manager Nancy Russell. 

"I called [RLG Chairman] Joe Gal- 
ante and [Arista VP /Promotion] 
Bobby Kraig and played it for them. 
Our feeling was that we needed to 
play it for the CMA television com- 
mittee. It seemed like a song that 
needed to be heard." 

The song resonated deeply and 
quickly. "We were in middle of an- 
other single at the time," %moll says. 
"Alan played 'Where Were You' on 
the awards, and radio picked it up off 
the audio feed. It was never serviced 
to radio; they just started playing it. 
Alan Jackson is just not an exploit- 
ative kind of artist, but you can't get 
in the way of a song like that. It need- 
ed to find its way." 

The Soundtrack 
Of Our Lives 

Not only did the song powerfully 
reflect the emotions of a country still 
reeling from tragedy, it also estab- 
lished a precedent for the string of 
similarly themed songs that followed. 

In many respects, these songs 
channeled the public's mood and, in 
hindsight, seemed to chronide a pop- 
ulace moving through the various 
stages of grief. From the shock and 
disbelief of "Where Were You" to 
anger, sorrow and, ultimately, accep- 

Clay H unnicutt 

tance coupled with concern for those 
still in harm's way. 

"Someone said that music is the 
soundtrack of our lives, and that's 
what you see here," says Hunnicutt. 
"We've gone through the different 
phases of dealing with what's hap- 
pening in our world." 

Country remains the 

only format to have 

given songs dealing 

with the Sept. 11, 

2001 attacks and 

the ensuing war on 

terror substantial 

airplay. 

Universal Sr. VP /Promotion & Art- 
ist Development Scott Borchetta says 
the label never worried about the po- 
litical perceptions that might attach 
themselves to the singles from Keith 
and Worley. "More than anything, it 
was about the artists' vision of what's 
happening in the world, and we al- 

ways try to lead with that," he says. 
'Toby defined that moment after 

people had time to think about what 
happened on 9/11 and 
began to be pissed off. 
Darryl, coming back from 
a USO tour of Afghani- 
stan in 2002, wrote his 
song to say, 'Yeah, it was 
a year ago, but we're still 
in this fight.' 

'The biggest problem is 

that a lot of people over - 
think things. We were so 

blown away by Darryl's 
song that we dropped another single 
midchart and went right after it. It was 
gut. We try to move before we talk 
ourselves out of things." 

Forgotten Families 
The war theme takes on another 

face with the SheDaisy single, which 
focuses on the loved ones left behind. 
It is also an interesting example of 
how the dynamics of these topical 
songs may be changing. 

R &R September 3, 2004 

DEFINING MOMENT A/an Jackson captured the nation's emotions by 
unveiling the song "Where Were You (When the World Stopped Tuming)" 

during the CMA Awards telecast in November 2001. 

"The song was inspired by a friend 
of [group member and songwriter] 
Kristyn Osbom who has a relative 
away in Iraq," says Lyric Street VP/ 
National Promotion Kevin Herring. 
"But any good song is relatable on a 

lot of levels. It could just as 
easily be about a truck 
driver who's away for 
weeks at a time. That's 
what allows this song to be 
special to a lot of different 
people for a lot of different 
reasons." 

While the song is nei- 
ther political nor overtly 
patriotic, it taps undeni- 
able emotions. "I've gotten 
several e-mails directly 
from consumers," Herring says. 
"GAC aired a piece in which the girls 
did the song live, and I got an e-mail 
from a military wife at Ft. Hood, D( - two pages about how much the 
song means to her and her friends. 
Truly heartfelt." 

Though certainly as much of a re- 
action to the war as the other songs 
mentioned here, "Come Home Soon" 
expresses itself much more oblique- 
ly. The label was deliberate in pre- 
senting the song to radio. "Where 
Aaron Tippin's 'Stars and Stripes' 
was very patriotic, this song is a lot 
more subtle," Herring says. 

'The girls were very concerned that 
it not be a political statement trying to 

sell records, but we also wanted peo- 
ple to understand the inspi- 
ration. We sent out an ear- 
ly version that had Kristyn 
voicing an intro and talking 
about what inspired the 
song. 

"The mailing included 
yellow ribbons and flag 
pins, so that if radio wasn't 
listening closely, they 
could connect the dots. 
Whether you're for the 

war or against it, what we all have in 
common is that we want our loved 
ones home." 

happened with The Dixie Chicks," 
Herring says. "I would be if I were 
an artist." 

Perhaps those worries have preclud- 
ed the release of war- themed songs from 
mainstream artists whose perspectives 

on the conflict might go 
against the grain. Mean- 
while, those artists who 
have been vocal about their 
political views might face 

other obstacles at radio. 
"It looks like a fantastic 

tour to go see," Hunnicutt 
says of the Vote for Change 
outing. "But some of those 
artists don't have a home 
on mainstream radio right 
now. Top 40 isn't playing 

new Mellencamp or Springsteen, so 
they may not have the open doors to 
get a song on the subject through." 

Kevin 

Scott Bo rchetta 

Where Were They? 
As the 9/11 attacks move further 

into the past, the songs country art- 
ists sing on these topics seem to be 
more focused on common -ground 
issues. Divisiveness is dangerous, as 
fallen country superstars can attest. 
"Everybody's very sensitive to what 

Herring 

As the Sept. 11, 2001 

attacks move further 

into the past, the 

songs country artists 

sing on these topics 

seem more focused 

on common -ground 

issues. 

Whatever the reasons, there is a 

pronounced disparity between 
Country and the other formats. 
Country has certainly engaged in 
some flag- waving over the past three 
years, well in keeping with the 
genre's historical character. But it has 
also managed to address a momen- 
tous time in history with contempla- 
tive and emotionally resonant music 
that has had undeniable impact, 
which makes the relative silence at 
other formats all the more noticeable. 

"When people look back, it's go- 
ing to be Alan Jackson, Toby Keith, 
Darryl Worley and country that will 
be the musical definition of this pe- 
riod," Borchetta says. 
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,r COUNTRY TOP 50 
1. 

POINTS 
TOTAL 
PLAYS 

4 
PLAYS 

TOT.AUD. 

1001 

i AUD. 

1001 

WEEKS 
ON 

TOTAL 

A005 

September 3, 2004 
LAST THIS TOTAL 

:LEEK REEK ARTIST T :TLE LABELS/ POINTS 

1 1 TIM MCGRAW Live Like You Were Dying (Curb) 13336 -424 4782 131 467628 13482 15 11310 

4 0 TERRI CLARK Girls Lie Too (Mercury) 12098 1605 4405 +640 402212 41582 21 11210 

3 0 KEITH URBAN Days Go By (Capitol) 12039 751 4307 -303 412354 27308 11 11310 

2 4 BRAD PAISLEY f /ALISON KRAUSS Whiskey Lullaby (Arista) 10071 1465 3486 -555 333102 41128 22 11310 

7 0 ANDY GRIGGS She Thinks She Needs Me (RCA) 9500 1083 3447 +374 313871 29589 27 11310 

6 0 GRETCHEN WILSON Here For The Party (Epic/ 9371 857 3345 +292 326121 35960 13 11310 

9 Q SARA EVANS Suds In The Bucket (RCA) 9196 899 3198 +302 318382 33247 19 11210 

11 Q GEORGE STRAIT I Hate Everything (MCA) 8380 603 2963 +244 282384 26093 9 11211 

8 9 BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.) 8242 86 2907 .79 256401 1936 21 11010 

10 ® ALAN JACKSON Too Much Of A Good Thing Is A Good Thing (Arista) 8193 237 3055 +96 273546 6436 12 11210 

12 m TOBY KEITH Stays In Mexico ( DreamWorks) 7640 653 2662 +269 257126 25466 5 11211 

13 ® RASCAL FLATTS Feels Like Today (Lyric Street) 6943 379 2435 +149 224204 11165 12 11310 

15 ® BROOKS & DUNN That's What It's All About (Arista) 6672 449 2393 +171 216283 14705 10 11211 

14 D PHIL VASSAR In A Real Love (Arista) 6585 317 2355 +146 220583 13162 18 10811 

16 ® JOE NICHOLS If Nobody Believed In You (Universal South) 6194 193 2329 +97 200795 5954 23 11111 

17 0 TRACE ADKINS Rough & Ready (Capitol) 5078 278 1936 +74 158418 10128 19 10412 

18 m JULIE ROBERTS Break Down Here (Mercury) 4868 190 1823 +78 156766 11895 26 10212 

21 0 GARY ALLAN Nothing On But The Radio (MCA) 4654 581 1645 +215 143912 15706 12 10516 

19 0 JIMMY WAYNE You Are (DreamWorks) 4491 222 1676 +82 137319 9216 20 9910 

20 DIERKS BENTLEY How Am I Doirí (Capitol) 4481 ' 400 1654 +107 134514 8781 16 10111 

22 ® LONESTAR Mr. Mom (BNA) 4453 1144 1557 +383 143712 38091 8 10317 

23 ® SHEDAISY Come Home Soon (Lyric Street) 3061 312 1170 +141 93519 7563 9 9417 

25 ® DARRYL WORLEY Awful, Beautiful Life (Dream Works) 2534 346 858 +103 76368 14382 9 7516 

24 ® BLUE COUNTY That's Cool (Asylum /Curb) 2369 165 963 +45 70846 10143 14 9014 

27 ® MONTGOMERY GENTRY You Do Your Thing (Columbia) 2328 407 939 +142 67387 8503 7 8613 

31 ® BLAKE SHELTON Some Beach (Warner Bros.) 2149 611 874 +260 64371 22180 5 7515 

26 ® CRAIG MORGAN Look At Us (BBB) 2044 12 861 +37 57216 358 19 8111 

Breaker TRICK PONY The Bride /Asylum /Curb) 1800 197 737 +75 48230 5620 10 6912 

29 ® STEVE HOLY Put Your Best Dress On (Curb) 1741 106 685 +42 50846 5066 15 7110 

33 ® CLAY WALKER Jesus Was A Country Boy (RCA) 1698 376 664 +153 41139 6406 8 6615 

32 ® RESTLESS HEART Feel My Way To You (Koch) 1655 257 629 +116 46523 10728 7 5916 

LDeber> ® KENNY CHESNEY The Woman With You (BNA) 1290 1039 459 +365 45752 35902 1 55128 

35 ® SUGARLAND Baby Girl (Mercury) 1231 136 462 +44 32420 1862 6 5312 

34 0 KATRINA ELAM No End In Sight (Universal South) 1187 65 480 +52 29416 2176 7 6312 

36 ® PAT GREEN Don't Break My Heart Again (Universal /Republic /Mercury) 972 2 274 +26 32253 4651 3 3517 

40 ® J. BUFFETT fIM. MCBRIDE Trip Around The Sun (RCA /Mailboat/ 934 263 253 +52 34759 16298 2 37110 

45 ® REBA MCENTIRE He Gets That From Me (MCA) 865 376 288 +127 26935 15795 2 50111 

Ceb rO ® LEANN RIMES Nothin "Bout Love Makes Sense (Asylum /Curb) 864 570 284 +182 24921 14219 1 41136 

38 ® TRENT WILLMON Dixie Rose Deluxé s... (Columbia) 827 48 371 +7 17953 1524 4 5312 

37 40 MARK CHESNUTT The Lord Loves The Drinkin' Man (Vivaton) 822 -33 321 -17 17319 1182 8 4011 

41 0 JENKINS Getaway Car (Capitol) 703 98 242 +29 16968 2583 3 4313 

Lm,., 0 TIM MCGRAW Back When (Curb) 690 424 203 +136 21764 11373 1 613 

46 ® CLEDUS T. JUDD I Love NASCAR (Koch) 669 213 244 +66 16588 3976 2 110 

LDebar> 0 TRAVIS TRITT WIJOHN MELLENCAMP What Say You (Columbia) 603 373 188 +113 17254 7155 1 38120 

43 ® CLINT BLACK My Imagination (Equity Music Group) 524 10 218 +6 11896 -17 7 3510 

44 LOS LONELY BOYS Heaven (Dr /Epic) 507 17 166 1 15242 72 3 1011 

49 0 CATHERINE BRITT The Upside Of Being Down (RCA) 476 70 208 +39 10085 2334 2 4017 

39 48 TRACY LAWRENCE It's All How You Look At It (Dream Works) 457 252 218 112 12601 5952 10 3210 

42 49 DIAMOND RIO Can't You Tell (Arista) 433 127 164 -70 11818 -1625 3 2010 

47 50 TRENT WILLMON The Good Life (Columbia) 415 .21 58 -2 15467 -320 5 010 

113 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week 
of 8/22 -8/28. Bullets appear on songs gaining points and /or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger 
increase in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of 
new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points 
lists the songs with the greatest week -to -week increases in total points.Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average 
Quarter Hour Persons limes number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with 
permission from the Arbitron Company (© 2004. The Arbitron Company). © 2004, RBR, Inc. 
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POWERED 

MEDIABASE 

Most Added 
www. rradds. corn 
ARTIST' r:.. ADDS 

LEANN RIMES Nothir 'Bout Love Makes Sense (Asylum /Curb/ 36 

KENNY CHESNEY The Woman With You (BHA/ 28 

DUSTY DRAKE I Am The Working Man (Warner Bros.) 21 

TRAVIS TRITT fIJOHN MELLENCAMP What Say You (Columbia) 20 

RACHEL PROCTOR Where I Belong (BHA) 17 

REBA MCENTIRE He Gets That From Me (MCA/ 11 

J. BUFFETT 11M. MCBRIDE Trip Around The Sun (RCA /Mailboat) 10 

JOSH GRACIN Nothin' To Lose (Lyric Street) 8 

Most 
Increased Points 
ARTIST TITLE LABEL(S) 

TERRI CLARK Girls Lie Too (Mercury) 

LONESTAR Mr. Mom (BHA) 

ANDY GRIGGS She Thinks She Needs Me (RCA) 

KENNY CHESNEY The Woman With You (BHA) 

SARA EVANS Suds In The Bucket (RCA) 

GRETCHEN WILSON Here For The Party (Epic) 

KEITH URBAN Days Go By (Capitol) 

TOBY KEITH Stays In Mexico (DreamWorks) 

BLAKE SHELTON Some Beach (Warner Bros.) 

GEORGE STRAIT I Hate Everything (MCA) 

Most 
Increased Plays 
ARTIST - ..... 

TERRI CLARK Girls Lie Too (Mercury) 

LONESTAR Mr. Mom IBNAI 

ANDY GRIGGS She Thinks She Needs Me (RCA) 

KENNY CHESNEY The Woman With You IBNAI 

KEITH URBAN Oays Go By (Capitol) 

SARA EVANS Suds In The Bucket (RCA) 

GRETCHEN WILSON Here For The Party (Epic) 

TOBY KEITH Stays In Mexico (DreamWorksl 

BLAKE SHELTON Some Beach (Warner Bros) 

GEORGE STRAIT I Hate Everything (MCA) 

Breakers 
TRICK PONY 

The Bride (Asylum /Curb) 
2 Adds Moves 30 -28 

Songs ranked by total plays 

TOTAL 
POINT 

INCREASE 

+1605 

+1144 

+1083 

+ 1039 

+899 

+857 

+751 

+653 

+611 

+603 

TOTAL 

PLAY 
INCREASE 

+640 

+383 

+374 

+365 

+303 

+302 

+292 

+269 

+260 

+244 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

100% COTTON T-SHIRTS 1-4 COLORS - SAME Low PRICE/ 

T-Shiru 
288 576 1200 1512 2520 5040 

$2.95 2.75 2.55 2.35 2.30 2.25 

No Charge EVER for GraphicslProofs 
and All Changes! 

NO SET UP 
CHARGE! 

NO COLOR 
MATCH 

CHARGE! 

CUSTOM IMPRINTED EVERYTHING! 

W e c a rr y o ve r 25100 0 different it e m s! 
Email: info @coyotepromotions.com 

Coyotepromotions.com is a division of Adobe Graphics & Design, Inc. 

www.americanradiohistory.com

www.americanradiohistory.com


38 (( COUNTRY TOP 50 INDICATOR 
September 3, 2004 

3 

2 0 
1 3 

7 

6 0 
9 

10 

5 B 

11 0 
15 

13 

14 ® 
8 13 

12 14 

17 

16 0 
18 

20 0 
19 

21 

23 

22 ® 
24 ® 
27 

25 

26 

28 

43 

29 

31 e 
32 

33 

36 

35 

38 

37 

45 

42 

41 

46 

39 CD 

40 

48 

44 

49 

47 0 
¡Debut> (ID 

roebut> 

¡Debut> e 
¡Debut> O 

6 
TOTAL 

ARTIST POINTS 'TITLE ! F áe1 

TERRI CLARK Girls Lie Too (Mercury) 5605 

KEITH URBAN Days Go By (Capitol) 5591 

TIM MCGRAW Live Like You Were Dying (Curb) 5352 

ALAN JACKSON Too Much Of A Good Thing Is A Good Thing (Arista) 4921 

ANDY GRIGGS She Thinks She Needs Me (RCA) 4912 

SARA EVANS Suds In The Bucket (RCA) 4638 

GRETCHEN WILSON Here For The Party (Epic) 4498 

BRAD PAISLEY 1 /ALISON KRAUSS Whiskey Lullaby (Arista) 4403 

GEORGE STRAIT I Hate Everything (MCA) 4201 

TOBY KEITH Stays In Mexico (DreamWorks) 3514 

RASCAL FLATTS Feels Like Today (Lyric Street) 3473 

BROOKS & DUNN That's What It's All About (Arista) 3460 

JOSH GRACIN I Want To Live (Lyric Street) 3371 

BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.) 3305 

JOE NICHOLS If Nobody Believed In You (Universal South) 3242 

TRACE ADKINS Rough & Ready (Capitol) 3204 

PHIL VASSAR In A Real Love (Arista) 3095 

GARY ALLAN Nothing On But The Radio (MCA) 2895 

JULIE ROBERTS Break Down Here (Mercury) 2637 

JIMMY WAYNE You Are (DreamWorks/ 2588 

LONESTAR Mr. Mom (BNA) 2529 

DIERKS BENTLEY How Am I Doin' (Capitol) 2457 

SHEDAISY Come Home Soon (Lyric Street) 1971 

BLAKE SHELTON Some Beach (Warner Bros.) 1580 

MONTGOMERY GENTRY You Do Your Thing (Columbia) 1568 

DARRYL WORLEY Awful, Beautiful Life (DreamWorks) 1545 

BLUE COUNTY That's Cool (Asy /um /Curb) 1172 

KENNY CHESNEY The Woman With You (BNA) 1089 

CRAIG MORGAN Look At Us (BBR) 1077 

TRICK PONY The Bride (Asylum /Curb) 1031 

STEVE HOLY Put Your Best Dress On (Cub) 852 

RESTLESS HEART Feel My Way To You (Koch) 840 

SUGARLAND Baby Girl (Mercury) 755 

MARK CHESNUTT The Lord Loves The Drinkir Man (Vivaton) 680 

EMERSON DRIVE November (DreamWorks) 614 

CLAY WALKER Jesus Was A Country Boy (RCA) 596 

J. BUFFETT f1M. MCBRIDE Trip Around The Sun (RCA /Mailboat) 594 

REBA MCENTIRE He Gets That From Me (MCA) 554 

KATRINA ELAM No End In Sight (Universal South) 500 

PAT GREEN Don't Break My Heart Again (Universal /Republic /Mercury/ 495 

DIAMOND RIO Can't You Tell (Arista) 472 

KEITH BRYANT Ridin' With The Legend (Lofton Creek) 463 

CATHERINE BRITT The Upside Of Being Down (RCA) 380 

NOTORIOUS CHERRY BOMBS It's Hard To Kiss... (Universal South) 375 

TRENT WILLMON Dixie Rose Deluxé s... (Columbia) 339 

JENKINS Getaway Car (Capitol) 335 

LEANN RIMES Nothin "Bout Love Makes Sense (Asylum /Curb) 228 

JOE DIFFIE If I Could Only Bring You Back (BBR) 203 

JOSH GRACIN Nothin' To Lose (Lyric Street) 201 

KEVIN FOWLER Ain't Drinkin' Anymore (Equity Music Group) 195 

TOTAL TOTAUD. -. AGJ. 1SEKS 
PLAIS PLAYS co I OD ON 

TOTAL 
ADDS 

341 4331 +254 133393 9410 20 11311 

212 4319 +183 134094 4861 11 11310 

362 4047 -315 129754 7338 15 10810 

294 3782 +231 116896 8098 12 11310 

274 3827 +208 116476 7585 26 11110 

348 3584 +267 108366 8335 19 11210 

379 3518 +306 106081 9575 12 111(0 

650 3392 512 107676 15041 24 10410 

157 326E +128 98646 4318 9 11110 

290 2717 +204 82339 5678 5 11211 

120 2680 +99 82253 2122 12 11210 

195 2669 +142 82517 4209 10 10813 

1001 2506 -762 83060 24397 25 9710 

-109 2594 -99 78144 2822 18 10010 

104 2573 +85 75555 2740 24 10112 

59 2434 +42 76322 2143 22 10612 

137 2386 +122 74362 3013 19 10712 

302 2243 +238 67419 8048 12 10911 

29 2062 +8 61083 55 27 9911 

104 2000 +87 60229 2582 24 9812 

449 1946 +331 60290 11680 8 10812 

189 1925 +145 56458 4293 17 9711 

226 1526 +188 45995 5428 9 10015 

354 1232 +282 36859 8737 5 8816 

190 1226 +143 37047 4461 8 8615 

251 1240 +215 34584 5765 9 8712 

96 958 +82 26345 2343 14 6915 

700 912 +599 23259 15405 2 71136 

13 816 +9 25512 353 20 5710 

87 818 +63 23743 2465 10 6713 

35 671 +42 21148 893 14 5212 

85 656 +64 20114 1976 8 4812 

122 602 +89 14513 2878 7 4919 

46 570 +52 14857 1108 9 5316 

135 484 +100 14576 3617 3 4818 

81 476 +58 13216 2210 7 4416 

237 474 +201 14735 6632 2 51119 

160 475 +142 11984 4006 2 50116 

105 426 +86 10427 2467 6 4115 

141 420 +124 9605 2750 2 37111 

-1 387 +13 10681 11 5 3411 

11 390 +5 9941 925 9 2612 

78 292 +55 8640 1944 3 2914 

13 320 +2 8047 202 7 1811 

48 271 +26 8022 1230 3 2612 

28 263 +15 7404 1025 3 2613 

154 185 +124 5328 3758 1 17110 

63 178 +52 4652 1488 1 1912 

129 158 +113 4213 2423 1 19114 

48 154 +23 4124 1089 1 811 

113 Country reporters. Songs ranked by total plays for the airplay week of Sunday 8/22 - Saturday 8/28. 
© 2004 Radio & Records. 

Most Added 
www.rrindicator.com 
ARTIST TITLE L4BEL,S, ADDS 

KENNY CHESNEY The Woman With You (BNA) 36 

J. BUFFETT 11M. MCBRIDE Trip Around The Sun (RCA /Mailboat) 19 

REBA MCENTIRE He Gets That From Me (MCA) 16 

JOSH GRACIN Nothin' To Lose (Lyric Street) 14 

TRAVIS TRITT fIJOHN MELLENCAMP What Say You (Columbia) 14 

P. GREEN Don't Break My Heart Again (Universal /RepubliclMercwry) 11 

LEANN RIMES Nothin "Bout Love Makes Sense (Asylum /Curb) 10 

SUGARLAND Baby Girl (Mercury) 9 

EMERSON DRIVE November (DreamWorks) 8 

Most 
Increased Points 
ARTIST 

KENNY CHESNEY The Woman With Vox (BNA) 

LONESTAR Mr. Mom (BNA) 

GRETCHEN WILSON Here For The Party (Epic) 

BLAKE SHELTON Some Beach (Warner Bros.) 

SARA EVANS Suds In The Bucket (RCA) 

TERRI CLARK Girls Lie Too (Mercury) 

GARY ALLAN Nothing On But The Radio (MCA) 

A. JACKSON Too Much Of A Good Thing Is A Good Thing (Arista) 

TOBY KEITH Stays In Mexico (DreamWorks) 

ANDY GRIGGS She Thinks She Needs Me (RCA) 

Most 
In creased Plays 
ARTIST' .E L:SEL,S 

KENNY CHESNEY The Woman With You (BNA/ 

LONESTAR Mr. Mom (BNA) 

GRETCHEN WILSON Here For The Party (Epic) 

BLAKE SHELTON Some Beach (Warner Bros.) 

SARA EVANS Suds In The Bucket (RCA) 

TERRI CLARK Girls Lie Too (Mercury) 

GARY ALLAN Nothing On But The Radio (MCA) 

A. JACKSON Too Much Of A Good Thing Is A Good Thing (Arista) 

DARRYL WORLEY Awful, Beautiful Life (DreamWorks) 

ANDY GRIGGS She Thinks She Needs Me (RCA) 

TOTAL 
POINT 

INCREASE 

+700 

+449 

+379 

+354 

+348 

+341 

+302 

+294 

+290 

+274 

TOTAL 
PLAY 

INCREASE 

+599 

+331 

-306 

-282 
+267 

+254 

+238 

+231 

+215 

+208 

4' crigmacoa tdeozm Oriitìì 

PROMO 
HOTfAM 

E -MAII UPDATE GOING FOR ADDS 
ELECTRONIC PROMOTION KITS 

FOR MORE INFORMATION CONTACT: GABRIELLE GRAF (615) 244 -8822 x14 
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r COUNTRY CALLOUT AMER /CA® eyCBLYe 39 

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES September 3, 2004 

Callout America song selection is based on the top 35 titles from the R &R Country chart for the airplay week of August 25 -31. 

ARTIST Title (Label) LIKE A LOT 

TOTAL 

POSITIVE NEUTRAL FAMILIARITY DISLIKE BURN CALLOUT AMERICA 

BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby (Arista) 47.8% 76.8% 13.0% 97.5% 5.3% 2.5% HOT SCORES 
TIM MCGRAW Live Like You Were Dying (Curb) 43.3% 79.0% 12.8% 98.3% 5.3% 1.3% 

ANDY GRIGGS She Thinks She Needs Me (RCA) 42.5% 79.0% 16.0% 99.5% 3.3% 1.3% assroord of the Week: Sledge. 

BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.) 

JOE NICHOLS If Nobody Believed In You (Universal South) 

39.5% 

36.0% 

61.0% 

72.0% 

17.3% 

18.5% 

96.8% 

96.5% 

9.8% 

5.0% 

8.8% 

1.0% 

Question of the Week: Do you think coun- 
try artists should use their celebrity to pub- 
licly support a political candidate? Do you 

ALAN JACKSON Too Much Of A Good Thing Is A Good Thing (Arista) 

TERRI CLARK Girls Lie Too (Mercury) 

34.8% 

33.0% 

72.3% 

69.3% 

15.5% 

18.8% 

95.8% 

97.5% 

6.3% 

7.0% 

1.8% 

2.5% 

agree with the statement "It's OK for en- 

tertainers to speak out about political can- 

didates during a live concert perfor- 
GARY ALLAN Nothing Do But The Radio (MCA) 31.0% 71.3% 16.5% 94.5% 5.0% 1.8% mance"? 

GRETCHEN WILSON Here For The Party (Epic) 30.8% 63.8% 19.0% 95.5% 9.8% 3.0% Total 
No, artists should not use their celebrity to 

PHIL VASSAR In A Real Love (Arista/ 30.0% 69.5% 19.8% 94.8% 2.8% 2.8% publicly support a political candidate: 69% 

SARA EVANS Suds In The Bucket (RCA) 29.0% 68.0% 16.8% 93.8% 6.5% 2.5% Strongly disagree: 49% 

Somewhat disagree: 12% 
JULIE ROBERTS Break Down Here (Mercury) 27.0% 63.8% 22.5% 96.0% 8.3% 1.5% On the fence: 20% 

KEITH URBAN Days Go By (Capitol) 25.3% 63.5% 20.3% 91.8% 7.5% 0.5% Somewhat agree: 9% 

Strongly agree: 10°/ 
GEORGE STRAIT I Hate Everything (MCA) 24.0% 60.8% 25.0% 94.0% 5.8% 2.5% PI 

JIMMY WAYNE You Are (Dream Works) 23.3% 56.8% 24.3% 92.0% 8.5% 2.5% No, artists should not use their celebrity to 

publicly support a political candidate: 69% 
TRACE ADKINS Rough & Ready (Capitol) 23.0% 50.0% 27.8% 92.3% 12.8% 1.8% Strongly disagree: 48% 

TRAVIS TRITT The Girl's Gone Wild (Columbia) 19.0% 47.8% 25.5% 92.0% 14.3% 4.5% Somewhat disagree: 10% 

On the fence: 22% 
DIERKS BENTLEY How Am I Doin' (Capitol) 17.0% 50.0% 28.0% 87.8% 7.3% 2.5% Somewhat agree: 8% 

BROOKS & DUNN That's What It's All About (Arista) 16.3% 52.0% 26.0% 84.8% 4.8% 2.0% Strongly agree: 12% 

P2 
BLAKE SHELTON Some Beach (Warner Bros.) 15.0% 44.8% 18.5% 69.5% 5.0% 1.3% No, artists should not use their celebrity to 

TOBY KEITH Stays In Mexico (DreamWorks) 15.0% 50.5% 26.0% 86.5% 8.0% 2.0% publicly support a political candidate:68 

BLUE COUNTY That's Cool (Asylum /Curb) 13.3% 48.0% 32.5% 87.0% 4.8% 1.8% 
Strongly disagree: 51% 

Somewhat disagree: 13% 

CRAIG MORGAN Look At Us (BM) 12.5% 47.5% 28.0% 82.5% 6.0% 1.0% On the fence: 15% 

SHEDAISY Come Home Soon (Lyric Street) 11.5% 38.0% 19.8% 72.0% 11.0% 3.3% 
Somewhat agree: 17% 

Strongly agree: 4% 

CLAY WALKER Jesus Was A Country Boy (RCA) 11.5% 42.3% 26.0% 78.0% 7.3% 2.5% Male 

MONTGOMERY GENTRY You Do Your Thing (Columbia/ 11.5% 39.5% 23.0% 77.5% 11.5% 3.5% 
No, artists should not use their celebrity to 

publicly support a political candidate: 68% 
RASCAL FLATTS Feels Like Today /Lyric Street) 11.5% 41.3% 32.8% 87.8% 12.3% 1.5% Strongly disagree: 40% 

LONESTAR Mr. Mom (BNA) 11.3% 38.8% 22.8% 74.3% 9.3% 3.5% Somewhat disagree: 16% 

On the fence: 25% 
TRICK PONY The Bride (Asylum /Curb) 9.8% 33.3% 28.8% 79.5% 13.8% 3.8% Somewhat agree: 10% 

DARRYL WORLEY Awful, Beautiful Life (Dream Works) 9.5% 33.8% 22.3% 66.8% 8.8% 2.0% Strongly agree:9% 
Female 

PAT GREEN Don't Break My Heart Again (Universal /Republic /Mercury) 9.5% 37.5% 17.5% 62.5% 5.0% 2.5% No, artists should not use their celebrity to 

KATRINA ELAM No End In Sight (Universal South) 9.0% 38.3% 26.0% 74.0% 9.0% 0.8% publicly support a political candidate: 70% 

Strongly disagree: 56% 
SUGARLAND Baby Girl (Mercury) 8.0% 25.5% 28.5% 66.0% 9.5% 2.5% Somewhat disagree: 9% 

STEVE HOLY Put Your Best Dress On (Curb) 8.0% 37.8% 28.0% 76.8% 8.0% 3.0% On the fence: 16% 

Somewhat agree: 9% 
RESTLESS HEART Feel My Way To You (Koch) 6.3% 31.5% 26.3% 67.3% B.0% 1.5% Strongly agree: 10% 

Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Score are: a) I Like It A Lot, In Fact It's One Of My 
Favorites b) I Like It c) Its Okay..Just So -So d) I Don't Like It e) I'm Tired Of Hearing It On The Radio t) I Don't Recognize It. To be included in the weekly callout songs must ente the top 40 positions on R &R's Country airplay 
chart. The sample is composed of 400 25- 54- year -old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male /female ... 1/3i° each in 
the 25 -34, 35 -44, and 45 -54 demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market sel don is determined by Bullseye. NORTHEAST: 
Washington, DC., Harrisburg, PA., Providence, Rochester, NY, Springfield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL, Charleston, SC, Jackson, MS. 
MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas City, Lansing, MI, Ft Wayne, IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas -Ft. Worth, Tucson, Albuquerque, Oklahoma City, Houston -Galveston, Phoenix, Lafayette, LA, 
San Antonio. WEST: Portland, OR, Salt Lake City. Fresno, Bakersfield, Spokane, WA, Riverside -San Bernardino, Boise, Denver, Monterey -Salinas. © 2003 R &R Inc. © 2003 Bullseye Marketing Research Inc.. 

Why Tim McGraw didn't show 
at his movie premiere. 

JONES 
R A D I O 
NETWORKS. 

Lia knows. She has a direct line to Country's biggest artists. 
Lia brings your station the stars, their music, and their lives. 

800.426.9082 
Lia brings your station the Stars 

l dip cam Monday- Saturday, Seven to Midnight. 
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40 COUNTRY 
® September 3, 2004 

-lateTheMusic.cmn 
nnnum 

Artist Title (Label) 

America's Best Testing Country Songs 
12 + For The Week Ending 9/3/04 

TW 

TIM MCGRAW Live Like You Were Dying (Curb) 

GARY ALLAN Nothing On But The Radio (MCA) 

KEITH URBAN Days Go By (Capitol) 

BILLY CURRINGTON I Got A Feelir (Mercury) 

4.46 

425 

4.18 

4.18 

KENNY CHESNEY I Go Back (RA/ 4.17 

SARA EVANS Suds In The Bucket (RCA) 4.17 

BRAD PAISLEY IIALISON KRAUSS Whiskey Lullaby (Arista) 4.16 

ANDY GRIGGS She Thinks She Needs Me (RCA) 4.16 

GEORGE STRAIT I Hate Everything (MCA) 4.10 

JOSH GRACIN I Want To Live (Lyric Street) 4.08 

TRACE ADKINS Rough & Ready (Capita) 4.07 

DIERKS BENTLEY How Am I Doe (Capitol) 4.07 

TERRI CLARK Girls Lie Too (Mercury) 4.04 

JIMMY WAYNE You Are (DreamWorks) 4.04 

PHIL VASSAR In A Real Love (Arista) 4.03 

BROOKS & DUNN That's What ICs All About (Arista) 4.02 

JOE NICHOLS If Nobody Believed In You (Universal South) 4.01 

MARTINA MCBRIDE How Far (RCA) 3.99 

DARRYL WORLEY Awful, Beautiful Life (OreamWorks) 3.96 

LONESTAR Mr. Mom (BNAI 3.95 

JULIE ROBERTS Break Down Here (Mercury) 3.92 

GRETCHEN WILSON Here For The Party (Epic) 3.90 

BLUE COUNTY That's Cool (Asylum/Curb/ 3.90 

AMY DALLEY Men Don't Change (Curb) 3.89 

SHEDAISY Come Home Soon dyric Street) 3.89 

ALAN JACKSON Toa Much Of A Good Thing Is... (Arista) 3.87 

RASCAL FLATTS Feels Like Today (Lyric Street) 3.86 

TOBY KEITH Stays In Mexico (DreamWorks) 3.80 

TRAVIS TRITT The Girl's Gone Wild (Columbia) 3.79 

Per. W M 
LW Famil. Burn 25 -54 25 -54 25 -54 

4.44 99% 23% 4.47 4.44 4.49 

4.17 83% 7% 4.24 4.37 4.17 

4.24 96% 13% 4.18 4.30 4.09 

4.13 94% 18% 4.19 4.27 4.13 

4.20 99% 25% 4.16 4.17 4.15 

4.20 96% 17% 4.17 4.03 4.26 

4.33 99% 28% 4.14 4.14 4.15 

4.19 97% 16% 4.14 425 4.05 

4.13 91% 13% 4.13 4.10 4.16 

4.13 95% 22% 4.06 4.16 3.99 

4.05 93% 16% 4.13 4.13 4.13 

4.08 81% 12% 4.04 4.00 4.07 

4.05 98% 28% 4.05 3.93 4.13 

3.93 76% 12% 4.00 4.15 3.92 

4.01 87% 15% 4.01 4.12 3.93 

4.01 86% 12% 4.04 4.05 4.03 

4.19 93% 20% 4.07 4.17 4.00 

4.06 96` /° 26% 4.02 4.07 3.98 

47% 4% 4.01 4.17 3.93 

61% 9% 3.96 4.05 3.90 

3.79 90% 24% 3.85 3.83 3.86 

3.99 96% 28% 3.97 3.77 4.11 

46% 6% 3.84 4.09 3.69 

3.95 83% 17 °% 3.92 3.82 3.98 

3.90 64% 10% 3.88 3.87 3.88 

3.97 93% 20% 3.99 3.98 4.00 

3.84 87% 20% 3.79 3.89 3.73 

3.68 84% 17% 3.87 3.82 3.90 

3.87 88% 17% 3.83 3.66 3.95 

Total sample size is 446 respondents. Total average favorability estimates are based on a scale of 1 -5. (1 =dislike very much. 5 = like very 

much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of 
respondents who said theyare tired of hearing the song. Songs must have 40% familiarityto appear on survey. Sample composition is based 

on persons 12.. Persons are screened via the Internet. Once passed. they can take the music test based on the format/music preference. 

RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the 

Internet only. RatelheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by 

calling 818 -377 -5300. RatemheMusic.com data is provided by Mediabase Research, a division of Premiere Radia Networks. 

R!? 
CANADA 

LAST THIS 
WEEK WEEK ARTIST TITLE LABELS 

1 0 TIM MCGRAW Live Like You Were Dying (Curb) 

© TERRI CLARK Girls Lie Too %Mercury) 

©+ KEITH URBAN Days Go By (Capitol) 

4 KENNY CHESNEY I Go Back %BAIA) 

COUNTRY TOP 30 

3 

4 

2 

8 

7 

6 

5 

10 

13 

12 

11 

17 

9 

16 

15 

18 

21 

19 

14 

25 

26 

23 

22 

27 

(Debut> 

© SARA EVANS Suds In The Bucket (RCA) 

o ALAN JACKSON Too Much Df A Good Thing... (Arista) 499 

O GRETCHEN WILSON Here For The Party (Epic) 495 

TOTAL 
FLAYS 

608 

593 

585 

543 

501 

8 + CAROLYN DAWN JOHNSON Die WA... (Arista) 462 

Q 4, DOC WALKER North Dakota Boy (Open Road /Universal) 447 

JOSH GRACIN I Want To Live (lyric Street) 414 

11 JASON MCCOY I Feel A Sin... (Open Road /Universal) 413 

12 BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.) 413 e GEORGE STRAIT I Hate Everything (MCA) 390 

14 B. PAISLEY fIA. KRAUSS Whiskey Lullaby (Arista) 384 

® BROOKS & DUNN That's What It's All About (Arista) 374 

16 GORD BAMFORD Heroes (Independent) 

17 DERIC RUTTAN I Saved Everything (Lyric Street) 

LONESTAR Mr. Mom (BNAI 

LISA BROKOP Wildflower (Asylum /Curb) 

20 PAUL BRANDT Leavin' (Reprise) 

® GARY ALLAN Nothing On But The Radio (MCA) e GIL GRAND Never Comm r Down (Spin) 

e ANDY GRIGGS She Thinks She Needs Me (RCA) 

24 WILKINSONS Little Girl (Open Road /Universal) 

e RASCAL FLATTS Feels Like Today (Lyric Street) 

PHIL VASSAR In A Real Love (Arista) 

28 ® TOBY KEITH Stays In Mexico (DreamWorks) 

e SEAN HOGAN Catalina Sunrise (Barnstorm) 

24 29 i BILLY CURRINGTON I Got A Feelir (Mercury) 

IDebut> 

373 

356 

352 

350 

320 

291 

283 

282 

278 

274 

258 

257 

248 

231 

POWERED 
IIEDIABASE 

- WEEKS ON TOTAL 
PLAYS CHART STATIONS 

+7 

+20 

28 

-35 

+76 

+38 

+15 

24 

+27 

+14 

-3 

-4 

+28 

41 

+7 

.7 

-4 

+37 

+15 

-64 

+26 

+21 

+8 

-6 

+15 

-65 

+20 

+44 

40 

13 

18 

9 

15 

11 

10 

7 

16 

12 

12 

15 

10 

7 

19 

6 

10 

8 

3 

11 

14 

4 

3 

5 

3 

5 

1 

2 

1 

17 

1010 

1010 

810 

1110 

1010 

1010 

710 

1110 

910 

510 

910 

610 

710 

1010 

710 

410 

910 

911 

810 

910 

510 

611 

610 

610 

611 

511 

711 

610 

BIO 

29 30 REBA MCENTIRE Somebody (MCA) 217 -20 5 1010 

20 Canadian Cou reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. 
Songs ranked by total plays for the airplay week of 8/22 -8/28. Bullets appear on songs gaining plays or remaining flat from 
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 

15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported toR &R 
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. 4, Indicates 

Canton. CO 2004, R &R, Inc. 

Keys To Attracting 18 -34s 
Continued from Page 35 

direct format competition from KBOB. "We came 

to the realization that for us to win and, ultimate- 
ly, survive, we had to start winning 25-34, espe- 

cially 25-34 women," he says. "If we lost that cell, 

we lost the fight. 
"We now fight in that demo with our own 

CHR /Pop KDWB and our Triple AKTCZ. It has 

been great for our market, because we all play 
strongly to 18-49 women, which a lot of business 

is based on." 
Swedberg is another PD who notes that new 

music has played a large part in his station's young - 
demo success. 'Today's new music may well be 

more palatable to 18 -34s," he says. "We relied on a 

lot of the same artists during the late '90s and early 

'00s, and I think the young audience knew who 
they were and said, 'OK, I know that artist, what 
else ya got ?' And we didn't have much. 

"But now we have Kenny Chesney, Toby 
Keith, Keith Urban, Rascal Flatts -all superstar - 

level artists who perform well among younger 
demos. And, of course, acts like Gretchen Wil- 
son and Big & Rich are very well liked 18-34. 

"Since playlists are tight, programmers have 

had to decide between an average record by an 

aging '80s-'90s-era superstar and an active record 
like 'Redneck Woman' or 'Save a Horse.' No 
slam here, but I have plenty of Strait in my li- 
brary, and unless George gives us a spectacular 

song - like the current one - acts like him have 

to compete against their own gold. No matter 

"If you want 18 -34s, you have to step out and find for 

yourself the music that moves that needle. We actively 

seek new music that we think people will like and get 

behind it in a big way." 

Dave Kelly 

what anyone says, this format has always - al- 

ways -been about exposing new acts and look- 
ing for the next big thing. 

"Throughout the '70s, '80s and '90s we al- 
ways made a point of showing off new artists. 

The audience expects it from us. We probably 
took it a little too far in the mid -'90s and have 

made corrections. But you still have to look for 
the edge. We don't play as many new acts as we 

once did, but when we do play a new act, we go 

after it hard. If you have acts that people are su- 

per- passionate enough to call for or to go out and 

buy, that has to be worth something." 

Sound Young 
While it's great to have a veteran airstaff who 

inspire trust and whose tenure provides comfort 
to listeners, an aging staff can be an impediment 
to attracting younger demos. "Our morning 
show, Donna, Hines & Muss [Donna Valentine, 

John Hines and Mike Mussman], has been re- 

done at least five times," says Swedberg. 
"We keep adding new young people to our 

longtime host John Hines. I want at least one of 
the group to be in the 18-34 demo, because I 

think everyone, no matter their age, wants to feel 

younger. We still target 35-50 with the show's 
content, but it occasionally creeps younger, 
which is fine with me. 

"The jocks on the station sound young even if 
they aren't all that young. We don't want to be for- 

matted like a sleepy Lite AC; we'd rather be a Hot 
AC or Top 40 that plays country. We contest heavi- 

ly, we love to have artists on the air, and we have 

gold -based and alt-country shows on the weekend. 

"Many Country stations pulled a lot of the 

edginess off in an effort to create ultralong TSL. 

I still think that you have to give people reasons 

to love and vote for you. If you aren't doing any- 
thing interesting, that's a tough assignment." 

Continuing on our philosophical bent, I ask 
Swedberg his thoughts on the question I posed 

to open this series last week: "Is this the begin- 
ning of a trend ?" "I hope so, but I don't know," 
he replies. "If we continue to support younger 
acts, we have a shot. 

"We have a lot of great acts to choose from, 
but my worry is that we will fail to have the same 

focus that the format has shown with Gretchen 
and Big & Rich. Gretchen was a revolution -a 
song from an unknown artist that made it to 
power rotation before almost anyone had signif- 
icant callout for it. 

"It's the way CHR has always worked. Find 
something you believe in, get enough plays to 
find out if it's a real hit, and if it is, chase it hard. 
If it turns out not to be a hit, cool. Dump out of 
it and move on to another song you believe in. 

"This is not the way we, as a format, have 

programmed in the late '90s and early '00s. We'd 
be better off 18 -34 and 25-54 if we did. Dump 
the stuff that doesn't sell or call out, apologize 
to the label rep who really needs that top 15 - 
or whatever rank divisible by five that they can 

achieve by begging, cajoling or buying - and 

move on. 

"We didn't handle the prosperity that the last 

surge gave us very well. If this is a trend, and I 
hope it is, I hope we can be smarter this time. 
Don't overreact and play everything, which 
turns listeners off. But take a shot, believe in 
what you hear, test it to see if you were right, 
and deal with those results realistically" 
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KEAN /Abilene, TX 

OM James Cameron 

POND. Rudy Femandea 

APD: Shay Hilt 

WOMXAkron, OH' 
OMP0: Kevin Mason 

APO: Ken Steel 

WGNAAlhany. NY' 
PO Bun Brindle 

MO. Bill Earley 

KB01 /Albuqueryue. NM' 
PD: Stephen Giuttan 

APDND: Sammy Cnose 

KRST /Albuqueryue, NM' 

OMPO. Eddie Haskell 

MO: Paul Bailey 

WCTO /Mlenlown. PA' 
PD. Bobby Knight 

APMMO'. Sam Malone 

KGNC'Amarillo. TX 

OM: Dan Gorman 

PO Tim Butler 

APDMO. Pahck Clad 

KBRJ /Anchorage, AK 

OM: Dennis Bookey 

PO. Matt Valley 

MO: Billy Hatcher 

WWWW /Ann Arbor, MI 

OM/PD: Rob Walker 

MD: Tom Baker 

WNCY /Appleton, WI 

OM. Jell McCarthy 

PD. Randy Shannon 

APDMO. Marci Brann 

WKSF Asheville, NC 

OMPD. Jell Dams 

APO. Sharon Green 

MO Andy Woods 

WKHX' Atlanta . GA' 

0M PO. Mad Richards 

MO. Johnny Gray 

WPUR /Allanlic City, NJ 

POND: Joe Kelly 

WKXC /Augusta. GA 

PO: T Gentry 

APONO. Zach Taylor 

KASE/Auslin, TX' 
OMPD: Jason Kane 

APDND: Bob Pickett 

KUZZ/Bakerslield. CA' 
PO: Evan Bridwell 

MO: Adam Jeffnes 

WPOCBallimore. MO' 
PD: Ken Boesen 

MD'. Michael J. 

WYNKBaion Rouge. LA' 
OM. Bob Murphy 

PO : Paul Ort 

APD Anson James 

WYPYBaton Rouge. IA' 
0MPD: Randy Chase 

MD: Jimmy Brooks 

KYKRBeaumant. TX 

OM: Trey Poston 

POND: Mickey Ashworth 

WJLSBeckley. WV 

OMPO: Dave Wills 

WKNNBiloxi, MS 

OM. Water Brown 

PO: Kipp Gremory 

WZKXBiloxi, MS 

PD: Bryan Rhodes 

MD Gwen Wilson 

WHWKBinghamton, NY 

POAMD. Ed Waiter 

WDXBBirmingham. AL' 
PO. loin Hanmhan 

MD. Jay Crum 

WZZKBmningham. AL' 
POMO. Brian Dnver 

WBWNBloomington. IL 

OM PO. Dar Weathott 

APD MO. Buck Slevem 

WHKXBluelield, WV 

POND Fred Pemnger 

KIZNBoise. ID 

OMPO. Rich Summers 

AMMO Spencer Bude 

KOFCBoise, ID 

PD: Lane Ttwell 
APO/MD : Jon Miller 

WKLBBoston. MA' 
PO take B'ophey 

APD MD Crony Rogers 

KAGGBryan. TX 

POND. Jender Allen 

WYRKButalo, NY' 
P0: John Paul 

APOND. Vlendy Lynn 

WOKOBnelingloo 
PO -. Sieve Petkey 

MD. Marycl St John 

KHAK/Ceder Rapids. IA 

OM: Dick Sladlen 

PO: Bob James 

MD: Dawn Johnson 

WIXY /Champaign. IL 

OMPD: R R.W. Smith 

WEZL/Charleston. SC' 
POND. Trey Cooler 

WNKT /Charleston. SC' 
PO. Bob McNeill 

APO Eno Chaney 

WOBE/Chadeslon, WV 

DM: Jell Whitohead 

PD Ed Roberts 

MD: &ITA 
I MO 611646, 
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WKICT/Charlotte 

OM: Bruce Logan 

P0N0. John Roberts 

WSOCBnarlotte 
OMPD: Jeff Roper 

APDND: Rick McCracken 

WUSY /Chattanooga, TN 

PD: Kns Van Dyke 

MO: Bill Poindexter 

WUSN/Chicago. IL' 
PONND'. Mike Peterson 

WUBE/Cincinnali. 0H' 
PD. im Closon 
APO: Kathy 0- Connor 

MD: Duke Hamilton 

WYGY/Cincinnati, OH' 
OMPD: TJ Holland 

APDND: DawnMklaeh 

WGAR'Cleveland. OH' 
PD: Meg Stevens 

MD Chuck Collier 

KCCY /Colorado Springs, CO' 

PD- Trews Daily 

MD. Valene Had 

KKCS/Coloado Spnngs. CO' 

PD: Cody Carlson 

MD: Stir Franklin 

WCOS /Columbia. SC' 
PD. U Smith 

MO. Glen Garten 

WCOLBolumbus, OH' 
PD: John Crenshaw 

APDND: Dan E. Zuko 

KRYSBorpes Christi, TX 

P0: Frank Edwards 

KPLXDallas. TX' 
PD. Paul Williams 

APO: Smokey Rivers 

MD. Cody Alan 

KSCS Dallas. TX' 
OM PO. Lavin Palagi 

APO 1AD. Chris Huff 

WGNEBaylona Beach. FL' 

0M: B.J. Nielsen 

POND: Jell Davis 

KYGO Denver, CO' 

PO M0 Joel Bude 

KHKIBes Moines, IA' 
OM: Jack O'Brien 

POND. Jimmy Olsen 

WYCO Detroit. tll' 
PD. Mac Daniels 

APO MO. Ron Chatman 

WDJR /Dothan, AL 

OM. Jerry Broadway 

PO MO. Breff Masan 

KKCB Duluth 

OM,PD. Johnny Lee Walker 

MD Jim Oandy 

WAXX/Eau Claire. WI 

POMO George House 

KHEY/Fi Paso. TX' 
PD. Steve Gramay 
MO Bobby Gutierrez 

WRSEÆIaabelh City. NC 

OM Tom Charity 

PDND. Randy Gill 

KKNEugene. OR 

PD MD Jim Davis 

WK0QFvansville, IN 

PD MO. Jon Prell 

KVOX/Fargo 

OM Janice Whdimore 

PD Eric Beyer 

MD Scoff Winston 

KKIXPayeneville. AR 

PD. Dave AshcaIt 

AMMO. Jake McBnde 

WWI/Fayetteville, NC 

PD. Paul Johnson 

KAFF/Flagstaff, AZ 

PD: Chia HaMhad 

AvFDIiOIhlliJamm 
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WFBE/FIinl, MI 

PO: Coyote Callim 

APDMD: Dave Geronimo 

WXFL/Florence. AL 

PLI/MO. Gary Mutai 
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KSKSPresno. CA' 
PO. Steve Pleshe 

KUAD/Ft. Collins, CO 

PO: Mad Callaghan 

MD: Brian Gary 

WCKT/Ft. Myers. FL' 
OMRD: Steve Aman 

APD/MO: Dave Logan 

WWGRTI. Myers, FL' 

PO: Mad Phillips 

MD: Sieve Had 

WYZB/Ft. Walton Beach, FL 

OM: Scratch Malone 

POND:Todd Nhon 

WOHKBt. Wayne, IN 

OMITS'. Rob Kelley. 

WOGK'Gainesville, FL' 
PO: Mr. Bob 

MD: Big Red 

WBCT,Srand Rapids. MI' 
OM PO. Doug Montgomery 

MD: Dave rag 

WTOR /Greensboro, NC' 

DM Sin Sanedield 
PD: Bill Dotson 

APD MD. Angie Ward 

WRNS /Greenville. NC' 
PD: Wayne Carlyle 

MD: Boomer Lee 

WESCBreenville, SC' 
OMPD: ScanJahmon 

APDND' John Landrum 

WSSL/Greenville. SC' 

OMRD: Sol Johnson 

APDND: Kim Layton 

WAYZJHagerstown 
PD: Chns Carmichael 

MD: Don Brake 

WCATMarrisburg, PA' 
P0: Sam McGuire 

WRBT/Harisburg, PA' 
OM'. Chns Tyler 

POND : Shelly Easton 

APD'. Newman 

WWYZIiarlord, CT' 
MD: Jay Thomas 

KILT/Houslan, TX' 
PO. Jell Garrison 

140. Steve Rin 

KKBONOoston. TX' 
PD Johnny Chiang 

MD. Chnsli Brooks 

Wt CRIMortungton 
PD. Judy Eaton 

MD Dave Poole 

WORMBnntsville. AL 

ORPD. Todd Berry 

MD Dan McClain 

WFMSAndianapalis. IN' 
OM: David Wood 

PO: Bob Richards 

MO: J.D. Cannon 

WMSI /Jackson, MS 

PO: Rick Adams 

MD: Marshall Stewart 

WUSJ/Jackson. MS 

PD: Tom freeman 

WRDO;Jacksonville. FL' 
OM. Gail Austin 

PO CaseyCader 

WXBQ Johnson City' 
PO NID Bill Nagy 

¢uv 

WMTi. Johnstown, PA 

DMPD. Sieve Walker 

MD. taa Mosby 

WNWN /Kalamazoo, MI 

PO PJ. Lacey 

APD MD Phil O Reilly 

KBEQaansas City. MO' 
Mile Kennedy 

MD'. I . McEntire 

KFKF/Kansas City, MO' 
OMITO: Dale Carter 

APOMO: Tony Slevem 

WDAF,Xansas City. MO' 

PD. Wes McShay 

APD,MD: Jesse Garcia 

WIVXKnorville. TN' 
OM PO Mike Hammond 

MD Colleen Adrian 

KMOLLataye0e. LA 

PO,MD. Mike Jantes 

KXKCLalayelte. LA 

PD. Renee Revel 

MO. Sean Riley 

WPCV/Lakeland. FL' 
OM: Stew: Howard 

MD: Jon Taylor 

WIOV Lancaster. PA 

PD MD. Dick Raymond 

WITLLansing. MI 

PO. Jay J. McCae 

APDND'. Chris Tyler 

KWNR,tas Vegas. NV' 

PO. Brooks O'Bnan 

MO Jell Jay 

WBBMlaurel, MS 

OMPO: Larry Blakeney 

APO/MO. Allyson Scot 

WOKOLewislon, ME 

OM. Mad Ericson 

PO'. Mad Jennings 

APD,MD. Dan Lonnie 

WBULLexinglon. KY 

POND: Ric Larson 

WLXXLexington. ICY 

OM: Robed Lindsey 

PO. John Sebastian 

MO Karl Shannon 

KZKX/Lincoln, NE 

OM: Jim Steel 

PO: BnanJennings 

APOMD -Carol Turner 

KSSN/Li0le Rock, AR' 

POND. Chad Henlage 

KZLA4os Angeles. CA' 

OM/PD: R.J. Cadis 

APDND: Tonya Campos 

WAMZlonisville. KY' 

POND'. Coyote Calhoun 

KLLL/Lubbock. TX 

OMA'D: Jeff Scoff 

APONO. Kelly Greene 

WDENiMacon. GA 

PD: Gerry Marshall 

APDND Laura Staling 

WWOM/Madison, WI' 
PO: Mad Ganlin 

MD: Mel McKenzie 

KIAlMason City. IA 

PDND. J. Brooks 

KTEXNcNIen, TX' 
OM: Billy Santiago 

PO: JoJO Ceta 
APO: Frankie Dee 

MD: Patches 

KRWO/Mediord. OR 

PD: Larry Neal 

MD: Stoll Schuler 

WGKXMemphis. TN' 
PD. Chip Miller 

MD: Mad Billingsley 

WOKK/Meridian MS 

POND: Scotty Ray 

WKIS Miami. FL' 
PO. Bob Barnett 

MO. Dadene Evans 

WMILMilwaukee. WI' 
PD. Kerry Wolle 

APD: Scoff Dolphin 

MD: Milch Morgan 

KEEY/Minneapolis. MN' 
OM/PD: Gregg Swedberg 

APD/MD : Travis Moon 

WKSJ/Mobile. AL' 
OM: Kd Carson 

POND: Bill Black 

KJLORAonroe. LA 

OMPD: Mike Blakeney 

APONO. Stacy Collins 

KTOMMonterey. CA' 
PD: Dennis Marline: 

WLWINontgomery. AL 

OMP0: Bill Jones 

MD. Darlene Dlmn 

WGTR /Myrtle Beach, SC 

0MIT0: Mad Andrews 

WKDFNashville, TN' 
OMPD: Dave Kelly 

M0: Kim Leslie 

WSIXNashville, TN' 
OM: Clay Hunnicutt 

POND. Keith Kaufman 

WSMMashville. TN' 
P0: John Sebasian 

MD: Frank 5e res 

WCTYAJew London, CT 

POND: Jimnry Lehn 

APO: Dave Elder 

WNOENew Orleans. LA' 
OM. Jim Owen 

PD: Ron Brooks 

WGHNorlolk, VA' 
OMPD:JohnShomby 
MO: Mad McKay 

KHKXOdessa. TX 

PO: Mike Lawrence 

ApRIAR Kelley Peterson 

KNFMBdessa. TX 

OM/P0 John Moesch 

KTST'Oklahoma City, OK' 

P0: Anthony Allen 

KXXYiOklahoma City. OK' 

OM: Tam Travis 

APDND: Bill Reed 

KM/Omaha, NE' 

PD: Tom Goodwin 

MD: Craig Allen 

KHAY/Oxnard. CA 

POMD. Mad Hill 

KPLM/Palm Springs, CA 

PD: Al Gordon 

MD: Katy James 

WXBMBensacola. FL 

POND: Lynn West 

WXCLJPeona. IL 

OM: Rick Hirschmann 

POND: BJ Slonew 
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WXTUPhiladelphia. PA' 

PD: Bob McKay 

APO MO Cadillac Jack 

KMLEBhoenie. AZ' 
PD: Jay McCarthy 

APDND: Dave Collins 

KNIXPhoenix, AZ' 
PD: Shaun Holly 

MO: Gwen Foster 

WOSY/Pittsburgh. PA' 

PD: Keith Clark 

APDND: Stoney Richards 

WOGI/Pitlsburgh. PA' 
ON Frank Bell 

PD: Mad Lindaw 

WPOR/Poktland. ME 

PO: RickJOrdan 

MD: SIe ri Marie 

KUPUPorlland, OR' 
PO: CaryRdle 

MO: Rick Talior, 

KWJJ/Portland. OR' 
PD: Mike Moore 

MD: Savannah Jones 

WCTK/Providence. RI' 
M0: Sam Stevens 

WLLRiOuad Cities, IA 

PO, Jim O'Hara 

MD: Ron Evans 

WOOR/Raleigh. NC' 
PD: Lisa Mckay 

APO.NO. Mike'Maddawg 
Biddle 

KOUT/Rapid City. SD 

POND: Mark Houston 

KBUL/Reno, NV 

0M/PD: Tom Jordan 

APO'. Jl Christy 

MD: Chuck Reeves 

KFRGBiverside. CA' 

DM:Lee Douglas 

POND; Don Jeffrey 

6 nriiifSS K,w; 

WSLCBoanoke. VA 

PD: Orno Sharp 

MD: Robynn Jaymes 

WYYD/Roanoke. VA 

POND: Joel Dearing 

WBEEBochester, NY' 

OM: Dave Symonds 

PD: Billy Kidd 

MD: Nikki Landry 

WXXOBockford, IL 

PO: Sieve Summers 

APDND: Kathy Hess 

KNCIBacramento. CA' 

OM,PD: Mad Evans 

APO: Greg Cole 

MD:Jennifer Wood 

WCEN/Sagmaw. MI 

PD: Joby Phillips 

MD: Keith Allen 

WKCQSaglnaw, MI 

DM PO: Rick Walker 

WICOBalisbury. MD 

OM:Joe Edwards 

PO/AMD :µ Fora 

KSOPBaII Lake City, UT' 
APD/MD : Debby Turpin 

KUBLBaIt Lake City, UT' 
PD: Ed Hill 
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KGKLSan Angelo. TX 

OMMD: Keiih taonigomery 

KA A.San Anlonio. TX' 
POND. Clayton Allen 

KSON/San Ciego. CA' 

OMPD: John Dinück 

APO,MD: Greg Frey 

KUSSSan Diego. CA' 
PD: Mike O'Brian 

MD: Gwen Foster 

KZBIVSan Francisco. CA' 

PR 
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KRTYBan Jose. CA' 

PO: Julie Stevens 

KKJG/San Luis Obispo. CA 

POND: Pepper Daniels 

KRAZJSanta Barbara. CA 

POND: Rick Bader 

KSNIBana Maria, CA 

PD/A10: Tim Brown 

WCTOISarasola. FL' 
OMPO: Mark Wilson 

APD: Heidi Decker 

WJCLJSavannah. GA 

OM: John Thomas 

PD: Bill West 

KMPS/Seattle. WA' 
PO: Becky Brenner 

MD: Tony Thomas 

KRMD/Shrevepet, LA 

PO: Les Acree 

APONDi James Anthony 

KXKSShrevepod. LA 

OM Gary McCoy 

PD: Rus Winston 

KSUXBioux City, IA 

PO: Bob Rounds 

APDND: Tony Michaels 

1 OM GNE Paii 
p Dora 

WBYT/South Bend. IN 

CUD: Clint Marsh 

APO,MO: Lisa Kosly 

KIIM Tucson, AZ' 
OM Herb Crowe 

P111,10 Bun Jackson 

KDRK/Spokane. WA' 
OM. Tim Cotter KV00Tulsa. OK' 
PD: Jay Daniels PD MD Moon Mullins 

APD: Bob Castle 

MD: Tony Trovalo 

KIXZBpokane. WA' 
OM: Robed Hamer 

PO/MD:Paul'Coyote' 
Neumann 

APO: Lyn Daniels 

WPKX/Springlield. MA' 
PO: RJ McKay 

APO: Nick Daran 
MO: Jessica Tyler 

KTTS/Spdngfield. MO 

OM/PD: Brad Hansen 

APO: Cady Clark 

KSD/St. Louis. M0' 
OM: Mike Wheeler 

PO: Steve Georenes 

MD: Billy Greenwood 

WILBt. Louis. M0' 
PD: Greg Moringo 

MD. Danny Montana 

KATMuStocklan. CA' 

0M: Richard Perry 

PO. Randy Black 

APOMD: MoJoe Roberts 

WBBS Syracuse. NY' 
PD: Rich Lauber 

APD llO. Skip Clark 

WTNT/Tallahassee. FL 

OM:Steve Cannon 

POND. -Big - Woody Hayes 

WOYK/Tampa. FL' 

OM/PD: Mike Coloria 

APD: Beecher Marlin 

MD :Jay Roberts 
1161110 Crenoo 
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WYUU/Tampa. FL' 
OM/PD, Mike Culotta 

APO: Will Robinson 

MD: Jay Robert 
iv w 

WTHI/Terre Haute. IN 

OMITD: Barry Kent 

MD&rtyPorN 
awNuemiWnrws 

WIBW,4opeka, KS 

OM: Ed O'Donnell 

PO. Rich Bowers 

APDND. Stephanie Lynn 

WTCM/Traverse City. MI 

PD: Jack O'Malley 

APO/MO' Ryan nobly 

WWZD/Tupelo, MS 

OM: Rick Stevens 

PIT Bill Hughes 

KNUE/Tyler, TX 

OMPO: Dave Ashcan 

WFRGNIica, NY 

OMPD. Tom Jacobsen 

KIUGNisalia, CA 

POND: Dave Daniels 

WIRKAV. Palm Beach. FL' 

PO: Mitch Mahan 

MD: JA. Jackson 

WACOWaco, TX 

0M1,0 Zack Owen 

WMZQWdshington, DC' 

OM: Jett Wyatt 

PO: George King 

WOVNAVheeling. WV 

POND: Jim Elliott 

KLURWichita Falls. TX 

OMA'D: Brent Wamer 

KAN/Wichita. KS' 
OMPD Bevedee Brannigan 

KZSNWichia. KS' 
PD: Chuck Geiger 

MD: Pat Moyer 

orw F1: 
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WGGYWiIkes Barre. PA' 

P0: Mike Knnik 

MD: Carolyn Dorsey 

á.nwÁSrrsw,wMwn.. 
01.66161411 

WWOQ/Wilminglon, NC 

OM: Perry Stone 

PO: Paul Johnson 

APDND: Begin Bards 

10(00/Yakima, WA 

PO: Dewey Boynton 

APD/TAR Joel Baker 
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WGTYNork. PA 

POND: Brad Aiwa" 
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WOXK/Youngstown, OH 

APO: Doug James 

MD: Burton Lee 

`Monitored Reporters 

226 Total Reporters 

113 Total Monitored 

113 Total Indicator 

Did Not Report, Playlist Frozen (8): 

KIXO/Joplin, MO 
KRRV /Alexandria, LA 
WDEZ/Wausau, WI 
WGSO/Cookevilie, TN 
WKOA/Lafayette, IN 

WPAP /Panama City, FL 
WPSK/Blacksburg, VA 
WXTA/Erie, PA 

www.americanradiohistory.com
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JULIE KERTES ADULT CONTEMPORARY 
jkertes pradioandrecords. corn 

The New AC Radio 
Not a background format anymore 

Clear Channel's WALK/Nassau- Suffolk went from 
a 6.8 to a 6.9 in the spring 2004 book, making it No. 1 

in the market 12+ and with women 25 -54 for six books 
in a row. Not bad for a station whose format is "so back- 
ground." But wait a second: WALK PD Rob Miller says 
that AC is not so background anymore. Miller has a re- 
freshing outlook on the format, and this week he tells 
us how he's shaking things up in New York with great 
success. 

R &R Describe your programming 
philosophy of taking AC, which has his- 
torically been a background format, and 
bringing it to the foreground. 

RM: Think back to 
when you started your 
career in radio. You al- 
ways wanted to program 
a station that was exciting 
and compelling, a station 
that would generate talk 
all around your market. 
You'd listen to Top 40 sta- 
tions and marvel at how 
incredible they sounded Rob - hot music, great contests and 
really cool- sounding jocks. 

These stations jumped out of the 
radio and made your heart race with 
every segue. The listeners always 
sounded so enthusiastic when the 
jocks put them on the air. You 
couldn't wait for the day when 
you'd be PD of a station that sound- 
ed that awesome. Then you got a job 
programming an AC station. Not 
exactly a hip and happening preset 
on the radio, right? Wrong. 

Years ago, Adult Contemporary 
was pigeonholed as a background 
format, one that played long sets of 
music with less talk and had person- 
alities who basically read liner cards, 
unobtrusive imaging and minimal 
promotional activity. 

There are AC stations that remain 
true to all or a few of these charac- 
teristics and are very successful. 
However, there are many that are 
still following this blueprint that are 
not getting great Arbitron results. 
They are being beat in their markets 
by other adult stations that have 
kicked it up a notch or by the Top 

40 station, which is fun to listen to. 

Some PDs underestimate the po- 
tential this format has. We can be the 
No.1 at -work station and be a wom- 
an's favorite station. A 35-44 -year- 
old woman in today's society is dif- 
ferent from her counterpart of 10 

years ago. She is much more in tune 
with pop culture, and she makes 

more of a concerted effort to look 
good and feel good and to stay hip 
and feel young. If your station can't 
help her do that, you are already a 

step behind the competi- 
tion. 

R &R: How has WALK 

evolved into this new kind of 
AC? 

RM: I've beenatWALK 
a heritage station that has 
been very successful, for 
the past 15 years. In that 
time we've evolved from 

Miller a station that once had 
Christopher Cross and 

Air Supply cuts in its library to one 
that plays a lot of core AC artists like 
Elton John and Phil Collins along- 
side contemporary adult -friendly 
groups like Maroon 5 and Hooba- 
stank. 

Over my last three years as PD 
I've helped the station evolve to be 
more foreground. Evolution is a key 
component of success in any radio 
format. There are so many different 
stations available to your listeners, 
and since AC doesn't tend to be the 
top-of-mind format in a market, you 
need to work extra hard to make 
your station stand out. 

R &R How will programmers know 

if this strategy is right for their AC? 

RM: Take a day and listen to your 
radio station. Does it sound excit- 
ing? Is your morning show filled 
with topics that a woman would be 
interested in? Is there something on 
that show that would make listen- 
ers talk about your station when 
they get to work? How about your 
music? Does it have a nice flow that 
isn't too sleepy or too square? 

Remember, the huge at -work au- 
dience that you are trying to attract 
represents many different age 
groups. You want your music hour 
to be a snapshot of the station, one 
that will not only keep your older 
Pis happy, but will be also be entic- 
ing to those being held hostage in 
the office by your format: younger 

listeners, who will be entering your 
demo soon encugh. 

When adding new music, look 
outside the AC chart. See what 
songs the Top 40 stations in your 
market are playing that are poten- 
tial crossover songs. Top 40 stations, 
with their high rotations, are able to 
make a song familiar much quicker, 
and they do a great job of warming 
up potential hits for our format. 

WALK was one of the first main- 
stream ACs to play Santana's "Why 
Don't You and I" and 3 Doors 
Down's "Here Without You." They 
wound up being huge -testing songs 
for us, and they aren't traditional, 
mainstream, AC- sounding songs. 
Mixing in titles like these with our 
core artists has freshened the station 
and kept us very contemporary- 
sounding. To break out of the back- 
ground mold, you can be a little 
more aggressive. The key is not to 
compromise the overall sound of the 
station. 

"You want your 

music hour to not 

only keep your older 

Pis happy, but also 

to be enticing to 

those being held 

hostage in the office 

by your format." 

R &R You spoke about updating the 

music. What about the station's on-air 
presence? 

RM: You have to ask yourself, 
"How does the imaging sound on 
the station ?" Is your creative servic- 
es director still using the laser 
sound-effects library you got back in 
1986? If so, it might be a good time 
to get a new package. Does the voice 
talent sound like they are ready to 
take a nap? 

The imaging on your station can 
mean the difference between being a 

background or a foreground station. 
If you want your listeners to be ex- 

cited, the voice talent needs to sound 

R &R September 3, 2004 

BORDERLINE GROUPIES Pictured here are (I -r) R &R's Julie Gidlow, 

Duran Duran's Nick Rhodes and R &R's Kevin Carter, Julie Kertes and Keith 

Berman. 

pumped about what they are selling 
for you. Make sure the imaging piec- 
es have momentum. If you sound 
upbeat and fun, it's not a bad thing. 

In addition, you need to evaluate 
your jocks. Are they relating to the 
audience, or are they losing points 
with your listeners because they 
sound out of touch when introduc- 
ing new music or because they un- 
derestimate the hipness of the wom- 
en listening to your station? 

Many of your listeners have kids 
who have done a great job of keep- 
ing their parents educated about 
what's hot today in the music world, 
on TV and in fashion. It's not un- 
common today to see a 40- year -old 
mom standing next to her 14 -year- 
old daughter at a concert, both 
dressed similarly and singing the 
words to every song. 

R &R: How does this new approach 

to ACprogrammingaffect they way you 

execute your promotions? 
RM: Two areas where AC can be 

improved are contesting and pro- 
motions. It's true that a small per- 
centage of your audience actually 
participates in contesting, but by 
creating the perception that your 
station is the one that gives you a 

chance to win once -in -a- lifetime 
prizes, you make yourself appealing 
to listeners of different ages. 

You have to pick and choose and 
do the right promotions and con- 
tests. There's no reason why a Top 

40 station should be the only one in 
your market with the tickets to the 
hottest concert, the coolest car to 
give away or the best promotion for 
the spring book. 

WALK did a summer promotion 
that started in May that we called 
'Big Tickets, Big Bucks and a BMW." 

It was an appointment -listening 
promotion where we called out lis- 
teners' names at 9am, 11am, 1pm 
and 4pm. If the listener called back 
within 30 minutes, they won tickets 
to a hot summer concert and quali- 
fied to win a 2004 BMW Z4 Road- 
ster with $5,000 in the glove com- 
partment - plus, we installed a 

brand -new driveway at their home 
on which to park their new car. The 
prize value was dose to $90,000, and 
everyone on Long Island wanted to 
win. It generated a lot of talk about 

the station, and that was incredibly 
valuable. 

Having an active promotion de- 
partment on the streets is equally 
important. Most AC stations do a 
few sales appearances and remotes. 
Big mistake. Just like you need to be 
foreground in your on -air presenta- 
tion, you should have your street 

"Since AC doesn't 

tend to be the top -of- 

mind format in a 

market, you need to 

work extra hard to 

make your station 

stand out." 

team out every weekend. Pick the 
biggest events that your audience 
might attend, show up, and get your 
call letters out in front of them. You 
need to have a ruthless promotion 
strategy, much like that of a Top 40 

or Rock station, to get noticed. 
R &R How can the format move in 

this new direction? 

RM: We need more AC program- 
mers to think outside the box. Don't 
be satisfied with the way it's always 
been. Because of your format, you 
need to stay in the background. Your 
listeners aren't in the background. 
Many women are looking for a sta- 
tion that plays their favorite songs 
but that is also upbeat and fun. A 
station that keeps them going as 
they cart the kids from soccer prac- 
tice to the mall is what they are look- 
ing for. 

It's the dawning of a new day in 
our format. A station that can 
emerge from the background with 
a good product will reap the ratings 
benefits. And the ones that choose 
to remain in the background with 
their laser production library from 
1986 may very well be left in the 
dust. 

www.americanradiohistory.com

www.americanradiohistory.com


SImPLY RED 
Hom 
THE FOLLOW UP TO THE TOP 5 

HIT SINGLES 'SUNRISE' AND 
'YOU MAKE ME FEE._ BRAND NEW' 

IMPACTS SEPTEMBER 13, 2004 

FOR MORE INFORMA-ION CONTACT: 

JACK ASHTON AT ASI -TON CONSULTANTS 

ashtonconsults @aol.corr 
805 564 8335 

DAVE MORRELL AT RED INK 

dave_morrell @redmusic.com 
212 -404 -0791 

sowhatarts@aol.com 

THE SINGLE 'HOME' IS TAKEN FROM 

THE NEW SIMPLY R -D ALBUM 'HOME' 

simplyred.com records 
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MEDIABASE 
44 AC TOP 30 

September 3, 2004 
LAST 

WEEK 
THIS 

WEEK ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS PLAYS 

TOTAL 
AUDIENCE 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

1001 

1 FIVE FOR FIGHTING 100 Years (Aware /Columbia) 2079 +46 199305 35 11010 

3 0 MARTINA MCBRIDE This One's For The Girls (RCA) 2001 +70 186155 33 10910 

4 0 SHERYL CROW The First Cut Is The Deepest (A &M /lnterscope) 1881 +23 166176 47 10510 

2 4 DIDO White Flag (Arista /RMG) 1815 -169 169025 47 10010 

6 0 MAROON 5 This Love (Octone/J/RMG) 1716 +33 195460 19 8510 

5 6 MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 1630 .94 159571 43 10110 

7 7 SEAL Love's Divine (Warner Bros.) 1621 .59 157479 31 10310 

9 Q LOS LONELY BOYS Heaven (Or/Epic) 1614 +263 188018 13 8516 

8 0 KIMBERLEY LOCKE 8th World Wonder (Curb) 1491 +30 87583 22 9713 

10 10 LIONEL RICHIE Just For You (Island/10.M) 1201 -115 92975 25 9610 

12 11 MERCYME Here With Me (INO /Curb) 1136 -49 58572 20 8514 

11 12 JO SH GROBAN You Raise Me Up (143 /Reprise) 1075 -150 107044 44 10510 

13 13 3 DOORS DOWN Here Without You (Republic /Universal) 959 .3 105240 36 6410 

14 0 KEITH URBAN You'll Think Of Me (Capital) 862 +14 64057 15 9111 

17 ® JOSH GROBAN Remember When It Rained (143 /Reprise) 835 +182 70178 6 8015 

15 0 LEANN RIMES fIRONAN KEATING Last Thing On My Mind (Curb) 756 +19 34133 12 8310 

16 SEALS & CROFTS Summer Breeze '04 (Warner Bros.) 728 +38 75352 12 5210 

19 18 EVANESCENCE My Immortal (Windup) 560 -20 67525 20 3410 

20 CHERIE Older Than My Years (Lava) 538 +55 37727 7 7012 

21 HOOBASTANK The Reason (Island /IOJMG) 521 +49 58217 11 3113 

18 21 CELINE DION You And I (Epic) 499 -117 47841 14 4910 

23 0 ALICIA KEYS If I Ain't Got You (J /RMG) 402 +105 53017 3 5219 

26 JEFF TIMMONS Whisper That Way (SLG /Rising Phoenix) 390 +117 14220 4 4813 

22 24 JIN BRICKMAN fIMARK SCHULTZ 'Til I See You Again (Windham Hill /RMG) 357 -90 18704 16 5510 

28 CLAY AIKEN I Will Carry You (RCA /RMG) 322 +77 15851 3 4813 

25 COUNTING CROWS Accidentally In Love (OreamWorks /Geffen) 299 +19 36049 6 1812 

/Debut> NEWSONG fINATALIE GRANT When God Made You (Reunion) 259 +49 7672 1 4113 

/Debut> MARTINA MCBRIDE In My Daughter's Eyes (RCA) 247 +91 24144 1 26126 

27 29 FANTASIA I Believe (J/RMG) 237 -17 9146 7 4512 

30 30 JAMIE CULLUM All At Sea (Verve /Universal) 224 -8 6475 8 4210 

119 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
8/22 -8/28. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total slays, the song with the larger increase in plays is 

placed first. Sorgs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved to ecurrent after 50 weeks on the chart. Most Added 
is the total number of new adds officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. 
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station s assigned an AQH number. Average Quarter Hour 
Persons used herein with sermission from the Arbitron Company (© 2004, The Arbitren Company). © 2004, R &R. Inc. 

New &Active 
SEAL Get It Together (Warner Bros.) 

Total Plays: 209, Total Stations: 34, Adds: 4 

DIANA KRALL Narrow Daylight (CRP /VMG) 

Total Plays: 1E3, Total Stations: 33, Adds: 1 

KELLY CLARKSON Breakaway (Hollywood) 

Total Plays: 15, Total Stations: 14, Adds: 2 

BRUCE HORNSBY Gonra Be Some Changes Made (Columbia) 

Total Plays: 151, Total Stations: 27, Adds: 3 

DARYL HALL She's Gone (Rhythm & Groove /Liquid 8) 

Total Plays: 91, Total Stations: 22, Adds: 6 

R. CHARLES f /E. JOHN Sorry Seems To Be The Hardest Word (Concord) 

Total Plays: 76, Total Stations: 17, Adds: 2 

HALL & OATES I'll Be Around al- Watch) 

Total Plays: 73, Total Stations: 42, Adds: 42 

KATRINA CARLSON Drive (Kataphomc) 

Total Plays: 55, Total Stations: 23, Adds: 6 

CHRISTINE MCVIE Friend (Koch) 

Total Plays: 39, Total Stations: 21, Adds: 9 

ELTON JOHN Answer In The Sky (Universal) 

Total Plays: 16, Total Stations: 44, Adds: 44 

Songs ranked by total plays 

Most Added® 
www.rradds.com 

POWERED 

ARTIST TITLE LABEL(S) ADDS 

ELTON JOHN Answer In The Sky (Universal) 44 

HALL & OATES I'll Be Around (U-Watch) 42 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) 26 

ALICIA KEYS If I Ain't Gat You (JIRMG) 9 

CHRISTINE MCVIE Friend (Koch) 9 

LOS LONELY BOYS Heaven (Or/Epic) 6 

KATRINA CARLSON Drive (Kataphomcl 6 

DARYL HALL She's Gone (Rhythm & Groove /Liquid 8) 6 

JOSH GROBAN Remember When It Rained (143 /Reprise) 5 

Most 
Increased Plays 
ARTIST " 

LOS LONELY BOYS Heaven (Or/Epic) 

JOSH GROBAN Remember When It Rained (143 /Reprise) 

CHRISTINA AGUILERA Beautiful (RCA/RMG) 

G. BENSON fIR. FLACK You Are The Love Of My Life (GRP/VMG) 

JEFF TIMMONS Whisper That Way (SIG /Rising Phoenix) 

ALICIA KEYS If I Ain't Got You (JIRMG) 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) 

FAITH HILL There You'll Be (Warner Bros.) 

CLAY AIKEN I Will Carry You (RCA /RMG) 

MARTINA MCBRIDE This One's For The Girls (RCA) 

Recurrents 

TOTAL 
PLAY 

INCREASE 

+263 

+182 

+174 

+139 

+117 

+105 

+91 

+77 

+77 

+70 

TOTAL 

PLAYS 

ARTIST TITLE LABEL(S 

UNCLE KRACKER fIDOBIE GRAY Drift Away (Laval 1318 

TRAIN Calling All Angels (Columbia) 1240 

SHANIA TWAIN Forever And For Always (Mercury /LDJMG) 1188 

MATCHBOX TWENTY Unwell (Atlantic) 1161 

SANTANA MICHELLE BRANCH The Game Of Love (Arista /RMG) 885 

COUNTING CROWS Big Yellow Taxi (Geffen //nterscope/ 868 

LUTHER VANOROSS Dance With My Father (J /RMG) 848 

CHRISTINA AGUILERA Beautiful (RCA /RMG) 824 

SHERYL CROW Soak Up The Sun (A &M /lnterscope) 790 

VANESSA CARLTON A Thousand Miles (A &M /lnterscope) 766 

PHIL COLLINS Can't Stop Loving You (Atlantic/ 712 

TRAIN Drops Of Jupiter (Tell Mel /Columbia) 709 

Detailed station playlists for all R &R 

reporters are available on the web at 
www.radioandrecords.com. 

It's time to call Coleman. 
You've tried the latest gadget. 
You've been inundated with mounds of research data. 
You've gone the cheap, no -frills route. 

And you're not getting what you need. 

It's time for deeper insights. 
It's time to make better decisions. 
It's time to bring in the industry's leading team. 

It's time to call Coleman. 
919- 571 -0000 

COLEMAN 
MUSIC. TRENDS. BRANDING. 

www.ColemanInsights.com 
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ACS 45 

September 3, 2004 

RateTheMusic.com 
America's Best Testing AC Songs 12 + 

For The Week Ending 9/3/04 
ll IUI1r1U 

w w w 
Artist Title (Label) TW LW Famil. Burn 25-54 25-34 35-54 

JOSH GROBAN You Raise Me 4043/Reprise) 3.91 3.81 99% 41% 3.97 3.19 4.02 

MAROON 5 This Love /Octane /J /RMGJ 3.79 3.89 94% 44% 3.88 3.80 3.90 

JOSH GROBAN Remember When It Rained (143 /Reprise) 3.78 - 53% 13% 3.89 3.41 4.06 

BRICKMAN fISCHULTZ'Til I See... (Windham Hill /RMG) 3.74 3.79 71% 16% 3.77 3.81 3.77 

CELINE DION You And I(Epic) 3.72 3.70 89% 27% 3.75 3.60 3.79 

3 DOORS DOWN Here Without You (RepubliclUniversal) 3.70 3.78 94% 44% 3.81 3.72 3.83 

LIONEL RICHIE Just For You (island /IDJMG) 3.70 3.70 93% 31% 3.75 3.62 3.79 

KEITH URBAN You'll Think Of Me (Capitol) 3.69 3.84 80% 22% 3.77 3.66 3.80 

KIMBERLEY LOCKE 8th World Wonder (Curb) 3.65 3.76 92% 33% 3.69 3.36 3.78 

EVANESCENCE My Immortal (Windup) 3.65 3.72 83% 41% 3.71 3.95 3.62 

MARTINA MCBRIDE This Ones For The Girls (RCA) 3.64 3.69 96% 47% 3.68 3.60 3.71 

LOS LONELY BOYS Heaven/0r/Epic/ 3.60 3.79 83% 32% 3.70 3.67 3.71 

MERCYME Here With Me (/NO /Curb) 3.60 3.76 7B% 26% 3.68 3.76 3.65 

SEAL Love's Divine (Warner Bros.) 3.59 3.59 90% 35% 3.64 3.32 3.74 

FIVE FOR FIGHTING 100 Years /Aware /Columbia) 3.58 3.70 95% 46% 3.57 3.49 3.60 

L. RIMES f /R. KEATING Last Thing On My Mind (Curb) 3.49 3.71 53% 11% 3.47 3.17 3.55 

SEALS & CROFTS Summer Breeze '04 (Warner Bros.) 3.46 3.61 91% 39% 3.46 3.26 3.52 

M. MCDONALD Ain't No Mountain High Enough (Motown) 3.36 3.42 98% 53% 3.38 3.08 3.48 

DIDO White Flag /Arista /RMGI 3.36 3.32 95% 55% 3.32 3.42 3.28 

S. CROW The First Cut Is The Deepest (A &Mllnterscope) 3.08 3.24 99% 66% 3.08 3.25 3.03 

Total sample size is 303 respondents. Total average favorability estimates are based on a scale of 1 -5 (1= dislike very much, 5 = like 

very much/ Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number 

of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition 
is based on persons 12.. Persons are screened via the Internet. Once passed. they can take the music test based on the format/music 
preference. RateTheMusic.com results are not meant to replace tabour research. The results are intended to show opinions of 
participants on the the Internet only RateTheMusic is a registered trademark of RafeTheMusic.com. The RTMsystem. is available for 
local radio stations by calling 818 -3775300. RateTheMusic. corn dala is provided by Mediabase Research. a division of Premiere 
Radio Networks. 

CANADA 
WÉÉK 

2 

3 

4 

5 

AC TOP 30 
THIS 

WEEK ARTIST TITLE LA5__ 

MAROON 5 This Love (Octone /J /RMGI 

e CELINE DION You And I (Epic) 

LIONEL RICHIE Just For You (island /IDJMGI 

GEORGE MICHAEL Amazing (Epic) 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 

7 SEAL Love's Divine (Warner Bros.) 

6 7 e ALANIS MORISSETTE Everything (Maverick/Reprise) 

12 LOS LONELY BOYS Heaven (Or/Epic) 

10 JACKSOUL Shady Day (Vik/BMG Music Canada) 

8 I + SARAH HARMER Almost (Zoe/Rounder) 

15 Nb SARAH MCLACHLAN World On Fire (Arista /RMGI 

14 i RON SEXSMITH Whatever It Takes (Nettwerk) 

11 13 + S. TWAIN It Only Hurts When rm... (Mercury /IDJMGI 

16 0 SHAYE Beauty (EMI Music Canada) 

9 15 

17 

13 

22 

19 

26 

23 

21 

20 

18 

24 

25 

(Debut> 

29 

POWERED 
MEDIABASE 

TOTAL I- WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

374 

367 

345 

344 

334 

299 

295 

268 

266 

255 

244 

238 

229 

228 

SEALS & CROFTS Summer Breeze '04 (WarnerBros.) 221 

MARTINA MCBRIDE This Ones For The Girls (RCA) 220 

17 CORRS Summer Sunshine (Atlantic) 212 

EVANESCENCE My Immortal (Windup) 194 

S. CROW The First Cut Is The Deepest (A &Mllnterscopel 194 

HOOBASTANK The Reason (lslandllDJMG) 180 

3 DOORS DOWN Here Without You (Republic /Dniversa11180 

22 M. MCDONALD Ain't Na Mountain High Enough (Motown) 178 

23 DIANA KRALL Narrow Daylight (GRP /VMG) 171 

24 DELTA GOODREM Born To Try (Sony Music Australia) 167 

25 UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava) 

26 ; SARAH MCLACHLAN Stupid (Arista/BMW 

K.D. LANG Helpless (Nonesuch) 

SIMPLY RED Sunrise (simplyred.com /Red Ink) 

156 

155 

147 

140 

COUNTING CROWS Big Yellow Taxi (Geffen/ /nterscopel138 

28 (ti) JACKSOUL Still Believe In Love WARMS Music Canada/137 

.3 

+7 

+1 

+3 

+12 

+12 

.9 

+43 

+34 

+15 

+26 

+19 

.2 

+17 

16 

+13 

11 

+19 

+5 

+32 

+7 

1 

.11 

23 

.3 

.4 

+33 

+7 

+11 

+2 

18 

13 

21 

13 

21 

21 

20 

7 

5 

19 

4 

19 

21 

5 

9 

21 

13 

17 

21 

6 

21 

21 

20 

7 

21 

21 

1 

18 

1010 

810 

1110 

810 

1210 

1110 

7/0 

310 

810 

810 

510 

810 

1410 

710 

410 

1010 

610 

710 

1510 

410 

1110 

910 

610 

310 

1110 

1310 

510 

710 

8 810 

21 1310 

23 Canadian AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. 
Songs ranked by total plays for the airplay week of 8/22 -8/28. Bullets appear on songs gaining plays or remaining flat from 
previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed first. Songs below No. 

15 are moved to recurrent after 20weeks on the chart. Most Added is the total number of new adds officially reported to R &R 
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. 4* © 2004, 

. R &R. Inc. 
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46 R &R September 3, 2004 
. AC/HOTAC 

TG;IE.. 
' RECYt11M ©R® 

Joe Limardi 
PD. WRQQ (Star 97) /Nashville 

/ 

To say that my first three months here 
in Nashville have been amazing would 
be an understatemen:. What a great 
town! If you've spent any time here, you 
already know that. For those who 
haven't, y'all need to come check out the 
scene (the "y'all" is my token regional- 
ism, seeing as how I'm a New England 
boy). o Music City has had an awe- 
some summer, and the WRQQ (Star 97) 
listener has been able tc experience it all 

with the Summer of Stars. We've been giving away all -ac- 
cess Star passes to anything that is entertainment in Nash- 
ville every week. It's remarkable `iow many of us don't ex- 
perience the cool things we have to do right in our own 
town. Hot AC music has been just that this summer: hot! 
This is thanks, in part, to some of Star 97's most requested 
songs, like Los Lonely Boys' "Heaven," Maroon 5's "She 

Will Be Loved" and Ashlee Simpson's "Pieces of Me." Gavin DeGraw's "I 

Don't Want to Be" and Finger Eleven's "One Thing" have proven to be 
ners for us as well. Hope to see you down here sometime. Come for 
the music, stay for the BBQ! 

Heard Five For Fighting's "100 Years" 
(Aware /Columbia) on my way in to 

work this morning for the millionth time, and 
I never get tired of it. No wonder its still No. 1! 

... No. 2 this week is Martina McBride's 
'This One's for the Girls" (RCA), and Sheryl 
Crow's' The First Cut Is the Deepest" (A &M/ 
Interscope) pops back up to No. 3 ... Ma- 
roon 5's "This Love" (Octone /J /RMG) 
breaks into the top five, Los Lonely Boys' 
"Heaven" (Or /Epic) goes 9 -8 with +263 plays, Josh Groban's "Remember 
When It Rained" (143 /Reprise) moves from 17 to 15 with +182, and a nice 
spike for Jeff Timmons' 'Whisper That Way' (SLG /Rising Phoenix), which 
jumps 26 -23 with +117 plays ... Newsong featuring Natalie Grant's 'When 
God Made You" debuts at 27, and McBride's "In My Daughter's Eyes" (RCA) 
debuts at 28 ... Congratulations to Tom Cunningham and the staff at Uni- 
versal on Most Added status this week for Elton John's "Answer in the Sky' 
(Universal), which picks up this year's high of 43 adds. Hall & Oates' "I'll 
Be Around" (U- Watch) is close behind, with 40 ... No changes to the Hot 
AC top three: Hoobastank's The Reason" (Island/IDJMG) is still at No. 1, 

Los Lonely Boys' "Heaven" (Or /Epic) is No. 2, and Counting Crows' "Ac- 
cidentally in Love" (DreamWorks /Geffen) is at No. 3 ... Ashlee Simpson's 
"Pieces of Me" (Geffen) sees another week of Most Increased plays, with 
+395, taking her to No. 9 ... John Mayer's "Daughters" (Aware /Columbia) 
moves from 33 to 35 with +354, Finger Eleven's "One Thing" (Wind -up) is 

+338 and at No. 6, and Avril Lavigne's "My Happy Ending" (Arista/RMG) 
goes 17 -15 with +332 ... Debuting on the Hot chart are Ingram Hill's "Will I 

Ever Make It Home," at 37; Tears For Fears' "Call Me Mellow" (Universal). 
at 38; and Bonnie McKee's "Somebody," at 39 ... Most Added are Durar. 
Duran's "(Reach Up for the) Sunrise" (Epic), with 15; and Vanessa Carlton's 
'White Houses" (A &M /Interscope), with 14. 

-Julie Kertes, ACMot AC Editor 

artist 
ARTIST: Katrina Carlson 

LABEL: Kataphonic 
By JULIE KERTES /AC/HOT AC EDITOR 

tlVltv 

The AC format is no stranger to cover 
versions of hit songs. Most recently 

we've heard Wilson Phillips' "Go Your 
Own Way," Luther Vandross' "Buy Me a 
Rose," Israel Kamakawiwó ole's "Over the 
Rainbow," Uncle Kracker and Dobie 
Gray's "Drift Away" and Hall & Oates' "I'll 
Be Around." 

I like covers as long as they strike a bal- 
ance between familiarity and originality. 
Katrina Carlson's new cover of The Cars' 
"Drive" does just that. It's the perfect blend 
of a familiar '80s hit with the personal 
touch of Carlson's gorgeous vocal delivery. 
The song is still haunting, but she gives the 
tune a more feminine and ethereal slant. 

I was thrilled to learn that Michelle 
Lewis sings background vocals on the 
track. Carlson also enlisted the help of Goo 
Goo Dolls drummer Mike Malinn. When 
I first heard the song at the R &R 
Convention's Kataphonic Boat Bash, I, 

along with everyone in attendance, was 
blown away. 

This song was originally done at the re- 
quest of an NBC TV show, but Katrina and 
the Kataphonic team were so happy with 
the product that they decided to release it 
nationally to radio. Katrina's "Drive" was 
mixed by Mike Shipley (Shania Twain. 
Faith Hill, AC/DC, Tom Petty, Aerosmith), 
who mixed the original version by The 
Cars. Shipley has just remixed a hotter, 
more upbeat version of the song, which 
should be on your desk this week. Katrina's 
original version of "Drive" is available for 
purchase on her website at uwuwtr.katrina 
carlson.com, and those who purchase the 
single there will receive a free sampler of 
Katrina's current CD, Untucked. 

Carlson, whose singles "I Know You by 

Heart' and "Count on Me" charted at AC 
last year, was Most Added out of the box 
last week, with 19 adds. Supporters from 
all over the country include WJYE/Buffalo; 
WRMM /Rochester, NY; WFPG /Atlantic 
City, NJ; WTVR /Richmond; WSUY/ 
Charleston, SC; WDOK/Cleveland; and 
KKDJBakersfield. 

WDOK (102.1 FM) PD Scott Miller is an 
early believer and tells R &R, "Katrina has 
such a classic AC voice. 'Drive' has a 
great history in Cleveland - Ben Orr was 
from here - so the song has instant famil- 
iarity. Great followup to 'Count on Me. "' 

KXLY (Classy 99.9) /Spokane PD Beau 
Tyler shares the same enthusiasm: "Katrina 
Carlson sang a cappella in the Classy stu- 
dio when she visited a few months back, and 
listeners are still talking about it. The famil- 
iarity of this song and Katrina's fresh, en- 
ergizing vocal style have made all of us at 
Classy 99.9 in Spokane instant fans. For the 
first time in a long while, I'm cheering on a 
new artist to succeed." 

When Katrina's not making herself ac- 
cessible for a myriad of radio promotions 
(think of the opportunities here, people - 
this woman works hard). she devotes her 
time to worthy causes like the Sundt Me- 
morial Foundation, which enlists mentors 
to talk to high -risk teens about various ca- 
reer and life choices and exposes them to 
positive role models. On Sept.18 Katrina 
will perform at an anti -drug benefit in La 
Jolla, CA for this charity. She'll then spend 
the rest of the year promoting the single 
and spot touring throughout the U.S. 

I3RYAN i-\Di-\MS 01)1 =N ROAD 
FROM HIS NEW CD ROOM SERVICE AVAILABLE IN CANADA SEPTEMBER 21 

AFTER 60 MILLION ALBUMS SOLD BRYAN ADAMS' BRAND NEW SINGLE "OPEN ROAD" BREAKING COAST TO COAST! 

#1 MOST ADDED CANADA HOT AC (2 WEEKS IN A ROW) 
#1 MOST ADDED CANADA ALL FORMATS (2 WEEKS IN A ROW) 
#1 MOST ADDED CANADA AC (2 WEEKS) 
#2 MOST ADDED CANADA ROCK 
#1 SPIN CHUM FM (TORONTO) 

ROCK 

HOT AC 

AC -- 
1 

ALL FORMAT SPINS 

R&R CANADA 

o 

BDS CANADA 

o 
0 

FOR MORE INFORMATION, CONTACT JEREMY SUMMERS AT,.EREMY.SUMMERSIIMUSIC.COM OR 416.718.4104 

BRYANADAMS.COM 
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( HOT AC TOP 40, 
® September 3, 2004 

LAST THIS 
WEEK WEEK ARTIST TITLE LABELS 

1 1 HOOBASTANK The Reason (island /IDJMG) 

2 2 LOS LONELY BOYS Heaven (Or/Epic) 

3 3 COUNTING CROWS Accidentally In Love (Dream Works /Geffen) 

4 4 MAROON 5 This Love (Octone/J/RMG) 

5 0 MAROON 5 She Will Be Loved (Octone /J /RMG) 

7 Q FINGER ELEVEN One Thing (Windup) 

6 7 3 DOORS DOWN Away From The Sun (Republic /Universal) 

8 8 SWITCHFOOT Meant To Live (Red Ink/Columbia) 

11 0 ASHLEE SIMPSON Pieces Of Me (Geffen/ 

9 D GAVIN DEGRAW I Don't Want To Be (J /RMG) 

10 11 311 Love Song (Maverick /Volcano /Zomba) 

12 12 NICKELBACK Someday (Roadrunner /10AV) 

13 13 TRAIN Ordinary (Columbia) 

15 0 NICKELBACK Feelin' Way Too Damn Good (Roadrunner /IDJMG) 

17 ® AVRIL LAVIGNE My Happy Ending (Arista /RMG) 

19 D SARAH MCLACHLAN World On Fire (Arista /RMG) 

22 ED BOWLING FOR SOUP 1985 (Silvertone /Jive /Zomba) 

16 18 SHERYL CROW Light In Your Eyes (A &M /Interscope) 

20 19 RICHARD MARX When You're Gone (Manhattan /EMC) 

24 ED RYAN CABRERA On The Way Down (E. V.L.A. /Atlantic) 

21 ® AVION Seven Days Without You (Columbia) 

25 ® SEETHER fIAMY LEE Broken (Windup) 

26 ® KELLY CLARKSON Breakaway (Hollywood) 

23 SCISSOR SISTERS Take Your Mania (Universal) 

33 ® JOHN MAYER Daughters (Aware /Columbia) 

27 FIVE FOR FIGHTING The Devil In The Wishing Well (Jane Says) (Aware /Columbia) 

30 ® ALANIS MORISSETTE Eight Easy Steps (Maverick /Reprise) 

29 HOWIE DAY Collide (Epic) 

28 29 MARTINA MCBRIDE This Ones For The Girls (RCA) 

31 O KILLERS Somebody Told Me (Island /IDJMG) 

34 ® BLINK 182 I Miss You (Geffen) 

32 ® DIANA ANAID Last Thing (Five Crowns Music) 

40 ® JOJO Leave (Get Out) (B(ackGround /Universal) 

37 34 PAT MCGEE BAND Beautiful Ways (Warner Bros.) 

39 35 TOBY LIGHTMAN Real Love (Lava) 

38 36 MERCYME Here With Me ((NO /Curb) 

IOebut> ® INGRAM HILL Will I Ever Make It Home (Hollywood) 

'Debutt> TEARS FOR FEARS Call Me Mellow (Universal Music Entertainment) 

IOebut> 39 BONNIE MCKEE Somebody (Reprise) 

36 40 UNCLE KRACKER Rescue (Laval 

TOTAL I- TOTAL WEEKS ON TOTAL STATIONS 
PLAYS PLAYS AUDIENCE CHART ADDS 

(00) 

3744 -130 262600 28 9510 

3574 100 246803 24 9410 

3430 61 237930 17 9610 

3123 78 240435 34 9410 

3054 +206 200090 10 9311 

2888 +338 179285 17 8610 

2596 157 132116 29 7510 

2348 141 135111 22 7910 

2333 +395 158576 5 85110 

2308 +8 122873 24 8211 

1881 282 106215 20 7410 

1812 100 146388 49 7610 

1727 -166 80536 13 7410 

1694 +90 76736 13 7312 

1612 +332 91677 6 7818 

1207 +197 57501 6 6615 

1017 +158 40486 5 5215 

989 352 67173 18 6210 

875 .35 43599 12 5111 

873 +261 47805 5 5116 

873 +10 31450 13 4411 

847 +239 31154 7 4716 

782 +186 53193 4 4112 

729 +4 35321 11 3810 

712 +354 56524 2 51113 

615 +57 17978 4 4712 

528 +96 17377 3 4314 

517 +34 20189 3 2913 

487 -11 32548 12 2010 

479 +78 16103 3 3315 

398 +54 18245 16 810 

379 +14 12675 4 2713 

353 +77 14773 2 1010 

285 15 17461 7 1310 

279 .5 10983 5 2010 

257 .39 13297 8 1411 

253 +14 5962 1 2413 

250 +45 5559 1 2916 

245 7395 1 2511 

245 -58 15738 15 2010 

97 Hot AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 8/22 -8/28. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays 
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times 
number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from the Arbitron 
Company (© 2004, The Arbitron Company). © 2004, R &R. Inc. 
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POWERED 

MEDIABASE 

Most Added 
www.rradds.com 
ARTIST '11:i LABELS. ADDS 

DURAN DURAN (Reach Up For The) Sunrise (Epic) 16 

VANESSA CARLTON White Houses (A &M /Lnterscopel 14 

JOHN MAYER Daughters (AwarelColumbia) 13 

LENNY KRAVITZ Lady (Virgin) 12 

ASHLEE SIMPSON Pieces Of Me (Gellen) 10 

JOHN MELLENCAMP Walk Tall (Island / /OJMG/ 10 

AVRIL LAVIGNE My Happy Ending (Arista /RMGI 8 

WOO Sand In My Shoes (Arista /RMG) 8 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

TOTAL 

PLAY 
INCREASE 

ASHLEE SIMPSON Pieces Of Me (Geffen) +395 

JOHN MAYER Daughters (Aware /Columbia[ +354 

FINGER ELEVEN One Thing (Windup) +338 

AVRIL LAVIGNE My Happy Ending (Arista/RMG) +332 

RYAN CABRERA On The Way Down (E. V.L.A.IAtlantic) +261 

SEETHER GAMY LEE Broken (Windup) +239 

MAROON 5 She Will Be Loved (Gctone /J /RMG) +206 

SARAH MCLACHLAN World On Fire (Arista /RMG) +197 

KELLY CLARKSON Breakaway (Hollywood) +186 

BOWLING FOR SOUP 1985 (Silvertane /JivelZomba) +158 

New &Active 
JEM They (AM/RCA/MG) 
Total Plays: 220, Total Stations: 13, Adds: 0 

DURAN DURAN (Reach Up For The) Sunrise (Epic) 

Total Plays: 204, Total Stations: 25, Adds: 16 

LINKIN PARK Breaking The Habit (Warner Bros.) 

Total Plays: 197, Total Stations: 13, Adds: 5 

SWITCHFOOT Dare You To Move (Columbia) 

Total Plays: 181, Total Stations: 12, Adds: 2 

SEAL Get It Together (Warner Bros.) 

Total Plays: 160, Total Stations: 17, Adds: 1 

LENNY KRAVITZ Lady (Virgin) 

Total Plays: 140, Total Stations: 23, Adds: 12 

DIDO Sand In My Shoes (Arista /RMG) 

Total Plays: 135, Total Stations: 26, Adds: 8 

LOS LONELY BOYS More Than Love (Or /Epic) 

Total Plays: 123, Total Stations: 22, Adds: 6 

VANESSA CARLTON White Houses (A &M /lnterscope) 

Total Plays: 103, Total Stations: 21, Adds: 14 

JOHN MELLENCAMP Walk Tall (/s /and //OJMG) 

Total Plays: 37, Total Stations: 14, Adds: 10 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

Saturday Night 
at the 8OV ..m.cv. 

with Todd Pettengill 

RADIO NETWORKS 
america listens to abc 

www.americanradiohistory.com

www.americanradiohistory.com


/HOTAC. 
September 3, 2004 

America's Best Testing Hot AC Songs 12+ 
1-eteTheMusic.cvm For The Week Ending 9/3/04 

LI MJI IrlAa 

W W W 
Artist Title (Label) TW LW Famil. Burn 18 -34 18 -24 25 -34 

MAROON 5 She Will Be Loved (Octone /J /RMG) 4.33 4.37 94% 13% 4.34 4.50 4.23 

MAROON 5 This Love (Octone/J/RMG) 4.18 4.10 99% 44% 4.19 4.15 4.22 

C. CROWS Accidentally In Love (DreamWorks /Geffen) 4.15 4.12 95% 18% 4.15 4.32 4.05 

SWITCHFOOT Meant To Live (Redlnk/Columbia) 4.13 4.03 92% 27% 3.99 3.91 4.06 

RYAN CABRERA On The Way Down (E. V.I.A./Atlantic) 4.12 - 62% 6% 4.14 4.33 3.96 

CALLING Our Lives IRCA/RMG) 4.11 4.02 90% 17% 3.96 4.00 3.93 

KELLY CLARKSON Breakaway (Hollywood) 4.06 62% 7% 4.22 4.44 4.03 

FINGER ELEVEN One Thing (Windup) 4.05 3.97 90% 21% 4.08 3.87 4.22 

HOOBASTANK The Reason (Island/WDJMG) 4.04 3.94 100% 50% 3.96 3.83 4.06 

GAVIN DEGRAW I Don't Want TD Be (JIRMG) 4.03 4.08 85% 18% 4.03 4.18 3.95 

NICKELBACK Someday (Roadrunner /IDJMG) 3.98 3.69 98% 44% 3.91 3.74 4.02 

SEETHER fIAMY LEE Broken (Wend-up) 3.98 59% 9% 3.98 4.16 3.85 

TRAIN Ordinary (Columbia) 3.96 3.91 84% 13% 3.82 3.83 3.81 

3 DOORS DOWN Away From The Sun (Republic /Oniversal) 3.94 3.79 94% 35% 3.87 3.87 3.87 

BOWLING FOR SOUP 1985 (Silvenone/Jive /Zamba) 3.93 4.00 64% 10% 3.90 3.98 3.83 

LOS LONELY BOYS Heaven (Or /Epic) 3.86 3.67 97% 39% 3.76 3.81 174 

EVANESCENCE My Immortal (Wind -up) 3.85 3.80 100% 55% 3.86 3.77 3.92 

AVRIL LAVIGNE My Happy Ending /Arista /RMGI 3.85 3.96 90% 23% 3.93 4.13 3.80 

SARAH MCLACHLAN World On Fire (Arista /RMG) 3.85 3.83 57% 11% 3.91 4.14 3.79 

YELLOWCARD Ocean Avenue (Capitol) 184 3.93 79% 21% 3.75 4.04 3.49 

NICKELBACK Feelin' Way Too... (Roadrunner /IOJMG) 3.81 3.63 86% 22% 3.81 3.67 3.89 

311 Love Sang (Maverick /Volcano /Zomba) 3.75 3.65 89% 26% 3.72 3.75 3.70 

SHERYL CROW Light In Your Eyes (A &Mllnterscopel 3.67 3.48 83% 24% 3.56 3.56 3.56 

ASHLEE SIMPSON Pieces Of Me (Gellen) 3.65 3.66 89% 28% 3.73 3.97 3.56 

RICHARD MARX When You're Gone (ManhattanlEMC.1 3.64 3.48 61% 12% 3.47 3.33 3.54 

AVION Seven Days Without You (Columbia) 164 41% 8% 3.64 3.69 3.62 

MARTINA MCBRIDE This One's For The Girls (RCA) 3.54 3.47 84% 31% 3.50 3.50 3.51 

UNCLE KRACKER Rescue (Lava) 3.22 3.11 73% 26% 3.19 3.12 3.24 

Total sample size is 441 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very 
much, 5 = like very much). Total familiarity represents the percentage of respondents who recognized the song. Total 
bum represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity 
to appear on survey. Sample composition is based on persons 12 +. Persons are screened via the Internet. Once passed, 

i they can take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace 
callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a 

registered trademark of RateTheMusic.com. The RTM system. is available for local radio stations by calling 818-377- 
5300. RateTheMusic.com data is provided by Media base Research. a division of Premiere Radio Networks. 

RR HOTACTOP3O 
CANADA 

POWERED 
MEDIABASE 

LAST 
WEEK 

THIS 
WEEK ARTIST TITLE LABEL(St 

TOTAL 
PLAYS 

I - 
PLAYS 

WEEKS ON 
CHART 

TOTAL 
STATIONS 

1 O C. CROWS Accidentally In Love (DreamWmks /Geffen) 640 +1 15 610 

5 © MAROON 5 She Will Be Loved (Octone /J /RMG) 593 +64 7 410 

3 3 HOOBASTANK The Reason //stand /1DJMG/ 572 -4 21 1110 

2 4 é AVRIL LAVIGNE My Happy Ending (Arista /RMG) 561 -34 10 510 

4 5 TRAIN Ordinary (Columbia) 536 -16 11 710 

7 ASHLEE SIMPSON Pieces Of Me (Geffen) 535 +87 8 410 

6 4, SARAH MCLACHLAN World On Fire (Arista/MG) 474 +25 9 410 

9 BRYAN ADAMS Open Road (Universal) 466 +27 4 610 

8 9 LOS LONELY BOYS Heaven (Or /Epic) 412 -23 15 410 

10 10 CALLING Our Lives (RCA /RMG) 403 -19 18 710 

12 11 E# NICKELBACK Feelin' Way Too... (Roadrunner /IDJMG) 380 28 11 410 

13 12 3 DOORS DOWN Away From The Sun (Republic/Universal) 371 -3 21 1510 

15 4 STABILO Everybody (Virgin Music Canada) 368 +20 8 310 

17 SEETHER f1AMY LEE Broken (Windup) 346 +7 12 510 

20 * DEFAULT All She Wrote(IVT) 331 +15 6 310 

16 16 ALAN'S MORISSETTE Everything (Maverick /Reprise) 328 -11 21 1810 

11 17 GEORGE MICHAEL Amazing (Epic) 328 -78 20 710 

22 0 MIS-TEEQ Scandalous (Reprise) 314 +5 11 310 

21 19 SWITCHFOOT Meant To Live (Redlnk /Columbia) 309 -1 7 410 

18 20 i FEFE DOBSON Don't Go (Girls & Boys) (Island /IDJMG) 302 -27 14 510 

19 21 UNCLE KRACKER Rescue (Lava) 291 -27 12 410 

23 22 MAROON 5 This Love (Octone/J/RMG) 278 .5 21 1810 

14 23 SHERYL CROW Light In Your Eyes (A &M /lnterscope/ 269 -93 15 410 

30 BOWLING FOR SOUP 1985 (Silvertone /Jive /Zomba/ 247 +36 2 512 

NELLY FURTADO Forca (DreamWorks/Interscope) 243 +41 4 510 

25 26 ò SOULDECISION Cadillac Dress (Independent) 238 -12 9 310 

26 27 311 Love Song (Maverick/VolcanolZomba/ 230 10 5 311 

28 JACKSOUL Shady Day (Vik /BMG Music Canada) 228 +16 2 510 

24 29 MRS Sumner Sunshine (Atlantic) 227 -26 15 610 

29 a JOJO Leave (Get Out) (BlackGround /Universal/ 222 +4 4 311 

23 Canadian Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio 
Networks. Songs ranked by total plays tor the airplay week of822- 828. Bullets appear on songs gaining plays or remaining 
flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs 
below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially 
reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a 

song. 41iD 2004, R &R, Inc. 
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CAROL ARCHER 
carcher@radioandrecords.com 

PART ONE OF A THREE -PART SERIES 

SMOOTH JAZZ 

Spring Ratings Overview 
elow is a comparison of the past four Arbitron books, Persons 12 +, 

Mon. -Sun., 6am- midnight in the Smooth Jazz format. In the weeks 
to come we'll look at other demos, as well as discuss the factors af- 
fecting the spring ratings. Thank you to Broadcast Architecture PD 
Rosalyn Joseph for her invaluable assistance in compiling the fol- 
lowing data. 

Calla/City Summer '03 Fall '03 Winter '04 Spring '04 
(Rank) (Rank) (Rank) (Rank) 

WZMR/ALBANY, NY 
AQH Share 2.0 (16) 1.2 (17t) 1.4 (18) 1.71 (6t) 
Cume (00) 300 (19) 252 (20) 274 (19) 274 (18) 
Cume Rating 4.1 (19) 3.3 (20) 3.6 (19) 3.6 (18) 
TSL Hours 8:45 (5) 6:15 (13t) 7:00 (121) 7:30 (9) 
WJZZ/ATLANTA 
AQH Share 3.2 (101) 2.9 (12) 3.2 (101) 2.9 (13) 
Cume (00) 2,664 (18) 2,727 (18) 3,009 (14) 2,763 (19) 
Cume Rating 7.4(181) 7.3(18) 8.0(14) 7.4(19) 
TSL Hours 7:45 (71) 7:00 (111) 6:45 (13t) 7:00 (131) 
KSMJ / BAKERSFIELD 
AQH Share 3.4 (9t) 2.9 (101) 2.0 (81) 2.4 (16t) 
Cume (00) 338(13) 293(15) 288(15) 280(16) 
Cume Rating 6.9(13) 5.8(15) 5.7(151) 5.6(16) 
TSL Hours 9:15 (9) 9:00 (6) 6:00 (211) 8:15 (15t) 
WSMJ/BALTIMORE 
AQH Share 4.0 (8) 3.6 (7t) 4.6 (5) 
Cume (00) 2,028 (10) 1,994 (10) 2,238 (10) 
Cume Rating 9.1 (10) 8.9 (10) 10.0 (10) 
TSL Hours 8:15 (8) 7:30 (9t) 8:45 (8) 
WNUA/CHICAGO 
AQH Share 3.9 (8) 4.4 (6) 3.7 (8) 3.5 (7) 
Cume (00) 7,434 (10) 7,731 (7) 6,883 (11) 7,175 (6) 
Cume Rating 9.9 (10) 10.2 (7) 9.0 (101) 9.4 (6t) 
TSL Hours 8:00 (14) 8:30(101) 8:15(111) 7:15(191) 
WNWV /CLEVELAND 
AQH Share 4.7 (8) 5.2 (7) 4.7 (8) 5.1 (8) 
Cume (00) 1,983(12) 2,110(10) 1,940(12) 2,043(11) 
Cume Rating 11.1 (12) 11.7(10) 10.8(12) 11.3(111) 
TSL Hours 8:15 (51) 8:00 (8t) 8:00 (7t) 8:15 (5) 
KSKX/COLORADO SPRINGS 
AQH Share 3.2 (13) 3.6 (101) 2.2 (14) 2.9(14) 
Cume (00) 319(15) 352(15) 241(15) 373(14) 
Cume Rating 7.1 (15) 7.6 (15) 5.2 (15) 8.1 (14) 
TSL Hours 7:30(7) 7:45(3) 7:15(121) 6:15(111) 
WJZA & WJZK/COLUMBUS, OH 
AQH Share 1.5(11) 2.4(13) 2.2(13) 1.9(15) 
Cume (00) 704 (17) 910 (13) 874 (14) 704 (17) 
Cume Rating 5.2 (17) 6.6 (13) 6.3 (14) 5.1 (17) 
TSL Hours 5:00 (221) 6:00 (131) 6:00 (131) 6:00 (151) 
KOAI/DALLAS 
AQH Share 3.5 (9) 3.2(11) 3.2 (121) 2.6(161) 
Cume (00) 3,625 (16) 3,571 (15) 3,526 (14) 3,324 (15) 
Cume Rating 8.2(16) 7.8(15) 7.7(14) 7.3(15) 
TSL Hours 8:15 (101) 7:30 (151) 7:45 (131) 7:00 (161) 
KJCD/DENVER 
AQH Share 3.7(10) 3.0(111) 3.6(81) 3.4(10) 
Cume (00) 1,556 (15) 1,504 (15) 1,753 (14) 1,611 (14) 
Cume Rating 7.4(141) 7.0(15) 8.2(14) 7.5(14) 
TSL Hours 8:45 (2) 7:30 (7t) 7:45 (71) 8:00 (8) 
WVMV/DETROIT 
AQH Share 5.1 (5t) 4.4 (71) 4.4 (8t) 4.7 (5t) 
Cume (00) 4,613(9) 4,081 (13) 4,508(11) 4,211 (12) 
Cume Rating 12.1 (9) 10.6(121) 11_7(11) 10.9(12) 
TSL Hours 8:15 (4t) 8:00 (5) 7:00 (71) 8:15 (7) 
KEZL/FRESNO 
AQH Share 3.6 (10) 2.3 (16) 4.2 (7) 2.5 (161) 
Cume (00) 403 (16) 410 (16) 473 (16) 399 (17) 
Cume Rating 6.1(16) 6.1(16) 7.0(16) 5.9(17) 
TSL Hours 10:30 (21) 7:00 (131) 11:00 (11) 7:30 (141) 
KHJZ/HOUSTON 
AQH Share 2.7 (121) 3.4 (9t) 3.1 (12) 2.5 (17t) 
Cume (00) 2,983 (17) 2,908 (19) 2,926 (18) 2,870 (18) 
Cume Rating 7.4(17) 7.0(19) 7.0(18) 6.9(18) 
TSL Hours 7:15 (12) 9:15 (4) 8:45 (4t) 7:00 (121) 
WYJZ/INDIANAPOLIS 
AQH Share 1.7 (16) 2.1 (13) 2.5 (12) 3.0 (12) 
Cume (00) 664(15) 680(15) 823(14) 839(14) 
Cume Rating 5.3(15) 5.3(15) 6.4(141) 6.6(14) 
TSL Hours 5:15 (191) 6:30 (14) 6:30 (121) 8:00 (6t) 
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Call /City Summer '03 Fall '03 Winter '04 Spring '04 

KOAS/LAS VEGAS (Rank) (Rank) (Rank) (Rank) 

AQH Share 2.1 (18) 1.6 (181) 1.8 (191) 1.8 (19) 
Cume (00) 666(18) 555 (18) 645 (19) 756 (18) 
Cume Rating 5.2 (18) 4.2 (18) 4.8 (19) 5.7(18) 
TSL Hours 7:30 (101) 7:15 (13) 6:45 (171) 5:45 (181) 
KTWV /LOS ANGELES 
AQH Share 3.5 (6t) 3.4 (71) 3.8 (4) 3.3 (6) 
Cume (00) 8,908 (13) 8,675 (12) 8,910 (13) 8,461 (16) 
Cume Rating 8.6 (12t) 8.2(121) 8.4(111) 8.0(151) 
TSL Hours 8:15 (7t) 8:30 (101) 9:00 (61) 8:30 (121) 
WJZL & WJZO /LOUISVILLE 
AQH Share 2.5 (14t) 3.7 (10) 2.1 (13) 2.5 (13) 
Cume (00) 536(15) 674 (14) 597 (15) 491 (141) 

Cume Rating 6.0 (141) 7.4(14) 5.5(15) 5.4(141) 
TSL Hours 5:15 (191) 8:30 (5) 6:00 (12) 8:15 (7) 
WJZN/MEMPHIS 
AQH Share 2.5 (15) 2.2(161) 2.8(14) 2.5(15) 
Cume (00) 692 (16) 532 (18) 532 (17) 624 (16) 
Cume Rating 6.9 (151) 5.2 (18) 5.2 (17) 6.1 (16) 
TSL Hours 7:15 (12) 7:15 (11) 10:00 (5) 8:15 (8) 
WLVE/MIAMI 
AQH Share 4.0 (8) 3.6(11) 3.7(9) 3.9(81) 
Cume (00) 3,501 (7) 3,304 (12) 3,439 (9) 3,339 (11) 
Cume Rating 10.4 (7) 9.5(12) 9.9(9) 9.6(11) 
TSL Hours 8:15 (151) 7:45 (161) 7:45 (19) 8:30 (12) 
WJZI/MILWAUKEE 
AQH Share 3.2 (13) 2.5(141) 2.8(14) 2.7(14) 
Cume (00) 1,038 (14) 961 (15) 989 (13) 1,100 (13) 
Cume Rating 7.4 (14) 6.8(15) 7.0(13) 7.7(13) 
TSL Hours 8:15 (71) 7:00 (151) 7:30 (121) 6:45 (201) 
KJZI/MINNEAPOLIS 
AQH Share 3.8(11) 2.4(14) 3.7(11) 3.3(121) 
Cume (00) 1,950 (13) 1,711 (14) 2,309 (13) 1,976 (14) 
Cume Rating 7.8 (13) 6.7 (14) 9.1 (13) 7.7 (14) 
TSL Hours 8:45 (2) 6:15 (8t) 7:15 (71) 7:45 (51) 
WOCD/NEW YORK 
AQH Share 3.4 (12) 3.5(11) 3.1 (12) 2.9(14) 
Cume (00) 13,130 (14) 13,424 (14) 12,184 (15) 12,618(15) 
Cume Rating 8.7 (14) 8.8(14) 7.9(15) 8.2(15) 
TSL Hours 8:15 (121) 8:30 (11 1) 8:00 (131) 7:15 (161) 
WLOQ/ORLANDO 
AQH Share 3.6 (101) 3.7 (10) 4.2 (101) 3.2 (14) 
Cume (00) 1,263 (11) 1,279 (12) 1,392 (10) 1,232 (13) 
Cume Rating 9.8 (101) 9.5(12) 10.4(10) 9.2(13) 
TSL Hours 7:00 (161) 7:00 (121) 7:30 (101) 6:15 (151) 
WJJZ/PHILADELPHIA 
AQH Share 4.7 (5) 3.9 (8t) 4.9 (4) 4.6 (4) 
Cume (00) 4,570 (9) 4,325 (12) 4,855 (9) 4,504 (10) 
Cume Rating 10.8 (9) 10.1 (12) 11.3 (9) 10.5 (10) 
TSL Hours 8:30 (6t) 7:30 (9t) 8:30 (6) 8:45 (5) 
KYOT/PHOENIX 
AQH Share 4.7 (5) 4.4 (5t) 4.4 (6) 4.7 (5) 
Cume (00) 3,180 (8) 3,000 (9) 2,919 (9) 2,929 (11) 
Cume Rating 11.7 (8) 10.7(9) 10.4(9) 10.5(11) 
TSL Hours 7:00 (101) 7:30 (7) 7:45 (9t) 8:00 (8) 
WJZV/RICHMOND 
AQH Share 2.2 (14) 2.1 (14) 1.4 (16) 1.6 (15) 
Cume (00) 531 (15) 451 (16) 455 (15) 366 (15) 
Cume Rating 6.2 (15) 5.1 (16) 5.2 (15) 4.2 (15) 
TSL Hours 5:45 (151) 7:00(10) 4:30(18) 6:30(141) 
KSSJ /SACRAMENTO 
AQH Share 4.6 (5) 5.7 (3) 4.8 (4) 4.1 (8) 
Cume (00) 1,322 (14) 1,846 (7) 1,610 (10) 1,616 (11) 
Cume Rating 8.4 (14) 11.2 (61) 9.7 (10) 9.8 (11) 
TSL Hours 9:15 (2) 8:45 (31) 8:30 (41) 7:15 (101) 
KBZWSALT LAKE CITY 
AQH Share 2.1 (17t) 1.9(19) 3.0(14) 2.0(181) 
Cume (00) 859 (20) 819 (19) 955 (18) 1,013 (19) 
Cume Rating 6.0 (20) 5.6(19) 6.5(181) 6.9(19) 
TSL Hours 5:30 (131) 5:15 (161) 7:00 (61) 4:30 (25) 
KIFM/SAN DIEGO 
AQH Share 4.6 (3t) 4.5 (4) 4.5 (5) 4.8 (11) 
Cume (00) 2,399 (10) 2,618 (6) 2,618 (7) 2,563 (8) 
Cume Rating 9.9 (10) 10.5 (61) 10.5 (7) 10.3 (8) 
TSL Hours 7:45 (7) 6:45 (111) 7:00 (81) 7:45 (51) 
KKSF /SAN FRANCISCO 
AQH Share 3.2 (7t) 2.9 (8) 3.0 (9) 2.7 (111) 
Cume (00) 4,633 (11) 4,236 (14) 4,338 (11) 4,169 (13) 
Cume Rating 7.8 (11) 7.0(14) 7.2(11) 6.9(13) 
TSL Hours 7:15 (101) 7:00 (141) 7:00 (121) 6:45 (151) 
KWJZ/SEATTLE 
AQH Share 4.0 (7t) 3.6 (8) 3.3 (9t) 3.9 (9t) 
Cume (00) 2,446 (14) 2,442 (15) 2,418(14) 2,560(12) 
Cume Rating 7.9 (14) 7.8 (15) 7.7 (14) 8.1 (12) 
TSL Hours 8:15 (3) 8:00 (4t) 7:00 (101) 8:30 (6) 
WSSM/ST. LOUIS 
AQH Share 3.4 (151) 4.0 (9) 3.2 (151) 3.5 (121) 
Cume (00) 1,787 (16) 1,776 (17) 1,729 (16) 1,655 (17) 
Cume Rating 8.2 (16) 8.0 (17) 7.8 (16) 7.5 (17) 
TSL Hours 7:45 (8t) 9:00 (2) 7:30 (7) 8:45 (6t) 
WSJT/TAMPA 
AQH Share 4.5 (8) 4.2 (8) 4.5 (5) 4.6 (7t) 
Cume (00) 2,278 (9) 2,120 (10) 2,108 (10) 2,178 (9) 
Cume Rating 10.6 (9t) 9.7 (10) 9.6 (101) 9.9 (9) 
TSL Hours 8:30 (121) 8:15(111) 9:00(11) 8:45(9t) 
Ties are noted with a (t). © Arbitron; may not be 
permission from Arbitron. 

quoted or reproduced without prior written 

www.americanradiohistory.com

www.americanradiohistory.com


50 

4 

3 

2 

6 

5 

8 

7 

9 

12 

10 

14 

13 

16 

11 

17 

18 

20 

24 

22 

23 

19 

25 

26 

28 

27 

¡Debut> 

¡Debut> 

30 

r SMOOTH JAZZ TOP3O, 
® September 3, 2004 

ARTIST TITLE LABELS 

O GEORGE BENSON Softly, As In A Morning Sunrise (GRP /VMGI 

© BONEY JAMES Here She Comes (Warner Bros.) 

3 MARC ANTOINE Mediterraneo (Rendezvous) 

4 MICHAEL LINGTON Show Me (Rendezvous) 

© GERALD ALBRIGHT To The Max (GRP /VMG) 

3 DAVE KOZ All I See Is You (Capitol) 

Q ANITA BAKER You're My Everything (Blue Note /Virgin) 

3 EUGE GROOVE Livin' Large ((Varada) 

9 PAUL TAYLOR Steppin' Out (Peak) 

SEAL Love's Divine (Warner Bros.) 

11 JOYCE COOLING Expression ((Varada) 

® WAYMAN TISDALE Ain't No Stoppin' Us Now (Rendezvous) 

® CHRIS BOTTI Back Into My Heart (Columbia) 

PAUL JACKSON, JR. Welkin' (Blue Note /EMC) 

15 PAUL BROWN 2417 (GRP /VMG) 

MARION MEADOWS Sweet Grapes (Heads Up) 

RICHARD ELLIOT Your Secret Love (GRP /VMG) 

TIM BOWMAN Summer Groove (Liquid 8) 

ED NORMAN BROWN Up 'N' At 'Em (Warner Bros.) 

ED NICK COLIONNE It's Been Too Long (3 Keys Music) 

PATTI LABELLE New Day (DelSouI /IDJMG) 

22 RAMSEY LEWIS TRIO The In Crowd (Naradal 

KIM WATERS In Deep (Shanachie) 

GLADYS KNIGHT fIEDESIO ALEJANDRO Feelin' Good (Vacilon) (Pyramid) 

RENEE OLSTEAD A Love That Will Last (143 /Reprise) 

23 SOUL BALLET Cream (215) 

MINDI ABAIR Come As You Are (GRP /VMG) 

THA' HOT CLUB I'm Gonna Love You Just A Little More Baby /Shanachie) 

PETER WHITE How Does It Feel (Columbia) 

e STEVE OLIVER Chips & Salsa (Koch) 

24 

TOTAL /- TOTAL WEEKS ON TOTAL STATIONS/ 
PLAYS PLAYS AUDIENCE CHART ADDS 

10a) 

876 +9 111935 14 3910 

809 +55 92776 12 3810 

766 .4 96742 28 3510 

763 -15 95306 21 3810 

694 +79 82711 16 3810 

662 .40 83058 27 3910 

571 +11 67927 9 3610 

556 -19 64130 30 3710 

487 -49 65660 31 3810 

471 +40 40531 16 3010 

462 .35 58655 25 3710 

433 +56 42984 11 3411 

418 +21 53033 17 3612 

401 +33 39369 17 3210 

374 65 55956 32 3710 

356 +36 39026 9 3010 

350 +50 41694 6 3012 

302 +39 28192 4 2911 

276 +51 26832 5 3114 

267 +21 39551 10 2614 

256 +30 18354 11 17(0 

250 .23 31299 14 2311 

240 +21 20040 8 2413 

215 .3 11422 12 1510 

171 +21 15484 6 1410 

163 -3 17646 2 1911 

154 +86 19135 1 1614 

120 +9 21824 2 1110 

119 +26 13724 1 1312 

117 +5 5473 2 1213 

39 Smooth Jvzz reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Neta/orks. Songs ranked by total plays for the airplay 
week of 8/22 -8/28. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase 

in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R 

by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons 
times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from the 
Arbitron Company (© 2004, The Arbitran Company). © 2004, R &R. Inc. 

New &Active 
PIECES OF A DREAM Its Go Time (Heads Up) 

Total Plays: 110, Total Stations: 13, Adds: 1 

PAUL BROWN Moment By Moment (GRP /VMG) 

Total Plays: 100, Total Stations: 9, Adds: 0 

CRAIG CHAQUICO Her Boyfriend's Wedding (Narada) 

Total Plays: 88, Total Stations: 11, Adds: 1 

LUTHER VANDROSS Think About You (J /RMG) 

Total Plays: 79, Total Stations: 5, Adds: 0 

AI. JARREAU Cold Duck (GRP /VMG) 

Total Plays: 78, Total Stations: 5, Adds: 0 

EVERETTE HARP Can You Her Me (A440) 

Total Plays: 64, Total Stations 8, Adds: 1 

RAFE GOMEZ Icy (Tommy Boy) 

Total Plays: 56, Total Stations: 5, Adds: 0 

ERIC DARIUS Night On The Town (HigherOctavelNarada) 

Total Plays: 55, Total Stations: 6, Adds: 1 

INCOGNITO True To Myself (Narada) 

Total Plays: 52, Total Stations: 5, Adds: 0 

GREG ADAMS Firefly (215) 

Total Plays: 45, Total Stations: 8, Adds: 2 

Songs ranked by total plays 

Most Added 

POWERED 

11EDIABASE 

www. rradds. com 
ARTIST TITLE LABEL ¡S / 

HALL & OATES Love TKO (UWatch) 

NORMAN BROWN Up 'N' At 'Em (Warner Bros.) 

NICK COLIONNE It's Been Too Long (3 Keys Music) 

MINDI ABAIR Come As You Are (GRPIVMG) 

KIM WATERS In Deep (Shanachiel 

STEVE OLIVER Chips & Salsa (Koch) 

CHRIS BOTTI Back Into My Heart (Columbia) 

RICHARD ELLIOT Your Secret Love (GRPIVMS) 

PETER WHITE How Does It Feel (Columbia) 

GREG ADAMS Firefly (215) 

Most 
Increased Plays 
ART;ST - _ 

MIND! ABAIR Come As You Are (GRP /VMG) 

GERALD ALBRIGHT To The Max (GRP /VMG) 

WAYMAN TISDALE Ain't No Stoppin' Us Now (Rendezvous) 

BONET JAMES Here She Comes (Warner Bros.) 

NORMAN BROWN Up 'N' At 'Em (Warner Bros.) 

RICHARD ELLIOT Your Secret Love (GRP /VMG) 

SEAL Love's Divine (Warner Bros.) 

TIM BOWMAN Summer Groove (Liquid B) 

GREG ADAMS Firefly (215) 

MARION MEADOWS Sweet Grapes (Heads Up) 

Most 
Played Recurrents 
ARTIST - __ ,.5EöS: 

ADDS 

7 

4 

4 

4 

3 

3 

2 

2 

2 

2 

TOTAL 
PLAY 

INCREASE 

DAN SIEGEL In Your Eyes (Native Language) 

DIANA KRALL Temptation (GRP /VMS/ 

RICHARD SMITH Sing A Song (A440) 

PETER WHITE Talkin' Bout Love (Columbia) 

RICK BRAUN Daddy -0 (Warner Bros.) 

B. CULBERTSON fIN. BROWN Come On Up (Warner Bros.) 

L. VANDROSS WI BEYONCE' The Closer I Get To You (J/RMGI 

HIL ST. SOUL For The Loue Of You (Shanachie) 

PRAFUL Sigh (Rendezvous) 

KIM WATERS The Ride (Shanachiel 

STEVE COLE Everyday (Warner Bros.) 

NICK COLIONNE High Flyin' (3 Keys Music) 

PRAFUL Let The Chips Fall (Rendezvous) 

JAllMASTERS Puerto Banus (Trippin' 'N' Rhythm) 

PAUL JACKSON, JR. It's A Shame (Blue Note /EMC) 

+86 

+79 

+56 

+55 

+51 

+50 

+40 

+39 

+37 

+36 

TOTAL 
PLAYS 

350 

336 

315 

309 

293 

284 

281 

256 

254 

226 

215 

206 

201 

198 

197 

Detailed station playlists for all R &R 

reporters are available on the web at 
www.radioandrecords.com. 

You won't find them in the corporate boardrooms and 
they're not on your station's payroll. They may have 
never even seen the inside of a studio. But with a diary in 

hand, they have the power to make you ... or break you. 

Diary Locator was developed to find the people with 
the power and help us deliver your message directly to 
their door. 

Need an introduction? Call Eagle Marketing. Because 
when you know the players, you realize that Tiny here 
enjoys his Smooth Jazz. Now that's not so scary is it? 

EAGLE MARKETING SERVICES 
Direct Mail - Diary Locator Telemarketing 

www.americanradiohistory.com
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SMOOTH JAZZ TOP 30 INDI CA TOR, 

TOTAL I - TOTAL 
PLAYS PLAYS AUDIENCE 

Iwl 

51 

WEEKS ON TOTAL STATIONS 
CHAR ADDS 

Most Added 
www.rrindicator,com 

September 3, 2004 

ARTIST TITLE LABELIS) 

BONEY JAMES Here She Comes (WarnerBros.) 258 +21 1237 11 1610 
ARTIST ADDS 

GEORGE BENSON Softly, As In A Morning Sunrise (GRP /VMS) 207 +1 987 13 1410 GERALD ALBRIGHT To The Max (GRP /VMG) 2 

GERALD ALBRIGHT To The Max (GRP /VMG) 176 +20 683 16 1512 
JEFF KASHIWA Peace 01 Mind (Native Language) 2 

GARRY GOIN Oon't Ask My Neighbors (Compendia) 2 

EVERETTE HARP Can You Hear Me IA4401 171 -2 805 12 1610 

WAYMAN TISDALE Ain't No Stoppini Us Now (Rendezvous) 169 6 731 9 1510 

FOURPLAY Play Around It (RCA Victor) 163 -5 970 11 1410 Most 
KIM WATERS In Deep (Shanachiel 160 0 855 11 1410 Increased Plays 
MICHAEL LINGTON Show Me (Rendezvous) 155 -4 496 19 1210 TOTAL 

PLAY 

ANITA BAKER You're My Everything (Blue Note /Virgin) 153 0 890 8 1410 ARTIST TITLE LABELS/ INCREASE 

STEVE OLIVER Chips & Salsa (Koch) 141 -1 647 6 1510 
RAY CHARLES fINATALIE COLE Fever (Concord) +27 

CRAIG CHADUICO Her Boyfriend's Wedding (Naradal +24 
RAMSEY LEWIS TRIO The In Crowd (Naradal 137 -6 501 12 1210 

BONEY JAMES Here She Comes (Warner Bros.) +21 

TIM BOWMAN Summer Groove (Liquid 8) 131 +11 448 3 1311 GERALD ALBRIGHT To The Max (GRP /VMG) +20 

RICHARD ELLIOT Your Secret Love (GRP /VMG) 125 7 542 5 1110 RAY CHARLES fIJAMES TAYLOR Sweet Potato Pie (Concord) +18 

MINDI ABAIR Come As You Are (GRP /VMG) +17 
DAVID BENOIT I RUSS FREEMAN Palmetto Park (Peak /Concord) 122 -1 555 9 1110 

GARRY GOIN Don't Ask My Neighbors (Compendia) +17 

NORMAN BROWN Up 'N' At 'Ent (Warner Bros.) 120 -2 469 5 1110 JEFF KASHIWA Peace Of Mind (Native Language) +15 

GLADYS KNIGHT LIEDESIO ALEJANDRO Feelin' Good (Vacilon) (Pyramid) 117 -1 872 10 1110 

JOYCE COOLING Expression ( Narada) 117 -8 599 25 1310 Most 
CHRIS BOTTI Back Into My Heart (Columbia) 114 -6 619 18 1210 Played Recurrents 
DAVE KOZ All I See Is You (Capitol) 113 -5 351 27 1011 

TOTAL 

AL JARREAU Cold Duck (GRP /VMG) 106 9 396 7 1110 
ARTIST ''.I _EL S PLAYS 

HIL ST. SOUL For The Love Of You ( Shanachré) 83 
MARC ANTOINE Mediterraneo (Rendezvous) 102 -3 477 28 810 

PETE BELASCO Deeper (Compendia! 55 

MARION MEADOWS Sweet Grapes (Heads Up) 100 +1 668 9 1010 GRADY NICHOLS Allright (Compendia) 44 

SOUL BALLET Cream (215) 95 +10 338 3 1010 KIM WATERS The Ride (Shanachiel 44 

RICHARD SMITH Sing A Song (4440) 43 
SHADES OF SOUL fIJEFF LORBER WI CHRIS BOTTI Gazpacho ( Narada) 90 +1 417 5 910 

STEVE COLE Everyday (Warner Bros.) 42 

DIANA KRALL Temptation (GRP/VMG) 87 +3 425 23 710 NICK COLIONNE High N1 1'13 Keys Music! 38 

ERIC MARIENTHAL Secrets (Peak) 87 0 476 7 810 ALKEMX Time To Lounge (Rendezvous) 35 

NESTOR TORRES Maybe Tonight (Heads Up) 83 +5 603 16 911 
NAJEE Eye 2 Eye (NCodedl 32 

CHRIS BOTTI Indian Summer (Columbia) 29 

PAUL TAYLOR Steppin' Out (Peak) 82 +1 254 26 610 RICHARD ELLIOT Sly (GRP /VMG) 26 

EUGE GROOVE Livin' Large (Naradal 81 +1 410 30 611 RONNY JORDAN At Last IN-Coded) 25 

NICK COLIONNE It's Been Too Long (3 Keys Music) 78 +3 279 6 810 
WILL DOWNING A Million Ways (GRP /VMGI 20 

BASS X Vonni (Liquid 8) 20 

17 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of SJnday 8/22 - Saturday 8/28. 

o 2004 Radio & Records. 

PRAFUL Sigh (Rendezvous! 19 

KIRK WHALUM Do You Feel Me (Warner Bros) 19 

Reporters 
WZMRIAIhany, NY' 
0M PO Kevin Callahan 
MO. Julie Feiner 

KNIK/Anchorage, AK 
OMIPO: Aaron Wallender 

Music Choice Smooth Jaa /Appleton, WI 
APO Will Kinnall! 
MO Gary Susalis 

WJZLAtlanta. GA' 
POND Dave Kosh 

WOJZ/Atlanlic Cily, NJ' 

KSMJ/Bakerslteld, CA' 
aMPa Chris Townsneno 
APO Nick Novak 

WSMLBallimore. MD' 
POMO Lan [evils 

WNUAiChicago, IL' 
0M Bob Kaake 
PO Steve Stiles 
MD Michael La Crosse 

WNWV /Cleveland. OH' 
OM .PD Bernie Kimble 

KSKX/Colorado Springs, CO' 
Po Steve Nibbare 
MO Laurie Cohn 

WJZAiColumhus. 0H' 
PO MO Bill Harman 

KOAI /Dallas. TX' 
aMPO Kurt Jansen 
MD Mark Sanford 

KJCD /Denver. CO' 
PoMO Michael Fischer 

WVMV/Oetroll. MI' 
OM PO nom Sleeker 
MD Sandy Kuvarn 

KEZUResn0. CA' 
OM F Curtis Johnson 
PO MO J Werdenheimer 

WORR/Ft. Myers. F1' 
OM Steve Amen 
PO Joe Turner 
MO. Bandi Bachman 

WOTOMarliord. CT 
PD/A1o'. Stewed Stone 

KHJL'H000Ion. TX' 
PD Ma me Todd 
APD;MO Lieg Morgan 

WJAB Huntsville. AL 
POND Elen Washington 

WYJZAndianapohs. IN' 
OMIPD. Carl Frye 

KJLU/Jellerson Ciry, MO 
MAO. Dan Turner 

MI M1 WI, 

KOAS/Las Vegas. NV' 
PO/MO. Kirk Foss 

Aons 

KUAP/LiUle Rock. AR 
PD/MD. Michael Neilums 

14 BONE, 2M1AKS 

12 ORANGE AL10211 
3 DIE 11.3 

Elite MIAS 

KSBR/Los Angeles. CA 
01A/PD Terry Wedel 
MO. Susan koshbay 

KTWV /Los Angeles, CA' 
PO. Paul Goldstein 
APO /MO Samantha Pascual 

WJZL/Louisville. KY' 
P0IMO: Gator Glass 
APO: Ron Fisher 

Sill 41 O1 

WJZN/Memphis. TN' 
PD/N. Norm Miller 

WIVE /Miami. FL' 
OM. Bob Roberts 
POAIO. Bich McMillan 

WJZI/Milwaukee. WI' 
P0: Sian Atkinson 
MO: OlennSoso 

nAti 

KJZI/Minneapolis. MN' 
PO. Bob Wood 
MD: Mike Moll 

NICK 12111101014 

KRVR/MOdesto, CA' 
DM/ MD: Doug Multi 
PO'. Jim Bryan 

WFSK/Nashville, TN 
MD. Deeds Nochowlu 

OMX Smooth Jau/Neho0rk 
PD, MO Jeanne Deslro 

Sirius Jan Cale /Network 
PD Teresa Kincaid 
MO Rick Labo! 

XM Watercolors/Network 
PO /MO. White Colon 

WOCD/New York. NY' 
PO Blake Lawrence 

WLOO /Orlando, FL' 
Po/MO. Brian Morgan 
MO'. Patncla James 

WJJZ/Philadelphia. PA' 
PD: Michael Tour 
MD'. Frank Childs 

KYOT/Phoenia. AZ' 
PD Shaun Holly 
APÓn,ND'. An1rz Hand. 

KJZS/Rena,NV' 

DJMÓ eRoÉerkl 
Brooks 

MiC huW 

WJZV:Rtclnnond, VA' 
PS Reid Sinner 

KSSJ/Sacramento, CA' 
POAAO: 

L e Neilsen 
12 illet 

KBZN/Salt Lake City, UT' 
OMRO: Dan Jesse, 

14041A BOO,. 

KIFM/San Diego, CA' 
OM: John Maria 
Po: Mike lingua 
APO/MO:KellynCole 

NKSF/San Francisco, CA' 
PO. Michael Erickson 
MO Ken Janes 

KJZY/Santa Rosa. CA' 
PO. Gordon 2101 

AMMO _ Rob Singleton 

KWJZ/Seatlle. WA' 
PO'. Carol Handley 
MO. Dianna nose 

WSSM/St. Louis. MO' 
Po: David Myers 

6 Till BOuOKN 
a eons. BROWN 

WSJT/Tampa, FL' 
PO. Ross Block 
MDD: Kathy Cutis 

WJZW/Washington, DC' 
OM: Kenny King 
PIT Carl Anderson 
MD- Renee DePuy 

POWERED 

IIE111.111.1SE 

'Monitored Reporters 

56 Total Reporters 

39 Total Monitored 

17 Total Indicator 

Did Not Report, 
Playlist Frozen (6): 
DMX Jazz Vocal 
Blend/Network 
KPVU/Houston, TX 
WEAA/Baltimore, MD 
WSBZ/Ft. Walton Beach, FL 
WVAS/Montgomery, AL 
WVSU/Birmingham, AL 

fir 

R&R Packa 

i 
es The Reach & Free uency 

.: R &R Today: The leading management daily fax 

radioandrecords.com: Radio's Premiere Website 

.: R &R: The Industry's Newspaper with the 
largest help wanted section 

YOU NEED! 

CLASSIFIED ADVERTISING Contact LISA LINARES at Ilinares @radioandrecords.com or 310.788.1622 for information. 

www.americanradiohistory.com

www.americanradiohistory.com


52 

rl 
CYNDEE MAXWELL 
cmaxwell@radioandrecords.com 

ROCK 

The Station Checkup 
While students stock up on school supplies, programmers 
should take stock of station basics 

11 uddy Rizer was in radio from 1979 -2003. He spent 
15 years at WWDC (DC101) /Washington, the last three 
as PD /Brand Manager. He also served as Brand Manager 
for two other Clear Channel stations - Alternatives 
WRXL /Richmond and WOSC /Salisbury, MD -for two 
years. Since leaving DC101 last September, Buddy has 
lived at his beach house, studied Spanish, become an ASA 
umpire and received his real estate license. As a partner 
in Tricaster Communications, he is currently pursuing 
his dream of station ownership. He's also been working 
part -time on -air at WIYY (98 Rock) /Baltimore. This 
week he offers a fresh perspective on preparing for the 
fall book. 

I went to see my nephews over the 
weekend, and we started talking 
about going back to school. Robbie, 
who is going into fourth grade, told 
me that he has a checklist of things he 
learned from third grade that he has 
to review before school 
starts. 

I told him that thought 
it was a great idea to make 
sure that all of his bases 
were covered before the 
new term begins. It's in 
that same spirit that I pro- 
pose a review of radio ba- 
sics before the fall book be- 
gins - a return to the 
School of Rock, as it were. Buddy Rizer 

In today's radio world so many of 
us have become firemen, just putting 
out fires and, hopefully, making sure 
we have enough time to try to im- 
prove our station every day. It has be- 
come very easy to take the little things - the foundation upon which your 
station is built - for granted. Like my 
nephew Robbie, you should take a lit- 
tle time to make sure you're ready for 
the new term. 

The only way to know for sure is to 
check. 

Start by looking at your projected 
turnover. Be sure to refresh so you are 
looking at the most current informa- 
tion. Is the turnover what you had ex- 

pected or hoped for? If not, 
it's time to adjust the num- 
ber of songs in each cate- 
gory or adjust the clocks. 

This is also a great time 
to double -check all the 
song codings. Songs that 
you may have entered as 
"Hard" or "Alternative" 
may have become main- 
stream. The market may 
have shifted since the last 

time you checked your codings, and 
a fresh perspective may lead you to 
make a few crucial changes. 

Next, review your priorities, rota- 
tion rules and artist separation. I've al- 

ways used "special artist separation" 
to regulate how often bands appear on 
the radio, but this is something that 
has to be updated regularly. Bands 
who were important to the format a 

year ago may not be as hot today, 
while other bands may be on fire and 
deserve less separation. 

While you're thinking about the 
music, you may want to rethink the 
way you do your music meeting. If 

you've been following the same pro- 
cedure for a long time, it may be time 
to change it up a bit. Once a month 
invite other staff members in to the 
meeting to listen to and discuss new 
music. There are always a lot of big 
music fans in the building, and you 
might benefit from a fresh set of ears. 

Working Selector 
Let's start with Selector. The music 

mix is the base of your entire radio 
station, yet programmers rarely take 
the time to double-check the systems 
and rotations. After a few months of 
adds, drops and category changes, the 
rotations you have set up may not be 
working as you had originally 
planned. 

For example, you may have set up 
your recurrents for a five -hour rota- 
tion. But if there are too many songs 
in the category, they may be moving 
too slowly. Perhaps one gold catego- Let's move on to research. While a 
ry is moving too slow because that programmer's instincts and experi- 
song is always dropped at the end of ence should always guide his or her 
the hour due to an increased spotload. music decisions, research is one of the 

Hone The Research Tool 

By Buddy Rizer 

most important tools you have. But, 

as with anything, the information you 
get is only as good as the systems you 
have set up. 

Review everything in your research 
package. Start with your callout 
screener. If you are using a song mon- 
tage or list to screen people into your 
test, make sure the songs are still rele- 
vant and reflect the audience you are 
trying to reach. 

Next, review the age groups you 
are testing to make sure that you are 
reaching the people you need to talk 
to. As a station matures, the audience 
that delivers the most quarter -hours 
may grow older as well. It's important 
that they have a voice in determining 
the music on the station. 

Determine if your age groups are 
too narrow to deliver a usable sample 
or if adding a couple years on either 
end will benefit you. Review how 
your music is sorted and whether a 
different sorting will give you action- 

All major 

promotions should 

be promoted in 

three ways: Tell 

them what you are 

going to do, tell 

them what you are 

doing, and tell them 

what you did. 

able information on the younger or 
older demos. Many companies will 
also let you get a few verbatims in 
addition to music information. This 
can give you amazing insight into the 
way your audience perceives you. 

By now most programmers have 
planned out their major contesting for 
the fall book, be it local or national. 
Meet with your marketing director 
and promotions director and discuss 
execution and promotion. If you are 
doing a national contest, figure out the 
best way to make it come alive on 
your air. What works for someone else 
may not be best for your audience, 

R &R September 3, 2004 

Make sure every person, from the members 

of the morning team to the Sunday- morning 

part- timer, understands the message that 

you want delivered. 

and most companies allow for leeway 
in execution. 

Brainstorm Within 
The Station 

Have the promotions director draw 
up a grid for all on-air promotional ac- 

tivity. When your big contest for the fall 

hits the air, you want to be sure that it's 
not sharing the spotlight with a sales 
promotion, unless it's unavoidable. 
There should always be something 
going on promotionally, but if there is 

too much, the message will be lost. 
Remember, all major promotions 

should be promoted in three ways: 
Tell them what you are going to do, 
tell them what you are doing, and tell 
them what you did. Recapping a pro- 
motion and pre -selling what's next are 
very effective tools for maintaining 
momentum on your station. 

If you don't already have regular 
brainstorming sessions, you should 
start. A couple of times a month gath- 
er a handful of the most creative peo- 
ple in the building, buy them a few 
pi777s and lock them in a room. 

Have a few regulars, such as your 
imaging director, jocks and marketing 
and promotions people, but bring in 
some fresh blood each week as well. 
Great ideas can come from anywhere, 
and perspectives from interns, sales- 
people, engineers and office staff can 
be very valuable. 

Set the tone and agenda, but don't 
run the meeting. Keep it flowing, 
write it down, and be sure to stick to 
the old rule: no judging in a brain- 
storming session. When the meeting 
is over take the best ideas and take 
action. The meetings will lose momen- 
tum after a while if it seems that noth- 
ing from them is ever used. 

In -House Contests 
Another twist on the brainstorming 

session is the open contest. In the past 
I've had great success by sending an 
e-mail to the entire staff asking for 
ideas for promotions or names for 
contests. Offer a reward like a night on 
the town, a music -library raid or even 
cash. It gets the entire building in- 
volved, and sometimes you get some 
great ideas. 

Spend an afternoon with your im- 
aging director and make sure he or she 
is on the same page as the rest of the 
staff and is reflecting your vision on- 
air. The imaging director has to be an 
extension of the program director, and 
the two need to work as closely as the 
program director would with the 
music director. Make sure your imag- 
er understands upcoming contesting, 
the station goals and mission and that 
the station message should always be 
clear and cut through. 

This meeting is also a great time to 
make a list of all on -air elements that 
can and should be refreshed. Set pri- 
orities and deadlines, and keep them 
pointed in the right direction. The best 
imagers not only make the radio come 
alive, they are also great partners for 
the programming staff. 

Meet with your airstaff both indi- 
vidually and as a group. Make sure 
every person, from the members of the 
morning team to the Sunday -morning 
part- timer, understands the message 
that you want delivered. Often, espe- 
cially in the case of a veteran staff, pro- 
grammers assume their staff knows 
what's going on, but everyone needs 
reminders, and everyone needs occa- 
sional refocusing. 

Share with them not only the plan, 
but also some background on how the 
decisions were reached. Tell them 
what the goals are for the station and 
what your goals are for them. 

Explain to them exactly who their 
audience is: their age, what they do, 
their average income and what's im- 
portant to them. That's crucial infor- 
mation for your staff to have to best 
communicate with the audience. 
You'll be amazed at how much more 
they buy in when they understand the 
reasoning behind the plan. 

Listen To The 
Competition 

Any good warrior is always aware 
of his competition, and a radio pro- 
grammer should be no different. You 

should have an idea of what they are 
doing promotionally and what mar- 
keting they are doing. Double-check 
their break times and spotload, and 
watch what songs they are adding to 
pick up any trends or direction chang- 
es. The market is always shifting, and 
you need to be able to determine how 
those shifts affect you. 

Finally, spend some time listening 
to your station. I'm not talking about 
having the radio on in your office 
while you are talking to record peo- 
ple, answering listener complaints or 
explaining to the salesperson why you 
can't give away Q-Tips. 

Get out of the office or lock your 
door, grab a yellow pad and pen and 
listen for a few hours at a time. Listen 
to all dayparts for flow, production 
elements and, of course, the jocks. 
You'll be surprised how much you 
learn about your radio station. 

By taking the time before the term 
begins to make sure that your foun- 
dation is secure, you've taken the first 
step toward what we all hope will be 
a passing grade from Arbitron. 

Buddy Rizer can be reached at buddy@ 
buddyrizercom. 
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ROCK TOP 30 
® September 3, 2004 

TOTAL I- TOTAL WEEKS ON TOTAL STATIONS 

ARTIST TITLE LABELIS/ PLAYS PLAYS AUDIENCE CHART ADDS 
er. 

THREE DAYS GRACE Just Like You (Jive /Zomba) 668 +24 33086 19 2810 

VELVET REVOLVER Slither (RCA/RMG) 614 -75 26872 20 2810 

SHINEDOWN Simple Man (Atlantic) 607 +12 22021 12 2811 

ALTER BRIDGE Open Your Eyes (Wind -up) 569 +6 20657 10 2810 

LINKIN PARK Breaking The Habit gamer Bros.) 485 +23 20353 11 2110 

NICKELBACK Feelin' Way Too Damn Good (Roadrunner /IDJMG) 482 .84 26274 18 2610 

JET Cold Hard Bitch (At /antic) 419 +11 23944 30 2610 

VELVET REVOLVER Fall To Pieces (RCA /RMG) 408 +71 18196 5 2813 

SALIVA Survival Of The Sickest ( Island / /DJMG) 382 -2 14572 11 2210 

JET Rollover D.J. (Atlantic) 364 +25 10684 9 2611 

PAPA ROACH Getting Away With Murder (Geffen) 300 +11 11667 7 1910 

CROSSFADE Cold (Columbia) 297 +5 9485 17 1911 

BREAKING BENJAMIN So Cold (Hollywood) 293 +9 9051 13 1612 

SLIPKNOT Duality (Roadrunner/ /DAM 280 +10 12747 17 1410 

GREEN DAY American Idiot (Reprise) 267 +38 12390 3 2011 

GODSMACK fIDROPBOX Touche (Republic/Universal) 265 +19 9042 6 2211 

SEETHER f /AMY LEE Broken (Windup) 254 -50 13917 18 1410 

SILVERTIDE Ain't Comin' Home (J /RMG) 225 +46 5044 3 2316 

CHEVELLE Vitamin R (Leading Us Along) (Epic) 218 +1 6348 4 1910 

KENNY WAYNE SHEPHERD Alive (Reprise) 214 +105 8963 2 2013 

TESLA Words Can't Explain (Sanctuary/SRC) 205 +13 5826 8 1510 

VAN HALEN Up For Breakfast (Warner Bros.) 186 +20 4205 3 1711 

FUTURE LEADERS OF THE WORLD Let Me Out (Epic) 169 -16 4402 7 1510 

METALLICA Some Kind Of Monster (Elektra /Warner Bros.) 136 -20 3792 8 1810 

SWITCHFDOT Meant To Live (Redlnk/Columbia) 119 +13 4372 6 210 

A PERFECT CIRCLE Blue (Virgin) 111 +5 2624 2 1010 

EARSHOT Wait (WarnerBros.) 110 -14 2956 15 1210 

KID ROCK I Am (Top Dog /Atlantic) 106 43 2931 12 1510 

PUDDLE OF MUDD Spin You Around (Gellen) 96 -22 6684 11 1110 

THORNLEY Easy Comes (Roadrunner //DJMG) 91 +14 1676 1 1211 

31 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

8/22 -8/28. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to- 
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH 

number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R &R, Inc. 

New &Active 
HOOBASTANK Same Direction (lslandllDJMG) 

Total Plays: 86, Total Stations: 11, Adds: 0 

LOSTPROPHETS Wake Up (Make A Move) (Columbia) 

Total Plays: 86, Total Stations: 6, Adds: 0 

MEGADETH Die Dead Enough (Sanctuary/SRG) 

Total Plays: 81, Total Stations: 10, Adds: 0 

DROWNING POOL Love And War (Wind -up) 

Total Plays: 70, Total Stations: 11, Adds: 2 

KORN Word Up (Epic) 

Total Plays: 70, Total Stations: 7, Adds: D 

Reporters 
KZAR/Albuquerque, NM 
o. MI, 
Mtfollow. 

WZZO /Allentown, PA' ,Mrs 
N O MI/ 

HIM. R[VOHR 

KWHUMdprage, AK 
MtdEMr. 

! WORM 
UGnVORa0. 

2 

2 OWN WA. SMMEIe 
Motl[kM 

WTOS/Augusta, ME 

Ms MO 
Woo 

KMMOrrtin, 
TX' 

teJfRRi61 

KOOJ acon Rouge, LA' 
OK JO looPo 
R .Co. , air 

MVOEM.UÎnRS 

KIOGBeaumonL TX' 
r aMMrr 

WBUF/Bufalo, NY* 

MONO oo M.. 

WROK:'Canton. OH' 

r. 

WPXGCape Cod, MA nrMw 
MOM SW OE. 
Ma. LMna 

KO ROG( 

1.1,1, MAI SMRxERD 

WKLC/Chadeslon, WV 
ado MM1. 

WEBN/Cincinnali, OH' 
ano arar,/ ,Ms 

WMMS/Cleveland, OH' 
R.Mr. 
110 NI. a 

KNCPUCorpus Christi, Dr -e,- MMM. W 
n 5,01.0:0 

SKINDRED Nobody (Lava) 

Total Plays: 49, Total Stations: 5, Adds: 0 

DROPBOX Wishbone (Re -Align /Universal) 

Total Plays: 36, Total Stations: 3, Adds: 0 

PILLAR Bring Me Down (flicker /EMI CMG/Virgin) 

Total Plays: 31, Total Stations: 3, Adds: 0 

DAMAGEPLAN Pride (Elektra /Atlantic) 
Total Plays: 28, Total Stations: 4, Adds: 0 

HELMET See You Dead (Interscope) 

Total Plays: 26, Total Stations: 4, Adds: 1 

Songs ranked by total plays 

53 

POWERED 
4EDIABASE 

Most Added 
www.rradds.com 

ARTIST TITLE LABEL(SI 

SILVERTIDE Ain't Comin' Home (J /RMG) 

VELVET REVOLVER Fall To Pieces (RCA /RMG) 

KENNY WAYNE SHEPHERD Alive (Reprise) 

BREAKING BENJAMIN So Cold (Hollywood) 

DROWNING POOL Love And War (Windup) 

SPIDERBAIT Black Betty (Independent) 

NICKELBACK Because Of You (Roadrunner/WING) 

Most 
Increased Plays 
ARTIST TITLE L.48EE,S 

KENNY WAYNE SHEPHERD Alive (Reprise) 

VELVET REVOLVER Fall To Pieces (RCA /RMG) 

SILVERTIDE Ain't Comin' Home (J /RMG) 

KORN Word Up (Epic) 

GREEN DAY American Idiot (Reprise) 

JET Rollover D.J. (Atlantic) 

MARILYN MANSON Personal Jesus (Nothing /lnterscope/ 

THREE DAYS GRACE Just Like You (JivelZomba) 

LINKIN PARK Breaking The Habit (Warner Bros.) 

DROWNING POOL Love And War (Windup) 

Most 
Played Recurrents 
ARTIST 

ADDS 

6 

3 

3 

2 

2 

2 

2 

TOTAL 
PLAY 

INCREASE 

AUDIOSLAVE I Am The Highway (InterscopelEpic) 

THREE DAYS GRACE (I Hate) Everything About You /Jive /Zomba) 

TRAPT Headstrong (Warner Bros.) 

NICKELBACK Figured You Out (RoadrunnerlIOJMG) 

SHINEDOWN 45 (Atlantic) 

LINKIN PARK Lying From You (Warner Bros.) 

JET Are You Gonna Be My Girl (Atlantic) 

HOOBASTANK The Reason (lslandllDJMG) 

GODSMACK Running Blind (Republic /Universal) 

+105 

+71 

+46 

+41 

+38 

+25 

+25 

+24 

+23 

+21 

TOTAL 
PLAYS 

235 

199 

193 

177 

173 

162 

159 

147 

142 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 
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'Monitored Reporters 

49 Total Reporters 

31 Total Monitored 

18 Total Indicator 

Did Not Report. Playlist Frozen (2): 
WMTT/Elmira, NY 
WWCT/Peoria, IL 

www.americanradiohistory.com
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54 r ACTIVE ROCK TOP 50. POWEREDM 

September 3, 2004 MEDIABASE 
L Sr NS 

w , ARTIST -__ti_S 

1 1 BREAKING BENJAMIN So Cold (Hollywood) 

3 0 LINKIN PARK Breaking The Habit (Warner Bros.) 

2 3 THREE DAYS GRACE Just Like You (Jive /Zomba) 

4 4 CROSSFADE Cold (Columbia) 

5 5 SALIVA Survival Of The Sickest ((stand /IDJMG) 

7 0 ALTER BRIDGE Open Your Eyes (Wind -up) 

6 0 SHINEDOWN Simple Man (Atlantic) 

9 0 PAPA ROACH Getting Away With Murder (Geffen) 

8 Q SLIPKNOT Duality (Roadrunner /IDJMG) 

11 VELVET REVOLVER Fall To Pieces (RCA /RMG) 

12 Q CHEVELLE Vitamin R (Leading Us Along) (Epic) 

10 12 VELVET REVOLVER Slither (RCA/HMG) 

14 ® FUTURE LEADERS OF THE WORLD Let Me Out (Epic) 

13 GODSMACK fIDROPBOX Touche (Republic /Universal) 

16 ® GREEN DAY American Idiot (Reprise) 

18 0 LOSTPROPHETS Wake Up (Make A Move) (Columbia) 

17 17 JET Rollover D.J. (Atlantic) 

19 D A PERFECT CIRCLE Blue (Virgin) 

15 19 EARSHOT Wait (Warner Bros.) 

20 ED NONPOINT The Truth (Lava) 

21 21 HOOBASTANK Same Direction (Island /IDJMG) 

27 ® KORN Word Up (Epic) 

26 ® SILVERTIDE Ain't Comin' Home (J /RMG) 

22 24 METALLICA Some Kind Of Monster (Elektra /Warner Bros.) 

23 25 NICKELBACK Feelin' Way Too Damn Good (Roadrunner /IDJMG) 

24 PILLAR Bring Me Down (Flicker /EMI CMG /Virgin) 

25 ® SKINDRED Nobody (Lava) 

29 CD THORNLEY Easy Comes (Roadrunner /IDJMG) 

39 DROWNING POOL Love And War (Wind -up) 

41 KENNY WAYNE SHEPHERD Alive (Reprise) 

31 ® MEGADETH Die Dead Enough (Sanctuary /SRG) 

30 ® DAMAGEPLAN Pride (Elektra /Atlantic) 

34 ® HELMET See You Dead (Into-scope) 

32 COHEED AND CAMBRIA A Favor House Atlantic (Columbia) 

35 ® KILLSWITCH ENGAGE The End Of Heartache (Roadrunner /IDJMG) 

37 CD 12 STONES Far Away (Windup) 

28 37 PUDDLE OF MUDD Spin You Around (Geffen) 

36 38 KID ROCK I Am (Top Dog /Atlantic) 

42 a INSTRUCTION Breakdown (Geffen) 

33 40 TANTRIC After We Go (Maverick /Reprise) 

46 Gi LETTER KILLS Don't Believe (island /IDJMG) 

40 42 HIVES Walk Idiot Walk (/nterscope) 

45 43 LACUNA COIL Swamped (Century Media) 

48 44 VAN HALEN Up For Breakfast (Warner Bros.) 

IDebut> MARILYN MANSON Personal Jesus (Nothing / /nterscope) 

38 46 BURNING BRIDES Heart Full Of Black (V2) 

MUSIC Freedom Fighters (Capitol) 

47 48 MONSTER MAGNET Unbroken (Hotel Baby) (SPV USA) 

44 49 SKILLET Savior (Lava) 

'Debut > ®r KILLRADIO Do You Know (Columbia) 

'Debut> 

TOTAL 
PLAYS 

1847 

1810 

1701 

1546 

1500 

1431 

1405 

1375 

1358 

1166 

1099 

1098 

1060 

1021 

984 

852 

834 

788 

776 

743 

639 

622 

566 

548 

489 

479 

471 

410 

375 

371 

340 

325 

318 

277 

261 

242 

188 

181 

172 

155 

149 

131 

128 

126 

119 

119 

113 

107 

102 

93 

I- 
PLAYS 

-55 

+63 

-80 

49 

-20 

+34 

+5 

+65 

+6 

+109 

+70 

-83 

+77 

+37 

+113 

+9 

-21 

+30 

-138 

+1 

-91 

+225 

+164 

-114 

.97 

+13 

+50 

+66 

+192 

+204 

+50 

+33 

+72 

+3 

+25 

+23 

-173 

-51 

+10 

-105 

+4 

-46 

-19 

-6 

+111 

-89 

+93 

-36 

-46 

+8 

TOTAL WEEKS ON rOTALSrAnONS 
AUDIENCE CHART ADDS 

LOO) 

82899 19 6010 

88596 12 5810 

81737 22 5910 

72702 31 5810 

70430 12 5910 

68761 11 5910 

59812 14 5410 

63361 8 6010 

67255 20 5710 

53804 6 5810 

46478 5 6010 

58897 21 5810 

41611 13 5810 

44444 7 5611 

38825 4 5510 

27620 14 5511 

30238 9 5010 

25776 5 5510 

27276 18 5010 

22944 11 5210 

23403 14 4810 

19952 3 4714 

24314 5 5015 

21530 10 5010 

23268 18 35/0 

12230 10 3811 

9029 6 4815 

8886 4 3912 

10359 2 3911 

20369 2 43110 

11670 5 3413 

9433 8 3012 

9039 3 3714 

4141 9 2911 

6947 3 27/2 

4510 5 2310 

5537 14 2410 

6770 13 1610 

4756 3 1911 

6459 13 1710 

2212 7 1910 

2497 10 1710 

1941 8 11/0 

3335 2 1110 

6424 1 25120 

2441 11 2010 

1885 1 2415 

4061 13 1110 

3625 19 1310 

1116 1 1210 

60 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 8/22 -8/28. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total )lays, the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R & R by each reporting 

station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays 

(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004. 

The Arbitron Company). © 2004. R &R. Inc. 

Most Added' 
www.rradds.corrm 
ARTISTTi' -E ADDS 

MARILYN MANSON Personal Jesus (Nothing //nterscope! 20 

USED Take It Away (Reprise) 13 

KENNY WAYNE SHEPHERD Alive (Reprise) 10 

NICKELBACK Because Of You (Roadrunner /IDJMG) 8 

SUM 41 Were All To Blame (IslandlIDJMGI 7 

SILVERTIDE Ain't Comin' Home (J /RMG) 5 

SKINDRED Nobody (Laval 5 

MUSIC Freedom Fighters (Capitol) 5 

BURDEN BROTHERS Shadow (Kirtland) 5 

Most 
Increased Plays 
ARTIST LT E LAEE,S 

KORN Word Up (Epic) 

KENNY WAYNE SHEPHERD Alive (Reprise) 

DROWNING POOL Love And War (Wind -up) 

SILVERTIDE Ain't Comin' Home (J /RMG) 

GREEN DAY American Idiot (Reprise) 

MARILYN MANSON Personal Jesus /Nothing / /nterscope) 

VELVET REVOLVER Fall To Pieces (RCA /RMG) 

MUSIC Freedom Fighters (Capitol) 

FUTURE LEADERS OF THE WORLD Let Me Out (Epic) 

HELMET See You Dead //nterscope) 

Most 
Played Recurrents 

TOTAL 

PLAY 

INCREASE 

+225 

+204 

+192 

+164 

+113 

+111 

+109 

+93 

+77 

+72 

TOTAL 

ARTIST TITLE LABEL(S) PLAYS 

SEETHER f /AMY LEE Broken (Wind-up) 574 

NICKELBACK Figured You Out (Road runner/ /D MG) 520 

LINKIN PARK Lying From You (Warner Bros.) 515 

JET Cold Hard Bitch (Atlantic) 492 

GODSMACK Re-Align (Republic /Universal) 462 

THREE DAYS GRACE II Hate) Everything About You (JivelZomba) 446 

SHINEDOWN 45 (Atlantic) 435 

A PERFECT CIRCLE The Outsider (Virgin) 416 

DROWNING POOL Step Up (Wind-up) 394 

AUDIOSLAVE Show Me How To Live (/nterscope /Epic) 384 

New &Active 
FALL AS WELL Lazy Eye (Universal) 

Total Plays: 89, Total Stations: 10, Adds: O 

BURDEN BROTHERS Shadow (Kirtland) 

Total Plays: 67, Total Stations: 12, Adds: 5 

SPIDERBAIT Black Betty (Independent) 

Total Plays: 67, Total Stations: 7, Adds: 2 

NICKELBACK Because Of You (Roadrunner) /DJMG) 

Total Plays: 52, Total Stations: 11, Adds: 8 

USED Take It Away (Reprise) 

Total Plays: 10, Total Stations: 14, Adds: 13 

SUM 41 We're All To Blame (Island /IDJMG) 

Total Plays: 9, Total Stations: 7, Adds: 7 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radieandrecords.corn. 

Got Good Record Service? 
Get all the hits, for all the formats, every week for as little as S30 a month! 

HitDisc® is the music service for over 3,000 radio stations, shouldn't it he yours? 

Call 812.406.6800 or e -mail HitDisc ®TMCentury.com for details. 

fim CENTURY' 

CHR. AC, Urban. Country. Rock,Alternative. 

Latin, Christian. Smooth Jazz. Dance, Euro 

www.americanradiohistory.com

www.americanradiohistory.com


POWERED 

MEDIABASE 

ACT /VE ROCK 
September 3, 2004 

RateTheMusiC.CO® 
America's Best Testing Active Rock Songs 
12 + For The Week Ending 9/3/04 

11 KlrllrlN 

M M M 

Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34 

BREAKING BENJAMIN So Cold/Nodywoodl 4.37 4.42 87% 8% 4.30 4.44 4.16 

THREE DAYS GRACE Just Like You LJtvelZombal 4.27 4.30 95% 22% 4.02 4.10 3.93 

LINKIN PARK Breaking The Habit (Warner BrosJ 4.22 4.23 98% 30% 3.96 4.17 3.71 

EARSHOT Wait Warner Bros.) 4.19 4.28 69% 6% 4.12 4.11 4.12 

PAPA ROACH Getting Away With Murder (Geffen) 4.16 4.23 79% 7% 4.25 4.21 4.29 

CROSSFADE Cold (Columbia) 4.13 4.33 74% 12% 4.08 4.26 3.90 

SLIPKNOT Duality (Roadrunner / /DJMG) 4.12 4.26 86% 15% 4.24 4.14 4.34 

SEETHER fIAMY LEE Broken(Wind.upl 4.07 4.12 97% 26% 3.95 4.00 3.89 

LOSTPROPHETS Wake Up (Make A Movel (Columbia) 4.04 4.12 87% 12% 3.86 3.98 3.73 

CHEVELLE Vitamin R (Leading Us Along) (Epic) 3.97 3.98 56% 7% 4.02 4.23 3.81 

HOOBASTANK Same Direction (Island //DJMG/ 3.96 3.91 87% 14% 3.82 3.84 3.79 

GOOSMACK fIOROPBOX Touche (Republic /Universal) 3.95 4.04 65% 7% 4.00 4.00 4.00 

PILLAR Bring Me Down (Flicker/all CMG /Virgin) 3.93 4.01 46% 6% 3.98 4.22 3.79 

VELVET REVOLVER Slither (RCA /RMGI 3.92 4.15 89% 24 °/ 3.89 3.51 4.30 

A PERFECT CIRCLE Blue /Virgin) 3.91 4.07 50% 6% 3.92 4.03 3.79 

GREEN DAY American Idiot (Reprise) 3.83 3.66 72% 12% 3.43 3.47 3.38 

VELVET REVOLVER Fall To Pieces (RCA /RMG) 3.83 3.91 67% 10% 3.91 3.50 4.29 

NONPOINT The Truth (Laval 3.80 3.95 47% 7% 3.72 4.15 3.35 

SALIVA Survival Of The Sickest (Island /IDJMGI 3.77 3.81 70% 12% 3.80 3.68 3.91 

FUTURE LEADERS OF THE WORLD Let Me Out (Epic) 3.68 3.83 50% 9% 3.52 3.46 3.57 

TANTRIC Alter We Go (Mavenck/Reprise) 3.66 3.61 41% 7% 3.46 3.64 3.32 

PUDDLE OF MUDD Spin You Around (Geffen) 3.65 3.68 77% 17% 3.38 3.45 3.32 

ALTER BRIDGE Open Your Eyes /Windup/ 3.61 3.83 77% 16% 3.58 3.48 3.68 

NICKELBACK Fedi' Way Too Darm Good (Roatmnnerl /LUMG) 3.60 3.56 89% 35% 3.13 3.04 3.23 

SHINEDOWN Simple Man (At /antic) 3.60 3.75 72% 19% 3.69 3.84 3.54 

JET Rollover D.J. (At /antic) 3.13 3.17 83 % 30 % 2.80 2.98 2.60 

METALLICA Some Kind Of Monster /flektralWernerBros.) 3.06 3.08 78% 28% 2.79 2.89 2.67 

Total sample size is 448 respondents. Total average lavorabililyestimates are based on a scale of 1 -5. (I= dislike very much, 5= like very 

much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of 
respondents who said theyare tired ofhearwig the song. Songs must have 40% familiarity to appear on survey. Sample composition is based 
on persons 12.. Persons are screened via the Internet. Once passed. they can take the music test based on the format/music preference. 

RateTheMusic.com results are not meant to rep/ce fallout research. The results are intended to show opinions of participants on the the 

Internet only. RateTheMusic is a registered trademark of RateTheMosiccom. The RTM system, is available for local radio stations by 

calling 818- 377 -5300. RateTheMusic. corn data is provided by Mediabase Research, a division of Premiere Radio Networks. 

55 

% - \ 

RR ROCK TOP 30 
CANADA 

AS, 
WEEK 

THIS TOTAL 

WEEK ARTIST TITLE LABELISI PLAYS 
e/- 

PLAYS 
WEEKS ON 

CHART 
TOTAL 

STATIONS 

1 o KILLERS Somebody Told Me (/stand /IUJMG) 563 +5 13 710 

2 © LINKIN PARK Breaking The Habit (Warner Bros.) 516 +1 10 710 

4 o MATTHEW GOOD BAND Alert Status Red /Atlantic) 460 +15 16 610 

5 0 TEA PARTY The Writings On The Wall (EMI Music Canada) 440 +10 5 610 

8 © JET Rollover D.J. (At /antic) 417 +50 6 711 

7 o GREEN DAY American Idiot (Reprise) 417 +42 4 310 

6 7 SEETHER IIAMY LEE Broken (Windup) 395 -33 18 1010 

3 8 VELVET REVOLVER Slither (RCA /BMW 386 -71 20 710 

9 Q ALTER BRIDGE Open Your Eyes (Windup) 380 +39 6 410 

10 FRANZ FERDINAND Take Me Out (Domino/Epic) 319 +3 9 510 

12 e WAKING EYES Watch Your Money (Warner Bros.) 305 +9 11 610 

11 12 TREWS Tired 01 Waiting (Sony Music Canada) 292 -19 11 210 

14 e NICKELBACK Feeli' Way Too... (RoadrunnerlIDJMG) 269 +5 21 2010 

15 i DASHBOARD.,. Vindicated (Vagrant//nterscopel 252 +7 8 310 

16 ® A. BRYAN ADAMS Open Road ( Universali 251 +7 3 410 

25 VELVET REVOLVER Fall To Pieces (RCA/HMG) 248 +65 2 612 

23 TRAIN Ordinary (Columbia) 240 +42 5 510 

18 i BILLY TALENT River Below (At /antic) 240 +15 11 710 

13 19 TRAGICALLY HIP Vaccination Scar (Zoe /Rounder) 228 -50 20 610 

17 20 STABILO Everybody (Virgin Music Canada) 217 15 9 410 

28 t TRAGICALLY HIP It Can't Be Nashville... (Zoe /Rounder) 205 +43 2 310 

20 22 e RUSH Summertime Blues (Anthem /Atlantic) 196 -17 13 610 

26 ® 4 THORNLEY Come Again (Roadrunrrer /IUJMG) 188 +19 2 513 

22 24 THORNLEY So Far So Good (Roadrunner /IDJMGI 177 23 21 1610 

21 25 HOOBASTANK The Reason (island //DJMG) 176 29 21 1610 

19 26 JET Cold Hard Bitch (Atlantic) 171 -43 21 1610 e . FINGER ELEVEN One Thing (Windup) 149 +3 20 1110 

24 28 LENNY KRAVITZ Where Are We Runnin'? (Virgin) 143 44 21 1010 

29 29 POWDERFINGER ...On My Mind (Republic /Universal) 137 -21 21 12)0 

27 30 HIVES Walk Idiot Walk (Interscopel 136 .33 5 210 

26 Canadian Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio 
Networks. Songs ranked by total plays for the airplay week of 8/22-8/28. Bullets appear on songs gaining plays or remaining 
flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed first. Songs 
below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially 
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a 

\song. f Indicates Cancon. ©2004, RBR, Inc. 
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MAX TOLKOFF 
mtolkoff@radioandrecords.com 

ALTERNATIVE 

Short- Attention -Span 
Fall Preview 
The music you need to know about right now 

As usual, your desk is piled high with the 
potential coasters and Christmas -tree decora- 
tions known as CDs. You have successfully 
avoided playing Air and Faithless this year, 
so, unfortunately, these will become said tree 
ornaments in a few short months - although, 
in the case of Faithless, it's not too late. That 
would require you to go beyond the manda- 
tory Linkubus and Metoolica curriculum 
though. Are you brave enough? 

Some stations you love and respect took a shot with Faithless. 
Was "Mass Destruction" too dancey or rhythmic for you? I will 
go to my grave contending that it was the flavor track the format 
needed this summer. You remember flavor, don't you? Well, may- 
be you don't. 

Still, the format has generally done a good job this year of cre- 
ating that all -important separation between us and our Active 
Rock brethren. The Killers, Modest Mouse, Franz Ferdinand and 
many more are charting the course to a new, more adventurous 
Alternative presence. 

This week R &R devotes precious ink and page space to more 
bands that you can be proud to play before midnight. Some are 
already on the radar; some need a willing benefactor -a patron, 
so to speak. At the very least, go back and give these another lis- 
ten. 

Social Distortion 
Track: "Reach for the Sky" 

Label: Timebomb 

Why? If you don't know by now, you need to go program a 

Country station - although, many years from now, when the 
entire body of Social D's work is considered, it will be discov- 
ered that their music was only a stone's throw from country any- 
way. Seriously, if you listen closely and often, what you really hear 
in their songs is American folk music disguised with electric gui- 
tars and a punk rock attitude. 

Maybe that's why Mike Ness likes to throw in Johnny Cash's 
"Ring of Fire" during gigs. "Reach for the Sky" continues the sig- 
nature Social D sound, combining Ness' raw coyote wail with true 
garage sensibilities. If you liked "Ball & Chain," you'll love this. 
If you play Bad Religion, The Ramones, X or any other band re- 

sponsible for the formation of this format, you'll play this too. 
The few, the proud, the brave As of this writing, you don't 

have it yet. By the time you read this, it might be showing up in 
the mail. This much we can predict: It will start in the West. 

Dresden Dolls 
Track: "Coin Operated Boy" 

Label: 8 Foot 

Why? This is how Tori Amos started. I remember it like it was 
yesterday. Weirdly, I was at WFNX /Boston at the time. The label 
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got me out to see her live at a local club. She was amazing, but 
we couldn't figure out what format she fit. Even ex- WBCN /Bos- 
ton PD Oedipus loved her bet couldn't figure out where she 
would go. The rest, as they say, is history. 

The same kind of vibe infuses Boston's Dresden Dolls. If you 
came to the R &R Convention this year, you saw this quasi -caba - 
ret act at the "Anatomy of a Music Meeting" session. The crowd 
was stunned. Fun fact No. 1: Dresden Dolls won the annual 
WBCN Rumble. Fun fact No. 2: They are selling out wherever 
they play, and the fans are fanatical. 

The few, the proud, the brave: KBZT /San Diego, WNNX 
(99X) /Atlanta and KCNL /San Jose are all dipping a toe in the 
water. KRBZ /Kansas City and KXRK /Salt Lake City actually 
added the song. 

The Explosion 
Track: "Here I Am" 

Label: TarantulaNirgin 

Why? Hooks, hooks, hooks. Boston's throwing some great 
bands on the national barbecue again. The Explosion satisfy the 
need for rock without sounding like everyone else. Think Blink - 
182 if Blink -182 sounded like they came from England, not New 
England. It's power pop for angry kids. None of this makes any 
sense whatsoever, does it? You 'll get it after a mere two spins in 
your office CD player. On tour now with Burning Brides. On tour 
this fall with Social Distortion. 

The few, the proud, the brave: About 22 of you have noodled 
around with spins on this. WBTZ /Burlington, VT added it early. 
This could be the surprise hit of the fall. 

Jimmy Eat World 
Track: "Pain" 

Label: DreamWorks/Interscope 

Why? 'Cause it's a great song. Period. Well, also they got hosed 
when they released Bleed American right after 9/11. That album 
was renamed Jimmy Eat World, but it was a weird year all around. 
The momentum has been quietly building for a few years now, 
with the unspoken understanding among many radio types be- 
ing that if the band came out with even a halfway decent tune off 

the new disc, radio play would be huge. Here's your song. 
The few, the proud, the brave: The official add date is Sept. 

14, but more than 25 stations couldn't wait and added "Pain" the 
week of Aug. 23. We may have a closeout by Sept. 14. 

Secret Machines 
Track: "Nowhere Again" 

Label: P..eprise 

Why? Hello? Major chords? Happy -sounding music? The lyr- 
ics may be mildly nonsensical emo stuff, but the music doesn't 
sound like it. And, damn, how refreshing is that? They're not 
whining about how much their lives suck, and they use a piano 

Think Blink -182 if Blink -182 sounded 

like they came from England, not New 

England. 

amid the rock, but don't think they're little sissies. The background 
is mesmerizing, which isn't surprising, considering they count 
Brian Eno, Pink Floyd, Tangerine Dream, My Bloody Valentine 
and Spiritualized among their influences. It's a little flavor to toss 
in with the Sumcharlotte182. 

The few, the proud, the brave: WROX /Norfolk, WDYL 
(Y101) /Richmond, KPNT /St. Louis, KITS (Live 105) /San Fran- 
cisco, KBZT /San Diego and KWOD /Sacramento have all stepped 
out on this track. Bow to the peer pressure. 

The Music 
Track: "Freedom Fighters" 

Label: Capitol 

Why? Remember what the response was like when Led Zep- 
pelin hit? If Led Zeppelin had come around 30 years later, they'd 
be The Music. This is turn-it-up-and-blow-the-monitors-out mu- 
sic for the new millennium. These young English lads are the real 
deal - they're every bit as good live as they are on disc. And I 

heard a vague rumor that if you don't at least give this single the 
proper listen it deserves (while the speakers are cranked to 11, of 
course), Darren Eggleston will personally come to your office and 
fart in your shoe. 

The few, the proud, the brave: KNRK /Portland, OR PD Mark 
Hamilton is showing allegiance to his countrymen. Many others 
are cautiously testing the waters. Allow me to push you in. 

Death Cab For Cutie 
Track: "The New Year" 

Label: Barsuk 

Why? Because all the people who went absolutely nuts over 
The Postal Service will realize the lead singer sounds familiar - 
it's Ben Gibbons, who was fronting Death Cab For Cutie years 
before he even thought about his Postal Service side project. Be- 

cause DCFC have a rabid fan following who pack all their shows 
and buy all their CDs and know the words to every song. Because 
the band is on the Vote for Change Tour with Bruce Springsteen, 
R.E.M., Pearl Jam and Dave Matthews Band, so you'll be hearing 
their name in the news a lot. 

The few, the proud, the brave: WBRU /Providence, WKQX 

(Q101) /Chicago, KRBZ /Kansas City, KROQ /Los Angeles and 
KNRK are all giving this song good spins. The tastemakers are 
there, why aren't you? 

The Walkmen 
Track: "The Rat" 

Label: Warner Bros. 

Why? This is not The Walkmen you know from that Volks- 
wagen commercial that was on TV every six seconds last sum- 
mer. This is version 2.0: edgier, more raw and powerful Walkmen 
who bring you the perfect song for post - breakup traumatic stress 
disorder -a common malaise suffered by Alternative listeners. 
When your Pl is driving back from his ex- girlfriend's house af- 
ter she just broke up with him, this is the song he's going to want 
to pound his head against the steering wheel to. It's emo rock, 
not slow, soft stuff. I hear that emo is fairly popular with the kids. 

The few, the proud, the brave: Q101; WWCD (CD101) /Co- 
lumbus, OH; KROQ KNRK; Live 105; and WBUZ /Nashville are 
already hip-deep on this track. 

Continued on Page 58 
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LAST 
WEEK 

r ALTERNATIVE TOP 50, 
® September 3, 2004 

WEEK ARTIST ' ".-. 

1 O LINKIN PARK Breaking The Habit (Warner Bros.) 

3 © GREEN DAY American Idiot (Reprise) 

2 3 THREE DAYS GRACE Just Like You (Jive /Zomba) 

4 4 FRANZ FERDINAND Take Me Out (Domino /Epic) 

5 0 KILLERS Somebody Told Me (/s /and //DJMG) 

6 0 SLIPKNOT Duality (Roadmmner/ /DJMG) 

8 0 BREAKING BENJAMIN So Cold (Hollywood) 

9 0 CHEVELLE Vitamin R (Leading Us Along) (Epic) 

10 0 LOSTPROPHETS Wake Up (Make A Move) (Columbia) 

7 10 DASHBOARD CONFESSIONAL Vindicated (Vagrant / lnterscope) 

13 Q PAPA ROACH Getting Away With Murder (Gellen) 

11 ® BEASTIE BOYS Triple Trouble (Capitol) 

18 ® HOOBASTANK Same Direction (/s /and //DJMG) 

17 o VELVET REVOLVER Fall To Pieces (RCA /RMG) 

12 15 SEETHER FIAMY LEE Broken (Wind-up) 

14 16 VELVET REVOLVER Slither (RCA /RMG) 

16 17 MODEST MOUSE Float On (Epic) 

24 D CROSSFAOE Cold (Columbia) 

23 D COHEED AND CAMBRIA A Favor House Atlantic (Columbia) 

22 YELLOWCARD Only One (Capitol) 

15 21 JET Rollover D.J. (Atlantic) 

26 ® TAKING BACK SUNDAY A Decade Under the Influence (Victory) 

27 ® ALTER BRIDGE Open Your Eyes (Wind -up) 

21 24 HIVES Walk Idiot Walk (Interscope) 

28 ® A PERFECT CIRCLE Blue (Virgin) 

25 26 STORY OF THE YEAR Anthem Of Our Dying Day (Maverick /Reprise) 

30 ® SNOW PATROL Run (A &M /lnterscope) 

'Debut> ® JIMMY EAT WORLD Pain (Dream Works /lnterscope) 

31 ® KORN Word Up (Epic) 

29 30 SALIVA Survival Of The Sickest (/s /and / /DJMG) 

33 SKINDRED Nobody (Lava) 

32 ® GODSMACK f)DROPBOX Touche (Republic/Universal) 

34 ® FUTURE LEADERS OF THE WORLD Let Me Out (Epic) 

42 Q MODEST MOUSE Ocean Breathes Salty (Epic) 

35 ® STROKES The End Has No End (RCA /RMG) 

(Debut, ® CAKE No Phone (Columbia) 

45 ® MUSE Hysteria (EastWest /Warner Bros.) 

(Debut> ® GOOD CHARLOTTE Predictable (Epic) 

40 ® NEW FOUND GLORY Failure's Not Flattering (What's Your Problem) (Gellen) 

44 ® INTERPOL Slow Hands (Matador) 

36 41 BEASTIE BOYS Ch-Check It Out (Capitol) 

(Debut> SUM 41 We're All To Blame (Island //DJMGI 

39 43 NICKELBACK Feelin' Way Too Damn Good (Roadrunner/IDJMG) 

41 44 G. LOVE Astronaut (Brushfire /Universal) 

43 45 EARSHOT Wait (Warner Bros.) 

lDebut> USED Take It Away (Reprise) 

37 47 CHRONIC FUTURE Time And Time Again (lnterscope) 

48 ® AMBULANCE Primitive (The Way I Treat You...) (TVT) 

/Debut DENVER HARBOR Picture Perfect Wannabe (Universal) 

'Debut> SECRET MACHINES Nowhere Again (Reprise) 

TOTAL 
PLAYS 

2496 

2320 

2116 

1917 

1844 

1768 

1761 

1570 

1435 

1381 

1312 

1312 

1272 

1260 

1142 

1088 

1068 

1038 

1024 

1017 

1002 

949 

843 

832 

767 

657 

649 

628 

595 

536 

531 

465 

459 

415 

384 

382 

361 

360 

323 

322 

319 

282 

274 

255 

254 

252 

236 

213 

212 

201 

+46 

+113 

147 

-113 

+36 

+25 

+211 

+ 34 

+42 

-268 

+59 

+18 

+152 

+ 126 

144 

126 

-75 

+103 

+64 

+31 

-196 

+83 

+15 

-178 

+54 

-221 

+78 

+547 

92 

-164 

+95 

+5 

+23 

+156 

+24 

+211 

+130 

+194 

+37 

+76 

25 

+235 

-15 

-22 

3 

+229 

-68 

+6 

+98 

+36 

TOTAL 
AUDIENCE 

001 

166390 

171882 

131256 

129859 

110348 

94747 

96189 

107481 

65229 

75277 

59544 

75409 

65863 

88097 

67855 

100017 

97413 

38433 

50761 

48258 

43938 

53610 

34266 

30521 

26736 

30168 

32716 

70047 

39322 

18797 

19367 

18461 

11857 

26272 

14532 

18465 

11428 

34705 

9468 

33336 

23043 

33351 

12559 

9888 

8674 

26153 

6492 

5331 

4506 

8861 

WEEKS ON 

CHART ADDS 
TOTAL STATIONS 

13 7110 

4 7410 

22 6610 

19 6610 

17 6210 

20 5710 

18 5911 

5 6911 

13 66 /0 

15 6110 

7 6211 

9 7011 

8 6211 

7 6414 

21 4410 

21 5510 

25 5810 

15 4111 

1G 6214 

10 5610 

9 6510 

10 5411 

9 3910 

12 5910 

5 4610 

19 4910 

6 4312 

1 53131 

4 3613 

11 3210 

5 3811 

7 3211 

8 3012 

3 3515 

4 3210 

1 3519 

2 3516 

1 2514 

4 2810 

2 2213 

18 3210 

1 36128 

16 1310 

7 1910 

16 1210 

1 38128 

8 2010 

2 1910 

1 2212 

1 1510 

75 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 8/22 -8/28. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R8R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays 
(times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (02004. 
The Arbitron Company). 0 2004, R&R, Inc. 

RULE # 1 

"Always treat the customer right, because 
if you don't, someone else will. 

RULE # 2 
Don't forget rule #1. 

Most Added' 
www.rradds.com 
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POWERED 

MEDIABASE 

ARTIST TITLE LABEL/S) ADDS 

JIMMY EAT WORLD Pain (DreamWorks//nterscope) 31 

USED Take It Away (Reprise) 28 

SUM 41 Were All To Blame lls/and/IDJMG) 28 

EXPLOSION Here I Am (TarantulalViigin) 12 

SOCIAL DISTORTION Reach For The Sky (Time Bomb) 12 

CURE Alt.End (Geffen) 10 

RIDDLIN' KIDS Stop The World (Aware /Columbia/ 10 

CAKE No Phone (Columbia) 9 

MARILYN MANSON Personal Jesus (Nothing /Interscope/ 9 

MUSIC Freedom Fighters (Capitol) 7 

Most 
Increased Plays 

ARTIST TITLE LABELS) 

TOTAL 

PUY 
KRUSE 

JIMMY EAT WORLD Pain (DreamWorks /lnterscopel +547 

SUM 41 We're All Ta Blame (ls /and /IDJMG) +235 

USED Take It Away (Reprise) +229 

BREAKING BENJAMIN So Cold (Hollywood) +211 

CAKE No Phone (Columbia) +211 

GOOD CHARLOTTE Predictable (Epic) + 194 

MODEST MOUSE Ocean Breathes Salty (Epic) +156 

HOOBASTANK Same Direction (lslandlIDJMG) +152 

MARILYN MANSON Personal Jesus (Nothing /lnterscopel +149 

MUSE Hysteria (Ea st West /WarnerBros.) +130 

Most 
Played Recurrents 
ARTIST 

. 
TOTAL 
PLAYS 

INCUBUS Talk Shows On Mute (Epic) 934 

SHINEDOWN 45 (Atlantic) 900 

JET Cold Hard Bitch (At /antic) 709 

311 Love Song (Maverick /VolcanolZombal 677 

LINKIN PARK Lying From You (Warner Bros.) 631 

INCUBUS Megalomaniac (Epic) 619 

SWITCHFOOT Meant To Live (Red /nk/Columbia) 582 

BLINK-182 I Miss You (Geffen) 535 

WHITE STRIPES Seven Nation Army (ThirdMan/V2) 534 

New &Active 
NONPOINT The Truth (Lava) 

Total Plays: 188, Total Stations: 10, Adds: 1 

SHINEDOWN Simple Man (Atlantic) 
Total Plays: 181, Total Stations: 12, Adds: 5 

KILLRADIO Do You Know (Columbia) 

Total Plays: 180, Total Stations: 16, Adds: 0 

PRESIDENTS OF THE UNITED STATES Some... (Independent) 

Total Plays: 166, Total Stations: 12, Adds: 0 

MARILYN MANSON Personal Jesus (Nothing /Interscope) 

Total Plays: 164, Total Stations: 13, Adds: 9 

AUTHORITY ZERO Mexican Radio (lava) 
Total Plays: 162, Total Stations: 15, Adds: 0 

FEATURES The Way It's Meant To Be (Universal) 

Total Plays: 159, Total Stations: 13, Adds: 0 

KEANE Somewhere Only We Know ( lnterscope) 

Total Plays: 152, Total Stations: 11, Adds: 0 

HIGH HOLY DAYS The Getaway (Roadrunner/IDJMG) 

Total Plays: 145, Total Stations: 13, Adds: 1 

MORRISSEY First Of The Gang To Die (Sanctuary /SRG) 

Total Plays: 142, Total Stations: 11, Adds: 0 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

COYOTE PROMOTIONS.COM, a division of Adobe Graphics 
82 Design, Inc. started in 1989 in Sante Fe, New Mexico. 

(We've grown since then.) We now serve over 2,500 clients 
in radio, television and the recording industry. 

erF°m 
promotion enc 

StenLfortYroIDBebbey ad 1.nw VshLC1e Wr:: 

PH:1- 800 -726 -9683 516- 487 -5696 EX: 516- 482 -7425 CUSTOMERSERVICE @COYOTEPROMOTIONS.COM 300 NORTHERN BL., SUITE #26 GREAT NECK, NY.11021 PO Box 2212, GREAT NECK, NY 11022 
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58 ALTERNATIVE, 
® September 3, 2004 

IlateTheMUSÍC.com 
191I1V 

America's Best Testing Alternative Songs 12 + 

For The Week Ending 9/3/04 

Artist Title (Label) TW LW Familiarity Burn 
Persons 

18 -34 
Men 

18 -34 
Women 
18 -34 

TAKING BACK SUNDAY A Decade Under the...lincrory) 4.15 4.08 60% 6% 4.04 3.79 4.23 

GREEN DAY American that (Reprise) 4.13 4.16 81% 9% 4.06 3.99 4.12 

DASHBOARD CONFESSIONAL Viidicated (Vagrant/bite/scope) 4.08 4.02 94% 25% 3.99 3.88 4.07 

KILLERS Somebody Told Me /lsland /IDJMG/ 4.08 4.11 85% 16% 3.97 3.76 4.12 

YELLOWCARD Only One (Capitol/ 4.08 3.98 82% 11% 3.96 3.94 3.98 

STORY OF THE YEAR Anthem Of Our (Maverick Repnse) 4.00 3.92 91% 23% 3.90 3.61 4.10 

BLINK -182 Down ( Geller) 3.95 3.85 93% 26% 3.88 3.78 3.95 

THREE DAYS GRACE Just Like You (Jive /Zomba) 3.94 3.93 95% 29% 3.80 3.53 3.99 

BREAKING BENJAMIN So Cold (Hollywood) 3.93 3.86 77% 13% 3.91 3.69 4.07 

LOSTPROPHETS Wake Up (Make A Moue) (Columbia) 3.92 3.91 84% 18% 3.79 3.66 3.90 

FRANZ FERDINAND Take Me Out (Donino /Epic) 3.88 3.80 90% 29% 3.91 3.84 3.95 

HOOBASTANK Saute Direction (lsland /IDJMG) 3.88 3.85 86% 17% 3.79 3.61 3.92 

COHEED AND CAMBRIA A Favor House Atlantic (Columta) 3.83 3.91 60% 13% 3.84 3.68 3.97 

LINKIN PARK Breaking The Habit (Warner Bros.) 3.81 3.76 98% 38% 3.83 3.56 4.03 

INCUBUS Talk Shows On Mute (Epic) 3.81 3.73 95% 29% 3.83 3.70 3.92 

CROSSFADE Cold /Columbia) 3.75 3.75 58% 12% 3.70 3.60 3.80 

A PERFECT CIRCLE Blue (Virgin) 3.74 - 41% 7% 3.86 3.74 3.97 

MODEST MOUSE Float On (Epic) 3.72 3.61 91% 33% 3.78 3.78 3.78 

CHEVELLE Vitamin R leading Us Along) (Epic) 3.70 3.70 50% 6% 3.75 3.66 3.83 

VELVET REVOLVER Slither (RCA /RMG) 3.65 3.59 80% 25% 3.69 3.57 3.79 

SHINEDOWN 45 (Atlantic) 3.59 3.53 79% 30% 3.50 3.38 3.59 

VELVET REVOLVER Fall To Pieces /RCA /RMG) 3.59 3.62 56% 13% 3.66 3.51 3.77 

SEETHER tIAMY LEE Broken (Wind-up) 3.57 3.57 95% 44% 3.66 3.42 3.83 

PAPA ROACH Getting Away With Murder (Gel fen) 3.53 3.65 66% 15% 3.48 3.37 3.58 

JET Rollover D.J. (Atlantic) 3.48 3.47 82% 24% 3.35 3.20 3.48 

ALTER BRIDGE Open Your Eyes (Windup) 3.43 3.54 63% 19% 3.33 3.15 3.48 

SLIPKNOT Duality (Roadrunner/10JMM 3.34 3.52 75% 24% 3.41 3.47 3.37 

HIVES Walk Idiot Walk / /nterscope/ 3.27 3.26 65% 21% 3.19 3.20 3.18 

SALIVA Survival Of The Sickest (lsland /IDJMG) 3.26 3.16 53% 16% 3.21 3.12 3.30 

Total sample size is 420 respondents. Total average /avorability estimates are based on a scale of 1 -5. (1= dislike very much. 5 = like very much). 

Total Familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they 

are tired of hearing the song. Songs must have 40% familiarly to appear on survey Sample composition is based on persons 124. Persons are 

screened via the Internet. Once passed, they can take the music test based on the formaVmusic preference. RateTheMusic.com results are not meant 

to replace callout research. The results are intended to show opinions of participants on the the Internet ony RatemheMusic is a registered trademark 

of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818477 -5380. RateTheMusic.com data is provided by 

Mediabase Research, a division of Premiere Radio Networks. 

Short -Attention -Span Fall Preview 
Continued from Page 56 

Flogging Molly 
Track: Seven Deadly Sins" 

Label: SideOneDummy 

Why? It's Hogging Molly, fercryin'outloud! You should be all over a band who 
bill themselves as "a Guinness -soaked musical body blow." Don't let the fact that 
this song is pirate music throw you. When Flogging Molly played the El Rey in 
Los Angeles, they sold out the place and the entire floor was covered in punk 
rockers who not only shrieked along to every word, but were moshing like their 
lives depended on it. Who knew the masses would mosh to a band that has a 
mandolin player and a violinist who also plays the tin whistle? The following is 
there - if you play it, they will come. 

The few, the proud, the brave: KXRK (X96) /Salt Lake City is testing. If the Mor- 
mons are digging Flogging Molly, there's no reason your listeners won't love them too. 

I'm pretty sure Linkin Park are breaking 
some kind of record. How many No. 1 

hits is this? I have to go look it up, but they 
hang on to the top slot for another week ... 

Moving smartly into No. 2 in the blink of an 

eye are Green Day ... The Killers, biding 
their time, hold at No. 5. They're waiting for 
the dust to clear before proceeding upward 
... Slipknot hover at No. 6 ... Breaking 
Benjamin sneak to No. 7 from No. 8, prov- 
ing the strength of this track. Quite the suc- 
cess story for Hollywood this year ... Chevelle and Lostprophets also inch up a 

notch in the heavy traffic ... That delicate low -teen territory is home to Papa Roach. 
Beastie Boys. Hoobastank and Velvet Revolver. Look for this battle to produce 
a champion next week ... Check out Yellowcard. continuing their upward momen- 
tum, going 22 -20 this week ... Speaking of emo heroes. Taking Back Sunday are 
convincing everyone this is a serious radio track - 26 -22 this week ... Alter Bridge 
go 27 -23 ... Radio says, "Must play more Snow Patrol!" They go 30 -27 this week 
... Keep Your Eye on the Movement: A Perfect Circle. Cake. Muse, Good Char- 
lotte, Ambulance ... New to the Chart: Jimmy Eat World. Cake, Good Charlotte, 
Sum 41, The Used, Denver Harbor. Secret Machines ... Most Added: Jimmy 
Eat World, The Used, Sum 41, The Explosion. Social Distortion. The Cure ... 

Most Should Be Added: Social Distortion. Flogging Molly. Dresden Dolls. Snow 
Patrol, Denver Harbor, The Music. - Max Tolkoff, Alternative Editor 
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911 
JOHN SCHOENBERGER 
fisch oenberger@radioandrecords. com 

TRIPLE A 

beyond Branding 
Can music radio stay relevant in the emerging marketplace? 

By Paul Marszalek 

Paul Marszalek is a veteran radio and television pro- 
grammer who has served as VP/Music Programming for 
V Hl, OM of KFOG /San Francisco and Asst. PD of WXRT/ 
Chicago, among other positions. Shortly before the Triple 
A Summit he gave me a call and said that he had some 
ideas he'd like to put in a guest column. I agreed, and, 
as you'll read, Marszalek has been putting on his think- 
ing cap. 

Ed Christian, CEO of Saga, may 
have summed it up during the com- 
pany's second -quarter 
conference call, when he 

said, "Over the years per- 

haps some greed got in 
the way. There is not the 

patina of goodness on ra- 

dio that there should be, 

and the radio industry - 
in terms of programming 
and everything - isn't as 

fun as it used to be." 
Mr. Christian may be 

ahead of the game. Unlike many, at 
least he's not in denial. In addition, 
Clear Channel's recent pledge to re- 

duce spotloads also indicates that the 
industry recognizes that it may have 
pushed things too far. The question 
is, is it too late? What can we do to 
rejuvenate the product and win back 
the customers? 

I believe the troubles in the record 
industry can serve as a cautionary tale 

for radio. The similarities are striking. 

The Record Industry, 
Five Years Ago 

Taking a general overview, I came 

up with these key points concerning 
the lead -up to the major changes that 
the record industry is currently go- 
ing through. Keep in mind that this 
concerns the more commercial as- 

pects of the industry, which, after all, 
pay the bills: 

The record industry pushed 

dumbed -down, safe, sound -alike 
product driven essentially by callout 

hooks. 
With the exception of 

the four or five Britney/ 
Backstreet teen pop me- 

gastars, it pushed faceless 

one -hit wonders designed 
for immediate returns. 

It failed to employ 
good old- fashioned R &D 
and didn't develop talent 

razalek for the long haul. This al- 

lowed it to go cold when 
the teen pop megastars faded. 

It pushed an overpriced prod- 
uct, essentially charging $16 or more 
for CDs with one good song on them. 

It picked the worst time to prac- 
tice these myopic business tech- 
niques, heading right into the teeth 

of emerging technologies and new 
entertainment options such as the In- 
ternet, DVD and video games. 

It saw significant declines in 
buying from younger demos. 

It was in denial that there was a 

problem, yet refused to embrace 
change. 

It blamed the customer when the 

customer decided not to play by its 
rules. By not recognizing its own 
problems with its product and distri- 
bution chain, the record industry re- 

fused to embrace a legal download- 
ing system. Instead, it attacked the 
consumer for illegal downloading. 

Well, we all know how that turned 

Paul Ma 

With it becoming increasingly difficult for 

music radio stations to compete with the new 

emerging jukeboxes, stations will need to 

spend more time developing tiebreaking 

attributes that are meaningful to their 

audience. 

out. We're headed toward three ma- 

jors, and they're still not out of the 
woods. 

Music Radio Today 
What about where commercial ra- 

dio is today? 

It pushes a dumbed-down, safe, 

sound -alike product essentially driv- 
en by callout hooks. 

It plays faceless one -hit wonders 
or relies on an increasingly tired li- 
brary. 

It fails in the R &D department. 
This includes the over -reliance on 
and misuse of callout -style research. 

It also includes the failure to devel- 

op superstar artists, air talent, new 
formats, programs and techniques to 
attract audience. 

It pushes an overpriced product, 
asking the consumer to sit through 
excessive amounts of commercials 
and dutter. 

It picked the worst time to prac- 

tice these myopic business techniques, 

heading right into the teeth of emerg- 

ing technologies and new entertain- 
ment options such as satellite radio, 
iPod devices, Internet streaming and 

handheld wireless devices. 

It is experiencing losses in 
younger demos. 

It is largely in denial that there 

is a problem. 
It blames the customer when the 

customer goes elsewhere. Consider 
the PD's defense: "Look at the call - 
out - I'm only playing what they 
want me to play." 

Like United Airlines, Delta Air- 
lines and USAir, the radio and 
record industries continue to lose 
market share to smaller, more nim- 
ble competitors with different busi- 
ness models. 

What's Left In 
Radio's Toolbox? 

Over the past 10 years radio has 

refined its product. Stations have 
honed their music positions. Produc- 
tion and imaging have reached new 
levels. Promotions are bigger than 
ever. The emergence of Prophet -like 
systems and networks allows stron- 
ger personalities to air in multiple 
markets, while voicetracking allows 
new efficiencies. 

And what has all this gotten radio? 
A steady 10 -year decline in listening. 
And this is with the new competition 
still in its infancy. 

At the recent R&R Triple A Sum- 
mit in Boulder, CO, Bruce Warren, 

September 3, 2004 R &R 59 

HER BIGGEST FANS Indianapolis -based singer- songwriter Jennie 

Devoe recently performed at the R &R Triple A Summit in Boulder, CO. 

Seen here after her set are (l -r) WTTS/Indianapolis PD Brad Holz, Devoe 

and WOKI/Knoxville PD Jim Ziegler. 

PD of noncommercial WXPN /Phil- 
adelphia, noted that public radio, his- 
torically, has not paid much attention 
to Arbitron programming techniques 
and ratings. Instead, it concentrated 

on a set of core values that it had re- 

searched and determined were most 
important to its listeners. 

While listening to public radio 
soars, quarter -hours for commercial 
radio continue to decline. Bruce's 
comments may have been largely lost 

on his commercial brethren, as the 

discussion turned to how PDs were 

digging deeper into their libraries for 
more "oh- wow" songs and segues. 

Well, as the saying goes, "When the 

only thing in your toolbox is a ham- 
mer, every problem looks like a nail." 

Increasingly, too 

many program 

directors are playing 

the role of Selector 

jockeys. 

Increasingly, too many program 
directors are playing the role of Se- 

lector jockeys, burying themselves 
behind computer monitors and cling- 
ing to the hope that they will affect 
their station's ratings with a little 
more sound coding or a killer segue. 

They're failing to see that their com- 
petition goes well beyond the radio 
dial, and they continue to fight the 

battle with a playbook that is decades 

old. 
The bottom line is, the era of the 

Selector jockey is over. Better juke- 
boxes have arrived, and radio is un- 
likely to get the upper hand in this 
fight. Music stations will not stay rel- 

evant by concentrating solely on the 
library and music mix. 

In the emerging marketplace, gen- 
eral managers and group owners 
need to be aware that Selector jock- 
eys are obsolete. Fortunately, music 

radio is not the only product in the 

marketplace engaged in a fight for 
relevance. Virtually all product lines 

and categories are struggling. 
What can the winners show us? 

They show us that winning brands 
have built communities, sort of be- 

coming "superbrands." These com- 
munities inoculate the brand 
against new competition and new 
technologies. Communities are 
tougher to take on and tougher to 
take down. 

Great brands like Ben and Jerry's, 
Volvo, Apple, Starbucks, HBO and 
JetBlue have gone beyond branding. 
They're product- category leaders 
that have built communities full of 
fiercely loyal fans. Interestingly, com- 
munity- building used to be one of ra- 
dio's great strengths, but it's now a 

lost art. 

Great Brands Can 
Re -Teach Radio 

Since the new ways of building 
communities aren't really that differ- 
ent from how radio used to do it, let's 
get back to the basics. A product's 
path toward a community follows 
these steps: 

1. Developing tiebreakers (at- 
tributes) 

2. Developing emotional at- 
tributes 

3. Developing a brand 
4. Developing a community 
To be frank, very rarely do radio 

stations develop brands anymore. 
Most stations think they have a brand 
when, in fact, they do not. So what is 

a brand? A brand is a perception 
about you that the consumer carries 
in his or her mind. Perhaps even 
more important, the brand elicits an 

emotional response to the product. 
Rarely do radio stations get to this 

level, much less beyond it. Most get 
stuck around Step One: Developing 
tiebreakers. "The new Mix 102.1, 
playing the best mix of the '80s, '90s 

and today" is not a brand; it's a type 
of radio station. Formats and posi- 
tioning statements rarely build the 
brand. They do serve a purpose by 
differentiating the station from oth- 
er stations, but that's about it. 

Continued on Page 62 
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60 TRIPLEA Top 30 
e September 3, 2004 

LAST 
WEEK 

THIS 
WEEK ARTIST TITLE LABEL(S) 

TOTAL 
PLAIS 

4 I- 
PLAYS 

TOTAL 
AUDIENCE 

100) 

WEEKS ON TOTAL STATIONS 
CHART ADDS 

1 0 BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) 41-9 +30 21168 8 2210 

26 0 R.E.M. Leaving New York (Warner Bros.) 379 +230 23199 2 2411 

3 3 FINGER ELEVEN One Thirg (Windup) 367 -6 20931 10 1310 

2 4 COUNTING CROWS Accidentally In Love (DreamWorks /Geffen) 340 40 17054 18 2110 

15 l© JOHN MELLENCAMP Walk Tall (/stand / /OJMG) 318 +83 21438 2 1811 

6 6 NORAH JONES What Am I To You? (Blue Note /EMC) 303 16 18755 16 2210 

7 7 BODEANS If It Makes You (Zoe /Rounder) 293 1 17147 14 1910 

4 8 PHISH The Connection (Atlantic) 281 71 10090 14 2310 

5 9 MODEST MOUSE Float On (Epic) 277 -52 14369 11 1310 

10 JAMIE CULLUM All At Sea (Verve /Universal) 274 +21 8898 13 1810 

8 11 FINN BROTHERS Won't Give In (Nettwerk) 272 10 11858 7 2010 

12 ® RACHAEL YAMAGATA Worn Me Down (RCA Victor) 265 +16 10201 11 2010 

11 ® JOHN FOGERTY Deja Vu (All Over Again) (DreamWorks /Ge /ten) 252 0 14289 4 1812 

9 14 MINDY SMITH Come To Jesus (Vanguard) 252 -15 15637 24 2110 

13 ® SCISSOR SISTERS Take Your Manta (Universal) 247 +7 9956 9 1410 

18 10 MAROON 5 She Will Be Loved (Octone/J/RMG) 223 +27 9103 3 810 

16 17 OZOMATLI (Who Discovered) America? (Concord) 206 -2 7623 8 1510 

17 18 CROSBY & NASH Lay Me Down (Sanctuary /SRG) 196 -6 8643 6 1610 

19 CARBON LEAF Life Less Ordinary (Vanguard) 181 +12 8958 3 1511 

14 20 SHERYL CROW Light In Your Eyes (A &M /lnterscope) 176 -64 5816 18 1510 

21 ® CHRISTINE MCVIE Friend (Koch) 172 +13 6640 3 1310 

20 22 BUTTERFLY BOUCHER Another White Dash (A &M /lntersccpe) 149 -20 5282 12 1110 

¡Debut> KEANE Somewhere Only We Know (lnterscope) 147 +18 4913 1 1311 

30 THRILLS Not For All The Love In The World (Virgin) 146 +15 4460 2 1410 

22 25 JET Rollover D.J. ( Atlantic) 142 -13 4556 5 1110 

27 26 311 Love Song (Maverick/Volcano/Zomba) 138 -11 6867 15 610 

!Debut> FIVE FOR FIGHTING The Devil In The Wishing Well (Jane Says (Aware /Colunrhia) 133 +5 4433 1 1112 

29 28 GOMEZ Nothing Is Wrong /Hut /Virgin) 133 -2 6085 3 810 

23 29 JOHN EDDIE Everything (Thrill Show /Lost Highway) 129 24 3564 11 1010 

24 30 WILCO l'n1 A Wheel (Nonesuch) 126 -26 4562 4 1210 

25 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 8/22 -8/28. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays 
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Ouarter Hour Persons times number 
of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company 
(© 2004. The Arbitron Company). © 2004. R &R, Inc. 

New &Active 
K.D. LANG Helpless (Nonesuch) 

Total Plays: 114, Total Stations: 14, Adds: 0 

OLD 97'S New Kid (New West) 

Total Plays: 112, Total Stations: 10, Adds: 0 

CHARLIE MARS Gather The Horses (1/2) 

Total Plays: 108, Total Stations: 11. Adds: 0 

SIMPLE KID Staring At The Sun (Vector) 

Total Plays: 101, Total Stations: 12, Adds: 1 

SONIA DADA Old Bones (Calliope) 

Total Plays: 99, Total Stations: 10, Adds: 1 

SNOW PATROL Run iA &M /In'erscope) 

Total Plays: 98, Total Stations 15, Adds: 4 

CAKE No Phone (Columbia) 

Total Plays: 98, Total Stations: 12, Adds: 3 

ERIC CLAPTON When You Got A Good Friend (Duck /Reprise) 

Tctal Plays: 94, Total Stations: 11, Adds: D 

FRANZ FERDINAND Take Me Out (Domino/Epic) 

Total Plays: 94, Total Stations: 4, Adds: 0 

STEVE EARLE The Revolution Starts Now (ESquared /Artemis) 

Total Plays: 92, Total Stations: 9, Adds: 1 

Songs ranked by total plays 

POWERED 
IIEDIABASE 

Most Added 
www.rradds. corn 
ARTIST -:TLE LABEL(S) ADDS 

NEVILLE BROTHERS Ball Of Confusion (Back Porch/Narada) 7 

SNOW PATROL Run (A &M /Interscopel 4 

CAKE No Phone (Columbia) 3 

LOW MILLIONS Eleanor /Manhattan /EMC) 3 

G. LOVE Waiting (Brushfire /Universal) 3 

MARK KNOPFLER Boom Like That (Warner Bros.) 3 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

R.E.M. Leaving New York (Warner Bros.) 

JOHN MELLENCAMP Walk Tall (Island /IDJMG) 

CAKE No Phone (Columbia) 

LOS LONELY BOYS Heaven (Or /Epic) 

RAY LAMONTAGNE Trouble (RCA /RMG) 

TOTAL 
PLAY 

INCREASE 

+230 

+83 

+69 

+36 

+36 

BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) +30 

STEVE EARLE The Revolution Starts Now (ESquared /Artemis) +30 

SNOW PATROL Run (A &Mllnterscopel +27 

MAROON 5 She Will Be Loved (Octane /J /RMG) +27 

NEVILLE BROTHERS Ball Of Confusion (Back Porch /Narada) +24 

Most 
Played Recurrents 
ARTIST 

TOTAL 
PLAYS 

LOS LONELY BOYS Heaven (Or /Epic) 257 

DAVE MATTHEWS Oh (RCA /RMG) 213 

O. FRANKENREITER fIJ. JOHNSON Free (Brushfire /Universal) 169 

ALANIS MORISSETTE Everything (Maverick/Reprise) 131 

JET Are You Gonna Be My Girl (Atlantic) 123 

NORAH JONES Sunrise (Blue Note /EMC) 122 

SARAH MCLACHLAN Fallen (Arista /RMG) 116 

TOOTS AND THE MAYTALS WI B. RAITT True Love Is... IV2) 115 

DAMIEN RICE Cannonball (Vector /WarnerBros.) 111 

WHEAT I Met A Girl /Aware /Columbia) 111 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

HER N EmuME11REEo 0,Y 
R &R Triple A: Debut ED 
Joining: 
KTCZ, WBOS, WXRV, WNCS, WXPN ,WDOD (ADD), WFUV, 

WDET, WOKI, KZPL, KRSH, KMTT, WZEW, WGVX, WRLT, 

WXPK, KWMT, WMVY & MANY MORE 

Sales: 

Over 11,000 scanned this week!! 
Up for the 9th week in a row!! 
Over 1.2 million sold internationally!! 
Shows selling out!! 

www.keane.com 
MANAGEMENT: ADAM TUDHOPE 

PRODUCED by ANDY GREEN and KEANE 

www.americanradiohistory.com
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TRIPLE A TOP 30 INDICATOR 
TOTAL / - 
PLAYS PLAYS 

61 

TOTAL 

AUDIENCE 

TOI 

WEEKS ON TOTAL STATIONS 

CHART ADDS Most Added 
® September 3, 2004 

ARTIST 

FINN BROTHERS Won't Give In (Nettwerkl 455 +68 5496 6 2810 www-rrindicator- corn 

BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) 434 1 5864 8 2510 
ARTIST TITLE LABEL(S) ADDS 

NEVILLE BROTHERS Ball Of Confusion (Back Porch /Narada) 12 

PHISH The Connection (Atlantic) 397 68 2546 14 2410 RAY LAMONTAGNE Trouble IRCA /RMGI 10 

OLD 97'S New Kid (New West) 369 +4 4175 10 2610 MINDY SMITH Fighting For It All (Vanguard) B 

CROSBY & NASH Lay Me Down (Sanctuary /SRG) 363 +3 5292 7 3010 
ELVIS COSTELLO Monkey To Man (Lost Highway) 6 

CURE Alt.End (Geffen) 6 

R.E.M. Leaving New York (Warner Bros.) 346 +229 4382 1 3113 
MARK KNOPFLER Boom Like That (Warner Bros.1 5 

GOMEZ Nothing Is Wrong (Hut/Virgin) 327 +7 3274 8 2610 JEFF BUCKLEY Forget Her (Legacy) 4 

RACHAEL YAMAGATA Worn Me Down (RCA Victor) 316 .4 4298 11 2110 

JAMIE CULLUM All At Sea (Verve/Universal) 312 +4 1942 17 1610 Most 
ROMANS If It Makes You (Zoe /Rounder/ 309 -44 1327 13 1810 Increased Pays 
OZOMATLI Who Discovered) America? /Concord/ 301 +7 2711 13 1910 TOTAL 

PLAY 

CHRISTINEMCVIE Friend (Koch) 294 +39 2615 4 2010 
ARTIST ILE LABEL(S) INCREASE 

R.E.M. Leaving New York (Warner Bros.) +229 
JOHN MELLENCAMP Walk Tall (Island /IDJMG) 291 +51 2529 2 2212 

STEVE EARLE The Revolution Starts Now (ESquared /Artemis) +86 

STEVE EARLE The Revolution Starts Now (ESquared /Artemis) 266 +86 4850 2 2510 JEFF BUCKLEY Forget Her (Legacy) +85 

K.D. LANG Helpless (Nonesuch) 262 +11 3812 5 2510 KENNY WAYNE SHEPHERD Hey, What Do You Say (Reprise) +81 

FINN BROTHERS Won't Give In (Nettwerk) +68 
JOHN FOGERTY Oeja Vu (All Over Again) (DreamWorks /Geffen) 254 +17 3852 5 2212 

NEVILLE BROTHERS Ball Of Confusion (Back Porch /Naradal +55 
NORAH JONES What Am I To You? (Blue Note/EMC) 237 -68 2958 16 1610 MADELEINE PEYROUX Don't Wait Too Long (Rounder) +53 

KEANE Somewhere Only We Know /lnterscopel 232 +6 4465 7 2312 CAKE No Phone (Columbia) +53 

CARBON LEAF Life Less Ordinary (Vanguard) 219 0 2336 6 1910 
RAY LAMONTAGNE Trouble (RCA/RMG) +52 

JOHN MELLENCAMP Walk Tall //s /and / /DJMG) +51 
MODEST MOUSE Float On (Epic/ 194 -2 832 6 1111 

MINDY SMITH Come To Jesus (Vanguard) 177 -15 963 23 BIO 

DONAVON FRANKENREITER It Don't Matter /Brushffre /Universal) 174 +28 1035 2 1412 Syndicated 
ERIC CLAPTON When You Got A Goad Friend (Duck /Reprise) 173 -20 1015 6 1410 Programming 
THRILLS Not For All The Love In The World (Virgin) 171 +26 3105 2 1510 

Added This Week 

WILCO I'm A Wheel (Nonesuch) 168 +2 2191 7 1410 World Cafe -Dan Reed 215- 898 -6677 
SCISSOR SISTERS Take Your Mama (Universal) 164 15 1894 7 1211 No adds reported this week 

SIMPLE KID Staring At The Sun (Vector) 158 -1 1448 4 1411 

EDWIN MCCAIN fIMAIA SHARP Say Anything (DRT) 146 18 669 13 910 Acoustic Cafe - Rob Reinhart 734 -761 -2043 

KEB' MO' (What's So Funny 'Bout) Peace, Love And Understanding? COUNTING CROWS Accidentally In Love (DreamWorks/Gefen) 145 20 732 17 1010 
MICHELLE SHOCKED & PETE ANDERSON Oh Susanna 

DR. JOHN fIRANDY NEWMAN I Ate Up The Apple Tree (Blue Note /EMC) 141 -5 3351 2 1510 
RICHARD SHINDELL Waist Deep 

35 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 8/22 - Saturday 8/28. 
© 2004 Radio & Records. 
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Beyond Branding 
Continued from Page 59 

Think about products you are fiercely loyal 
to. Why are you so loyal? One product I'm ex- 
tremely loyal to is Ben and Jerry's Phish Food 
flavor of ice cream. Why? It's great- tasting pre- 
mium ice cream. It's a great product. 

But simply having a great product isn't good 
enough anymore. Lots of companies have great 
products. And since nobody will buy a mar- 
ginal product, this is just the starting line. There 
are plenty of fine premium ice creams out 
there, and I've tried them all. But Ben and 
Jerry's has developed tiebreakers that lure me 
back to its product and often get me to pay 
more money for it. 

Examining Phish Food's tiebreaking at- 
tributes gives us perspective. Phish Food 

... is a great ice cream. But again, that's a 

given. 
... contains no bovine growth hormone. 
... buys from small farms. 
... has eco-friendly packaging. 
... donates to the Lake Champlain Watershed. 
... is part of Ben and Jerry's 1% for Peace cam- 

paign. 
This is a pretty solid list of attributes, and 

these attributes are meaningful enough to be tie- 
breakers over other premium ice creams. But 
these tiebreakers actually go to the next level - 
they're emotional attributes. These attributes 
play on my "greed" personality and my sense 
of fair play. 

I can buy any ice cream, but if I buy Phish 
Food, I can have great ice cream, not trash the 
environment, not subject my kids to artificial bo- 
vine growth hormone (sense of safety), support 
underdog farmers and support a company that 
appears to be a good corporate citizen. 

So, attributes are good, but emotional at- 
tributes are much better. 

Build Brands And 
Communities 

Emotional attributes go well beyond the 
tiebreaker function. They build brands and are 
also the building blocks of communities. 

For example: 
Volvo = car + safety 
BMW= car + engineering + status + safety 
Toyota Prius = car + green 
Subway = fast food + healthier 
JetBlue = airline + inexpensive + TV in ev- 

ery seat to keep the kids busy 
HBO = TV + Sopranos + Sex and the City + 

" TR/PLEA 

Six Feet Under + soft porn disguised as docu- 
mentaries for guilt -free viewing. 

All of those brands have attributes that elicit 
emotional responses. That's why they have built 
communities that are so loyal. 

Starbucks is often cited as a community. It has 
built a community that has its own language. 
(Venti, anyone ?) It's a great place in the neigh- 
borhood to hang out, and they have Wi Fi and 
great taste in music. Oh, and the coffee is pretty 
good too. 

If Starbucks is a community, then Apple is a 

cult. As Apple's "easy to use" advantage fades, 
the company delves into emotional areas of mu- 
sic and design. 

What are radio's tiebreakers when it comes to 
new challengers such as satellite radio, the iPod 
and Internet streaming? In most cases, the si- 
lence is almost deafening. Yet there are obvious 
places to start. As mentioned above, radio used 
to be expert at building communities. It was the 
community. Didn't WGN /Chicago come to 
stand for World's Greatest Neighborhood? 
Should we ever have gotten to a place where we 
needed FCC localism hearings? 

Going local is playing to radio's natural ad- 
vantage, but loralization and community-build- 
ing are different things. XM may not be local, 
but it is connecting on an amazing level with 
many of its customers, building a community. 
A haphazard, unfocused localism strategy will 
not yield real results, build a brand or build a 

community. 
With it becoming increasingly difficult for 

music radio stations to compete with the new 
emerging jukeboxes, stations will need to spend 
less time in Selector- jockey mode and more time 
developing tiebreaking attributes that are mean- 
ingful to their audience. 

This will require each station to create a stra- 
tegic plan, customized to the local market, that 
is designed to develop and enhance the brand. 
At the same time, stations need to begin reach- 
ing out to specific audience constituencies with 
an eye toward building a community. 

Only then can radio be assured of its survival 
and growth in the new marketplace. 

Paul Marszalek is Managing Partner of Media 

Mechanics, a radio and television firm. He is cur- 
rently assisting HearMusic and Starbucks with the 

launch of their XM Satellite Radio channel. His other 

clients include Radio Free Europe, Colorado Public 

Radio, WXPK (The Peak)/Westchester and KUSC/ 

Los Angeles. He can be reached at 917 -533 -4578 or 

pmarszalek@media- mechanics.com. 

ersr 
ARTIST: Bruce Hornsby 

LABEL: Columbia 
By JOHN SCHOENBERGER /TRIPLE A EDITOR 

Born and raised in Williamsburg, VA, 
Bruce Hornsby knew from an early 

age that music would be his life. He at- 
tended the University of Miami and from 
there went directly the Berklee College of 
Music. He spent several years playing in 
bars and sending demo tapes to record 
companies with little success. In 1980 he 
moved to Los Angeles with his brother and 
songwriting partner, John, and they spent 
three years writing for 20th Century Fox. 

Finally, Hornsby signed a deal with 
RCA and in 1986 released The Way It Is. 
The album spawned several hits, includ- 
ing the title track, and ended up selling 
more than 3 million copies. He and his 
band, The Range, received the Best New 
Artist Grammy Award that year, as well. 

Since then, Hornsby has become re- 
nowned for his songwriting and, of course, 
his dedication to the piano. He is a 
musician's musician. He has written and 
co- written songs for artists as diverse as 
Huey Lewis and Don Henley, played as a 
sideman with The Grateful Dead and 
served as a session player for countless 
other artists, and he remains an artist 
who constantly challenges himself both 
musically and creatively. Hornsby has re- 
ceived two more Grammy Awards: one for 
his work on The Nitty Gritty Dirt Band's 
Will the Circle Be Unbroken Hand one for 
an instrumental he wrote with Branford 
Marsalis for the Barcelona Olympics. 

After nearly two decades with RCA, 
Hornsby has now signed with Columbia 
and - judging from the first single from 
his new album, Halcyon Days - he's re- 
juvenated and reinspired. The album, his 
ninth studio effort, was co- produced by 
Hornsby and Wayne Pooley, who worked 

together on 1993's Harbor Lights. As one 
might expect from an artist like Hornsby, 
he continues to push the musical envelope 
with Halcyon Days and displays his grow- 
ing mastery of his instrument. 

"I always wanted my music to have a 
real strong sense of place," he says. "And 
I've always wanted to find a place in my 
music to express good piano playing too. 
I'm someone for whom playing the instru- 
ment well is very important." 

According to Hornsby, most of the songs 
on this outing are influenced by being a 
parent. "So much of it was written based 
on my experiences as a father worrying 
about my kids," he says. "It's inspired by 
trying to put myself in their shoes. It's 
tough being a kid." 

Several guest artists joined Hornsby for 
these sessions, including Sting, Eric 
Clapton, Elton John and Lloyd Jones, as 
well as a full -blown orchestral string sec- 
tion. They and his top -notch band create 
several musical jewels, including "Gonna 
Be Some Changes Made," "Candy Moun- 
tain Run," "Halcyon Days" and "What the 
Hell Happened." 

Hornsby's extensive tour began in mid - 
July and continues through the end of No- 
vember. It including a special luncheon per- 
formance at this year's Triple A Summit in 
early August. There are also several TV 
appearances in the works, including Good 
Morning America, CNN's The Biz, The 
John McEnroe Show, Late Night With 
Conan O'Brien, CBS Saturday Morning 
and The Late Show With David Letterman. 

Can you imagine... 
a world without children? 

At St. Jude Children's Research Hospital, we can't. 

That's why we are working every day to find cures for life -threatening 

diseases that strike children everywhere. Diseases like cancer, 

pediatric AIDS, and sickle cell. And we won't stop until every child 

is cured, and every disease is defeated. 

Because we can't imagine a world 
without children...can you? 

Call I- 800 -996 -4100 or log onto www.stjude.org 

to learn how you can help. 

St. Jude Children's 
Research Hospital 

USAC i,ni. rho -a. rounder 
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AMERICANA TOP 30 ALBUMS BY 
a September 3, 2004 

LAST 
WEEK 

THIS WEEK 
ARTIST TI -5 LAAE,à PLAYS 

.1- 
PLAYS 

CUMLATIVE 
PLAYS 

2 VARIOUS ARTISTS Por Vida: A Tribute To The Songs Of... (Or) 563 +49 2828 

5 STEVE EARLE The Revolution Starts Now (ESquared /Artemis/ 542 +72 2040 

1 3 K. KANE & K. WELCH You Can't... (Compass/Dead Reckoning) 525 -2 4256 

3 TODD SNIDER East Nashville Skyline (Oh Boy) 524 +12 3766 

4 0 NOTORIOUS CHERRY BOMBS The Notorious... (Universal South) 508 0 4437 

7 0 VARIOUS ARTISTS Touch My Heart -A Tribute... (Sugar Hill/ 495 +57 1719 

6 0 DAVE ALVIN Ashgrove (Yep Roc) 447 0 5736 

8 8 DWIGHT YOAKAM Dwight's Used Records (Koch) 383 .36 4401 

9 OLD 97'S Drag It Up (New West) 358 +1 2481 

14 0 VARIOUS ARTISTS The Unbroken Circle ( Dualtone) 339 +15 969 

11 11 BILLY JOE SHAVER Billy And The Kid (Compadre) 327 17 1303 

18 ® TIFT MERRITT Tambourine (Lost Highway) 323 +64 926 

13 13 CRICKETS & THEIR BUDDIES The Crickets... (Sovereign) 320 8 2000 

10 14 LORETTA LYNN Van Lear Rose (lnterscope) 309 -36 11335 

28 JUNIOR BROWN Down Home Chrome (Telarcl 299 +91 642 

17 VARIOUS ARTISTS Beautiful Dreamer... (American Roots) 291 +12 1011 

12 17 DALE WATSON Dreamland (Koch) 290 40 6100 

29 0 ELEVEN HUNDRED SPRINGS Bandwagon (Palo Coro) 278 +74 858 

19 0 PAUL THORN Are You With Me? (Back Porch/Virgin) 255 +8 1414 

27 MAVIS STAPLES Have A Little Faith (Alligator) 229 +16 705 

25 OTIS GIBBS One Day Our Whispers (Benchmark) 226 +5 1596 

20 22 TERRI HENDRIX The Art Of Removing Wallpaper (Wi /ory) 224 -22 3596 

16 23 JIM LAUDERDALE Headed For The Hills (Ouakone) 219 -75 7635 

24 24 JAMES TALLEY Journey (Cimarron) 213 -9 2195 

15 25 LOS LOBOS The Ride (Hollywood) 212 87 7509 

LDebel> NITTY GRITTY DIRT BAND Welcome To Woody Creek (Qua /tone) 211 +84 449 

22 27 WILCO A Ghost Is Born (Nonesuch) 208 -22 2326 

23 28 TRES CHICAS Sweetwater (Yep Roc) 202 -27 1890 

IDebul> KATE CAMPBELL The Portable Kate Campbell (Compadre) 196 +30 644 

IDebul> 0 MELROYS The Melroys (95North) 192 +12 955 

The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated 
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts. 

For more information please visit www.americanamusic.org. 
© 2004 Americana Music Association. 
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Americana Spotlight 
by John Schoenberger 
Artist: The Crickets 

Label: Sovereign Artists 
The Crickets - J.I. Allison (drums), Joe B. Maudlin (bass) 

and Sonny Curtis (guitar) - made rock 'n' roll history in the 

early days of the genre with their friend Buddy Holly. In the 

short time they were together before Holly's untimely death in 

a plane crash, they recorded countless hit songs that still 
resonate today. Their contribution to music has also been far - 
reaching due to their influence on other artists. After many 
years of reunions and specially -billed tours, The Crickets 
gathered one more time in a studio in Nashville with legendary 

producer Greg Ladanyi to revisit 15 classic rock songs, 
including the long -lost Holly tune "Someone, Someone," as 

well as one of the last recordings they did with Waylon Jennings - who was a member of The 

Crickets at one time - called "Well ... All Right." The project, called The Crickets and Their 

Buddies, features guest performances by such notable artists as Rodney Crowell, Phil & Jason 
Everly, Eric Clapton, J.D. Souther, Nanci Griffith, Bobby Vee, Albert Lee, Graham Nash, John 
Prince, Vince Neil and Johnny Rivers. 

Americana News 
WDVX/Knoxvilie is in the middle of upgrading equipment in its studio and will be unable to 

report to the Americana chart for the next few weeks ... Alison Krauss & Union Station, The Del 

McCoury Band, Ricky Skaggs and Rhonda Vincent earned multiple International Bluegrass Music 
Association (IBMA) nominations. Doyle Lawson & Quicksilver, Mountain Heart and Blue Highway 

were also among those nominated for the 15th annual International Bluegrass Music Awards. In 

addition, MerleFest is one of three nominees for Event of the Year. Bluegrass pioneer Curly Seckler 

and the late broadcaster and historian Bill Vernon are the latest inductees into the Bluegrass 

Music Hall of Honor. The inductees, as well as the IBMA's achievement award recipients, will be 

honored Oct. 7 in Louisville during the World of Bluegrass convention. For complete details, log 

on to www.ibma.org ... Country Weekly is celebrating its 10th anniversary this year with a series 

of special issues and events. Country Weekly will also debut an all -new look with its Sept. 14 

issue ... Kasey Chambers will tour the U.S. this fall following the Sept. 14 release of her third 
album, Wayward Angel. She will begin with a Nov. 3 gig in San Francisco and end on Nov. 19 in 

Chicago ... Mindy Smith, Delbert McClinton, Dave Alvin, Jay Farrar, Slaid Cleaves, Billy Joe Shaver, 

Tift Merritt, Junior Brown, Tony Joe White with Shelby Lynne, Nifty Gritty Dirt Band, Tres Chicas, 

Darrell Scott and dozens of others will perform at this year's Americana Music Association 
Conference, Sept. 23-25 in Nashville. 

Note: If you have Americana news, please forward it to jschoenberger @radioandrecords.com. 

Most Added® 
APT,ST- ADDS 

CHARLIE ROBISON Good Times (Oualtonei 15 

MELONIE CANNON Melanie Cannon (Skaggs family) 9 

NITTY GRITTY DIRT BAND Welcome To Woody Creek (Oua /tone) 8 

JUNIOR BROWN Down Home Chrome (Telarc) 1 

KEVIN MONTGOMERY 2:30am (Syren) 6 

J 

EXPOSE. 
YOURSELF 

EventTape" 
BUnchaBannersTM 
FlashBagsrM 
BumperStickers 
Ponchos 
KeyTags 
StadiumCups 

FirstFlash! 
6528 Constitution Drive Fort Wayne, Indiana 46804 

Fax: (260) 436 -6739 www.firstflash.com 

1- 800 -21 FLASH 
1 -800- 213 -5274 
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RICK WELKE 
ravel ke @radioand records. com 

["l 
Spring Fling 

CHRISTIAN 

Christian AC continues to surge 

't ere at the end of summer, spring ratings have finally sprung, and 
Christian AC continues to move up the radio -numbers food chain. 
Three stations even took the No. 1 prize among 25 -54 women in their 
markets. This week we give kudos to the Christian radio winners and 
to those who continue to try to reach more listeners. 

In the spring '04 book, 22 Christian AC sta- 
tions ranked top five in their markets in AC's 
target demo of women 25 -54. This is the most 
stations to reach this plateau in the history of 
the format. That should turn a lot of heads in 
the industry, especially at stations that are still 

trying to figure out what they can do to in- 

crease their impact in their markets. 
To put these numbers in perspective, the fall 

2003 Arbitrons saw only 16 top five women 
25 -54 leaders in Christian AC. What may be 
especially surprising is the impact that small- 
er stations are beginning to have, like KLRC/ 
Fayetteville, AR; KOBC /Joplin, MO, with a 

slam -dunk 15.9 share in women 25-54; KSLT/ 
Rapid City, SD; and KWND /Springfield, MO. 

Meanwhile, WBGL /Champaign, IL; 

WBJY /Albany, GA; WCIC /Peoria, IL; 

WCTL /Erie, PA; WJTL /Lancaster, PA; and 
WPSM /Ft. Walton Beach, FL also boast solid 
numbers after recent surges in listenership. 

But again, what's really fun to see is the sta- 

lions that have reached No.1 with women 25- 

54, hitting the bull's -eye in their target demo- 
graphic. Among those leading the pack are PD 
Bob Thornton and the staff at KXOJ /Tulsa, 
who land big -dog status with a 10.1 share; and 
the surprising WAFJ /Augusta, GA, with an 
11.3 share. 

Also, last and certainly not least, there are 
the friendly folks at Joy -FM (can we call it a 

network now ?). For the first time in Joy -FM's 
history it takes the gold medal in its home 
market, as WJIS /Sarasota picks up an 8.7 
women 25-54. GM Jeff McFarlane and staff are 
doing cartwheels right now, I'm sure. 

There is still a lot of work to be done across 
the country to maximize exposure for Chris- 
tian AC radio, but, man, is it good to give out 
some high fives for a job well done. I know 
where the ultimate credit goes, but all of you 
need to take a moment and reflect on all that 
has been accomplished in a very short time ir. 
this format. I, for one, am enjoying the glow. 

Market 
No. 

Calls /City Spring '04 12+ AQH 
Share (Rank) 

W25 -54 
Share (Rank) 

2 KFSH/Los Angeles 1.0 (32t) 1.5 (26t) 

3 WZFS/Chicago 0.4 (37t) 0.9 (27) 

5 KLTY/Dallas 3.1 (9) 5.5 (3) 

7 KSBJ/Houston 3.4 (9) 6.2 (3) 

11 WFSH/Atlanta 3.3 (9t) 5.2 (7) 

TO 
Sîvìt 
"Wit* TÓ:Y4U" 

KH 
WA 

Going For Adds Now 
Visiting radio this week: 

KCVO, KLJC, KZZQ, KWOF, WHPZ, WFRN, 
WAYG, 4JQK, WQFL, WCSG, WYSZ, WUF 

Curb Team Promotion: John Butler jbutler@curh.com, 
Shannon Becker Shannon @shannonbecker.com, 

Michelle Younkman michelle@maydaypromotions.com 
or Jill Tomalty noteworlhyl @comcast.net c u rb.com 

CURB 

R &R September 3, 2004 

Market Calls /City Spring '04 12+ AQH W25 -54 
No. Share (Rank) Share (Rank) 

W V FJ/Atlanta 0.8 (26t) 1.2 (23) 

WMCU/Miami 1.0 (25t) 1.9 (18t) 
KCMS/Seattle 3.9 (10t) 6.9 (3) 

KHZR/St. Louis 0.3 (34t) 0.3 (30t) 
KFIS/Portland, OR 2.6 (19) 4.5 (6) 

WFHM/Cleveland 2.4 (16) 4.0 (10) 

WAKW/Cincinnati 2.0 (16t) 3.4 (9t) 

KKFS/Sacramento 1.3 (24) 2.1 (17t) 

KSGN/Riverside 1.6 (21) 2.8 (10t) 

KLJC/Kansas City 3.0 (17) 5.3 (6) 

W FZH/Milwau kee 1.7 (18) 3.0 (12t) 

WCVO/Columbus. OH 2.7 (13) 4.7 (61) 

WAWZ/Middlesex 2.5 (17t) 4.0 (7t) 

WRCM/Charlotte 3.0 (15) 4.0 (10) 

WPOZ/Orlando 4.1 (11) 5.9 (6) 

WIJY/Indianapolis 0.6 (27t) 1.0 (20t) 

WBFJ/Greensboro 1.1 (22t) 1.5 (18t) 

WFFH & WFFUNashville 1.1 (22) 2.2 (18) 

WBSN/New Orleans 1.3 (18) 2.3 (15) 

WBGB/Jacksonville 2.7 (16) 5.1 (7t) 

WRCl/Rochester, NY 1.8 (17) 2.2 (12t) 

WJIE/Louisville 1.3 (20t) 2.1 (141) 

WRVI/Louisville 1.2 (22t) 1.8 (17) 

WDJC/Birmingham 4.3 (10) 8.5 (2) 

WLFJ/Greenville, SC 4.7 (8) 9.2 (2t) 

KVMV/McAllen 2.3 (12) 4.0 (9t) 

KAIM/Honolulu 3.4 (12t) 5.5 (5t) 

KXOJ/Tulsa 4.4 (9t) 10.1 (1) 

WJQK/Grand Rapids 2.3 (15) 4.7 (7t) 

WXHL/Wilmington, DE 0.9 (30t) 1.9 (20t) 

WJIS/Sarasota 3.0 (12) 8.7 (1) 

WQCK/Baton Rouge 2.5 (15) 4.1 (9) 

WMHK/Columbia. SC 4.5 (11) 6.8 (6t) 

KBIQ/Colorado Springs 5.3 (7) 8.3 (3) 

KTLI/Wichita 2.7 (14) 5.7 (7) 

WCQR/Johnson City 5.1 (5) 8.1 (4) 

WLAB/Ft. Wayne, IN 3.2 (12) 4.8 (8t) 

WBDX/Chattanooga. TN 1.9 (16) 2.5 (11t) 

WAFJ/Augusta. GA 5.6 (7) 11.3 (1) 

WPAR/Roanoke, VA 1.1 (20t) 1.4 (16t) 

WJTULancaster, PA 5.8 (7) 8.1 (4) 

KTSY/Boise, ID 3.8 (12t) 8.1 (6) 

KBNJ/Corpus Christi, TX 1.7 (20t) 3.2 (11t) 

WCIC/Peoria, IL 5.9 (61) 10.4 (3) 

KWND/Springfield. MO 4.5 (8) 8.8 (3t) 

KHPE/Eugene, OR 0.3 (28t) 1.0 (16t) 

KLRC/Fayetteville, AR 3.8 (13) 8.3 (4) 

WTCR-AM/Huntington, WV 0.9 (19t) 

WMSJ/Portland, ME 0.9 (20t) 1.2 (14t) 

WCTLJErie, PA 2.9 (11) 6.2 (5t) 

WFRN/South Bend, IN 4.5 (8t) 4.1 (6t) 

WHPZ/South Bend. IN 1.3 (18t) 2.7 (121) 

KZKZ/Ft. Smith, AR 2.2 (15t) 2.7 (8t) 

KJTY/Topeka, KS 0.8 (18t) 

WIBI/Springfield, IL 2.9 (14t) 4.2 (81) 

WCVK/Bowling Green. KY 2.1 (13t) 6.4 (5t) 
WBGL/Champaign, IL 3.7 (10t) 4.5 (3t) 
WPSM/Ft. Walton Beach, FL 2.6 (13t) 7.4 (4t) 
KKJM/St. Cloud, MN 0.9 (23t) 2.0 (12t) 
KOBC/Joplin, MO 9.0 (3) 15.9 (2) 
WWIB/Eau Claire, WI 2.2 (12t) 4.5 (6t) 

KBMQ/Monroe, LA 2.4 (13t) 4.0 (6t) 

WGRC/Williamsport, PA 2.5 (7t) 5.3 (6t) 

WBJY/Albany, GA 7.1 (3) 8.1 (3) 

KSLT/Rapid City, SD 3.9 (11) 6.3 (4t) 

Ties are noted with a (t). Shares and ranks shown in bold are top five in 

the demo. © Arbitron; may not be quoted or reproduced without prior written 

permission from Arbitron. All data is Monday- Sunday, 6am- midnight. 
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CHRISTIAN AC TOP 30 
® September 3, 2004 

WEEK ARTIST TITLE LABELISI 

1 JEREMY CAMP Walk By Faith (BEC) 

2 THIRD DAY I Believe ( Essential /PIG) 

3 MERCYME Here With Me LINO /Curb/ 

4 TREE63 Blessed Be Your Name (Inpop) 

© STEVEN CURTIS CHAPMAN All Things New (Sparrow /EMICMG) 

6 CASTING CROWNS Who Am I (BeachStreet,We(mion /PLG) 

o BETHANY DILLON All I Need (Sparrow/EM /CMG) 

8 BUILDING 429 Glory Defined (Word /Curb /Warner Bros.) 

9 KUTLESS Sea Of Faces (B£C) 

10 SELAH You Raise Me Up (Curb) 

11 DAVID CROWDER BAND Open Skies (S,xsteps/Sparrow /£M /CMG) 

@ SHAWN MCDONALD Gravity (Sparrow /EM /CMG) 

® BY THE TREE Beautiful One (Fervent) 

14 MATTHEW WEST The End (Sparrow /EM /CMG) 

® ANTHONY EVANS Here's My Life (/NO) 

TELECAST The Beauty Of Simplicity (BEC) 

CHRIS TOMLIN Indescribable (Sixsteps/Sparrow /£M /CMG) 

MICHAEL W. SMITH Healing Rain (Reunion /PLG) 

WATERMARK The Glary Of Your Name (Rocketown) 

20 AVALON Voll Were There ISparrow/FM /CMGI 

BARLOWGIRL Never Alone (Fervent) 

22 RACHAEL LAMPA When I Fall (Word /Curb /Warner Bros.) 

e JEFF DEYO As I Lift You Up (Gotee) 

24 CHRIS RICE Go Light Your World (Rocketown) 

25 DELIRIOUS? Majesty (Here I Am) (Sparrow /EMI CMG) 

TREVOR MORGAN Fall Down (BHT) 

e BEBO NORMAN Disappear (Essential /PM 
SWIFT Alive In Love (flicker/ 

29 JUMP5 Wonderful (Sparrow /EMI CMG) 

30 FUSEBOX Once Again (Elevate /lnpop) 

TOTAL 

?LAYS 
.1- WEEKS ON TOTAL 

?LAYS CHART STATIONS 

957 -30 16 3510 

902 8 17 3510 

856 -9 23 3710 

838 -9 30 3610 

793 +2 12 3510 

736 38 26 3610 

696 +32 6 2912 

646 15 28 3 510 

641 -4 19 3110 

583 -48 21 3210 

536 72 19 2811 

535 +81 9 2712 

493 +97 4 1611 

485 -31 13 2 310 

482 0 9 2411 

470 +65 5 1911 

429 +67 4 2012 

398 +99 2 2514 

379 +55 4 1911 

365 22 14 2010 

353 +40 7 1611 

353 8 6 2112 

324 +16 7 1310 

321 -36 11 1510 

307 19 10 1210 

305 +30 4 1512 

304 +56 1 1411 

262 +45 1 1110 

240 -38 13 1510 

234 -42 11 1311 

37 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
8/22 -8/28. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times 
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron 
Company (© 2004, The Arbitran Company). ©2004, R &R, Inc. 

New &Active 
BIG DADDY WEAVE Set Me Free (fervent) 

Total Plays: 227, Total Stations: 8, Adds: 0 

FFH Still The Cross (Essential/PLG) 

Total Plays: 202, Total Stations:11, Adds: 2 

SHANE & SHANE He Is Exalted (/npop) 

Total Plays: 182, Total Stations: 9, Adds: 1 

STARFIELD Filled With Your Glory (Sparrow /£M /CMG) 
Total Plays: 180, Total Stations: 11, Adds: 0 

TREE63 King ((npap) 

Total Plays:156, Total Stations: 9, Adds: 3 

BUILDING 429 Space In Between Us (Word/Curb/Warner Bros.) 

Total Plays: 154, Total Stations: 9, Adds: 2 

NEWSBOYS Presence (Sparrow /EMI CMG) 

Total Plays: 134, Total Stations: 10, Adds: 6 

NICOL SPONBERG Safe (Curb) 

Total Plays: 130, Total Stations: 7, Adds: 0 

PHILLIPS, CRAIG & DEAN You Are God Alone ( /NO) 

Total Plays: 120, Total Stations: 7, Adds: 2 

MONK & NEAGLE All I Need (Flicker) 

Total Plays: 118, Total Stations: 6, Adds: 0 

Songs ranked by total plays 

Most Added' 
www- rrindicator. coin 

65 

POWERED 
M EDIABASE 

ARTIST TITLE LABEL(S) ADDS 

NEWSBOYS Presence [Sparrow /EMI MCI 6 

MICHAEL W. SMITH Healing Rain (Reunion /PLG) 4 

TREE63 King Onpopl 3 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAY 

INCREASE 

NEWSBOYS Presence (Sparrow /EMI CMG) +130 

MICHAEL W. SMITH Healing Rain (Reunion/PLG) +99 

BY THE TREE Beautiful One (Fervent) +97 

SHAWN MCDONALD Gravity (Sparrow /EMI CMG) +81 

CHRIS TOMLIN Indescribable (Sixsteps /Sparrow /EMLCMG) +67 

TELECAST The Beauty Of Simplicity (BEC) +65 

BEBO NORMAN Disappear (Essential /PLG) +56 

WATERMARK The Glory Of Your Name (Rocketown) +55 

FFH Still The Cross (Essential /PLG) +47 

SWIFT Alive In Love (Flicker) +45 

Christian ACtivity 
by Rick Welke 

Repeat, Repeat 

The top 11 songs on the chart stay put, causing a serious 

logjam in the uppermost third of the chart. The good news 

is that with only two songs gaining bullets this time around - Steven Curtis Chapman (5*, +2) and Bethany Dillon 

( *7, +32) - there should soon be a huge swing on the 

chart, allowing songs from No. 12 through 19 the ability to 

move up significantly over the next few weeks. 

Tunes by Shawn McDonald (14 -12, +81), By The Tree 

(17 -13, +97), Chris Tomlin (19 -17, +67), Michael W. Smith 

(27 -18, +99) and Watermark (23 -19, +55) make great gains, 

positioning them for top 10 status in the coming weeks. 

Newer charting tracks from Bebo Norman and The Swift 

are situated for a long run on the chart after many weeks on 

the New & Active list. 

POINT OF GRACE 

THE WAIT IS OVER! 

rrI Choose Your' 

title cut from their 
new CL in stors:s.. 

October 12. 
t' 

IIÚPaCTIr'G ?A:.IO NOW! 

$f'More 1 contact 
lori.cline@wbr.com or james.riley@wbr.corn. 

www.pointofgrace.net I www.wordrecords.com 

2004 Wad óeenoinn.,,, LlC A Wo,owICe,b Coepay 
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CHR TOP30 
LAST 

1 
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21 © 
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26 21 

28 

- 

29 

.ARTIST TITLE LABELS 
TOTAL I- WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

3ARLOWGIRL Never Alone (Fervent) 1273 

3ANCTUS REAL Everything... (Sparrow /EMI CMG) 1025 

MERCYME Here With Me (/N0 /Curb) 927 

JEREMY CAMP Stay (BEC) 804 

KUTLESS Sea Of Faces (BEC) 772 

PAUL &RIGHT You're Beautiful (Gotee) 743 

THIRD DAY Come On Back To Me (Essential /PLG) 737 

D. CROWDER... Open Skies fSixsteps/Span'ow /EM /CMG) 731 

CASTING... Who Am I (Beach Street /Reunion /PLG) 714 

SHAWN MCDONALD Gravity (Sparrow /EMI CMG) 709 

OUT OF EDEN Soldiers (Gotee) 666 

BY THE TREE Beautiful One (Fervent) 662 

MATTHEW WEST The End (Sparrow /EMI CMG) 609 

JADON LAVIK Following You (BEC) 598 

BETHANY DILLON All I Need (Sparrow /EMI CMG) 566 

JARS OF CLAY Sunny Days (Essential,'PLG) 549 

PLUMB Taken (Curb) 521 

STARFIELD Filled With Your Glory (Sparrow /EM /CMG) 478 

RACHAEL LAMPA When I Fall (Word /Curb /Warner Bros.) 462 

TOBYMAC Gone (Forefront / EMICMG) 

HAWK NELSON Every Little Thing (Tooth & Nail) 

SWITCHFOOT Meant To Live (Redfnk /Columbia) 

AUDIO ADRENALINE Miracle (Forefront / EMICMG) 432 

S. CURTIS CHAPMAN All Things New (Sparrow /EMI CMG) 416 

WARREN BARFIELD Soak It Up (Creative Trost Workshop)383 

JAMES CLAY Franklin Park Unpop) 

TAIT God Can You Hear Me (Forefront /EM /CMG) 

.c ARAN KELLY Matter Of Time (Gotee) 

JEREMY CAMP Walk By Faith (BEC) 

FALLING UP Broken Heart (BEC) 

+25 21 2810 

-15 13 2810 

-51 23 2410 

+23 14 2310 

-95 25 1810 

+43 9 2310 

-110 21 2110 

15 13 2110 

-83 24 "710 

+82 7 2111 

+108 7 2112 

+161 8 2414 

32 11 110 

+27 12 '710 

+84 5 2112 

+2 19 1510 

.5 10 1810 

37 17 1310 

+55 4 2012 

454 +224 2 2116 

452 -9 6 1310 

447 +12 8 910 

+27 5 1812 

+9 10 1510 

-76 14 1110 

348 46 11 1110 

313 -40 16 1010 

299 +58 2 910 

262 +42 3 810 

249 +17 2 710 

31 CHR reporters. Sings ranked by total plays for the airplay week of Sunday 8/22 - Saturday 8/28. 

© 2004 Radio & Records. 

New &Active 
BUILDING 429 Space In Between Us (Word /Curb /Warner Bras.) 

Total Plays: 247 Total S- ations: 10, Adds: 2 

IAN ESKELIN Shut (Inpop) 

Total Plays: 238 Total S- ations: 11. Adds: 3 

TREE63 King (4/op) 
Total Plays: 228, Total S' arions: 11, Adds: 5 

JONAH33 Working Man Hands ,Ardent) 

Total Plays: 223, Total Stations: 8, Adds: 1 

EVERLIFE Eviderce (Toveh/SHELTER) 

Total Plays: 219, Total Stations: 10, Adds: 1 

OVERFLOW Better Place 'Essentia // /PCB) 

Total Plays: 214, Total Stations: 8, Adds: 1 

TELECAST The Beauty 0- Simplicity (BEC) 

Total Plays: 211, Total Stations: 5, Adds: 0 

FUSEBOX Once Again (ECrvate/Cnpop) 

Total Plays: 189, Total Stations: 8, Adds: 0 

BIG DISMAL Rainy Day A ost Keyword) 

Total Plays: 181, Total Stations: 9, Adds: 6 

DAY OF FIRE Cornerstone (Essential/PCG) 

Total Plays: 169, Total Stations: 10, Adds: 5 

ROCK TOP 30 
LAST 

'WEEK 
THIS 

WEEK ARTIST T', "LE LER:,S; 
TOTAL 
PLAYS 

I- 
PLAYS 

WEEKS ON 
CHART 

TOTAL 
STATIONS 

1 1 FALLING UP Bittersweet (Tooth &Nail) 398 7 15 3111 

2 © JEREMY CAMP Stay (BEC) 389 +3 14 2611 

3 3 HAWK NELSON Every Little Thing (Tooth & Nail) 367 -4 17 2510 

4 4 SANCTUS REAL Everything... (Sparrow / EMICMG) 342 .21 16 2710 

7 0 THOUSAND FOOT... Faith, Love... (Tooth &Nail /EMC/ 315 +33 7 2712 

6 0 EVERYDAY SUNDAY What Love Is (flicker) 293 +11 16 2210 

8 O KUTLESS Not What You See (BEC) 278 -11 10 2511 

5 8 BARLOWGIRL Never Alone (Fervent) 264 -33 19 1710 

9 Q MOURNING SEPTEMBER Glarietta (Floodgate) 260 +14 7 1910 

11 e TAIT Reconnecting (Fore Front /EMI CMG) 244 +10 8 2610 

12 e LAST TUESDAY Beat Dependent (DUG) 225 +9 8 2310 

14 ® NUMBER ONE GUN You Fail... (Salvage /Floodgate) 200 +11 7 1412 

10 13 SUBSEVEN Emotion (Flicker) 190 44 20 2311 

18 e KIDS IN THE WAY Phoenix (Flicker) 188 +30 4 2012 

30 0 SKILLET Open Wounds (Ardent /Laval 184 +71 2 2018 

16 0 12 STONES Far Away (Windup) 181 +19 5 2312 

13 17 DEMON HUNTER My Heartstrings... (Solid State) 178 -32 15 1610 

17 0 KINGSDOWN Dearest Nameless (Independent) 174 +14 10 1910 

23 0 TODD SMITH Alive (Curb) 168 +31 5 2113 

20 e EOWYN Take Me Away (independent) 157 +5 10 2012 

19 21 OC SUPERTONES We Shall Overcome (Tooth & Nail) 149 .4 13 1710 

15 22 THIRD DAY Come On Back To Me (Essential /PLG) 148 39 18 1810 

21 ® NATE SALLIE Without You (Curb) 145 -2 3 1213 

[Debut> 0 DAY OF FIRE Cornerstone (Essential/PLG) 144 +53 1 1813 

(Debut> ® FM STATIC Definitely Maybe (Tooth & Nail) 143 +54 1 1113 

24 0 MENDING POINT Embers (Word°fMouth) 143 +8 4 811 

25 ® DEAD POETIC New Medicines (Solid State) 141 +7 12 1010 

27 28 PROJECT 86 Safe Haven (Tooth & Nail) 126 1 5 1710 

(Debut> e TOBYMAC Gone (forefront /EMI CMG) 125 -84 1 1313 

IDebut e POOR MAN'S RICHES Energy (Word Of Mouth) 123 +13 1 1511 

37 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 8/22 - Saturday 8/28. 

© 2004 Radio & Records. 

New &Active 
EVER STAYS RED I'll Tell The World (Wrinkle Free) 

Total Plays: 102, Total Stations: 13, Adds: 1 

CASTING CROWNS American Dream (Beach StreedReunimVPLG) 

Total Plays: 94, Total Stations: 13, Adds: 1 

STAPLE Pop (Flicker) 

Total Plays: 90, Total Stations: 7, Adds: 3 

FALLOUT Somewhere In Between (Be3) 

Total Plays: 87, Total Stations: 8, Adds: 0 

GRETCHEN Fading (Independent) 

Total Plays: 86, Total Stations: 9, Adds: 1 

TREE63 King (Inpop) 

Total Plays: 83, Total Stations: 14, Adds: 3 

JADED THORNS Lie Awake (Word DI Mouth, 

Total Plays: 81, Total Stations: 9, Adds: 0 

APOLOGETIX Downer Of A Sister (Parodudes) 

Total Plays: 80, Total Stations: 12, Adds: 0 

AUDIO ADRENALINE Miracle (Fore Front/EMICMG) 

Total Plays: 75, Total Stations: 10, Adds: 2 

EMISSARY Authority (Independent) 

Total Plays: 71, Total Stations: 5, Adds: 0 

SHOW SOME LOVE! 
Man's best friend might not be able to help you during ratings, 

but his owner sure can. Reward him with a station decal from 

Communication Graphics and watch your ratings grow. 

:: ;Communication 
: ::::$ :Graphics Inc 
THE DECAL COMPANY 
800.331.4438 - www.cgillnk.com 

N 

tk Bun 

BRIGHT COLORS. LONG- LASTING. DURABLE. 

89 
THE owl 

WEATHER- RESISTANT. 
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/ CHRISTIAN 
September 3, 2004 

INSPO TOP 20 
LAST 

WEEK ARTIST 
TOTAL 
PLAYS 

.l- 
PLAYS 

WEEKS ON 

CHART 
TOTAL 

STATIONS 

1 Q S. CURTIS CHAPMAN All Things New (Sparrow /EMICMG) 385 +28 11 2010 

2 0 AVALON You Were There (Sparrow /EMI CMG/ 349 +1 14 2010 

4 JEREMY CAMP Walk By Faith (BEC) 345 +22 12 1910 

3 4 KELLY MINTER This Is My Offering (Cross Driven) 313 .22 15 1710 

6 5 CHRIS RICE Go Light Your World (Rocketown) 285 1 8 1710 

8 Q DESPERATION Beauty Of The Lord (Integrity /Vertical) 283 +25 6 1710 

7 WATERMARK The Glory 01 Your Name (Rocketown) 275 +16 6 1710 

9 8 BABBIE MASON Shine The Light (Spring Hill) 248 .6 10 1410 

5 9 MERCYME Here With Me (INO /Curb) 234 65 21 1410 

11 10 ANTHONY EVANS Here's My Life (NO) 219 .2 5 1410 

10 11 BUILDING 429 Glory Defined (Word /Curb /Warner Bros.) 205 20 17 1310 

15 FFH Still The Cross (EssentialPCG) 193 +44 2 1713 

16 BEBO NORMAN Disappear (Essential /PIG) 185 +37 2 1614 

13 BIG DADDY WEAVE Heart Cries Holy (fervent) 185 +24 10 1110 

12 ® GREG LONG Fifteen (Christian) 181 +14 7 1311 

Debut> 

17 

MICHAEL W. SMITH Healing Rain (Reunion /PIG) 

DAVID HUFF My Song Of Praise (Christian) 

172 

143 

+59 

-13 

1 

5 

1711 

910 14 

19 DELIRIOUS? Majesty (Here I Am) (Sparrow /EMI CMG) 141 +15 2 911 

17 19 DON MOEN Thank You Lord (Integri!ylVertical) 132 16 4 1010 

[Debut> e FERNANDO ORTEGA Take Heart, My Friend (Curb) 131 +29 1 1112 

22 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 8/22 - Saturday 8/28. 
© 2004 Radio & Records. 

Rhythmic Specialty Programming 
ARTIST TITLE LABELS. 

1 GRITS Hittin' Curves (Gotee) 

2 OUT OF EDEN Soldiers (Gotee) 

3 KJ-52 Back In The Day (Uprok) 

4 FLYNN Love Is Dead (When) (Lllectl 

5 JOHN REUBEN Life Is Short (Gotee) 

6 PEACE OF MIND We Gon A Make It (BEC) 

7 DISCIPLES OF CHRIST (D.O.C) Antidote (Disciples 0 /Christ /Throne Room) 

8 MARS ILL Planes And Trains (Gotee) 

9 SINTAX.THE.TERRIFIC Dramamine (Neal 

10 VERBS Love Triangle (Gotee) 

J 
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CHRISTIAN AC 
TOP 30 INDICATOR 

WEEK WEEK 

1 0 
2 2 

3 3 

4 4 

6 0 
5 6 

10 O 
9 o 
8 9 

17 0 
11 11 

21 0 
12 13 

7 14 

14 15 

18 0 
13 17 

19 

24 

22 t 

16 21 

20 22 

27 a 
15 24 

26 a 
23 26 

30 0 
25 28 

29 0 
28 30 

ARTIST TITLE LABELIS) PLAYS 

S. CURTIS CHAPMAN Al Things New (Spanow/EM /CMG) 1081 

I- 
PLAYS 

+19 

WEEKS ON 
CHART 

12 

TOTAL 
STATIONS 

3411 

JEREMY CAMP Walk By Faith (BEC) 1014 -17 15 3410 

THIRD DAY I Believe (Essential /PCG) 946 42 16 3110 

MERCYME Here With Me (lNO /Curb) 911 -11 17 2610 

BETHANY DILLON All I Need (Sparrow /EMC CMG) 712 +103 6 2912 

KUTLESS Sea Of Faces (BEC) 655 -9 17 2510 

SHAWN MCDONALD Gravity (Sparrow /EMI CMG) 613 +40 6 2512 

BEBO NORMAN Disappear (Essential /PLG) 613 +39 7 2510 

CASTING... Who Aml (Beach Street /Reunion /PIG) 576 .2 17 2010 

BY THE TREE Beautiful One (fervent) 560 +59 7 2511 

ANTHONY EVANS Here's My Life (INO) 553 11 9 2411 

C. TOMLIN Indescribable (Sixsteps/Spa row /EM /CMG) 538 +129 3 2514 

AVALON You Were There (Sparrow /EMI CMG) 537 -24 14 2210 

SELAH You Raise Me Up (Curb) 524 66 17 2110 

BARLOWGIRL Never Alone (Fervent) 522 .20 10 1910 

CHRIS RICE Go Light Your World (Rocketown) 510 +10 9 2210 

MATTHEW WEST The End (Sparrow /EMI CMG) 477 -72 9 1810 

TREE63 Blessed Be Your Name linpopi 452 +27 17 1411 

FFH Still The Cross (Essential /PIG) 445 +73 3 2312 

RACHAEL LAMPA When I Fall (Word/Curb /Warner Bros.) 423 +14 6 1810 

D. CROWDER ... Open Skies (Sixsteps /Sparrow /EM /CMG) 417 .92 17 1910 

BUILDING 429 Glory Defined (Word /Curb /Warner Bros./ 416 -5 17 1410 

MICHAEL W. SMITH Healing Rain (Reunion /PCG) 410 +83 2 2213 

WARREN BARFIELD Soak It Up (Creative Trust Workshop) 376 -133 16 1410 

WATERMARK The Glory Of Your Name (Rocketown) 367 +33 4 1810 

DELIRIOUS? Majesty (Here I Am) (Sparrow/EMI CMG) 364 -35 9 1610 

TELECAST The Beauty Of Simplicity (BEC) 356 +85 2 1712 

BIG DADDY WEAVE Set Me Free (fervent) 307 .47 6 1510 

JEFF DEYO As I Lift You Up ( Gatee) 304 +12 4 1410 

TREVOR MORGAN Fall Down (BHT) 290 4 5 1610 

37 AC reporters. Songs ranked by total plays for the airplay week of Sunday 8/22 - Saturday 8/28. 
© 2004 Radio & Records. 

New &Active 
BUILDING 429 Space In Between Us (Word /Curb /Warner Bros.! 

Total Plays: 258, Total Stations: 14, Adds: 2 

PHILLIPS, CRAIG & DEAN You Are God Alone (INC) 

Total Plays: 240, Total Stations: 16, Adds: 5 

NICOL SPONBERG Safe (Curb.) 

Total Plays: 208, Total Stations: 11, Adds: 1 

SWIFT Alive In Love (Flicker) 

Total Plays: 204, Total Stations: 10, Adds: 1 

STARFIELD Filled With Your Glory (Sparrow /EMI CMG) 

Total Plays: 198, Total Stations: 9, Adds: 0 

TREE63 King (lnpopl 

Total Plays: 190, Total Stations: 11, Adds: 2 

NEWSBOYS Presence (Sparrow /EMI CMG) 

Total Plays: 179, Total Stations: 14, Adds: 6 

SHANE & SHANE He Is Exalted (lnpopl 

Total Plays: 150, Total Stations: 9, Adds: 1 

GINNY OWENS New Song (Rocketown) 

Total Plays: 141, Total Stations: 8, Adds: 0 

OVERFLOW Come Home (Essential /PLG) 

Total Plays: 127, Total Stations: 7, Adds: 0 

CE 'YOUR CHANCES'OF AF RELATED 

Most atrial fibrillation -re a . "strokes could be prevented with anti = coagulation treatments. 
Yet, up to two- thirds of AF patients who suffer these strokes 

are not prescribed anti -coagulants or blood thinners upon hospital discharge. 
National Stroke Association is launching Beat the Odds, a national awareness campaign urging consumers to ask their doctors 

about the risks of AF and the importance of treatment. 

Get more information on Beat the Odds at www.stroke.org. For details on atrial fibrillation visit www.afadvisor.org 

National Stroke Association 

www.americanradiohistory.com
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JACKIE MADRIGAL 
jmadrigalQradioandrecords. com 

PART ONE OF A TWO-PART SERIES 

LATIN FORMATS 

Jesús López, 
On The Record 
Universal Music's Latin America & Iberian Peninsula 
Chairman speaks 

w 

JÌ. he Latin record industry is a unique kind of mon- 
ster. It doesn't look, feel, sound or behave like the gen- 
eral market - and that's just in the U.S. Latin America 
is a whole other story. Although much of the Latin mu- 
sic we hear in the U.S. comes from Latin American 
countries, consumer behavior in those countries is 
unlike that of U.S. Hispanic consumers. 

It may seem overwhelming to un- 
derstand Hispanic consumer behav- 
ior, needs and musical tastes on the 
US. West and East Coasts, but think 
about getting a handle on such things 
for each and every Span- 
ish -and Portuguese-speak- 
ing country. It's not an 
easy task, but one that 
Universal Music Latin 
America & Iberian Penin- 
sula Chairman Jesús Lo- 
pez knows much about. 

Appointed to his posi- 
tion in July 2001 and 
headquartered in Miami, 
López oversees Univer- 
sal's US. Latin label, Universal Music 

Latino, as well as Universal Music's 
operations in all Spanish- and Por- 
tuguese- speaking territories world- 
wide. His understanding of the 
state of Latin music is extensive, 
and this week and Sept. 24 we'll 
speak to him about a wide range of 
issues. 

been suffering because of things like 
file -sharing, illegal downloads and 
other forms of piracy, layoffs, etc. So, 

how, according to Lopez, is the in- 
dustry faring not just in the US., but 

also in Latin America? 
"The U. S. is one of the 
markets that has suffered 
the least, especially when 
it comes to Latin music," 
he says. "The Latin market 
in the U.S. is growing in 
terms of demographics 
and consumption, so, in 
comparison to other terri- 
tories, the negative effects 
have been less. 

"The industry's current problem is 

the conversion of a business model 
that has to adapt to new technology. 
The industry has grown in the last 20 

years based on two forces. One is cre- 

ativity, being able to find great sing- 
ers. Second is technology, the fact that 
the public is able to consume music 
actively and not passively, like they 
did 40 years ago." 

Lopez says that the fact that you 
no longer have to be sitting in a room 

l.i 

Jesús 

A Growing Market 
The record industry overall has 

López 

.a 
fM 

. 4irlf . 4ilia .... ikit.:-' __ 

IT'S ALL GOOD KLVEILos Angeles personality Carlos Alvarez (I) supports 

all types of music. He's seen here with artist Tego Calderón, who's been at the 

forefront of the reggaetón movement. 

listening to a vinyl record to hear 
music has changed the industry. 
"When the Walkman appeared and 
people could take music with them, 
that caused a huge expansion," he 
says. "And later there was the CD 
and better in-car systems. 

"The arrival of the Internet, be- 
cause it was not regulated, created 
chaos. It is beginning to be regulat- 
ed, and in coming years we will see 
it begin to be used as a distribution 
method. The components of compa- 
nies that handle that process will be- 
gin to see part of the revenue they 
deserve for the service they are pro- 
viding. 

"The biggest revolution now is 
that music is even more mobile and 
more portable, through things like 
the iPod and cell phones. That is an- 
other advantage of this kind of tech- 
nology, because it will create anoth- 
er big push for music consumption. 
That push in sales will not happen, 
though, if the industry does not fo- 

cus on the heart of the industry, 
which is still finding a good song 
with a great singer that attracts the 
consumer." 

The Piracy Problem 
Although the physical piracy of 

Latin music is a problem in the U.S., 

it is nothing compared to what is go- 
ing on in Latin America. "Physical pi- 
racy of music in Mexico, Brazil and 
Paraguay is so high that it has caused 
the legal consumption of music to 
drop dramatically," says López. "Of 
the top 10 countries for piracy, four 
are Latin: Mexico, Brazil, Paraguay 
and Spain. You can imagine the effect 
that has on our music. 

"The truth is that losses in those 
countries hit the industry so hard that 
reinvesting in new artists diminish- 
es greatly. The legal music industry 
then becomes smaller, and the invest- 
ment is also smaller. There is less of 
an investment in smaller countries 
that would normally be a source of 
repertoire." 

Fighting music piracy in Latin 
America is a daunting task, since the 
authorities in those countries are not 
overly concerned with the problem. 
They are dealing with issues like un- 
employment poverty and security in 

R &R September 3, 2004 

"If the consumer is used to seeing pirated 

product on the street and sees that the police 

and the government don't do anything about 

it, it is hard to teach them that they are 

committing a crime." 

the streets, and music piracy is not at 
the top of their lists. 

"We work hard against piracy," 
López says. "We have investigative 
teams, but they can't do too much, 
because they are private organiza- 
tions. They gather information, and 
it's handed over to the authorities. 
Then we have to deal with official 
government agencies." 

"That's where the problem comes. 
If the government cares little about 
fighting piracy, it's very hard for us 
to get any results. There has been lit- 
tle or no willingness on the part of the 
authorities to assist us. That is why 
piracy is such a dominant force and 
why you see pirated product on any 
corner in any city in many Latin 
American countries. There's no way 
to fight it. 

"Physical piracy of 

music in Mexico, 

Brazil and Paraguay 

is so high that it has 

caused the legal 

consumption of 

music to drop 

dramatically." 

"Politicians are not aware that 
what is being destroyed is part of 
their country's culture. Music is cul- 
ture, just like books and theater. It is 

one of the biggest parts of a country's 
culture. And I don't mean only au- 
tochthonal music; pop music is also 
part of culture, because it is music 
that will be remembered as the sym- 
bol of a generation, of a way of life 

or of a way of thinking during a cer- 
tain time in history" 

Fighting Back 

In an effort to do something to 
slow down music piracy in Latin 
America, there have been campaigns 
targeted at educating the public. 
However, many people there don't 
see buying illegal product as a crime 
and feel that buying a legal CD is too 
expensive. "We tried to do cam- 
paigns to educate the consumer, but 
the consumer has a small responsi- 
bility," López says. 

"If the consumer is used to seeing 

pirated product on the street and sees 
that the police and the government 
don't do anything about it, it is hard 
to teach them that they are commit- 
ting a crime. Why would they see it 
as a crime when it's out there in the 
open and they see the cops passing 
by and doing nothing ?" 

There is a similar problem in the 
U.S., where not only physical piracy 
of Latin music affects the industry, 
but also illegal downloading. 
"Downloading was seen as a cool 
thing to do," López says. "Parents 
even felt kind of proud that their 
child was able to download things, 
because they weren't able to do it. We 

try to educate in that area, but our 
main focuses are investigations and 
policing." 

Legal sites offer a wide range of 
songs for sale, but some artists com- 
plain that they don't want to sell their 
songs online for only 99 cents per 
download. Not in the Latin market, 
according to Lopez. "All artists are 
willing to do it," he says. "The prob- 
lem is that there are a lot of illegal sites 
disguised as legal. When you go to 
make the deal, it turns out that they 
are not technologically prepared and 
don't offer the security we require to 

sign off on the product." 

Today's Reality 
The reality for today's kids is that 

they want their music instantly and 
they want to be able to download it 

to their phones, iPods or other porta- 
ble devices. How is this affecting His- 
panic music consumption? Are they 
buying music from the Internet, or 
are they still purchasing the physical 
product? 

"It's changing as more and more 
Hispanics log on to the Internet and 
access sites like iTunes and begin to 
purchase things like iPods," López 
says. "Right now there is a segment 
of the public that craves those kinds 
of products and uses those services. 

"Currently, though, most people 
don't have more than a couple of 
hundred songs stored for their listen- 
ing pleasure. If they are given the op- 
tion of having 10,000 or more songs, 
they'll take it. We are at the point 
where you have the option to store a 

large amount of information in a 

small space, and it's mobile, which is 

what the kids want." 

Part Two of this interview will appear 

in the Sept. 24 issue. In it, López will dis- 

cuss a new business model, the rebirth 

of indien and their effect on the industry 
and what we can expect in the future 
from Universal. 
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,_This Week In Spanish- Language Music 

On the Spot: Volumen Cero 

ith their latest release on Warner Music Latina, 
Estelar, Volumen Cero are betting on moving forward 
and continuing the success they had with their previ- 
ous CD, Luces, and the international hit "Hollywood." 
Marthin, Luis and Fernando are preparing to work the 
rock scene, and this week they speak to R &R about the 
album, their sound and their expectations. 

R &R: What were your thoughts 
when you went in to the studio to 

record Estelar? 
VC: We wanted to express our- 

selves artistically and show the 
new material we had created dur- 
ing the time we were touring with 
Luces. We ended up having a lot 
of material in Spanish and En- 
glish. The album has nine songs 
in Spanish. One is a cover of a 

song by Miguel Cantilo from Ar- 
gentina, "A Donde Quiera Que 
Voy." The rest of the material is 

ours, including two songs in En- 
glish. 

'Autos' is a song 

about lack of love, 

about everything 

you do to get love, 

and then it just 

doesn't work out." 

We wanted to put this together 
with the three -piece band that 
we've become since our guitar 
player, Cris, left. We 

went through a lot try- 
ing to release this album, 
just like the industry 
was going through a lot 
and also our record la- 
bel. We survived, and 
we're super-exited about 
being out here. 

R &R: Has your sound 
changed since you are now 

three instead of four? 
VC: Not really. The 

change strengthened it. 
We still write all the 
songs. We added live 
keyboards, and we hired 
a friend of ours to play 
what Cris used to play 
on the guitar. It still has 

the same essence. We 

didn't think about how 
the album was going to 
sound. We had a period where we 
wrote music and gelled as a band. 
It was good that we were all on the 
same page and evolving musical- 
ly in the same way. It was pretty 
natural to write the record, and 
there was not really a strategy be- 
hind it. We opened ourselves mu- 

sically, and the album is a good 
representation of that. 

R &R: Because the first album was 

so successful with "Hollywood," was 

there any nervousness about produc- 
ing an even more successful sopho- 
more album? 

VC: Our goals have grown. 
We're very ambitious. We're on 
top of everything - the band, the 
music and the business. We want 
to be involved with everything, 

Radio Corner 
Bobby Peña 
PD, KOPY /Alice, TX 

KOPY is hosting the 25th annual Fiesta Amistad. This is a huge 

South Texas event and tradition. From the pageant, parade and trail 
ride to the beautiful -baby contest and came guisada and baby back 

rib cook -offs, it's pure excitement. 

KOPY is entering both cook -offs with 

our sponsor, Univision Records, whom 

we hope to make proud with Bobby's 

Baby Backs and Rolly's Rough and 

Raunchy Carne Guisada. 

It's a four -day event, Sept. 2 -5. 

There will be live performances by Los Palominos, Estruendo, Punto Y 

Aparte, Big Circo, Marcos Orozco and many more. We'll even have the 

local ABC -TV affiliate's Sunday -morning Tejano show, Domingo Live, 

on hand for a live show on Sunday morning. 

reo unplugged. It takes you back to 
the first time music made the hair 
on your arms stand up, when you 
first heard something cool. That's 
what we wanted to portray. Our 
sound is derived from everything 
from stuff we listened to in the '80s 

to things that we listen to 
currently. There are a lot of 
Latin bands doing great 
things without showing 
their ethnic side. You have 

to do music the way you 
feel it. 

R &R: As a Latin rock 

band, you must know which 

alternative mediums of pro- 
motion to use, since radio is 

not playing rock. 

VC: Absolutely. Even 
city has someone who 
believes in Latin alterna- 
tive music, and we have 
connections with them. 
We don't want to be clas- 
sified as a Latin alterna- 
tive rock band; we think 
of ourselves as a rock 
band that's trying to 
break all genres. We 

don't want to be another rock en 

español band, because we don't 
think we have anything in com- 
mon with La Ley, Maná or El Tri - only that they are Hispanic, and 
we are Hispanic. We do play rock, 
but there are different types of 
rock. 

Last night I was checking my e- 

mails, and I was linked to "Indie 
103.1" in Los Angeles [KDLD & 
KDLE]. They are playing us. Sta- 
tions like that, which are not even 
part of our culture, are spinning 
us. I can't believe Latin radio is so 

behind. Just now they are playing 
Julieta Venegas or La Oreja De Van 
Gogh. 

It takes time, and it's kind of 
sad, but we're doing it our way. 
We're staying true to the people 
who have supported us since the 
beginning, like WRTE (Radio 
Arte) /Chicago, [Los Angeles tele- 
vision channel] LATV, MTV Es- 

PART OF THE CLUB Artist Luz Rios stopped by R &R to showcase a few 

songs off her new album, De Mi Corazón. She was a hit! 

Volumen Cero 

and sometimes that can drive you 
crazy. We got together and found 
ourselves in a perfect situation, 
and this is what came out. We had 
time to do preproduction on this 
album and on Luces, so once we 
entered the studio, we had our 
minds set on what we wanted to 
achieve. I guess our only fear was 
making sure we could play the 
songs the way we wanted. 

R &R: Tell me about the first sin- 
gle, "Autos." 

VC: "Autos" is a song about 
lack of love, about everything you 
do to get love, and then it just 
doesn't work out. 

R &R: Talk about your sound on the 

album. 
VC: This album takes us back to 

the place where we began to become 

music fans. When I listen to this al- 
bum, I'm happy. It reminds me of 
when I went to see The Cure for the 
first time, for example, or SodaSte- 

"We don't want 

to be classified 

as a Latin 

alternative rock 

band; we think 

of ourselves as a 

rock band that's 

trying to break 

all genres." 

pañol, etc. What's very rewarding 
for us is playing the Greek Theater 
in L.A., opening for La Ley, or 
playing in Mexico City in front of 
10,000 people and seeing every- 
body sing "Hollywood." We won- 
dered how they knew our music, 
but it turns out that Mexican radio 
does play our music. 

R &R: Warner Music Latina has 
gone through a lot of changes. How 
much support are you currently get- 
fing from them? 

VC: Forty percent of the staff 
got laid off, and 40% of the artists 
were dropped. To be here is an 
honor, and to know that they be- 
lieve in what we do. At times it can 
be frustrating, because we're very 
ambitious, but we're proud to be 
here. We're glad the album is out. 
We have to do everything that we 
did for the other albums, but dou- 
ble. 

R &R: Will you be doing any live 
performances anytime soon? 

VC: We'll be doing promotion 
all of September, and we'll be do- 
ing album -release parties in sever- 
al cities, like Miami and L.A. We'll 
start touring by October, but we 
have yet to define the details. 
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CONTEMPORARY TOP 25 
-s 

WEEK ARTIST TIT K ' a9_r, ç 

1 ALEKS SYNTEK NANA TORROJA Duele El Amor (EMlLatin) 

2 PEPE AGUILAR Miedo (Sony Discos) 

3 KALIMBA No Me Quiero Enamorar (Sony Discos) 

4 CARLOS VIVES Como Tú (EMlLatin) 

5 FRANCO DE VITA fISIN BANDERA Si La Ves ( SonyDiscos) 

6 PAULINA RUBIO Algo Tienes (Universal) 

7 JENNIFER PEÑA Vivo Y Muero En Tu Piel (Univision) 

8 ANDY & LUCAS Son De Amores ( BMGLatin) 

9 MARC ANTHONY Ahora Quién (Sony Discos) 

10 JUANES Nada Valgo Sin Tu Amor (Universal) 

11 JULIETA VENEGAS Andar Conmigo ( BMGLatin) 

12 MARCO ANTONIO SOLIS Prefiero Partir (Fonovisa) 

13 LOS TEMERARIOS Qué De Raro Tiene (Fonovisa) 

14 CHAYANNE SentaJa Aquí En Mi Alma ( SonyDiscos) 

15 YAHIR La Locura (WarnerML.) 

16 SIN BANDERA Que Lloro (Sony Discos) 

17 HAASH Estés En Donde Estés ( SonyDiscos) 

18 JD NATASHA Lágrimas (EMlLatin) 

19 FRANCO DE VITA Tú De Qué Vas /SonyDiscosl 

20 CHAYANNE Cuidarte El Alma ( SonyDiscos) 

21 JULIETA VENEGAS Lento ( BMGLatin) 

22 ANGELA MARIA FORERO Fiera Inquieta (Sony Discos) 

23 MARIANA Que No Me Faltes Tú (Univision) 

24 REYLI BARBA Desde Que Llegaste (Sony Discos) 

25 CLIMAX El Za Za Za La Mesa Que Más Aplauda (Balboa) 

Data is complied from the airplay week of August 22 -28, 

and based on a point system. 
© 2004 Radio & Records. 

TROPICAL TOP 25 
"O"AL : s 

238 1 

196 2 

192 3 

157 4 

149 5 

132 6 

128 7 

125 8 

119 9 

117 10 

116 11 

109 12 

105 13 

98 14 

93 15 

93 16 

82 17 

78 18 

75 19 

74 20 

72 21 

68 22 

67 23 

67 24 

61 25 

Going For Adds 

GUILLERMO PLATA Ojalá (Ba /boa) 

JOHN Y SU BANDA Algo Grande (Perfect Image) 

ARTIST TITLE LABEL(S) 

MARC ANTHONY Valió La Pena (Sony Discos) 

GILBERTO S. ROSA Sombra Loca (Sony Discos) 

GRUPO NICHE Culebra (Sony Discos) 

DON OMAR Pobre Diabla (VI Music) 

TITO NIEVES Fabricando Fantasias (SGZ Entertainment) 

JUAN LUIS GUERRA Las Avispas (Karen) 

CARLOS VIVES Como Tú (Ea Latin) 

DADDY YANKEE Gasolina (V /Music) 

VICTOR MANUELLE Te Propongo (Sony Discos) 

MARC ANTHONY Ahora Quién (Sony Discos) 

REY RUIZ El Diablo Anda Suelto (Sony Discos) 

ANDY & LUCAS Son De Amores ( BMGLatin) 

ELVIS CRESPO 7 Días (0/e Music) 

MELINA LEON Quiero Ser Tuya (Sony Discos) 

JOSE ALBERTO "EL CANARIO" Hay Amores (Universal) 

AVENTURA Llorar (Premium) 

ALEX "EL BIZCOCHITO" Dos Amantes (Sony Discos) 

PUERTO RICAN POWER Si Pero No (J &N) 

FLORIDO FLORES Necesito Money (Universal) 

LOS TOROS BAND Si Tú Estuvieras (Universal) 

GRAN BANDA Amiga Soledad (DAM Productions) 

VICTOR MANUELLE Lloré Lloré ( SonyDiscos) 

TONNY TUN TUN Dile A El (Karen) 

PEDRO JESUS Miradita Y Meneito (MP) 

NEGROS Mi Reina (Premium) 

Data is complied from the airplay week of August 22 -28. 

and based on a point system. 
© 2004 Radio & Records. 

TOTAL 
POINTS 

292 

234 

189 

178 

174 

172 

128 

125 

104 

100 

92 

86 

83 

81 

79 

71 

71 

71 

58 

54 

53 

50 

48 

46 

44 

Going For Adds 
BANDA GORDA A Lo Oscuro (MP) 

CHULY fIADASSA Asi Te Gusta (Perfect /mage) 

FENOMENO Bésame Mucho (MP) 

FITO BLANKO Me Voy A Marchar (Perfect lmage) 

GARY No Toquen Esa Canción (MP) 

ILEGALES Como Tú (Perfect lmage) 

JOHN Y SU BANDA Algo Grande (Perfect /mage) 

JOSE ERNESTO Sólo Por Ti (MP) 

NIWTON RAFAEL Quiero Olvidarme De Ti (MP) 

TITO GOMEZ Meneito (MP) 

Subscribe to the most comprehensive and up -to- the -minute coverage of radio business news...at a special VIP package rate! 

REtR's INDUSTRY VIP PACKAGE RBA: The Industry's Newspaper 

RitR Today: The Industry's Leading Daily Fax 

REtR's Today's News 
E -mail updates of breaking stories 

The REtR Directory 
The most comprehensive resource guide available 

SAVE OVER 25 %! 
RftR'S INDUSTRY VIP PACKAGE IS $445oó 

(Regular rate $595.00) 

Call R &R at: Subscribe online: 

310.788.1625 www.radioandrecords.com 

www.americanradiohistory.com

www.americanradiohistory.com


LATIN FORMATS 
September 3, 2004 

71 

REGIONAL MEXICAN TOP 25 
ARTIST 

1 LOS TEMERARIOS Qué De Raro Tiene (Fonovisal 

2 LOS HOROSCOPOS DE DURANGO Dos Locos (Oisa) 

3 GRUPO MONTEZ DE DURANGO Lástima Es Mi Mujer (Oisa) 

4 PALOMO Miedo Duo/ 

5 BANDA EL RECODO Delante De Mi (Fonovisa) 

6 ALICIA VILLARREAL Soy Tu Mujer (Universal) 

7 PESADO Ojalá Que Te Mueras (WarnerM.L.) 

8 LOS HURACANES DEL NORTE Te Perdoné Una Vez ( Univision) 

9 CONJUNTO PRIMAVERA Vuelve Conmigo (Fonovisa) 

10 PATRULLA 81 No Aprendi A Olvidar (O /sa) 

11 BETO Y SUS CANARIOS Está Dorando Mi Corazón (Disa) 

12 LOS TIGRES DEL NORTE No Tiene La Culpa El Indio (Fonovisa) 

13 VICENTE FERNANDEZ La Primera Con Agua ( SonyDiscos) 

14 CUISILLOS Suavito (Balboa) 

15 BANDA EL RECODO Para Toda La Vida (Fonovisa) 

16 MARCO ANTONIO SOLIS Prefiera Partir (Fonovisa) 

17 JOAN SEBASTIAN Amar Como Te Amé (Balboa) 

18 CONJUNTO ATARDECER Y Las Mariposas (Universal) 

19 LUPILLO RIVERA Qué Tal Si Te Compro ( Univision) 

20 LOS HOROSCOPOS DE DURANGO Obsesión Visa) 

21 COYOTE Y SU BANDA TIERRA SANTA Piquetes De Hormiga (EMlLatin) 

22 CONJUNTO PRIMAVERA Hazme Olvidarla (Fonovisa) 

23 JENNIFER PENA Vivo Y Muero En Tu Piel ( Univision) 

24 BRAZEROS MUSICAL DE DURANGO Lágrimas Y Lluvia (Disal 

25 CLIMAX El Za Za Za La Mesa Que Más Aplauda (Balboa) 

Data is complied from the airplay week of August 22 -28, 

and based on a point system. 
2004 Radio & Records. 

396 

365 

316 

224 

221 

214 

199 

199 

193 

184 

179 

161 

150 

150 

122 

121 

117 

112 

105 

103 

101 

101 

101 

98 

98 

Going For Adds 

FIBRA DURANGUENSE El Chivo (Balboa) 

FITO BLANKO Me Voy A Marchar (Perfect Image) 

ILEGALES Como TO (Perfect Image) 

JOAN SEBASTIAN Margarita (Balboa) 

PAJARITOS DE TACUPA La Yegua Sin Rienda (Balboa) 

YAHIR La Locura (Warner M.L.) 

TEJANO TOP 25 
ARTIST - - 

1 PESADO Ojalá Que Te Mueras (WarnerMC.) 

2 KUMBIA KINGS Sabes A Chocolate ( EM/Latin) 

3 DUELO Para Sobrevivir ( Univision) 

4 MICHAEL SALGADO Mi Cielo Gris (Freddie) 

5 JENNIFER PENA Vivo Y Muero En Tu Piel ( Univision) 

6 LA FUERZA Ilusión (Independiente) 

7 SOLIDO GenieOlvidarte (Freddie) 

8 ALICIA VILLARREAL Soy Tu Mujer (Universal) 

9 LA FIEBRE Quiero (Freddie) 

10 LOS PALOMINOS Chulita (Urbana) 

11 LOS PALOMINOS Qué Suerte La Mía (Urbana) 

12 SOLIDO Contigo (Freddie) 

13 JOE LOPEZ Esta Vez ( EMllatin) 

14 LA CONQUISTA El Feo (VeneMusic) 

15 IMAN Si Me Hubieras Dicho ( Univision) 

16 SOLIDO Tal Vez (Freddie) 

17 INTOCABLE Si Pudiera (EMlLatin) 

18 DJ KANE Mía (EMlLatin) 

19 LA TROPA F Amor A La Ligera (Freddie) 

20 GARY HOBBS Quiero Amarte (AMMX) 

21 MAFIA Tienes Razón (Urbana) 

22 TABU Cumbia Pa' Que Baile (JM3) 

23 JAY PEREZ Sabes (La Voice) 

24 CHENTE BARRERA La Misma Intención (D -Vo) 

25 TIGRILLOS La Etica (011a) 

Data is complied from the airplay week of August 22 -28. 

and based on a point system. 
© 2004 Radio & Records. 

TOTAL 
POINTS 

211 

172 

171 

139 

126 

113 

98 

98 

93 

79 

75 

72 

70 

65 

64 

63 

62 

59 

57 

56 

55 

51 

50 

46 

44 

Going For Adds 

FITO BLANKO Me Voy A Marchar (Perfect Image) 

ILEGALES Como Tú (Perfect Image) 

SESI Ya No Serás (U-Zooe) 

YAHIR La Locura (WarnerM.L.) 

Rock /A lternative 
TW ARTIST Tille .. 

1 ZOE Peace And Love (Sony Discos) 

2 JULIETA VENEGAS Lento (BMGLatin) 

3 BERSUIT VERGARABAT Argentinidad Al Palo (Universal) 

4 LUCYBELL Sálvame La Vida (Warner M.1.1 

5 CONTROL MACHETE El Apostador (Universal) 

6 OZOMATLI Cuando Canto (Concord) 

7 VICENTICO Se Despierta La Ciudad (BMGLatin) 

8 CAFE TACUBA Eres (MCA) 

9 ALEKS SYNTEK fIANA TORROJA Duele El Amor (EM /Latin) 

10 PANTEON ROCOCO La Ciudad De La Esperanza (BMGLatin) 

11 KINKY Presidente (Nettwerk) 

12 INSPECTOR Ska Voovia Boobie Baby (Universal) 

13 BERSUIT VERGARABAT La Soledad (Universal) 

14 JULIETA VENEGAS Andar Conmigo (BMGLatin) 

15 GARIGOLES Vud(i (Reciclable Records) 

Songs ranked by total number of points. 10 Rock/Alternative reporters. 

Record Pool 
-V! ARTIST Lile - . 

1 PEDRO JESUS Miradita Y Meneito (MP) 

2 PAULINA RUBIO Perros (Universal) 

3 SONORA CARRUSELES Coquetona (Fuentes) 

4 MARC ANTHONY Ahora Quién (Sony Discos) 

5 FRAGANCIA Ahora Vengo Yo (El Toque Toque) (Latinflava) 

6 CLIMAX El Za Za Za La Mesa Que Más Aplauda (Balboa) 

7 GRUPO NICHE Culebra (Sony Discos) 

8 TITO GOMEZ Tierra Bendita De Higuey (MP) 

9 GILBERTO S. ROSA Sombra Loca (Sony Discos) 

10 FULANITO Pégate (Cutting) 

11 ANDY & LUCAS Tanto La Quería (BMGLatin) 

12 MARC ANTHONY Valió La Pena (Sony Discos) 

13 PUERTO RICAN POWER Si Pero No (J &N) 

14 CARLOS VIVES Como Tú (EMI Latin) 

15 ALEJANDRA GUZMAN Lipstick (BMGLatin) 

Songs ranked by total number of points. 22 Record Pool reporters. 

www.americanradiohistory.com

www.americanradiohistory.com
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INTERNATIONAL 

Lifetime Adventure Opportunity. Building 
new station in the capital of Nigeria, 
Abuja. Need Production Director, 2 real 
good personalities. Workhorses only. 
tahitited @msn.com EOE (9/3) 

SOUTH 

Heritage Hocker 
Needs AU -Star Promotions Director 

(law Ckeood tedio Woote is look q let oe upsinsd 
Noonan elnttx Ikn kmn how std ran Main. 

(odidnn Dust hm .lobes 3 raits peelon prRes 
snagrn eepetree .d M alb la "Isis the 'rood 

newnj . Yost eh. lot street gamily skills, <toaddty 

.d MahadN of ell FCC wroa sdes 

Cl.e.(RCIt (NNE!. 

Sand eranles I vest esu «aaune.o le 

1119 esaan.e 9 n Sv 9W.lnaaa (A 3010 10 401361 I l i' 
ewd.wwraawtradtr ha. tolls weal/ nrt+rw 

CLEAR CHANNEL RADIO 

Sports Director / KTRH 

Clear Channel Radio Houston is 

looking for its next big sports star. 

Applicants must have the ability to 

report anchor, and host a compelling 

talk show...plus have the skills to run 

a dynamic sports department. Rush 

tape and resume to <en Charles at 

2000 West Loop South, Suite #300 

Houston, TX 77027. No calls. EOE 

ATLANTA SRAVat. 
I.1 Division titles 

S Nolonal league Pennon, 
1 World Chompionshlp 

"Join a shompionship team!" 

?remelts's ail Irarkelles MVP Wasted! 
Donn ind de Oolopin1. plaawq, std uodintiq n-Cir ad 
sdn patellas, ragging inprk spode! wars. ovum] nrootarr, 
and mkt orpwtetiend raspaikiklrs. 

rWnarres cur s,wuunue wleasaura I.e..w 
tarer etnara M tit r w ten. r r tare rit Yaraalt 

CI.EARCItAI:NFI. 

Slats ad 0atenlr tn 

OPPORTUNITIES 

EAST 

SNOCPPINTJIY BEIS 

SnoCountry Mountain Reports 
serves over 450 "on-air" statiors 
with a weekly audience of 10.2 
million nationwide! Come work 
and live in the Mountains! Our 
studios are located in Lebanon 
NH, near several major VT and 
NH resorts. Broadcast to millions 
each morning, then ski and ride 
the rest of the day. Ready to 
join Amerjc8 best snow reporters? 

Email 
(a ndrew. davis®snocou ntry. org) 

or mail T &R to SCMR, attn: 
Andrew Davis, PO. Box 505, 

Lebanon, NH 03766. EOE 

MIDWEST 

HAVE YOU ACHIEVED ALL YOU 
POSSIBLY CAN? 

DO YOU NEED OPPORTUNITIES AND 
CHALLENGES TO GO FURTHER? 

HOT 96 WSTO, Evansville's heritage 
100,000 watt CHR, needs a take 
charge, creative, driven Program 
Director. Are you a problem -solv- 
ing leader excited by new ideas? 
We'll reward you with the indepen- 
dence, freedom and financial re- 
ward of running HOT 96 and running 
it well. This is your chance to lead a 
legendary station with major mar- 
ket tools and resources. 

Airshift required, so send all 
materials for consideration to 

Tim Huelsing, Market Manager, at 
tim @sccradio.com , or ship to 1 162 

Mt. Auburn Rd., Evansville IN 

47720. EOE 

POSITIONS SOUGHT 

Hardworking male air talent, great voice . 

personality and positive energy, looking for 
a gig in San Diego. Hire me, you won't be 

sorry. Call (858) 278 -1898. (9/3) 

Love song therapist and author seeks to 
host a show that will increase the birthrate 
between consenting adults and bring huge 
arbitron numbers like I did in Denver, Bos- 
ton, Atlantic City & Philly. JOEL: (215) 806- 
1600. (9/3) 

Looking for a gig any where in Indiana but 
willing to re- locate just anywhere. TONY 
(765) 349 -1291. (9/3) 

POSITIONS SOUGHT 

Dynamite female jock seeks on air position 
in San Diego market . Great voice, smooth 
delivery, team player. Any questions? 
Bajasun001 @aol.com (760) 744 -4771. 
(9/3) 

Experienced GM looking for position in the 
South. N.C., S.C.,Va. preferred. Contact 
broadcaster 22001 @ yahoo.com. (9/3) 

I'm a hard -working on air & production tal- 
ent that can get the job done & done right!!! 
Willing to re- locate. TONY (765) 349 -1291. 
(9/3) 

(Michigan) I have 15 yrs in radio. DJ - 
Board op- promotions. E -mail me today! 
djmartin88 @hotmail.com Bags are packed 
ready to GO! (9/3) 

Fresh out of school! Analog /Digital record- 
ing, Protools, FCC rules/regulations, program- 
ming, and production etc. Will Travel. 
PHILLIP MAGALLAN (972) 709 -3895. (9/3) 

(972) 523 -0078 for SHANE WILLIAMS, the 
hardest working producer, on -air talent, pro- 
motions team member you've ever hired. 
Call (972) 523 -0078 before someone else 
does! (9/3) 

Just got back from vacation! Former Modesto 
#1 weekender still seeks NorCal /Pac North- 
west gig. FRANK: (510) 223 -1534. (9/3) 

Seeking Professional/Collegiate Play -by -Play/ 
Sales position. JOE: (888) 327 -4996. (9/3) 

Seasoned pro looking to return to radio in 

Oldies, Country, Classic Rock, Classic Hits, 
AC or Hot AC. 30 years experience. 
MICHAEL HAMM: (716) 373 -2107. (9/3) 

Spirited personality, and optimistic outlook. 
Highly motivated, multi -tasker ready to tackle 
on -air, newscasting, traffic, and voice 
productions. TAMIA HUGGER -PERINE: 
tammyhugger @sbcglobal.net (972) 352- 
8454. (9/3) 

Programmers & Engineers BILL ELLIOTT 
& TIM SUBRA. Check us out at 
www.3DSJ.com. (813) 920 -7102, 
billelliott©3DSJ.com (9/3) 

RF&R Opportunities 
Free Advertising 

Radio & Records provides tree (20 words maximum) 

listings to radio stations ON A SPACE AVAILABLE BA- 

SIS in Opportunities. Free listings of the same length 

are also available to individuals seeking work in the in- 

dustry under Positions Sought. 

Deadline 
To appear in the following week's issue, your ad must be 

received by Thursday noon (PST), eight days prior to issue 

date. Free Opportunities listings should be typewritten or 

printed on 812 X 11 company /station letterhead and are 

accepted only by mail or fax: 310-203-8727. Only free po- 

sitions sought ads are accepted by e-mail to: 

kmumaw@radioandrecords.com. Address all 20-word ads 

to R &R Free Opportunities, 10100 Santa Monica BNd., Third 

Floor, Los Angeles, CA 90067. 

REM Opportunities 
Advertising 
lx 2x 

$200 /inch $150 /inch 
Rates are per week (maximum 35 word per inch includ- 
ing heading). Includes generic border. If logo, custom 
border or larger heading are required. add 1/2 inch ($60 
for lx, $50 for 2x). In addition, all ads appear on R &R's 
website. (www radioandrecords.com). 

Blind Box: add $50 

The R &R address and your box number adds 12 words 
to your ad. Regular Opportunities rates apply to Blind 
Box ads, but a $50 service charge is added for ship- 
ping and handling. 

Positions Sought: $50 /inch 
Individuals seeking employment may run ads in the 
Positions Sought section at the special rate of S50 /inch. 

Payable In Advance 
Opportunities Advertising orders must be typewritten 
on company /station letterhead and accompanied by 

advance payment. Please submit ad copy & logos via 

email to kmumaw@radioandrecords.com. Ads are also 

accepted by fax: (310- 203 -8727) or mail. Visa, MC. 

AmEx or Discover card accepted. Include card num- 

ber, name as it appears on credit card, expiration date 

and phone number. Blind box responses are sent to 
advertisers every Friday by first -class mail. 

Deadline 
To appear in the following week's issue, your ad must 

be received by Thursday noon (PDT) eight days prior 
to issue date. Address all ads to:R &R Opportunities, 
10100 Santa Monica Blvd., Third Floor, Los Angeles, 

CA 90067. 

RA 
10100 Santa Monica 

10 a RECORDS 
Ivd..Third Floor, Los Angeles, CA 90067 

R &R is published weekly, except the week of December 25. Subscriptions are available tor $325.00 per year (plus applicable 

sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records 

Inc., at 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, California 90067. Annual subscription plan includes the weekly 

newspaper plus two R &R Directories issues and other special publications. Refunds are prorated based on the actual value of 

issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility 

assumed for unsolicited material. R &R reserves all rights in material accepted for publication. All letters addressed to R &R or its 

Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited 

for space and clarity and may appear in the electronic versions of R &R. The writer assumes all liability regarding the content of 

the letter and its publication in R &R. Nothing may be reproduced in whole or in part without written permission from the 

Publisher. 

® Radio & Records, Inc. 2004. 

POSTMASTER: Send address changes to R&R, 10100 Santa Monica Blvd., Third Floor, Los Angeles. California 90067. 

HOW TO REACH US RADIO & RECORDS INC. / 10100 SANTA MONICA BLVD., THIRD FLOOR. LOS ANGELES, CA 90067 WEBSRE: www.radioandrecords.com 

hone Fax E -mail 

OPPORTUNITIES/MARKETPLACE: 

hone Fax E -mail 

CIRCULATION, 310 -788 -1625 310-203-8727 moreinfo@radioandrecords.corn 310 -788 -1621 310- 203 -8727 kmumaw@radioandrecords.com 

NEWS DESK, 310 -788 -1699 310-203-9763 newsroom@radioandrecords.com EDITORIAL, OTHER DEPTS: 310 -553 -4330 310 -203 -9763 mailroom@radioandrecords.com 

R &R ONLINE SERVICES: 310-788 -1668 310-203-9763 cmaxwell@radioandrecords.com WASHINGTON, DC BUREAU: 301- 951 -9050 301 -951 -9051 rrdc@radioandrecords.com 

ADVERTISING /SALES: 310- 553 -4330 310-203-8450 hmowry@radioandrecords.com NASHVILLE BUREAU: 615-244-8822 615-248-6655 Ihelton@radioandrecords.com 

www.americanradiohistory.com
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AIR CHECKS 

AUDIO & VIDEO AIRCHECKS 
*CURRENT e289 KFRC /Bobby Ocean, WDVEiScott Paulsen. Z100,1 

Zoo. KROO/Kevin & Bean, WBZZ/Kobe, WKST/Scotty. CO $13 

+CURRENT #288 KDWB /Scotty Davis. WMXJ /Rick Shaw, WWWO/Bert 

Show, Z100 /Cubby, WMIB /Baka Boyz, KRBE/Atom Smasher. CD $13. 

+PERSONALITY PLUS #PP -197 WBBM -FM/Eddie & JoBo, KSTP -FM/ 

Van & Cheryl, KZOK/Bob Rivers, WKST /Freak Show. $13 CD 

+PERSONALITY PLUS #PP -196 WKSC /Drex, KSHE/Bob & Tom, KYKY/ 

Phillips & Co., KLUV /Ron Chapman, WWSW /Merkel & Cris. $13 CD 

«PERSONALITY PLUS #PP -195 WTMX/Eric & Kathy, KCBS /Jonathon 

Brandmeier, KIIS /Ryan Seacrest. KXKLJJ.J. McKay. $13 CD, $10 

cassette 

PALL COUNTRY NCY -144 WUSN, KMPS, WIL -FM, KSD -FM, KZLA. 

S13.CD 

+ALL CHR #CHR -114 KPWR, KZZP, KKFR. KSTZ, $13 CD. 

+ALL A/C #AC -122, WSB -FM, WLTM, KPLZ, KLSY, KRWM . $13 CD. 

+PROFILE NS -510 ST. LOUIS! CHR AC AOR Gold Ctry UC . $13 CD $10 

cassette 

«PROFILE #S -511 CHICAGO! CHR AC UC AOR Gold Ctry $13 CD 

+PROMO VAULT #PR -57 promo samples - all formats, all market sizes. 

515.50 CD 

«SWEEPER VAULT #SV -43 Sweeper & legal ID samples, all formats. 

515.50 CD 

«AAA -1 (Triole A).+CHN- 35 ICHR Niahtsl. e 0-25 (All Oldies) +MR -10 

(Alternative) +F -28 (All Female) +UK -1 (London) at S10 each. 

+CLASSIC #C -281. WKBW /Bob Shannon -1968, KITS /Rick Dees -1982, 

WGCUrom Kelly -1975, WLS/Tom Graye -1980, KERN/KAFY- 1978.. 

S16.50 CD, $13.50 cassette 

VIDE #99, NY's Z100 /Joe Rosati, Dallas' KKDUDomino, Pittsburgh's 

WBZZ/Kobe, 3WS /Merkel & Cris, St. Louis' KSLZ/Jet Black, Vegas' 

KOOL/Zippo & Sheri. KSNE/Tom & Nicole. 2 hrs. VHS $30, DVD $35. 

« tapes marked with + may be ordered on cassette for $3 less 

www.califamiaaircheck.com 

1,4. CALIFORNIA AIRCHECK : -- 
Box 4408 - San Diego, CA 92164 - (619) 460 -6104 

FEATURES 

i ' _ /í/ S 

"WICKER PARK" 
Interview with Josh Hartnett 

Download these free interviews and more at 

www.radiolinkshollywood.com 
Contact Lori Lerner at (31 0)457-5358 

(370)457- 9869(Fa.) radiolnksetaol.com (e-mail) 

VOICEOVER SERVICES 

ertJje aug 

www.radioandrecords.com 

MARKETING & PROMOTION 

Richard Scudder 
P h o t o g r a p h e r 

Musicians CD /album covers 

Hollywood, CA 
24 years experience 

323 -572 -1022 

VOICEOVER SERVICES 

SAM O'NEIL 
VOICE , MAG 1 N CT. 

"THE VOICE HEARD ABOVE THE REST'S 

1-877-4-YOURVO 
(877-496-8786) 

DEMO: 
www.san-oneiI.com 

As Heard In... 
Dallas, 

Las Vegas, 
Toronto 

and across the Planet 

JOE CIPIIANI 
P R O M O S 

AMERICA'S NUMBER 1 VOICE 
the voice of FOX, CBS and The Grammys 

Call Us. 

(310) 229 -4548 

www.joeciprianocom 

DAVE PACKER 
V O I C E O V E R S 

Relatable, authentic, credible 
and surprisingly affordable. 

www.davepacker.com 609- 290 -3333 

O www.radioandrecords.com O 

PRODUCTION SERVICES 

BRAND BUILDER ICs working for KLOS RA) WRKS 
(KISS /NY) WBCN (Boston) WSM AM /FM (Nashville) Microsoft Time 
Warner Perrier, and many, many more. Affordable rolls of plastic that repeat 
your message over and over again. For event planning help, call Susan V. 

1- 800 -786 -7411 rr @bannersonaroll.com 

www.radioandrecords.com 

MUSIC REFERENCE 

Flild Songs for labor Day! 
New! 5th Edition Green Book Of Songs By Subject: 
The Thematic Guide To Popular Music 
1,569 jam -packed pages 

86,000 listings 
35,000 songs 

1,800 subjects 
All music formats 
100 years of music 

Order via R &R: Save 20% and get free UPS shipping!* (ton U.S. orders) 
Discounted price: $51.96 softcover /$63.96 hardcover 
(CA residents add sales tax) 

Charge by phone: 310.788.1621 or send a check to: 
R &R, 10100 Santa Monica Blvd., 3rd Floor, L.A., CA 90067 

IXE INDUSTRY'S NEWSFAVER 

MARKETPLACE 
ADVERT /SING 

Payable in advance. Order must be typewritten and accom- 

panied by payment. Visa/MC /AMEx/Discover accepted. 

One inch minimum, addi- 

tional space up to six inches 

available in increments of 

one -inch. Rates for R &R 

marketplace (per inch): 

Marketplace 
(310) 788 -1621 
Fax: (310) 203 -8727 
e -mail: kmumaw @radioandrecords.com 

1 time 

6 insertions 
13 insertions 

26 insertions 
51 insertions 

$95.00 
90.00 

85.00 
75.00 

70.00 

www.americanradiohistory.com
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e National Airplay Overview: September 3, 2004 

THE BACK PAGES 

CHR/P0P 
LW TW 

1 O ASHLEE SIMPSON Pieces Of Me (Geffen) 

2 2 JOJO Leave (Get Out) (BlackGround/Universa[l 

3 0 MAROON 5 She Will Be Loved (Ottone /J /RMGI 

4 4 CHRISTINA MILIAN Dip It Low (Island/IOW 
7 0 AVRIL LAVIGNE My Happy Ending (Aosta /RMG) 

6 6 NINA SKY Move Ya Body (Next Plateau /Universal) 

5 7 KEVIN LYTTLE Turn Me On (Atlantic) 

11 0 BLACK EYED PEAS Let's Get It Started (A &M /lnterscopel 

8 9 ALICIA KEYS If I Ain't Got You (J /RMG) 

12 J NELLY My Place (Oerrty /fo'Reel/Universa /) 

9 11 HOOBASTANK The Reason (Is /and /10JMG) 

15 RYAN CABRERA On The Way Down (EVL.4. /Atlantic) 
17 LIL' FLIP Sunshine (Sockafree /Loud /Columbia) 

14 HOUSTON IICHINGY & NATE DOGG I Like That (Capitol) 

10 15 JUVENILE Slow M o t i o n (Gash Mane y /Universal) 

13 16 SWITCHFOOT Meant To Live (Red Ink /Columbia) 

18 FINGER ELEVEN One Thing (Windup) 

20 LINKIN PARK Breaking The Habit (Warner Bros.) 

19 USHER fILUDACRIS & LIL' JON Yeah (Laface /Zomba/ 

16 20 USHER Confessions Part 2 deface/Zomba/ 

27 ® CIARA fUPETEY PABLO Goodies (LaFace /Zomba) 

26 
CgJj 

KELLY CLARKSON Breakaway (Hollywood) 

24 BOWLING FOR SOUP 1985 (Si/vertone /Jive /Zomba) 

22 24 LOS LONELY BOYS Heaven (Or /Epic) 

28 e TERROR SQUAD Lean Back (Universal) 

21 26 D12 How Come (Shady /lnterscopel 

31 SWITCHF00T Dare You To Move (Columbia) 

33 SEETHER fIAMY LEE Broken (Windup) 

32 MODEST MOUSE Float On (Epic) 

25 30 NICKELBACK Feelin' Way Too Damn Good (Roadnunrrer /IDJMG) 

#1 MOST ADDED 
USHER FIALICIA KEYS My Boo (LaFace /Zomba) 

#1 MOST INCREASED PLAYS 
CHRISTINA AGUILERA FIMISSY ELLIOTT Car Wash (DreamWakVGeffen,Interscapei 

TOP 5 NEW & ACTIVE 
USHER FIALICIA KEYS My Boo (taface /Zomba) 

GOOD CHARLOTTE Predictable (Epic) 

AKON FISTYLES P. Locked Up (SRC /Universal) 

JADAKISS FIANTHONY HAMILTON Why (RuftRyders/Interscopel 

GAVIN DEGRAW I Don't Want To Be (J /RMGI 

CHR/POP begins on Page 22. 

AC 
LW TW 

1 FIVE FOR FIGHTING 100 Years (Aware /Columbia] 

3 MARTINA MCBRIDE This Ones For The Girls (RCA) 

4 SHERYL CROW The First Cut Is The Deepest (A &M /lnterscopel 

2 4 DIDO White Flag (Arista /RMG) 

6 0 MAROON 5 This Love (Octone/J/RMG) 

5 6 MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 

7 7 SEAL Love's Divine (Warner Bros.) 

9 O LOS LONELY BOYS Heaven (Or/Epic) 

8 KIMBERLEY LOCKE 8th World Wonder (Curb) 

10 10 LIONEL RICHIE Just For You (/s/and/ID/MG) 

12 11 MERCYME Here With Me ( /NO /Curb/ 

11 12 JOSH GROBAN You Raise Me Up 1143 /Reprise) 

13 13 3 DOORS DOWN Here Without You (Republic /Universal) 

14 KEITH URBAN You'll Think Of Me (Capitol) 

17 JOSH GROBAN Remember When It Rained (143 /Reprise) 

15 LEANN RIMES fIRONAN KEATING Last Thing On My Mind (Curb) 

16 SEALS & CROFTS Summer Breeze '04 (Warner Bros.) 

19 18 EVANESCENCE My Immortal (Wind-up) 

20 CHERIE Older Than My Years (Lava) 

21 HOOBASTANK The Reason (Island /IDJMG) 

18 21 CELINE DION You And I (Epic) 

23 ALICIA KEYS If I Ain't Got You (J /RMGI 

26 JEFF TIMMONS Whisper That Way (SIG /RisingPhoenix) 

22 24 J.BRICKMAN DM. SCHULTZ 'Til I See You Again (Windham Hi /l /RMG) 

28 CLAY AIKEN I Will Carry You (RCA /RMG/ 

25 COUNTING CROWS Accidentally In Love (DreamWorks /Geffen) 

NEWSONG fINATALIE GRANT When God Made You (Reunion) 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) 

27 29 FANTASIA I Believe (J /RMGI 

30 30 JAMIE CULLUM All At Sea (Verve /0niversal) 

#1 MOST ADDED 
ELTON JOHN Answer In The Sky (Universell 

#1 MOST INCREASED PLAYS 
LOS LONELY BOYS Heaven (Or /Epic/ 

TOP 5 NEW & ACTIVE 
SEAL Get It Together (Warner Bros.) 

DIANA KRALL Narrow Daylight (GRP /VMGI 

KELLY CLARKSON Breakaway (Hollywood] 

BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) 

DARYL HALL She's Gone (Rhythm &Groove /Liquid81 

AC begins on Page 02. 

CHR/RHYTHMIC 
LW TW 

1 TERROR SQUAD Lean Back (Universal) 

2 CIARA fIPETEY PABLO Goodies (Laface /Zomba) 

3 3 LIL' FLIP Sunshine (Suckafree /Loud /Columbia) 

5 0 NELLY My Place LDerrty /fo'Reel/Universal) 
4 5 JUVENILE Slow Motion (Cash Money /Universal/ 

8 0 CHRISTINA MILIAN Dip It Low (Island /IDJMG) 

6 7 HOUSTON tICHINGY & NATE DOGG I Like That (Capital) 

7 KEVIN LYTTLE Turn Me On (Atlantic) 

10 LL COOL J Headsprung (Del Jam /IDJMG) 

9 10 LLOYD fIASHANTI Southside (Murder Inc./ DefJam /IDJMG) 

13 Q AKON IISTYLES P. Locked Up (SRC /Universal) 

12 12 NINA SKY Move Ya Body (Next Plateau /Universal) 

15 ® JADAKISS fIANTHONY HAMILTON Why (Ruff Ryders /lnterscopel 

11 14 USHER Confessions Part 2 deface/Zomba) 

14 15 YOUNG BUCK Let Me In (lnterscopel 

19 Q T.I. Let's Get Away (Grand Hustle /Atlantic) 
18 17 YING YANG TWINS Whats Happnin! info 
23 Q J-KWON You & Me (So So Del /Zomba) 

17 19 KANYE WEST Jesus Walks (Roc-A Eel /a /IDJMG) 

16 20 TWISTA fIR. KELLY So Sexy (Atlantic) 

22 MASE Breathe, Stretch, Shake (BadBoy /Universa'') 

43 USHER fIALICIA KEYS My Boo (Laface /Zomba) 

21 23 MONICA U Should've Known Better (J /RMG) 

24 a ALICIA KEYS Diary (J /RMG) 

20 25 LLOYD BANKS On Fire ( lnterscope) 

25 PITBULL Back Up /TVT) 

26 LIL SCRAPPY No Problem (BME /Reprise) 

30 213 Groupie Luv (TVT) 

29 SHAWNNA fILUDACRIS Shake That Sh't (OTP /DefJam /IDJMG) 

28 30 AMANDA PEREZ fILAYZIE BONE Dedicate (Powerhowse /Virgin) 

#1 MOST ADDED 
USHER FIALICIA KEYS My Boo deface/Zomba) 

#1 MOST INCREASED PLAYS 
USHER FIALICIA KEYS My Boo,' deface/Zomba) 

TOP 5 NEW & ACTIVE 
MORN DEEP Rea. Gangstaz (Violator /Zomba) 

D.O.D. FIKANYE WEST Higher (Legion) 

PITBULL Dammft Man (TVTI 

WHITE BOY FIKANYE WEST U Know (ICEEI 

NITTY Nasty Girl (RostRum/Universal) 

CHR/RHYTHMIC begins on Page 27, 

POWERED BY 

MEDIA BASE 

URBAN 
LW Tw 

1 1 TERROR SQUAD Lean Back (Universal) 

3 0 CIARAfIPETEY PABLO Goodies Reface /Zomba) 

2 3 LIL' FLIP Sunshine (Sucka free/Loud/Columbia) 

5 JADAKISS fIDJ NOODLES & 2PAC... Why (Ruff Ryders /Jnterscopel 

4 ALICIA KEYS Diary (J /RMG) 

6 NELLY My Place (Derrty /Fo'Reel /Universal) 

7 7 TWISTA DR. KELLY So Sexy (Atlantic) 

10 0 LL COOL J Headsprung (DefJam /IDJMG) 

8 9 JUVENILE Slow Motion (Cash Money /Universal) 

11 0 T.I. Let's Get Away (Grand Hustle /Atlantic) 
9 11 KANYE WEST Jesus Walks (Roc-A-fella /IDJMG) 

16 ® AKON fISTYLES P. Locked Up (SRC /Universal) 

12 ® LIL SCRAPPY No Problem (BME /Reprise) 

14 14 YOUNG BUCK Let Me In (lnterscopel 

15 15 USHER Confessions Part 2 (LaFace /Zomba/ 

13 16 MONICA U Should've Known Better (J /RMG) 

17 ANTHONY HAMILTON Charlene (So SoOel /Zomba) 

30 NELLY Flap Your Wings (Oerrty /Fo'Reel /Universals 

22 MASE Breathe, Stretch, Shake (Bad Boy /Universal) 

19 20 CHRISTINA MILIAN Dip It Low /is/and/WA/6i 
25 ® JUVENILE fIWACKO & SKIP Nolia Clap (Rap-A-Lot) 

21 22 R. KELLY U Saved Me (Jive /Zomba) 

23 ® GUERILLA BLACKfIBEENIE MAN Campton (Virgin) 

18 24 LLOYD BANKS On Fire (Jnterscopel 

27 

8 
BRANDY Who Is She 2 U (Atlantic) 

28 CRIME MOB Knuck If You Buck (BME /Warner Bros. /Reprise) 

24 27 LENNY KRAVITZ fIJAYZ Storm (Virgin) 

29 MR. MAGIC I Smoke, I Drink (Independent) 

33 ' LLOYD BANKS I'm So Fly (lnterscopel 

20 30 LLOYD fIASHANTI Southside (Murderinc. /De1Jam /IDJMG) 

HOT AC 
LW IN 

1 1 HOOBASTANK The Reason (Island/O./MG) 

2 2 LOS LONELY BOYS Heaven (Or /Epic) 

3 3 COUNTING CROWS Accidentally In Love (DreamWorks /Geffen) 

4 4 MAROON 5 This Love (Ottone /J /RMG) 

5 © MAROON 5 She Will Be Loved (Ottone /J /RMG) 

7 0 FINGER ELEVEN One Thing (Wind-up) 

6 7 3 DOORS DOWN Away From The Sun (Republic /Universal) 

8 8 SWITCHF00T Meant To Live (Redlnk /Columbia) 

11 ' ASHLEE SIMPSON Pieces Of Me (Geffen) 

9 GAVIN DEGRAW I Don't Want To Be (J /RMG) 

10 11 311 Love Song /Maverick /Volcano /Zomba/ 

12 12 NICKELBACK Someday (Roadrunner /IDJMG) 

13 13 TRAIN Ordinary (Columbia) 

15 NICKELBACK Feelin' Way Too Damn Good (Roadrunner /ID MG) 
17 AVRIL LAVIGNE My Happy Ending (Arista /RMG) 

19 SARAH MCLACHLAN World On Fire (Arista /RMG) 

22 BOWLING FOR SOUP 1985 (Silvertone /Jive /Zomba) 

16 18 SHERYL CROW Light In Your Eyes (A &M /lnterscope) 

20 19 RICHARD MARX When You're Gone (Manhattan /EMC) 

24 r RYAN CABRERA On The Way Down (E.V.L.A./At /antic) 

21 AVION Seven Days Without You (Columbia) 

25 SEETHERfIAMY LEE Broken (Wind-up) 

26 KELLY CLARKSON Breakaway (Hollywood) 

23 - SCISSOR SISTERS Take Your Mama (Universal) 

33 JOHN MAYER Daughters (Aware /Columbia) 

27 ' FIVE FOR FIGHTING The Devil In The Wishing Well_ (Aware /Columbia) 

30 ALANIS MORISSETTE Eight Easy Steps (Maverick /Reprise) 

29 HOWIE DAY Collide (Epic) 

28 29 MARTINA MCBRIDE This One's For The Girls (RCA) 

31 0 KILLERS Somebody Told Me (/s /and /IDJMG) 

#1 MOST ADDED 
DURAN DURAN (Reach Up For The) Sunrise (Epic) 

#1 MOST INCREASED PLAYS 
ASHLEE SIMPSON Pieces Of Me (Gel fen) 

TOP 5 NEW & ACTIVE 
JEM They /ATO /RCA/RMG) 

DURAN DURAN !Reach Up For The) Sunrise /Epic) 

LINKIN PARK Break ng The Habit (Warner Bras,) 

SWITCHFOOT Dare You To Move (Columbia; 

SEAL Get It Together (Warner Bros.) 

AC begins on Page 42. 

#1 MOST ADDED 
USHER FIALICIA KEYS My Boa (Laface /Zomba) 

#1 MOST INCREASED PLAYS 
USHER FIALICIA KEYS My Boo (1aFace /Zomba! 

TOP 5 NEW & ACTIVE 
SHAWN KANE Girl, I Wonder (J /RMG) 

JOHN LEGEND Used To Love You (Columbia) 

B.G. I Want It (Choppa City/Koch) 

MANNIE FRESH Real Big (Cash Money /Universa/) 

I -20 FILUDACRIS Break Bread (OTP /Capitol) 

URBAN begins on Page 31. 

ROCK 
LW TW 

2 0 THREE DAYS GRACE Just Like You (Jive /Zomba] 

I 2 VELVET REVOLVER Slither (RCA /RMGI 

3 © SHINEDOWN Simple Man (Atlantic) 

5 , ALTER BRIDGE Open Your Eyes (Wind-up) 

6 LINKIN PARK Breaking The Habit (Warner Bros.) 

4 6 NICKELBACK Feelin' Way Too Damn Good (Roadrunner /IDJMG) 

7 JET Cold Hard Bitch (Atlantic) 

10 VELVET REVOLVER Fall To Pieces (RCA /RMG/ 

B 9 SALIVA Survival Of The Sickest (/s /and /I0JMG1 

9 i JET Rollover D.J. (Atlantic) 

13 PAPA ROACH Getting Away With Murder (Geffen) 

12 CROSSFADE Cold (Columbia) 

14 BREAKING BENJAMIN So Cold (Hollywood) 

15 - SLIPKNOT Duality (Roadrunner /IDJMG) 

17 GREEN DAY American Idiot (Reprise) 

16 GODSMACKfIDROPBOX Touche (Republic /Universal) 

11 17 SEETHER fIAMY LEE Broken (Wind -up) 

21 SILVERTIDE Ain't Cumin' Home (J /RMG) 

18 CHEVELLE Vitamin R (Leading Us Along) (Epic) 

28 r KENNY WAYNE SHEPHERD Alive (Reprise/ 

19 TESLA Words Can't Explain (Sanctuary /SRG) 

22 VAN HALEN Up For Breakfast (Warner Bros) 

20 23 FUTURE LEADERS OF THE WORLD Let Me Out (Epic) 

23 24 METALLICA Some Kind Of Monster (Elektra /Warner Bros.) 

30 SWITCHFOOT Meant To Live (Red/ok/Columbia) 

29 A PERFECT CIRCLE Blue (Virgin) 

25 27 EARSHOT Wait (Warner Bros.) 

24 28 KID ROCK I Am (Top Dog /Atlantic) 

27 29 PUDDLE OF MUDD Spin You Around (Geffen) 

THORNLEY Easy Comes (Roadrunner /IDJMG) 

#1 MOST ADDED 
SILVERTIDE Ain't Cumin' Home (J /RMGI 

#1 MOST INCREASED PLAYS 
KENNY WAYNE SHEPHERD Alive (Reprisal 

TOP 5 NEW & ACTIVE 
HOOBASTANK Same Direction (island /IDJMG) 

LOSTPROPHETS Wake Up (Make A Move) /Columbia; 

MEGADETH Die Dead Enough (Sanctuary/SRG) 

DROWNING POOL Love And War (Windup) 

KORN Word Up (Epic) 

ROCK begins on Page 52. 

www.americanradiohistory.com

www.americanradiohistory.com


URBAN AC 
tW 

2 

1 

3 

4 

5 

7 

8 

6 

9 

12 

10 

11 

13 

16 

14 

15 

19 

17 

18 

22 

21 

26 

20 

25 

30 

27 

23 

24 

IW 

Q PRINCE Call My Name (Columbia) 

2 ANITA BAKER You're My Everything (BlueNote /Virgin) 

ALICIA KEYS Diary LJ /RMGJ 

LUTHER VANDROSS Think About You LJ /RMGJ 

TEENA MARIE Snit In Love (Cash Money /Universal) 

JILL SCOTT Golden (Hidden Beach/Epic) 

BRIAN MCKNIGHT What We Do Here (Motown) 

ALICIA KEYS II I Ain't Got You lJ /RMGI 

8 
R. KELLY Happy People (Jive /Zomba) 

R. KELLY U Saved Me (Jive /Zomba) 

11 PATTI LABELLE New Oay (DefSoul /IDJMGI 

12 KEM Love Calls (Motown /Universal) 

BOYZ II MEN What You Won't Do For Love (MSM /Koch) 

BONEY JAMES fIBILAL Better With Time (Warner Bros.) 

USHER Burn (Laface/Zonba) 

TAMYRA GRAY Raindrops Will Fall (19 /Sobel 

PATTI LABELLE & RONALD ISLEY Gotta Go Solo (Del Soul /IDJMG) 

MONICA U Should've Known Better (J /RMG/ 

8 
LUTHER VANDROSS WI BEYONCE' The Closer I Get To You (J /RMGI 

VAN HUNT Down Here In Hell (With You) (Capitol) 

21 LASHELL GRIFFIN Free (Epic) 

ANGIE STONE U -Haul (J /RMGJ 

23 JANET JACKSON R &B Junkie (Virgin) 

24 WILL DOWNING Rhythm Of U & Me /GRP /VMGJ 

8 
AMEL LARRIEUX For Real (Bliss Life) 

TAMIA Still (At /antic) 

27 FANTASIA !Believe /J /RMG/ 

28 JOE Priceless (Jive /Zomba/ 

e NELLY My Place (Deity /Fo'Reel /Universal) 

30 REGINA BELLE For The Love Of You (Peak) 

8 
5 

8 

8 
15 

8 
18 

#1 MOST ADDED 
PATTI LABELLE & RONALD ISLEY Gotta Go Solo (Bel Soul //DJMG) 

#1 MOST INCREASED PLAYS 
NORMAN BROWN I Might (Warner Bros.) 

TOP 5 NEW & ACTIVE 
LALAH HATHAWAY Forever, For Always, For Love (GRP /VMG) 

INCOGNITO True To Myself (Narada) 

NORMAN BROWN I Might (Warner Bros.) 

THEO Chemistry (TWPI 

TEENA MARIE FIGERALD LEVERT A Rose By Any Other Name (Cash Money /Universal) 

URBAN begins on Page 31. 

ACTIVE ROCK 

1 1 BREAKING BENJAMIN Sc Cold (Hollywood) 

3 0 LINKIN PARK Breaking The Habit (Warner Bros.) 

2 3 THREE DAYS GRACE Just Like You /Jive /Zomba/ 

4 4 CROSSFADE Cold (Columbia) 

5 5 SALIVA Survival Of The Sickest //s /and / /DJMGI 

7 ALTER BRIDGE Open Your Eyes (Windup) 

6 SHINEDOWN Simple Man (Atlantic) 

9 PAPA ROACH Getting Away With Murder (Geffen) 

8 SLIPKNOT Duality (Roadrunner /IDJMG) 

11 i VELVET REVOLVER Fall To Pieces (RCA, /RMGI 

12 CHEVELLE Vitamin R (Leading Us Along) (Epic) 

10 12 VELVET REVOLVER Slither (RCA /RMGI 

14 FUTURE LEADERS Of THE WORLD Let Me Out (Epic) 

13 GODSMACKfIDROPBOX Touche /Republic /Universal) 

16 GREEN DAY American Idiot /Reprise/ 

18 LOSTPROPHETS Wake Up !Make A Move) (Columbia) 

17 17 JET Rollover O.J. (Atlantic) 

19 0 A PERFECT CIRCLE Blue /Virgin/ 

15 19 EARSHOT Wait (Warner Bros.) 

20 a) NONPOINT The Truth (Lava) 

21 21 HOOBASTANK Same Direction (Island / IDJMGL 

27 8 KORN Word Up /Epic) 

26 ® SILVERTIDE Ain't Comm' Home (J /RMG) 

22 24 METALLICA Some Kind Of Monster /Elektra /WarnerBros.) 

23 25 NICKELBACK Feelin' Way Too Damn Good (Roadrunner/ID/MG) 

24 PILLAR Bring Me Down (Flicker /EMI CMG /Virgin) 

25 SKINDRED Nobody (Lava) 

29 THORNLEY Easy Conies /Roadrunner /IDJMGI 

39 ' DROWNING POOL Love And War (Windup) 

41 I KENNY WAYNE SHEPHERD Alive (Reprise) 

#1 MOST ADDED 
MARILYN MANSON Personal Jesus (Nothing / /nterscope/ 

#1 MOST INCREASED PLAYS 
KORN Word Up (Epic) 

TOP 5 NEW & ACTIVE 
FALL AS WELL Lazy Eye (Universal) 

BURDEN BROTHERS Shadow (Kirtland) 

SPIDERBAIT Black Betty (Independent) 

NICKELBACK Because Of You (Roadrunner / IOJMG) 

USED Take It Away ¡Reprise) 

ROCK begins on Page 52. 

THE BACK PAGES 
National Airplay Overview: September 3, 2004 c 

COUNTRY 
LW TW 

1 1 TIM MCGRAW Live Like You Were Dying (Curb) 

4 Q TERRI CLARK Girls Lie Too (Mercury) 

3 © KEITH URBAN Days Go By (Capitol) 

2 4 BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby (Arista) 

7 ANDY GRIGGS She Thinks She Needs Me (RCA) 

6 GRETCHEN WILSON Here For The Party (Epic) 

9 SARA EVANS Suds In The Bucket (RCA) 

11 GEORGE STRAIT I Hate Everything (MCA) 

8 9 BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.) 

10 ALAN JACKSON Too Much Of A Goad Thing Is A Good Thing (Arista) 

12 TOBY KEITH Stays In Mexico ¡Drean,Works) 

13 RASCAL FLATTS Feels Like Today (Lyric Street) 

15 BROOKS & DUNN That's What It's All About ¡Arista) 

14 PHIL VASSAR In A Real Love (Arista) 

16 JOE NICHOLS If Nobody Believed In You (Universal South) 

17 TRACE ADKINS Rough & Ready (Capitol) 

18 JULIE ROBERTS Break Down Here (Mercury) 

21 GARY ALLAN Nothing On But The Radio (MCA) 

19 JIMMY WAYNE You Are (Brean,Works) 

20 DIERKS BENTLEY How Am I Dois' (Capitol) 

22 LONESTAR Mr. Mom (BNA) 

23 SHEDAISY Come Home Soon (Lyric Street) 

25 DARRYL WORLEY Awful, Beautiful Lite (Bream Works) 

24 BLUE COUNTY That's Cool (Asylum /Curb) 

27 MONTGOMERY GENTRY You Do Your Thing (Columbia) 

31 BLAKE SHELTON Some Beach (Warner Bros.) 

26 CRAIG MORGAN Look At Us (BBR) 

30 TRICK PONY The Bride (Asylum/Curb) 

29 STEVE HOLY Put Your Best Dress On (Curb) 

33 CLAY WALKER Jesus Was A Country Boy (RCA) 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

29 

30 

#1 MOST ADDED 
LEANN RIMES Nothin''Bout Love Makes Sense (Asylum/Curbl 

#1 MOST INCREASED PLAYS 
TERRI CLARK Girls Lie Too (Mercury) 

TOP 5 NEW & ACTIVE 
JOHN MICHAEL MONTGOMERY Goes Good With Beer (Warner Bros.) 

BILLY DEAN Let Them Be Little (View2 /Curb) 

EMERSON DRIVE November (Dream Works) 

CHRISTY SUTHERLAND Freedom (Epic) 

BRAD COTTER Can't Tell Me Nothin' (fpic) 

COUNTRY begins on Page 35. 

ALTERNATIVE 
LW TW 

1 8 LINKIN PARK Breaking The Habit (Warner Bros.) 

3 © GREEN DAY American Idiot (Reprise) 

2 3 THREE DAYS GRACE Just Like You /Jive /Zomba/ 

4 4 FRANZ FERDINAND Take Me Out (Domino /Epic) 

5 KILLERS Somebody Told Me (/s /and / /DJMG) 

6 SLIPKNOT Duality (Roadrunner //DJMGI 

8 BREAKING BENJAMIN Sa Cold (Hollywood) 

9 CHEVELLE Vitamin R :Leading Us Along) (Epic) 

10 LOSTPROPHETS Wake Up (Make A Move) (Columbia) 

7 10 DASHBOARD CONFESSIONAL Vindicated (Vagrant /lnterscope) 

13 PAPA ROACH Getting Away With Murder (Gef fen) 

11 BEASTIE BOYS Triple Trouble (Capitol) 

18 HOOBASTANK Same Direction (island / IDJMG) 

17 VELVET REVOLVER Fall To Pieces (RCA /RMG) 

12 15 SEETHER (/AMY LEE Broken (Windup) 

14 16 VELVET REVOLVER Slither /RCA /RMGI 

16 17 MODEST MOUSE Float On (Epic) 

24 CROSSFADE Cold ¡Columbia! 

23 COHEED AND CAMBRIA A Favor House Atlantic (Columbia) 

22 i YELLOWCARD Only One (Capitol/ 

15 21 JET Rollover D.J. (Atlantic) 

26 8 TAKING BACK SUNDAY A Decade Under the Influence (Victory) 

27 ® ALTER BRIDGE Open Your Eyes (Wind-up) 

21 24 HIVES Walk Idiot Walk (lnterscopel 

28 e A PERFECT CIRCLE Blue (Virgin) 

25 26 STORY OF THE YEAR Anthem Of Our Dying Day /Maverick /Reprise/ 

30 SNOW PATROL Run (A &M /lnterscopel 

JIMMY EAT WORLD Pain (DivaniWorks /lnterscopel 

31 KORN Word Up (Epic) 

29 30 SALIVA Survival Of The Sickest //s /and / /DJMGI 

#1 MOST ADDED 
JIMMY EAT WORLD Pain (OreamWorks/Interscopel 

#1 MOST INCREASED PLAYS 
JIMMY EAT WORLD Pain (Dream Works/lnterscopel 

TOP 5 NEW & ACTIVE 
NONPOINT The Truth (Lava) 

SHINEDOWN Simple Man (At /antic) 

KILLRADIO Do You Know (Columbia) 

PRESIDENTS OF THE UNITED STATES Some Postman Is Grooving (Independent) 

MARILYN MANSON Persona! Jesus !Nothing /lnterscopel 

ALTERNATIVE begins on Page 56. 

75 

SMOOTH JAll 
LW Tw 

1 8 GEORGE BENSON Softly, As In A Morning Sunrise /GRP /VMGI 

4 © BONEY JAMES Here She Comes (Warner Bros.) 

3 3 MARC ANTOINE Mediterraneo (Rendezvous) 

2 4 MICHAEL LINGTON Show Me (Rendezvous) 

6 Q GERALD ALBRIGHT To The Max (GRP /VMG) 

5 6 DAVE KOZ All I See Is You ¡Capitol) 

8 0 ANITA BAKER You're My Everything (Blue Note /Viigm) 

7 8 EUGE GROOVE livid Large ( Narada) 

9 9 PAUL TAYLOR Steppin' Out ¡Peak) 

12 SEAL Love's Divine ¡Warner Bros.) 

10 11 JOYCE COOLING Expression /Naradal 

14 WAYMAN TISDALE Ain't No Steppin' Us Now (Rendezvous) 

13 CHRIS BOTTI Back Into My Heart (Columbia) 

16 PAUL JACKSON, JR. Walkin' (BlueNote /EMC/ 

11 15 PAUL B R O W N 2417 (GRP /VMGI 

17 MARION MEADOWS Sweet Grapes (Heads Up) 

18 RICHARD ELLIOT Your Secret Love (GRP /VMG) 

20 TIM BOWMAN Summer Groove (Liquida) 

24 ' NORMAN BROWN Up 'N' At 'Em ¡Warner Bros.) 

22 I NICK COLIONNE Lt's Been Too Long (3 Keys Music) 

23 PATTI LABELLE New Oay (Del Soul / IDJMG) 

19 22 RAMSEY LEWIS TRIO The In Crowd ( Narada) 

25 e KIM WATERS In Deep (Shanachiel 

26 24 GLADYS KNIGHT (IEDESIOALEJANDRO Fuelin' Good (Vacilon) (Pyramid) 

28 ® RENEE OLSTEAD A Love That Will Last (143 /Reprise) 

27 26 SOUL BALLET Cream (215) 

MIND! ABAIR Come As You Are /GRP /VMGJ 

THA' HOT CLUB I'm Gonna Love You Just A Little More Baby (Shanachie) 

' PETER WHITE How Does It Feel /Columbia/ 

30 STEVE OLIVER Chips & Salsa (Koch/ 

#1 MOST ADDED 
HALL & OATES Love TKO (Li Watch) 

#1 MOST INCREASED PLAYS 
MIND! ABAIR Come As You Are (GRP /VMG) 

TOP 5 NEW & ACTIVE 
PIECES OF A DREAM Its Go Time (Heads Up) 

PAUL BROWN Moment By Moment (GRP /VMG) 

CRAIG CHADUICO Her Boyfriend's Wedding (Naradal 

LUTHER VANDROSS Think About You (J /RMG) 

AL JARREAU Cold Duck (GRP,NMG) 

Smooth Jazz begins on Page 49. 
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BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) 

R.E.M. Leaving New York (Warner Bros.) 

FINGER ELEVEN One Thing (Windup) 

COUNTING CROWS Accidentally In Love /DreamWorks/Gelfen) 

JOHN MELLENCAMP Walk Tall (/s /and / /DJMG) 

NORAH JONES What Am I To You? (Blue Note /EMC) 

60DEANS It It Makes You (Zoe /Rounder) 

PHISH The Connection (Atlantic) 

MODEST MOUSE Float On ((pie) 

JAMIE CULLUM All Al Sea (Verve/Universal) 

FINN BROTHERS Won't Give In /Nettwerkl 

RACHAEL YAMAGATA Worn Me Down (RCA Victor) 

JOHN FOGERTY Deja Vu All Over Again) (OreamWorks /Gegen) 

MINDY SMITH Come To Jesus (Vanguard) 

SCISSOR SISTERS Take Your Mama (Universal) 

MAROON 5 She Will Be Loved (Octane /J /RMG) 

OZOMATLI Who Discovered) America? (Concord) 

CROSBY & NASH Lay Me Down (Sanctuary /SRG) 

CARBON LEAF Life Less Ordinary (Vanguard) 

SHERYL CROW Light In Your Eyes (A &M / /nterscope) 

CHRISTINE MCVIE Friend (Koch) 

BUTTERFLY BOUCHER Another White Dash (A &M //nterscope) 

KEANE Somewhere Only We Know ( Interscope) 

THRILLS Not For All The Love In The World (Virgin) 

JET Rollover D.J. (Atlantic) 

311 Love Song (Maverick/VolcanolZomba) 

FIVE FOR FIGHTING The Devil In The Wishing Well... /Aware /Columbia) 

GOMEZ Nothing Is Wrong (Hut /Virgin) 

JOHN EDDIE Everything (Thrill Show /Lost Highway) 

WILCO I'm A Wheel (Nonesuch) 

#1 MOST ADDED 
NEVILLE BROTHERS Ball Of Confusion (Back Porch / Narada) 

#1 MOST INCREASED PLAYS 
R.E.M. Leaving New York /Warner Bros.) 

TOP 5 NEW & ACTIVE 
K.D. LANG Helpless (Nonesuch) 

OLD 97'S New Kid (New West) 

CHARLIE MARS Gather The Horses (112) 

SIMPLE KID Staring At The Sun ¡Vector) 

SONIA DADA Dr! Bones Ca/hone% 

TRIPLEA begins on Page 59. 
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MIN il Iflf r u w 
I fr:i - ....i .. By Erica Farber 

ith B.S. and M.S. degrees in physics, John 
Douglas has been a scientist, Manager/ 
Planning & Development for a major 
packaged -goods company and a security 
analyst for several large financial 
organizations. He then decided to get 
into broadcasting. 

Douglas founded and served as 
Chairman of Channel 48 in San Francisco, 

the second -oldest African- American- 
owned TV station in the country and one 
of the largest and oldest Asian- formatted 
stations in the U.S. In 1997 he ran the 

24th- largest radio group in the country, Par Radio 

Holdings, and he recently formed AIM Broadcasting, which 
has acquired two AM stations in Las Vegas and is getting 
ready to announce the purchase of others. 

When I mention that I can't recall a time when I 

haven't seen him smiling, Douglas replies, "You have to go 

through life with a smile. It's almost like a shock absorber: 
It smoothes out the road." 

How a scientist gets into radio: l've had, I guess 
you could call it, a six -year itch. Every six years Tye 

wanted to change careers or directions. Tm getting too old 

to make dramatic changes now, but it just happens to work 
out that way. When you're a teenager it's pretty hard to 
determine what you want to be for the rest of your life. If 
the world was static and didn't change, it would be 
possible, but the world is changing just as fast as you're 
changing, so you have to go where the opportunities are." 

Starting in broadcasting: "That was after spendirg 
quite a bit of time - about 20 years - working in 
corporate America and finally getting an idea of what 
makes it tick. I decided I wanted to start out on my own. 

As a former technology guy, I looked at all the technology 
things, but long-term for technology is sometimes a year 
or two. I remember looking at a computer program back in 
the '70s You could put in any kind of screens you wanted - growth rates, margins, returns, whatever. The oil 
industry kept popping up, and television. Castle & Cook 

didn't like either industry, but television was fascinating to 
me. 

"I remember seeing that, with the advent of cable and 
push -button tuning, UHFs were going to be close to on par 
with VHF, yet UHF, as an industry, was losing money. So, I 

thought of looking to buy a UHF station. After a long 
search, right in my backyard there was a station that 
someone had a CP on, and the window hadn't closed yet. 
There were just two of us. We bought them out, took 
another few years to raise the money and, finally, went on 
the air. I thought my problems were over, but they were 

just staring. 
"We closed on our bank loan within five minutes of 

the all -time high in prime. Back in 1980 it was in the 20$. 

In spite of that, we went on the air in May of '81. It was 
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JOHN DOUGLAS 
President /CEO, AIM Broadcasting 

San Francisco, and we had big plans. We were going to go 

head -to -head with the majors. Obviously, that didn't work, 
and we realized that we'd mn out of money quickly if we 
stayed with our game plan. We started looking for the 
markets that weren't being served. Two stood out. The 
financial and business community was growing like a weed 
in Silicon Valley, so during the daytime we did business 
programming. In the evenings we did Asian programming. 
That community was starting to grow, and no one was 
serving it. Between those two we found a nice niche." 

Moving into radio: "Again, after a six -year period we 

sold the station and looked at television again. This was 

back in the late '805. We couldn't get comfortable. In the 
Bay Area there were 60- something cable systems. It's been 
consolidated now, but then you were really at the mercy of 
the cable systems as to whether or not you were going to 
be carried by them. Radio is a lot easier. 

"We ran across a small group of stations in San 
Francisco, Sacramento and Los Angeles. That was when you 
could do leveraged buyouts. For the first time in my life, 
we had people actually competing to fund us. Essentially, 
we closed that and got into radio. The Asian market was 
really starting to grow. It was block programming, which 
was quite different. Instead of spots, we were selling 
chunks of time. In block programming, if you've got a 
niche you want to serve, you can buy a half -hour or hour 
and do your own programming. It opens up opportunities 
like you wouldn't believe. 

"I'd say to people, 'If you were transferred to Hong 

Kong and found out that at 7pm every night there was a 
program about what Americans were doing in Hong Kong 
and what was happening in America, you'd listen to it 
That's the concept. It's a different type of business, almost 
like running an apartment complex. You want to work with 
the tenants if they need this or that, but, obviously, you're 
running a business, and you have to keep on top of it. It 
behooves you to make sure they're successful so it's not all 
one -sided." 

On the newly formed AIM Broadcasting: "I tried 
retirement, but it doesn't really work. I see some 

interesting opportunities, so we're going back in." 
Mission of the company: "It's a continuation of what 

we were doing, but instead of just Asian, we're doing it 
across the board - mainstream, Spanish, Asian. We're 

doing it with the idea that there's a balance between how 
many spots you have that you could sell and how much 
block time you need to sell. Depending on where you are in 
the cycle of the particular station, what the response is 

from the advertising community, you can maximize your 
revenue by going back and forth between how many spots 
you're selling and how many spots your block programmer 
is selling and what you're charging per block. It's a 
mathematical equation that's somewhat dynamic. 

"This time we're trying something different, something 
that we stole from the technology community. We're going 
with angel investors. For the entrepreneur, it's a much 
better deal. You have a lot more freedom. They don't have 
a seven -year calendar. They're doing it because it's neat and 
interesting and they might make some money too." 

Long -term goals: "We'd like to get a network reaching 
all the major markets. That way it would be one -stop 
shopping for a person who wanted to reach those markets. 
Let's say you had a health and fitness program and you had 
your sponsor and you just needed to be on the air. Boom! 

Talk to us, and we can do something. We're a long way 
from that, but that's the direction we'll probably take on a 

long -term basis." 
Biggest challenge: "It's always money, especially the 

capital structure: How much debt do you take on? Can you 
service it? We always like to buy stations that may be 
going down for the count or where there's some upside in 
terms of moving them around or doing a power upgrade or 
doing some seller paper or whatever. We're always looking 
at how we can leverage the situation, whether it's business 

or technology or financial. For that reason, most banks 
think it's too much risk. They like to look at a historical 
record. Usually, the stations we buy do not have a 

historical record that you want to show. You have to pay 
more for the debt, but it still works out, because the 
upside is usually a lot greater." 

State of the industry: "It's changed a lot. Obviously, 
consolidation has had a major impact. Radio is stronger in 
many ways, in that it can deliver potent advertising 
muscle, but I don't think it has flexed its muscles totally 
yet. It's still in the development stage. It's hard to say that 
about an industry as old as radio. It's going into a new era 
where it's going to have to compete against some of the 
major entities in other media. It's getting there, and it's 
slowly doing well, but it's still, for some reason, the 
second choice instead of the first choice." 

Something about his company that might surprise 
our readers: "We're probably among the smallest, in terms 
of employees. We're trying to get the number of full -time 
employees below four. That requires a lot of automation 
and coming up with something that really minimizes the 
head count. If you do it right, you can get some really 
great margins. It's not a glamorous business, but it can be 
quite lucrative." 

Most influential individual: "John Rohrbach, who 
was my partner at the television station. He was the GM of 

one of the major stations in Philadelphia. He was a great 
people person. He had a tremendous background. Since I 
was new to television, in terms of operating it, I had to 
look to him for how to make this thing work, the nuts and 
bolts of doing it." 

Career highlight: "When I was in college, I was a 
long jumper. I wasn't the fastest and I couldn't jump that 
high, but, using physics, I figured out how to do it. 
Surprisingly, I still hold the New England collegiate long 
jump record. It's the oldest one on the books, a little 
over 25 feet. At the time it was about seven inches off 
the world record. It was fun, because it was a 

competitive arena. I look at broadcasting as a 
competitive arena, too, and that's why I love it. You have 
to train and do the routine stuff every day, but the 
yardstick is money, how well your business is doing. The 
competitors are really good at coming up with different 
things, different techniques, and you have to stay one 
step ahead of them." 

Career disappointment "We identified satellite radio 
as being a major force. I was the second person - behind 
Bloomberg, by, I think, by a week - to get a channel on 
satellite radio. Eventually, we ended up with seven 
channels, but we couldn't find financing. People couldn't 
get it. It was a combination of the dot -coin thing and 9/11. 
I felt that satellite was going to be a factor, and it's slowly 
getting there." 

Favorite radio format "Smooth Jazz." 
Favorite television show: "Monk." 
Favorite song: "'Happy People' by R. Kelly." 

Favorite book: "Two by Robert Ringer, Winning 
Through Intimidation and Looking Out for #1." 

Favorite movie: "Any of the James Bond movies." 
Favorite restaurant "The French Laundry in Napa, 

CA. You're not eating; it's a long-term event." 
Beverage of choice: "Vodka martini with three olives - and I only drink it for the olives." 
Hobbies: "Skiing and golf." 
E -mail address: john @aimbroadcasting.com." 
Advice for broadcasters: "Never give up. People ask 

'What's your role model?' It's the submarine. It's out there 
doing something, but most people don't know what's 
going on. Every once in a while it comes up to the surface. 
That's the way you have to approach business. Keep it 
kind of quiet. Run silent and mn deep, and youll be able 
to get a long way. If you stand out there and pound your 
chest, the big guys will take aim at you and knock you 
out of the water." 
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Leave your desk as cluttered as you like. 

You always know where to find your computer, right? 

Now you know where to find the latest releases for your format too. 

Just go to http: / /gfa.radioandrecords.com /GFARadio /homepage.htm 

Hear the new releases you're supposed to listen to. 

CHR/Pop CHR /Rhythmic Urban Country Hot AC Active Rock Alternative Triple A Latin 

www.americanradiohistory.com

www.americanradiohistory.com


GREEN 

AY 
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THE TITLE TRACK ?0=Mt THEIR NEW ALBUM 

ALTERNATIVE: 0 ( +112!) 
ACTIVE ROCK: 0 ( +113!) 

MAINSTREAM ROCK: O (+38) = b.OYEn t0 MILLION AUDIErr6c REACH! 

11 le. Nivia 

repriserecords.con 

ON TOUR THIS 

BALL 
GREEN DAY 

RINGTONES 
always in stock 
at greenday.com 

THE FIRST SINGLE FROM 

IN LOVE AND DEATH 

#2 MOST ADDED 

ACTIVE ROCK!! 
INCLUr rq. .. 

WAAF! WZTA! 
WIIL! WCCC! 

ND S0000 MANY MORE!! 

l'I ILìUSIill.Nli'I 

#2 MOST ADDED ALTERNATIVE!! 
INCLUDING 

WXRK! KROO! 0101! WBCN! KDGE! 
Catri them titis srnm.er on the PRojEKT REVOLUTION TOUR and taeir headlirÑl' tour this 1 all! AND MANY MORE!!! 

3 WEEKS MOST ADDED ACTIVE kF H N Y WAYNE 
& MAINSTREAM!! 

. 
TF`` 

KISS! WNOR! L L 

WQXA! WRAT! 

SHEPH[fl 

^c!II ^t!TI. THE NEW SINGLE FROM 
ACTIVE ROCK: m (+204!) 
MAINSTREAM: ( +105! ) 

THE PLACE YOU'RE IN] 

ON TOUR THIS FALL!! 
THE GUITAR IS BACK!!! 
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