NEWSST;\ND PRICE $6.50
Whitney + Mariah = Most Added!

“When You Believe,” from the motion picture The Prince
of Egypt, impacted six R&R formats for a combined
351 adds. Audiences will be primed for the film's December
18 pramiere after hearing the ballad at CHR, Urban, AC,
| and NAC/
Smooth Jazz.
Congratulations
to Houston,
Carey, producer

DreamWorks.
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NOVEMBER 6, 1998
Chicago’s 103.5-Megaton R&B Blast

The timing was impeccable. The same night that NBC-TV
concluded its heavily promoted Temptations miniseries,
Chancellor brought the group to the Windy City to help
kick off “Chicago’s Jammin’ Oldies.” The new station
debuted Manday
evening on the
former frequency

® of WRCX.
R&R has the

the next page. CHICAGO’s JAMMIN OLDiES

Over
1.4 Million
Shipped!

BEST OF

Pride (In The Name Of Love)

New Year’s Day

With Or Without You

| Still Haven’t Found What I’'m Looking For
Sunday Bloody Sunday

Bad

Where The Streets Have No Name

SLAND \\

Over
1.4 Million
Shipped!

1980-1990

I Will Follow

The Unforgettable Fire
Sweetest Thing (The Singl2 Mix)
Desire

When Love Comes To Town
Angel Of Harlem
All 1l Want Is You

©1948 PolyGram International Music B.V.
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“This could be a #1 Record” “...no doubt about it. . .a #1 record!”

JJ Rice Adam Cook
- PD WWHT/Syracuse - XL106.7/Orlando
“ ...l absolutely love this record " “...one time listen, it's a smash!”
..dt's a smash!” \ / ~ Tony Mascaro
Tracy Johnson \\ \ | /" - WPLJ/New York
- KFMB/San Diego , \3 /
\ 2\ / “This is a stone cold smash!. . .ADD!"
“.. e knew this was a hit \ k / Clark Ingram - PD
after hearing the first notel” N / / WPXY/Rochester
John Ivey & David Corey . e
- WXKS/Boston ™ “.. there were two things | couldn't

wait to do after one listen. . .get it
on the air and tell everyone | know
M

1c Frank - PD — \ about it. . Smash!”
ommy Frank -

- 1 Rich Davis
WAYVIAtlantic City / - KDWB/Minneapolis

w y AN
“This is 2 #Recordl . ADDY / \ \\
/ \

“This is a f***ing smash,
A Half listen record!” e

Mike Danger - PD ‘... after one listen

WPXY/Rochester it went right on the air.”
/ Jay Beau Jones
“This is a #1Record!” - ", the fastest growing record - WKSS/Hartford
Dave Universal - PD in the history of the company.
WKSE/Buffalo Bigger than KC & Jo Jo, Aqua & No Doubt!”
Gert Holmfred
- Managing Director

Universal Sweden

Bl LD
IMPACTING THE GLOBE 11/24

www americanradiohistorv.com
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The holidays are quickly approaching, and
R&R’s format editors explore the year’s
trends in holiday programming and
promotions, including:
¢ AC: Promotion and music plans,
Page 68
¢ Alternative: Smaller festivals this year,
Page 90
¢ CHR: This year’s “in” gifts, Page 36
¢ Country: Promotional ideas, Page 56

¢ Urban: Reaching out to the community,
Page 48

management ¢ marketing ¢ sales

Feeling lucky? This week's MMS is
rolling “sevens”: Mike McVay’s “Seven
Habits Of Highly Effective PDs” and
Dick Kazan's “Seven Characteristics Of
Great Leadership.”

Pages 10-15

+ Joel Oxley named WTOP-AM
& FM/DC VP/GM

= Tyler Cox to Station Mgr.
at KNKI-FM/Dallas

+ Steve Konrad now PD at
KLIF-AM/Dallas

« Steven Hobbs appointed
WRCN/Long Island GM

Page 3

THis ] WEEK |

CHR/POP

* BARENAKED LADIES One Week (Reprise)

CHR/RHYTHMIC

» LAWRYN HILL Doo Wop (That ...) (Ruffhouse/Columbia)
URBAN

« DIVENE Lately (Pendulum/Red Ant)

UREAN AC
« DEBORAH COX Nobody’s Supposed To Be Here (Arista)

COUNTRY

AC

By MATT SPANGLER
R&R WASHINGTON BUREAU

Five of ABC’s major-market
News/Talk stations found them-
selves short of technical support
on Election Day, as 2200 employ-
ees represented by the National
Association of Broadcast Employ-
ees & Technicians (NABET)
were locked out of work.

The work stoppage began
when the union called a 24-hour

NOVEMBER 6, 1998

ABC Locks Out NABET Workers

m Employees strike over Disney health plan

strike at 5am ET Monday, pro-
testing what it said was the Walt
Disney Co.’s refusal to divulge
information about its new “Sig-
nature” health plan.

Jim Joyce, Exec. Director of
NABET’s New York local, said
ABC is reluctant to provide in-
formation on the procedure-by-
procedure rates charged by net-
work care providers in the Sig-

ABC/See Page 16

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF

Karmazin Set To Succeed Jordan At GBS

M Chairman will retire sooner than expected — at the end of thls year

CBS Corp. Chairman/CEO Michael Jordan

— who led the once-industrial giant Westing-
house Corp. through a difficult and tedious se-
ries of twists, turns, and division-shedding en
route to it becoming a full-blown multimedia
company — announced he will retire at the end
of the year and be replaced by President/COO
Mel Karmazin.

There was little doubt that Karmazin. CBS’
largest individual stockholder ard long seen as
an industry titan who has helped shape an in-
dustry poised for fast growth and profit, would
take the reins of a company that bought out his
Infinity Broadcasting just 22 mionths ago for
about $3.8 billion.

The 62-year-old Jordan joined Westinghouse
in 1993 after nearly 18 years in a variety of
management positions at PepsiCo. He quickly
saw that the industrial business had grown rusty

Jordan LI) andﬁrazin

and seized the opportunity for high growth in
the company’s small radio, TV, and cable divi-
sions. Jordan began retooling the operation, sell-
ing off the military, electronics, and power plant
concerns.

Now the 55-year-old Karmazin will ascend to
the throne on Jan. 1, after a seemingly tireless
campaign of power acquisitions that began as

« DIXIE CHICKS Wide Open Spaces (Monument) |

+ BACKSTREET BOYS I'll Never Break Your Heart (Jive)

HOT AC ,
« ALANIS MORISSETTE Thank U (Maverick/Reprise)

NAC/SMOOTH JAZZ
* RICK BRAUN Hollywood & Vine (Atiantic)

ROCK

* LEKNY KRAVITZ Fly Away (Virgin)

AGHVE ROCK
* LEMNY KRAVITZ Fly Away (Virgin)

ALTERNATIVE
» LEMNY KRAVITZ Fly Away (Virgin)

ADULT ALTERNATIVE
« SHERYL CROW My Favorite Mistake (A&M)

soon as he arrived at CBS in

of $3.03 bilion.

Infinity IPO Could Raise $3 Billion

C BS Corp. could become the cash-and-zarry network if all goes
according to plans detailed in an amended initial public offering
document for the new Infinity Br¢ adcasting Corp. filed with the
Securities & Exchange Commisgion on fAonday. The company |
expects to offer investors an estimated 135 million Class A com-
mon shares that could fetch as m ich as $3 billion, making it one
of the largest IPOs in U.S. histor. Two weeks ago, Conoco Inc.
raised $4.4 billion, shattering LucetTechnalogies’ April '96 record

January 1997 to run the radio
end of the company. Within
months, the former radio ad-
vertising salesman had won
control of the financially trou-
bled TV division. He soon had
control of the CBS cable net-
works and the outdoor adver-
tising operation. and last April
| was elevated to his current

KARMAZIN/See Page 23

INFINITY/See Page 23

Clear Channel Set
To ‘Synergize’ Its
Outdoor With Jacor

BY JEREMY SHWEDER
R&R WASHINGTON BUREAU

The recent $4.4 billion merg-
er between Clear Channel
Communications and Jacor
Communications has done
more than create a radio mega-
group. The Jacor acquisition,
along with Clear Channel’s 1997
purchase of outdoor advertising
company Eller Media, has giv-
en Clear Channel! the unique
ability to cross-sell and cross-
promote in the numerous mar-
kets where the company’s radic
and outdoor holdings overlap.

Once the Jacor deal closes
sometime next year, Clear Chan-
nel will be the second-largest ra-
dio group in terms of stations. In
addition to its 454 U.S. radic

CLEAR CHANNEL/See Page 23

WRCX/Chicago Flips
To ‘Jammin’ Oldies’

By Apam JACOBSON
R&R STAFF WRITER

Following an extensive market
research study conducted by par-
ent Chancellor Media, WRCX/
Chicago completed its lifespan
as an Active Rock station Mon-
day afternoon (11/2) at Spm. At
that time, “Chicago’s Jammin’
Oldies — The New 103.5” de-
buted in front of a live audience
at a station-unveiling party at the
House of Blues, which featured
a performance by the Tempta-
tions.

CHICAGO's JAMMIN OLDIES
Michael Fowler will continue
as WRCX's GM, while Chancel-
lor Sr. VP/Urban Regional Oper-
ations Charles Warfield and
Chief Programming Officer
Steve Rivers will assist in the
station’s initial programming
needs. A new PD and airstaff
will be hired in the near future.
“John Glenn is not the only
one in orbit around Chicago right
now!” Chancellor Radio Group

WRCX/See Page 23

It Local +15% \

National +16% 4

Sept. Radio Revs Rise 15%

Last month’s combined local and national ad revenues completed
Q3 o1 a high note with a 15% gain over September '97. Double-digit
gains in all five U.S. regions — both locally and nationally — helped
radia extend its streak of revenue increases to 73 months. On a year-
to-date basis, local, national, and combined sales were up 10%, 15%,
and 11%, respectively. According toRAB President Gary Fries, “These
monthly and third-gquarter sales figures, particularly those at the local
level, have effectively positioned our industry for another record-
setting year”

Biery Ascends To
SVP/Promo At WB

By STEVE WONSIEWICZ
R&R MUSIC EDITOR

Warner Bros. Records has
elevated Tom “Grover” Blery
to Sr. VP/Pro-
motion. Based
in Los Ange-
les, Biery re-
ports to Exec.
VP/GM Andy
Schuon.

“It goes
without saying
that the major
challenge of
any record
company is
not just to find exceptional new
talent, but to bring that music to
the widest possible audience,”
label President Phil Quartararo
said. “Over the past few years

Biery

BIERY/See Page 23

NEWSSTAND PRICE $6.50 1625 to subscribe.
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WHITNEY & MARIAH
HOUSTON CAREY

“WHEN YOU BELIEVE

(FROM THE PRINCE OF EGYPT)”

FROM THE MOTION PICTURE

RINCE > EGYPT

#1 MOST ADDED EVERYWHERE!!!

Mainstream Top 40 Rhythmic Top 40 Adult Top 40
Mainstream AC Urban Urban AC

Over 375 Combined Adds! Over 1500 combined spins!

FILM OPENS DECEMBER 18

PRODUCED BY BABYFA(E

DREAMWORKS COLLMBIA m WHITNEY HOUSTON APPEARS COURTESY OF ARISTA RECORDS
aPe.g 0 #0 o = L MARIAH CAREY APPEARS COURTESY OF COLUMBIA RECORDS

www.dreamworksrecords.com www.prince-of-egypt.com Produced by Babyface for ECAF Productions. Inc.
Soundtrack Executive Producers: Michaei Ostin, Lenny Waronker and Jheryl Busby Motion Picture Artwork, Photos. ™ DreamWorks L.L.C.. © 1998 DreamWorks L.L.C® 1998 SKG Music L.LC

WWW.americanradiohistorv.com
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Oxley Gets VP/GM
Stripes At News
WTOP-AM & FM/DC

Joel Oxley has been elevated to |

VP/GM at Bonneville’s WTOP-
AM & FM/Washington. Oxley,
who has served
s GSM of the
11-News stations
or the past two
years, replaces
Steve Swensen,
| who recently left
to become VP/
GM at WCBS-
AM/New York
(R&R 10/16).
Oxley has
spent nearly a de-
cade in radio advertising sales in
the nation’s capital, holding AE
posts at both WAVA-FM and
WASH-FM prior to joining WTOP
as AE in 1992. He later rose to
[L.SM, and was named GSM in

Oxley

1996. Prior to his move to Wash- |

ington, Oxley worked in advertis-
ing sales for the Chicago Tribune.
“I’m thrilled this has happened to
me,” Oxley told R&R. “This sta-
tion has a staff of great people who
have all worked together to get us
to the successful position we enjoy
today. WTOP is one of the most
fabulous properties in the country.
It’s been Washington’s station for
news for over 30 years, and I'm
really honored to have been given
the opportunity to be the general
manager of this great station.”

Hobhs Heads To
’RCN/Long Island
As General Mgr.

WKLB-FM/Boston GM Stephen
Hobbs has been named to a simi-
lar post at Barnstable Broadcast-
ing’s WRCN-FM/Long Island.
The 20-year industry veteran joins
the station following its recent flip
from Rock to Classic Hits.

“Steve’s wide experience in radio
sales and his strong track record in
building successful local radio sta-
tions make him a perfect fit for
WRCN,” Barnstable VP Michael
Kaneb said. “We are looking for-
ward to working with Steve to cre-
ate exciting opportunities for Long
Island’s Suffolk County advertis-
ers.”’

Prior to his tenure at Greater Me-
dia’s WKLB, Hobbs served as
GSM at Boch Broadcasting’s
WCOD-FM. WICO-FM, WWKJ-
FM & WXTK-FM/Cape Cod, MA.

“I am pleased to be with Barnsta-
ble and excited to be on Long Is-
land,” Hobbs added. “I look for-
ward to this new challenge with
confidence and excitement.”

HOW ‘I'O H'EACH .US HADIO & RECORDS INC. / 10100 SANTA MONICA BLVD., 5TH FLOOR, LOS ANGELES, GA 90067
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NEWS DESK:
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ADVERTISING/SALES:

Jacor Commun/cahons CEO Randy Michaels (seated, left) was the Iucky
recipient of a night of playful jabs and a few comical left hooks from col-
leagues in New York Cilty recently. All the fun and fund-raising went to the
John Bayliss Broadcast Foundation, which gives a leg up to those aspir-
ing to join the broadcast industry. Joining Michaels during the night of
laughs were (back row, I-r) Jacor's Marc Chase, Paul Kagan, Secret Com-
munications’ Frank Wood, and Jacor's"Robert Lawrence and Jack Evans;
and (front row, I-r) Rush Limbaugh and Kit Franke.

‘Salsoul’ Sizzles Atop Puerto
Rico’s First Arbitron Survey

Arso Radio Corp.’s Tropical pow-
erhouse WPRM-FM/San Juan
confirmed what most everyone in
Puerto Rico already knew about the
station known as ““Cadena Salsoul”
in Arbitron’s first ratings survey: It
was unquestionably the top-rated
radio station.

WPRM earned a 6.9 among per-
sons 12+ in the summer 1998 rat-
ings, which surveys the entire is-
land of Puerto Rico and the islands
of Culebra and Vieques. Rounding
out the top five are WKAQ-AM
(Radio Reloj), 5.1; Spanish AC
WIAC-FM (Sistema 102) and
Tropical WZNT-FM (La Zeta), tied
at 4.9; Tropica/CHR WKAQ-FM
(KQ105), 4.0; and CHR/Pop
WMEG-FM, 3.8.

To avoid confusion concerning
cudenas — or “‘networks™ that of-
fer programming to several stations
that sell a portion of their own ad-
vertising — Arbitron has listed
each radio station separately

throughout the entire ratings book.
A comprehensive explanation of
network stations is provided in the
ratings book in the “Special Notic-
es and Station Activities” section.
On a network basis, Cadena Salsoul
dominated with an overall share
of 11.3. KQI105 attracts a 6.8;
WCOM-FM, WOQI-FM & WOYE-
FM (Cosmos 94) earns a 5.4; and
WIOA-FM, WIOB-FM & WIOC-
FM (Estereotempo) gets a 5.1.

The inaugural Arbitron survey
also provides some interesting data
on the general population not seen
before by radio executives in Puer-
to Rico. Affluence is an uncommon
trait of the Puertorriquesio: 79% of
all households earn less than
$20.000 per year, 58% of the mar-
ket’s homeowners live in properties
worth less than $75,000, and just
20% of the metro have received a
high school diploma. Puerto Ricans

PUERTO RICO/See Page 16
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Konrad To Join KLIF-AM/Dallas As PD

310-553-4330

Longtime KSTP-AM/Minneapolis prograrimer Steve Konrad will seg-
ue to the same position at Susquehanna News/Talker KLIF-AM/Dallas-
Ft. Worth. Konrad replaces former PD Tom Kramer, who recently re-
signed from the station to pursue other opportunities.

In announcing Konrad’s pending November 16 arrival, KLLIF GM Dan
Bennett told R&R, “Steve’s a very dynamic guy. I've known about his
reputation, and I've followed his success at KSTP-AM for a lot of years.
1 really believe Steve is the right kind of leader that KLIF needs right now.”

Before joining KSTP as a firsttime Talk PD seven years ago, Konrad
produced the morming show for KDWB/Minneapolis. Prior to that, he was
morning show producer at WKBQ/St. Louis.

Asked about making the fransition from the relative security of nearly a
decade of success in the Twin Cities to the highly competitive News/Talk
battle he’ll face in Dallas, Konrad told R&R, “It really is a great oppor-
tunity. Dallas is a terrific News/Talk radio market, and I'm really excited
about having the opportunity to work with Dan Bennett and Susquehan-
na Broadcasting. In the past seven years at KSTP. I feel I've accomplished
a great deal. Now, | feel I’'m really ready to move up and take on this
exciting new challenge at KLIE”

310-788-1625 310-203-8727 moreinfo@ rronline.com
310-788-1699
310-788-1675

310-203-9763 newsroom @ rronline.com

310-553-4056 Jll@rronline.com

Y

310-203-8450 hmowry @rronline.com

T
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ABG Ups Cox To Statlon Mgr For KNKI

News/Talk WBAP-AM/ g
Dallas OM Tyler Cox has
been promoted to the new
position of Station Manag- ||
er at KNKI-FM, ABC Ra- |
dio’s newly acquired FM [
stick in Dallas/Ft. Worth. [/
The promotion will take ef-
fect when ABC closes on
the station later this month.
Prior to joining WBAP,
Cox’s News/Talk radio ca-
reer included stops as OM
at WWRC-AM/Washington, OM/
PD at WBZ-AM/Boston, and News
Director and PD at KFBK-AM/
Sacramento.

Commenting on his latest
step up the ABC corporate
ladder, Cox told R&R.
“This is such an exciting
opportunity. To get to take
a start-up — something that
is literally a blank piece of
paper — and be able to be
| involved in the creation of
: every aspect of it is every
| radio guy’s dream come
true. And the best part is, I
get this brand-new chal-
lenge, but I still have the same
parking space!”

Asked if he anticipated being in-
CUX/See Page 23

Wennersten Returns To Mt Wllson FM

Veteran Southern California pro-
grammer Bob Wennersten has re-
turned to Mt. Wilson FM Broad-
casters as PD/Classical Stations. In
his new role, Wennersten will over-
see programming for flagship
KKGO-FM/Los Angeles, in addi-
tion to XBACH-AM/San Diego
and KKHI-AM & FM/San Rafael-
San Francisco. He assumes duties
previously held by Blanton Al-
spaugh, who left the company in
June for personal reasons.

“Wennersten took a hiatus from
programming,” Mt. Wilson owner
Saul Levine told R&R. “He called
me and said he was interested. and

WEBSITE: www.rronline.com

I called him in for a few meetings.
We were winging it until he came
in as the new PD. I'm very pleased
with his return. We were very suc-
cessful with him previously, and
we're looking forward to a great re-
lationship.”

When asked if KKGO would re-
tain most of its current program-
ming elements or consider some
lighter styles championed by
WCRB/Boston with its “hit classi-
cal” approach, Wennersten com-
mented, “It’s going to be a mixture
of the two. We’ll be playing every-
one’s favorite classics, but present-

WENNERSTEN/See Page 23
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Analysts Still Hyped On Radio

[ Mostly positive outlook for industry at Kagan Seminar

BY JEREMY SHWEDER
R&R WASHINGTON BUREAU

What is the long-term outlook for the radio industry? How
low will cash-flow multiples drop? Will investors keep provid-
ing easy cash to station buyers? These questions and more were
on the minds of analysts, group owners, and financiers at the
Kagan Radio Acquisitions & Finance Seminar in New York City

last week.

Overall, radio analysts felt that the
industry’s financial outlook was pos-
itive. Some financial experts even
said that radio could withstand a
broad economic downturn (R&R 10/
30). But as the discussion turned to
station prices and multiples, some
panelists said that cash-flow multi-
ples were expected to decrease for
station sales.

Sellers ‘Need To Be

Educated’

Speaking on a panet titled “Trends
In Station Prices: Trade-offs Of Mar-
kets And Multiples,” broker Norm

EARNINGS

CBS, Citadel, Jacor
Report Record Quarters

C BS Corp. (NYSE: CBS) President/COO Mel Karmazin said he is
“particularly pleased” with the contribution the radio/outdoor segment
made to the record cash flow the company reported. Cash flow for the
segment was up 53% (24% on a pro-forma basis) during the third quarterto -
$230 million from $150 miffion during the same period last year. For the first
nine months of 1998, cash fiow increased 66% to $882 mittion from $531
mitlion. Revenues gained 42% (12% on a pro-forma basis) during the
quarter to $534 million from $377 miflion in ’97. The company attributedthe
revenue hike in part to the addition of American Radio Systems Corp.'s
stations, which CBS closed on in June. The company also recorded a pre-
tax charge of $68 million to cut costs at the TV network, as was announced
in August. CBS aiso said it has repurchased more than 25 million shares to
date in 1998 as part of a $3 billion stock buyback plan.

he Walt Disney Co.’s (NYSE:DIS) revenues for the fiscal year ended
Sept. 30increased 6% from the prior year, up to $23 biliion. Operating
income fell 2% to $4 billion. Net income for the fiscal year increased 4% to
$1.9billion, and earnings per share increased 3% to 89 cents. Broadcast
revenue for the company increased 10% to $7.1 biltion in fiscal 1998, and
operating income increased 3% to $1.3 billion. Forthe quarter ended Sept.

Fischer said that brokers needed to
be ready to help clients determine a
sellable price for their stations. “Bro-
kers need to educate sellers on the
real value of their properties,” he
said. He predicted that some sale
prices will probably come down to
make the deal close.

Most of the experts agreed that
deals will no longer be based on 14-
t0-15-times cash flow but on multi-
ples closer to 10-to-12-times cash
flow. In a continuing sign of a
changing era in radio — market pric-
ing — the panelists also emphasized
that sellers will not get the “big pric-

Continued on Page 6

es” for properties if revenues don't
justify them.

Middle -and small-market compa-
nies are finding new success in the
radio industry, one group of panel-
ists said during a session titled,
“Grass Roots Radio: Funding And
Forming New Radio Groups.” Part
of that growth depends on asking
executives to develop new “skill
sets,” several radio group owners
said. “The same great skills they
bring to one radio station, they can

bring to eight,” Atlantic Star CEQ "~

Jim Shea said.

Consolidation and cutbacks have
also given small companies a chance
to grab experienced executives, Con-
noisseur Communications CEO Jef-
frey Warshaw said. It’s not unusual
to see a station manager from a top
10 market working in a mid-sized
market now, he said.

“In this business, the number of
companies that you can work for is
getting smaller and smaller, and the
disbursement of top executive talent
to all markets is going to allow
small-market companies to close the
gap on big-market groups,” said
Waller-Sutton Media Partners’ Rich-
ard Patterson.

Talking about radio’s new fron-
tier, the Internet, one group of pan-
elists said major radio groups were
making a mistake if they didn’t get
into the Internet now. “If you decide
to get into it in three, four, or five
years, you’re going to miss the
boat,” said NetRadio Network Sr.
VP Jan Andersen. NetRadio broad-
casts 100 stations featuring its own
programming on the Internet.

But individual radio stations will
not see great returns from websites
simply by rebroadcasting their pro-
grams. said Spinner.com President
Josh Felser. Felser said that his com-
pany, a direct competitor of NetRa-
dio, was looking to co-brand with
stations to share websites that would
offer five or six related formats.

R&R Washington Bureau Chief Jef-
[frey Yorke contributed to this article.

www.americanradiohistorv.com

FCC Looks Into Jacor Florida Buy

he FCC is iooking for input from the public on the impact Jacor
Communications’ $7.5 million acquisition of WCCF-AM, WCVU-FM &
WIKX-FM/Ft. Myers-Naples will have on competition and diversity in that
market. BIA does not have revenue data on the Intermart Broadcasting trio,
but Clear Channel — which agreed to merge with Jacor last month —
commands 17.7% of market share. FCC Audio Services Division Assistant
Chief Melanie Godschall told R&R, however, that the agency is weighing
the Jacor deal separate from Clear Channel’s holdings in the market.
Jacor doesn’t expect the anticipated year-end closing of the Intermart
deal to be delayed.

CD Radio, Prime 66 Close $100 Million Deal

C D Radio and Texas investor Sid Bass’ Prime 66 Partners LP closed on
a $100 million investment in CD Radio Tuesday. With the
consummation of the deal for five million shares of the company (or about
20% of its common stock) the DARS provider has reached nearly 75% of
its pre-operational capital requirement. The original goal of $960 million is
now down to $260 million, said CD Radio CEQ David Margolese. The $100
million Bass investment gives CD Radio $175 million in cash, which should
carry the company through next summer, Margolese told investors.

Justoverayear from now, CD Radio plans to launchiits first satellite. The
company will launch three satellites a month apart, limiting the risk that a
single faulty launch could put all three satellites out of commission. A fourth
system will be built but kept on the ground as backup.

Murdoch Back In Radio With UK Deal

alkCo closed last week on the acquisition of CLT-UFA's stake in

London radio station Talk Radio for an undisclosed price. (The entire
station was valued at $41.3 million.) TalkCo is a consortium led by former
British newspaper executive Kelvin MacKenzie and backed in part by
Rupert Murdoch’s News International PLC. Murdoch was last involved in
radio earlier this year, when his News Corp. spun off Heritage Media's radio
properties to Sinclair Broadcast Group.

Pathfinder CFO, Broker Giddens Testify

athfinder Communications Corp. CFO Robert Watson testified on Oct.
27 that Niles Broadcasting was, like Pathfinder, in talks with Booth
American Co. about buying WRBR-FM/Elkhart, INin 1993, accordingtothe

South Bend Tribune. WRBR is now owned by Hicks Broadcasting, but last
Continued on Page 6

R&R/Bloomberg Radio Stock Index

This weighted index consists of a//publicly traded companies that derive
more than 5% of gross revenues from radio advertising.

Change Since

One Year Ago One Week Ago 10/23/98 One Year Age  Onc Week Ago

Radio Index 170.94 199.75 17998  +16.85% +10.98%
: Dow Industrials 7581.32  8592.10 8452.29 +13.33% +1.65%
S&P 500 927.51 1098.67 1070.67 +18.45% +2.62%

Team Cheerios Sports Report
is an exciting new radio
program that spotlight's

the nation's top high
school and amateur
athletes, male and
female. There's no
other program

like it!

’~§ -

K Get the full story.’
. Call 1-800-334-5800

www.teamcheerios.com
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Sure, you've got research...

You’ve done perceptual research and it’s fine...but is there still a gap between where you are and
where you want to be? Can we share something with you?

Over the past 20 years, we've been privy to the intimate details of hundreds of radio battles. In many cases,
we’ve witnessed tremendous victories; in others, disappointing failures. In nearly every instance, both the
winners and the losers had someone do perceptual research for them. So, what made the difference? The
winners almost always had three things in common:

e They created a smart strategy that took advantage of an opportunity.

e They allocated the resources necessary to implement that strategy.

» They stayed with the strategy (updating and revising their tactics as battle conditions changed) until the
goal was achieved.

That’s why, at Moyes Research Associates, we specialize in just two things:

Advanced perceptual studies that The application of our 7 STEP SMART™ SYSTEM...
we custom-design and conduct for a system that’s a sure path to a truly smart strategy for
each station; and every client we work with.

Strategic research and guidance is all we do at our company. And we do it for some of the most successful
stations in large markets like Los Angeles, Philadelphia, Phoenix, Tampa, Chicago, Denver, Boston, Detroit, San
Diego, Seattle, San Francisco, Washington and Pittsburgh, and other markets the size of Orlando, Knoxville,
Tucson, Omaha, Columbus, Greensboro, Nashville, Birmingham, Wichita and Spokane.

Before you spend more money on perceptual research, call us. Were not right for every situation, but let’s talk
and see if — as partners — we can help get you where you really need to be.

R R s
i e R
A i

it

Mike Shepard Bill Moyes Don Gilmore
Senior VP President Executive VP

Moyes Research Associates

AMERICA'S LEADING STRATEGIC ADVISORS

205 EasT CHEYENNE MOUNTAIN BLVD.
CoLORADO SPRINGS, CO 80906

: 719.540.0100

NO. I '

CR
STRATEGY
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TRANSACTIONS AT A GLANCE

DEAL OFTHEWEEK [l 1998 DEALSTO DATE §

%
H

Dollars To Date: $8,200,311,576
g | (Last Year: $13,081,539,807)
: . « WEIR-AM/Weirton (Steubenville), WV & WCDK-FM/Cadiz
g - Dollars This Week: $Z3,g§% (Wheeling), OH $475,000
A Last Year: $32.212,
: * KPXI FM/M”‘”” P_Ie_asant . . - : § « WLQY-AM/Hollywood (Miami-Ft. Lauderdale), FL $5.65
. (Tyler), TX $6.3 million ‘ Stations Traded This Year: 1761 = . nmiiion
(Last Year: 2126)
« KWRL-FM/La Grande, OR $800,000
5

" Stations Traded This Week:

(Last Year: 13)

TRANSACTIONS

Sunburst Snatches One Deep In The Heart Of Texas
(3 $6.3 million deal in suburban Tyler highlights slow trading week

POWER: 100 kw at 982 feet

_EA_”L’!’_'L@ Continued from Page 4

g

30, Disney had overall revenues of $6.1 billion, up 13%, while operating
income fell 19% to $751 million. Netincome for the quarter felf 24% to $296
million, and earnings per share for the quarter decreased 26% to 14 cents.
Broadcast revenue for the quarter was up 18% to $1.8 billion, while

T BE Phone: (814) 375-5260 operating income fell 18% to $197 million.
= i it FORMAT: Country SELLER: McGraw Broadcasting
KPXI-FM/Mount Pleasant Corp., headed by President Richard itadel Communications Corp. (NASDAQ: CITC) reported its net

(Tyler), TX
PRICE: $6.3 million

WEIR-AM/Weirton

McGraw. Phone: (304) 636-8800
FREQUENCY: 1430 kHz; 106.3 MHz
POWER: 1kw; 2.7kw at 489 feet

C revenues increased 30% in the third quarter to $35.9 million ($37.6
milion on a pro-forma basis) from $27.6 milfion during the same period in

TERMS: $3.9 million cash plus a $2.4 FORMAT: Nostalgia; Oldies 1997. Broadcast cash flow rose 39.5% to $12 million ($12.7 million on a pro-
million promissory note | (Steubenville), WV & BROKER: Media Services Groupine. forma basis) from $8.6 million. On a same-station basis, third-quarter net
BUYER: Sunburst Media Corp.,head- | WCDK-FM/Cadiz R TR R revenue was up 12% to $30.8 million from $27.5 million. Cash flow grew
ed by President/CEO John Borders. (Wheeling), OH . Ef . FiOfia - 21.2% on a same-station basis to $10.3 million from $8.5 million. For the first
Phone: (972) 702-7371 ’ ’ | S g S . nine months of 1998, net revenues gained 64.7% to $98.8 million ($103.5
SELLER: East Texas Broadcasting PRICE: $475,000 WLQY-AM/Hollywood million on a pro-forma basis) from $60 million last year. Cash flow climbed

Inc., headed by President John Mitch-
ell. Phone: (903) 572-8726
FREQUENCY: 100.7 MHz

Continued from Page 4

TERMS: Asset sale for cash
BUYER: Priority Communications
Ohio LLC, headed by Jay Phillipone.

BUSINESS
BRIEFS

year, Niles alleged that Pathfinder President John Dille set up a front with his
children and Hicks principal David Hicks running the station. Meanwhile,
Media Ventures Partners broker Charles Giddens testified on Nov. 4 thata
buyout clause in the station’s contract was low, but not unreasonable, for
that property and for recession-era 1994. The clause allowed Dille’s
children to purchase the station from Hicks for five-times cash flow. If found
guilty inthe FCC trial, WRBR and Pathfinder station WBYT-FM/Elkhart face

a possible license revocation.

Gourt Refuses To Throw Out KYW Suit

he U.S. District Court in Philadelphia last month denied KYW-AM/
Philadelphia’s request to dismiss a lawsuit by Larry Ceisler, who
claims the station stole his “Snowline” idea. In the suit, filed in June, Ceisler
alleges that KYW responded to his service — which debuted in 1996 and
provided toli-free information to parents about Philadelphia school closings
due to inclement weather — by threatening to bar school closing

Continued on Page 8

(Miami-Ft. Lauderdaie)

PRICE: $5.65 million

TERMS: Asset sale for cash

BUYER: Z Spanish Radio Network
Inc., headed by President Amador
Bustos. It owns 31 stations. Phone:
(916) 646-4000

SELLER: Genesis Communications
Inc., headed by President Bruce Ma-
duri. It owns four other stations. Phone:
(404) 233-1400

FREQUENCY: 1320 kHz

POWER: 5kw

FORMAT: Ethnic

BROKER: Jorgenson Broadcast
Brokerage

KWRL-FM/La Grande
PRICE: $800,000

TERMS: Asset sale for cash

BUYER: KSRV, Inc., headed by Pres-
ident David Capps. Phone: (541) 523-
3400

SELLER: Grande Ronde Broadcast-
ing, Inc., headed by President Rich-
ard Freeman. Phone: (541) 963-7911
FREQUENCY: 99.9 MHz

POWER: 60 kw at 377 feet

FORMAT: AC

76.6% in the nine-month period to $29.5 million ($32.1 miltion on a pro-forma
basis) from $16.7 million.

Sinclair Broadcast Group (NASDAQ: SBGI) CFO David Amy said
thatduring the third quarter, the radio division exceeded the average
8% revenue growth rate in the markets in which its stations compete.
COOQ Barry Drake told R&R the division was able to do this without
exceeding its average of 10.6 units per hour. Amy added that the radio
segmentreported 10% net broadcast revenue growth and 16% broadcast
cash flow growth (on a pro-forma basis). Total revenues for the company,
including its TV division, were up 64% to $205 million from $124.7 million
during the same period in 1997. Broadcast cash flow (BCF) grew 63%, to
$93.6 million from $57.3 million. For the first nine months of ‘98, revenues
rose 36% to $496.3 million from $364.3 million. BCF increased 39%
during the nine-month period, to $226.8 million from $162.9 miltion. The
company attributed the gains to this year's acquisitions, which included
Sullivan Broadcast Holdings’ 12 TV stations and Max Media Properties’
eight radio and nine TV properties.

etrevenues forCox Radio (NYSE: CXR) rose 25% in the third quarter
to $69.2 million from $55.2 million during the same period last year.
Broadcast cash flow (BCF) was up 30% to $26.7 million from $20.6 million
in '97. For the first nine months of 1998, net revenues increased 37% to
$190.4 miillion from $138.7 million. BCF gained 39% for the nine-month
period to $67.5 miflion from $48.5 million. The company credited recent
purchases - including KONO-AM & FM/San Antonio in March and four
Nassau-Suffolk stations in May — for the profits.
Continued on Page 8

Talk About A Real Value.

Try out the best value in radio, the Underground Shopper® vignette,

for the best value possible—FREE! :

That's right. For 30 days, you can try out the Red Tag

She’s been ferreting out the best values on every prod-
uct or service imaginable and passing them along for
over 26 years. The Underground Shopper” two-minute

and your sales staff.
Call 1(888)668-1595, ext. 122 today for a FREE CD
and localized liners, and arrange for vour two FREE
guest appearances by The Underground Shopper! Call
now, though. This offer ends soon.

30 Days Free
Free CD

Two Free Guest Appearances

Talent of Sue Goldstein, the Underground Shopper:

Localized Liners

~shopper’

1(888)668-14595 ext. 122

vignettes are a great value for your listeners, your station

To hear a demo of the vignettes, go to http://www.undergroundshopper.com/demo
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EARNINGS

Continued from Page 6

he broadcasting and music segment of Gaylord Entertainment Co.

{NYSE: GET) — which includes three Nashville radio stations and
WKY-AM/Okiahoma City —today posted a 21.5% gain in revenues for the
third quarter, to $59.2 million from $48.7 million during the same period last
year. Third-quarter operating cash flow was up 15.8% to $10.2 mitlion from
$8.8 miillion in '97.

merican Mobile Satellite Corp. (NASDAQ: SKYC), the parent

company of DARS provider XM Satellite Radio, had 1998 third-
quarter service revenues of $17.7 million, up 216% from the same period in
1997, when service revenues were $5.6 million. Total revenues, including
equipment sales, were $21.8 million in the third quarter of 1998, up 102%
from third quarter 1997 total revenues of $10.8 million. 1998 third-quarter
cash flow loss was $8.5 million, compared toa loss of $9.4 million in the third
quarter of 1997. Total net loss for the most recent quarter was $36.3 million
($1.14 per share), compared 1o a loss of $26.3 million ($1.04 per share) in

the prior year's third quarter.
J efferson-Pilot Corp. (NYSE: JP), aninsurance company and owner of
17 radio stations, had 1998 third-quarter earnings of $90.5 million (ora
record 85 cents per share) compared to 1997 third-quarter earnings of
$75.1 million, or 70 cents per share. Eamings from the company's
communications sector, which includes 17 radio and three television
statiors, increased 16% in the most recent quarter to $6.6 million, up from
$5.7 miliion a year ago. Broadcast cash flow was up 18% to $17.3 miltion,
up from $14.6 miliion a year ago. For the first nine months of 1998,
communications eamings were up nearly 17% to $21.2 million, compared
to $18.2 million a year ago. Broadcast cash flow increased almost 14% in
that period to $53.1 million, up from $46.8 mitlion.

acor Communications (NASDAQ: JCOR) CEO Randy Michaels and
CFO Chris Weber praised the strength of their “stick” properties —
stations with little to no broadcast cash flow at acquisition — as partially
responsivle for increased third-quarter revenues. The company reported
an 18% increase in same-station net revenue in the third quarter of 1998.
Jacor's 80 same stations had net revenue of $114.2 million in the most
recent quarter, while broadcast cash flow at those stations grew 35% to
$44.4 millionin that time. Of those 80 stations, Jacor defined 34 as “sticks.”
Overall netrevenue increased 42% to a company record $204.5 milfion in
the third quarter of 1998. The 97 sticks contributed $56 million to net
revente in the third quarter, a pro forma increase of 45%. Broadcast cash
flow was $75.7 million, up 49% over the prior year. Jacor's after-tax cash
flow increased 62% in the quarter to $36.8 million (or 67 cents per share),
up from $22.7 million (47 cents) for the same period in 1997.
S alem Communications Corp., which owns or operates 44 radio
stations, saw broadcast cash flow in the third quarter of 1998 rise to
$9.1 million, up 23% from the prior year. Net revenue for the quarter was
$19.2 million, up 13.6% overthe same period last year. EBITDA (defined as
broadcastcash flow less corporate expenses) grew to $7.6 million, a 46.2%
increase over the third quarter of 1997. Net revenue for the first nine months
of 199¢ was $55.6 million,a 12.6% increase overthe same period lastyear.
Broadcast cash flow grew to $25.5 million, up 23.2% over the first nine

months of 1997, and EBITDA was at $20.6 million, up 31.2% from the same
period last year.

Continued from Page 6

information on the station. Ceisler further alleges the station began subsequently marketing its own “1-900 Snowline.”
He says he lost business with the schools and a potential contract with America Online as a result of KYW's
intervention. Ceisler has also asked the FCC to deny the license renewals of CBS' KYW, WIP-AM, WPHT-AM, WOGL-
FM & WYSP-FM/Philadelphia. CBS says the suitis irrelevant to the stations' renewals.

Alliance Merges With NRN

liance Broadcasting announced Oct. 29 that it will merge with the five-station Michigan-based Northem Radio
Networks for an undisclosed sum. The deal was expected to close this week. Alliance will continue to trade in
the near-term on the OTC Bulletin Board under the symbol “RADO.”

SR S

Chancellor Closes On Primedia Deal

hancellor Media Corp. closed Oct. 23 on the $75 million acquisition of Primedia Broadcast Group's eight Puerto
Rico-based FMs. Chancellor immediately began operating the stations.

One-0n-0ne Signs Sales Agreement With USRN
ne-On-One Sports, the national, 24-hour Sports-Talk radio network heard on more than 400 stations, said on

O Monday it had signed an exclusive sales representation agreement with United Stations Radio Networks. The
pactaliows USRN to represent and sell One-On-One’s network product, in addition to creating sales and sponsorship
packages for clients and advertisers.

USRN produces and markets special event programming, comedy and talk shows, and music programming for the
AC, News/Talk, NAC/Smooth Jazz, and Country formats.

SJS Inherits SFX Name

ew York City-based SJS Entertainment will now operate under the name “SFX Radio Networks.” SFX
Entertainment bought the net— which features Country Kickers and World Premiere, amongother programs —
in February as part of a $52-million deal that included The Album Network and The Network 40.

DG Systems, Sky Radio Link Networks

G Systems, which provides a digital link between advertisers and radio stations in North America, and Sky Radio

Network, which provides satellite programming to the Australian radio industry, will link networks. In a press
release, San Francisco-based DG Systems said the integration will allow radio stations and advertisers on both
continents to deliver audio and related data more easily.

Clear Channel Receives Mixed Analyst Ratings

lear Channel last week was reiterated near-term “accumulate” by Merrill Lynch analyst Jessica Rief Cohen, while

its long-term rating was reiterated “buy.” Cohen seta 12- to 18-month target price of $58 per share. Atthe same
time, Clear Channel was downgraded to “*hold” from “accumulate” by Deutsche Bank Securities analyst Alan Kassan,
while ING Baring Furman Selz analyst Vinton A.G. Vickers raised the company from “buy” to “strong buy.” Vickers set
a 12-month target price of $68 per share.

First WorldSpace Satellite Successfully Launched

W ashington, DC-based WorldSpace launchedits AfriStar satellite on Oct. 28. The satellite will bring more than 80
channels — including Bloomberg Business Radio — to Africa, the Middle East, the Mediterranean, and parts
of southern Europe. Next year, the company is scheduled to launch AsiaStar and AmeriStar, which will bring the
programming to Asia, Latin America, and the Caribbean. Listeners will be able to pick up the services on new L-band
receivers, which will cost $200-$250 at the outset.

FCC Public Affairs Office Begins Move

O n Monday, portions of the FCC's Office of Public Affairs began the trek across town from 1919 M Street (in
Washington, DC) tothe agency’s new home at 445 12th Street. The Mass Media Bureau is scheduled to relocate
beginning in December.

:
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Reef Industries, Inc. PO. Box 750250
Houston, TX 77275-0250
713/507-4200 713/507-4295 FAX
© 1998 Reef Industries, Inc.

PLASTIC
BANNERS

STRETCH YOUR ADVERTISING DOLLARS

Today's level of fierce competition demands that you prominently dis
play your name every chance you get (location broadcasts, concerts,
station sponsored autograph sessions. etc.). With theft, vandalism
and loss, it becomes a costly proposition to continuously replace
expensive signs and banners. Rofl-A-Sign™ offers a better way.

With Roll-A-Sign banners you get up to four vibrant colors printed on
durable, high quality 4 or 6 mil plastic film to display your logo and
message brilliantly for an economical price. Now you can afford to dis-
play a bright new sign at every public event. They even make great cost-
effective promotional give-aways. Just roll off what you need and cut.

¢ Durable banners at an affordable price.

* UV stabilized plastic won't fade indoors or outdoors

¢ Simply FAX your logo and color separation information for a price
quotation today.

Call today
800/231-6074

Canada

800/847-5616
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A complete, full-service Consulting Company offering:
« Hands on, one-on-one consulting in: Format Turnarounds,
Music Programming, Contests and Promotional Planning

- Identify Format Opportunities in YOUR Market
« Complete Format Development

« Work with YOUR Management Team in Implementation
« Complete Research - Perceptual & Music Testing
« Strategic Planning « Air Check Critiques ° Market Visits
» Weekly Music Calls » Competitive Market Analysis ¢ Music Libraries
« Marketing & Positioning - Station “"Image" Voicing
« Custom Playlist « Daily Scheduling of Your Music Playlist

Jones Radio Consulting & Programming is a

FULL SERVICE, TOP QUALITY

consulting service available to you for

BARTER or CASH!

For more information, call

JONES RADIO
¥%  CONSULTING & PROGRAMMING,

303-784-8770
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{ MANAGEMENT }

THE SEVEN HABITS OF
HIGHLY EFFECTIVE PDS

B Read, learn, and continually work to further your knowledge

The NAB approached me

tBy Mike McVay
i in early June to craft an ar-

ticle based on Stephen R. Covey’s book, The Seven
Habits Of Highly Effective People. This required
quite a bit of soul-searching, contemplation of the
navel, a national study, and countless interviews
with PDs and GMs.

The “Seven Habits Of Highly Effective PDs” were
assembled utilizing two methods. First was a
comparative study. I took the highest-rated 50 radio
stations in the United States (based on overall Spring
1998 Arbitron 12+results) and talked with people who
either worked for or with those PDs. Not all of the PDs
themselves were interviewed, since [ attempted to
keep anyone from going into “spin mode” and making
themselves or their habits look
better than reality. |

The second partof the study was |
created and executed by Critical
Mass Media. CMM contacted GMs |
and PDs atevery radio station in the
top 100 markets. While not all
stations responded, 256 managers,
PDs, and promotion managers |
offered their opinions and insight |
into what makes a PD effective.

I found it interesting that PDs
did a better job of grasping the
concept of what the study was all
about than the GMs did. PDs
described themselves and listed the
habits they have come to develop
over the years. These similarities
could sometimes be considered more trait than habit,
but there were striking similarities among the
responses.

Many GMs provided a wish list of what they would
like a PD to have, describing skill sets more suited to
sales managers or business managers than PDs. For
instance, many GMs noted “being cost-conscious,”
“understands the importance of the advertiser,” and
“figures out how to say ‘yes’ to the sales department
vs. always telling them ‘no.”” Unfortunately for many
managers, the majority of successful programmers
are more folerant of sales than they are sales-friendly.
GMs in this study tended to look at PDs as they do
GSMs, instead of as individuals who come from the
artistic, creative side of the business.

PDs, on the other hand, were self-effacing in how
they described themselves: obsessive/compulsive,
driven, sometimes maniacal, and succumbing to
mercurial mood swings. The best PDs are able to
multitask ~— talk ina cellular phone while listening to the
radio and reprimanding the children in the back seat;
awaken in the middle of the night to the sound of dead air
on the radio; cuddle the fragile ego of a morning talent;
and manage upward to the boss so they get what they
want while creating the illusion that the manager is
coming out ahead (at least in the manager’s mind).
Putting aside these personality traits, here are the seven
habits of highly effective PDs.

Creative

This is the intangible trait. This trait has to include
passion, show biz, and the ability to “hear it in your
head and get it on the air.” Creative programmers

MIKE MCVAY

think like a listener. They use the strength of creativity
to help sales get on the “buy,” and the best PDs do it
without harming the product. While creativity is a
trait, it is a habit with successful PDs because they
actually schedule time into their agenda to be creative.

Think about it for a second. An air talent is an
individual who sits in a room (usually alone), talks
into a piece of metal, and is convinced there are people
listening. A PD is the individual who directs that
person.

Understanding & Knowledgeable

Understanding and knowledge of the industry, a
sense of history, following the trades, being well-read,
understanding the ratings services, and understand-
ing the most important FCC rules. The habit formed
here is one that requires you to read business books,

R T understand the technical aspect of
radio stations, and continually
work to further your knowledge.
The majority of successful PDs are
not necessarily college graduates.
Many of the creative people I talk
i towerenobetter than C+students.
They have to be self-taught.

7

| Marketing & Promotion-Savvy

To understand how to get to the
. listeners, you must understand
'+ who the listeners are. Program-
. mers who have marketing and
promotional strengths understand
who their Jisteners are, then
! market to that audience specifi-
~ cally. Marketing inside a competi-
tive situation, or inside your own cluster of stations, is
becoming a greater challenge since consolidation. The
last thing the intelligent programmer should do is put
two competitive marketing tactics on their radio
stations. Why cancel out your sister station? Becoming
opportunistic is a habit to be developed. The sharpest
and most effective PDs are ready to throw away
preplanned promotions and create new ones at the
drop of a hat. When opportunity knocks, answer the
door.

Manages People Well

GMs noted this as a important strength. However,
some of the most successful PDs who were surveyed
manage people well but may not be considered by
their employees to have “good people skills.”
Managing is telling someone what you want them to
do — in a fashion that makes them believe it's what
they want to do. Managing up is as important as
managing down. The old adage of picking and
choosing battles comes into play when one focuses on
managing up. The most important part of manage-
ment comes down to leading by example. Be an
exemplary leader.

Organized

PDs who win big generally have strong organiza-
tional skills. While this is not true of all successful PDs,
the more organized individuals tend to create the
most enjoyable environment in which their employees
can work. Time management, multitasking, the ability
to be accessible, understanding how to prioritize,

Continued on Page 12
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The trade of advertising is now so near perfection
that it is not easy to propose any improvement.
— Samuel Johnson, 1758

WFOX'S NEW Z00 REVUE

Atlanta’s ‘FOX recruited a few furry
friends for this fun TV spot that
wauld make Mr. Ed proud. Animals
lip-synch several songs from
WFOX's Oldies library, with a few
barnyard barbs tossed in for good

measure — for example, an owl
croons “Can’t Take My Eyes Off Of
You,” while a sheep sings “baa-
baa-baa Barbara Ann.”

The spot, from iQ Television

: ) ' up’s “Singing Animals”
“I heard it through the Group’s “Singing A

grapevine...” campaign, was designed to
establish the station as a fun,
family oriented station. It also
solidifies station awareness by
placing the station logo in the :30

spot not once, not twice, but

“Wooly bully, oh, wooly butly.”  three times.

If you'd like to see your station’s ad in the TV SPOTIight, send at least three screen shots and
a description or videotape copy of the spot to MMS Editor Jeff Axelrod at R&R, 10100 Santa
Monica Bivd., Fifth Floor, Los Angeles, CA 90067.

This TV SPOTlight brought to you by

FOCUS TV

The TV Placement System for Radio.

(800) 581-3277

SEVEN CHARACTERISTICS
OF GREAT LEADERSHIP

M First of a three-part series

In 1955, a 28-year-old minister and his wife
arrived in Garden Grove, CA at the invitation of
the Reformed Church, which provided a tiny
house and $500 to start a local church. This young man envisioned building a
great congregation, but discovered the membership was just two other families.
Rather than become discouraged, he decided to recruit new members.

But first he had to find a place to conduct services. He was turned away at
every facility he approached, until he remembered once attending services at a
drive-in theater in lowa. He spoke with the manager of a local drive-in and
rented it for Sunday mornings.

That first Sunday, this young pastor conducted his service from the tar-
papered roof of the snack bar before about
100 people, all sitting in their cars. The

t THE ROAD aEs) offering he collected was only $83.75,
; - — " but he’d begun.
B O e e e
Today, that minister, Dr. Robert

§ 5 U B E ESS i Schuller, and his famous Crystal
SR ~ Cathedral are located just a few miles

from where he delivered that original sermon. But
now, his Hour Of Power service is telecast each Sunday across the United
States and in 184 countries worldwide to an estimated audience of 30 million
people. !t all began with a vision 43 years ago.

This is the first of the Seven Characteristics Of Great Leadership.

€ vision is to have a dream, then pursue it in the face of difficult odds.
Whether it’s a young Schuller naively envisioning a great ministry, Apple's Steve
Jobs and Steve Wozniak building the first commercial personal computer in a

garage, or Howard Schultz believing in his Starbucks coffee bars, it all begins
with a vision of what could be.

By Dick Kazan

Continued on Page 12
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When You're Competing
For Top Of Mind Awareness...
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Every station wants more top of mind awareness. But what makes a bigger impression? Research
proves stations with a striking graphic identity score better witr: listeners and in the ratings. The best,
most economical way to burn in your station's image is with a high quality sticker or decal from CGl.

No other printer offers more capability in design service, or durability. And nobody knows radio
better. Don'’t let your station’s image get lost. When you want to stick out, call CGI today.
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management » marketing - sales

' SEVEN CHARACTERISTICS OF GREAT LEADERSHIP

Continued from Page 10

(2] Courage. In 1962, a 44-year-old department store veteran bet
everything he had on a new retailing concept: discounting. So
few investors had confidence in his venture that, to finance it, he
and his wife had to pledge their home and other assets. His brother
chipped in 3%, the store manager 2%. With so great a risk, most
individuals would have backed away, but not Sam Walton.

Today, Wal-Mart is the world’s biggest retailer, with over $117
billion in sales and nearly 900,000 employees. You can have the
greatest idea in the world, but it will succeed only if you have the
courage to commit yourself to it.
© Action. When former auto racer and legendary businessman
Roger Penske bought Detroit Diesel from General Motors, this
diesel engine-maker was hemorrhaging money and suffering
through layoffs, employee grievances, poor product quality, and
amarket share of only 3%. Within a ycar, Penske transformed the
company — using the same senior managementand hourly em-
ployees that had failed previously — into one of the largest and
most profitable companies in its industry.

How? Through the instant decision-making Penske had
learned in the racing pits. Employees were given the authority
to make immediate decisions, upgrade the quality of their prod-
ucts, and give customers what they wanted at competitive

prices. They also began to offer one of the best product guaran-
tees and took immediate corrective action when a problem
arose. They learned to act in what the employees call “Penske
time” to make things happen ... now!

These are crucial elements of great leadership. If you have an
idea you believe in, and you want others to share your feelings for
it, excite them with your enthusiasm. Tell them how they’ll ben-
cfit by itand what you want them to do. Everybody wants tobea
part of something outstanding, and if you plan to revolutionize
your industry or revitalize your company, share your vision and
let them know you won’t be denied. Find roles for people that
make them feel important while letting them know you appreci-
ate their ability. You'll soon have an army of support behind you.

Next week: More of the Seven Characteristics Of Great Lead-
ership, including the story of a CEO who— upon leading his com-
pany to record profits — got fired. Why? Because he didn’t under-
stand the leadership concept I'll share with you.

Dick Kazan is a successful entrepreneur who founded one of the largest
computer leasing corporations in the United States. He created and hosts The
Road To Success, the first radio talk show to offer on-air business consulting to
business owners and employees. E-mail your comments or questions to him at
rkazan@ix.netcom.com.

THE SEVEN HABITS OF HIGHLY EFFECTIVE PDS

Continued from Page 10

being system-oriented, and creating systems for uniformity inthe
station’s programming are all traits that require religious
commitment in order to become a habit. One cannot be
occasionally organized.

Has Vision

Knowing exactly where your station is at all times in its
product life cycle is important. I'm not sure this could be
considered a habit or a trait; perhaps it's more intuition than
anythingelse. The routine of habit can come intoeffect whena PD
is disciplined enough to be conscious of trends and to stay
focused on the future by reading every periodical or current
magazine they can get their hands on. Watch the hit TV shows.
Watch the news programs. Videotape those shows you don't
have time to see and watch them at a later time. Don't lose sight
of the lowest common denominator. Understand programming
in a multiopoly / consolidated world and how various formats
play off of each other. Vision — the ability to know what is going
to happen next — can be developed.

Driven

The most effective PDs we have come across, without

exception, are driven individuals: energetic, all-consuming,
and competitive. The attitude is, “If it is on the air, then you
are responsible for it, and you have to listen to it to be a
winner.” One PD noted that “ability to survive sleep

deprivationis agood trait.” Another PD quoted, “Don’t give

up. Don’t ever give up.”

Itisimportant to keep in mind that these seven habits are as
much traits in similarity as anything else. Seven points are
actually too few to be totally accurate. One that kept coming up
throughout our research project was “the ability to adapt.”
Several GMs and PDs noted, “It helps to be involved in
constant psychotherapy with a good counselor and lots of
Prozac.”

The most amusing response we received came from a GM
whonoted, “In this day of regular ownership changes, the most
successful PDs need to be colorblind. This allows them to
remain focused no matter how many times their paychecks
change color.”

Mike McVay is President of McVay Media, a full-service broadcast consultancy
offering programming strategies for AC, Oldies, Country, CHR, Rock, Classic Rock,

News/Talk, and Sports/Taik. McVay can be reached at (440) 892-1910 or at
www.mcvaymedia.com.

Nothing will be the same again..ever. Well, ok, at least not production libraries.
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Audio Architecture-

For a free sample Audio Architecture Suite
call 972/406-6800 or e-mail: tmci€tmcentury.com
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RADIO GETS RESULTS

SUCCESS STORIES FROM THE RAB

Radio Chips !n For PC Store

SITUATION: New computer stores face tough competition from both
the big national chains and from other local technology stores.
Technology Resource Outlet in Springfield, MO set a sales goal for
its first year in business. The store sells personal computers,
software, and related products.

OBJECTIVE: Manager Rick Robinson needed a hard-hitting
promotional campaign that would build name recognition for the
new store, bring customers into the location, and build sales
quickly.

CAMPAIGN: KADI-FM/Springfield designed a campaign featuring 35
spots each week targeting consumers who are likely to buy high-
tech equipment. The ads spotfighted the store’s great selection,
prices, and knowledgeable service people.

RESULTS: In retail, sales results are what really count. And when the
results were in for the KADI campaign, Technology Resource Outlet
had reached its one year sales goal in just six months. Manager Rick
Robinson ‘was very impressed with the quality and performance of
the KADI effort, and now relies on radio to keep his message in front
of the public.

==

More marketing information and resources from the RAB

FROM MEDIA TARGETING 2000

Forty percent of consumers who purchased computer hardware
inthe past 12 months are college graduates, and 56% earn more
than $50,000 per year. This group spends, on average, half of its
daily media time with radio.

FROM RAB CATEGORY FILES

“The inventory problems that plagued the first half of the year
have been largely erased, and we expect the market to perform
betterin the next six months with improved demand for low-cost
and portable PCs. However, while some market signals are
better, |IDC is still concerned about the spread of global
economic problems and the attendant problems for PC
demand.” (Bruce Stephen, IDC Group Vice President for
worldwide PC research; Wall Street Journal, 9/11/98)

BACKGROUND COLLECTION — COMPUTERS

Who Is Buying: At the midway point of 1998, household
penetration of personal computers in the U.S. increased to
44 .8%. Seventy percent of households with incomes of $75,000
or more have computers, as do 61% of households headed by
someone with a college diploma, and 60% of those with children
(ZD Market Intelligence, 1998).

For more information, call RAB's Member Service HelpLine at (800)
232-3131 or log on to RadioLink at www.rab.com.

w
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Beyond radio’s “star wars”...the Empire Strikes Back!

T he web Sets your station free

Blows complex voice-track systems into the past!
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Using the RCS Master Control NT digital cn-zir system and the proven “Living Log” and “Real Feel”
IVT technology. air taient can use almost any computer to connect to the station system quickly.
Just log in and within seconds you’ré creating VoiceTracks.
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COMING ATTRACTIONS

Looking for some great promotional opportu-
nities? Look no further than your local cineplex.
Start planning... here are some of the major
movies set for release in the coming months. For
information on creating a promotion for a
specific movie, call the studio’s regional/field
representative for your market.

NOVEMBER 20

A BUG’S LIFE (Disney) — The tale of an errant
ant (Dave Foley) who hires an out-of-work flea cir-
cus to battle an evil grasshopper named Hopper
(Kevin Spacey). Suiting up
for battle are a male lady-
bug (Denis Leary), an eru-
dite walking stick (David
Hyde Pierce), and a sexy
black widow (Bonnie
Hunt).

[ STILL KNOW WHAT
YOU DID LAST SUM-
MER (Columbia) — The
original made a ton of
money, thus-the continua- *
tion of the story about a |
group of high school kids |
who get stalked by a seem-
ingly undead victim of
their hit-and-run high
jinks. Now, Julie (Jennifer Love Hewitt) and pals,
joined this time by pop singer Brandy, have won a
free trip to a tropical island, but guess who's com-
ing along.

VERY BAD THINGS (PolyGram) — Peter Berg
wrote and directs this dark comedy that starts with a
bachelor party in Las Vegas that goes horribly wrong,.
The film follows a group of buddies down the road
to murder, madness, and pre-wedding stress disor-
der. Co-starring Cameron Diaz, Jon Favreau, Chris-
tian Slater, and Jeremy Piven.

NOVEMBER 25

RUGRATS (Paramount) — Based on Nickelodeon’s
award-winning show, the film captures the ever-
popular babies — Tommy Pickles, Chuckie, fraternal
twins Lil and Phil DeVille, and their 3-year-old nem-
esis Angelica — in their daily adventures. When
Tommy’s brother, Dil, is born, it disrupts the babies’
lives and strains Tommy’s friendship with Chuckie.

ENEMY OF THE STATE (Touchstone) — A chance
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encounter with an old friend destroys
attorney Robert Dean’s (Will Smith)
fast-track career and home life when
he is framed for a murder by a cor-
rupt intelligence officer. Jon Voight,
an administrator within the NSA,
uses the vast resources of the organi-
zation to commit the perfect crime.
Dean’s only hope is underground information broker and
ex-intelligence operative Brill (Gene Hackman).

HOME FRIES (Warner Bros.) — An off-center ro-
mantic comedy about a man who dies, leaving his mis-
tress, Sally (Drew Barrymore), pregnant with his child.
Meanwhile, the deceased’s Machiavellian widow
(Catherine O’Hara) involves her sons from a pre-
vious marriage, Dorian (Luke Wilson)and Angus (Jake
Busey) to help her find out who her husband’s mis-
tress is. However, once Dorian discovers who Sally is,
he falls in love with her.

STAR TREK: INSURRECTION (Paramount) —
Trekkies, get ready! Patrick Stewart, Jonathan

Frakes, Brent Spiner,

{ Levar Burton, Martina
Sirtis, and Michael Dorn
prepare to boldly go
where no man has gone
before on the big screen.

DECEMBER 6

PSYCHO (Universal) —
i Gus Van Sant directs
this remake of Alfred
Hitchcock’s classic film,
with Vince Vaughn step-
ping into the murderous
momma’s boy role of
Norman Bates. Co-starring
Anne Heche, Julianne
Moore, and William H. Macy.

DECEMBER 18

PRINCE OF EGYPT (DreamWorks) — Val Kilmer
and Ralph Fiennes lend their voices to Moses and
Ramses, respectively, brought together by fate and
ripped apart by a secret revealed. Also lending their
voices are Sandra Bullock, Danny Glover, Jeff
Goldblum, Steve Martin, Michelle Pfeiffer, and Mar-
tin Short, among others.

YOU’'VE GOT MAIL (Warner Bros.) — A romantic
comedy starring Tom Hanks and Meg Ryan. He owns
Manbhattan’s largest book superchain, she runs a small
children’s bookstore. His store could eventually put
all independent bookstores out of business. These
natural enemies coincidentally — and anonymously
— meet in cyberspace and fall in love (surprise!).

Dates are subject to change.

Compiled by R&R Associate Editor Margo Ravel,; (310)
788-1659

MARK YOUR CALENDARS

Important dates and events in the coming months

« November 15-17 — '98 NAB European Radio Conference.
Palace Hotel, Madrid, Spain; (202) 429-3191.

e December 16 — Fall Arbitron ends.
1999

e January 7-March 31 — Winter Arbitron.

« January 11 — 29th Annual American Music Awards. Shrine
Auditorium, Los Angeles; (213) 931-8200.

o January 31 — Super Bowl XXXII1. Pro Player Stadium,
Miami; (212) 450-2000. .

o February 4-7 — RAB '99 Mktg. Leadership Conference &
Exec. Symposium. Hyatt Regency Atlanta; (800) 722-7355.

e February 18-20 — R&R Talk Radio Seminar. Grand Hyatt
Washington; (310) 553-4330.

o February 24 — 41st Annual Grammy Awards. Shrine
Auditorium, Los Angeles; (310) 392-3777.

« February 26-27 — Dan O'Day’s Morning Show Weekend.
Summit Hotel, Bel Air, CA; (310) 476-8111.

e March 8-11 — 41st Annual NARM Convention. Las Vegas
Hilton; (609) 596-2221.

e March 10-13 — 30th Counitry Radio Seminar. Renaissance
Hotel Convention Center, Nashville; (615) 327-4487.

e March 17-21 — South By Southwest. Hyatt Regency, Austin;
(512) 467-7979.

o April 1-June 23 — Spring Arbitron.

o April 19-22 — NAB '99. Las Vegas Convention Genter; (202)
429-5420.

¢ May 17-20 — 39th Annual Broadcast Cable Financial Mgmt.
Convention. MGM Grand, Las Vegas; (847) 296-0200.

o June 9-12 — PROMAX Convention. Mosconi Center, San
Francisco; (310) 788-7600.

e June 10-12 — R&R Convention '99. Century Plaza Hotel, Los
Angeles; (310) 553-4330.

o June 14-18 — International Country Music Fan Fair.
Tennessee State Fairgrounds, Nashville; (615) 244-2840.

o July 1-September 22 — Summer Arbitron.

o July 13 — 70th Annual Major League All-Star Game. Fenway
Park, Boston.

o July 22-25 — Conclave. Marriott City Center, Minneapolis;
(612)927-4487.

 August 18-21 — 99 AWRT Convention. Drake Hotel, Chicago;
(703) 506-3290.

« September 23-December 15 — Fall Arbitron.
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NEWSBREAKERS.

ABC

Continued from Page 1

nature plan. “The only way we can
make an assessment as to what our
level of benefit would be is by
knowing how much these rates are,
and being able to compare them
with what the rates currently are in
the health-care plan we are in now,”
he told R&R.

“Our members and their families
don’t know how much it would cost
under the Disney plan to go to a
doctor outside the market,” NABET
New York local spokesman Tom
Donahue told R&R. “That’s not a
choice, and it’s certainly not the ba-
sis by which the union can make an
informed decision on whether or
not to join that health-care plan.”’

On Monday, workers picketed
outside ABC Radio’s Manhattan
headquarters, the 'WABC-AM/New
York facilities, and Veterans Memo-
rial Stadium in Philadetphia. where
ABC-TV broadcast Monday Night
Football.

On Tuesday morning, ABC made
good on its threat to lock out the
employees — which included 58
radio engineers, call screeners, and
desk assistants in New York, Los
Angeles, Chicago, San Francisco,
and Washington, DC — because
NABET did not agree to provide at
least 72 hours written notice of any
future strikes (14 days for a work
stoppage during live remotes).

“We cannot and will not allow
our programming to be held hostage
to sneak attacks by the union,” ABC
said.

While the union had offered to
agree never to halt work again due
to the health-care issue in exchange
for “a streamlined review process”
by the National Labor Relations
Board (NLRB) on that point of con-
tention, ABC rejected the condi-
tions. NABET employees attempt-
ing to return to work Tuesday morn-
ing were denied access to ABC fa-
cilities.

Crossing The Line

NABET rushed out a statement
Tuesday afternoon calling the lock-
out “a violation of federal labor
laws,” and urging political candi-
dates to refrain from granting inter-

A

views to ABC TV and Radio. By
press time Tuesday, R&R was not
able to confirm whether any candi-
dates had honored the union’s re-
quest. However, Vice President Al
Gore did cancel an Election Day in-
terview on Good Morning America
because of White House policy re-
garding news organizations in-
volved in labor disputes.

Following the release of the can-
didates statement, ABC formally re-
jected the union’s second proposal,
which came Monday evening and
suggested that the two sides agree
10 a 30-day moratorium on strikes
and lockouts. “Both of the union’s
proposals would do nothing to en-
sure that NABET does not contin-
ue to engage in job actions that con-
tinue to jeopardize our perishable
products, our broadcasts — either
using other issues as pretext for its
actions or resuming its unan-
nounced job actions after 30 days,”
ABC said.

At press time, the lockout was
still in effect, but NABET was
threatening to involve the NLRB.
“There are only two ways this will
come to a close,” NABET’s
Donahue figured. “First, the compa-
ny could decide to end the lockout
and let NABET members return to
work. Alternatively, the NLRB
would issue a decision that would
end the lockout.”

Technical Difficulties

Filling in for the striking work-
ers — whose absence was felt more
on the TV side, where Monday
Night Football and Election Day
coverage were without cameraper-
sons and other technical personnel
— were management and other
staffers.

For the most part, ABC’s broad-
casts seemed to go smoothly, but
the New York Daily News reported
at least one hitch at WPLJ-FM/New
York: Weatherman Joe Nolan’s
mike was allegedly linked to
WABC-TV/New York while he was
doing a weathercast on the radio
station. As a result, the paper report-
ed, TV viewers heard him laughing
at a joke on the radio station while
the TV station was airing a story on
Nicaragua.

.. Saturday Nights wilt Never be the Sam

Other News/Talk stations affect-
ed by the strike included KABC-
AM/Los Angeles, KGO-AM/San
Francisco, WMAL-AM/Washing-
ton, and WLS-AM/Chicago.

ABC made an eleventh-hour con-
cession last weekend, offering to
provide more information about the
Signature plan to the employees, but
only if it came directly from the in-
surance provider. Donahue retorted
that the ABC compromise contained
“no guarantees and no information,”
and he said the union had asked for
this information for at least eight
months.

The two sides have been warring
over health-care and pension-
benefits issues — as well as ABC’s
increasing practice of hiring tempo-
rary personnel — since March '97,
when the union’s last contract with
the company expired. The discord
led NABET employees at KTRK-
TV/Houston to stage an unan-
nounced one-day strike last year
during network coverage of the
PGA Tour and other NABET work-
ers in Washington, New York, and
Chicago to wage an anti-ABC bill-
board campaign last June. In July,
the union filed an unfair labor prac-
tice charge with the NLRB over the
health-care issue.

e — === ]
Puerto Rico

Continued from Page 3

prefer to spend their money at food
stores and supermarkets, with auto
dealers also a top choice. On an en-
couraging note, the diary return rate
was much better than expected:
Based on a metro sample target of
2400, the metro in-tab target index
placed at 107.

“We’re very, very pleased with
the results,” Huberto Biaggi, GM of
El Mundo Broadcasting’s WKAQ-
AM & FM and WUKQ-FM, told
R&R. “We just went through a
sales training meeting, and I'm very
impressed with the Maximiser pro-
gram. The surveys we had been re-

| ceiving {from Arbitron competitor

Asesores] didn’t really show us the
composition and demography with
consumer trends and what the
households are really composed of.
We can look ahead with trends and

and he never fails to impress.”

Warner Music Group.

Sr.VP/A&R Kaz Utsunomiya.

announce he has joined the label”

A&R Administration.

Marshall Appointed VP/A&R At Epic

E pic Records has named Matthew Marshall VP/
A&R.Based in Los Angeles, he reports to Epic v

“Matthew’s passion for music, together with his com- §
mitted approach to A&R, make him a perfect fit at Epic | %
Records,” Utsunomiya said. “It's a genuine pleasure to |

Marshall had been VP/A&R for Zoo/Volcano Enter-
tainment between 1995-97. Before that, he was Zoo's
Director/Alternative Music (1993-95). He began his
music industry career at Zoo in 1991 as Manager/A&R-

Stimmel Steps Up To Atlantic VP/Marketing

Atlantic Records has promoted Lee Stimmel toVF/Marketing. Based

in New York, he reports to Atlantic Sr.VP/Marketing Vicky Germaise.
“There are few in this field so well matched to the EEE i

eclectic character of Atlantic Records — with our di-
verse, full-service roster — as Lee Stimmel,” Germaise &
commented. “In formulating marketing campaigns for |
our many projects, he is as at home successfully |
guiding a musical-theater release to its fullest potential §
as he is working a pop, R&B, or hard-rock album. Lee’s
creative mind, indefatigable spirit, and knack for sniff-
ing out a vast array of cross-marketing opportunities
have combined to make him a valued and vital player
on our marketing team. | continually rely on him to go
that extra mile on any number of challenging projects,

Stimmel

Stimmel had been Sr. Director/Product Development
& Special Projects since 1997. He joined Atlantic in 1995 as Product Man-
ager after launching his music industry career in 1992 as a Director at the
New York headquarters of WarnerVision, the home video/TV division of the

Marshall

all sorts of things and find out
where our stations really are.”

The Puerto Rico ratings survey is
the first phase in what Arbitron
hopes will be a grand push into
marketing for Hispanic audiences,
highlighted this week by the com-
pany’s appearance at the Hispanic
Business Se Habla Espafiol confer-
ence in Los Angeles. Beginning this
fall, all bilingual diaries will now
ask diarykeepers their at-work ZIP
code, last grade of school complet-
ed, how many children under age 12
live in a household, and total house-
hold income. The company also re-

(3} Today's best Country Music
' selected especially for Saturday Nights

www americanradiohistorv.com

leased a report, “Hispanic Radic
Today,” which shows that Spanish-
language programming is the dom-
inant choice among all ages. The
typical listener to Spanish-language
radio is in the 25-34 range. Howev-
er, younger listeners prefer CHR
over any other English-language
format, and older listeners choose
AC.

Puerto Rico was ranked No. 11
for the summer 98 survey, but it
will drop to No. 13 effective with
the fall book, following population
revisions recentl made by the com-

pany.

Live 7pm ~ 12midnight (all time zones)
gn Satcom C5 Transponder 23

with automatign tones available

Nine minutes of local avails per hour
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SWEATS » GOLF SHIRTS ¢ JACKETS ¢ HATS
WOMENS TEES » TANK TOPS » DENIM SHIRTS
TOTE BAGS » TOWELS ¢ APRONS  SHORTS

. PROMOTIONS » SPECIAL EVENTS » TRADE SHOWS
MERCHANDISING » FUND RAISING * CORP. GIFTS
TEAMW/STAFF UNIFORMS » EMPLOYEE INCENTIVES

IF YOU NEEDED IT YESTERDAY, CALL US TODAY!

QUICK TURN AROUND « COMPETITIVE PRICES
COMPLETE ART DEPT. « HUGE SELECTION

FREE CATALOG! CALL NOW!

(800)343-6529

ON MUSIC ROW"

Country Radio’s favorzte Cbmtmas
' programming package!

18 hours on CD - over 225 songs - Commercial free!

V‘maGill,Duanmethoh,mdeumm
are featured in this market exclost prog g packag

Each hour hosted by a different star, also features personal stories,
and music from a galaxy of guest stars. Program any hour in the
order you choose!

Add your castom sp & staff greetings-simple to use

-18 hours ofyu! musid

Call (615) 255-1100 for rates and availability!
Produced by:
Call # HUNTSMAN
Tom Samoray E Entertainment Inc.
at 1100 Sixteenth Avenue South
615-255-1100 Nashville, Tennessee 37212-2305
615-255-1100 Fax 615-255-1107
HE NASH@AOL.COM

’1»

‘l‘i'i;i"luﬁ@

MUSIC

C

NETWORKS

Satellite-delivered
Air up to 36 hours
Freshly produced each year

MARKET-EXCLUSIVE FORMATS:

* Adult Contemporary
* News/Talk
* Oldies

¢ RESERVE YOUR MARKET NOW!

ROLL-A-SIGHN Cost-effective plast: banners
for your station. We print any piciure, logo,
or design in up to four colors. 2erfact for
concerts, pablic appearances, expos and give-
aways. Packaged on a roll and easy to use.

Call Toll Free:

U.S. 1-800-231-2417
Canada 1-800-847-5616
(713) 507-4295 FAX

BANNERS

“I2duygic of Cieisunast
Y inas o 12 ir
“Cliristinas Tz Couniry’
“Iii2 12 rlutes of Citeisin s’

12 HOLIDAY HOURS FOR EVERY FORMAT
899-231-5199

.P.
J

/\'&

“Sounds like we produced it
in-houwse. Recommended!”

KOST-FM Los Angeles

“Tailor-made format
programming at its best!”
WBAL-AM Baltimore

“Clearly, the best Christmas show!”
KXKL-FM Denver

“A great Christmas present!”
WHYI-FM Miami

“Easy to execute. Thanks!”
WCCO-AM Minneapolis

www.americanradiohistorv.com

ﬂﬁﬁﬁ

“We receive good feedback from
our listeners. Very good show!”

WTMX-FM Chicago

“A show everyone can agree on!”

WPCH-FM Atlanta

“Great music each year, Thanks!”
WBZ-AM Boston

“You’re great to work with!”

KIRO-AM Seattle

“Fire it up and enjoy the holiday worry free!”
WPRO-AM Providence

TRees HJE‘:“\E _ﬁrffﬁ‘ o3 ,Dz::é‘" |
PROMO SJ@@D@&S .
best quality, fast service, lowest prices; 3
no hidden costs (full disclosure pricing),

FOR ALL OF YOUR HOLIDAY
| GIFT-GIVING PROMOTIONS

FLYERS * TATTOOS * KAN KOOLERS + LIGHTERS -
KEY CHAINS « BEVERAGE WRENCHES « TOWELS *
FANNY PACKS « TOTES + ICE SCRAPERS
SUNGLASSES * BALLOONS * STICKERS « DECALS «
T-SHIRTS + JACKETS * WATCHES * MUGS *
GLASSES ¢ PENS + SQUEEZE BOTTLES « HATS
VISELi, - MOST ITEMS UNDER $1:00 « IS
+ LETTEROPENERS * SWEATSHIRTS « AND MORE

LEE ARNOLD PROMC
(414) 351-9088 Fax (414) 351-6997
www.lecarnold.com

NEW GoldDisc® Librar

Christmas

17 volumes| of the best holiday

music ever. Sorted into Classics,
Popular, Instrumental & Country.

Brand New Holiday IDs

Two joyous packages, wrapped in AC §
or Urban vocals. Call for a demo of
‘Your Radio Home For The Holidays’
and ‘Hallelujah It's Christmas.’

™ m@y 972/406-6800

Visit www.tmcentury.com

Dgramming

“We used to produce our own
Holiday programming. Not now!”
WBEB-FM Philadelphia

“QOur listeners told us
they left it on all day!”

WTIC-AM Hartford

“As a listener, I hate to see
the program end each year!”

WEAT-FM West Palm Beach

“Terrific show every year!”
WWMX-FM Baltimore

“We love this show each year!”

KDKA-AM Pittsburgh

800-423-XMAS
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NEWSBREAKERS.

Records

® QVC has launched Q RECORDS
= With the release of
Live At Gilley's Vol-
4 umes 1-4 and the
i soundtrack to the
broadway musical
Footloose. The la-
bel will focus on a
B variety of musical
genres as well as
castalbums. ALAN
RUBENS is named
GM of the label.

Rubens

e ——
National Radio

® KRIS STEVENS ENTERPRISES

unveils its current Christmas programs

for the upcoming holiday season:

The Magic Of Christmas: Features
recent Christmas hits as well as past
favorites. Hosted by Kris Erik Stevens,
it's 12 hours of music programming
mixed with features and comedy.

Christmas In The Air: Focused for

Lite, Soft Rock, and Easy Listening AC -

stations, the show offers a “cozy, com-
fortable blend” of traditional Christmas
favorites mixed with vignettes and fea-
tures.

Christmas InThe Country: Features
hot country stars and their favorite hol-
iday hits. Guests include Garth Brooks,

Trisha Yearwood, Shania Twain, and -

Alan Jackson.

The 12 Hours Of Christmas: Digitally
updated for '98, this is an Oldies-
oriented show.

—(800)231-6100

* WESTWOOD ONE introduces its new
weekly half-hour show, This Week In
The NHL. The 30-week programming
covers league activity, standings, sta-
tistics, and player information, and is
hosted by current TV sportscasters
John Davidson and Don Criqui.
—(212) 641-2057
The network also welcomes the fol-
lowing guest for its live Celebrity Con-
nection program:
Nov. 12: Billy Squier
—{212) 641-3088 (booking)
or 2039 (stations)

® TALK AMERICA RADIO NET-

WORK announces the availability of its
BirTHS

WTAQ-AM/Chicago Promo Dir.

Greg Dellinger, wife Michelle, son
Quinn Patrick. October 1

CONDOLENCES

KNX/Los Angeles sports an
nouncer Charleye Wright, 61
October 27

Canadian broadcaster Hal
Davis. 74, November 1

live, weekly talk show, On A Roll With
Greg Smith. The program focuses on
disability issues and airs Sundays at
9pm ET.

—(937)767-1838

® SW NETWORKS unveils the lingup
for its upcoming programming:
Nov.9:Valerie Harper;Star Trek: Voy-
ager's Kate Mulgrew
Nov. 13: Peter Funt and Suzanne
Somers
—(212) 833-7320

® The ARMY and AIR FORCE offer
10-second radio holiday greetings from
over 7000 servicemen and -women
overseas to loved ones back home for
holiday programming to all stations. This
is a free service.

—(210) 925-6261

® ATLANTICPACIFIC MUSIC signs
an exclusive agreement with ABC
RADIO NETWORKS to distribute the
company’s Big Bang Concert Series.
The program will also become a week-
ly TV series in 1999.

—(310) 201-8800

\ Prﬂdut:ts & Services

® MJIBROADCASTING makes its pro-
| duction package, “Country Image Kit,’
available for radio. It includes promos,
sweepers, station IDs, and other ele-
ments. Stations add their own promo
copy and dry voice. The package con-
sists of an initial launch kit, monthly up-
date discs, and quarter booster discs
to coincide with ratings sweeps and
holidays.

—(212) 896-5256

® NBG RADIO NETWORK launches
its quarterly source of “ready engi-
neered speculative” radio commercials
entitled REspec. Every quarter, a sta-
tion will receive more than 20 fully pro-
| duced radio commercial donuts and
' production elements to take to clients.
i Clients then choose the spot that works
| best for them.
|

— (800) 572-4624 ext. 770
or (800) 472-6047

® DCM SOFTWARE SOLUTIONS of-
fers NewsUp and NewsDown for radio
stations with Internet access. NewsUp
records a radio newscast, program, or
spot, then uploads it to an Internet (FTP)
site. NewsDown will download the ra-
dio programming as sound files and play
them back. More information and demo
available at www.dcmsoft.com.
—(612)627-9174

R - PR 2 i

AC: Chris Sereno leaps from CHR
KKXX/Bakersfield to KDMX/Dallas
for nights ... Kelly K. joins WBMX/
Boston for swing duties ... KSTJ are
the new calls for Las Vegas Hot AC
“Star 105.5,” and former crosstown
CHR KLUC midday talent Rick
Kelly teams with KSTJ’s Beth Lano
for Star’s new moming show, Rick &
Beth ... WMXB/Richmond APD/MD
Karen Rite exits to program a Louis-
ville start-up ... WAEV/Savannah,
GA MD Suzanne Joy exits.

Alternative: Former WVYB/Dayto-
na Beach moming driver Tim Tuttle
becomes crosstown WKRO's new
afternoon man ... At WMAD/Madi-
son. WI. evening talent Hambone
segues from evenings to mornings.
while the new evening man is Zak
Rogers from sister WZEE ... As Lee
Daniels rises from MD to PD at
WIBX/Ft. Myers. the station elimi
nates the MD .

bany. NY MD Steve Bottomley ex-
its for a position with Nothing
Records ... Zack takes Creative Ser-
vices Dir. duties at WPLY (Y 100)/
Philadelphia ... At WRXR/Augusta.
GA. Jordan Zeh moves from nights

to mornings and replaces Laurie
Locklear, who steps down to concen-
trate on Promo Dir. duties. No new
night talent has been named ...
WEND/Charlotte MD Rick Brewer
takes a local promo position with 550
Music in Washington, DC ... Jeff
Degan takes nights at KNRX/Kan-
sas City ... Brad Hastings is KROX/
Austin’s new MD as Lloyd Hocutt
exits.

Adult Alternative: KOZN/Kansas
City MD Drew Bennett exits for
KAMX/Austin. Jo Jo Turnbeaugh
becomes APD/MD in the interim ...
KINK/Portland debuts its new week-
ly one-hour program KINK's World
Of Music. 1t is heard on Fridays at
11pm and highlights difterent. less-
er-heard music genres from the U.S.
and around the world ... WDOD's
new address is 2615 Broad St.. Chat-
tanooga. TN 37401: new phone and
fax are (423) 321-6200 and 6220, re-
spectively.

mion \oung, adds APD stripes and
hires Funkdoobiest member Sondoo-
bie for nights. replacing Ricky Fu-
entes, who segues to swing duties ...
WZPL/Indianapolis nighttimer Jason
Adams joins KQAR/Little Rock as

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Robert Hall » (972) 991-9200

Classic Rock

Chris Miller

BIG HEAD TODD & THE MONSTERS Tangerine,
ROLLING STONES Memory Motel

ROLLING STONES Out Of Control

Hot AC

Steve Nichols
No New Adds
Starstation
Peter Stewart
No New Adds
Touch

Ron Davis

REGINA BELLE | Had Enough

LAURYN HILL Can't Take My Eyes Off Of You
GERALD LEVERT Taking Everything

RENE Do You Want Me Too

ALTERNATIVE. PROGRAMMING
Steve Knoll » (800) 231-2818
Gary Knoll

Rock

ANOUK Nobody's Wife

KENNY WAYNE SHEPHERD Everything Is Broken
PETER WOLF Turnin’ Pages

Alternative

JERRY CANTRELL Dickeye

JANUS STARK Every Little Thing Counts
LIMP BIZKIT Faith

MONSTER MAGNET Powertrip
PUSHMONKEY Handslide

CHR/Mot AC
LAURYN HILL Doo Wop (That Thing)

Mainstream AC

DAVE MATTHEWS BAND Crush
SEAL Human Beings
SEMISONIC Singing In My Sleep

Lite AC

PEABO BRYSON My Heart Belongs To You
NEIL DIAMOND As Time Goes By

ROD STEWART Superstar

NAC

STEVE COLE Where The Night Begins
HEADS UP SUPER BAND Sweet Street
RAMSEY LEWIS Love Serenade

uc
CASE 1/JOE Faded Pictures
VOICES OF THEORY Wherever You Go

BROADCAST PROGRAMMING
Walter Powers * (800) 426-9082

CHR

Casey Keating

LAURYN HILL Doo Wop (That Thing)
SARAH MCLACHLAN Angel
MONIFAH Touch It

Digital AC
WHITNEY HOUSTON & MARIAH CAREY When You Believe

Hot AC
HOOTIE & THE BLOWFiSH Only Lonely
SEAL Human Beings

Digital Soft AC
Mike Bettelli
WHITNEY HOUSTON & MARIAH CAREY When You Believe

Delilah
WHITNEY HDUSTON & MARIAH CAREY When You Believe

Alternative
Teresa Cook
REMY ZERO Prophecy

Urban

Josh Hosler

MONICA Angel Of Mine

KELLY PRICE Secret Love

TIMBALAND f/MiISSY & MAGOQ Here We Come

JONES RADIO NETWORK
Jim Murphy » (303) 784-8700

Adult Hit Radio

JJ McKay
R. KELLY & CELINE DION I'm Your Angei
NATAL{E MERCHANT Break Your Heart

Rock Alternative

Doug Clifton

BARENAKED LADIES It's All Been Done
DASIS Acquiesce

PLACEBO Pure Morning

Soft Hits
Rick Brady
No New Adds
Rock Classics

Rich Bryan
No New Adds

RADIO ONE NETWORKS
Tony Mauro » (970) 949-3339

Hot AC

Yvonne Day
NEW RADICALS You Get What You Give

New Rock

Steve Leigh

AFGHAN WHIGS Something Hot
BARENAKED LADIES It's All Been Done
REMY ZERO Prophecy

WESTWOOI) ONE RADIO NETWORI(S
Charlie Cook * (805) 294-9000
Tracy Thompson

Adult Rock & Roll

Jeff Gonzer

ROLLING STONES Waiting On A Friend
Soft AC

Andy Fuller

MARILYN SCOTT The Last Day
Bright AC

Jim Hays
SHANIA TWAIN From This Moment On

MD and afternoon driver ... WXXP
(Party 105.3)/Lonyg Island officially
taps Vic The Latino Canales as MD
of the dance-oriented CHR/Rhythmic
station ... WWXM/Myrtle Beach. SC
appoints Kosmo MD ... KLRS/Chi-
co. CA PD/MD Christopher Cair
resigns to take nights at new CHR/
Pop KDND/Sacramento. Whitney

Tancred is appointed MD at KLRS

... Former WKSS/Hartford nighttim-
er Dave Vayda (a.k.a. Artie The
One Man Party) takes APD/mid-
days at new CHR/Pop WLDI/West
Palm Beach ... Mike Stoddard
(a.k.a. Woody Austin) moves from
nights at KIX'Y/SanAngelo. TX 10APD/
MD/nights at KRUF/Shreveport. LA ...
WDJX/Louisville personality

Continued on Page 23

American Urban Radio Networks presents...

KIcKIN' IT AT CHRISTMAS

This year, connect with your listeners by of fering them o special present!
A musical “stocking-stuffer.” A 3-hour countdown of the greatest urban, christmas
Classics of all time - all digitally reproduced - hosted by John Monds.

Reserve this gift for your market now! (800) 456-4211 ext. 4007

www americanradiohistorv.com

Reaching and
Touching

Black Americu
Like No Other

URBAN RADIO | B
| NETWORKS | i

| omp group, LLC
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- Now available at www.arbitron.com!

Whiat are the challenges and opportunities that the Internet poses for
radio? The just-released Arbitron Internet Listening Study finds that
there are several ways stations can leverage the power of the Internet to
their advantage:

B Explore exciting new nontraditional revenue opportunities for radio
on the Internet

m Strengthen your listener and advertiser relationships with
your Web site

m Reach P1’s when they're at work and beyond your signal

The Arbitron Internet Listening Study, conducted in association with
Edison Media Research, is the most comprehensive study ever undertaken
on how radio listeners use the Internet, who is listening on-line and the
potential impact of new media on radio. Best of all, the study is free.

To download the Arbitron Internet Listening Study, visit the Arbitron Web
site at www.arbitron.com.

Arbitron: Helping Grow Radio’s Share

ARBITROI

a division of Ceridian Corporation ' www.arbitron.com

www.americanradiohistorv.com
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E ntertainment Weekly fea-
tures Alanis Morissette

on the cover and devotes six
pages to the singer. But the 'zine
doesn't actually interview the
star — instead, it rehashes her
rise to fame and the path to her
latest release and interviews
those who have worked with her.
Suggests Mercury President
Danny Goldberg, “Now she's a
business story, and that's not
great for music, because the
public doesn't like to think of
themselves as being part of a
commodity.”

Also commenting is recently
tapped MTV Sr. VP/Music Pro-
gramming Tom Calderone.
“The last album was not forced
down people’s throats. When |
was in radio and was delivered
the song [“You Oughta Know"],
| was like ‘Wow, what is this?’
There wasn’t this big hype ma-
chine six months before the
record came out.”

Full Disclosure

Dr. Laura Schlessinger is
outraged that former beau Bill
Ballance has released nude
photos she posed for when she
was 28. Says Ballance about
their first date: “I took her to
lunch, then | brought her to my
apartment, and we got it on in
my $2000 heart-shaped bed. We
were rolling around like a cou-
ple of crazed weasels” (Globe,
National Enquirer).

Sean “Puff Daddy” Combs
shares the burdens of his suc-
cess and what he’s doing to re-
evaluate what's important in his
life in Essence.

“I always felt that the great
artists | loved were the real
deal, and | was just a student.
Fool’s Paradise was the first
time | felt the composure to
take myself more seriously” —
former J. Geils singer Peter
Wolf feels he’s finally at the
music level he’s aspired to
(Rolling Stone).

Going Down

“So the downside is, now I've
got a couple of mil in the bank,
and my children love me, and I'm
working on a successful mar-
riage, and I've got my health” —
Aerosmith frontman Steve Tyler
talks about the thrill of rock with-

NO SPICE NEEDED — “First of
all, she doesn'’t like being called
Sporty Spice. I've been told not
to refer to her that way. | call her
Melanie C,” says Bryan Adams
about his upcoming duet with
the Spice Girl. And don’t call
Adams a Spice Boy. “I think
that’s more of an association for
guys who actually go out with
them” (People).

out sex and drugs (Entertain-
mentWeekly).

Michael Jackson must be
keeping wife Debbie Rowe on
a tight budget. She was seen
in Hollywood getting a $4.99
manicure at a discount nail sa-
lon (Star).

Watch Your Back!

Pals of Tammy Wynette are
furious that just six months af-
ter the country queen’s death,
hubby George Richey has
given his new young girlfriend,
Sheila Slaughter, Wynette's
beloved Rolls-Royce to drive
(Globe).

I'm A Barbie Girl!

Dolly Parton has had so
much plastic surgery, she
wrote this poem about it: “I've
had nips and tucks and trims
and sucks. Peels and pills and
other thrills. I've done it all and
back again, and I'll never grad-
uate from collagen.” Says Par-
ton, “My look is artificial, but
my heart is good, and my tal-
ent is God-given” (Star).

“I went over to her house,
and we were taking photos. |
didn’t think anything big was to
come of it. And next thing you
know, she has this book sell-
ing for like $100 and threw me
into her slutty package” — Va-
nilla Ice gets ungrateful about
his inclusion in Madonna's
book, Sex (Time).

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

SHOW PREP

"« RUSHHOUR

Single: How Deep |s Your Love/Dru Hill f/Redman {Def Jam/RAL/Island)

o

CURRENT

* PLEASANTVILLE (Clean Siate/Work)
Single: Across The Universe/Fiona Apple
Other Featured Aritists: Elvis Presley, Etta James, Buddy Holly

.« PRACTICAL MAGIC (Reprise)

Singles: If You Ever Did Believe/Stevie Nicks

This Kiss/Faith Hill

Other Featured Artists: Marvin Gaye, Harry Nilsson

£ BRIDE OF CHUCKY (CMC international)

Featured Artists: White Zombie, Monster Magnet, Stabbing Westward

* A NIGHT AT THE ROXBURY (DreamWorks)

Featured Artists: La Bouche, Ace Of Base, Tamia

 + SIMON BIRCH (Epic)
Single: You Were There/Babyface

Other Featured Artists: Peggy Lee, James Brown, Marvin Gaye

* DR. DOLITTLE (Atlantic)

Single: Are You That Sombody?/Aaliyah
Other Featured Artists: Jody Watley, Ginuwine, 69 Boyz

Single: Beautiful/Mary J. Blige

-« HOW STELLA GOT HER GROOVE BACK (Flyte Tyme/MCA)

Other Featured Artists: Diana King, K-Ci & JoJo

* SLAM (Sony Music Soundtrax)

Featured Artists: Mobb Deep, OI’ Dirty Bastard & Coolio
COMING

+ THE WATERBOY (Hollywood)

Single: Feed It/Candyskins (VelVel)

Other Featured Artists: Goldfinger, Lenny Kravitz, Joe Walsh

* BELLY (Def Jam)

Featured Artists: D'Angelo, Sparkle, Noreaga f/Maze
* THE RUGRATS MOVIE (interscope)

Single: Take Me There/Blackstreet & Mya f/Mase...

Other Featured Artists: Lisa Loeb, Devo, Busta Rhymes

* JACK FROST

Single: Father's Love/Bob Carlisle (Jive).

. » THE PRINCE OF EGYPT

Single: When You Believe/Whitney Houston & Mariah Carey (DreamWorks)

i Hot, new music-related
. World Wide Web sites, cool
cyberchats, and other points
of interest along the informa-
tion superhighway.

* Chat with members of
Rusted Root tonight (11/6)
at 7pm ET/4pm PT (www.
sonicnet.com). iChat® plugin
required.

On The Web

* The Philips Jazz Series
continues with a performance
by the Yellowjackets record-
ed last year at Chicago's
House of Blues Monday night
(11/9) at 9:30pm ET/6:30pm
PT (www.liveconcerts.com).

* Enjoy a live performance
by the Afghan Whigs Thurs-
day evening (11/12) at 9pm
ET/6pm PT (www.jamtv.
com).

* Enjoy jazz guitar virtuo-
so Al DiMeola live from New
York's legendary Blue Note
Jazz Club at 9pm ET/6pm
PT (www.broadcast.com/
concerts/bluenote).

* Later Thursday evening,
Howard Jones would “like
to get to know you well”
Tune in this live show at
10pm ET/7pm PT (www.
rollingstone.com).

:

MONDAY, NOVEMBER 16

973/David Bowie's NBC-TV special The
1980 Floor Show airs.

- 1985/U2 launch their label, Mother

Records.

7988/Former Beach Boys manager
Stephen Love is sentenced to five
years probation for embezzling
$900,000 from the group.

TUESDAY, NOVEMBER 17

1969/John Lennon and Yoko Ono's Wed-
ding Album is released in the UK.

1986/Bette Midler, 40, gives birth to a
baby girl.

1995/The film GoldenEye, featuring Tina
Turnerss title track, opens.

Born: Gordon Lightfoot 1939

WEDNESDAY, NOVEMBER 18

1956/Fats Domino performs “Blueberry
Hill* on The Ed Sullivan Show.

1975/Bruce Springsteen performs for the
first time in the UK at London’s
Hammersmith Odeon.

1993/Following a New Orleans barroom
brawl, Pearl Jam’s Eddie Vedder is
arrested for disturbing the peace
and public intoxication.

Eddie Vedder — from “Elderly
Woman Behind The Counter In
A Small Town” to “Young Man
Behind Bars In A Big City”

1994/The Rolling Stones are the first
group to broadcast a live concert
on the Internet.

Born: Graham Parker 1950, Kirk Hammett
(Metallica) 1962

Releases: the Monkees’' “Daydream Be-
liever” 1967, Stevie Wonder's “Su-
perstition” 1972

THURSDAY, NOVEMBER 19

1976/The Sex Pistols’ only EMI recording,
“Anarchy In The UK,” is released in
the UK.

1995/Forty-seven million viewers watch
the first installment of ABC-TV's
Beatles Anthology.

Born: Crystal Waters 1963

Releases: the Temptations’ “(I Know) I'm
Losing You” 1966

FRIDAY, NOVEMBER 20

1959/Alan Freed is terminated by New
York's WABC-TV for refusing to ac-
knowledge he accepted payola. Lat-
er in the week he'll be dismissed by
WABC radio and WNEW-TV.

1970/The Kinks’ Ray Davies flies from
New York to London to rerecord a
line in their single “Apeman.”
Davies had traveled oversees once
before to alter one word in the
song “Lola.”

1973/After the Who's Keith Moon collaps-
es and is carried offstage during a
San Francisco concert, the band
spontaneously recruits a young fan
from the crowd to complete their set.

1986/Black Flag disband.

1995/Snoop Doggy Dogg’s L.A. murder
trial commences.

Born: the late Duane Allman 1946, Joe
Walsh 1947, Mike D (Beastie
Boys) 1965

Releases: Simon & Garfunkel's “Sounds

Of Silence” 1965, Manfred Manns

“Blinded By The Light” 1976

SATURDAY, NOVEMBER 21

1957/Gene Vincent makes his TV debut
on The Ed Sullivan Show.

1967/Joan Baez is arrested at an anti-
draft demonstration in Oakland,
CA.

1974/Marty Balin impulsively joins the
Jefterson Starship onstage at San
Francisco’s Winterland. He enjoys
this reunion so much, he rejoins
the band permanently.

1980/The Eagles’ Don Henley is arrested
at his L.A. home and charged with
illegal drug possession and con-
tributing to the delinguency of a
minor.

1990/Mick Jagger and Jerry Hall marry
on the island of Bali following a 12-
year relationship.

Born: Livingston Taylor 1950

Releases: Led Zeppelin's “Immigrant
Song” 1970

SUNDAY, NOVEMBER 22

1955/Elvis Presley signs with RCA.

1995/Sophie B. Hawkins makes her TV
debut on Fox's Party Of Five.

1997/INXS frontman Michael Hutch-
ence is found dead of an appar-
ent suicide in his Sydney, Austra-
lia hotel room.

Born: Tina Weymouth (Talking Heads)
1950

Releases: Arto Guthrie’s “Alice’s Restau-
rant” 1967, the Beatles’ White A/l-
bum 1968

~—Mark Solovicos
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INFLATABLE IMAGES.. Attract attention to your
station events with a customized giant inflatable.
Perfect for your next BIG promotion! Blow-up
your mascot or create your own shape and
event. Contact: Lenny Freed, 2880 Interstate
Parkway, Brunswick, OH 44212. FAX: (330)
273-3212. INFLATABLE {MAGE INDUSTRIES...
Phone: (330) 273-3200, EXT.137.

For your next promotion...

Step up to the

Harness the power of repeatability!

1-800-786-7411

www.banncrsonaroll.com

Powerful ¢ Affordable * Dramatic

Custom Screen Printing & Embroidery|

T-SHIRTS

SWEATS » GOLF SHIRTS * JACKETS * HATS
WOMENS TEES * TANK TOPS « DENIM SHIRTS
TOTE BAGS * TOWELS * APRONS » SHORTS

T-SHIRTS

PROMOTIONS » SPECIAL EVENTS » TRADE SHOWS
MERCHANDISING * FUND RAISING » CORP. GIFTS
TEAWSTAFF UNIFORMS * EMPLOYEE INCENTIVES

T-SHIRTS

| IF YOU NEEDED IT YESTERDAY, CALL US TODAY!
QUICK TURN AROUND « COMPETITIVE PRICES
COMPLETE ART DEPT.  HUGE SELECTION

FREE CATALOG! CALL NOW!

(800)343-6529

Emkay Designs - 82 Forest Dr. « Jericho, NY 11753
o' GX681-R(17S - Faz 26

GIORL- —

PUBLICITY PRINTS

Lithographed On Heavy Gloss Stock

 REQUEST FREE

CATALOG AND SAMPLES!

B/W - 8x10’s
500 — $80.00
1000 — $108.00

4x6 - JOCK CARDS

1000 — $91.00
2000 — $125.00

* PRICES INCLUDE

; TYPESETTING & FREIGHT
iy A FAST PROCESSING
KCBX * OTHER SIZES & COLOR
PRINTS AVAILABLE

S|
o

< PICTURES
1867 E. Florida St. » Dept. R
Springfield, MO 65803
(417) 869-3456 FAX (417) 869-9185

hitp://www.abcpictures.com

ROLL-A-SIGN Cost-effective plastic banners
for your station. We print any picture, logo,
or design in up to four colors. Perfect for
concerts, public appearances, expos and give-
aways. Packaged on a roll and easy to use.

Call Toll Free:

U.S 1-800-231-2417

Canada 1-800-847-5616 BANNERS
(713) 507-4295 FAX

www.linkscreen.com

we deliver
CUSTOMIZED SCREEN SAVERS
that link your listeners directly
to your website!

call mahlon moore @ 808.739.2662
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288 pcs.

one color
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,, RESULTS MARKETING

800-786-8011  www.resultsmarketing.com

DERKSEN (USA), INC.

6115 Main Ave., #15 Orangevale, CA 95662
Tel: (916) 988-0390 Fax: (916) 988-3575
Got your Batlight?

 Promote your station and outshine your competitors.
« Maximize exposure at concerts and special events.
« Generate additional revenues by promoting sponsors.

Cali today for free color literature and special Radio Packages!
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SHOW PREP

MUSIC Ta DWARIR
69.7 million households

apps. T ]
BARENAKED LAKIES It's All Been Done (Reprise)
LIMP BIZKIT Faith (nterscope)

SEAL Human Beings (Warner Bros.)

GEORGE MICHAEL Outside (Epic)

BACKSTREET BOYS I'll Never Break Your Heart (Jive)
BLACKSTREET f/MYA & MASE Take Me There (inferscope)
BRANDY Have You Ever? (Atlantic)

EAGLE-EYE CHERRY Save Tonight (Work)

SHERYL CROW My Favorite Mistake (A&M)

EVERCLEAR Father Ot Mine (Capitol)

LAURYN HILL Doo Wop (That Thing) (Rufftiouse/Columbia)
HOLE Celebrity Skin (DGC/Geffen)

JAY-Z {/AMIL & JACan | Get... (Def Jam/RAL/Mercuy)
JEWEL Hands (Atlantic)

KORN Got The Life (immorta/Epic)

MADONNA The Power Of Good-Bye (Maverick/WB)
MARILYN MANSON The Dope Show (Nothing/Interscope)
MONICA The First Night (Arista)

ALANIS MORISSETTE Thank U (Maverick/Reprise}
SHAWN MULLINS Lullaby (Columbia)

MYA{/SILKK THE SHOCKER Movin'... (University/interscope)
*N SYNC Tearin’ Up My Heart (RCA)

WILL SMITH Miami (Columbiaf

THIRD EYE BLIND Jumper (Elektra/EEG)

METHOO MAN Judgement Day (Def Jam/RAL/Mercury)

STRESS

MUSIC PRST
50.8 million households
Isaak/Tierney

[ADDS - A

GLORIA ESTEFAN Don't Let This Moment End (Epic)
JONNY LANG Still Rainin’ (A&M)

SEAL Human Beings (Wamer Bros.)

RINGO STARR Photograph (Mercury)

BARENAKED LADIES One Week (Reprise)

GOO GOO DOLLS iris (Wamer Sunset/Reprise)
MAOONNA The Power Of Good-Bye (Maverick/W8)
MATCHBOX 20 Real World (Lava/Atiantic)

ALANIS MORISSETTE Thank U (Maverick/Reprise)

R. KELLY & CELINE OION I'm Your Angel (Jive)
JEWEL Hands (Atlantic)

R.E.M. Daysleeper ( Wamer Bros.)

SEAL Human Beings (Warner Bros.)

AEROSMITH | Don’t Want To Miss A Thing (Columbia)
BRIAN SETZER ORCHESTRA Jump Jive An’ Wail (interscope)
EAGLE-EYE CHERRY Save Tonight ( Work)

SHERYL CROW My Favorite Mistake (A&M)

GOO GO0 OOLLS Slige (Warner Bros.)

LENNY KRAVITZ Fly Away (Virgin)

JOHN MELLENCAMP Your Life Is Now (Columbia)
SHAWN MULLINS Luliaby (Cofumbia)

SHANIA TWAIN From This Moment On (Merzury)

U2 Sweetest Thing (/siand)

(M
BRYAN ADAMS On A Day Like Today (A&M)

MARIAH CAREY Whenever You Call (Columbia)

DAVE MATTHEWS BANO Crush (RCA)

LAURYN HILL Doo Wop (That Thing) (Ruffhouse/Columbia)
HOOTIE & THE BLOWFISH | Will Wait (Atlantic)

JANET Every Time (Virgin)

NATALIE MERCHANT Break Your Heart ( Flektra/EEG)

STEVIE NICKS If You Ever Did Believe (Reprise)
THIRD EYE BLIND Jumper (Efektra/EEG)

[custoM |

BARENAKED LADIES It's All Been Done (Reprise)

OAVE MATTHEWS BAND Crush (RCA)

DMX {/FAITH EVANS How's It Goin' .. (Def Jam/Mercury)
DRU HILL YREDMAN How... (Def JamyRAL Mercury/isiand)
EVERLASTWhat It's Like (Tommy Boy)

GO0 GOOOOLLS Slide (Wamer Bros.)

JD & MARIAH CAREY Sweetheart (So So Det/Columbia)
LENNY KRAVITZ Fly Away (Virgin}

MATCHBOX 20 Back 2 Good (L ava/Atiantic)

NEW RAOICALS You Get What You Give (MCA)
OFFSPRING Pretty Fly (For AWhite Guy) (Columbia)
R.E.M. Daysleeper ( Wamer Bros.)

SHANIATWAIN From This Moment On (Mercury)

ROB ZOMBIE Dragula (Geffen)

ALL SAINTS Never Ever (London/isiand)
CAKE Never There (Capricorn/Mercury)
CREED What's This Life For (Wind-up)
OIVINE Lately (Pendulumy/Red Ant)
FAITH EVANS Love Like This (Bad Boy/Arista)
EVERYTHING Hooch (version ) (Blackbird/Sire)
FASTBALL Fire Escape (Holfywood)

FLYS Got You (Where | Want You) (Trauma/Delicious Vinyi)
ICE CUBE {/MR. SHORT... Pushin’... (Lench Mob/Priority)
JANET Every Time (Virgin)

JAY-Z Hard Knock Life (Roc-A-Fella/Def Jam/Mercury)
JEROME Too Old For Me (Bad Boy/Arista)

R. KELLY f/K. MURRAY Home Alone (Jive)

KID ROCK | Am The Bullgod (Lava/Atiantic)

LIMP BIZKIT Faith (/nterscope)

MONIFAH Touch It (Uptown/Universal)

98 DEGREES Because Of You (Motown)

OASIS Acquiesce (Epic)

OUTKAST Rosa Parks (Laface/Arista)

SEAL Human Beings (Warner Bros.)

TIMBALAND MISSY & MAGOO Here... (BiackGround/Atiartic)
U2 Sweetest Thing (/siand)

Video airplay from Nov. 9-15

FIONA APPLE Across The Universe (Work)

BRANDY Have You Ever? (Atlantic)

OEBORAH COX Nobody's Supposed To Be Here (Arista)
GLORIA ESTEFAN Don't Let This Moment End (Epic)
EVERCLEAR Father Of Mine (Capitol)

EVERYTHING Hooch (Blackbird/Sire)

FASTBALL Fire Escape (Hollywood)

KIRK FRANKLIN Lean On Me (Gospo Centric)

R. KELLY Half On A Baby (Jive)

JONNY LANG Still Rainin’ (A& M)

KENNY LATTIMORE Days Like This (Columbia)
MATCHBOX 20 Back 2 Good (Lava/Atiantic)
MAXWELL Matrimony: Maybe You (Columbia)
BRIAN MCKNIGHT The Only One For Me (Motown)
BETTE MIDLER My One True Friend (Warner Bros.)
JENNIFER PAIGE Crush (Ede! America/Hollywood)
LIZ PHAIR Polyester Bride (Matador/Capitol)
DUNCAN SHEIK Bite Your Tongue (Atlantic)

RINGO STARR Photograph (Mercury)

STING Freak The Mighty (Pangaea)
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TOP TEN SHOWS
OCT. 26-NOV. 1

Total Audience

1 ER

2 Friends

2 Frasier

4 Veronica’s Closet
5

6

R DY

Jesse

NFL Monday Night Football
i (Pittsburgh vs. Kansas City)
7 Touched By An Angel

8 60 Minutes

CBS Sunday Movie
(Beauty)

10 NYPD Biue

- Teens 12-17

1 Fox Movie Special
(The Lost World: Jurassic Park)
2 Dawson’s Creek
(tie) Magic Secrets Revealed #4
4 SabrinaTheTeenage Witch
5 Boy MeetsWorld
6 Brother’s Keeper
7 GuinnessWorld Records
8 Friends
(tie) Two Of A Kind
10 NBC Sunday Night Movie
(The Temptations, Pt. 1)

Source: Nielsen Media Research

All show times are ET/PT
unless otherwise noted; sub-
tract one hour for CT. Check
listings for showings in the
Mountain time zone. All listings
subject to change.

* PJ Harvey, Late Show With
David Letterman (CBS, check
local listings).

e Canibus, Late Night With
Conan O'Brien (NBC, check lo-

R

* Smashing Pumpkins’ Billy

Corgan, Late Late Show With |
Tom Snyder (CBS, check local

listings)-

day Night Live (NBC, 11:30pm).

‘Sunday, 11/8

* John Mellencamp per-
forms on VH1’s Storytellers

(10pm).

Monday,

e Brandy performs on

R R R T R,

this

week's syndicated Motown Live

(check local listings).

* Lonestar and Michael Mar-
tin Murphey, Prime Time Coun-

try (TNN, 8pm ET/6pm PT)

¢ Brandy, The Tonight Show
With Jay Leno (NBC, check lo-

cal listings).

* Hanson, David Letterman.

¢ Linda Davis, Prime Time

Country.
* Monica, Jay Leno.

* Herbie Hancock sits in with
the band on David Letterman.
* Gomez, Conan O'Brien.

B e,

* Dionne Warwick guest-
stars as herself on CBS’daytime
soap The Bold And The Beauti-

ful (check local listings)

*Billy Ray Cyrus, Prime

Time Country.

» Travis Tritt, David Letter-

man.

try.
* Meat Loaf, Jay Leno.
* Goo Goo Dolls, David

* Neal McCoy and Delbert
McClinton, Prime Time Coun-

Let-

TEMPTATIONS Stay (Motown} cal listings
Video airplay from Nov. 9-15 gs)- terman.
o e AN B e R SRS e PSR
~ - 36 mition housefiolds g 21 mitlion households
)/\ J VP/Mu.LS‘:',: I;rg a;z;rlmin Peter Cohen, °
e Ve/Programming CONCERT PULSE
e ....___| Al
| Video Playlist ey Avg, Gross
Pos. Artist (in 000s)
DRUHILL YREDMANHow Decp..(Def. s AL At _ l 1 CELINE DION $12025
KELLY PRICE Friend Of Mine ( 7-Neci/sfand) 2 JIMMY BUFFETT $933.0
i i 3 ELTON JOHN 920.8
NEXT il Love You ({lnsta} DEBORAH COX Nobody's Supposed To Be Here (Arista) 4 DAVE MATTHEWS BAND :7 206
MONIFAH Touch It Uiniveral) A AARON HALL Al The Places... (MCA) s PHISH ey
J. DUPRI & M. CAREY Sweetheart (So So Deﬂ{)alumbla) CRUCIAL CONFLICT Scummy (Palas/Universal) AT oy
LAURYN HlLLl DooWop... (Ruffhause/CalumPra) TOTAL MISSY ELLIOTT Trippin’ (Bad Boy/Arista) 7 METALLICA $636.7
XSCAPEMy Little Secret (So So Det/Columbia) 98 DEGREES Because Of You (Motown) 8 AEROSMITH $610.3
DIVINE Lately (Pendulum/Red Ant) DESTINY'S CHILD Get On The Bus (EastWestEEG) 9 JANET JACKSON $594.4
AARON HALL All The Places... (MCA) MAKAVELI Hail Mary (Death Row) 10 SPICE GIRLS $566.8
BRANDY Have You Ever? (Atlantic) BRITNEY SPEARS. Baby One More Time (Jive) 11 PEARL JAM $556.3
Video playlist frozen from week ending Oct. 30 BIG PUNISHER You Came Up (Loud) :';’ E:.‘I;TEI-,iP;C:T ::?fs
SO i Thn-10 BLACKSTREET & MYA{/MASE & BLINKY... Take...(Interscope) 5
| _‘Rap City Top 10 I SHAGGY 1IANET Luv Me, Luv Me (Fiyte Tyme/MCA) i il e

JAY-ZH/AMIL & JA Can | Get... (Def Jam/RALMercury)
NOREAGA N.0.R.E. (Penalty/Tommy Boy)
PETE ROCK Tru Master (Loud)
ATRIBE CALLED QUEST Find A Way (Jive)
OUTKAST Rosa Parks (LaFace/Arista)
MOS OEF /TALIB Definition (Rawkus)
SILKK THE SHOCKER It Ain't My Fauit (No Limit/Priority)
LAURYN HILL Doo Wop... (Ruffhouse/Columbia)
BRANO NUBIAN Don't Let It Go... (Arista)
BIZZY BONE Thugz Cry (Relativity)
Video playlist frozen from week ending Oct. 30

CAM’RON Horse & Carriage (Untertainment/Epic)
TATYANA ALiBoy You Knock Me Out (ML/Work)
FAITHEVANS Love Like This (Bad Boy/Arista)

OUTKAST Rosa Parks (Laface/Arista)

ICE CUBE/MR. SHORT... Pushin'... (Lench Mob/Priority)
BRANDY Have You Ever? (Atlantic)

MICHAEL JACKSON Thriller (£pic)

XSCAPE My Little Secret (Columbia)

MACK 101/G. LEVERT Money's Just A. . (Hoo-Bangin /Priority)

Most requested from the week ending Nov. 1

Among this week’s new tours:

BLACK SABBATH
BROTHER CANE

JON SPENCER BLUES EXPLOSION

PUSHMONKEY
DUNCAN SHEIK
PATTI SMITH

The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters’ On-Line Listings, (800)

344-7383; California (209) 271-7900.

AT

T
WEEKEND BOX OFFICE |
OCT. 30-NOV. 1 :
]
®
1 Vampires $9.10
(Sony)* i
2 Pleasantville $6.87
(New Line)
3 Practical Magic $5.35
(WB) ¢
4 Antz $4.51 |
(DreamWorks) f
5 Bride Of Chucky $4.03 |
(Universal) i
6 Rush Hour $3.79 5
{New Line) i
7 Soidier $2.82 3
(WB) :
8 Beloved $265 :
(BuenaVista)
9 WhatDreamsMay  $2.28
Come (PolyGram) :
10 Apt Pupil $1.72 ©
(Sony)

All figures in miltions
* First week in release

Source: ACNielsen ED|

COMING ATTRACTIONS:
This week's openers include Bel-
ly, starring recording artists Nas,
DMX, and Method Man. They
team with Ja Rule on “Grand Fi-
nale” for the film’'s Def Jam
soundtrack, which also sports
“Story To Tell” by Ja Rule and*“Top
Shotter”by DMX, Sean Paul & Mr.
Vegas. Rounding out the ST: La-
dy's “No Way In, No Way Out,
D’Angelo’s “Devil's Pie; Jerome's
“Never Dreamed You'd Leave,
Sparkle’s “What About,” Hot Tot-
ti's “Two Sides;” Jaz-Z f/Beanie
Siegal & Memphis Bleek’s “Crew
Love,” Noreaga f/Maze’s “Some-
times,” Drag-On’s “We All Can Get
It On” Gang Starr's “Militia Re-
mix,” Wu-Tang f/RZA, Ghostface
Killer & ODB’s “Windpipe,’Sauce
Money f/Jay-Z's “Pre-Game, the
Lox’s “Tommy’s Theme,” Half-A-
Mil’'s “Some Niggas,” and Brave-
heart’s “| Wanna Live”

Ewan McGregor stars in Velvet
Goldmine, co-executive-produced
by R.E.M. frontman Michael
Stipe. Its London soundtrack
contains the Bryan Ferry-penned
“2HB," “Ladytron,” and “Bitter-
Sweet, all performed by The Ve-
nus In Furs, a “supergroup” com-
prised of Suede’s Bernard But-
ler, Radiohead'’s Jon Greenwood
and Thom Yorke, Roxy Music's
Andy Mackay, and others. Anoth-
er supergroup, The Wylde Rattz,
includes Mike Watt and Sonic
Youth’s Thurston Moore. Other
bands on the ST: T. Rex, Brian
Eno, Placebo, Shudder To
Think, Grant Lee Buffalo, Pulp,
Lou Reed, Steve Harley, Teen-
age Fanclub, and more.

The Waterboy, starring Adam
Sandler, also opens this week. The
film's Hollywood soundtrack fea-
tures Goldfinger's cover of Spi-
ral Staircase’s “More Today Than
Yesterday” as well as new songs
by Candlebox (“Glowing Soul”)
and Joe Walish (“New Year’s
Eve”). Lenny Kravitz's “Always
On The Run,” Creedence Clear-
water Revival’s “Born On The
Bayou,” Big Head Todd & The
Monsters’ “Boom Boom,” the
Candyskins'“Feed It/ the Doors’
“Peace Frog,"John Mellencamp’s
“Small Town,” Allman Brothers’
“No One To Run With,” Rush’s
“Tom Sawyer,” Lifelong f/Inci-

- dent’s “Doin’ My Thang,” and

Earth, Wind & Fire’s “Let’s
Groove” complete the ST.

S B MR

www.americanradiohistorv.com


www.americanradiohistory.com

iIContinued from Page 18

Shelli Sexton joins WKRQ/Cincin-
1ati for momings ... WDRQ/Detroit
morning drivers Joe Mama and
Shawn Dion exit. Co-host transves-
tite Trixxie Deluxxe stays on-board,
while nighttimer Domino segues to
momings for interim duties ... Here
is the new lineup at WPST/Trenton,
NJ: 5-10am, Mark Vanness & Chris
Rollins; 10am-3pm, Gabrielle
Vaughn; 3-7pm, Joel Katz; 7-10pm,
MD Chris Puorro, who replaces the
exiting Jason Barsky; 10pm-2am,
Tommy Jordan; 2-5am, Imaging Di-
rector Wade Wieser... KSLZ/St. Lou-
is overnighter Raynah Reynolds ex-
its ... WEZB/New Orleans weekend-
er Vanessa Fields segues to over-
nights at sister WFBC/Greenville, SC.
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Karmazin
Continued from Page 1

role as second-in-charge.

All the while, Karmazin never lost
his focus on radio. Last year, he beat
out Jacor Communications’ CEO Ran-
dy Michaels in a bitter $2.1 billion bat-
tle for American Radio Systems, an ac-
quisition that spread CBS Radio far
beyond the top 10 media markets in
the country. CBS also acquired Gay-
lord Entertainment Co. cable proper-
ties TNN and CMT. Last May, a
Karmazin-led pack of CBS negotiators
sacked NBC Sports and scored big by
reclaiming its old share of the NFL’s
American Football Conference televi-
sion package for a record $500 mil-
lion. That deal is now being credited,
in part, for giving CBS-TV a signifi-
cant boost in the ratings and returning
the network to its glory days.

But Karmazin is not likely to tumn
his back on the industry that brought
him such success. “He is a radio guy,”
William O’Shaughnessy, Chairman of
Whitney Radio in New Rochelle, NY,
told Bloomberg News. “‘He has more
fun with radio and looks at a radio sta-
tion as the last wurf for an entrepreneur.”

While Karmazin is known and loved
for building and backing an impressive
stable of personalities — including
Howard Stern, Don Imus (who dubbed
Karmazin “The Zen Master”), and G.

NEWS

Gordon Liddy — his own fire-in-the-
belly style has also singed some of his
colleagues. His tight-fisted, no-non-
sense approach to business has led to
major budget slashing in some divi-
sions, and recently more than 300 CBS
staffers were issued pink slips. Yet he’s
beefed up sales units and ordered man-
agers throughout the company to cut
losses and produce revenue increases.
And, according to insiders, Karmazin
and Jordan have not always been in har-
mony despite the company’s recent
successes.

“This is a solidification of Mel’s
power in the company,” Credit Suisse
First Boston analyst Harry DeMoott told
R&R. “I think it shows that while he
will be happy to work under somebody
who is on the same page as him, [ don’t
think, when push comes to shove, he
wants to work with someone if they
are not. And I would venture to guess
that they were not.”

Karmazin will assume responsibili-
ty for the strategic direction of CBS
while continuing to oversee his other
responsibilities acquired during the
past two years. Asked what Karmazin’s
plans were for the company once he is
in full control, one CBS spokesman
told R&R, “The same as they have

‘been: growth, growth, growth!”

Meanwhile, the CBS board of direc-
tors expects to elect a chairman by the
time Jordan leaves the company.

WRCX

Continued from Page 1

President Jim de Castro told R&R.
“We aired the sign-on live on NBC
here, and we’ve got a full signal from
the top of the Sears tower. It’s the first
time this format will be heard through-
out the entire market. And, like Mega
100 [KCMG] in Los Angeles and Kiss
[KISQ] in San Francisco. we will take
a little from all the radio stations. It’s
targeted at all adults 25-54, but we’re
mainly focused on going after [Old-
ies] WIMK and ‘Heart & Soul 103.1”
Chicago is my kind of town, and the
goal of Chancellor Media’s research
and programming strategy is to give
listeners what they want. In Chicago,
that means a new mix that has the en-
ergy, soul, and passion that’s unique
to the market.”

Rivers added, “The format address-
es the unsatiated demand for an up-
beat soundtrack for Chicago. Based
on our exhaustive research, it was
clear that hip, adult Chicago listeners
desired a sound not served by exist-
ing mainstream formats, a sound to
call their own”

Warfield concluded, “We’re not
content being Chicago’s ratings lead-
er — we want to further build our plat-
form and the attractiveness of this
cluster. Consolidation has given us the
critical mass and flexibility to serve
listeners and at the same time perform
at an unprecedented level for adver-
tisers. We intend to succeed on both
fronts.”

Like its siblings in L.A. and San
Francisco, WRCX will offer listeners
*60s, *70s, and early *80s rhythmic-
leaning titles that cross gender and ra-
cial boundaries while reflecting the
market’s particular tastes. Core artists
include Aretha Franklin, Marvin
Gaye, Prince, Barry White, Chic, and
the Supremes. When asked if the new
WRCX would incorporate any of the
programming elements found on
former Urban Oldies WGCI-AM,
which Chancellor recently flipped to
Gospel, company VP/Marketing Bev-
erly Tilden told R&R, “The well-

tested ‘Dusties’ will appear based on
the research we’ve done. Remember,
the cool thing about this format is that
although the music is old, the sound
is new. We don’t need to sound like
we're still in the *50s with this radio
station.”

The station’s first promotion is a
$25,000 “Name That Station” contest.
For the first two weeks, WRCX’s on-
air lineup will read as a who’s who of
the company’s best-known air talents:
WKTU/New York afternoon driver
Bill Lee takes momnings; KCMG/L.A.
middayer Christina Kelly and night-
timer Evan Luck add their respective
shifts at 'RCX; KKBT/L.A. talent
Theo adds afternoon duties in the
Windy City; WXKS/Boston evening
vet Ed McMabhon takes evenings; and
KISQ/SF’s Lee “Baby” Sims tackles
ovemights.

Meanwhile, WRCX’s former air-
staff said their final goodbyes last Fri-
day afternoon, with automated pro-
gramming running through the week-
end. Prerecorded messages directing
rock fans to Bonneville’s crosstown
Classic Rock WLUP-FM aired
throughout last weekend. WLUP has
been interviewing some former 'RCX
jocks for positions at the station.

The demise of WRCX comes fol-
lowing the defection of moming man
Mancow Muller to Alternative cross-
town rival WKQX-FM. WRCX re-
sponded by adding the syndicated Bob
& Tom Show for wake-ups, but listen-
ers departed in droves. In the Sum-
mer "98 Arbitrons, WRCX fell 3.2-2.0
12+ to tie for 14th place.
e

Wennersten
Continued from Page 3

ed in a totally different manner. How
we’re going to do that, I don’t know
yet. I've only been here three days!
Something we will discuss very soon
is making the programming lighter. 1
consider classical music as serious
music, but Classical radio doesn’t
have to be serious in sitting down and
listening to it.”
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Clear Channel

Continued from Page 1
holdings, it will own approximately
100,000 billboards domestically and 19
television stations.

That will give Clear Channel a total
of 18 markets where radio and outdoor
holdings overlap and nine markets
where television and radio holdings
overlap, according to Clear Channel VP/
Finance Houston Lane.

While both sides of the Clear
Channel-Jacor deal have stressed that
Jacor’s management will retain a cer-
tain autonomy, both Lane and Jacor
CEO Randy Michaels said it was likely
that the companies would cross-sell us-
ing Clear Channel’s outdoor holdings
and Jacor’s radio stations.

“It would be wasteful, and it would
miss an opportunity to not exploit that
partnership to its greatest extent,” Lane
said.

Michaels added, *“We're going to fig-
ure out all the ways we can synergize
those two trains [Jacor and Clear Chan-
nel], but we sure don’t want to take any
risk of derailing either one.”

Multimedia ownership provides a
company with both cross-selling and
cross-promoting opportunities. In cross-
selling, a salesman can offer discount
rates for bundling radio spots and out-
door or television commercials. While
Clear Channel does not have a corpo-
rate policy about bundling advertising,
the company allows its various general
managers to cross-sell as they see fit,
Lane said.

In the Jacksonville and Memphis
markets — where Clear Channel has
radio, television, and outdoor holdings
— company salesmen go after an ad-
vertiser’s entire ad budget.

“] think it’s very powerful when you
can approach somebody and say, ‘We
want all of your budget,”” Lane said. “It’s

a little more difficult when all you have
is radio and outdoor to do that”

Still, the Jacor merger provides an at-
tractive opportunity for cross-selling,
since 40% of Jacor’s radio revenue
comes out of markets where Clear Chan-
nel already has outdoor holdings, Lane
said.

Another benefit for Jacor will be the
cross-promotion angle. Lane expects
that when the merger closes, Clear
Channel could use empty billboards to
promote radio stations, something that
Clear Channel is currently experiment-
ing with in various markets.

“If you can blanket 15% of the bulle-
tins in a market with a collection of ra-
dio advertisements, that’s meaningful,”
Lane said. “It will make a ratings im-
pact, it will make an impact on people
listening to your stations.”

Last week, Michaels told analysts he
was excited about the prospect of using
Clear Channel’s outdoor holdings to
promote his stations: “Since so many
of our markets overlap their outdoor
plans, I expect we’ll get to know [Eller
Media CEQ] Carl Eller a lot better than
we do now, and that very good things
will come from it

From an analyst’s perspective, a syn-
ergy between Jacor’s radio holdings and
Clear Channel’s outdoor assets is not
necessarily seen as a major part of Clear
Channel’s growth strategy.
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Cox
Continued from Page 3

volved in programming KNKI, Cox
replied, “No, in my new position I'm
sure I won’t have the time or inclina-
tion. 1 expect to hire a PD for the station
shortly, then let him or her do the job”

Cox added that, although no final
decisions have been made regarding
KNKI’s future format, “It will defi-
nitely not be a Talk product.”
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Biery
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Tom has again and again proven his
ability to do just that. He’s an executive
who not only understands music’s new
directions, but has helped to define those
directions. I'm delighted to have some-
one of Grover’s caliber to head this crit-
ical area.”

Schuon added, “Tom exemplifies a
whole new breed of promotion profes-
sional. He has a thorough working
knowledge of radio’s often-complex pa-
rameters and is driven by his passion
for music and our artists. Working with
the best staff and the most exciting and

diverse artist roster in the business, Tom
is uniquely positioned to maximize his
extraordinary abilities.”

Biery began his music career in Ohio
radio and retail in the mid-"80s. He
joined Warner in 1990 as a Promotion
Manager, and over the following five
years worked in Cleveland and Chica-
go. In 1995, he ascended to VP/Alter-
native Promotion, a post he held until
his recent promotion.

He told R&R, “1 feel especially for-
tunate at being able to have started my
career doing local promotion in Cleve-
land and, over the course of time and
with great support from Warner Bros.
Records, to rise to this great position.”


www.americanradiohistory.com

24 R&R November 6, 1998

4! 0
WRZX #1 overa
WZTA #3 o
NJRHH 0

From KFAN To The Governor’s Mansion!

n one of the most improbable political

upsets in recent memory, former pro

wrestler and KFAN/Minneapolis middayer
Jesse “The Body” Ventura has captured
the Minnesota governor’s race. Running as
the Independent Reform Party candidate,
election night projections showed him
winning the race by a 37%-35% margin over
Republican Norm Coleman. Ventura’s not
new to the world of politics — for four years,
he was mayor of Brooklyn Park, MN.

Dr. Laura Schiessinger finally talked
publicly about the controversial explicit
photos posted on the Internet on Tuesday
(11/3), one day after a temporary restraining
order that had banned their distribution was
lifted. Thanking listeners for their support,
Schlessinger said, “Many letters and faxes
generously say how grateful you are that
some of your own past actions are buried in
merciful oblivion and will never come to light.
Would that | could say the same”
Schlessinger, now 51, added, “In my 20s, |
was my own moral authority. The inadequacy
of that way of life is painfully obvious today”

In an obvious reference to former
Southern California radio talker Bill Ballance,
who took the photos, Schlessinger
continued, “When | was 28, | legally
separated from my first husband, filed for
divorce in New York State, and moved to
California. Subsequently, | had a relationship
with a man who was both a mentor and a
friend — a relationship that has never been
a secret. | am mystified as to why, 23 years
later, this 80-year-old man would do such a
morally reprehensible thing.”

} Dr. Laura Exposes ...
Her Feelings

“This is Coast To Coast A.M., and I'm
Art Bell. And | never thought I'd be saying
that again.” With those words, Bell returned
to his late-night talk show last Wednesday
night (10/28). Listeners hoping for insight
into his two-week departure got only a brief
reference: “There’s probably more theories
about why | did it than why or who shot

Kennedy,” Bell quipped. He expects the story
will become public in the next couple of weeks,
and said he would then talk about it on the air.

WMMS/Cleveland, which last month
announced it would kill the Buzzard, now
says it's going to keep the legendary calls
and its Rock format. In true satirical form,
crosstown Classic Rock WNCX pre-qualified
listeners for a chance to win $5000 cash
based on whether WMMS actually changed.
If ’MMS did change, the money would be
split among the qualifiers; if 'MMS didn’t
change, the entire $5000 went to one of the
qualifiers.

Buzzards No Longer
Circling Buzzard

Philadelphia’s legendary TV cowgirl,
Sally Starr, is suing FM Talker “New Jersey
101.5” (WKXW-FM) over a comment by talk
host Jeff Deminski, who allegedly referred
to Starr as a “lesbian cowgirl” Starr is now a
weekend air personality at WVLT-FM/
Vineland, NJ, where she spins “Classic
Country” tunes on Sunday afternoons. In a
statement released by Starr and her lawyer,
she denied she is gay and asserted that
Deminsky’s remarks would adversely affect
her AIDS-related fund-raising work. New

Continued on Page 26

PROMO OF THE WEEK — A not-so-creepy Krall-
er: In keeping with the holiday theme of this week’s
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