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INSIDE: 
FCC TOUGHENS UP 
EEO PENALTIES 
The FCC upped its base fine for 

EEO violations, issued new 

guidelines on the subject, and 

took 20 radio operations to task 

for past EEO infractions. 
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HOT STREET TALK 
Top stories heard on the curb at 

the corner of Radio and Records 

this week include: 
Paisley Park -WB split 
L.A., San Diego 

morning moves 

101X/L.A.: traffic every 

six minutes Page 16 

TALK KING'S REIGN 
COMING TO AN END? 
"I love radio, but I don't need it," 

says Mutual talkmeister Larry 

King, commenting on his 

possible radio future. 

Page 34 

R &R GRAMMY CONTEST 
Compete for cash - and the 

recognition of your peers - as 

the R &R Grammy handicap enters 

its 10th year 
Page 21 

IN THE NEWS... 
Les Garland named Exec. VP 

for Video Jukebox Network 
*Lori Holder - 

Anderson now 

VP /CHR Promotion 

for A&M 
David Foster to 

Sr. VP for Atlantic 

Records 

Murray Brookshaw new PD 

at Windsor- Detroit trombo. 
Page 3 

Holder-Anderson 

Jon Brent becomes PD 

at KHYUSacramento 
Kevin Kelleher to Sony 

Sr. VP /CFO post 

BMG acquires Private Music 
Page 10 

NEWSSTAND PRICE $6.00 

Infinity Fined Again But 
KRTH Deal Approved 

Commissioner Quello hints at further delays 

when FCC considers WPGC /DC purchase 

Infinity Broadcasting, which 
this week won FCC approval for 
its purchase of KRTH/Los An- 
geles after a lengthy delay and 
another six -figure Howard 
Stern -related indecency fine, 
may have to endure a similar or- 
deal as it seeks approval of its 

pending purchase of WPGC- 
AM & FM /Washington. 

"It's going to be iffy," said 
FCC Commissioner James 
Quello, who voted against Infini- 
ty on the KRTH deal. 

The FCC approved Infinity's 
$110 million purchase of KRTH 
from Beasley Broadcasting 

Monday (1131) by a 2 -1 vote, with 
Commissioners Ervin Duggan 
and Andrew Barrett approving 
the deal. Chairman Reed Hundt 
did not participate because his 
former law firm represents Beas- 
ley. The commissioners simul- 
taneously hit Infinity with a 
$400,000 indecency fine for Stern 
material that aired last August, 
September, and October on four 
Infinity -owned stations - 
WXRK/New York, WYSP/ 
Philadelphia, WJFK -FM/ 
Washington, and WJFK 
(AM) /Baltimore. 

INFINITY /See Page 14 

Radio Rockets 9.3% In '93; 
December Billings Soar 14% 

Medium racks up $9.6 billion in revenues 

Radio revenues shot up 14% in December, capping a year that 
produced an overall growth rate of 9.3 % - the industry's 

best growth year since 1985 produced an 11.5 % revenue increase, 
according to the RAB. 

Advertisers spent $9.6 billion on radio last year - approximate- 

ly $7.5 billion placed locally, $1.6 billion via national spots, and 

$400 million with the networks. 
Early indicators point to another strong growth year in 1994, 

noted RAB President Gary Fries. He said the year is currently 
on track for a growth rate similar to that of '93. 

REVENUES/See Page 12 

Why Listeners Switch From 
One Music Station To Another 

They Break From 
Music To Talk 

News/Non-Music 
Features 

72% 
(1991: 82%) 

72% 0 
(1991: 80%) 

54% 

AM 

FM 

(1991: 56 %) Source: Paragon Research 

Listeners Approve Of Longer Stopsets 

R 
adio listeners have become conditioned to longer music 
sweeps and longer commercial stopsets, according to a 

Paragon Research survey of 400 people. 

LONGER STOPSETS/See Page 14 

Super Stunts Dot Super Bowl Landscape 

Radio certainly got its promotional kicks out of last Sunday's Super Bowl mania 
Clockwise from left, KPLX/Dallas invited listeners to take a Rice -A -Roni dip in 

search of Big Game tickets, while WQYK/Tampa brought its inflatable guitar 
to the Georgia Dome for the pregame festivities. Meanwhile, KLOS/L.A:s humilation- 
for- ducats wingding found one hirsute listener who wrapped himself in duct tape, then 
had it ripped off (!) and another who transformed himself into a "Human Chia Pet' 
And ... back at the site of Super Bowl XXVIII, WFOXIAtlanta staffers gather around 
Shamrock sister Z100/NY's inflatable boom box. 

AC Love Songs Debuts This Week Page 45 



burned up the pop 

h a r t s a n d 

truck go l d ! 

now culture beat 

produced Torsten Fenslaus 



Holder- Anderson 
Now A&M VP /CHR 

Holder- 
Anderson 

A &M Rec- 
ords VP /Promo- 
tion Operations 
Lori Holder - 
Anderson has 
been named VP/ 
CHR Promo- 
tion. 

"Lori's big - 
picture focus is 

unparalleled, 
and her ability to 

excite radio about our music 
made her one of the best local 
people in the history of our com- 
pany," remarked Sr. VP /Promo- 
tion Rick Stone. "Now she's 
ready to hit the road and take that 

magic to the rest of the com- 
pany" 

Holder- Anderson joined A&M 
in 1987 as local Seattle rep. She 
previously held promotion jobs 
at Epic Records and ABC Rec- 
ords, was Associate AOR Editor 
at R &R, and MD of KZOK/ 
Seattle. She'll continue to work 
out of A&M's Seattle office. 

Foster Becomes 
Atlantic Sr. VP 

Grammy-win- 
ning producer/ 
composer /ar- 
ranger David 
Foster has been 
named Sr. VP of 
Atlantic Rec- 
ords. Foster has 
entered into a 

long -term agree- 
ment to produce 
established acts 
as well as sign and develop new 
artists. 

Atlantic Group Co- Chair- 
man /Co -CEO Doug Morris 
commented, "To have someone 
of David Foster's stature on 
board is a true honor and privil- 
ege. He is one of the most gifted, 
creative people in our industry, 

FOSTER/See Page 14 

Foster 

Brookshaw PD Of 

Detroit Area Trombo 

Former CJCH & CIOO /Hal- 
ifax, NS PD Murray Brook - 
shaw has transferred to the PD 
position at CHUM Ltd: s New 
Rock/Gold/MOR combo CIMX- 
CKWW & CKLW- FM /Wind- 
sor- Detroit. He replaces 
Michelle Denomme, who exited 
last month. 

GM Wayne Stafford told 

BROOKSHAW /See Page 14 

Ride 'Em, Cowboys 

ABC Radio American Country Countdown host Bob Kingsley 
(I) took a ride with Dallas Cowboys tight end Jack Novacek at 
the SIimINCHA Celebrity Cutting Championship in Ft. Worth. 

Garland Upped To VJN Exec. VP 
Radio and rec- 

ord industry fix- 
ture Les Gar- 
land has been 
promoted to Ex- 
ec. VP of Video 
Jukebox Net - 
work/The Box. 

"Les has been 
instrumental in 

establishing the 
Box as a major 
force within the music industry;' 
said acting President /CEO Alan 
McGlade. He has cemented 
long -term relationships with the 
record companies and developed 
strategies that have helped them 
sell product while giving Box 

Garland 

viewers a pipeline to the hottest 
new music." 

"From the emergence of FM 
radio through the birth of MTV, 
I've always been fortunate to be 
involved in `next phase' technol- 
ogy and programming," Garland 
said. "Nothing, though, has had 
the excitement and potential of 
the Box. We're getting ready to 
do things that will forever alter 
the relationship of viewers to 

their televisions, music com- 
panies to their consumers, and 
fans to their artists. This is a 

special time to be in our in- 
dustry." 

Garland joined VJN four years 

GARLAND /See Page 14 

WW1 Shareholders Approve 
Unistar, Infinity Deals 

Shareholders of Westwood 
One Inc. gave overwhelming ap- 
proval to a merger with Unistar 
Radio Networks and manage- 
ment deal with Infinity Broad- 
casting at a special meeting last 
Friday (1/28) in Los Angeles. 
The actual merger may be com- 
pleted as soon as next week. 

WW1 reported that 99% of the 
shares voted were in favor of 
three measures to accomplish the 
merger: acquiring Unistar for 
$101.3 million; selling five mil- 
lion new WW1 shares to Infini- 
ty for $15 million, with an option 
for Infinity to buy an additional 
three million shares for $9 mil- 

lion; and entering into an agree- 
ment to have the merged 
WW1- Unistar managed by Infini- 
ty President Mel Karmazin and 
CFO Farid Suleman. 

New Net Holdings 
The merger, which was pro- 

posed last October, will make 
WW1 a serious competitor to 

ABC Radio Networks, which 
has long been the dominant 
player in the radio network 
business. 

WW1 owns the Mutual 
Broadcasting System, NBC 
Radio Network, Talknet, the 

WESTWOOD-UNISTAR/See Page 14 
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1994 DEALS TO DATE 

Dollars To Date: $166,562,822 
(Last Year: $179,054,034) 

This Week's Action: $51,074,928 
(Last Year $70,682,156) 

Stations Traded This Year: 98 
(Last Year.' 83) 

Stations Traded This Week: 25 
(Last Year 29) 

DEAL DETAILS BEGIN PAGE 6 

KYA/San Francisco $18 million 
(estimated) 

Alliance Broadcasting, which owns 
crosstown Gold simulcast combo KFRC -AM 

& FM /San Francisco, will take over its pri- 
mary format competitor from First Broad- 

casting in this duopoly deal. 

Milstar Backs Off Snowden 
One week after its petition to deny caused Clear 

Channel to sell four Snowden Broadcasting -bound 
stations, Milstar Broadcasting has agreed to drop 
its opposition to Snowden's acquisition of the re- 
maining seven outlets. Why the change of heart? 

See Page 6 
NAB Evaluates Alcohol Bill 

Senator Strom Thurmond has offered a revis- 
ed alcohol advertising warning bill. Is the NAB 
pleased with the results ... or is an all- out fight 
becoming inevitable? 

See Page 6 

RADIO BUSINESS 
FCC Toughens EEO Policies, 
Slams Several Violators 

The FCC this week moved to toughen penalties for vio- 
lating its EEO policies and clarified its guidelines for impos- 
ing such punishments. 

To emphasize its new commit- 
ment to the issue, the agency also 
slapped several radio operations 
with stiff penalties, ranging from a 

license renewal hearing to hefty 
monetary fines. 

The EEO Policy Statement issued 
Tuesday (2 /I) sets the base fine for 
EEO violations at $12,500 - the 
same as indecency - and provides 
staffers with a set of guidelines for 
deciding when and how much a 
broadcast or cable operator should 
be penalized for violation of the 
rules. Previously, those decisions 
were made by comparing a station's 
alleged wrongdoing with earlier 
EEO cases. 

Combo Under Fire 

In conjunction with the release of 
the policy statement, the FCC des- 
ignated KFUO -AM & FM /Clay- 
ton, MO for a license renewal 
hearing to determine whether it 

committed serious EEO violations 
and then misled the Commission 
during the agency's investigation of 
the case. The combo is owned by the 

Fine Facts 
Base fine raised to 
$12,500 

Missouri station 
set for renewal 
hearing 

20 stations get 
lesser penalties 

Lutheran Church of Missouri 
Synod. KFUO GM Dennis Stortz 
told R &R he believes his stations are 
innocent of any wrongdoing. 

The agency also imposed fines 
and /or short-term license renewals 
on some 20 radio operations in 
Texas, Washington, and California, 
including KEGL /Dallas -Ft. Worth 
(short-term renewal and an $18,500 
fine) and KVI & KPLZ /Seattle 
($18,750 fine and a requirement to 
make regular reports on its EEO 
progress). 

EARNINGS 

Cap Cities/ABC, Gannett Post Record '93 Revenues 
Capital Cities /ABC (NYSE: 
GCB) reported 1993 net in- 

come (before an extraor- 
dinary charge) of 
$467.4 million (a 

record $28.53 per 
share), up from 
$389.3 million 
($23.45 per 
share) in 1992. 
Net revenues 
rose 6% from 
last year to $5.7 billion, with 
broadcast revenues up 9 %. 

The company said it had a sig- 
nificant increase in earnings for 
its radio operations. 

For the fourth quarter of '93, 
Cap Cities /ABC had net income of 
$166.7 million (a record $10.35 per 
share), up from $137.9 million 
($8.38 per share) a year earlier. Net 
revenues increased 7% to $1.8 

billion, with broadcast revenues 
up 9 %. 

Cap Cities /ABC owns 18 radio 
stations, eight TV stations, the 
ABC Radio Networks, ABC Televi- 
sion Network, and publishing in- 
terests. 

Gannett Co. (NYSE: GCI) 
reported record net in- 
come of $397.8 million 

($2.72 per share) for 1993, up from 
$199.7 million ($1.39 per share) for 

1992. Before special one -time ac- 
counting adjustments, 1992 in- 
come was $345.7 million ($2.40 
per share). Total revenues were 
$3.6 billion, up from $3.5 billion a 

year earlier. Broadcast revenues 
were $397.2 million, up from 
$370.6 million. 

For the fourth quarter of '93, 
Gannett had net income of $129 
million (88 cents per share), up 
from $114.2 million (79 cents per 
share) the previous year. Total rev- 
enues were $982.6 million, up 
from $935.1 million. Broadcast rev- 

enues rose to $113.1 million from 
$104.9 million in 1992. The com- 
pany said radio revenues were 
sharply higher. 

Gannett owns 11 radio stations, 
10 TV stations, the nation's largest 
newspaper group, and various 
other media businesses. 

Infinity Broadcasting Corp. 
(Nasdaq: INFTA) also posted 
record net earnings of $14.3 

million (35 cents per share), com- 
pared to a loss of $21.8 million (69 

cents per share) in 1992. Net rev- 
enues were $204.5 million, up 
from $150.2 million. Broadcast 
cash flow was $94.9 million, up 
from $68.5 million. 

For the fourth quarter of '93, In- 

finity registered record net earn- 
ings of $9.1 million (20 cents per 

share), up 270% from $2.5 million 
(seven cents per share) a year ear- 
lier. Net revenues were $61.2 mil- 
lion, up from $44.9 million. 
Broadcast cash flow was $29 mil- 
lion, up from $20.3 million. 

Infinity owns 22 stations and is 
buying three others. 

Multimedia Inc. (Nasdaq: 
MMEDC) reported net 
earnings of $99.9 million 

($2.60 per share) for 1993, up from 
$60.5 million ($1.61 per share) in 
1992. Total operating revenues in- 
creased to $634.6 million from last 
year's $576.8 million. Broadcast 
revenues dropped from 1992's 
$160.5 million to $155.7 million. 
The company said broadcasting 
cash flow decreased less than 
1% to $47.8 million. 

For the fourth quarter of '93, 
Multimedia had net earnings of 
$21.8 million (56 cents per share), 
up from $19.2 million (51 cents per 
share) a year earlier. Total rev- 
enues were $173.7 million, up 
from $167.4 million. Broadcast rev- 

enues were $42.2 million, down 
from $44.9 million. 

Multimedia owns seven radio 
stations and five TV stations, pro- 
duces several syndicated TV pro- 
grams, and has extensive 
newspaper and cable holdings. 

"In looking back over six years, our choice of Paragon as a research partner has proven a wise 
one. Our station's rating performance continues to put us in a market leadership position. 

With the continued help of Mikellenry and Chris Porter, we are looking forward to further growth 
in '94. A sincere thanks for your help in Bristol Broadcasting's success." 

Miff !logy - Group Operations Manager 
WX8Q -FM /Johnson t:if), (TN), WQPF- FM /Charlesfan (WV), WKDQ -FM /Evansville 

Great products . . 
Perceptual Studies 
Auditorium Music Tests 

Auditorium Format Analyses 
Focus Groups 
Tracking 

for great stations .. 
WIMZ -FM /Knoxville 
WFMS -FM /Indianapolis 
KTFM -FM /San Antonio 
WGH -FM /Norfolk 
KSFI -FM /Salt Lake City 

Paragon Research 
Contact Mike Henry to discuss programming research options for your station - (303) 922 -5600 

The Research Company of Choice 
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"After MielNite is terrific! It a lowed us to 

remain incredibly consistent all 24 hours, 

and has given us sales opportunities we 

didn't have before. We used to be a jukebox 
overnight. Now, with After MIAVite, we still 

get the quantity of music we want, but also 

the quality entertainment that Blair Garner 

delivers so well..." 

E1...D 0 -Wayne Gardner (VP/GM) WIC f-FM Mobile 
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