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IT'S A `NATIONAL' BUY - 
OR MAYBE IT'S NOT! 
Was that Sears spot you heard on your 
crosstown competitor a "national" buy - 
or not? Revenue Development Systems 
consultant Laura Van Son explains how 
to get "national" business through 
local contacts. 

Page 10 

BUILDING A TOP 5 NAC 
AND KEEPING IT THERE 

Three top NAC programmers - KTWV/ 
L.A.'s Chris Brodie, WNUA/Chicago's Lee 
Hansen, and KKSF/SF's Steve Feinstein - tell what you need to take your station 
to the top and stay there. 

Page 62 

CHR WNNK/HARRISBURG, PA 

KEEPS THE DOUGH ROLLING 
Although WNNK -FM (Wink 104)/ 
Harrisburg, PA has seen three owners 
in as many years, the CHR/Pop outlet 
has held on to its No. 1 billing status. 
How does the staff do it? 

Page 22 
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Steve Swenson appointed 
WTOP- AM/Washington VP /GM 

Dave Donahue named 
GM at WKIS -FM /Miami 

11m Dukes becomes OM at 
XTRA -FM (91X) /San Diego 

Rock KNRX -FM /Denver flips 
to a CHR/Rhythmic format; Mark 
Feather now PD; sister KYBG -AM 
goes satellite Spanish 

'99.5 The Hawk' debuts in Denver; Scott 
Taylor appointed Dir. /Programming & 
Ops; Lois Todd now Format Mgr. 

Giant renamed Revolution; Missy 
Worth named Sr. Creative Exec. 

Page 3 

tariarnzi 
CHR/POP 

EVERYTHING BUT THE GIRL Missing (Atlantic) 

CHR/RHYTHMIC 

BRANDY Sittin' Up In My Room (Arista) 

URBAN 

BRANDY Sittin' Up In My Room (Arista) 

URBAN AC 

MARY J. BLIGE Not Gon' Cry (Arista) 

COUNTRY 

GARTH BROOKS The Beaches Of Cheyenne (Capitol) 

NAC 

SPECIAL EFX Seduction (JVC) 

HOT AC 

BOOTIE 8 THE BLOWFISH lime (Atlantic) 

AC 

ROD STEWART So Far Away (Lava/Atlantic) 

ACTIVE ROCK 

EVERCLEAR Santa Monica (Watch...) (Capitol) 

ROCK 

SMASHING PUMPKINS 1979 (Virgin) 

ALTERNATIVE 

ALANIS MORISSETTE Ironic (Maverick/Reprise) 

ADULT ALTERNATIVE 

GIN BLOSSOMS Follow You Down (MM) 

NEWSSTAND PRICE $6.50 
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Clear Channel Turns 61 
II $140 million deal for U .S. Radio makes group 
the largest numerically - 

Clear Channel Communica- 
tions took the lead in the "who's 
biggest" contest this week by 
committing to buy U.S. Radio's 
18 stations for $140 million. The 
deal will give Clear Channel a 
total of 61 stations, the most of 
any radio group. 

The largest groups behind Clear 
Channel are Jacor Communica- 

Infinity Buys Granum, Unties McCord 
KKR exits radio with $410 million sale; McCord expected to pursue 

more stations down the road; Infinity to sell Dallas FM 

BY Roy FuRcicorr 
R &R WASHINGTON BUREAU 

Four weeks ago at the RAB Marketing Lead- 
ership Conference in Dallas, the GSMs of 
the 12- station Granum Communications 

group asked President/CEO Herb McCord if 
the company would be sold by its 
investment bankers, Kohlberg 
Kravis Roberts. 

"I said KKR isn't going to sell 
this group unless we get a huge 
premium on it," recalled McCord. 
"So unless [Infinity Broadcast- 
ing President/CEO] Mel Kar- 
mazin calls and puts $300 or 
$400 million on the table, we're 
not selling. The next day, Mel 
called." 

On Monday (3/4), Karmazin 
put $410 million on the table, plus 
working capital fora total of about 
$425 million. He gets 12 stations in five markets: 

Atlanta: Gospel WAOK -AM & Urban 
WVEE -FM 

Baltimore: Gospel WCAO -AM & Urban 
WXYV FM 

Boston: Adult Alternative WBOS -FM & 
NAC WOAZ -FM 

Dallas-Ft. Worth: Gospel KHVN -AM, NAC 
KOAI -FM & Urban AC KRBV FM 

Orlando: Nostalgia WHOO -AM, Classic 

Rock WHTQ -FM & AC WMMO -FM. 
The deal takes Infinity into Orlando and bol- 

sters its existing positions in the other four mar- 
kets. In fact, the deal puts Infinity over the sta- 
tion limit in Dallas with six FMs; the current 
allowable maximum is five. 

Infinity also announced on 
Monday that Westwood One 
Inc., which Infinity controls via 
a management agreement, has 
purchased Shadow Broadcast 
Services for an undisclosed sum. 
Shadow provides traffic, news, 
sports, and weather broadcasts on 
a barter basis for about 250 TV 
and radio stations in nine of the 
Top 20 markets. 

Under the terms of the agree- 
ment, Westwood One buys Shad- 
ow operations in New York, Los 
Angeles, Philadelphia, and Chica- 

go, and holds options to buy Shadow operations 
in other cities. 

Deal Details: 
'. Infinity to own 45 

stations in 15 markets 

1995 billings 
exceeded $460 mil. 

WW1 buys Shadow 
Traffic in four cities 

Infinity Broadcasting 
market-by-market 

See page 18 

Purchases Aplenty 
Infinity's acquisition of Granum comes a week 

after Karmazin purchased the country's domi- 
nant transit advertising company, TDI World- 
wide, for $300 million. 

The Granum deal will be a straight stock pur- 

INFINITY/See Page 18 

Mancow-abunga! 
"Whoever came up with the 

idea of `less talk, more music' 
shot radio in 
the foot," says 
WRCX/Chi- 
cago morning 
drivetime 
dominator 
Mancow 
Muller. 
"These sweat - 
er-vested, tal- 
entless rat - 
bastard PDs 
who gave us 

liner cards turned on us." 
In an interview with the ring- 

leader of Mancow's Morning 
Madhouse, R &R Rock Editor 
Cyndee Maxwell uncovers 
what's cooking with one of the 
"weeds who has grown through 
the cracks." 

The interview begins on 
Muller's chosen page number 69 

Mancow 

CRS 27 A Rousing Success 
BY LON HELTON 
R&R COUNTRY EDITOR 

NASHVILLE - A record - 
setting crowd of 2257 radio 
professionals, exhibitors, 
sponsors, press, staff, and vol- 
unteers crammed into the 
Opryland Hotel last week 
(2/28-3/2) for the 27th annual 
Country Radio Seminar. 

Besides the 50 panels, ses- 
sions, and roundtable discus- 
sions, the four -day event also 
highlighted more than 30 
seminar -affiliated perfor- 
mances - plus over 100 oth- 
ers that took place in suites 
and off-site label showcases. 

The convention was rather 
quiet. Even the panel "Radio 
And Records Meet In The 
Middle - Again" was rela- 

tively subdued. There were no 
"hot topics" that dominated 
any of the sessions, which 
ranged from "Managing Sales 
For Profit" to "Making The 
Internet Work For You." 

And it was only the 'Town 
Meeting" - featuring Chan- 
cellor Broadcasting Region- 
al VP George Toulas, EZ 
Communications President 

CRS/See Page 18 

CRIS SNAPSHOTS: Pages 8, 42, 44 

at least for now 

tions with 52 stations and SFX 
Broadcasting with 51 stations. 

U.S. Radio is owned by Chair - 
man/CEO Ragan Henry and 
Blackstone Capital Partners. 
The purchase will be a stock buy, 
which carries some tax conse- 
quences for Clear Channel. But 
analysts are still calling the pur - 

CLEAR CHANNEL/See Page 18 

O'Keefe Now 
Exec. VP /Ops 
For Evergreen 

Evergreen Media has tacked 
on another nameplate in front of 
its executive 
suite: Kenneth 
O'Keefe has 
been named 
Exec. VP /Op- 
erations, where 
he will be re- 
sponsible for 
operational 
management 
and strategic 
planning and 
development. 

O'Keefe most recently was 
Exec. VP /CFO for Pyramid 
Communications, which Ever- 
green acquired earlier this year in 
a $306 million transaction. 
O'Keefe and partner Richie Bals- 
baugh were Pyramid principals 
(along with VestarCapital Part- 
ners). He joined the company in 
1983 as Director/Finance & Ac- 
quisitions. 

"As we look to the future, the 
passage of the telecom bill ushers 
in a new era of radio ownership, 
creating new opportunities for 
Evergreen in all of our markets," 

O'Keefe 

O'KEEFE/See Page 8 

Kordus New GM At 
Emmis's KPWR/L.A. 
KPWR (Power 106)/LosAnge- 

les GSM Marie Kordus has been 
elevated to 
GM. She suc- 
ceeds Emmis 
Broadcasting 
President 
Doyle Rose, 
who has presid- 
ed over the 
CHR /Rhyth- 
mic station for 
the past four 
years. 

"I am so ex- 
cited when I see talented people 
like Marie move up the Emmis 
ladder," commented Emmis CEO 
Jeff Smulyan. "It is truly a well - 
deserved promotion This move 
frees up Doyle Rose and [Emmis 
Exec. VP] Rick Cummings to 

KORDUS/See Page 8 

Kordus 

Great Big Gobs Of Grippin', Grinnin' Grammy Pix - Pages 3 & 19! 
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CHR/RHYTHMIC CHART DEBUT 

MOST ADDED AGAIN! 
WWKX KJMZ KBOS KWIN KHTN 

KTFM KLUC KPRR KKXX KZFM 

KZHT KQMQ KDON KCAQ KWNZ 

CHR/POP MOST ADDED! 

WHY! KRQQ WDJB WGLU WWKZ KFFM 

KKFR WRHT WYKS KISR WVAQ WNKI 

WZJM WABB WKZW WKFR MG! KQID 

WPRO KKRD WAYV KCHX 

Produced by Rhett Lawrence Remixes produced 1 .). David Morale 
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PAGE THREE 
'TOP Taps Swenson 
For VP /GM Duties 

Former WINS- AM/New York 
Exec. Editor/PD Steve Swenson has 

been named VP/ 
GM of Ever- 
green Media 
Corp. all -News 
WTOP -AM/ 
Washington. He 
replaces Tom 
McKinley, who 
resigned last 
week. 

"When it comes 
to all-News radio, 
Steve is the best," 

said Evergreen President/COO Jim 
de Castro. "Since the nation's lead- 
ers get their news from WTOP, it's 
a real challenge to run this opera- 
tion. To have Steve take the reins 
guarantees WTOP's continuing 
dominance of radio news in the cap- 
ital." 

Swenson's broadcasting career 
began in 1980 at Group W all-News 
KFWB- AM/fosAngeles,where he 
held several news positions, includ- 
ing Asst. News Director. He joined 
WINS in 1985 as News Director. 

"I have a real love and passion for 
all -News radio," Swenson com- 
mented. "It's a format unique in its 
ability to connect its audience to 
their community and the world. I'm 
looking forward to working with 
the professionals at WTOP in mak- 
ing what is already Washington's 
leading radio news source even 
stronger." 

Swenson 

Donahue Dons VP/ 

GM Title At Beasley 
Country WKIS/Miami 

WJHM/Orlando VP /GM Dave 
Donahue has transferred to a simi- 
lar post at Beasley Broadcasting's 
newly acquired WKIS- FM/Miami. 
The Country outlet was previously 
operated by Sunshine Wireless co- 
owners Jeff Greenwald and Don 
Cohen. WJHM, meanwhile, was 
recently sold to OmniAmerica. 

Beasley President/COO Simon T 
told R &R, "While we're very dis- 
appointed that we had to exchange 
Orlando to get the Miami stations 
[WQAM -AM was also part of the 
deal], we're very happy that we can 
keep Dave in this company. Since 
WJHM's inception, it's consistent- 
ly been in the market's top 5 in both 
ratings and revenue. Dave has the 
temperament and the passion to take 
WKIS to the next level. Plus, he's 
glad to get back to Miami and work 
with his old friend Greg Reed." 

Reed - who will oversee WQAM - is VP /GM at Beasley's WPOW/ 
Miami, where 10 -year Beasley vet- 
eran Donahue served as GSM be- 
fore transferring to Orlando to 
launch WJHM. 

Arista -Grats 

Arista Records' 10th annual pre -Grammy party drew music's heaviest 
hitters to the Beverly Hills Hotel the night before last week's awards. Gath- 
ered (l -r) are Arista President Clive Davis, Quincy Jones, Whitney Hous- 
ton, Bobby Brown, and Bonnie Raitt. 

Denver Defections & Debuts! 
KQKS staff, format 

go to crosstown'NRX 
Get out your 

scorecards for 
this one. In one of 
the most convo- 
luted format flip 
scenarios ever, 
EXCL Com- 
munications 
switched Alterna- 
tive KNRX -FM/ 
Denver to CHR/ 
Rhythmic last 
Wednesday (2/28) 
at 8pm and hired the entire staff - 
including PDMark Feather -from 
crosstown CHR/Rhythmic KQKS 
(KS104). But since the radio stations 
are located under the same roof, 

Feather 

KNRX/See Page 7 

`The Hawk' lands on 

KYOD's old frequency 

Simultaneous with Classical 
KVOD/Denver's move from 99.5 
to 92.5 - the dial position formerly 
occupied by Country KZDG - 
Tribune/Denver Radio's "The 
Hawk" debuted on the 99.5 frequen- 
cy last Monday (3/4) at 7pm. 

The Hawk, which has applied for 
KKHK calls, plays core artists such 
as the Eagles, Fleetwood Mac, the 
Rolling Stones, Bruce Spring - 
steen, Steely Dan, and the Who. It 
reportedly will use the country's first 
all- digital transmitter. 

Scott Taylor, Director/Program - 
ming & Operations for Tribune/ 
Denver's Nostalgia -Soft AC combo 
KEZW -AM & KOSI -FM, has 

HAWK/See Page 7 

Giant Records Is Redubbed Revolution 
Worth becomes label's Sr. Creative Executive 

Giant Records has offi- 
cially changed its name to 
Revolution and has tapped 
former Columbia Records 
Sr. VP Missy Worth as Sr. 
Creative Executive. 

"The landscape of the 
business has changed signif- 
icantly since we started in 
1990," said label owner/ 
founder Irving Azoff. "Our 
new name and new team 
underscore our recognition 
of those changes." 

"The opportunity to create a label 
from the ground up is phenomenally 
exciting to me - as is working with 
Irving," said Worth, who oversees all 
label operations. "The potential is 
unlimited and the possibilities are as- 
tonishing." 

Worth first worked with Azoff in 

Wo 

1988 when she was MCA 
Concerts Director/Talent 
Acquisition Jim Guerinot's 
assistant. When Guerinot 
departed, Azoff promoted 
Worth to replace him. She 
went on to become VP/Tal- 
ent Acquisition for L.A.'s 
Universal Amphitheatre 
and serve on the think -tank 
responsible for launching 
the Lollapalooza tour in 
1991. In 1994, Worth ac- 

cepted a post coordinating touring 
and marketing strategies at Sony and 
assumed her most recent post a year 
later. 

Giant acquired the name Revolu- 
tion last year from Elektra Sr. VP/ 
GM Ron Laffitte, who owned a 
Capitol imprint with the same name 
in 1993 -94. 
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WMG's Hootie-Nanny 

After nabbing Grammys for Best New Artist and Best Pop Performance 
by a Duo or Group with Vocal, Hootie & The Blowfish celebrated at the 
Warner Music Group's post-awards bash. Hanging at L.A.'s historicAm- 
bassador Hotel are (l -r) the band's Mark Bryan, Atlantic Group co- Chair- 
man/co-CEO Val Azzoli, the band's Soni and Dean Felber, Atlantic A &R 
rep 77m Sommer, Atlantic Group co-Chairman/co-CEO Ahmet 6Regun, 
the band's Darius Rucker, Atlantic Records Sr. VP /GM Ron Shapiro, and 
Hootie manager Rusty Harmon. 

Dukes Named 0M At XTRA -FM/San Diego 
JacorAltemativeXTRA- 

FM (91X)/San Diego has 
tapped Trim Dukes as OM. 
He most recently served as 

WEBN /Cincinnati's PD. 
"I hope to keep my home 

address a complete mystery 
to Tim," joked 91X GM 
Mike Glickenhaus. On a 
serious note, he added, "I've 
been considering how to 
approach the programming 
department for some time. I 
wanted someone who could comple- 
ment the essence of this station and 
be an adjunct to the success we've 

Du 

achieved. I also wanted 
someone who could work 
with [PD] Mike Halloran 
in creating a complete, 
competitive station." 

Dukes commented, "My 
two years at WEBN have 
spoiled me since it has such 
rich heritage. I'm lucky to 
head into a similar market 
position in San Diego at 
91X." 

Prior to his stint at WEBN, 
Dukes wasAsst. PD at WTFX/fou- 
isville and afternoon drive talent at 
WFLZ/fàmpa. 
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Indecency Guidelines Are Indecently Overdue 
Two years have passed; FCC says broadcasters will have to wait longer 

Nearly two years after a court settlement required the FCC 
to give broadcasters clear indecency guidelines, there's nary a 
guideline in sight. 

However, Mass Media Bureau 
Chief Roy Stewart told R &R this 
week that his bureau finished polish- 
ing the guidelines a little more than a 
week ago, and they could be out by 
mid -April. He said the bureau sent 
its final revision to the general coun- 
sel's office, which would pass it along 
to the commissioners' offices. 

"We are going to give the [com- 
missioners] one shot, then put [the 
guidelines] out," added Stewart. 

Status Unconfirmed 
Despite Stewart's prediction, it 

was impossible to confirm the sta- 
tus of the guidelines even as they 
were supposed to be in the general 
counsel's hands. That office told 

R &R the guidelines were with the 
commissioners. However, aides to 
the commissioners said they had yet 
to see them. 

Yet other senior FCC officials told 
R &R the guidelines are indeed forth- 
coming. These sources said formu- 
lation of the guidelines was delayed 
while precedent- setting indecency 
cases were being settled by the fed- 
eral appeals court. The last of those 
cases was completed several weeks 
ago. David Siddall, Mass Media 
Advisor to Commissioner Susan 
Ness, predicted the guidelines would 
be released sometime in March. 

The genesis of the guidelines 
evolved as part of a court agreement 

two years ago in which Evergreen 
Media Corp. agreed to dismiss its 
claim that the FCC's indecency en- 
forcement policies were unconstitu- 
tional. In exchange, the agency 
agreed to drop an indecency com- 
plaint against Evergreen's WLUP/ 
Chicago and issue specific guidance 
on what types of material it consid- 
ers to be indecent. 

Evergreen has taken no steps to 
see the court agreement enforced, 
even though it says the guidelines 
are a year overdue. "Evergreen has 
no present plans to alert the court to 
the status of the FCC's compliance 
with the court's order," said Latham 
& Watkins lawyer Eric Bernthal, 
who represents Evergreen. "Howev- 
er, a broadcaster faced with a poten- 
tial forfeiture from the FCC may 
have a different view." 

NPR To Compete With Commercial Radio? 
Rep. Jack Fields (R -TX) introduced legislation last week 

to privatize public broadcasting - including public radio - 
by creating a $1 billion trust fund and allowing public stations 
to sell some advertising. 

The bill would give the Corpo- 
ration for Public Broadcasting 
(CPB) a trust fund of up to $1 bil- 
lion, which would be raised by auc- 
tioning off 351 vacant non- commer- 
cial television channels that could be 
converted to commercial use. The 
yearly earnings from the fund would 
underwrite PBS and NPR affiliates. 

The proposal requires that 25% of 
CPB's grants from the proposed trust 
fund will go to NPR. CPB will be 

allowed to give grants to more than 
one radio station in a market. 

Rising Resistance 
Fields's idea has already met re- 

sistance from conservatives who 
oppose the trust fund, budget bal- 
ancers who want the money for bud- 
get reduction, and liberals who want 
a larger trust fund. NPR President/ 
CEO Delano Lewis has also voiced 
opposition to the plan. Lewis recent- 
ly told a House panel that he hates 

the idea of commercializing NPR, 
which, he added, needs more mon- 
ey than the Fields proposal would 
provide. 

The bill originally set no adver- 
tising limits on public stations. 
However, the current version in- 
cludes restrictions on commercial 
messages that would probably keep 
many mainstream ads off noncom- 
mercial outlets. 

Fields predicted that adding corn - 
mercial messages to public broad- 
cast programming will be at the 
heart of the opposition. "[Advertis- 
ing] is part of what this battle is go- 
ing to be about. I am ready for it." 

EARNINGS 

Saga, Multi- Market Report Strong Year 
aga Communications Inc. 
(AMEX: SGA) reported fourth - 

quarter and year -end results, 
claiming record earnings for a 
fourth consecutive year. 

The company had fourth -quarter 
earnings of $705,000 (11 cents per 
share) on revenue of $12.5 million, 

compared to earnings of $647,000 
(10 cents) on revenue of $12.6 mil- 

lion for the same period the prior year. 
Year -end earnings were $2.6 

million (41 cents) on revenue of 
$49.6 million, an increase over last 
year's earnings of $2.3 million (36 
cents) on revenue of $28.8 million. 

The company said it reduced 
debt to less than two times broad- 
cast cash flow, which, it claims, 
makes it one of the least -leveraged 
publicly traded broadcast compa- 
nies. Saga concentrates its owner- 
ship in medium and small markets. 

Multi- Market Radio Inc. 
(Nasdaq: RDIOA) an- 

nounced fourth -quarter and 
year -end earnings, claiming a 
214% increase in cash flow. 

The company posted fourth- 
quarter earnings of $439,915 (nine 
cents) on revenue of $5.8 million, 
compared to a loss of $300,505 
(nine cents) on revenue of $2 mil- 

lion for the same period the previ- 
ous year. 

Multi -Market reported a year -end 
loss of $1.6 million (48 cents) on 
revenue of $18.2 million, compared 
to a loss of $765,782 (25 cents) on 
revenue of $7.1 million. 

The company, which has 
bought - or is in the process of 
buying - 18 stations since the 
start of 1995, said broadcast cash 
flow grew to $7.2 million from last 
year's $2.3 million. 

M Century Inc. (Nasdaq: 
TMCI) reported results for 

first quarter fiscal 1996, which 
ended December 31, 1995. 

The company posted earnings of 

$15,473 (one cent) on revenue of 

$1.5 million, compared to a loss of 

$110,000 (four cents) on revenue 
of $2 million for the same period in 

fiscal 1995. 

The company said results were 
depressed by a decline in sales of 
its broadcast automation systems 
because the account was handed 
to new salespeople during a tradi- 
tionally slow season. 

Citicasters (Nasdaq: CITI), 
which is in the process of be- 

ing purchased by Jacor Commu- 
nications Inc., announced fourth - 
quarter and year -end results. The 
company said results were not 
comparable because it sold four 
TV stations included in its 1994 
report. 

The company showed fourth - 
quarter eamings of $4.5 million (21 

cents) on revenue of $36.4 million, 
compared to earnings of $14.8 mil- 

lion (67 cents) on revenue of $37.3 
million for the same quarter the pri- 
or year. 

Radio revenue was $19.3 mil- 

lion in 1995's fourth quarter, com- 
pared to $17.3 million for fourth 
quarter 1994. 

Continued on Page 7 

BUSINESS BRIEFS 
Broadcast Leaders Meet Regulators And Lobbyists 

Regional broadcasting leaders were in DC last week for the NAB 
State Leadership Conference, where they were briefed on tele- 

communications changes and legislative issues facing broadcasters. 
Among the hot topics discussed in private meetings were possible leg- 
islative proposals to lessen tax deductions on advertising and require 
warnings with alcohol advertising, the return of the Fairness Doctrine, 
and a proposed requirement that stations provide free time for political 
advertising. 

In one of the public sessions, FCC Mass Media Chief Roy Stewart 
informed the crowd of several new or pending decisions facing the Com- 
mission. One, a rulemaking on satellite radio services, will be out in about 
three months. He said that while the commissioners were sensitive to the 
competitive trouble the NAB has claimed the new service will bring on 
broadcasters, "it is very difficult for the Commission to stop technology." 

Stewart also told the crowd that a rulemaking to loosen the EEO re- 
porting requirements would not exempt stations with fewer than 10 em- 
ployees. While stations with fewer than four employees will probably re- 
main exempt, those with less than 10 would still have to file, albeit through 
a less rigorous process than larger stations. "We are not proposing an 
exemption, but relief," he said. 

In other news, Stewart announced that Audio Services Division acting 
Chief Linda Blair will become Chief, unless blocked by the commission- 
ers, who are expected to approve the recommendation. Blair will perma- 
nently fill the void left by Larry Eads, who exited the agency about six 
months ago to start a consulting business. 

WKRQ Errs In Airing Henley 

iticasters' WKRQ- FM/Cincinnati received a letter from the FCC 
admonishing the station for airing a telephone conversation with 

singer Don Henley before getting his permission. 
'KRQ personalities called Henley last April to thank him for compli- 

mentary comments he made about the station at a concert. Henley com- 
plained he was never informed that the conversation was going to be broad- 
cast, and that, had he known, he would have stopped talking to the jocks. 

After listening to the tape, the FCC agreed with Citicasters that Henley 
had been told he was on the air, but not until after his voice had been 
recorded. "Individuals have a right to prior notice even if it involved re- 
cording and broadcasting only one word. You are hereby admonished for 
this rule violation," said the letter from FCC Complaints and Investiga- 
tions Branch Chief Norman Goldstein. 

lnterep Signs Deal With Entercom 

Interep Radio Store has signed an exclusive, long -term agreement 
with Entercom to provide national advertising sales representa- 

tion for the group's 11 stations in six markets. 
The agreement consolidates national sales for Entercom under the In- 

terep umbrella. Previously the group's stations had been represented by 
Interep's D &R Radio, Katz Radio Group, and CBS Radio Reps. "It is 

very gratifying to see D &R rewarded for their superb performance in rep- 
resenting four of Entercom's stations," said Interep President Les Gold- 
berg. Entercom marks the third major exclusive group representation 
agreement signed by Interep since January 1. Clear Channel was the 
first, followed by Keymarket Radio stations. 

EZ Names EEO Coordinator 

EZ Communications has named Glenise Cloudy as National 
Equal Employment Opportunity Coordinator. EZ, which has EEO 

coordinators in each of its eight markets, is the first radio group in the 
country to create such a post at the national level. 

Cloudy will continue to serve as Research Director at EZ's KSD -AM & 
FM & KYKY- FM/St. Louis. As EEO Coordinator, she is responsible for 
coordinating the EEO efforts of the individual stations and redesigning the 
corporate EEO program. 

`We're finding that we need to reach out in a different way. The tradi- 
tional ways of finding the best people are not necessarily the best," said 
KSD -AM & FM & KYKY VP /GM Karen Carroll. "We are trying to expand 
the number and diversity of the applicants ... and get more people to see 
radio as a profession." 

Vegas Market A Good Bet 

Las Vegas is projected to be the fastest -growing radio market through 
1999 according to research by BIA Publications. The analysts pre- 

dict an average growth rate of 6% for radio throughout the industry, while 
Las Vegas weighed in at 7.7 %. Other markets above 7% include: 

Atlanta 7.6% Raleigh 7.4% Nashville 7.0% 
Charlotte 7.5% Denver 7.1% Portland 7.0% 
Austin 7.5% Houston 7.1% Albuquerque 7.0% 



What A Difference A Chance Makes! 

Y.E.S. TO JOBS Interns 1987 

look where they are now! 
Racquel Caldwell Real Estate Administrator 

Jai Cannon Independent Producer /Owner, Oktav Productions & Studio 

José Castellon Assistant Engineer, A &M Studios 

Marsha Cole Program Coordinator, Y.E.S. TO JOBS 

Kisha Cravin Administrative Services Manager, Perspective Records 

Morgan Fouch Account Coordinator, Burrell Communications Group 

Sergio Gonzales Assistant Data Processing Production Manager, WEA 

Stan Kurianski Owner /Commercial Artist, Stan Kurianski Advertising & Design 

Heidi Othmer Promotions Director, KLAX FM & KXED AM Los Angeles 

Eric Reed Jazz Pianist, Impulse! Records 

James Staten Field Director, Rock the Vote 

Derrick Wade Business and Legal Affairs Assistant, Hanna Barbera 

"People Can't Be What They Don't Know Exists" 

To give a chance to a 16 -18 year old minority, high - school student, contact: 
Y.E.S. TO JOBS JALEESA HAZZARD 213 469 241 1 x3598 
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DEALS OF THE WEEK 
Granum Communications Corp $410 million 

WAOK-AM & WVEE-FM/Atlanta 
WCAO-AM & WXYV-FM/Baltimore 
WBOS-FM & WOAI-FM/Bnston 
KHVN-AM, KOAI-FM & KRBV-FRt/Dallas 
WHOO-AM, WNTQ-FM & WMMO-FRVOrlando 

US Radio Inc. $140 million 
KHEY-AM & FM & KPRR-FM/EI Paso 
KJOJ-AM & FM/Houston 
KOOK-FM & MIX-FRVLitt/e Rock 
WDIA-AM & WHRK-FRVMemphis 
WKKVFRVMilwaukee 
WSVY-AM & FM, WJCD-FM & WOWI-FM/Norlolk 
WIND-FM & WQQKFAVRaleigh 
WRAW-AM & WRFYFRVReading, PA 

TRANSACTIONS 

1996 DEALS TO DATE 
Dollars To Date: $2,006,636,376 

(Last Year $620, 609, 987) 

This Week's Action: $653,709,127 
(Last Year: $88,606,220) 

Stations Traded This Year: 182 
(Last Year: 175) 

Stations Traded This Week: 44 
(Last Year* 21) 

Infinity Grabs Granum 
In $410 Million Megadeal 

After buying U.S. Radio, Clear Channel jumps into lead with 61 stations 

Granum Communications 
Corp. 
PRICE: $410 million 
TERMS: Duopoly deal; stock sale for 
cash 
BUYER: Infinity Broadcasting Corp., 
headed by President/CEO Mel Kar- 
mazin. It owns 34 other stations. 
SELLER: Granum Communications 
Corp., headed by President/CEO Herb 
McCord 

WAOK -AM & WVEE -FM/ 
Atlanta 
FREQUENCY: 1380 kHz; 103.3 MHz 
POWER: 5kw day /4.2kw night; 100kw 
at 1020 feet 
FORMAT: Gospel; Urban 

WCAO -AM & WXYV -FM/ 
Baltimore 
FREQUENCY: 600 kHz; 102.7 MHz 
POWER: 5kw; 50kw at 436 feet 
FORMAT: Gospel; Urban 

WBOS -FM & WOAZ -FM/ 
Boston 
FREQUENCY: 92.9 MHz; 99.5 MHz 
POWER: 8.8kw at 1152 feet; 32kw at 
1670 feet 
FORMAT: AC; NAC 

KHVN -AM, KOAI -FM & 
KRBV- FM/Dallas 
FREQUENCY: 1240 kHz; 107.5 MHz; 
100.3 MHz 
POWER: 1 kw; 25kw at 1647 feet; 98.3 
MHz at 1670 feet 
FORMAT: Religious; NAC; Urban 

WHOO -AM, WHTQ -FM & 
WMMO- FM/Orlando 
FREQUENCY: 990 kHz; 96.5 MHz; 
98.9 MHz 
POWER: 50kw day /5kw night; 100kw 
at 1598 feet; 38kw at 440 feet 
FORMAT: Nostalgia; Rock; AC 

US Radio Inc. 
PRICE: $140 million 
TERMS: Duopoly deal; stock sale for 
cash 
BUYER: Clear Channel Communica- 
tions Inc., headed by President/CEO 
Lowry Mays. It owns 43 other U.S. ra- 

dio stations, 16 U.S. television stations, 
and eight radio stations in Australia. 
SELLER: U.S. Radio Inc., headed by 
Chairman/CEO Ragan Henry 

KHEY -AM & FM & KPRR- 
FM/EI Paso 
FREQUENCY: 690 kHz; 96.3 MHz; 
102.1 MHz 
POWER: 10kw; 88kw at 1391 feet; 

100kw at 1191 feet 
FORMAT: Oldies; Country; CHR 

KJOJ -AM & FM/Houston 
FREQUENCY: 880 kHz; 103.3 MHz 
POWER: 10kw day /1 kw night; 100kw 
at 994 feet 
FORMAT: Religious; Religious 

KDDK -FM & KMJX- FM/Little 
Rock 
FREQUENCY: 100.3 MHz; 105.1 MHz 
POWER: 82.9kw at 1053 feet; 79kw 
at 1053 feet 
FORMAT: Country; Classic Rock 

WDIA -AM & WHRK -FM/ 
Memphis 
FREQUENCY: 1070 kHz; 97.1 MHz 
POWER: 50kw day /5kw night; 100kw 
at 532 feet 
FORMAT: Urban; Urban 

WKKV- FM/Milwaukee 
FREQUENCY:100.7 MHz 
POWER: 50kw at 499 feet 
FORMAT: Urban 

WSVY -AM & FM, WJCD -FM 
& WOWI- FM/Norfolk 
FREQUENCY: 1350 kHz; 107.7 MHz; 
105.3 MHz; 102.9 MHz 
POWER: 5kw; 5.2kw at 328 feet; 50kw 

TRANSACTIONS AT A GLANCE 

WSRF -AM & WSHE- FM/Miami $57.5 million 
WFRX -AM & FM/West Frankfort, IL $285,000 
KSGS -AM & KMJZ- FM/Minneapolis $22 million 
WAYV- FM/Atlantic City, NJ $3.1 million 
WJDM- AM/Elizabeth, NJ $11.5 million 
WTKO -AM & WQNY- FMRthaca, NY $2.1 million 
WENZ- FM/Cleveland $6 million 
WRRO- AM/Warren, OH $35,000 

WTTC -AM & FM/Towanda, PA $175,000 
WBCR- AM/Aloca, TN $114,127 for 75% 
KRTX- FM/Galveston $900,000 

at 499 feet; 50kw at 469 feet 
FORMAT: Urban; Urban; NAC; Urban 

WNND -FM & WQQK -FM/ 
Raleigh 
FREQUENCY: 103.9 MHz; 97.5 MHz 
POWER: 7.9kw at 577 feet; 100kw at 
981 feet 
FORMAT: NAC; Urban 

WRAW -AM & WRFY -FM/ 
Reading, PA 
FREQUENCY: 1340 kHz; 102.5 MHz 
POWER: 1kw; 19kw at 807 feet 
FORMAT: Nostalgia; CHR 

WSRF -AM & WSHE -FM/ 
Miami 
PRICE: $57.5 million 
TERMS: Duopoly deal; terms not avail- 
able at presstime 
BUYER: TK Communications, head- 
ed by President John Tenaglia 
SELLER: Paxson Communications, 
headed by Chairman/CEO Lowell Pax- 
son. It owns 18 other stations, includ- 
ing WFTL -AM, WINZ -AM, WLVE -FM 
& WZTA- FM/Miami. 
FREQUENCY: 1580 kHz; 103.5 MHz 
POWER: 10kw day /5kw night; 100kw 
at 1007 feet 
FORMAT: Ethnic; Adult Alternative 
BROKER: Paul Leonard of Star Me- 
dia Group 

1 

WFRX -AM & FM/West 
Frankfort 
PRICE: $285,000 
TERMS: Duopoly deal; asset sale for 
cash 

BUYER: Dennis Doelitzsch. He has 
interests in WDDD -AM /Johnston 
City, IL; WDDD -FM/Marion, IL; and 
WVZA -FM/Herrin, IL. Phone: (618) 
997 -8123 
SELLER: Pyramid Radio and Tele- 
vision Broadcasting Co. Inc. Phone: 
(618) 932-6615 
FREQUENCY: 1300 kHz; 97.7 MHz 
POWER: 1 kw day /60 watts night; 3kw 
at 164 feet 
FORMAT: NAC; NAC 

KSGS -AM & KMJZ -FM/ 
Minneapolis 
PRICE: $22 million 
TERMS: Cash 
BUYER: Nationwide Communica- 
tions Inc., headed by President Steve 
Berger. It owns 10 other stations. 
SELLER: Park Communications 
Inc., headed by President Wright 
Thomas 
FREQUENCY: 950 kHZ; 104.1 MHz 
POWER: 11 kw; 92kw at 1070 feet 
FORMAT: Oldies; NAC 
BROKER: Charles Giddens and 
Brian Cobb of Media Venture Part- 
ners and Gary Stevens of Gary 
Stevens & Co. 

WAYV- FM/Atlantic City 
PRICE: $3.1 million 
TERMS: Cash 
BUYER: Equity Communications 
L.P., headed by Stephen Gormley 

Continued on Page 7 
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Radio'. Digital 
Storage System 

Call today for information "` ":'free demo kit at 
217 -224 -9600, or contact us now on the World Wide Web at 
http : / /www.bdcast.com, e-mail futureObdcast.com. 

See AudioVAULT at NAB '96, Las Vegas, Booth #2601 

lou need tight sound. It's what's 
expected and what your station needs to 
stay on top. Broadcast Electronics' 
AudioVAULT® is in your future. Its 
"grab- 'em -as -you- need -'em" random 
access is at use in more stations than 
any other system. And for good reason. 
Your on -air staff will find the Windows'"- 
based AudioVAULT as easy to use as a 

cart machine. It will grow as your 
operation grows. As for what it does for 
your sound... let's just say you'll never 
be this tight, ever. 

I -E 'BROADCAST 
ELECTRONICS, INC. 

WORLD LEADER IN RADIO BROADCAST TECHNOLOGY 
4100 N. 24th Street/P.O. Bos 3606/Oulncy, IL 62305 -3606/(217)224- 9600/Fas: (217)224 -9507 

Internet: www.bdcast.com/E- Mail:: bdcast @bdcast.com 

Windowsr"is a trademark of Microsoft 


