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COMPARATIVE AD LAWY,
‘CLEAN CAMPAIGN’ PUSH
MAY CLEAN RADIO’S
CLOCKS

Radio stations and DJs who take
shots at their competition may
face expensive lawsuits thanks to
the Trademark Law Revision Act.
And a main provision of the pro-
posed Campaign Advertising Act,
a companion to the more publiciz-
ed Clean Campaign Act, would re-
quire broadcasters to provide
legitimate political candidates with
nonpreemptible time at the
station’s lowest unit rate.

Page 8, 18

COMPETITION AIN’T NOTHIN’:
TV, NEWSPAPERS DOWN

Jeff Pollack provides some cheering
evidence about the profound readership/
viewing-level slumps radio’s chief
competitors, newspapers and TV, are
mired in, along with some ways in which
radio can reap the benefits.

Page 35

RESEARCH: KEY TO
COUNTRY PROGRAMMING
SUCCESS

Launching a series on what today’s
PD needs to know, Lon Helton
talks to a top researcher, a major
group programmer, and a leading
PD about the importance of
research in both theory and
practice.

Page 58

PROSPECTING: NO MINOR
CONSIDERATION

New business leads are utterly vital to
the successful sales operation, but the
timing and planning of a prospecting
expedition can be tricky. Chris Beck
smooths your path toward finding new
prospects.

Page 16

THE DIZZY WORLD
OF ORLANDO AOR

Locked in a bitter battle for rock radio
supremacy, the programmers of WDIZ
and WHTQ trade insults and insights in
approximately equal proportion in an
entertaining and educational exchange.
Page 52

Newstand Price $5.00

Veteran programmer Frank
Cody has been appointed as
head of programming for Pyra-
mid Broadcasting’s seven-
market chain. Cody will remain
a partner in the consulting firm
Cody/Leach Broadcast Archi-
tecture, which was acquired by
Pyramid last year.

Pyramid CEO Rich Bals-
baugh told R&R, “We im-
mediately offered this position
to Frank when our chief pro-
gramming officer (and WXKS/
Boston PD) Sunny Joe White

” Sunny & Cher Celebrate At KISS #10

WXKS-FM/Boston’s tenth birthday bash was a veritable spectacular, with 15,000 people on hand for
Cher’s first live performance in eight years, D.J. Jazzy Jeff & The Fresh Prince, Gloria Estefan & Miami ‘
. Sound Machine, Hall & Oates, Information Society, Martika, Donna Summer, and more. 850,000 (as
displayed by morning man Matt Siegel at bottom left) was raised for the Genesis Fund charity, whose Brian
McLaughiin (left, top left photo) congratulates WXKS-AM & FM VP/GM John Madison (center) and Pyramid L’
Broadcasting CEQ Rich Balsbaugh. At top right, Cher, who is not exactly pro Bono these days, danced with
an appropriate Sunny substitute, Pyramid VP/Programming Sunny Joe White. Bottom right, 'Til Tuesday’s
H Aimee Mann chats with Balsbaugh, whose red-hot jacket threatened to scorch the eyesockets of the

assembled partyers.
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Kelly Seaton

Seaton
Manages

WFYR

Interim WICC/Bridgeport
GM Kelly Seaton has been ap-
pointed VP/GM of WFYR/Chi-
cago. She will assume her new
duties when Summit Broad-
casting takes control of the sta-
tion from RKO in approximate-
ly three weeks.

SEATON/See Page 32

Levine Lands At

KLOL/Houston PD Ed Lev-
ine has been named PD of In-
finity AOR WJFK/Washington.
He succeeds Mark Chernoff,
who left last month to program
Infinity Classic Rock WXRK/
New York.

WJFK VP/GM Ken Stevens
remarked, “There’s a real bat-
tle going on here — I don’t think
there’s room for three of us in
this town — and Ed is the PD
who will win it. He’s real ag-
gressive and has a great track
record.

“We’ve staked out our posi-
tion as compared to DC101
(AOR wwDC) and (Classic
Rock) WCXR,” added Stevers.
“We did a lot of that work with
Mark Chernoff; the rest will be
accomplished by Ed. A ot of the
strategy is there — it just hasn’t
been implemented yet.”

Stevens discounted WJFK’s

Ed Levine
signal as a significant factor.
““The signal has been used as an
excuse here by PDs in the
past,” he said. ‘“But the reality
is that we’re on the same tower
as WCXR, and they’ve had no
problem generating ratings.
Our signal is not going to keep
us from being a major success
in the market.”

LEVINE/See Page 32

Beating The Summer Book Jinx

‘Cody Now Heads Up
Pyramid Programming

Frank Cody
told us he wanted to give up the
day-to-day elements of the job.
Frank is a tremendously crea-
tive talent who brings a warm,
positive, people-oriented energy
and spirit to all his endeavors.”

Pyramid COO Brian Stone
added, “As a major partner in
this company, Sunny Joe will
continue to provide significant
input in the areas of program-
ming, operations, and engineer-
ing, as well as virtually every
other aspect of our company.
But Pyramid has grown to the
point where we could acquire
this position, and it’s great to
have Frank in there.”

Cody noted that he and his
consulting partner Owen Leach
had been working with all of the
Pyramid stations przviously.
He will continue to werk from
his current offices in Princeton,
NJ. CODY/See Page 32
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Albright Merges
Into BD& A

Country Consulting
Consolidated

Sl

Jay Albright, Dwight Douglas

Burkhart/Douglas & Associ-
ates and Jay Albright’s consuit-
ing company Let’s Talk have
merged. Under terms of the
agreement, Albright will con-
sult all B/D&A Country outlets
and Albright’s current client list
will become part of B/D&A cli-
entele.

B/D&A President Dwight
Douglas commented, “I met
Jay a few years ago when he
was programming in Seattle,
and I was very impressed with
his knowledge of radio and
country music. His consulting
firm is very successful, and all
our clients will benefit from this
joint venture.”

ALBRIGHT/See Page 32




FROM THE VOICE
THAT BROUGHT YOU
“D E S P E R A D Oy
“THE BEST OF MY LOVE
“ONE OF THESE NIGHTS:’
“HOTEL CALIFORNIAY
“LIFE IN THE FAST LANE}
W E LONG R U N7
“DIRTY LA UNDRY?

AND “THE BOYS OF SUMMER”

S

GEFFEN

The End Of The innocence, Don Henley's first album since the Multi-
Platinum Building The Perfect Beast, will be available June 20 on Geffen
Cassettes, Compact Discs and Records * © 1989 The David Geffen
Company

“THE END OF THE INNOCENCE”

THE FIRST SINGLE AND TRACK FROM HIS FORTHCOMING ALBUM







THE CLOSER YOU LOOK

Metro Audience Trends
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Auditorium Format Analysis
The definitive format hole study...

test format options with taped examples

test talent, slogans, logos and cali letters

in-person interactive research with your target demo
determine programming and marketing strategies in one step
includes a complete market study

® o o o o

CALL FOR A QUOTE TODAY
(303) 922-5600

= Paragon Research

550 S. Wadsworth Blvd., Suite 401 Denver., CO 80226 (303) 922-5600 FAX (303) 922-

1589



Garvey Takes An
XTRA Base

SD N/T Hires Ex-Padre As Morning Host

Noble News/Talk station XTRA/
San Diego has hired former Dod-
gers/Padres first baseman-turned-
businessman and aspiring politi-
cian Steve Garvey as morning
host. His news/sports/entertain-
ment program, bowing June 26,
will be called ‘‘XTRA Morning Up-
date With Garvey & Company.”

Noble Chairman John Lynch
cited Garvey’s hiring as part of his
strategy of turning XTRA, which
has been around the one-share
level in recent books, into “a suc-
cess as the flagship station of our
entire radio group.”

XTRA-AM & FM VP/GM Tom
Jiminez added, ‘“We are all confi-
dent that Steve will do a great job.
There is no doubt he will be a fab-
ulous draw for the station.”

XTRA VP/Operations Michael
Packer elucidated, “In addition to
bringing the color and sizzle of the
morning sports pages to life, Gar-

T

Bartiett New
RTNDA
President

David Bartlett

NBC Radio VP/News & Pro-
gramming David Bartlett has been
selected as the new President of
the Radio-Television News Direc-
tors Association.

Bartlett was selected for the post
on Saturday (6/3) by the RTNDA
board of directors following an ex-
haustive nationwide search. He as-
sumes his new duties in Washing-
ton on July 3.

“David Bartlett brings a real
electricity to this organization,”
said RTNDA Chairman Bob Prid-
dy. “There’s a dynamism here. He
possesses enthusiasm and a knowl-
edge of the inside workings of
Washington that will be very help-
ful to us.”

Bartlett’s choice was lauded as
“absolutely perfect” by outgoing
eight-year President Ernie Schultz,
who announced his resignation last
December following the group’s
annual convention. Schultz, who
cited his desire for a change in per-
sonal direction, has not yet an-
nounced his plans.

Bartlett said he plans to quickly
increase the group’s “visibility” on
Capitol Hill and bring grass-roots
pressure to bear on lawmakers
over press freedom issues. He said
his “first mandate” is to combat
growing Congressional efforts to
codify the Fairness Doctrine.

“Electronic journalists do not en-
joy the same First Amendment
protections that our brethren in
print do. It strikes me as ridiculous

BARTLETT/See Page 32
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STEVE GAR\7EY

vey & Company will put listeners in
touch with some of the nation’s hot-
test personalities.”

Garvey, who’s run a sports mar-
keting company based in San Di-
ego for six years, said, ‘“I’'m really
happy to be part of the Noble fam-
ily and the XTRA morning team.”

Garvey is expected to confront
calls about playing the field in both
baseball and other recreational
contexts. His hiring has also spur-
red speculation among media ob-
servers about other possible-but-
doubtful radio projects as ‘Sports
Line With Pete Rose” and “Wade
Boggs Pillow Talk.”

e

Bill Richards

Richards PD
At KXXX

Emmis CHR KXXX (X100)/San
Francisco has named Coleman Re-
search VP Bill Richards as its new
PD. He fills a vacancy created in
early February when Bill Stairs
left the station. MD Gene Baxter
has served as interim PD and will
stay on when Richards takes over
on June 12.

VP/GM Jim Smith told R&R,
“This is the guy we originally
wanted for the job, and it’s for-
tunate that time elapsed during
which Bill became available. It’s
always nice after the fact to have
so many encouraging calls from
across the country backing up our
decision, confirming that we've
hired one of the best PDs in
America today.”

Richards had spent only three
months with Coleman. Regarding
his departure, he told R&R, “Dur-

RICHARDS/See Page 32
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UPI TO BUY STATIONS?

Freedman VP/News
At UPI Broadcasting

WJR/Detroit News Director
Mike Freedman has been named
VP/News of United Press Interna-
tional’s new subsidiary, Washing-
ton-based UPI Broadcasting, only
three months after leaving the
news service. Freedman assumes
his new duties on June 26 and will
be responsible for the growth and
development of both UPI Radio
and Radio Noticias, UPI's Spanish-
language radio news service.

“I consider Mike Freedman a

e e S

Harrison PD
At WZLX

First Media has named Mike
Harrison PD of Classic Rock
WZLX/Boston, returning the vet-
eran AOR PD to active program-
ming duty in the format. He suc-
ceeds Cliff Blake, who exited
earlier this year.

“He called me out of the clear
blue,” remarked WZLX GM Jerry
Charm. “We were all blown away
by the guy, and that was it. He’s a
man with a mission. Lord knows
he’s got the musical background.
All the elements seem to be right.”

Harrison’s multifaceted career
has included programming stints
at WLIR/New York, KPRI/San Di-
ego, and KMET/Los Angeles. He
was R&R’s original AOR Editor
and also spent several years at
Billboard. In addition, Harrison
has headed his own production
company — Goodphone Communi-

HARRISON/See Page 32

major asset to UPI because he has
close ties to the industry, as well as
a clear vision of how to produce a
competitive radio news service,”
said UPI President Paul Steinle.

Freedman had served as Manag-
ing Editor of UPI Radio in Wash-
ington for three years before join-
ing Cap Cities/ABC’s WJR in April
1989. He told R&R, “WJR is a ter-
rific, first-class operation, but help-
ing UPI becomes like a crusade —
it gets into your system. UPI is the
most romantic underdog in the in-
dustry and it’s well worth fighting
for.”

In a related move, UPI says it is
actively exploring the idea of ac-
quiring and operating a group of
radio stations. According to UPI
Exec. VP Mark Estren, officials of
the beleaguered company see ra-
dio ownership as a potentially sig-
FREEDMAN/See Page 32
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Conway OM
At KRPM

WMXC & WEZC/Charlotte OM/
PD Bill Conway has been named to
the new OM position at KRPM-AM
& FM/Seattle.

GM Jack Davies commented,
“KRPM has experienced tremen-
dous growth since being purchased
by Heritage Media. This growth
has created the need for someone
who can devote all of his time to
overseeing the programming, pro-
motion, and marketing of our sta-
tions.” CONWAY/See Page 32
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GETTING NETWORKING WORKING
FOR YOU

One of the more prominently fashionable fa&
in American business is networking — turning
socializing rituals into new, potentially
valuable acquaintanceships. The Overview
Management section has the ten
commandments of networking — in easy-to-
consume, non-tablet form.
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Steve Tipp

Tipp Set As
Alternative
Columbia VP

Steve Tipp has been named to
the newly-created post of VP/Al-
ternative Music at Columbia Rec-
ords, where he will be responsible
for the development, promotion,
and marketing of alternative mu-
sic at the label.

“When we looked for someone to
help expand our involvement in the
area of alternative marketing,
Steve’s name kept coming up,”
said Columbia Sr. VP/Marketing
Bob Sherwood. ‘“He’s the best, and
his desire to take his love of music
and his promotion expertise to a
greater level of involvement in the
business happily collided with our
need for a special talent in alter-
native marketing. Everybody wins
. . . particularly our artists.”

Tipp had been with Warner Bros.
Records for the past six years, first
in Modern Music College Promo-
tion; ard most recently as National
Dance Club Promotion Mgr. He
had previously held a promotion
position with IRS Records, and
worked at KCR/San Diego State
University.

Lewis Named WIZF PD

Todd Lewis, son of Inter-Urban
Chairman Tom Lewis, has been
appointed PD at the company’s
WIZF/Cincinnati. The younger
Lewis replaces Jay Dubard, who
left the station two months ago.

“We’ve been in the radio busi-
ness for 14 years, and Todd has
been involved the entire time,”
noted Tom Lewis. “Todd’s been

e~ ——
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Vaz VP/A&R
At Motown

i
Zack Vaz

Zack Vaz has joined Motown
Records as VP/A&R, where he’ll
oversee all creative and adminis-
trative A&R functions, and will re-
port to President/CEO Jheryl Bus-
by.

In addition to coordinating the
A&R, promotion, and marketing
departments on matters pertaining
to artists, Vaz will also handle the
mixing and remixing of album and
singles projects.

Vaz spent the last six years at
Hush Productions, where he was
responsible for recent Freddie
Jackson, Melba Moore, and

Meli’sa Morgan projects.
Warners Mobs Rundgren

around music since he was a kid,
and he has participated in every
major business decision we’ve ever
had, right down to the loan clos-
ings. He brings an increased char-
acter and integrity to the
business.”

Todd Lewis’s previous experi-
ence includes serving as MD at
WYLD/New Orleans and as assis-
tant to WRKS/New York PD Tony
Gray. He entered the business at
age nine, when he did an airshift at
Inter-Urban’s WLTH/Gary, IN.

In the winter ratings, UC-for-
matted WIZF registered a 3.5 in
the Arbitron (12th place) and a 3.7
in the Birch (11th place).

WEXLER PD

KGW To Start Talking

Full-Service AC KGW/Portland
will switch to a Talk format in a
few months and has appointed
WISN/Milwaukee programmer
Steve Wexler PD. Wexler, who will
arrive at KGW June 26, succeeds
the exiting Jim Lamarca.

KGW VP/GM Kenn Brown told
R&R, “I think we can get the new
format on the air before the fall
book starts. We’re shooting for the
first part of September.

“As we head into the ’90s, we
wanted to position the station so it

R N

Ballentine Becomes PD At WGTZ

Former WAPI-FM (I95)/Birm-
ingham PD Jeff Ballentine has
joined WGTZ (Z93)/Dayton as PD,
replacing Jay Jarvis, who left to
join Arista’s promotion staff.

WING & WGTZ VP/GM Dave
Leonard commented, “The pro-
gramming office is alive and jump-
ing. Jeff is a strong, active PD. We
were looking for someone who had
worked in tough situations and
come out a winner. I spent time in
Washington DC, where he had done
a great job with WBMW'’s limited
signal. I know his winning in-
fluence will rub off on us.”

Ballentine, who begins his new
duties immediately, told R&R,
“The station is already in very
good shape. Consultant Jim
Richards (of Dan Vallie Consult-
ing) and I plan to turn a good sta-
tion into a great station. We just
need to add a dash of creativity and
some fun and take Z93 to even
higher levels of success. The air-

Todd Rundgren’s album kickoff party for his new “Nearly Human” release was marked by a massive WB tumout. Pictured (I-r
front) are WB’s Irene Vargas, Nancy Klugman, and Sue Emmer, Rundgren, and WB'’s Rochelle Staab and Patti Oates; (I-r mid-
dle) label’s Joann Bianchi, Debra Pelton, Greg Lee, Michael Wolper, VP Carol Hart, Dale Cannone, and Chariie Springer; (I-r
top) WB’s Carol Phillips,Kenny Puvogel, and VPs George Gerrity and Ron Kittle.

New Waves Deal At SBK

Katrina & The Waves have signed with SBK Records. Commemorating the occasion are (I-r) SBK Songs UK MD Peter
Reichardt, group’s Vince De La Cruz, SBK Chairman Charles Koppelman, band's Katrina Leskanich, SBK President Martin
Bandier, and group’s Alex Cooper.

staff is in great shape, and the mor-
ning show with Dr. Dave and Alan
Kaye is well established in the
market, so we can hit the ground
running.”” Ballentine has also pro-
grammed WBZZ (B9%)/Pitts-

could succeed in the market. We’ll
offer provocative personalities who
will take definite stands on issues.
It’s not going to be ‘Shock Radio,’
but we’ll have robust conversation.

“Many AM stations look to the
past instead of looking forward. We
were a good station in the past, but
we want to be a better station in the
future.”

Regarding Wexler, Brown said,
“Steve was involved in a similar
situation in Milwaukee about two
years ago. WISN was a Full-Serv-
ice station that flipped formats to
Talk. He’s young, aggressive and
we're ready to have him do his
thing here. Because of the call let-
ters, there will be a lot of eyes on
this station, and we want to do a
superb job. With Steve in place, I
have no doubt in my mind that this
will be a very dynamic radio sta-
tion.”

KGW tied for 13th 12+ in both the
winter Arbitron (2.7) and Birch
(2.4)
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