| NS I D E

’96 SPRING RADIO STATION
TRADING TOPS $7 BILLION

The first full quarter of post-telecom
trading saw 725 stations and $7.4 billion
change hands. And 10 major station
swaps — valued at more than $500
million — took place, too.

Pages 4, 11

‘HONK IF YOU OWN US’

KTBZ (The Buzz)/Houston has managed to
survive — and thrive — through four
ownership changes in 12 months. VP/GM
Pat Fant, PD Cruze, and MD David Sadof
detail how they did it.

Page 88

KEEPING YOUR OLDIES
OUTLET SOUNDING NEW
Oldies WBIG-FM/Washington PD Steve
Allan tells how involved air talents,
creative production, and increased
marketing and promotion efforts can keep
your station sounding fresh.

Page 47

RETURNING TO RADIO
AFTER THREE YEARS

After 14 years in our business, WQOK/
Raleigh PD Hozie Mack took a three-year
sabbatical — then he returned to radio.
What did he learn in the interim?

Page 48

| PEOPLE IN THE NEWS

® Ed Lambert named PD at KHKS/Dallas

* Dan Bennett becomes GM at KLIF-AM
& KTCK-AM/Dallas

* Randall Bloomquist takes WBT/
Charlotte PD position

* Phil Manning now PD for L.A.-area
Y107 triplecast

Page 3

!  CHR/POP

© ALANIS MORISSETTE You Learn (Maverick/Reprise)

CHR/RHYTHMIC

© KEITH SWEAT Twisted (Elektra/FEG)

URBAN

© CASE {/FOXO(Y BROWN Touch ... (Def Jam/RAL/Mercury)

URBAN AC

© TONI BRAXTON You're Makin' Me High (LaFace/Arista)

COUNTRY

* GEORGE STRAIT Carried Away (MCA)

NAC

* HERBIE HANCOCK Thieves In The Temple (Verve)

HOT AC

* TRACY CHAPMAN Give Me One Reason (Elektra/EEG)

AC

* ERIC CLAPTON Change The World (Reprise)

ACTIVE ROCK

* STONE TEMPLE PILOTS Trippin’ On A Hole... (Atlantic)

ROCK

* BLACK CROWES Good Friday (American/Repriss)

ALTERMATIVE

* PRIMITIVE RADIO GODS Standing ... (Erpo/Columbia/CRG)

ADULT ALTERNATIVE

= PRIMITIVE RADIO GODS Standing ... (Erga/Columbia/CRG)

NEWSSTAND PRICE $6.50

Westinghouse,

inity To

Sell Two Chicao Stations

B Deal designed to facilitate mega-merger

By STeEVEN COLFORD
R&R WASHINGTON BUREAU

Westinghouse Electric Corp.
and Infinity Broadcasting will
sell two Chicago radio stations to
minority owners to facilitate their
proposed merger, Westinghouse
announced this week. The com-
pany said it soon
will announce the
sale of one AM and
one FM in Chicago,
where the com-
bined company

Deal Details

© WJiD-AM, WYSY-FM
rumored candidates

A Westinghouse/Infinity com-
bination also would own 11 sta-
tions in Dallas/Ft. Worth, but
CBS Radio VP/Communications
Helene Blieberg said the compa-
ny will satisfy the FCC’s limit in
that market through a swap or
exchanges. Blieberg said confi-
dentiality agree-
ments precluded
identifying the
Chicago stations
to besold, but the
company believed

would own 10 sta- for sale rea(;‘hing]FCC own-

tions — two more ership limits in

than allowed in a '{la:s staht:ms fikely Chicago and Dal-

market by the o be exchanged las/Ft. Worth would

FCC. ° Parents’ radio satisfy government
An industry ana- guide slated regulators.

lyst speculated that The two compa-

the stations most

likely to be sold were WYSY-
FM — a 23kw station licensed
to nearby Aurora, IL that man-
aged a 1.7 share in the spring rat-
ings — and Talk WJJD-AM,
which ranked 29th in the market
during the winter book.

Teller Back In
Business; Opens
Red Ant I.abel

Red Ant CEO/Chairman Al Teller
and Wasserstein Perella Managing
Dir. Townsend Zeibold

BY Corey LEVITAN
R&R STAFF WRITER

In a move hotly tipped for
months, former MCA Music
Entertainment Group Chair-
man/CEO and MCA Inc. Exec.
VP Al Teller has resurfaced with
a $100 million music company
called Red Ant Entertainment.
At Red Ant’s core will be an in-
dependent record label focusing
on urban and alternative music,
with an eye toward country and

TELLER/See Page 30

nies also said they
were filing merger documents
with the FCC and the Department
of Justice, arguing that the com-
bination would improve existing
services and allow the develop-

WESTINGHOUSE/See Page 30
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Capstar Takes Oshorn Group

@ New group’s holdings number 50 stations

In two fell swoops, newly formed Capstar Broadcasting Part-
ners has reached the 50-station mark.

Capstar agreed this week to acquire Osborn Communications
Corp. for approximately $100 million. Osborn owns 17 stations in
Dayton; Ft. Myers-Naples; Wheeling, WV; Jackson, TN; Gadsden,
AL; and Asheville, NC. Capstar agreed last month to buy Commo-
dore Media’s 33 stations (R&R 6/28).

The deal, a cash merger, is expected to close by the end of Febru-
ary. Osbomn will become an autonomous subsidiary of Capstar and
will be headed by current Osborn President/CEO Frank Osborn, who.
will have an equity stake in the company. Osborn says its directors

agreed to approve the deal.

Capstar, which was created to invest in medium-market radio sta-
tions, is headed by former SFX Broadcasting President Steve Hicks.
The investment firm Hicks, Muse, Tate & Furst — headed by Steve

CAPSTAR/See Page 30
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Thunderstorm Topples
Nashvrlle Trombo’s Tower

e

\ ‘V inds estimated in excess of 60mph toppled the News/Talk

‘I’ WKDA-AM, Classic Hits WGFX-FM, and Rock WKDF-FW/

! Nashville radio tower on Sunday (7/21) evening, forcing the trombo
off the air for about 48 hours. At least 30,000 local residents lost

| power during the sudden storm.
According to a report in Nashville’s Tennessean, 'GFX air talent

J.R. and his wife were leaving the station parking lot at abaut 7:30pm
when they witnessed the guy wire securing the tower give way, caus-

ing the structure to come crashing down onto three autos, including

By Apam Jacoeson
R&R STAFF WRITER

Here is a story of seller be-
ware. Radio and other media
generate all sorts of ad business
from clients in and out of town.
Unfortunately, not every poten-
tial advertiser is as honest as
your regulars. Some may not
even be as reputable as your
most delinquent client.

Mike Klasby, GM of
KAAR-FM & KQUY-FM/
Butte, MT, celebrated his
50th birthday on June 18. That
same day, his station began to
air preproduced spots that ar-
rived with a check from Unit-
ed Liquidators of America,
an Anaheim, CA-based firm
that travels from city to city
holding weekend “expos” of-
fering electronics and clothing
accessories. “You’d think af-
ter all those years in the busi-

Small Market Stations
Suffer Big-Gity Scam

ness, I wouldn’t get stuck like
Idid,” Klasby told R&R.

KLEN-FM/Cheyenne,
WY OM/morning co-host
Brenda Mee and PD/husband
Kevin Mee aren’t your un-
knowing, small-market radio
types, either. Both worked 75
miles south in Denver for sev-
en years before the couple
moved to Wyoming in 1990
— Brenda as anAE at KQKS
(KS104), and Kevin as an air
talent at such stations as
KSYY and KBPI. Yet their
large-market acumen couldn’t
prevent what occurred the
weekend of June 28.

Said Kevin Mee, “We got
the check a week before they
got into town. We figured we’d
have it cleared by the time they
armrived — and it had already
been in there seven days.”

SCAM/See Page 20

Same-Day Spring

'96 Ratings Results: http://www.rronline,com

a Nissan truck that the station planned to give away and a vehicle
owned by WGFX’s engineer.

Brshop To MCA As
Sr. VP/Promotion

MCA Records has tapped
Skip Bishop as Sr. VP/Pro-
motion. Most
recently VP/
National Pop
Promotion for
RCA Records, |
Bishop fills the
void left by
Bruce Tenen-
baum, who
left MCA to
become Presi-
dent of Left
Bank Man-
agement last year.

On tap for months, Bishop’s
appointment was delayed until he
could be released from his RCA
contract. “After a long wait, we
are thrilled to welcame Skip to
our new executive ‘eam,” said
MCA Exec. VP Abbey Kono-
witch. “With the ever-changing
dynamics of the promotion scene,
Skip’s knowledge and overview
of the various radio formats — as

BISHOP/See Page 30

Bishop
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‘Mister Ed’ Lambert
Now KHKS Mane Man

Top-ranked Gannett Radio CHR/
Pop KHKS/Dallas has promoted
Asst. PD/MD/
} middayer “Mis-
ter Ed” Lam-
bert to PD. Lam-
bert — who has
been with the sta-
tion for two and a
half years — has
been acting PD
since John Cook
moved to sister
KIIS/Los Ange-
les (R&R 4/26).

“I am thrilled to
recognize Ed’s many contributions
to KHKS and Gannett Radio,” said
Gannett Radio President Gerry
DeFrancesco. “He is absolutely the
ideal person to lead KISS-FM to

LAMBERT/See. Page 30

‘Mister Ed’

KLIF & KTCK Lift
Bennett To GM Siot

Dan Bennett has been elevated to
GM at Susquehanna Radio Talk-

e Sports  combo
4aa | KLIF-AM &
KTCK-AM/

Dallas. KLIF’s
Station Manager
since 1993, Ben-
nett moves into
the slot recently
held by Dan Ha-
lyburton, who is
GM at co-owned
KPLX-FM and
an as-yet-unbuilt
Dallas FM.

“For the past several years, Ben-
nett has steadily assumed greater
responsibilities at the stations as they
grew in stature and success,” Sus-
quehanna President Dave Kennedy
commented. “The task of building
and enhancing unique and power-
ful identities for each station —
while achieving the greatest amount
of operating synergy between them
— is a complex one.”

Bennett told R&R, “My goal is to
maximize the programming and
sales potentials of both stations.
“Ticket’ and KLLIF are aimed at and
seem to attract a different audience.
We need to maximize the earning

BENNETT/See Page 30

Bennett

For The Record

Phil Zachary has been
named VP/GM at WHFS/
Washington. The headline in
last week’s news story (R&R
7/19) inaccurately reflected his
appointment.
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Independence Gaze

According to KLOS/L.A,, its “Independence Daze” concert — headlined
by the Black Crowes on July 6 — broke the Southern California atten-
dance record for a radio station-sponsored show at 37,000. Breaking the
record for number of people squeezed into a backstage photograph are
(rear, I-r) KLOS personality Mark Thompson and Creative Services staff-
er Jolene Peilant, Black Crowes Marc Ford, Johnny Colt, Rich Robinson
and Eddie Harsch, KLOS Program Operations staffer Laurie Nickoloff,
Crowes Steve Gorman and Chris Robinson, KLOS MD Rita Wilde and
personality Brian Phelps; (front, I-r) KLOS Production Dir. Stew Herrera,
personalities Remy Maxwell and Long Paul, and PD Carey Curelop.

Spring ARBs: Gountry Shines

Country radio enjoyed spectacular results in several key major markets, ac-

cording to Spring '96 Arbitron numbers.

Stations in Dallas, Tampa, Minneapolis,

and Washington (where WMZQ leaped from third to first in the market) performed

notably.

In other formats, Dallas’s five News/Talk/Sports stations commanded 15% of
the listening during the spring, and ABC moming man Tom Joyner helped pro-
pel WHUR-FM/Washington to second in the market.

Dallas-Ft. Worth

Wi’'96 Sp '96
KHKS-FM (CHR/Pop) 57 62
KSCS-FM (Country) 50 6.2
KKDA-FM (Urban) 54 57
KVIL-FM (AC) 54 52
KYNG-FM (Country) 3.9 4.9

WBAP-AM (News/Talk) 46 4.9
KPLX-FM (Country) 44 43
KRBV-FM (Urbar/AC) 42 42
KRLD-AM (News/Talk) 3.7 4.1
KDMX-FM (Hot AC) 28 39|

Washington, DC

Wi'9%6 Sp 96
WMZQ-FM (Country) 5.3 6.4
WHUR-FM (UrbarvAC) 54 58
WPGC-FM (CHR/Rhy) 65 5.6
WASH-FM (AC) 48 51
WBIG-FM (Oldies) 44 49
WKYS-FM (Urban) 4.1 4.8

WMMJ-FM (UrbarvAC) 49 46
WRGX-FM (Hot AC) 45 4.6
WMAL-AM (News/Talkk) 4.0 4.2
WGMS-FM (Classical) 45 4.1

COMPLETE RESULTS FROM 12 MARKETS: PAGE 31. SAME-DAY UPDATES:

http://’www.rronline.com

‘Young Buck Country’

A third Phoenix FM Country out-
let debuted last Friday (7/19) when
an 8200-watt (at 571 feet) facility
signed on as KBUQ — “Young
Buck Country” — to do battle with
market stalwarts KMLE and
KNIX.

KBUQ launched as “a fresher cut
of country music” with 10,000 songs
in arow under a five-year LMA with
New Century, owners of Phoenix’s
Talk/Sports KGME-AM and Alter-
native simulcast KEDJ-FM &
KHOT-FM. Despite the initial 10
straight hours of Buck Owens’s “Ti-

310-788-1625
310-553-4330
310-788-1675

310-203-8727
310-203-9763
310-553-4056

310-553-4330  310-203-8450

moreinfo @ rronline.com
newsroom@ rronline.com
jil@rronline.com

hmowry @ rrondine.com

Debuts In Phoenix

ger By The Tail” — more than a bit
coincidental considering KNIX is
owned by Owens and his family —
the programming plan is to target a
young audience.

Commenting on Country as the
format of choice, New Century/Ar-
izona VP/GM Reid Reker told
R&R, “Only Dallas, Houston, and
Oklahoma City have a larger Coun-
try life group than Phoenix. All three
have supported three Country out-
lets, and we believe Phoenix is ca-
pable of the same thing. In fact, the

KBUQ/See Page 30
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R&R’s Bloomquist Set To Join WBT As PD

Longtime R&R News/
Talk Editor and Washington
Bureau Chief Randall
Bloomquist has been
named PD at Jefferson-Pi-
lot’s all-Talk WBT-AM &
FM/Charlotte, effective in
late August. Bloomquist
succeeds Mary June Rose,
who is now with Jefferson-
Pilot’s JP Publishing.

“We are really impressed
with Randall,” WBT GM

Rick Jackson told R&R. “He’s a
bright guy, an out-of-the-box think-
er, a good manager and leader. Even
more important, he has a fresh per-
spective on things. Those were the

Bloomquist

elements I was locking for.
Randall knows what’s going
on with everybody in the
industry. I'm looking for-
ward to the chance to get
him down here and rub his
nose in it and make him ac-
tually do what he’s been
writing about all these
years.”

Bloomquist added, “This
is a truly unique opportuni-
ty. It’s like a veteran base-

ball writer having the chance to
manage the New York Yankees. No
more backseat driving! WBT has a

BLOOMQUIST/See Page 30

Manning Named To Man Y-107’s PD Post

Former WNRQ/Pitts-

burgh PD Phil Manning
has been named PD at Od-
yssey Communications’
Los Angeles-area Alterna-
tive triplecast “Y-107,”
comprised of KLYY-FM/
Arcadia, KSYY/Fall-
brook & KVYY/Ventura.
The appointment is effec-
tive August 19.

accomplish at Y-107.”

“I am thrilled to be part of
Y-107 at this early stage,”
Manning added. “The sta-
tion already has carved out
'] a unique position for itself,
| and based on the latest rat-
ings I would say we are well
on our way. I am looking
forward to the challenge and
to working with Steve and

Odyssey VP/Program-
ming Steve Blatter stated,
“Phil has a great ear and feel for the
Alternative format and a firm under-

standing of what we are trying to

310-5563-4330
202-783-3826
615-244-8822

Manning

310-203-8727
310-203-9763
202-783-0260
615-248-6655

the staff to take the station
into the future.”
Besides WNRQ, Manning has pro-

grammed WENZ/Cleveland and
WOXY/Cincinnati.

WEB SITE: httpZ//www.rronline.com

aissa@rronline.com
mailroom @rronline.zom
rnrdc @ aol.com

mailroom @ rronline.com
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FCC Looks Outside For DARS Solution

The National Telecommunications Information Admin-
istration is reacting coolly to attempts by the FCC to let a
panel of NTIA officials resolve the simmering dispute over

digital audio radio (DARS).

The FCC has proposed forming a
panel of experts fromthe NTIA, anagen-
cy within the Department of Commerce,
and letting them decide whether CD
Radio should receive preferential treat-
ment when the FCC allocates DARS
spectrum. The Washington, DC-based
company had qualified for a “pioneer’s
preference” because it developed some
basic DARS technology. However, two
powerful congressmen objected to the
FCC’s plan toallocate some DARS spec-
trum to CD Radio and auction the rest.
Those objections were initially registered
aday before a panel of FCC experts was
to rule on CD Radio’s qualifications.

Unpopular Decision

That’s when the FCC came up with
the idea of enlisting the aid of the NTIA.
But the FCC’s solution — using non-
FCC experts to determine CD Radio’s
status — doesn’t appear to be popular
with either the NTIA or Congress. A
spokeswoman at NTIA said the propos-
al had just been received. “We will nei-
ther set up such a panel nor lead such a
panel, although we may participate in it.
We would be just one participant, not all
of them.” A source familiar with the is-
sue characterized it somewhat more dra-
matically: “This s the FCC’s mess, and
NTIA doesn’t want any part of it.”

A spokesman for Rep. John Din-
gell (D-MI), who first objected to giv-
ing CD Radio preferential treatment,
declined to comment on the proposal.
“The consideration here is whether
there is any valid reason to continue
pioneer preferences,” the spokesman
said. “There may be some occasions
when it’s valid ... but it doesn’t appear
to have been thought through here or in
other instances.”

CD Radio Chairman/CEO Dave
Margolese, whose publicly held com-
pany has invested about $20 million
trying to launch its national subscrip-
tion radio services, remained resolute.
“I think we’re entitled” to being grant-
ed a pioneer’s preference, he said. “We
first applied for this six years and [most
recently] two months ago; it’s OK if it
takes a little longer.”

e M-

QUARTERLY BUSINESS REVIEW

Behind The $7.4 Billion Spring 0f *96

By HEATHER VAN SLOOTEN
R&R WASHINGTON BUREAU

We haven't seen wheeling and dealing like this since Mon-
ty Hall retired from television. The first full quarter of post-
telecom trading proved to be a blockbuster: $7.4 billion and
725 stations traded hands in April, May, and June *96, increas-
es of 1205% and 105%, respectively, over the second-quarter
’95 figures of $567 million and 354 stations.

The trading surge wouldn’t be near-
ly so impressive were it not for the lat-
est deal to end all deals: Westing-
house’s acquisition of Infinity Broad-
casting in the final week of the quarter.
Nevertheless, the quarter sans Westing-
house/Infinity is still imposing. In last
year’s second quarter, a deal worth a
mere $14 million made the quarter’s top
10 transaction list. But this year, it took
at least $48 million to achieve that hon-
or — and that’s discounting the deals
done using the latest rage in radio trad-
ing: the station swap.

Swaps Gather Steam

Owners in Top 50 markets want
more than cash for their stations these
days — they want tax breaks, mak-

2nd Quarter 96

Total Stations Traded
April-June *96: 725
" Total Dollar Volume: $7.39 billion
T eAMCPs: 0
« AM Stations: 253
~ eFMCPs: 14
* FM Stations: 458

Total: 725

ing the swap strategy increasingly
popular as groups consolidate their
holdings in fewer markets. There
were 10 major swaps — valued at

more than $500 million — in the sec-
ond quarter. (Swap values are not in-
cluded in R&R’s tally of dollars trad-
ed, but the properties count toward
the total number of stations chang-
ing hands.) Since little or no cash was
exchanged in these swap deals, R&R
assigns them values based on indus-
try estimates (see chart, page 11).

In a dizzying and complex series
of swaps, KTBZ-FM/Houston was
traded from Shamrock Broadcast-
ing to Secret Communications to
Entercom to Nationwide Commu-
nications. The initial deal allowed
Shamrock (now a subsidiary of
Chancellor Broadcasting) to move
into Denver. Secret used "'TBZ to get
Entercom’s Pittsburgh stations, and
Entercom then traded it for Nation-
wide’s KISW-FM/Seattle. When the
dust settles, Nationwide will have two
FMs in Houston, Secret will have
four stations in Pittsburgh, and En-
tercom will have five in Seattle.

Continued on Page 11

BUSINESS BRIEFS

Congressional Hearing Spares Radio

House committee last week admonished the FCC over its imple-
mentation of the 1996 Telecommunications Act. But not a single
critical word was directed at the radio industry.

The Commission’s handling of children’s TV, cable TV, and the tele-
phone companies was the focal point of the attack by members of the
House Telecommunications Subcommittee during a half-day oversight
hearing. FCC Chairman Reed Hundt, trying to placate committee mem-
bers, went so far as to mention the proposed merger of Westinghouse/
CBS and Infinity Broadcasting as an example of the “explosion” of
mergers and acquisitions that have occurred in all media in the wake of
the new law. He offered no criticism of the deal and said the Commission
hoped to deal with the proposed merger quickly.

Media Mergers A Boon For Everyone

he combination of Westinghouse/CBS with Infinity Broadcast-

ing will produce a network of radio stations that will dominate the
nation’s Top 10 markets. But that doesn’'t necessarity mean listeners
in those markets will lose programming diversity.

That was the consensus at a media merger conference last week spon-
sored by the Freedom Forum’s Media Studies Center. Critical of the
merger, however, was David Honig, Exec. Director of the Minority Me-
dia and Telecommunications Council. He said minority-owned media
was being killed off by the 1996 Telecommunications Act.

Arguing that current media growth provides opportunities for everyone
was USA Today columnist Kevin Maney, who cited the Intemet as an
example. And NAB’s Dwight Ellis said that while minority owners of small
radio groups might be tempted to sell because of the high prices being
paid today, they then can apply their profit to other media.

SFX 0ffers70 ExchaEe Notesi

FX Broadcasting Inc. (NASDAQ: SFXBA) has offered to exchange
its 10 3/4% senior subordinated Series B notes due 2006 for Se-
ries A. Some $450 million in aggregate principal is currently outstand-
ing. The offer expires August 14.

Web Ads Won’t Hurt Radio Rew;rues

study of World Wide Web ad revenues projects dramatic growth
by the year 2000 -— but with little of the tenfoid increase expected
to come at the expense of radio.

Elizabeth Estroff, an analyst for SIMBA Information in Wilton, CT,
said the impact on other media advertising would be “marginal” and that
most, if any, lost dollars would be at the expense of direct marketing and
research/development budgets. Estroff estimated ad revenues on the web
and proprietary online services will jump from $200 million this year to
nearly $2 billion in 2000.

CBC Takes To British Airwaves

hildren’s Broadcasting Corp. (CBC) may soon be bringing its Ra-
dio AAHS format to the Brits. CBC has announced it's a “develop-
mental partner” with British company Children’s Radio Broadcast Co.
Ltd. (CRBC) and will own 24.9% of CRBC.
CRBC recently applied for an FM license in the London market. The
companies say the deal will close by the end of the year if the license is
awarded.
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“We doubled our reach in one book!”

“Wir haben unsere Reichweite verdoppelt in einem Jahr!”

— Hans-Jiirgen Kratz
General Manager
Antenne Thiiringen, Germany

€¢ ‘ x /
orking with The

Research Group really
paid off for us in the
former East German
state of Thiiringen. This
market was a challenge
for us all since radio lis-
tening habits were very
different here, even from [l
a West German perspec- [
tiwe. In 1994, we devel- 8 ,
oped a Strategic Action Plan with The
Research Group, increasing our hourly
listening by 50,000. In 1995, we had a ments. Some managers may
complete change of management and have the perception that using
programming staff but kept the focus on
our plan. With The Research Group’s |
help, we solidified our music focus with | sive. With The Research Group,

music testing and set an aggressive goal that is not true. Call today
for the 1996 ratings report at 180,000
listeners per hour. What we got was way
beyond what we had hoped...220,000 marketplace and for prices that
listeners per hour and the number one will fit your budget.

position in the market overall.”

For great results like these, call Larry Campbell, President, (206) 443-3888.

The Research
Group develops
the right informa-
tion, then uses a

special system of

strategic planning

to help you win —

and stay strong —

in tough, competitive environ-

the best is prohibitively expen-

about our availability in your

The Research Group

The World’s Foremost Strategic Advisors to Radio
2601 FOURTH AVE, SUITE 250 @ SEATTLE, WA 98121 e (206) 443-3888

Now an employee-ouned company.

*MA 1996. Average Hour, 14+, M-S
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DEAL OF THE WEEK 1996 DEALS TO DATE
e Osborn Communications Corp.

Dollars To Date: $10,283,267,551
$100 million (approximate)

(Last Year: $1,641,468,282)
o WWNC-AM & WKSF-FM/Asheville, NC

o

TR LIy, A T e

TRANSACTIONS AT A GLANCE
* WTNW-AM & WFFX-FM/Tuscaloosa, AL $2.8 million
* KNAX-FM & KRBT-FM/Fresno $11 million

* WTMY-AM/Sarasota $125,000
* WQXJ-FM/Clayton, GA $180,000

This Week's Action: $188,059,513

o WAAX-AM & WOEN-FM/Birmingham (Last Year: $5,936,450) * WZBX-FM/Sylvania, GA $200,000

* WXL, - - : . « WPNT-FM/Chi il

. WAk DL & WOLL MR Worstoples | Stations Traded This Year: 1436 G e B e 500

o WTJS-AM, WTNV-EM & WYNU-FW/Jackson, TN (Last Year: 693) * WDGY-AM/St. Paul (Minneapolis) $86,962.65*

o WBBD-AM, WWVA-AM, WEGW-FM, WHLX-FM, Stations Traded This Week: 45 * KMIS-AM/Portageville & KMIS-FM/Madrid, MO $425,000

WKXWK-FM & WOVK-FM/Wheeling, WY

(Last Year: 20)

TRANSACTIONS

Gapstar: 50 Stations And Gounting

Osborn Communications
Corp.

PRICE: $100 million (approximate)
TERMS: Stock sale for cash
BUYER: Capstar Broadcasting
Partners, headed by President Steve
Hicks. it has agreed to acquire 33 oth-
er stations from Commodore Media.
SELLER: Osborn Communications
Corp., headed by President/CEO
Frank Osborn

BROKER: Robert Chaisson

WWNC-AM & WKSF-FM/

Asheville, NC
FREQUENCY: 570 kHz; 99.9 MHz
POWER: 5kw; 48kw at 2622 feet
FORMAT: Country; Country

WAAX-AM & WQEN-FM/
Birmingham

FREQUENCY: 570 kHz; 103.7 MHz
POWER: 5kw day/500 watts night;
97kw at 1079 feet

FORMAT: News/Talk; Hot AC

WKII-AM, WEEJ-FM &
WOLZ-FM/Ft. Myers-
Naples

FREQUENCY: 1070kHz; 100.1 MHz,

95.3 MHz
POWER: 3.1kw day/260 watts night;

¢ Perceptual Studics ® Auditorium Format Analyscs
¢ Auditorium Music Tests ¢ Tracking Studics ¢ Focus Groups

(303) 922-5600

100kw at 476 feet; 78.51kw at 476
feet
FORMAT: Nostalgia; Oldies; Oldies

WING-AM/Dayton
FREQUENCY: 102.9 MHz
POWER: 50kw at 492 feet
FORMAT: Classic Rock

WTJS-AM, WTNV-FM &

WYNU-FM/Jackson, TN
FREQUENCY: 1390 kHz; 104.1
MHz; 92.3 MHz

POWER: 5kw day/1kw night; 100kw
at 679 feet; 100kw at 991 feet
FORMAT: Talk; Country; AC

WBBD-AM, WWVA-AM,
WEGW-FM, WHLX-FM,
WKWK-FM & WOVK-

FM/Wheeling, WV
FREQUENCY: 1400 kHz; 1170 kHz;
107.5 MHz; 105.5 MHz; 97.3 MHz;
98.7 MHz

POWER: 1kw; 50kw; 10.5kw at 883
feet; 13.5kw at 313 feet; 50kw at 420
feet; 15kw at 889 feet

FORMAT: Nostalgia; Country; Rock;
B/EZ; AC; Country

Tuscaloosa
PRICE: $2.8 million

[ Just-formed group acquires 17 Osbom stations for $100 million

TERMS: Asset sale for cash
BUYER: H and P Radio Birming-
ham Il L.L.C., headed by Manager
Carl Parmer. He is Chairman of Hef-
tel Broadcasting. Phone: (702) 367-
3322

SELLER: Alabama Universal Corp.,
headed by President James Kirk.
Phone: (205) 758-5523
FREQUENCY: 1230 kHz; 95.7 MHz
POWER: 1kw; 100kw at 981 feet

KOTN-AM/Pine
PRICE: No cash consideration
TERMS: License transfer

BUYER: Delta Radio Inc., headed
by President Dawn Deane. Phone:
(501) 524-8978

SELLER: Board of Trustees of the
University of Arkansas. It owns four
other stations. Phone: (501) 686-2500
FREQUENCY: 1490 kHz

POWER: 1kw

FORMAT: Talk

KNAX-FM & KRBT-FM/
Fresno

PRICE: $11 million

TERMS: Cash

BUYER: American Radio Systems
Inc., headed by Chairman/CEO
Steve Dodge. It owns or operates 50

‘Califor

No cash consideration

Johnstown, PA $60,000

* WUSS-AM/Atlantic City, NJ $140,000

* WYOS-FM/Chenango Bridge, NY $550,000

* WZZIM-FM/Comnith, NY $450,000

* KAOC (FM CP)/Cavalier & KVAG (FM CP)/Rugby, ND

* KRPT-AM & FM/Anadarko, OK $450,000

¢ KRXZ-FM/Ardmore, OK $35,000

* KSIW-AM/Woodward, OK $500

* KDUK-AM/Eugene & KDUK-FM/Florence, OR $2.5 million

* WNCC-AM/Barnesboro, WRDD-AM/Ebensburg & WCRO-AM/

« KTKK-AM/Sandy, UT $50 for 80%
* WXPS (FM CP)Vergennes, VT $1,005,000

* Amouat will be rounded to nearest dollar In weekly and year-to-date figures.

other stations, including KMJ-AM,
KKDJ-FM & KSKS-FM/Fresno.
SELLER: Osborn Communications
Corp., headed by President/CEO
Frank Osborn. It is selling its other
17 stations to Capstar (see Deal Of
The Week).

FREQUENCY: 97.9MHz; 101.1 MHz
POWER: 2.09 at 1988 feet; 10kw at
1076 feet

FORMAT: Country; Country
BROKER: Elliot Evers of Media
Venture Partners

rEET g T
E?/ i nGa oo
WTMY-AM/Sarasota

PRICE: $125,000

TERMS: Asset sale for cash
BUYER: Metropolitan Radio
Group Inc., headed by President
Gary Lewis Acker. It owns three oth-
er stations, including WBRD-AM/Pal-
metto, FL. Phone: (817) 430-3548
SELLER: Panamedia of Sarasota
Inc., headed by Harold and Susan
Goldsmith. They have interests in
five other stations.

FREQUENCY: 1280 kHz

POWER: 500 watts day/340 watts
night

FORMAT: News

waQ
PRICE: $180,000

TERMS: Asset sale for $50,000 cash
and a $130,000 promissory note
BUYER: Chase Broadcasting Inc.,
headed by President Gordon Van
Mol. Phone: (205) 328-0480
SELLER: Turner-Rabun Radio Inc.,
headed by President Sylvia Turner.
Phone: (706) 782-6816
FREQUENCY: 104.1 MHz
POWER: 480 watts at 817 feet
FORMAT: AC

WZBX-FM/Sylvania

PRICE: $200,000

TERMS: Asset sale for $67,500 cash
and a 10-year, $132,500 promissory
note at 8% interest

BUYER: Radio Statesboro Inc.,
headed by President Nathan Hirsch.
It owns WWNS-AM & WMCD-FW/
Statesboro, GA. Phone: (912) 764-
5446

SELLER: Shirley Mahaffey. She
owns WSYL-AM/Sylvania. Phone:
(912) 564-7461

FREQUENCY: 106.5 MHz

Continued on Page 8

Wouldn't you know it, just when you were getting used to LMAs and duopolies, the rules of the game have

changed again

So now how do you win?

Well we've been around the board a few times ourselves — identilying popular programming

to fill desirable niches no one else had noticed, grouping several stations together with formats

that dominate their market, helping our clients succeed

We think that finding the right answers in this new radio game is a function of

asking the right questions. And that’s exactly what we do: we identify formats

that are prime for development, and then help you develop the strategic

blueprints to build them...all of them

If you're interested in cornering your market, please call Mike

Henderson, our Director of Sales. We promise that when you

pass GO with Paragon, you'll pick up a lot more than $200







