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INSIDE: 
ALTERNATIVE UP, 
ROCK'S STEADY 
While nearly three out of four 

Alternative outlets racked up higher 

ratings in the Spring '94 survey, 

Rock stations held steady overall 

as smaller losses were offset by 

bigger gains. 

Pages 26-27 

ALL -SPORTS SCORES 
BIG IN KATZ STUDY 
Male. Young. Affluent. Loyal. 

According to the latest Katz survey, 

All -Sports radio comes up a winner 

in all four of these key categories. 

Page 35 

KOTR/SLO - NO 
OTTER STATION 
QUITE LIKE IT 
With the one -two 

combination of its free - 
floating playlist and its 

veteran air personalities, 

KOTR (K- Otter) /San Luis 

Obispo became the only 
Progressive outlet to hit No. 1 

12+ in the Spring '94 book. 

Page 28 

QUESTIONING YOUR 
MANAGEMENT STYLE 
Do your care about your staff? 

How do you show it? The 

answers to these and 10 other 
tough questions can provide 

uncommon insight into your own 

management style. 

Page 14 

g.WWW. >v°.«Wrs~~ëNAMAesi ri 
IN THE NEWS... 
Tom Matheson to 

KYCY /SF VP /GM 

Rick Caffey appointed 

WALR/Atlanta Station Mgr. 

John Curb new Curb AG 

label Dir. /Nat'l Promo 

Bobby Shaw named MCA 

VP /Crossover Promo 
. Page 3 

NEWSSTAND POKE $6.00 

Miami Spanish Stations 
In Center Of Cuban Crisis 

Radio becomes debate post, information 

source; Castro calls material "subversive" 

As a record number of Cuban refugees attempt to make 

their way to the United States, Miami's Spanish -language radio 

stations have become focal points for both controversy and dis- 

seminating information to listeners worried about friends and 
family. 

Talk programs airing on several of the market's numerous 
Spanish -language stations have become popular forums for ex- 

iled Cubans to voice their opposition to the Communist regime 
still in control of their island homeland. 

Cuban leader Fidel Castro, in a speech aired recently on 

CNN, denounced the "thousands of hours of subversive" pro- 
gramming the stations are broadcasting, saying they encourage 
unrest. An August 5 riot prompted Castro to lift a ban on stop- 

ping people who try to leave the island, prompting more than 
20,000 Cubans thus far to leave in makeshift boats. Most are 
being held at the U.S. Guantanamo Bay naval base rather than 
being allowed immediate emigration, prompting much crit- 
icism of the Clinton Administration's refugee policy within Mi- 

ami's Cuban population. 

`Talking With Cuba' 
Spanish Broadcasting System-owned WCMQ- AM/Mi- 

ami and WZMQ -FM /Key Largo, FL broadcast a program 
called "Hablando Con Cuba" - or "Talking With Cuba." The 
program, which can be heard in Miami and Cuba, links friends 
and family on the air. "We get a lot of calls from Old Cuba. 
We are devoted to that crisis;' said SBS Chairman Raul Alar- 
con Sr., a native of Camaguey, Cuba. 

The program, which normally airs Sundays, has expand- 
ed into a daily feature. Listeners in Cuba call the program 

CUBA/See Page 22 

FCC Sets Aside 
Denver Fine In 
Wake Of Ruling 

The FCC set aside a $2500 
contest violation fine against Ja- 
cor's KOA/Denver in response 
to a recent federal court ruling 
that the Commission's fine sys- 
tem was improperly imple- 
mented (R &R7/22). 

"I just take it as the Commis- 
sion saying they're dropping the 
fine until the FCC comes up with 
a new sustainable system," said 
Jacor attorney Marissa Repp. 
"In the long term, it's not signifi- 
cant - they're just holding fines 
up until they adopt a fine system 
the right way" 

The Commission's latest fine 
system was instituted in 1991 and 

FINES/See Page 22 

Arbitron: Reissued Market 
Reports Were Not Related 

Seven markets affected, but for varying 
reasons; diary reviews spot some problems 

An apparent flurry of Spring 
'94 Arbitron market re- 

ports - ranging in size from 
Norfolk, VA to Billings, MT - 
have been recalled and corrected 
in the past few weeks. Arbitron 
officials admit the number of re- 
issued books is above normal, 
but stress that the reasons behind 
each recall are independent from 
the others. 

Here's the chronology of book 
reissues: 

August 3 - WQWK-FM/ 
State College, PA was inadvert- 
ently listed with WQKK -FM/ 
Johnstown, PA as a simulcast. 
When broken apart, WQWK 
continues to be listed in the State 
College and Johnstown books, 
but WQKK disappears from both 
reports because it did not meet 
minimum reporting standards for 
a stand -alone station. The revi- 
sion did not affect other stations. 

August 25 - New sign -on 
WQLL -FM /Louisville was in- 

advertently omitted from the 
book, while WDJX AM had 
Metro and TSA estimates when 
it should have only been listed 
with DMA numbers (DMA - 
Designated Market Area - is the 
replacement term for ADI). No 
other stations were affected. 

August 26 - In the incident 
that had the widest impact, 25 
Hartford metro diaries in a newly 
created Meriden, Cl' zip code 
were inadvertently used In the 
New Haven metro. The 25 di- 
aries were restored to Hartford, 
and all diaries from both markets 
were again sample- balanced, re- 
sulting in modified 12+ esti- 
mates for 11 of Hartford's Top 20 

stations and 17 of New Haven's 
25 stations. No Hartford station 
moved more than two -tenths of 
a point, but one station's move 
from 4.9 to 5.0 created a three - 
way tie. In New Haven, one sta- 

ARBITAON/See Page 22 

Calderone Exits As WORE PD; 

Becomes Jacobs Consultant 
WDRE/Long Island 

and Modern Rock Net- 
work OM /PD'Ibm Cal - 
derone resigned last 
week (9/2) to become 
consultant for Jacobs 
Media's "The Edge" Al- 
ternative format. Calder - 
one will stay at 'DRE 
through the end of 
month and help find his 
successor. 

"Torn is one of the format's 
true trailblazers," said Jacobs 
Media President Fred Jacobs. 
"He's been on the front lines of 
modern rock and brings his ex- 

Calde rove 

perience and industry 
reputation to Jacobs Me- 
dia. He's a class act and 
is respected by 1 road - 
casters, the record corn - 
munity, and people who 
make music." 

Calderone told R &R, 
`At this stage of my ca- 
reer, I had two distinct 
paths to choose, and my 
decision was easy. I feel 

consulting for Jacobs Media is 

the next natural step. They've 
proven to the industry that 
modern rock is not a cookie - 

CALDERONE/See Page 22 

KILO Gets Big Jump On The Market 
That's no loyal listener perched precariously atop KILO/Colorado Springs' billboard, it's a lifesiz 
dummy. Still, the three signs promoting the Rock station's recent frequency flip have prompted 

a few concerned - and perhaps gullible motorists to call 911. Though the suicidal dum- 

mies survived last weekend's major hailstorm, they haven't been completely safe from harm. Ac- 

cording to Asst. PD Dave Milne, one dummy made good on its threat and fell to the ground, while 

another was found pierced with arrows. 

Kingston, Smith Share NY Success Stories Page 25 
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Matheson Named 
KYCY /SF VP /GM 

WBBM -FM 
(B96) /Chicago 
VP /GM Tom 
Matheson has 
been appointed 
to the same post 
at Alliance 
Broadcasting 
Young Country 
outlet KYCY 
FM /San Fran- 
cisco. Matheson 
replaces Station Manager Will 
Schutte, who was named VP/ 
GM of duopoly partners KFRC- 
AM & FM last month (R&R 
8/12). 

Alliance President /CEO John 
Hayes Jr. commented, "Tom is 

one of the more highly regarded 
GMs in radio today. We are very 
excited that he will be joining 
us:' 

Matheson said, "I look for- 
ward to building the Young 
Country franchise in San Fran- 
cisco. The format is a winner, 
and Alliance is one of the few 

relatively new radio companies 
building itself the right way." 

Matheson had been with the 
CBS CHR since 1985, when he 
joined as GSM; he was elevated 
to VP /GM in 1989. Prior to that, 
he spent five years in San Fran- 
cisco - four years as KRQR's 
GSM and one year as a Sales 
Manager for CBS-FM National 
Sales, with whom he started his 
radio career as a Chicago -based 
AE in 1978. 

Matheson 

Caffey Now WALR 

Station Manager 

Rick Caffey, 
former WDIA- 
AM & WHRK- 
FM /Memphis 
GM, has been 
named Station 
Manager at 
WCNN -AM & 
WALR- FM /At- 
lanta. He'll be 
responsible for 
the combo's op- 
erations, including program- 
ming, sales, promotions, and en- 
gineering. He replaces Bob 
Huntley, who exits the Midwest- 
ern Broadcasting Sports /Urban 
combo. 

"I've always wanted to come to 
Atlanta;" Caffey told R &R. "It's 
a good radio market. The Urban 
format here has great talent, and 
I'm looking forward to being a 

part of it and carving a niche for 
Kiss 104. I want us to be the very 

Caffey 

CAFFEYISee Page 22 

$500,000 ... Now That's A Hard Check! 

The 12th annual Rock 'N Charity Celebration - sponsored by 
KLOS /Los Angeles, Kmart Corp., Budweiser, Iceoplex, and Ree- 
bok - raised more than $500,000 for the T.J. Martell Founda- 
tion and Neil Bogart Memorial Fund. Posing with the check at 
the Rock 'N The Puck Celebrity Hockey Game are (l -r) Kmart's 
Dave Richert, actor Jason Hervey, Zoo Entertainment Southeast 
Regional Promotion /Marketing Manager Michael Prince Kmart's 
Chuck Winslow, Stacia Robitaille and husband /Pittsburgh Pen- 
guins left wing Luc Robitaille, KLOS `Mark & Brian Show" co- 
host Brian Phelps, Epic Associated Sr VP /GM Tony Martell, ac- 
tor Bob Saget, Rock 'N The Puck Chairperson /CAA's Paola Palaz- 
zo, T.J. Martell Director /Special Projects Jon Scott, and actors 
Dave Coulier and Christian Oliver. 

WJOI Dodges `Arrow' In '70s Switch 
Soft AC WJOI /Detroit be- 

came the latest CBS FM to adopt 
an a11270s Gold format last Fri- 
day (9/2). But unlike the other 
CBS FMs that have adopted '70s- 
based formats in the past year - 
KCBS -FM/Los Angeles, KKRW/ 
Houston, WARW /Washington, 
and KRRW /Dallas - WJOI 

won't be using the "Arrow" han- 
dle. It will instead be known as 
"Star 97FM" and has adopted 
new calls WYST. 

VP /GM Roger Nadel and PD 
Mike Oakes remain in place. 

According to Nadel, "We 

WJOI /See Page 22 

John Curb To Curb Nat'l Dir. Promo 
Patriot's L.A. -based 

VP /Regional Promotion, 
John Curb, has been 
named Director/National 
Promotion for Curb 
Music Co., which in- 
cludes the recently an- 
nounced Curb AG 
label. 

Curb Music Co. VP 
Carson Schreiber told 
R &R, "I'm thrilled to 
have John join the Curb team. 
We've become great friends over 

Cu rb 

the past 21 years, and 
we've always talked 
about how great it would 
be to someday work to- 
gether." 

Curb, a 25 -year record 
industry and indepen- 
dent promotion veteran, 
joined Capitol /Nash- 
ville (w%hich later be- 
came Liberty) in 1990, 
was named a Liberty VP 

in '93, and transferred to sister la- 
bel Patriot at its inception last April. 

Shaw Adds Crossover Duties At MCA 
MCA Records VP/ 

Dance Music Promotion 
& Marketing Bobby 
Shaw has shifted to VP/ 
Dance Music & Cross- 
over Promotion at the 
label. Shaw will be re- 
sponsible for coordin- 
ating the promotion of 
MCA's records at cross- 
over radio and will con- 
tinue to promote the la- 
bel's dance music at radio and in 
clubs. 

"Bobby is a legend in dance 
music,' said MCA Sr. VP /Pro- 

Shaw 

motion Bruce Tenen- 
baum. "This new posi- 
tion will give him the op- 
portunity to grow further 
in his career and help us 
continue our success 
with crossover music.' 

Shaw joined MCA in 
1984 as Director /Dance 
Music Promotion and 
kcal pop representative, 
and was elevated to his 

most recent post in 1988. Prior 
to that, he served as Dance Mu- 
ic Promotion Manager at War- 
ner Bros. for five years. 
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1994 DEALS TO DATE 
Dollars To Date:$1,704,026,437 

(Last Year $1, 605, 710) 

This Week's Action: $34,095,360 
(Last Year $7,786,250) 

Stations Traded This Year:903 
(Last Year 922) 

Stations Traded This Week: 27 
(Last Year 22) 

FJ :sl1 -rÌrzi 

KDGE -FM /Gainesville (Dallas) 
$11 million 

Bonneville International Corp. buys 
EDGE Broadcasting Alternative KDGE -FM/ 
Dallas, creating an attractive duopoly pair- 
ing with Classic Rock KZPS. 

$150 Million Available 
ABRY Partners is raising cash for radio and 

TV investments - and the venture capital firm is 
looking for broadcast operators to back. 

See Page 6 

Kid Net Raising Cash 
Children's Broadcasting Corp. plans to sell $15 

million in new securities to fund O &O buys in New 
York and Chicago. 

See Page 6 

RADIO BUSINESS 
BOOK REVIEW 

Advertising Strategies: What Works In Spots 
While humorous ads may be enjoyable, tickling con- 

sumers' funny bones isn't always the best approach, accord- 
ing to marketing professors Marc Weinberger and Leland 
Campbell and former Interep staffer Beth Brody, authors 
of "Effective Radio Advertising" (Lexington Books /$49.95). 

The trio did extensive consumer 
research to determine what types of 
radio advertising worked best for 
different product categories. Their 
findings didn't produce any hard - 
and- fast rules, but they do provide 
useful guidelines for designing ad- 
vertising campaigns with a high like- 
lihood of success. 

'Creative Concepts Vital' 
" 'Effective Radio Advertising' of- 

fers our industry the tools to be more 
creative, more effective, and more 
successful." Interep Chairman 

Ralph Guild says in his foreword. 
"I welcome this book because the 
creative concepts throughout are 
vital to the continued success of ra- 
dio advertising." 

The opening chapters may seem 
like old hat, giving a quick history 
of radio and some background on 
how local, national spot, and net- 
work radio are sold. There are also 
a couple of case studies on radio 
campaigns that worked well. (A CD 
with 26 successful spots is also in- 
cluded.) 

`Little' Vs. `Big Tools' 
However, for radio pros, the real 

meat begins with chapter four. Here 
the authors explain how they divid- 
ed consumer products into four 
broad categories and analyzed con- 
sumer recall and impressions from 
different types of spots for each. 
Each of the four product categories 
then gets an in -depth examination in 
a separate chapter, telling what 
worked best - and why. 

For example, humor was a big 
plus for so- called "little tools" (i.e. 
household cleaners and gasoline), 
but was a major negative for "big 
tools" (major appliances, business 
equipment, etc.), which carried a 
much greater risk from making a 
wrong purchase. 

CBS's Vernon: 80 Years Young 

CBS Radio threw a surprise party for AE Jerry Vernon's 80th birthday. A 57 -year broadcast industry veteran, Ver- 
non (c) has been selling CBS Radio since 1960. Among the media execs, clients, and colleagues on hand 
for the bash were (l -r) CBS Television Network President Peter Lund, CBS Radio Division President Nancy Wid- 
mann, former CBS /Broadcast Group President Gene Jankowski, and CBS Radio Networks VP /GM Robert Kip - 
perman. 

Lowest Unit Charge Rule Kicks In 
The FCC's lowest -unit -charge rule for political spots 
takes effect today (9/9), 60 days before this year's 
general elections November 8. 

Under the rule guaranteeing the rate" charges and related 
lowest possible rates for cam- privileges 
paign advertising, stations must a description of the station's 
disclose to political candidates all method of selling pre- 
"classes of time, discount rates, 
and privileges afforded to corn - 
mercial advertisers:" The FCC re- 
quires that stations prepare an 
outline of their sales practices 
and make it available - by fax, 
phone, or mail - to all inquiring 
candidates. The NAB recom- 
mends stations keep on hand a 
disclosure statement that in- 
cludes: 

a description and definition 
of each class of time 
a complete description of the 
lowest unit or "comparable 

emptible time based upon 
advertiser demand 
an explanation of he station's 
sales practices 
discount and val.je -added 
privileges 

rotations. 

For more information, stations 
should contact their communica- 
tions attorney o- the FCC's Polit- 
ical Branch at (202) 632 -7586. NAB 
members can also get assistance 
from the association's legal de- 
partment by calling (202) 429-5430. 

US Radio Shelves IPO 
US Radio Inc. Chairman /CEO Ragan Henry has put 

plans for a public stock offering (R &R 4/1) on hold and has 
arranged a $25.5 million investment by Blackstone Capital 
Partners. 

US Radio had filed with the SEC 
to sell more than $48 million in 
stock to the public. But about the 
time the IPO was filed, nervousness 
hit the economy and Wall Street lost 
its appetite for new stock issues. 
"General stock market conditions 
this year have precluded consumma- 
tion of the initial public offering," 
US Radio noted in its latest FCC 
filing. 

Henry will retain 50.9% voting 
control of US Radio, maintaining the 
company's status as the nation's larg- 
est African -American -owned radio 
group. Blackstone will own 80% of 

the equity, but only 49.1% of the 
voting power. 

US Radio owns 22 stations in a 
dozen markets. Duncan's Radio 
Market Guide estimated US Radio's 
1993 revenues at $31.7 million. 

For The Record 
Ardie Gregory is VP /GM at 

WWMX -FM & WSSF- FM /Balti- 
more, not crosstow ì WLIF -FM, as 
stated in the Infinity story in last 
week's (R &R 9/2) issue. 

The Lund Consultants ... The Experts in Radio Programming Consulting 

Call John Lund today for a Programming EvaluationTM of your station. 
Ask John to "name drop" the top rated stations in your format and market size 
who benefit from Lund strategic programming, music and marketing systems! 

The Lund Consultants to Broadcast Management, Inc. 415- 692 -7777 
ADULT CONTEMPORARY COUNTRY OLDIES CHR CLASSIC ROCK ARROW° NEWS -TALK 



We Build Franchises 

With great broadcasters like... 

Jim Watkins 

"With Stratford on my team, WHUR's 

ratings have increased every single 

book. As a result, WHUR is now one 

of the top -rated 25 -54 stations in 

Washington -- the most competitive 

urban market in the country. 

Branding works." 

Jim Watkins 
General Manager, WHUR -FM Washington D.C. 

Jim Watkins has relied on Stratford Research to transform WHUR into one of the 
country's most successful urban franchises. He uses Stratford because we're the 
only firm that can provide the Fortune 500 research and brand marketing 
techniques that were previously reserved for the world's top consumer marketers. 
That's the same reason why the NAB asked Stratford to write The Franchise, the 
industry's definitive book on radio branding. 

Stratford's branding discipline represents a true source of competitive advantage 
for radio stations. That's why Jim Watkins wants it in his arsenal. He looks to 
Stratford for strategic research, music testing, focus groups and brand marketing. 

For more information, call John Dickey at 404 -688 -1166. 

STRATFORD RESEARCH 
CNN Center, Atlanta GA 

The Leader In Media Branding 
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RADIO BUSINESS 

ABRY Raising $150 Million For Broadcast Buys 
Boston -based ABRY Partners has be- 
gun raising $150 million for a new 
broadcasting venture fund, ABRY 

Broadcast Partners II, and is seeking experi- 
enced operators to back in radio and TV ac- 
quisitions. 

We tend to find very talented operators and invest 
in establishing new companies;" ABRY Managing Part- 
ner Andrew Banks told R &R. He also added the venture 
capital firm is interested in both existing groups that are 
ready to expand and experienced operators who want to 
form new companies to buy existing stations. 

Banks said ABRY expects to close its new fund 
around Thanksgiving, but already has the capability to 
close transactions, having recently sold more than $200 
million in TV properties. 

ABRY is interested in deals from $15 million to more 
than $100 million. With debt leverage, Banks expects the 
$150 million in equity to fund at least $500 million in 
broadcast deals. 

Although ABRY's primary emphasis is in television, 
Banks pointed out the fund is definitely open to investing 
in radio as well. 

ABRY partner Peggy Koenig is handling broadcast 
investments from the firm's New York office; the number 
is (212) 980 -5979. 

$15 Million For New O &Os 

Children's Broadcasting Corp. (Nasdaq 
Small Cap: AAHS) plans to raise 
about $15 million to acquire new 

O &Os for its Radio AAHS network. 
CBC said it expects to raise the cash from a sale 

of convertible preferred stock, notes with warrants, or 
both. Although the company is publicly traded, it plans 
a private placement of these securities. 

President Chris Dahl wants to buy O &Os in New York 
and Chicago to fill out the Top 3 markets. The kiddie net 
already owns KPLS -AM /Los Angeles and seven other 
stations. 

TRANSACTIONS 

Bonneville International Grabs Up 
$11 Million KDGE For Dallas Duopoly 

South Carolina trio goes to Keymarket for $6 million 

Deal Of The Week 
KDGE- FMIGainesville (Dallas) 
PRICE: $11 million 
TERMS: Duopoly deal; asset sale for 
cash 
BUYER: Bonneville International 
Corp., headed by President Bruce 
Reese. It owns KZPS -FM /Dallas, 14 

other radio stations, and two TV sta- 
tions. Phone: (214) 770 -7777 

SELLER: EDGE Broadcasting Inc., 
headed by President Ed Wodka. 
Phone: (214) 580 -9400 
FREQUENCY: 94.5 MHz 
POWER: 100kw at 1896 feet 
FORMAT: Alternative 
BROKER: Paul Leonard of Star Media 
Group 

Group Deal 
Greenville- Spartanburg Trio 
PRICE: $6 million 
TERMS: Asset sale for cash 
BUYER: Keymarket Communications, 
owned by Kerby Confer of Johnson 
City, TX. Keymarket, which has a pub- 
lic stock offering pending (Nasdaq: 
KMKT), owns 15 radio stations. Con- 
fer has interests in 16 other stations. 
Phone: (706) 855-0555 
SELLER: Multimedia Inc. (Nasdaq: 

MMEDC), headed by Chairman Don- 
ald Sbarra. It owns two other radio 
stations and five TV stations. Phone: 
(803) 298 -4246 

WFBC -AM & FM /Greenville 
FREQUENCY: 1330 kHz; 93.7 MHz 
POWER: 5kw; 100kw at 1850 feet 
FORMAT: News/Talk; Gold 

WORD -AM /Spartanburg 
FREQUENCY: 910 kHz 
POWER: 3.6kw day /890 watts night 
FORMAT: News/Talk 

Alabama 
WOWC -FM /Jasper 
(Birmingham) (formerly WZBQ) 
PRICE: $3.2 million 
TERMS: Duopoly deal; asset sale for 
cash 
BUYER: Ameron Broadcasting Inc., 
headed by President Bill Thomas. It 

owns WERCAM & WMJJ- FM /Birm- 
ingham and is buying one other sta- 
tion. Phone: (205) 942 -4133 

SELLER: Sis Sound Inc., owned by 
William Grant Jr. of Jasper. He owns 
four other stations. Phone: (205) 
221 -3114 

FREQUENCY: 102.5 MHz 
POWER: 78.5kw at 2096 feet 
FORMAT: AC 

WITS -AM & WCAC -FM/ 
Sebring 
PRICE: $550,000 
TERMS: Asset sale for cash 
BUYER: Outback Broadcasters Inc., 
owned by Charles Castle of Avon 
Park, FL He has a 50% stock interest 
in one other station. Phone: (813) 

452 -2629 
SELLER: Roper Broadcasting Inc., 
headed by President Robert Row- 
land. It owns one other station. 
Phone: (407) 639 -1176 

FREQUENCY: 1340 kHz; 105.5 MHz 
POWER: 1kw; 3kw at 151 feet 
FORMAT: Nostalgia; Gold 

Louis iana 
KZWA (FM CPWLake Charles 
PRICE: $193,000 for 43.67% 
TERMS: Stock sale 
BUYER: Faye Blackwell of Lake Char- 
les, increasing her stock interest in 
B &C Broadcasting Inc. from 13.7% to 
57.37%. 
SELLER: B &C Broadcasting, owned 
by Blackwell, Ralph Frank, Vera Fos- 
ter, and Susan Crouch 
FREQUENCY: 105.3 MHz 
POWER: 50kw at 492 feet 

TRANSACTIONS AT A GLANCE 
Greenville- Spartanburg Trio $6 million 

WFBC -AM & FM /Greenville 
WORD -AM /Spartanburg 

WOWC -FM /Jasper (Birmingham), AL $3.2 million 
WITS -AM & WCAC -FM /Sebring, FL $550,000 
KZWA (FM CP)ILake Charles, LA $193,000 for 43.67 °ió 

WTKAAM & WOKL-FM/Ann Arbor, MI $800,000 
WAMX -AM & WIQBFM /Saline -Ann Arbor, MI $3.6 million 
WLRM -AM & WLIN- FM /Ridgeland- Gluckstadt (Jackson), MS $750,000 
KELE (FM CP)1Mount Vernon, MO $350.000 
KDEF -AM & KUCU- FMIAlbuquerque- Armijo $800,000 
WTIK -AM /Durham $320,000 
KAGO -AM & FM /Klamath Falls, OR $607,360 
WOMG -AM & FM /Columbia, SC $3 million 
WXLYFM /North Charleston, SC $2.25 million 
WNST-AM & WZZN -FM /Milton, WV $400,000 
WTMB -AM & WZFR- FMITomah, WI $275,000 

WAMX -AM & WIQB -FMI 
Saline -Ann Arbor 
PRICE: $3.6 million 
TERMS: Duopoly deal; asset sale for 
cash 

BUYER: Arbor Radio L.P., whose sole 
general partner is American Media 
Management Inc., headed by limited 
partners Arthur Kern, Alan Beck, Gary 
Kughn, and Richard Kughn. It is buy- 
ing WTKA -AM & WQKL -FMIAnn Ar- 

bor (see next deal) and has an inter- 
est in six other stations. Kern and 
Beck own five other stations. Gary 
and Richard Kughn each own a 45% 
stock interest in the seller. Phone: 
(516) 475 -3008 

SELLER: Mediabase Research Corp., 

headed by President 
Phone: (313) 944 -2881 

FREQUENCY: 1290 kHz; 102.9 MHz 
POWER: 500 watt daytimer, 49kw at 
500 feet 
FORMAT: NAC; Rock 

WTKA -AM & 
WOKL -FM /Ann Arbor 
PRICE: $800,000 
TERMS: Duopoly deal; asset sale for 
cash 
BUYER: Arbor Radio L.P. (see previ- 
ous deal) 
SELLER: MW Blue Partnership, head- 
ed by President of general partner 
Gayle Olson. Its limited partner, 
WSJM Inc. owns two other stations. 
Certain principals of the partners 
have other broadcast interests. 
Phone: (313) 930 -5000 

Continued on Page 8 

Gary Kughn. 

Congratulations WOMX, Orlando, 
Billboard Station of the Year:!! 

Nationwide Communications Inc. 
Rick Weinkauf, GM 
Alan Burns and Associates, Consultants 

Custom Strategies Format Expertise Personal Attention Results 

MA N 

& Associates. 
(703) 648 -0000 

America's most recommended AC and CHR consultants 


