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BIRCH SPRING RATINGS
RESULTS

LOS ANGELES: KPWR back on top;
KIS, KTWV up

CHICAGO: WGCI-FM opens big lead

PHILADELPHIA: WMMR cruises; WXTU
clears a five

DETROIT: WJLB edges WJR; CHRs
booming

BOSTON: WXKS-FM steady; WBZ,
WZOU, WZLX zoom

DALLAS: KKDA-FM still leads; KEGL hot;
AORs tighten up

Page 32

WHY RADIO RESISTS
HARD ROCK

Part Il of a heavy metal on the radio
investigation focuses on the problem of
selling the predominantly 12-24 metal
audience to advertisers: the cold hard
facts that cause radio to shut out hard
rock.

Page 42

BONE TO PICK CHRYSALIS;
DRISCOLL MOVES TO L.A.

Hot Street Talk includes Mike Bone
leaving E/A to join Chrysalis, while
KHYHlDallas FD Mark Driscoll is
coming to L.A. . . . with possible
CHR implications,

Page 16

THE R&R INTERVIEW:
DICK FERGUSON

The head of NewCity Communications
talks about the changes in the company
since its leveraged buyout from Katz and
his own radio-intensive philosophy.

Page 26

‘““RADIO CAN KICK
TV’S BUTTS”’

Two NBC Radio newsmen assert radio
news'’s superiority over the TV version
and land in corporate hot water as a
result.

Page 3

e

CD VIDEO SHOWCASE AT NMS

A chance to check out Compact Disc
Video comes to New Music Seminar
attendees next week. The Music Section
has a list of forthcoming titles.

Page 22

Newsstand Price $5.00

RADIO & RECORDS

McKeon Moves To
RCA As AOR VP

Columbia Director/Album

Promotion Jim McKeon has ::
been appointed VP/Album Pro-

motion at RCA Records, based
in New York. He’'s the first per-
son to hold that title at RCA; Al-
an Wolmark, who was Direc-
tor/National Album Promotion,

left in May. McKeon joins the

label after 11 years with CBS in
Los Angeles, and will relocate
to New York.

Commented VP/National Pro-
motion Butch Waugh, “We
were looking for someone well-
respected and well-versed in al-
bum radio promotion. The Nip-
per’s future looks bright in al-

Gannett Ups Troutt Coffey

Gannett has promoted KUSA
& KSD/St. Louis acting GM Bill
Coffey to VP/GM of the Country-
AC/CHR combo. He replaces
Merrill Hansen, who was pro-
moted to Exec. VP last Janu-
ary. Also, KCMO & KCPW/.
Kansas City VP/GM Don Troutt
has been elevated to Presi-
dent/GM of the News Talk/CHR
combo.

Gannett Radio President Jay
Cook commented, “During his
11 years with Gannett, Don has
consistently demonstrated his
leadership abilities. This is a
company that recognizes talent
and rewards hard work.” Turn-
ing to Coffey, he added, ““In the
six and a half years Bill has
been with Gannett, he’s been a

Don Troutt
major contributor to the suc-
cess of our St. Louis operation.
We have every confidence that
his leadership and knowledge of
the market will serve us well in
the future.”

Troutt told R&R, “This is a
goal I've been working toward
for ten years, and I'm glad Gan-

Weller Beasley’s New
VP/Operations

WGAR-AM & FM/Cleveland
GM Bill Weller will be joining
the Beasley Broadcast Group in
the new position of VP/Opera-
tions.

Beasley Exec. VP Allen Shaw
said, “Our group now consists
of 21 AM and FM stations in 14
markets. Our moves into major
markets coupled with our large
number of start-ups require us
to beef up our management at
the group level. Bill Weller
brings exactly the right mix of
experience, people skills, and
analytical ability to the job. He
will work right beside me on all
aspects of our operations.
We've got a lot of growth ahead
of us.”

Weller, who will be relocating
to Winston-Salem, commented,
“This is an excellent opportuni-
ty for me to make a move into
group management with one of
the country’s fastest growing
and most professional groups of
radio broadcasters.”

Weller transferred to the GM
post at WGAR in 1985 after two
years as GM at Nationwide

sister station WKZL/Winston-
Salem. Prior to that, he was GM
at WCMS-AM & FM/Norfolk.

Beasley’s properties include
WXTU & WTEL/Philadelphia,
WPHR/Cleveland, WENE &
WLIT/Charlotte, and WPOW/
Miami.

Bill Coffey

nett offers adancement such as
this. We’re very happy with the
progress of both stations, which
are becoming market entities
unto themselves both in pro-
gramming and billing.”

Coffey noted, “I’'m most
pleased with our progress on the
FM. With (PD) Jim Morrison
here, we're running ahead of
our schedule. The AM is doing
equally well, so you could say
I'm a real happy camper at this
point.”

Jim McKeon
bum radio with Jim at the
helm.”

“I sense real change and a
positive path for RCA,” McKe-
on commented. “I respect the
new regime running the label
and want to contribute to bring-
ing RCA to the fore as a major
label at rock radio. It took a
great opportunity to get me to
leave California and CBS,
which I consider the greatest
record company in the world.
Also, I was shopping for a new
baseball team, since the Dodg-
ers are in fifth place.”

McKeon starts July 15 and
will be assisted in his depart-
ment by Managers David Ross
(East) and Hugh Surratt
(West). No replacement has
been named at Columbia.

McKeon joined CBS ir 1976
when the company hired its
first regional album prometers:
McKeon at Epic and (current
Columbia VP/Album Promo-
tion) Paul Rappoport at Colum-
bia. He switched over to Colum-
bia in 1980. McKeon's radio
days prior to CBS include pro-
gramming AOR KWST/Les An-
geles (1974-76), an Asst. PDship
at WWWW/Detroit, and air-
work at Detroit’s WRIF and
WCAR.

Lonneke Adds WKQX
VP/GM Duties

WMAQ/Chicago VP/GM
Mike Lonneke has added VP/
GM responsibilities for NBC
CHR sister FM WKQX. He re-

ELTON LIVE IN L.A. — MCA and Elton John celebrated the return
of the artist to his original hit label and the release of his new “Live In
Australia” LP with a Universal City press conference this week. Pic-
tured (I-r) are James Newton Howard, arranger/conductor for the
concerts with the Melbourne Symphony that make up the LP; song-
writing partner Bernie Taupin; manager John Reid; John; MCA Mu-
sic Entertainment Group President Irving Azoff; and MCA Exec. VPs
Richard Palmese and Jheryl Busby. Photo courtesy Jackie Sallow.

places Michael Donovan, who
left NBC after five and a half
years for the GM position at
crosstown WTKS two menths
ago.

NBC Radio President Randy
Bongarten told R&R, ‘“Mike’s
earned it. He’s a terrific admin-
istrator, a good leader, and a
great manager. He’ll do very
well in leading WKQX, as well
as managing WMAQ during the
transition period.”

Lonneke told R&R, “I'm ex-
cited that NBC has decided to
stay in the radio business and
that I'm going to be a part of it.
The things RB has in mind are
exciting, and I appreciate the
vote of confidence.”

Regarding last week’s NBC
announcement that WMAQ was
being offered for sale, Lonneke
said, “It was a very hard deci-
sion, but that’s the business. If
NBC wants to pursue its stated
plans, it has to be done.”

LONNEKE/See Page 28
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Radio Reporters’ TV

Putdowns Cause NBCFlap

Prizewinning NBC Radio news
correspondents Peter Laufer and
C.D. Jaco are on the hot seat
following a dispute with network
brass over their public criticism of
TV news and music-oriented radio
programmers.

Laufer says he’s being kicked out
of the network over the incident,
his two bosses are contradicting
each other about the newsman’s
future, and Jaco laments that the
whole episode is an unfortunate
misunderstanding.

“I've been told that I have no
future at the network, and my con-
tract is being terminated,” said

STRATTON NEW GM

i “’q‘lﬂ can kick
. network TV's butts’’
'"“’F radio generation
- is “not TV news’s
~ stepchild”
- ®Radio “ﬁminuaahad"
that “‘news is
a tuneout™ est
Laufer, a ten-year NBC veteran.
“I’'m looking for work and peddling
my house in Washington. They
have severed me. We're just work-

ing on the details of the date when
NBC/See Page 28

WWIN-FM Becomes
‘Hot 95.9° WHTE

Communications Management
National’s WWIN-FM/Baltimore
has shifted its Urban format of the

Heyward
Directs Virgin
R&B Promotion

Sharon Heyward

Sharon Heyward has joined Vir-
gin as Director/National R&B Pro-
motion, based in Los Angeles. She
had been RCA National Director/
Black Music Promotion.

Heyward is currently assembl-
ing an R&B field promotion team
of eight, which she expects to be
fully in place by the first week in
August. ‘“We’ll have some exciting
people from smaller labels and

HEYWARD/See Page 27

Gamble WEAG
Station Manager

Bill Gamble

Veteran programmer Bill Gam-
ble has left his post as OM at
WMAQ/Chicago to become Station
Manager at CHR-formatted
WEAG/Indianapolis. The station
was taken over by Sconnix last
week.

Sconnix partner Ted Nixon noted
that WIBC & WEAG VP/GM Roy
Cooper will remain in that position,
adding “We felt that WEAG need-
ed an outstanding person like Bill

GAMBLE/See Page 27

past four years to emphasize cross-
over material. The station is now
WHTE (“Hot 95.9”) under the con-
sultation of Jon Horton and Emmis
Research. Sales Manager Ron
Stratton has been promoted to GM;
Don Brooks remains as OM.

“Although our station doesn’t
sound exactly like theirs, the idea
of fusing disparate population
groups is in the tradition of
KPWR/Los Angeles and WQHT/
New York,” said Stratton. ‘“The
energy level is a 3000-decibel
change from the ballads we were
playing before. The new accent is
highly energized, with much more
music and less talk.

“Emmis found that the two con-
temporary stations (CHR WBSB
and UC WXYV) had somewhat pol-
arized themselves ethnically. We

WWIN-FM/See Page 27

Neal “Moo‘ullins f
KEEPS
CONSULTANCY

Mullins New
PD At
WSM (AM)

Country radio consultant Neal
“Mocn” Mullins has been named
PD at WSM (AM)/Nashville. He
began July 1, filling the vacancy
created when Jay Phillips left to
program KXXY-AM & FM/Okla-
homa City a month ago. Mullins
has consulted WSM-AM & FM
since January. He will continue
with his consultancy, which cur-
rently has seven clients including
WSM-FM, where Bruce Sherman
continues as the PD.

WSM VP/GM Bob Meyer com-
mented, “I’ve known Moon since
our Louisville days, when he was
instrumental in making WINN suc-
cessful and I was at a competing
rock station. He’s been instrumen-
tal in helping WSM-AM get back on
a positive and aggressive track. I
feel fortunate to have been able to
work something out with him.”

Mullins told R&R, “I've had a
great career, working at incredible
stations like WHN, WDAF, and
WINN. But working at WSM and in

MULLINS/See Page 28

AP Us Rid, WiIIias

John Reid

The Associated Press has ele-
vated John Reid, Director/Broad-
cast Services, to Director of Com-
munications & Technology; while
deputy Director/Marketing James
Williams moves into Reid’s former

WSB (AM)
Names Ashbery
Programmer

After three years as Director/
Sales Marketing and Research at
WXFL-TV/Tampa, Jim Ashbery
will join WSB/Atlanta July 20 as
Program Manager. He replaces
Walt Williams, who is no longer
with the Cox station.

According to WSB Station Man-
ager Bob Neil, “It’s great to have a
guy like Jim join WSB. His entire
experience in radio is with Full-
Service AM stations, and we'’re

ASHBERY/See Page 27

James Williams

AP President/GM Louis Boccar-
di said, “AP is committed to re-
maining the industry leader in
news technology, and John Reid’s
wide-ranging backround and ex-
perience will help our excellent
communications staff maintain
that commitment. And in Jim Wil-
liams, who has been working very
closely with Reid since his joining
the broadcast division, we have a
highly qualified broadcast special-
ist ready to take over.”

Reid has held several positions
with AP since joining them in 1974.
He was also News Director and OM
at WJOY & WQCR/Burlington, VT.
He succeeds Director/Communi-
cations Richard Atkins, who re-
signed last week. In his new capac-
ity, Reid will supervise the cooper-
ative’s 500-member technical staff,
its 4000-dish satellite network, and
the technical support at its bureaus
worldwide.

Williams joined AP in 1979 as a

AP/See Page 27
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PROGRAMMING FOR A
PD-TURNED-GM

There are more programmers who've become
GMs than ever before, and PDs working for
them have their own special dilemmas. PDs
and former PDs-turned-GMs talk about these
unique relationships.

Page 52

CAN RADIO SELL ITSELF?

Allen Klein looks at some radio-boosting
commercials with a semi-jaundiced eye, and
wonders if radio can’t cooperate to do a
better job of selling the medium itself.

Page 30
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QMI Music's Jimmy Davis & Junction finished mastering their debut LP “Kick

QMI Functions With Junction

The

Wall” in New York, with QMI President Les Garland on hand. Pictured (I-r) are
group’s John Scott and Jimmy Davis, Garland, and producers Jack Holder and

Don Smith.

Mounty Forms Broadcast

Ownership Company

Former NBC Radio Exec. VP
Robert Mounty has announced he
is joining the ranks of radio en-
trepreneurs with the creation of his
new company, Mounty Communi-
cations.

“I decided to do this after several
months of research,” he comment-
ed. “There’s no reason why I can’t
doit, and if I don’t do it now, I prob-
ably never will.”

The 58-year-old broadcaster left
NBC earlier this year after 12
years with the network. He previ-
ously was with Metromedia for 15
years, during which time he served
as GM at WIP/Philadelphia and
WNEW/New York.

Mounty said he has established a

INTENS

relationship with a major venture
capital firm, which he declined to
name, and will search for radio

properties in medium markets

“ranking 25 to 75 in size.”

“I have received strong encour-
agement in forming this company
from the financial sector, and I am
confident we will be announcing
our first acquisition soon,” he said.

Mounty added that his primary
emphasis will be on acquiring
AM/FM combos, but he is also in-
terested in stand-alone FMs.

The company’s address is Room
5312, 30 Rockefeller Plaza, New
York, NY 10020. Telephone: (212)
621-6668.

NEWS

NICHOLL PD, KXKL NEW CALLS

KBRQ Goes For Gold

Following an ownership transfer
from Great Empire to Shamrock,
KBRQ-AM & FM/Denver have
abandoned their Country format of
the last five-and-a-half years in fav-
or of mainstream Gold as KXKL-
AM & FM, using a Kool 105 iden-
tifier. Concurrently, KMGC/Dallas
PD Steve Nicholl has joined the
station as PD. He replaces Green
Daniels, who exits along with the
remainder of KBRQ’s announcer
staff.

KXKIL. signed on July 1 with a
60-hour “‘Louie Louie” marathon in
which more than 20 versions of the
rock standard were rotated, some
of them listener-suggested. The
combo began segueing its regular
mix on July 3. Last Monday (7/6)
Nicholl began working mornings,
and an airstaff for other dayparts
is expected shortly. The station will
not be consulted from outside.

Shamrock’s move gives Denver
its third Gold outlet, following
longtime AM KRZN and recently
arrived “Colorado Classics” outlet
KHIH (K-High 95). “There’s no
solid FM Oldies in the market,”
Nicholl told R&R. “As has happen-

(in-téns) adj 1. Force in Radio
Market. . Does not compromise.
3. Buys the Slicker Sticker,

INTENSE BUMPER STICKERS'!
THE SLICKER STICKER!

1-800-331-4438

ommunication
raphics Inc

(ka-myo60 na-ka shan grafiks) n. The Best.

PO.BOX 54110  TULSA. OKLAHOMA 74155 (918)258-6502

ed in other places, there was a de-
sire for FM. What will make us dif-
ferent is that we’ll do a lot of re-
search to make sure we’re playing
the right stuff, and we won’t be too
broad in our musical focus.”

Throughout its history as a tradi-
tional, long-playlist Country sta-
tion, KBRQ never threatened for-
mat leader KYGO and rarely pass-
ed the two-share mark. On Monday
KBRQ’s displaced jocks sat in with
their shift counterparts at cross-
town KLZ, which had been running
spots on KBRQ during its last days.
KLZ is also holding a “KBRQ
Listener Appreciation Party” at
which KBRQ followers can trade
their station memorabilia for KI.Z
promotional items.

HIBER CHIEF

Malirite
Division

Malrite Radio is forming a re-
search division that will provide re-
search services for stations in mar-
kets in which Malrite doesn’t own
stations. Malrite Research will be
headed by Jhan Hiber, the com-
pany’s VP/Research.

“When we have down time with
the company’s internal projects,
we look forward to offering non-
Malrite stations the same caliber
of winning research that Malrite
benefits from,”’ said Hiber, who ex-
pects the division to take on 10-15
projects in its first year. The ser-
vices will include perceptual
studies, focus groups, and the
Predictor diary studies that Hiber
offered in his Hiber & Associates

consultancy. No additional person-
nel will be hired initially.

Lange Station
Manager
At WRQC

United Broadcasting’s WRQC
(92Q)/Cleveland has promoted
GSM Shannon Lange to Station
Manager of the CHR outlet. She re-
places John Bulmer, who left last
December. Account exec Christo-
pher Feighan has been named
Sales Manager.

Lange told R&R, “I believe in
responsible broadcasting and
building a solid foundation, and
we’'re achieving that. With 15 years
of experience behind me, I'm
ready to bring all of this knowledge
to the table. My challenge is to see
how far we can take it.

“We’ve been showing upward
trends in the last two years at 92Q
and we're expecting positive news
from the FCC about a change in
tower location and height which
will improve our competitive posi-
tion in the market dramatically,
especially in outlying areas.”

Mark Thomas

Thomas OM
At WTAR
& WLTY

Mark Thomas has been named
OM at Landmark’s WTAR &
WLTY/Norfolk. He joins the old-
ies/information AM and AC oldies-
based FM combo from Country-
formatted WIRK/West Palm
Beach, where he served as PD.

Prior to his WIRK duties, Thom-
as was OM at WKMF & WCRZ/
Flint and programmed WCXI/De-
troit

“WCRZ was identical to the FM
here,” he commented. “They’re
both oldies-based ACs, so I'm fa-
miliar with the format. It’s a new
experience, though, with the AM. I
enjoy Country, but this is what I
wanted to do.”

Thomas said no changes at eith-
er station are currently planned.

York Named
GSM At W_LIT

¥

Karen York

Beasley Broadcast Group’s
WLIT/Charlotte has tapped Karen
York as its new GSM. She joins the
AC station from WDJX & WCII/
Louisville, where she performed
similar duties. The majority of
York’s 18-year radio career was
spent in Pensacola at WCOA &
WILQ.

York told R&R the situation at
WLIT is “positive, healthy, and
growing. This type of format will
never be a number one station in
Arbitron, but that’s not to say it
can’t be the number one station in
market revenue. Typically, the
type listener we’re reaching — the
upper economic scale of executives
and professionals — passes diaries
to younger family members rather
than filling them out themselves. I
don’t know if there will ever be a
true reflection of that listener.”

WLIT changed format from
Beautiful Music and call letters
from WZXI January 16, and rank-
ed ninth in the market with a 4.0
share 12+ in the winter ARB.
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IT TAKES A MASTER STRATEGIST
TO WIN THE RATINGS WAR

Competition for ratings in the radio business is like war. Everybody fights for the same
100 points. And one thing the winners have in common is the ability to plan and exe-
cute a successful strategy. This year The Research Group honors the management of
ten of our client stations by electing them to the rank of Master Class Strategist. Each
management team has proven itself worthy of this recognition by its outstanding per-
formance in strategic achievement.

MASTER CLASS STRATEGISTS 1986-87

CKRA-FM, Edmonton WDBO-AM, Orlando WNOK-FM, Columbia
KKAT-FM, Salt Lake City WKQS-FM, Miami/ WOKQ-FM, Dover
KMGR-FM, Salt Lake City Ft. Lauderdale WVEE-FM, Atlanta
KZFX-FM, Houston WKRR-FM, Greensboro

And this year, The Research Group honors one station with our highest annual award,
the Samurai Swords. The swords symbolize recognition of a most outstanding success
in a competitive environment of unusually difficult challenge.

SAMURAI STRATEGIST
1986-87

WWSW-FM
Pittsburgh, Pennsylvania

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team
METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY * SEATTLE, WA 98101 ¢ (206) 624-3888
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NEWS

Penny Becomes Transtar Country PD

Steve Penny, Director/Country
Formats for the Programming
Consultants, Inc., has been named
Country Format PD for the Tran-
star Radio Network. Penny, who
has relocated to L.A. and began Ju-
ly 1, succeeds Rick Honea, who
was promoted to Director/Affiliate
Operations for Transtar.

Transtar Sr. VP/GM Radio For-

mats/Specials Gary Taylor told
R&R, “‘T’'ve found Steve to be an ex-
ceptionally talented person with
great people skills. On top of that,
he’s a heck of a nice guy.”

Penny said, “Wagon Train (PCI
owner) has been good to me. I
worked for TM for eight years, and
I'm leaving on the best of terms.
But after a number of years in the

Zippo Does SMN Gold Mornmgs

Veteran personality Jim Zippo
has joined Satellite Music Net-
work’s ‘“Pure Gold” service for
59am Central, replacing Chuck
Stevens. Zippo’s hiring marks the
first time that a national program
service has brought on a ‘“name”
jock for a high-profile morning
show.

“We’re planning on opening up
our ‘800’ numbers and letting him
do a morning show with people all
over the country,” said SMN VP/
Programming Robert Hall. “I
think network radio is going to go
back to the Don McNeill [Break-
fast Club] approach.

“This is something that I want to
do with all our formats. We want to
do our research and our music
well, but we also want to do what
nobody else does and put some

Jim Zippo

stars on the radio nationally.”
Eighty percent of Pure Gold’s af-
filiates are already running the
network’s mornings, and Hall add-
ed, “We want our morning pro-

same job, I felt it was time to make
a change. Especially exciting is the
fact the prospects for this network
are truly unlimited.”

Penny joined TM Frogramming
in 1979. Prior to that he worked at
KNEW/Qakland-San Francisco,
KRAK/Sacramente, and KJJJ/
Phoenix in a variety of capacities.

gram to be so good that the local af-
filiate has no other way to go.”

Zippo worked mornings and mid-
days at KTKS/Dallas in 1984-86.
Prior to that he did mornings at
WZKS/Nashville and WDRQ/De-
troit, as well as programming
KINT/El Paso, KITE/Corpus
Christi, and WEAM/Washington.
In addition, he is the host of KXTX-
TV/Dallas’s midday movie as
“Jungle Jim Zippo.”

Zippo’s scheduled start date is
July 13; Hamilton planned to in-
troduce him to audiences Friday
(7/10) by hiring him “live.” Zippo
told R&R, “Being on everywhere
with the satellite is one of those disc
jockey dreams; it’s unimaginable.
There’ll be a lot of new stuff that
I've already developed intended
for a network with a lot of national-
ly relatable humor.”

1-800-952-1986
Ask for Mike Henry

“Surrey’s Alpha and Omega Music Test really opened our eyes.
Because of the playlist alterations we made, Magic 105 jumped
from an 8 share to an 11 share.”

Dick Booth

President/GM
KMJX-FM, Little Rock

Roger Wimmer, PhD/President
Chris Porter/Vice President

Mike Henry/Director of Marketing
Fran Judd/Research Analyst

OVER 60 LAID OFF

Benson In Major
Reorganization

Major cutbacks for the Benson
Company were announced July 1
as the Nashville-based gospel label
tightens its belt and trims back its
staff. Benson is the second-largest
gospel label after Word. The com-
pany has attributed its problems to
overconfidence and overspending
in the Christian music arena.

Richards
Star Station
OM

Dean Richards

Satellite Music Network “Star-
Station” air personality Dean Rich-
ards has been promoted to OM for
the network’s AC format. The posi-
tion had been held by SMN VP/
Frogramming Robert Hall, who
assumed it when former OM Tim
Spencer resigned several months
ago.

Said Hall, “Dean comes to the
position with exceptional leader-
ship skills, programming exper-
tise, and the energy it takes to lead
our fine staff to work with the near-
ly 200 affiliates of ‘StarStation’.”

Richards joined SMN a year ago
from the Production Director’s po-
sition at WCLR/Chicago. He also
served as PD at crosstown WCFL.

Carter VP/

Promotion At
Striped Horse
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Don Carter

Don Carter has been appointed
VP/Promotion for Striped Horse
Records. The label, helmed by for-
mer Motown executive Barney
Ales, recently released a single by
DeBarge.

Carter is also a Motown veteran,
having served as National Director
of Promotion there and working in
promotion for 14 years. He also did
promotion for Capitol.

In announcing the cutbacks, Ex-
ec. VP/GM Bill Traylor said,
“We’ve had a ‘cancer’ of overhead
problems. Now we’ve had major
surgery. We're fixing it, and that
feels g

As many as 60 people, mainly
from the warehouse and distribu-
tion departments, have been let go.
Traylor also said the label is in the
process of reducing its artist ros-
ter, and will reduce its release
schedule from 72 this year to 35 in
1988, following 92 releases in 1985.

Parent company Zondervan,
publishers, distributors and mar-
keters of Bibles and evangelical
Christian materials, will take over
operations immediately. Plans call
for vacating the current Benson
headquarters. Warehouse, ship-
ping, data processing, customer
service, telemarketing, billing, and
operations are being transferred to
Zondervan in Grand Rapids, Mich-
igan. Sales and creative functions
will remain at Benson’s pared-
down Nashville office.

Among the 50 artists represented
by the Benson Company are DeGar-
mo & Key, Dan Peek, the Rambos,
Speers, and the Hemphills. It also
distributes the records of Pat
Boone, Debby Boone, and Jimmy

" Swaggart.
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