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INSIDE: 
AN INSIDE LOOK AT 
AN NAC MUSIC TEST 
NAC programmers have begun to 
use music testing like never before. 

R &R NAC Editor Carol Archer takes 

a behind -the -scenes look at a 

MixMaster test in a Top 10 market. 

Page 79 

STATIONS REACT TO 
HERNDON SITUATION 
Country PDs and MDs discuss how 
Ty Herndon's recent arrest has 

affected airplay, on -air coverage, and 

perhaps his future. 
Page 44 

ROCK RADIO ENTERS 
THE WORLD WIDE WEB 
KZRR /Albuquerque PD Frank Jaxon 
and WZLX/Boston PD Butz Knight 
outline the advantages to 
establishing a station site on 

the Internet. 
Page 65 

UNCONVENTIONAL TALK 
HITS SMOKIN' NUMBERS 
By appealing to younger listeners 
and emphasizing local concerns, 
Talk WKTS /Orlando is pulling down 
strong numbers in the younger 
male demos. 

Page 26 

IN THE NEWS ... 
Nancy Stein appointed WB 
VP /Promo & Special Projects 
Dick Ferguson elected 
NAB Radio Board Chairman 

David Manning now VP 

Clear Channel/Tampa; 
Kevin Malone takes 

WMTX VP /GM post 
Dale Connone becomes 
Epic VP /Singles Promo 
Tim Burruss named 
Hollywood VP /Promo 

Page 3 

Doug Sterne becomes 
WMVP /Chicago VP /GM 
Carey Davis to Group W 
VP /Sales Development; 
Greg Janoff takes 
WINS /NY GSM post 
Neal Mirsky new 
WOFX/Cincy PD 

Doug Abernathy now VP /GM 
KONO -AM & FM /San Antonio 
Alex Coronfly named 
Geffen AC Promo Dir. 

Page 10 

NEWSSTAND PRICE $6.50 

.......... 

THE INDUSTRY'S NEWSPAPER 

Deposed Morris Sues WMG 
The $50 million question: Did Fuchs have cause? 

BY COREY LEVITAN 
R &R STAFF WRITER 

Ousted Warner Music Group 
U.S. Chairman Doug Morris 
filed a $50 million lawsuit against 
his former employer Friday (6/ 
23), claiming he was fired by 
WMG Chairman Michael Fuchs 
without cause. Morris met the axe 
last week, two days be- 
fore a May 15 letter 
promised he would be 
promoted to President/ 
CEO of WMG world- 
wide, according to the 
suit. 

Morris claims his em- 
ployment contract - 
which had four years re- 
maining - specified a 
$50 million payment 
upon dismissal without 
cause. "When terminating plain- 
tiff's employment, defendant did 
not even allege that it was for 
cause," read the lawsuit, filed in 
New York state court. 

Thinking he was about to be 
promoted last Wednesday (6/21), 
Morris was instead handed a press 
release announcing his departure, 
then ordered by Fuchs to clean out 
his office immediately. The next 
day he was reportedly given a let- 
ter stating that his ouster was for 
cause, but the cause was not clear- 
ly spelled out. 

Other Heads Safe 
In interviews, Fuchs cited Mor- 

ris's alleged corporate politicking 
and divisive management style as 
reasons for the unexpected move. 
Fuchs - who assumed all of 
Morris's domestic responsibilities 
in addition to overseeing the 

worldwide division and 
chairing operations at 
Time Warner's HBO - told the AP that the 
domestic division "was 
not working together 
well" despite its success. 
(WMG led U.S. music 
sales last year with 
21.1% of the market.) 
Sources placed the exit 

package Moms was of- 
fered at $26 million. 

Time Warner is said to have re- 
cently settled with Fuchs's prede- 
cessor, Bob Morgado, for be- 
tween $30 -$50 million. 

Speculation on the future of 
WMG label heads Val Azzoli 
(Atlantic), Sylvia Rhone (Elek- 
tra), and especially Danny Gold- 
berg (Warner Bros.) - all Mor- 
ris appointees and close friends - 
has been top water cooler discus- 
sion for a week. Fuchs has made 
it clear that those jobs are safe, 

Mo 

Evans Becomes 
Sr. VP/Black 
Music At RCA 

Evans 

Kevin Ev- 
ans has been 
named Sr. VP/ 
Black Music for 
RCA Records. 

Label Presi- 
dent Bob Ja- 
mieson com- 
mented, "We 
are excited 
that Kevin has 
joined us to 
continue 

building upon our Black Mu- 
sic foundation and revitalize 
that repertoire." 

Evans joins Nipper's Team 
from Scotti Bros. Records, 
where he served as Black Music 
President. He will now over- 

EVANS/See Page 18 
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MORRIS /See Page 18 

Talk Show Host Convention: 
Just A Tempest In A Teapot 

Liddy fury casts shadow over sparse sessions 
BY RANDALL BLOOMQUIST 
R &R NEWS)TALK EDITOR 

HOUSTON - In what has become a familiar turn of events, con- 
troversy totally overshadowed substance last week at the sev- 

enth annual meeting of the National Association of Radio Talk 
Show Hosts (NARTSH). 

From the opening reception to the closing dinner, the event was 
dominated by the debate over the NARTSH board of di}ectors's split 
decision to bestow its Freedom of Speech Award to Westwood One 
talker G. Gordon Liddy. Liddy has drawn heavy criticism for offer- 
ing on -air tips for shooting federal agents and using pictures of Presi- 

NARTSHJSee Page 18 

NYSE Takes Stock In Infinity 
To commemorate Infinity Broadcasting's induc- 
tion into the New York Stock Exchange, a 30- 
foot -high radio played samples of the group's 

stations at the exchange's 11 Wall Street entrance. In 

addition, the intersecting New Street was named Infin- 
ity Way for the day. Pictured in front of the exchange 
are Infinity Chairman Gerry Carrus, NYSE Chairman 
Dick Grasso, and Infinity President/CEO Mel Kar- 
mazin, co- Chairman Mike Weiner, and CFO Farid 
Suleman. 

Casey Kasem Celebrates 25 
Years Of Countdown Magic 

Twenty -five years 
ago this holiday 
weekend - July 4, 

1970 to be exact - seven Wa- 
termark affiliates carried 
"American Top 40," Casey 
Kasem's first national count- 
down. His current Westwood 
One shows now boast millions 
of listeners worldwide. 

In an exclusive R &R inter- 
view with the "King Of The 
Countdowns" starting on Page 
56, Kasem describes how a 
magazine in a radio station 
trash barrel helped transform 
Kasem from local air person- 
ality to national celebrity. 

Tom Rounds and Ron Ja- 
cobs, integral players in those 
early days, recount their obser- 
vations about Kasem's story- 

Kasem 

telling abilities and how the 
show was born. They also 
candidly explain the reality of 
what it was like doing syndi- 
cated programming 25 years 
ago and the obstacles they 
surmounted to play the hits 
"from Baltimore to Bakersfield 
and Battle Creek to Baton 
Rouge." 

See Mike Kinosian's Column On Pages 56 & 58 

Anti -Dereg 
Coalition Sets 
New Agenda 

Wants 50/50 national 

ownership ceiling 
BY MARY ANN BARTON 
R &R WASHINGTON BUREAU 

The Coalition for Broadcast 
Diversity, now with the muscle 
of 19 broadcast group owners 
behind it, has come out swinging 
against the proposed elimination 
of local and national ownership 
limits. The coalition's leader, 
Greater Media CEO Tom 
Milewski, last week unveiled a 
legislative proposal that the group 
is shopping around to members 
of Congress. It includes: 

Capping national ownership 
limits (currently 20 AMs and 20 
FMs) at 50 AMs and 50 FMs 

Retaining current !local limits 

DEREGULATION /See Page 18 



"So Who Really Cares? 
It's Just A Bumper Sticker, Right ?" 

Ask the station GM or Owner how much they care about your station's image. If your sticker supplier is just slapping logos on vinyl, 

look for something better. The last thing you need is to be up against a deadline, then get a shipment of stickers with the color a little off, or 

a logo out of registration. Every sticker at Communication Graphics is treated like the creative art it is. Each one with eye -catching colors and 

designs. Stickers from CG won't fade, crack or peel either. They're thicker, and we use better quality inks. Don't get stuck. Call us first. 

Communication 
Graphics Inc 
Images that last. 

1765 North Juniper, Broken Arrow, OK 74012 (918) 258 -6502 FAX 1- 918 -251 -8223 1- 800 -331 -4438 

92.5 ;' _ 411.13 
Moe Classic Rock Statiora 

JAMS! 



Stein Appointed 

WB VP/Promo 

Stein 

Nancy Stein 
has been upped 
to VP /Promo- 
tion & Special 
Projects for 
Warner Bros. 
Records. 

Stein, most 
recently Na- 
tional Director/ 
Promotion, 
joined the label 
in 1981 as Lo- 

cal Promotion Manager for Cin- 
cinnati and Indianapolis. 

"Nancy Stein is one of the most 
motivated, dedicated, and innova - 

STEIN /See Page 18 

Connone Upped To 

Epic VP/Singles 

Connone 

Dale Con 
none has been 
promoted to 
VP/Singles 
Promotion at 
Epic Records. 
Connone, who 
served as Ep- 
ic's Sr. Direc- 
tor /Singles 
Promotion 
since 1993. 
will be respon- 

sible for all aspects of the label's 
singles promotion. 

VP/Promotion Barbara Selt- 
zer remarked, "Dale's experience 

CONNONE /See Page 18 

Burruss Named To 

VP/Promo Post At 
Hollywood Label 

Burruss 

Veteran pro- 
motions rep 
Tim Burruss 
has been named 
VP /Promotion 
for Hollywood 
Records. 
Burruss will 
oversee all of 
Hollywood's 
promotional 
activities 
and report 

directly to Sr. VP /Promotion 
BURRUSS /See Page 18 

R &R Observes 
July 4 Holiday 

In observance of the Inde- 
pendence Day holiday, R &R's 
Los Angeles, Nashville, and 
Washington, DC offices will be 
closed Tuesday, July 4. The ed- 
itorial deadline for R &R's July 7 
issue will be Monday, July 3. 

Just Say No -J! 

When WFLZ'Tampa morning pranksters M.J. Kelli and B.J. Harris 
decided to have some fun with another celebrity that uses a "J" in 
his initials, little did they expect a bevy of attomeys to rain on their 
parade. Well, they did, and the bottom phcto shows how the Jacor 
CHR responded to O.J. Simpson's cease & desist request. Jacor's 
KRFX/Denver is also the target of a Simpson C &D.: the Classic 
Rocker has billboards featuring likenesses of O.J. and Charles 
Manson with the headline, 'Bad Company" 

NewCity's Ferguson Voted 
NAB Radio Board Chairman 

Anderson elected to Vice Chairman post; 

Jones becomes new Joint Board Chairman 

NewCity 
Communica- 
tions Presi- 
dent /CEO 
Dick Fergu- 
son was elect- 
ed Chairman 
of the NAB 
Radio Board 
during this 
week's board 
meetings. 

In other 
elections, KHWY Inc. President/ 
owner Howard Anderson was 
voted Vice Chairman, and 
Meredith Broadcasting Presi- 
dent Philip Jones was chosen 

Ferguson Anderson 

Joint Board 
Chairman. 

Uppermost 
on the Radio 
Board agenda 
meeting Mon- 
day (6/26) was 
congressional 
legislation that 
would elimi- 
nate ownership 
limits (see sto- 
ry, Page 1). 

Among the other hot topics: 
performance right legislation 

making its way through Congress 
congressional and think tank 

RADIO BOARD /See Page 18 

Manning Now Clear Channel 

VP/Tampa; Malone WMTX VP/GM 
WRBQ- 

AM & FM/ 
'Pampa VP /GM 
David Man- 
ning has been 
promoted to 
VP/Tampa for 
Clear Chan- 
nel Commun- 
ications. He'll 
continue as 
GM of WRBQ 
and will now 
oversee Hot AC sister WMTX- 
AM & FM. Concurrently, 
WMTX GSM Kevin Malone 

Manning Malone 

has been upped 
to VP /GM. 
Manning 

commented, 
"I'm looking 
forward to 
working close- 
ly with Kevin 
to maximize 
all of Clear 
Channel's 
strengths and 
opportunities 

in Tampa." 
Manning was Exec. VP /COO 
CLEAR CHANNEL/See Page 18 
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1995 DEALS TO DATE 

Dollars To Date: $1,285,703,064 "! 

(Last Year $1,313,377,134) 

This Week's Action: $62,118,480 
(Last Year: $225,837,000) 

Stations Traded This Year: 607 
(Last Year 640) 

Stations Traded This Week: 31 
(Last Year 22) 

DEAL DETAILS BEGIN ON PAGE 6 

Regent Communications 
Acquisitions $50 million 

includes. 
KMXV -FM & KUDL -FM/Kansas City 
WEIL -FM & WXLY- FM/Charleston, SC 
KALL-AM, KKAT -FM & KODJ -FM/ 
Salt Lake City 

The entire Apollo chain goes to Regent in 
this mega -deal. For more details, see sto- 
ry, below right. 

Evergreen Headed Back To Equity Well 
Evergreen Media has announced plans for a sec- 

ondary public offering of 4.62 million shares of its Class 
A common stock in an attempt to pay down debt. 

Page 6 

ABC, Reuters To Expand; 
AP Issues Warning 

While ABC Radio and Reuters plan their expan- 
sion to target "several thousand more" radio stations, 
the AP takes a tough stand on unauthorized use of 
AP copy. Page 6 

RADIO BUSINESS 
FCC Reassesses Minority Preference 
BY MARY BARTON 
R&R WASHINGTON BUREAU 

The FCC's recent proposal to eliminate minority prefer- 
ence provisions for its August auction of Personal Communi- 
cations Services licenses has some observers wondering whether 
the agency might nix other such programs. 

The agency is seeking comment 
on its program to offer discounts to 
women and minorities. It's propos- 
ing to temporarily scuttle all race - 
and gender -based provisions for the 
August 29 auction because bidders 
reportedly were worried about legal 
challenges. The Commission made 
the decision in response to a recent 
Supreme Court decree that reduces 
the justification for affirmative ac- 
tion programs. 

It's uncertain whether the Com- 
mission might change the various 
programs it has adopted over the 
years to enhance minority owner- 
ship. Those programs include: 

The distress -sale policy, permit- 
ting a licensee designated for a re- 
vocation or renewal hearing to 
transfer the license to a qualified 
minority applicant at discounted 
or lower- than -fair -market value. 

Granting "qualitative enhance- 
ments" to minority applicants com- 
peting against other applicants in 
comparative hearings. 

Allowing multiple ownership 
rule exceptions. FCC rules permit 
owners to own 20 AM/20 FM sta- 
tions and increase the cap to 23AM/ 
23 FM stations if the additional three 
stations are controlled by minorities 
or small businesses. 

Rules Review Requested 
FCC Chairman Reed Hundt has 

asked the agency's general coun- 
sel, Bill Kennard, to conduct a 
review of all the minority prefer- 
ence rules the agency now uses. 
"The purpose of the review is to en- 
sure that we apply [the Supreme 
Court decision] fully and neverthe- 
less continue to fulfill our commit- 
ment to include minorities and worn - 
en fully in the communications rev- 
olution," Hundt said in a recent 
speech at Howard University. 

Hundt has "assured me that the 
FCC ... stands ready to defend its mi- 
nority ownership and employment 
policies," said Henry Rivera, Chair- 
man of the Minority Media and 

May 25, 1995 

RADIO EQUITY PARTNERS 
LIMITED PARTNERSHIP 

has acquired 

WWRX (FM) 
Providence (Westerly), Rhode Island 

from 

WESTERLY BROADCASTING COMPANY 
The undersigned initiated the above, assisted in the negotiations 
and acted as the exclusive broker for the transaction. 

Richard A. Foreman Associates 
Media Brokerage & Consulting 
330 Emery Drive East 
Stamford, Connecticut 06902 
203 327 -2800 

Telecommunications Council, 
which promotes minority interests 
before the Commission. Rivera 
noted that "all of the FCC's broad- 
casting ... minority ownership and 
EEO programs serve the highly 
compelling governmental interests 
of fostering diversity, remedying 
past discrimination, and promoting 
competition in industries essential 
to democracy, commerce, culture, 
and defense." 

He said the agency's minority 
preference programs "impose few 
constraints on opportunities for non - 
minorities, áre narrowly tailored, 
and are highly cost -effective. They 
can, must, and shall survive." 

Some broadcasters have com- 
plained that the FCC's EEO report- 
ing requirements are unfair. In a re- 
cent FCC budget hearing before the 
House Commerce Telecommunica- 
tions Subcommittee, Rep. Jack 
Fields (R -TX) saidTexas broadcast- 
ers have told him the Commission 
is issuing fines to "punish the indus- 
try for not complying." 

Hundt told the panel the agency 
is "in the process now of simplify- 
ing [the EEO reporting requirement] 
for small broadcasters." 

MID -MARKET MONSTER 

Regent Acquires Apollo 
In $50 Million Deal 
Terry Jacobs's dream of building a top- ranked medium - 

market radio group moved closer to realization this week 
when his Regent Communications inked a $50 million 
deal to acquire the seven Apollo Partners stations. 

"The Apollo stations fit Re- 
gent's strategic plan almost per- 
fectly," said Jacobs. "Our goal is 
to build a significant and profit- 
able radio company in medium - 
sized markets. With this acquisi- 
tion, Regent's markets will range 
in size from No. 27 [Kansas City] 
to No. 82 [Charleston] and in- 
clude two of the country's fast- 
est- growing markets, Las Vegas 
and Salt Lake City? 

The properties Regent is acquir- 
ing from Apollo are: KALL -AM, 
KKAT -FM & KODJ- FM/Saf Lake 
City, KMXV -FM & KUDL- FM/Kan- 
sas City, and WEZL -FM & WXLY- 

FM/Charleston, SC. Because the 
Charleston stations are poised to 
begin the FCC license renewal pro- 
cess, the deal has been split into 
two parts. Regent will first acquire 
the Salt Lake City and Kansas City 

outlets and close on the Charles- 
ton combo later in the year. 

$65 Million Credit Line 
Regent, based in Covington, 

KY, has obtained a $65 million se- 
nior credit line from the Bank of 
Montreal that will be used to help 
pay for the acquisition. Apollo 
President Bill Stakelln will join 
Regent as an equity holder with 
the title Exec. VP /COO. 

Jacobs told R &R: "8ú1's got a tre- 
mendous background in radio, and 
we intend to use his knowledge and 
experience as we continue to grow. 
We don't intend to stop here? 

Regent already owns nine 
stations, including WRES -AM, 
WFIA -AM, WDJX -FM & WHKW- 
FM/Louisville, KFMS -AM & FM 
& KSNE -FM /Las Vegas, and 
WLQT -FM & WOOL- FM /Day- 
ton. The group also has joint 
sales agreements with WQLL- 
FM /Louisville and KEYV /Las 
Vegas. 

WHAT'S RADIO ALL ABOUT? - That's the question KRG Dimensions, Katz Radio Group's strategic sales and 

marketing division, hoped to answer when they gave media planners from D'Arcy Masuis Benton & Bowles a tour of 
client station WPLJ/NY. The idea was to enable media planners and buyers to see what the station was all about, and 

how it could fit into their next media buy. Taking a break to pose with WPLJ PD /morning show host Scott Shannon 

(fourth from left) are (l -r) D'Arcy's Katz Hogan, Brian Goodman, Bette Kestin, D'Arcy's Christine Bacon, and Michael 

Knopf, KRG's Keri Larsen, D'Arcy's Sarah Herrlinger, WPLJ NSM Steve Bomeman, and KRG's Melissa Goidel. 

II I 



You've Been To War College 
Now It's Time For Grad School 

Build And Manage Your Brand The Fortune 500 Way 

Today, your job is tougher than ever. 
You have a fixed set of resources 

(usually smaller), a number to hit (always 
higher), and no time to waste. In this 
environment, your management tools 
have to be the best. 

Fortune 500 Management 
Branding. The world's most successful 

companies live by it. Wall Street rewards it. 
Madison Avenue exists because of it. 
Consumers respond to it. 

Open a business magazine, an adver- 
tising journal, or a media trade. What are 
top media managers talking about? Their 
brands. Why? Because television, print, 
and innovative radio managers now realize 
that their consumer products are governed 
by the same laws that make every other 
consumer product a success or a failure. 

Branding: The Next Level 
The things you learned in war college 

worked in the 80's because the industry 
was different back then. 

But today, there's simply no easy way 
to solve the challenges created by audi- 
ence fragmentation and tighter budgets. 

Everybody is now fighting for 25 -54 
numbers and there's no place to run when 
things get tough. 

You have to take what you've got and 
make it better. Every dollar that you put 
into the station has to increase cash flow 
today. That's where branding fits in. 

Branding was developed by Fortune 
500' marketers who get paid to build 
profits. They use specific research tools 
and management techniques to make their 
products stand out on crowded shelves, to 
earn customer loyalty, and to maximize 

profitability. Just ask them; Branding is 
simply the best way to compete. Period. 

Stratford: The Branding Authority 
Stratford is radio's exclusive source 

for branding know -how. That's why the 
NAB asked us to write The Franchise, the 
definitive book on radio branding. 

Stratford uses the branding discipline 
to help clients solve their problems and hit 
their numbers. They use our strategic 
research, music testing, focus groups, and 
branding techniques to learn more about 
their position and their customers than 
they ever have before. 

Branding is a step -by -step process for 
competing more effectively today and in 

the future. It's time for your team to 
graduate to branding. To learn how, call 
John Dickey at 404 -688 -1166. 

STRATFORD RESEARCH 
The Branding Authority 
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RADIO BUSINESS 

Evergreen Media Plans Secondary Public Offering 
Evergreen Media (NASDAQ: EVGM) is head- 

ed back to the equity well. The Irving, TX- 
based radio group this week announced plans for 
a secondary public offering of 4.62 million shares 
of its Class A common stock. 

The company plans to use the money to pay down debt. 
The offering is being underwritten by a syndicate led by 
Alex. Brown & Sons and includes CS First Boston; 
Donaldson, Lufkin & Jenrette; UBS Securities; and 
Wertheim Schroder. 

Evergreen, the country's second -largest pure radio 
group (after Infinity Broadcasting), owns 22 radio sta- 

tions, including KKBT /Los Angeles and five radio sta- 
tions in Chicago. The company went public in May 1993. 
Evergreen closed at 25 -3/4 on Tuesday (6/27). 

ABC Radio, Reuters Expand 
Coverage; AP Issues Warning 

ABC Radio and Reuters have a new, five - 
year agreement to expand ABC NewsWire, 

the 24 -hour news service, and plan to target "sev- 
eral thousand more" radio stations in need of a 

wire service.And starting July 3, Reuters will com- 
bine coverage from States News Service, which 
provides state -specific news from Washington. 

"We believe the alliance of ABC, Reuters, and States News 
Service makes ABC NewsWire the best value radio stations 
across the country can buy," Reuters America Inc. Exec. VP/ 
Editor Paul Eedle said in a statement. 

Meanwhile, last week the Associated Press issued a 
stern warning to member stations, reiterating its policies 
about unauthorized use of AP copy. The news service re- 
cently forced a news wire competitor to stop using AP -based 
news stories it was buying from a stringer who worked at an 
AP- member station. "If [other news wires] rewrite other peo- 
ple's news, they'd better not use AP," said AP Broadcast 
Division VP Jim Williams. 

TRANSACTIONS 

Regent Communications Pays 
$50 Million For Three Duopolies 

Ragan Henry's Atlantic -Allur Inc. picks up Atlantic City FM for $2.7 million 

Regent Communications 
Acquisitions 
PRICE: $50 million 
TERMS: Duopoly deal; asset sale for 
$45 million cash and a three -year, $5 
million promissory note at the prime 
rate of interest plus 1% 
BUYER: Regent Communications, 
headed by President/CEO Terry Ja- 
cobs. It owns nine other stations. 
Phone: (606) 292 -0030 
SELLER: Apollo Radio Holdings 
Company Inc., owned by William 
Stakelin, Terry Elks, and Ken Gor- 
man. Stakelin will become an equity 
holder in Regent Communications and 
will be involved in the new enterprise 
in the role of Exec. VP /COO. Phone: 
(212) 750 -4530 
BROKER: Paul Leonard of Star Me- 
dia Group 

KMXV -FM & KUDL -FM/ 
Kansas City 
FREQUENCY: 93.3 MHz; 98.1 MHz 

POWER: 100kw at 1056 feet; 100kw 
at 994 feet 
FORMAT: CHR; AC 

WEZL -FM & WXLY -FM/ 
Charleston, SC 
FREQUENCY: 103.5 MHz; 102.5 MHz 
POWER:100kw at 659 feet; 100kw at 

551 feet 
FORMAT: Country; Gold 

KALL -AM , KKAT -FM & 
KODJ- FM/Salt Lake City 
FREQUENCY: 910 kHz; 101.9 MHz; 
94.1 MHz 
POWER: 5kw day /1 kw night; 27.5kw 
at 3750 feet; 40kw at 3060 feet 
FORMAT: News/Talk; Country; Gold 

WXFL -FM/Florence 
(Muscle Shoals) 
PRICE: $565,850 
TERMS: Duopoly deal; asset sale for 
$300,000 cash and a $265,850 prom- 
issory note 

BUYER: Big River Broadcasting 
Corp., owned by S. Knox Phillips and 
Jerry Phillips. They own WSBM -AM 
& WQLT- FM/Florence and one other 
station. Phone: (205) 764 -8121 

SELLER: Benny Carle Broadcast- 
ing Inc., headed by President Benny 
Carle. It owns WBCF- AM/Florence. 
Phone: (205) 764 -8170 
FREQUENCY: 96.1 MHz 
POWER: 2450 kHz at 518 feet 
FORMAT: AC 

KWDA (FM CP)/White Hall 
PRICE: No cash consideration 
TERMS: Asset sale 
BUYER: Kenneth Ramsey of Nicho- 
lasville, KY, acquiring a 100% stock 
interest in Bayou Broadcasting Inc. 
Ramsey is buying one other station 
and has an 80% stock interest in three 
other stations. Phone: (606) 885 -5500 
SELLER: Eva McGee of Pine Bluff, 
AR, selling her 100% stock interest in 

Bayou Broadcasting Inc. Phone: (501) 
535 -5237 

TRANSACTIONS AT A GLANCE 

WXFL- FM/Florence (Muscle Shoals), AL $565,850 
KWDA (FM CP)/White Hall, AR No cash consideration 
KAXT-FM & KXDC- FM/Carmel, CA $2.5 million 
KHTN- FM/Los Banos (Merced- Modesto), CA $509,530 
WHNR- AM/Cypress Gardens (Lakeland), FL $250,000 
WAYV- FM/Atlantic City, NJ $2.7 million 
WQNJ- FM/Ocean Acres, NJ $1.1 million 
KIOT- FM/Los Lunas (Albuquerque -Santa Fe), NM $1.6 million 
WPTR-AWAlbany $700,000 
WWOF- AM/Camp Lejeune, NC $38,000 
KTCY- FM/Denison, TX $650,000 
KRJH -AM & KYOC- FM/Hallettsville- Yoakum, TX $290,000 
KAHT (FM CP)/Idalou, TX No cash consideration 
KWBC -AM & KMBV- FM/Navasota (Bryan -College Station), 
TX $225,000 
KYQX- FM/Weatherford, TX $58,200 (approximate) 
KKRT -AM & KKRV- FM/Wenatchee, WA $250,000 
WMIR- AM/Lake Geneva, WI $120,000 
WGLB -AM & FM/Port Washington, WI $311,900 
WGLB- FM/Port Washington $250,000 

FREQUENCY: 104.5 MHz 
POWER: 25kw at 328 feet 
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KAXT-FM & KXDC -FM/ 
Carmel 
PRICE: $2.5 million 
TERMS: Duopoly deal; asset sale for 
cash 
BUYER: Elettra Broadcasting Inc., 
headed by CEO Stephen Welch of 

Seattle and President/COO Kenneth 
Dennis of Larkspur, CA. It is buying 
KPIG- FM/Freedom, CA. Phone: (206) 
623 -1635 

SELLER: Radio Income Partners, 
headed by general partnerGreg Wein- 
stein. Phone: (408) 757 -2977 
FREQUENCY: 101.7 MHz; 93.5 MHz 
POWER: 800kw at 591 feet; 110kw at 
2260 feet 
FORMAT: CHR; Variety 
BROKER: Kahl & Co. 

KHTN -FM/Los Banos 
(Merced- Modesto) 
PRICE: $509,530 
TERMS: Duopoly deal; asset sale for 
cash 

Continued on Page 8 

Quite possibly the most perfect sound you'll ever hear. 

The EQ3 by NTI from the broadcast pros at Hams Allied. 
Once you experience EQ3 High Definition Audio, you'll 
never use any other sound enhancement system. We're 

that confident about NTI's EQ3, the world's first air band 
equalizer. 

"The EQ3 lets me create a sound field 
that easily matches, and even exceeds 
all expectations. I can't live without 
the EQ3, and I bring it to every session 

or production." 
- Bob Whyley, audio director, 

The Tonight Show with Jay Leno 

Phone: 800 -622 -0022 
Fax 317 -966 -0623 

Southern CA 800 -690 -2828 
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