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MAJOR -SUMMIT DEAL: 
SIGN OF THINGS 
TO COME? 
Major Broadcasting's $1 9 
million purchase of Summit's 
WFYRIChicago may signal 
an invigorated station trading 
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broker Ben LaRue. Also in 
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WE INTERRUPT 
THIS PROGRAM ... 
Are you constantly getting 
interrupted? You're not alone. This 
week's Management section tells 
you how to minimize daily 
distractions and work more 
efficiently. 
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IS MAINSTREAM CHR 
LYING TO ITS AUDIENCE? 
Are mainstream CHRs that make a 

big deal about "variety" really 
delivering on that promise? In many 
cases, the answer is a resounding 
no. 
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HIRING THE RIGHT 
TALK TALENT 
"The biggest mistake PDs make is 
they don't get to know the person 
behind the airwork," says 
consultant Bill McMahon, who's 
developed a proven system to 
accurately assess talk talent. 
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TAKES OVER 
Mike Kinosian profiles the 
incredible debut of Orlando drop -in 
WMMO, which finished No. 1 both 
18 -34 and 25 -54. 
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Gannett Unveils 
`Stealth DAB' 

The Gannett Company Mon- 
day (2/11) unveiled its secret 
digital audio broadcasting pro- 
ject (R&R 1/25) - DAB tech- 
nology it claims will operate in 
the FM band and possibly the 
AM band without displacing ex- 
isting analog stations. 

"No new FCC license will be 
required" for the in -band DAB 
approach, Gannett VP /Finance 
Dan Ehrman told the Radio Op- 
erators Caucus at its Washing- 
ton, DC gathering. He claimed 

Changes Rock WW1 Radio 
Moore Named Exec. 
VPIStations Group; 
Kakoyiannis Exits 

Former KRLA & KLSX; Los 
Angeles VP /GM Bob Moore has 
been named Exec. VP /West- 
wood One Radio Stations 
Group. He replaces Mike Ka- 
koyiannis, who's left the corn - 
pany. 

Mike leaves a lot of friends 
at Westwood One, and we wish 
him good luck," remarked 
WW1 Chairman Norm Pattiz. 
"However, we wanted to move 
this position to our L.A. head- 
quarters, and Mike's ties are in 
New York. 

"I've known Bob for a long 
time and have always been im- 
pressed with his abilities. I 
think he's at that stage in his ca- 
reer where he should be running 
a group of stations. Besides, any 
former Sales Manager of KCOP 
can't be all that bad." At separ- 
ate times, Pattiz and Moore 
both ran the sales department 
at KCOP -TV /Los Angeles. 

"I've had an extremely fulfill- 

Bob Moore 

ing job for the past decade, but 
the opportunity to work with 
Norm and the entire Westwood 
One family, as well as the chal- 
lenge of overseeing the West- 
wood One Stations Group, is a 
once -in -a- lifetime opportunity," 
said Moore. "I look forward to 
new growth and development 
throughout the 1990s." Prior to 
joining KLSX (then KHTZ) in 
1980, Moore was also in TV at 
L.A.'s KABC. 

Westwood One operates 
KQLZ (Pirate Radio) /Los An- 
geles and WNEW (AM) & 

WYNY /New York. 

Shannon Departs As 
Pirate Enters AOR 
Waters 

After weeks of market specu- 
lation of a format adjustment at 
Westwood One Rock CHR 
KQLZ (Pirate Radio) /Los An- 
geles, the station flipped to cur- 
rent -based AOR February 14 

Pirate VP /Programming/ 
morning personality Scott 
Shannon has exited; he com- 
pleted his last show the day be- 
fore the switch. 

At presstime no news of a 
new PD, morning personality, 
or other staff changes could be 
confirmed, but the Pollack Me- 
dia Group is consulting. 

WW1 Chairman Norm Pattiz 
told R&R, "Pirate Radio will 
continue ... however, the pres- 
entation will change and the 
music will broaden. This is a 
franchise with a million cume, 
and you can't walk away from 
that. Scott was part of the deci- 
sion process and will enjoy an 
ongoing relationship with WW1 
with his radio show." Shannon 
had no comment. 

Soldier Support From Stations Surges 
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Radio's support for American troops in the Persian Gulf has continued unabated in the fourth week of 
the war. Seen clockwise from left, WBLULong Island, NY teamed up with Blockbuster Video to give 
away thousands of buttons supporting the USO. KIIS-AM & FM /Los Angeles morning man Rick Dees 
helped stage "Hands Across Hollywood," which featured a 600 -foot yellow ribbon tied around the land- 
mark Cinerama Dome. Five thousand biodegradable yellow balloons were launched, symbolizing the 
desire for the troops' safe return. WDBR/Springfield, IL staffers took advantage of a five -inch snowfall to 
build - and then go cheek -to-cheek with -a Saddam Hussein snowbust. Summit Broadcasting's 
WCAO & WXYV (V -103 /Baltimore sent 5000 country and urban cassettes to the Persian Gulf with a 
scroll containing 500 messages of luck and love. 

only minor changes in the 
FCC's technical rules would be 
required for implementation of 
Gannett's system. 

Ehrman criticized the NAB 
for embracing the Eureka 147 

DAB system (R&R 2.'1), claim- 
ing it poses "numerous risks for 
broadcasters" and could drive 
down station values by creating 
thousands of new competitors. 
He claimed an in -band solution 
would make "the possibility of a 
spectrum sale or auction for 
DAB less likely." 

After hearing presentations 
from both the NAB and Gan- 
nett, ROC members voted to 
withhold an endorsement of 
"any specific technical stand- 
ard, pending further technical 
evaluation." 

Gannett claims its DAB sys- 
tem will be ready for a public 
demonstration at April's NAB 

'STEALTH DAB' /See Page 34 

Sigerson To 
Polydor 
Presidency 

Davitt Sigerson 

Veteran producer Davitt Sig - 
erson has been named Presi- 
dent of Polydor Records, U.S., 
sister label to A &M, Island, and 
Mercury, and a member of the 
PLG family. 

"Working with new music 
has been my greatest profes- 
sional love," said Sigerson. 
"Polydor has a deep history, as 
well as a young and developing 
artist roster. The chance to 
grow to a new level. from such 
strong roots was too exciting to 
miss ... even at the cost of get- 
ting a real job." 

"Davitt comes with an inter- 
esting worldwide experience of 
music and artistry," noted 
PolyGram U.S. CEO Alain 
Levy. "He's shown great intelli- 
gence and taste in his previous 
endeavors. It will be up to him 
to bring these qualities to the 
existing Polydor roster and to 
the new artists he will sign. 
Then he might even get a real 
job." 

Sigerson - who will be re- 
sponsible for all creative func- 
tions with each domestic Poly - 
dor release - produced records 
for David & David, the Bangles, 
Olivia Newton-John, and John 
Waters, among others. He was 
formerly a music journalist and 
recording artist, most recently 
as part of the Royal Macada- 
mians. 
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"Our 90's Boston. Heavy 

midst of this ballad hell 

Darren Stone, KSND /Eugene, 

"We hadn't heard a pure 

audience reacted with top 

smash." 
Greg Delange, OK95/TriCities, 

"You wouldn't treat your 

play instant phones!" 
Jeff Donavan, 0104 /Gadsden, 

"Real rock & roll for CHR 

Try this or bite me!" 
Brent O'Brien, KFTZ /Idaho 

OUSE me 
A great pop rock up -tempo record in the 
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by the second night, we knew we had a 
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KRLA & KLSX Up 
Freeman To GM 
Halebian Named GSM As Changes Sweep Combo 

Greater Media wasted no time 
replacing longtime KRLA & 

KLSX /Los Angeles VP /GM Bob 
Moore, upping GSM Jim Freeman 
to GM at the Gold/Classic Rock 
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Michaels 
Reaches 100% 
Critical Mass 
Ownership 

Prominent radio executive and 
consultant Randy Michaels has 
purchased 100% of research and 
consulting firm Critical Mass Me- 
dia from Jacor Communications. 
Michaels will remain Exec. VP/ 
Co-COO of Jacor. 

As the press release heralding 
the news stated, "Michaels's title 
officially changes from CMM 'Hon- 
cho' to President /CEO." Critical 
VP /GM Carolyn Gilbert, VP /Stra- 
tegic Analysis Joel Lind, and VP/ 
Marketing Michael Albl remain in 
those capacities. 

"This is a powerful braintrust of 
independent- thinking, street- fight- 
ing marketers," said Michaels. "I 
can't think of a better team for di- 
versity of experience and for chal- 
lenging one another's ideas." 

Gilbert said CMM's relationship 
with Jacor's stations will not 
change, but the new ownership 
"will overcome some broadcast- 
ers' objections to working with 
CMM because we were owned by a 
radio group." She said the transac- 
tion further completed Jacor's ob- 
jective of divesting itself of all non - 
broadcast properties. 

combo. Freeman, in turn, prompt- 
ly elevated combo sales vets Gayle 
Halebian to GSM, Derek Beese- 
meyer to LSM, and Marc Bonvou- 
loir to NSM. 

Moore resigned last week to join 
Westwood One as Exec. VP /WW1 
Stations Group (see Page 1.) 

The moves occurred at the same 
time new KLSX PD Andy Bloom 
officially arrived from WYSP/ 
Philadelphia. Not to be outdone, 
Bloom immediately made some 
appointments of his own, naming 
WOFX /Cincinnati PD Warren Wil- 
liams APD /MD, and hiring WYSP 
Promotion Director Scott Segel - 
baum for the same duties at KLSX. 
They replace APD Shaune McNa- 
mara and Promotion Director 
Michelle Wo'der, who recently re- 
signed. 

Freeman, a KRLA & KLSX 
staffer since 1980, has been GSM 
for the past nine years. 

Marc Chase 

HARRIS PD 

Chase New 
WFLZ Ops Dir. 
There's a lot of upward mobility 

this week at Jacor CHR WFLZ 
( Power Pig 93) /Tampa, where PD/ 
morning co-host Marc Chase has 
been promoted to Director /FM Op- 
erations and APD /midday person- 
ality B.J. Harris has risen to PD. 
Meanwhile, off -air MD Jeff Kapugi 
has become APD, and night rocker 
Hawk Harrison now calls himself 
MD. WFLZ /See Page 34 
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FCC Asked To Void 
Capstar Agreements 
Consulting, Management, Network 
Deals Challenged 

Now that Capstar Communica- 
tions is consulting stations it 
doesn't own - in markets where it 
holds other outlets - rival owners 
have petitioned the FCC to throw 
out Capstar's network and consult- 
ing agreements with stations in 
Jackson, MS and Nashville. 

Capstar's contracts "clearly vio- 
late the Commission policies re- 
quiring licensees to retain control 

Katz & Powell Sees Opportunity 
For Small Rep Firms In Bleak Times 

Advertising sales are suffering 
from a national recession and the 
Persian Gulf war, but Katz & Pow- 
ell President Shelly Katz sees 1991 

as a time for his small radio rep 
firm to expand. 

"We're in a growth mode," Katz 
told R&R. "In times like these, sta- 
tions see how much they need a rep 
to bring in national business." Katz 
has added three staffers - one 
each in Los Angeles, Dallas, and 
New York - and is planning two 
more additions in New York and 
Chicago. 

K &P is out to sign stations that 
don't currently have representa- 
tion, but is also targeting stations 
dissatisfied with the so-called 
mega -reps (like the Katz Radio 
Group, no relation to K &P). Katz 
claimed tough times are encourag- 
ing stations to consider switching 
reps: "When the pie is a lot 

R &R Observes 
Presidents' Day 

In observance of Presidents' 
Day, R &R's offices in L.A., 
Washington, and Nashville will be 
closed Monday (2/18). 

smaller, stations begin to realize 
they may not be getting their fair 
share." 

He said he's received numerous 
inquiries from station owners dis- 
satisfied with their current rep - 
typically single- station owners or 
small group owners who, he claim- 
ed, think the big groups may be 
getting a better deal from the big- 
ger reps. "They realize they're not 
being pitched as well as they might 
be by an independent rep." 

150 - And Counting 
If K &P can capitalize on such 

discontent, it may be able to add to 
the approximately 150 major mar- 
ket niche players and small mar- 
ket stations it reps. Katz wouldn't 
disclose which stations he's been 
talking with, but insists "they're 
happening." 

While the Katz Radio Group and 
Interep combined claim over 90% 
of the national radio rep business, 
Katz "wouldn't make a guess" how 
his "very small share" of the rep 
pie compares. 

Like other reps, K &P has suf- 
fered cancellations since the war 
started. Advertising for '`gas, air- 
lines, and travel has just dried up," 
said Katz. But he remains optimis- 
tic: "They'll be back stronger than 
ever when the war ends." 

over the programming broadcast 
on their stations," charges the fil- 
ing submitted by CSB Communica- 
tions, licensee of WMJW /Jackson, 
MS, and by WSM Inc., which owns 
WSM -AM & FM /Nashville. It asks 
the Commissioners to overturn re- 
cent FCC staff rulings in similar 
cases and outlaw multistation sales 
and programming arrangements 
in every market. 

"We feel very strongly that we 
have done this properly," Capstar 
President Steven Hicks told R&R. 
He said all of the contracts were 
carefully constructed to comply 
with FCC rules and noted, "We will 
be filing our response." 

CSB and WSM want the FCC to 
throw out the following Capstar 
agreements: 

A network agreement under 
which most programming from 

CAPSTAR /See Page 34 

Azzoli Appointed 
VP At Atlantic 

Val Azzoli 

Val Azzoli has been tapped as VP 
of Atlantic, where he'll supervise 
marketing; oversee the Alterna- 
tive, Dance, Metal, and Country 
departments; and coordinate the 
scheduling of single releases out of 
the label's New York headquarters. 

AZZOLI /See Page 34 
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KKDA: AM URBAN SUCCESS STORY 
KKDA (AM) /Dallas usually resides in the vast 
shadow of its mighty FM sister. But the 
station made some noise of its own in the fall 
Arbitron. 
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WCKY & WWEZ 
Elevations 
OM Elliott, PD Still 
Now Cover Combo 

Federated Media's WCKY & 
WWEZ /Cincinnati have given ad- 
ditional responsibilities to WCKY 
PD Bruce Still and WWEZ OM 
Mark Elliott. Still, who joined the 
station nearly 24 years ago, now 
programs both News /Talk WCKY 
and AC WWEZ, while WWEZ OM 
Elliott is now OM of both facilities. 

Combo GM Tom Severino told 
R&R, `Bruce handles much of the 
liaison work and coordination with 
our networks, as well as a lot of 
personnel and administrative 
work. He'll assist with any on-air 
projects Mark may need help with. 
Now he's even more valuable to 
our entire building. Mark has done 
an excellent job with WWEZ, so I 
also put him in charge of WCKY. It 
helps us consolidate our efforts." 

Prior to joining WWEZ approxi- 
mately 18 months ago, Elliott did 
mornings at WFMK /Lansing. He 
previously programmed WKRQ/ 
Cincinnati, WDJX /Dayton, and 
WFWQ /Fort Wayne, IN. 

Mercury Completes Promo Staff 
Smith Named VPICHR Singles; Burton 
Directs AOR & Alternative 

Jeffrey Naunlnrn Iris Dillon 

Virgin Boosts Two 
Naumann, Dillon Now Sr. 

Virgin has promoted Jeffrey 
Naumann and Iris Dillon to Senior 
Director /Promotion and Senior Di- 
rector /Crossover Promotion, re- 
spectively. 

Naumann, most recently Nation- 
al Promotion Director /AOR, will 
continue to oversee AOR as he be- 
gins working with other radio for- 
mats. Virgin VP /Promotion Mi- 
chael Plen said, "Naumann is a 
brilliant promotion man with his 
own unique style. I think he'll be 
successful in whatever format he 
promotes. He's proven that al- 

Directors 
ready with our brutally difficult 
AOR records." 

Dillon, formerly Director /Cross- 
over Promotion, will oversee cross- 
over radio promotion as well as 
Dance. Commented Plen, "Iris is a 
very thorough promotion execu- 
tive. I'm sure we'll break more 
records because of her cross- pollin- 
ation of dance clubs and radio rela- 
tionships." 

Both have been with the label 
since its U.S. inception four years 
ago, when Naumann left RCA after 
11 years and Dillon joined from 
A &M. 

(With Apologies to Mr. Shakespeare) 

r13 Be or Not To Be 
At NAB? 

That is the Question. Whether 'tis nobler in the mind to suffer the slings 

and arrows of outdated equipment, ineffective sales and management 

styles and too little contact with fellow radio operators, or take arms 

against a sea of competition and by opposing end them? 

To join, to attend; and by attend to say we end the heartache and 

the thousand natural shocks that Radio is heir to, tis a consuma - 

tion devoutly to be wish'd. 

To join, to attend; to attend, perchance to learn, aye there's the 
rub. For in that attendance what dreams may come. 

What dreams may come? Is DAB the future of radio? How 

will you compete for scarcer advertising dollars? What 
political campaign reforms are in the works? What does 

the FCC expect of you at license renewal time? 

Act now To Be at NAB '91 
in Las Vegas, April 15-18, 1991. 
Call (800) 342-2460 to register 
in advance and save $50. 

NAA91 
LAS 

Tony Smith 

Several changes have been made 
in Mercury Records' promotion 
staff: Tony Smith is now VP /Top 40 

Singles Promotion, Doug Burton 
becomes Director /AOR & Alterna- 
tive Promotion, and Don Codding- 
ton and Katie Arnold Pedretty are 

Doug Burton 

named National 
Promotion. 

"Tony will strategize, set up, and 
execute all promotions pertaining 
to CHR," said Sr. VP /Promotion 
David Leach. "He'll be the desig- 

MERCURY /See Page 34 
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