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STATE OF THE ART:
COMPUTERIZED NEWSROOMS

A six-page special News/Tatk column

takes an all-encompassing look at the

computerization of the newsroom.
Page 82

FEATURED THIS WEEK

Amohg the information packed into

R&R's largest issue ever: a guide to

.going into ownership, the scoop on the

WLS ratings controversy, sales tips, a

lyric-sensitive AOR station, A/C

congestion in Cincinnati, network

promotion efforts, Birch ratings, the first

definitive Country radio ratings

scoreboard, and much more.

Columns begin Page 24

IN THE NEWS

THIS WEEK

e Mojo working at WHYT

e John Larson PD at KDKB

e Tom Rounds forms Radio Express

® Vic lves’s 107 Ltd. sues Taft,
B/A/M/D for $25 million

o Steve Saslow VP/GM for new LBS
radio syndication arm

o Don Cristi PD at WBCS-AM & FM

o Michael Hauptman forms National
Communications

o Greg Stevens PD at KCFX

s Charlie Quinn PD at KKFR

e Jay Christian PD at WGKX

e Howard Schwartz GM at WZKS

s Arbitron reduces price increase rate

e KSAC revives KROY calls

¢ Don Anthony forms Talentmasters
firm

e Jon Sinton forms consultancy

= B.J. Hunter Ops. Dir. for Constant

o Richard Marschner VP/GM at WFMT

o Betty Pazdernik VP/GSM at WCZY

e Bob Paiva OM at WWYZ

e Wayne Edwards VP at Capitol

® Rick Chertoff VP at Columbia

e Group W sells WIND, buys KMEO

« Beasley buys WCJX
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Mike Horn is the new VP/Ra-
dio for Guy Gannett Broadcast-
ing Services, beginning next
month. Headquartered in Port-
land, ME, Horn will oversee the
operations of the company’s
eight stations, WINZ-AM & FM/
Miami, WPLP/Tampa, KOFM/
Oklahoma City, WRKT &
WSSP/Orlando, and KKZX &
WXLP/Quad Cities.

Said Exec. VP Bob Gilbert-
son, “We're happy to be able to
have somebody with Mike’s
strong background in radio join
our company. No doubt about it,

Hopkinson
GM At
WGRX

Bill Hopki

WGRX/Baltimore GSM Bill
Hopkinson has been advanced
to GM for the Shamrock Com-

ications AOR. The job had

PREPARING YOUR
NEXT BUDGET
R&R’s special feature for the-NAB/
NRBA convention focuses on budgeting:
the overall economic climate, radio’s own
forecast, and how to pian and structure a
budget.

Page 39

Newsstand Price $3.50

been vacant since March, when
former VP/GM Ken Stevens
left to manage WYSP/Philadel-
phia. -

Shamrock VP Bill Lynett
noted, “After a long search, it’s
inspiring to find someone so
qualified in your backyard. Bill
built up management experi-
ence at Hearst and Meirome-
dia, and I'm tremendously im-
pressed with his abilities and
promise.”

A tenryear broadcaster, Hop-
kinson started as an Account
Executive with WBAL &
WIYY/Baltimore, moved up to
Sales Manager for WIYY, and
then became GSM at WASH/
Washington before joining:
WGRX 21 months ago. He ex- ",

HOPKINSON/See Page 8

his strengths in sales and
knowledge of the industry will
give us additional operating ef-
fectiveness.”

For the past year and a half,
Horn has operated Mike Horn
Associates, a Boston-based con-
sulting firm. Before that he
spent 18 years with Blair Radio,

SEPTEMBER 13, 1985

Worthington VP/GM,

Ervin PD at WNIC

Jim Worthington has been
named VP/GM and Dave Ervin
PD at Price Communications’
newly-acquired WNIC/Detroit.

The appointments reunite the
pair, who worked together at
WIBA-AM & FM/Madison, also
just acquired by Price.

Price Senior VP Jack McSeor-
ley told R&R, ‘‘Jim’s perform-
ance over the past five years
has more than illustrated his
expertise in the field of broad-
casting.”

Worthington, who had been
Pres./GM at WIBA for five
years, said, “Our main mission
here is to try to keep the good

‘Horn VP At Gy Gannett

the last three as Sr. VP/East-
ern-Southern Division. Horn
said, ““This is the ideal situation
to put my facilities to use within
agroup that is extremely strong
and growing. The reputation of
Guy Gannett Broadcasting is
one I feel very worthy being
allied with.”

BUT WON'T PRESS CASE

NRBA Board Backs
“Super” Radio Concept

Meeting in Dallas on Tuesday
(9-10), the NRBA Board of Di-
rectors unanimously gave its
support to the general concept
of a unified radio trade associa-
tion.

But it stopped short of back-
ing its Executive Committee’s
earlier call to actively pursue
the idea, which was soundly re-
jected last month at a summit
meeting of national trade
groups in Washington.

In its resolution, the board
said it “‘embraces and supports
the concept of unifying the radio
industry for the purpose of pur-
suing such common goals as full
First Amendment rights for
broadcasters, and a larger
share of advertising doliars for
radio. The NRBA is prepared to
explore these opportunities fur-
ther with those interested par-
ties.”

NRBA President Bernie

Mann commented after the
meeting, “We hope there’ll be
further discussion. If this was to
take place, it wouldn’t happen
overnight. We have very firmly
entrenched organizations and
they are serving their mem-
bers, obviously. I think we
planted a seed that provides a
lot more opportunity for broad-
casters to say, ‘You know, radio
is different and special, and
maybe there should be some
way radio should be treated dif-
ferently and apart.””

NRBA Chairman Bill Clark
told R&R, “The board unani-
mously supports the concept
that radio can be strengthened
through unity and cooperation,
and we stand ready to continue
the dialogue at any time that
anyone sees fit to do so. I think
you can safely say that the idea
is not one which is dead by any

NRBA/See Page 8

people we have and try to find
other good people to go along
with them, I've worked with
Dave on and off for five years
and have an enormous amount
of confidence in him. I would
not have wanted to come to
Detroit without him.”

Ervin commented, ‘“Thank-
fully, we don’t have a turna-
round situation here. We have a
station that over the years the
good people here have built into
an institution. So I just plan to
keep it flying in-all its splendor.”

Ervin had programmed AOR
KGON/Portland since 1983.
Before that he was PD at WIBA
{AM) and/or WIBA-FM from
1972-83.

Replacing Worthington at
WIBA-AM & FM is six-year
GSM Deane Oshorne.

Cooper

Sr. VP At
Atlantic

Sy 4

B

Paul Cooper
Atlantic VP/West Coast GM
Paul Cooper has been promoted
to Sr. VP/West Coast GM, bas-
ed at the company's Los An-
geles office. In his new post,
Cooper will continue to develop
artist careers and oversee At-
lantic’s West Coast operations.
President Doug Morris com-
mented, *‘Since joining the com-
pany seven years ago, Paul has
exhibited an ever-increasing
range of knowledge and exper-
tise. In particular, his efforts in
the motion picture soundtrack
arena have made Atlantic a
leader in the field. This is a
muclrdeserved promotion for a
most-valued executive.”
COOPER/See Page 8

Green, Masters New Katz VPs

Katz Broadcasting has pro-
moted WYAY/Atlanta GM Bob
Green and KWEN/Tulsa GM
Lee Masters to VP positions.

Commented President Dick
Ferguson, “Both Bob and Lee
have worked hard for our com-
pany, and these promotions re-
flect not only our appreciation
for their past efforts, but our
strong belief in the contribu-
tions they will make in our
future.”

Green came to WYAY
(Y106FM) a year ago from his
GSM post at sister station
WWKA (K92FM)/Orlando.
Masters joined Katz in 1984 as
GM at KWEN, having previous-
'ly been VP/Station Operations

Bob Green

for Jalapeno Broadcasting in
Louisville. Said Green, “Work-
ing with Katz at WEZN/Bridge-
port, K92FM, and now Y106FM

ad a2
Lee Masters

has been a continually exciting
experience. ’'m pleased that the
company has expressed its faith
KATZ/See Page 8
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selling better
How do ypu evaluate your radio rep's
sales performance? s simply meeting

budgets all that you require? Or exceeding
last year’s? How do you measure \

accountability?
AtHNW&H;-we have deyeloped-a
standard that evaluates our performance
against specific marketing conditions: Thisi$
a unique grading system that lets us measure
ourselves far more harshly than any outsider B i

could. This way, wel can quickly pinpoint any

areas thdt are not yp to our standards. We

then create and institute a plan of action tamt J 4

correct the situation. That's pért of the way

we've gotten to-almost $65 rr;illior] inless than

fout yeats. ! |
We'd1ike to show you how weevaluate

ourselves on behal* of our clients. Jt just might -

felp mMake you warit fo bécane one.

Tho ki b ftaat v tald OO

HILLIER, NEWMARK, WECHSLER & HOWARD
Nev&York, -Atlanta, Boston, Charlotte, Chi ,_Da{las,i,Detroit, Houst?n,
L.osAngeles, Minneapolis; Philadelphia, St. Louis, $an Francisco.

212/832-8900
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Barnes, and debate
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are compatible with
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Sanderson
Rogers AM VP/

Programming

CFTR/Toronto PD Sandy San-
derson has been elevated to VP/
Programming, Rogers Radio AM
Division. He will supervise pro-
gramming and promotion for
CFTR as well as CHYR/Leam-
ington and CKJD/Sarnia, both On-
tario.

CFTR & CHFI Exec. VP/GM
Tony Viner told R&R, “Sandy’s
taken us from sixth place in Tor-
onto to the top in-a short period of
time. Knocking off (CHR competi-
tor) CHUM is a major accomplish-
ment in itself, but topping longtime
market leader CFRB is a real
feat.” SANDERSON/See Page 8

WGKX
Names

Christian PD

WJICW & WQUT/Bristol-Johnson
City-Kingsport OM and WQUT PD
Jay Christian has landed the pro-
gramming job at Country
WGKX/Memphis, succeeding Les
Acree, who departed three weeks
ago to join WTQR/Winston-Salem.

WGKX VP/GM David Ginghold
told R&R, “Jay’s the kind of guy
who not only knows how to build a
top-flight station but knows how to
maintain its position in the market-
place. His attitude is the same as
mine: If you're not the predator,

CHRISTIAN/See Page 8

John Larson

Larson
KDKB’s
New PD

WCMF /Rochester PD John Lar-
son has been named PD at Sandus-
ky’s KDKB/Phoenix, filling a
vacancy left by Warren Williams’s
departure two weeks ago.

Senior VP/GM Tommy Vascocu
told R&R, “‘I've watched his career
and always thought highly of him.
He’s a fine person, a real family
man, and a great programmer.”
Vascocu went on to describe
KDKB's formatic stance: “It's
clearly an AOR station that leans a
little CHR, more in formatics than
song selection. We turn over our
powers more quickly than most
traditional AOR stations, and our
library isn’t 700 songs deep, as
many long-listed AOR statioens’

are. LARSON/See Page 4

SASLOW VP/GM

LBS Enters
Radio
Syndication

Steven Saslow

TV syndicator LBS Communica-
tions has entered the radio syndica-
tion-distribution field, naming
Steven Saslow Senior VP/GM of
LBS Radio. The new corporate di-
vision will be entering the market
in January with eight programs
targeted for CHR, AOR, and A/C
stations,

LBS Chairman'Fresident Henry
Siegel said, *“The purpose of LBS is
to offer advertiser-supported radio
programs with integrated market-
ing and - media crossover opportun-
ities, while attracting sizable audi-
ences among listeners.”

Saslow commented, “LBS’s rep-
utation for integrity and reliability
in television will underscore the
credibility we will now bring to the
radio business by providing inno-
vative, quality programs to the ad-
vertising community. These pro-
grams will all be ‘fermatically
pure’ — targeted to only one for-
mat rather than several — and of
higher quality than a lot of pro-
gram directors are accustomed to
getting from syndicators.”

Prior to joining LBS Radio, Sas-

SASLOW/See Page 4

THREE-YEAR DEAL

Electri

fying Mojo

Working At WHYT

. WHYT/Detroit has hired one of
the market’s most prominent air
personalities, the ‘‘Electrifying
Mojo” (Charles Johnson), for the
10pm-3am slot. The Cap Cities
CHR outlet inked Mojo, best known,

for his unique music blend and air- -

work on Black/Urban outlets
WJLB and WGPR, to a lucrative
three-year deal.

WHYT OM Gary Berkowitz told
R&R, “We are ecstatic to have
Detroit’s leading contemporary
personality join our family. The
mothership has landed. It will be
very difficult, if not impossible, for
the other stations in the market to

compete with Mojo. He’s unique,
he’'s highly identifiable, and he
could have gone to work at (Classi-

. cal outlet) WQRS and his audience

would have foliowed him. Mojo has
his own style and he’ll be given the
freedom to be doing what people
expect of him, only this time he’ll
be on WHYT.?"

Mojo, who debuts next week,
commented to R&R, “It couldn’t
have happened at a better time. I
look forward to working with Gary.
He’s a programmer with an ag-
gressive promotional posture, and
that’s the only way to do radio in
1985."

107 Lid. Sues Taft,
B/A/M/D For $25 Million

In legal action pitting a local
broadcaster against a large group
owner, KMJK-AM & FM/Portland
parent 107 Ltd, has filed a $25
million lawsuit against cresstown
KKRZ owner Taft Broadcasting
and consultant Burkhart/Ab-
rams/Michaels/Douglas & Associ-
ates.

Among other charges, 107 Ltd.
accuses the defendants of “‘unfair
competition, intentional interfer-
ence with contractual relation-
ships, and unlawful attempt to cre-
ate a monopoly.” Specifically, the
lawsuit says that Taft and
B/A/M/D ‘‘confused the public” as
to the identity of each station;
breadeast a “flamethrower” jingle
package whose rights 107 Lid.
claimed to hold; used a “virtually
identical and deceptively similar”

Cristi
Programs
WBCS

A .
s A
Don Cristi

Veteran KNIX/Phoenix staffer
Don Cristi has been named PD for
WBCS-AM & FM/Milwaukee. Cris-
ti assumes the duties September
16, succeeding Bill White, who left
the station two weeks ago.

WBCS VP/GM Sandy Gamblin
told R&R, *‘We're committed to be-
ing the best and Den fills that or-
der. There’s been a lot of talk that
we were going to change format or
automate. Don’s coming aboard
should show people we're very
serious.”

Cristi said, “The five years I was
with KNIX were some of the best
years of my life. I'm happy to be
joining Great Trails and look for-
ward to working with Sandy in
turning *BCS around.”

Cristi worked the last nine years
CRISTI/See Page 4

format; priced advertising rates
below cost; and interfered with
KMJK's employment agreement
with former morning cohost Brian
Thomas by hiring him away. How-
ever, when asked about Thomas’s
contractual status, 107 Ltd. Gener-
al Partner and KMJK GM Vic Ives
declined to comment.

Aceording to the suit, the defen-
dants’ actions were ‘‘deliberately
and intentionally designed to force
KMJK out of competition in Port-
land, and to decrease the percent-
age of KMJK's listening audience.”

SUIT/See Page 4

Stevens

‘New PD

At KCFX

After three years as PD at
KI188/San Antonio, Greg Stevens is
the new programmer for Hoker
Broadeasting’s recently-acquired
AOR outlet KCFX/Kansas City.
Stevens is slated to start his new
position by Septernber 23.

Praised GM Bill Newman,
“Greg is well-rounded, organized,
intelligent, systematic, and has
major market experience with
depth in many formats. He’s also
consistent and not a reactor, under-
stands how to use sound to make
radio come alive, and can develop
talent.”

Prior to KISS, Stevens held Asst.
PD and MD posts at Tampa's
WYNF and WQXM, KEGL/Dallas,

STEVENS/See Page 4

Quinn PD
At KKFR

WHTT/Boston PD Charlie Quinn
has resigned to return to Phoenix
as PD of KKFR (92-FIRE FM).
KKFR is the former KJJJ, which
last week ended Country program-
ming for a - personality-oriented
A/C-CHR hybrid. The station, de-
scribed by market observers as
having a “Big Chill” flavor, is con-
sulted by Charlie Van Dyke, morn-
ing man at co-owned AM outlet
KFYIL

Exec. VP/GM Fred Weber said,
“Obviously, Charlie Quinn was a
natural to fill the slot because of
his success here in the market and
his continued success in Boston.
Charlie won’t be on-air, so he’ll be

QUINN/See Page 4

Tom Rounds

LEAVES ABC
WATERMARK

Rounds
Forms Radio

Express

ABC Watermark President Tom
Rounds has left that position to
create Radio Express, a company
which will specialize in the interna-
tional distribution of syndicated ra-
dio programming. Radio Express
will exclusively market ABC Wa-
termark staple programs “Ameri-
can Top 40 and “American Coun-
try Countdown,” for which Rounds
will continue in a consulting role as
Exec. Producer, as well as a
catalog of other network and syn-
dicated features.

Rounds told R&R that his past
success in marketing ABC Water-
mark’s programming in Canada
and overseas was the cornerstone
to Radio Express. ‘“Based on the
early international success of
‘American Top 40, we began to
find markets for other product in
foreign markets. We feel that
we've really only scratched the
surface in discovering American
radio programs that appeal to peo-
ple in different countries and dif-
ferent cultures. As radio continues

ROUNDS/See Page 4

Hauptman
Leaves ABC,
Forms Own Firm

Michael Hauptman

Michael Hauptman is leaving his
position as VP/ABC Video Enter-
prises to become President/CEO of
National Communications Corp., a
communications consulting and
holding firm he has formed to spe-
cialize in radio and video.

Hauptman said, ‘“Natiohal Com-
munications will address a number
of specific marketing opportunities
uncovered during my tenure as
head of ABC Radio Enterprises
and as VP/ABC Video Enterprises,
This company will become an im-
portant participant in the rapidly
changing and increasingly chal-
lenging worlds of radio and video.”

Hauptman joined ABC in 1954,
and from 1976-1981 was Sr. VP/
ABC Radio Division. He alse serv-
ed with Group W Broadcasting be-
tween 1963 and 1969.



Schwartz Named
GM At WZKS

WZKS/Nashville GSM Howard
Schwartz has been promoted to
GM, following the transfer of the
CHR station from WZKS Inc. to

Quinn
Continued from Page 3

Charlie Quinn

able to concentrate on the station’s
product.”

Quinn served 11 months as PD at
WHTT, having previously been PD
for KZZP/Phoenix. ‘“Part of the
excitement to the move is the
clandestine feel to what we’re ac-
tually doing. All the details were
kept enshrouded, which has really
made the competition a bit ner-
vous.”

All KKFR's talent is from Phoe-
nix: 5:30-9am John Giese; 9am-
2pm DeAnn Schade; 2-7pm Tim
Hattrick; and 7pm-midnight Mark

TransColumbia C icati
for approximately $4 million. He
replaces former principal/GM Ron
Kempff. ’

Schwartz, who joined WZKS last
year from WDCG/Raleigh-Dur-
ham, told R&R, “We're examining
all of our alternatives. Our final
strategies will be determined after
a full examination by some top
research firms. No decisions have
been made to change our format.
We're simply examining all sides
to achieve our financial goals.”

Stevens
Continued from Page 3

Greg Stevens

WKTQ/Pittsburgh, and WBBF/
Roch . “I have a lot of respect

James; overnights are undecided.
Giese and Hattrick were recently
morning partners at KDKB.

Cristi
Continued from Page 3

in Phoenix, the first four as PD/af-
ternoon drive with KUPD. His five
years at KNIX included a year and
a half as PD. Newly-appointed Op-
erations Director Barbara
McElroy reports to Cristi.

for (President) Jay Hoker,” said
Stevens, “and Bill Newman and I
hit it off like best friends. The sta-
tion’s got no place to go but up.”

Final decisions on KCFX'’s fu-
ture format and consultant have
yet to be made. Added Stevens, “I
feel a programmer is like a brick-
layer; you build whatever the
plans call for. I'll be creating the
best station I can for whatever the
market’s needs are.”

No replacement for Stevens at
KISS has been named.

NEWS

Jon Sinton

Sinton
Bows
Consultancy

Former Burkhart/Abrams/Mi-
chaels/Douglas & Associates VP/
Research & Development Jon Sin-
ton has formed Jon Sinton Associ-
ates, a multiformat consultancy
firm

Sinton was with B/A/M/D for the
last six years, prior to which he
programmed KDKB/Phoenix and
WIOT/Toledo. As a principal of
ABS Communications with partner
Ken Brown, he owns KROD &
KLAQ/EI Paso. Initial clients in-
clude the El Paso properties,
WLVQ/Columbus, KMYZ/Tuisa,

NORDSTRAND RETAINS PRESIDENCY

Marschner Upped To
VP/GM At WFMT

Richard Marschner has been
promoted to VP/GM of WFMT/
Chicago. President/GM Ray Nord-
strand continues as President of
the Classical outlet.

Prior to his promotion, Marschn-
er had spent the last 7% years as
GSM. His broadcast career also in-
cludes eight years with KVOD/
Denver. Commenting on his new
post, Marschner told R&R, “After
about 18 years’ experience in com-
mercial Classical radio, I've done
just about everything else there is

Larson
Continued from Page 3

Larson has been at WCMF since
January of this year, earlier pro-
gramming WZOK/Rockford,
WLLZ/Detroit, WAVA/Washing-
ton, and serving as Assistant PD at
WMET/Chicago.

Larson commented, “I hadn’t
anticipated making a career
move so soon, but the chance to
join Sandusky and KDKB is one I
couldn’t resist. The same family
atmosphere exists at KDKB as at
WCMF, and I know everyone at

KOMP/Las Vegas, KLPX/Tucson, KDKB is ready and willing to win.”
syndicator 1 Broad -

Services, and several others which  Rounds

remain undisclosed. Continued from Page 3

Sinton remarked, “The time is
right to be in business for myself. I
enjoy the interaction with broad-
casters, and because of my experi-
ence on both sides of the fence — as
an owner/operator and as a pro-
grammer — I have a sensibility to
offer clients that the average con-
sultant doesn’t.”

LBS

Continued from Page 3

low was Director/Marketing for
Group W’s Nashville Network, and
a partner with radio syndicator
Nautilus Network. He previously
served as Director/Special Pro-
gramming for NBC Radio Enter-
tainment.

to be deregulated around the
world, the foreign aspects of the
radio syndication business will
grow. We can distribute product
more efficiently and cost-effective-
ly than syndicators can do in-
house.”

Radio Express is currently seek-
ing distribution arrangements with
American and foreign syndicators
to represent their product on the
international market. Rounds also
explained that he will “always be
interested’” in program production
opportunities when the right situa-
tion arises.

Rounds cofounded ABC Water-
mark in 1969 with Ron Jacobs and
Tom Driscoll. The company was
sold to ABC in 1982.

to do. I'm really looking forward to
it.”

Succeeding Marschner as GSM
is Larry Levis. He's a four-year
WFMT local retail and agency vet,
who also doubled as Midwestern
Region rep for Concert Music
Broadcast Sales.

Pazdernik
Upped To WCZY

VP/GSM

WCZY-AM & FM/Detroit GSM
Betty Pazdernik has been elevated
to VP/GSM for the CHR combo.

Pazdernik joined the Gannett
stations a year ago after eight
years with Terbet, including three
as an Account Executive and the
last five as VP/Detroit Regional
Manager. She told R&R, “I'll be
working a little closer now with
(President/GM) Jim Mulla, and I
certainly appreciate his confidence

in me.”

Suit
Continued from Page 3

Ives told R&R, “You can do lots
of these things individually, but not
collectively. I'd love to have them
explain on the witness stand how
they can afford to sell a local com-
mercial in Portland for $23.50 that
we’ve been selling for $60-$70. How
is that possible unless you have the
resources of Taft behind you and
are willing to sustain extraor-
dinary losses for the purpose of
harming us? Any fair competition I
welcome and enjoy, and I delayed
this as long as I could. But it’s our
belief they took these actions . . . to
drive us out of business. We want
our day in court because we’re
really sick and tired of this.”

Taft officials were not available
to respond, and B/A/M/D Presi-
dent Dwight Douglas told R&R at
presstime that he had not yet seen
the lawsuit, and therefore declined
to comment,




MANAGEMENT.

By themselves, a symphony
orchestra is just a large group
of skilled musicians playing at the
same time. It’s the conductor
that causes them to play together
and to create art.

At Torbet, we feel the same
is true for a business organization.

Without leadership, without
guidance, and without direction
and experience the finest talent,
the highest motivation and the
greatest energy will be wasted.

Torbet’s leadership comes
from a cadre of serious profes-
sionals who can blend the intut-
tive knowledge of the market and
the ability to anticipate trends.
that can only come from vears in
the field, with a solid system of
management. State-of-the-art
internal reporting procedures.
planning sessions, performance
reviews and training techniques
help channef the raw talent and
encrgy of our younger people into
spectacular performance.

Quality personnel finely
tuned by cxpert management. [t’s
why Torbet is known as the
hardest working rep, why Torbet
is the fastest growing rep and why
Torbet successfully increased the
billings for our client stations.

Now is the time to let Torbet
management work for you.

Call us today. 1{

Torbet Radio

TORBET

One Dag Hammarskjold Ptaza, NY.C. 10017 212-355-7705 Member Supernet Unwired Network. % A Subsidiarv of Selkirk Communications, Ltd.




Straight talk fo AM Station Managers.




Seventy percent of all radio
listening now fakes place on
the FM dial. AM Stations, faced
with declining audience
shares, are looking to ABC
Talkradio for superior program-
ming fo attract new listeners
and adverlisers.

tany of the top-ranked ADIs are
niow combining ABC Talkradio
with their own local talent. We're
only three years old, and already
94 radio stations have joined
forces with us. With flexible week-
day or weekend programming,
these stations are showing
dromatic increases in ratings,
revenues and profits.

Now when you put ABC Talkradio
o work for your station, you have
your choice of quality daytime,
all night or weekend program-
ming, proven listening success,
greater advertising revenues,
and an end to “copycat” radio.

ABC TALKRADIO
DELIVERS LISTENERS.

Talk radio is a new form of learn-
ing and entertainment. It is
attracting more 35- to 64-year-old
premium listeners. Thats the audi-
ence with the highest disposable
income, ieisure time and specific
consumer needs. As the baby
boom generation matures, ABC
Talkradio speaks its language.

ABC TALKRADIO
DELIVERS PERSONALITIES.

The ABC Talkradio lineup is
packed with personalities and

" guests not available in your local
market, They are informed, pro-
vocative, and entertaining. With
a special toll-free number to call,
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audiences do more than just
stay tuned; they get involved with
the hosts and guests.

Each of the weekday program
hosts, Dr. Susan Forward, Cwen
Spann, Michael Jackson, Dr. Toni
Grant, Dr. David Viscoft, Ira Fistell,
and Ray Briermn, have achieved
national recognition. They con- -
tinue to generate widespread
press coverage. Let these stars
and the weekend program hosts
shine for your market: 8ill Bresnan
(Finance), Ralph Snodsmith (Gar-
dening), Tom Shorall (Law), Leon
Kaplan (Car care), Al Ubell
(Home repair), Dr. Robert Atkins
(Nutrition), Dr. Lawrence Balter
(Child Psychology), Dr. Dean Edell
(Medical), Dr. Malcolm Kram (Pet
care), Larry Miller and Barbara
Rosen (Children’s Radio Work-
shop), along with Bob Fitzsim-
maons as host.

ABC TALKRADIO
DELIVERS FLEXIBILITY.

Selecting your own fiexible
programming is the key to our
ratings success. Flexible pro-
gramming saves you time,
money, and energy for the sole
purpose of concentrating on your
biggest money makers: morming
and afternoon drive, sports, or
special events. We know that, for
many, drive time is when you
make the bulk of your profits. ABC
Talkradio can fill the rest of your
regular broadcasting day with
quality programming at no cost,
yet saleable for greater revenues.

We provide a daily total of 12

hours of local time programming,
plus 6 optional hours Monday

through Friday, in addition to 9
hours of programming on Satur-
day and Sunday. There are win-
dows irrthe format for newscasts,
and many opportunities within
each hour for local station iden-
tification and promaotion.

Your commercial sales oppor-
tunities are unlimited. You can
insert up to 13% minutes of
commercials per hour. Many of
these programs are designed as
sponsorship hours for speciat
advertisers.

Because talk radio has the
right audience, for the firsttime
in many years, radio is winning
back many of the big name
advertisers. Local advertisers,
many brand new to radio, are
also selecting those programs

_ that best suit their service or

" products.

ABC TALKRADIO
DELIVERS DIRECT.
We deliver the highest-quality talk
radio programming via RCA Sat-
com IR satellite, Depending on
your satellite receiving capability,
the cost of the necessary initial
equipment can be as little as
§950 for a decoder. All local tatk
radio programming elements are
customized for each station at

no charge.

Be a part of ABC Talkradio

and put this powerful format 1o
work for you. To learn more, talk
with Linda Stern, of ABC Talkradio
at (242) 887-5569. But do it now!
You can’t atford to miss this ex-

clusive opportunity for your

market.
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Arbitron Slows Price Increases NEWS

Arbitron has d a new
pricing formula that softens the
rate increases built into contracts
with the ratings firm. Currently,
each multi-year contract has a
built-in 11% annual escalator
clause. That rate of increase will
be cut to 9% effective with contract

NRBA

Continued from Page 1

means, because it's very much
alive in the minds of the people
who attended that meeting as a
goal that’s worth pursuing as an
eventual possibility.

“We can't kid ourselves. The
reaction of the other organiza-
tions to this was clear in the
Washington meeting. In the
final analysis, semantics got in
the way of our thought process.
I think the very term ‘super ra-
dio’ made people flinch, and
may have created a concept
that people really didn’t want to
accept, and maybe appropriate-
ly so. Maybe that term is one
that never should have been us-
ed.”

T Is or new deals after Octo-
ber 1.

Arbitron VP/Sales & Marketing
Rhody Besley explained, “Every
longterm client gets treated the
same this way. The only folks not
helped by this are the fewer than
10% of our clients still on the old
rate base of Highest Open Minute
Rate. This way meost stations can
save about 4% of the total of their
longterm monies, which is a lot of
bucks in many cases.”

Discussing the timing of the
move, Bosley said, “When I came
here a year ago, the one thing I
kept hearing was the annual rate of
increases was- too much. This
across-the-board move helps alle-

Katz
Continued from Page 1

in me to build an even greater
station.”

Added Masters, “Katz’s com-
mitment to customer service
and to developing its people is

NEWS

viate that for almost everybody on
a three or five-year contract. The
rates still go up, but at a much re-
duced rate.” Bosley did confirm,
however, that even with the reduc-
ed escalation rate, after annually
decreasing longterm contract dis-
counts are factored in, the real rate
of Arbitron price increase is 12-15%
yearly.

Hopkinson
Continued from Page 1

plained that WGRX, which for-
merly served only 30% of the
Baltimore metro, has moved to
a new tower site that gives the
station full-market coverage for
the first time.

“Not many companies would
have stayed as committed to
this project as Shamrock has,”
Hopkinson told R&R. “Our for-
mat (consultant John Sebas-
tian's EOR) has a different
sound, and the street talk has
been incredible; people don't

what makes it the best in the in- st likea § i
s 4 just like it, they love it. The staff
dustry. I'm ecstatic to be a part is dedicated, and we’re ready to
ithelKatz team take the market by storm.”
]
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Bob Moody Dan wilson

® DAVID MOORE was named Direc-
tor/Programming for Peters Produc-
tions, overseeing the San Diego firm's
eight music formats for radio. Moore
previously was Marketing Consuitant
for KCAL-AM & FM/Redlands, CA.

® BOB MOODY has been named
Operations Manager at KRMD-AM &
FMIShreveport. Moody has served
the last three and a half years as PD at
WAKY/Louisvllle.

@ JIM SMITH, GM at KHYS/Port Ar-
thur, TX, is the new VP/GM at KBBJ &
KMOD/Tulsa.

IN BRIEF

Jay Sterin
® DAN WILSON, GM of KELT/Har-
lingen, TX, has been promoted to VP
for Harbenlto Radio Corporation, a
Tichener Media System company.
Wilson is a former PD at KJYO/Okla-
homa City and KPUR/Amarillo.

@ JAY STERIN has become VP/GM
at WKFM/Syracuse. Sterin joins
WKFM from WROR/Boston, where
over a five-year period he rose
through the sales ranks to GSM.

@ DAVE McNAMEE, formerly with
Gulf Broadcast Group, has joined

Cooper
Continued from Page 1

Formerly with the Little
David and A&M labels, Cooper
started with Atlantic in 1978 as
National Director/Publicity. He
became Director/Creative Ser-
vices two years later, and mov-
ed up to his most recent post in
1983. “We’ve had some great
success recently,” Cooper said,
“and I'm particularly happy
about the communications be-
tween Atlantic’s East and West
Coast offices. It’s the best of any
associated company I've ever
been with.”

is/Douglas

& A { ing in the A/C
format.

Founder; BOB WALSON

Pukanar, MIGHT CASE

Exvcutvs vica Prasisant DICK KRZNAN

-

Los Angeles Offcw (211) 5534330
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Sanderson
Continued from Page 3

Sandy Sanderson
Sanderson was ‘Assistant PD at
WABC/New York, PD of WLS-
FM/Chicago, and Director of Pro-
gramming for the ABC-FM Net-
work before joining CFTR two and
a half years ago. He remarked,
“Taking top honors over all other
stations in the country as the most
listened-to station is a real honor,
but to be recognized by a company
I respect so much doubles the im-
portance of all of this to me.”

Christian

Continued from Page 3
you’re the prey.”

Christian commented, *“With the
personnel and other available tools
we have we've got every opportuni-
ty to turn Memphis upside down —
and we plan to.”

Christian was at Country WICW
and CHR WQUT for the past four
years. Prior to that he was PD for
Chattanooga Country outlet
WDOD-FM for a year and a half.

New York Burseur [212] 6050355, $75 Madison Avenue.
0023

Buraay Cwet ADAM WHTE

Offce Menager; BARBARA SARSSS:

Waahington Burmaus (202} 62.7464. Natonai Press Buskdig,
S BO7. 529 14th St NAW, Wagungeon, DC 20045

Boreay o, BRAD WOOOWARD

Noshrile Burseus (615) 2924982, 292-6%3. 1610 15th Avenve
Soutn, Nayve, TN 37212

Buraay vt SHARON ALLEN

Ofice Manager: DEBORAN EVANS.

Sy

Sorior vice Prewdent BLL CLARK

Loe Angeleer (213) 5534130

Vice PreuicentSaies, Wost, MICHAEL ATKINSON

Acoount Erscute PAM BELLAMY. JEFF GELS. KEN ROSE

Marveipioce Coordmator; NINA ROSSMAN

Production Coordinator. RANDY ALBERTS

Admiseativs Assstent/Saies: CAROL VAN KEEKEN

o Yoria 212) 605.0355

Vice Prescient/Swes, Easi: BAREY O'BREN.
Accoun Ex wenov

Weahingtons (202) 6627484

Account Executve VIVIAN FUNN

Radio & Records @ is published every Friday by
Radio & Records, inc., 1930 Century Park West, Los
Angeles, CA 90067 (213) 553-4330. Subscriptions
$215 per year or $60 per quarter. Inferational sub-
scription rate $400 per year. All reasonable care tak-
en but no responsiiity assumed for unsoicited
material. RER reserves allrights in material accepted
for pubicavon. Alllefters addressed 1o R&R.o i1s Eq-
itors wil be assumed intended for publication and re-
production and may therefore be used for this pur-
pose. Nothing may be reproduced in whole of in part
without wrltten permission trom the Publisher. The
terms AOR, Back Page, Breakers, Most Added, Na-
tional Alrplay/30. Paraliels. Radio & Records. and
Stree Talk are registered trademarks of Radio & Rec.
oids. Printed in US.A. Marled first class 10 the United
Siates. Canada, England, Australia. New Zeaiand,
and Japan. © 1985 Radio & Records, Inc.
A supsidiary of Marte-Has Comrmuncatons, .




e S il S P g e g . L Sk

The ORIGINAL ..The ONLY
Rockline

‘To Today's Superstars

GLOBAL SATELLITE NETWORK
15477 Ventura 8lvd. + Sherman Oaks, CA 91403 - (818) 906-1888




NEWS

KSACRevives KROY

Hunter Programs Constant

KIMN/Denver afterrioon person-  pects of this business. Brian is re-

Wlth A/C Format ality 5.3, Fimtes has acomerithe | onsdul foe gitting e bail iy

ettt - mwposiﬁor;ofl)irector/Corpumte in all of our markets and has han-

. e of changes, Operations for Portland, OR-based  dled his duties with a high degree

wxll switch KsAC/Sacramenw it squrmtent:fm to keep all present Constant Communications. He will  of success. He'll make a perfect
call letters back to its original leg-  on-air talent in place. We're pre- oversee programming/operations complement to me.”

endary KROY identity September  sently interviewing for the local for the six-station group, which in- Hunter, a former morning per-

19, utilizing a !rax,lsacuon provision  sales staff and are c:eatmg a new cludes KIZN & KTOX/Boise, sonality at KOPA-AM & FM/Phoe-

with the station’s former owner. retail sales division: KDUK & KQAK/Eugene, KWNZ/-  nix, told R&R, “I'm sorry to have

The station will discontinue its soft
adult approach in favor of an
upbeat, foreground A/C format.

“ ‘KROY Is Back’ is our new slo-
gan,” explained Managing General
Partner Ted Atkins. “They’re the
most famous calls in the city, and
remain well-loved. But we won't be
dwelling on the nostalgia of KROY.
It'll be very much a 1985 A/C,
adult-rock station targeting 2548.
It's up to us to market the station

bigger and better than ever.”
Atkins added, “PD Mike Berlak
and I wnlI be workmg very closely

pects‘wtuleGeneralPamxerDex
Allen addresses the sales angles.
Qur new morning personality will
be Rocky Morning Mariowe, for-
merly of KBZT/San Diego and
WVAF/Charleston, WV. There will

Chertoff Upped
To Columbia VP

Rick Chertoff has been named
VP/Exec. Producer-East Coast
A&R at Columbia Records, moving
up after four years as East Coast
Director. In his new position, Cher-
toff will be responsible for recom-
mending the signing of artists and
for the production of selected

Chertoff told R&R, “I look for-
ward to continuing my work with
(Sr. VP/GM) Al Teller and (VP/
National A&R) Mickey Eichner,
who've been very sensitive and
supportive of the records I've
made.”

Prior to Columbia, Chertoff serv-
ed six years as Director/East
Coast A&R and staff producer at
Arista Records. Among his re-
cent credits are Cyndi Lauper’s
“She’s So Unusual” LP and the
Hooters’ debut album, “Nervous
Night.”

-~

The KROY call letters come
from former owner Jonsson Com-
munications’ station in Reno,
which will become KROIL The
KSAC calls will transfer to Jons-
son’s Sacramento AM outlet
KENZ, which will pick up Tran-
star's Format 41 programming
September 19.

Until now, KSAC'sprograxmnmg
had been fed via microwave to
nearby KSJQIIHInI.etl—MmMm

Don Anthony

Anthony

For
Commenwealth is dismantling that
link, and KSJQ will pick up
satellite-delivered Country pro-
gramming, becoming “Q-97, The
San Joaguin Rebel.”

Paiva OM
At WWYZ

Bob Paiva has been named. Op-
erations Manager of A/C WWYZ/
Hartford. Station owner Preston

market, so what we really have
here is an in-house PD/consultant
all wrapped in one. He’s got a good
background; he’s a good worker
who knows what he’s doing.”

Paiva said, “When I left Har-,

risburg, I had a couple of para-
meters I set for myself. I wanted to
go to a larger market, to a station
with a good signal and good poten-
tial, and I wanted to be in a situa-
tion where I would have carte blan-
che to develop a format I've been
working on. When this situation
came along, it gave me the oppor-
tunity to fulfill those three things.”

Paiva had been PD at WSFM/
Harrisburg for four and a half
years. Before that, he worked for
London Records for five years in
various capacities, was OM for
WLEE/Richmond for three and a
half years, and spent seven years
at WPOP/Hartford as MD and PD.

Reno, and KIVA/Albuguerque,
serve as

Corporate PD Brian Burns WIlI

left KIMN, but the promise of
growth in this company is unend-
ing and was too good to pass up.
Besides kicking off KIVA, I'll act

eventually move more into station more as a resource person and
t with the company. ding board. This will allow me
Forms President/CEO Fred Constant to mesh my ing ideas
. mxsmwwmwﬁnﬂ; with some very talented program-
next in mers who already have successful
SearCh FirM s s ot o oo ready bave
After two years as VP/Market, {1 Programming and people as
ing & Devel for Surrey Con-
sulting & Research, 18-year in-
dustry veteran Don Anthony las | ONE YEAR AGO TODAY*
baf sed mﬁlmmnmmsmwm Aumamwa © KEGL/Dallas goes AOR
radio owners/ " o oS y Rivers PD at VlAvAMuhlngm
top-level radio bmadcams e L] Mlcm.l Eltis PD at WAPP/New York

Anthony stated, “Our primary
function is to help radio stations
find the best people for their needs
in the shortest period of time. I
don’t think there has been a more
exciting period for radio talent
than right now. Ironically, for
many of those doing the hiring, it’s
never been a more difficult time.
With the rise in format plurality, a
great need exists for high-profile,
personality-oriented individuals.
I'm looking forward to providing
this service on an exclusive basis.”

Talentmasters can be reached at
(404) 926-7573.

Edwards A&R
VP At Capitol

Wayne Edwards has been nam-
ed VP/A&R Black Music at Capi-
tol, after seven years at CBS, most
recently as Director of A&R, Black
Music. Edwards will concentrate
on talent acquisition, A&R admin-
istration, and oversee the label’s
current black roster.

Capitol VP/A&R Don Grierson
commented, “Wayne brings with
him valuable experience and a per-
sona that makes him an ideal exec-
utive for this important position.”

@ Sam Church PD at KKLT/Phoenix
©® Cary Pahiglan PD at WBZ/Boston
@ Dean Dean PD at WOMT/Cleveland

©®#1 CHR: “tet's Go Crazy" — Prince (WB)
@ #1 AIC: “Drive” — Cars (Elektra) (2 wks)

@ #1 B/U: “The Last Time We Made Love” — Kennedy & Osbome (A&M)
@ #1 Country: "I Don't Know A Thing About Love” — Conway Twitty (WB)
@ #1 AOR Track: “Cover Me" — Bruce Springsteen (Columbia) (3 wks)
@ #1 LP: "Born In The U.S.A."” — Bruce Springsteen (Columbia) (9 wks)

FIVE YEARS AGO TODAY

® Rob Sisco PD at KIOV/San Francisco
@ Richard Palmese Sr. VP at Arista
©8Bllly Bass Sr. VP at Chrysalis

@ Sheidon Dsvis GM of KIKK-AM & FM/Houston

© David Small President/GM of KMGC/Dallas

®#1 CHR: “Upside Down” — Diana Ross (Motown)

®#1 AIC: “Sailing” — Christopher Cross (WB) (4 wks) 0

©#1 B/U: “Girl, Don't Let It Get You Down" — O'Jays (Phil. Int/CBS) (2 wks)
@ #1 Country: “Lookin' For Love" — Johnny Lee (Full Moon/Asylum)

i

[ (ﬂ"; ‘Z:S)Emonmnl Rescue” — Rolling Stones (Rolling Stones/Atco)
TEN YEARS AGO TODAY

@ Berry Gordy resumes presidency of Motown; Barney Ales Exec. VP

@ Cliff Haynes PD at KNEW/Oakland

@ #1 CHR: "Get Down Tonight” — KC & The Sunshine Band (TK) (2 wks)

@ #1 AIC: “Fallin’ In Love™ — Hamilton, Joe Frank and Reynolds (Playboy)
(3 wks)

@ #1 Country: “Blue Eyes Crying In The Rain" — Willie Nelson (Columbia)

©® #1 LP: “Fleetwood Mac™ — Fleetwood Mac (Reprise/WB) (3 wks)

New From Century 21 Programming

On Compact
Digital Disc

Suite 984 Anatole Hotel
Booth 625 Convention Center

century2]

Production Library

= Digital and Other New
A/C, and Country

* Power Hits Format by Rick Sklar
* Sales-Oriented Oldies Format by Burns/

Somerset

» 35-54 Format by Dave Klemm

» Super Scheduler Music

Jingles For Rock,

Rotation Software

4340 Beltwood Parkway, Datfas. TX 75234-5990
214 9342121 or (olkiree (800) 582.2100

Also pre-recorded music cartridges
19 automation formats by Century 21 Programming
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CONTEMPORARY HIT RADIO

WHAT WERE THOSE CALLS AGAIN? — WZOU/Boston sponsored a “larg-
est sign” promotion, and here is the result. Guess you know what station
they listen to!

WLS PULLS AN ALL-NIGHTER — WLS/Cmcago presented a free concert for the 4th of July, !eatunng Glenn Frey
and the Commodores. Shown here (i-r) are Frey's manager Mark Hartley, WLS OM John Gehron and Promation Di-

rector Karyn Esken, and Frey.
[l

1T'S A HOT ONE! — Jeff Wilcox (seated in car) was the lucky winner of a
1985 Camaro in WMEE/Ft. Wayne and Coca-Cola’s ““Hot Ones” promotion.
WMEE's morning team of Charlie Butcher (i) and PD Tony Richards (r) were
on hand to fork over the goods.

MENUDO FOR BREAKFAST — Members of Menudo recently visited Jim Kerr’s morning show at WPLJ/New York.
Pictured (I-r) are WPLJ PD Larry Berger, RCA's David Ross, Menudo's Little Ricky, WPLJ's Jim Kerr, Robby Rosa
of Menudo, and WPLJ MD Lisa Tonacci.

the Guard's most
|mportant people

don't wear
uniforms.

Every year, thousands of teachers,
broadcasters, business executives and
other Americans like you encourage young
people to join the Army or Air National
Guard.

We want to thank you for giving
your time and talents so generously. And
we hope you will continue to lend us your
invaluable support.

To us, you're not ordinary civilians.

You're extraordinary citizens.

So from one group of Tiﬂ"ﬂl
Americans at their bestto == rd
another, thanks. =(ud

National Guard

Americans At Thetr Best.
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MOTION

Peter Busch exits WPLJ/INew York
after two years, and is replaced by
Willie B. Good . .. Overnight man
Siam Duncan is upped to MD at 942/
Raleigh . .. Larry Grant leaves
KJ103/Okiahoma City for middays at
KAY107/Tulsa, replacing Steve Mays

. Terry Knight joins WRNO/New
Orleans for 7-midnight from cross-
town WAQUE, while Ron St. John
steps into the overnight slot.

Steve O’Brien is new to overnights
at WLAN-FM/Lancaster . . . At KKRQ/
Cedar Rapids, Michael Kelly leaves
production duties for the midday air-
shift, and parttimer Joe Nuggent is
upped to fulitime nights . . . WSAM/
Saginaw welcomes Dave Dunbar to
mornings and ups Dean St. Ciair from
parttime to overnights ... Chuck
Crane is named MD at WLS/Chicago,
and Promotion Coordinator Ed Marcin
is advanced to Director/Advertising &
Promotion.

WIOG TOPS IT OFF — WIOG/
Saginaw-Bay City PD Rick Belcher
(r) recelved the news of his latest
rating (a 19.4) via “Nicole,” a local
model, who decided to wear the
ratings on her body (with biggest
and best on top, of coursel)

WBLU/Hinesville, GA has organiz-
ed the following lineup: Royal St.
James in the morning, Shannon West
on middays, Program Manager Rick
Allen works PM drive, Staton Jay
covers 7pm-midnight, Doug O’Brien
handles overnights, and Joseph
Spatafora takes swing duties . ..
Satellite Music Network also an-
nounces its new Rock ‘N’ Hits lineup:
Harry Nelson 5-9am, Jim White mid-
days, Gary Hamilton PM drive, Pat
Clarke from 5pm-8pm, Jason Taylor
8pm-midnight, and Gary Shaw over-
nights.

BITS

* On The Subject Of Scalping —
WPLJ/New York is holding an open
forum with local government officials
and concert promoters to discuss
ticket scaiping. The panel will be
moderated by WPLJ PD Larry Berger
and moming man Jim Kerr, and every-
onein the city is invited.

* Telethons, Marathons, What
Next? — WBLI/Long Isiand raised
$8000 for Muscular Dystrophy re-
centy when the station sponsored a
“Roof-A-Thon.” Air personality Larry
Adams sat on a roof for 50 hours unti
the $8000 goal was met.

® Listen Up, Lushtace — KLUC/-
Las Vegas MD Brian Christian decid-
ed to warn alcohol-consuming listen-
ers recently by playing Stevie Won-
der’s “Don’t Drive Drunk” many times
over. He spun the record for three
hours {10pm-1am) on his late-night
show. The public reacted immediately
fo this spontaneous event, as busi-
ness and request lines were jammed
the entire time. The melee did not
stop until “Don’t Drive Drunk” was tak-
en off the air.




Eddie Murphy is more than just a comedian or movie
actor or even a singer. He is now dll of these things
combined to create one artist with tremendous mass
appeal; an artist who has found a way to touch people
no matter what the form of expression he has chosen:

IN FILMS

48 HOURS," “TRADING PLACES,” and “‘BEVERLY
HILLS COP™ (One of the Top 10 Highest Grossing
Films of All Time)

ON TELEVISION

Star of "SATURDAY NIGHT LIVE”

Written, Arranged & Produced by Rick James

J'

THRU LIVE PERFORMANCES

Veteran of national tours recorded for cable TV specials
and two Columbia albums selling over | ¥ million copies
to date.

AND NOW IN SONG .

With His First Music Album

HUW CLULY IT BE

Featuring The Hit Single

BRI ALL THIE TR

COLUMBIA RECORDS
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WNBC's E.J. Crummey: Working With The Wolfman

Five days a week on New York City’s WNBC from
midnight until 5:25 am, it’s the “Wolfman Jack Show.” Of
course, the Wolfman is on tape, not live; it’s his syndicated
show, which is heard on some 86 stations across the coun-
try- But unlike its counterparts elsewhere, the WNBC ver-
sion gives him an on-air partner: E.J. Crummey.

E.J. (real name: Edward Joseph
Crummey) began his professional
career at WHEB/Portsmouth in
1972. Before coming to WNBC, he
did mornings at New York's
WAPP and WLOZ/Boston. “Itry to
approach the show as though I'm a
morning man,” he says. “I want
the all-night show to sound hot.”

What makes the show unique is
the fact that listeners get to “talk
to”" Wolfman Jack on the request
line, on-the-air. I asked E.J. to
describe his role on the show.

EJ: “It’s definitely the
Wolfman's show. I'm kind of like

Wolfman: We're looking for it right
now baby! Keep listening on 66
WNBC!

“In the beginning, I used to try to
make it seem as though Wolfman
is live. And I found that when I
really tried to adhere to that, I
couldn’t have as much fun. So I try
not to concern myself with that. I
try to concern myself with, ‘Are the
calls sounding wild and crazy? Are
people excited? Are the calls com-

And when that's happening, it
doesn’t seem to make any dif-
£ /hether he’s

his master of cer although
I do a lot of funny stuff. Basically
mine is a support role for the
Wolfman, to allow him to get
mmghmhlsllstenels to give him
some immediacy.”

Caller: Hey, this is Alan from
Staten Island. How’s the Wolfman
doing tonight?

there or not ... and ironically,
omaeywletgoofﬂmtnstansto
sound more wild and crazy and the

nete(fectnshedoesstmttos«md-

like he’s there.”

Caller: Yeah, I'm calling to talk to
the Wolfman.

. EJ. Crummey
ing in? Is that energy flowing?’ -

‘Oh, I know he’s not really there,’
and then I'll play the Wolfman say-
ing something to the guy, and he’ll

there, I'll say, ‘What?? You don’t
think the Wolfman is here???’ And
then I’I_l play the Wolfman saying

“l used to try to make it seem as
though Wolfman is live. And | found

that when | really

tried to adhere to

that, | couldn’t have as much fun.”

EJ: Hey, Wolfman, how you doing,
babe?

Wolfman: Request Line speaking.
Caller: I want to hear “Maybe I'm
Amazed.”

Wolfman: You got it!

EJ: Hey, Wolfman! (Record intro
begins) They've got a party on
Staten Island tonight!

Wolfman: (laughs, howis)

“Even though it’s a taped show,
we go out of our way to make it
sound as live as possible. Some
people don’t know he's taped and
some people do. To me it doesn’t
make any difference as long as
everybody is having a good time.”
Caller: Hey, I'm calling from
Cleveland!

EJ: And what do you do in
Cleveland?

Caller: I work for Viacom Cable.
Co.

Wolfman: What do you want to
hear?? N
Caller: How about some REO
Speedwagon, “Can't Fight The
Feeling?”

EJ: Who'’s this?

Caller: This is Karen, from
Brooklyn. My husband’s out there
working, so I wanted to say hello to
him.

EJ: Yeah, it only costs you 50 cents
per dedication.

Caller: It costs 50 cents for a
dedication? How you gonna get the
50 cents from me?

EJ: I don't know. Wolfer, how are
we gonna get that money?
Wolfman: (laughs)

EJ: So you want to talk to the
Wolfer?

Caller: Sure.

Wolfman: Hi, who's this on the
Wolfman Jack WNBC lust line?
Caller: Hello?

Wolfman: What do you want me to
play for you tonight, sweet baby?
Caller: I want you to play “Dif
ferent Drum” by Linda Ronstadt.
Wolfman: You got it! What'’s your
favorite radio station?

Caller: WNBC!

“I've had people who, in the mid-
dle of the phone call, say stuff like,
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Wolfman: WNBC lust line!
Caller: This is Amy.

Wolfman: What do you want me to
play for you here tonight, sweet
baby?

Caller: I want to hear “I'm Just A
Gigolo” by David Lee Roth.
Wolfman: (record intro begins)
What's your favorite radio station?
Caller: Uh. ... 66 WNBC!

EJ: You sound pretty excited
about it, Amy!

Wolfman: Bye! (vocal begins) eee

The Radio Convention:
I'll See You There

I'll be in Dallas this week for the
big NAB/NRBA coavention. In
fact, I'm moderating a panel
Saturday afternoon. The subject
will be “Show Prep” and the
panelists include such top air per-
sonalities as Ross Brittain (shortly
before he leaves Z100/New York's
incredibly successful morning
show for mornings at
Philadelphia’s Z106 ... Chuck

.Buell of KRXY/Denver (also a

veteran of KFRC/San Francisco
and, I believe, WLS/Chicago) . . .
and Galaxy publisher, L.A. Air

ed. visit to the session. With this
panel, it should be lots of laughs
mﬁnedwithalototuselulm!onm

and inspiration.
Bytheway one of the things I'll

be doing in Dallas is collecting fired, first day on the job, weird
radio stories. I'd love to hear your  stunts, etc. So if you happen to see

own true stories about getting me there, just give me a holler.

Weekday Shift
3pm - 7pm

7pm - Midnight
Midnight - 6am
10am - 3 pm -

Weekend Shift

Sat. 6am - Noon
Sat. Noon - 6pm
Sat. 6pm - Midnight
Sun. 6pm - Midnight

“Weekenders are then needed
only on Sundays through 6pm. This
certainly is not a cure-all, but it's
another consideration | thought I'd

More On The Five-
Day Work Week
Controversy

From Paul S. Gundlach, Account Executive with Young &
Rubicam/New York and former air personality:

One compromise to the five-day work week dilemma allows
management to keep its best talent on the weekends while giv-
ing jocks a two-day block of time away from work. It's done by
simple scheduling, and the only ‘penalty’ is that jocks must
work two shifts close together, once a week.

siress again that it's in the station's
best interests to have its jocks
fresh and energetic while on the air.
Here's a silty metaphor for you: Be-
ingnopalrperwralily‘ls ke being
a professional athlete. Either job
can be performed even if the per-
son is tired; peak performance,
however, requires adequate time
off for rest, recuperation, and
regeneration.

Both Sides Of The Street

Letter from Steve Stucker, PD of
KNMQ/Santa Fe: “Thanks for hav-
ing the courage to address some
very sticky issues in your recent
R&R columns! I'm very fortunate to
work with enlightened ownership

pass on. Having worked
under both well-scheduled and
poorty-scheduled conditions, | can
really appreciate the difference.”

MY REPLY: Although | think | can
appreciate the concept behind the
schedule, | have a basic problem
with it .... No, two basic pro-
biems:

1. Six-hour shifts are abominable
for fulitime personalities to have to
pull . espoddyauheemlda
longwoek

2. Having to come back to the
station 11 or 12 hours after
finishing your previous shift
(assuming, of course that you leave
immediatety after the shift and don't
do any production) is draining.
Think about most jobs: You get off
at 5:00 and don't show up again
until 8:00 the next moming — 15
hours tater. Three or four Pours
might not sound like much . . . but
when those thvee or four hours
might be used for such essentials

who the

creating good policies to attract and
maintain good peopie. It's frighten-
ing. though, to see so many ‘old
standards of the industry’ go un-
chalienged into the 1990s! Many
companies’ procedures and pay
schedules are embarrassing when
compared to other skis and pro-
fessions.

“Dan, please keep reminding all
of us in management about the im-
portance of seeing both sides of
the street. Employees who unders-
tand that we will go to bat for them
on important issues are a valuable
asset. Even when we don't agree
or simply can’t come up with what
they want, they will feel better for
us listening and considering their
problems.

“Unless programmers and
general managers take the lead,
things won't ever get much better.
Let's all take a look at some prac-
tices that may have gone on too
long. Updating ow ideas and
policies toward a station's greatest
resource can only mean huge,
industry-wide benefits for
everyonel” .




Call for a demo tape — (609) 452-1150 —
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STEVE FEINSTEIN

REJECTS RAUNCHY LYRICS

WQFM Sinks
The Blue

The Parents Music Resource Center’s effort to rid the
airwaves of what it deems “porn rock” is receiving some
indirect support from an unlikely ally. WQFM/Milwaukee
is passing on two songs — AC/DC’s “Sink The Pink” and

Helix’s “Ride The Rocket” —

because of what it considers

to be objectionable lyrics. (For the uninitiated, the AC/DC
tune has been interpreted in some quarters as an allusion
to female anatomy, and Helix’s rocket doesn’t necessarily

refer to a NASA project.)

PD Jerry Gavin emphasizes that
his decision was made indepen-
dently, and isn’t related to the
PMRC stand (“I'm not big on
police organizations overseeing
radio station playlists”) or in
response to commumty pressure.

In fact, his choice arises primari-
ly out of concern for his station’s
image with upper demos, rather
than with safeguarding public
morality. “It’s a programming
decision. We’re no longer a ‘chain-
saw your mother to death’ station
that will play the kind of songs that
are offensive to anybody but a
16-year-old boy. It’s a cheap shot
for an artist to talk about (oral sex)
in such blatant terms, and it’s not
good programming if you’re trying
to garner an audience above the
age of 15. You can’t just think of the
kid driving home from high school;
you've also got the 30-year-old
stockbroker listening to us with his
wife and child.”

Gavin has no problem with the
artists’ music — 'QFM is playing
“Shake Your Foundation” from
the AC/DC album, and powered
Helix’s “‘Deep Cuts The Knife” for
months. He also distinguishes his
move from censorship, which he
would consider “playing the song
and editing parts of the lyrics. I'm
just being selective in what tracks I
play.” Gavin suggests that broad-
casters take the initiative in being
responsible for what they air in
order to preempt pressure from
parents’ groups.

Pro-Pink

WNOR-FM/Norfolk is playing
“Sink The Pink,” albeit heavily

L
Jerry Gavin
dayparted. VP/Programming Ron
Reeger says his decision was made
solely on musical merit; its lyrics
haven’t struck him as being as
overtly graphic as some of the
Prince songs cited by the PMRC.
Reeger notes that interpreting
Iyrics is a subjective matter, and
says he draws the line at songs
whose “‘only purpose is stirring up
purient interest.”

KGB/San Diego also dayparted
the song, before dropping it for
lack of reaction. Assi PD Ted

Shelton.

CHILD’S PLAY — In town for the WBCN-sponsored premiere of his “Pee
Wee's Big Adventure” movie, Pee Wee Herman mugged it up at Boston's #1
Cinema Connection. From left, Asst. Promotion Director Larry Loprete, staf-
fer Tami Heide, Creative Services Director David Bieber, the impishly cute Mr.
Herman, afternooner Mark Parenteau, and midday maven (Captain) Ken

JOSE’S BIG GIVEAWAY —
WBLM/Portiand, ME gave listen-
ers 250 pairs of tickets to Tina
Turner's area show. No need to
tell you who's Tina and who’s PD
Jose Diaz.

PROGRESS REPORT

WYSP Rebuilds

We usually fill these pages with success stories of sta-
tions that are sitting on top of the ratings world. In a de-
parture, we’ll look at the rebuilding process being under-
taken by a new management team at a station whose num-

bers have seen better days.
Over the past two years,
WMMR/Philadelphia has climbed
to a market-leading 8.8, while rival
WYSP was tumbling to a 3.0
'MMR steered a steady course,
capitalizing on its golden image
and developing a superb morning
show (4/3/85 R&R). "YSP’s image,
meanwhile, became blurred as it
went through a series of formatic
adjustments and four different
morning hosts.
Now a new 'YSP regime — GM
Ken Stevens and PD Andy Bloom
IS crafting a product in hopes of
hippi into 'MMR’s vise-grip

Edwards says, “If you really want
to pursue this issue, some stations
would have to drop a third of their
libraries. What about the unedited
version of ‘Who Are You?” And
most morning shows have more
objectionable material than ‘sink
the pink,” which is actually an
Australian billiards term.
“There’s no actual profanity in
the song. If people think this song is
bad, they should listen to country
songs. As far as whether off-color
material can hurt your mass-ap-
peal, is there any comedian more
popular than Eddie Murphy?”’

(over a 25 share) on 18-34 men.
While its stated demographic tar-
get is 15-30, "YSP is attempting to
gain entry initially with the
younger end of the demo, offering a
somewhat harder edge and signifi-
cantly different library flavor than
'MMR.

The stations have a body of
music in common, of course, but
the differences on either side of
that central core illustrate their
relative positions. WYSP includes
Metallica and Uriah Heep among
its currents; WMMR’s list has
Paul Young and R.E.M. In oldies,

other great statesmen.

'n’ roll, with the KATT mascot and

THE GREAT MEN OF ROCK — KA TT/Ok/ahoma s Iatesl billboard campaign marks the station’s ninth year of rock
i taking his r@mful place alongside America’s
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Andy Bloom

'MMR will toss in Joe Jackson’s
“Look Sharp,” Boomtown Rats’ “I
Don’t Like Mondays,” or aGenesis
double-shot of “The Lamb Lies
Down On Broadway”” and “‘Firth of
Fifth;” "YSP might play Shooting
Star’s “Last Chance” or Triumph’s
“Time Goes By.”

*YSP is not a heavy-metal shop,
though, stresses Bloom, a callout
buff who also gives heavy play to
softer-textured songs such as Phil
Collins’s “Long Long Way To Go”
and Mr. Mister’s ‘‘Broken Wings.”

Bloom’s basic tenet is that
“'MMR has completely ignored
18-24 men.” He insists that "MMR’s
4:1 margin in that cell over "YSP in
the spring book reflects the lack of
a viable competitor (Bloom’s first
full book with *YSP will be this
summer.) Bloom’s strategy for ap-
pealing to that cell includes a mix
with a proportion of currents —
5060% — that is dramatically
higher than what he estimates
'MMR’s to be. Also, he reckons
that many of '"MMR’s library titles
research poorly with under-25s.

If "YSP were to initially show
strength in 18-24 rather than 25-34,
would that make 'YSP a salable
proposition with the current em-
phasis on 25+7? “Certainly,” says

GM Stevens. “There is still a
tremendous amount of money_ be-
ing spent on 12-24 and 18-24. You
can’t reach those people cost-
effectively anywhere else; TV, out-
door, and print don’t do it.

“But I'm convinced there is a
market-dominant amount of 18-24s
and 25-34s who want a station that’s
an uptempo rocker like ours,” says
Stevens. ‘““Adult Rock’ and its
reliance on oldies is not the only
way. The market can support a
rocker, an ‘Adult Rocker,” and an
EOR as long as they're all consis-
tent and people know which to turn
on when they’re in a particular
mood.”

(Note another wrinkle in the
market’s rock race: WIOQ, once
something of an AOR-A/C hybrid
that would include fare like Chuck
Mangione, Jeffrey Osbourne, and
the Pointer Sisters, has moved
back to more of a rock stance. Try-
ing to regain its former dominance
with the 25-34 men that "MMR has
copped, 'IOQ now plays songs it
once would’ve rejected as too hard,
such as ‘“Money For Nothing,”
“Shout,” and “And She Was.”)

Ken Stevens

'YSP’s new airstaff, with
nicknames like “Scruff,” “Killer,”
and “Animal,” is described by
Bloom as “tenacious and ready to
eat raw meat.” That’s precisely
the attitude it’ll need in the
station’s uphill battle.







PROMOTIONAL COMMOTION

AOR

WLLZ And WLUP Mix Wedlock And Rock

WLLZ/Detroit offered a couple the
chance to get married on the river dur-
ing its “"Ramblin’ Raft Race.” The pair
who wrote the best letter aiso got
wedding rings and a Niagara Falls
honeymoon.

WLUP/Chicago gave away a com-
plete wedding: tuxes and bridal wear,
a catered reception, rings, photogra-
pher services, limos, flowers, and a
one-week honeymoon. Johnny & The
Leisure Suits, featuring Loop morning
man Jonathon Brandmeier, played at
the reception. The package was
awarded to one of 5000 listeners who
sentthe station wedding invitations or
letters-stating they had plans to marry
this summer.

M ile, WPDHIF
consented to letting a couple take
their vows live on the air, even stret-
ching the format to allow the playing of
Elvis Presley's “Hawaiian Love Song"
during the ceremony.

WAAF Concertizes

When there were six concerts in six
nights at Worcester's Centrum,
WAAF gave five listeners “Killer Con-
cert Week Survival Kits.” Some of the
items included were linked to the
shows' performers:

* tickets to each concert

® Preparation H (for six nights of

sitting)

* earplugs, lighter

* money for Massachusettes Pike

tolls (Pike & Tina Turner)

* a newspaper (Huey Lewis & The

News)
* an African violet named Rob
(Robert Piant)

In another stunt, 'AAF arranged to
have two listeners be part of the on-
stage choir hired by an advance scout
for Foreigner's performance of ‘I
Want To Know What Love Is.” The
week before the band's concert, lis-
teners auditioned on-the-air by calling
in and singing along whenever the
song was played. Though the winners
were not permitted to substitute an
'AAF T-shirt for choir robes, they were
still easily identifiable onstage — all of
the choir members were black, while
'AAF's winners happened to be white.

LASME
4

D.LY. Video

Both WMMRI/Philadeiphia and
WCCC/Hartford offered people the
chance to "Get In The Picture With
Crosby, Stills, & Nash.”’ Ticket win-
ners were ushered backstage to tape
their own video with the band, and
took home not only the video itself,
but also the camera and a VCR.

Wake Up & Smell The DJs

WHMD/Hammond tied in with
Graham Parker’s "Wake Up Next To
You" by asking listeners to tell why
they'd like the station’s morning show
to ofiginate from their homes. The
grand prize winner had the honors,
while funners-up received clock ra-
dios.

WMMR’s Road Warrior

Sending a listener to another city, or
even country, for a concert is com-
monplace. WMMR’s ""Rock You
Around The World” promotion went
several steps further, sending a win-
ner and his friend on the road for an
entire month of Bruce Springsteen
concerts. The station was also, in ef-
fect, sending a reporter on the road
with the Boss, as the winner called in
timely reports from the 14 August
shows.

Pack It Up

Every Friday night, KZOQ/Missou-
ta’s “Suitcase Night”" promotion gives
away instant weekend vacations to lis-
teners who show up at a local bar with-
their bags packed. A winner whose
ticket number is called leaves immedi-
ately on a round-trip charter flight to
Spokane, where he's put up at a hotel
for two nights and given $100 spend-
ing money.

Ratings Revisited

A coupie of noteworthy ratings
stories not included in the 8/23/85
8pring scoreboard:

*In AOR-less Buffalo, CILQ-FM
(Q107)/Toronto notched an under-
the-line, over-the-border 2.6 share. It
ranked #2 in men 18-34 (Monday-
Sunday, 6am-midnight), and #1 in that
demo during weeknights.

smm Ymm&. tnt!m-m'?

For the Best in a TRAVELING BILLBOARD® (Bumper Strip or
Window Label) call Byron Crecelius, person to person, COLLECT

314-423-4411.
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* Fred Jacobs's "Good Time Rock
'n’ Roll” ACR oldies format scored im
pressive gains at its first FM outlet,
WMMQ/Lansing. Even with the for-
mat signing on a month into the book,
the former A/C moved 2.3-5.5 for its
highest 12+ ever. Rankings included
#2 in men 25-34 and 18-49. An AID
run that isolated the eight weeks
'MMQ was rocking yielded even more
encouraging stats.

More Good Stuff

KOME/San Jose welcomed Kazu
Murai, a new pitcher for the San Jose
Bees, to town with a Kazoo (get it?}
Night. The first 1000 people at the
ballpark got free kazoos and partici-
pated in rousing renditions of popular
standards, such as “Louie Louie.”

WPY X/Albany conducted a looka-

like contest for a prominent local
socialite {a Mrs. Cornelius Vander-
bilt Whitney, no less). Contestants
got into the spirit of the spoof, arriving
in horse-drawn carriages and limos,
wearing gowns, and carrying para-
sols. The blue-blocod herself attended
the bash and awarded the prizes, with
the winner scoring trips to Los Ange-
les to see Bruce Springsteen and
New York for the Breeder's Cup at
Aqueduct.
Odds ’n’ Sods

KFMX/Lubbock obtained a platinum
Buddy Holly album from MCA to pre-
sent to the late singer's wife, Maria
Elena, on the Lubbock native's birth-
day . .. WKQG/Lexington celebrat-
ed its tenth AOR anniversary with a
“Still Crazy After All These Years”
campaign theme. Included were on-air

salutes from former jocks and a bash
for 500 advertisers KTXQiDal
las’s Ninth Annual Blood Drive topped
all previous efforts, collecting over
3800 pints . . . WWCT/Peoria raised
$20,000 for Multiple Sclerosis with a
75-mile bike ride, and $5000 for Eas-
ter Seals from a charity polo match

. WXRTIChicago’s news depart-
ment won a UPI state award for a
series of investigative reports on
school board members' expense ac-
count abuses Listen for WNEW-
FM/New York morning show member
Mark McEwen’s announcing work on
the syndicated “Comedy Tonight” TV
show starting in late September . ..
Got a satellie dish? Tune in Anik D-1
transponder 4 at 5 40/5.58 to hear
CFNY/Toronto. The alternative outlet
has its signal on the bird.

SEGUES

Format Fun: KJOT/Boise will be go-
ing AOR next month as KOZO. Contact
OM Steve Lake at (208) 344-3511.

Major Moves: WKLT/Kalkaska GM
Charlie McClain resigns. PD Chuck
Poet will assume additional GM duties

. WLLZ/Detroit ups Doug Podeli to
Assistant PD, moves Bob Bauer to af-
ternoons to replace Jonathon Biair,
gives Mike Halioran late-nights, and
puts The Roz on overnights . . . Dave
Pier is named KEZE-KJRB/Spokane
Assistant PD . . . KFMX/Lubbock As-
sistant PD Bobby Trebor departs . . .
WHJY/Providence MD Jeff Riccio ex-
its ... Rick Allen replaces John
Hutchinson as KLPX/Tucson MD.

Jock -Jumps: In the wake of last
week's overhaul at WYSP/Philadel-
phia, personalities Anita, Steve Sut-
ton, and Lesiey Patten have exited
Morning man R.D. Steele returns to
Production Director duties . . . Eddie
Fingers leaves WSKS/Cincinnati mor-
nings to join Robin Wood in AM drive
at rival WEBN . . . Bob Waugh gives
up WLIR/Long Island middays for
WXRK/New York weekends ... Ex-
KKCl/Kansas City MD Mike White
joins crosstown KCFX for middays .
“‘Downstairs Dan'’ (Hanson) takes
over WQFM/Milwaukee late-nights . .

Rick Shannon and Suds Coleman, ex-
KZOK/Seattle, land at WCCC-FM/
Hartford mornings . .. WHTF/York
brings on Gina London for nights as
John Michaels becomes Promotion
Director. . .KRQU/Laramie-Cheyenne
middays go to Jill McVay from KKFM/
Colorado Springs . .. WRXL/Rich-
mond morning newsperson Dixle
Alexander leaves for the Voice Of
America . . . KFMZ/Columbia nights
belong to David Milier . . . KFMG/AK
buquerque overnights go to Nicki
Gardner.
Quick Cuts:

WI0Q/Philadelphia

taps Hope Berschler from crosstown
WFIL-WUSL as . Promotion Manager

. KNACiLong Beach appoints Tom
Maher Promotion Director, as Kevin
Glenn is promoted to Director Of Co-
Op Adbvertising.

Biasts From The Past: Former New
England-area programmer Paul Payton
has cut a 45 on his own label,
Presence. Reach him at {203)
635-0416 , . . Whatever happened to
ex-KMEL/San Francisco PD Bobby
Cole? He's working with Bay Area
band Lorin Rowan and The Edge.
Find him at (415) 388-3443.

A (CHERR Y) PICK(ER) TO CLICK — The hand you see is that of WNEW-FM/
New York PD Charlie Kendall. The record he's being handed is Heaven's
“Knockin’ On Heaven's Door," which is just about what the gents pictured
are doing. Four flights up in a cherry picker are Columbia’s Jim DelBaizo with |

the band's Mitch Perry and Allen Fryer. P.S. They got the add.

MAXIMUM EXPOSURE — The bare truth is that August 14 is National Nudist Day. When WAAF/Worcesler m‘dday gal
. Karen Grace uncovered that fact, she offered 10 albums and a T-shirt to any 'AAF buff who visited her in the buff, save
‘. for wearing a station bumper sticker. Here's one of the feliows who let it all hang out. At last report, he was being |
treated for bumper sticker burn, and "AAF’s receptionist was recovering from shock.
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Air Talent

Tips

By Gary Moss

I'm one of those people who’s always making lists.
Lists of things to do each day, long and short-term goals.
Ang this . . . a daily checklist for today’s Easy Listening

air personality.

¢ Understand the positioning of
your station in the marketplace.
Execute the format to the best of
your ability.

¢ Act natural and be yourself.
Work on sounding comfortable,
warm, pleasant, and conversa-
tional. Relate to the listener as a
friend. Deliver the message in a
believable manner. Make the infor-
mation between the music and
commercials flow smoothly.

+ Be prepared. Organize your
thoughts. It often helps to write
things out before you say them.

* Relate to your format. Put
things in terms the listener will
understand. Talk about items
which interest your listeners. Be a
part of the total listening ex-
perience,

* Be consistent. Work toward a
quality sound that people will look
forward to and expect.

* Know your equipment and
watch the levels. Understand the
characteristics of the equipment
you use on a regular basis (micro-
phones, cart machines, etc.). It’s
also a good idea to be friendly with
your chief engineer.

Ken Rogulski.

CHRISTMAS IN AUGUST — KODA/Houston’s “Christmas Lites” record (an
LP of popular Christmas music) netted close to $3000. That amount, plus a
contribution from the station itself resulted in a $5850 donation to the Universi-
ty of Texas M.D. Anderson Hospital and Tumor Institute. On hand for the
presentation were (I-r) the hospital’s VP/Patient Care Don Wagner and Director
of Volunteer Services Page Lawson, KODA's VP/GM David Pearlman and PD

Gary Moss

¢® Learn as much as possible.
Read all you can and listen to as
many air checks of different mar-
kets as possible. Try to read the
daily paper, People magazine, and
allthe trades as well as best-selling
books from time to time. See the
popular movies, too. The more
well-rounded you are, the better
you will relate to your listeners and
people in general.

USEF

How Do You Spell Relief?

In honor of KJQY(K-JOYY's first major client party since he, GSM John Shean, and Sales Manager Bob Salvato
joined the station, VP/GM Bob Bolinger “wanted to do something that hadn’t been done in San Diego before.”
Centered around Bolinger’s “everybody is a closet dessert-lover" concept, the “Just Desserts Party” piqued
guests’ curiousity via a three-part invitation: an indescribably deliclous chocolate K-JOY bar, a postcard featuring a
photo of egg beaters dripping in icing, and a card with an Alka-Seltzer package taped inside

The event was a confection junkie's delight. Close to 500 guests emptied tables loaded with every kind
of cake, pie, ice cream, pastry, penny candy, and chocolate imaginable. For the more health-conscious there was
the token fresh fruit, cheeses, and sugar-free edibles. An ambulance, stationed at the party site (the parking lot of a
‘ chocolate factory), dispensed lemonade and soft drinks. Surprisingly, in spite of overstuffed pockets and bulging

tummies, some goodies were left over, which were donated to local children’s homes.

¢ Answer the studio phone line.
Be congenial and helpful. Learn to
listen. Finding out what your lis-
teners are interested in will help
you and the station serve the au-
dience better.

* Keep an open mind. Be willing
to look at things objectively. So
often in this business there will be
formatic “fine tuning” or format
changes. These things happen; try

not to take them personally.

* Have fun. We’re in the business
of entertaining people. When we're
having a good time and enjoying

what we’re doing, it comes across
on the air.

Gary is the afternoon drive person-
ality at EZ93(WZEZ)/Nashville,

PROGRAMMING NOTES

KMPC/Los Angeles adds ‘Juke
Box Saturday Night” . . . WXKS-AM/
Boston once again brings the Glenn
Miiter Band to Boston for two

FLOW/

WNCN/New York promotes three:
Eilen Kazis, Assistant to the PD;
Shirley Ford, Assistant to the MD;
and Vito Colonna, Production Super-
visor ... Orv Jeske, formerly of
WOKY/Milwaukee, moves to WAGR/
Lumberton, NC's 8pm-midnight shift
as Jack Reynolds. Also new to
WAGR is former WQTR/Whiteviile,
NC PD Suzette Jordan in the noon-
4pm slot . . . Dave Humphrey joins

Tony Rizzini Associafes

Welcome WLKW-FM/Providence
WROW-FM/Albany WVEZ-FM/Lovisvlie

DOING EZ?
Tony Rizzini Associates, Inc.
(401) 949-4142 (- 12+ Ave/sping 95

WLIF as News Director.

\WE DO IT BEST.

crui: der-the-stars events

WNCN/New York presents a six-
week series of Brooklyn Philhar-
monic concerts and airs “Carnegie-
thon” on behalf of Carnegie Hall’s fall
subscription  drive KKSN/Port-

land continues its community concert
season with the "Waterfront Classics’
and “Courtyard Classics” . . . KiDX/
Bilings's “Listen While You Work"”
promotion awards lunch for two, flow-
ers, donuts and coffee mugs; busi-
ness letterhead entries will be compil-
ed into a “KIDX and the Bilings Mar-
ketplace” book.

Andy Russell (above).

RADIO FOR LIFE — WBBG/Cleveland’s recent “12-Hours for Life Radiothon”
raised over $13,000 on behalf of the Leukemia Society of Northeast Ohio.
One of the radiothon’s special features was the WBBG Big Band Sunday
Brunch, during which listeners were entertained by 1940’s big band vocalist




Save the datefor . . . . g
THE HOTTEST RACE IN TOWN .

Night ~~ Races

The Neil Bogart Memorial Laboratories
for Children’s Cancer Research*

* A division of the T.]. Martell Foundation for Leukemia and Cancer Research

Wednesday December 4, 1985

Pavilion Of The Stars, Hollywood Park

-Elizabeth Taylor

Event Chairpersons
Marcia Medavoy * Joe Smith ® Joyce Wilson

Executive Council

Michael Ameen Merna Braun Carri & Jeff Franklin =~ Marlene & Allen Lenard Donnie & Joe Smith
Carole & Burt Bacharach  Marcia & Neil Diamond Gil Friesen Ann & Jerry Moss Abe Somer
Nancy & Bruce Bird Marje Everett Sandy Gallin Merri Jean & Leonard Ross ~ Ann Van Bebber
Joyce Bogart Judy & Bob Feder Lynda & Peter Guber  Cindy & Fred Sands Jane & Jerry Weintraub
Joanne & Gil Segel Joyee & Bob Wilson
Giving Never Felt So Good!

Make your reservations today. Night At The Races Hotline . . . (213) 656-9876



POWERCLITS

The \/eekly Rock
Superstation

GLOBAL SATELLITE NETWORK
15477 Ventura Bivd. * Sherman Oaks. CA 91403 + {818} 906-1888




DONNA BRAKE

CINCINNATI OVERVIEW

The Battle Heats Up

This year’s spring Arbitron saw four A/C stations pit-
ted against each other in Cincinnati: 55KRC, WARM 98,
WLLT, and full-service WLW. But instead of one winner
there were four. In the adults 2549 demo 55KRC, WARM
29, and WLW all chalked up double digits. And WLLT, not
far behind the pack, rose by almost 2.5.

Everybody lived happily ever
after, right? That is until a new
pair of A/C’'s, WWNK-AM & FM
(formerly WSAI & WKXF) thick-
ened the plot. In addition WLLT is
now searching for a PD, while
WLW and its new programmer,
Alan Furst, are getting better ac-
quainted. So let’s look at each team
as it prepares for the fall ’85 edition
of the ratings story.

The New Guys

WWNK reunites E. Alvin Davis,
C.C. Matthews, and Dickie Shan-
non; all three worked at the station
during its WSAI days. This time
around, Matthews is PD, Davis
consults, and Shannon does after-
noons. Interestingly, both Shannon
and Matthews previously pro-
grammed WLLT.

Going up against four already-
established A/C’s isn’t an easy pro-
position. So what niche does
WWNK (which will simulcast)
hope to fill? “We think there’s an
opportunity for a vibrant, lively,
personable A/C station on FM, that
has a certain level of services, to be
effective in achieving ratings,”
Davis said. He was vague as to
which stations he viewed as com-
petitors and the stations’ demo
target. He would only say, “Those
stations on the FM band which play
contemporary music are most like-
ly to lose audience to us.”

During its first week on the air,
WWNK kept listeners guessing by
calling itself by a different name
and serving up a different format
each day. Now that the dust has
settled, the station is being called
“The New Wink.” Musically, ac-
cording to Davis, WWNK will have
a much higher energy level than
some other Cincinnati A/C’s. He
said its strengths lie in its position
as a personality and more service-
oriented station.

“We have some really solid peo-
ple at Wink,” E. Alvin added. ““And
there are some awfully good people
in Cincinnati, even a fair number of
world-class people. Cincinnati is a
very competitive radio market. I
expect we’ll do well.”

The Brighter Light

Since Shannon’s departure, for-
mer WLTT/Washington PD/MD
Bob Cummings has been consult-
ing WLLT. He lost no time making

changes.

‘“Light’ stations all over the
country are really having a prob-
lem being positioned as too soft.

It’s important to really market
‘Light Rock’ by telling people ex-
actly what it is. For example, you
would say on the air that ‘Billy Joet
is Light Rock.” Then people per-
ceive the term the way you want
them to. In this day and age you
don’t want to be soft, you want to
be bright. A brighter light is really
the direction we’re going in. We're
going to super serve the 2549 year-
old with the idea that people don’t
feel the age they are.”

Although that may sound suspi-
ciously like the position Wink is try-
ing to take, Bob thinks WLLT has
beaten it to the punch. “When I
came in and made the adjust-
ments, I think it forced Wink to.go
on before they planned to. They
have a long way to go in Cincinnati
if they’re going A/C; there’s no
room for another regular A/C. Our
main competitor is WARM. It’s too
bad they (WWNK) switched to
A/C; the real market hole is going
after (CHR) Q102.

£ s
b W T
E. Alvin Davis

““This station doesn’t really have
big problems. The only problem is
that some research was misinter-
preted when it came into the mar-
ket against WARM. WLLT reached
parity with WARM- in a few
months, but theri changed direc-
tion. It could have overtaken
WARM if it had stayed in that di-
rection. But that didn’t happen so it
put WLLT in a position to do some-
thing different. With WLLT sound-
ing brighter, it makes WARM
sound slower. We’re going to put on
a 1985 A/C station, instead of pro-
gramming the way we would have
in 1974.” :

A New Old Line

WLW posted the greatest spring
success story, leading the other
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Warm 98 fim... Cincinnati’s Soft Rock

sure likes its A/C.

the market’s A/C pi

AHH CINCINNATI — This poster, distributed by WARM 98,could also describe the feelings shared by the rest of ’
Apparently, Ci

adult stations 2549 and racking up
dramatic increases in most demos.
Some of the credit goes to Reds
baseball, but the station still pulled
ahead of other baseball books in re-
cent history.

Alan Furst talked about his plans
for the AM giant. “We’re basically
going to continue the work that’s
already started here. Two years
ago, the station was pretty much a
dead issue. Randy Michaels, Ex-
ecutive VP/Operations for Repub-
lic Broadcasting and WLW, discov-
ered the station had never been
programmed for Cincinnati. It was
treated as a regional and national
station. In fact, no local commer-
cials were sold until 1955.

“So efforts began to really target
the programming to Cincinnati for
the first time in this station’s
history. Our demos are getting
younger, and we’re a bit of a rene-

Mark Tipton

gade. It’s an unusual station, not
driven by music. I guess you could
describe it as an ‘event-driven’
format.

““We have Jim Scott in mornings,
talk in midday, Gary Burbank in
afternoon drive, sports talk at
night, and the trucking show on
‘overnights. We do play more music
on the weekends.”

Furst has no opinion just yet on
how the new A/C’s will fit in. “It’s a
hard call at this point. We’ll just
have to see how they fit in against
WARM and WLLT. 'KRC is really
our chief competitor. Randy Mi-
chaels’s fun, rather flamboyant
style brought some attention and
audience back to WKRC. And
that's what he’s doing at WLW
now.

“What’s interesting is you have
two AM stations really fighting it
out here. It's very exciting to see
AM radio doing the things we’re
doing.”

A Winning Tradition
55KRC has a history of winning
in Cincinnati. Although it was edg-
ed out by WLW this time in 2549
adults, its nearly 11 share was still
strong enough to notch second
place.

PD Dave Mason says of new-
comer WWNK, “Things haven’t
really settled down over there yet.
They’ve been playing around with
different formats their first week
out. I'm sure that’s an attempt to
confuse those of us in radio. No one
in their right mind would react to
that. We’ll just have to see what
they end up doing.

“When you look at this market,

Dave Mason

the big 18-34 winners are Q102 and
(AOR) WEBN. When we heard for-
mat change rumblings about
WSAI, we figured somebody was
finally going after ‘Q.’ Instead,
they’re jumping into the A/C pot. I
don’t really know how they expect
to fit in. The papers say they plan
to be a full-service FM, but we hav-
en’t seen evidence of that yet.
Their staff is made up of older,
established Cincinnati personali-
ties, but the music is young.”

Mason believes 'KRC is special
because of the personalities who’ve
been there for many years. Morn-
ing man Jerry Thomas is a 23-year
vet, midday personality Dave Lee
has logged ten years, and after-
noon host Rich King counts 15
years.

Mason arrived at ’KRC just two
years ago. “Randy Michaels and I
had worked together on other pro-
gramming projects. I came in,
tightened up the music, and did
away with the research. We re-
oriented the personalities to talk
more about life in the *80s and fixed
the station’s processing — the sig-
nal had been terrible.” e

So how is ’KRC different from
WLW? “The big difference is the
personalities, and the fact that
WLW does something different ev-
ery daypart. I really don’t consider
WLW an A/C. In the course of a
day, you hear very little A/C
music. A/C for them could mean
Adult Conversation.

“They did great this book, but
you have to remember, there’s a
baseball phenomenon here called
Pete Rose. But they’ve done other
things, too. They’ve taken a lot of
our methodology and used it in
their promotions. For example,
there’s talk they’ll be doing a direct
mail piece in the fall. We've done
one in the spring for the last two
years, and it's been highly success-
ful for us.”

Cincinnati’s Soft Rock

With the “New Wink” and the
new “Light Rock” taking a bright-
er approach, that leaves leading
FM WARMS8 all alone as “Cincin-
nati’s Soft Rock.”

PD Mark Tipton doesn’t foresee
any immediate changes in his
camp. “We're still the top A/C in
town and don’t expect to change
our position. If WLLT and WWNK
want to battle it out for that end of
the spectrum, more power to them.
We’ve been doing what we do suc-
cessfully for five years, and we
know how to reach our market.”

Tipton also agrees the market
hole is CHR, adding,”When we
came on five years ago with A/C,
there was a hole for it. Now I’'m not
sure. I think our success is partial-
ly responsible for this A/C trend.
Maybe they (WWNK) saw it as the
easiest and most inexpensive
route. You would think there
wouldn’t be enough of the A/C pie
left, especially when you consider
the size of the CHR, AOR, or even
Country pie.”

Well, no matter how you slice it,
Cincinnati is a hot A/C market.
Anyone care to place any bets?




DOMINGOS MOST PASSIONATE AFFAIR...
§| ALOVE UNTILTHE END OF TIME,

Radio is falling for “A

Love Until The End

Of Time” Domingo’s

: latest crossover sensation.

DOMING O BaiarCiiiic,
RVl with Maureen McGovern
is the sensuous first single from
Save Your Nights For Me.
Listen to Placido Domingo’s
most romantic album ever!
On CBS Records,
& Cassettes and Compact Discs.




LON HELTON

Tale Of The Tape
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56% DOWN 12+; 49% DOWN 25-54 i oo Sering 88
Stations Surveyed 239 248
- 25-54 Rank 1-5 88 (37%) 1-5 78 (31%)
AnaIYZI ng The Top 1 00 Market Comparisons 610 78 (33%) 610 78 (30%)
S 11415 42 (17%) 1115 49 (20%)
16:20 24 (10%) 16-20 26 (11%)
7 (3% 21+ 19 ( 8%)
Are Country ratings up, down, sideways, or soine- MatstIWiNCour 58 (% +2° L
where in between? Hundreds of euphemisms have been Sp '84 to Sp '65 #1 In Adults 25-54 L g
espoused relative to its health. Ultimately, what you hear Sl T o 1
depends on who you’re talking to and what axe he has to 12+ "2+ " 10 [

; 3 P

md. But what is thg real situation? up 80 32% NametWHRCouniTy . "
This week I've compiled the 1 Cume
first-ever R&R Country score area, while only 24% showed im- Down 140 56%
board, detailing the results of the provement. L] o) .
spring '85 Arbitron for virtually all ~_ The cume rankings are also LT
of the Country stations in the top ~down, though not as much as the
100 markets. Included in the self- q"aner-tmr o This 25-54 (Ranks)

L y boxes elsewhere on implies Country stations are Up 80 24% -Sunday, 6am- |
this page are d : hic break-  suffering more from decreased e e Mﬁ'rures refer to Arbitron metro survey areas, Monday-Sunday, 6am
osms p from spr- ﬁ 'm g than they are Flat 48 19% Stations with #1 shares in their market have 12+ figures in bold.
ing 84 to spring '85. Basically, the loss of listeners (al- Debut 19 6% Demo figures are for market rank, not actual share:

b for th 1 though the decreasing cumes can’t Und . WalE f
= b ler the demo rankings comparisons, " 1-5"” means a station ranked in
radio should be especial- be ignored.) Apparently, people the top five 25-54 adults, “6-10" indicates the station ranked sixth, seventh,
ly concerned with the slippage in  aren't giving up on the format but Cume (Ranks) eighth, ninth, of tenth, and S0 on ' '
the 25-54 numbers. Fewer stations Perhaps they're just not as happy Up 68 27% An asterisk indicates co-owned Country stations which have different
rank in the 2554 top ten this year ~ With the product. Therefore, Down 107 43% call letters in the same market. (in Dallas there are two sets of co-owned sta-
than last, a clear sign of target they're not spending L Flat 54 22% tions: one indicated with an asterisk and the other with a phus.)
demo ercsion. Additionally, 49%  With Country radio to offset the loss Debut 0 8% A" indicates the'station wasn't Country during the sweep in questiop.
of the stations are down in that key  ©f audience to other formats.
H H
Spring 85 Scoreboard
Station/Ci tation/C: 124 25-54 Renk Cume Rank
" 504 '“:p ™ ::m m:o a8 - e * i Sp04  Spes  Spea Spes s spres |
WSLR/Akron 5.0 5.2 3 7 7 10 WSAlCincinnati* 1.8 1.8 14 14 14 |
WGNA/AIbany 4.9 4.8 [ 10 " " WUBE/Cincinnati 4.9 4.2 7 9 1" 10
WPTR/AIbany 5.4 3.5 5 " 10 12 WGAR/Cleveland - 1.6 - 19 - 16 |
KRST/AIbuguerque * 6.7 6.9 2 3 7 [ WGAR-FM/Cleveland 4.0 37 8 8 15 13 |
KRZY/Albuquerque * 5.5 3.8 7 7 10 10 WCOS/Columbia, SC 8 1.0 15 15 1 1
WEEX/Allentown 1.5 3.0 14 9 13 12 WCOS-FMIColumbla 204 186 1 1 1 2
WXKW/Allentown - 3.4 - 7 - ] WTCBI/Columbia, SC - 3.7 - 8 i "
WXKW-FM/Allentown 7.7 - 2 - 8 ~ WCKX/Columbus 1.4 1.9 13 15 18 15
KIKFIAnaheim 1.2 1.5 18 18 28 21 WHOK/Columbus 3.2 3.6 1" 8 12 ]
WKHX/Atlanta * 10.0 8.9 1 3 4 4 WMNIColumbus * 4.3 38 10 13 1 8
WPLO/Atlanta * 2.6 17 12 14 13 18 WRMZ/Columbus 5.4 3.9 5 8 7 1
WYAY/Atlanta - 3.3 - 1 = 12 KLIF/Dallas * 1.7 .9 21 25 18 19
KASE/Austin* 127 119 1 2 3 3 KPLX/Dallas * 4.7 5.3 5 4 10 1
KVET/Austin * 5.4 45 8 7 7 8 KSCS/Dallas+ 6.6 a7 2 5 6 8
KAFY/Bakersfiold 3.9 2.4 7 9 6 8 WBAP/Dallas+ 8.3 7.4 4 2 5 4
KUZZ/Bakersfleld 98 134 2 2 3 2 WBLY/Dayton - 1.4 - 19 - 18
WCAO/Baltimore 4.1 2.5 5 11 9 13 WBZIiDayton 1.9 1.8 14 1 186 14
WPOC/Baltimore 6.2 6.0 2 4 6 8 WONE/Dayton 7.6 7.9 5 a4 5 5
WKJN/Baton Rouge - 11.0 - 1 o 5 KBRQ/Denver 1.6 .8 18 20 22 22
WSLG/Baton Rouge 2.5 1.3 12 17 13 13 KBRQ-FM/Denver 1.5 1.8 17 18 18 17
WYNK/Baton Rouge 2.7 1.2 11 1 " 12 KLZ/Denver 4.0 2.4 10 14 12 15
WYNK-FM/Baton Rouge 14.7 9.5 1 2 3 4 KYGO/Denver 4.9 4.0 4 5 1 1
KAYD/Beaumont 7.0 6.5 3 7 5 8 WCXIiDetroit 27 1.8 18 21 19 21
KLVl/Beaumont * 5.9 8.2 8 4 8 3 WCXLFM/Detroit 25 1.8 10 17 17 20
KYKR/Beaumont * 1.2 149 2 1 2 2 WWWW/Detroit 2.3 3.8 13 5 14 13
WSMQ/Birmingham - 1.3 - 17 - 19 KHEY/E| Paso 5.4 4.0 5 6 8 8
WZZK/Birmingham - 3.2 - 10 - 10 KHEY-FM/E! Paso 1.4 7.0 1 3 4 5
W2ZK-FMiBirmingham 1.3 128 1 1 2 1 KLOZJEI Paso 4.1 2.9 8 12 12 1
WVOK/Birmingham 4.1 8.1 9 8 8 8 WKMF/Flint 35 5.8 9 7 ] 7
WLTB/Birmingham 2.6 3.4 8 7 15 8 WTACIFlint 2.5 3.8 10 8 10 ]
WBOS/Boston 1.4 2.4 12 1 21 15 KFRE/Fresno " 2.9 1.8 1 17 10 13
WYRK/Buftalo 7.1 5.6 4 5 R 10 KFRY/Fresno* 7 1.9 18 16 16 18
WEZLICharleston, SC 132 119 1 2 3 3 KMAK/Fresno 2.8 3.0 1 12 1 1
WXLY/Charleston, SC - 38 - 7. - 8 KNAX/Fresno 2.4 4.3 14 8 1 10
WLON/Charlotte 2.7 1.3 12 17 15 15 WQHK/FL. Wayne 13.8 9.5 2 3 3 3
WLVK/Chariotte " - 6.6 - 8 = 8 WCUZ/Grand Rapids 8.3 8.0 5 4 [ 4
WSOC/Chariotte - 1.6 - 1" - 10 WCUZ-FM/Grand Rapids 9.3 105 1 1 5 5"
WSOC-FM/Charlotte Y. 173 128 1 1 1 1 WMUS/Grand Rapids 3.0 4.8 9 7 11 10
WDOD/Chattancoga e 5.9 2.2 8 10 7 L] 'WPCMIGreensboro .8 1.4 18 18 17 1
WDOD-FMI/Chattancoga 8.8 6.5 2 3 4 4 WTQR/Greensboro- 18.9 16.8 1 1 1 1
WUSY/Chattancoga 12.5 18.2 1 1 3‘ 3 Winston Salem-High Point
WMAQIChicago 4. 3.4 9 9 10" 7 WWWI/Greensboro- - 1.0 = 24 - 22
WUSNIChicago 2.7 2.4 8 12 e 19 Winston Satem-High Point
WKXFICincinnati * 4.2 2.8 10 10 12 12 Continued on Page 110
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Jhan Hiber & Associates Proudly Welcomes

Ch 11 C k Charlie invites all his friends to visit him at
ar e OO the Jhan Hiber & Associates suite in Dallas,
Vice-President/Programming Services ‘ #1165 in the Loews Anatole. Let Charlie
detail for you how our firm can marry
winning Arbitron-oriented market research

and strategies to effective programming.

The goal — maximum diarykeeper impact!

If you can’t visit with Charlie in Dallas call
- --our LA office. Charlie Cook! Another reason

to put Jhan Hiber & Associates to work for

you. Call for details and market avéilabi]jty.

N

JHAN HIBER & ASSOCIATES

324 Bayview Drive
Hermosa Beach, California 90254
213/374-1027

PO. Box 1220
Pebble Beach, California 93953
408/625-3356




COUNTRY

Continued from Page 108

Spring ’85 Scoreboard

124 25-54 Rank Cume Rank

Statlon/City s Sp 85 o84 S 85 Sp 84 Sp "85 Station/City spitd 12+sp s
WESC/Greenville 3.4 2.1 9 12 10 12 KFKF-FM/Kansas City 6.8 5.4
WESC-FM/Greenville 15.0 139 1 1 2 3 WDAF/Kansas City 7.7 10.7
WSSL/Greenville .9 2 14 17 15 22 WIVK/Knoxville 3.4 4.5
WSSL-FM/Greenville 7.6 7.3 3 3 5 6 WIVK-FM/Knoxville 19.6 23.3
WCMB/Harrisburg 4.6 2.5 8 6 10 " WNKX/Knoxville * 2.0 1.5
WHYL/Harrisburg 2.9 3 8 19 13 20 WNOX/Knoxville * 4.0 2.6
WHYL-FM/Harrisburg 3.2 3.4 8 8 10 12 WIOViLancaster 13.9 6.5
WMLB/Hartford 2.0 - 12 — 17 = WITL/Lansing 9.9 10.3
WRKZ/Hershey 8.5 71 2 2 6 5 WKLH/Lansing 3.7 7
KDEO/Honolulu 4.2 2.6 5 10 11 14 KFMS/Las Vegas* 8.0 7.4
KIKK/Houston 9 9 21 17 20 23 KRAMI/Las Vegas 35 1.8
KIKK-FM/Houston 6.4 6.8 2 3 6 5 KVEG/Las Vegas * 4.8 2.2
KILT/Houston 147 1.3 14 18 16 17 KLRAILittle Rock 3.6 4.8
KILT-FM/Houston 4.9 47 7 7 7 1 KSSN/Little Rock 12.3 14,1

WFMS/indianapolis 6.6 8.2 5 3 7 7 KLAC/Los Angeles* 2.0 1.5
WGTC/Indianapolis 1.8 — 1 = 12 = KZLA/Los Angeles * 2.2 21

WIRE/Indianapolis 5.6 514 8 8 8 9 WAMZ/Loulsville 10.4 111

WCRJ/Jacksonvilte 4 6 14 19 19 14 WCll/Louisville 5.8 5.4
WCRJ-FM/Jacksonville 6.2 2.8 7 9 6 8 WTMT/Loulsville .6 1.2
WAQIK/Jacksonville 1.3 2.3 14 9 n 12 KELT/McAllen-Brownsvilie 3.9 —
WQIK-FM/Jacksonville 8.2 10.3 4 2 4 3 KTXFi/McAllen-Brownsville 31 4.4
WBBI/Johnson City 1.6 1.0 17 na 1 20 WGKX/Memphis 6.7 7.6
Kingsport-Bristol WMC/Memphis 9.2 9.2
WEMB/JCK-8 2.0 1.4 8 12 23 23 WKQS/Miami* 2.8 3.1

WJCW/ICK-B 9.5 9.7 3 3 4 B WQAM/Miami* 1.6 9
WJSO-FMIJC-K-B 1.3 2.2 9 5 15 7 WBCS/Milwaukee 4 —
WKINIJC-K-B 1.6 57 14 7 10 WBCS-FM/Milwaukee 4.6 3.2
WXBQICK-B 20.0 18.6 1 1 2 2 WLZZ/Milwaukee 1.8 —
KCMO-FM/Kansas City 3.7 3.8 ! 10 8 15 13 WMIL/Milwaukee 4.8 4.1

KFKFiKansas City -6 2 | 20 25 24 26

25-54 Rank Cume Rank
Spred Sp '85 Sp '84 Sp "85
4 5 7 9
3 1 4 2
7 5 7 8
1 1 1 2
9 10 12 11
8 7 6 ]
1 5 3 &
2 3 4 4
8 13 9 "
1 3 4 5
] 15 14 12
6 12 [} 9
12 7 9 10
1 2 2 2
AR} 22 16 21
8 12 20 18
1 1. 4 3
8 8 9 11
17 13 17 16 |
6 — 8 -
8 [} 7 7
5 5 9 9 }
2 1 8 8
9 13 14 16 [
18 23 22 27
22 — 22 = I
3 10 10 12
13 - v ‘
5 9 | M 8
2

Continued on Page 11 |

@
alling.
Music Country Radio Network
puts your listeners on the line with their

favorite country music stars,

Music Country Radio Network has it all! The winning mix of country
music and information, with call-in conversaticns between your lsten-
ers and country music’s biggest stars....all live from Music City!

With Music Country Radio Network, you'll have quality program-
ming all right long at lower cost....the kind of programming that draws
regular listeners, builds audiences, and boosts rafings. Your nights will
be more sell-able, and the results will show . in your bottom fine!

Music Country Radio Network is the only program of ifs kind
and the only place to be in the
country at night. Calt for detalled
information today!

For more information, contact
Jeff Lyman at (615) 889-6595.

CLOSE-UPS

e KIK-FM/Anaheim joined Catalina
Cruises in a "KIK The Heat" promotion.
Whenever one of the jocks announced
the temperature between 6am-mid-
night, listeners could register to win by
calling within ten minutes. They were
also given ten minutes to call when
they heard their name announced on
the air. Prizes included two tickets to
Catalina Island. The grand prize winner
received a home central air condition-
ing system.

® The “Guard Your Kids" program is
underway in Cleveland, thanks to
WGAR and the Cleveland Area Law
Enforcement Explorer Scouts. Over

the next three months the scouts will
photograph, fingerprint, weigh, and
measure thousands of children. The in-
formation will be put on 1D cards for the
parents, who will retain the only finger-
print and photo copies.

* WKQS-FM/Miami is once again
holding its annual raft race on the New
River. Proceeds from this year's race
will benefit United Cerebral Palsy.

¢ WOW/Omaha is celebrating its
second birthday, with Joe Stampley
and the Maines Brothers Band head:
lining a concert. Local artists will also
join the celebration.

C-HOW SHE WINS — CHOW/Welland’s promotion during its ratings sweep
{see, you can't escape ratings even by going to Canada) was called Lotto
7:45. Contestants had to listen at 7:45 each morning (clever, eh?) for iottery
numbers read by the station. The numbers were on cards mailed to every
household on the Niagara Peninsula. CHOW PD Rick Woodward is shown
presenting a check for $1470 to a lady who listened and matched.
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Continued from Page 110

Station/City

KEEY/Minneapolis-St.Paul *
WDGY/Minneapolis-St.Paul *

WKSJ/Mobile
WKSJ-FMIMobile
WMML/Mobile
WJRB/Nashville*
WRKZ/Nashville *
WSIXi/Nashville
WSIX-FM/Nashville
WSM/Nashville
WSM-FM/Nashville
WNOE/New Orleans
WNOE-FM/New Orleans
WHN/New York
WCMS/Norfolk
WCMS-FMINorfolk
WKEZ/Norfolk
WTID/Norfolk
KEBC/Okiahoma City
KOMA/Okiahoma City
KXXY/Oklahoma City
KXXY-FM/Oklahoma City
WKY/Oklahoma City
KYNN/Omaha
WOW/Omaha
WOW-FM/Omaha
WHOO/Orlando
WHOO-FM/Orlando
WWKA/Orlando
WXTU/Philadelphia
KJJJIPhoenix
KJJJ-FMiIPhoenix
KNIX/Phoenix
KNIX-FM/Phoenix
WDSY/Pittsburgh *
WEEP/Pittsburgh *
KJIB/Portland *
KUPL/Portland
KUPL-FM/Portland
KWJJ/Portiand *
WGNG/Providence
WHIM/Providence
WHBF/Quad Cities
WLLR/Quad Cities
WKIX/Raleigh-Durham
WAQDR/Raliegh-Durham
WPCM/Raliegh-Durham
WRNL/Richmond
WTVR/Richmond

KCKC/Riverside-San Bernardino
KNTF/Riverside-San Bernardino
KWDJ/Riverside-San Bernardino

WFLC/Rochester
WNYR/Rochester
WZKC/Rochester
KAER/Sacramento
KRAK/Sacramento *
KSKK/Sacramento *

Sp '84

5.9
3.7

18.5
2.0

1.0

72
6.1
8.8
3.4
5.3
2.9
1.1
8.6
1.4
1.2
8.3
41

9.8

1.3
6.2
6.6
3.7
4.3
9.6
2.6
2.0
3.8
11
71
3.2
1.8
4.1
1.0
41
4.4
1.4
1.7
8.4
12.4
4.9

4.0
4.1
5.2
2.8
21

L AT
4.3

7.3
6.3
3.5

10.6

3.2
5.5
27
4.4
81
3.3
11
23
%7
8.9
2.8
1.8
g7

4.0
2.6

1.6
8.1
125
2.2
4.5
2.0
3.5
il
1.2
1.2
1.4

3.6
2.5
4.4
5.0
3.5

2554 Rank
Sp 84 sp "85
3 5
6 8
15 15
h 1
12 13
17 —_
16 -
- 14
4 5
8 8
1 2
1 12
4 8
12 8
19 18
1 3
16 22
18 14
1 5
8 9
15 -
2 2
- 12
1 —_
[} 10
7 5
9 13
7 7
2 2
14 7
17 22
8 14
20 20
1 1
10 10
14 12
6 18
20 22
8 10
5 13
11 25
12 1"
6 8
2 2
8 13
= 4
8 12
7 8
5 6
9 26
9 12
20 13
16 18
7 7
— 8
2 [}
8 8
6 7

Cume Rank
Sp 184 Sp '85
7 7
10 ]
14 13
1 2
10 10
17 &=
17 -
&= 13
6 7
7 4
4 2
12 13
9 9
16 12
16 7
5 7
21 21
20 17
8 8
10 1
15 —~
4 5
- 10
9 ==
6 8
8 9
1 12
9 8
4 4
21 18
14 18
12 13
16 17
7 6
15 15
16 16
14 17
20 20
13 13
8 1
16 24
21 19
6 7
3 2
6 12
— 7
9 13
10 7
7 6
16 18
19 24
27 25
14 13
] 9
-~ Uil
10 10
7 9
14 12

Spring ’85 Scoreboard

Statlon/City

WKCQ/Saginaw
KUSAI/St. Louis
WIL/St. Louis
WIL-FM/St. Louis
KKAT/Salt Lake City
KRGO/Salt Lake City
KSOP/Salt Lake City
KSOP-FM/Salt Lake City
KZAN/Sait Lake City
KAJA/San Antonio
KBUC/San Antonio
KBUC-FMiSan Antonio
KKYX/San Antonio
KWED/San Antonio
KCBQ/San Diego
KCBQ-FM/San Diego
KSON/San Diego
KSON-FM/San Diego

KNEW/Oakland-San Francisco*
KSAN/Oakland-San Francisco*

KEEN/San Jose
KMPS/Seattle
KMPS-FM/Seattle
KRPMi/Seattle
KRMD/Shreveport
KRMD-FM/Shreveport
KWKHiShreveport
KWKH-FM/Shreveport
KDRK/Spokane *
KGA/Spokane *
WIXY/Springfield, MA
KFMR/Stockton
WRRBI/Syracuse
WSEN/Syracuse
WSEN/Syracuse
WQYKI/Tampa
WSUN/Tampa
WKLR/Toledo *
WTODIToledo *
KCUBITucson*
KIIM/Tucson *
KTFXITulsa
KTOW/Tulsa
KVOO/Tulsa
KWEN/Tulsa
WMZQ/Washington
WMZQ-FM/Washington
WPKX/Washington
WPKX-FM/Washington
WIRK/West Paim Beach
KFDI/Wichita
KFDI-FM/Wichita
KFH/Wichita
WAMS/Wilmington, DE*
WDSD/Wilmington *
WNOWI/York

WQXK/Youngstown-Warren

Sp '84
11.4
3.9
2.0
6.8
4.1
1.1
1.2
4.1
2.9
7.3
1.6
4.5
7.3
1.6
25
2.0

3.1
2.8
3.0
3.2
2.2
3.0
3.3
1.3
10.5
7.8

12.0
8.0
3.6
58
6.4
1.5
3.3
8.7
4.8
7.5
4.7
8.4
6.2
3.5

13.7
1.6

3.7

3.0
7.5
9.4
10.5
6.3
5.5
3.9
4.4
11.0

12+
$p '85
15.7
3.5
o
6.7
3.4
1.3
1.7
3.3
2.5
5.2
1.0
4.8
58
1.0
1.4
1.7
8
28
2.8
3.2
2.0
3.2
4.0
3.3
1.3
5.9
4.2
3.8
12.6
6.1
1.5
3.3
53
1.5
1.2
7.0
53
7.3
5.2
35
7.4
6.6
5
12.6
11.4
.3
4.6
4
31
4.2
8.9
15.2
7.5
3.0
2.1
1.4
8.1

25-54 Rank
Sp ‘84 Sp 85
3 1
5 9
17 21
2 3
5 10
17 15
15 16
6 9
1 AR}
5 5
16 21
9 6
5 9
25 23
13 17
22 16
25 25
1 8
14 12
4 3
8 1
14 16
8 6
9 9
1 13
1 5
9 8
- 10
1 1
4 6
8 13
6 8
3 4
11 10
] 15
2 4
7 5
1 2
8 10
5 10
4 2
7 5
- 18
3 2
1 1
= 29
7 &
27 27
10 12
2 5
3 6
2 1
9 4
3 9
7 12
7 26
1 2

Cume Rank
Sp ‘84 Sp '88
4 3
9 10
13 18
5 6
14 15
19 23
7 20
10 14
15 16
7 6
17 21
13 1
7 12
21 23
19 19
24 27
22 24
15 13
19 17
10 10
18 20
20 21
16 15
19 17
1 12
3 10
5 9
- 1
4 4
6 7
14 16
8 9
9 9
12 12
10 1
3 5
5 7
7 6
11 10
5 10
8 6
8 8
- 18
1 1
4 6
- 26
12 13
25 27
14 17
5 [
4 4
2 2
6 5
9 14
13 16
10 13
5 6

DONCHA — . . .Just love to have your picture taken with T. G. Sheppard? Experjencing the feel-

ing to the max (I've been in LA way too long) are (I-r) Chris Conners, one part of WYAY/Atianta’s
morning “Zoo Crew",; CBS's Tim Pritchett; T.G.; and another part of the Zoo and YAY MD, Rhu-

barb Jones.

WITL-ING AWAY THE TIME — WITL/Lansing treated its fans to a free concert not too long ago.
Shown after the show are (I-r) Hugh Leach of the Lansing State Journal, RCA artists Ed Bruce
and Gail Davies, WITL Program Manager John Austin, and RCA’s Dale Turner.
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SHARON ALLEN

Bloopers, Cliches, And
Unprepared Interviews

Do you ever find yourself collecting weird stuff? Bugs,
coffee cups, postage stamps, spouses, strings, and the like.
Well, for the past few months, I've been collecting com-
ments and questions that recur in various interviews. I've
talked to a few artists, the record labels, and PR firms. If
you recognize yours or find yourself guilty of any of the
following, you're probably not the only one! I'm not con-
fessing to having asked any of the questions!

1) Look I don't know anything
about country & western music,
but my editor/PD sent me over
here . . .

2)Is__ your real name?

3) Where do you think country
music is going from here?

4) What's your favorite color?

5) What's Dolly really like?

6) How'd you get started in this
business?

7) Are you guys really brothers
{cousins, sisters .. .)?

8) Say, would you mind signing a
picture for my wife. She just loves
you.

9) The press kit didn’t arrive, so I
hope you don’t mind a few basic
guestions.

10} What's your favorite song?

11) Is that your bus out there?

12) Where'd you play last night?

13) Where you headed tomorrow
night?

14) Who was your biggest
musical influence?

15) Who would you most want to
record a duet with?

16) Remember me? We met six
years ago backstage in Biloxi?

17) What does your wife think
about you being on the road so
much?

18) What do you say to recording
a little message for my coda-
phone?

19 What label are you on?

20) You got any T-shirts?

21) So what's it like up there on
stage?

Sovine, Rose, Preston, and Wendell.

BM! TOASTS ACUFF-ROSE-OPRYLAND ALLIANCE — BM! Nashville recently
hosted a reception for Acuff-Rose-Opryland Music, inc. staffers in celebratior of
Opryland's purchase of the 43-year-old publishing company. BMI Sr. VP
Frances Preston presented certificates of honor to Acuff-Rose's Wesley Rose
and Opryland USA’'s E.W, Wendell. Fictured (i) are: BMi Nashvile VP Roger

BREAKING RECORDS — Shelley Townes appears to be doing all she can to “break” her new single “Lady of Liberty"
on NLT Records. The actual breaking of the record is in the hands of a new company called the Liberty Venture. Pic-
tured (I-r) are: Liberty Venture's Ted Marko, Townes, NLT President G.D. Stinson, Fischer & Lucas Distributing’s
Bobby Fischer, and Liberty Venture's V.D. Stephenson.

22) I heard the Vegas date was a

23) Do you think you could listen
to this tape? My uncle’s a
songwriter and he's one of your
biggest fans . . .

24) It says here in the press
material that you have a dog nam-
ed Blue. Is that your dog’s name?

95) Aw. The machine wasn’t on.
Do you think we could do this over?

None of these can be classified as
one of life’s’ most embarrassing
moments for an interviewer or in-
terviewee. But you must admit
some of them are pretty funny.
We're creating a new file at R&R’S
Nashville office. So if you pulled
any bloopers not mentioned above,
send them to me to be included in
an upcoming column. And you can
even rat on your friends; I won't
tell.

Another Quartet

Johnny Cash, Jerry Lee Lewis,
Roy Orbison, and Carl Perkins are
set to record a rock & roll reunion
album at Memphis's legendary
Sun Recording Studios. The quartet
will begin recording the “home-
coming” sessions next week at the
studio where they all got their start
in the business.

Several major labels have ex-
pressed interest in the project, pro-
duced by Chips Moman and slated
for release in early 1986. The ses-
sions will also be filmed for a
television special. The original Sun
Studios are now operated by
Graceland Enterprises.

Earl Aid

At Earl Thomas Conley’s recent
concerts in Washington, PA, fans

Country Music’s Top Ten
Proudly Welcomes
KMPS-FM/Seattle
Jay Albright, PD

131 Ocean Park Bivd., Santa Monica, CA 90405 (213) 392-8743

brought donations of canned goods
to be distributed to the unemployed
in the area. Well, when Earl realiz-
ed what the fans were doing he
decided to get in on the act.

Not only did he donate several
cases of canned food to the spon-
soring radio station, WYTK, but he

_also donated $2000 cash to the fund

being established. The cause is
close to Conley’s heart, as he
remembers the tough times his
own family went through when his
father lost a job with the railroad
after it converted from steam to
diesel power.
B.J.’s Moon Rocks

Here are a couple of bits about
.B.J. Thomas’s forthcoming album,
“Throwin’ Rocks at the Moon.”
Scheduled for release early next
month, it includes the song
“America Is,” the official song of
the Liberty Centennial Campaign
for the restoration of the Statue of
Liberty and Ellis Island. This cut
will support the campaign for a
complete year, with the world
premiere scheduled for October.

Another selection from the
album, “As long As We've Got
Each Other,” is the thente song for
the new ABC sitcom “Growin’
Pains.” The half-hour show will
premiere September 13.

Bits and Pieces: Kenny Rogers is
in the studic working on his new
album with former Beatles pro-
ducer George Martin. Guitarist
Stanley Jordan and flautist James
Galway will appear on the album,
which was recorded in Paris and
Los Angeles. Look for the release
later this fall . . . Nashville rocker
Billy Chinnock wrote the new
theme music for NBC's soap opera
“Search for Tomorrow,”
“Somewhere In The Night.” Chin-
nock’s work was chosen over 30
others, and NBC executives flew to
Nashville to oversee the recording
at Treasure Isle Studios . . . Rey
Clark is the national spokesperson
for Hunt’s Ketchup in its television
commercials for the fourth yearina
row ... Razzy Bailey, Nashville
Mayor Richard Fulton, Con-
gressman Bili Boner, and 300 Red

Cap Industry employees signed a
300-ft.-long bolt of denim, which
will be made into the world's
largest pair of jeans and sent to
President Reagan to show support
for the Apparel Trade Enforce-
ment Act of '85. The ““Make More
Jobs for Americans” campaign
has garnered over 5000 signatures
in 15 states. Burlington Industries
and the American Cotton Council
are also participating in the cam-
paign to slow apparel imports into
the U.S. . . . Look for the Forester
Sisters on an upcoming segment of
“Dance Fever” . ., . Barbara Man-
drell gave birth to son Nathaniel
Mandrell Dudney Friday (9-6) at
10:04am. Nathaniel weighed in at
7lbs. 7 oz. ... Don't tell Jimmy
Buffett about child labor laws.
During a performance at Jones
Beach in New York his five-
year-old daughter Savannah Jane
played percussion for Dad
throughout his entire show.
Sources say she didn’t miss a beat
all night long. Wife Jane also joined
him on stage for a number.

Just thought you'd like to know!

Nashville
In Motion

Virginia businessman J.C. Armey
just tormed Box Office Attractions,
a talent and booking agency
located at 50 Music Square West,
Suite 100, Nashvile, TN 37203;
(615) 327-4252, Arney will serve as
Chairman of the new company and
Larry Broderick will be President.
Brodenck was formeriy with the inter-
national operations of Indigo Music
The company is currently bocking
Sierra . . .Susan Coker joined the
Benson Company as a publicist. She
was formerly with Milk & Honey
Records in the same capacity. Laura
Lee has also joined Benson as a
publicist after being with Riversong/
Lifesong Cynthia Clawson just
signed with Benson Records. . .
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BARBARA BARNES

PROGRAMMERS, ARTISTS SHARE VIEWS

Improving The

Art Blakey

Dick Gibson

Bill Hopkins

This week marks Ira Sabin’s fourth JazzTimes Con-
vention in New York City, September 11-14. Its theme,
“Help Us Build a Better Support System For Jazz,”
prompted me to talk with broadcasters and artists about

the state of Jazz radio.
Bach To Armstrong

KADX/Denver owner Dick Gib-
son isn’t particularly fond of the
way jazz is treated on radio. Ex-
plaining why he and some of his
peers share this view, Gibson says,
“It's like (pianist) Barry Harris
was saying the other day, ‘Christ,
jazz is treated like a big garbage
can. Any weird sound that some-
body makes, they say it’s jazz and
throw it in. I know what jazz is and
that ain’t it!

“A lot of people treat jazz like
current music; all they play is cur-
rent releases. When you do that, it
fails. A Classical station plays
Bach and Brahms, but no one calls
that station old hat even though the
artists have been dead for over 200
years. That’s because they’re play-
ing the greatest players of that art
form. You can listen to these damn
(jazz) stations play every crap that
comes in the mail for a month and
never hear Louis Armstrong. Well,
he’s our Bach! Classical music is a
great music at the composer level;

jazz is a great music at the player
level.”

KADX

JAZZ

Gibson and his wife Matty are af-
fectionately known as “mom” and
“pop”’ to many jazz artists. In fact,
this is the 23rd anniversary of their
annual jazz party, where invited
musicians jam together during
three days of impromptu pairings.
And even though his station posted
a healthy ratings gain this spring,

Ramsey Lewis

dedicated jazz enthusiast. “I’m not
a radio person. My wife and I are
Jjazz people. We’re growing like hell
because we’re attracting people
with good ears and playing the
great players. Jazz is a terrible art
form to be involved with ’cause no-
body knows what it is. (But) jazz is
music, not a gimmick.”
Give Jazz A Chance

Art Blakey feels the same way
about other formatted stations that
program some jazz in their regular
mix. “That’s all right. But it’s a
tongue-in-cheek idea, and you don’t
need that. You just got to put it out
for what it is. You can’t mix water
and oil.”

In the mid-’50s, Blakey and his
Jazz Messengers helped usher in
the hard bop era. So how does the
celebrated drummer feel about to-
day’s jazz-influenced music? “I
don’t know,” he said frankly. “I
don’t listen to it and don’t under-
tand it, so therefore I couldn’t give
you an opinion.”

But he believes radio can help by
“just playing it, that’s all. Give
people a chance to hear it. There’s
no music like jazz, and it couldn’t
have happened any place else. No
America — no jazz. It’s a highly

Ciihae.

Rick Petrone

Creator to the artist, then goes to

the musicians in split-second tim-

ing. If you pass through this life

and don’t get a chance to listen to

it, you miss one of the greatest
ings in life.

“People should play what’s good
and not worry about the money,”
Blakey continues. “If you don’t
play what you feel is good, the au-
dience will know it. And if you don’t
like what you're playing, they
won't either.” The same principle,
Blakey says, should apply to Jazz
radio programming.

STEREOQ

FM967

Making Ends Meet

Most Jazz programmers, espe-
cially those who are true aficiona-
dos, wish it were that simple. They
often find themselves caught be-
tween what they feel is good music
and the responsibilities of competi-
tive programming.

Pianist and three-time Grammy
winner Ramsey Lewis lays it on

Jazz Radio
Has Never
Been Better!!

Support System

Lee Ritenour

bought to be a public service sta-
tion. A radio station makes money
by being sponsored. Sponsors want
to buy time on shows that are lis-
tened to by more people.”

“You have to realize that sta-
tions have to make ends meet to
stay on the air,” adds WYRS/
Stamford, CT PD Rick Petrone.
You have to get that audience to
listen.”

Orne way artists can do their part
is by shortening longer cuts, sug-
gests Petrone. “Not every
jazz artist is going to get airplay on
a noncommercial entity, where
they don’t necessarily follow a
clock. It’s very difficult for many
programmers to be comfortable
with a nine-minute version of
something when a four to 4%-min-
ute one would work as well.

“It would be good for a jazz artist
to think about the arrangements of
his material. I receive a lot of
albums that have four or five songs
on them — those long cuts and ev-
erybody’s playing a solo. I know it
must be tough to edit because 'ma
musician myself. But artists would
not be copping out by playing
music they don’t want to play.
They would just arrange it so that

Gibson describes hunse]_f first asa  spiritual music. It comes from the  the line. “Most stations weren't Continued on Page 116
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|
Dave, |
1 John,
d Ann), |
. Tenaj, § . Zoot, Judy (an
Bill, Eric, Al, ul, Bob, J.B., New patients are
'{B?rttl)'ara‘ Gﬁrrg Jd‘ Kevin, ste“e Rick, Joe, Bruce}:;g’a ick, V%g'ﬁ‘ alwaszwelcome {
inda Ray, ce,
Dmts;ael Tilen, Jeft. Bil (I:{t?agfll;s Jganette ‘Melonae, Betri ‘
Michadh . “Rick, John, o Dr. Jazz
Charles, '1-Dean (and Darrel), @
Dean-De Operations

Grahan}

1t wouldn

’t have hap

(313) 569-NOTE

114/RaR FRIDAY, SEPTEMBER 13, 1985




Dave GRusin
LEE RITENOUR

1 hanks Jazz Radio
tor Mating 1Ir. . .

VEWAGE

DAVE GRUSIN [UBH”HS

ONE OF A KIND

Billy Cobham/ Warming GRP-D-9528

AAOCOEIRTN MATIPNE RS

;

GRP-D-9514 Kevin Eubanks!Opening Night ~ GRP-D8520  Special EFX|Modern Manners GRP-D-9521

, J _ DULIGLEDE

Coming
Soon

For additional information contact;
‘GRP Records at 212-245-7033

Dizzy Gitlespie/ New Faces GAP.0-9512

i

I Oﬁunm. MOTION S TLME SOUNCTRACK

LA merican.

EGRUSIN
M= NS

= Also avarlable on albums and cassettes -
Dave GrusiniNight Lines GRP.D-9504 Diane Schuur!Schuur Thing GRP-D-9531  American Flyers GRP-D-9533

T H E

LDIGITAL M A S5 T E R

—_—

cC oM B A N Y




R rE

&

TS i o s i, i AN

improving The
Support System

Continued from Page 114

more people can hear it. An album
with at least a couple of shorter
tracks would even allow other for-
matted stations to take advantage
of that piece of music.”

But, counters Blakey, “You don’t
ask a symphony orchestra to cut a
piece so why do it to jazz? Some-
times it takes four minutes to get
the introduction of a tune out!”

Exposing The Music

However, one important ques-
tion still needs to be answered: how
to expose jazz to a larger audi-
ence? Lewis feels a new and
younger audience has to be eased
into appreciating the music. One
way would be to offer a mixture of
jazz styles from different eras.
“That way traditional listeners will
be exposed to new artists, and the
young listeners would get a good
sense of jazz history.

“What I don’t like are stations
that, when you turn them on, all
you hear is music from the *40s and
’50s, Big Band, or just all fusion.
The audience is small enough with-
out it being broken down into even
smaller categories. When you're
trying to attract a younger au-

dience, you just can’t play two
hours of traditional stuff and then
say, ‘You kids are out of your skulls
— you don’t like this stuff?!’”

Former Grammy nominee and
crossover guitarist Lee Ritenour
suggests, ‘“Maybe jazz has to be-
come syndicated for it to click. If it
does, it might just open up all these
other markets.”

Although WMID/Atlantic MD
and 40-year radio vet Bill Hopkins
commends jazz show syndicators
on their commitment, he cautions,
“It’s important to clarify where
these pioneers of jazz syndication
are headed. The classic main-
stream lover must know we’re
talking about an alternative to
A/C, AOR, or CHR formats. I find
that traditional and electric music
work well together — the secret is
proper juxtaposition. Jazz is a
finesse format, so you must
develop programming skills within
your staff.”

1340 AM

WBBY/Columbus PD Terry Wil-
son advises, ‘“‘Jazz radio program-
mers and sales managers need to
pull together on their aims and at-
titudes. And these stations, record
companies, and artists need to see
eye-toeye and help each other
whenever possible.”

Well, it’s hoped these different
perspectives will help promote
more support for and understand-
ing of Jazz radio. As Art Blakey
says, “It’s going to take time, but
it’s getting better.”

JAZZ

Newecott, violinist John Blake, and

President Rose.

GRAMAVISION TAKES THE FLOOR — Gramavision artists recently took over Tower Records in New York City
an-in-store concert._Shown (I-r) see violinist Didier-Lockwood, WBGO/Newark host/event emcee Al Pryor, -bas
Harvie Swartz, Tower Records’ Brian Bacchus (partially hidden), guitarist Kazurhi Watanabe, PolyGram's Jc

SUMMER JAZZ IN DETROIT — More than 6000 people enjoyed Roy Brooks's performance at Chene Park on t
Detroit River. His concert was one of 14 sponsored by WJZZ in conjunction with the Stroh’s Signature Jazz Serie

ALL THAT JAZZ

Radio and television legend Gary
Owens joins KKGO/Los Angeles for
mornings and will cohost a Jazz-ori-
ented MOR-type show . . . KPLU/Ta-
coma-Seattle is now a 24-hour sta-
tion with four more hours of jazz night-
ty - KRVS/Lafayette MD Francis
Domenique exits and is replaced by
Charies Mongeon . . . KXPR/Sacra-
mento now also serves South Lake
Tahoe via translator K201AJ at 88.1

WFPL/Louisville's GM Tom
Donoho exited; no replacement nam-
ed. The station also has two new
shows, “Fuse Box™ and “Jazz Tonite”

Also with a couple of new shows

is KCSC/Oklahoma City, with
“Barney Kessel's Inside Jazz" and
“Jazz on CD.”

WYBC/New Haven is off the air,
ostensibly for technical repairs, but
JD Tenaj Enrieb reports it's actually
the result of a power struggle be-
tween Yale and community station
members -. . PD Tim Eby hands title
and duties-over to Jon Kauffmann-
Kennei at WVPE/Eikhart, iN .. . G.
Christine. Taylor is named PD at
KUHF/Houston WLVE/Miami
Beach’'s Sunday morning jazz host
Stevie Knox is named JD.

Two new indie promotion services
are available: John Enrico’s Extra Sen-
sory Promotion (ESP), (818) 765-
8707, and Cheryle Werier Promo-
tions, (213) 452-3359. Cheryle is
formerly with Word Of Mouth Market-
ing, which brings to mind Ricky
Schuitz's Zebra label. He reports a
new lineup: Bernie Grossman, Direc-
tor of Sales; Randail Kennedy, West
Coast Sales Manager; Brenda Win-
field, Promotion Director; and Julie
Pado, Executive Assistant. He aiso re-
ports that biz is “as usual” at WOM
Now over at Manhattan Records is
Susan Levine, formerly with Eiektra, in

5

Cantemporary jasy of the £0's

Contemporary Jazz of the '80s featuring David

Sanborn, Earl Klugh and Spyro Gyra. A direct
. musical avenue to the 25-40 age market pre-
recorded and tailored to fit YOUR format.

Contact: PETER CICCARELLI of JAZZ TRAX
P.O. Box 28935, San Diego, CA 92128 (619) 485-9090
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anewly-created position, National Man-
ager of Jazz and Secondary Promo-
tions.

Vanguard has formed new affiliated
label Terra Records, to feature “new
age” music ... JEM Records as-
sumes manufacturing, marketing and
distribution of Washington-based JAM
Records. JEM also announces a
new recording line, “The Classic
Series,” that will offer previous
works in jazz as well as other styles.
... Pioneer Artists launches "Signa-
ture” label for video laserdiscs, to be
dedicated to high-quality image music
and jazz video programming. The first
titles released are by Windham Hili
artists.

Mt. Hood Festival of Jazz draws
record-breaking crowd of nearly
20,000 . . . A new jazz record guide
is available for $9.99 from Random
House. The author (editor) of "The
Rolling Stone Jazz Record Guide" is
John Swenson .. . Congratulations
to California Record Distributors’
sales rep Dlane Gribb and Marketing/
Promotion Director Ted Higashioks,

who tied the knot last month.
The management of Chick
would like to announce the rem:
the pianist's name from the ¢
boycott list {relating to South .
issued by the United Nations.

CONSORT IN CONCERT — £
sian poet Yevgeny Yevtushe
(r) joined saxophonist Paul Wi
{l) and the Paul Winter Consor
a national tour that began at
United Nations in celebration
World Environment Day.




improving The
Support System

Continued from Page 114

more people can hear it. An album
with at least a couple of shorter
tracks would even allow other for-
matted stations to take advantage
of that piece of music.”

But, counters Blakey, ‘“You don’t
ask a symphony orchestra to cut a
piece so why do it to jazz? Some-
times it takes four minutes to get
the introduction of a tune out!”

Exposing The Music

However, one important ques-
tion still needs to be answered: how
to expose jazz to a larger audi-
ence? Lewis feels a new and
younger audience has to be eased
into appreciating the music. One
way would he to offer a mixture of
jazz styles from different eras.
“That way traditional listeners will
be exposed to new artists, and the
young listeners would get a good
sense of jazz history.

“What I don’t like are stations
that, when you turn them on, all
you hear is music from the ’40s and
'50s, Big Band, or just all fusion.
The audience is small enough with-
out it being broken down into even
smaller categories. When you're
trying to attract a younger au-

dience, you just can’t play two

hours of traditional stuff and then

say, ‘You kids are out of your skulls
you don’t like this stuff?!””

Former Grammy nominee and
crossover guitarist Lee Ritenour
suggests, “Maybe jazz has to be-
come syndicated for it to click. If it
does, it might just open up all these
other markets.”

Although WMID/Atlantic MD
and 40-year radio vet Bill Hopkins
commends jazz show syndicators
on their commitment; he cautions,
“It’s important to clarify where
these pioneers of jazz syndication
are headed. The classic main-
stream lover must know we’re
talking about an alternative to
A/C, AOR, or CHR formats. I find
that traditional and electric music
work well together — the secret is
proper juxtaposition. Jazz is a
finesse format, so you must
develop programming skills within
your staff.”

1340 AM

WBBY/Columbus PD Terry Wil-
son advises, “Jazz radio program-
mers and sales managers need to
pull together on their aims and at-
titudes. And these stations, record
companies, and artists need to see
eye-toeye and help each other
whenever possible.”

Well, it’s hoped these different
perspectives will help promote
more support for and understand-
ing of Jazz radio. As Art Blakey
says, “It’s going to take time, but
it’s getting better.”

Newcott, violinist John Blake, and

an-in-store concert. Shown (I-r) swe-violinist Didier L
Harvie Swartz, Tower Records’ Brian Bacchus (partially hidden), quitarist Kazumi Watanabe, PolyGram’s John

GRAMAVISION TAKES THE FLOOR — Gramavision artists recently took over Tower Records in New York City for

d, WBGO:

f Rose.

emcee Al Pryor, -bassist

SUMMER JAZZ IN DETROIT — More than 6000 people enjoyed Roy Brooks's performance at Chene Park on the
Detroit River. His concert was one of 14 sponsored by WJZZ in conjunction with the Stroh's Signature Jazz Series. [

ALL THAT JAZZ

Radio and television legend Gary
Owens joins KKGO/Los Angeles for
mornings and will cohost a Jazz-ori-
ented MOR-type show . . . KPLUITa-
coma-Seattle is now a 24-hour sta-
tion with four more hours of jazz night-
ly ... KRVSiLafayette MD Francis
Domenique exits and is replaced by
Charles Mongeon . . . KXPR/Sacra-
mento now also serves South Lake
Tahoe via translator K201AJ at 88.1

WFPLILouisville's GM Tom
Donoho exited; no replacement nam-
ed. The station also has two new
shows, “Fuse Box" and “Jazz Tonite”

Also with a couple of new shows

is KCSC/Oklahoma City, with
“Barney Kessel's Inside Jazz” and
“Jazz on CD.”

WYBC/New Haven is off the air,
ostensibly for technical repairs, but
JD Tenaj Enrieb reports it's actually
the result of a power struggle be-
tween Yale and community station
members . . . PD Tim Eby hands title
and duties over to Jon Kaufimann-
Kenne! at WVPEIEikhart, IN . . . G.
Christine Taylor_.is named PD at
KUHF/Houston WLVE/Miami
Beach's Sunday morning jazz host
Stevie Knox is named JD.

Two new indie promotion services
are available: John Enrico’s Extra Sen-
sory Promotion (ESP), (818) 765-
8707, and Cheryle Werier Promo-
tions, (213) 452-3359. Cheryle is
formerly with Word Of Mouth Market-
ing, which brings to mind Ricky
Schultz’s Zebra label. He reports a
new lineup: Bernie Grossman, Direc-
tor of Sales; Randali Kennedy, West
Coast Sales Manager; Brenda Win-
field, Promotion Director; and Julie
Pado, Executive Assistant. He aiso re-
ports that biz is “as usual” at WOM . .

R g

anewly-created position, National Man-
ager of Jazz and Secondary Promo-
tions.

Vanguard has formed new affiliated
label Terra Records, to feature “new
age” music ... JEM Records as-
sumes manufacturing, marketing and
distribution of Washington-based JAM
Records. JEM also announces a
new recording line, "The Classic
Series,” that will offer previous
works in jazz as well as other styles.
... Ploneer Artists launches “Signa-
ture” label for video laserdiscs, to be
i to high-quality image music

Now over at is
Susan Levine, formerly with Elektra, in
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Contrmparary Jazs of the £04

Contemporary Jazz of the '80s featuring David
Sanborn, Earl Kiugh and Spyro Gyra. A direct
musical avenue to the 25-40 age market pre-
recorded and tailored to fit YOUR format.

Contact: PETER CICCARELLI! of JAZZ TRAX
P.O. Box 28935, San Diego, CA 92128 (619) 485-9090
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and jazz video programming. The first
titles released are by Windham Hill
artists.

Mt. Hood Festival of Jazz draws
record-breaking crowd of nearly
20,000 . . . A new jazz record guide
is available for $9.99 from Random
House. The author (editor) of “The
Rolling Stone Jazz Record Guide" is
John Swenson . . . Congratulations
to California Record Distributors’
sales rep Diane Gribb and Marketing/
Promotion Director Ted

who tied the knot last month

The management of Chick Corea
would like to announce the removal of
the pianist's name from the cultural
boycott list (relating to South Africa)
issued by the United Nations.

CONSORT IN CONCERT — Rus-
sian poet Yevgeny Yevtushenko
(r) joined saxophonist Paul Winter
(l) and the Paul winter Consort on
a national tour that began at the
United Nations in celebration of
World Environment Day.
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BLACK/URBAN

— WALTLOVE

WJAX Dances On The (Not So) Jagged Edge

Spring ’85. That’s when WJAX-FM was supposed to fi-
nally alienate every black person in Jacksonville. CHR
crossovers heard on the station were going to drive its con-
stituents back to the city’s three more traditional black-or-

iented AMs.

At least that's what the record
folks and the city’s other Black/Ur-
ban programmers predicted. But
it's not what happened — WJAX-
FM's last Arbitron was its best
ever. The station posted an 8.49.7
to become the city’s fourth-ranked
station overall, leading in teens by
nearly ten share points.

‘The station rose to prominence in
the early '80s under PD Steve Fox.
Chris Turner, Fox’s successor, ad-
ded deep-crossover product (i.e.,
Surviver's “I Can’t Hold Back") to
the music mix last year. So what
did current PD Tony Mann do to
stir up so much sand when he took
over earlier this year? He took the
station to a 50/50 music mix, right
on the line between B/U and CHR.

“I've been taking the hottest
songs from both charts and blend-
ing them so we won't lose our old
audience. We'll just keep them and
add more. We're playing the hot
pop stuff like the Power Station,
Huey Lewis & the News, Rick
Springfield, John Parr, and Pat
Benatar. But we’re not making it
sound like a pop station because
we're still playing Con Funk Shun,
Sheila E., Prince and Andre Cy-
mone.”

Pop Life

“When they started hearing pop
records, a lot of people immediate-
ly thought we were going CHR.
Well, that's not true,” Mann as-
serts. “‘All we were doing was play-
ing the music we were supposed to
be playing. Why call yourself Ur-
ban Contemporary if you're play-
ing 90% of the Urban chart and
hardly any pop? It should be half
and half. That's where we are right
now, and we’re not going to
change.”

Mann’s ability to straddle the
two formats is assisted by the
heritage of former CHRs WAPE
and WIVY, both of which played
lots of black music. Then, too,
Jacksonville is one of the few mar-
kets without its own CHR. “The
way this market is, you have two
A/C’s (WIVY and WAIV) and one
AOR (WFYV) on FM. That leaves
a lot of room for CHR music, most

of which is crossover-appeal and. -

not what’s on AOR. Just a few AOR
tunes are hitting the CHR charts,
and I'm avoiding those.”

Some of them anyway. WJAX’s
currents include the seemingly un-
likely ““What About Love’ by Heart
and “Money For Nothing" by Dire

Straits. What sort of songs would
Mann pass on? ‘““Summer Of '69’
by Bryan Adams is an example.
That's not a record the Urban au-
dience would stick around for all
the time. They might listen to it
once or twice, but they’d eventual-
ly start ng it out.”

i,
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OSBORNE MEETS BORDERLINE CELEBRITIES — Jeffrey Osborne (c) is
flanked by KUKQ/Phoenix APD/MD Robert Wideman (l) and OM Ed Hamiin

after a recent show at the Celebrity Theatre.

“Why call yourself Urban
Contemporary if you're
playing 90% of the Ur-
ban chart and hardly any
pop?”

— Tony Mann

as far as Benatar and the Boogie
Boys in one breath. But if they call
to request ‘A Fly Girl’ and we've
just played it, their second choice
will probably be a CHR hit or at
least a crossover.”

This “down the center” music
policy is echoed by a handful of
other B/U outlets nationwide,

by Sean Ross

“We wanted to sound as local as
possible in all these cities,”" says
Mann, “The change hasn’t really
affected us locally. People still
know us as 95-X. People still refer
to WIVY as Y-103 — which they
haven't called themselves for two
years — and it hasn’t bothered
them any.”

among them WLUM/Mik
and WBLZ/Cincinnati. While Mann
crosses a lot of the same white
records as these stations, his trade
research centers on major mar-
kets and not particularly on other
zebra B/U’s. “If I were to pickupa
trade magazine, I wouldn't single
those out. I'm looking for what’s

“I'm looking for what's
hot in other markets
regardless of format.”

— Tony Mann

lle is a rela-

hot in other markets regardless of
format; I'm going to mix it ail
together.”
No Liners

" Mann insists that WJAX-FM’s
music policy wasn’t its most dras-
tic change. Since taking over, he
says, “the atmosphere here is
(more) content. There's no pres-
sure. I've tried to get away from
the liners and have more personali-
ty. Everybody else in town is strict-
ly liner card-oriented. I felt if we
got away from that, we'd distin-
guish ourselves as the personality
station.”

Mann does afternoons. Two fe-
male personalities, Sandy and
Shotgun, handle middays and
nights, respectively. Johnny Sim-
mons works overnights. And Boo
Barron, known for his work at
WZYQ/Frederick, MD in the "70s,
does a high-profile morning shift
that has, at times, been controver-
sial.

“Boo is totally bizarre for all four
hours and doesn’t let up at any
time during his show,” explains
Mann. “He used to have a feature
called the butt-kick or the butt-rub.
Listeners would call up and butt-

Based on that qualification, are
the same listeners buying two of
the extreme songs on WJAX-FM’s
playlist, say, “Invincible” and “A
Fly Girl?” “I don't think they'd go

KJLH PLAYS WITH DUKE — George Duke was the celebrity guesl during a KILH evenlng at the L.A. club, Tiberios.
From left are club jock Greg Mims, PD Doug Gilmore, and Duke.
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kick body they knew using
first names only. Of course, if they
wanted to do a butt-rub he’d do that
also and have the sound effects to
go along with it.

“One morning a student called
up and wanted to butt-kick one of
his teachers. Boo, not meaning any
harm, went ahead and did it. It just
so happened the teacher called the
GM. Then the principal called and
that led to the school board calling.
They threatened to take us to court
but that never did happen. Need-
less to say, Boo is no longer doing
the butt-kick.”

X Rocks Jacksonville

Whatever happens to Boo’s act,
the possibility exists that it may go
statewide. Earlier this year,

- WJAX-FM shortened its longtime

95-X monicker to the “X" in an-
ticipation of a future cable FM deal
that could make WJAX the Blpck/

is the only other market in the state
with a major B/U FM.)

tively under-radioéd market with
no CHR, format-change rumors
touch everybody, including ratings
winners. With the impending sale
of WJAX from Silver Star to State-
wide Broadcasting, a company
that owns crosstown WAPE but no
other B/U stations, the CHR ru--
mors will probably plague WJAX
until Statewide takes over around
the first of next year.

Ownership and possible market
changes notwithstanding, Mann
says the format will stand and the
promotional budget is getting big-
ger. “We've never done any real
promotions before, but I've always
tried to saturate the weekends with
some sort of giveaway.

“Now that we do have these
numbers (we can promote) like all
the other stations, which have al-
ways had some kind of big promo-
tion even between books. During
the fall we're going to be giving
away a cruise, something we’ve al-
ways needed.” If a CHR or B/U
FM went up against the X, Mann
promises that promotion would be
boosted even further. “As for the
music,” he adds, “I wouldn’t
change anything.”

WJAX-FM/
Jacksonville
Music Monitor

Middays/Afternoons

(Sample from 8-1-85)

HUEY LEWIS & NEWS The Power
Of Love

BOOGIE BOYS A Fly Girl

KLYMAXX / Miss You

RICK SPRINGFIELD State Of The
Heart

PEACHES & HERB Remember

TEARS FOR FEARS Shout

PHIL COLLINS Sussudio

SISTER SLEDGE Frankie -

POWER STATION Bang A Gong
(Get It On)

9.9 All Of Me For All Of You

PRINCE Raspberry Beret

WHAM Freedom

FAT BOYS The Fat Boys Are Back

YA
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GUNNING FOR SHQWDOWN TIX
== . = ) — WBMX-FM/Chicago's midday
JACKSON ARRIVES AT WRKS — announcer Steve Gunn and the

2

Ak

WRKS/New York GM Barry Mayo winner of a pair of Budweiser
A LITTLE NIGHT SKYDANCING — Rodney Franklin recently headlined at L.A.'s Beverly Theatre. Backstage were (r) congratulates hometown artist Showdown tickets use their com-
(I-r) KACE’s Candice Jones, CBS’s Doug Wilkins, Franklin, CBS VPs Mauri Lathower and Bob Willcox, and Colum- Freddie Jackson on the gold suc- bined weight and strength to hold
bia’s Junious Taylor. cess of his first LP. up a WBMX sticker.

| J " ’
STRONGER TOGETHER — Shannon visited WILD/Boston earlier this sum-
mer to promote her “Stronger Together” single with an on-air interview.

Here (I-r) are MD Angela Thomas, Atlantic’s Rita Roberts, Shannon, and PD
Eiroy Smith.

GIBSON JOSHES WITH BEVERLY CROWD — After a show at L.A.’s Beverly Theatre, Jon Gibson (second from
right) posed backstage with (I-r) manager Sam Conti, theatre owner Bob Stein, and KJLH/Los Angeles Promotion
Director Eleanor Williams.

SMITH BE-GILE’'D — WOL/Washington MD Veta Smith was recently in-
troduced to Red Label’s Osborne & Giles. Pictured are (I-r) Red Label’s Rich
Girod, Billy Osborne, Smith, and Zane Giles.

POINT OF MORE RETURNS — Arista’s Expose’ is in New York working on
their follow-up to “Point Of No Return.” Visiting WRKS/New York are (I-r) Ar-

ista’s Dave Jurman, group's Laurie Miller, WRKS PD Tony Quartarone, Ex- COMMODORES COMMANDEER BUTTERBALL — After a Philadelphia concert app the C "“ es
pose’s Ale Lorenzo and Sandra Tolo, producer Hector Jordan, and Arista’s visited WDAS-FM/Philadelphia. Seen here (1) are Isad singer J.D. Nicholas, Motown's Lynda Penn, PD/MD Joe “But-
Jean Pierre. terball” Tamburro, and the group’s Walter Orange.
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“The album represents who | am in this decade.”

_Stevie Wonder, Sept. 4, 1985

AL

MoTQWy

©1985 MOTOWN RECORD CORPORATION

" _he leader among leaders

\ 2
FROM THE 1963 RELEASE OF "FINGERTIPS’’ TO THE 1985 W

rRereasceof " PART-TIME LOVER/SS
STEVIE WONDER
HAS BEEN THE MUSICAL INNOVATOR OF OUR TIMES
WITH NO EXCEPTIONS. PLEASE ENJOY HIS NEWEST

AND GREAYESTALBUM...

s

6134 TL

TCOO6134 D

THE MOST AMAZING THING ABOUT STEVIE IS THE

MORE YOU LISTEN, THE MORE YOUR HEAR—AND FEEL.

BREOCUGHT TO YOU FOR 24 YEARS EXCLUSIVELY ©N

MOTOWN RECORDS, TAPES, AND NOW COMPACT DISCS.




DI.K CLAR

And if you want to talk country mu-
sic, USP's got the best with “The Weekly
Country Music Countdown’ featuring ex-
citing and exclusive artist interviews and
the hits that made them country’s leg-
ends! And choose "Solid Gold Country”
—a gold mine of country music—
presented for one hour five days a week.

Finding out the who, the what, the
where, the why and the when is easy
and fun when you've got the “American

Music Magazine starring Rick Dees".
Infectious wit and irresistable charm and
an unpeatable vantage point in Holly-
wood will combine to make "American
Music Magazine starring Rick Dees” a
gigantic success with your audience.
And that's notall ... "Rick Dees Weekly
Top Forty™ brings his comedic charac-
ters together with the music in a weekly
smash hit sure to tickle your audience
and get their toes 1o tapping.

K’S

But there's even more. Like the stand-
ards from the all-time greats brought to
you weekly on The Great Sounds. And
specials, specials and more specials.
There's "Hot Rocks”, a series of ninety
minute specials with the very latest stars
in the rock world. And there's "Country
Six Pack™ a special series of Country
Music chart-busters designed for six ma-
jor hofiday weekends. United Stations
Programming Network has got America
bythe ears!



ATTENTION:

would you like to make $500 for a single
phone cali? Your experience in the radio
field is important! INT'L RESTORATION CO
seeks participants to report newsworthy
stories concerning disasters. For informa-
tion call CAROLE at 1-800-223-8025.

SOS _

—— wTeRsATIONAL

Current And
[M— Classic Atrchecks' T

O #3 is now available, featuring & Engel-
man, KMEL/Howard Ho"m:n. KHTZ/C?ume Tuna, KRXY/
Chuck Buell & Y Zoo, KITS/Ed Volkman & Laurie
Thompson, KI01/Bob Malik, KTFM/C.K. Cooper, WMGG/
John Lanigan, and more! 2 hours, VHS or BETA, $39.95.
Current lssue #65 features Z 100/Z Morning Zoo, WCAU-FM/
Barsky, KIIS/Rick Dees, KFRC/Tom Parker, KMGG/Robert W.
Morgan, Seattle’s KQKT/Jack Diamond, KKHR/Jack Armstrong,
Qlevetand’s WGCL/Danny Wright & WMMS/Kid Leo, 90-min.
casserte, $5.50.

Current lssue #64 features WNBC/Soupy Sales, KMEL/London
& Engeiman, KiS/Bruce Vidal, KMGG/Laurie Allen, KOSTM.G.
Kelly, WJMK/Rock & Roll Reunion, Portland CHRs KKRZ &
KMJK, Boston A/Cs WROR & WVBF. Cassette, $5.50.

Special Issue #5-62 features DENVER! CHRs KPKE/Scephen B.
& The Hawk, YI108/Chuck Buell, KIMN & KOAQ, A/Cs
KHOW/Hal & Charlie & KMjI, AORs KBPI, KBCO & KAZY,
Urban KDKO & Oldies KRZN. 90-min. cassette, $5.50.

Special Issue #5-63 features ALBUQUERQUE & PHOENIX!
ALBUQUERQUE CHR KNMQ, A/Cs KOB, KOB-FM &KZZX
& AORs KRKE-FM & KFMG. PHOENIX CHRs KZZP & KOPA,
AORs KDKB & KUPD, plus A/Cs KOOL-FM, KLZI, KKLT &
KOY. 90-min. cassette, $5.

Classic Issue #C-58 features KH]ISam Riddle- 1968, WABC/Bob
Lewis-Chuck Leonard-1967, WLS/john Landecker-1975, St.
Louis’s KXOK/Keith Morris & WIL/Bob Osborne-1965, KHJ/
Machine Gun Kelley-1975, KH}/Real Don Steele-1973 & 10Q/
Andy Barber-1978. Cassette. $10.50.

CALIFORNIA AIRCHECK
Box 4408 — San Diego. CA 92104
(619) 460-6104

Oliters = o Y

FREE SAMPLE ISSUE

of radio’s most popular humor service 0.
For sample, write on station letterhead 10: O Liflels

1237 Armacost Ave,, Suite #6-R Los Angeles, CA 90025

Limited Offer - Save 50% \
RN cusk -"".".'.."J?i’,\?

W“MWIDMWWMWW PROFESSIONAL

w;hndmoueonwm unusable, but s wonderfull!
BoblM.TMO-m Q-98, indianapolis
When a service is this st M Wright possibly go wrong??
o Sanc in* Danny Wright, WGCL, Cleveland
v«mmmmmﬂwslm . That's why | love your stuff!
— Dr. Don Rose, KFRC, San Francieco
of my success?? HMMCHEEPLAFFSII\dwxWoncmd
unddmtbncdhd — Dan Mackey, Z-98, Salt City
BomeOURmumlowmemty mid-month professional comedy
service. 8 pages of nothing but great bits & iners mailed the 10th of sach
month. Why wait for “The Guys Across Town™ wbutyou 1ot
FOR YOUR FREE SAMPLE write on station
CNEEP LAFFS, 1111 West EI Camino Rul Suite 105/212 Sunnyvale,
CA 94087; or phone (415) 984-0185

10 CHARACTER BITS &

10 DROP-INS FOR $15.00 A WEEK
Professionial comedians, Lyly the station guard, station recep-
tionist, and more!! Customized on a weekly basis and exclusive
to your market. FREE SAMPLE TAPE.

Morning Show Productions
Box 282202, Ft. Lauderdale, FL 33329

(305) 989-3944

Hundreds renewed again!
Free sample'
Write on station umm.a w

Contemporary Comedy
5804.D Twineng
Dalles. TX 75227

Contemporary

“Jokes, Calendar, Phoners”
“Show Ready" Material For Every Day Of The Month

- Wiite on staion letierhead of phone: 10918 Foxmoore Ave.
(804)270-7206 sam-spmEeST Richmond, VA 23233
[¢/{ MARKETPLACE ADVERTISING. -
DO & MCONB. ‘ L] ;
Payable in advance. Orders must be typewritten and accompanied e o e WEEN/E.

by check. One-inch minimum; additional space up to six inches

{per inch: Per Insertion
1 Time $50.00
6 Insertions $45.00
13 Insertions $40.00 9
26 Insertions $35.00
Vokume Rates Avaiaie

Additional $10.00 per week charge for Blind Box ads.

Will include logo or other line art on ads of two inchee or more
it camera-ready art provided. Deadline for ads is
Friday noon, two weeks in advance of publication date.

ads are
Submit to: Ma
RADIO & RECORDS 1930 Century Park West
Los Angeles, Calif. 90087 {(213) 5563-4330

available in increments of one-inch. Rates for R&R Marketplaca -
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*, RADIO’S MOST RESPECTED
4 DJ GAG SHEET SINCE 1970
RICK DEES. KNS-FM: “Tom, you reslly are The
Best. Realy look forward to the arrival of The
Weenie, such & shol in the arm for our Moming

i

FOR FREE SAMPLES WRITE
The Electric Weenie, Inc.
< P.O. Box 2715, Quincy, MA 02269

a free

write

~  “Phantastic Phunnies”

| L MighiyRespected:  Hilsrioust  Originalt
-f& \ ®rovan worldwide sudisnce biider

*Quick-quip,” Topical Humor!! Introductory month's 500
topical one-liners and ‘BONUS'...Just $2.00!! Phantastic
Phunnies, 1343-A Stratford Drive, Kent, Ohio 44240.

CONSULTANTS

“DROPINZ"”

New, fresh wild tracks for your show each month,

only $20. Semi-annusal and yeerly rates 100. Sample
cassette $4.

Aircheck critique and production by a 22-year ma-

jor market veteran. Call or write for rates.

Stu Collins Broadcast Services
174 King Henry Court, Palatine, IL 60067 (312) 991-1522

EMPLOYMENT/INSTRUCTION

10,000 RADIO, TV JOBS

1. Over 10,000 Radio & TV jobs ae published every year. Up 10 98% of
the nationwide openings can be found in THE AMERICAN RADIO JCi -
MARKET weekly paper

2. The most current and compiete radio and television job pubication in

America.

Subscribed 10 by nearly every major broBdcast SChOOL Jr. coleges.

coleges and universities.

Compiete lstings for DJs. Program Directors. News people. Saiosmen,

w

Engineers.

All major, medium & smakl markets.
All formats: AOR. COUNTRY. MOR CHR. BEAUTIFUL MUSIC. NEWS
TALK

7. Many openings for those with

8 Money Back Guarentes.

Rates: One woek $6,00 SPECIAL 6 weoks $1495 — you save $21.00'

Hmezicarz Radio ®
JOB MARKET

1553 North Eastern. Las Vegas. NV 89101

EATURES

DEMO CASSETTE, 33 to

“TIM DROPS” ﬂ
COCONT CREATIONS
1164 Blahog St Bolag 124 k

VUl spice wp any show
Regutar & Curicn packages

Free Sample Of
RADIO’S DAILY
ON-AIR
PREPARATION
SERVICE!
Airshift-ready music
notes, star facts,
calendar, more!

Long Beach. CA 906801

*ingicate COUNTRY or
CONTEMPORARY Format

Terry Marshall's -

iy i
* Entertainment Mews For Radio ®
CHR AOR AC
Call for a free trial subscription

(415) 564-5800




FREE FREE FREE

Famous PSYCHIC David Guardino, Psychic
to the Stars, is avaitable FREE for talk
shows, phone interviews and news actual-
jties . .. 24 hr. phone . . _ just call . . .
(702) 386-0702 or (702) 386-0827.

F- 2=

L

| ===

PERSONALITY

“A SHEET LIKE NEVER BEFORE"
2 WEEK — TRIAL ONLY $5, FOR MORE INFO:
INFO-BITS, BOX 112576, SAN DIEGO, CA 92111

TALK 1,000 + qualified guests, by topic
for personality or talk format use.
SHOW 1985 Edition: $25.00
GUEST FREE SAMPLE: (202) 333-4904
Broadcast Interview Source
DIRECTORY 2500 Wisconsin Ave., DC 20007

PROFESSIONAL SERVICES

READY TO MOVE UP?
to a better position? We provide aircheck/resume
refinement, aircheck analysis, and employment coun-
seling for announcers. We're a full-service consultancy
for all-size market stations and also individuals.
3954 Peachtree Rd., Suite 202, Atlanta, GA 30319

{404) 266-1977 Money Beck
Quarantee
PROGRAMMING
=

| ™ BROADCAST PRODUCTIONS EAST, INC. |

TRAVELOG — 90-second travel feature re-
viewing resort and vacation areas woridwide.

DID YOU KNOW — g0-second iitestyie feature dealing with
a variety of topics.

Call the BPE instant demo hotline weekdays atter 5pm,EST and

all day weekends.

23 Rustic Ave, Medford, NY 11763 (516} 286-8125

Call Them
Yuppies, Boomers

Your station can complement your programming with
brand new five-minute, fwenty-minute or hour-length
bios. interviews, music of YOO mainstream jazz artists
like Brubeck, Mulligan, Grusin, Franks.
GREAT AMERICAN MUSIC
P.0. Box 881, Alpine, NJ 07620 or call, (201) 768-2451

ahy 60 SECOND
J = PRODUCTIONS
Synthesizer Stingers and Bizarre Effects will

grab your listeners’ attention! For free demo

call: SIXTY SECOND PRODUCTIONS
(717) 266-1422 RD 4, Box 392, York, PA 17404

MARKETPLACE

PROGRAMMING PROMOTIONAL

DISK ‘N’ DATA

PROVEN MUSIC LIBRARY PROGRAM
FOR YOUR PERSONAL COMPUTER

DEVELOPED BY RADIO PEOPLE
FOR RADIO PEOPLE

EASY ACCESS. .. DATA STORAGE AND
RETRIEVAL

FOR FREE BROCHURE WRITE:

DISK ‘N’ DATA
BOX 91
MARATHON, N.Y. 13803
OR CALL: (607) 849-6063

World’'s Largest BIG BAND

PROGRAMMING
SERVICE

4000 SONGS {and stii] adding)

“Great package! Solved our repetiton probiems. Exceilent qual-
ity . . . perfect for our AM stereo.'—CAM GARDNER. CJSB, Ot-
tawa,

“We've used "Bands of Gold" for 3 years with great success onour
FM. The package isin stereoand quality is tops " —JACK MESSICK,
WEEJ-FM, Pont Chariotte, FL

“Switched to nostalgia last spring. Heard BOG was the biggest, best

and leastexpensive. Right, in all areas! We love it! Our listeners love
it —TONY CRANFORD, KKBB, Aurora, NB

OVER 200 REELS
QUALITY . . . UNEQUALED

CALL EV WREN for

% information and demos
\ﬂmis
- of (303 5710282

&sl.] PO. Box4206  Denver, COB0204
Gold

Ratings grow when

CARLEY PRINTS

on transit space

R R T i ait
¢ : . v g
A —— - ez o
| AN =N {

s

arle

ADKEOINC

[414) 384-0933

4424 W. Mitchedl Sz, Miweukee, Wi 53214 X050 enn

use Anlenna Flags,
Your Gompetitive Edge in “promotions!
« Fits on any car or truck antenna

« Used by people who won't put bumper
stickers on their cars
Increase community visibility
A trendsetter for marketing & promation
Custom designed to your station’s logo

Send for brochure & samples to:
SPECTRUM FLAGS

P.O. Box 6921
Huntington Beach, CA.

{714) 751- 2880 92647

PUBLICATIONS

COUNTRY OLDIES

1950-1984
1475 Hits on tape with cue-tones

Call or write tor information and tree lisl of titles.

()“THE Music DIRECTORY

PROGRAMMING SERVICE
Box 103 @ IndianOrchard.
Massachusetts 01151 « 413-783-4626

Radio
News

TN

s

y A
LI

Concise Business
and Economic
Reports
(800) 368-5667
(202) 637-3180

in D.C. area.
A service of the National Association of

/‘ Manufacturers.Call {202) 637-3090 for
more information.

—— S

Because you're more than a
comedian . . . you need more
than a joke service . . .

one To one

THE JOURNAL OF CREATIVE BROAOCASTING

... offers you weekly seif-help and professional
growth articles, promations, artists profiles, ex-
pert advice plus a fresh supply of topical humor
every seven days.
One-month trial subscription  four issues): $10
{deductible for your first yearly subscription} Send
to:
CreeYadio Services

P.O. Box 9787, Fresno, CA 93794

Credit Card Orders, Phone: (209) 226-0558

THE M STREET
JOURNAL

A new, authoritative weekly newsletter for:
Format News * FCC/CRTC Files * CP Activity
Free sample: Box 540381, Houston, TX 77254

{713) 660-5260

RECORD SERVICES

OLDIES BY THE THOUSANDS
NEW EXPANDED UP-TO-DATE CATALOG of 45-rpm oldies
from the past 40 years. Fast, reliable service. Credit card
accepted; send $2 for comprehensive catalog to:

#*

*

Box $6455, Dept. #AA, Los Angeies, CA 50086
(213) 3914088
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MARKETPLACE

SYNDICATOR

SYNDICATOR

The hilarious featurette that showcases
America’s funniest radio commercials

Entertainment that actually promotes
radio advertising

8elf-contained or sponsorship formats
available

Gail or write for FREE demo
€ Mutimer & Friends, Inc.
= 1717 Kettner Bivd « First Floor * San Diego. CA 92101 «
16191 234-8302

l IF IT'S THE ""EASY SOUND"

We're more than tape,
we're someone who knows

Not just music, total involvement.
More Than Records, Custom Music

Personal on the scene involvernent. We can improve every
aspect of your operation and/or provide your station’s
programming.

Cali Ed Winton today.

Windor (losmmisicalions Grovp bne.
10014 North Dale Mabry
Tompa, Florida 33618
(813) 962-2336

RADIO & RECORDS

INCREASE
SALES
RESULTS

The radio and record industries
are big markets to cover with a
limited sales force.
So why not put R&R Marketplace
to work for you?
It’s a sure way to generate
qualified sales leads.
Just Call
{213)553-4330

for more information.

OPPORTUNITIES

OPENINGS

OPENINGS

OPENINGS

Powerhouse comemporary FM needs sdutt
NATIONA municators. Strong voice, strong production. Lo beoh::

T&R: Rick Bryan, WZMM, 98 16th St., Wh.dmg WV 26003

handling to:

RADIO PERSONNEL NEEDED

NATIONAL is recognized as the leader in radio personnel placement. NATIONAL re-
ceives a constant flow of job openings in small, medium & major markets. We need
announcers, news people, programmers, male and female, for all size markets. If you
are ready for a move let NATIONAL help. We make the complete presentation for you.
For complete confidential details and registration form, enclose $1 postage and

BROADCAST TALENT COORDINATORS
Dept. R., P.O. Box 20551 ® Birmingham, AL 35216 « (205) 822-9144

EOE M (8-13)

nvszm needs partime help now. possible future fulltime.
rest opportunity. T&R: Todd M-ﬂln WFLY, Bmt 12279,
Ablnv NY 12212 EOE MFF (913}

SRR A
ADULT PROGRAMMER

Top 20 Market in Northeast, programmer with

on-air skills & ability to work with a manage-

ment téam critical. Send T & R to Radio &
Records, 1930 Century Park West, #115

Los Angeles, CA 90067 M/F EOE.

JOSEPHSON is growing .

We have opportunities in two markets —
Program Director — WMGF/Milwaukee

We're looking for someone with sharp people skills and
state-of-the-art knowledge of A/C programming to continue
' ”Magic’s” growth in the nation’s 25th market.

Mormning Drive On #1 A/C — WSNY/Columbus

e

wmmuumm.mp-mm A/C format. Let us know
you are. T&R: Chuck WGR-AMFM. 484
mm St., Butfalo, NY 14202 EOE MIF 913

CHR looking for a take-charge PD. TAR, no calls:
smcsmm-mo Q100, P.0. Box 190, Easton, PA 18042 EOE
©13)

Immediats opening for momnqcmumnnSwthomMDl
meMumsaT&RTm&m DM, Gener-
al Delivery Lexington Park, MD 20653. (9-6)

KIX-108 needs Promotions Director. Two yesrs' ex-
perience/typing/organizational skills, Resumes: Michael
| O'Mstiey, 510 King Street, Suita 315, Alexandria, VA 22314.

market's leading A/C.

This is a superior opening at one of the country’s best A/C
stations. We offer an excellent compensation package for
an individual who possesses one-on-one skills, humor,
phone ability, and enjoys being a celebrity. Sunny 95 is the

Contact: Steve Goldstein, Vice President/

EOE MF (9-8)

Q-108, 50-kw CHR has immediate fultime & parttime openings
for experienced communicators. C&R: Mark Beimonte, Box
1230, Claramont, NH 03743. (9-6)

Powerhouse FM AOR looking for up & adult com-
tors. Good a must. T&R: Rick Bryan. 98 16th
Street. Wheeling. WV 26003. (9-6}

Programming, at the convention (Loew’s

Inc., Suite 2150, 400 Renaissance Center,

Anatole) or at Josephson Communications,

Detroit, M1 48243

Rare fulltime opening for experienced (3
yrs. plus) A/C personality on America's
largest Adult Contemporary Network, The
Star Station.

Send T&R to Tim Spencer
11600-B Frances Road, Mokena, IL 60448
No Calls Please EOE

RM LOWRY & CO.

PD with style, creativity to guide new A/C station
to top quickly. Format hole small. Talent re-
quired big. Top 60 market. Top dollars. T&R:
Lowry & Company, 5888 E. Onyx Ave, Scotts-
dale, AZ. 85253, EOE

munica production
® 5 ing. E
(J L ;HADlo I s s

Possible future fulltime alr position available at
Cresswell,

rempo ALC format T&R:
OM, Y97FM. Box 97, Braddock, PA 151

. EOE M/F (9-13)

WLAN wants air talent and newscasters with style. T&R: M.
Scott, 262 N. Queen St., Lancaster, PA 17603. EOR MF
9-13)

AMS508FVI96.9
NEWS DIRECTOR

The WGR stations are looking for “"THE"
person to direct our award-winning news
staff. Reporting and anchor skilis a must.
Tape/resume to:

Larry Anderson, VP/GM, WGR-AM & FM
464 Franidin Street, Buffalo, NY 14202

SooaernthanoBa, ¥ ¢

An equal opportunity emolover
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Production \

OPENINGS

WHCWN'«MM
Long hours. Resume/pre : Don Cannon, WSNI, 1 Bala
Plaza, Bala Cynwyd, PA 19004. (3-8)

WKVT-AM & FM seoking reporter/anchor for drivetime, sl
news format. T&R: 1490 Brattisboro. VT 05301. EOE MF
19-8)

Talkc show host, top 60 market. If you can spesk your mind &
lsten, our chent may be interested. Rits Mertin: (607]
734-2052 (9-6)

NJ A/C seeking fulltime air talent. Personal interview required.
T&R: Frank Gerrity, WSUS, Bo: 102, Frankhn, NJ 07416, EOE
M/F (9-6)

Top-rated Country FM on Carolina coast needs sfternoon an-
nouncer todsy. T&R: Mac Edwards, WRCM. Box 1126,
Jacksonville, NC 28541. EOE M/ (9-6)

CHR-formatted Z101 looking for sharp, aggressive Sales
Manager and additionsl sslesperson with drive. Resume/letter:
Jim Clark, WZYZ, Box 665, Fairmont, NC 28340. EOE MF
913}

Announcers are nesded for immediate and future positions, phus
possible assistant PD. CHR in top 100 market. T&R: Bob Gor-
don, Box 9, Kingsport, TN 37662. EOE M/F (3-13)

84 WHAS

RADIO LOUISVILLE
Wae're looking for another great Production
Director to replace Johm, who's taking his
remarkable talents into business for him-
self. We need a strong voice with lots of
wamth and fliexibility. We need a team
member whose pride will keep our spots
and promos the very best. If you're the pro-
duction whiz we're looking for, send a
resume and sample of your work to:

Denny Nugent, 84 WHAS
Box 1084
Louisville, KY 40201

| This position will be responsible for
: coordinating all station production for
: can-
| didate must have extensive copywriting
axparience for retail sales, excellent voice- |
over capability, complete knowledge of
four-track studio operations and continu- |
ity department admin|stration. -
If you are looking to make your creative
| mark in New York with a top notch opera-

tion, send your demo reel and resume in- |
cluding salary requirements to: Stu Gold-
L berg, c/o WRKS Radio, 1440 Broadway,
2nd Floor, New York. NY 10018.

| Professional EOE
#1 New York City ity i 35901, E0¢
Radio Station CTICHED
| KISS-FM is seeking an experi Pro-| s new favorite searching for smbitious CHR
. dm, Prl:’:s;ml '°s" 8 challenging T A SO EOR W sy e Ramer, 4740
| p ion/continuity position.

WBLY-I06,

Charlotte’s top-rated CHR has a very rare
morning opening. If you're a morning per-
‘sonality who can be funny, who understands
local i and its imp , and
enjoys working hard at remaining #1 both
on and off the air, then we’ll pay top dollar
for your talent. DON'T WAIT! Send skimmed
tape along with resume and references to:
Bill Martin, WBCY
One Juiian Price Place, Charlotte, NC 28208
E0E MF




MUSEUM AUCTION OF THE CENTURY
Forney, Texas

. Friday, October 4th — 1:00 P.M.
Saturday, October 5th — 1:00 P.M.
Sunday, October 6th — 1:00 P.M.

The Private Museum of Glenn “Red” Whaley of Forney, Texas, has been purchased by a cor-
poration out of Kansas City, Missouri and has commissioned Ferrell’s Auction Gallery Inec.
to sell it item by item at auction with no reserve. Mr. Whaley has been doing business for more
than 35 years and is a world renowned Antique Dealer and Collector of very rare antiques and
collectibles.

LOCATION

Take 1-20 and Hiway 80 East of Dallas 20 miles to County Line Road Exit. Take Exit and Access Road
to road that crosses back over 1-20 to North Access Road. Turn left % mile to Auction signs.

For more information you may call
Ferrell’s Auction Gallery in Kansas City, Missouri, 816-231-2839
Ferrell’s Auction Gallery in Forney, Texas, 214-552-1015

For $15.00 you can order a 32 page color illustrated brochure that has over 150 color photos.
We have listed a fraction of the rare and outstanding merchandise to be offered at absolute auction.

There are over 150 music machines and music boxes such as Cremona Or-
chestral Style J * The Derby Nickelodeon ¢ Single and Double Violano Vir-
tuosos * Seeburg Style K Midget Orchestrion ¢ Wurlitzer #125 Military
Band Organ * National 53 Key Keyboard Calliope » Singer Coinola Player
Piano * Nelson-Wiggen Orchestras » Link Style A-X Player Piano ® Valkyrie
Orchestrion by Imhof & Mukle * North Tonawanda Mando Orchestra e
Verbeeck Zoon Double Sided Street Organ * Wurlitzer #105 Band Organ
Wourlitzer Little Dolly Calliola Band Organ ¢ Wurlitzer #103 Band Organs ¢

Electro Jazz Dance Organ 15" L. xB'7" T. » Mor-
* tier Fair Band Organ 13’ L. x 9’ T. » J. Verbeeck
: Band Organ 11’ L. x 8’ T. » Large De Cap Elite
Dance Organ 25’ L. x 13’ T. * Wurlitzer Or-
chestrion * Western Electric Style X Player
Piano * 46 Key Monkey Organ with Ranks of
Pipes, Pianolas, Flutes, Clarinets & Gurdy »
Regina Corona Automatic Changer ¢ Regina Selectable Cylinder Juke Box * Polyphon Lochenspiel
227 Disc with double Xylaphone Floor Model ® Regina 27" Disc Automatic Changer with Banjo At-
tachment Floor Modet ® Polyphon 25” Disc with Belis Floor Model ¢ Lochmann 253" Disc Piano
Orchestra Mural Floor Model Music Box * Olympia 20% " Disc Floor Model * Kalliope 23" Disc Tri-
ple Gomb Floor Model * Regina 27" Disc Floor Model ® Symphonion Musical Grandfather Clock,
Plays 15%2" Disc ® Many other Table Model Disc Music Boxes in Inlaid, Carved, Bombay and other
cases * 1015 Juke Box ¢ Flute Sublime Harmonic Tremold Cylinder Music Box with figures  B.A.
Bremond 16" Cylinder Changer Music Box ® C. Paillard & Co. 19%2 " Cylinder Sublime Harmonic
Interchangeable Music Box in Burled Case on 6 drawer base with 8
cylinders “made for Royalty”, Plus Many Other Cylinder Music
Boxes. Several Cylinder & Disc Phonographs, etc.

Collection of over 150 Slot Machines including Floor Models, such
as 3 Mills Owl, 2 Mills Dewey, Caille Big 6, Chicago 45, Puck Musical,
etc. Table Models such as several Wattling Rol-A-Tops including
Coin Front, Cherry Front & Bird of Paradise; Wattling Treasury, Mills
4 Column Vendors, Mills Castle Fronts, Mills Super Bell Lions, Mills
Special Front War Eagles, Mills Liberty Bell, Jennings Little Duke,
Mills Baseball, Caille Nude Front, 2 Bally Reliance Dice Machines, Mills Automatic Salesman, 3
- Mills $1 Slot Machines in Life Size Figures of a Bandit, Fireman & Pirate, etc. Siot Machine
Bases, and other Gambling Related ltems.

Collection of over 200 Clocks, consisting of several Grandfather Clocks such as Tiffany, Gilbert,
Bawd & Dotter, Herchedes, etc. ® Over 30 3-Weight Tubular
Chime Grandfathers ¢ 1, 2 & 3 Weight German & Vienna
Wall Clocks, French & German Wags, American Banjo &
other wall clocks, French Picture Clocks, Mechanical R&A
Regulators, Mettlach 3-Pc. Mantle Clock Set, 2 Fabulous
Bronze Dore 3-Pc. Figural Clock Sets, Skeletal Fuzee,
French Boulle Brackets, Crystal Regulators, Carriage
Clock including Repeaters, Swinging Arm Clocks, etc.

Specialty — Unusual and Misc. ltems:

1959 Mercedes Benz 300 4 door, 1958 Mercedes Benz 190 SL Roadster with Both Tops,
1953 Bentley James Young R Type 2 door Sedan, 1972 Pantera Mid Engine Sports Car, C.
Cretors Model #2 Sidewaik Peanut & Popcorn Machine, Bartholomew Peanut Machine
“The Boss on Wheels,” Bartholomew Bonanza Peanut & Popcorn Machine, Heavily
Carved Oak Store Entranceway with display cases, Coin operated Perfume Lady, Coin
operated Fortune Teiler, Carved Bear Hall Trees & Umbrella Stands, Advertising
= Memorabilia, Floor & Counter Top Brass Cash Registers, Scales, Oak & Nickel Plated
" Barber Chairs, Stained Leaded Glass Windows, Fancy Bars, Gallie Grip Machine, Carved
-1 Wood & Metai Floor & Table Model Mutoscopes, etc.

v

Terms: Cash, cashier's check, travelers check. No checks will be accepted without a letter of Bank
Guarantee signed by a bank officer and notarized and cleared before auction.

Auctioneer: George R. Ferrell
Texas License # MOE-114-1248




OPENINGS

LLittle Rocks K-LITE 94 seeks warm, friendly talents.for future
openings. T&R: Scott Howard, 2400 Cottondale Ln., Little
Rock, AR 72202 EOE MF (8-13)

warm and friendly. Immediate availability.
Also acoepting hpelundre-umq!otﬁltun

opening on-alr in news, promotion and sales.
Send material to: KMGC, 1353 Regal Row,

Dallas, TX 75247. No calls please. EOE M/F

—

IND for stats of the ert sterec AM neer Cheriotts. Salery & cor.
: Jos Bello, WADA, Box 2388 Shelby,

TaR/solary
NC 28151, (9-8)
Hot eir talent nesded for dominent SE CHR FM. Besutiful

adymmk wsomky—hdmmdn:

tor! Strong writing and delivery skills most im-

portant. kteraction with moming personality a

must. T&ﬂadwn&gmrﬂam.hhm]dn

Attn: News Position. FM- 100, 1960 Union Ave.,
Memphis, TN 38104. EOE

OPPORTUNITIES

OPENINGS

Cmnlvcexdﬂng.wmy professional mom-
ing man needed for Southeast Fiorida
“never say die” AM A/C station. Take over
great numbers and build more . ..

Barry Grant, Manager
WSTU, 1000 Alice Ave., Stuart, FL 33494
€0E

o — T — —

Experienced production/on-air person wanted. T&R: WMFQ,
Box 2082, Ocsle, FL 32678, EOE M/F (0-8)

100-kw

contemporary TX station needs herdworking ND who
hwlﬁmcﬂ (812) 724-9800 {9-6)

Afternoon Killer .

WMJJ, Birmingham's #1 adult radio
station, seeks a foreground afternoon drive
personality with strong production skills
Iti-track experience).
We just lost our guy to Gannett. Major
bucks for the right person. Only the best
need apply. Cassette and resume to:
John Jenkins, Assistant Program Manager

WMJJMagic 96 FM
530 Beacon Parkway Waest, Sulte 600
Bimingham, Alsbama 35209

l'“; Capitol Broadcasting Corporation
EOE

OPENINGS

Moming men/MD for Country powerhouss in St. Louis ADI.
T&R: Steve Beeny, KWRE, Box 220, Warrenton, MO 63383.
EOE MF (8-13)
‘WOHK has immediets opening for locsl, topicel, irreverent, &
funny Country co-host. T&R: John Curry, WHK, Box
8000, Ft. Wayne, IN 48896, EOE M/F {9-13)

(”) 035-1320EOEMIF 8-13)

OPENINGS

Announcers: operstors with sutometion experience send T&R:
PD KALT, Box 5310, Statine, NV 89449, EOE M/F (8-13)

KZEL scospting T&R for parttime openings. T&R: Ken Martin,
2100 W. 11th Ave., Eugene, OR $7402-3678. EOE M/F (8-13)

Chisf Enginesr. Resume: KBAS/KWAZ, Suits A, 2332 Highwey
95, Buithesd City, Al 86442, EOE MF (8-13)

Always looking for » good jock. #® must. This rocker
is now at the top. Send T&R: 2104, 2600 N. Maine, Logen, UT
84321, EOE MF (8-13)

CHRFM
Upper Midwest major market is seek-
ing experienced one-to-one commun-
icators. No screamers! Must have
strong production skills. We don't
care where you are coming from —
only where you are going. Send tape,
resume, and salary history to Radio &
Records, 1930 Century Park West,
#117, Los Angeles, CA 90067. EOE

Top-rased CHR station in IN desperately seeking hot new an-
chorireporter. i you're 8 mover and shaker, plesse send T&R:
Jim Stacy, Box 1410, Lsfaystte, IN 47802 (317) 474-1410
8-13)

ASAP. We've got » great desl if
you can become what tak sbout. T&R: KLZS, 104 S.
Emporis, Wichits, KS 67202 (316) 2624481 EOE MF (9-13)

Kansss City's KFKF acospting tapes for fture perttime open-
ings. T&R: Andy Hok, P.O. Box 6394, Kansss City, MO 64126,
No calis. EOE M/F (9-13)

Team players. aggressive people with experience. Growing
company, MMMYARMOMKZZE
8901, Jenny Lind Roed, Fortsmith, AR 72903. (9-6)

CopyweitanProduction Director needed at KVLY. Winner Ns-
tonsl State Production Awards every yesr since 1980.
wmmmsmw TX 76540. EOE M/F
19-6)

WFK)X/Jackeon hes openings for sir talent with production
skits. Rush T&R: J. Micheel Pruet, Box 2763, Jeckson, TN
38302. EOE MFF (9-6)

Excellent opportunity for young journekist. Good writing skills &
defivery required. T&R: anmLMmND WJDQ, Box 6314,
Meridian, MS 39302. (9-6) o

Class FM sccepting

for PM drive.

MIDWEST ROCKER
We need exciting extroverted
for Mi Rocker. Dy tion a

must! Show us your best & wildest! Send
T&R to: Radio & Records, 1930 Century
Park West, #0084, Los Angeles, CA 90067.
EOE MF

Dt tiony prod show. T&R: PD, KLS, Box 7407,

ARl
L
N.C.’s BEST MIDWEST ’
New FM for quality star of area (even hi Account sales position
not listening anymore) needs sales/GM hands- available for

on leader 10 take sales team over the top. Plus
charm national/regional agencies. Beach
Bustier/phisticate combo with heart of gold,
head for bottom line, and will of steal. Send
tape & resume, and phone # for quick contact
to: Radio & Records, 1930 Century Park
West, #119 Los Angeles, CA 90067. EOE

Q99-FM/Jackson. MS accepting T&Rs for future references.

experienced, hardworking pros need apply. T&R: Brock
Bouletie. 1855 Lakeland Drive, Bidg. D, Jackson, MS 392186,
9-8)

Reedy for momings. Lependary west TX rocker needs funny,
. Toam players only. T&R: Jamey Kerr,
xvun Box 30.000, Amarilo, TX 79120, (8-8)

ADULT CONTEMPORARY FM
Needs a seasoned innovative people-orien-
ted Program Manager. All the tools are here.

\ary work i . Rapidly
growmg company. Send resume to Radio &
Reoords, 1930 Century Park West, #114
Los Angeles. CA 90067 EOE.

Beypine Road #108, Jacksonvibe, FL 32218 (8.8)

BRAND NEW CHR

In Florida coastal resort is looking for
a Program Director and entire staff.
Here's your chance to develop a
winning CHR from the ground‘ up.
Send programming philosophies,
tape and resume to: Radio & Records,
1930 Century Park West, #118, Los
Angeles, CA 90067. EOE

ifid professional. Previous ssles experience
necessary. Call WAKE Radko (219)462-6111. EOE M/F (9-13)

KSEZ/Sioux City needs exciting, entertasining PM drive com-
municator now. T&R: Charlie Stone, Box 177, Sioux City, 1A
51102. No calts plosse. EOE M/F (9-6)

xwrc sowking TAR, T-micnight shift at madem Country et
tion, Needed now. Steve Bridges, 3218 Mulberry, Muscatine,
1A 62761, EOE MF (9-13)

Morning Personality
Searching for an active, aduit communicator
strong in humor, human interest, phone tech:
nique! $$$ available. Growing group station
in choice, medium market. Send T&R to: Ra-
dio & Records, 1930 Century Park West,
#120, Los Angeles, CA 90067. EOE

Morning News

Personality
Outstanding opportunity for newsperson
who can retain new creditability while be-
coming an integral part of an AOR person-
ality morning show. 3-5 years major market
experience required. Tapes and resumes
only. No cails please. EOE M/F
Send to: Dave Hamilton, Program Director

KQRS AMIFM Radio, 917 N. Lilac Drive

lis, MN 55422

wcummmlmmdas‘-mmtuw
WRKR 2233 N.
Prospect, len.l(n WD53202 EOE MF (9-13)

—

WWww

106.7 rm

News anchor/reporter. Minimum 3 years
news experience required. Polished on-air
sound, strong writing skills and good news
sense a must. Tape with resume to Ann
Jeffries. 2930 E. Jefferson, Detroit, MI
48207. EOE MFF
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KFWB NEWS 98

Radio Audience
Promotion Manager

KFWB All-News 98 is looking for an Audience Promotion
Manager. You will be responsible for creating the station’s
advertising campaign, including television, outdoor and ra-
dio. You need to have experience in producing creative radio
promos and have examples of your work. You must be an ex-
cellent writer with examples of that as well. The job will in-
clude the creation and execution of public service and audi-
ence promotions. Your experience may have come in the cre-
ative department of an agency or at a radio station. KFWB is:
part of Westinghouse Broadcasting & Cable, Inc. and offers
excellent benefits and opportunities for advancement. Please
write rather than call. Send a brief letter with your resume to:
David Graves, VP/General Manager, KFWB Radio, 6230 Yuc-
ca St., Hollywood, California 90028. EOE M/F

Tieed of Rare fulitime position for intelligent com-
municator. Unique softrockjazz formet. T&R: Peyton Mays,
KEZX. 3876 Bridgewsy N., Sesttle, WA 98103.€0E M/F No
calls. EOE MF (9-13)

'r-------------l'

$$S
On-air Program Director with CHR experi-
ence, proven track record. GREAT $$. Mom-
ing Man — Outrageous! GREAT $$. After-
noon jock — Must be hot. GREAT $$. Send
T&R to: Radio & Records, 1930 Century Park
West, #1121, Los Angeles, CA 80067. EOE

nmnnﬁmw drivetime personaiity, then
send T&R/photo: Brian c-wm.uosz 2121 Lancey Dr.,
Modesto, CA 86355. EOE M/F (8-30)
mmmmwmm
skils. T&R: KGHL, Box

900d production and communication
30198, Bilings, MT 59107. No calls. EOE MIF (9-13)

MORNING ENTERTAINER NEEDED
We need a moming entertainer for our #1-rated
Country FM in the Northwest. Send your work,
references, and salery needs to: Radio &

.Records 1930 Century Park West. #0087,
Los Angeles, CA 90067. EOE

‘Wae're looking for . T&R: KOJM,

Box 7000, Havrs, MT 69601, EOE M/F 8-13)

Mmmwmmw-mm

Presentations: Charke 9200 Lake Otis Parkway, A

chorage, AK 99507 EOE M/F (8-13)

Opening for PD with ol Cl o
Leading NW Clessicl FM. Resume/letier programming

ny KING FM, Box 24525, Seattle, WA 968124 (9-13)

KVMT/Vall nesds herdworking energetic jock to fill aftemoon
slot, T&R: Hammond, 2271 N Frontage RD., Vail, CO

81857. EOE No Calls (9-13)

Leading full-service A/C seeks snnouncers and News Director.
Immediate openings. T&R: KSMA. Box 1240, Santa Maria, CA
93466, EOE MFF (8-13)

Powertul CA FM Country is seeking experienced, talented, AM-
PM drive porsonaiities. immediate openings. T&R: KSNI-FM.
Box 1240, Sata Maria, CA 93456, EOE M/F

ummmumm\ga-fmmwmm-
duction skills. idesl situation for announcer/engineer. T&R: Gary
Brill, KIQO, Box Q. Atascadero, CA 93423, (9-6

Adutt AOR on CA coast has mn.dm for nighttime
personaiity/Promotion Director. oncoursged. T&R:
Mark Keufmann, KMBY, Box |Z7| Montarsy, CA 93942, EOE
M/F (9-8)




OPPORTUNITIES

OPENINGS

LLittle Rocks K-LITE 94 sesks warm, friendly talents for future
. T&R: Scott Howerd, 2400 Cottondsie Ln.. Litte
Rock, AR 72202 EOE MF (9-13)

MORNINGS:
TOP 10 MARKET

Succeesful A/C major group station needs
morning announcer “host” who is positive,

warm and friendly. L di

OPENINGS

Creative, exciting, witty, professional mom-
ing man
“never say die” AM A/C station. Take over

&

great numbers and build more ...
salary and good benefits. Send T&R to:
Barry Grant, Opx

OPENINGS

Moming men/MD for Country powsrhouse in St. Louis ADI.
T&R: Steve Beenry, KWRE. Box 220, Warrenton, MO 83383.
EOE MF (9-13)

OPENINGS

operators with sond T&R:
PO KALY, Box 5310, Stetine, NV 88449, EOE M/F (9-13}

KZEL partime openings. T&R: Ken
2100 W. 11th Ave., Eugene, OR 97402-3678. EOEWF(D-'IS)

Engineer. Resume: KBAS/KWAZ, Suite A, 2332 Highwey
96, Bulthead City, AZM“? EOE M/F (8-13)

a must. This rocker

T&R for

g for 8 good jook. Production
is now at 1he 10p. Send T&R: 2104, 2600 N. Meine, Logen, UT

WSTU, 1000 Alice Ave., Stuart, FL 33494
ECE

Also tapes and
opening on-air in news, promotion
Send material to: KMGC, 1353 Regal Row,
Dallas, TX 75247. No calls please. EOE M/F

—

Experienced production/on-sir person wanted. TAR: WMFQ,
Box 2092, Ocsle, FL 32678. EWWF 8-8)

100-kw TX station nesds
[ bil‘“ in Spenish. Call: (812) 724-9800 (8-8)

ND for state of the art s16re0 AM neer Chaeriotte. Salery & cor.
T&R/salery : Joe Bello, WADA, Box 2388 Shelby,
NC 28151. (8-8)

Hot air talert nesded for dominent SE CHA FM. Besutiful

growth merket. Two hours from besch. TAR: Jeff Clark,
WNOK, {Drawer 50588, Columbis, SC 29260. (9-8)

Seeks a dynamic, personality-laden news direc-
tor! Strong writing and delivery skills most im-
Attn:

portant. Interaction with morning personality a

must. T&R and writing examples to: Robert john,
News Position, FM-100, 1960 Union Ave.,

Memphis, TN 38104. EOE

Afternoon Killer

WMJJ, Birmingham's #1 adult radio
station, seeks a foreground afternoon drive
personality with strong producuon skills

icators. No screamers! Must have
strong production skilis. We don't
care where you are coming from —
only where you are going. Send tape,
resume, and salary history to Radio &
Records, 1930 Century Park West,
#117, Los Angeles, CA 90067. EOE

y multi-track
WS just w our guy to Gannett. Major
bucks for the right person. Only the best
need apply. Cassette and resume to:
John Jenkins, Assistant Program Manager
WMJJ/Magic 96 FM
530 Beacon Parkway West. Sulte 600
Birmingham, Alabama 35209

||"' Capitol Broadcasting Corporation
: eoe

rm—acmmnmmmmmn

rreporter. H you'rs 8 mover and shaker, plesee send T&R:
.knm lox 1410, Lafayette, IN 47802 (317) 474-1410
18-13)

Nesd cisss moming personality ASAP. We've got a great desl if
YyOu can become what people talk sbout. TAR: KLZS, 104 S,
Emporie, Wichita, KS 87202 (316) 2624491 EOE M/F (8-13}

Kansas Chy's KFKF sccepting tapes for future parttime open-
ings. T&R: Andy Hokt, P.0. Box 6394, Kansas City. MO 84126,
No calls. EOE MF (8-13)

8901, mwwmmnm 18-6) !
needed 8t KVLY, WMND-

Director
tionet Production Awards every year 1880.
Tﬁmdthgm Box 850, Edinburg, TX 785‘0 EOE M/F

e R T e R g et

COASTAL CRESTER
N.C.’s BEST

New FM for quality star of area (even dolphins
not listening anymore) needs sales/GM hands-
on leader to take sales team over the top. Plus
charm national/regional agencies. Beach
Bustler/phisticate combo with heart of gold,
head for bottom line, and will of steal. Send
tape & resume, and phone # for quick contact
to: Radio & Records, 1930 Century Park
West, #119 Los Angeles, CA 90067. EOE

Q99-FM/Jackson, MS accepting T&Rs for future references.
Only experienced, hardworking pros need apply. T&R: Brock
Bouleris, 1855 Lakelend Drive, Bidg. D, Jackson,'MS 39216,
{9-6)

M for momings. Lm\dlrv west TX rocker needs funny,
ture. personality. Team players only. T&R: Jemey Karr,
KWR lo: 30,000, Amarilio, TX 79120. (9-6)

ADULT CONTEMPORARY FM
Needs a seasoned innovative peopie-orien-
led Program Manager. Al the tools are here.

dinary work it Rapidly
growing company. Send resume to Radio &
Reocords, 1930 Century Park West, #114
Los Angeles, CA 90067 EOE.

Bright, cheerful voice with strong personal deiivery for morning
drive/reporter position. T&R/salary: Dale Dermott, WKTZ, 8656
Baypine Rosd #108, Jacksonvike, FL 32216, (9-6)

BRAND NEW CHR

In Florida coastal resort is looking for
a Program Director and entire staff.
Here's your chance to develop a
winning CHR from the ground up.
Send programming philosophies,
tape and resume to: Radio & Records,
1930 Century Park West, #118, Los
Angeles, CA90067. EOE

WRIOUJackson has for air talent with production
skilts, Rush T&R: J. Michael Prust, Box 2783, Jackson, TN
38302, EOE WF (9-6)

Exoeflent opportunity for young journaliet, Good writing skills &
delivery required. T&R: Meureen Lotton, ND, W.IDQ, Box 5314,
Meridian, MS 38302. {9-6)

Cless FM accepting for PM

Rere fulltime position for inteligent com-
municator. Unique soft-rock/jazz format. TAR: Peyton Mays,
KEZX, 3876 Bridgewsy N., Seatte, WA 98103.60F MF No

WOMK has immediete opening for local, topicsl, imeverent, &
funny Country moming co-host. TAR: Jo'ﬂ&ny ‘WOHK, Box
for S F N 6000, Ft. Wayne. IN 46886. EOE M/ (9-13) Chiof
‘Wanted: News Director for highly omall market.
TOD Good salary. TAR: Ted Pope, Box 880, NE 69361,
1308) 635-1320 EOE M/F {8-13)
84321, EOE MF (8-13)
Tired of
CHRFM cas. EOE M (9-13)
Upper Midwest major market is seek-
ing experienced one-to-one commun-

$$$
On-air Program Director with CHR experi-
ence, proven track record. GREAT $$. Mom-
ing Man — Outrageous! GREAT $$. After-
noon jock — Must be hof. GREAT $$. Send
T&R to: Radio & Records, 1930 Century Park
West, #1121, Los Angeles, CA 80067. EOE

¥ you'rs 8 future mejor-market CHR drivetime personality, then
vord T : Brisn Casey, PD, KOS3. 2121 Lancey Dr.,
Modesto, CA 85386. EOE MF (8-30)

l@l'—mﬁrw announcer with
“.Tu KGHL, Box

good
30198, Mwum No calls, EOE M/F (9-13)

MORNING ENTERTAINER NEEDED
‘We need a moming entertainer for our #1vated
Country FM in the Northwest. Send your work,
references, and needs to: Radio &
Records 1930 Century Park West, #0087,

must! Show us your best & wildest! Sond
T&R to: Radio & Records, 1930 Century
Park West, #0094, Los Angeles, CA 90067.
EOE MF

production/professionsl show. T&R: PD, KLS, Box 7407,
Amarilo, TX 79114-7407. (8-8}

MIDWEST

Account Executive: sdvertising sales
availsble for quakified
necessary. Call WAKE Radio 1215)462-61'” EOE M/F (8-13)

lwrc seoking T&R, 7«% shift at modem Country ste-
tion, Needed now. Steve Bridges. 3218 Mulberry, Muscatine,
1A 62761. EOE MIF (8-13)

oo

KSEZ/Sloux Cky needs exciting, ent PM drive com-
municator now. T&R: C?‘r‘bstont Box|77 Sioux City, 1A
61102. No calts plesse. EOE MF

Morning Personality
Searching for an active, adult communicator
strong in humor, human interest, phone tech-
nique! $$$ available. Growing group station
in choice, medium market. Send T&R to: Ra-
dio & Records, 1930 Century Park West,
#120, Los Angeles, CA 90067. EOE

:E ‘
Morning News

Personality
Outstanding opportunity for newsperson
who can retain new creditability while be-
coming an integral part of an AOR person-
ality morning show. 3-5 years major market
experience required. Tapes and resumes
only. No calls please. EOE M/F
Send to: Dave Hamilton, Program Director

KQRS AM/FM Radio, 917 N. Lilac Drive

hi MN 55422

Wae're going pleces, NOW! We need 2 Sales Manager for our
WRKR 2239 N.

HR.
Prospect, Mitwaukee, W1 53202. EOE M/F {9-13)

WWww

106.7 s

| News anchor/reporter. Minimum 3 years
news experience required. Polished on-air
sound, strong writing skills and good news
sense a must. Tape with resume to Ann
Jeffries, 2930 E. Jefferson, Detroit, ' MI
48207. EOE MF

L — ——

126/R&R FRIDAY, SEPTEMBER 13, 1985

—
KFWB NEWS 98

Radio Audience
Promotion Manager

KFWB All-News 98 is looking for an Audience Promotion
Manager. You will be responsible for creating the station’s
advertising campaign, including television, outdoor and ra-
dio. You need to have experience in producing creative radio
promos and have examples of your work. You must be an ex-
cellent writer with examples of that as well. The job will in-
clude the creation and execution of public service and audi-
ence promotions. Your experience may have come in the cre-
ative department of an agency or at a radio station. KFWB is
part of Westinghouse Broadcasting & Cable, Inc. and offers
excellent benefits and opportunities for advancement. Please
write rather than call. Send a brief letter with your resume to:
David Graves, VP/General Manager, KFWB Radio, 6230 Yuc-
ca St., Hollywood, California 90028. EOE M/F

MIDWEST ROCKER Los Angeles, CA 90067. EOE
We need exciting p :
g ey person. T&R: KOUM,

We're fooking for on-sir news/production
Box 7000, Havre, MT 59501. EOE M/ 18-13)

50-kw KFQD seeks aggressive NO for Alaska’s news suthority.
Presentations: Charlie Harrigen, 9200 Lake Otis Porkway, An-
chorsge, AK 99507 EOE M/F (8-13)

for PD with proter

Opening
Leading NW Classical FM. Resume/letts nfowlml'nl\o
philosophy: KING FM, Box 24525, St'nh WA 98124 [$-13)

KVMT/Vall needs hardworking energetic jock to fil afterncon
siot. T&R: Doug Hammond, 2271 N Frontsge RD.. Vi, CO
81857. EOE No Calls (9-13)

Leading tull-service A/C seeks announcers and News Director.
Immediate openings. T&R: KSMA, Box 1240, Senta Maria, CA
93456, EOE M/F (9-13)

Powerful CA FM Country is seeking experienced, talonted, AM-
PM drive personalities. immediate openings. T&R: KSNILFM,
Box 1240, Santa Maria, CA 93456. EOE M/F

snnouncer with pro-
announcer/engineer. T&R: Gary
B, KIOO Box Q, Au-udm. Ca 93425, 8.8

mAOﬂmCAw-IMWM'm‘o’WM
personaiity/Promotion Director. Femasles encouraged. T&R:
Mark Kaufmann, KMBY, Box |27| Montersy, CA 93942, EOE
MFF {9-6)




OPENINGS

Experienced afternoon sir talent with craatve production. Last
announcer now in San Francisce. Send T&R: Ron West, KOWL.
8ox 15460, S. Lake Tahoe, CA 95702. No calls. EOE M/F (9-6)

Hot Morning Man
* Needed immediately for number one-rated
% CHR KZOZ/San Luis Obispo. Must be able
¢ 10 maintain number one status in highly
? competitive market. Send T&R to GM,
' KZOZ, P.O. Box 220, Arroyo Grande, CA &
H 93420. EOE M/F

OPPORTUNITIES

POSITIONS SOUGHT

Hardworking fomale, eight years’ experience medium/major
markets seeks fulltime position. Currently employed. will
relocate. LEAH: (717) 842-2375 {3-13}

Sroadcast school graduate seeking entry-level position &s an-
nouncer/disc jeckey. Skilled in news, production. COPY. Wil
relocate, Avallable now TOM: {319} 763-6882 {9-13)

Miss those Philly T-Steaks. Six year pré wants to return 1o
Eastern PA/NJ. CHR and A/C experience. Call Dave (207)
626-0377 (9-13)

Highly-rated Rockford-area Country/AC jock wants to ive in
Chicago or Minneapolis. Il even do late nights! Gene: [608)
756-4022 {9-13)

moming man: news, PD, copywriting, production.

.
1980000000 [TTRE L)

KAPVIApple Valisy needs two experienced parttimers.
Knowladge of Country heipful. C&R: Cory Baker, PD, Box 960,
Appls Valley, CA 92307, or (619) 274-7251. ECE M/F {3-6)

Growth opportunity avarlable for young CHR air personality
with incredible goals & enthusrasm, C&R: Dave 0'Canner,
K105, Box 4303, Coos Bay, OR 87420, EQE M/F 13-6)

Ventura County radio sales positon open for experienced
roadcast sales Person. Resume: Steve lker, Box 5063, Ven-
wra, CA 83003, (3-6}

Mairnied. family, stabie, availabla now. Southern medium/betier
market. Larry Kay {717} 653-2500 After 3pm (9-13}

Need fulltime small market job near Houston. No automation

please. Call Troy at work after 1om. (409) §32-4141 (8-13)

| Controversiat taik host ““on hold." Skilled interviewer. tompell- |

ing open phones, “One of the great new breed,’” says Larry
King. Cell Ed Lyl (301) 356-6308 (9-13}

Ten-year vet with 3 years on-arr in Chicago seeks any type
radio-related work in Chicago metro. Call {312} 764-7617
(9-13¢

18 years in

MORNING PERSONALITY
For top 5 market on West Coast. If you're
ready to move up to the top let's hear from you.
We're looking for a positive entertainer. Send
tape & resume to Radio & Records, 1930
Century Park West, #111 Los Angeles, CA
1 90087 EQE.

POSITIONS SOUGHT

TIM SCOTT seeks airshift with responsibilives, in Eastern
IAWestern IL areas. Studio engineer also, with MO ex-
perience. For more information: {319} 322-0468 (3-13)

Attractive voice & appearance. pius brains, creatvity, & mncen-
tive. Too good to be true? Find outt Top 100. CHARLENE: (312}
872-8826 (9-13}

OM/PD availuble. Experienced in CHR, A/C, MOR, Oldies. & BB.
Currently in top 20 market. Prefer FL. Call JIM. {518) 666-36258
after Bpm edt (3-13)

Three years of parttime experence in medium market. plus a
Broadcesting Adventising degree. Need & goot fulltime job im-
mediately! Cail BOB: {402} 291-1882 (9-13)

Outstanding spanscaster ready to begin the football season on
your winning team. Football, basketball, baseball, & hockey
PBP. Interesting Sportscasts, DENNY: (614} 666-7033 {9-13)

The book needs this page. Large metro jock. drivetime, MO,
phone & prormotion . Seeking Jm market.
Any format. (305} 765-1292 (3 13)

Major-market momings. both A/C & CHR  Last six years in Phil
adelphia & Dalias. | have friendly, relatable humar. DAVID:
LANKFORD: (214) 698-3678 (9 13)

Attention Smalt/madium markets: Air talent with three years'
experience & i Dy 0 skills. Go anywhere.
References available upon requost. STEVE: {414) 242-0964
[9-13t

Excellent KS jock with six years’ exparience looking for good
CHR/Country station. Good pipes. JOHN McCAY. (913}
823-18856 cdt. 1913)

20.year vetsran séeks PO/MD position in MW. Will relocate,
Salary negotiable. JIM: (319) 557-8945 {9-13

I've done Country. MOR. Oldies & BB. |°ve also been a ND.
Seven years. Community (s first & last. MW or Rockies.
BROOKS: (609) 393-7078 (9-13)

Broadcast school graduate seeking entry-level position as an-
nouncer/disc jockey. Skilled in news, production, copy. Will
relocate. Available now. TDM: (3191 753-6882 (9-13)

Hard worker, four years’ experience, PBP, looking for chance to
grow. High energy. consistently improve your prégram today.
Prefer CHA. TODD. [406) 883-4813 (9-13)

Tan lines 11 year Cleveland A/C drive jock seeks sunbelt.
Warm, wry. adult personality. No bozo, no plastic, yuppie:
“Letterman’’ humor. FIG NEWTON: (216} 842-2929 19-13}

PRO ON
THE LOOSE!

I'm a family man and AC. CHR veleran
announcer, programmer and MD. The only
place | know is .the trenches. “EASY
STREET” it's not But it's where the spe-
cial people are. I've taken my 4000 pidies
into those trenches iwice this decade (o
help just such people build there it's a
place of unigue discipline. The money
doesn't bring me. the attitude does!

CHUCK (307)686-7363

PD; man,

; «
. maj
business, looking in Southeast. Call {206} 653-4461 {3-13) ]

Fm better than E.F. Hutton: when ! talk, they really listen.
Talented female ock wants [08. Columbus or Cincinnati. Call |
1614} 237-56877 {5-13

My, oh ry. wake the kids, phone the neighbars. Time for stupid
humnan tricks with Kidd Nordhoff, a high-energy CHR iock.
{213) 630 7428 (9-13)

Washing dishes is kiling me. Radio 15 11 my blood — helpl Kelly
(209) 383-3146 (3-13)

Creative broadcasting schoal graduate secks production pos)
tion with urban A/C station. Will relocate. Troy Savage {215}
GL5-222519-13)

Let this mutant make you a profit. If you're looking for a wirn-
ing, wacked-out personality, call me! The Kamikaze Dentist.
Joff France {4191269-6369 {8-13)

*PROGRAM AlC
DIRECTOR | CHR

Strong track record. Very
organized. Strong research.
MIKE: (206) 742-4560

Beginning position scught in radic. Broadcasting school
graduate. Sharp, talented, hardworking, will relocate. John
(602} 945-B757 (9-13}

Aggressive, innovative, veteran Programmer seeks compatible,
like-minded employer. Hybrid formats, turnarounds a specialty.
Don Brookshira: {713} 440-5874 (9-131

6 years’ experience 8s CHR. A/C MD. production director,
Personality-oniented position with growth and creative oppor-
tunity only. Call Dave: {505 378-8111 (9-131

Top 100 nighttime CHR communicator wants to make your sta-
tion sizzte. Great numbers. production, and references. Call
(409} 860-3385 (9-13)

Seven y8ars’ expetience announscing CHR and A/C. Open to any
offer, wark any shift. Prefer Wa state or Aockies. Mick (814)
677-3429, 676-0279 19-13)

Jim McGloud, t5-year protessional and topical comedy writer
available now to up your mornings. Tep 50 markets. {415)
365-1306 (9-13)

Fifteen-year on-air vet with top 10 market experience |69king
for PD pasition in medium market. Contact Alex Stone (617
449-6086 (9-13)

Six-year professional with geod production, seeking position
with stable top 100 market. A/C or Country. Don: (817)
778-3683 1913}

Unempioyed and hate itl Bing me back north! Six years' ex-

POSITIONS SOUGHT

Professional looking for career position with stable organization.
Strong OR-a/production. Teamn player, PD/MD good track
record. Jerry {801) 628-0398 (9-13}

Top 39 market professional parsonality. CHR-A/C excellent in
ARB 11 years, all offers considered (503} 649 6386 (9-13)

Personality-Plus Pro
Mark in the Morning. Looking to make a
move in Mid-Major markets in Midwest or
Eastern seaboard.. 20 years of knewhow.
Team piayer. Calt Mark at (519) 537-3582
for T&R.

(i T sutlee
Orange County commarcial copy artist seeks supplemesntal gig

in Southland. Current demos ana references. Will accept pro-
duction or airshift. Tom N (714) 774-8600(8-13]

Female announcer with degree seeks challanging entry-lgvel
position, excellent technical and communication skills. Have
references. (602) 896-0273 Lestie Lawson (8-13)

Saeasohed pro with medium & majormarket experience. Ex-
cellent voice, STEVE Q’CONNER: {218} 344-1014 {3-6)

Productionfennouncing pro with 15 years’ axperence, seeks
stabla Country or BB format. WES: (414) 353-3604 {3-6)

Top-quality anchar/reparter looking for new opRortunity N
medium/major market. Prefer MW, NICK LINBERG: (319)
386-8977 after Bpm cst. (9-6)

Dynamic female air personality with two years' experience
seeking fulllime benefits. Would like to make your station my
home. (614} 539-6131 (9-6)

Winning CHR mornings killer & PD in top 100 market seeks new
challenge in New England or NY. Aircheck on phane (817}
237-5331 (9-61

Hot NY-experienced jock makes your station #1. Relocation 10
any major/medium market. Praduction & Celebrity interviews |
alsa. Any airshift. MIKE: {212) 255-3604 {9-6)

Announcer heeds work! Creatve, dependable, experienced
QJinews/production, Nice voice with “smile.” Any emarket.
Trained. Call RANDALL: {812) 545-3687 (3-6)

Rambo jock available, PDs call RAMBD: (415} 952-3283. No |
wimps. (9-6) |

Humorous NYC area newsman for mothing “zeo.” Crisp
writng/delivery/humor/bits. Make me the second half of your
morning team. STEVE: (914) 762-0236 (9-6)

POSITIONS SOUGHT

Hey Chicago! 12-yaar medium marker Country, A/C veteran
wants 1o rewrn’ home. Any shift'weekends GENE: {6081
7564022 19-6)

British radio pro on 1.5, VIsit wants to stay. Seven years’ ex-
perience & top ratings, For something different, call now.
MATT: (404} 934-9656 (9-6)

Cincinatti bluas femala with four years on the air seeks A/C or
CHR shift in Queen City. Have numbers, production & remota
experience. TERL {804) 237-4399 (3-6}

Yankee go back hame O West now. A/C, middays. Small/medi-
um market A/C, Jazz. or B/U. MR. MONTE: {601) 485-2626
(9-6)

The best PRP available immediately. NBA, major college, &
minor league baseball veteran announce:. PETE ARBOGAST:
818} 241-2559 1% 6)

Joan Rivars has bought comedy material from me. I'll write/pro-
duce for your MOMning show. Announce another shift. All
markets. KEVIN: (906] 786-8149 {9-6)

MISCELLANEOUS

Need CHR racord service from alt labels. KBLU. BLUES2, Box
1280, Hinesvilla, GA 31313,

WKG Radio Broadcast School needs record service from all
labels. Comact: Francis, WKG. 141 Ocean Dr.. Baton Rouge,
LA 70806. (504) 928-06332

KBET/Reno needs A/C sérvice from all fabels. Steve Miller, OM,
100 N. Adington. Suite 240, Reno, NVV 89601, (702)
322-1340.

KLZY FM needs A/C record service from all labels except WEA
& MCA. KLZY, 104+ Roag 12, Route 1, Powell. WY 82435

Major market station needs Country service from all tabels. Con-
tact: Johh J. Fuller, WJJF, Woody Hill Road, Hope Valley. Rl
02832 er (401) 539-B502 {9-6)

KDNT-FM needs Country service & Ofdies fram 1975 through
early 1985, Disc’s only Contact: Prince Mayne, Box 1488,
Gainsville, TX 76240, (9-6)

WAIV-FM/Jacksonville, FL requests record service from all
labels. A/C, Oldies tormat. Tom Murbhy. Box 6877, Jackson-
ville, FL 32236. (9-6)

Imponant Notice: When replying o R&R
Blind Boxes, please keep the size of your|
packages limited to @ 9" x 12" envelope

Eight years in the saddle. Looking for Country where l

fun is nO1 a feur letter word. 612) 436-6432 (9-6)

Already talentad CHR personality looking for strong leader to
tollow. Need development to someday conguer America. Team
player with radio smarts. ALAN: (707) 462 3329 {3-6}

Former Production Manager at KMET for eight years and
video/audio with Fred-Rated. GUS KRUEGER: (213) 472-9509
1©-6) ,

Top 25 market CHR mornings & Promation Director. Ex-boss
gaid I'm 100 much like Howard Stern. Fired. CHR station now
B/EZ. (414} 462-9797 (8-23)

I'm the one for sports. tf you want swong PBF man &
knowledgeable quaiity Sports announcer. call RICK: (814}
354-2526 before 3pm EOT. {9-6}

1 am looking for my first PD job. Seven years. MW or Rockias.
BRDOKS (609) 393 70786 {3-6)

Looking for position in CA as morning person or other available
position, get ientious, i Cyn
thia S. Ellis: {212) 245-9146 (8-23)

MD with sight vears' experience looking for smal/medium
market in CO. Creative, dependable, very loyal. Nol an
egomaniac. Let’s meke music together. (303} 346-7377 (9-6)

Country marnings, OM/PD experience. Looking for stable.
honest group of station seeking persenaiity radio approach.
JACK RENQ: (606) 371-5469 (9-6)

Making changes? |'m éxperiénced & avaitable for your A/C or
AOR station In Seuth, SW, or West. Call JIM: (6011 693-1377
9-6)

From small to major market in three years. Five-year pro with

periance, smooth and natural delivery. Big I Prefer
Midwest, East. Mark (813) 474.5064 {3-13}

Talented, creative. dependable DJ. High ratings in § Florida. I'll
give you 100% on and off-air. Travis in N.Y. (718} 2384103
{9-13)

Country PD available immediately. Proven ratings winner,
promotion-minded, troubleshooter, giant killer. First choice is
top 50 midwest. Rob Ryan {801} 596-0150 (9-13)

Four-year parttimer in the $.F. market seeks fulitime on-air posi- !
tion in South on Gulf. Multitrack production. Prefer AOR, CHR.
Urban. Have T&R. {415) 451-3074 (3-13)

Friendly, snergetic announcer seeks SW CHR, AOR, A/C sta
tion. Six vears’ experience includes nighls, Production Director,
and major market weekends. Peter: (714} 774-6373 {9-13)

Naotjust another pretty (funny! phrase. Writes/ad lib: fast/funny;
theatre of mind; multi-voices, risque, political. Currently DJ.
John {602) 782-2746 {9-13}

Fourteen-year vetaran desires work in top 20 market. ADR/
Country stiong production skills. Dependable, community
oriented. T&R available. Steve: (301} 363-2269 {9-13)

Iooking for great gig. MITCH MAHAN:
(306} 987-9459 (9-8)

AIC pro weekending in Ventura. Producing/voicing major pro-
jects in La Weekly. LA/South Bay, A/C weekends and/or pro-
duction TY THOMAS: (213) 463-1862 extension A-400. (9-61 |

Nine-year professional current assistant MD/DJ Iooking tor
medium/major market CHR, B/U that needs versatile team
player. DAVID: (303) 632-6853 (9-6)

Lady porter. ten years’ , News, AIC,
Couniry, seeks sofid market opportunity. Great character
voices. Don't muss this chance! Sheliey: {613) 746-9244 (9-6)

Not just another pretty (funny) phrase. Theatre of the mind DJ
shows. Warning: My enthusiasm Is highly contagfous. JOHN:
16021 782-2746 19-6)

Stop hare. Bright, creative, cpen-minded person for on-air, pro-
motion, production. programming, etc. Call: Mark West (312} "
662-4576 (9-6)

Major market A/C morning drive jock desires AM or PM drive
slot in Sunbelr. Witty, warm, unique humor for 25-49 demos.
DAVE: (216) B42-2928 19-6}

RaR FRIDAY,

_Dates appearing at the end of each listing
signify first week listed.

e R&_R Oppoftunities
Advertising

Radio & Records provides free (24 words
pr 3 lines) listings to radio stations and
record companies in Openings. Free list-
ings of the same length are alsc available
to individuals seeking work in the industry
under Positions Sought. All other advertis-
ing must run display. Changes must be
mailed in on company letterhead.

Deadiine

To appear in the following week's i;sue, we
must receive your ad by Thursday 12 ric »n
(PST) pricr to 1ssue date.

{ Display Advertising
Display: $30 per inch per week {maximurm

35 words per inch). Includes bor-
der and logp.

Blind Box: $45 per inch per week (maxi-
mum 35 words per inch). In-
cludes border, box number
and postage/handling.

~ Payablein Advance!

Dispiay & Blind Box advertising orders
must be typewritten or printed and ac-
companied by check mailed to our office in
advance.

For opportunities you must place your free
tistings by mail only. Address all 24-word
ads to: R&R/Opportunities, 1930 Century
Park West, Los Angeles, CGA 90067

—]
SEPTEMBER 13,,1985/127 ..




OPENINGS

Experianced afterncon air talant with creativa production. Last
announcer now in San Francisco. Send T&R: Ren West, KOWL,
Box 15460. S. Lake Tahoe, CA 95702, No calls, EQE M/F (9-6)

Hot Morning Man .
* Needed immediately for number one-rated
CHR KZOZ/San Luis Obispo. Must be able
to maintain number one Status in highly
competitive market. Send T&R to GM,
¢ KZ0OZ, P.O. Box 220, Arroyo Grande, CA
* 93420. EOE M/F

shsotibtits

KAPV/Appte Valley needs two experienced parttimers.
Knowledge of Country helpful. C&R: Cory Baker, FD, Box 960,
Apple Valiey, CA 82307, or {619} 274-7251. EOE M/F (9-6)

Growth upportunity avallable for young CHR air personality
with incredible goals & enthusiasm. C&R: Dave G'Conner,
K108, Box 4303, Coos Bay, OR 97420. EOE M/F (3-8)

Ventura County racic sales position open for expenenced
broadcast sales person. Resume: Steve Iker, Bax 5053, Ven-
tura, CA 93003, (9-8}

OPPORTUNITIES

POSITIONS SOUGHT

Hardworking female, eight years’ expenence medium/major
markets seeks fulltime position. Currently emploved. wali
relocate. LEAH: (717) B42-2375 {9-13}

Broadcast school graduate seeking entry-level position as an
nouncerfdisc jockey. Skilled in news, production, copy. Wil
relocate. Avallable now. TOM: (319} 763-6882 (9-13)

Miiss those Philly T-Steaks. Six-Year pro warts to return to
Eastern PA/NJ. CHR and A/C experience. Call Dave (207)
626-0377 (g-13}

Highly-rated Rockford-area Country/AC jock wants o live in
Chicage or Minneapolis. I'll even do late nights! Gene: (608}
756-4022 19-13)

Experienced moming man: news, PD, copywriting, production.
Marrieg. family. stable, available now. Southern medium/better
market. Larry Kay {717) 653-25600 After 3pm {9-13}

Need fulltime small markat job near Houston. No automation
please. Call Troy at work after 1pm. (409) 532-4141 {9-13)

Controversiai talk host “"on hokd.” Skilled interviewer, compell

ing apen phones. “’One of the great new breed.” says Larry
King. Call Ed Lyll {301} 356.6308 (9-13) ’
Ten-year vet with 3 years on-air in Chicagd seeks any type |
radio-related work in Chicago metro, Call 1312} 784.7617 |
19-13)

man. Major-market experence, 18 vears in

MORNING PERSONALITY
For top 6 market on West Coast. if you're
ready to move up to the top let's hear from you.
We're looking for a positive entertainer. Send
tape & resume to Radio & Records, 1830
Century Park West, #111 Los Angeles, CA
90067 EOE.

POSITIONS SOUGHT

TIM SCOTT seeks arshift with responsibilities. in Eastern
IAMWestarn IL areas. Swdie engineer slso, with MD  ex-
perience. For more information: (319) 322 0468 (9-13)

voice & plus brains, - & incen-
tive. Too goed to be true? Find out! Top 100. CHARLENE i312)
872-8826 (9-13)

QOMPD available. Expericniced in CHR, A/C, MOR, Oldies, & B8.
Currently in 1op 20 market Prefer FL Call JIM: {516) 666-3525
after Gpm edt (9-13}

Thres years of parttime expenence in medium market, plus a
Broadcasting-Advertising degree. Need a good fullrime job im-
mediatelyl Call BOB: {402) 291-1882 (9-13)

Duntstanding sportscaster ready to begin the football season on
your winning team. Football, basketball, baseball, & hockey
PBP. Interesting sportscasts. DENNY: 1814) 666-7033 {3-13}

The book needs this page. Large metro jock, drvetme, MD,
phone & proamoton gxperience. Seeking major/medium markef.
Any format. (305) 755-1292 {9-13}

Major-market momings, both A/C & CHR. Last six years in Phil-
adelphia & Dallas. | have friendly, relatable humor. DAVID
LANKFORD: (214} 689-3678 (9-13)

Attention smallimediurn markets: Air talent with three years’
i & prode pywriting skills. Go anywhere,

References available upon request. STEVE: (414) 242 0964

19-13)

Excelient KS jock with Six years” expetience locking for good

CHR/Country ' station. Good pipes. JOHN MeCAY: {913}

B23-1885 cdt. (8-13)

20year veteran segks PD/MD position in Mw Wil relocate.
Salary negotiable. JIM: {319} 557-8945 (8-13)

I'va done Country. MOR, Oldies & BB. I've also been a ND.
Seven years. Community is first & last. MW or Rockies.
BROOKS: 1608} 383-7078 {9-13)

Broadcast school graduate seeking entry-level position as an-
noyncer/dise jockey. Skilled in news, production. copy. Will
relocate. Availabfe now. TOM: (319} 753-6882 (9-13)

Hard worker, four years’ experience, PBP, looking for chance to
grow. High energy. consistently improve your program today.
Prefer CHR. TODD: (406) 883-4813 (9-13)

Tan lines 11-year Cleveland A/C drive jock seeks sunbelt.
Warm, wry, adult personality. No bozo, no plastic, yuppies
“Letterman® humor. FIG NEWTON: {216) 842-2929 (9-13)

PRO ON
THE LOOSE!

I'm a family man and AL, CHR veteran
announcer, programmer and MD. The only
place ! know is the trenches. “EASY
STREET” it's not But it's where ihe spe-
cial people are I've taken my 4000 oldies
into those trenches twice this decade to
help just such people build there It's a
place of unique disciplinc. The money
doesn't bring me._the attitude does!

CHUCK (307}686-7363

busmess, looking in Southeast. Call (205) §53-4451 (9-13)

I'm better than E.F. Hutton; when | talk, they really listen.
Talented female jock wants job. Columbus or Cincinnati. Call l
(614) 237-5877 (9-13)

My, oh my, wake the kids. phone the neightors. Time for stupid
human tricks with Kidd Nordhotf, & high-energy CHR jock.
(213) 530 7426 (9-13)

Washing dishés is killing me. Radio is in my blood — help! Kelly
{209) 383-3146 (2-13)

Creative broadcasting school graduate seeks production posi-
tion with urban A/C station. Will relocate. Troy Savage 215)
GLS-2229 18-13)

Let this mirtant make you a profit. if you're looking for a winn-
ing. wacked-out personality, call me! The Kamikaze Dentist.
Jett France (41912896369 (9-13] |

PROGRAM
DIRECTOR

AlIC
CHR

Strong track record. Very
organized. Strong research.
MIKE: (206) 742-4560

Beginning position sought in radio. Broadcasting school
graduate. Sharp, taiented, hardworking, wilt relocare. John |
(602} 945-8757 (9-13) |

Aggressiva. innovative, veteran Programmer seeks compatible,
like-minded empioyer. Hybnd formats. tumaraunds a specialty. |
Don Brookshire: {713) 440-5874 (9-13)

8 yaars’ axperience as CHR, A/C MD. production director.
Persanality-oriented posiban with growth and creative oppor:
tunity only. Call Dave: (505) 378-8111 (8-13)

Top 100 nighttime CHR communitator wants 1o make your sta-
tien sizzle. Great numbers. production, and references. Call
(408) 860-3385 (9-13)

Seven years’ experience announcing CHR and A/C Open to any
offer, work any shift. Prefer WA state ar Rockies. Mick (814)
677 3429, 676-0279 (8-13)

Jim McCloud. 15-year professional and topical comedy writer
available now to up your mornings. Top 50 markets. {415)
365-1306 19-13)

Fifteer year on-air vet with tep 10 market experience looking
for PD pesition in medium market. Contact Alex Stone 1617) r
449-8086 (9-13) '

Six-year profassional with good production, seeking position
with stable top 100 market A/C or Country. Don: {B17}
778-3683 {9-13)

Unemployed and hate it! Bring me back north! Six vears’ ex-
perience, smooth and natural delivery. Big potential' Prefer
Midwest, East Mark {813) 474-5064 (8-13)

Tatented, creative, dependabie DJ. High ratings in S. Flornda. Il
give you 100% on and off-air. Travisin N Y. (718) 238-4103
{913

Country PD available immediataly. Proven ratngs winner,
promotion-minded. troubleshooter, giant killer. First choice is
top 50 midwest. Rob Ryan {801} 536-0150 (9-13)

Four-year parttimer in the S F. market seeks fulltme on-air posi-
tion in South on Guli. Multitrack production. Prefer AOR, CHR,
Urban. Have T&R. (415) 451-3074 (9-13)

Friendly, anergetic announcer seeks SW CHR, AOR, A/C sta-
ton. Six yvears’ experence inclugdes nights, Production Dirsctar,
and major market weekends. Peter: (714} 774-6373 {9-13) !

Not just another pretty {funny) phrase. Writes/ad Iib: fast/funny;
theatre of mind; multi-veices, risque. polincal. Currently DJ,
John (602} 782-2746 {9-13)

Country strong production skills. Dependable. community

Fourteen-year vateran desires work in top 20 market. AOR/ i
oriented. T&R available. Steve: {301} 363-2263 (3-13}

POSITIONS SOUGHT

Professional locking for career position with stabie organization.
Strong on-airproduction. Team player, PD/MD good track
record. Jerry (B0T) 628-0398 {313}

Top 33 market profaessional persanality: CHR-A/C excellent in
ARB 11 years, all otfers considered. (503) 649-6396 (3-13}

N L | T |
Personality-Plus Pro
Mark in the Morning. Looking to make a
move in Mid-Major markets in Midwest or
Eastern seaboard.. 20 years of knowhow.
Team player. Cali Mark at (519)537-3582
forT&R.

e it )
Orange County commercial copy artist seeks supplémental gig

in Southland. Current demos and references. Will accept pro-
ductian or airshift. Tom N {714} 774-9600 (9-13)

Female announcer with degree seeks challenging entry-lgvel
pasition, excellent technical and communication skils. Have
references. (802) 996-9273 Leslie Lawson ($-13)

Seasoned pro with medium & major-market experience. Ex-
cellent voice. STEVE O’'CONNER: (219} 344-1014 (9-6)

Production/announcing pro with 15 years” expenence, seeks
stable Country or BB format. WES: (414} 353-3604 {9-6}

Top-quality anchor/reporter fooking for new Oppottunity in
rmedium/major market Prafer MW. NICK LINBERG: (319}
386-B977 after 6pm cst. (9-8)

Dynamic female air parsonality with two years” experience
seeking fulltime benefits. Would like to make your station my
home. (814) 539-6131 19-6)

Winning CHR mornings killer & PO in top 100 market seeks new
challenge n New England or NY. Aircheck on phone. {817)
237-5331 19-6)

Hot NY-axperiencad jock makes your station #1. Relocation to
any major/medium market. Production & celebrity interviews
also. Any airshift. MIKE: {212} 265 3804 (9-6)

Announcer needs work! Creative, dependabte, experienced.
DJ/news/production. Nice voice with “smile."" Any market
Trained. Call RANDALL: (612 545-3687 (9-8)

Rambo jock available. PDs call RAMBO: {415) 952-92B3. No
wirfips. (9-8) |
Humorous NYC area newsman for morming “'zao.” Crisp |
writing/deliveryfhumor/bits. Make me the second half of your
marning team. STEVE: (914) 762-0236 {8-6)

Eight years in the saddle. Looking for Country mornings where
fun 15 not a four letrer word. (612} 436-6432 (9 6)

Already taienied CHR personality 10gking for $trong leader to
follow. Need development to somaday conquer America. Team
player with radio smarts. ALAN: (707) 462-3329 (9-6} |

Former Production Manager at KMET for eight years and |
videofaudio with Fred-Rated. GUS KRUEGER: 1213} 472-9509 |
19-6)

Top 25 market CHR mornings & Promotion Director. Ex-boss
seid I'm too much like Howard Stern. Fired. CHR station now |
BIEZ. (414) 462-9797 8:23) |

If you want Strong PBP man & |
1814)

I'm tha one for spons.
knowledgeable quality sports announcer, call RICK:
364 2526 before 3pm EDT. (9-6}

1 am locking far my first PD job, Saven years. MW or Rackies.
BROOKS: (603} 393-7078 (9-6)

Looking for pasition in CA as moraing person or ather available
posItion. { & extremely .Cyn-
thia $. Ellis: (212} 245 -3146 {8-23)

|
MD with aight years' experence locking for small/medium
market in CQ, Creatve, dependable, very ioval. Net aa
egomaniac. Let's make music together (303] 346-7377 (9-6)

Country marmings, OM/PD experience. Looking for stable, |
honest group o station seeking personality radic approsch.
JACK RENO: (608) 371-5469 (9-6)

Making changes? |'m experienced & available for your A/C or
AOR station. In South, $W, or West_ Cail JIM' (801) 693-1377
96} ‘

From small to major market in thres years. Five-year pro with
unapped resources looking for great gig. MITCH MAHAN:
(305) 987-9453 (8-}

A/C pro kending in Ventura. ing major pro-
lects in LA Weekly. LAJSomh Bay, AIC weekends and/or pro-
duction. TY THOMAS: {213} 463-1862 extension A-400. (3-6) j

Nine-year professional current assistant MD/DJ looking for

medium/major market CHR, B/U thet needs versstile team |

player. DAVID: (303} 632-6953 {9-6 |
[

Lady » ten years' Naws, A/C,

Country, seeks solid market opportumity. Great CharaCter

voices. Don’t miss this chance! Shelley. {(613) 746-9244 (9-6) (
|

Not just anather pretty (funny) phrase. Theatre of the mind DJ
shows. Warning: My enthusiasm is highly contagious JOHN
(602) 782-2746 {3-6)

Stop here. Bright, creative, oper-minded person for an-air, pro-
rmaton, production, programming, 8tc. Call Mark West (312}
562-4576 (3-6}

Major market A/C morning drive jock desires AM or PM drive
slgt in Supbelt. Witty, warm, unique humor for 25-48 demos. i
DAVE: (218) 842-2929 (9-6)

R&R FRIDAY,

POSITIONS SOUGHT

Hey Chicage!l 12-year medium market Country, A/C veteran

wants to return heme. Any shiftfweekends. GENE: (608!

756-4022 (9-6}

British radio pro on U.S. visit wants to siay. Seven years' ex-
perience 8 top ratings. For something different, call now.
MATT. {404} 934-39656 (9-6]

Cincinatti blues female with four years on the air seeks A/C or
CHR shift in Queen City. Have numbers, production & remote
experience. TERL (B04) 237 4399 {9-6)

Yankee go back home or West now. A/C, middays. Small/medi-
um market A/C, Jazz, or 8/U. MR. MONTE: {601} 485-2626
(9-6}

The best PBP available immediately. NBA, major college, &
minor league baseball veteran announcer. PETE ARBOGAST
1818} 241-256% {%-6)

Joan Rivers has bought comedy matenal from me. I'll write/pro-
duce for your morning show. Announce another shift. All
markets. KEVIN: (306} 786-8143 (9-6)

MISCELLANEOUS

Need CHR racord service from all labeis. KBLU. BLUES2, Box
1280, Hinesville, GA 31313,

WKG Radio Broadcast Schoal needs record service from alf
labels. Contact: Francis, WKG, 141 Qcean Or., Baton Rouge,
LA 70806. (504) 92806332

KBET/Reno needs A/C service from all labels. Steve Miller, OM,
100 N. Ariagton, Sute 240, Reno. NVV 89501. (702)
322-1340.

KLZY FM needs A/C record service fram all labels except WEA
& MCA. KLZY, 1041 Road 12, Route 1, Powell. WY 82435,

Major market station neads Country service from all labels. Con-
tact: John J. Fuller, W.IJF. Woody Hill Road, Hope Valley, RI
02832 or (401) 539-8502 (9-61

KONT FM needs Country service & Oldies from 1975 through
early 1985. Disc’s only. Contact: Prince Mayne, Box 1499,
Gamsville, TX 76240. {9-6)

WAIV-FM{Jacksonvile. FL requests recotd service from alk
labels. A/C, Oldies format. Tom Murphy, Box §877, Jackson-
ville, FL 32236, {9-6}

important Notice: When replying to R&R
Bind Boxes, please keep the size of your
packages {imited to a 9" x 12" envelope

_Dales appearing at the end of eack listing
signily first week listed.

R&R Opportunities
Advertising

Radio & Records provides free (24 words
or 3 fines} listings to radio stations and
record companies in Openings. Free fist-
ings of the same length are also available
to individuals seeking work in the industry
under Positions Sought. All other advertis-
ing must run display. Changes must be
mailed in on company letterhead

i Deadline

To appear in the following week's issue, we
must receive your ad by Thursday 12 nc »n
(PST) prio7 to issue date.

: Display Advertising

Display: $30 per inch per week {maximum
35 words per inch). Includes bor-
der and logo.

Blind Box: $45 per inch per week {maxi-
mum 35 words per inch). In-
cludes border, hox number
and postage/handling.

- Payable In Advance! |
Display & Blind Box advertising orders
must ‘be typewritten or printed and ac-

companted by check mailed to our office in
advance.

For opportunities you must ptace your free
Iistings by mail pnly. Address all 24-word
ads to: R&R/Oppertunities, 1930 Century
Park West, Los Angeles, CA 90067,

o
J
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Here's what you get in simple, easy to read and useable form
Chapter 1

Radio Research Overview

— a history of research
Chapter 2

Focus On Focus Groups

= Definition, use, do-it-yourself
Chapter 3

Telephone Studies

— strengths/weaknesses, do’s and don’ts
Chapter 4

Other Market

R ch Tech

— Mail, in-person, when/how to

Chapter 5
A Look Inside Arbitron
~ Intro and production

Chapter 6
The Almighty Diary

— evolution, longevity, hi

Chapter 7
Diary Analysis
— how to get the other 75% of information
Chapter 8
Quarterly Measurement
— howto d, history and probl

Chapter 9

Birch Radio

— background, methodology, comparison with ARB

Chapter 10

Sales Research — akey to better revenues
Chapter 11

Sales Breakouts
ti types of break
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Order your copy now and take advantage of this

I SPECIAL PRE-PUBLICATION OFFER: I
Please send me copies at $39.95 of ]
Hibernetics, A Guide to Radio Ratings and Research. 1
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I MASTERCARD #

I INTERBANK #. =

I EXPIRATION DATE —
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I (please allow 4-6 weeks for delivery.)

i Ca. residents add 6'2% sales tax.

1 kv PARK WEST LOS ANGELES, CA 90067 _ |
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NATIONAL MUSIC FORMATS
Added This Week

Broadcast Programming
John Sherman/Bob English (800) 426-9082
Modern Country

JANIE FRICKE “Somebody Else’s Fire”
T.G. SHEPPARD “Doncha"
MICKEY GILLEY “You've Got Something On Your Mind"

| ED BRUCE "If It Ain't Love”

SOUTHERN PACIFIC “A Thing About You"

Century 21

Greg Stephens (214) 934-2121

The Z Format

HEART “Never”

TEARS FOR FEARS “Head Over Heels”
GLENN FREY "You Belong To The City”
JANE WEIDLIN “Blue Kiss”

The AC Format

CARRIE LUCAS "Hello Stranger”
GINO VANNELL! “Hurts To Be In Love™

Super-Country

JOHN ANDERSON “Tokyo, Oklahoma”

DAN FOGELBERG “Down The Road/Mountain Pass”
EARL THOMAS CONLEY "Nobody Falls Like A Fool”
GEORGE STRAIT “The Chair”

JANIE FRICKE "Somebody Else’s Fire”

JIM GLASER "In Another Minute”

Concept Productions

Eivin Ichiyama (916) 782-7754
CHR

HEART "“Never"

POWER STATION “Communication”

STARSHIP “We Built This City”

GLENN FREY "You Belong To The City”

PAUL YOUNG “I'm Gonna Tear Your Playhouse Down”

Country

JANIE FRICKE “Somebody Else's Fire"”
GEORGE STRAIT “The Chair”

Drake-Chenault

Bob Laurence (818) 883-7400
XT40

DON HENLEY “Sunset Grill"

STARSHIP “We Built This City”

BRYAN ADAMS “One Night Love Affair”

TEARS FOR FEARS “Head Over Heels"”

GLENN FREY "You Belong To The City”

PAUL YOUNG "“I'm Gonna Tear Your Playhouse Down’
DARYL HALL & JOHN OATES “The Way You Do..."

Great American Country

WILLIE NELSON “Me And Paul”

BELLAMY BROTHERS "“Lie To You For Your Love"
RICKY SKAGGS "You Make Me Feel Like A Man"
EARL THOMAS CONLEY “Nobody Falls Like A Fool”

Media General
Broadcast Services

Bob Dumais {901) 320-4433
ACtion

A-HA "Take On Me"

MAURICE WHITE “Stand By Me”

CARRIE LUCAS “Hello Stranger”

JIMMY BUFFETT “iIf The Phone Doesn't Ring, It's Me”

Your Country

JOHN ANDERSON “Tokyo, Okiahoma
EARL THOMAS CONLEY “Nobody Falls Like A Fool”

Hit Rock

PAUL YOUNG "“I'm Gonna Tear Your Playhouse Down”
JAN HAMMER “Miami Vice Theme"

TEARS FOR FEARS “Head Over Heels”

ABC “Be Near Me”

Peters Productions, inc.

George Junak (619) 565-8511
Country Lovin’

ED BRUCE “If It Ain't Love"

KATHY MATTEA “He Won't Give In”

WILLIE NELSON "Me And Paul”*

BELLAMY BROTHERS "Lie To You For Your Love"

The Great Ones

AIR SUPPLY “The Power Of Love (You Are My Lady)”
GODLEY & CREME "“Cry”

Radio Arts

John Benedict (818)841-0225
Country’s Best

MEL McDANIEL “Stand Up”

T.G. SHEPPARD "Doncha”

GEORGE STRAIT “The Chair”

JOHN ANDERSON “Tokyo, Oklahoma™
TOM T. HALL “Down In The Florida Keys”

R. CHARLES w/H. WILLIAMS JR. “Two Old Cats Like Us”|

Soft Contemporary

GINO VANNELLI “Hurts To Be In Love”

Sound 10

ABC “Be Near Me"

GLENN FREY “You Belong To The City”
CARRIE LUCAS “Helio Stranger”

GINO VANNELLI "Hurts To Be In Love”
TEARS FOR FEARS “Head Over Heels”

Satellite Music Network

Pat Clarke (214) 991-9200
The Starstation

MOTELS “Shame”
GINO VANNELLI “Hurts To Be In Love”

Country Coast-To-Coast

LOUISE MANDRELL "I Wanna Say Yes"
HANK WILLIAMS JR. “This Ain't Dallas”

Rock 'N’ Hits

TEARS FOR FEARS “Head Over Heels”

HOOTERS “And We Danced”

STARSHIP “We Built This City”

DON HENLEY “Sunset Grill"

STEVIE WONDER "Part-Time Lover”

PAUL YOUNG “I'm Gonna Tear Your Playhouse Down”

TM Programming

Cal Casey (214) 634-8511
Stereo Rock

ABC "Be Near Me"

STEVIE WONDER “Part-Time Lover”

BRUCE SPRINGSTEEN “I'm Going Down”
UB40 with CHRISSIE HYNDE "I Got You Babe™

TM Country

JANIE FRICKE “Somebody Else’s Fire”
GEORGE STRAIT “The Chair”
RICKY SKAGGS “You Make Me Feel Like A Man”

Transtar
Adult Contemporary

Dave Bogart (303) 578-0700 =

Country
Ed Chandler (213) 460-6383

BARBARA MANDRELL “Angel In Your Arms”
JOHN SCHNEIDER "I'm Gonna Leave You Tomorrow”
KATHY MATTEA “He Won't Give In"
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Broadcast Programming
John Sherman/Bob Englieh (800) 426-9082
Modern Country

JANIE FRICKE “Somebody Else's Fire"
T.Q. SHEPPARD “Doncha”™

| MICKEY GILLEY “You've Got Something On Your Mind”

ED BRUCE “If It Ain't Love"
SOUTHERN PACIFIC "A Thing About You"

Century 21

Greg Stephens (214) 934-2121
The Z Format

HEART “Never”

TEARS FOR FEARS “Head Over Heels™
GLENN FREY “You Belong To The City” -
JANE WEIDLIN “Blue Kiss".

The AC Format

CARRIE LUCAS “Hello Stranger
GINO VANNELLI “Hurts To Be In Love"”

Super-Country

JOHN ANDERSON “Tokyo, Oklahoma™

DAN FOGELBERG “Down The Road/Mountain Pass"
EARL THOMAS CONLEY “Nobody Falis Like A Fool”
GEORGE STRAIT “The Chair”

JANIE FRICKE “Somebody Else's Fire"

JIM GLASER “In Another Minute”

Concept Productions

ENin koyama (916) 762.7754
CHR

HEART “Never"”

POWER STATION "“Communication”
STARSHIP “We Built This City”

GLENN FREY “You Belong To The City”

PAUL YOUNG “I'm Gonna Tear Your Playhouse Down”

Country

JANIE FRICKE "Somebody Else's Fire"
GEORGE STRAIT “The Chair"

Drake-Chenault

Bob Laurence (818) 8837400
XT40

DON HENLEY “Sunset Gri”

STARSHIP “We Built This City"”

BAYAN ADAMS "“One Night Love Affair*

TEARS FOR FEARS "Head Over Heels"

GLENN FREY “You Belong To The City”

PAUL YOUNG “'m Gonna Tear Your Playhouse Down™
DARYL HALL & JOHN OATES "The Way You Do...”

| Great American Country

WILLIE NELSON “Me And Paul”

BELLAMY BROTHERS “Lie To You For Your Love”
RICKY SKAGGS “You Make Me Feel Like A Man"
EARL THOMAS CONLEY “Nobody Falis Like A Fool”

Media General
Broadcast Services

Bob Dumais (901) 3204433
ACtion

A-HA "“Take On Me”

MAURICE WHITE "“Stand By Me

CARRIE LUCAS "Hello

JMMY BUFFETT “if The Phone Doesn't Ring, It's Me™

Your Country

‘| JOHN ANDERSON “Tokyo, Okishoma

EARL THOMAS CONLEY “Nobody Falis Like A Fool"

Hit Rock

PAUL YOUNG “I'm Gonna Tear Your Playhouse Down"
JAN HAMMER “Miami Vice Theme”
TEARS FOR FEARS "Head Over Heels”

ABC “Be Noar Me”

Peters Productions, Inc.

George Junek (619) 5658511
Country Lovin’

ED BRUCE “if It Ain't Love"

KATHY MATTEA “He Won't Give In"

WILLIE NELSON “Me And Paul”

BELLAMY BROTHERS “Lie To You For Your Love”

The Great Ones

AIR SUPPLY “The Power Of Love (You Are My Lady)"
GODLEY & CREME “Cry"

Radio Arts

John Benedict (818) 841-0225
Country’s Best

MEL McDANIEL “Stand Up”

T.G. SHEPPARD "Doncha”

GEORGE STRAIT “The Chair”

JOHN ANDERSON *Tokyo, Oklahoma”
TOM T. HALL “Down In The Florida Keys"”
R. CHARLES w/H. WILLIAMS JR. “Two Oid Cats Like Us"|

Soft Contemporary
GINO VANNELL! “Hurts To Be In Love"™

Sound 10

ABC “Be Near Me"

GLENN FREY "You Belong To Tho City”
CARRIE LUCAS “Hetlo

GINO VANNELLI “Hurts To Be In Love”
TEARS FOR FEARS “Head Over Heels”

Satellite Music Network

Pat Clarke (214)991-9200
The Starstation

MOTELS “Shame”
GINO VANNELL! “Hurts To Be In Love”

Country Coast-To-Coast

LOUISE MANDRELL “t Wanna Say Yes"
HANK WILLIAMS JR. “This Ain't Dallas”

Rock 'N’ Hits

TEARS FOR FEARS "Head Over Heels”
HOOTERS “And We Danced”
STARSHIP "We Built This City”

DON HENLEY "Sunset Gril”

STEVIE WONDER “Part-Time Lover”
PAUL YOUNG “I'm Gonna Tear Your Playhouse Down™

TM Programming

Cal Casey (214) 634-8511
Stereo Rock

ABC “Be Near Me"

STEVIE WONDER “Part-Time Lover”

BRUCE SPRINGSTEEN "I'm Down"™
UB40 with CHRISSIE HYNDE “I Got You Babe™

TM Country

JANIE FRICKE "Somebody Else’s Fire"
GEORGE STRAIT "The Chair"
RICKY SKAGGS “You Make Me Feel Like A Man"

Transtar

Adult Contemporary
Dave Bogart (303) 578-0700
Country

Ed Chancier (213) 480-6363

BARBARA MANDRELL “Angel In Your Arms"
JOHN SCHNEIDER “I'm Gonna Leave You Tomomrow™
KATHY MATTEA “He Won't Give In"




TRANSAquNs

GroupW Deals WIND, Beasley Buys WCJX For $10.6 Million
Buys KMEO-AM&FM

Group W Radio has reached agree-
ments to sell WIND/Chicago to Ti-
chenor Media System, Inc. for
$6,855,000 and to purchase KMEO-
AM & FM/Phoenix from Scripps-
Howard Broadcasting for an undis-
closed price.

Tichenor plans to drop WIND's Talk

Mayberry

Joins
Mahiman

Longtime radio veteran Josh May-
barry is a new associate at the Mahl-
man Company. Most recently, May-
berry spent six years as Eastern
Sales Manager for the United Sta-
tions Radio Networks. During his
25-year career, he has worked for the
ABC Radio Networks, Biair Radio,
McGavren Guild, and Westing-
house.

Said President Bob Mahiman,
“Both the sales and research experi-
ence that Josh brings to his new posi-
tion will add another dimension to our
company. We're delighted to have him
on board, as we've been coworkers
and friends for over 15 years.”

programming and convert the station
to a Spanish format, while Group W
tentatively intends to retain KMEO's
Easy Listening presentation.

Tichenor President McHenry Ti-
chenor Jr. commented, "Our positive
working relationship with Group W Ra-
dio, which began with their purchase
of KQXT/San Antonio from our com-
pany iast year, has made our acquisi-
tion of WIND possible.

“We look forward to the opportunity
to serve the Hispanic population of
Chicago in the manner that has made
our stations leaders in the markets we
serve.”

Tichenor also owns Texas proper-
ties KCOR/San Antonio, KLAT/Hous-
ton, KGBT & KELT/Harilngen, KUNO/
Corpus Christl, and KYSR-AM & FM/
El Paso. In addition to KQXT, Group W
retains WBZ/Boston, KDKA/Pitts-

Wodlinger Broadcasting will sell
CHR-formatted WCJX/Miam! for
$10.6 million to Beasiey Broadcast
Group. Last May, Wodlinger paid
$2.95 million to competing applicants
who were seeking the former Charter
property (known as WMJX), which
faced four years of comparative hear-
ings before being assigned.

Wodlinger President Connle Wod-
finger told R&R, "Our priorities right
now are Houston with TV-5(KO5HU)
and Kansas City with KZZC(2Z98). To
have made this station the success it
has the potential to be would have re-
quired moving to Houston. We decid-
ed this was more in our longterm inter-
ests.”

Beasley President/CEQ George
Beasiey remarked, “Some research

KBHV/SPANISH FORK, UT
PRICE: $1.4 million
BUYER: KBER, Inc., a subsidiary of

burgh, KYW/P w

York, KFWB/Los Angeles, KQZY/Dal-

las, KO! KODAIL

and KJQY/San Diego.
Scripps-Howard also owns WBSB/

Baitimore, KUPL-AM & FM/Portiand,

and WMC-AM & FM/Memphis.
WIND operates with 5 kw on 560

kHz. KMEO (AM) is a 1 kw daytimer

on 740 kHz; KMEO-FM has 100 kw

on 96.9 mHz at 1556 feet.

DeVine C which has
applied for the purchase of WUWU/
Buffalo. The new call letters for KBHV
will be KBER.

SELLER: Polo Broadcasting

DIAL POSITION: 106.3 mHz
POWER: 3 kw, with plans to upgrade
to 100 kw in order to serve the Salt
Lake City metro.

FORMAT: A/C

BROKER: Chapman Associates

=

.

E.L. Corky Cartwright
47-190 El Agadir Cr.
Palm Desert, CA 92260
(619) 346-0742

CULPEPPER PROPERTIES, INC.

has acquired
KVEE/KIIO

Grand Junction, Colorado

from

WESTERN SLOPE
BROADCASTING CO.

for
$1,100,000

| _ Qgr Associates Corky Cartwright and Bill Whitley
‘ initiated the transaction and assisted in negotiations.

PUTTING BUYERS AND SELLERS TOGETHER FOR OVER 31 YEARS

Executive Offices: 1835 Savoy Drive, Atlanta, Georgia 30341 {404} 458-9226

William L. Whitley
510 S. Waterview J
Richardson, TX 75080 |
(214) 680-2807 i

D

L=

will be conducted, and any program-
ming decisions will predicated on
those resuits. We've been wanting to
get into the Miami market for the past
several years. The facility is excellent,
and | fee! we'll be able to compete on
a fair level with an excellent return on
our investment.”

Other Beasley properties include
WDMT/Cleveiand; WXTU/Philadel-
phia; WTIP & WVSR/Charleston, WV;
WYNG/Evansville, IN; WBLX &
WMOO/Moblie, WWMO/Reedsvllle-

KGHL & KIDX/BILLINGS, MT
PRICE: $3 milfion, including a
$500,000 noncompete agreement.
BUYER: Sunrise Montana, inc.,
headed by Richard Elliot, who also
owns KUTR & KLTQ/Salt Lake City.
SELLER: Copper Broadcasting, Inc.
and KIDX, Inc., subsidiaries of Com-
munications Investment Corpora-
tion. CIC also owns KALL & KLCY-
FM/Salt Lake City, KGEM & KJOT/
Boise, KUPI & KQPl/idaho Falls,
KLCY & KYSS/Missoula Fails, MT,
and KVEL & KUIN/Vernal, UT.

DIAL POSITION: 790 kHz; 98.5.mHz
POWER: 5 kw: 85 kw at 370 feet
FORMAT: Country; A/C

BROKER: Blackburn & Company

Greensboro, NC; WYAV & WLAT/
Myrtle Beach, SC; WKML & WFAI/
Fayettevlile, NC; WRNS & WFTC/
Kinston-Washington-Greenville, NC;
and WGAC/Augusta, GA.

WCJX operates with 100 kw on
96.5 mHz. The sale is expected to
close this month.

WHHQ & WHHR/

HILTON HEAD

PRICE: $3.7 million

BUYER: AmCom General Corpora-
tion, headed by George Francis Jr.
AmCom also owns KRMD-AM & FM/
Shreveport.

SELLER: Hliton Head Broadcasting
DIiAL POSITION: 1130 kHz; 106.3
mHz

POWER: 1 kw days; 3 kw at 300 feet
FQRMAT: Oldies; Easy Listening

KMBY-FM/SEASIDE-
MONTEREY, CALIFORNIA
PRICE: $1,100,000

BUYER: C&C Communications,
headed by Christopher Murray and
Chester Tart. Murray is PD at WSOK/
Savannai.

SELLER: Johnston Broadcasting
Corporation, headed by Stoddard

WMHE/TOLEDO

PRICE: $6.7 million

BUYER: Osborn Communications,
which recently acquired WKRZ-AM &
FMI/Wilkes-Barre, PA.

SELLER: Hillebrand Electronics
DIAL POSITION: 92.5 mHz

POWER: 50 kw at 480 feet
FORMAT: A/C

BROKER: Leon Van Beltingham of
H.B. LaRue

WLRWI/CHAMPAIGN, IL
PRICE: $1,600,000
BUYER: Joyner head-

DIAL POSITION: 107.1 mHz
POWER: 910 watts

FORMAT: AOR i
BROKER: Kalil & Co.

WKBW/BUFFALO

PRICE: $2 million

BUYER: Price Communlcations,
which also owns K101/San Francis-
co, WNIC-AM & FM/Detroit, WTIX/
New Orleans, KOMA & KAEZ/Okla-
homa City, WIRK & WPCK/West
Palm Beach, WIBA-AM & FM/Madi-
son, WOWO & WIOE/Ft. Wayne, and
pending FCC approval, WLAC-AM &

ed by Thomas Joyner and David
Weil, who also own WLDS & WEAI/
Jacksonviile, IL.

SELLER: LRW, Inc.

DIAL POSITION: 94.5 mHz

POWER: 27,390 watts at 401 feet
FORMAT: CHR

BROKER: Cecll L. Richards

SELLER: Cap Cities Communica-
tions, which retains WJR & WHYT/

Detroit, WBAP & KSCS/Dailas,
WKHX/Atianta, and WPRO-AM &
FMiProvidence.

DIAL POSITION: 1520 kHz
POWER: 50 kw

FORMAT: A/C

Bob Biernacki

i

Please visit with us at the
Radio 85 Convention
in our Loews Anatole Tower Suite.
Parlor 1182.
Bob Mahiman
Nancy Mahlman and Josh Mayberry
look forward to seeing you.

RADIO’S BLUE-CHIP BROKER -

THE MARLMAN COMPANY ONE STONE PLACE BRONXVILLE. NEW YORK 10708 (914) 779 7003
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' TOP 30 i
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i € AHMAD JAMAL/Digital Works (Aflantic)
2 € MANHATTAN TRANSFER/ Vocalese (Atlaniic)
3 3 McCOY TYNER/ust Feelin’ {Palo Allo)
4+ @ BILLY HIGGINS/M:. Billy Higgins (Riza)
s 5 VICTOR FELOMAN’S GENERATION BAND/High Visibility (TBA/Pale All)
6 6 WIDESPREAD JAZZ ORCHESTRA/Paris Blues {Columbia)
7 € ERNIE WATTS/Musican (Qwest/W)
| 12 € BILLY COBHAM/Waning (GRP)
1 €) FLORA PURIM & AtRTO/Humbie People (George Wein/Concord)
0 10 SADAO WATANABE/Maisha (Elextra)
| 3 ) DAVID FRISHBERG/Live At Vine Sireet (Fantasy)
| 8 12 ANDY NARELL/Siow Motion (Hip Pocket/Windham Hill)
15 @ OREGON/Crossing (ECM)
| 14 14 FRANK FOSTER & FRANK WESS/Frankly Speaking (Concord)
| 6 @ MARY FETFIG/n Good Company (Concord)
g 16 SPYRO GYRA/Alternaling Currents (MCA)
l 17 17 KENNY PORE/You Don't Know Me (Passport)
% @ JOE SAMPLE/Casis {MCA)
; 2 O PAUL YONEMURA/First Flight Home (Jazz Mind)
| 0 €2 JORGE DALYO/Uman Oasis (Concord Picante)
| 19 21 WOODY SHAW/Setting Standards {Muse}
| 22 22 JOHN ANELLD JR./Jackson Street Beat {Cexton)
% 23 WMARTIN LURD/Lundscapes (MLM/Zebra)
2 € RUBY BRAFF & SCOTT HAMILTON/A First (Concord)
€D LES McCANN/Music Box (Jam)
2% 26 JUDY ROBERTS/You Are There (Pausa)
27 27 ONE NIGHT WITH BLUE NOTE/Preserved (Blue Note)
28  DAVE VALENTIN/Jungie Garden (GRP)

PETER SPRAGUE/Na Pali Coast (Concord)
PHIL UPCHURCH/Companions (Jam)

Al
DEBUT D €2

RADIO & RECORDS NATIONAL AIRPLAY

MOST ADDED

MARK EGAN {10) |
Masaic (Hip Pocket/windham Hill)
RUBY BRAFF & SCOTT HAMILTON (6)

A First (Concord)

HOTTEST

AHMAD JAMAL (21)
Digital works (Atlantic)
MANHATTAN TRANSFER (20)
Vocalese (Atlantic)

- McCDY TYNER (16)
h;.Es Mél:luﬁ (6) Just Feelin' (Palo Alto)
PR GroROAEH oo
Companions (Jam) Mr. Billy Higgins (Riza)

7 AL JARREAU “Live In London" (WB) 7/5

Rotatons: Heavy 2/0, Medium 1/1, Light'2/2, Extra Adds 2, Total Adds 5, WBGO, WYRS, WBEE, WJZZ, KPLU. Heavy.

WLOQ, KIFM
MATT BIANCO “‘whose Side Are You On?" (Atlantic) 7/3

Rotations: Heavy 1/0. Medium 4/2, Light 2/1, Extra Adds 0, Total Adds 3, KBEM, KCSC. KIFM. Heavy: KERA . Medium: VIFPL,

WMID.
FUMIAKI MIYAMOTO & NORIO MAEDA “Blue Rondo™' (CBS) 6/4

Rotations. Heavy 2/0, Medium 2/2, Light 171, Exira Adds 1, Total Adds 4, WBFO, WUWM, KLCC, KLSK Heavy: WNOP.

KPLU.

ART PEPPER “‘New York Album™ {Galaxy) 6/1

Rncl;guns Heavy 2/0. Medium 31, Light 1/0. Extra Adds 0, Total Adds 1, KUHF
K

JOHN STUBBLEFIELD “Confessin’ ** {Soul Note) 5/3

Rotations: Heavy 0/Q, Medium 3/1, Light 1/1, Extra Adds 1, Tolal Adds 3, WBEE,
JEFF BERLIN & VOX HUMANA “‘Chamgplons' (Passport) 52

Rotations: Heavy 1/0. Medium 2/0, Light 1/1, Extra Adds 1, Total Adds 2, KCSC,

KIFM.
GRANT GREEN '‘Born To Ba Blue™ (Blue Note) 5/2
Rotations. Haavy 0/0, Medium 3/1. Light 2/1. Extra Adds 0, Total Adds 2, WBFO,

DWAYNE SMITH & ART JOHNSON ‘'Heartbound™ (Cafe) 5:2
Rotations: Heavy 0/0, Medium 3/1, Light 1/0, Extra Adds 1, Total Adds 2, KMHD,

Heavy: WMOT, KXPR. Medium: WKSU,

KLON, KJAZ. Medium: WNUR, KWMU

KPLU, Heavy WNOP Megium KKGO,

KLON. Medium: WBGO, WRTI.

WVPE. Medium: WNOP, KLCC

| REGIONALIZED ADDS & HOTS |

‘ (om0 &

Black U ban stations contributing to Jazzw WKND/Hartford. Meionae McCiean: KICB/Lafayerte, Beawnce Evans:
WYLD FMiNew Orleans, Oell Spencer: WGCHChicago. Graham Armstrang: WDMT/Cleveland. Dean-Dean Rufus:
‘XHAMISan Diega. Duff Lindsey.

1

MARK EGAN “‘Mosalc™ (Hlp Pocket/Windham HIIl) 14710
Rotations. Heavy 1/0, Medium 3/2, Light 7/5, Extra Adds 3, Tetal Adds 10. WYRS, WFAE, KERA, WFPL, WBEE, WNOP,
KCSC. KJZZ, KRVS, KXPR Heavy' KPLU Medum KLCC
v PHIL UPCHURCH “Companlons™ (Jam) 14/6
Rotations: Heavy 4/0, Medium 572, Light 3/2, Extra Adds 2. Total Adds 6, WLOQ. WBEE. KBEM. KJZZ. WUSF, KLCC .
Heavy. WJZZ, KKGO, KPLU, KIFM. Medium KERA, WNOP, WFSS
/ 52ND STREET *'Scrapple To The Apple™ (inner City) 14/5
Rotations' Heavy 5/1, Medwm 4/0, Light 3/2. Extra Adds 2. Total Adds 5. WBFO, WFPL, WMOT, WMID, WFSS. Heavy.
WBEE. WBBY. WUSF, WYPE Medium WFAE, KCSC, KPLU, KLCC
DAVE HOLLAND QUINTET '‘Seeds of Time"({ECM) 13/4
I Rotations: Heavy 4/1, Medium 5/2, Light 4/1, Extra Adds 0, Tota! Adds 4, WBFO, KKGO, WFSS. WYPE Heavy. WAT, WFPL,
WKSU, Mediym: KCSC, KPLU, WIUSF
l TIM WEISBERG “High Rigk'' (Desart Rock) 12/5
Rotations: Heavy 3/0, Medium 5/2, Light 2/1, Extra Adds 2, Total Adds 5, WBFO, WBEE, KKGO, KUOP, XHRM. Heavy
KBEM, KCSC, KIFM. Medium WLOQ, WLVE. WVPE.

i / DAN SIEGEL “On The Edge” (Pausa) 11/5
Flomlons Heavy 1/1, Madium 2/1, , Light 7/2, Extra Adds 1, Total Adds 5, WFPL, KCSC, WMGIL, WLVE, KIFM. Medium:
‘ AZ'IHUTH “Spectrum” {Milestona/Fantasy) 8/5
|
|

Rotations Heavy 1/0. Medum 5/3. Light 0/0, Extra Adds 2, Total Adds 5, WMOT, KBEM, KPLU, KWMU, KIFM. Heavy:
KKGO. Madium: KERA, KJAZ
BUD SHANX “Live At The Haig" (Bainbridge) 8,2
Rotations: Heavy 1/0, Medium 2/0, Lignt 572, Extra Adds 0, Total Adds 2, WOET, WUSF Heavy. WBFO, Medium, WEBR,
| OKWMU
CANONED “Canonso’ (Guacamole) 8/6
| Rotations: Heavy 1/0, Medium 4.0, Light 3:0, Extra Adds 0, Total Adds 0. Heavy: WMOT. Medium. WBGO. WVPE, KWMU,
KLSK.
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MORRIS OAY
The Dak Tree (WB)

78% of our reporting stations on it. R Heavy 4/1, 26/5, Light 36/18,
Total Adds 24 including HOT105, WRKS, WUSL, WVEE, WBMX, WZAK, KDAY, WFXA,
JET94, WTLC, KUKQ. A Most Added Record. Debuts at number 31 on the Black/Urban
chart.

EL DeBARGE with DeBARGE
You Wear It Well 1Gurdy/Molown)
69% of our reporting i on it. R i : Heavy 2/0, M 28/7, Light 29/14,
Total Adds 21 including WWIN, WXYV, HOT105, K104, KMJQ, WBMX, KDAY, KSOL,
WNHC, WLOU, WDAO, KDKO. A Most Added Record. Debuts at number 39 on the
Black/Urban chart.

ARETHA FRANKLIN
Who's Zoomin’ Who (Arista)
60% of our reporting i on it. Rotati Heavy 7/2, 16/4, Light 28/22,
Total Adds 28 including WXYV, WDAS, WUSL, WHUR, WVEE WDIA, WOWI, WTMP,
WBMX, WDMT, WJLB, XHRM, WPEG, Z103, WTLC. This week's Most Added Record.
Debuts at number 40 on the Black/Urban chart.

MAZE featuring FRANKIE BEVERLY

| Want To Feel I'm Wanted (Capitol)
60% of our reporting stations on it. Rotations: Heavy 6/0, Medium 21/0, Light 24/5,
Total Adds 5, WBMX, KMJM, WFXA, WTKL, KIIZ. Heavy: WYLD-FM, KACE, WATV,
KJCB, WORL, WANM.

NEW & ACTIVE

TA MARA & THE SEEN “Everybody Dance” (A&M) 50721

Rotations: Heavy 20, Medium 11/1, Light 37/20, Total Adds 21, WWIN, WXYV, WOW|, WTMP, WGCI, WZAK, WJLB,
WKND, OC104, WATV, Z93, KIIZ, WLOU, WJJS, WPLZ, KHYS, WANT, WGPR, WKWM, WWWS, WZEN.
LOOSE ENDS "“Choose Me™ (MCA) 46/5
Fotations: Heavy 4/0, Medium 22/1, Light 20/4, Total Adds 5, WHRIC, WLUM, WFXA, KQXL, WJJS. Heavy: KACE, WQFX,
WJMI. WTLC.
" EDDIE MURPHY “Party All The Time"’ (Columbia) 42/20

Rotations: Heavy 0/0, Medium 15/5, Light 27/15, Totai Adds 20, WWIN, WXYV, WDIA, WYLD-FM, WGC), KMJM,
WNHC, OC104, WTKL, WXOK, WATV, WHYZ, WPDQ, KJCB, WJYL, WLOU, WPLZ, KHYS, WDAO, WVOI.
CHAKA KHAN “‘(Krush Groove) Can't Stop The Street™ (WB) 42/15

Hotations: Heavy 3/1, Medium 11/2, Light 28/12, Total Adds 15, HOT105, WYLD-FM, w50| WZAK, KDAY, OC104,
KQXL. WATV, JET94, WQMG, WQQK, WPLZ, WWDM, WGPR, WKWM. Heavy: KIiZ, WZEN
DENNIS EDWAROS ‘‘Coolin’ Out” (Gordy/Motown) 42/8
Rotations: Heavy 2/0, Medium 15/1. Light 25/7, Total Adds 8, WBMX, XHRM, WHYZ. WJJS. WBLX, WPLZ, WANT, KDKO
Heavy: WGCI, WTLC. Mediums include: WRKS, WHUR, K104, WYLD-FM. KACE
00UG E. FRESH '‘The Show™ (Reality/Fantasy) 42/4
Rotatlons: Heavy 17/0, Medium 14/1, Light 1173, Total Adds 4, K94, WNHC, WHYZ, WJMI. Heavy: WXYV, WRKS, WDAS,
WUSL, K104, KMJQ, WJLB, KDAY, KJLH, KSOL, KIIZ. WQQK, WPLZ, WANT, WGPR, WTLC, WZEN. Moves 37-34 on the
Black/Urban chart.
OEELE “Suspicious” (Solar/Elektra) 41/8
Rotations: Heavy 3/0, Medium 14/1, Light 24/7, Total Adds 8, WEDR, WZAK, KSOL, WKND, WPDQ, KHYS, Z103, WDAO.
Heavy: KDAY, WUMI, KIIZ
COMMODORES *Janet” (Motown) 41/2
Rotations: Heavy 2/1, Medium 25/0, Light 14/1, total Adds 2, KSOL, WFXA. Heavy: WATV. Mediums include: WWIN. WHUR, K94,
WTMP, WGCI, WDMT, WZAK, WLUM, KACE, XHRM
STAPLE SINGERS “‘Are You Ready (Private I/CBS) 35/9
Rotations: Heavy 1/0, Medium 1272, Light 22/7. Total Adds 9, WXYV, WDAS, WHRK, XHRM, WTKL, WOMG, Z103, WWWS.
WZEN. Heavy: WOWI. Medium: WWIN, WDIA, WDMT, KSOL, WFXC, WKXI, KJCB, KAPE, KOKA, WTLC.
RY'S LATEST ARRIVAL “Baby I'm Sorry”’ (Atlantic) 34/18

Rotations: Heavy 2/0, Medium 5/1, Light 27/17, Total Adds 18, KMJQ, WEDR, K94, WOWI, WTMP, KMJM, WTKL,
JET94, WOMG, WJAX, WPDQ, WBLX, WQQK. WPLZ, KHYS, KAPE, WWDM, WKWM
MADONNA “‘Oress You Up" (Sire/WB) 3473
Rotations: Heavy 10/0, Medium 13/1, Light 11/2, Total Adds 3, KIIZ, Z103, KBUZ. Heavy: HOT105, WDJY, K94, OC104,
WFXA, JET94, WQFX, WJAX, WJYL, WPLZ
HALL & DATES with KENDRICK & RUFFIN ““A Night At The Apolio Livel” (RCA) 30/9
Rotations: Heavy 2/1, Medium 9/1, Light 19/7, Total Adds 9, WYLD-FM, WLUM, WNHC, KQXL, WHYZ, WJJS. WKWM,
WWWS, WZEN. Heavy: OC104, Medium: WDIA, WOWI, WJLB, KSOL, WTKL. KOKA, WANM, 2103,
VERONICA UNOERWOOO “Victim Of Desire™ (Philly Workd/Atlantic) 30/3
Rotations: Heavy 1/0, Medium 12/1, Light 17/2, Total Adds 3, WFXC, WJYL, WANM. Heavy: WOWI. Medium: WDAS, WUSL.
KMJQ, WEDR, WXOK, WKXI, WORL, KHYS, KOKA, WDAO, WTLC.
RICK JAMES ““Spend The Night With Me* (Gordy/Motown) 26/7
Rotations: Heavy 1/0, Medium 7,0, Light 18/7, Totai Adds 7, WHRK, WGCI, KMJM, WQMG, WLOU, KAPE, WWOM. Heavy:
WJMI. Medium: WUSL, WHUR, WZAK, WAOK. WTKL, WDPN, WWWS
GEORGE CLINTON “‘Butlet Proof” (Capitol) 26/6
Rotations: Heavy 2/0, Medium 8/0, Light 16/6, Total Adds 6, K104, WBMX, WDMT, WJLB, KQXL, WKXI. Heavy: KMJQ,
WMJI Medium: WDIA. WZAK, KIiZ, KJCB, WGPR, WTLC, WWWS, WvOI
SISTER SLEDGE “'Dancing On The Jagged Edge" (Atlantic) 26/3
Rotations: Heavy 0/0, Medium 8/0, Light 18/3,Totai Adds 3, WILD, KOXL, KOKA Medium: WDIA, WEDR, WOWI, KSOL,
WTKL, WDPN, WFXC, WWWS.
WINDJAMMER “‘So Hard” (MCA) 25/6
Rotations: Heavy 0/0. Medium 8/1, Light 17/5, Total Adds 6, WVEE, WEDR, JET94, WQMG, WPLZ, KHYS Medium: WYLD-
FM, WOWI. WTKL KJCB, WBLX, KOKA, WANM
TEARS FOR FEARS *‘Shout” (Marnury/PonGram) 2573
Rotations: Heavy 10/1, Medium 10/1, Light 5/1, Total Adds 3, WHRK, K94, Z93. Heavy: WRKS, WAMO, WGCI WOMT,
WZAK. WLUM, KMJM, WOFX, WZEN. Medium: WWIN, WUSL., WVEE. KJLH, WNHC, KIIZ, WaJS, WPLZ, WANT:

MOST ADDED

ARETHA FRANKLIN (28)
Who's Zoomin’ Who (Arista)
MORRIS DAY (24)

The Oak Tree (WB)

EL DeBARGE with DeBARGE (21) ‘
You Wear it Well (Gordy/Motown)
TA MARA & THE SEEN (21)
Everybody Dance (A&M)
EDDIE MURPHY (20)
Party All The Time .(Columbia)

HOTTEST

READY FOR THE WORLD (44)
Oh Sheila (MCA)
WHITNEY HOUSTON (33)
Saving All My Love For You (Arista)
PRINCE (31)
Pop Life (WB)

FREDDIE JACKSON (30)
You Are My Lady (Capitol)

KOOL & THE GANG (26)
Cherish (De-Lite/PolyGram)

SIGNIFICANT ACTION

MELBA MOORE “I Can’t Beiieve It (It’s Over)” (Capitol) 24/14

Rotations: Heavy 0/0, Medium 6/3, Light 18/11, Total Adds 14, WWIN, WXYV, WDIA, WBMX, WOMT, WZAK, KMJM,

WATV. WJYL, WANT, KAPE, KOKA, WTLC, KUKQ. Medium: WJM), WGPR, WWWS.

ISLEY JASPER ISLEY ‘““Caravan Of Love” (CBS Associated) 23/10

Rotations: Heavy 0/0, Medium 10/3, Light 13/7, Total Adds 10, WDIA, WBMX, WNHC, WXOK, WJM!, WPDQ, WLOU, KCKA,

WWDM, WDAC Medium: K104, WOWI, WLUM, KSOL, WKXI, WANM, WTLC.

HUEY “BABY" HARRIS “‘You’ve Got To Be A Winner”" (Profile) 23/4

Rotations: Heavy 4/0, Medium 4/0, Light 15/4, Total Adds 4, KSOL. WNHC, KHYS, KOKA. Heavy: WOWI, WQQK, WTLC,

WZEN. Medium: WDAS, WEDR, WDMT, WXOK

450 SL “The Rock” (Golden Boy) 20/4

Rotations: Heavy 0/0, Medium 7/1, Light 13/3, Total Adds 4, WXYV, WBLX, WANM, KUKQ. Medium: WHUR, WEDR, WXOK,

WENN, WKXI, KHYS.

DIMPLES *‘Shake 'Em Down’’ (RCA) 19/5

FRotations: Heavy 0/0, Medium 4/0, Light 15/5, Total Adds 5, K104, WATV, WQMG, WBLX, KAPE. Medium: WOWI, WGCI,

KDAY, WANM.

RED HOT CHILI PEPPERS *‘Hollywood (Africa)"" (EMI America) 19/3

Rotations: Heavy 1/0, Medium 3/1, Lignt 15/2, Total Adds 3, WBMX, WXOK, KJCB. Heavy: WFXA. Medium: WOWI, KSOL.

RUN D.M.C. ““Jam Master Jammin’ " (Profile) 19/3

Rotations: Heavy 3/0, Medium 5/1, Light 11/2, Total Adds 3, WTKL, WXOK, WLOU. Heavy: WDIA, WOWI, WZAK. Medium

WDMT, KDAY, WATV, KOKA

VIKKI LOVE with NUANCE ““Stop Playing On Me” (4th & Broadway/island) 18/11

Rotations: Heavy 0/0, Medium 7/5. Light 11/6, Total Adds 11, WXYV, WDAS, WHUR, KMJQ, WZAK, KSOL, WKND, WFXC,

WJIMI, WKX), KHYS. Medium: WEDR, WTLC.

MARZ “| Got A Boyfriend Now’" (Manhattan) 18/3

Rotations: Heavy 1/0, Medium 2/0, Light 15/3, Total Adds 3, WOMT, Z103, WGPR. Heavy: KDAY. Medium: KSOL, WKXI

PAUL YOUNG “I'm Gonna Tear Your Playhouse Down” (Columbia) 17/5

Rotations: Heavy 0/0, Medium 2/0, Light 15/5, Total Adds 5, WYLD-FM, WTMP, WJAX, WJYL, WWWS. Medium: OC104,
KA.

DIANA ROSS “Eaten Alive’” (RCA) 15/14

Rotations: Heavy 1/1, Medium 6/5, Light 8/8, Total Adds 14, WWIN, WHUR, KMJQ, WDIA, WLUM, KDAY, WNHC,
WFXC, WKXI, WPDQ, WANT, KOKA, WANM, WTLC. Medium: KSOL

BRENDA K. STARR “Pickin’ Up Pleces’ (Mirage/Atco) 15/5

Rotations: Heavy 1/0, Medium 2/0, Light 12/5, Total Adds 5. WHUR, WOMG, KIIZ, WLOU, WTLC. Heavy: HOT105. Medium:
WHRK, WANM.

TRAMAINE “Fall Oown (Spirit Of Love)”’ (A&M) 15/5

Rotations: Heavy 0/0, Medium 3/1, Light 12/4, Total Adds 5, WHUR, WOW!, KSOL, WFXC, WWWS. Medium: WANM, WTLC.
KURTIS BLOW “America” (Mercury/PolyGram) 15/4

Rotations: Heavy 2/0, Medium 4/1, Light 9/3, Total Adds 4, XHRM, WTKL, WFXC, KAPE. Heavy: KDAY, WFXA. Medium:
WWIN, WBLX, WANM.

GO WEST “Eye To Eye" (Chrysaiis) 15/3

Rotatlons: Heavy 2/0, Medium 3/0, Light 10/3, Total Adds 3, WRKS, WGC!, WLUM. Heavy: WAMO, WVEE. Medium: KACE,
WBLX, WZEN.

SMOKE CITY “Dreams’ (Epic) 15/3

Rotations: Heavy 0/0, Medium 3/0, Light 12/3, Total Adds 3, WATV, WQMG, WTLC. Medium: WOWI, WDMT, WLOU.
PHIL COLLINS “Oon't Lose My Number"” (Atlantic) 1572

Rotations: Heavy 6/1, Medium 6/1, Light 3/0, Total Adds 2, WLUM, Z103 Heavy: WFXA, JET94, WQFX, WJAX, WJJS.
Medium: WVEE, WHRK, K94, WBLZ, OC104.

CHERYL LYNN “Fade To Black” (Columbia) 14/6

Rotations: Heavy 0/0, Medium S/0, Light 9/6, Total Adds 6, WOWI, WNHC, WKXI, WJAX. KJCB, WVOI. Medium: KACE.
JET94, WJMI, KOKA, KIIZ.

NONA HENORYX “If Looks Could Kill (00A)” (RCA) 14/5

Rotations: Heavy 0/0, Medium 6/0, Light 8/5, Total Adds 5, WWIN, KQXL, WATV. WQMG, KHYS. Medium: WILD, KACE,
WKXI; KJCB, WANM, WWWS.

CURTIS MAYFIELO “‘Baby It's You" (CMC) 1471

Rotations: Heavy 1/0, Medium 7/0, Light /1, Total Adds 1, WKND. Heavy: WANM. Medium: WWIN, WILD, WAMO, K104,
WQMG, KOKA, WZEN.

KOKO POP “‘Brand New Beat” (Motown) 13/1

Rotations: Heavy 1/0, Medium 6/0, Light 6/1, Total Adds 1, WLOU. Heavy: Z103. Medium. WZAK, WJLB, KDAY, WFXC,
WTLC, WWWS

FAT BOYS “‘Hardcore Reggae’ (Sutra) 11/7

Rotations: Heavy 0/0, Medium 3/2. Light 8/5, Total Adds 7, WWIN, WXYV, WVEE, WZAK, KDAY, WQQK, WANM. Medium:

WDAS,

UTFO “Bite it (Select) 11/6

Rotations: Heavy 0/0, Medium 171, Light 10/5. Tolal Adds 6, WUSL. WVEE, WEDR. WZAK, WKX/, WZEN.
ROSIE GAINES ‘‘Skool-Ology (Ain't No Strain)” (Epic) 11/2

Rotations. Heavy 0/0, Medium 2/0, Light 9/2, Total Adds 2. WKND, WXOK. Medium: WNHC, WWWS
ROXANNE SHANTE “Bite This’ (Pop Art) 1172

Rotations: Heavy 0/0, Medium 6/2, Light 5/0, Total Adds 2, WXYV, WDIA. Medium: WDAS, WOWI|, WANM, WTLC.

| Breakars are those records that have acmeved concurrent aup!ay at 60% of
| our reporting station. New & Active records are receiving airplay at 25 or
more stations. Records in Significant Action are receiving airplay from 10-24
| stations. Records with substantial heavy and medium rotation airplay activity
do not have to achieve Breaker status to enter the Black/Urban chart. Records
which have achieved Breaker status must also have sufficient heavy and
medium rotation airplay to enter the chart. Checkmarks signify the most added |
| of the non-charted records [

—t
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It’s A Good Time For Good Music

' MORRIS DAY
| “The Oak Tree”
| | BREA#II(ERS B

THE FAMILY ?

“The Screams Of Passion”

| €
- JENNIFER HOLLIDAY
|

“Hard Times For Lovers”
O |
SHEILA E. i

“Sister Fate” |

52 \
CHAKA KHAN |

“Can’t Stop The Street”

—COMING SOON—

New Releases From

| PATTI AUSTIN
| THE ISLEY BROTHERS
| SHEILA E.
| N\
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'COUNTRY

NEW & ACTIVE

MEL McDANIEL ‘‘Stand Up’' (Capitol) 89/46
Rotations Heavy 0, Medium 30, Light 59, Total Adds 46 ncluding WCAO, wXTL, WNYR, WAMZ, KISS-FM. WSM,
KAMD, WUBE. WCXI(, WFMS, KTPK. KUZZ, KKCS, KSOP, KGA. Debuts at number 43 on the Country chart.
T.G. SHEPPARO ““Ooncha”* (Columbia) 86/28
Ralations. Heavy 0, Medium 41, Light 45, Total Adds 28 inCluging WBOS, WIXY, WILQ, WZZK, WCOS, WFNC, KKYX,
KSC. WDAF, WiL, KUZZ, KKCS, KFRE, KRPM, KGA Moves 47-4Q on the Country chart
JENNINGS/NELSON/CASH/KRISTOFFERSON ‘‘Desperados Waiting For A Train™ (Columbia)

78/24
. Rotations: Heavy 1, Megium 27, Light 50, Total Adds 24 including WBQOS, WTSV, WILQ, KEAN, WXBQ, KPLX, WLWI,
WINWW, KCJB, WOW, WXCL, KTPK, KVOC. KVEG. KRAPM. Ogbuts at number 45 on the Country chart.
VERN GOSOIN ‘I Know The Way To You By Heart” (Compleat/PolyGram) 7517
Rotations: Heavy 0, Medium 38, Light 37, Total Adds 17 including WAJR, WNYR, KPLX, WAMZ, WOKK, WANL, wUSQ,
WMNI, WCXI, KCJB, WOW, KVOC, KUUY, KFRE, KRWQ, KVEG, KRPM. Moves 48-44 on the Country Chart.
RICKY SKAGGS “You Make Me Feel Like A Man" (Epic) 74/39
Hotations: Heavy 0, Medium 18, Light 58, Total Adds 38 including WCAO, WPOR, WYI), WEZL, WUSY, WKLO, WESC, wiwi,
KKYX. WXCL, KTTS. KFDI, KLZ, K3AN, KMPS, KGA Debuts at number 48 on the Country chart
./ GEORGE STRAIT “The Chair” (MCA) 73/53

Rotations Heavy 2. Medium 18, Light 53, Total Adds 53 inchuiing WBGW, WNYR. WILQ, KILT-FM, KSSN, WCMS,
WIRK, WGEE, WDAF, K102, KFDi, KUZZ, KYGQ, KCKC. Debuts at number 47 on the Country chari.
/ JIM GLASER "In Another Minute” (NobleVision/MCA) 69/32

Rotations: Heavy 1, Medium 16, Light 52, Total Adds 32 including WTSV, WIXL. wiXY, WXBQ. WEZL, WKIX. KKYX,
WOYK. kSO, WOW, K102, KiK-FM KLZ. KSOP, KGA
/ WILLIE NELSON ""Me And Paul” (Columbia) 64/32

Aotations: Heavy 0, Medium 18, Light 46, Total Adds 32 nciuding WCAQ, WHN, WWVA, WENC, WLWI, WPAP, WIRK,
WMNI, WFMS, KVOO, KKAL, KUZZ, KGHL, KNIX, KMPS. Debuts at number 50 on the Country chart.
TOM T. HALL “Qown On The Florida Keys' (Mercury/PolyGram) 60,7
Retations Heavy 0, Medium 28, Light 32, Total Addis 7, WAMZ, WKIX, WUSN, WUBE, KFRE, KVEG, KGA. Medium: WVAM,
WISV, wixy, WFNG, wQYK KTPK. KRSY.
JIMMY BUFFETT it The Phone Doesn’t Ring, #'s Me™ (MCA) 5917
Rotations Heavy 1, Medium 18, Light 40, Total Adds 17, WVYAM, WCAOQ, WSNO. WPOR, WWVA, WUSY, WFNC. WSLR,
KBMR- WAXX, WTSO, WXGL, KTTS, KIK-FM, KKAL, KEIN. KSON.
LANE BRODY “Baby’s Eyes” (EMI America) 51/14
Fotatons' Heavy 0, Medium 13, Light 38, Tolal Adds 14, WCAQ, WWVA, WXBQ, WGTO, WESC, WPAP, WIRK, KSO, WKKQ.
WAXX, WTSO, wXCL. KKAL. KVOC.
BRENDA LEE “I'm Takin" My Time™" (MCA) 50/5
Rotations: Haavy 2, Medium 24, Light 24, Total Adds 5, WNYR, WIXY, WLW!, WAXX. WCUZ. Heavy: KSO, KRKT. Medium.
WBGW. WEZL, WDXE, KAMD, KTTS, KEIN, KIGO.
BANDANA “Lovin’ Up A Storm™ (WB) 48/15
Rotations: Heavy 1, Medium 9, Light 38, Total Agds 15, WGNA, WOBE, WXBQ, WGTO, WFNC, WDXE, wLW(, WPAR, KKYX,
KS0. KVDC. KEIN, KSOP, KRPM, KIGO,
SHELLY WEST “I'll Dance The Two-Step™’ (Viva) 48/9
Rotations: Heavy 0, Medium 15, Light 33, Total Adds 9, WGNA, WCAQ, WUSY, WLWI, WMNI, WKKQ, KYOC, KRWQ, KSOP.
Medim: WTSV, KKYX, KXXY, KTTS, KRKT.

~__SIGNIFICANT ACTION |

v JANIE FRICKE “'Somebody's Else's Flre"’ (Columbia) 4439

Fotations: Heawy 1, Medium 8. Light 34, Total Adds 38 inciuding WAJR, WDSY, WNYR, KASE, WESC, WIRK, WFMS,

WTH;, KYGO, KTOM.
MEL TILLIS “‘California Road™" (RCA) 40/5

Rotations. Heavy 0, Mediurn 13, Light 27, Total Adds 5, WWVA, KASE, WEZL, WGEE, WXCL Medium: WYII, KKYX, KTPK,

KKAL, KTOM.
KEITH WHITLEY “i've Got The Heart For You” (RCA) 37,9

Rolations: Heavy 0, Medium 9, Light 28, Total Adds 3, WVAM, WBGW. WDSY, WUSY, WOKK, KKYX. WDAF, WOW, KTTS,

KIGO
GAIL DAVIES “Break Away™ (RCA) 34/33

Actations: Heavy 0, Medium 8, Light 26, Total Adds 33 including WOBE, WDSY, WPOR, KISS-FM, WM, WIRK, KXXY,

KIK.FM, KTOM, KGA
SHDPPE *“Hoidin’ The Family Togethet™ (MTM) 338

Rotations: Heavy 1. Medium 8, Light 24, Total Adds 8, WNYR, WFNC. KFGO. WXCL, KTTS, KUZZ, KQIL, KSOP. Heavy:

WOKK.

1

RAY STEVENS “The Haizcut Song’ (MCA) 31/8

Aotations: Heavy 3. Medium 8, Light 20, Total Adds 8, WGNA, KIX106, KEAN, WGTO, WPAP, WTQR, KBMR, KTOM. Heavy
KILT-FM

RANOY TRAVIS “'On The Other Hand'' (WB) 28/2

Hotaticns: Heawy 0, Medium 13, Light 18, Total Adds 2, WSNO. wiwi. Medium: KLVI. KAMD, KSO. KFDI, KRST. KIK FM,
KEIN, KIGO

NtCOLETTE LARSON “‘Building Bridges™ (MCA) 26/11

Rotations Heavy 1, Medium 5, Light 20, Total Adds 11, WGNA, WILQ, KASE, WFNC, WDXE, WLW!, WPAP, WOW, KFDI,
KQIL, KIGO. !

JOE STAMPLEY "'I'll Still Be Loving You' {Epic) 26/9
Rotations Heavy 0. Medium 4, Light 22, Totai Adds 9, WOKQ. WYl WDXE, WPAP, KFGO, kvOC, KEIN, KRSY, KSOP

Mecium K7TS

JIM COLLINS ““I Want To Be A Cowboy "Tit | Oie” (White Gold) 25/1

Rotations Heavy 0, Medium 4, Light 21, Total Adds 1. WCAO. Medium: WOKK, KKYX. KFDI. Lighl: KEAN, WGTO. WAXX,
WTSO, KSOP, KGA.

NARVEL FELTS “Out Of Sight, Out Of Mind” {Evergreen) 22/6

Rotations Heavy 0, Medium 3, Lignt 19, Total Adds 6, WGNA, WFNC, WLWI, WKIX, KFGO, KTTS Medium WYAM, WPAP,
WOW. Medium: KQIL, KTOM

CGHUCK PYLE “Drifters Wind”' (Urban Sounds) 20/10

Rotations. Heavy 0, Medium 2, Light 18, Total Adds 10, WIXY, WLWI, WCMS, WKIX, WAXX, KFGO, KTTS. KRKT. KRWQ,
KSOP

TOM JONES Not Another Heart Song” (Mercury/PolyGram) 20/7

Rotations Heavy 0, Medium 3, Light 17, Total Adds 7, WENC, WPAP, WKIX, WOW, KRKT, KSOP, KRPM. Medium' KKYX,
Light WVAM, WSNO

LOY BLANTON “Saillng Home To Me" {Soundwaves) 18/3

Rotations Heavy 0. Medium 2, Light 16, Tolal Adds 3. WPAP WXCL. KTTS. Medium WFNC. KRMD. Light: KSO, WOW.
KFDI, KQIL, KSOP.

ATLANTA ""Can't You Hear That Whistle Blow” (MCA) 17/5

Fotatons Heavy 0, Medium 2, Light 15, Total Adds S, WSNO, WYIl, WPAP, WCXi, KRWC Medium: KEIN, Light: WVAM,
KRMD, WCUZ. kv0O. KFOI

MASON DIXGN “Houston Heartache (Texas) 15/4

Rolations Heavy 1, Medium S, Light 9, Total Adds 4, WLW!, KYXX, WKIX. KGA. Heavy: KPLX Medium' KEAN, KLVI, KKYX.
KRAMD Light KFGO

HOLLY DUNN '‘My Heart Holds On™ (MTM) 10,9

Rotations: Heavy 0, Medium 1, Light 9, Total Adds 9, WYAM, WBGW, WKYG. KYKX. WLWI. KRKT. KYOC, KRWQ, KRSY.
Light: WCMS.

KAREN TAYLOR-GOOD “Up On Your Love" (Mesa) 8/8

Folalions Heavy G, Madim 0, Light 8, Total Adds 8, WYIl. WDXE, WOKK, WCMS, KRMD, KTTS, KRSY. KTOM

__ALBUMTRACKS |

ARTIST/Song Title (Label)

Album Title

KATHY MATTEA/Heart Of The Country (Mercury/PG) From My Heart
LORETTA LYNN/Just A Woman (MCA} Just A Woman
SOUTHERN PACIFIC/Perfect Stranger (WB) Southern Pacific
GARY MORRIS/100% Chance Of Rain (WB) Anything Goes
JOHN ANDERSON/Down in Tennessee (WB) Tokyo, Oklahoma
ALABAMA/Down On Longboat Key (RCA) 40 Hour Week
JOHN ANDERSON/A Little Rock & Roll (& Some...) (WB) Tokyo, Oklahoma
CRYSTAL GAYLE/Touch And Go (WB) Nobody Wants To Be Alone
GARY MDRRIS/Anything Goes (WB) Anything Goes

NITTY GRITTY DIRT BAND/As Long As You're Loving Me (WB)
NITTY GRITTY DIRT BAND/Partners, Brothers, and Friends (WB)

Partners, Brolhers...
Partners, Brothers...

HANK WILLIAMS JR./Something To Believe In (WB/Curb) Five-0
BELLAMY BROTHERS/Feelin’ The Feglin' (MCA/Curb) Howard & David
OAK RIDGE BOYS/Love Is Everywhere (MCA) Step On Out

JOHN SCHNEIDER/Say Helio To Goodbye (MCA) Trying To Qutrun The..

Dimensions: 8% "X 2% "X 642" Model 40 A

Simultaneous display of
Peak and Persistence functions.
With AM, FM, and TV
It's not just a third standard;
it's becoming the standard.

Each day more broadcasters and production houses discover how accurate this visual
display can be for achieving uniform joudness from source to source. Availabie as a single
unit complete with power supply, dual or single rack mount, or small console mounting.

DORROUGH ELECTRONICS

5221 Collier Place
Woodland Hills, California 91364
(818) 999-1132
Or a Dorrough Distributor

]

Model 610

g m e

FM’s Hottest
A complete processing package
including its own stereo generator.

Beyond a doubt the most transparent, yet still the loudest processor developed.
The most technologically advanced unit on the market today.

DORROUGH ELECTRONICS

5221 Collier Place
Woodland Hilis, California 91364
(818) 999-1132

Or a Dorrough Distributor
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RADIO & RECORDS NATIONAL AIRPLAY

COUNTRY

\ ] TOP 50 i SEPTEMBER 13, 1985 r MOST ADDED
| ot BELLAMY BROTHERS (55)
Voeers Weers woees Reporatoy whes (Medl D ‘ Lie To You For. Your Love ( N(|C/l’Curb)
l w « 2 € MARIE OSMOND with DAN SEALS/Meet Me In Montana (Capitol/Curb) 156/1 137 17 -y ‘ EARL THOMAS CONLEY (54)
15 8 5 € OAK RIDGE BOYS/Touch A Hand, Make A Friend (MCA) 156/0 135 19 2 | Nobody Falls Like A Fool (RCA)
8 5 3 € EDOIE RABBITY/She's Comin' Back To Say Goodbye (WB) 152/0 126 20 6 GEORGE STRAIT (53)
‘ 2 1 1 4 RONNIE MILSAP/Lost In The Fifies Tonight (RCA) 1531 136 13 4 e ﬁ:g'a'nmm))
1w 10 8 € JUICE NEWTON/You Make Me Want To Make You Mine (RCA) 154/1 120 26 8 Stand Up (Capitol)
5 12 9 @) CHARLY McCLAIN with WAYNE MASSEY/With Just One Look In Your Eyes (Epic) 148/1 103 36 9 RICKY SKAGGS (39)
‘ 9 6 6 T CONWAY TWITTY/Between Blue Eyes And Jeans (WB) 144/0 115 19 70 You Make Me Feel Like A Man (Epic)
2 14 12 @ RONNIE McDOWELL/Love Talks (Epic) 152/2 80 62 10 JANIE FRICKE (38)
‘ 2 2 16 € ALABAMA/Can'l Keep A Good Man Down (RCA) 155/1 70 83 2 Somebody Else’s Fire (Columbia)
2 v 15 @ STEVE WARINER/Some Fools Never Learn (MCA) 156/3 74 73 9 Bfe";t :m“(gg)a)
2 1 13 ) EDOY RAVEN/ Wanna Hear it From You (RCA) 154/5 65 83 6 M GLASEYH (32)
1 16 14 &) MERLE HAGGARD/Kern River (Epic) 138/2 65 54 19 In Another Minute (NobleVision/MCA)
i 2 4 13 FORESTER SISTERS/ Fell In Love Again Last Night (W8) 134/0 96 27 17 WILLIE NELSON (32)
33 7 14 WAYLON JENNINGS/Drinkin' And Dreamin’ (RCA) 134/0 87 29 18 Me And Paul (Columbia)
7 2w ) CRYSTAL GAYLE/A Long And Lasting Love (WB) 153/1 49 95 9 T.G. SHEPPARD (28)
\ 2 2 19 @ VINCE GILLA! It Weren't For Him (RCA) 143/0 54 68 21 Doncha (Columbia)
| % 2 2t @ EXILE/Mang On To Your Heart (Epic) 155/3 41 102 72
2 2 23 @ GARY MORRIS/'Il Never Stop Loving You (WB) 154/3 22 108 24
27 2 2 @ GEORGE JONES/MWho's Gonna Fill Their Shoes (Epic) 139/3 44 77 18
% 29 27 €9 BARBARA MANDRELL/Angel In Your Arms (MCA) 150/11 14 107 29 ]
% 1 2 € JOHN SCHNEIDER/'m Gonna Leave You Tomorrow (MCA) 138/8 17 90 31 HOTTEST
| 19 10 22 SYLVIA/Cry Just A Littie Bit (RCA) 99/0 48 35 16
2 27 % €5 KATHY MATTEA/He Won't Give In (Mercury/PG) 117/5 25 63 29 RONNIE MILSAP (94)
4 ¥ 3 €@ LEE GREENWOOD/ Don't Mind The Thorns.. (MCA) 147/13 9 9 48 Lost In The Fifties Tonight (RCA)
w0 35 31 €D STATLERS/Too Much On My Heart (Mercury/PG) 137710 17 89 31 MARIE OSMOND W/ DAN SEALS (92)
35 33 10 € LOUVISE MANDRELL/ Wanna Say Yes (RCA) 141/11 13 86 42 ! Meet Me in Montana (Capitol/Curb)
| % 3 29 €@ EDBRUCE/N Il Ain't Love (RCA) 134/8 70 87 37 OAK RIOGE BOYS (62)
19 1 17 28 JOHN CONLEE/BIue Highway (MCA) 1070 34 55 18 Touch ’;g‘&g‘h’;{“’;ﬁs@g'fj‘,‘; (MCA)
0 3% € HANK WILLIAMS JR./This Ain't Dallas (WB/Curb) 141/28 3 73 65 I Fell In Love Again Last Night (W8)
s 3 % € LORETTA LYNN/Hean Don't Do This To Me (MCA) 117/7 21 63 33 | JUICE NEWTON (45)
39 3 34 € SOUTHERN PACIFIC/Thing About You (WB) 123/9 17 75 37 You Make Me Want To Make . . . (RCA)
4 7 11 32 SAWYER BROWN/Used To Blue (Capitol/Curb) 91/0 29 42 20 EDDIE RABBITT (44)
s 3 v @ MICKEY GILLEY/You've Got Something On Your Mind (Epic) 119/19 6 70 43 Shels. Comin. Back Teay Goodbys (w8)
2 34 NITTY GRITTY DIRT BAND/Modern Day Romance (W8) 78/0 26 32 20 L A Sea’ns e
BREAKE R © RAY CHARLES with HANK WILLIAMS JR./Two Old Cats Like Us (Columbia) 98/14 3 53 42 ALABAMA (35)
BREAKER © JOHN ANDERSON/Tokyo, Oklahoma (WB) 94/14 5 47 42 Can't Keep A Good Man Down (RCA)
BREAKER @ BELLAMY BROTHERS/Lie To You For Your Love (MCA/Curb) 111/55 17 35 75 WAYLON JENNINGS (29)
BREAKER € EARL THOMAS CONLEY/Nobody Falls Like A Fool (RCA) 111/54 7 34 76 Orinkin’ And Dreamin’ (RCA)
BREAKER © JuDY RODMAN/You'e Gonna Miss Me When I'm... (MTM) 93/12 2 45 46 __GEORGE JONES (14)
— & @ T.6. SHEPPARD/Doncha (Columbia) 86/28 o0 41 a5 Who's Gonna Fill Therr Shoes (Epic)
19 « @ ODAN FOGELBERG/Down The Road/Mountain Pass (Full Moon/Epic) 85/13 17 42 42
6 13 25 42 ROSANNE CASH/ Don't Know Why You Don't Want Me (Columbia) 56/0 12 28 76
DEBUT > & MEL McOANIEL/Stand Up (Capitol) 89/46 o 30 59
— % @ VERN GOSODIN/I Know The Way To You By Heart (Compleal/PG) 75/17 0 38 37 ]
TDEBUT B> D JENNINGS/NELSON/CASH/KRISTOFFERSON Desperados waiting For A Train (Columbia) 78/24 1 27 50 A e T
16 20 35 46 KEITH STEGALL/Pretty Lady (Epic) 44/0 12 18 14 reported "hottest” compiled from all our reporters
[ DEBUT B> @ GEORGE STRAIT/The Chair (MCA) 73/53 2 18 53 The number in parentheses immedtately following
‘ 7 15 2 48 REBA McENTIRE/ave | Gol A Deal For You (MCA) 49/0 7 2 18 L S
" DEBUT B QO RICKY SKAGGS/You Make Me Feel Like A Man (Epic) 74/39 o 16 58 | wsk or notng that the song is among ther e hofest
DEBU_} @ WILLIE NELSON/Me And Pau! (cmumma) 64/32 o 18 46 — —— ——

| BREAKERS RAY CHARLES with HANK WILLIAMS JR.
|

Two 0Id Cats Like Us (Columbia)
On 63% of reporting Heavy 3, ium 53, Light 42, Total Adds 14,

BELLAMY BROTHERS
Lie To You For Your Love (MCA/Curh)
On 71% of reporting i Heavy 1, Medium 35, Light 75, Total Adds 55
including WPTR, WBOS, WXTU, WZZK, WMC, WSIX WQYK, WTQR, WUBE, WMNI,
WWWW, WFMS, KKCS, KYGO, KWJJ, KRAK, KMPS, KGA. Moves §0-37 on the Country
chart.

EARL THOMAS CONLEY
Nobody Falls Like A Fool (RCA)
On 71% of reporting Heavy 1, Medi 34, Light 76, Total Adds 54
including WRKZ, WNYR, WILQ, WXBQ, KPLX, WESC WMC, WLWI, KJJY, WMIL, WOW,
WIL, K102, KIK-FM, KNIX, KSAN. Debuts at number 38-on the Counlry chart.

WPTR, WYRK, WIXY, WZZK, WUSQ, WSLR, WMNI, KSO, WIL, WTOD, KYAK, KVOC,
KNEW, KRAK. Moves 41-35 on the Country chart.
JOHN ANDERSON

Tokyo, Oklahoma (WB)
On 60% of reporting stations. Rotations: Heavy 5, Medium 47, Light 42, Total Adds 14,
WPTR, WSEN, WKLO, WFNC, WSIX, KYXX, WUBE, WKMF, WTOD, KYAK, KNEW,
KRAK, KRPM, KGA. Moves 40-36 on the Country chart.

JUDY RODMAN
You're Gonna Miss Me When I'm Gone (MTM)

On 60% of reporting Heavy 2, 45, Light 46, Total Adds 12,
WIXY, WSEN, WSIX, WUSN, WMIL, KXXY, KTPK, KVOO, KUZZ, KGHL, KVOC, KVEG.
Moves 42-39 on the Country chart.

THANK YOU, RADIO!
EARL THOMAS CONLEY “Nobody Falls Like A Fool”.......
T R&R Debut @ 111/54 Most Added this week
W -

BB last week @ this week @
CB last week @ this week @

oo
NASHVILLE
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RADIO & RECORDS NATIONAL AIRPLAY

COUNTRY

TOP 50

|

e fwo  Last
Weers weens wees

-
|
|

0 4
138
H
1

© MARIE OSMOND with DAN SEALS/Meet Me In Montana (Capitol/Curb)
© DAK RIDGE BDYS/Touch A Hand, Make A Friend (MCA)

© EDDIE RABBITY/She's Comin’ Back To Say Goodbye (WB)

RONNIE MILSAP/Lost In The Fiflies Tonight (RCA)

JUICE NEWTON/You Make Me Want To Make You Mine (RCA)

CHARLY McCLAIN with WAYNE MASSEY/With Just One Look In Your Eyes (Epic)
CONWAY TWITTY/Between Biue Eyes And Jeans (WB)

RONNIE McDDWELL/Love Talks (Epic)

ALABAMA/Can't Keep A Good Man Down (RCA)

STEVE WARINER/Some Fools Never Learn (MCA)

EDDY RAVEN/I Wanna Hear It From You (RCA)

MERLE HAGGARD/Kern River (Epic)

14 1 8

06600~00~

1z 4 13 FORESTER SISTERS/ fell in Love Again Last Night (WB)
3 3 1 14 WAYLON JENNINGS/Drinkin’ And Dreamin’ (RCA)
23 21 18 CRYSTAL GAYLE/A Long And Lasting Love {WB)

VINCE GILL/f It Weren't For Him (RCA)

EXILE/Hang On To Your Heart (Epic)

GARY MORRIS/'ll Never Stop Loving You (WB)
GEORGE JONES/Who's Gonna Fill Their Shoes (Epic)
BARBARA MANDRELL/Angel In Your Arms (MCA)
JOHN SCHNEIDER/I'm Gonna Leave You Tomorrow (MCA)
SYLVIA/Cry Just A Little Bit (RCA)

KATHY MATTEA/He Won't Give In (Mercury/PG)

LEE GREENWOOD/I Don't Mind The Thoms... (MCA)
STATLERS/Too Much On My Heart (Mercury/PG)
LOUISE MANDRELL/I Wanna Say Yes (RCA)

ED BRUCE/! It Ain't Love (RCA)

JOHN CONLEE/Blue Highway (MCA)

HANK WILLIAMS JR./This Ain't Dallas (WB/Curb)
LORETTA LYNN/Heart Don't Do This To Me (MCA}
SOUTHERN PACIFIC/Thing About You (WB)
SAWYER BROWN/Used To Blue (Capitol/Curb)

5 39 3 MICKEY GILLEY/You've Got Something On Your Mind (Epic)

5 11 20 NITTY GRITTY DIRT BAND/Modern Day Romance (WB) 3
BREAKER €2 RAY CHARLES with HANK WILLIAMS JR./Two 0id Cats Like Us (Columbia)
BREAKER JOHN ANDERSON/Tokyo, Oklahoma (WB)

BREAKER & BELLAMY BROTHERS/Lie To You For Your Love (MCA/Curb)
BREAKER EARL THOMAS CONLEY/Nobody Falis Like A Fool (RCA)
BREAKER € JuDY RODMAN/You're Gonna Miss Me When 'm... (MTM)
a7 T.G. SHEPPARD/Dorcha (Columbia)
49 4 DAN FOGELBERG/Down The Road/Mountain Pass (Full Moon/Epic)
6 1B 2 ROSANNE CASH/ Don't Know Why You Don't Want Me (Columbia)
[ oeBur p MEL McDANIEL/Stand Up (Capitol)

- 8 VERN GOSDIN/! Know The Way To You By Heart (Compleal/PG)

DEBUT » JENNINGS/NELSON/CASH/KRISTOFFERSON/Desperados Waiting For A Train (Columbia)

% 20 3 KEITH STEGALL/Pretty Lady (Epic)

DEBUT B> GEORGE STRAIT/The Chair (MCA)

505006036000000:2020002000000000006

1L REBA MCENTIRE/Have | Got A Deal For You (MCA)
i DEB_UI P QO RICKY SKAGGS/You Make Me Feel Like A Man (Epic)
DEB! ) @ WILLIE NELSON/Me And Paul (Columbla)

SEPTEMBER 13, 1985 | MOST ADDED

Total

ReportsiAdds  Heavy  Medium  Light BELLAMY BROTHERS (55)

Lie To You For Your Love (MCA/Curb)
156/1 137 77 24 EARL THOMAS CONLEY (54)
156/0 135 19 2 Nobody Falls Like A Fool (RCA)
1520 126 20 p GEDRGE STRAIT (53)
The Chair (MCA}
18V 136 13 4 MEL McDaniel (46)
154/1 120 26 8 Stand Up (Capitol}
148/1 703 36 9 RICKY SKAGGS (39)
144/0 715 19 10 You Make Me Feel Like A Man (Epic)
152/2 80 62 10 JANIE FRICKE (38)
155/1 70 83 2 Somebody Else's Fire (Columbia)
156/3 74 73 9 GAIL DAVIES (33)
Break Away (RCA)
154/5 65 83 6 JIM GLASER (32)
138/2 65 54 79 In Another Minute (NobleVision/MCA)
134/0 86 27 71 WILLIE NELSDN (32)
134/0 87 289 18 Me And Paul (Columbia) *
153/1 49 95 9 T.6. SHEPPARD (28)
143/0 54 68 27 Doncha (Columbia)
155/3 41 102 12
154/3 22 108 24
139/3 44 77 18
150/11 14 107 29
138/8 17 90 31 B HOTTEST

99/0 48 35 16
117/5 25 63 29 RONNIE MILSAP (94)

147/13 9 90 48 Lost In The Fifties Tonight (RCA)

137/10 17 89 31 MARIE OSMOND W/ DAN SEALS (92)

141/11 13 86 42 Meet Me In Montana (Capitol/Curby
OAK RIDGE BOYS (62

1948 10 . &7 ok Touch A Hand, Make A Fmerld (MCA)

0708 34 5 Lo FORESTER SISTERS (47)

141/28 3 73 65 | Fell In Love Again Last Night (WB)

117/7 21 63 33 JUICE NEWTON (45)

123/9 11 75 37 You Make Me Want To Make . . . (RCA)

91/0 29 42 20 EDDIE RABBITT (44)

119/19 6 70 43 She's Comin’ Back To Say Goodbye (WB)

78/0 26 32 20 CONWAY TWITTY (37)

Between Blue Eyes And Jeans (WB)

98/14 3 53 42 ALABAMA (36)

94/14 5 47 42 Can't Keep A Good Man Down (RCA)
111/55 17 35 75 WAYLON JENNINGS (29)
111/54 1 34 76 Drinkin® And DreaEms(n‘ (RCA)

i GEORGE JONES (14)

ZZ;; g :f :: ! Who's Gonna Fill Their Shoes (Epic)

85/13 i 42 42

56/0 12 28 16

89/46 o 30 59

75/17 o 38 37 | T

MOST ADDED & HOTTEST st those songs

78/24 7 27 50 i achlavln; meemosl adds nationally, and the so:zs ‘

44/0 12 18 14 reported “hottest" compiled from all our reporters.

73/563 2 18 53 The number in parentheses Immediately following

the songs in Most Added & Hottest indicate the total

49/0 7 24 18 numbergot Country reporters adding the song this

74/39 o 16 58 week or noting that the song is among their five hottest.

64/32 o 18 46 h -

BREAKERS

BELLAMY BROTHERS
Lie To You For Your Love, (MCA/Curh)
On 71% of reporting i Heavy 1, Medi 35, Light 75, Total Adds 55
including WPTR, WBOS, WXTU, WZZK, WMC, WSIX, WQYK, WTQR, WUBE, WMNI,
WWWW, WFMS, KKCS, KYGO, KWJJ, KRAK, KMPS, KGA. Moves 50-37 on the Country
chant.

EARL THOMAS CONLEY
Nobody Falls Like A Fool (RCA)
On 71% of reporting stati Heavy 1, Medium 34, Light 76, Total Adds 54
including WRKZ, WNYR, WILQ WXBQ, KPLX, WESC, WMC, WLWI, KJJY, WMIL, WOW,
WIL, K102, KIK-FM, KNIX, KSAN. Debuts at number 38-on the Coun(ry chart.

RAY CHARLES with HANK WILLIAMS JR.
Two Old Cals Like Us (Columbia)
On 63% of reporting stati Heavy 3, Medium 53, Light 42, Total Adds 14,
WPTR, WYRK, WIXY, WZZK, WUSQ, WSLR, WMNI, KSO, WIL, WTOD, KYAK, KVOC,
KNEW, KRAK. Moves 41-35 on the Country chart.
JOHN ANDERSON
Tokyo Oklahoma (WB)

: Heavy 5,

On 60% of reporting

KRAK, KRPM, KGA. Moves 40-36 on the Country chart.
JUDY RODMAN

You’re Gonna Miss Me When I’'m Gone (MTM)
On 60% of reporting i i Heavy 2, i

Moves 42-39 on the Counlry chart.

THANK YOU RADIO'

EARL THOMAS CONLEY “Nobody Falls Like A Fool”......

[Ee R&R Debut &
i

111/54
BB last week @
CB last week @

nea g

Most Added this week
this week
this week @

47, Light 42, Total Adds 14,
WPTR, WSEN, WKLO, WFNC, WSIX, KYXX, WUBE, WKMF, WTOD, KYAK, KNEW,

45, Light 46, Total Adds 12,
WIXY, WSEN, WSIX, WUSN, WMIL, KXXY, KTPK, KVOO, KUZZ, KGHL, KVOC, KVEG.
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" BEFORETHEWEEK ISOUT
" EVERYBODY IN THE COUNTRY’S

GONNA BE DOING IT
WITH BETTY,

BETTY'S BEIN"BAD
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RADIO &MH&ECGIII?S NATIONAL A-I-HFLA‘I"

ADULT/CONTEMPORARY

BREAKERS.

No records qualified for breaker status this week.

A-HA “Take Cn Ms'" (WB) 78/30

Rotations: Heavy 13/1, Medium 33/9, Light 22/20, Tota Adds 30, WFBR, WARMD9, KVIL-FM, W101, WSNY, WNIC,
KUDL, KYKY, KMGG, B100, KFMB, KJR, WAEB, 100, KEY103, WXTC, WJDX, WIVY, KELT, WFL, KIOA. WTRX, WLHT,
KOIL. WMHE, KCIX, KVUU, KSL, WGLL, WGSY, K99. Debuts al number 22 on the A/C chart,
MOTELS ‘‘Shame” (Capitol) 78/7
Rotations: Heavy 11/0, Mecium 5074, Light 17/3, Total Adds 7, WTVK, WNIC, WMGG, KJR, V100, WIVY, WLHT. Heavy;
WKBW, WARMS9, 2WD, WSFL, WEIM, WSKY, WCKQ, WCHV, KRLB, KQSW, KALE, Mediums includs. WARMZ8, WSNY,
KGW, B100, KIFM. WAEB. WKYE, KEY103, WRVA, KIOA, KQ99, WTRX, WMGN, WHNN, KWAV, KBEST. Moves 23-21 on
the A/C chart.
GINO VANNELLI “‘Hurts To Ba In Love” (GBS Associated) 75/37

Rotations: Heavy /0, Medum 30/13, Light 44724, Total Adds 37 including WFBR, WPIX, WHTX. WARMSS, WSNY,
WMYX, KKLT, KIFM, WAEB, WSFM, WKYE, WGY, KEY103, WBT. WSFL. WRAL. WNAM, WHBC. KIOA, WTRX, WISN, WLTE,
KSL, KBEST, WKNE, WGLL, WTNY, KALB, WJUBC. 194, Heavy: KMGQ.
v DARYL HALL & JOHN OATES “The Way You Do The Things You Do/My Gir” (RCA) 73/20

Rotations: Heavy 872, Medium 3877, Light 27/11, Total Adds 20, WFBR, WKBW, WTAE, WCLY. KVILFM, W101,
KMGG, KEY103, WRVA, WNAM, WFMK, KKUA, WTKO, WGLL, WTNY, WGSV, KFSB, WBOW, KTWO, K99. Heavy: KELT,
WOCKQ, WCHV, WORG, KRSB, KALE, Detruts at number 23 on tha A/C Chart.
JOHN PARR “'St, Elme’s Fire (Man In Motion)” (Atlantic) 69/14
Rotations: Heavy 28/1, Medium 33/10, Light 7.3, Total Adds 14, WML WTVN. KYKY, KJR, WSFL, WEZS, WHBC, WING,
KLYF, WMGN, KOIL, WHNN, 2WM, WXUS. Heavy: WKBW, KVIL-FM, 2WD, WLTF, KMGG, V100, WKYE, WIVY, WHAS,
WSTF. WAVE. WNAM, KQ9, WTRX, WLHT, WENS, WFMK, KRAV, KDUK, KKUA, WWNR, WEIM, WSKY, WCKQ, WCHY,
KRLB, WKYX, KTYL. Moves 22-20 on the A/C chart.
DURELL COLEMAN '*Somebody Took My Love’ (Island) 66/12
Retations: Heavy 3/0, Medium 3174, Light 32/8, Total Adds 12, WCLY. KIFM, WWOM. WBT. WJDX, WIVY. WSFL, WRVA,
WAVE, KOIL, KBOI, WGLL. Meavy: WTKO, KRSB, KALE. Mediums include: WFBR, WKBW. WPIx. KUDL. WCCO. KGW,
KFMB, KEY103, WNAM. WHBC.
AMY GRANT “Wise Up” (A&M) 86/4
Rotations: Heavy 5/0, Medium 36/2, Light 25/2, Total Adds 4, WCLY, WBT, WWMJ, WORG, Heavy: WCCO, WEZC, WEIM,
KTYL. KALE. Medums includs: WKBW, KGW, WKYE, KEY103, WSFL, WNAM, WHBC, KIOA, WTRX, WMGN. WHNN,
KBEST, WGLL. 194.
DAVID FOSTER “‘Love Thems From ‘St. Eimo’s Fire'" (Atlantic) 61/11
Rotations: Heavy 9/1, Medium 3414, Light 18/8. Totat Adds 11, WKBW, WSB-FM. WSNY, KGW, WTRX, KCIX, KVUU, KF},
WTNY. WOKQ, KTYL Heavy: WLTS. KUDL. KOST, KIFM, WKYE, WGY., WEZC, WHBY. Mediums include: WFBR, KVIL-FM,
2WD. KLSI, WMYX, B100, WXTC, KTWO. Dabuts at number 24 on the A/C chart,
MAURICE WHITE “Stand By Me™ (Columbia) 59/22

Rotetions' Heavy 0/0, Medium 1973, Light 40/19, Tolal Adds 22, KVILFM, KMJI. KGW, WAEB. WKYE, WKGW,
KEY 103, WEIZ, WJDX, WRVA, KKUA, KBEST, WWMJ. WKNE, WGLL. WWPA, WCHV. WKYX, WZLQ. WOIL, WXUS, KFOD.
CARRIE LUCAS '‘Helio Stranger” (Consteilation/MCA) 55/11
Rotations: Heavy 1/0, Medium 27/2. Light 27/, Total Adds 11, WFBR, WKGW, WXTC, WEIZ, WNAM, WHBC, KIOA, WINY,
WWPA, WOKQ, WAEV. WFFX, KTYL. Heavy. WORG. Mediums include: WKBW, WCLY, KFMB, KIFM, K106, WSFL, WHBY,
WISN, KSL. WGLL
PHIE COLEINS “Don’t Lose My Numbar’ (Atlaatic) 53/0
Fotations- Heavy 21/0. Medium 20/0, Light 12/0, Total Adds 0. Heavy. WHTX, WLTF, V100, WIVY, WHAS, WAVE. KLYF,
KQ99, WLHT, WFMK, WMGN, WMHE, KRAY, KKUA, WWNR. WSKI, WWPA, WSKY, WOHV. WKYX. KTYL. Medium: 2W0,
KMGG, B100, WSFM, WKYE. WING, WENS. KCIX. KDUK. KWAV, KBEST, WTNY, KRLB, WORG, WZLQ, 94, KFSB, KKLV,
KALE.
MATT BIANCO *Whosa $ide Are You Dn?** (Atiantic) 50,1
Rotations: Heavy 3/0, Medium 25/0, Light 22/1, Total Adds 1, WLTS, Heavy: WKBW, WCCO, KIFM. Medium: WFBR, WCLY,
WGY, KEY 103, WHBY, WHEC, KIOA, WHNN, WWNR, WSKI, WTNY, WG SV, WORG, WZLQ, KTYL, WJBC, WCIL, WMT-FM,
WJON, KTWO, KOSW, KRSB, KMGQ, KALE.

ROTATION BREAKOUTS

- Toeal

ReportyAdds  Heavy Medum  Light
1 KOOL & THE GANG 136/0 118 16 2
© WHITNEY HOUSTON 139/4 113 23 2
3 TINA TURNER 133/1 105 26 2
© WHAMI 128/0 105 22 H
§ BILLY JOEL 120/0 81 33 6
© MICHAEL FRANKS 121/3 75 42 4
© HUEY LEWIS & THE NEWS 10%/1 84 21 2

129/24 37 82 710
120/6 50 59 717

98/0 39 48 7171
106/3 40 59 7
113/6 30 60 23

© STEVIE WONDER
© COMMODORES

10 COREY HART

P HOWARD JONES
& GODLEY & CREME

© NATAUE COLE 104/1 38 55 7171
& AR SUPPLY 106/0 31 66 9
15 RONNIE MILSAP 98/0 59 30 9
18 BILLY OCEAN 94/0 “a 39 17
& MICHAEL McDONALD 99/1 31 51 717
18 ARETHA FRANKUN 82/0 21 s0 7171
19 PAUL YOUNG 73/0 14 41 18
€3 JOHN PARR 69/14 29 33 7
€9 MOTELS 78/7 11 50 17
S A-HA 78/30 13 33 32
€5 DARYL HALL & JOHN DATES 73/20 8 38 27
€2 DAVID FOSTER 61/11 9 4 118
25 KENNY LOGGINS 47/0 13 23 11

MOST ADDED HOTTEST
KOOL & THE GANG (95)
GIND VANNELLI (37) Cherish (De-Lite/PolyGram)
Hurts To Be In Love (CBS 'Associated) WHAM! (79)
A-HA (30} Freedom (Columbia)
Take On Me (WB) TINA TURNER {79)
TEARS FOR FEARS {27) We Don't Need Another Hero
Head Over Heels (Mercury/PolyGram) (Thunderdome) (Capito)
STEVIE WONOER {24) WHITNEY HOUSTON (77)
Part-Time Lover (Tarla/Motown) Saving All My Love For You (Arista)
& MAURICE WHITE (22} HUEY LEWIS & THE NEWS (60)
and By Me (Columbia) Power Of Love (Chrysalis)

JIMMY BUFFETT “if The Phone Doesn't Ring, 's Me* (MCA) 49/8
Rotations: Heavy 0/0, Medium 22/0, Light 27/8, Total Adds 8, LTS, WIVY. WNAM. WWMJ, WKNE, WXUS, KWEB. KALE,
Madium: WCCO, WKYE, WGY, KEY103, WXTC, WAVE, WHBY, WHBC, KSL. KBEST, WGLL, WSKI, WOKQ, WGSV, WAHR,
WORG, WFFX, WJBC, WMT-FM, WJON, KTWO,
POINTER SISTERS ''Dare Me" {RCA) 46/4
Fotations: Heavy 1011, Medium 2671, Light 1012, Total Adds 4, V100, WIVY, KKUA, WGLL. Heavy; WSNY, WWMJ, WWNR.
WEIM, WSKI, WWPA, WOHV, KKLY, KQSW. Medium: WHTX, KVIL-FM, WLTF, KMGG, B100, WAEB, WSFM, WXTC, WNAM,
WTRX, WLHT, WENS, WMGN, KDUK, KWAY, KBEST, KALB, WORG, WKYX, WZLQ, WFFX, KTYL, KFSB, WXUS. KALE.
TEARS FOR FEARS '‘Head Over Heels”” (Mercury/PolyGram) 42/27

Fiotations: Heavy 0/0, Medium 10/d, Ligiht 32123, Total Adds 27, WFBR, WARM9S, WSB.FM, WARAMSB, WSNY, KFMB,
KIFM, WICYE. WIDX, WSFL, WNAM, KIOA, KKUA, KBEST, KKPL. WWNR, WKNE, WWPA, WSKY, WORG. WKYX, WFFX. 194,
KFSB. KTWO, K89, KRSB. Medium: WAEB, WSKI, WCKQ. WCHV, KTYL, KALE.
V| DON HENLEY ‘“‘Suaset Grill” (Geffen) 42/15

Rotations; Heavy 1/0, Medium 21/3, Light 20/12, Total Adds 15, 2WD, KMGG, WNAM, KQ99, WLHT, WENS, KBEST,
KKPL, WWM.J, WSKI, WFFX. WXUS, WBOW, KFQD, KTWO, Heavy: KALE. Medium- WARM99. LOVES4, WARMSS, WKYE,
KEY 103, WAVE, WMGN, KWAV, WWNR, WEIM, WGLL, WWPA, WSKY, WCKQ, WCHY, WKYX, KTYL, KQSW.
ERIC TAGG Woman | Love'" (RMC) 42/4 .
Rotations: Heavy 00, Medium 14/0, Light 28/4, Tolal Adds 4, WGOW. WAVE, WSKY, KFQO. Medium: WKYE. WJDX, KIOA,
WMGN, KSL, WKNE. WSKI, WGSV, WAHR, WCIL, WMT-FM, WJCN, KKLV, KRSB.
ABC 'Be Near Me” {Mercury/PolyGram) 41/10
Rotations: Heavy 1/0, Medium 1771, Light 230, Total Adds 10, WSB-FM. B100, WNAM. KQ99, WHNN, WWMJ, KFSB.
WJON. WBOW, KRNO. Heavy: KOST. Madium: WARMSS, KVIL-FM, WAEB. WIKYE, WMGN. WEIM, WSKI. WWPA, WSKY,
WCKQ, WKYX, WFFX, KTWO, KQSW, KALE.
STING “'Fortress Around.Your Heart” (A&M) 41/8 .
Rotations: Heavy 3/0, Medium 20/, Light 18/5, Total Adds 6, WSNY. WHNN, WCHY, WZLQ, 194, WXUS. Heavy: WHTX,
WARMSES, Medium: WARM38, KOST, WIKYE, WAVE, WMGN, KWAV, KBEST, WWMJ, WWNR, WEIM, WGLL. WSKI, WWPA,
WSKY, WFFX, KTYL, KTWO, KQSW, KALE.
EL DeBARGE with DeBARGE ‘You Wear it Weil’” (Gordy/Motown) 39,8
Rotations: Heavy-0/8. Medium 20/d. Light 19/4, Tolal Adds 8, WAEB, K106, WXTC, KELT, WNAM. WMGN, WGLL, WAGE.
Medium: Wiix. WHTX, KOST, WWNR, WSKI, WWPA, WOKQ, WCHV, WGSV, WKYX, WFFX, WCIL, WJON, KOSW, KMGQ,

KALE.

MADONNA ‘‘Dress You Up” (Sire/WB) 38/4

Rotations: Haavy 8/0. Madium 15/2. Light 1572, Total Adds 4, V100, WENS, WMHE, KKUA, Heavy: KVIL-FM. 2WD, KMGG.,
KQ99, WWM., WSKI, WCKQ. KRLB, Medum, WAEB, WICC, WLHT, WWNR, WEIM, WWPA, WSKY. WORG, WKYX, KTYL
JOHN DENVER “*Don’t Close Your Eyes, Tonight” (RCA) 31/4 '

Rotations: Heavy 4/0, Medium 15/1, Light 12/3, Total Adds 4, WLTS, KJA, WJDX, KFQD. Heavy: WPRO, WWNA, WEIM,
WTKG. Medium: WFBR, KVIL-FM, WCCO. KGW. WLAC-FM, WRVA, WAHR, KTYL, WCIL, KFS8, KWEB, WBOW, KRSB,
KALE.

JOHN COUGAR MELLENCAMP “Lonely DI Night” (Riva/PolyGram) 31/4

Rotations; Heavy 4/0, Medium 15/1, Light 12/3. Total Adds 4, V100, WENS, KBESY, wCHy. Heavy: WSKI, WOKQ. KTYL,
KALE. Modium: KVIL-FM, 2WD, WIKYE, KEY 103, WAVE, WWNR, WEIM, WTNY, WWPA, WSKY, WKYX, WFFX. KKLV, KOSW.
HUGH MASEKELA *‘The Joks Of Life* {Jve/Asista) 30,0

Fotations: Heavy 070, Medium 10/0, Light 20/0, Total Adds 0. Medium: WFBR, WHBY, KSL, WTKO, WTNY, WAHR, WKYX,
WJBC, WMT-FM, KRSB. .

| __SIGNIFICANT ACTION |

LAURA BRANIGAN “*Spasish Eddla™ {Atlantic) 26/1

“Rotations: Haavy $/1, Medium 14/0, Light 7/0, Total Adds 1, WGLL. Heavy: WKBW, KEY103, WKYX, KQSW. Medium: WHTX,

WLTS, WHBC, WTRX, WMGN, KSL, WWMJ, WSKI WWPA, 194, KFSB, WXUS. KKLV, KALE.

v GLENN FREY “You Belong To The City'' (MCA) 24/18 -

Rotations: Heavy 0/0. Medium 7/3, Light 17/15, Total Adds 18, K106, WXTC, WRAL, WAVE. WMGN, WWNR, WSKY,
WOCKQ. WGSV, KALB, WKYX, WZLQ, KTYL, WMT-FM, KKLY, KTWO, KMGQ, KALE, Medium: WHTX, WARM29, WARM98,
WWMJ,

EURYTHMICS '“There Must Ba An Angel” (RCA} 24/2

Retalons: Heavy 3/0, Medium 11/0, Light 10/2, Tolal Adds 2, WAEB, WKYE. Heavy. WFBR, WWPA, WCHV. Medium’
WARMSS, WRVA, WNAM, WMGN, KWAV, WWMJ, WWNR, WSKY, KKLV, KRSB. KALE.

JAN HAMMER ‘‘Miami Vice Theme* (MCA) 23/11

Rotations: Haavy 0/0, Medium 8/2, Light 15/8, Total Adds 11, WHTX. LOVES, WNAM, KICA, WWNRA, WWPA, KALB, WORG,
WZLQ, KFQD, KKLV. Madium: $7AIA, WSNY, WEIZ, KVYUU, WGLL, WJBC,

UB40 with CHRISSIE HYNDE ‘1 Got You Babe™ (Virgin/A&M) 2211

Rotations: Heavy 0/0, Madium 14/0. Light 8/1. Total Adds 1, B100. Medm: WCLY, 2WD, WAVE, KKUA, KWAV, WWNH,
WEIM. WSKI. WSKY, WCKQ, WCHY, WAHR, W2LQ. KTYL.

MELISSA MANCHESTER *‘Just One Litetime’* (MCA) 20/19

Rotations; Heavy 0/0, Medlum 2/2, Light 18/17. Total Adds 19, WCCO, WWMJ, WEIM, WTKO., WKNE, WSKI, WCKQ,

WAGE., WKYX, WAEV, WFFX, WJBC, WCIL, KFSB, KWEB, WJON, KTWO, KRSB, KMGQ,

JOHN WAITE “Every Step Of The Way™ (EMI America} 193

Rotations: Heavy 0/0, Medium 11/2. Light 8/, Total Adds 3, KVIL-FM. 2WD. WNAM. Medum: WMGN. WWNR, WEIM,
WWPA, WCKO, WKYX, W2LQ, KTYL, KKLY.

FREDDIE JACKSON *‘You Are My Lady” (Capitob) 17/12

Aotations: Heavy 0/0, Medium 8/3, Light 9/9, Total Adds 12, 97AIA, WLTS, K106, KELT, WWM.J, WEIM, WSK!, WORG,
WKYX, KTYL, KASB, KALE, Medium: WPIX, WSB-FM, WSNY, KOST, WHBY,

TIM WEISBERG ““You've Got To Know™ (Desert Rock) 15/1

Rotations: Heavy 0/0. Mediym 2/0, Light 13/1, Total Adds 1, WXUS, Medum: KIFM, WWNA.

BRUCE SPRINGSTEEN “‘'m Goin' Oown® (Columbla) 14/7

Rotations: Heavy 0/0, Madium 3/0, Light 1177, Total Adds 7, WKYE, WRAL, WNAM, KQ39, WENS, KBEST, WZLG. Medium:
WHTX, WAVE, - WCKQ.

JACK WAGNER *‘Too Young™ (Qwest/W8) 13/4

Rotatkns: Heavy /9, Medium 3/0, Light 10/4. Total Adds 4, WCCO, WNAM, KWEB, KTWO. Medium: WHBY, WGLL, WCKQ
DAVID BOWIE & MICK JAGGER *Dancing In The Street™ (EMI America) 11/4

Rotations: Heavy 0/0, Medium 572, Light 6/2, Total Adds 4, KVIL-FM, V100, WNAM, WWPA. Medium: WGLL, WCHY, WKYX.
DIRE STRAITS “Money For Nothing'' (W3) 10/4

Aotations: Heavy 1/0, Medium 5/2, Light 472, Total Adds 4, B100. v100, WHAS, WSKY. Heavy: WAVE, Medium: WHTX,
KRLE. KKLY.
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he Westwood One Radio Networks proudly | / ok,
(present an exclusive Star Trak Profile featur- u; 4
ing superstar singer, composer, multi- 7 |-y
instrumentalist and producer Ray Parker Jr, kD b .
airing the week of Monday, September 23 g { s
on more than 250 Westwood One Radio v = M TN '

Network affiliates throughout the coun-
try. During the hour-iong show,
Parker talks about what inspires

his music, how he uses new
technology to create new sounds

in the studio, and the writing and
recording of Sex And The Single
Man, his first album of new material
since 1984's Ghostbusters sound-
track. Star Trak Profiles Ray Parker
Jr —60 minutes of repartee and song
you and your listeners won't want to
miss! Its another exclusive from Star
Trak Profiles—the series that brings
you the biggest names in contempor-
ary music all year long! Contaet
Westwood One at (213) 204-5000
or Telex 4996015 WWONE.
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FOR THE BIGGEST EVENTS ON RADIO, IT'S WESTWOOD ONE...AND ONLY!



PARALLEL
ONE

ONE

Jows
Tian umen
L coLIng

Frvie wwe
v KPWLos Angeies WNITHEY WOUSTOR
pRes [pbsarrssy in ey
Al Rovieats
Roow" Frvie wemes KOSWAaen Sormge
=)
WITHEY NOUSTOR eI Chvie Atesander
vcsens oo T T
‘"""._., ROOL & THE OANG
TR o KwAA—y E
o eatns ey
orcoms cne
i o R
iTwEr oo T8 Tumen
e Do =
ROMMIE NILSAP » o WICHARL PRAMKS J-l%w"
ATty T8 = waUten Lote Cay L saoc
Lomion & THE GANG.
Sarip roeTes 18 cour o e
PARALLEL e Cis[ermatTy aiwo vAmELLY oo0LEY »
CARRIE LUCAS l;-l WNITHEY WOUSTOR
§
THREE T e o g
WS 2OMIE RILEAP TINA VR Sioghen oot
o o aum
- Tenn nascesTe
Nnice enire 2 KOESTr80n Dioge i A
PREbOE Tarow el
Tou ey ou -
Timo et MCOE, neoowis
o TVIE o
womce i vt
ot
Rorcesty
oot s T onm KALETA Coes
Sty o Tempieton
1!-‘“!)-’ -mu INCKBO8
i
Kavbonsie MICHARL PRASKS 3 wrrere
W phaanttpere. * Lo tw:
. Frtie
e e A ) PARALLEL WXUAserere Fr [T =
Aantercvun gy o s K e
= THREE it Sorrer = ey
LT Ly ocea
== gimo -] ‘wouaTos
- WIBCBisomingten. L wonice wiTe WY Lovis & e
PARALLEL g ."'x-;ﬂ%"m Tow wiseens ucaaeL
e wowen SeZioen mmcxesTs o
ONE - S s T e
ek Eovcents ey wourtos
Soas ron ciana RoweiE NILEAP Tinh Fmtn
AvID roeTrs e 2V e o LoniE s e
T usTos A e Lo ¢ e o iy
Ry LR ¢ e ottests oy Levie o TE St wrrere
ARETHA PRAMKLIN LDNS ¢ T |- LI REEZAMankate. MM
" AR WY KYRYAL Lowis Cps] s
emA i WiTEY ROUSTOR Vi niCADL PRA
FreviE wowoes o Lo ing o S e Pt 140 Reporters
v — iy on
I e
e o 131 Current Reports
vere
-’ loas o e - apo
Vit ot
T T Rortests The following stations reported
oot T aame = adds or changes in rotation and
o thelr ists were frozen.
P coomo playl
Tomoaer oy e
i vhmeat
mttent s P KDUK/Eugene
s e bt
' exone
Vi somoes oo
et ravs iy WHB/Kansas City
iy wron - e
e fedten KWAV Montersy
id Lo ¢ WPRO Providence
e
i TieA TumTe KS94/5t. Louis
bt
e Lous «
Byt e ___""""_‘ These stations falled to report,
e
W~ Fortivg playlists were frozen.
Terstnaamers
oy oot s T G
e
Torteses b A .
v s « e KHOW/Denver
Tina v WML Birminghsm
oot L' aame
—
WiV ssmas. o4 WCLR/Chicago Is no longer
PRaGierasdtsones
iy woustos a reporting station.
forion
-1 ROL & THE QARG _

PARALLEL
ONE

138/R&R FRIDAY, SEPTEMBER 13, 1985




‘M

Two  LiE

159 REPORTS

Total

STEVIE RAY VAUGHAN & DDUBLE TROUBLE (48)
STEVIE RAY VAUGHAN & DDUBLE TROUBLE {46}

Tears Are Faling (Mercury/PolyGram)

THOMPSON TWINS {77)
Lay Your Hands On Me (Arista)
GLENN FREY (58)
You Belong To The City (MCA)

Look At Little Sister (Epic)

Say What! (Epic)
KISS (41)

JOMN C. MELLENCAMP (57)
Lonely O Night (Riva/PolyGram)
DAVID BOWIE & MICK JAGGER (40)

Danging In The Street (EMI America)
STING (35)
Fortress Around Your Heart {A&M)
LOVERBDY (29)
Lovin' Every Minute Of It (Columbia)
HUEY LEWIS & THE NEWS (24)
Back In Time (Chrysalis)

RADIO & RECORDS NATIONAL AIRPLAY

-~ AORTR. CKS

57—

39-
59—
52 -
91+
81—
60—
29—
77+
33—
96=
81+
71+
57+
75=
62+
79+
75—

65+
50=
58+
25~
57—
32-
49+
56—
32—
50

554+
54=
24+
26+
57+
474
24~
104
22+
35

30

15—
284+
24~
294+
33-

i ReportstAdds Power Heavy Medium
1 1+ € JOHN C. MELLENCAMP/Lonely O’ Night (Riva/PG) 150+/1 57+ 142+
s 2 2 € D. BOWIE & M. JAGGER/Dancing In The Street (EMI America) 145-/1 40+ 117~
2 1 3 3 STING/Fortress Around Your Heart (A&M) 123-/1 35+ 109-—
w7 s @ LOVERBOY/Lovin' Every Minute Of It {Columnbia) 134+/0 29+ 104+
s ¢+ + 5 HUEY LEWIS & THE NEWS/Back In Time (Chrysalis) 115-/0 24~ 95—
s o s ) HOOTERS/And We Danced (Golumbia) 138-/1 13+ 70+

» 1 @ STARSHIP/We Built This City (Grunt/RCA) 134+/8 14+ 73+
s u 1 ) BRUCE SPRINGSTEEN/'m Goin’ Down {Columbia) 121+/9 23+ 82+
w % 1 @ DIRE STRAITS/One World (WB) 128+/10 12+ 75+
w u n (® TEARS FOR FEARS/Head Over Heels (Mercury/PG) 123+/4 14+ 78+
;s 7 11 JOHN WAITE/Every Step Of The Way (EM! America) 115-/0 22+ 74-
v 1 s 12 CHEAP TRICK/Tonight It's You (Epic) 122-/2 18+ 60+
v 2 1 ) BRYAN ADAMS/One Night Love Affair (A&M) 1164/7 15+ 63+
~ — = O ROGER DALTREY/After The Fire {Atlantic) 147+4/34 7+ 41+
n w15 & MARILLION/Kayleigh (Capitol) 1324/5 6= 46+
s % 1 16 NIGHT RANGER/Four In The Morning {Camel/MCA) 1719-/2 14+ 57+
s 5 ¢ 17 MICHAEL McDONALD/MNo Lookin' Back (WB) 105-/0 17— 74-
2w L MR MISTER/Broken Wings (RCA) 127+/16 11+ 41+
0w n w 19 TALKING HEADS/And She Was (Sire/WB) 100-/3 10— 58-
vz = € SAGA/What Do | Know? (Portrait/CBS) 127+/7  1- 19+
— — u €) GLENN FREY/You Belong To The City (MCA) 114+4/58 4+ 24+
0 o wn ¢z HEART/Never (Capitol) 106+/23 3+ 31+
— u 2 €B JOHN C. MELLENCAMP/RO.CK. In The USA. (Riva/PG) 1024/25 1= 34+
w2z 2z 24 EDDIE & THE TIDE/One In A Million (Atco) j105-/2 1= 19=
% 2 % U2/Bad (Isfand) 98+/7 6+ 23—
o w = ¢ OUTFIELD/Say It Isn't So {Columbia) 105+/8 0- 15+
% o 2 €p DIO/Rock ‘N’ Roll Children (WB) 99+/3 1+ 14+
+ & 17 28 DIRE STRAITS/Money For Nothing (WB) 63-/0 21— 53-
% % v €9 R.EM./Driver 8 (IRS/MCA) 944/12 8+ 22+
-« x @ JOHN C. MELLENCAMP/Small Town (Riva/PG) 78+/12 1+ 25+
& 3 @ NICK LOWE & HIS COWBOY OUTFIT/l Knew The Bride... (Col.) 80+/11 2= 15+
s 12 2 32 MOTELS/Shame (Capitol) 67-/0 6- 38-
% 2 2 33 X/Burning House Of Love (Elekira) 80-/3 4+ 13-
s 1 o 34 GODLEY & CREME/Cry {Polydor/PG) 67-/0 10+ 26—
% « % € MICHAEL McDONALD/Bad Times (WB) 744/13 0= 22+
« @ u 36 RATT/You're In Love (Allantic) 75-/2 1+ 11+
@ u 37 DIRE STRAITS/So Far Away (WB) 58-/5 1+ 24+
m@ THOMPSON TWINS/Lay Your Hands On Me {Arista) 77 /77 0 6
s ¢ JON BUTCHER AXIS/Stop (Capitol) 72+4/11 0= 2=
% 0 ROMANTICS/Test Ot Time {Nemperor/CBS) 66-/6 1= b5+
% 5 55 STING/Love Is The Seventh Wave (A&M) 46+/10 0= 20+
- & JAN HAMMER/Miami Vice Theme (MCA) 48+/20 5+ 19+
= 56 @ QUARTERFLASH/Talk To Me (Geﬁen) 644+/14 0= 4=
v 5« ¢ ADVENTURES/Send My Heart (Chrysalis) 56+/10 0= 7=
1 D JOHN C. MELLENCAMP/Rain On The Scarecrow (Riva/PG) 424/7 = 14+
s % 3 46 PHIL COLLINS/Don't Lose My Number (Atlantic) 33-/1 6- 22—
s ¢ HALL & OATES w/RUFFIN & KENDRICKThe Way../My Girl.. (RCA) 44473 2+ 164

@@ STEVIE RAY VAUGHAN & DOUBLE.../Look At Little Sister (Epic) s71 48 o 5

[0 @ STEVIE RAY VAUGHAN & OOUBLE TROUBLE/Say Whatl (Epic) 49 46 o 6
s 4 50 HUEY LEWIS & THE NEWS/Power Of Love (Chrysalis) 29-/0 4- 21-
. — w0 @ A-HA/Take On Me (WB) 35+/4 5+ 17+

0Eaur p @ MOTLEY CRUE/Home Sweet Home (Elekira) 41417 1+ =
% 2 = 53 JOHN CAFFERTY & THE BEAVER.../C-I-T-Y (Scotti Bros./CBS) 33-/0 0- 9-

(00T p» @ PAUL YOUNGA'm Gonna Tear Your Playhouse Down {Columbia) 42+/11 1= =
sios1 o5t 55 WHAT IS THIS/'I Be Around {MCA) a1-/2 = 71-

[ 0fEuT > @ KISS/Tears Are Falling (Mercury/PG) 41 141 o 2

(D0 @ KATE BUSH/Running Up That Hill (EMI America) 374/6 3+ 10+
% w s 58 JOHN PARR/St. Eime’s Fire (Man In Motion) (Atlantic) 24-/0 1- 13-
5 % 52 59 MOTLEY CRUE/Smokin' In The Boys Room (Elekira) 26-/0 1= 6-
DEBUT @ TALKING HEADS/Stay Up Late (Sire/WB) 194/7 3+ 11+

I ]
MOST ADDED | HOTTEST

BREAKERS

GLENN FREY
You Belong To The City (MCA)

72% of our reporters on it. 114/58 including adds at: WIYY, WBAB,
KZEW, WSHE, KYYS, KTCZ, KLOS, KUPD. Moves 43-21 on the Tracks

chart.

HEART
Never {Capitol)

67% of our reporters on R. 106/23 including adds at: WMMR, WDVE,
WEBN, WIMZ, WQMF, KEZO, KZEL, KOMP. Moves 30-22 on the Tracks

chart.

JOHN COUGAR MELLENCAMP
R.0.C.K. In The U.S.A. (Riva/PolyGram)

64% of our reporters on It. 102/25 with adds at: WMMR, WLVQ, KLOS,
KZAP, WPLR, WRDU, KGGO, WIBA. Moves 29-23 on the Tracks chart.

u2
Bad (Island)

62% of our reporters on It. 98/7 with adds at: WAQY, WRGK, KGGO,

KPOi, WRKI, KXZL, KFMZ. Moves 26-25 on the Tracks chart.

| ' NEW&ACTIVE E

v PREFAB SPROUT “‘When Love Breaks Down” (Epic) 38/22 {16/15)
Adds: WBCN, WBAB, WLUP, KYYS, WOBK. WIMZ, W2ZO Powers 2: Heavy 2: KTCZ.
WLIR. Medium 20 including WNEW, KAZY, KBCO. WFYV. WLAV
GARY-MYRICK “When Angels Kiss” (Network/Getten) 33/8 (26/9)
Adds: WMMR, WYNF, WXAT, 91X, WPDH, WOUR, WWWy, WCPZ. Powers 2: Heavy 3: WUR,
WIZN, KSPN Medium 24 including WBCN. KYYS, WOFM, KBCO, KMET, KOME, KLAQ
v SQUEEZE “Hits Of The Year" (A&M) 32/18 (14/14)

Adds including KZEW, WSHE. WNOR. KROQ. 91X, WOUR Heavy 2, WNEW. KCGL.
Medium 21 inciuding WBCN. WBAB, WMMR, WLUP WPYX WRKI
CHEECH & CHONG “'Born In East L.A."”" (MCA) 32113 (23/10)

Adds inoluding WiYY, KZEW, KORS, KLOS, WPDH, KMOD, KILO, KOMP, Heavy: KLAQ.
Medium 11 including WLVQ, KROQ, KZAP, KISW, KNCN,
COREY HART “Boy In The Box”’ (EMI America) 30/8 (26/8)
Adds' WBCN, WEZX, WAQY, KLAQ. KOMP, WHMD. KZOQ. Heavy 3 CHEZ. K97, KOKB.
Medium 20 including WPYX, WHEB, WAPL, KGGO, WWWV, wZzZ0, KWHL.
APRIL WINE '‘Rock Myself To Sieep” (Capitol} 29/3 (29/1)
Adds: KKCI, WZEW, WCXT Heavy 1: KRIX. Medium 24 including WRIF, WQFM, WAQX, KLAQ,
KISS, KGGO, WWCT, KFMG. KILO, WZZQ, KTYD.
SIMON F | Want You Bacx™ (Chrysalis) 28/5 (23/4)
Adds CHOM. WNEW, KROQ, KISW, WTPA. Heavy 1. WUIR. Medium 15 including KZEW.
WQFM, WQBK, KILD, KUFO, KTYD
ABC “Be Near Me'' (Mercury/PolyGram) 26/5 (23/0)
Adas KTXQ. KAZY, WONE, KGGO, WBLM. Powers 1 Hegvy 3: KROQ. WLIR, KRQU. Medium
16 including WMMR, WXRT, KBCO. WHFS. WRDU, KSTM
VANDENBERG “‘Once In A Lifetime"’ (Atco) 26/0 (27/7)
Adds 0: Heavy 0: Medum 19 including WNOR, WOFM. KSHE, KOME. KISS, WAPL, KFMG,
KiILO.
DIRE STRAITS ““Walk Of Lite”” (WB) 25/3 (2272)
Adds: WAPL. KOZZ, KVRE. Powers 1: Heavy 13 including WLUP, KBCO, KMET, KLB. Medium
10 1nciucing WDVE, DC101, WIOT, KFMG. KOMP, KUFO.
GARY MYRICK “t Stand For Love'' (Network/Geffen) 25/1 (24/2)
Adds: KOMP. Heavy 3: WIZN, KSPN, KRQU, Medwm 18 including K1XQ, KROQ, KGB, WAAF,
KNCN, WTUE, KATT, WGIR.
i'?z“/y C. MELLENCAMP *Justice And Independence "85" (Riva/PolyGram) 21/3

Adas: WTKX, KFMG, KEZE Heavy 5 inciuding KROR. WCCC. WHEB, KZOK. Medum 13
including WIYY. WKLS. KZAP, KLAQ. WKDF, KILD.
/ BRUCE SPRINGSTEEN ''Janey, Don't Lose Heart" {Columbia) 20113 (5/5)
Adds including WIYY, WBAB, DC101, KZEW, WYNF. KLOS, WCKG. Heavy 10-ncluding
WNEW, KBCO, WPLR, WWWY, Medium 8 including WKLS, WXRT, WOHA, WOUR
STING "'Shadows In The Rain” (A&M) 20/3 (22/3)
Adds: CHOM. WKLS, KSPN. Heavy 8 including WNEW, KMET, 91X, KROR, KPOI, WRKI
Medium 11 including WBAB. KISW. WDHA, KEZO, KILQ, KZEL.
LOVERBOY “*Oangerous”’ (Columbia) 19/8 (13/5)
Adds ncluding KTXQ, KICT, KILO, KFMX, KTAL. KFMQ. Heavy 4: CHOM, WFYV, WAPL, WKLT
Medium 8 including DC101, KNCN, KOMP, KWHL.
I0LE EYES “Tokyo Rose’' (Mirage/Atco) 19/4 {15/1)
Adds: WSHE, WTKX, WCXT, KSPN, Heavy 1' KRQU Medium 11 inCluding WBAB, KBCO, KINK,
91X, KGB, WABK, KTYD.
/ TODD RUNDGREN “‘Something To Fall Back On*’ (W8} 18/18 {0/0)
Adds including KBCO, WDHA, KLBJ, WONE, WAPL, WTUE. WLAY Heavy 0: Medium 12
including WBAB, KZEW, WXRT, WLVQ, KAZY, WPDH, WRUF
wg“(ﬁ;;}gALMSTEEN'S RiISING FORCE “Oon't Let It End™" (Marcury/PolyGram)

Adds KYYS, WAAF, KRIX. Heavy 0. Medium 13 including WYNF. KGB, WPLR. WYSP. KNCN,
KFMG, KOMP.
STING “We Work The Black Seam™ (A&M) 18/2 (18/0)
Adds: KPOI. WKLT. Powers 1: Heavy 7 including KBCO, KFOG, WHFS, WFYV. Medium 11
ncluding WDVE, WNOR, KTCZ, KLAQ, KFBO, WIOT, KOZZ.
GREGG ROLIE “Young Love” {Columbta) 18/1 {18/1)
Adds. KEZE. Heavy 2: WRIF, KRQU. Medium 12 including WDVE, KLOL, KFOG, KOME. KISW,
KDJK.
HELIX “The Kids Are All Shakin’" (Capitol) 18/1 (202)
Adds: KMOD. Heavy 1: KTAL Medium 10 including WBCN WBAB, WNEW, KISS, KFMG. KILO.
DUKE JUPITER *‘The Line Of Your Fire’" (Motown) 16/16 (0/0)

Adds Including WDHA. WYSP. WHEB, WAPL, WIZN, KSQY, KZ0Q. Heavy 0' Medium 10
including KOME, WCCC. WAQX, KLBJ. KFMG, KILO. WRUF.
BRYAN FERRY “Oon’t Stop The Dance’ (WB) 16/3 (15/2)
Adds. CHOM, Q107. KCGL Powers 1: Heawy 7 including WXRT, KINK, KFOG, WHFS, WLIR,
KZAM. Medwm 8 inciuding WOHA. KSTM. KEZX
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RADIO & RECORDS NATIONAL AIRPLAY

AOR ALBUMS

Thee) o | 159 REPORTS SEPTEMBER 1 3{ 1985 g,pot?ﬂdm Power  Heavy  Medium
- © JOHN C. MELLENCAMP/Scarecrow (Riva/PG) “Lonely” (150} “R.0.C.K.” (102) “Small" (78) 153+/1 59+ 147+ 6+
1 2 2 2 DIRE STRAITS/Brothers In Arms (WB) “World"” (128) “Money” (63) “So Far" (58) 154=/0 35- 118+ 35=
|2 3 3 3 STING/The Dream Of The Blue Turtles (A&M) “Fortress” (123) “Seventh” (46) "“Shadows" (20) 139-/2 38+ 120- 16—
~ 1 & @ LOVERBOY/Lovin' Every Minute Of It (Columbia) “Lovin’ " {134) "Dangerous” (19) “Steal” (11) 134+/0 29+ 104+ 30-
+ s 5 5 MICHAEL McDONALD/No Looking Back (WB) “No Lockin’ Back” (105) “Bad” (74) 133-/2 17- 84- 46+
5 4 « 6 BACK TO THE FUTURE/Soundtrack (MCA) “Back™ (115) “Power” (29) 119-/0 27— 101~ 16—
n o s € HOOTERS/Nervous Night (Columbia) “And We Danced" (138) 142—-/1 13+ 72+ 65-
% n u @) BRUCE SPRINGSTEEN/Born In The U.S.A. (Columbia) “I'm Goin’' Down" (121) 126+/9 23+ 86+ 39-
2 n 1 @) TEARS FOR FEARS/Songs From The Big Chair (Mercury/PG) “Head" (123) 125+/4 14+ 78+ 44—
| e & r @ BRYAN ADAMS/Meckiess (A&M) “One Night” {116) “Summer” (15) 119+/3 18+ 70+ 47-
s 5 7 11 JOHN WAITE/Mask Of Smiles (EM! America) “Every Step” (115) 120-/0 22+ 74- 44-
s 5 9 12 TALKING HEADSLittle Creatures (Sire/WB} “And She Was” (100) "Stay Up Late" (19) 107-/2 13- 62— 35-
# = 1 13 CHEAP TRICK/Standing On The Edge (Epic) “Tonight It's You" (122) 123-/2 18+ 60+ 60—
w15 15 & HEART/Heart (Capitol) “Naver” (106) “What About” (15) "If Looks” (11) 121+/11 6= 44+ 75+
15 w 1 16 NIGHT RANGER/7 Wishes (Camel/MCA) “Four” (119) 120-/3 14+ 57+ 61—
2z v 1 & MARILLION/Misplaced Childhood (Capitol) “Kayleigh" (133) 133+/5 6= 46+ 81-
a2 1 & MR MISTER/Welcome To The Real Wortd (RCA) “Broken Wings" (127) 132+/17 11+ 41T+ 79+
—~ = » { SAGA/Behavior (Portrait/CBS) “What Do | Know?" (127) 131+/7 - 19+ 97=
s % n § U2/Wide Awake In America (island) “Bad" (98) 101 +/7 6+ 26- 62+
s 5 2 € RE.M./Fables Of The Reconstruction (IRS/MCA) “Driver 8" (94) "Can't Get" (18) 101 +/7 9+ 24- 70+
s u = €@ EDDIE & THE TIDE/Go Out And Get It (Atco) “One In A Million™ {105) 107-/2 T= 19— 77+
ar €2) OUTFIELD/Play Deep (Columbia) “Say It Isn’t So" (105) 106+/9 0- 15+ 80+
DEBUT » ¢ STEVIE RAY VAUGHAN & DOUBLE TROUBLE/Soul To Soul (Epic)  “Little Sister” (51) “Say What!” (49) “Change” (10) 99+/92 0= 9+ 66+
2 » 2 @ DI0/Sacred Heart (WB) “Children” (99) 99=/2 1+ 14+ 75-
s 10 w 25 MOTELS/Shock (Capitol) “Shame” (67} 73-/0 6- 40- 27-
u =z 2 26 X/Ain't Love Grand {Elekira) “Burning House" (80) 81-/2 4+ 14- 52-
7 1 19 271 GODLEY & CREME/The History Mix Volume 1 (Polydor/PG) “Cry” (61) . 65-/0 16+ 28- 34-
— = n ¢@ NICK LOWE & HIS COWBOY OUTFIT/The Rose Of England (Columbia) “I Knew The Bride™ (80) 80+/11 2= 15+ 58+
» a2 29 RATT/Invasion Of Your Privacy (Atlantic) “You're In Love” (75) “Lay it Down” (10) 79-/2 1+ 13= 56-
- @ » ¢ ROMANTICS/Rhythm Romance (Nemperor/CBS) “Test Of Time” (66) ___ 75+/9 1= 6+ 60+
® 2 % 31 MOTLEY CRUE/Theatre Of Pain (Elekira) “Home Sweet Home"" (41) “Smokin’ " {26) 63-/8 2+ 11— 42+
— % & JON BUTCHER AXIS/Along The Axis (Capitol) “Stop” (72) 80+/16 0= 2= 59+
(om0 & QUARTERFLASH/Back Into Blue {Geffen) “Talk To Me" (64) 68 /17 o© 5 53
= @ ADVENTURES/The Adventures (Chrysalis) “Send My Heart” (55) 63+/11 0= 7= 48+
% 25 20 35 PHIL COLLINS/No Jacket Required (Atlantic) “Don't Lose” (33) 39-/0 7- 27- 11+
[ oraur P @ GARY MYRICK/Stand For Love (Network/Geffen) “When Angels Kiss” (33) “| Stand” (25) 62+/9 2+ 4- 47+
’m €D HALL & OATES/Live At The Apollo w/Ruffin & Kendrick (RCA) “"Way/Girl" (44) 48+/3 2+ 17+ 24+
s w 2 38 JEFF BECK/Fiash (Epic) “Gets Us All" (30) 43-/0 3- 5- 33-
i@ A-HA/Hunting High And Low (WB) “Take On Me"” (35} - ' 38+/4 5+ 18+ 16—
“Hits Of The Year” (32) 41+/17 0= 6+ 25+

\COEBLT > @ SQUEEZE/Cosi Fan Tutt Fruti (A&M)

__BREAKERS. |

STEVIE RAY VAUGHAN & OOUBLE TROUBLE
Soul To Soul (Epic)
62% of our reporters on It. 99/92 including adds at: WNEW, WMMR, KTXQ, KZEW,
WLVQ, WQFM, KMET, KGB, KFOG. Debuts at #23 on the Albums chart.

CHARTS — Records showing significant upward mementum are buileled. Heavy rotation
| figure is the sum of a record’s power and heavy reports. A record’s amount of light reports can
be determined by subtracting s heavy and medium reports from its total reports. Symbois
represent More {+), fewer {~). or equal (=) reports compared to last week. On the album
chart, current singles are boltded, and the number of stations playing each of an album's
most-reported tracks is listed in parentheses |

BREAKERS — A record is a Breaker the first week t's reported by at least 60% of ouwr AOR
reporters. Total reports/adds listed; e.g., 100/50 means 100 reports and 50 adds.
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STEVIE RAY VAUGHAN & DOUBLE TROUBLE (92) JOHN C. MELLENCAMP (59)
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NEW & ACTIVE .

I3 PREFAB SPROUT *“Two Wheels Good" (Epic) 42/22 (0/0)

Adds including WBCN, WBAB, WLUP, KYYS, WQBK, WIMZ, WWWV, KKGR. Powers 2: Heavy 3:
KTCZ, WLIR, KCGL. Medium 23 including WNEW, KBCO, WPLR, WFYV, WONE, WWCK, WLAV
COREY HART “Boy in The Box" (EMI America) 41/6 (44/5)

Adds: WEZX, WAQY, KLAQ, KOMP, WHMD, KZOQ. Heavy 6: Q107, CHEZ, WIBA, K97, KDKB, KRSP.
Medium 28 including WBCN, KMET, WAPL, KGGO, WWWV, KWHL, KOLA

APRIL WINE “Waiking Through Fire" (Capitof) 32/4 (31/1)

Adds: KKCI, KEZE, WZEW, WCXT. Heavy 1: KRIX. Medium 25 including WRIF, WQFM, KISS, KGGO,
WWCT, KILO, KPOI, WZZQ, KTYD.

SIMON F “Gun" (Chrysalis) 30/5 (25/5)

Adds: CHOM, WNEW, KROQ, KISW, WTPA. Heavy 2: KTCZ, WLIR. Medium 16 including KZEW,
WQFM, WQBK, WHFS, WRQK, KILO, KTYD.

YNGWIE MALMSTEEN'S RISING FORCE “Marching Out” (Mercury/PolyGram) 29/4 (27/8)

Adds: KYYS, WAAF, KRIX, WLAV. Heavy 0: Medium 20 including WBCN, WYNF, KUPD, KGB, WYSP,
KISS, KOMP,

ABC “How To Be A Zillionaire’” (Mercury/PolyGram) 27/5 {0/0)

Adds: KTXQ, KAZY, WONE, KGGO, WBLM. Powers 1: Heavy 4: KROQ, WLIR, KRQU, KCGL. Medium
16 including WMMR, WXRT, KBCO, WHFS, WRDU, KSTM.

VANDENBERG “Alibl” (Atco) 27/1 (27/7)

Adds: WBAB. Heavy 0: Medium 19 including WNOR, WQFM, KSHE, KOME, WYSP, KISS, WAPL,
KFMG, KILO, KWHL.

IDLE EYES “Idie Eyes” (Mirage/Atco) 21/4 (18/1)

Adds: WSHE, WTKX, WCXT, KSPN. Heavy: 1: KRQU. Medium 13 including WBAB, KBCO, KINK, 91X,
KGB, WQBK, KKGR, KTYD.

ERIC MARTIN “Eric Martin” (Capitol) 2011 (23/5)

Adds: WIZN. Heavy 0: Medium 12 including WBCN, WYNF, KZAP, WTUE, KATT, KILO, WRUF.
GREGG ROLIE “Gragg Rolis” (Columbia) 19/2 (18/1)

Adds: KLAQ, KEZE. Heavy 2: WRIF, KRQU. Medium 12 including WDVE, KLOL, KFOG, KOME, KISW,
WCKG, KDJK, WHMD.

BIG DADDY “‘Msanwhlle . . . Back In The States™ (Rhino) 17/8 (11/8)

Adds: WNEW, KZEW, WLUP, KMET, WRDU, WRQK, WWTR, KTCL. Heavy 1: KBCO. Medium 7
including WBCN, WXRT, WQFM, WQBK.

MONDO ROCK ‘*Mondo Rock” (Columbia) 15/2 (15/6)

Adds: WLAV, KSTM. Heavy 0: Medium 13 including KTCZ, KBCO, WRCN, KLAQ, WONE, WTUE.
DON HENLEY “Buiiding The Perfect Beast” (Geffen) 14/4 (10/2)

Adds: KGON, WXLP, KGGO, WOOJ. Heavy 3: WLLZ, KBPI, WZZO. Medium 9: WBCN, KUPD, KINK,
WIMZ.

ROBIN TROWER *‘Beyond The Mist” (Passport) 13/2 (12/5)

Adds: WQFM, KNCN. Heavy 1: WRIF. Medium 6 including WLLZ, KBCO, WFYV, WHMD, KUFO.
CURE “The Head On The Door™ (Elektra) 12/4 (8/1)

Adds: WBCN, KSTM, KTCL, KRQU. Powers 3: Heavy 5 including KROQ, WHFS, WLIR, KCGL. Medium
4 including WXRT, KBCO.

UNTOUCHABLES “Wiid Child” (MCA) 12/3 (1173)

Adds: WXRT. Heavy 1: KTCL. Medium 8 including KAZY, KBCO, KROQ, WHFS, WONE, KEZX, KTYD.
PROPAGANDA *‘A Secret Wish”’ (island) 10/1 (9/1)

Adds: KSTM. Powers 1: Heavy 2: WLIR, KCGL. Medium 8 including KTCZ, KBCO, WHFS, CHEZ, WIZN,

NEW & ACTIVE — Records building in airplay and coming closest to charting. Numbers indicate total
reports/adds; e.g., 40/20 means 40 total reports and 20 adds. (Figures in parentheses are last week’s data)}
Checked records are among the week's most added New & Actives.

MOST ADDS — This week's most added records.

HOTTEST — This week’s records receiving the most power reports.
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152 Current Playlists

I

Five stations reported a frozen
playlist this week.

KKDJ/Fresno J
KSRR/Houston
WCMF/Rochester
WHCN/Hartford
WHJY/Providence

Two stations failed to report
this week. Their rotations
were frozen.

CFNY/Toronto
WDIZ/Orlando
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‘ WASHINGTON REPORT I

BROADCASTERS ON NOTICE

Senators Deplore
Negative Ads, Back
Free Response Time

After several months of delays, the Senate Commerce
Committee this week held its first hearing on legislation
(S. 1310) requiring stations to provide free response time
to counter negative pohhcal ads, unless the attacking can-
didate makes the criticism in person. The mere mention of
an opponent’s name would qualify the spot as negative.

While Chairman Jobn Danforth
(R-MO) said the terms of his bill
’t“lockedmoomwe"nwu

poli
tees (PACs). But it's clear that
radio, with its immediacy and per-
vasive reach among voters, will al-
most surely be included in any leg-
islative solution.
Packwood Warns
Broadcasters
Sen. Bob Packwood (R—OR) who
from

annabommfomwhenheseeks

reelection next year, issued a sterm
: “There is

late the problem itself, I think Con-
gress will try to. It wouldn't get to
tlmtstage:!mebmdcastmedm
would exercise self-restraint” in
accepting independent ads, which
don’t enjoy the same guaranteed
access to the airwaves as ads plac-
eddlmctlybytaleralcandmaws
Retiring Sen. Barry Goldwater
(R-AZ), the target of withering ads

out of the damned business,” Gold-

water gmmbled “I'm getting

Going well beyond Danforth’s
proposal, Sens. Fritz Hollings

Baker continued, “I believe that
if a candidate for public office has

NEW/S BRIEFS

Denver, Zappa Headline
Senate Porn
Rock Hearing

Performers John Denver and Frank
Zapps will be among the witnesses
testifying next week {9-19) when the
Senate Commerce Committee opens
its long-awaited hearing on the issue
of so-called "porn rock™ lyrics.

Other witnesses wiil be NAB Presi-
dent Eddie Fritts; RIAA President
Staniey Gortlkov; Cerphe Caldwell,
WWDC (DC-101¥Washington per-
sonality; National PTA VP Millle Wa-
terman; KAAM & KAFM/Dallas Exec.
VP/GM Wiilliam Steding; Robin Saba-
tini, WRKC/Camp Springs, MD; and
as-yet-unannounced leaders of the
Parents Music Resource Center.

The hearing opens at 9am in Rm.
235 of the Russelt Senate Office
Building in Washington.

$10,000 Fines Upheld
For KWOD, WDLP

The full FCC has turned down
KWOD/Sacramento's appeal of a
$10,000 fine for causing “spurious
emissions™ by failing to construct its
antenna in compliance with the terms
of its construction permit.

Rejecting KWOD's application for
review, the Commission said the sta-

John Denver

tion was solely responsible for correc-
ting the problem, and could not shift
blame to a consulting engineer, or to
another station which could have
helped by raising its antenna.
Meanwhile, the Mass Media Bureau
refused to lower a $10,000 fine for
WDLP/Panama City, FL for mislead-
ing promotional announcements about
the value of prizes in a station contest.
In other actions, WKLH-AM & FM/

Frank Zappa

St. Johns, MI was fined $4900 for
failing to maintain a main studio in its
community of license; WKBH/Mol-
men, Wi was assessed $2850 for
EBS violations, lack of a locked fence
around its antenna, and failure to do
equipment performance measure-
ments; and WANO[Pinevllle, KY was
hit for $750 due to a malfunctioning
high voltage safety interlock system
for its main transmitter.

“Frankly, I'm glad I'm
getting out of the
damned business.”

— Barry Goldwater

“If the broadcast industry
doesn't regulate the
problem itself, | think
Congress will try to.”

— Bob Packwood

something bad to say about his op-
ponent, he should say it himself, on
the platform, on radio, on televi-
sion, or wherever.”

The American Civil Liberties
Union (ACLU) opposed the bill as
“subtle censorship costumed as

good government legislation.” And
a prime user of negative ads, the
National Conservative Political
Action Committee (NCPAC), call-

to denounce

he can shut up his opposition with
laws like this.”

FM Drop-In Glut Keys
Broadcasters’ Fear

Can 19 radio stations survive in markets with a popula-
tion of only 60,000 people? Broadcasters in the Florida
Keys think the answer is a resounding “no” and have tak-

en their case to the FCC.

da Keys Radio Association. They
chipped in for economic and engi-
neering studies, and ultimately a
petition for reconsideration, asking
the FCC to put a freeze on the three
new allocations.

So far there’s been no Commis-
sion action on their plea. However,
the Fowler FCC is well-kmown for
its hardline “marketplace” philos-
ophy, which holds that the agency
Mdmreeemmmctactomb—

160,000 listeners — nearly three
times the population of the Keys.
One of the leaders of the anti-
drop-in effort is John Galanses,
who until last month owned
WKFZ/Plantation Key: “I think
one station in three is making
money,” he observes. “All the rest
are for sale. And I know of several
stations that have no teletype and
no network. If you're going to do
any public service at all, you've got
to have an economic base.”
Galanses and his group were
Martenedwl'ﬂxNRBAﬁledapeh
tion at the FCC supporting their
poaﬁan In a recent report to

cense as many as
and then let them battle for surviv-
al

Local broadcasters counter that
oversaturation will so dilute profit-
ability that most stati will be

s, NRBA President Bernie
Mann called the situation “ridicu-

cationnlnewF'Msuﬁmsisnm

forced into jukebox status, denying
liswnersmelocalnewsandpubhc
affairs stations are
programasservwetome“pubhc
interest.”

There are now 12 stations serv-
ing the 60,000 residents of the
narrow, 110-mile stretch of islands.
CPs have been issued for three ad-
ditional stations now under con-
struction, and a hearing is under-
way to award yet another channel.
Adding three drop-ins under Dock-
et 80-90 would raise the total of
mdxostanonsmﬁxemgontols

ding to an

and will
hannmepnbhcmlem Mann

One local broadcaster who’s not
too worried is WKIZ & WFYN/Key -
West President/GM Gayle Swol-
ford. “My philosophy is let them
come,” says Swofford, who never-
theless believes the FCC is making
a “big mistake” by failing to
recognize that a single station
serves only a narrow slice of popu-
lated land. “The fish don't listen to
the radio,” he notes. -

Along with WKFZ, other mem-
bers of the Florida Keys Radio As-

study

prepared by Fraser, Gross and
k, markets with that many
stati usually serve at least
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are WWUS/Pine Key,
WKRY/Key West, and three Mara-
thon stations, WMUM, WFFG, and
WPLC.
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Smt fFseck BOMIZ & JAGGER 22-6 W8SXChariseton, 5C tortests o8 e
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Cauty X0OL & THE GANMG 3- 1
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Som Souaan 13-8 . POINTER 81, 0- A-MA 14-5 Sy |
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MOST ADDED
Thompson Twins
Tears For Fears
Glenn Frey
Bryan Adams

MIDWEST

Kool & The Gang

HOTTEST
Dire Stralts

Phil Coilins
A-HA

WEST
MOST ADDED HOTTEST
Thompson Twins Dire Straits
Gienn Frey A-HA
Tears For Fears Ready For The World

| MIDWEST |

‘ PARALLEL TWO

| WKDDiAkron, OH
Mert Patrick
GLENN FREY
BIART
JAN FAMMER
THOMPSON TWINS
HUEY LEWIS & THE
Hottest:
PHIL COLLINS 2-1
DIRE STRAITS 4-2
JOHN COUGAR 10-8
A-BA 20-10
EARG FOR FEARS 36-26

WKAUIAgpleton.Oshhozh. Wi
RossTaylor
DOR HENLPY

I A-HA 14-10

WRQC/Claveand, OH
Scort Howirt

TEARS FOR FEARS
JAN AAMMER

DON HENLEY

FREDDIE JACKSON
THOMPSON TWINS

CHEECH & CHONG

Hotbo#t :

DIRE STRAITS 3-1

PRINCE 5-4

KOOL & THE GANG 8-5
A-RA 14-7

READY FOR THE WOR 1B-12

WNCIHColumbus, OH
Mevariwhasler

GLENN FREY
READY FOR THE WOR
Hotteat s

A I2-B
A-HA 13-9
KOOL t THE GANG 15-10
b KENNY LOGGINS 20-14
WHITNEY HOUSTON 21-15

KIK/Davenport, 1A
Jir O Hers

EYAN ADAMS
PAL YOUNG {dp)
THOMPSON TWINS

CARLY STMON

GINO VANNELLI

Roteest:

PHIYL COLLINS 3-1

DIRE STRAITE 4-2

READY FOR THE WOR 23-15
STEVIE WONDER 75-19

AN HAMMER 33-24

WGTZ/Dayton, OH
John Robertson
SLENN FREY

ARG

STARSHIP
COREY HART

Hottest:

DIRE STRAITS 3-1
PRINCE 5-¢

naDoRNA 10-6

ROOL & THE GANG 13-7
A-BR 14-9

KANQ/Des Moines. 1A
Gillan/Finch

HADONIOA
Hottest

BLLLY JOEL 10-3

READY FOR THE WOR 25-10
PRINCE 22-22

MADONNA D-25

A-HA 28-28

KZIQiDuluth, MN
MichasisiHerman

TEARS FOR FEARS
SRYAN ADAMS

GLENN FREY

COREY BART
THOMPEON TWINS
Hottest:

PHIL COLLINE 2-2
KGOL & THE GANG 6-3
GIRE STRALTS 5-4
MADORNA 10~7

JOHN COUGAR 22-15

WSTO/Evenyuills, IN
Chria Tavlor

nane
Hoteast :

KOOL & THE GANG 1-1
DIRE STRAITS 2-2
ARETHA FRANKLIN 3-3
MOTLEY CRUE 9=8
JORN COUGAR 10-10

WMEE/Ft Wayne, IN
Tony Richards

HEART
BRYAN RDAMS

HUEY LEWIS & THE
GLENN FREY

TEARS FOR FEARS
Hottest s

DIRE STRAITS 5-1
PHIL COLLINS 4-2
KOOL & THE GANG 95
JOEN COUGAR 86
HADORNA 12-8

WGRD/Grand Rapids. MI
SwirtStavens

A-HA

GLENN FREY

ABC

Hottast :

PHIL COLLINS 31
DIRE STRAITS 5-1
JOHN COUGAR 15-9

JOHN CAPFERTY 16-10
BOWIE & JAGGER 21-12

W2PLlindleregotis, IN
John Miles

none
Hottest :

MOTLEY CRUE 1-1

HUEY LEWIS & THE 2-2
DIRE STRAITS 3-3
KOOL & THE GANG 4-4
COREY HART 5-3

WKFR/Kalamazoo, M1

Terry Weinacht

wvznmr (ap)
TEARS

FREDDIE JACKSON (4p)
Hottest:

JOHN PARR 2-1

A-HA 16-9

READY FOR THE WOR 27-17
STEVIE WONDER 3-29
BRUCE SPRINGSTEEN D-33

WVIC/Langing. MI
Meloney/Kitiredge
BOWIE & JAGGER {(4P)
DON HENLEY {
HUEY Ll\lu & THE (dp)
Hotte
PHIL ooLLms 11
PRANKLIN 3-2

Koo!
BILLY JOBL 7-6

Z104/Madison, Wi
Litge/Hudson

TEARS FOR FEARS
STARSRIP

Hottent 1

DIRE STRAITS 2-1
BILLY CRYSTAL 3-3
WHAML

PHII, COLLINS 11.8
JAN HAMMER 32-15
KJ103/Okishama City, OK
CahillAlexendar

COREY HART

PREDDIE JACKSON
THOMPSON TWINS
STARSHIP

Hottest :

PHT, COLLINS 4-1

o AR 13-6
READY FOR THE WOR 18-11

-HA 22-14

STING 23-15

KOFMiOklahoma Clry, OK
CoopariCasay

LOVERBOY (dP)
EDGIE MURPHY (dPp)
THOMPSON TWINS (ap)
nomus DAY fap}

JmN Fm 1-1

DIRE STRAETS 9-2
KOGL & THE GANG B=5
PHIL COLLINS 10-6
STEVIE WONDER 26-18

KOKQ/Omaba. NB
Taylor/Dean

muns FQl FEARE
[
'l'mnrscu T‘HINS

Houe-t
DIRE STRALTS 3-1

READY POR 'mz HOR 17-8

KZ83/Paoria, IL
Keith Edwards

MADORNA 12-8

WZOK/Rockiorg, IL
McGeaDont

ABC
PAUL vomx;
DON_HENLE!

EARS ron Feas (dp)
COREY HaRT {dp)
WHITNEY HOUSTON
Hottsat t

PIRE STRAITS 4-1
PHIL COLLINS 3-2
A-HA 18-8

JOEN COUGAR 16-9

WIOG/Saginaw-Bey City, Mi
Balcher/Shannon

ARR 2-1
PHIL COLLINS 3-2
DIRE STRAITS 4-3
TINA TURNER 5-5
L & THE GANG 21-9

WRONToldeo, OH
Jos Thomaa

BRYAN ADAME
THOMPSON TWINS
NIGHT RANGER
FREDDIE JACKSON
TEARS POR PEARS
CHEECH + CHONG
Hottest

HUEY LEWIS & THE 1-1
PRIL COLLINS 2-2
DIRE STRAITS 4-3
READY POR THE WOR 11-5
JAN HAMMBR D-8

KAY107/Tuisa. 0K
BsinStephens

TEARS FOM TTARS
BRYAN ADAMS

GLEMWM PREY
BRUCE_SPRINGSTEEN
0OM ML

PHIL wu.ms 3-3
¢ 5=4r
BILLY Jan. &5

KEYN-FM/Wichita, KS
Brooks/Psarman

STARSHIP

TEARS FOR FEARS

THOMPSON TWINS

Hotteat,

PHIL COLLING 1-1

TINA TURNER 2-2

ROOL & THE GANG 5-3
NNA §-8

STING 18-15

KKRO/Wichita, KS
Jeck Oilvar

HOOTE

THOMPSON TWINS
JANE WIEDLIN

GLENN FREY

Hottests

DIRE STRAITS 61
PHIL COLLINS 4-2
KOOL # THE GANG 8-4
JORN COUGAR 17-%
A-AA 31-19

WHOT Youngstown, OH
Dick Thompson

BRYAN ADAMS
ROGER DALTREY
COREY HART

on!co BOINGO (dp)

Dm or ALIVE {ap)
HEART

THOMPSON TWINS
oD (ap}
BILLY CRYSTAL {dP)
Hottest:

READY FOR THE WOR 17-11
BOWIE & JAGGER 24-15

PARALLEL
THREE

KYYY/Blsmarck, ND
Bob Beck
THOMPSON TWINS
HOOTERS

HEART

BRYAN ADAMS

TEARS FOR PEARS

OHD {apP)

Fot test ¢

DIRE STRALTS 3-2
PEIL COLLINS 6-3
A-HR 16-10

JOMN COUGAR 16-12
BOWIE & JAGGER 31-17

WBNQ/BIoomington, IL
Justin/Robbins

TEARS FOR PEARS
THOMPEON TWINS
HEART
cueap TRICK (dp}
Hottese:

JOHN PARR 1-1
PHIL COLLINS 2-2
PRINCE 3-3

DIRE STRAITS 44
A-HA 16-7

WEW B/Bloomington. (N
Jim Clouse

ROGER DALTREY
THOMPSON TWINS
SIMPLY RED

COREY HART
Hotteot:

PHIL COLLINS 3-1
DIRE STRAITS 7-2
MADONNA 13-8

JOHN CAFFERTY 20-14
STING 23-18

WCIL-FMiCarhandala. IL
Tany Waltakus

STING

ABC

BRYAN ADAMS (dp)

CHEAP TRICK (dp)

BILLY CRYSTAL

COREY HART {dp)
Hotteats

DIRE STRAITS 1-1

KOOL & THE SANG 2-2
CHAMPS 16-4

NIN BDITION 13-7
READY FOR THE WOR 26-9

KKRQICeder Rapids. 1A
Ted Jacab:

none
FHotteats

XOOL & THE GANG 22
DIRE STRAITS 4-4
PHIL COLLINS 5-5

KQCR/Cedar Rapids. A
DixonfHarmon

TAN HMMMER
R’

EART
THOMPSON TWINS

ROGER DALTREY (ap}
ABC

Hotteats
DIRE STRALTS 7-1
PHIL COLLINS 6-2

-3

MADONNA 18—
WHITNEY HOUSTON 23-14

KCMQ/Columbla, MO
Tuttin/Baker
THOMPSON TWINS

ABC

A-HA 25-19

¥94/Fargo. ND
Anderson/Peime
XOOL & THE GANG

HAMME

THOMPSON -nvms
Hottests

DIRE STRAITS 5-1
PHIL COLLINE 3-3
JOHN COUGAR 11-8
GODLEY & CREME 12=9
A-HA 18-12

KKXLFMIGrand Forks, NO
Nordina/Right
PAUL YOUNG

Hottests

DIRE STRAITS 8-1

KOOL & THE GANG T=§
MADONNA 12-9

A-8A 15-11

READY FOR THE WOR 18-13

WAZY/Lataystts, IN
SracyiLouizon
LOVERBOY (ap}

THOMPSON TWINS
HALL & OATES
Hottast:
1-1
DIRE STRAITS $-3
KOOL & THE GANG 13-7
READY POR THE WOR 17-8
el COUGAR 15-9

KFRX/Lincoln, NE
Tracy Johnson

TEARS FOR FEARS
BRYAN ADAMS

a:ucz srxmos'rz!:u
Hot
mur, SotLins 2-1
WHAMI

PRINCE -4
DIRE STRALTS 7-5
ROOL & THE GANG 9-6

KGGG/Rspid City, 5D
Phil Witson

GODLEY & cnm! tap)
TEARS m PEARS

Hottes

DIRE sﬂu\:'rs 2-1

A-HA 16-8

READY FOR THE WOR 17-10
DON HENLEY 31-21

JAN HAMMER D-27

KKLS/Rapid City, §D
SherwirsPiper

oMD
GLENN PREY
THOMPSON TWINS
COREY HART

JANE WIEDLII

mtuce SPI‘UNGSTS‘EH

p)uncz 1

JOHN PARR 3-
DIRE m':uu'rs 4-3
PHIL COLLING 5-4
JOHN COUGAR 13-8
99K G/Salins. KS
Danny Coil

THOMPSON TWINS
TEARS FOR PEARS
JANE WIEDLIN
FREDDIE JACKSON
DON HEWLEY
Hotelitv
JOHN PARR 2-1

DIRE s‘rlu\n's 5-2

PHIL cuu.ms 4-3

A-HA

READY Pm! THE WOR 27-17

KKRCiSioux Falls, SO

* Dan Kisley

Hottaat ¢
DIRE STRRITS 5-1
GODLEY & CREME 20-12
A-HA 23-13

READY FOR THE WOR 27-14
BOWIE & JAGGER 28-16

U93South Bend,.IN
J.K. Dearing

Hotteet :
READY FOR THE WOR 20-3
WHAM| 13-

PRINCE 28-5

JOHN COUGAR 15-12
HOWARD JONES 26-21

KWTO-FM/Springfiokd, MO IL wsP Point W)
Mike Schmidt Moore/Lawlsy Boutay!SteHan
L= THOMPSON TWING TEARS FOR FEARS

1E WONDER
BRUCE SPRINGSTEEN FREDDIE JACKSON HERET;
DON_ HENLEY ROGE GLENN FREY
PAUL YOUNG JANE HITDLN THOMPSON TWINS
Hottest : MR. MISTE N g“m’f '("3':;“

CHEECH & CIDNG A

RIATESIRASFSES AL Hotteat: a2 Hottest:

ROOLJERTRENC NG, V82 DIRE STRAITS 1-1

PRIL COLLING B-3

oL KOOL & THE GANG 6-4
JOHN COUGAR 8-6 e

READY FOR THE WOR 13-9

AHA 14-11

JOHN COUGAR 16-12

DIRE STMITS 1-1
A-HR

Mo'rr_n cwuz 2-3
MAZONNA 10-4
DON HENLEY 15-20

PARALLEL TWO

Fs, K . CA

SuckeriRountres NM Carey Edwards

BRUCE SPRINGSTEEN STARPOINT

PAUL YOUNG &

STARSHIF HIGHT RANGER

DON HENLEY TEARS FOR FEARS
BRYAN ADAMS KELYMASOD

GLENN FREY OMD

TEARE FOR FEARS POWER STATION
‘THOMPSON TWINS KATE BUSH (dp)
Hattest: Hottast:

JOHN PARR 1-1 READY POR THE WOR 2-1

DIRE STRAITS 6-2 DIRE STRAITS 5-2

KOOL & THE GANG 1046 MADORNA -4
MADONNA 12-7 JOHN PARR 9-§
A-HA 18-8 A-HA 23-16
KEXX/Bakoratiokd, CA KYNO-FM/Fresno, CA
Squirss/Kamper Walker/Davis

DON HENLEY PAUL YOUNG

HRYAN ADAMS HALL & OATES
Hottest: COREY HART

KOOL & THE GANG 3-1 BRYAN ADAKS

DIRE STRAITS 4-2
MADONNA %-3
WHITNEY HOUSTON 20-1
READY FOR THE WOR 22 13 BIRE vﬂun's 42

CHEECH & CHONG (&p}
ot test:

A
KQXR/Bekersfiald, CA :go:. & THE GANG 11-8

Doug DeRoo SRSl
WHITNEY HOUSTON KOMQiHonoklu. HI
STEVIE WONDER Kime Akena

THOMPSON TW NS
FREDDIE JACKSON BEART
THOMPSON TWINS

Hottast : COREY HART
DIRE STRALTS 1-1 CHPECE & CHMOXG
KING 16-7 ru\mucz WHLTE

otte
Pan. cou.ms 2-2
& THE GANG 3-3
Dxu srmu'rs 10-5

Kool
STING 22-11

KSKD/Salem. OR
Len E Mitcheit

THOMPSON TWINS

DEAD OR ALIVE

MR. MISTER (dp)
ANT (dp)

TALKING mgs (ap)
ROGER DALTREY (dp)
Hotte st s

DIRE STRAITS 1-1
JOHN PARR 2-2
WHAM) 3.3

PRINCE 4-4

A-HA 10-5

KODON-FM/Sslinas, CA
Kirk Cliatt

GLENN FREY
FREDDIE JACKSON

THOMPSON TWINS
CHEAP TRICK (dp)

KDVV/Topska, KS:
Kpvin Rabart

JANE WLIEDLIN
PADL YOUNG

THOMPSON TWINS
COREY HART

GLENN FREY

Hotteont :

DIRE STRAITS 1-1
BILLY JOEL 4-3
WHITNEY HOUSTON 11-4
STING 16-15

STEVIE WONDER 33-21

KBOZ FMiBoreman, MT
Michaal Hease

CHEAP TRICK (@p)
GLEZNN PREY
TEARS POR FEARS
BRYAN RDAMS

AnC

STARSHIP

Hottests

DIRB STRAITS 7-1
HIL COLLINS 5-4

mol.. & THE GANG 6-5

JCHN COUGAR 14-12

READY FOR THE WOR 22-15

KTRS/Caspor. WY
Todd Cavaraugh

GINC uumnl.l (dp}

JACK WAGNER {dp)
HUEY LEWIS & THE

KOOL & THE Gnu: 5-2
DIRE STRAITS -3
9-4

READY POR THE WOR 20-1: A-HA 12-8

STEVIE WONDER 30-20

KCPX/Salt Laks City, UT
AushanvMain

TRARS FOR FEARS

Hotteat:

A-HA 2-1

DIRE STRAITS 8-2
ROWIE & JAGGER 26-{4
JOHN CAFFERTY 22-19
TEARS FOR FEARS D-38

KZ2UiSpokene, WA
Bill Stairs

0 THOMPSON TWINS
DIRE STRAITS $-1
JOEN PARR 1-2

TINA TURNER 2-3
PRIL COLLINS 3-4

KRQ/Tuscon. AZ

GLENN FREY (dp)

COREY HART (ap)
RT

MAURICE WHITE

JOHN PARR 4-2

STRAITS 8-3
PHIL COLLINS 7-4

KKAZIChayenne, WY
John Remsay

un4n

TEARS POR FEARS
BTARSHIP
POWER STATION
HEART

THOMPSON TWINS
EHotteat s

DIRE STRAITS 4-1
KOOL & THE GANG 10-5
JOHN COUGAR 17-11

STEVIE WONDER 36-26

KOZE/lLswiston, 10
Jay McCal

ROGER DALTREY
THOMPSON TWINS
FREDDIE JACKEON
UR, MISTER
TEARS FOR FEARS
Hotteet :

DIRE STRAITS 1-1
JOHN COUGAR 8-S
A-HA 14-8
SCRITTL POLITTI 21-13
STING 27-17

KHTX/Aenc, NV
John Chommie
HALL & OATES
DON HENLEY +

DAVID FOSTER
ROMABTICE

POINTER SISTERS 13-10 EDDIZ MURPI

PARALLEL

KGOT/Ancharage, AK

KF96/Boiss. 10 WHAML B-7
READY. FOR THE WOR 18-1
Larry Ooss Rcten:
DON REMLE
TEARS FOR FEARS KLUC/La+ Vegas, NY
GLENN FREY Richards/Chris tlan
THOMPSON TWINS
FREDDIE JACKSON CORTY EART {dp} FRINCE 9-5
:g::".“-‘” HEART (dp)
2 BCRITTI POLITTI (dp)
2!:: s‘er'rs -1 GLENN PREY Gillle!Johnaon
WITNEY. HOUSTON 12-5 et e
READY FOR THE WOR 18-6 porrast:
STING 14-7 7.2
DIRE SYRAITS 9-4
KIYS/Botse, ID READY FOR THE Won 16-7 Hoteast:
Tom Evens KENNY LOGGINS 21-17
A-HA 31-21 DIRE
usdo
THOMPSON TWINS KFIV/Modesto, CA
AINGO BOINGO (dp) Russ Novak A-HA 17-11
CHEAP TRICK (ap)
ROGER DALTREY BRYAN ADAKS
ICATERBUSH THOMPSON TWING
DEBARGE POMER STAT [ON
COREY HART GLEWN FREY
Hottent: . GING VANNELLI
IRE STRAITS PAUL, YOUNG
B-HA 5-3 Hortest: THREE
DAVID POSTER 12-6 OFN PARR 1-1
MADORWA 11-7 L COLLINS 4-2

PHL
READY FOR THE WOR 15-11 sz sﬂuu-s 7-3

KIKX/Calorade Springs, CO
Jahn Dantzar

Rzam' FOR THE WOR 21-

pa—— KO9¥Modaste, CA
viE R
THGMPSON TWINS CazmCresy
DEAD OR ALIVE

GINO VANNELLI (ap)
MR. MISTER {dp)
OINGO BOINGO {dp)

JANE WIEDLIN
THOMPSOR TWINE
FREDDIE JACKSON
PAUL YOUNG (dp)

FREDDIE JACKSON (dp)  oMD (dp)

JANE WIEDLIN {dp} Hottest :

Hottest : KOOL & THE GANG 4-3
PAIL COLLINS 3-1 WHAME 7-4

WHAM| 4.2 DIRE ETRAITS B-5

WHITNEY HOUSTGH 10-8
STING 25-17
READY FOR THE WOR 13-8

KIMNiDenver. CO Randy Robhing
Evickaor/Porex

DON HENLEY
READY FOR THE WOR L3

-9
TEARS FOR FEARS mgn DALTREY

JORN CAFFER FONPSON THINS
BEYAN ADAMS CoERCh £
Ho MAURICE im!'rz tap)
nmx Hux'rs -1 Nottasts

THE GANG 5-4 KOOL & THE GANG 2-1
-rmn TuRNER B8 DIRE STRAITS 4-3
TEARS FOR FEARS 10-10  poINTER SISTERS 13-12
A-HA 3 BOWIE & JAGGER 21-17

KSNOIEugene. GR JAN HAMMER 35-20

Shayne/Newman

GLENN FREY
THOMPSON TWINS

KPOPiSacramento, CA
David Gariano
NIGHT RANGER
TEARS POR FEAI

a1No wun-a.m Pl RS

Hore JAR HAMMER

DIRI! STRALTS 1-1 BRAN ADAMS

10-8 IFO VANNELLI

nmmr PoR THE WOR 17-1€ gy

WHITWEY HOUSTON 16-11  potiqmes

BOWIZ & JRGGER 23-17 KOOL & THE GANG 1-1
PHIL COLLINS 2-2

KBOS/Frasno, CA TINA TURNER 3-3

Krik Van Kama DIRE STRAITS 7-4

WHITNEY ROUSTON 12-5
STEVIE WONDER
THOMPSON TWINS
COREY PARS
CHEECH & CHONG
oMp
DEAD OR ALIVE

Hottest:
DIRE STRALTS 4-1

WHAM| 6-5

MADONNA 10-8

A-AA 14-9

READY FOR THE WOR i8-1C

Kay Taylor

ARETHA FRANKLIN
=12 rpMpsON TWINS
FREDDIZ JACKSON
COREY HART
HR. MISTER
DEAD OR ALIVE
Hottest:
DIRE STRAITS 4-1
A-RA 10-4

Y
'rmnrsml TWINS

MADONNA 18-11
STRVIE WONDER 3020
STARSHIP B-32

READY POR THE WOR 12-5
MNA 7-6

BONIE & JAGGER 15-8
KYYA/Bittings. MT
Charlie Foxx

STARSRIP
FPOR FEARS

KCAQ/Oxnasd Venturs, CA me FREY

Hortest :

PHIL COLLINS 3-1
DIRE STRAITS 4-2
WHAM| 9-

MADONNA 14--8
JOHN COUGAR 16-12

KFMW/Weterloo. 1A
Moark Forter

TEARS FOR FEARS
TALKING HEADS (@p)
THOMPSON TWINS
Hottests

DIRE STRAITS 1-1
O PARR 2-2

PRINCE 11-5
MADONNA 13=7
A-HA 16-11

KWNZ/Reno, NV
Skekes/Davis

TEARS POR FEARS
THOMPSON TWINS

BEYAN ADAMS

HEART

FREDDIE JACKSON

JANE WIEDLIN

Hotteats

DIRE STRAITS B-1

READY FOR THE WOR 17-13
JAN HAMMER 24-16

KBIMRoswsll, NM
Miks Shaw

JM HAMMER

GLZNII FREY

HART
noc:n DALTREY
SCRITTI POLITTI
Hotteat:
JOHN PARR 1-1
DIRE STRAITS -2
WHAM( 3-4
KOOL & THE GANG 8-5
MADOHNA 9-7

SLYS8/Sen Luis Onispo. CA
Joe Colling

GLENN FREY

EDBDIE & THE TIDE

COREY RART

FREDDIE JACKSON
SCRITTI POLITTI
THOMPSON TWINS
Hottest:

JOHN PARR I-1

DIRE STRAITS 5-2

PHLL COLLINS &-3

A-HA 15-10

READY FOR THE WOR 18-14

K20ZiSen Luls Oblepo, CA

DAVID FOSTER {dP)
SCRITTI POLITTI

GLENN FREY

THOHPSON TWINS

CHEECH & CHORG (ap)
Hottcet:

DIRE STRAITS 1-t

KOOL & THE GANG 6-3
OINGO BOINGO 19-11
READY FOR THE WOR 24-14
STEVIE WONDER 26-16

OK9ETriCities
LeMestor/O'Brian

‘THOMPSON TWINS
JANE WIEDLIN
X

COREY HART
Hottest :

KOOL & THE GANG 11-4
JOHN WAITE 7-5

READY FOR ‘mz WOR 28-17

Music Key: (DP} indicates the song is getting play dur-
ing certain parts of the day and/or night. {RA) indicates
the song was dropped from the playlist then readded.

R&R FRIDAY, SEPTEMBER 13, 1985/151




Paraliel I: Seiected stations in major
markets that are format dominant and/
or exert a significant national influence.
Paraliel Ii: Selected stations in sec-
ondary markets that are format domi-
nant and/or exert a significant locel or
ragknal influence. This parallel may a-
$0 contain some mejor market stations
that do not qualty for peraliel one status.
Paraiiel llk: Selocted stations in smalier
markets that are formnl daminant and/

ary market stations that do not qualify
for parallel two status.

238 Reports

JOHN DOE
“Hit Song" (Anylabel
& Sogg | Anjtébe))

100/25 44%

00/25 — 100 CHR reporting stations on
it this week including 25 new adds.

4% - Porcantags of thia weeks re
porters playlng

Reglonal Reach — Percentage of reportars
playing the song within each ragion.

National Summary

Up 51 = Number of stations maving

Debuta 20 — Number of sations
dabuting the sang this week.
Samed — Numoer of stations report-
ting n0 movement this
week, On to On, Add
t0 On, 313, etc.)
Down 0 — Number of stations moving
it down on thew cl
Adde 25 — Totl vt stotons
20ding it thvs w

ABC
Be Near Me (Mercury/PolyGram)
LP: How To 86 A Zikonare

e 2321

BRYAN ADAMS
One Night Love Affair {A&M)
LP Reckiess

198/82 80%
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JOHN CAFFERTY & BEAVER BROWN BAND)
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C-+T-Y (Scotti Bros CB!
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DAVID BOWIE & MICK JAGGER
Dancing in The.. (EMI America)
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CHEAP TRICK
Tonight It's You (Epic)
LP: Standing On Tha Edge

o 460
oy 355
e

it

= e
o g | g
o 21-36 oy
|
xzaL a-12 ]
= .
| 5
‘ l 5 i
wLs 2s.2e 1 ES
B | |Re
= fams
=2 | I
e &

PHIL COLLINS
Don't Lose My Number (Atlantic)
LP. No Jackel Required

2410 %

xeiar 5%

ROSER DAL
After the Fire (Atiantic}
LP-Under A Raging Moon

DIRE STRAITS
Money For Nothing (W8)
LP: Brothers In Ams.
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GLENN FREY
You Belong To The City (MCA)
LP: Marmi Vice TV Soundtrack.

EL DeBARGE with DeBARGE
You Wear It Well (Motown)
LP: Riythm Of The Night

5104 028

DAVID FOSTER
Love Theme From St Eimo's Fire
LP: St Elmo's Fire Soundtrack (Atlantic)

9818 %
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GOOLEY & CREME
Cry (PolydorPolyGram)

LP: The History Mix Vokume 1




WHITNEY H

OUSTON
Saving All My Love For.. {Arista)
P: Wikimey Houston

AMY GRANT JAN HAMMER HOOTERS
Wise Up (A&M) Miami Vice Theme (MCA) And We Danced (Columbia)
LP Unguarded LP: Miam Vica TV Soundirack LP: Norvous Night
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FAEGDIE JACKSON
You Are My Lady (Capitol)
LP. Rock Me Torght

KOOL & THE GANG

Cherish (De-LitaPolyGram)

LP Emangency
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COREY HART HALL & OATES with DON HENLEY
Boy In The Box (EM! America) RUFFIN & KENORICK Sunset Grill (Geffon)
LP Boy In The Bax The Way You Do.. (RCA) LP: Building The Parfect Beast
LP: A Nite At The Apolko Livel h
13489 182/28 T3%
5o e
o regionat
b l, @
R I
e o
HEH CRR
@ s 1-n
nox 2073
hven it
wasy bl o™
nos gm aa Ly (meyn o
: b

o35 2

ez 2724
o158 1314

iH
¥

[T

gt

b
ey
@ 100

i

i
"773

2208 % mriot
ogima1 Sammary
fry ar 191
o ore 3
5 5 e 17 =y
"o o © LIFCD
Yo aos » =4
eton 1a-3
| sue 2 el
st
ot =
Klos ¢
ik 1.

nars
a1

{EashaanRtiid |
pridfragdncy

L

karsi 75
13
s 3
-3
rer 103
b
b=
i3
a1

LOVERBOY
Lown’ Every Minute.. (Columbia)
P Lovin' Every Minute O ft
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Parsieis Continued on Page 154 )

Picture
Yourself
in RsaR.

If something’s
happening at
your station or
company —
send R&R the
photo and we’ll

put it on the

Picture Page.

RADIC & RECORDS

1930 Cantury Park W.
p Los Angeles, CA 30067
(213) 563.4330
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MADONNA
Drass You Up (Srews)
LP:Like A Vigin

NIGHT RANGER
Four in The Morning (Came/MCA)
LP.7 Wishos

o 1517

JOKN COUGAR MELLENCAMP
Lonely OF Night (Riva/PG)
LP: Scarecrow

404 7%
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OINGO BOINGO
Weird Science (MCA)
LP: Soundtiack Werrd Science
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SURVIYOR
First Night (Scolti Bros./C8S)
LF: Vaal Sigra
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THOMPSON TWINS
Lay Your Hands On Me (Arista)
LP: Here's To The Futre :

JOHN WAITE
Every Step Of The Way (EM! America)
LP: The hask Of Siles
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371) THE GUITAR GREATS, John Tabler & Stuart Grundy Profiles
based on in-depth interviews with masters of electric quitar, B.B King, Enc
Clapton, Carlos Santana, Pete Townsend, and 10 others. This fascinating book
covers each artist's musical background, innovations, techniques, career, and

192pp.(F) $10.95

342) A MUSICIAN'S GUIDE TO THE ROAD, Gary Burton This hand-
book covers what every musician should know about taking anact on the road.
Written by the world-renowned vibraphonist, this easy-to-read quide 15 full of

private life, with defimtive discographues.

" practical ideas based on Burton's twenty years of experience performing

betore jazzaudiences. 154pp.(P) $795

310) HOW TO MAKE AND SELL YOUR OWN RECORD. Diane Sward
Rapaport This brand new edition offers technical information, practical tips,
and business guidance for self-production of record and cassefte releases.
Every aspect of a recording project is covered, from planning and budgeting
through sales and promotion. Inciudes sample forms and worksheets as well as
advice on raising money and negotiating contracts. 167pp.(P) $1295

307) MAKING MUSIC; THE GUIDE TO WRITING. PERFORMING,
AND RECORDING, Ed. by George Martin This 1s both an authoritative
quide for everyone who makes music and a unuque source of insight into the
genius and work habits of 65 of the worid's leading music figures {e.g. contribu-
tors on songwriting include McCartney, Sting, Sondheim, Webb, and Simon,
arnong others}. There are sections on writing, arranging, performing, record-
ing, and music business ail written by experts. 352pp.(H) $17.95

30%) MUSIC BUSINESS HANDBOOK AND CAREER GUIDE, David
Baskerville, Ph.D. This is the required text in over 90 colleges and univer.
sities. Exhaustively thorough coverage of all phases of the industry divided in 7
parts: Music in the Marketplace; Songwriting, Publishing, Copyright; Business
Affairs; The Record Industry; Music in Broadcast and Film; Career Planning
and Development; Appendix (sample forms) 553pp.{H) $1895

160) DICTIONARY OF CREATIVE AUDIO TERMS, CAMEO  The first
comprehensive dictionary of creative audio terminclogy containing over
1,000 definitions for those without much techmical traming. Focuses on creative
audio/ musical equipment, techniques, systems, and practices. lllustrated to
giveaquick and comprehensive grasp of meanings. 100pp.(P) $4.95

131) HOW TO BUILD A SMALL BUDGET RECORDING STUDIO FROM
SCRATCH. F Alton Everest Presents the information needed for design,
- construction, and operation. The emphasts is on budget studios suited to effi-
cient production of audiofvisual, radio, television, and film material stressing
function, economy, and good sound qualtty. Includes 12 tested designs.
336pp (P) $11.95
120) CRITICAL LISTENING COURSE, F. Alton Everest  This nvaluable
course specifically addresses the important nuances of the audio world. The
106 page training manual with ten pre-recorded lessons on cassette tapes lead
you from basic to advanced listening techniques in increasing progression.
Topics include estimating frequency, irequency band limitations, sound level
changes, components of sound quality, frequency response irregularities,
various types of distortion, reverberation effects on speech and music, signal

vs. noise, and voice calorations. $129.95
e ———ee e e
R & R BOOKS
IN ASSOCIATION WITH

MIX BOOKSHELF

Please ship books to:

NAME

RODRESS — T ———

CITYISTATEZIP T = N

BOOK TY PRICE

Send orders and 00K # >

payment o _—

R & R BOOKS

1930 Century Park W,

L.A., CA 30067 —
Subtotal

Payment in U S. funds CA residents add

must accompany orders 6.5% salestax _

Please allow 4-6 weoks Add $2.00 postage &
for delivery handlingperbook _

TOTAL

0 ENCLOSED CHECK OR MONEY ORDER
OBILLTO: [J VISA [ MASTERCARD (] AMERICAN EXPRESS

~ EXP.DATE

= e o]
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THEAETRYY
SINGLE FROM

Early CHR Action:

WKSE 30-22 KTUX add
FM102 20-18 KIYS 23-20
WNOK-FM add 40 WPFM 21-14
KAMZ 21-17 Z102 debut 37
WFMI add :

BLACK/URBAN . 12-@

Produced and Arranged by David Z. and The Family
Orchestra Produced. Composed and Arrangad by Clare Fischer
Album Ships Aug. 12 « 1985 Warner Bros. Records Inc.

| PARALLELS
SIGNIFICANT ACTION
8 _

E M

| CARLY SIMON
| My New

KATE BUSH |
|mmuam¢_ (EMI America)
| LP: Hounde Ot Love
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Lover Come Back To Me (Epic) |
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Get your hands on
The Predictor!

Visit with us at Radio ’85 in Dallas

Loews Anatole, Suite 1165

Everyone’s talking about the breakthrough diary-based
perceptual research technique, The Predictor. Fusing our
Arbitron and market research expertise, Jhan Hiber &
Associates has tested and developed a strategic research
approach that uses a diary-type research tool to help stations
achieve success in a diary-type ratings sweep. The Predictor
thus offers a better chance than telephone studies of having
your perceptual research pay off with Arbitron increases.
Indeed, in all marketiv_vhe_re The Predictor was tested the
stations showed notable growth in the Spring Arbitron
scorecard. Improvements of between 17% and 33% were
achieved. The Predictor works!

It DT

Stop by our suite, #1165, in the Anartole to get your hands on
a copy of The Predictor. You may want to call our office, or
the suite itself, to schedule a private consultation session.
Also, stop by the ““Popular Research Methods™ panel on the

morning of Friday, September 13, in Dallas to hear

Jhan Hiber discuss how The Predictor taps into that elusive

“diarykeeper profile’’ person's perceptions.

ac—

Predictor projects are going on now in large and medium
markets. See us in Dallas to discuss details and market
availability. Let your competition be the ones using antique

strategic research.

JHAN HIBER & ASSOCIATES

PO. Box 1220, Pebble Beach, California 93953 (408) 625-3356
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SIGNIFICANT ACTION
B E ™

kU EDDIE & THE TIDE MR, MISTER
Running Up That.. (EMI America) One in A Milion (Atco) Broken Wings (RCA)

LP: Hounds Of Love LP. Go Out And Got I LP: Welcome To The Real Workd

@

CARLY SIMDN
My New Boytriend (Epic)
LP. Spofled Gl

EU

TALKING HEADS
And She Was (Sire/W8)
LP: Litte Creatures.

FAMILY
Screams Of Passion (W8)

CHEECH & CHONG LP The Family

Born InEast LA (MCA)
LP Get Out Of My Room

FIVE STAR |

All Fali Down (RCA)

GINO VANNELLI
Hurts To Be In Love (HMECBS)
LP. Black Cars

QUTFIELD
Say it isnt So (Columbia)
LP: Play Doop

THE FIRST
SINGLE FROM

JENNIFER HOLIDAY
Hard Time For Lovers (Geffen)
LP:Say You Love Me

MAURICE WHITE
DEAD OR ALIVE N | S'and 6y Mo (Columbia)
Lover Come Back To Me (Epic) DIANA ROSS LP: Mauris Wrto
(P Youtnauske

Ealen Alive (RCA)
LP: Eaton Aivo

Early CHR Action:
Back In Time (MCA)
WKSE 30-22 KTUX add m e

|| HUEY LEWIS & THE NEWS

JANE WIEDLIN
s Blue Kiss (IRS/MCA)

FM102 20-18 KI1YS 23-20 e
WNOK-FM add 40 WPFM 21-14

KAMZ 21-17 2102 debut 37
WFMI add -

LP Jane Wiediin

SCAITT POLITTH
Perfect Way (WB)
LP Cupid & Psyche 85

BLACK/URBAN 12-@

Produced and Arranged by David Z. and The Family
Orchestra Produced, Composed and Arranged by Clare Fischer
Album Ships Aug. 12 = 1985 Warner Bros. Records inc.




The Painful Truth.

The moment you realize that the project you believed in,
and knew was a hit, wasn’t. Then the self-doubt sets in.
Did I do all I could to insure its ultimate success? If AIR
was not a part of your plan, the answer is no.

AIR guarantees that each CHR project, gets off to a run-
ning start. AIR is designed to give maximum radio expo-
sure to each individual project the week you choose. We
also provide you with a valuable report so you can adjust

your “Battleplan” accordingly.

Look, nobody can say you have a retail home run, but
AIR can give insight into radio’s mind. After all, the first
two steps to any successful project are radio listening and
radio airplay. We proved we can handle the first step,
you've already proven you can handle the second.

AIR . . . the fastest, most reliable tool for getting
radio to listen to music. Call Alan Smith at (301)

964-5544 for more information.

WEEK #© AIR Priorities ~ WEEK #9

Listen to the selections listed below. Dacide If sach has the potential to attain Top 40 or Top 25 in the R&R National Airplay Chart. Then call
in your responses to AIR at 301-964-5544. Deadline tor CHR response is 6pm, Wednesday, September 18, 1985

TITLE ARTIST LABEL

(KRUSH GROOVE) CAN'T STOP THE STREET CHAKA KHAN WARNER BROS.
JANET THE COMMODORES MOTOWN

PARTY ALL THE TIME EDDIE MURPHEY COLUMBIA
HURTS TO BE IN LOVE GINO VANELLI CBS ASSOCIATED
BOY IN THE BOX COREY HART EMI AMERICA

< 1985 Active Industry Research, Inc.

AIR (Active Industry Research) is a nationwide netwark

: of program and music directors who assess CHR music
for artist managers, producers and record companies.
m Active Industry Research e £.0.BOX 1136 ¢ COLUMBIA, MARYLAND 21044 ® 301-964-5544




CONTEMPORARY HIT RADIO

| CHART EXTRAS

Chart Extras are records above the 60% airplay leve| without sufficient
chart activity to debut on the National Airplay/40 this week.

STARSHIP
We Built This City (Grunt/RCA)

72% of our reporters playing it. Moves: Up 35, Debuts 52, Same 59,
Down 1, Adds 31 including WBEN-FM, WAVA, KAFM, WLS-FM,
WHYT, WZUU, Y108. Complete airplay in Parallels.

BREAKERS

BRYAN ADAMS
One Night Love Affair (A&M)

80% of our reporters playing it. Moves: Up 17, Debuts 74, Same 45,
Down 0, Adds 62 including WXKS-FM, B94, Z93, Q102, WCZY, KWK,
KWOD. Compiete airplay in Parallels.

GLENN FREY
You Belong To The City (MCA)

67% of our reporters playing it. Moves: Up 11, Debuts 40, Same 47,
Down 0, Adds 67 including K106, PRO-FM, Y100, B96, KHTR, KZZP,
KMJK. Complete airplay in Parallels.

HOOTERS

And We Danced (Columbia)
61% of our reporters playing it. Moves: Up 68, Debuts 13, Same 52,
Down 2, Adds 17 including B104, Y100, WNSY, KOPA; KZZP, KKRZ,
KITS. Complete airplay in Parallels.

POWER STATION

Communication (Capitol)
60% of our reporters playing it. Moves: Up 35, Debuts 41, Same 53,
Down 0, Adds 21 including Q107, Y100, ZZ99, KITS, KNBQ, Z106,
KFIV. Complete airplay in Parallels.

l NEW & ACTIVE

T e e

/ THOMPSON TWINS “‘Lay Your Hands On Me" (Arista) 146/146
Moves: Up 0, Debuts 0, Same 0, Down 0, Adds 146 including WXKS-FM, WPHD, WCAU-FM, WAVA, 793, 195, WQUE:
FM, WGCL, WMMS, 92X, 2299, Q103, KZZP, KMEL, KUBE.
/ HEART “‘Never” (Capitol) 141/66

Moves: Up 2, Debuts 31, Same 42, Down 0, Adds 66 ncluding WHTT, WKSE, PRO-FM. CHUM, Z93. KAFM, KRBE,
Q102, WGCL, 92X, WHYT, ZZ99, Q103, KWOD, KPLUS 35-30.
COREY HART “Boy In The Box" (EMI America) 134/69

Moves: Up 6, Debuts 18, Same 41, Down 0, Adds 69 inclucing WHTT, WNYS, WCAU-FM, PRO-FM, WAVA, KAFM,
KRBE, WQUE-FM, WGCL, 2799, KHTR. Q103, CKGM 12-8, WMMS 40-36, WLOL-FM 30-25.
DAVID FOSTER “Love Theme From ‘St. Eimo’s Fire’  (Atiantic) 96/18
Moves: Up 25, Debuts 14, Same 39, Down 0, Adds 18 including K104, WGFM, WPST, WBCY, WOKI, WHHY-FM, KQMQ.
WZON, WYKS, WGLF, KHTX, KZOZ, PRO-FM 34-27, WANS-FM 22-14, KIYS 12.6.
CHEAP TRICK “‘Tonight It's You™ (Epic) 93/19
Moves: Up 20. Debuts 17, Same 37, Down 0, Adds 19 including KEGL. ZZ99, Y108, WKEE, WANS-FM, WKZL. KDON-FM,
WFBG, WKHI, KNOE-FM. WCH.-FM, KBOZ-FM, K104 23-18, WTLQ 27-22, WAZY-FM 32-27
FREDDIE JACKSON “You Are My Lady" (Capitol) 77/45

Moves: Up 7. Debuts 11, Same 14, Down 0, Adds 45 including K106, WNYS, WCAU-FM, B4, PRO-FM, WNSY,
FM102, WERZ, WANS-FM, KJ103, KDON-FM, WHSL, 2100 20-14, 94Q 24-16, WCZY 16-12.
/ OMD ““So In Love™ (Virgin/A&M) 75/33

Moves Up 7, Debuts 5, Same 30, Down 0, Adds 33 including WPHD, Y100, WMMS, FM 102, WVSH, KX104, WHOT,
KBOX, KPOP. WKHI, KNIN, KHTX, KMEL 13-11, 2104 24-19, WPFM 31-26.
£L DeBARGE with DeBARGE *You Wear it Well”” (Gordy/Motown) 71/12
Moves: Up 16, Debuts 15, Same 28, Down 0, Adds 12, WCZY, KBEQ KKRZ, Q100, WERZ, WBBQ. WROQ, WANS-FM,
WOKI, WKFR. KIYS, KZOZ. B97 23-20. KMEL 26-23, WRQON 28-23.
DINGO BDINGO *‘Weird Science”” (MCA) 68/24
Moves: Up 19, Debuts 8, Same 17, Down 0, Adds 24 including 94Q, 293, B97, WQUE-FM, WSPK, WGFM, WKRZ-FM,
WROQ, WHOT. KIKX, 103CIR, WZYP, KIIS-FM 18-13, KPLUS 29-20, KZOZ 19-11
ROMANTICS “‘Test Df Time™ (Nemperor/CBS) 66/5
Moves Up B, Debuts 5, Same 48, Down 0, Adds 5, WGCL. WZLD, WGUY, WGLF, KHTX. WNYS d-40, WCZY 37-30, WERZ
38-31, WOKI 39-35, WKDD 31-28, WGRD 31-29, WRON 25-22, 95XIL. 39-34, WGAN d-32, WJZR 31-28.
SURVIVDR “First Night” (Scotti Bros./CBS) 56/0
Moves: Up 25, Debuts 3, Same 26, Down 2, Adds 0, WNYS 30-27, PRO-FM 26-24, KAFM 23-15. KEGL 10-6, KBEQ 29-26,
2799 23.20, WERZ 30-24, WTLQ 30-25, KCPX 23-20, WGUY 33-29, WZON 30-27, 95XIL. 14-4, WQID 39-33, KWES 30-25,
KBIM 35-30. x
ROGER DALTREY “After The Fire'* (Atlantic) 51/25
Moves: Up 2, Debuts 1, Same 23, Down 0, Adds 25 inicuding WGCL, WMMS, KPLUS, WKEE, WGFM, KX104, KTFM, WHOT,
KIYS, KCAQ, KSKD, WGAN, KQIZ-FM, KBIM, KFMN 34-31
AMY GRANT “Wise Up” (A&M) 5172
Moves: Up 12, Debuts 1, Same 36, Down 0, Adds 2, WCGQ, KSMB, 293 16-14, KAFM 26-19, KOPA on, WKEE d-40,Kx104
13.7, WZKS 26-20, WRQC on, WKFR 40-37, KAY 107 30-27, KSKD 36-30, KDON-FM 32-28, KFMN 26-24,,KNOE»FM 40-37

L Dayparted Adds and/or Ons: two plays in @ 24-hour period, both of them before midnight.

: —_—
HOTTEST
DIRE STRAITS (212)
Money For Nothing (WB)

MOST ADDED 1
| THOMPSON TWINS (146)
Lay Your Hands On Me (Arista)

, COREY HART (69) A-HA (116)
Boy In The Box (EMI A
GLERRraeY o READY FOR THE WORLD (114)

Obh Sheila (MCA)
KOOL & THE GANG (110)
Cherish (De-Lite/PolyGram)
MADONNA (99)

Dress You Up (Sire/WB)

You Belong To The City (MCA)
HEART (66)

Never (Capitol)
BAYAN ADAMS (62)
One Night Love Affair (A&M)

|
|
‘1 Take On Me (WB)
|
|

SIGNIFICANT ACTION I

9.9 “All Of Me For All Ot You™ (RCA) 44/13

Moves: Up 9, Debuts 6, Same 16, Down 0, Adds 13, 2100, 195, WMMS, WCZY, WKRZ-FM, KBFM, Y107, WHOT, KCAQ.
95XXX, WJZR, KTRS, WXKS-FM 33-27, WKSE 20-16, Q104 30-25, Z102 37-31

CHEECH & CHONG “Born In East L.A.” (MCA) 42/24

Moves: Up 1, Debuts 1, Same 16, Down 0, Adds 24 including WPHD, WMMS, KZZP, KWOD, KWSS, WKEE, WRCK, KAMZ,
WRNO, WRQC, WRON, KKRD, WNYS on, KEZB 30-25, KTRS d-39.

HUEY LEWIS & THE NEWS “‘Back In Time" (Chrysalis) 40/9

Moves: Up 10, Debuts 6, Same 15, Down 0, Adds 9, WLOL-FM, KUBE, KC101, WKDD, WMEE, WVIC, Q104, Z102, KTRS,
KEGL 13-7, WCZY 38-21, WAPI 16-9. WNOK-FM 40-32, WRON 30-18, KCPX 29-24.

SCRITTI POLITT] ““Perfect Way™ (WB) 39/8

Moves: Up 11, Debuts 4, Same 16, Down 0, Adds 8, KWSS, WNOK-FM, KLUC, WPFM, WHSL. KBIM. KZ0Z, SLY36, WCAU-
FM on, 195 d-40, KPLUS 34-26, BJ105 29-25, KIYS 27-21, KFMN 39-36, KTRS 34-31, KOZE 21-13.

KATE BUSH “‘Running Up That Hill” (EM! America) 38/8

Moves: Up 1, Debuts 0, Same 29, Down 0, Adds 8, WPHD, WCAU-FM, 94Q, WKRZ-FM, KX104, KIYS, KMGX, WXKS-FMon,
PRO-FM on, WMMS on, WHYT on, ZZ39 on, KQXR on, KWES 24-20.

EDDIE & THE TIDE ““One In A Million™ (Atco) 31/6

Moves: Up 3, Debuts 0, Same 22, Down 0, Adds 6, WFMI, WGUY, WZON, OK 100, 95XIL, SLYQ6, WPHD on, WCAU-FMon,
WMMS on, KWOD 38-37, K104 on, WZLD on, KO93 35-33, KDON-FM 28-23, WAZY-FM on.

MR. MISTER “Broken Wings" (RCA) 26/20

Moves: Up 2, Debuts 3, Same 1, Down 0, Adds 20 including 94Q, KAFM, KKRZ, KMJK, KPLUS, WERZ, WTLQ, WBBQ, KHFI,
WZLD, KIKX, KSKD, WDBR, KX104 39-36, KTRS 27-22.

TALKING HEADS “‘And She Was" (Sire/WB) 26/3

Moves: Up 5, Debuts 2, Same 16, Down 0, Adds 3, WLRS, KSKD, KFMW, WHTT on, B9 32-28, 92X on, WRCK 27-26,
WNOK-FM on, KX104 28-20, WKZL d-40, KZIO on, 95XXX 35-33, WZYP 40-34, WCIL-FM d-34, OK95 on.

MAURICE WHITE “Stand By Me"" (Columbia) 25/7

Moves: Up 4, Debuts 4, Same 10, Down 0. Adds 7, 94Q, WBBQ, WFMI, KQMQ, KCAQ, KRQ, WCGQ, Q103 on, KMJK
31.26, KMEL 20-18, WVSR 34-33, WANS-FM d-40, 84Q d-30, WRVQ d-30, KMGX d-40, Q104 23-17.

GINO VANNELLI ““Hurts To Be In Love” (CBS Associated) 24/9

Moves: Up 4, Debuts 0, Seme 11, Down 0, Adds 9, WPHD, WFMI, KIIK, KIKX, KSND, KFIV, KPOP, 95XXX, KTRS, CKGM
34-32, CKOI 34-32, CFTR 30-28, CHUM 26-24, KAMZ on.

DEAD OR ALIVE “Lover Come Back To Me" (Epic) 20/19

Moves: Up 0, Debuts 0, Same 1, Down 0, Adds 19 including WXKS-FM, WKSE, KPLUS, Q100, WERZ. WSPK, WFMI, KX104,
KTFM, WHOT. KIKX. KBOS, KSKD, KCPX. 195 on

JANE WIEDLIN “'Blue Kiss”’ (IRS/MCA) 19/19

Moves. Up 0, Debuts 0, Same 0, Down 0, Adds 19 including WPHD, 93Q, WRCK, KKRD, KQXR, KIKX, KO93, KDON-FM,
WJZR, WCGQ. KISR, WHSL, KCMQ, KKLS-FM, 99KG.

DIANA ROSS “Eaten Alive” (RCA) 18/8

Moves: Up 0, Debuts 2, Same 8, Down 0, Adds 8, WXKS-FM, Y100, WNOK-FM, WFMI, KTFM, 95XXX, WKSF, WJAD., B84 on,
195 d-30, KMJK on, FM102 on, KTUX d-40, KQKQ on, KCAQ on

JENNIFER HOLLIDAY “Hard Time For Lovers’ (Geffen) 17/6

Moves: Up 2, Debuts 1, Same B, Down 0, Adds 6, K104, WANS-FM, OK 100, 95XIL. Q104, WHSL, WXKS-FM on, WKSE d-37,
CKOI on, Y100 on, WHYT on, FM102 15-14, WNOK-FM 28-23, KMGX on.

FAMILY '‘The Screams Of Passion” (WB) 15/3

Moves: Up 6, Debuts 1, Same 4, Down 1, Adds 3, WNOK-FM, WFMI, KTUX, WKSE 30-22, WHYT on-FM102 20-18, K104 on,
KAMZ 21-17, KIYS 23-20, OK100 38-36, WPFM 21-14, 2102 d-37

FIVE STAR “All Fall Down"’ (RCA) 12/4

Moves: Up 3, Debute 0, Same 5, Down 0, Adds 4, 195, WCZY, FM102, WNOK-FM, WXKS-FMon, CKOI on, 210021-17, Y100
on, WHYT on, KMEL 30-26. WTIC-FM 28-25.

NATALIE COLE “A Littie Bit Of Heaven” (Modern/Atco) 11/0

Moves: Up 6, Debuts 0, Same 5, Down 0, Adds 0, WXKS-FM on, Y100 on. WSSX 31-28, KAMZ 29-26, KTFM 30-29, OK100
5.2, 95XIL 8-2, WPFM 38-33, KTRS on-dp.

OUTFIELD “‘Say It Isn't So” (Columbia) 10/5

Moves: Up 2, Debuts 0, Same 3, Down 0, Adds 5, K104, WRCK, WTLQ, 95XIL, WFXX, 95XXX 14-12, KFMN 31 -27, WHSLon,
WDBR on-dp. OK95 on.

CARLY SIMON ““My New Boyfriend"" (Epic) 1072

Moves: Up 0, Debuts 0, Same 8, Down 0, Adds 2, KIIK, WHSL, WCAU-FM on-dp, WTLQ on-dp, WZLD on, WANS-FM on,
WKFR on-dp, WRQN on, WHOT on-dp. WKHI on.

DEPECHE MODE “Master And Servant” (Sire/WB) 10/0

Moves. Up 2, Debuts 0, Same 7, Down 1, Adds 0, CKOI on, KRBE 37-36, KPLUS 28-19, WRNO on, WRQN on. KSKD on-dp,
KSMB on-dp.

oted |

" New & Active inC_des songs reported by at least 50 of our CHR reporters. Significant Action includes songs reported
by fewer than 50, b* at least 10 of our CHR reporters. The two numbers following the artistfitte (label) designation in-
dicate the total nu: wr, . ww many added it for the first time this week Moves indicate the type of activity this weeic Up
for upward chart movement Same for sideways or continued uncharted activity, Down for downward chart activity, and
Adds for the number is a sampling of individual station activity. Complete activity can be found in the Parallels.

NOTE: Records that tack the required 60% of our CHR reporters to become Breakers may accumulate enough chart ‘

| points Irom high chart positions on those stalions reporting them, 1o debut on the, CHR National Airpiay/40.

CHR Rotatlon Criteria — Fulitime Adds and/or Ons: four plays in @ 24-hour period, three of them before midnight. J

F Parallels Begin on Page 152
Adds & Hots Begin on Page 150

P-1 Playlists Begin on Page 147
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"WHO'S
ZOOMIN’

The New Single From
Her Gold-Plus Album.

ARISTA
ON ARISTA RECORDS.

ADDS SEPT.16
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NATIONAL AIRPLAYISEPTEMBER 13, 1985#‘

s

CONTEMPORARY HIT RADIO g

e Two s
Weeks Weews Week

@ DIRE STRAITS/Money For Nothing (WB)

€ PHIL COLLINS/Don't Lose My Number (Atlantic)

3 JOHN PARR/St Eimo's Fire (Atlantic)

© MADONNA/Dress You Up (Sire/WB)

© KOOL & THE GANG/Cherish {De-Lite/PG)

© WHAM!/Freedom (Columbia)

7 PRINGE/Pop Life (WB)

© A-HA/Take On Me (WB)

9 TINA TURNER/We Don't Need Ancther Hero (Thunderdome) {Capitot)
1 1 & 10 HUEY LEWIS & THE NEWS/Power Of Love (Chrysalis)

0w w P JOHN COUGAR MELLENCAMP/Lonely OI" Night (Riva/PG)

« & READY FDR THE WORLD/Ch Sheila (MCA)

13 13 POINTER SISTERS/Dare Me (RCA)

« & DAVID BOWIE & MICK JAGGER/Dancing In The Sfreet (EMI America)
1 WHITNEY HOUSTON/Saving Al My Love For You (Arista)

0 16 EAT BENATAR/Invincibie (Chrysalis)

s 2
6 4 23
2l W2l
% 128
7 9 5
0B 7
8 7 &
25 17 1
33 4

» & STING/Fortress Around Your Heart (A&M)
21 O GODLEY & CREME/Cry (Polydor/PG)
ez B STEVIE WONDER/Part-Time Lover (Tamla/Motown)
2 €0 JOHN CAFFERTY/C-I-T-Y (Scotti Bras./CBS)
521 BILLY JOEL/You're Only Human (Second Wind) (Columbia)
© 22 BRYAN ADAMS/Summer Of *69 (A&M)
% €9 JOHN WAITE/Every Step Of The Way (EM! America)
1 €@ BRUCE.SPRINGSTEEN/I'm Goin” Down (Columbia)
w® 25 MOTLEY CRUE/Smokin' In The Boys Room (Elekira)
» € LOVERBOY/Lovin' Every Minute Of It (Columbia)
n 27 ARETHA FRANKLIN/Freeway Of Love (Arista)
x 28 EURYTHMICS/There Must Be An Angel (RCA)
29 29 MICHAEL McDONALD/No Lookin’ Back (WB)
% @ DARYL HALL & JOHN OATES/The Way You Do The Things You Do (RCA)
[ DEBUT p» €p JAN HAMMER/Miami Vice Theme (MCA}
— — = €2 NIGHT RANGER/Four In The Morning (I Can't..) (Camel/MCA)
~ o » € UB4D with CHRISSIE HYNDE/ Got You Babe (Virgin/A&M)
€2 TEARS FOR FEARS/Head Over Heels (Mercury/PG)
— — « €O DON HENLEY/Sunset Grill (Geffen)
€ PAUL YOUNG/'m Gonna Tear Your Playhouse Down (Columbia)
15 15 2z 37 HOWARD JONES/Life fn One Day (Elektra)
n 0 2+ 38 MOTELS/Shame (Capitol)
i 15 z 39 COREY HART/Never Surrender {EMI America)
m & ABC/Be Near Me (Mercury/PG)

2

@
-4
I
X

-
=3

36 2

18
— ¥

5 1
28 2
» 30

Fa & s

N&A Begins on Page 158

BREAKER €9 GLENN FREY/You Belong To The City (MCA)

BREAKER €& HEART/Never (Capital)
BREAKER €© JOHN C. MELLENCAMP/RC.CK In The USA. (Riva/PG)

B

BREAKER ¢ U2/Bad (sland)

o R
27
4 8
46 35
47

P K - j

1 AROR TRACKS I
"€ JOHN C. MELLENCAMP/Lonely O Night (Riva/PG)

€ D. BOWIE & M. JAGGER/Dancing In The Street (EMI America)

2
3 3 STING/Fortress Around Your Heart (A&M)

s @ LOVERBOY/Lovin' Every Minute Of It (Columbia}
)

2

5 HUEY LEWIS & THE NEWS/Back In Time (Chrysalis)
© HOOTERS/And We Danced (Columbia)

1 @ STARSHIP/We Buit This City (Grunt/RCA) 1=

BRUCE SPRINGSTEEN/'m Goin’ Down (Columbia)
2 9 DIRE STRAITS/One World (WB)
n ¢ TEARS FOR FEARS/Head Over Heels (Mercury/PG)
» 11 JOHN WAITE/Every Step Of The Way (EMI America)
o 12 GHEAP TRICK/Tonight It's You (Epic)
w (P BRYAN ADAMS/One Night Love Affair (A&M)
» @ ROGER DALTREY/After The Fire (Atlantic)
s @ MARILLION/Kayleigh (Capitof)
6 NIGHT RANGER/Four In The Morning (Camel/MCA)
s 17 MICHAEL McDONALD/No Lookin' Back (WB)
w O MR. MISTER/Broken Wings (RCA)
0 19 TALKING HEADS/And She Was (Sire/WB)
x € SAGA/MWhat Do | Know? (Portrait/CBS)

-

14

-

Complete Tracks Chart
Begins on Page 139

e )

»n 24 EDDIE & THE TIDE/Cne In A Million (Atco)

= €@ OUTFIELD/Say It Isn't So (Columbia)

7 € 010/Rock ‘N’ Roil Children (WB)

v 28 DIRE STRAITS/Money For Nothing (WB)

3 € RE.M./Driver 8 (IRS/MCA)

2 € JOHN C. MELLENCAMP/SmaH Town {Riva/PG)

ADULT (ZONTEMPORARY |

1 KOOL & THE GANG/Cherish {De-Lite/PG)

1t
w1 5 €) WHITNEY HOUSTON/Saving All My Love For You (Arista)
5 2 2 3 TINA TURNER/We Don't Need Another Hero (Thunderdome) (Capitof)
5 4 4 € WHANYFreedom (Columbia)
2 3 3 & BILLY JOEL/You're Only Human (Second Wind) (Coiumbia)
w 10 9 € MICHAEL FRANKS/Your Secret's Safe With Me {WB)
o & 1 @ HUEY LEWIS & THE NEWS/Power Of Love (Chrysalis)

1 € STEVIE WONDER/Part-Time Lover (Tamla/Motown)
© COMMODORES/Janet (Motown)

10 COREY HART/Never Surrender (EMI America)

& HOWARD JONES/Life In One Day (Elektra)

& GODLEY & CREME/Cry (Polydor/PG)

22 15 12
6 6 8
7 1% 1

=

B noar

w w 1 & NATALIE COLE/A Litlle Bit of Heaven (Modern/Atco)
a1 15 @ AIR SUPPLY/The Power Of Love (You Are My._) (Arista)
1w n o 15 RONNIE MILSAP/Lost In The "50s (RCA)

+ 5 & 16 BILLY OGEAN/Mystery Lady (Jive/Arista)

1 e s p MICHAEL MeDONALD/No Lookin' Back (WB)

s ¢ n 15 ARETHA FRANKLIN/Freeway Of Love (Arista)

7 1z 1 19 PAUL YOUNG/Everytime You Go Away (Columbia)
2 ¢ JOHN PARR/St. Elmo’s Fire (Man In Mation) (Atlantic)
R 1 MOTELS/Shame (Capitol)
OEBUT ) ¢y A-HA/Take On Me (WB)
€5 DARYL HALL & JOHN OATES/The Way You Do The Things You... (RCA)
¢ DAVID FOSTER/Love Theme From 'St Elmo’s Fire' (Attantic)
15 2 25 25 KENNY LOGGINS/Forever (Columbia)

ES

-

=
| N&A Begins on Page 137
| ——

2% 15 12

_ w3 € COLONEL ABRAMS/Trapped (MCA)
BREAKER € MORRIS DAY/The Oak Tree (WB)

3

g

1
BREA
BREA

© FREDDIE JACKSON/You Are My Lady (Capital)

2 READY FOR THE WORLD/Oh Sheila (MCA)

€© BOBBY WOMACK/! Wish He Didn’t Trust Me So Much WQA
4 KOOL & THE GANG/Cherish {De-Lite/PG) |
© POINTER SISTERS/Dare Me (RCA) ]
& ANDRE CYMONE/Dance Electric (Columbia)

© FAMILY/The Screams Of Passion (WB)

1 3 8 WHITNEY HOUSTON/Saving All My Love For You (Arista)

1w o @ STARPOINT/Object Of My Desire (Elekira)

® 1 O KLYMAXX/ Miss You {Constellation/MCA)

2« 15 ) MAURICE WHITE/Stand By Me (Columbia)

» & STEVIE WONDER/Pan-Time Lover (Tamia/Matown)

+ 4 13 PRINCE/Pop Life (WB)

v« @ DAZZ BAND/Hot Spot (Motown) [ — —m]
5 1 15 9.9/A1 Of Me For All Of You (RCA) (_j" Begins onPage 130

xn o @ BAR-KAYS/Your Place Or Mine (Mercury/PG) —
2 1 O FIVE STAR/Alt Fall Down (RCA)

» 2 { CAMEO/Single Life- (Atlanta Artists/PG)

» z @ JENNIFER HOLLIDAY/Hard Times For Lovers (Geffen)
® 2% RENE & ANGELA/YI Be Good (Mercury/PG)

7 w© 21 BILLY OCEAN/Mystery Lady (Jive/Arista)

» 25 €8 ATLANTIC STARR/Silver Shadow (A&M)

» » €9 HOWARD JOHNSON/Stand Up (A&M)

24 CON FUNK SHUN/'m Leaving Baby (Mercury/PG)

5
1
8
2 2
6
7

12 2

n w0 €D 0°JAYS/Just Another tonely Night (PIR/Manhattan} i
» 2 26 SHANNON/Stronger Together (Mirage/Atco) }’ .
% = 27 BOOGIE BOYS/A Fiy Girl (Capilol) if

» €0 CHARLIE SINGLETON/Make Your Move On Me Baby (Arista)
1 17 29 TINA TURNER/We Don't Need Another Mero (Thunderdome) (Capitol)

1 2 &) SHEILA E/Sister Fate (WB)

— % & PEABO BRYSON/There’s Nothin’ Out There (Elekira)

— » & DOUG E. FRESH/The Show (Reality/Fantasy)

— = € CARL CARLTON/Private Property (Casablanca/PG)

w 2 36 NATALIE COLE/A Little Bit Of Heaven (Modern/Atco)

— « & DURELL COLEMAN/Somebody Took My Love (Island)

s 13 38 JESSE JOHNSON'S REVUE/ Want My Girl (A&M)

KER & EL DeBARGE with DeBARGE/You Wear it Well (Gordy/Motown}

B R R TR .

KER ¢ ARETHA FRANKLIN/Who's Zoomin® Who (Arista)

T T

e e



TRANSTAR
Quality That Wins!

Transtar’s three live satellite-delivered formats are proven ratings winners.
Over 300 stations, across the country, are getting great results with Transtar
in both ratings and revenue. The key to Transtar’s success is quality. Quality
programming that combines well-researched music and superior on-air per-
sonalities. A combination that is designed to win big with adult listeners.

Adult Contemporary
Transtar’s AC is a carefully designed blend of well-tested cur-

rent hits with the most popular favorites of the 60s, 70s and
80s. A real winner with adults 25-49.

Country
Transtar’s Country builds strong listener loyalty with a mix of
the best country gold along with the biggest current hits. All
woven together by a talented air staff, Transtar’s Country
appeals to both modern and traditional country fans.

Format 415"
Quickly becoming one of the most successful new formats of
the 80s, Format 41 fills the void between AC and beautiful
music. Format 41 is a unique blend of softer contemporary
favorites designed to appeal to an audience of median age 41.
Format 41 is already a proven winner with adults 25 to 54 in
many major markets.

1 WANT TO WIN! TELL ME MORE.
NAME/TITLE: _

. STATION: )
~ SEND TO: TRANSTAR RADIO NETWORKS, INC. |
405 LEXINGTON AVE., 59TH FLOOR
 NEW YORK, NY 10174 -

Call now to find out how Transtar can help you win in your market!

1-800-654-3904

Come see us at Radio 85 in Dallas — TRANSTAR Suite, Anatole Hotel.

SM. Service mark of Transtar Radio Networks, Inc.




PRO:MOTIONS

Katz Taps Boehme As VP

Gerry Boehme has been nam-
ed a Divisional VP for Katz Radio.
He will also continue to serve as
Director of Katz Radio Research.
Boehme has been with the com-
pany since 1978, advancing to As-
soclate Director of Radio Re-
search two years later and as-
suming the research director post
in 1985. Prior to joining Katz,
Boehme worked with Selcom,
inc.

ESP Bows
John Enrico, formerly with
~ Professional Advertising Con-
sultants and the Fiction label,
has established Extra Sensory
Promotion. ESP, which special-
izes in national record promotion
and marketing for independent
labels, will primarily focus on jazz,
biues, and progressive rock prod-
uct. The new firm is based at
5313 Bakman Ave, #302, North
Hollywood, CA 91601; (818)
765-8707.

Grode Named MCA VP

et

L.ncaemgc

Lance Grode has been ap-
pointed VP/Business and Legal
Affairs for MCA Records. He has
been with the label for two years
as Director/Business and Legal
Affairs. Prior to joining MCA,
Grode served as the Senior
Director/Business Affairs for the
Tabscommunications Division of
20th Century Fox. :

Rosenblatt Joins Geffen

. i | -
Michael Rosenblatt

Michae! Rosenbiatt has joined
Geffen Records’ ASR staff. He
was previously East Coast Direc-
tor for A&R at MCA, a post he held
for two years. Prior to that, Rosen-
biatt spent six years as A&R Direc-
tor for Sire Records.

Clark Manages
WSTF Sales

WSTF/Orlando has appointed
Mel Clark as its Sales Manager.
He moves up in-house from an AE
post. Before joining the station he
worked at ¥108/Ortendo.

RESULTS ...
ISN'T THAT WHAT YOU WANT
FROM A CONSULTANT?

When you hire DONNA HALPER & ASSOCIATES that’s
what you get. During five and a half years of consulting, over
90% of our clients have shown ratings increases. Some have
DOUBLED . .. some have even TRIPLED! Many are now
NUMBER ONE in their market. DONNA HALPER has success
stories in all formats, in markets of all sizes!

CONSULTING IS MORE THAN CHANGING A FORMAT!

Sometimes a format change isn’t the answer. DONNA
HALPER can bring out the best in your staff — training them,
motivating them, helping them to be more effective.

FIND OUT WHAT WE CAN DO FOR YOUR STATION!

RESULTS!

Whether it's a critique, a positioning study, staff
development or a format adjustment, DONNA HALPER GETS

R

G
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DONNA HALPER & Associates

Radio Programming Consultants
28 Exeter Street, Suite 611
Boston, MA 02116

(617) 266-5666

Conte Directs Atlantic
Media Relations

Patti Conte

Patti Conte has been ap-
pointed Director of Media Rela-
tions for Atlantic Records. She
assumes the newly-created post
after serving as the label’s Associ-
ate Director of Publicity since
1982. Conte first joined Atlantic in
1978 as assistant to the national
publicity director. -

WTOP & WTKS
Up Cave, McTigue

Jerry Cave, National Sales
Manager at WTOP & WTKS/
W, has been p
to Local Sales Manager. His back-
ground includes sales posts with
WFMD & WFRE/Fradarick, MO
‘and  WASH/Washington. Suc-
ceeding him as the stations’ NSM
is Daniet McTigue. Prior to join-
ing the outlets as an AE, McTigue
was an AE for CBS Spot Sales.

20/R&R FRIDAY, SEPTEMBER 13, 1985

PROS ON THE
LOOSE

Anita — Middays WYSP/Phila-
deiphia (215) 732-4977

Don “The Doctor’ Ballje —
Production/Swing WO FMMilwau-
kee (312) 888-4954

David Collin — News Director
KXOK/St, Louls (314) 991-5647

Mike Frazier — Middays K106/
Baitimore (301) 683-1201

R.T. Griffin — MD WCXI/De-
troit (616) 749-9429

John “Huteh” Hutchinson —
MD KLPX/Tucson (602) 325
2533

Erv Jezek — MD/Swing WAUR/
Chicago (312) 325-5875 or (312)
653-5527

Bob Leonard — PD WBWBS/
Bloomington, IN (812) 333-2554

Bob Lewis — Nights WSNY/
Columbus, OH (814) 457-4802

Jeff Michaeis — News Director
WZOU/Boston (617) 424-9380

Patten — 10pm-2am

WYSP/Philadelphia (215)
735-8491

Jay Richards — Nights WCXI/
Detroit (313) 697-8383

Tiller Joins Maxagrid
As President

James Tiller

Maxagrid has appointed
James Tiller President. He joins
the firm from his position as VP/
GM of KISS/San Antonio.

W8 Taps
Shaffer, Wagner

Sandy Shaffer

Jim Wagner

Sandy Shaffer has been nam-
ed Merchandising Manager for
Warner Bros. Records. With the
fabel during the last four years as
assistant to the National Merchan-
dising Manager. she also spent
five years as a singles buyer for
Integrity Entertalnmant. In rela-
ted activity Jim Wagner moves
up to Marketing Manager/Creative
Services. For two years he served .
as WB's National Merchandising
Field Specialist, then spent five
years a8 National Merchandising
Manager. During the past year he
headed up the label's advertising
department.

CHRONICLE

Born To:

R&R's softball team catcher
Joff and wife Joni,

ichael Story — MD Q
KNBQ/Shreveport, LA (318) 869-
1324

daugher Megan Marie, September
4,




OVER
EIGHT MILLION
HITS AWEEK.

No other FM group in the history
of broadcasting has atfracted
as many listeners as we have.
And these are the Program
Directors that help make it
happen: Joe McCoy at WCBS/
FM in New York,; Ed Scarborough
at KKHR in Los Angeles; Buddy
Scott at Chicagds WBBM/FM;
Scott Walker at WCAU/FM in
Philadelphia; Chris Miller at San
Franciscos Rocker KRQR: Charlie
Quinn at Bostons WHTT Andy
Lockridge af KTXQ in Dallas,

Bob Hughes ot WLTT in Washing-
ton, DC,; Steve Matt at Houston’s
KLTR: Dave Robbins at KHIR

St Louls; Mark Zintel at lompa’s
WYNF and Larry Coates at
WSUNGAM) St Petersburg. When

= YOUTE TQlking hits, you're talking

the CBS/FM Group...the biggest
Hit of all

Source: Arbitron Spring 1985, Persons 12+, TSACume.
6am-Mid Mon-Sun

THE BIGGEST. THE BEST.




PRO:MOTIONS

Shank New Record Bar
Sr. VP

Partner
Productions Bows

Bobby Fischer and Dan
Mitchell have established Part-
ner Productions. The Nashville-
based firm will handle record pro-
duction, artist development, and
song co-writing. Fischer & Lu-
cus, Inc. will continue to distri-
bute and promote records, while
Mitchell has signed four writers
(Robby Feutz, Lorin Reyzek,
Joe Lake, and Joe Henderson)
to his newly-formed publishing
company Rebel Run.

JCI Taps Wandel As
VP/Controller

Howard Schwartz

Schwartz New |
CBS/Records Group VP

Howard Schwartz has been

Jim West Represents
McVay Media

Jim West, President of the Jim
West Company, has assumed
the marketing and promotion rep-
resentation of McVay Media.
West will market the A/C and CHR
consultancies, as well as consuft
McVay Media stations in the areas
of promotion and sales.

McGathy Relocates

AOR independent promoter Bill
McGathy, can now be reached at
this new address: 148 W. 28th
Street, 5th Floor, New York, NY
10001; the new phone number is
(212) 924-7775.

Drexler Joins
Chappell/Intersong

Marcy Drexler

Marcy Drexler has been nam-
ed Professional Manager for
Chappell/intersong Music
Group-USA's New York staff.

elevated to VP/Operations Re-
search & Development, CBS/Rec-
ords Group Operations (U.S.).
Prior to his promotion, Schwartz
had worked as VP/Manufacturing
Engineering since 1978. He has

She joins the company from MCA
Records, where she was A&R
Manager. Before that she worked
as A&R Coordinator at Arista Rec-
ords.

Mike Shank JCI, a disc and video produc-
tion, marketing, and distribution
company, has appointed Robert
Wandel Jr. VP and Controller.

Before joining the company, Wan-

Levine Names Mitchell

Record Bar Inc. has named
Mike Shank Sr. VP/Finance. Prior

to his appoinment, Shank was Ex-
ecutive VP at the Financial Insti-
tutes Assurance Corporation,
based in Raleigh.

del served as VP/Finance at Con-
necting Point Of America in
Denver. .

been affiliated with CBS Records
since 1962, when he came aboard
as an Industrial Engineer.

NO NEWS FOR Ni

\\ No UFOs. No T&A. Rip’N'Read means
business. Kickers you can respect in the
morning...and information you can rely on
all day long. Rip’N’Read chronicles the
human condition. Over 60 stories a
week...smart, funny and complete with
sources and phone numbers. In addition to
our daily features, each week Rip’N’Read’s
Extended Service puts current job listings,
radio’s inside info and Dateline’s historical
happenings on your desk.

Don’t get skewed to the scatologica\
Rip’N’Read delivers a sound you can sell
and news you can use, because Rip’N’Read
writes for radio. Rip’N’Read, a tool for radio

winners.

I'm a winner. And I'm tired of the what’s-your-sign, whoopee cushion news.
Send me a sound I can sell with a two-week Rip’N’Read trial —

NAME

POSITION

PHONE ( )

complimentary, of course.

a STATION

FORMAT

STATE

SHOE SIZE
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Rip’N’Read 88 First Street Suite 302 San Francisco CA 947()5 (415) 974-1622
e -

Michael Mitchell

Michael Mitchell has been ap-
pointed Tour Press Director of the
Music Division at Michael Levine
Public Relations. Prior to joining
the PR firm, Mitchell was a journal-
ist with the Columbus Dispatch
and a DJ with Columbus outlets
WNCI and WOSV.

CBS Advances Conti

Lawrence Conti has been
named Director/Technical Opera-
tions for the CBS-owned stations.
He will be responsible for the capi-
tal planning and technical opera-
tions of the division’s 18 facilities.
Previously, Conti had held a similar
post at CBS outlet WHTT/Boston
since 1969.

Pinkerton New WJBM &
WKKX Chief Engineer
Jeffery Pinkerton has been
named Chief Engineer of Gate-
way Radio Partners, Inc.'s
WJBM & WKKS/St. Louis. Be-
fore this appointment he held a
similar post at crosstown KXOK.

CHANGES

Margaret Belden, former
Account Executive for Ackerley
Communications/New York, Nam-
ed Account Executive at Christal
Radio/New York.

Jim Buress, former CBS Rec-
ords/College Representative, ap-
pointed Field Promotion Represen-
tative at RCA Records.

Marilyn Kaplan, former
Media Supervisor for Western In-
ternational Media, appointed Ac-
count Executive at WRFM/New
York.

Ann Marie LaPorta, former
Assistant Account Executive for
Katz Radio/New York, named Ac-
count ' Executive at WRFM/New
York.

Mariann Deluca, former Re-
search Manager at Republic Radio
Sales, named Station Information
Supervisor at Torbet Radio.

Steven C. Malone, former
sales trainee at WMAQ-TV, ap-
pointed Sales Account Executive
for WKQX-FM/Chicago.

Alison Witlin, promoted from
Assistant to.the Vice President to
Professional Manager at Unicity
Music/Los Angeles.

Mark Stocke, former Radio
Promotion Services Supervisor,
promoted to Philadelphia Special
Projects Coordinator/Singles Spe-
cialist at WEA.

Steven J. Moskowitz, for-
mer Sales Representative for MCI
Communications, Inc./Philadelphia
joined-Katz Radio/New York as Ac-
count Executive.

Rhona Waxenberg, former
Account Executive for WPIX Ra-
dio/New York, left to join Major
Market Radio as Account Execu-
tive.

Greg Phifer, former National
Promotion Director for Nightmare,
Inc. {management company for
Journey), joined RCA as Field Pro-
motion Representative.




Even though loudness was
considered of vital importance in
the design of OPTIMOD-FM
Model 8100A/1, something else
had even higher priority.

Music. Because music is
what your listeners care about passionately.

OPTIMOD-FM was designed and built by
people who have worked professionally in the
recording industry. People with educated ears
who know natural, musical sound—and who
aren’t satisfied with anything less. And people
who are also skilled in the art of sophisticated,
mathematical design techniques.

In OPTIMOD-FM, the math and the music
come together in perfect harmony.

There are no bells and whistles. The few
flashing lights are functional, not cosmetic. The
sophistication is on the inside, where it
belongs—assuring listener satisfaction by never
mangling the music.

OPTIMOD-FW:

BECAUSE

MUSIC MATTERS.

That’s why OPTIMOD-FM is the best-selling
FM processor ever. Use it alone, or adapt it to
special needs with its optional Six-Band Limiter
(for the more aggressive sound demanded by
certain formats) and/or Studio Accessory Chassis
(for dual STLs). OPTIMOD’s versatiliy makes it
the right choice for your station, regardless
of format.

If you believe that music matters to your
listeners, why wait any longer to bring them the
best? Call your favorite Orban Broadcast Dealer,
or contact us direct.

Orban Associates Inc.
645 Bryant Street, San Francisco, CA 94107
(800) 227-4498 or (415) 957-1067 Telex: 17-1480

orban
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Arbitron: On-Air
Mania To Recur?

Steve Dahl has done it again! The man who tried to
singlehandedly stomp on Disco has caused another major
industry stir, Arbitron’s reaction to recent on-air remarks
by the WLS/Chicago personality and his colleagues may
lead to so much havoc that Dahl’s Disco Demolition will
end up looking like a finishing school social.

You may have read the news
story regarding the WLS infracti

The bottom-line concern with

and Arbitron’s response (R&R
8-30). Let me now take you through
the entire scemario (since I've
heard many of the remarks involv-
ed), then review what Arbitron did
(and didn’t do). Finally, we'll
nmkeapleaforbroadeaswrsamty
over what even Arbitron
admltlsagmyama.

such {or any other
weualstahmamwty) is that the

Kelsey, “We have to let broadcast-
ers exercise their First Amend-
ment rights. At the same time we
have a duty to produce objective
research.” In other words, the ma-
jor concern is with ratings distor-
tion.

The WLS Situation

What was the “Dahl Dilemma’
all about? According tb tapes

at Arbitron in the late "70s, it came
to our attention that some stations,
in a variety of markets, were try-
ing to take casual DJ remarks
about a survey one step further —
to make an on-air mention of the
Arbitron survey and/or diary an
integral part of their marketing ac-
tivity. This was soon to be deemed
ano-no.

During 1978-79 a crop of these
structured announcementssprout-
ed from the fertile minds of broad-
casters searching for a shortcut to
ratings nirvana. At that time Arbi-
tx-onbegantodevelopamwpohcy
to deter such biasing

ﬂ:e:rpoorslxmmm—air.Newspa-

z)nseansumtmmgtobols-
ter their summer numbers (accor-
ding to those who took a dim view
of the events), the duo began to

acuons The move was to place
ing in such activity
at the bottom of each rahngs
book data page (later expanded to
cover data from the computer
tapes too). This “below the line”
(under a dotted line separating the
offender from other stations on the
page) policy has been used numer-
ous times to punish stations that
aired the announcements or in
some other way brought attention
to Arbitron and/or the diary.
You might wonder if the on-air
announcements ever made a dif-
ference. Arbitron, in conjunction
did a test in the summer '79 sweep.
Allmtlonsmmemetmranthe

run encouraging folks to fill in their
diaries. Also, no stations had unus-
ually great or poor books in the
context of the universal announce-
ments.

di specifics of the ongoing
sweeplﬁemsau:hasdxedlﬂm

premiums paid to various types of
dmrykeepers (blacks vs. non-
ethnics), the length of time people
keepdianes.ﬁnenamedﬂ:esm-

are active and have better things to

do, but please don’t put us through

this (a down book) again.”
’l‘mswaslnterpmtedbyﬂ:em

vote for Dahl in the diary, perhaps
even puu:mg in more QHs than ac-
tually listened

3) Cwmem.s of this genre com-
tinued for several days.

4) After receipt of complaints
from other stations, Arbitron took
action. Chicago office manager
Scott Herman called WLS and told
the station that the on-air com-
ments were a ‘“violation.” Never-
theless, the on-air survey-related
patter did not cease, continuing
for another day.
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VP/GM Jeff Trumper told R&R,
““It was just a bit, a humorous way
of making fun about the ratings

slip.”
Wheﬂumeseveraldaysolm
air discussions were of an im-
promptu nature or a shrewd plan
may never be known. The duo is
nearing the end of their contract
with WLS, and perhaps this was a
stunt to garer attention. And grab

ing about it.
Arbitron’s Options/Action
With written and verbal com-

glwpofnud-levelmumm
handle these . However,
given the market and the station
involved (not to mention the
ABC/Cap Cities implications), the
decision on this one went all the
way to the top — Chairman Ted
Shaker. Said Kelsey, “Ted and
(President) Rick Aurichio made
this decision.”
WmtwmArbmmsupuaB’In

* Not publish the summer Chica-
g0 book due to the possible distor-
tion of the ratings. (WLS is a sub-
seribertomeannmerbook)

Dellsth.SAMfmmﬂ:em

* Put WLS ‘“below the line,”
separated on the data pages and
computer printouts from the others
by a dotted line. A message noting

‘whyunstauonhasbeensoplaced

‘accompanies the separated num-
bers on each data page or printout.

WEEK IN REVIEW

=

New Diary: Debut Next Spring?

During a meeting last week with the RAB's GOALS Committee, Arbitron |
officials presented their proposed new “daypart diary.” This latest diary revi-
sion breaks each diary day into four dayparts.

| According to RAB Sr. VP Bob Galen, Arbitron mentioned they might im-
plement the usage of the daypart diary as early as the next spring or summer
sweep.” And what's Galen's perspective on the new diary? “The response
rate goes up, which means more usable diaries come back. That's good for
radio. However, some long-listening-span formats, such as Beautiful/Easy |

Listening and Black/Urban. do suffer some siippage.”
A comparison between the current diary and the proposed daypart revi-
i sion will be the focus of next week’s Ratings & Research column.

effective immediatety.

All of the above actions would al-
30 be accompanied by a note on the
cover of the ratings book, drawing
the users’ attention to Page 5B,
where there’d be a detailed de-

iption of the offense and the sta-
tion’s side of the story.

* The cover note and a Page 5B
review of the situation.

* Nothing.

What did the top executives de-
cide? The mildest action was taken
— that of a cover note drawing at-
tention to the description of the
events on page 5B.

Why no delisting, or at least a
below-the-line ostracism? Kelsey

Arbitron Fills Radio/Agency VP Slot
Ms. Chris Museller, an Arbitron veteran who was most recently Eastern
Manager, Radio Advertiser/Agency Sales, has been promoted to VP. She
fills the vacancy created by the departure of Jim Ridings, who returned to
broadcasting in Knoxville. Ms. Mueler has previous ad agency experience
and also served with the John Blalr rep firm in New York. Her appointment is

decision I don't think there’s a
clearcut understanding of what is
or is not rating distortion any-
more.” Others felt Arbitron caved
in to pressure from Cap Cities, or
that the ratings firm wanted to
avoid a possible lawsuit should
WLS have been delisted. Another
manager said, “You can bet some
guy in Boise would’ve been slapped,
down.” Indeed, in seemingly less
serious cases in past years the sta-
tion involved was at least put below
the line.

Some creative minds might say
that Dahl, et al. have opened anoth-
er horizon in terms of what can be
gotten away with. Talk stations are

Broadcaster Reactions

How did broadcasters in Chicago
react to the WLS decision? What
might be the next step, as broad-
casters try to read between the
lines of Arbitron's policies?

One GM said, "Asamsultolthls

Until Arbitron clarifies its
stance, stations are in never-never
land. Here’s hoping there’ll be
some response from either Arbi-
tron or the Advisory Council. We
need quick and definitive action re-
garding the on-air policy. Until that
happens, we face the self-defeating
spectre of on-alr ‘‘games” looming

nmybeOKforSteveDahllo
have demolished Disco. But to
have him demolish the integrity of
Arbitron's ratings is a whole dif-
fernt matter. If I was still on Ar-
bitron's Special Station Activity
Committee I'd have voted for de-
listing WLS. The ratings firm may
yet regret that action wasn’t taken.

Stay tuned for further develop-
ments. And don’t forget to let Ar-
bitron and/or the Advisory Council
know how you feel about this issue.

Next week: a look at Arbitron’s
proposed new daypart diary.




It often takes an extra effort to stay ahead of
the pack. We’'ll go that extra mile.

Watch Us!!!

Jeff Pollack Communications, Inc.

984 Monument St., Ste. 204, Pacific Palisades, CA 90272, (213) 459-8556, Telex #706880
International Programming Advisors AQOR/CHR/AC/Oldies/Country
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COLUMBIA RECORDS

RATINGS

Birch Spring Quarterlies, 12 +

New York

WHTZ Churns Towards 10;
WRKS Widens Black/Urban
Lead; WNEW-FM Climbs To

Fourth; WNBC Jumps
Winter '85 Spring ‘85

Los Angeles

KHIS-FM Still Far Ahead;
KROQ Rockets Into Third;
KJOI Happy
With Spring increase

Winter ‘85 Spring ‘85

Chicago

WGN Steady; WBMX
Climbs Into Second Past
WGCHM; WBBM-FM,
WLS-FM, WKQX, Post CHR
Gains; WLUP Jumps

Winter ‘85 Sprng '85

WGN (Talk) 79 79
WBMX (B/U) 59 7.2
WGCHFM (B/U) 88 68
WBBM-FM(CHR) 468 67
WLUP (AOR) * 43 48
WBEBM (News) 53 49
WLS-FM (CHR) 40 49
WXRT (AOR) 45 44

WLS (CHR) 39 38
WKQX (CHR) 28 37
WMAQ (Ctry) 39 34
WCLR (AC) 43 33
WIND (Talk) 25 32
WJJD (BBnd) 24 3d
WLOO (B/EZ) 28 27
WUSN (Ctry) 38 286
WJIMK (Gold) 33 25
WFYR (AC) 19 23
WMET (AC) 22 21
WLAK (B/EZ) 40 20
WFMT (Clas) 14 19
WOJO (Span) 1.3 15
WCKG (AOR) 12 13
WAIT (BBnd) 1.0 1.2

WHTZ (CHR) 8.5 2.6 KHS-FM (CHR) 135 123
WRKS (B/U) 63 81 KABC (Tak) 80 63
WPLJ (CHR) 66 6.2 KROQ (AOR) 43 56
WNEW-FM (AOR) 5.1 5.9 KLOS (AOR) 50 45
WINS (News) 8.0 4.8 KMET (AOR) 42 45
WOR (Talk) 48 45 KJOI (B/EZ) 27 38
WNBC (AC) 30 37 KOST (AC) 35 33
WBLS (B/U) 3.9 3.4 KFWB (News) 27 32
WKTU (CHR) 37 30 KKHR (CHR) 25 30
WNEW (BBnd) 24 30 KNX (News) 30 30
WABC (Talk) 3.7 29 KALI (Span) 38 29
WCBSFM (Gold) 39 29 KLVE (Span) 22 29
WPATFM(B/EZ) 30 28 KTNQ (Span) 26 28
WAPP (CHR) 30 25 KRTH (Goid) 24 25
WHN (Ctry) 2.1 24 KMPC (BBnd) 38 24
WRFM (B/EZ) 1.7 2383 KBIG (B/EZ) 27 24
WADO (Span) 23 22 KIQQ (CHR) 1.7 23
WLTW (AC) 1.7 22 KRLA (Gold) 1.1 23
WCBS (Nows) 22 20 KHTZ (AC) 19 20
WQXR-M (Clas) 9 17 KACE (B/U) 12 1.8
WLIR (AOR) 1.0 1.4 KUTE (B/U) 15 17
WNCN (Clas) 3 14 KZLA (Ctry) 13 18
WPIX (AC) 24 1.4 KDAY (B/U) 2.1 1.5
WSKQ (Span) 16 1.2 KLAC (Ctry) 1.3 15
WYNY (AC) 1.8 1.2 KJLH (B/U) 18 1.5
WMCA (Tak) 1.3 1.1 KWKW (Span) 14 15
WWRL (B/U) 8 11 KFI(AC) 1.8 1.5
WBLI (CHR) 86 1.0 KKGO (Jazz) 19 1.4
WJIT (Span) 1.2 1.0 KMGG (AC) 2.1 1.3
St.Louis

Pittsburgh

KDKA Softer Even With
Baseball: WBZZ Dominant
CHR Again; WDVE Returns

To Double Digits
Winter ‘85 Spring ‘85

KDKA (AC) 156 14.6
WBZZ (CHR) 11.9 1186
WDVE (AOR) 9.8 105
WSHH (B/EZ) 72 79
WAMOFM(BU) 76 7.4
WHTX (CHR) 58 53
WWSW (AC) 42 38
WHYW (AC) 32 35
.WTKN (Tali) 30 35
KQV (News) 27 30
WTAE (AC) 32 28
WDSY (Ctry) 28 27
WPNT (AC) 23 28
WYDD (AOR) 23 25
WJAS (BBnd) 31 21
WEEP (Ctry) 1.2 15

KMOX Talk Tops 20;
KSHE Holds in Mid-Teens;
KHTR Grabs CHR Title;
KSD Controls A/C Race

Winter ‘85 Spring '85

KMOX (Talk) 19.2 204
KSHE (AOR) 182 152
KMJM (B/U) 96 83
KHTR (CHR) 51 7.0
KWK (CHR) 54 58
KSD (AC) 42 55
WIL-FM (Ctry) 53 48
KEZK (B/EZ) 44 43
KYKY (AC) 32 37
KUSA (Ctry) 45 36
WRTH (BBnd) 30 a3
KXOK (Talk) 27 27
KATZ (B/U) 1.8 15
KGLD (Gold) 13 1.4
KADI (AC) 14 13
WIL (Ctry) 1.6 1.2
WZEN (B/U) 1.1 14

Philadelphia

WMMR Adds Three, Scores
Double Digits; WUSL
Widens Black/Urban Lead;
WCAU, WMGK, WYSP
Notch Notable Increases

Winter ‘85 Spring ‘85

WMMR (AOR) 7.2 104
WUSL (B/U) 82 9.1
WCAUFM(CHR) 7.7 7.4
KYW (News) 74 70
WCAU (N'T) 47 60
WEAZ (B/E2) 76 54
WMGK (AC) 44 53
WDASFM (B/U) 70 52
WYSP (AOR) 40 46
WPEN (BBnd) 50 45
WWDB (Talk) 45 38
WIP (AC) 46 35
WSNI (AC) 34 32
WXTU (Ctry) 1.9 32
WZGO (CHR) 25 3.1
WIOQ (AOR) 28 30
WFIL (Goid) 22 27
WKSZ (AC) 28 21
WFLN (Clas) 18 1.7
WDAS (B/U) 8 12

Format Legend

| AC—Adult/Contemporary, AOR—AIbum-Oriented Rock, BBnd—Big

Band, Blk—Black, BM/Easy—Beautiful Music/Easy Listening, CHR—
Contemporary Hit Radio, Clas—Classical, Ctry—Country, Gold—
Oldies, Jazz—Jazz, Misc—~ Miscellaneous, News—News, N/T—
News/Talk, Rel—Religious, Span—Spanish, Talk—Talk, Urbn—
‘Urban Contemporary.
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PLAY FAVORITES

YOUR LISTEHERS WON'T HEAR IT ANY GTHER WAY

RUA RECORD

J
! fl'-"' \
“ALL OF ME”’

CHR SIGNIFICANT ACTION ]

WXKS-FM 33-27 WTLQ on WRQC on
WKSE 20-16 wBBQ on Z104 38-36
Z100 add KXX106 deb 35 WHOT add
94Q 28-24 WSSX on KCAQ add
293 deb 27 WROQ on 95XXX add
195 add WNOK-FM on WGAN add
Y100 21 WZLD on WJUAD on
WMMS add KAMZ on WUZR add
WCZY add 26 WOK/ deb 36 wCGQ 36-34
WHYT 33 WFMI on Q104 30-25
FM102 deb 27  KBFM add 2102 37-31
WVSR on Y107 add WVBS d-36
KC101 on Y106 on KGOT on
RI-104 on KTFM deb 28  KTRS add
WKRZ-FM add  KTUX 31-26

' Billboard Black Chart: 7* Cashbox: 10 *

RATINGS

FIVE STAR

“ALL FALL DOWN”

CHR SIGNIFICANT ACTION |

WXKS-FM 195 FM102
CKoI Y100 KMEL
WPLJ wezy WTIC-FM
Z100 WHYT WNOK-FM

Black/Urban R&R: §) Billboard: 23*

TWO RCA BLACK/URBAN SMASHES

... AND CROSSING QUICKLYII
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Birch Spring Quarterlies, 12 +

San Francisco

KGO Loses Two, Still Tops;
KYUU, KSOL Stronger
Second-Third; KiOl
Doubles; KNBR Boosted

By Baseball
Winter ‘85 Spring ‘85

KGO (N/'T) 9.6 7.3
KYUU (AC) 6.1 6.4
KSOL (B/V) 5.5 6.2
KIOI (AC) 24 48
KNBR (Misc) 22 4.0
KMEL (CHR) 3.7 3.8
KABLFM (B/EZ) 2.9 3.7
KCB8S (NT) 4.3 3.8
KBLX (B/V) 4.1 3.3
KITS (CHR) 1.6 29
KRQR (AOR) 24 2.9
KSAN (Ctry) 3.1 28
KKHI-AM & FM

{Clas) 1.5 28
KQAK (AOR) 1.8 2.7
KFOG (AOR) 26 26
KFRC (CHR) 3.0 25
KSFO (AC) 23 23
KOME (AOR) 2.4 21
KLOK-FM (AC) 2.1 1.9
KOIT-FM (B/EZ) 1.9 1.9
KWSS (CHR) 2.6 1.9
KBAY (B/EZ) 1.6 1.6
KNEW (Ctry) 1.7 1.6
KABL (B/EZ) 1.5 1.3
KYA (Goid) 1.6 1.3
KDFC-FM (Clas) 1.5 1.2
KJAZ (Jazz) 1.1 1.2
KRE (B/V) - 1.2
KEZR (AC) .8 1.0
KLIV (BBnd) .8 1.0
KSJO (AOR) 1.1 1.0

Houston

KMJQ, KKBQ-FM SLip But
Rank 1-2; KRBE-FM Bolts
Into CHR Contention; KQUE
Takes Giant A/C Step

Winter 85 Spring ‘85

KMJQ (B/U) 11.0 103
KKBQFM(CHR) 11.6 9.1
KIKK-FM (Ctry) 81 84
KSRR (AOR) 78 1.2
KLTR (AC) 59 60
KRBEFM(CHR) 39 5.9
KLOL (AOR) 85 54
KQUE (AC) 23 49
KILT-FM (Ctry) 45 48
KMFK (AC) 54 47
KODA (B/EZ) 57 48
KTRH (News) 49 45
KPRC (NT) 40 33
KLEF {Clas) 1.7 18
KLAT (Span) 9 .14
KXYZ (Span) 5 1.4
KRBE (AOR) 5 1.2
KYOK (B/U) 1.4 1.2
KGOL (Rel) 1.3 11
KILT (Ctry) 1.8 1.1
KIKK {Ctry) 5 10

Detroit Dallas-
WJR Hovers Near Double
wr[::-tg(;t mﬁ:msm‘;:ﬂ- KVIL-FM Up Two, Tops 12;
WHYT Extends CHR KKDA-FM Zooms, Potent
; Runner-Up; KTKS Leads
Margin; AORs Softer; o
WKSG, WXYT, CKLW oo cm0°:s
More Robust "Vm: s
i T KVILFM (AC) 103 124
:i‘aw;cu) 22 09 KKDA-FM (B/U) 7.9 1.4
s 67 88 | kxa(aoR) 61 70
WHYT (CHR) 83 7.3 KTKSICITE) o
"o o Te 84 KEGL (CHR) 78 83
WCZY (CHR) 59 57 KALD ( ) o ae
Ll 48 48 | ymEz(B/EZ) A0 a0
WLLZ (AOR) 54 48 KPLX (Ctry) POS
WhoFmGO) 48 48 | weap(cry) 76 54
WKSG (Goid) 3.1 4.4 KSCS (Cry) e
WXYT (Talk) 33 a4 | oo 55 48
CKLW (BBnd) :.g g: e 36 4
w.lwz‘z”::azz) 34 34 | KMGC(AC) 19 19
. 2'; 3.0 KNOK (B/U) 37 19
A : ' KQzY (B/EZ) 22 18
WWJ (News) 49 30 KAAM (Goid) 2o
s e KLUV (AC) 1.6 15
WMJC (AC) L2122 KRQX (Goid) s
WCXHFM (Clry) 28 1.8 WRR [Cias) o
WCLS (AC) 20 18 KLIF (Cry) M
WCXI (Ctry) 12 13 .
WGPR (B/U) 8 14
WQRS (Clas) 1.1 1.1
*Fomerty WDRQ (B/U}

Matt Bianco On Adantic’s Side

British group Matt Bianco signed with Atlantic recently, with an LP and sin-

gle just out. Pictured at the signing are (I-r) Atlantic Sr. VP Vince Faraci,
co-manager Clive Corcoran, WEA Intl.’s Jennifer Cohen, manager Carl
Leighton-Pope, and the arm of a reclusive group member.




3 TARGETING RADIO
. TO AMERICA

NEW YORK
WASHINGTON
CHICAGO
DETRCIT

DALLAS
~ LOS ANGELES
LONDON

~
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UNITED

: REAL 2

United we stand!

Put us all together and you'll see, and hear, one of John Madden and Rick Dees to name a few.

the strongest voices.in radio today—United Stations But more than our programming network, there's
Radio Networks. A voice that covers America, delivering  our growing affiliate network—aiready over 2500 strong.
told, innovative and competitive ideas in programming  Reinforced by the strength of our communications

to every demographic group you can name. Shows network. ..via satellite over 6 live channels on Satcom 1R.
created for US1, US2 and US Programming that are When you're looking for a place to be, a place America
: uniguely tailored to meet broadcaster, advertiser and is turning to for the best on radio—our name says it all.
. audience needs. Presented by the most dynamic United Stations Radio Networks
k- - personalities in the business—Dick Clark, We've got America by the ears®"

Come visit us at the NRBA/NAB in the Atrium Presidential Suite 934 at the Anatole?



REED BUNZEL

MERCHANDISING & MARKETING

The National Campaign

Radio and promotion have been courting each other

ever since the first smart manager realized the value of
exploitation. Research indicates a direct relationship be-
tween promotion, listenership, and consumerism, an at-
tractive package for the marketing-minded. Advertisers
and audiences alike appreciate the value of a free lunch,
and contests and giveaways have become a way of radio

life.

With the recent boom in syn-
dicated and network program-
ming, it was only natural that radio
promotion worked its way onto the
national scene. With prizes ranging
in scope from T-shirts to car and
trip giveaways, network adver-
tisers have begun to recognize the
value of the national radio contest.
By copying (and adapting) local

heavily involved in merchandising
and marketing efforts.

Building Listener Loyalty
Obviously, these marketing ef-

show promotion increases listener
involvernent,” says Radio Interna-
tional's Director/Creative Services
Joe Trelin. “It gets the listener to
listen week after week, and in-
grains the show in their minds. You
present an image to your audience,
and that overall picture serves to
reinforce everyone involved.”
“Advertisers like these promo-
tions,” adds Jeff Leve, President of
NSBA Radio Network. “It serves
to not only promote the show, but it
also otes the advertiser's

forts have a two-fold advantage for
the advertiser. First, he gets his
product promoted in a desirable
forum that transcends the straight-
forward message of the commer-
cial spot; second, the promotion
generates an “excitement” for his
product within the context of the
show. “It gives the advertiser a
chance to be more visible than if he
just bought time in a program and
did nothing,” explains Dean Mari-
on, Director/Marketing at West-
wood One, which earlier this year
established a department solely for
the purpose of handling merchan-
dising campaigns. “It also g)vs
the advertiser more mileage in
terms of impact by doing some-
thing extra that fits in with the
lifestyles of the listeners.”

Joe Trelin
30/R&R FRIDAY, SEPTEMBER 13, 1985

good will. You can’t buy good will,
and that's just what these adver-
tisers are giving away. Everyone
benefits by creating listener loyal-

compared with a local campaign?

Trelin explains that one key to
success is to make the entire effort
sound local. “We try to localize the
program and promotion as much
as possible,” he says. “By making
the show sound as if it's actually
part of the local station, the pro-
grammer and the listener feel it is
more their own. By associating it
this way the listener feels the show
is part of the station, and the pro-
grammer sees it as more than an
hour-killer.”

ty; it creates a positive effect all & ]
around.” Dean Marion
A National Scope Leve agreesthatlocahsmcanm—
National marketing techniqy duce participation. “If
cantakemanyd:fferent forms, the promotion inside a program is
from sweepstakes to product tie- realistically marketed as some-
ins to standard giveaways. Asare-  thing the listener can become in-

sult, each can find itself in competi-

tion with local promotional efforts.

Listeners also might feel that the
odds of winning a local contest are
better than those which offer a na-
tional field of entrants. How effec-
tive, then, is a promotion contained
within a national radio program

volved with, it doesn’t seem im-
possible to win. On the other hand,
if it carries the tag line ‘heard on
great stations everywhere,’ the
promotion is going to sound out of
reach. By downplaying the nation-
al context, and by getting support
from the individual stations, the

DUTCH TREAT — “Secret Service” agents Andy Denemark and Jon Sinton
(from left) keep a protective eye on a busy President Reagan as he strolls
through the streets of New York. NBC's Frank Cody, Burkhar/Abram’s Lee
Abrams, and NBC's Wilard Lochridge keep the “paper prez" company.

promotion will get great re-
sponse.”

Comments Marion, “If the pro-
motion is well-organized and the
prizes are of higher quality than
those given away on the local level,
it will have no trouble from a sta-
tion effort. When we can give away
five round-trips to Hawaii for two
and over 550 runner-up prizes in on-
ly one show, we aren’t going to run
into the problem of listener in-
volvement.”

The Prize Is Right

The extent of the prize can also
determine the success of the pro-
motion. As with any local radio
campaign, what prize is best? One
expensive prize with long-shot
odds, or more modest prizes
awarded to more winners?

“Listeners like quality prizes,”
Marion continues. “‘Quality is most
important. Quantity is also a fac-
tor, but the value of the prize is
crucial. If I had my choice I'd pick
one good prize rather than a bunch
of useless junk.”

“The bigger the prize the
better,” Leve adds. “‘One big trip to

contest is not going to be advertis-
ed 150 times a day, so you have to
do something fairly stupendous to
compete with the local effort. Larg-
er is definitely better.”

Trelin believes a good premium
is one that can’t be found in either
K-Mart or Neiman-Marcus. “The
best prize is not necessarily big or
little,” he comments. “What works
is the attractive prize — one people
can’t get anywhere else. For in-
stance, you can’t just go out and
buy a lunch for two with Nik Ker-
shaw or Go West, and we've had a
lot of success with that type of give-
away. Listeners feel they are get-
ting something different.”

Gaining Acceptance

Just as advertisers balked at the
first efforts for barter syndication,
they also were somewhat reluctant
to enter the field of national con-
tests. Such giveaways had long
been the province of cereal boxes,
direct-mail flyers, and clip-out
coupons. Network radio was a sec-
ondary thought to TV, and the im-
pact of any significant campaign
was undocumented.

‘“Advertisers were very suspi-
cious a few years ago,” Marion
recalls, “but they are now becom-
ing a lot more intrigued by the
merchandising aspects of a pro-
gram. When we started our first
promotional efforts, the adver-
tisers said, ‘Why should I spend all
this money just to give something
away?’ But when they saw the
results, it was a much different
story.”

NET\X/ORK SPOTS

- Say Goodnight, Gracie .

Robert Micheison, Inc. has acquir-
ed the exclusive radio syndication
rights for both the "Burns & Alien”
and “Jack Benny” radio series. Each
series is comprised of 52 30-minute
episodes, offered on a market-exclu-
sive, cash basis. The programs date
from 1946 to 1950, and special
guests include Caesar Romero, Gene
Kelly, Richard Widmark, Marlene
Dietrich, Ronald Reagan, Jane Wy-
man, and Al Jolson. -

For more information contact Susan

Schart at (212) 243-2702.

Sl

" Gracie Allen and George Bums

Line One Is A Live One
One Radlo Net: s is
introducing a weekly, one-hour live-
via-satellite music, interview, and call-
in show next month (10/7). “Line
One" is designed to put listeners in
touch with the "biggest names in rock
music,” and will use toll free phone
lines — B00-ROCKERS — for easy
calkin access. WNEW-FM/New York
personality Carol Miller and KMET/
Los Angeles personality Sky Daniels
will be acting as coast-to-coast co-
hosts of “Line One,” which will fea-
ture Steve Perry as its opening night
uest.
Call (213) 204-5000 for more infor-
mation.

Steve Perry




Come visit us. :
RADIO ’85 CONVENTION ¢}
Booth #321

Dallas Convention Center

.

IT’LL GET THERFE FASTER,
MORE RELIABLY,
AND AT A LOWER COST.

Now you can have your talk show or music We'll also build specialized networks to send
program delivered to thousands of radio sta- your program to a specific list of stations.
tions across the country simply by bouncing So start bouncing your program off
it off us just once. Mutualink. It’s the best way to get it there.
We're Mutualink. And we can provide the For more information call Bill Wisniewski at
reliability, speed and flexibility you need to (703) 685-2122 or send in the coupon.
market your program in a big way...all at a o
surprisingly small cost. |’_S L |
This is the same satellite delivery system | Mutual Satellite Services l
the Mutual Radio Network uses to deliver pro- [ Mutual Broadcasting System, Inc. l
gramming to its affiliated stations nationwide. ~ * | Koo Jefferson Davis Highway I
And since Mutual was the first com.mercial t Please bounce over some informationon MUTUALINK '
radio network to develop, own and operate [ R ) e e |
its own system, Mutual's been bouncing shows | Company ; — |
across the country for a pretty long time. | Address S y— :
Short programs or long. Live or pre-recorded. I City. _ State_ Zip___ |
Once-a-month or daily. We can deliver your | Telephone —
show more efficiently than the system you’ve I 0 I
been using. We can do it instantly and even I Mutlﬂhnk i I
simultaneously to stations all over the country. [ R ARt ——— _J



" MUSIC CALENDAR

NEWS & INFORMATION FEATURES

September 16-20

eekend W COMEDY ' GENERAL
! The Week | b iy WP ’ EDNESDAY ] INFORMATION
September21-22 | | Wemy CountryMusie | o — o == -
American Country Portraits(BRE) | EaBuco September 25 Gomedy SHow W ‘ [Ed Busch Talk Show (aP)
il:'n %mpbe:d o e Country Calendar {cw) ‘ Court: Jack Benny/Don Wilson/ ‘ Headhunting/university socialism (9/14) i
| The Countdown Royce Kendall meche/Edgar Bergen/ AIDS/workfare/NATO allies (9/15)
‘ ::eady :c;v J:,; W:r,l:.:(:: : ;x‘:ang ‘ i The Week Of I C;umvy Report (WRNH “ mé‘ :y:::;.‘::: si:\?:: ‘ | Computer Program - {PRN) [
oun: | Alabs Judd: i Keyboards/monitors/ROMS & RAMS/ i
John Leader (USR1) | - e s i e i b | Hiney Wine (DM) ‘ it asuymsxmemory
olnter Si [ iney drive-through/"A Tale Of Two PRN)

‘ ;Lllmisf;(e:epoﬂ | September 23-27 e Be e 2 " e?ilr‘v’ﬁ!ys'‘::l::?':/ee"./r:nzrr\rﬂrng Hineys :e‘:;wsraaa"c!':;':mcnousmld . ) {
Countdown {WRN) " Country Closeup (NP) | THURSDAY x| efforts/Jetsons/seque! doudle- ]
Marty Robbins/Waylon Jennings/Alabama John Anderson/Restless Heart Laugh Machine (PRN) takes/walleybalt

‘ Dick Clark’s Rock, Roll Country Today (MJd) | — — & C;mm Wnlmm:’Smmhe!S Bn:h::/ Newsline Extra (NBC)
& Remember Us) 1 ’E""" :‘“:‘9'3"" o) | September 26 ] The other China !

& arth News | S thing You Shouid
T,;: v;:memo wo) | Summer of ':5‘5 hottest fiims { Country Calendar (W) Party Drop-ins - (ASR) K:’:: ngyiotishol (sBS) |
Bears Encore wm'. Brenda Lee Hou:i:&;z’mgagm:mh o | Computer et (9/18) ‘
Future Hits (WO) William 8. Williams (WO) | | Country Report (WRN) | Protecting credit cards (9/17) I
i 1952: Tony Bennett Nitty Gritty Dirt Band/Ricky Skaggs | | Letting go (9/18)
Motels/Aretha Frankiin/Billy Joel : ’ i Radio Hotline (ASR) t Esait 1219720
{| areat Sounds Ll B B SR o i - - lose persorlondrurcres Mon | | Sound Advice (PRN) ‘
N 5 B L e e sexual harrassmen o du esting stereos/shopping/testiny

| toones wsmy || topontiers w0 (T pin A =
Eurythmics | Meotalsh oy | Stevens & Grdnic’s || Sporting News Report cw) |
Musical! (wWo) etalshop M | sy P
Bﬂ:‘a:wca: & Hollywood Legends zvaions o ‘ ‘ igtolelz;:;:ms]mw (ASR) ‘ RMCG«::;ZHo:e"m;NFL rule
e s T ) B o ooy 2] | September 27 || reeremmeriocssomev e | SportsFlashbck cw)

oD reéf ions wil arrie Lucas al " o De /Jackie |
On The Radio (NSBA) Off The Record Special (WO0) Country Calendar (cw) United Spots Of America  (ASR) | M. ::n?:;:n"x-c:e:‘:;mme jach |
Huey Lewis Cheap rncr Jeft Cook (Alabama) The president has been eaten/Dr. Rock/ | Waidenbooks Review (WO)
Playback (sh) :ggﬂ::‘ul:‘:;;““ (Wo) Country Report (WRN) catsup advisory board/three guys Ann Beattie/ Groat Sox"/Salad"/Vital Lies,
Feature yoar: 1968 SylviaiJudds named Bob/spiatter Simple Truth”
Power Cuts (GSN) Specisl Edition . (WO) | " | S .
ert 22, fyl Lyt
;Tckwnys{j/s‘ \’Nookly Top40 (US) Star Trak (WO)
John Cafferty & the Beaver Brown Band Kool & The Gang/Eurythmics/Motley Crue i
Rock Chronicles (WO) Star Trak Profile (Wo) | )
Rockers against alcohol/"Born To Run"/ Ray Parker Jr | J— -
UB40 & Chrissie Hynde/Heart =
Rock Over London (RI) \
Kaja 1

foanmn @ | _MONDAY || |
The Doors

‘ Rock Salutes Motown  (NBCE) I S T 1 \ |
Phil Collins hosts September 23 \

Rock Week (WO) W) \

\ HooterstJoin Cougas Mellencamp Eofe':::';si:""d" 15W) TE B-EC&(R&“\\?BWY

Scott Shannon’s Rockin’ Country Report (WRN) RADIO PROD:
America Top 30 (W0) Judds/Nitty Gritty Dirt Band . roudly pre- |
Hall & Oates/Tina Turner/Kool & The Gang l .t nno\‘a“on P er |
Solid Gold Saturday Night(USR2) | — 1er1S of electronic RFIREm. v {
Nothin® but number 1s {9/21) The mas’ te ic \andscape, tests pmmos,

g o9 | TUESDAY ]| sontthe e SO B g cortst, B0 |
Super Gold (TRAN) 300 compe nd beds for @ o production
Eivis by request (8/21) =S p— \D’s so\]\'\d € future of vadi 4
Superstar Portraits (BRE) | September 24 . \'\Nm\ the 8 ST
:°b Ovien { Country Calendar €w) jua RF\RE‘”‘ y

uperstars Of Rock (BRE) | Jady Rodman w-‘m S‘\'A 7 / - ™
i';"’ - woy | | Sountry Report (WRN) 5 5 ¢ /
at’s Love (Wo) Ricky Skaggs/Sylvia =
Dan Fogelberg/Judy Collins/Kevin Kostner | (=
Your ears
will never e th
e Sam i
most amazing vocal creations everen e thickest
WEARABLE e 10 Wk standarg fr gy " 00
() P H E M l ” M S ‘ three continents is VOICE TECH,, 0 firepower on
—— |
S w p—
== ad
YOUR TH i —
1BRARY |
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From the minute we launched
our NEWSPOWER 1200 service,
we knew we were on to some-
thing hot

Because it delivers news
that people want to hear. It deliv-
ers news you can believe. And
it delivers it, without a glitch, at
1,200 words per minute.

Thats 18 times faster than
the AP Radio Wire.

Not only that, NEWSPOWER
lets you pre-program your news.
So you get only the news you
need—state and local reports,
sports, finandal, world news
and weather.

There's something else.
With NEWSPOWER 1200, you
get a direct line to the most
pervasive, precise news staff in
the world.

Andwhenyou consider
all that, you realize something.

You realize that AP
NEWSPOWER 1200 can be a
tremendous advantage in your
business, no matter what kind
of competition you run up
against. :

For details about
NEWSPOWER 1200, call Glenn
Serafin, at AP Broadcast Services
(800) 821-4747.



MANAGEMENT

Owning Your First Station:
The Process And Pitfalls

The road to radio ownership is a forked one. At the
fork is the decision to build or buy and, as always,there are
up and down sides to both. Most can be expressed in terms
of time and money. But, for various reasons, buying is the

way most often taken.
There are a limited number of

approaches to building a radio sta-
tion. You must either commission
an engineering for a possibl
petition to the FCC, buy a Con-

tions soon to open up under Docket
80-90. This last route holds particu-

| But whether you decide to build
or buy, the path to ownership is
imilar,

)cmuyspeamng,mis

“Sellers typically feel as if
they've already sold the
station, so you'll want to
make sure the status quo
is maintained.”

process includes: _analysi

ket analysi
things as market revenue, local
economy, and retail sales.

In addition to these details, your
plan should outline your operating
strategies. These include manage-

controls; and, most importantly,
your strategies for expense and
revenue,
Projecting Ahead

Use historic and current infor-
mation to help make your projec-
tions but keep your numbers credi-
ble. Cut non-relevant
from seller-supplied financial
statements, verified by prior tax
filings with the IRS. Then extrapol-
ate your basic costs, which you
may find helpful to classify by
organization, construction (or
capital improvements), or opera-
tion.

Revenue strategies include your

Waﬂ_drf"glﬁgg_
ing and legal, by

2r_anid operal & [he
process is obvi complex, this
is not intended to be a comprehen-
sive article. Instead, consider it an
hors d’oeuvre among food for
thought.

Are You Ready?

A good plan is essential — the
lack of one is a prime cause of
failure. Start with self-assessment.
Ask yourself if you're ready for
ownership. Do you have enough
talent and experience across the
entire realm of programming,

approach to pricing and plans for
devel of audi and sales.

As ours is a revenuedriven busi-
ness (i.e., once that basic “nut” is
met, most of every subsequent dol-
lar that comes in drops to the bot-
tom line), revenue projections are
key.

Basically, there are two ways to
forecast revenue: top down and
bottom up. Top down refers to a
station’s projected share of a given
market’s total radio revenue. Ra-
dio revenue roughly equals .004
times retail sales. You may consi-
der the reasonableness of equating
audience and billing shares. Bot-
tom-up lysis multiplies a per-

sales, ing, and g
ment? If not. get it or associate
with people who have complemen-
tary skills or clout.

Get your money together now, so
when you find an opportunity, you
can move quickly to seize it. It's
never too early to make the con-
tacts and secure the interest for

i from other i s

and lenders.

At the heart of your plan should
be a solid analysis of the facility,
competition, and market. Obvious-
ly, the better the technical facility
(signal, power, equipment, etc.),
the more reach and potential audi-
ence. Compare not only facility but
format, audience, advertisers,
ratings, revenue, and pricing. Mar-

centage of total units sold by an
average unit spot rate. Do both
analyses and average the result.

Now that you've identified a
property and done your acquisition
analysis, arrange for accounting
and engineering audits so you can
determine a fair market value and
negotiate an agreement in princi-
ple.

Financing Techniques
Among the valuation approaches
are market revenue (versus an es-
timated billing potential as outlin-
ed above). average-revenue per
station, market void lysis (for

By Barry Skidelsky

basis), comparable sales (watch
your apples and oranges), stan-
dard multiples (of gross and cash
flow) with adjustments, and dis-
counted cash flow. Although reli-
ance on just one approach is fool-
ish, this last mention deserves
weight as debt is repaid from cash
flow.

Obviously, you wouldn’t want to
negotiate a deal where cash flow
could not support the debt, unless
you were looking for a tax loss. A
better alternative would be to ar-
range for interest-only payments
during the first year or so, afford-
ing you an improved opportunity to
build things up. Under-financing is
another major cause of failure.

Anoth

pared for filing with the FCC. The
FCC has recently adopted new
““get-tough” policies regarding ap-
licati $0 make sure you hire

useful fi tech-
nique is seller paper, re the
owner takes back from you a note,

xrmatn)meyearlyonwhomnder-
stands radio.
Arc ot

Barry Skidelsky, head of New
York City-based Barry Skideisky
& A i8 an attorney
sultant who specializes in mergers,

profit  imps 5
and tumarounds. A former WMMR/
Philadelphla air personality and
WRKS/New York AE. he also serv-
ed as GM of WBOS/Boston.

Closing Blessing
The period between contract ex-
ecution and ing is difficult.
Sellers typically feel as if they've
already sold the station, so you'll
want to make sure the status quo is

which may or may not be subordi
ated to senior debt. This is often

P are p d in
three stages. The first, tenderabili-
ty, is most crucial. Here applica-
tions are ined for )

“Nothing speaks more
loudly of your credibility
and commitment than a
solid track record and a
substantial personal
stake.”

more than useful since
most institutional lenders are
reluctant to get heavily involved
with first-time owners.

Clearly, the best source of finan-
cing is equity-contributed by per-
sonal investors and yourself. In
fact, nothing speaks more loudly of
your credibility and commitment
than a solid track record and a sub-
stantial personal stake.

In essence, financing will struc-
ture not only the transaction, but
also the buyer. This brings us to the
legal comsiderations. Sales of ex-
isting stations are usually set up as
asset rather than stock deals. This
minimizes liabilities and maxi-
mizes the tax advantages. Buyers
are usually structured as small
Chapter S corporations or limited
partnerships, both also tax advan-
tageous.

FCC Filing

turnarounds, which often use
“stick” or antenna value as a

Visit our NRBA Hospitality S_uite in the Loew's Anatole, opera

Agr ts in principle then be-
is arranged, applications are pre-

enings—z-ind by appoinTnenT.

Receive a free copy of our report: “New Profit Opportunities in FM Radio”

BARRY SKIDELSKY & SACHS/FREEMAN ASSOCS., INC.
FCC Consulting Engineers
(301) 925-9400

Mergers e Acquisitions e Turnarounds e Profit Improvement
Ask about our low flat-rate turn-key packages for nearly 700 new FMs Under FCC Docket 80-90.

Attorney/Consultant
(212) 370-0130
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ness. If they're found to be incom-
plete or otherwise defective, they
will be returned. In light of the new
30-day “windows,” which replaced
the traditional “cutoff lists,” you
risk foreclosure by untimely resub-
mission.
The second stage, acceptability,
ines compliance with FCC
rules and regulation. If the applica-
tion passes, it's assigned a file
number and moves to the final re-
view, a determination of grantabil-
ity. Routine assignments and un-

d (i.e., no dollar-a-holler

“A good plan is essential
— the lack of one is a
prime cause of failure-"

deals to old buddies). Therefore,
it’s in your best interests to close as
quickly as possible once the FCC
blesses your deal.
Before the closing, do as much as
possible to facilitate it. This means
ing sure all documents and
proofs (of rent and taxes paid, etc.)
are bled. Closing is no time

corttested new station application:
arf'!mx'i‘led surprisingly q\.ucl‘dy
a-

tions include local zoning or en-
vironmental matters. Local coun-
sel can be quite useful here. Also,
file early with the FAA to make
sure your tower and antenna aren’t
designated air hazards.

for surprises.

Finally. take care of the little
things. Change the locks, transfer
the telephone number to your com-
pany name, consider the trade-
mark registration of your call let-
ters or slogans. Now all you have to
do is make a go of it. Good luck.

WORLDS FIRST
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Be A Winner

Rick Sklar's

POWER
HITS
FORMAT

§ Booth 625 at Radio 85
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4340 8¢1two0d Parkway. Dallas. TX 75234-9990
(214) 934:2921 or 10i-iree 1800) $82-2100
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EXECUTIVE OFFICES: NOW REPRESENTED NATIONALLY BY:

24650 Center Ridge Rd. Suite 340 The Jim West Company

Cleveland, OH 44145 2007 N. Collins Suite 501

(216)892-1910 Richardson, TX 75080
(214) 644-7800




SALES

Striving For Excellence In Your
Career And Yourself &, vincent cardino

What does it take for an
lence? What does it take to
into one that’s blue chip?

Five basic characteristics distin-
guish excellence in an organiza-
tion. All of us should make the com-
mitment to seek excellence in these

areas:

o Carefully crafted formal plans
and disciplined execution against
these plans.

« Effective and intellectual lead-
ership in developing strategy,
plans "and tactics, and personal
leadership in building g
and motivation among our associ-
ates.

* High levels of innovation to
create new husiness-huilding ideas

This

organization to achieve excel-
build a very fine department

the leaders from the managers, the
builders from the planners. The
best bausi are those who
consistently get results and work
effectively with people. It's as sim-
ple as that.

One vital attribute of a suc-
cessful manager is risk-taking.
Risk-taking occurs on two levels:
company and personal. It begins
on the personal level, based on the
conviction that your facts and
judgement are correct even if
nobody else shares your belief.

Another attribute in gettmg
results is an absolute passion for

tion — a passion for mal

that work in the marketpl
means taking the best "ideas and
solunons from one smmuon and

suretl'mteverydemxl|.s|mplz.L
mentedeffechvely 'l'herelsa

ting them cr ly to a new
environment.

« Thoughtful risk-taking. Not
risk for the sake of risk but calcu-
lated risk, where the odds favor
icant enough to compensate for the
downside risks.

+ Effective integration and
teamwork with other departments
~ not at the expense of individual
performance but in addition to it.

Most important activities re-
quire the dedicated, synergistic ef-
forts of a number of departments
in order to get results. This simple
fact alone tells us how important
teamwork is to our success. Deci-
sions must be based on “we"’ and
“‘ours,” not “they” and “theirs.”

Getting Results
What it takes to be personally

tems rather than with getting
-results through hands-on execu-
tion.

il h

preliminary hurdles. My experi-
ence shows that successful ex-
ecutives who work very effectively
with people have three things in
common: scrupulous integrity,
personal leadership, and an intense
i t to the b
Pursuit Of Integrity

It may seem strange at first to
see an old-fashioned virtue like in-
tegrity on a list of hard-nosed busi-
ness values. However, it’s the bed-
rock virtue people look for in their
leadership. Integrity means resolv-
ing all issues the “right” way —
that is, with no shading of opinions
or facts, no questionable inter-
pretations, no covering up. We can-
not take (or expect subordinates to
take) actions that are ‘“‘unfair” to

ployees, or
ers. A dedication to integrity and
fairness must extend to all people
at all times.

‘The pursuit of integrity and fair-
ness are fulltime activities. They,
cannot be turned on or off to suit
our will. Perhaps the key test of an

The most i
men have a low tolerance for ex-
cessive planning. They seem to
operate at a very high level of
thought and translate that vision
into very specific assignments,
tasks, and actions. In other words,
they think big and act small: They
developgoodideasandinm:edia\e-
ly think in terms of the execution
requnred to make their ideas suc-

Excel.lent companies and excel-
lent managers succeed on execu-
tion. They use strategy and plans
as a means of achieving consensus
and conviction. Then they move

ful is an 1, com-
plex, and highly subjective issue.
There are two basic qualities that
make the difference between the
distinguished executive and one
who is merely good at his job.
Thae two qualities separate the

from the craft:

diately to the of get-
ting results, w1d1meuculousauen-
tion to detail and follow-up on
every project. They have an in-
tense results orientation and the
iction that nothing |
without solid execution.
But these attributes are only

Vincent Gardino

“and ABC Entertainment Net-

Vincent Gardino Is Executive
VP/COO of Seicom Radio. He
joined the rep firm after nearly six
years with ABC, first as an AE with
WABC/New York and then as Di-
rector of both the ABC Direction

works. His radio career aiso in-
cludes sales posts with Metro Ra-
dio Sales and Katz Radio.

takes, and asking for help when we
need it. It's telling the truth on per-
(ommnoeappra:sals talking about
real weaknesses as well as real
strengths; being respected for your
honesty, not for your praise.
Integrity is telling your boss or
subordinates that they’re wrong
and doing it nicely so it leaves their
pride intact, if not their ideas. It
often takes a lot of personal cour-
age to practice integrity.

Leading By Example
Personal leadership and effec-
tiveness are key leadership ingre-
dients. A personal leader makes
his impact more by example than
by words. He takes on the tough

organizati andvhepeoplewmnm challenge himself and delegates
it is how sensitive it is to i other chall people can ad-
als’ dignity. dress themselves.

When someone says “I have a
great deal of respect for that
man,” it doesn't mean he’s an
outstanding leader, always right,
brilliant, or daring. It normally
means you trust him. It means he
shares your most important values
about people and has a high degree
of predictability.

Integrity takes many practical
forms as well. Your superiors must
be confident they can depend on
you to tell them what they should
know. Likewise, you must expect
your subordinates to do the same
with you. Full disclosure is the key
— anything short of this prevents
people from functioning properly.

Integrity is candid, frank reports
on what’s going on in our business,
good or bad. It’s avoiding a defen-
sive posture, admitting our mis-

He defines, communicates, and
enforces high standards of per-
formance but supports his people
enthusiastically in meeting their
goals. He directs people to get the
results without undue emphasis on
style, systems, and techniques. He
motivates people to work up to
their full potential and stretch
beyond their current reach and

grasp.

Leaders have a vision of success
— a positive attitude about the
business and the people around
them. It’s contagious, and people
respond to it well. Nobody wants to

lock step with a cynic.
This positive attitude seemsto
spring forth from i based

throughout the organization. They
view selling as an enjoyable part of
the leadership process, not as an
undesirable necessity for getting
their way.

Most successful executives are
very effectivé at working with
sales organizations. Salespeople
may not be the ultimate judges on
the subject.- But they do have a
good feel for sincerity, conviction,
and courage because these are at-
tributes with which all good sales-
men are endowed.

Paying The Price

Nearly everybody has the desire
to be a leader, but not everybody
has the desire to lead. You have to
develop the stomach for it, the guts
to take a stand on a tough issue and
move it through the resolution.
Taking a stand often requires con-
flict with people.

If you want to lead, you have to
be willing to pay the price in time,
effort, and the personal dedication
that it entails. Leadership is a very
personal thing. It works on subtlety
and nuance, and is a matter of lis-
tening, thinking, and adjusting. In
the end, it’s a matter of caring
deeply about the success of your
business. It's stretching to reach
for higher performance standards
and putting yourself on the firing
line for results.

Success is really the pride that
comes with accomplishment, the
esteem and acceptance of our
peers.mdmepemonalmmham
ion that flows naturally

on fact and judgement. Because of
this, leaders have the ability and
desire to sell a point of view

from reaching out to meet new

QUALITY

THAT MAKES THE DIFFERENCE.
PROGRAMMING INNOVATION

That Gives You The Competitive Edge.

Ron Cutler Productions

1839 Westwood Blvd.
Los Angeles, CA 90024

213-478-2166
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THE NEW SIX-BAND OPTIMOD-FM

~ Silkand Steel.

First the steel:

Crank up your CHR, AOR, Urban, or Modern
Country format in home or car. What you’ll hear is
an audience-grabbing sound that jumps off the dial,
out-punches the competition, and makes points with
your listeners. .

Then the silk:

Take the same signal and play it softly on a little
bedroom clock or table radio with a tiny, tinny
speaker. Many ‘‘competitive’’ processors can’t pass
this seemingly-simple test — they sound fine when
you listen loud on big speakers, but collapse to
reveal 2 pumpy, unnatural midrange when the boom
and sizzle are taken away.

Not the new Six-Band Optimod-FM. Thanks to
our patented multiband distortion-cancelling clipper,
the sound is simultaneously spectacular and subtle —
the peak limiter uses no gain reduction, so neither
the bass nor the highs can ever cause midrange
pumping.

If you own an 81004 or 8100A/1 Optimod-FM of
any vintage, our new 8100A/XT Six-Band Limiter
Accessory Chassis can readily upgrade it to
aggressive, six-band operation at surprisingly low
cost. That’s because the 8100A/XT uses the host
8100’s power supply and most of its circuitry to
achieve an efficient, affordable systemn whose parts
and sonics are perfectly harmonized.

Ratings leaders in every format have
overwhelmingly chosen the 8100A system. Its
preeminence comes from our basic audio processing
patents, proprietary circuitry, and stable, professional
design, plus our proven commitment to quality and
service. With the availability of the new Six-Band
Accessory Chassis, now more than ever, you ¢an't go
wrong with Optimod-FM — no matter what your
processing objective.

See your favorite Orban dealer, or write or call
us for more information.

Orban Associates Inc.

645 Bryant St., San Francisco, CA 94107
Toll Free: (800) 227-4498, In California: (415) 957-1067
Telex: 17-1480

orban

ORBAN PROCESSING KEEPS YOU COMPETITIVE 7 04\;
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ARE YOU
READY FOR THE

FALL BOOK?

PrrE—

WIE BAKD

Staying ahead of the guy next door
gets harder and harder. With modula-
tion levels approaching their theoreti-
cal limits, the line between competitive
audio processing and fatiguing over-
processing becomes finer every day.
What's a broadcaster to do?

Many broadcasters are finding that
the TEXAR AUDIO PRISM™ delivers
unbelievably potent audio punch with-
out producing listener-fatiguing
grunge. The secret is DIGITAL CON-
TROL.

Digital control delivers on-air clarity
simply not possible with analog-based
processors. The TEXAR AUDIO

=

AR

n & c o
FREBENCE BAND

PRISM™ is now on the air on six major
FMs in New York, three major FMs in
Los Angeles, and over one-hundred-
-fifty other stations across the U.S. and
CANADA.

Station after station is discovering
that digital control delivers the same or
greater signal penetration as the most
expensive analog-based processors,
but without the grunge and processing
artifacts. Fewer processing artifacts
mean less listener fatigue and better
quarter-hour maintenance.

On AM, the AUDIO PRISM™ with
EAGLE™ clipper is a complete proces-
sing system, from console output to
transmitter input. On FM, the AUDIO

TEXFR

TEXAR INCORPORATED
616 Beatty Road
Monroeville, PA 15146-1502
(412) 856-4276
(412) 85-MICRO

- Wmmwemnwmammm.mﬁmm.wm

N

PRISM serves as a supercharger for
your Optimod* or other high-quality FM
limiter/stereo generator combination.

Hear the AUDIO PRISM at booth
#739 at the Radio '85 Management
and Programming Convention in
Dallas, September 12th through 14th.
Or, for immediate service, call Barry
Honel or Glen Clark at (412) 85-
MICRO.

Try the digitally-controlled TEXAR
AUDIO PRISM™ in your station for 10
days with no obligation. See if you
don't agree that digital control isn't just
the latest industry buzzword. It really
does make a difference.
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Economy '86 — Radio & Revenues — Buying Into Broadcasting

The Business Of Budgeting — Practice & Planning Make Perfect




Almost
half the United
States broadcast
industry has dis-
covered the perfor-
mance, operational and

cost advantages of recording
their critical audio . . . music . . .
onto cartridges. Whether dubbing
from vinyl records or compact discs,
these broadcasters produte reel-to-
reel sound quality over-the-air and, at
the same time, experience all the
advantages of cartridges. Here's why
they, and we believe in music . . .
you can too!

Quality Makes Carting
Music a Reality

International Tapetronics
Corporation/3M cartridge
machines and today's pre-
mium cartridges, such as
the ScotchCart® broadcast
cartridge, allow sound
reproduction with virtually
no audio degradation.

Easier to Use

Unlike vinyl records, compact discs
or reel-to-reel tapes, cartridges auto-
matically recue after each play.
Cartridges can also be easily pretoaded
into multiple machines providing valu-
able extra time for announcers. Plus,
labeled cartridges are easier to read,
file and locate.

Flexible Programming with Less Errors

An all-cart format reduces operator and
format errors, such as playing the wrong
cut off an album, compact disc or reel-to-
reel tape. It also allows prerecording and
editing of program segments facilitating
precise program control.

Sound Better and Save Money
A vinyl record played 40 times loses
its sound quality, especially when made

See and hear our CD Demo Comparison, Booth 907/909, RMPC—RADIO '85

of recycled
materials. Car-

burn” and provide hun-
dreds of plays with
_consistent audio quality.
You'll save money just by pre-
serving the vinyl as a library
master, Cartridge machines are also
more durable, less subject to damage
and utilize less space than turntables.

Call today to take advantage of
carting music on ITC’s complete line
of cartridge machines.

# 99B Cartridge Machines, “The Best”
# DELTA Cartridge Machines,

| OMEGA Cartridge Machines,
“Affordable Performance
You Can Trust”

When newer techinology
emerges, it will come from
International Tapetronics
Corporation/3M, “The Leader
in Reliability and Service.”

In the U.S. call Toll Free 800-447-0414,
or collect from Alaska and Hlinois
309-828-1381. In Canada, call Maruno
Electronics, Ltd. 416-255-9108. In most
countries outside the United States and
Canada, information on ITC equipment
can be obtained through local
distributors.

International Tapetronics Corporation/3M
2425 South Main Street

PO. Box 241
Bloomington, lllinois 61702-0241

3M hears you...

tridges eliminate “cue

“Today's Most Popular Cartridge Machines”
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BUILDING A BETTER BUDGET

Facts Fiction & Figures

Daniel Pavsek

VP/Bank Economist
Ameritrust

t appears that the U.S.
economy is teetering
on the balance between
recession and rebound. The
direction to which the scale
shifts will depend on the na-
ture of the nation’s mone-
tary and fiscal policies, and
the state of mind of the con-
sumer and business sector.
However, despite the con-
tinued weakness of the
economy, there are signs of
a possible rebound during
the next three quarters.
Since the second quarter of 1984,
the national economy has expand-
ed 2%, a figure below the longterm
trend for real GNP growth. A peri-
od of below-trend growth is often
referred to as a growth recession,
as opposed to a recession, which is

"With consumer demand
remaining relatively
strong, coupled with the
drop in interest rates this
summer, chances are
that a resurgence in
inventory investments
will materialize in the
coming months."”

e

ILLUSTHATIONS MlCHELE LALLY

- ¥ o

“Final sales . . . rose at
a 4.8% rate last quarter,
after falling to .3% the
previous quarter, (which}
increases the probability
that investment will
bounce back this
quarter.”

characterized by negative GNP
growth.
Consumer Demand
& Inventory

Strong Christmas sales and 4.3%
growth during the fourth quarter of
1984 led retailers to believe that the
first half of 1985 would be prosper-
ous. In anticipation of this they be-
gan to load their shelves; unfor-
tunately, the strong first half never
materialized, meaning that the
strong fourth quarter twrned out to
be a false signal. As a result, busi-
nesses were stuck with $19.1 billion
of unsold inventories during the
first three months of 1985. To cor-

« rect this they have been liquidating
| these inventories, and as a result of

this second quarter inventory in-
vestment fell to $8.3 billion.

With consumer demand remain-
ing relatively strong, coupled with
the drop in interest rates this sum-
mer, chances are that a resurg-
ence in inventory investment will
materialize in the coming months.
The fact that final sales {real GNP
less the change in business inven-

= e L]

tories) rose at a 4.8% rate last
quarter, after falling to .3% the
previous quarter, increases the
probability that investment will
bounce back this quarter.

— ECONOMY/See Page 42

Twice each month, GALAXY send you fresh new personality
Kits about the current artists and records you're playing roday!
Easy to read, easy to use facts for stopsets, intros, special features...
PLUS 3 clear, concise Calendar: birthdays, scheduled events, fun
facts from the past. Written to be used by you!

PLUS fascinating updates, figures and quotes from the entertain-
ment world — TV and movie stars your listeners want to know
about . . . from you!

Say Something!

PLUS more! Frem the offbeat to the incredible, every issue of
GALAXY gives you something 1o say, pouss out the infermation
you need to enrich your program! The latest trends, the goofy
realities . . . a world of steady, reliable information!

SEND FOR A FREE SAMPLE of the one and only Daily
On-Air Preparation Service: GALAXY. Try it on the air and sce
for yourself!!

| FREE SAMPLE

0 Country Edition 0 Contemporary Edition

Write:

@ALAxw

Box 20093 * Long Beach ® CA » 90801
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Economy 1986:

Continued from Page 41 C
Economic Expansion

economy should expand close to
3% . Continuing into early 1986, first
quarter growth is expected to
reach 2.5% and then slow to 1.4%
during the second quarter. As 1986
nears an end, higher inflation and
rising interest rates will result in a
fourth quarter decline of 5% in
GNP.

Judging from recent testimony
by Federal Reserve chairman
Paul Volcker, continued economic
ngthigsaprhmrygoalformne—
tary policy. This explains, in part,
why the Fed has allowed the
money supply to continue to grow
above its projected target. The de-
cision to allow M1 to grow so rapid-
ly was made in part because of the
strong dollar, which has kept the
lid on inflation. A weaker dollar
would be acceptable to the Fed,
and applauded by the import-
competing sector, but a precipitous
drop would be too inflationary and
would impede the influx of foreign

capital.
The most likely chain of events

“First quarter growth is
expected to reach 2.5%
and then slow to 1.4%
during the second
quarter. As 1986 nears
an end, higher inflation
and rising interest rates
will result in a fourth
quarter decline of .5% in
GNP.”

over the next several quarters will
bea decline in the dollar as
a result of rapid M1 growth. Add to
this the government's budget fi-
nancing needs, and the Fed may be
forced into a tighter monetary poli-
cy — of the condition of
the economy. Given this scenario,
interest rates are expected to in-

crease

p(imsoverdlenexttwelvemonﬂs.
By the end of 1986 the prime rate is
Qq)ectedtoreachlz.s%.whﬂeﬁle
federal funds rate pushes 10.5%.

Interest & Investment

While M1 was advancing at a
12% rate during the first half of
1985, interest rates were falling —
hitt.ingbouomin.lune.’misdmpin
interest rates will boost the interest
rate-sensitive sectors of the econ-
omy, such as housing and capital
investment. Following a second
quarter average of 1.79 million
units, housing starts for the second
half of the year should approach an
*annual rate of 1.9 million. Housing
should peak in late 1985 and then
mark a steady decline throughout
1986. Higher mortgage rates will
push housing starts down to 1.6
million by the fourth quarter of

negatively affect real estate invest-
ment. However, much of the fear
that spread throughout the housing
industry has been calmed in recent
weeks as the odds of significant re-

you like it.

© 1985 TAPSCAN, INC. 8 21 00 DATA PARK,

IMAGINE:

24 hours of music- your special sound, the
sound that holds your listeners, fine tuned exactly like

The stopset structures you want, falling where
you want them in each hour.
Prompts for the jock every hour, to assure
every little thing runs smoothly.

Song details, stopsets, running elapsed time
within the hour, minutes from one stopset to the
next. Everything you need to know, clearly printed on
a Music Sheet for each hour of the day.

In 15 minutes?

Yes. MusicScan is another swift miracle from
TAPSCAN. Very easy to learn, operate and maintain.
Complete 24 hour music/program logs in 15 minutes
(or less, depending on youi' hardware). Absolute
creative control, fully automated. It's here!

Call Dave Carlislé, (205) 987-7456.

SUITERO0R ® RIVERCHASE, AL 3ska9q
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Daniel Pavsek

robust during the second
quarter of 1985, rising 11.8% and
improving on the 1.6% decline re-
corded during the first quarter.
What made the turnaround some-
what perplexing was that it came
during a time when the dollar was
near its historical highs, and
manufacturing output and employ-
ment were dragging. However, the
second quarter increase does not
appear to be a one-quarter aberra-
tion. The decline in interest rates

“The lethargy emanating
out of Washington in
regard to tackling the
budget deficit offers little
reason to project any
major reductions in the
deficit for the next two
years.”

d in the spending of nor-

that began in September of last
year, together with the sharpe

durables. A positive note is the an-
icipated strength in employment.

r dip
they took this should sus-
tain business investment for the
na'(tninetohﬂelvemmths.

Though employment levels sagged
this summer, with manufacturing
)! t bearing the brunt of

in non
structures should continue
throughout 1986, increasing 11% for
the entire year. Unlike investment
in nonresidential structures, which
tends to lag behind the rest of the

the decline, more people are ex-
pectedtobeworkinginthemmths
to come. The unemployment rate
should fall from its current rate of
7.3% to around 6.8% in the first six

5 on
prod of durable equip is
expected to rise 9.9% the first six
months of 1986. This rate should
fall 4.2% the second half of the year
— concurrent with a .5% decline in
industrial prodiuction.
Personal Spending
Consumer spending has almost
singlehandedly kept the economy
afloat during the past several quar-

P

ths of 1986, then move back to
7.1% by the fourth quarter as pro-
duction slows and capacity utiliza-
tion falls below 81%.
A Balanced Budget?
The lethargy emanating out of
Washington in regard to tackling
the budget deficit offers little rea-
son to project any major reduc-
tions in the deficit for the next two
years. For calendar year 1985 the

ters. [ , as the
pid:supsteaminmeseeondhalfof
&nyear,pemmlpammpﬁonis

approaching 5% in 1986. After in-
creasing 4.8% during the first half
of 1965, personal consumption ex-
penditures are to in-
crease only 4.5% during the second
half of 1985.

Total consumption for 1986 will
sink to 3.8%, with demand for big-
ticket items rising only 3% as op-
posed to 4.3% growth in the con-
sumption of services and a 3.6%

deficit is expected to average $191.5
billion. Despite an anticipated drop
in defense spending next year,

present levels. Coupled with a
weaker economy in late 1986, the
budget deficit is expected to
average $189.9 billion for calendar
1986.
The United States trade deficit

ond quarter of 1965, swelling to
$33.3 billion. Exports fell 12.9%
Despite the anticipated drop in the
dollar, it appears that the United
States will remain a net exporter in
the i i marketplace.
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BUILDING A BETTER BUDGET

Radio & Revenues
The Industry In ‘86

William Stakelin

President
Radio Advertising
Bureau

n the first five months
of 1985 radio advertis-
ing in the aggregate is
up 14.5% over the same per-
iod in 1984. If the rate of
spending continues along
this track, we should close
the year with growth of
15%, or $6.7 billion. Spend-
ing is up 13.6% percent for
network radio in the first
six months of ’85; 11.9% for
spot radio and about 15.2%
on the local level. This will
give us three banner years
in a row — 1983, 1984, and
1985.
To give you some context for
these numbers, the rate of inflation

“(Radio advertising} is
growing at double the
rate of GNP growth, and
about triple the rate of
the increase for retail
sales. The outlook for
radio advertising
revenues is strong and
will continue to be strong
for the rest of the year.”

|
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Wishing on a star to increase your
ratings? Then let our microphones

g0 to work for you. We hav

an ex

tensive: library of newly-conducted

celebrity interviews.
riced:
Celebrity promo pack

and reasonably
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“Effecting a change in
buying patterns will
ultimately increase
radio’s share. Age and
sex demographics will
predominate in the way
advertising is bought on
both a national and local
basis . . ."

in the United States is about 4%, so
a lot of this money should translate
directly into profitability. Radio is
outpacing the general growth of all
advertising in the United States,
which is now running at a rate of
11.4%. We are growing at double
the rate of GNP growth, and about
triple the rate of the increase for
retail sales. The outlook for radio
advertising revenues is strong and
will continue to be strong for the
rest of the year.
A Background On Buying
Yet, in spite of strong sales, com-
mercial flights are getting shorter.
Rep firms are reporting that one-
week flights are the most request-
ed, accounting for almost a third of
all commercial flights bought on
national spot or unwired basis. Up-
front buying has been very soft
even for prime programming —
such as fall sports. Many sports
programs, which were traditional
sellouts in advance, now have
availabilities. This is true at the
local, college, and even the nation-
al level. The question of sports sat-
uration is one that the industry will
have to address.
The industry is full of laudatory
RADIO/See Page 46

Within weeks, you can create your
own countdowns, specials, contests

~and MORE! For free catalogue,

P.O. Box 615, Van Nuy
(818)988-2

call(818) 988-2045. or send re

quest,on station letterhead to:

The Interview Factory

CA 91408
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Give your advertisers and listeners our best.
Call Mary Dillon in New York at {212) 975-7316
or Steve Epstein in Los Angeles at (213) 460-3547.
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Radio & Revenues

Continued from Page 46

Loss Leaders

Two major categories on the na-
tional advertising landscape have
posted radio losses in the last year.
In the computer marketplace,
where an enormous shakeout is in
progress, radio advertising is down
by half. The outlook is that area of
advertising (on radio and else-
where) will continue to be down un-
til the market shakes itself out and
until hardware and software
becotmmredxtfermtmedmcur

strong consumer demand. Yet with
more new models on the way, man-
ufacturers and local retail and
electronic/appliance dealers

“Continued economic
growth will add up at
rates less than the
margin posted in 1984
. Low interest rates —

which will help housing,
automobiles, and other
durable goods — will
hurt advertising (which)
is directed at the saver
and not the borrower.”

Diskm

| S

should give us a lever for selling
radio advertising.

The General Outlook
In general terms, continued
economic growth will add up at
rates less than the margin posted

ising is directed at the saver

presannewradiooppmmﬁes
Megamergers in oil, package
goods, and diversified corporations
will probably have less of an im-
pact on radio advertising than it
will on television, since in many

ning. The possible loss of tax write-
offs for entertai could seri-

UHCU)’ NEWS AUTOMATION STARTER KIT - $4995

e 10Meg Hard Disk PC e Wire Editor Software e 160 cps Printer
e ALL Accessories and Shipping Included !

RTNDA Booth 1500 or call (602)992-2338

MEDIA

COMFUTING

ously hurt hotels, restaurants, and
amusement establishments. How-
ever, the law has not yet been pass-
ed. If the Federal Reserve con
tinues to carefully control the
money supply, it could hold down
the rate of inflation and favorably
affect the rate of consumer spend-

ing.
Retail sales have had a mixed

mistic. Salesdechnedeayam

“Consumers are
expected to continue
spending, partly because

they're still willing to take

on debt. Net consumer
credit has risen at an
annual rate of 25%, the
fastest climb in the last
30 years.”

soared 3.1% in April, so a decline in
May and June is not unusual after
a surge. The same pattern existed
in the first quarter of 1984, when
the economy was booming. In fact,
retail spending for the second
quarter as a whole rose at almost
double the rate it did in the first
quarter, an 11.4% gain. Lower
sales of hard goods accounted for

The Consumer Outlook

Consumers are expected to con-
tinue spending, partly because
theymsullwi]hngwtakeondebt

and May. Net consumer credit has
risen at an annual rate of 25%, the
fastest climb in the last 30 years. At
some point in the future, consum-
ers will have to trim their high rate
of credit purchases — but that mo-
ment probably isn’t here yet. Most
retailers are hoping that the cur-
rent trend will continue at least
through Christmas 1985. The Radio
Advertising Bureau, recognizing
the factors affecting the market-
place for advertising, is guardedly
optimistic for the second half of
1985.

Rock-n-roll or the sound of music

DJ’s Delight

Old Number 1, delivered in 1975, is

AUTOGRAMN

Working with Broadcasters since 1969

and news: anything you do, you
can do better with an Autogram
Console.

Our Microgram microprocessor
based consoles offer state-of the-

still working a full shift 7 days a
week.

Whatever your needs, we build a
console you’ll love to play. Or have
it play for you. For specs and

Is, give us a call.

art performance with

programming options mcluding
live-assist.

The top of our line, they join
900 + Autogram consoles now
in the field.

214/424-8585 Autogram
Corporation, 631 J Place;
Plano, Texas 75074

© 1985 Auogram Corp./5937

Booth 627 at ‘““‘Radio 85"
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MEET AMERICA'’S FIRST
ON-LINE COMPLETE

CO-OP SELL'NG
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You work in a fast-paced business where time is
money and the latest information is critical. Your
sales staff needs every possible advantage to
beat the competition, especially when it comes to
the costly, time-consuming co-op sell. And youre
in luck. Because every possible advantage is now
yours for the taking. If's called FASTLINK! It's
your instant connnection with America’s

co-op dollars.

Instant information!

For the first time ever, instant information on
thousands of major manufacturers and late
breaking co-op offers are available on-line
through a simple computer telephone link. All
you need is a phone, terminal and modem.

instant access 24 hours a day!

Day or night, FASTLINK is just a local phone call
away! And there are no long distance charges.
Your only expense is for the actual time you use
the system. You won' find any hidden charges
with FASTLINK.

Instant retum on investment!

FASTLINK is an amazing sales tool. It supplies
you with the information you need when you

YSTEM!
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need it. And it helps you use the information
to prepare and build sales presentations.
FASTLINK provides you with fully customized
merchant budget planners, plan summaries,
accrual and prior approval letters. That means
you can forget about your co-op paperwork
overload.

FASTLINK handles all clerical functions related
to managing plan files, contacting manufacturers
for plan information on a continuous basis.

That means you save the time and expense

of keeping up with constantly changing
information. In short, FASTLINK keeps the infor-
mation coming in and keeps the clerical details
at a minimum. It lets your sales force concentrate
on one thing. Selling.

Instant Opportunity!

Tapping the co-op market was never this fast!

As fast as you can dial the phone, you enjoy

the benfits of FASTLINK. If's an opportunity you
won't want to miss. So call or send in the coupon
today for your free on-line demonstratlon and
meet FASTLINK.

Call today for a free demonstration

1-800-292-COOP!

In Mass. call collect: 617-266-0687

r
CO-OP RESOURCE CENTER,

c/o Landon Associates, Inc. (De — )

38 Newbury Street, Boston, MA 02116

Name

Title

Company

Address

City

Telephone

i Sy S |

LO0-0OP RESOURCE CENTER-

a Division of Media Monitors, Inc.
Represented Nationally by Landon Associates, Inc.

Co-op Resource Center is a Registered Service Mark of Media Monitors, Inc. © Copyright 1985. Al rights reserved.
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BUILDING A BETTER BUDGET

Business Of Broadcasting
The Changing Face Of Finance

Bob Mahiman

President
The Mahiman Co.

he purchase and

sale of all radio sta-

tions in the next 15
months will most likely fol-
low lines similar to what
has been occurring in this
area for the past 24 months.
Significant and important
trends have changed the
reasons for a sale or pur-
chase of a radio station, and
many of the reasons for
purchasing or selling a sta-
tion — and who the ‘“play-
ers” are — have changed
dramatically in the past
few years. The business
may never be the same as it
was.

The recent activity among the
big players, creating the big merg-
ers, ’has received considerable
publicity and has made many “‘un-

“Significant and
important trends have
changed the reasons for
a sale or purchase of a
radio station, and the
business may never be
the same as it was.”

——— RUSTY WALKER

Programming Consultant

“Radio is a business that
can have higher profit
margins than many other
businesses, and the
‘show-biz’ aspect makes
it more fun than
operating a tool and die
shop or a corner grocery
store.”

known’' broadcast companies the
subject of cocktail conversation
with non-broadcast onlookers. It
has focused more attention on ra-
dio in 1985 and certainly has accel-
erated the attention from Wall
Street financiers and bankers who
may have been marginally inter-
ested in getting into the business.
Many companies not in radio own-
ership or investment are also now
considering the radio business,
largely because of all the attention
it received in 1984 and '85.
Merger Mania

While the large mergers are
garnering much of the attention,
however, the vast majority of radio
stations are privately held and fall
into the category of small business.
Even this area of station ownership
has been affected by the events
which occurred in the past few
years — and which will continue to
oceur.

The fundamental reasons why
the majority of individuals and
companies buy radio stations and
enter the business have not dra-
matically changed. Radio is a fran-
chise business limited by govern-
ment, and a shortage of franchises
exist (despite all of us complaining

BROADCASTING/See Page 52

Providing a Wide Variety of Personal Consulting Services Exclusively to Country Radio

(601) 423-1046
P.O. BOX 417 [UKA, MISSISSIPPI 38852
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Will life at the top
turn ui into FatCats?

No way.

produced and clearly targeted to
the interests of our audience.
And by offering stations the

Yes, we're the #1 young adult radio
network. No, we're not sitting
around sipping champagne and
munching grapes. Because we
know how we got there.

How? By listening to the people
who know our listeners best.

Our affiliates.

By delivering news and
information that is written,

NBC Radio’s Young Adult Network

hottest music and stars in concerts
and specials, produced by NBC
Radio Entertainment, “America’s
Music Network”

Want to join the “#*1 Club?”
Call Nancy Cook at (212) 664-4193.
Memberships available.

Visit us in Dallas at Loews
Anatole, Atrium suite *1234.

“The Source is #11n Persons 12-34, Adults 18-34, Adults 18-49 and in 15 other key demographics, according to RADAR® 31 (Spfing. 1985 Report, Vol.2), AA, Mon.-Sun.. 6AM- Mid.
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Business Of Broadcasting
“

Continued from Page 50

about too much competition). 1t is
also an easy business to enter. Ra-
dio stations have steadily apprecia-
ted in value for more than 20 years,
despite threats from all kinds of
media. Interested parties can enter
the business at various levels, from
a $250,000 radio station on up. Ra-
dio is a business that can have
higher profit margins than many

“Government
involvement, competition,
employee attrition,
mismanagement, market
changes, and
demographic fluctuations
contribute to a station’s
success or failure, which
ultimately can lead to
why a station is bought
or sold.”
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other businesses; and the “‘show-
biz"” aspect makes it more fun than
operating a tool and die shop or a
corner grocery store.

Because radio is a business that
depends almost 100% on the abili-
ties of people and not just technol-
ogy, it is subject to human fraiities.
The principles of how to operate a
radio station have been known for
many years, but rarely does a ra-
dio station have its act all together
for a very long time. Government
involvement, competition, emplo-
yee attrition, mismanagement,
market changes, and demographic
fluctuations contribute to a
station’s success or failure, which
ultimately can lead to why a sta-
tion is bought or sold.

Some of the elements which can
lead to change are outlined below:

Government Regulations —
The FCC

There are a number of positive
changes at the FCC which have
made the buying and selling of a
radio station a good business deci-
sion rather than a federal case:

« It is easier to buy and sell sta-

A

I
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DORROUGH LOUDNESS MONITOR

Dimensions: 8% "X 2% "X 62"

“The availability of
money with which to
finance radio stations
has dramatically changed
in just two or three
years. Attend any
seminar on ‘How To Buy
A Radio Station’ and the
audience will be 70%
bankers and other
finance people.”

tions today than it was five years
ago.

« The formal ascertainment pro-
cess does not exist, and many oper-
ating restrictions are less cumber-
some.

» The average sale can go
through in less than three months.
(This is important since it creates
a fast market to either sell or buy
and it is no longer a four-to-six-
month process).

» The general climate concern-
ing radio at the FCC continues to

T

MOURL A

Model 40-A

Simultaneous display of Peak and Persistence functions.

With AM, FM, and TV

It's not just a third standard; It's becoming Lf\g standard.

Each day more broadcasters and production houses discover how accurate this visual
d|splay can be for achieving uniform loudness from source to source. Available as a single
unit complete with power supply, dua! or single rack mount, or small console mounting.

FM’s Hottest

Model 610

A complete processing package including its own stereo generator.

Beyond a doubt the most transparent, yet still the loudest processor developed.
The most technologically advanced unit on the market today.

DORROUGH ELECTRONICS

5221 Collier Place
Woodland Hills, California 91364
(818) 999-1132
Qr a Dorrough Distributgr
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Bob Mahiman

lean towards the “self-regulation of
the market forces.”

¢ The license challenge process
has changed. Also, much of the
broadcaster’s fear of the FCC be-
ing unreasonable no longer exists,
contributing to better communica-
tions effort within the industry it
regulates.

Financial Resources

The availability of money with
which to finance radio stations has
dramatically changed in just two
or three years. Attend any seminar
on “How To Buy A Radio Station™
and the audience will be 70% bank-
ers and other finance people.

More than 300 banks nationwide
are currently financially comforta-
ble with our business. Five years
ago it was difficult to get a banker
to understand the financing of a

“Today there are more
venture capital firms,
limited partner concepts,
and equity partners, and
lessons are being
learned from finance
people who are entering
radio acquisition.”

business which has few physical
assets, is a cash flow business, and
has a license with real value which,
at that time, had to be renewed ev-
ery three years.

The banks and other financial
sources now visit our conventions,
attend our seminars, and are ag-
gressively selling themselves.

BROADCASTING/See Page 54

TEST YOUR CHR PROGRAMMING SKILLS!

YES NO

#1 DO YOU WANT YOUR RATINGS TO

SKYROCKET?

7 0

#2 DO YOU WANT THE HOTTEST HITS AND
EXCLUSIVE INTERVIEWS WITH THE ARTISTS

WHO RECORDED THEM?

#3 DO YOU WANT DRIVE-TIME PERSONALITY

ON YOUR WEEKENDS?

#4 ARE YOU LOOKING FOR WAYS TO INCREASE

YOUR BILLING?

#5 DO YOU WANT TO HAVE THE HOTTEST
HOUR IN RADIO TODAY . . . JUST LIKE OVER

ez

350 OTHER WINNING CHR STATIONS?

If you answered “YES!" to any or all of these questions, you should be “ON
THE RADIO.” It's the first weekly, 60-minute music magazine and it's
hosted by Ron O'Brian from KIIS-FM Los Angeles. Featuring R&R's top 5
records, superstar profiles, comedy, music news and more, “ON THE
RADIO™ is available to all markets on the barter basis. For more informa-
tion, phone your NSBA representative today at (213) 306- 8009




Is there a single daypart
oOr program separating your
station from its potential
success? Are you outper-
forming your competitors in
all but one daypart? Would
the fine tuning of a single:
daypart make the difference
between ratings dominance
and mediocrity?

Ifyou've ever asked yourself
any of these questions, without
knowing the reasons behind a
daypart’s under-achievement,

Surrey’s latest innovation. will
provide the answers.

The Radio Daypart
Analysis (RDA) is Surrey’s
new approach to dissecting
and scrutinizing a specific
radio daypart. program, or
program segment.

emethod issimilar tothe
procedure used in auditorium
music testing. A group of
specifically sclected target
respondents listen toa specially
prepared audio tape of the

questionable daypart or
program. Along with other
measures, the respondents
evaluate the material in two
majot categories: program
composition, or how the
material is presented; and,
program appeals, or the variety
of emotions and information
thedaypart provides. All of this
information is then synthesized
1o provide the daypart or
program cvaluation.

Don't let a single daypart or

rogram separate your station
romits ﬁotemiai sticcess. Why
guess when you can know
what listeners have to say
about vour station’s “weak
link?” Pull your dayparts
together with Surrey’s Radio
Daypart Analysis. Call us at
== (3?_3)(1989-9980

to himd out

&= 1ow the new
==——= Radio Daypart
F— —] Analysis can
suURAEY helpyou.
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DAYPART MAKES.
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Business Of Broadcasting

Continued from Page 52

Many are rather sophisticated
about our business, and are famil-
iar with almost every facet from
engineering to programming. The
number of bank-type financing
sources has dramatically increas-
ed in just the past two years and
will continue to increase.

Diverse Financial
Availability

Today there are many more
abundant ways to finance a radio
acquisition than existed just a few
years ago. There are more venture
capital firms, limited partner con-
cepts, and equity partners, and les-
sons are being learned from real
estate finance people who are en-
tering radio acquisition.

Bankers are about to combine
with their own venture capital divi-
sions to almost completely finance
acquisitions. Also, more “equity
partner/broadcasters” are devel-
oping, a type of business arrange-

“The major objective of
the ‘commodity buyer’ is
to ‘buy low and sell high’
— as soon as possible,
and not keep a station
for more than five
years.”

“As long as interest
rates do not climb to
1982 levels, and as long
as the new ‘freedoms to
operate’ remain in place,
the next 15 months will
continue to show a
record number of radio
stations being bought
and sold.”

ment that will almost totally fi-
nance an acquisition while allow-
ing the broadcaster to operate it.
The broadcaster retains a portion
of equity (ownership) and has the
opportunity to buy out his equity
partners’ stock over a period of
time so that he finally gets 100%
ownership. Essentially these types
of firms avoid using their own capi-
tal, instead “laying off” the debt to
banks, individuals, insurance com-
panies, etc.

Probably the single largest fac-
tor changing the transaction of ra-
dio stations is the money that is

available through a far greater
number of sources than ever exist-
ed before. This availability will
continue to increase because the
profit and saccess stories are nqw
well-established - in “the financial
community.

The Commodity Buyer
& Seller
There is another new breed of
buyer/seller on the radio scene:
the commodity buyer. In the past
20 years the objective of ownership
was to build a station or a group

UNIDYNE RESEARCH AND DIRECT MAIL

Join us in Tower Suite 2272 — Loews Anatole
Hosting...by appointment or visit us

Thursday, Friday and Saturday — Noon - 9:00 PM

over a long period of time and dis-
pose only of those stations which
either became too small for the
group or, for whatever reason,
were no longer vital to the success
of the owner or group. In any case,
the broadcaster considered himself
in the business for the long-range
profit and financial appreciation.
There were exceptions, but those
who constantly bought and sold
stations were almost accused of be-
ing sinful — “trafficking in sta-
tions” was considered “bad” at the
FCC and also by many broadcast-
ers.

Enter the “commodity buyer,”
which can take many shapes. The
major objective of the commodity
buyer is to “buy low and sell high™
— and as soon as possible. The ob-
jective is to not keep a station for
more than five years. To do this,
the buyer makes a station success-

ful, increases the cash flow, and

then sells it for as high a price as
possible. This new breed of buyer
can range from the former manag-
er buying his first station to the
large, well-known financial invest-

ment firms which finance and take
a large equity position “as part of
its portfolio.” In any case, each
party would keep the station, or
stations, only as long as it takes to
make the sale of the station worth-
while within the investment criter-
ia.

The commaodity buyer is in the
radio business for the long run, but
not necessarily with any one sta-
tion. They are essentially “station
traders” — not a new practice in
business, but uncommon in the ra-
dio industry in the past.

To Be Continued . . .

Radio broadcasting has never
lacked the innovator or the entre-
preneur. As long as interest rates
do not climb to 1982 levels, and as
long as the new “freedoms to
operate” remain in place, the next
15 months will continue to show a
record number of radio stations be-
ing bought and sold. Video technol-
ogies do not appear to be any more
of a threat in the near future than
they have been in the recent past,
and radio will continue to thrive.
Financing sources and resources
are increasing, new financing
methods are available, and more
and different types of buyers and
sellers are interested in the radio
business for a variety of reasons. It
is easy and fast to get into station
ownership, expand significantly in
the arena, or to get out fast.
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BUILDING A BETTER BUDGET

roadcast Budget:|

A Station’s Call

o Action

Thomas Buono
President
Broadcast Investment
Analysts

radio budget is a

formal statement of

station manage-
ment’s plan of action and fi-
nancial expectations. At a
radio station the budget
must be an integrated docu-
ment, drawing on input
from all departments. If
properly prepared, the
budget becomes a valuable

planning and control docu-
ment — a benchmark for
evaluating future perfor-
mance.

Some definite benefits can be
derived from preparing a station
budget. This preparation process
promotes forward thinking, gener-
ates in-depth revenue and expense
analysis, communicates station
goals and objectives, encourages
inter-departmental cooperation,
and establishes organizational
responsibilities.

Budget Prerequisites

In order for the budget process to
be worthwhile, however, a number
of prerequisites must be met.
These include support from top
management, the establishment of
station and departmental goals, a
knowledge of revenue generation
trends and the station’s cost struc-
ture, adequate systems and proce-
dures to prepare the budget, and
— —
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sufficient lead time to do it right.

With this general overview of the
budget process, we now turn to
some specific techniques for esti-
mating station revenues and ex-
penses and the conversion toa cash
budget.

Estimating Revenues

There are essentially three dif-
ferent techniques for estimating
revenues at a radio station. These
are the “Base Plus Growth” tech-
nique, the “Share of Market” ap-
proach, and the “Inventory Pric-
ing” method.

1. The “Base Plus Growth”
technique is the easiest to use. It
requires an examination of pre-
sent-year performance and the est-
imation of station revenue expan-
sion in the future. Current year
r djusted for extraordin-
ary or non-recurring items, are us-
ed as the base. Key factors to ex-
amine in estimating station
revenue growth are:

« Projected retail sales growth
in the market

« Historic station growth

« Changes in operations and/or
the competitive environment.

For mature stations, this ap-
proach is not time-consuming and
probably generates reasonable re-
sults.

2. The “Share of Market” meth-
od is a macro approach, requiring
an examination of the market's
revenue and an allocation of that
revenue to your station. Through
1980, the FCC provided financial
data on broadcasting markets. De-
regulation has eliminated the filing
requirement and, consequently,
this information is no longer pro-
vided by the Commission.
However, a number of sources
have filled this void. CPA firms

BUDGET/See Page 58
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WHAT WOULD YOU GIVE
T0 DOUBLE OR TRIPLE YOUR
STATION'S SALES?

‘ am Lontos is an

exciting, dynamic speaker
whose Video Course on Sales
Training, Motivation, Self-
Improvement and Goal Setting
is helping radio and television
stations all across America,
Australia and in South Africa.
Using a humorous approach
to training, Pam inspires and
teaches while she shares her
proven techniques for getting

Ty

overwhelming sales results.
Pam’s video sales training
course “The Basics of Broad-

* cast Selling” includes 30

training sessions that can be
used effectively with individuals
or with group sales meetings.
It's so effective, video viewers
improve sales results, increase
income and station profits
within the first three days by
following Pam’s methods.

AT 2/3 TRADE ON FIRST 1D 29 ORDERS

® As sales manager & sales trainer “doubled sales”
at KMGC-Dallas in first month

® Increased sales 500% first year

e Increased sales from $50,000 to $272,000 per
_ monthin 12 months

e Increased another company’s sales from $10,000
to over $200,000 per month in two years

e Corp. Director of Sales responsible for 7 radio &

TV stations & world's largest media production co.

e Conducted broadcast sales clinics in 18 cities for
Radio Advertising Bureau

o Featured speaker on 5 NAB, RAB & NRBA
Conventions

¢ Author of “The Basics of Broadcast Sales”, “Tune
Into Success [n Broadcast Sales”, “Cash In On
Your Dreams”, “Think Thin To Be THIN"

® Has appeared or trained on programs with Paul
Harvey, Art Linkletter, Zig Ziglar, Dr. Denis
Waitley, Douglas Edwards, Barry Goldwater, Tom
Landry. Burt Reynolds, Bob Hope. etc. ...

® Featured as motivational speaker & sales trainer
on Phil Donahue Show, P.M. Magazine, Burt
Reynolds Theater. CBS Live at Five, and Hour
Magazine

e |s scheduled or has spoken to almost every state
broadcast association's annual convention

@ Co-Host TV Lifetime Show “Wheole New You™

@ Increased station’s billing up 300% - 500%
all over America '

CALL PAM NOW AT (214) 680-2022

ould you like to reduce your sales personnel
turnover?
It costs a station about §10.000 ptus lost

customers for each turnover! —

ouid you like to have a more “professionally
trained staff"?
The best trained salespeople get the most
positive & profitable sales results!

would you like to increase your sales up to
500%?
Other stations have already had these results &
you can too! -

ould you Iike America’s top broadcast sales
trainer to speak in each of your sales
meetings?
it would be too expensive i person. but is very
practical thru wideo!
with competition for advertising so strong,
don't you need all the help you can get?
Pam Lontos Video Sales Course can & will help
your sales increase!

The “BASICS OF BROADCAST SELLING” includes:
Positive Thinking
Getting Appointments
Telephone Techniques
" Consultant Selling
Eliminating Objections
Kinds of Buyers
Asking Right Questions
Selling Yourselt
Goal Setting
How Emotion Sells
Trial Closes
and more.

i

L4

'\

® “Your seminar was interesting and enlightening.
You are terrific!” David Copperfield, Magician

® “Your sales forum at the NAB was Superb!
It will make our whole business of radio better for
years to come! You were the star of the program!”
Miles David, Radio AdvertisingBureau, Inc.

® “You are a winner & your sales techniques
work!”  Zig Ziglar, Motivational Speaker

® “You are a perfectionist when it comes to
techniques which teach salespeople to increase
billing rapidly & create new accounts!” James
V. Zdanck, G.M., WSAH-FM 100

® “It was the best! May we return to the well of your
tatents for future N.A.B. Meetings?™ Wayne
Cornils, V.P. Radio Advertising Bureau, Inc.

® “In 3 days sales were a whopping 315% over
average days. fn my 20 years in radio |'ve never
seen anything like it, Pam!”  Bill Bro, Peoria, IL

® “| owe you all the credit for our station ‘tripling its...
billing'!" Trudy Colland, G.M., KFAM, S.L.C., Utah

® “Many of our stars such as Martin Sheen, Burt
Reynolds, Jutie Harris, Carol Burnett, Charles
Dunning, etc., have given inspiration to our
audiences and our staff and now having watched
you and what | might call a ‘ONE WOMAN SHOW'
have touched us all as well.” Dudley Remus,
Executive Producer, Burt Reynolds Theater

® “Pam is easy to recommend! She is dedicated &
makes a difference!” Dom Deloise, Movie Star

. ] LY
OR WRITE: 12160 ABRAMS, SUITE 417, DALLAS, TX 75243



Continued from Page 56
have been contracted to perform
the market revenue and expense
compilation, and a new industry-
wide effort is under way. Addition-
ally. publications such as Jim Dun-
can's “Market Guide” and “Amer-
ican Radio” provide market reve-
nue estimates for a number of
markets.

If your market is too small, or if
you do not have access m.thse

BUILDING A BETTER BUDGET

Broadcast Budget:

“The ‘Inventory Pricing’
model . . . requires the
determination of your
total inventory, an
estimate of what your
average spot will be, and
an estimate of your
‘sellout rate.” "

market reports, you can
your own market revenues. In gen-
eral, market revenues are closely
tied to retail sales. For most devel-
oped radio markets, market reve-
nues represent $3 to $4 per $1000 of
retail sales. For less competitive,
rural markets, the ratios are usual-
ly less. If 1980 revenue data is
available on your market, it is an
excellent starting point.

Once market revenues have
been estimated, your station’s ex-
pected share has to be determined.
The best indicator of your esti-
mated revenue share is your esti-
mated audience share. Depending

on historic audience share to reve-
nue share performance, as well as
your format and commercial load,
a relationship can be determined.
For example, an old-line MOR AM
station may have a much higher

excercise will provide you with
some insight into your share of
potential market revenues.

The “Inventory Pricing” model
is a more mechanical, micro ap-

proach for estimating revenues. It
requires the determination of your
total inventory, an estimate of
what your average spot will be,
and an estimate of your “sellout”
rate. Under this approach, a
thorough examination of present
and/or past station peﬂormanee
proves invaluable. This research
is helpful in identifying potential
problems, such as 12:00 to 3:00 sell-
out, and key factors, such as adver-
should be adjusted for any ex-
pected future changes, such as pro-

changes or a higher .

gramming
rate card. This technique is also
well-suited for sensitivity analysis.
For example, you can easily deter-
mine the impact on revenues of an
X% increase in the sellout rate.

Each of these approaches has
some merit. The estimate of reve-
nues from both a macro and micro
perspective should add a degree of
certainty to your findings or in-
dicate the station's upside reve-
nue potential. Before proceeding to
the expense side, it should also be
noted that estimated annual
revenues can easily be allocated

one music
station
reaches
more
people
every
week
than

any other
music
station

in any
format.

In Manhattan... -

cultural center
of the world,

[agrjie
HHoop|t
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ol 0000
EHEI, 0000

1opn

58/RaR FRIDAY, SEPTEMBER 13, 1985

,a.,'l 5'_'

“The budget process is
a comprehensive, time-
consuming undertaking.
If done properly, the
budget becomes a
valuable guideline for
evaluating performance,
thereby facilitating station
management.”

over the course of the year based
on historic month-to-month sales
budgets. A trend chart illustrating
monthly revenues over the past 12
or more months will be quite
helpful.

Estimating Expenses
There is less uncertainty sur-
mmhngﬁnm;ionofmum

In addition to salaries, other clear-
ly fixed costs include any contract-
ed items, such as leases, and most
general and administrative ex-
penses. The major variable ex-
penses are sales commissions. The

commission structure is negotiated
as a percent of sales, but it is com-
plicated by draws and collection
policies. Bad debt is also a variable
cost since the higher the sales, the
larger the bad debt. In general, bad
debt averages about 1% to 2% fora
radio station.

The basic technique for esti-

mating expenses depends on the
cost nature of the item. Contracted
costs are put in at their negotiated
rate. Salaries subject to increases
are adjusted based on the expected
increase date. Most other fixed
costs are determined by the “Base
Plus Growth” technique. Variable
costs are estimated based on pro-
jected revenues.
The Cash Budget
Conversion

merelatedemployeebmeﬁtsae
count for the vast majority of ex-

and amortization as non-cash
items, and capital

as cash outlays which are not di-
recﬂymﬂectedmmepmﬁtplan
(and are d

pense dollars. Salaries
closetoso% oftotalexpetmsand
* employee benefits account for an
additional 5% (10% of salaries).
Consequently, salaries should be
the major budget focus on the ex-
pense side.
should be categorized
as fixed and variable. Fixed ex-
penses do not vary with revenue
volume and are often established
bycontmct Vanableexpenses.as

Revesmesslmldbelaggedloreol-

iated over time). .
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Radio & Records
And IMC To Offer
On-Line Charts

Radio & Records, maintaining
its leadership position as the indus-
try’s information saurce, has sel- w

4
ected International Management W l
N(722At
»

Communications, In¢. (IMC), as - l

the distributor for R&R electronic Mﬂ“’

chart infurln_'aﬁgrk“"‘”"*‘" e

~{~announcing the selection, -

R&R Publisher Dwight Case said,

“Tt’s clear the trend in information

services is toward electronic ac-

cess. There's no question some of f '
s A gr %( :L

"gtAy on the cutting edge by sa
7 two or three days over traditional o
_ mail service, The key is findifg W}""" TH \A}A“*
%Ef ste " distribu- f ’D ]
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ight sy 111 of el

tion, and we've solved that prob-
lem with TMC.” 1” TH E’
The service, expected to start

this fall, will allow IMC subscribers /
to receive R&R Back Page and na- ..r ' & M
tional activity (total reports/adds) '
charts for all formats. Chart data

for each week will be available

electronically even before the

newspapet has gone to press. All

that’s required is the simplest per-

sonal computer, & modem, and a

telephone. Wil he data online

ﬂc subscn'#[;;trs anywhere in mg.
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“their " ffce, foime or hotel TO0ls

simply by making a focal phone
call

e continued, “Even if oul-
charts are not your primary inter-
est, IMC provides an electronic
mail service which weuse on a dai-
ly basis to communicate both edi-
torial and sales information be-

tween Los Angeles. ‘Washington,

New York, London, and reporters ‘{ ‘ro

on assignment. It’s dependable, .( m

-, /A!‘aordinarily useful for anyore {0 um

= / who needs to exchange information }_/ éﬁ\( ‘M

[ petween different cities.” -
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tional electronic mail, IMC offers
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213/937.0347 New ok New Yor 10019
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BUILDING A BETTER BUDGET

The Practice Of Planning
Form Follows Function

Dwight Case
Publisher
Radio & Records

ood station man-

agement requires

that the yearly
budget be given an in-depth
examination, with a close
look at the top line, the bot-
tom line, and all facts and
figures that fall in between.
If a professional manager is
charged with the task of ad-
equately anticipating ex-
pense increases, and subse-
quently plotting them
against revenues, every
element has to be studied
line-by-line. Arriving at
budget goals simply by fig-
uring out the annual infla-
tion rate and increasing this
year's expenses by that
percentage can create a
dangerously precarious
position.

e T e T e e e 2. AT T
DEPARTMENT-BY-DEPARTMENT |

|satEs — 1
ADVERTISING &
| PROMOTION

Jan. Feb. Mar. Apr. May Jun. Jul Aug.

Sep. Oct. Nov.

Dec)|

|
| -

| RESEARCH

| PUBLICITY

| TRAFFIC

| PROGRAMMING

{PUBLIC AFFAIRS

|NEWS

TECHNICAL

EXECUTIVE

!GENERAL &
ADMINISTRATIVE

! TOTALS

To assist you -in your own
budgetary , R&R has com-
piled two organizational features to
ease you through this annual task
in an efficient manner. The first is

ment budget forms, which break a
radio station down into its most
common departments.

e

« The budget calendar outlines
the individual steps involved with
developing a station budget. With-
out a firm timeline to operate by,
individual areas of the budget pro-
cess can be skipped over or pro-
fonged. This calendar is not written
in stone; it simply offers an idea of
the different elements involved in
arriving at a sound budget.

« The budget forms are printed
to allow for easy reproduction in

e = = = =D

whatever manner is desired. They
may be clipped out directly, photo-
copied, altered for your station’s
operations, or ignored — which-
ever best suits your needs.
Budget Calendar

The following week-by-week
budget calendar is an illustration of
the general steps involved in devel
oping a workable, effective station
budget. Many of these steps are

As a music programmer you know the success!
invest thousands in computers and software, to cure
taster and cheaper, and have-14 hours and 50 minutes left over each week!

The Formax Music Systemﬂls a computerized music scheduling SERVICI
cise computer control to your existing format, without the expense and w
erating your own coriputer system. High Tech, Low Cost. And alot less work.

Is your Format out of
CONTROL?

Same records in the same hour every day?
Announcers overplay their favorites?
Announcers skip tunes they don’t like?

Poor program

“‘fiow’’ when things get busy?
ful stations often spend 18 to 15 man-hours per week, or
these problems. Now there is a way to do it better,

For free samples and detalls please call Doug Blair at our Chicago office (coliect)

(312) 653-5527

or write to

OBEDIENT SOFTWARE CORPORATION

1007 Naperville Road * Wheaton, llinois 60187

E. The perfect way to add pre-
orkioad of purchasing and op-
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“Small market stations
have far different needs
from their counterparts
in large markets, while
the budgetary processes
of many groups may be
alien to managers at
individually-held
stations.” —Dwight Case

common sense, but are often omit-
ted in the general budgetary pro-
cess. Not everyone needs to wade
through every individual step;
small market stations have far dif-
ferent needs from their counter-
parts in large markets, while the
budgetary processes of many
groups may be alien to managers
at individually-held stations. This
12-week calendar is presented for
your budgetary interest and
pleasure only.

Also keep in mind two important
points: 1) For budgetary purposes,
we are assuming everyone reports
to someone else, and 2) in every
case, monetary increases are real-
dollar increases, not inflation-

driven.
Week One
« Begin to assess economic
outlook for the upcoming fiscal

ment begin to compile a historical
five-year growth pattern for all
departments in the company.

o Build a general market scen-
ario on employment and sales,
looking at business fluctuations for
the next 15 months.

PLANNING/See Page 62
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Hear what’s HOT at Radio ’S5!

Visit your friends at Jam in Booth 417 or
Suite 7172 Lowes Anatole.

JAM Creative Productions, Inc. » 4631 Insurance Lane « Dalias, Texas 75205 » (214) 526-7080
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BUILDING A BETTER BUDGET

The Practice Of Planning
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Continued from Page 60

« Compile all economic projec-
tions and data into an understanda-
ble economic narrative that you

Week Two
« Begin to work on revenues.
Alert the sales manager and your
rep to begin estimating revenues
for the coming fiscal year, based
on fact! This breakdown of reve-
nue should be done account-by-

amount and date to be signed.

« Contact (or have someone con-
tact) every account which used the
station last year and determine
their pmjected activity for the
coming year.

« Be prepared to discover that
your revenue projections fall short

Week Three

Determine where the compensa-
ting increase in revenue will come
from, how you will get it, and when
it might occur.

« Examine ways to boost sales,
such as hiring new salespeople (17
is a nice number).

understand. account, including estimated of what you need.

smpy  We HaveYour
Console!
the

7000

Our premier consoles are de-
signed for simplicity and reliabili-
ty. The 7012 and 7012A consoles
continue to be today’s choice, al-
lowing broadcasters excellent
sound quality with efficient VCA
control, all at a cost well below
what others charge for less 12
channels, 22 inputs, tull stereo. with
your choice of metering functions.

7512A
This consofe continues the Howe fradition
of simple-to-operate, reliable products, but
adds features to make the operator’s job

62/R&R FRIDAY, SEPTEMBER 13, 1985

Clearly an excellent console 0T | gyen easier. These include: remote control
today’s broadcast needs for machines. a clock and timer. 2talkback
o circuits. and much more Comprehensive
"\ (% operator control and superior sound qual-
0 \‘v\' ity make the 7512& an exceptional choice
& 3, It . 3
G howe audio productions, inc.
2300 Central Avenue e Suite E ® Boulder. CO 80301  (303) 444-4693 @ For more information (800) 525-7520

Expandable
.. at any time

The latest in the legacy of quality
consoles from Howe, the 9000 is
available from 8 to 22 channels
tailored to your needs. There is no
costly mainframe, but full modular
capability is built in 3 inputs per
channel, mix-minus on all chan-
nels, sealed membrane switches
for channel and machine control,
and unmatched audio perfor-
mance. These teatures and more
combine to give the broadcaster
outstanding flexibility.

« Compile a set of figures based
on your new, projected revenues
and run them against last year’s
expenses. Read and hold the re-
sults.

Week Four

« With a yellow legal pad in
hand, work with accounting to de-
termine rent, utilities, and other ex-
penses based on all existing com-
mitments. Budget these from
ground zero.

« Since your revenue could well
be smaller than these commit-
ments, subtract the first from the
second. Read and hold the results.

o Disregarding your revenue,
run a new set of numbers — a
“dream list” — based on what
you'd really have to spend to be-
come #1 in the market.

Week Five

« Isolate key items on the
«dream list” and add them to the
list of existing commitments.

« Again examine your revenue
projections and see what the differ-
ences are.

« Determine what profit you in-
tend to, or must, make.

« Using the same revenue pro-
jections as the top line, compare
last year’s actual “committed”
list, and the new “committed plus
important’ list.

« Decide which of these three
budgets will meet your expecta
tions, based on what your revenue:
and expenses will be. Determine
what figures have to be adjusted
how much revenue has to be rais
ed. and what costs have to be cut

PLANNING/See Page 64
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Week Two « Contact (or have someone con- Week Three on. ;(‘,grn E:;ewa ;S)erf)]oefcted resvenues
Continued from Page 60 * Begin to work on revenues. tact) every account which used the Determine where the compensa- .

* Compile all economic projec-
tions and data into an understanda-
ble economic narrative that you
understand.

Alert the sales manager and your
rep to begin estimating revenues
for the coming fiscal year, based
on fact! This breakdown of reve-
nue should be done account-by-
account, including estimated

station last year and determine
their projected activity for the
coming year.

* Be prepared to discover that
your revenue projections fall short
of what you need.

ting increase in revenue will come
from, how you will get it, and when
it might occur.

« Examine ways to boost sales,
such as hiring new salespeople (17
is a nice number).

m WeHaveYour

Console!
the

7000

Our premier consoles are de-
signed for simplicity and reliabili-
ty. The 7012 and 7012A consoles
continue to be today’s choice, al-
lowing broadcasters excellent
sound quality with efficient VCA
control, all at a cost well below
what others charge for less 12
channels, 22 inputs, full stereo, with
your choice of metering tunctions.
Clearly an excellent console for
today's broadcast needs

This console continues the Howe tradition
ofsimple-to-operate, reliable products, but
adds features to make the operator's job
even easier. These include: remote control
for machines, a clock and timer, 2 talkback
circuits, and much more. Comprehensive

c,\“h operator control and superior sound qual-
Q w ity make the 7512A an eceptional choice
2 ¥
&% &

o howe audio productions, inc.

2300 Central Avenue # Suite E ® Boulder. CO 80301 (303) 444-4693 ® For more information (800) 525-7520

Expandable
. at any time

The latest in the legacy of quality
consoles from Howe, the 9000 is
available from 8 to 22 channels
tailored to your needs. There is no
costly mainframe. but tull modular
capability is built in. 3 inputs per
channel, mix-minus on all chan-
nels, sealed membrane switches
for channel and machine control,
and unmatched audio perfor-
mance. These features and more
combine to give the broadcaster
outstanding flexibility
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and run them against last year's
expenses. Read and hold the re-
sults.

Week Four

e With a yellow legal pad in
hand, work with accounting to de-
termine rent, utilities, and other ex-
penses based on all existing com-
mitments. Budget these from
ground zero.

* Since your revenue could well
be smaller than these commit-
ments, subtract the first from the
second. Read and hold the results.

« Disregarding your revenue,
run a new set of numbers — a
“dream list” — based on what
you’d really have to spend to be-
come #1 in the market.

Week Five

¢ Isolate key items on the
““dream list” and add them to the
list of existing commitments.

¢ Again examine your revenue
projections and see what the differ-
ences are.

* Determine what profit you in-
tend to, or must, make.

* Using the same revenue pro-
jections as the top line, compare
last year’s actual “committed”
list, and the new “comnntted plus
important” list.

* Decide which of these three
budgets will meet your expecta-
tions, based on what your revenues
and expenses will be. Determine
what figures have to be adjusted,
how much revenue has to be rais-
ed, and what costs have to be cut.

PLANNING/See Page 64



The best sounding console on the market
costs less per day than a spot announcement!

et an up-scale look and high-end sound
for about $2.76 a day! With a Harris
Medalist audio console, ease of ownership is

only the beginning . . .

Complete RFI immunity

The studio sits right in the major lobe of the
50 kW directional antenna pattern at KXEN
Radio in St. Louis. A mere 300 feet from the
nearest tower. Chief Engineer Pete Niekamp:
“Our eolocated studio is right in our own sta-
tion pattern. Harris promised radio
interference-free operation with a Medalist-10.
They delivered”

Superb Sound

“In more than 15 years in radio, the Medalist
is the most versatile, smoothest and easiest
to operate of any console ['ve seen,” says Ken

Martin, Program Director at KZEL Radio,
Eugene, Oregon. “A new operator can learn
the Medalist quickly. We are in a very com-
petitive market, where all stations have gone
as loud as they can. We're winning because
we're loud and clean, Forty percent of our
music is on CD’’s, and the Medalist provides
an excellent sound with this exceptionally
clean source material”

Staff morale builder

At Liggett Broadcast Group's WHNN Radio,
Saginaw, Michigan, the Harris Medalist-12’s
impressive appearance and performance belie
its modest price. “Our operating staff perceive
they are working with a much costlier board,’
says VPGM Dan Stewart. “The Medalist is
a real morale builder””

Better books

Both KLVI and KYKR Radio, Beaumont,
Texas, enjoyed ratings gains in the latest
survey. “This is due in part to the Medalist
consoles,” says VPGM Candye Anderson.
“The AM people were envious when the FM
side got the first Medalist, Now we have twa.
Both stations sound great, and the operations
people are quite enthusiastic”

No match for the money

Among 8- 10- and 12-channel consoles, there’s
simply no. better value than the Harris
Medalist audio console. Contact Harris Cor-
poration, Broadcast Group, P. O. Box 4290,
Quincy, IL 62305. (217) 222-8200.

o HARRIS
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Week Six « Talk to every department head Weeks Seven-Eight ences, if any, have occurred, and Week Nine
« Carefully study all the figures, and get an itemized “wish list”  « Lay each departmental budget ~decide what can be done about Your First-Cut budget should
decide on your strategy, then sub-  from each of them. This list should  alongside your submitted budgetto  them. now be back from headquarters,
mit the budget to headquarters or  have no restrictions, and shouldbe  examine similarities and differ- o Talk with the General Sales accompanied by comments. Inter-
ent. This is your “first submitted by the beginning of week  ences. Manager and rep about needs and  pret these management directives
cut” at your final budget. seven.  Determine where the differ- new revenue possibilities. and act accordingly.

Now heard on over 200 leading
A/C Stations.

Produced by

Ron Cutler Productions .

Exclusively for America’s #1 Radio Network

Westwood One 213-204-8000
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» You are now working toward
your final budget. Break it all into
departments, so you know where
every dime is going to go, and who
is responsible for spending it.

+ Sit down with department

ReckCom isa regisierod
Sarvicamark and Trade-
mirk for goods & services \
provided by RockCom, inc.
aeuthely. Al rights e

Jervec
Copyright RockCom. It

heads and explain the budget. Ask
for questions, then ask them to sign
off on it.

Week Ten One.

+ After all departments have
signed off, consolidate all the de-

partmentals and check them
against the 5-year growth plan you
had bookkeeping prepare in Week

+ Decide if you are comfortable
with revenues and expenses judged

against the econornic narrative you
wrote during Week One.
Week Eleven
¢ Take one final look at the budg-
et, book it, and prepare it for sub-
mission.

Week Twelve
+ Submit your final budget to
headquarters.

Good luck in '86!

RockCom®® is an integrated
system of computer software and
support services@mvided exclu-
sively by RockCom. Inc. This
computer system gives your air
personalities a fast and easy way
to get data to prepare play lists
and perform music research.

. RockCom®® will save you

time and money! This unique

system contains more than 2,500

\\ artists and 16,000 recordings,

Improve your on-the-air sound with over
35 years of music history at your fin

RockCo

and 1976 to the present. Research is continu-
and 100%¢c

gertips! ing and updates containing additional infor-

mation will be availabie on a
periodic basis.

RockCom®® was designed
by ateam of music and computer

experts headed by recognized
authority Norm N. Nite, a WCBS-
FM radio personality in N.Y. City
and author of several highly re-
garded books onrock 'n’ roll his-
tory. In addition, Mr. Nite was
recently honored by being

RockCom,

selected as one of the ten nom-

‘byte’ |

ouf of your programming research time

on this revolutionary product call or write
Inc.

inating members for the newly tormed Rock

availabie as a total unit or in three segments
‘n’ Rolt Hall of Fame.

4 covering the time periods of 1950-63, 1964-75
d improve your on-the-air sound

RockCom, Inc. ® 1440 Snow Road ¢ Suite 116 » Cleveland, Ohio 44134
Phone: 1-800-ROCKCOM (in Ohio please phone: (216) 741-1032)

m®® is designed for IBM PC XT
ompatibles. For more tnformation
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HARVEY MEDNICK

THINGS TO THINK ABOUT

IMAGE & MARKETING

Radio ’85 Convention
Consciousness

Whether you're at “Radio ’85” in Dallas or still at the
station, here are several items of interest this week. Each
of them will serve as a good excuse for not going to Billy

Bob’s to ride the mechanical bull.
The Best Of The Best

You've got a little more than two outstanding opportunity to let your
weeks before the October 1 closing station’s promotional efforts shine.
date for entries in the NRBA’s pro- I encourage you to submit.
Monwnestlastyeuyx;wnnm
WFOX/Atlanta, displa an im- Funny Spots —
aginative multimedia i )
introducing itsnewmm Do They Sell?

mat (R&R 5-24). Need an entry
blank? They're available at the
NRBA ip booth or by
writing Wendell Wood/Promotion
Contest, NRBA — The RADIO As-
sociation, 2033 M Street, NW, Suite
506, Washington 20036; or call her
at (202) 466-2030. This is really an

DATELINES

September 11-14
“"Radio '85," the second annual Radio
Convention & Programming Confer-
ence, presented jointly by the NAB and
NRBA
Dallas Convention Center.
September 11-14
ciation’s Intemational Conference
Opryland Hotel, Nashville.
September 11-14
4th JazzTimes Convention

There has been a raging argu-
ment over whether or not humor-
ously-based TV spots actually sell
the product advertised. We all re-
member with horror the soup spot
with “Sugar Baby” Ann Miller tap-
dancing a la Busby Berkeley atop
an emerging can of . . . if you said
‘Campbell’s’ you were wrong (it
was Heinz). This was a case of
where the intent of the spot to be an

emphasis,
rival got the credit.
However, it appears that when it

the scene for our own medium’s
use of TV, then two other notes are
relevant:

First, 1984 was a year for
“groundbreaking” spots like the
“1984” ial for Maci h

WHERE'S THE BEEF? — There was no beef about the Wendy’s commercia

| — R was the most popular of '84.
|

(ranked 12th); and the outer-space
commercial for British Airways
(18th). Therefore, we have a great
deal of experimental latitude to
work with.

Second, the Wendy’s spot was
not only popular, it was effective
because it communicated a key
sales message. Which gives you
the challenge to lay at the spot pro-
ducers’ booths on the exhibit floor.

“NRBA is looking for the
cream-of-the-crop
promotions. Whether it's
a sales, audience,
fundraiser, or

just fun event . . . submit
it. It could be a winner."

— Wendell Wood

IN]:::

comesto TV
is king. In Video Storyboards,
Inc.’s annual ranking of favorite
TV commercials, humor was the
dominant element in 13 of the top 25
1984 spot igns. The spot list-
ed as the viewers’ favorite for that
year, Wendy's ‘‘Where’s the
Beef?”, was indeed a comedy
classic.

More in our area, it was also

‘1 he Radio Associatio

Selling Points
I think we are all in agreement
that TV is fri ive as
of companies outside of radio agree,
and so they're also looking at new

hile shoppi
billboards. In New York, the taxis

Wendell Wood

by the promo folks in our industry
but the film people have been get
ting response to release information
Ted Hatfield at MGM told us that 15
promotion people called to intro
duce themselves and their station:

i ways to reach the consumer. These . P ing his name in our direc
e o 0. e it ool i a1 S st S g
1986 spots ranked among the top 25. worth talking about, but they also Try this stat on for size: the ) .
February 1-4 Michael Jackson’s Pepsi spot plac-  may be worth buying to get your average 3-second primetime TV _ 1¢ keep your information cur
: . ed second, and the memorable message out in front of the public. about 200% rent, add this to your list:
6th Annual Managing Sales Confer- SO 'y . & Spot now costs more
oy Big Boys” jingle for Wheaties Forvﬁmm.ﬂleaveragepergm than it did ten years ago, but only .
R&R;Adver‘ﬁs'ngﬂursm ﬁm’shedzlst._ inBalﬁnmlocksa!theparh{g about 7% more households are tun- 'h'l-ShrPlctu.res
Amtac Airport Hotel, Dalas One other item worth remem- meter for 14 seconds as he deposits ed in. In short, think about alterna- ~ Carol Feld, Director/
! bering: if you want to go right to  his coins. In that time you can check tivemedia, anduseit. . .it'softena  Field
February 2-5 the viewers’ hearts, get out the when the meter expires and also better buy than TV! 711 Fifth Avenue
National Religious 43rd imals and kids. Pets showed up read an ad from Minolta or Camp- One U For Y. New York, NY 1002
Annual Convention in three of the top spots and kids  bell’'s Soup, both of whom have re- e Update For L) (212) 758-3900
S W g were the focal point of five others. cently started using the message QIJUB'SR&Rm{IwrﬁlmM
DC. If we set the commercial arena as boards mwunted atop meters to tory. Not only was it well-received e S RY Ga
A M Pr fe by |

Harvey Mednick, R&R 7/19 |

The Last Yupper, a 24x36
full color poster is now available |
in your market for your promo- |
tional needs.

For wholesale rates, contact Steve and
Sharon Fiffer, DaVinci Productions; P.O.
Box 7057, Evanston, IL 60204. Phone
1-312-328-4627

ADVERTISEMENT




- WE'RE BEST.
AND WE'RE LESS!

BUMPERSTICKERS - WINDOW DECALS
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SHOULDN'T
DO THAT

THE FIRST SINGLE AND 12~
FROM THE FORTHCOMING ALBUM |
CR)\ZY PEOP
T TO© SPEAX

L.:E’S '

Amidst heated industry speculation, there
was no official corporate comment Tuesday
{9-10) from either RCA or MCA about their
latest round of merger discussions, said to be
held this past weekend. But apparently no
agreement was reached, nor any further talks
scheduled. “What we know about this is what
we read in the press” was a fairly typical
comment from an insider at one of the labels’
record divisions.

Gossip about WMET/CHICAGO being sold
hasn’t materialized yet. However, talk about
the station’s sale still persists, so a decision
may not be that far away.

Across town, the Chicago Tribune has
been talking about a format change for
longtime Country giant WMAQICHICAGO. The
stories say "MAQ will evolve into a hipper
WGN,; i.e., A/C music as well as sports talk,
and PBP for the White Sox and Black Hawks.
VP/GM TOM HOYT said, “We've looked at
what’s happening on the Country music scene
and made recommendations, but nothing’s
been decided.” Another rumor echoing
through the long corridors of the proud NBC
Q&0 concerns Tom Hoyt's departure. Those
in the know foresee Tom leaving soon to start
up a sports marketing company. Apparently
the folks at 30 Rock know what's going on
. the only thing that isn't firm is the timing.

Sad to note that NBC NEWS Bangkok
Bureau Chief NEIL DAVIS and Radio Reporter
WILLIAM PHILSON LATCH were fatally
wounded last week in the unsuccessful
government coup in Thailand: Davis was killed
and Latch was hit by artillery shells during the
initial violence; he died in a hospital several
hours later. “All of us at NBC News mourn
their loss, and they are remembered with deep
affection and great respect,” said LAWRENCE
GROSSMAN, President/NBC News. This was
Fhailand’'s:15th coup attempt singe absolute
monarchy_gnded in 1982,

ARBLTRQN ta be, sold? Not yet; tast
Goldman Sachs did.raise $300 milliol) this week
to help. paggnt Control Data with its rumored
cash flow Bind. Reportedly TIME, INC. has‘been
involved in some- conversations, put-nothing firm
evolved. Price Yag forhe ratings firm? Weve
heard as high as $750 million, although
company sources indicate half that amount is
more realistic. Arbitron Chairman TED SHAKER
and President RICK AURICHIO approached’
Control Data about a leveraged buyout, but
‘were turned down.

Speaking:of big moneyy Z100/NEW YORK
raised thousands of doljars Tuesday (9-10) with
a 6am-6pm radiothon, held to pay.hospital
costs for a heroic local musician. ROBERT

STREET TALK

SEIFRIED, drummer with New Jersey band
ROSANNA, stepped on a bomb and was
severely injured last Thursday while trying to
rescue people from a house fire on Long Island.
He had no medical insurance, and that's when
Z100 stepped in. The station auctioned off such
items as a BRUCE SPRINGSTEEN baseball
jersey, guitars from members of FOREIGNER,
TWISTED SISTER, and LOVERBOY, and the
black lace top worn by MADONNA in
“Desperately Seeking Susan.” Other artists,
record companies, and local businesses
donated items for the fundraiser. SCOTT
SHANNON's Morning Zoo crew stayed on-air
noon to keep the contributions rofling in.

And what Southeastern personality is trying
to get out of his contract'in order to join Scott as
cohost for the Z100 morning show?

After KABCILOS ANGELES VP/GM
GEORGE GREEN issued an on-air editorial
criticizing L.A. Rams running back Eric
Dickerson for holding out on his contract, the
local police received a bomb threat aimed at the
station. Officers were sent to the station, but no
one was evacuated. Apparently KABC gets
such threats every once in a while, but

fortunately this “long bomb” fell incomplete.

“SUN CITY” rises on MANHATTAN
RECORDS next month. That's when the label
releases the LITTLE STEVEN/ARTHUR BAKER
anti-apartheid disc featuring dozens of artists
(including BRUCE SPRINGSTEEN), all of whom
are donating their royalties to the African Fund.
“We're proud to be part of their courageous
statement,” said label President BRUCE
LUNDVALL.. Manhattan will ship the
“conceptuat EP” in both 7-inch and 12-inch
formdts.

Lities across the USA are pitching to
become.the ROCK & ROLL HALL OF FAME
FOUNDATION's permanent home. Candidate
cities jpclude New York, Los Angeles, Chicago,
Bleveland®*New Orleans, and Memphis. When
established, ‘the facility will house complete rock
'n’ roll arcbives, with records, books, film,
videos, and more, all intended for “serious”
research. The town most active in all this seems
to be Cleveland, where petitions are being
rapidly gathered. The Foundation's board will
likely decide the venue by January.

KIMN & KYGO/DENVER VP/GM STEVE
KEENEY promptly dismissed Rocky Mountain
rumors about the CHR/Country stations flipping
formats with each other. He said, “This is the
first I've heard of this, and any recommeridations
or final decisions to do so would start and end
with nmre."" And that’s that.

Continued on Page 70
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man don’t work, the people don't eat”
- A dlassic line from a classic single —

Distributed by CBS Records

RELEASE! On Your Desk Today
--On Your Turntable Tomorrow!




CHR 42/24

‘BORN IN EASTL.A.’

THE FIRST SINGLE FROM

‘GET OUT OF MY ROOM’

MCA-5640

MCA RECORDS

STREET TALK

Continued from Page 68

The Parents’ Music Resource Center is no
longer seeking a multi-category rating system
for records with objectionable lyric content.
Instead, Tipper Gore & Co. want labels to
apply a single “R"” designation, ala movie
ratings. A music industry panel would still be
needed to establish “R" criteria. Meanwhile,
the five-million-member PTA has joined up with
the PMRC, although neither group wants
legislation on the issue. “It wouldn't work,”
Tipper told a decidedly hostile audience at a
New York NARAS meeting this week.
However, she claimed many prominent artists
agree with PMRC's stand, including STING
and SMOKEY ROBINSON. And sure enough,
Smokey's got a brand-new song called “'Be
Kind To Growing Minds.” It'll probably be on

| his next aloum — rated “C” for Clean,

perhaps?

Scotch that rumor about WMXJ/MIAMI
switching from CHR to A/C. It's only a little
finetuning that's in order, nothing more, they
say.
Now that GREG STEVENS is off to
KCFX/KANSAS CITY (see Page 3),

| KISSISAN ANTONIO GM JOHN HIATT is

searching for anew PD . . . And WNCI/
COLUMBUS’s newly-named PD BILL
RICHARDS needs midday and nighttime

| personalities ASAP.

EDDIE FINGERS of WSKS/CINCINNAT!'s
morning team has split for crosstown WEBN.
(WSKS chuckles about giving 'EBN “the
finger.”) His temporary replacement last week?
Local antihero BILL MEISTERS, the notorious
ticket scalper profiled in Rolling Stone. But
after two days, Bill's lawyer advised him to
cease-and-desist appearing. A smart move,
considering an opinion poll was running
300-19 against him. Bill's next stop? Probably
out of town.

ROGER CHRISTIAN has stepped down as
PD at WBEN-FM/BUFFALO, although he'll
remain on-air at the CHR outlet . . . At nearby
WEZO & WNYR/ROCHESTER, CYNTHIA
WEINER-SHEPARD has become GM, while
JEFF GOODRIDGE is the combo’s new OM.

During the recent WEA Miami gathering,
attendees heard new tracks from ZZ TOP’s
forthcoming LP “Afterburner.” Shortly
thereafter, the band suddenly appeared, along
with platinum atbum awards for everyone —
over 350 of them. In all, a very tasteful thank-
you for the “Eliminator” LP’s success. Now,
about meeting those girls . . .

Following the James Bond-esqe departure
of WMCIMEMPHIS morning man BILL
DOTSON TO WKSJ/MOBILE (8-30), 'MC has
hired CHUCK FINLEY from A/C
WKSF/ASHEVILLE to share the wee hours
with AUNT ELOISE LOUISE. By the way, ST
now hears that the “scene’ at the remote
during the aforementioned departure was more
subdued than we were originally told.

Longtime POLYGRAM Sr. VP/A&R JERRY
JAFFE resigned this week, and will announce
his future plans soon.

With CHARLIE QUINN leaving
WHTT/BOSTON for the PD slot at
KKFR/PHOENIX (see Page 3), guess who
else is coming to the desert? Charlie’s former
morning man BRUCE KELLY, who'll do wake-
up service at competitor KZZP, where Chariie
programmed only 11 months ago! The move
reunites Bruce with PD GUY ZAPOLEON; the
two worked together at B94/Pittsburgh.

i

Bruce Kelly

Chris Knight

WHTT night jock ALEX STONE and late-
nighter DOUG ALLING have also both exited.
While the search for a new Boston PD is
underway, CBS programmers BUDDY SCOTT
(B96/Chicago), DAVE ROBBINS (KHTR/St.
Louis), and SCOTT WALKER (WCAU-
FM/Philly) will take turns minding the store.
The new MD/morning man is CHRIS KNIGHT,
who arrives from the MD/PM drive slot at
KPKE/DENVER. That leaves a prime airshift
open in Denver, so contact PD MARK BOLKE.

Our condolences also go out to the family
and friends of Philadelphia broadcaster DOLLY
BANKS (WHAT, WWDB), who died this week.

Word from Atlanta is that Arbitron plans to
offer four books a year starting next year, if
enough subscribers participate. Salt Lake City
could soon have a winter sweep, and word is
that other two-book markets may follow.

Which radio station in the L.A. area is
about to debut a new format? The unique
presentation, provided by a well-known
producer, will come complete with theme
songs, detailed production, and special
features.

If you're in Dallas at ““Radio 85" this
week, be sure to say “Howdy” to R&R, as
many of our staffers will be attending.

Talent may start a line a mile long to work
“underground” for DOUBLEDAY's WHN &
WAPP when the combo moves to its new
“digs” at the Kaufman Astoria Studios Center.
The 12-acre complex offers tennis courts, a
health club, concierge service, therapeutic
massage, even limo service. You want to
reach the GMs? Sorry, I'm afraid they’re at
the pool right now . . .

PETERSON
MEDIA
SERVICES

AL PETERSON (s18) 344-7014

PERSONALIZED AND VERY PROFESSIONAL

A FULL-SERVICE CONSULTANT -
+ PROGRAMMING
* MARKETING
+ PROMOTIONAL

FOR AOR, CHR, AND A/C RADIO
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KEN BARNES

Hall & Oates Meet The Tempts

Back around 1966-67, Daryl Hall was in a group called
the Temptones, who chose their name to match their pro-
fessional aspiration: to be the “white Temptations.” Now
Hall and John Oates have achieved that goal, in a way, by
teaming up with former Tempts lead vocalists David Ruf-
fin and Eddie Kendricks for the live-at-the-Apollo “The
Way You Do The Things You Do/My Girl” single, plus LP
versions of Tempts classics “‘Get Ready” and “Ain’t Too

Proud To Beg.”

A few side notes before I begin.
‘The single is another rock charity
project, with half Hall & Oates’s
proceeds going to the United Negro
College Fund and the rest to Live
Aid. Many Temptations fans may
be puzzled by the spelling of Ken-
dricks’s name on the 45 and LP as
“Kendrick”; I am assured by RCA
that it comes at the artist’s request.
It’s hard to get used to after almost
25 years with an *“s” on the end, but
I'll try to use it from now on.

Finally it's worth pointing out
that the Temptations are still an
active, successful group, led by
original members Melvin Franklin
and Otis Williams, and still per-
form many of their classic songs.
Ruffin and Kendrick were, howev-
er, the lead singers for the songs
Hall & Oates revived (Ruffin on
“My Girl” and *“Beg,” Kendrick on
the other two).

Tribute To
The Temptations

You could easily write a book
about the Temptations (in fact,
Don Waller’s “Motown Story” is
one, to a large extent). But suffice
it to say that in the midsixties and
beyond, the Temptations were
America’s reigning black male act.
‘They were universally looked up to
as the standard to which all black
acts (and a lot of white artists)
aspired: they were the sharpest-

David Rutfin walks away from the
Tempts
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Eddie Kendrick kept on truckin’ as a
solo

dressed, the best dancers, the most
versatile vocalists — the ultimate
in cool. Their initial hit run, from
1964, when “The Way You Do The
Things You Do” broke a spell of a
half dozen or so stiffs, to 1972, when

L A
e con
-~
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Ancestor group of ‘the Temptations,
1959. Featured singer Richard Strick
(iater Street) is now with the Tempts

. 8US DRIVER — HURRY!

0. Clet = L iocsbe - 8 Dyons

DAVID RUFFIN

The “Bus" stalled on this pre-Tempts
solo effort

The classic Temptations lineup: (I-r)
Eddie Kendrick, David Ruffin, Otis Wil-

Kams, Melvin Frankiin, Paul Wiliams.

SONG SKETCH

- “Stand”

Ben E. King had been iead sing-
er for the Drifters during their
most popular period, 1958-60,
fronting hits like “There Goes My
Baby" and “Save The Last Dance
For Me.” When he went solo,
however, his first single vanished
quickly, and a rescue mission be-

“Papa Was A Rolling Stone™ top-
ped the charts, was staggering.
Several members were in a
group called the Distants, who
had a couple of singles out. The
Distants merged with a group call-
ed the Primes to form the Tempta-
tions, although they did

came y. The song that
did the trick was "Spanish
Harlem,” written by Jerry Lelber
and Phil Spector. “Stand By Me"
was the follow-up in May 1961
and became King's biggest hit (#3
in Cash Box). (Marginal Note: With
its apocalyptic imagery of crumbi-

ade once on a Motown subsidiary
as the Pirates, with Kendrick in the
lead.

Ruffin joined up after they'd
started recording, following a few
solo singles for other Detroit labels.
His gruff vocals on “My Girl” in
1965 pushed him to the front of the
group, and by 1968, he reportedly
made noises about renaming the
act “David Ruffin & The Tempta-
tions.” Instead, he was given his
walking papers (his replacement
was Dennis Edwards, now a Mo-
town solo act).

Ruffin started his post-Tempts
career with a hit in 1969, ‘“My
Whole World Ended,” but was in-
consistent thereafter, scoring with
1975’s “Walk Away From Love”
and moving to Warmer Bros.,
where he enjoyed some Black ra-
dio success.

Kendrick left in 1971 after his

MIND_QVER MATTER

THI:{’:I'?&TIS

SN

-

Motown tried a "Pirate” recording
(sung by Eddie Kendrick) to get the
group a hit

OH, MOTHER OF MINE
Teven e
™ n:%umu

A sentimental debut for the Tempta-
tions, 1961

ing i and D
“Stand By Me" qualifies for the
“end of the world" song group
mentioned in a recent column.)

It also very quickly became a
valuable copyright for him, as the
song turned into an instant stan-
dard of sorts. Large numbers of
black performers covered it, in-
cluding Chuck Jackson, Gene
Chandler, Johnny Adams, Syl
Johnson, and the Soul Sisters,
And it was also a popular cover
item for '60s rock acts: Jay & The
Americans, Sam The Sham &
The Pharoahs, the Searchers, the
Walker Bros., early all-female
band the Daughters Of Eve, Son-
ny & Cher, and more.

Ali Knocks Out A Version

When Muhammad Al (still
known as Cassius Clay) was sign-
ed by Columbla in 1963 in an at-
tempt to transfer his ring prowess
to vinyt, “Stand By Me" was the
song selected to launch Ali's new
career. It wasn't exactly a heavy-
weight contender.

But it became a hit again in

£
Ben E. King wrote and sang the
first “Stand”

Elmo Glick would be proud. Eimo is the cowriter of
“Stand By Me,” and Maurice White has just taken the song
Elmo and original artist Ben E. King wrote high into the
Black/Urban charts, injecting new life into a song that’s thriv-
ed through a quarter-century of rock evolution.

Maurice White |
Takes A Strong |

1985: Time for a new “Stand”

1987, in perhaps its most distinc-
tive version, by Detroit soul singer
Spyder Turner, who used the
song's skeletal structure as a
framework for impersonations of
Jackie Wlison, David Ruffin, and
a number of other top R&8 vocal-
ists. (Speaking of skeletal, the
most recent cover before White’s
was an early 1985 version by a
British Gothic rock band called
Skelotal Family.) -

Ruffin, after being impersonated
by Tumer, took his own turn at
“Stand By ‘Me” in a duet with
brother Jimmy, which had some
Black radio success in 1970. The
most recent pre-White hit version
was by John Lennon, who made it
the leadoff selection from his
"Rock & Roll” LP in 1875 and
reached #32 with it.

Pick To Glick

Now Maurice White is clicking
with the song, and Eimo Glick is
basking in the limelight. The only
question that remains is who is
Elmo Giick, anyway? | had always
understood, through various half-
digested legends and anecdotes,
that he was a pseudonym for At-
lantic producer/executive Jerry
Waexier, Others have suggested it
might be Jerry Leiber or Leiber
and his partner Mike Stoller, the
famous songwriting/producing
team who did in fact produce
King's version. (White's record
and other recent versions credit
King and Lelber/Stoller, so this
theory has to be the front-runner.)
For all | know, Glick may be the
guy who was canonized for invent-
ing a new kind of fire and inspiring
a John Parr hit.

Tempts falsetto swan song, “Just
My Imagination,” became a
smash. After a half dozen moder-
ate hits, he collected two straight
chart-toppers with “Keep On
Truckin'” and “Boogie Down” in
1973-74. He went to Arista and At-
lantic a few years later, then to
small indie labels, but with little
success. a

Both Ruffin and Kendrick rejoin-
ed the Temptations in 1982 for the
“Standing On The Top” single,
some cuts on a reunion LP, and a
few live dates, but the move didn't
work out, and they've both been
musically inactive’ — though that
should change as a result of the
Hall & Qates boost.
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From the album **Welcome To The Real World’
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THE NEW SINGLE

“Lover
Come
Back
To Me”

DATEBOOK SEAN ROSS

[ CHR SIGNIFICANT ACTION |

WXKS-FM WKRZ-FM
WKSE WTLQ
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[]

Otstributed by CBS Records
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Franking Privileges

Even in a year with "Afternoon Delight” and "Muskrat Love,” Michael Franks's "Popsicle Toes" was an odd
single. It was too laid-back and jazzy for many CHRs (outside of a few cities, Pittsburgh and Detroit among them). It

was too strange and double idden for many A/C pr and never made it past #31 on that chart,
Since 1976, Franks has continued to turn out quirky records, musicalty so(t. generally romantic, and usually quite
allusive. (His " alot of ref to “sliding into home™ and so forth.) Franks's odd sense of hu-

mor probably helped keep him off the slagheap where reside a lot of others from the “mellow era.” Going straight,
at least momentarily, helped get him his first top ten A/C hit, "Your Secret's Safe With Me."

Born Se 18, 1944 in suburban San Diego, Franks attended graduate school in Montreal, opened for
Gordon Lighttoot, and worked with Carnival, the predecessor of that country’s jazz-rock Lighthouse. He's taught
music at UCLA, written for blue: Torry & and scored at least three movies, which led him to
Reprise and then Warner Brothers in the mid-'70s.

MONDAY, SEPTEMBER 16
1963/Swan releases the Beatles’ “She Loves You" to negligible response . . . at least for the next four months.
1970/Led Zeppelin replaces the Beatles as Melody Maker's top group. 'l take a few years but Zeppelin will even-
tually break most of the other group’s concert-attendance records. (One of those, in tum, will be broken by Foghat).
1977/Now known primarily for “that song Power Station did," glam rocker Marc Bolan of T. Rex dies in a car crash
.outside London at age 26. Bolan, who had hits for several years in Britain, had started work on his own weekly TV
series.
Birthdays: B.B. King 1925, Kenny Jones 1948, Earl Klugh 1953,

TUESDAY, SEPTEMBER 17

1931/RCA introduces briefly, then scraps, the 33rpm LP.

1967/Probably because they hadn't flashed anybody yet, the Doors manage to sing the uncensored version of
“Light My Fire™ on the Ed Sullivan show. Sullivan had asked the group to delete "girl we couldn’t get much higher.”
1980/ The Rose” is Bette Midler's best-remembered hit, but it's not her most recent; she actually had a minor
chart item with “My Mother’s Eyes™ from the live "Divine Madness,” which premiered on this day.

Birthdays: Lol Creme 1947, Fee Wayblll (Tubes) 1950.

WEDNESDAY, SEPTEMBER 18
1969/Tiny Tim, whose music accompanies numerous hot tub orgy scenes in John Updike's “The Witches Of

his to Miss Vicki.
1970/Jiml Hendrix dies at age 28 in London, ibly of of vomit ] it
. Hendrix's death is the signal for bizarre record to how reissue everything he'd ever

recorded at any time. Ten years later, the first Hendrix festival is held in Amsterdam.
1974/Judy Collins's hour-long documentary on her music teacher, “Antonia: Portrait Of A Woman," opens on
New York's Upper East Side. B

Birthdays: Dee Dee Ramone 1952, Frankie Avalon 1939, Kerry Livgren (Kansas) 1949.

i L al
THURSDAY, SEPTEMBER 19
1958/Elvis Presiey sails for Germany.

1973/Country rocker Gram Parsons overdoses at age 27. A week later, his coffin is stolen and taken to
California's Joshua Tree Nati for by his . Parsons's fostering of Emmylou Harrls
is the subject of much of her recent “Ballad Of Sally Rose™ LP.

1982/The famous Whisky-A-Go-Go closes, its last headliners Sparks, Surf Punks, and Plimsouls.

Birthdays: Brook Benton 1931, Syivia Tyson 1940, Freda Payne 1945, David Bromberg 1945, Nile Rodgers
1952,

FRIDAY, SEPTEMBER 20
1969/'Only On ATV Music™ probably doesn't sound right to Beatles fans; nonetheless, this was the day when the

publishing bought out the catalog of Northemn Songs.
1970/Think the Doors wouid be on the "Miami Vice" it they were ther now?: Jim Morrison is ac-
quitted in that city on charges of lewd behavior but found guitty of indk XPO! and profanity.
1973/Jim Croce and his partner Maury Muehieisen are killed in a Louisiana plane crash.
y Currle (T P Twins) 1957.

SATURDAY, SEPTEBER 21

1957/Great moments in “porn-rock" history continued: “Wake Up Littie Susie” charts despite concern about what
exactly that song's couple were doing at the drive-in before they dozed off.

1979/So why wasn't there any Boat Aid? The New York Post announces that the Beatles will reunite for a UN
benefit on behalf of the boat people.

1980/Efton John signs with Getfen.

Birthdays: Leonard Cohen 1934, Betty Wright 1953, Dickey Lee 1940, Don Felder 1947.

SUNDAY, SEPTEMBER 22

1965/**Who beat somebody (or each other) up on stage” story of the week: Roger Daltrey attacks Keith Moon in
Copenhagen and is virtually discharged from the group.

1965/Grace Slick's first group, the Great Soclety, debuts near San Francisco.

1981/After years of choreographing dance to rock music, Twyla Tharp finally opens her rock-dance opus, “The
Catherine Wheel,” in New York, with music by David Byrne. While the show album was just another weird 80lo pro-
ject by a Talking Head to some people, it was one of the first LPs to include bonus tracks on cassette.
Birthdays: Joan Jett 1958, Debby Boone 1956, Scott Balo 1961, David Coverdale (Whitesnake) 1949.
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s The New Single From
Cupid And Psyche 85
195 deb 40 KSND on
WCAU-FM on KLUC add
’ KKRZ 17-15 KFIV deb 36
- KMJK on KSKD on
KMEL 17-15 OK100 deb 38
)
“mct"‘“ = KWSS add 95XTL. on
"0 ® KPLUS 34-26 KFMN 39-36
A\ » D KUBE 24-22 WKSF on
KNBQ on WZYP on
K104 on KWES deb 32
WTLQ on WPFM add
WNOK-FM add 38 WHSL add
WZLD on KGOT on
WFMI on KTRS 34-31
BJ105 29-25 KOZE 21-13
KTFM on KBIM add
WHOT on KZOZ add
KF95 33-31 SLY9 add
KIYS 27-21 OK95 38-35
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The new Talking Heads single

is going places! “And She Was z.en
from the groundbreaking new- LP
Little Creatures s

| SIRE

© 1985 Siie Records
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_ BRAD MESSER

The Request Line Is Open

CALENDAR

Andrew Wells of WZYP/Huntsville, AL doesn’t mince You are right, Andrew. The col-
his words. Knows exactly what he wants. Doesn’t hesitate umn has drifted away from con-

to ask for it. As Andrew sees it, here’s what this column Sideration and problems faced by
fellow newspeople who are just get-

should be paying attention to: ting started in this unique business.
“Would you please goback toad- way we do things, the shortcuts 1
dressing the problems of newspeo- we've grown used to that maybe Iti . B
ple more. I've only been in the we shouldn’t rely on so much. With iy e t%:at yo’u. Who.com
3 , Aot prise the next wave, are so often
business two years. There was a the passing of Earshot, radio jour- given less attention than deserved
time when your articles were a nalists have few forums to airtheir  gme veterans who tend to wavé
great help in keeping me steady on  concerns. Yours is one. We need ¢ (1o up-and-coming crew are
the course. itp? i ;
o 5 s ) guilty of forgetting those newspeo-
Bﬁ:ﬁ'b&ﬁu x;e tieen| 5:;; §I?hli(x)1ng Thanks for your letter, Andrew.  ple who took time to be helpful to us
you take things for grantec. &S (Ever consider becoming a great  back in our own early days.
like interviewing, finding your assignments editor?)
angle, developing contacts, work- :
ing with TV and print journalists Just as at a radio station, we Therefore, from time to time
and jocks and salespeople, folks at R&R always have a during the next few months, this
rewriting wire copy.” healthy appetite for exchanging in- column will be taking its cues
“We, as working professionals, formation. Every bit of input is ap- ~ directly from your mailed-in Want
need to continuously examine the preciated. List.

Soldiers Promised Free Land ) -

MONDAY, SEPTEMBER 16 — On this date in 1776, Congress offered 100 acres of land, and a $20 cash bonus,
to all Continental Army privates who promised to stay in the service until the end of the Revolutionary War. The war lasted
about seven years, so the cash bonus worked out to about 23¢ a month.

1943 — Dr. Aibert Hoffman inadvertently took the first LSD trip, after getting the psychedelic acid on his skin during an
experiment in the Sandoz laboratories in Europe. While he was riding his bicycie home after work, the handlebars suddenly
seemed to “turn to rubber.”

1810 — Mexico Independence Day (anti-Spain revolution). 1630 — Shawmust, Massachusetts renamed Boston. Today is
Rosh Hashanah.

Birthdays: Rosemary Casals 37. Elgin Baylor 51. Peter Falk 58. B.B. King 60. Allen Funt 71

Major Bowes’ Amateur Hour

TUESDAY, SEPTEMBER 17 — The first talent show in broadcasting — the great-grandfather of “Star Search” —
premiered in 1936. ‘“Major Bowes’ Amateur Hour” ran ten years on radio, and eventually moved to television under
Bowes's longtime assistant Ted Mack. The most famous star to emerge from the Amateur Hour was a contestant who
finished no higher than second place . . . Frank Sinatra.

1980 — Nicaragua's exiled President Somoza was assassinated in Paraguay. 1908 — First fatal airplane crash. Pilot Orville
Wright broke some ribs, passenger Thomas Selfridge was killed. Today is Citizenship Day. The U.S. Constitution was
formally adopted in 1787.

Birthdays: John Ritter 37. Ken Kesey 50. Anne Bancroft (Annemarie Italiano) 54. Ex-astronaut Tom Stafford 55. Roddy
McDowell 57. George Blanda 58.

FBI Nabs Patty Hearst

WEDNESDAY, SEPTEMBER 18 —  The FBI found and arrested Patty Hearst ten years ago (1975). The heiress to

the multi-million-dollar publishing fortune had become a fugitive, wanted for bank robbery, after being kidnapped from college

and brainwashed by terrorists. Patty was sentenced to seven years for bank robbery, but after serving less than two years,
was pardoned by President Jimmy Carter.

1981 — France became the last European nation to outiaw execution by guillotine. 1970 — Jimi Hendrix died of drug OD.
1927 — CBS went on the air with a 16-station network. 1783 — George Washington laid cornerstone for Capitol building.
Birthday: Robert Blake 47.

Revere’s Gold False Teeth

THURSDAY, SEPTEMBER 19 — A goid-and-silver silversmith ran a newspaper ad in Boston in 1788, offering sets
of false teeth “that look as well as natural.” The ad was placed by Paul Revere, who became one of America's most famous
revolutionaries eight years later.

1981 — Simon & Gartunkel reunion concert drew 100,000 to NYC Central Park. 1928 — Disney’s Mickey Mouse

prototype “Steamboat Willie” premiered at Colony Theater NYC. 1970 — First criminal conviction based on fingerprint
evidence. 1881 — President James Garfield died. He had been shot by an assassin on July 2. Garfield’s 200 days in
office was the shortest presidential term.

Birthdays: Leslie Hornby (formerly Twiggy) 36. Paul Wiliiams 45.

First Equal Opportunity College

FRIDAY, SEPTEMBER 20 — Beer baron Matthew Vassar opened Vassar Female College in 1865, the first school

o offer American worrien a separate-but-equal liberal arts curriculum. Vassar didn't allow men for more than a century. The

school at Poughkeepsie, New York, finally went coed in 1968

1984 — Suicide bomber attacked U.S. Emuassy annex in Beirut, Lebanon, kiling 23. 1963 — JFK at UN proposed joint
US-USSR moon mission but Russians refused and “space race” began. Today's the last Friday of Summer. Fall arrives
Sunday at 9:07pm EST.

Birthdays: Sophia Loren (Sofia Scicolone) 51. Jim Croce would have been 43
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LBS is the newest company in radio
syndication.
And one of the most experienced.

We're America’s most successful
syndicator of advertiser-supported
television programs, bringing our proven
syndication skills to radio:

The ability to develop successful, high
visibility programs for specific dayparts
and demographics.

To support our programs with
innovative merchandising and promotion
opportunities at the local level. .

And to build full confidence that we
deliver exactly what we promise.

We plan to become the first syndicator
in radio to use SRI to provide proof of



performance for all our programs, and for
every spot we sell. And we plan to be
measured in RADAR.

We promise you quality programs that
complement your station’s format perfectly.
We're going to make LBS Radio

the first choice for your station. Your
listeners. And your advertisers.

Some of the finest minds in radio are
joining us to ensure a first-rate operation.
Our programming consultant is Jon
Sinton, the highly respected professional
who helped put NBC's The Source network
on the map, and who's developed some

of the nation’s most successful stations.
Our programs—and the well-known
producers who are creating them—will
be announced soon.
We have what it takes, we know how to
make it happen, and we're set for Jaunch.
January 1, 1986.
Contact Steve Saslow, Senior Vice
President and General Manager, at
(212) 418-3044. '

LBS COMMUNICATIONS INC.

875 Third Avenue, New York, NY 10022
625 N. Michigan Ave, Suite 1200, Chicago, IL 60611
9220 Sunset Blvd,, Suite 101-A, Los Angeles, CA 90069




'BRAD WOODWARD

WHY JOHNNY CAN'T READ:

Dealing With Computer llliteracy

By Brad Woodward & Brad Messer

t appears 1985 will go
down in history as the
year the electronic rev-

olutionaries stormed the ra- |

dio news Bastille.

Oh, there were signs of unrest
before. Malcontents at KCBS/San
Francisco mugged the mighty
typewriter in their newsroom one

dark night in 1979. Insurgents next |

infiltrated WRC/Washington and
KIRO/Seattle. But only a handfull
of scrappy rebels took up arms in
the following years — until 1985,
that is.

During this steamy summer of
discontent, palace revolts exploded
at the very thrones of radio news
power, the CBS and Group W all-
News stations. With leaders of the
old regime imprisoned in their
dungeons, the mutineers have gone
to work on the masses, and with

ing success. The ranks of par-
ticipants in the electronic news-
room coup d’etat now include a
surprising number of music sta-
tions.

This seems to be a revolution
that’s working, truly capturing the
hearts and minds of ““the people.”
There’s no disillusionment with the
new order, no longing to go back.
In fact, it wouldn’t be surprising to
see the typewriter placed on trial
for “crimes against broadcast
journalism.”

—
SPOTWISE
WORKS FOR:

(

hat do newsroom

computers do?

How much do

they cost? Are they worth

| it? Who sells the best? In

| the following pages these

| and other questions will be

attacked, although some of

them have a way of count-
erattacking.

There are fewer than ene hun-
dred radio newsroom computer
systems orrline in the entire coun-
try, so don’t feel alone if you're not
up to speed on the subject. Station
executives and newspeople at en-
try level face the same blank
minded confusion an
might encounter if he heard about
an automobile, but had never seen
or driven one and wanted a simple
explanation. Sure, cars all do pret-
ty much the same thing, but there
is no simple explanation of the dif-
ferences among Cadillacs and VWs
and stretch limos and Ford
pickups.

Define Needs First
One complicating factor is that
the intended use determines the
basic type of car (or computer) for
the job. A leather-upholstered Lin-
coln with cruise control isn’t best
suited for off-road hillclimbs, just

as a 4WD Jeep CJ-5 isn’t the ma-
chine for taking your dressed-to-
the-nines spouse to the country
club.

First determine the tasks to be
done, then choose the machine that
most cost-effectively meets your
known and anticipated require-
ments. Computers are fairly easy
to match to jobs, but cost effective-
ness is a cyclical argument that
can easily satisfy no one.

Standard Vs, Add-On
Choices
Another complicating factor in-

volves the mix of standard equip-
ment and potential add-on acces-
sories. What comes with it? What
do the accessories cost? With a car,
you can wait awhile and then add
air, or possibly even drop in a more
powerful engine — but you
wouldn't be able to add four-wheel
drive. The expansion of a computer
to meet a new requirement works
about the same way. Some add-ons
are possible while others aren’t,
period. The hardware and software
must be capable of being upgraded
through the years to meet your
changing needs.

In shopping for a system, thereis
no shortage of additional compli-
cating factors. Back to the car an-
alogy: what would we tell the con-
fused aborigine about timeless vs.
trendy styling, avadahlhty of ex-
pert service, repair costs, car
buretion vs. fuel injection, and all
the other fine points that come only
with car experience? We'd pro-
bably ignore all that, just as this
special will ignore floppy vs. hani

claims for cornpeting LANs (local
area networks).

news computer can do:

e Save and organize wire copy.
Incoming copy from one or more
wire services automatically goes
straight into the computer, which
can store several months’ worth of
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= Q on your
system. Stories sort themselves by
categories (Sports, National, etc.)
and can be brought onto a CRT
screen in virtually any sequence
and by key words, such as "all Na-
tional League scores” or “every
story containing the phrase Japan
Alr Lines” or "any state story men-
tioning watermelons.”

The computer's archiving func-
tion can also recall relevant past
local stories, complete with a direc-
tory of morgue tapes and source
telephone numbers.

Split screen can display an origi-
nal story and simultaneously pro-
vide space in which to rewrite.

* Automatic bulletin notification.
Various systems ring a bell or fiash
a light or instantly print the Flash,
Bulletin, or Urgent message on
your CRT screen, depending on
your instructions.

s Word processing. Shows up
the typewriter for what it is — a
A word processor can shuffle story
order, move peragraphs around, in-
sert words and phrases, delete

KNX/Los Angeles trades in s type-
writers for computer terminals.

What Do Newsroom
Computers Do?

You don't really need a computerized system that can
make your job ten times easier, do you? Do you iike spending
hours on tasks that a lowly computer can do in seconds? What
tasks, you ask? Well, here are a few things your electronic

words or lines or paragraphs, put
part of this story with part of that
one, and much more.

Word processing heips virtually
everyone write better. It's excitingly
tast and makes it easy to change
and improve copy. Some machines
check speling, some do math, oth-
ers generate forms and form letters
— an aasy way fto coordinate

final form may either be printed out
or displayed on the screen a la
TelePrompter.

* Track assignments. The com-
puter can keep track of who's
where covering what. Key in "tick-
ler” folow-up reminders. Not bad
for vacation scheduling, either.

* Show rundowns with automat-
ic backtiming. Extended newscasts
and talk show elements are easily
time-managed with instant add-on or
deletion of elements. If you scratch
a spot or add an unschedued
mobie report, rundown instantly
recaiculates and dispiays whether
the show is too long or short.

* Blectronic bulletin board. A
bulletin board provides message
exchange, instant Rolodex-type
phone number recall (and automatic
dialing on some systems),_source
kists by name or subject, silent inter-
com and dozens of other uses.

The main differences in com-
peting systems center on capac
ties for data storage, speed of
operation and ability to perform two
or more tasks simuitaneously.
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PIGRY,
PIGKY,
PIGKY

MIITUAI. GIVES YOU A LOT TO PICK FROM.

J] LARRY KING ON LATE-NIGHT. [] JIM BOHANNON

0N NETWORK RADIO'S ONLY MORNING NEWS MAGAZINE.
v]TOMMY LASORDA ON BASEBALL. [v] LEE ARNOLD ON COUNTRY

MUSIC. (/] MIKE LOVE AND BILL ST. JAMES ON CONTEMPORARY MUSIC.
(¥)RONA BARRETT ON ENTERTAINMENT. ) KENNEDY/DOLE OR BAKER/CUOMO ON POLITICS.

Pick up a sports program. . in every format are picking At Mutual we think you should
An entertainment feature, Mutual programming. For each of be plcky about your programming.
News on the hour, the half hour, them, the move is not only cost- We're picky about ours. For more
or “lifestyle” news. Maybe a head-to- effective, but audience-effective. information call Ben Avery, Station
head political face-off. Mutual programs are provocative. Relations, (703) 685-2050.

At Mutual we have the wide The subjects, timely. The
variety of programs you neﬁddt(i fI(‘)}t;mats ﬂeﬁble
round out your station’s schedule. € person
Each day, hundreds of stations ities, hot. I Q\ Mutua_l Were On a Rall
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Save A Tree & A Buck—

Buy A Com

ant to sell the

boss on comput-

erizing your
newsroom? Try this: multi-
ply 24 (hours/day) x 365
(days/year) x six (our esti-
mate of average feet-per-
hour of paper an Extel
printer consumes). The an-
swer is 52,560 — almost ten
miles — of paper used ev-
ery year per printer.

Pull some invoices from your
wire paper vendor and calculate an
annual dollar figure based on feet
per roll. It'll vary by vendor, roll
length, carbon, etc. Don’t forget to
anticipate a price increase next
year! If you've got high-speed
wires or a lot of wires (WTOP has
nine), that number can be a killer.
Don’t forget to add in all those rib-
bons that tattoo your staff’s
fingers.

Financial Wizar3dry

Most of this awesome dollar
figure is money you're literally
throwing into your newsroom
wastebasket instead of investing in
a computer system. I say “most”
because every radio station I've
worked at (from wall-to-wall Beau-
tiful Music to all-News) used, at
most, just a small fraction of the
output of each teletype source, al-
though everything gets printed.

Add in the “petty cash” you
spend on index cards, Rolodex
cards, three- or five-part carbon
script sets, format and assign-

SPOTWISE
WORKS FOR:

HOLLAND COOKE
OPERATIONS MANAGER
WTOP/WASHINGTON

ment offset runs, etc. These are all
supplies you'll replace electronic-
ally

Next, go visit your station’s busi-
ness manager. Bring along that
newsroom computer proposal you
got at the convention (but haven’t
dared show your boss yet). Have
the business manager introduce
you to “depreciation of capital
equipment.”

Rounding The Bases

This is business. Dollar decisions
get to the bottom line before no-
tions of efficiency do. Better de-
ployed manhours and ease of
editing are great ideas, but “how
can we afford the dang thing?” is
issue number one. Start your sale
as a bean counter and you'll get to
first base.
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KNX/Los Angeles's computer
printers.

Want to steal second? Tell the
boss all those newsroom reasons
for computerizing. Arrange a dem-
onstration at your station. Show
your GM how you’ll scan slugs and
scroll wire copy instead of con-
stantly gobbling up paper
(money). Then dazzle him with
split-screen composition and
editing, future files, assignment
planning, and electronic Rolodex-
ing.

Need more money? Here's a
move to third that would make
Rickey Henderson proud. Figure
out what those innocent (but
messy) staff mailboxes really cost.
Multiply your photocopy machine’s
cost-per-copy X number of memos
written per year x number of staf-

‘fers memoed. Then check out the
system’s electronic staff mailbox
feature. Also, if newsroom house-

ping or floorspace is an issue at
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ColorGraphics' NewStar computer

“Better deployed
manhours and ease of
editing are great ideas,
but ‘how cari we afford
the dang thing?’ is issue
number one.”

your station, guesstimate how
much easier life would be if every-
body stored their notes in an elec-
tronic mailbox. If you're budgeting
for more file cabinets in 1986,
divert those dollars to your com-
puter system. Get the idea?

Heading For Home
Which system should you get?
How should you shop?
* Decide what your station
would do with an electronic news-
room. Talk to the computer sdles-

By Holland Cooke

folks. Design a system to ac-
complish those tasks.

* Look around the newsroom.
Find as much of the price tag as
possible in your present expenses.
How much will you save by doing
things differently? *

* Step up to the plate. Your boss
is on the mound.

Scouting Around

WTOP is all-News in the nation’s
capital. Our operation is a natural
for this kind of bigticket item.
Maybe yours is, too. Try the dollar
exercises and find out. -

We’ve spent the last year shop-
ping, waiting for the industry to
shake out and for a leader to
emerge. We hope to go with a cus-
tom 13-terminal configuration of
the NewStar system from Color-
Graphics. Why this system? Be-
cause of its lineup. It will save us
money and help us work better.



Changing your station’s format?
BMI makes any move easier.

Without BMI's tremendous variety of
music, any format change would be a lot
more difficult.

That’s because BMI has always licensed
and encouraged all forms of music. Even
when others didn't. ,

And no matter how many times
BMI aformat changes, one thing will never
change. You'll always have plenty of
BMI music to play.

/I\ | Wherever there’s music, there's BML.




reppmg The News Staff

etting a newsroom
staff to shift gears
from the “tradi-

tional” to “state-of-the-
systemn can be a traumatic
experience for everyone in-

-volved. Because of an emo-

tional blockage to new tech-
nology some people may re-
sent or fight any switch to
computerization; because
of this it is very important
for the news director to ap-
proach staff preparation for
newsroom computerization
on two fronts: factual and
emotional.

First, it is important to have a
staff meeting to discuss what the
system will do, how it will be phas-
ed in, what functions it will replace,
what the expec'at:ons are, and how
this will help in gathering and
disseminating news.

“The most important
thing | learned was not to
flood the staff with
material to read and
remember.”

Avoid Instructional
Overload
Do not circulate volumes of
printed material on the system. AT
WCAU I compiled a three page dic-
tionary of computer terms, trans-

SPOTWISE
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BOB AGNEW
NEWS DIRECTOR
WCAU/PHILADELPHIA

lating words like “cursor” and
‘‘scratchpads™ into layman’s
terms.

I also attached a short introduc-
tion to the system and told the staff
to read it over at home and try to
conceptualize the system. I en-
couraged them to take a look at
computers, but not to expect to
become experts or “‘hackers.” It is
very important not to inundate the
staff with too much material. The
computerized newsroom can be a
very frightening experience,
especially to the veterans who have
always used a typewriter and are
afraid and skeptical of new things.

As with most new procedures,
our introduction and training was
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ar Of Resistance:

very intimid: intheb i
We were open-minded, however,
realizing we were pioneering
sometiung revolutionary. The most

t thing I learned was not
to flood the staff with material to
read and remember.

Preparing The Staff
Emotionally
It is also critical that the staff
have proper emotional prepara-
tion. In the months before installa-
tion, I continually pointed out the

“It is very important not
to inundate the staff with
too much material. The
computerized newsroom
can be a very frightening
experience, especially to
the veterans who have
always used a
typewriter.”

members get enough

time to train,

as well as “‘play” with the system,
while scheduled so that daily news
assignments and coverage don’t

Rolis of wire copy become with &

with a computer terminal instead
of feeding reams of paper into the
typewriter and ripping the wire
copy from the printer.

Continual positive reinforcement
of the ease of operation and effi-
ciency helps to lessen the ap-
prehension. I made a point of tak-

“‘Don’t expect too much
too soon from the staff,
but it is vital that they
realize training is only
temporary.”

ing the “veterans” aside and talk-
ing with them about the great fea-
tures of the computer that would
nmkeﬂienrjobssomucheasxer 1
keyed in on the areas where they
all have problems: sifting through
the wire copy, rewriting and up-
dahm old copy, and especially. los-
ing copy.

Removing Training Wheels

\ When it comes to actual installa-
tion the news director must really
- “make sure he or she is prepared. A

thoroughly planned training sched-
ule must be devised to ensure staff

suffer. Don't expect too much too
soon from the staff ... but it is
vital that they realize training is
only temporary and they're ex-
pected to absorb the information

By Bob Agnew

fmmﬂiemstrucuonalmidpracuce
sessions.

We were fortunate to have two
trainers work with the staff, but I
had to make sure the staff wasn’t
depending on the trainers to show
them the same task over and over.
It’savery simple matter of think-

ing over what was taught and try-
mgtorepeatﬂieprowss It's really
just a lot of trial and error.

If possible, I highly recommend
getting a terminal into the news-
room even before the installation.
This can be the practice terminal
where staffers are encouraged to
sit down and try the system.

It is also important that you don’t
take out your wire machines until
you're sure all the bugs are out of
the system and the staff is working
up to speed. Still, youdontwant
to hang onto the wire machines
longer than necessary.

Mold The Computer To
Your Needs

Finally, be sure to sit down with
your computer representative and
thoroughly outline what you want
out of the system. Make sure the
computer will be adaptable to your
operations. Don’t be overly willing
to uproot your system of operation
and change everything you’ve done
successfully just because you have
a computer. The software experts
can do amazing things to mold
computers to your needs.

Obviously, there are specific
steps and functions that can be
done just one way. But think
through what you want the com-
puter for. This is probably the big-
gest problem area in a computeriz-
ed newsroom . .. the assumption
that it can do everything you want
it to. You must communicate those
ideas ahead of time.

Weekly
Newspaper

Call 213-553-4330

Keep Yourself
Informed with
The Industry’s A

For Subscription Information

-'l.. g i ? .
fgiamo & Records




SERVE
THE
CAUSE
ON
OCTOBER
5th.|

THET.J. MARTELL FOUNDATION FOR
LEUKEMIA AND CANCER RESEARCH
INVITES YOU TO JOIN OUR 2nd ANNUAL
MUSIC INDUSTRY TENNIS OPEN:

Spend an evening on the courts rubbing
elbows with the superstars of the tennis
and music world...and enjoy off-the-court
refreshments and buffet. There are special
door prizes t00. All for a tax-deductible
donation of $50.00 per person.

The funds raised by this event allow The T.J.
Martell Foundation for Leukemia and Cancer
Research to confinue its lifesaving work.

{ Join us on the court.
And help serve avery worthy cause.

Saturday, October 5th, 7:30PM
Binghamton Racquet Club
737 River Road, Edgewater, New Jersey

Honorary Chairman: Arthur Ashe

For ticket or sponsorship information
call (212) 875-4783.

THE 2nd ANNUAL MUSIC INDUSTRY OPEN
TO BENEFITTHE T.J. MARTELL FOUNDATION
FOR LEUKEMIA AND CANCER RESEARCH.

*Open to everyone for a fun-filled evening.

1985 B Inc.
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CBS & ColorGraphics:
The Computer Connection

electing the right

electronic newsgath-

ering system for our
six radio stations and
Washington bureau was a
task that encompassed two
years of extensive re-
search. Our decision to
launch this study stemmed
in part from the fact that,
despite ongoing changes in
all systems, computer tech-
nology had advanced to the
point of being able to satisfy
the needs of today’s news-
gathering operations.

After conducting some
preliminary research we were able
to concentrate on three vendors:
“olorGraphics, BASYS, and Ter-

ixmginaﬁmammﬂlecapabili-
ties of each system enabled us to
learn about all three.

We were able to confer with a
“‘panel of experts” as to our specif-
ic needs right here at CBS because
our San Francisco station, KCBS,
had been using ColorGraphics'
NewStar system for the past 10
years. It was one of the first sta-
tions in the country to go on-line
and is now working with its third
ColorGraphics upgrade.

SPOTWISE
WORKS FOR:

MIKE LUDLUM
NEWS DIRECTOR
WCBS/NEW YORK

Networking,
Smart Terminals

That was a factor in our decision,
along with the system’s ability to
satisfy our needs. ColorGraphics'
potentially strong networking
capability is important to us, for
our needs. Its use of “smart ter-
minals” over “dumb terminals”
again, for our needs, is a plus.

Now is a good time to buy elec-
tronic newsgathering equipment.
The hardware has advanced to
meet the users’ needs and the soft-
ware is constantly being upgraded.
In the final stages of our search we
confirmed our belief that each of
our three finalists was a competent
and solid producer.

WBAL-AM

Baltimore, MD
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“Now is a good time to
buy electronic
newsgathering
equipment. The hardware
has advanced to meet
the users’ needs and the
software is constantly
being upgraded.”

We have just completed the in-
stallation of NewStar in all our fa-
cilities and it will be a few months
before everyone is online and

AM Stations, we felt that Col-
orGraphics was the right choice.

State

pon my arrival at

KNUZ-KQUE four

months ago, I was
asked to bring the news fa-
cility up to 1985 standards.
That’s what I call luck —
having the opportunity to
raze the entire operation
and bring in an entirely new
system, from the ground
up.

I submitted a detailed plan, in-
cluding equipment suggestions,
cost estimates, designs for three
fully-equipped edit booths, and a
proposal for an electronic news-
room. Our president and owner has
a reputation for wanting to be
“first” in the market, an attitude
which certainly helped. Also, corp-
orate President Dave Morris told
me to come up with cost analyses
and full descriptions of each com-
puter system we looked into.

-
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By Mike Ludlum

Ease of operation makes. the computer the #1 choice for writing news copy.

-Of -The -Art

Familiarity Breeds
Good Will
I had just gone through a search
for a traffic and billing system in
my last position as a general man-
ager, so I was quite familiar with
most of the broad:

cisco, I was across town directing
the news operation at KYA — and
watching carefully.

The savings we were able to
realize by making the purchase
from Jefferson Data were impres-
sive, and the company was very

companies. Jefferson Data Sys-
tems was close to the top in my last
computer search, so we contacted
them, along with NewStar, BASYS
and several others. Ultimately, we
felt that for our needs and budget
Jefferson Data had the best availa-
ble product.

Its affiliation with Jefferson Pilot
Broadcasting, which I worked for
at KIMN/Denver, made the sys-
tem even more attractive. I knew
Jefferson to be extremely profes-
sional, and we had great confi-
dence in Bill Ballard, the former
TV news director who would be in-
stalling and providing customer
service for our system.

Another factor was that while the
software was first being developed
by Ted Fuery at KCBS/San Fran-

resg to our needs, before and
after acquisition. Still, we have run
into one hitch: after one month of
operation, our AP modem still
can’t feed Newspower 1200 into the
computer. We feel that should have
been handled ahead of time, and
strongly recommend that anyone
considering a newsroom computer
visit a station already using the
system.

Make The Computer Pay
For Itself

We also suggest you make sure
your department is cost-effective.
We came up with some service ele-
ments which are not only pala-
table for programming, but very
salable. Both “The Houston Oil
and Gas Report” and “The

€
AUDIO
| VIDEO
oz
RF.

y SPENCER BROADCAST -

PROFESSIONAL BROADCAST EQUIPMENT SALES
P.0. Box 26899 e Phoenix, Arizona 85068

1-800-221-6941 / (602) 242-2211
“YOUR BEST SOURCE” FOR BROADCAST EQUIPMENT,
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- Group W:
. The Basics Behind BASYS

hen Group W Ra-
dio decided to ex-
plore the possibil-
ities of electronic news-
rooms, I chaired a special
research committee which,
after some initial study,
narrowed the candidates to
BASYS and ColorGraphics.
Each had claimed major in-
stallations and each had successful
track records in broadcast news-
rooms. We invited both to submit
proposals and to present demon-
strations to a Group W task force
which met in New York. Both
came well prepared to discuss
technical philosophy and develop-
ment plans, and we felt fortunate to
have two excellent systems to
choose from.
In addition, news directors from

ith JeffersonData

Economic Report” are easy to put
together with the computer, and
are very attractive to our depart-
mental bottom line.

Our staff is so proud of the sys-
tem that their product output has
improved, and they cooperate fully
with our no-smoking, no-eating,

R

GREG JARRETT
NEWS DIRECTOR
KNUZ & KQUEPHOUSTON

FRANK SCIORTINO
EXECUTIVE EDITOR
WINS/NEW YORK

Group W’s radio stations attended
the RTNDA meeting in San An-
tonio and assessed the most recent
enhancements advanced by both
compaunies. Next, we asked for sec-

and no-drinking policy.

We have virtually eliminated the
need for notes tacked to the wall, as
well as the clattering or buzzing
wire machines. Soon the days of
wondering where a phone number
might be found in the Rolodex, or
under what heading, will be over.

ond proposals, including a total
package of equipment and prices.
The vote was close, but BASYS won
the initial order for installation at
WINS.
User-Friendliness
Key Factor

If T had to reduce our decision to
the key factors, they would be the
user-friendliness and flexibility of
the BASYS system.

As with many newsrooms, each
class of users requires significantly
different functions. Editors,
writers, anchors, service aides,
and news production assistants all
perform different tasks. Each has
duties which are unique to his or
her overall task and, with BASYS,
we saw the possibility of creating
keyboards which met the precise
needs of each employee.

ColorGraphics terminals claim-
ed a similar strength, but we felt

By Greg Jarrett
We are also able to assemble and
save entire newscast scripts in the
computer, save a day's or a
month's work, and find informa-
tion at the touch of a few keys. .
Most of all, there is no longer any
reasor for messy copy, strike-
overs, or typos.

that the ‘instant access’ approach
was less suited to our needs than
the keyboard definition available in
the BASYS system.

Beyond that, management of the
data base system seems somewhat
easier to us with BASYS. The more
one understands about the system,
the more one demands of it.
BASYS, again, in our view, was
able to meet this need.

We might insist, for example,
that our national and international
stories be no more than six hours
old, and that regicnal stories and
sports be no more than 12 hours
old. BASYS gives us that capabili-

ty.

Ease Of Training
Tips Balance
Above all, user-friendliness of
BASYS appealed to us. We were
able to train beginners to use the
system in about an hour. In an en-
vironment where breaking news
puts demands on all of us, ease of
training was a major considera-

“Ttion.

ColorGraphics does indeed have
an advantage in speed of display,
but it seemed to us that the number
of keystrokes required to get the
desired response from a ColorGra-
phics terminal took more time than
is required to depress one key on a
BASYS terminal and achieve the
same response,

Bulletin Slugs Displayed

One example that stuck with most
of us was the socalled ‘priority

SPOTWISE
WORKS FOR:

By Frank Sciortino

“In an environment where
breaking news puts
demands on all of us,
ease of training was a
major consideration,”

-message.” ColorGraphics displays

a blinking cursor any time a mes-
sage or priority enters the system,
BASYS displays a blinking mes-
sage with a story slug, such as ‘Ur-
gent: Reagan.' The user thus has
an easier time determining
whether to take the tirme to display
the urgent story or continue what-
ever task is underway at the time.

The truth is that the wire serv-
ices assign priorities to stories, and
most of those priorities have to do
with the nceds of newspapers.
Broadcasters have different criter-
ia, and BASYS lets broadcasters
make their own instant judgments.

Finally, the BASYS package in-
cluded an entire package, in-
cluding printers. The ColorGra-
phics proposal did not include
printers; it recommended that we
obtain “local service.” Because of
our long experience with printers,
we preferred a newsroom system
supplier who was also responsible
for the printers, which tend to be
the weakest link in any information
chain. We did not want to have to
call one company for printer repair
and another for system repair. In
our view a system operates best
when it is all-inclusive.
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Computer Q & A:
What Are We Afraid Of?

Somestatmnsﬁmmeyhaveto Q: Idon’thmwanythb:gabm
use the current technology by 8. I'm d by

printer. Copying costs are also
reduced.

onfused about what

sort of computer |, . . the competition has it. Others, fin-  them. What if I can’t understand
your newsroom  Newsroom softwareis A typical payback is around two  ding the balance-sheet pitch uncon-  how to work it? What happens (f 1
? somewhat akin to years, through savings in paper, di-  vincing, merely ignore that aspect  crash?
needs? Are you further con- ! ‘ - rect line charge reductions, depre-  and decide to upgrade to hightech  A: As a child, did you say the
fused. about what sort of having sex: when it's ciation, and investment credits. because they believe in giving their same thing before you learned to
questions you need to ask? good it's fantastic; But management must also be people the best tools with which to  ride your bicycle?
v committed to news! work.

Read On:

Q: Say I buy all my hardware to-
day, then next week someone
comes out with a hot new model
that's ten times better and costs
about half as much. Technology’s
moving fast! I'm gfraid of getting
stuck with old-fashioned equip-
ment.

when it's bad it's still
pretty good. An old
rule of thumb is that
you get approximately
what you pay for.”

A: Consider the as just
another high-tech machine such as
a stereo or television set. New and
improved models do come out all
the time, but an older model still
does the job for which it was in-
tended, and the user has had the
enjoyment of using it since the very
first day it was installed.

Q: Doesn't it take an expert to
know the right hardware and soft-
ware?

A: Up to a point, but beyond that
it doesn’t really matter all that
much. Newsroom software is
somewhat akin to having sex:
when it’s good it’s fantastic; when
it’s bad it’s still pretty good. An old
rule of thumb is that you get ap-
proximately what you pay for. In
the marketplace there is a highly
energetic challenge coming from
the newcomers, plus lusty competi-
tion among the leaders themselves.

SPOTWISE
WORKS FOR:

Q: There’s nothing I would love
better than to put a great system
into my newsroom, but how can I
convince my boss that we should
spring for the bucks?

A: Some station operators have
been convinced with arguments
based on economics.

If a company sells a $13,000
package, an IBM X'l‘ with soft-

BASYS — Mike Casserly, (Re-
gional Rep.), 2685 Marine Way,
Mountain View, CA 94043; 404-
526-8458. Low-end configuration
IBM-PC/XT around $20,000 in-
cluding hardware, up through
20-device Onyx-based systems of
$130,000 to $150,000 and on
up. President Dave Lyon says, “We
are considered the Cadillac of

ware, on a | P
this comes out to around $325 a
month. The investment tax credit
of about $1300 reduces the first
year’'s per-month cosf to about
$220, and depreciation further re-
duces it to just over $100. On a high-
speed wire, the paper runs approx-
imately $80 a month, and a wire
service line costs less going into a
computer than into a regular

WIMK-FM

Chicago, IL

TV COMMERCIALS
THAT GET RESULTS

SEE US AT BOOTH #217
“RADIO '85"

SPOTWISE

PRODUCTIONS

Broadcast Marketing and Commercial Production
1170 Commonwealth Avenue, Boston, MA 02134
(817) 232-2002

—
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basis -

but not if that
means the most expensive. We are
not the most expensive.” BASYS is
one of the two dominant vendors.
The other is ColorGraphics.

ColorGraphics — Sande Smith
(VP), 3001 Lathan Drive, Madison,
W1 53713; 808-274-8686. Tum-
key three-terminal hardware/soft-
ware package from around
$35,000 and upward with virtually
no limit. “Our system is much faster
and fully redundant,” says Smith,
The reason for redundancy, he
says, is that “the average user be-
comes totally dependent on his
system and can tolerate a down
time of about 14 seconds.” Gener-
ally acknowledged as industry lead-
er along with BASYS, with a target
of the top 100 markets.

Data Communications Corp. —
David Heckle (Sales), 3000 Direc-
tors Row, Memphis, TN 38131;
901-345-3544. “Broadcast Indus-
try Automation System” BIAS
Newsroom (software only) - from
around $7000 for one typical user,
$40,000 range for five users and
on up. With IBM hardware (which
some stations trade) prices range
from around $15,000. Product
Manager Robert Anderson empha-
sizes flexibility, modularity, and ex-

Jefferson Pilot Data Systems —
John Pearce {Product Sales Man-
ager), 501 Archdale Drive, Char-
lotte, NC 28210. 704-529-3901.
PC-based “Electronic News Pro-
cessing” ENP from approximately
$7000 plus larger Onyx-based
BASYS system. The company
claims to “narrow in on the smaller
systems on the PC and go espe-
Clally for radio.” Its systems com-
bine with other departments such
as fraffic, ratings analysis, and mu-
sic rotation.

Media Computing — Michael
Rich (President), 4401 E. Kings
Ave., Phoenix, AZ 85032; 602-
992-2338. Offers TEN (“The Elec-
tronic Newsroom"} with or without
Leading Edge or other PC-

pandability and “the IBM
and says the company’s market tar-
get is "every market below the top
ten!” After 15 years in broadcast
computing, DCC has only recentty

Newsroom single-user Wire Edi-
tor includes software and hardware
for under $5000 and three-user

Computer Supplier
Directory

Stations which prefer to obtain
{perhaps trade out) hardware eise-
where can choose TEN software

$1495. Producer's Rundown ]|
$2395. Script Writer $1895. Wire
Editor $1995. Package discount
$1500. Will customize.

SoftWiz — Arthur Young (VP), |
1185 Foisom, San Francisco, CA
94103; 415-621-5779, Tiwee
system sizes from NCR-XT up
through Unix with mirror redundan-
¢y and “even laser disc” technol- |
ogy. Software “based on analysis |
of individual station needs” with
systems from about $35,000 to
$199,000. Young emphasizes,
“We take great pride in how easy |
our system is to leam. ht takes |
about six or eight minutes.” The
company has been in the business
under a year.

Terminal Systems Corp. —
Robert Dambach, 901 Columbia
Circle, Merrimack, NH 03054; |
603-424-5033. TSC offers three
categories of systems “from MS-
DOS on a PC, plus MPM or CPM |
on our own Acorn hardware, and
complete larger systems.” Basic |
one-terminal  newsroom manage-
ment system "with AP 1200 wire
capture, edit, backtime, library
abstract and ‘storm closing’ from
about $7900." The company's |
sales target is “small to medium TV
and medium-size radio stations.”

United Press International —
Bill Ferguson (VP, Editorial
Manager), 13900 Midway Rd., Dal- |
las, TX; 214-980- 8362. Low-end |
two-terminal system from “around [
$5000" includes Zenith-151 hard-
ware and “Three-In-One Solution™ ™
software with wire capture, tmtﬁc

system under $25,000
all in stages up to

into
systems,

W
\

various 64-device configurations.

affidavit g
billing, and other features all in one
package. |
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Be the first in your market with !

CONCERTS DATES ® INDUSTRY NEWS |
7% TOURING INDUSTRY CONTACT INFORMATION / /

beat the competition to who'’s on tour |

\\\* LIS
Simone Geoffrio, Promotion/Marketing Mgr., I-95 FM Miami:
“The most

valuable tool in my office.”

Alan Bailey, Program Director, WLAS, Jacksonville:
“I won't let Performance out of my sight.”




~ JOEL DENVER

AIMS FOR DOUBLE DIGITS

KZZP Sets Sights On

In market after market, CHR stations are fast becom-
ing the dominant station. Monster 12+ shares combined
with solid adult demos have made this format most attrac-
tive to managers, programmers, and advertisers. Why?
Because the music is current, the presentation is exciting,
and everyone wants to be in touch with what’s going on.

Enjoying the best ratings the sta-
tion has ever had, KZZP/Phoenix
PD Guy Zapoleon is poised to
knock off market-leading AOR
KUPD and eventually AM A/C
KTAR. “Nothing short of total vic-
tory will make me happy,” insisted
Guy.

The Tempo Factor

Guy cut his programming teeth
as MD for KEARTH/Los Angeles
before programming KRQ/Tucson
and B94/Pittsburgh. Although he
joined KZZP only last November,
Guy sees his goal already in sight.
“(Former PD) Charlie Quinn (now
programming WHTT/Beston, but
soon to program KJJJ/Phoenix)
did a good job, but KZZP needed to
be more targeted.

“My specialty is making a sta-
tion musically consistent, and Tex-
cel in setting up research systems.
A station’s sound depends on the
tempo of the music. If all the top 10
hits are down, then your station
sounds down. That can confuse the
audience, so the idea is to use com-
mon sense. We must sound consist-
ent around the clock, so I use a
music tempo system instead of a
category system. There are cate-
gories within the tempo structure
which allow proper rotation, but
the tempo is my first considera-
tion.”

Additional Formatics

Comparing KZZP to his direct
CHR competitor KOPA, Guy ob-
served, “No doubt, we are more
consistent. They were heading in a
CHR direction, but have slipped
more toward A/C again. I've al-
ways flavored our sound with
specialties — a few obscure songs
that others stations won't play and
use them to make us sound differ-
ent. The dial is crowded with sta-
ltions seeking 25-34 women, so you
must analyze the market to see
what’s available; then, never lose
your base. Ours is 18-34 adults, and
we spill over very nicely on all
sides.”

Guy revealed that KZZP’s music
mix is approximately 75% current,
20% recurrent, and 5% oldies. It all
varies by daypart, but keeping cur-
rent and on top of the new product
is a real plus. I also do 12" edits on
our ‘powers’ to keep us fresh when
they’ve been in that category for
four or five weeks.”

Positioning That Works

The station’s position is “KZZP
104.7-FM, The Number One Hit Mu-
sic Station,” and Guy attested to its
effectiveness, pointing to an ongo-

“The dial is crowded
with stations seeking
25-34 women, so you
must analyze the market
to see what'’s available;
then, never lose your._
base.”

— Guy Zapoleon

ing random phone-call contest.
Those answering and repeating the
winning phrase are awarded $1000.
KZZP has been hit 72 times in the
last 90 weekdays, including a
50-day winning streak! “You can
walk up to almost anyone, any-

|

CONTEMPORARY HIT RADIO

Dominating Phoenix

where and they’ll say our slogan,”
said Guy.
An Upbeat Approach

Zapoleon describes KZZP as
very fast-paced. “We are ‘high
energy,” but we certainly don’t
scream. I want KZZP to sound hu-
man and be caring. Topicality is
the framework of the station’s con-
tent. When something happens that
affects the community, the winning
station is the one serving as the

APPLYING THE BASICS

constant companion and friend.
“All of our people understand
this principle. The morning show of
Mike Elliott & Tim Hattrick is
adult, yet irreverent. Middays are
temporarily manned by parttimer
Doug Kelly, while five-year veter-
an/MD Steve Goddard does after-
noons. He’s so funny and creative I
let him be himself on the air.
Steve’s really blossomed — he’s
got killer numbers and the respect
of the market. Asst. PD Clarke In-

KOPA Strives For Quality, Not

A few months back two new names came to Phoenix

— KMBQ/Shreveport GM
Bascom. Their assignment
ning radio station in town.

Dick, whose programming back-
ground includes AORs WQXM/-
Tampa, and WYFE/Reckford, be-
gan converting KMBQ from AOR
to CHR 18 months ago. ““The transi-
tion was easy and ‘a lot of fun.
Radio is radio, and the basics apply
to all formats, with the differences
being in music mix-and approach.”

A Wider Musical Variety

Dick is trying to distinguish
KOPA from direct competitor
KZZP. “This is a very interesting
market, as (AOR) KDKB sounds
almost like a CHR. KZZP has a
large audience, but we’re looking
for quality — a base which will
mean millions of dollars in reve-
nues. We don’t need a mountain,
Just a bucketful of gold.”

KOPA’s musical approach is
slightly different from KZZP’s.
Said Dick, “In terms of intensity
we are about the same, but KOPA

92/R&R FRIDAY, SEPTEMBER 13, 1985

Carl Hamilton and PD Dick
: to make KOPA-100 the win-

Dick Bascom

plays a wider variety of music for a
wider spectrum. First Media Exec.
VP Dan Mason has been a big help
in defining our goals and strategy.

+“The only major on-air change
I've made is in the morning. David
K. Jones from KOST/Los Angeles
is replacing B.J. Hunter. BJ. is a

very good jock, but I wanted some-
one a bit different. David will not
try to be outrageous, just humor-
ous and relatable — non-offensive
yet stimulating.”

Phoenix Familiarity

Currently doing the music by
himself, Dick has enlisted the aid
of two locals. Former Atlantic pro-
motion rep Erika Smith doubles
with traffic reports and weekend
airwork, while Cindy Wine helps
with some of his administrative
duties.

As one who hasn’t spent years
grooming talent in the market,
Dick is fortunate to have inherited
several market regulars. Tony Ev-
ans (aside from a short stint at
KCBQ/San Diego) has served time
at KUPD and KOPA. Chaz Kelly
has been doing afternoons for three
years. Buddy Baker (formerly of
WMMS/Cleveland). works nights,
and Doug Robert takes overnights.
“They’ve all been a big help tomein
learning the city,” Dick acknow-
ledged

Discussing the Phoenix popula-

KZZP's staff assembles for the camera. Shown (back I-r) are Tim Hatrick Jim Morales, and Clarke Ingram. Pictured i
(front I-r) are Mark Davis, Steve Goddard, Doug Kelly, Mike Elliott, Valerie Knight, Rebecca Garcia, and Bill Latour.
|

gram covers nights, Jim Morales
works late nights, and Valerie
Knight handles overnghts.”
Getting back to his mission, Guy
observed, “The common thread
among us is the desire to win - a
team feeling spearheaded by GM
Mickey Franko. The adults are
thinking young in 1985. We are
bright and exciting, play a lot of
rock ’n’ roll, and have fabulous
demos. I'm not leaving until we're
number one and hit double digits.”

Quantity

“KZZP has a large
audience, but we're
looking for quality —
a base which will mean
millions of dollars in
revenues. We don’t
need a mountain, just a
bucketful of gold.”

— Dick Bascom

tion profile, Dick pointed out how
young the median age there is. “At
28 or 29, Phoenix is a very active
market. We're working with life-
style events reflecting the values of
our listeners. While we’re sharing
mostly with KZZP, we also share
with KKLT, KLZI, as well as some
KDKB cume.
More Music, Less Spots
According to Dick, one of
KOPA-100’s strongest suits is its
ability to play more music; there
Continued from Page 95




A SINGLE LIKE THIS
ISONE IN A

\1/(/ HEN KAYLEIGH WAS FIRST
RELEASED AS A SINGLE IN
ENGLAND EARLIER THIS
SUMMER, IT ENTERED THE U K.
TOP FIVE ALMOST INSTANTLY
AND PROCEEDED TO SPEND FIVE
CONSECUTIVE WEEKS THERE.

NOT TO BE OUTDONE, THE
ALBUM IT CAME FROM,
MISPLACED CHILDHOOD,
APPEARED SOON AFTER AND
EXPLCDED, QUT-OF-THE-BOX TC
A #1 DEBUT ON THE U K. ALBUM
CHARTS.

HISTORY SEEMS TO BE REPEATING
ITSELF HERE IN AMERICA. WHEN
MISPLACED CHILDHOOD WAS
RELEASED IN MID-JULY, IT WAS
IMMEDIATELY EMBRACED BY AOR
RADIO LIKE NO OTHER LP IN
MARILLION’S CAREER AND SINCE
THEN, TRUE TO FORM, LISTENER
RESPONSE HAS SINGLED OQUT
KAYLEIGH AS ONE OF THE MOST
ACTIVE ALBUM TRACKS OF THE
SUMMER WITH R & R CHARTING
[T THIS WEEK AT #15 (8/6/85).

NOW KAYLEIGH IS READY TO
BECOME A SINGLE IN HER OWN
RIGHT HERE IN AMERICA AND IF
THE PAST IS ANY INDICATION OF
THE FUTURE, SOON EVERYONE
WILL KNOW KAYLEIGH AS WELL
AS THE REST OF THE WORLD
ALREADY DOES.

31 e

{4

THE AOR ALBUM TRACK QF
THE SUMMER.
THE CHR SMASH OF THE FALL.
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ONE OF AMERICA’S LEADING PROGRAMS
ONE OF AMERICA’S LEADING HOSTS

CLARK

ANNOUNCING: A new host—Dick Clark—for one

of radio’s leading programs—Countdown Amer-

ica. Dick Clark’s unmatched relationships with

music’s biggest stars, and his unique behind the

scenes insights

—and —

the proven format of information, guest artists and

contemporary hit music that has made Count-

down America a success. For National Sales and Station Clearance in-
Dick Clark—Now on radio exclusively for the formation, call United Stations Radio Network
United Stations Radio Networks. in New York at (212) 575-6100.

Come visit us at the NRBA/NAB in the Atrium Presidential Suite 934 at the Anatole

UNITED.
STATIONS

L.os Angeles London
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KOPA Strives

“Continued from Page 92

are only eight minutes of commer-
cials per hour. “We live up to our
slogans of ‘Better Variety, Less
Repetition,’ and “More Minutes Of
Music,” he affirmed.

“I'm simply trying to
position KOPA to the
available audience in as
non-offensive a manner
as possible. That's good
radio, regardiess of
format.”

— Dick Bascom

Basing his music more on recur-
rents {up to 30%) and oldies (up to
10% going back to 1973), Dick re-
serves 50% of KOPA’s music pro-
gramming for currents. “We defi-
nitely stand out from the crowd.
while appealing to a less active au-
dience. We're more heavily day-
parted than KZZP.”

Regarding external promotion,
Dick said, “KOPA is not as active-

\
| that

THE METHO

ly involved in alternative media
advertising as others are. Many
have spent small fortunes on TV,
billboards, and other items only to
go down in the book, However. our
outside expenditures will be suffi-
cient enough to make an impact.
But they won't be what sells my
station; how we sound will be the
determining factor.”

Inoffensive
Programming

Dick continued, ‘“Our demo-
graphic target is 25-34, and 1849 in
a broad sense. We do things at
night for teens, including skewing
the music younger and using a
countdown show. I'm simply try-
ing to position KOPA to the availa-
ble audience in as non-offensive a
manner as possible. That's good
radio, regardless of format.

“The fall book will bring many
new elements to our sound, as Da-
vid K. Jones settles in. Our person-
al appearance schedule is already
full, but it’ll increase anyway. I’ll
be producing the morning show,
which is company philosophy.
(Former WROK/Reckford PD)
Carl Hamilton has a lot of input.
and I keep an open door for his in-
volvement. In fact, everyone is in-
vited to lend suggestions and sup-
port for our on-air product.”

The HOT, new book
has everyone talking!

Radio's Morning Show Manuaf
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And no wonder. When 70 of
America’s most successful
radio personalities come to-
gether (o brainstorm about all
the things that create great
morning shows . . - that's
news! And that's what THE
METHOD TO THE MADNESS
isall about In their own wards,
Paul Barsky, Ross Brittain,
Corey Dietz, Gary D.. The
Greaseman, M.G. Kelly, John
Landecker, Larry Lujack,

Gary Owens, Dick Purtan,
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More agressfut Woesing Shon

Bobby Rich, Dr. Don Rose,
Jay Thomas, Elliott & Wood-
side and many mare cover all
the bases . . - from the agony
of rising before the sun, to the
ecstacy of running a show
that consistently works and
wins! It's a candid, lively, and
frequently funny roundtable
discussion that is much more
than a how-to book So, invest
$16.45 today and find out
how there really is a METHOD
TO THE MADNESS.

ORDER BY PHONE
with your Visa or Mastercard
by dialing (203) 384-9443
weekdays between 9a.m
5p.m. Cost will be $14.95 per
book plus $1.50 postage and
handling per book.

ORDER BY MAIL by
sending a check {(or money
order) made out to "ACN" In
the sum of $16 45 per book
Send payment to ACN, Park
City Plaza, Bridgeport, CT,
06604 and include your name
and mailing address.
(Connecticut residents add
7.5% sales tax)

The New Way 1o Win in the Morning

|
|
|
I
|
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Buddy Baker
Nights

Too Many Stations

How does Dick see the future for
KOPA-100? “Looks great. Pro-
gramming against Guy Zapoleon is
a real treat. We’ve never met, but
from speaking with him, I'd say
he's a real pro. But Guy is not my
biggest problem. If I could have
one Christmas wish, it’d be for the
FCC to pull the plug on a few sta-
tions. Not because they're doing
anything wrong; there are simply
too many stations for the market -
29 show above the line. And with
three or four drop-ins coming soon,
this place is going to be crazy. Just
how thin can the market be
sliced?” He added confidently,
“All 1 know is that KOPA willhave
ahealthy share.”

Doug Roberts
Overnighis

Toni Koch
Reception

Tony Evans & Chaz Kelly (top shot), and KOPA Saturday night “Hot
Mixers" Erika Smith & Dave Rajput prepare to cruise.

R&R FRIDAY, SEPTEMBER 13, 1985/95
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KOPA Strives

Tontinued from Page 92

are only eight minutes of commer-
cials per hour. “We live up to our
slogans of ‘Better Variety, Less
Repetition,’” and ‘More Minutes Of
Music,”” he affirmed.

“I'm simply trying to
position KOPA to the
available audience in as
non-offensive a manner
as possible. That's good
radio, regardless of
format.”

— Dick Bascom

Basing his music more on recur-
rents (up to 30%) and oldies (up to
10% going back to 1973), Dick re-
serves 60% of KOPA's music pro-
gramming for currents. “We defi-
nitely stand out from the crowd.
while appealing to a less active au-
dience. We're more heavily day-
parted than KZZP."

Regarding external promotion,
Dick said, “KOPA is not as active-

The HOT, new book
that has everyone talking!

ly involved in alternative media
advertising as others are. Many
have spent small fortunes on TV,
billboards, and other items only to
go down in the book. However, our
outside expenditures will be suffi-
cient enough to make an impact.
But they won’t be what sells my
station; how we sound will be the
determining factor.”

Inoffensive
Programming

Dick continued, “Our demo-
graphic target is 25-34, and 1849 in
a broad sense. We do things at
night for teens, including skewing
the music younger and using a
countdown show. I'm simply try-
ing to position KOPA to the availa-
ble audience in as non-offensive a
manner as possible. That’s good
radio, regardless of format.

“The fall book will bring many
new elements to our sound, as Da-
vid K. Jones settles in. Our person-
al appearance schedule is already
full, but it'll increase anyway. I'll
be producing the morning show,
which is company philosophy.
(Former WROK/Rockford PD)
Carl Hamilton has a lot of input,
and I keep an open door for his in-
volvement. In fact, everyone is in-
vited to lend suggestions and sup-
port for our on-air product.”

THE METHOD TO THE MADNESS

l Radio’s Morning Show Manual

%
]
i

PTG
 DOBHADD
- YD LIEDID W

P
‘4

And nowonder When 70 of
America’s most successful
radio personalities come to-
gether to brainstorm about all
the things that create great

{  morning shows . . . that's

| news! And that's what THE

| METHOD TO THE MADNESS
s alt about. In their own words,
Paul Barsky, Ross Brittain,
Corey Dietz, Gary D., The
Greaseman, M.G. Kelly, John
Landecker. Larry Lujack,

| Gary Owens, Dick Purtan,
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Bobby Rich, Dr. Don Rose,
Jay Thomas, Elliott & Wood-
side and many mare cover all
the bases . . . from the agony
of rising before the sun. to the
ecstacy of running a show
that consistently works and
wins! It's a candid, lively. and
frequently funny roundtable
discussion that is much more
than a how-to book. So, invest
$16.45 today and find out
how there really is a METHOD
TO THE MADNESS.

Cindy Wine
News

ORDER BY PHONE
with your Visa or Mastercard
by dialing (203) 384-9443
weekdays between 9a.m.
5p.m. Cost will be $14.95 per
book plus $1 50 postage and
handling per book.

ORDER BY MAIL by
sending a check (or money
order) made out to "ACN" in
the sum of $16.45 per book.
Send payment to ACN, Park
City Plaza, Bridgeport, CT,
06604 and include your name
and mailing address
(Connecticut residents add
7.5% sales tax)

The New Way to Win in the Morning

- gramming against Guy Zapoleon is

. 29 show above the line. And with

CHJ

David K Jones
Mornings

Tory Evans

Buddy Baker
Nights

Too Many Stations
How does Dick see the future for
KOPA-100? “Looks great. Pro-

a real treat. We've never met, but
from speaking with him, I'd say
he's a real pro. But Guy is not my
biggest problem. If T could have
one Christmas wish, it'd be for the
FCC to pull the plug on a few sta-
tions. Not because they’re doing
anything wrong; there are simply
toe many stations for the market —

three or four drop-ins coming soon,
this place is going to be crazy. Just
how thin can the market be

sliced?” He added confidently, Toni Kach
“All T know is that KOPA will have Reception
a healthy share.”
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Tony Evans & Chaz Kelly {(top shot), and KOPA Saturday night “Hot
Mixers’’ Erika Smith & Dave Rajput prepare to cruise.
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