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First Spring
Ratings Resuits

New York: WBLS, WOR Top Arbitron,
But WKTU Leads In Birch

Los Angeles (ARB): KABC Increases
Lead, KIIS Soars To 6

Chicago: WGN Leads; WMET Triples In
Birch, Up .4 In Arbitron

San Francisco (ARB): KGO Opens Wide
Lead; KSAN Up Strong

Dalias (Birch): KVIL-FM Hits Double
Figures; KZEW, KAFM Gain

Washington (Birch): WKYS Extends
Lead; WAVA Wins AOR War

San Diego (ARB): KFMB Hot On KJQY's
Tail; KGB Beats 91X

Atlanta (Birch): 5 Stations In Double
Figures As WVEE Leads

Seattle (Birch): KIRO Holds Off KZOK;
KUBE, KNBQ Up
Nassau-Suffolk (ARB):
WAPP Improves.

WBLI Wins;
Page 14, 16

Are 12+ Numbers
Obsolete?

It's an odd question during the flood of
brand-new spring books, but consultant
Kent Burkhart feels using 12 + numbers
as the principal measurement of radio per-
formance is an idea whose time has
gone. Page 12

Cuban Breakthrough
For Radio?

The State Department reports that the
Cuban government is ready to talk about
resolving the radio station interference is-
sue. Page 4

People In The
News This Week

¢ John Sebastian unveils “EOR” format
e Howard Duncan resigns at Surrey
¢ T.J. Malijewski GM at KPOI-AM & FM
*Roger Fairfax VP at Sheridan
* Rich Wood forms consultancy
¢ John Tyler SMN Chairman
¢ Christine Sams GM at WRFD
Page 3

Music Goes Topical

The charts used to have a case of endless
love, but now hit songs cover a startling
variety of subjects. Ken Barnes highlights
songs about vengeance, voyeurism, aliens
. and three hits about the end of the
world. Page 20

Jeff Pollack
Analyzes AOR Today

Joff Gelb attended the first Pollack Com-
munications group seminar, and came
back. with choice comments on modern
rock/AOR polarization, MTV “‘monotony,”
and much more. Page 26

Jazzing Up A/C Radio

Programmers discuss how jazz can spice
an A/C format . . . if used properly. Jeff
Green sketches the recipe. Page 31

$3.50 Single Copy

RADIO & RECORDS

Massive Shakeups
In Distribution

WCI Buys 50% Of PolyGram:;

MCA To Distribute Motown )

In moves that will radically change the structure of
record distribution, MCA will distribute Motown in the U.S.,
while WCI has purchased a 50% interest in PolyGram
worldwide and will distribute all PolyGram product domes-
tically. The timetable for the completion of these agree-
ments is uncertain, and possible legal challenges and
other considerations may delay or alter the final disposition
of either or both, but the general outlines of both far-
reaching developments became clear this week.

‘The MCA/Motown agreement brings the last sizable in-
dependent label into the branch distribution fold, gravely
imperilling the survival of independent distributors already
hit by Chrysalis and Arista’s moves to branch distribution.
Sources close to MCA characterized the agreement as a

Shannon

Named

PD At WHTZ

Malrite Communications has
selected WRBQ (Q105)/Tampa
Operations Manager and morn-
ing man Scott Shannon as Pro-
gram Director of its newest ac-
quisition, WVNJ/Newark. Mal-
rite plans to take over the sta-
tion shortly, pending final FCC
approval, changing the call let-
ters to WHTZ and the format to
CHR. Shannon, who leaves Q105
after two and a half years, will
start his new job next week
(7-5) assembling an airstaff for
the station’s debut in late July.

Malrite President Carl Hirsch
commented on Shannon’s ap-
pointment, telling R&R, “We
did an extensive research job to
verify what our number one
programming concept was for
New York, and CHR was the ob-
vious choice. We then looked to
the obvious choice to program
the station, and it was Scott

RESIGNS ABC VP POST

“pure distribution deal.”

SHAKEUPS/See Page 30

Devlin To Head
ABC Talkradio

Former WOR/New Yerk
VP/GM Rick Devlin has been
named to the newly-created
position of VP/Director ABC
Talkradio. Devlin most recently
headed his own consultancy
following a six-year stint at
WOR; previously he was
VP/GM at WXLO/New York
(now WRKS) and GSM at
WPLJ/New York.

In announcing Devlin's new
position, ABC Radio Networks
President Ed McLaughlin com-
mented, “Rick Devlin is one of

' the nation’s premier broad-

casters, and has a firm com-

mand of the Talk format. The
healthy growth of ABC Talkra-
dio necessitated this new posi-
tion, and I believe that Rick fits
the bill perfectly.”

McLaughlin added that ABC
VP/Marketing Development in
charge of Special Projects Bob
Chambers, who had been over-
seeing the Talkradio format
while also supervising ABC’s
Olympics radio package, will
now concentrate on the Olym-
pics project. McLaughlin
stated, “Bob has been instru-
mental in bringing our local-ori-

DEVLIN/See Page 30

KHTR’S SCARBOROUGH NEW PD

KNX-FM Switching
To Hitradio Format

CBS’s “Mellow Rock” KNX-
FM/Los Angeles will switch to

the “CBS-FM Hitradio” format

Ed Scarborough

(a high-energy CHR approach)
sometime this summer. KNX-
FM VP/GM Bob Nelson could
not be more specific as to when
the change would take place,
but did announce that
KHTR/St. Louis PD Ed Scar-
borough would be transferred to
L.A. as KNX-FM’s new PD. In
the past two years, four other
CBS-owned FMs have con-
verted to similar CHR formats:
WCAU-FM/Philadelphia,
WBBM-FM/Chicago,
WHTT/Boston (previously

KNX-FM/See Page 30

Scott Snnon

Shannon, both in our eyes and in
the eyes of the industry. We're
the kind of company that at-
tracts individuals who are
capable of doing their own
thing, and, Scott fits right into
our company. We're very confi-
dent that we’re going to become
the most listened-to station in
America. It’s an ambitious

SHANNON/See Page 30

Sabo Forms Own
Firm, Consults RKO

Walt Sabo has resigned as
VP/ABC Radio Networks to
form his own consultancy, WR
Sabo, Inc. His first client is
RKO Radio, with whom he sign-
ed a five-year contract to con-
sult all its radio properties and
networks. RKO Radio Presi-
dent Bob Williamson stressed to
R&R that Sabo ‘‘has been hired
by RKO Radio in order to use
his many talents in a number of
different areas.”

Sabo told R&R, “Since it's a
five-year deal, it should signal
to any doubters that RKO is
committed to staying in the
radio business. Historically,
that group has always been a
leader. They’ve taken a lot of
risks and always have been suc-

Walt Sabo

cessful. I feel great about work-
ing with them.”

Discussing his departure
from ABC, he said, “I've been
real happy here. It's just an ex-

SABO/See Page 30

Dancing In The Street

WQXI-AM & FM held a street dance in downtown Atlanta last
weekend (6-24) as part of the City Lights Celebration. From 7pm-
midnight, more than 100,000 people danced in the streets, bars,
and restaurants of downtown Atlanta. Then, at 9:40pm, all
downtown businesses turned on their lights in unison with a spec-
tacular fireworks display from atop the new 52-story Georgia-Pacific
building. In this photo a portion of the crowd is shown at what the
stations hope will be an annual event.




WE ARE LOOKING FOR
THREE
OF THE BEST.

Are you one of the best
morning personalities in the
country? If so, The Research
Group is interested in talking
with you.

Three of our leading
radio clients have openings
for top notch morning
personalities. One station is
adult contemporary, one is
country, and the other is
CHR. All are in Top 20
markets, and all are
excellent and respected
companies.

If you're one of the top
personalities in your market,
with a winning track record,
then we would like to hear
from you.

Please send tapes and
your resumes on a strictly
confidential basis to:

The Research Group

2517 EASTLAKE AVE. E. » SEATTLE, WASHINGTON 98102

No phone calls, please.
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Radio Held Hostage

wielding hostage-holder.
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“Eclectic Oriented Rock”
Format Set By Sebastian

Consultant John Sebastian has revealed
the new format he promised upon leaving
his former firm Sebastian, Casey & Associ-
ates almost six months ago (R&R 1-14). The
format is called ‘“Eclectic Oriented Rock,”
and Sebastian has formed EOR Inc. to
market it, with initial clients expected to be
announced next week.

Explaining the format, Sebastian told
R&R, “EOR will use music now played on
AOR, CHR, Urban Contemporary, A/C, and
Jazz (stations). Eclectic here means taken
from several different sources. This sound
merges the seemingly disparate-sounding
formats I’ve listed into a consistent sound.

I felt there were tremendous problems
ahead for AOR,” Sebastian continued, ‘‘be-
cause of fragmentation caused by MTV,
modern rock, Urban Contemporary, and
other formats cutting into the core of AOR,
and because its key demo was not as
salable as others had become. It became
obvious to me that there had to be
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something AOR could evolve into. This
seemed like the right concept.”
25-40 Male Target

“No ohe has successfully dealt with the
25-40 male rock listener who has no one sta-
tion to listen to for everything he likes. My
research proves they’re waiting for this for-
mat,” Sebastian stated. He admitted, “It’s
a demo format, not a 12+ format primarily,
but the demos are all that matter.”

Sebastian said the EOR format would
comprise at least 60% current music, with
all songs preprogrammed ‘‘to create an at-
mosphere.”’” Representative artists cited in-
cluded Steely Dan, Daryl Hall & John
Qates, Grover Washington Jr., Saga, the
Police, and INXS.

Sebastian said he would also continue his
12-24 AOR format on a select number of sta-
tions ““as long as it remains viatle.”

Noble’s Wood
Forms Own
Consultancy

Rich Wood, formerly VP/Program Man-
ager for Noble Broadcast Consultants, has
formed his own consultancy, Rich Weod &
Associates. The 23-year broadcast veteran
will be based in San Diego and will offer a
wide range of services to broadcasters and
cable and computer operaters. Initial
clients include Bonneville Broadcasting
System, as he aids in the transfer of
Noble’s Easy Listening clients to Bonne-
ville, and Kahn Communications, for AM
stereo promotion.

Wood told R&R, v s
dom and more fun in & »& ]
doing it myself. I & o
think there’s much iﬂ:}%?% N 4
more of a future for g f R
than with Noble.” «
Discussing possible =
areas of specializa- o
tion, he said, “In a Rich Wood

way I'll be a consultant of consultation and
syndicated format services. Clients want a
second opinion on which service or consul-
tant will work best for them. My back-
ground has lately been in A/C and Easy
Listening. I won’t get into modern rock;
it’s not my area of expertise. But I won’t
limit myself specifically to any format.”

Before helping to found Noble, Wood
worked at Kaiser Broadcasting, General
Electric Broadeasting, and TM Program-
ming.

‘““There’s more free-
me doing it myself %

JOINS KALIL & CO. AS BROKER

Duncan Resigns
As Surrey President

Howard Duncan has resigned as President
of Surrey Broadcasting, a post he held for
five years, in order to join Tucson-based Kal-
il & Co. as a media broker. Duncan, who will
remain a member of Surrey’s Board of
Directors and a consultant to the broadcast
group, was not immediately replaced as

Malijewski
New KPOI-AM
& FM GM

T.J. Malijewski has been promoted to
General Manager of KPOI-AM & FM/Hon-
olulu, moving up from the Sales Manager
position. He replaces Brian Bieler, who
became GM at WMZQ/Washington early
last month (R&R 6-3).

Sudbrink Broadcasting Operations
Manager Peter Fulton told R&R, “We feel
fortunate to have T.J. in the job. He’s young
enough to understand the audience and
relate to them and the sponsors. He’s a hell
of a smart businessman.”

Malijewski, who started in radio just 13
months ago as an account executive at
KPOI-AM & FM, and became Sales
Manager seven months later, told R&R,
“It’s a great opportunity, and I intend to
live up to every expectation the company
has. We’re going to maintain the high quali-
ty of exciting rock and roll in Honolulu, with
heavy emphasis on progressive promotions
and an exciting air sound.”

Satellite Music
Net Makes
Tyler Chairman

The Dallas-based Satellite Music Net-
work has named John Tyler Chairman of
the Board as part of the firm’s recent
organization from a partnership to a cor-
poration. The newly-elected Board of Direc-
tors made the announcement at the net’s
June 16 meeting. Tyler will also serve as
President and Chief Executive Officer.

SMN’s Board of Directors includes: Jim
Rupp, COO, Midwest Communications;
Roy Bliss, Exec. VP of Midwest; Kent
Burkhart, Chairman, Burkhart/Ab-
rams/Michaels/Douglas & Associates;
Tom Doar, Chairman, Midwest; and Gary
Weber, Chairman, Weber, Hall, Sale & As-
sociates.

Other SMN officers as elected by the
board are: David Hubschman, Exec. VP;
George Williams, VP; and Ellyn Ambrose,
VP

TRANSACTIONS:

Price Picks Up WIRK-AM
& FM For $7 Million

Ken Sell, Inc., owned by Rome Hartman and
Joseph Fileld, has sold WIRK-AM & FM/West
Palm Beach, FL to Price Communications for
$7 million. The FM broadcasts with 100 kw on
107.9 mHz, antenna height of 340 feet, while the
AM is located on 1290 kHz with Skw days, 1kw
nights.

The transaction, which is subject to FCC ap-
proval, was brokered by the Ted Hepburn Co.
Price also owns WOWO/Ft. Wayne and is acquir-
ing K101/San Francisco from Charter Broad-
casting.

WROW-AM & FM
Sold For $3.5 Million
To JAG Communications

Capital Cities Communications has reached
an oral agreement to sell WROW-AM & FM/Alba-
ny for $3.5 million to JAG Communications,
headed by WOR/New York morning personality

TRANSACTIONS/ See Page 41

President. However, current Surrey Vice
Chairman of the Board Kent Nichols has
assumed Duncan’s day-to-day duties. A new
Surrey Broadcasting President will
presumably be elected at the company’s
September board meeting.

Kalil & Co. President Frank Kalil said,
“We are fortunate to have Howard Duncan
join us. He has been involved in the owner-
ship of WEHT-TV/Evansville, KGUN-
TV/Tucson, and WYTV/Youngstown. This,
along with his past five years as President of
Surrey Broadcasting, brings us a gentleman
who has the empathy of an operator and acu-
men of an investor.” Duncan will officially
join Kalil July 1.

Fairfax Named
Sheridan VP

Roger Fairfax has been appointed VP of
Sheridan Broadcasting Corporation. He
joins the company following five years as
Deputy Executive Director of the Pitts-
burgh Urban League.

In his new post, Fairfax will assist
Sheridan President Glenn Mahone, who told
R&R, “Roger is a crackerjack ad-
ministrator. He’s got the educational back-
ground, as well as the personality and drive
it takes to be a good administrator. We're a
small company, and we needed what I
would call a Renaissance man to come in
and be a first assistant to me and all various
aspects of our operation.”

Besides his Urban League experience,
Fairfax’s background includes stints with
county and federal government. He com-
mented, ‘‘Sheridan’s needs, as com-
municated to me, were to manage and
direct a significant amount of growth that
they anticipated. My expertise is in labor
and human resources, and I expect to help
Sheridan with their people and growth prob-
lems. I think we have a good core group
now. If we didn’t, Sheridan wouldn’t have
been able to do over the last ten years what
it’s done.”

SamsPromoted
To WRFD GM

Christine Sams has been elevated from
Local Sales Manager to General Manager
at WRFD/Columbus. Sams replaces
former GM Richard MclIntosh, who
departed last week.

Salem Media of Ohio VP Clarence
Brueckner commented, “Chris has been the
top salesperson at WRFD, and has done a
commendable job. We feel she has the
qualifications we expect in a GM, and are
very pleased to have a person of her caliber
in our organization.”

Sams, who had been LSM for the past
year and a half, previously worked in Col-
umbus as a co-op specialist at WBNS and as
an account executive at WTVN-TV. She
also spent three years in sales at WONE/
Dayton. Sams told R&R, ‘It feels great, be-
cause I've completed the cycle from handl-
ing phones and logs all the way to becoming
GM. I've also worked my way up from a
very small town to a Top 50 market, and
that’s quite an accomplishment for me.
This new position is very much a challenge,
and I look forward to it.”

R&R Offices Closed

Monday, July 4
As America celebrates its 207th birthday
Monday, July 4, R&R will close its Los
Angeles, Nashville, and Washington, DC
offices for the day. We'll resume our
regular business hours Tuesday, July 5. |
All of us at R&R wish you a safe and hap- |

py Fourth Of July weekend.
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Mariner’s Sale
Of WLW & WSKS Cleared

The FCC last week approved the $10.5
million sale of WLW & WSKS/Cincinnati
from Mariner to Seven Hills Communica-
tions, throwing out a petition to deny filed
by Anthony Martin-Trigona and WHET,
Inc. Last week’s FCC action upheld an
earlier Mass Media Bureau decision tossing
out the petition.

At Mariner’s request, the Commission
took speedy action on the item to help the
troubled firm avoid massive foreclosure on
bank loans.

Dismissal of the petition was based on the
FCC’s ruling that Martin-Trigona has no
legal standing to file in the Cincinnati case.
He claimed standing due to his former
ownership of bankrupt WDLW/Waltham,
MA, which he asserted was hurt by unfair
trade practices by Mariner’'s WMRE/Bos-
ton. But the Commission said Martin-
Trigona lost his standing when WDLW was
taken away from him and transferred to a
trustee-in-bankruptcy.

Meanwhile, a federal court has issued an
order barring Martin-Trigona from filing
any further petitions with the FCC without
first getting court permission, according to
a Mariner attorney.

House Leaders Defend

Personal Attack Rule

Accusing the Fowler FCC of conducting
an “ideological crusade,” Reps John
Dingell (D-MI) and Tim Wirth (D-CO) have
slammed the proposed abolition of the Com-
mission’s rules on personal attacks and
political editorials. Comments on the pro-
posals are due by August 22.

Ending the rules, which require free
response time, would cut public access to
the airwaves and have “‘a devastating im-
pact on fairness in the political process,”
the Congressmen wrote last week to FCC
Chairman Mark Fowler.

They called the plan ‘“yet another disturb-
ing step in the Commission’s pattern of
systematic retreat from the principles of
public service and accountability.” And
they said the FCC’s integrity is being under-
mined by a ‘“‘deregulatory crusade’ being
waged with ‘‘unrelenting ideological
fervor.”

Dingell is Chairman of the House Com-
merce Committee, while Wirth chairs that
panel’s Telecommunications Subcommit-
tee.

Washington Report

Wirth Panel Eyes

Radio Survey

A possible survey of nonentertainment
programming on radio was the subject of a
meeting last week between aides to mem-
bers of the House Telecommunications Sub-
committee, former NTIA chief Henry
Geller, and officials of the NAB and NRBA.

The subcommittee is considering deregu-
lation tied to program percentages or
quotas, and Chairman Tim Wirth (D-CO) is
interested in up-to-date data on radio’s cur-
rent performance.

But the trade group officials warned that,
because program quotas for radio are unac-
ceptable to the industry, a survey would be
a waste of time. Besides, they pointed out,
radio’s 1980 program logs are on file at the
FCC, and little has changed since then.

The issue isn’t settled yet, but it apparent-
ly has been decided that any survey would
be conducted by the Congressional Re-
search Service of the Library of Congress,
rather than the FCC.

e e

Louisiana Broadcasters Ask

NAB-NRBA Truce

News of a united NAB-NRBA front in op-
position to a survey of radio station non-
entertainment programming (see item
above) may come as good news to the Loui-
siana Association of Broadcasters. Its
Board of Directors last week passed a
resolution urging the warring national
groups to put their differences aside in the
interests of achieving broadcast deregula-
tion.

“Public disagreement among broad-
casters and broadcast industry associa-
tions, and in particular the NRBA and NAB,
over legislative strategy detracts from ef-
fectiveness of efforts to secure passage of
deregulation legislation,” the board said. It
called for an end to “any actions which
would promote divisiveness among broad-
casters.”

The board also praised Rep. Billy Tauzin
(D-LA) for his “‘outstanding leadership,” on
deregulation.

e el SsS =S e e

Other Key Developments:

e In the wake of a court ruling which
struck down the total abolition of radio pro-
gram logs, the FCC planned to vote this
week (6-30) on a modified log for radio.

e Bill Kennard, a former NAB legal
fellow, has been hired away from the law
firm Verner, Liipfert to replace Steve
Nevas as NAB’s First Amendment Counsel.
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NPR Collapse Averted By
Emergency Loan From CPB

Survival prospects for debtridden National Public Radio (NPR)
brightened considerably this week when the Corporation for Public
Broadcasting (CPB) agreed in principle to give NPR an emergency low-
interest loan. Another $600,000 in previous loans to NPR will be forgiven

by CPB.

The word came just days after a second
audit by the accounting firm Coopers &
Lybrand pegged NPR’s deficit for 1983 at
$9.1 million. However, news accounts that
the CPB loan would cover the entire debt
were labelled “premature’” by NPR of-
ficials.

Final approval of the bailout scheme
rests with NPR member stations, who are
being asked to guarantee the loan. To meet
CPB'’s conditions, the stations must put up
their CPB Community Service Grants as
collateral, while NPR is to put up its
satellite system.

Member Stations Back Loan,
Get More Control

Stations were briefed on the offer Monday
(6-27) by NPR Chief Operating Officer
Ronald Bornstein, and were to give their in-
itial response by Wednesday. If the stations
sign on, the loan could be finalized at a
special CPB Board meeting on July 13 or 14.
Bornstein told stations the plan sets up a
system of checks and balances in which

“everybody gains and no one loses.”

The CPB Board is anxious for NPR
member stations to assume more control
over the network. It plans to cut the $10
million it gives NPR annually and hand the
extra directly to individual stations. It will
then be up to the stations to decide whether
to support NPR with the funds, or use the
money for their own programming.

Meeting last week, CPB said its main
goals are to preserve NPR’s satellite
system and its primary news shows, “All
Things Considered’”’ and ‘‘Morning
Edition.” By issuing a loan itself, CPB is
assuring that, in the case of a default,
NPR's satellite system won’t fall into the
hands of a bank or other commercial
lender.

Meanwhile, fallout from the fiscal crisis
continues at NPR. Board Chairman Myron
Jones was forced to resign last week after
losing a showdown with Bornstein. Interim
Chairman is WILL-AM-FM & TV/Urbana,
IL GM Donald Mullally. Also quitting last
week was Chief Financial Officer Art
Roberts.

HOPEFUL SIGN

week in Washington.

The State Department officials did not
disclose through what channel they
received word from Cuba. While they’d
like to arrange a first round of talks as
early as August, they stressed Cuba has
not yet agreed to any specific negotia-
tions. The U.S. and Cuba haven't
discussed interference face-to-face since
late 1981 at the Region 2 AM conference
in Rio. Cuba eventually stormed out of

the conference.
Saying he was ‘“very encouraged,”

Beck-Ross Communications President
Jim Champlin said of the State Depart-

I

Cuba May Be Ready To Talk

For the first time in two years, Cuba has expressed an interest
in discussing AM interference problems with the United States.
That was the word delivered by three State Department officials to
the NAB All Industry Cuban Interference Task Force, meeting last

Force Chairman Cullie Tarleton, Sr. VP/Television, Jefferson-Pilot Broadcasting;, WSUA/Miami
President Herb Levin; Beck-Ross Communications President Jim Champlin; Bob Ryan, Depu-
ty to Acting Assistant Secretary of State/Inter-American Affairs; Myles Frechette, U.S. Am-
bassador to Cameroon; Bill Jahn, State Department Office of International Communications
Policy; Vince Pepper, senior partner, Pepper & Corazzini; Matt Liebowitz, counsel, Florida
Association of Broadcasters; Jim Eddens, VP/GM, WOW & KEZO/Omaha.

ment officials, “They seemed optimis-
tic.” Another task force member, WOW
& KEZO/Omaha VP/GM Jim Eddens,
said the matter is still “‘very sensitive”
but added, “I'm quietly optimistic.”
Matt Liebowitz, counsel to the Florida
Association of Broadcasters, told R&R
Cuba has expressed ‘‘an apparent in-
terest but there has been no indication,
to my knowledge, of a willingness to
talk. We now have some general move-
ment in the right direction. On the other
hand, it’s a very long, hard road to go.
I've been in this too long to expect a
quick remedy.”’

SCA Enthusiasm Dampened At Sobering Subcarrier Conference

Making money with FM subcarriers (SCAs), particularly in paging
services, will be far more complicated and risky than first thought. That
seemed to be the consensus of radio broadcasters attending an SCA con-
ference hosted in New York this week (6-27) by FCC Week and Ex-

ecutive Enterprises, Inc.

“Reality hit many of them,” commented
NRBA Executive VP Tom McCoy, a con-
ference participant. ‘‘The broadcasters are
going to be a bit more realistic. A lot of peo-
ple are saying there’s a lot more to know
about SCAs than we thought.”

McCoy says many people had ‘“heighten-
ed expectations” about potential SCA pro-
fits after the FCC deregulated subcarriers,
effective this week (6-27), but are now lear-
ning “it’s not all a bed of roses” and “‘there
are going to be some risks involved."

More Questions Than Answers

Ken Johnson, President of Birmingham-

based Capitol Broadcasting, said the ses-
sions “brought up more questions than
answers.” The conference helped persuade
him to lease his four SCAs to outside firms,
rather than enter the paging business: “It’s
such a young industry, why rush into
something?”’

Multimedia Radio Division President
Paul Fiddick said after the conference, ““I
have turned 180 degrees on the whole issue
of paging. I don’t see us getting into the
business ourselves.” The push for SCA pag-
ing is built less on a market demand than on
technological capability and deregulatory

changes, in Fiddick’s view.
Paging Presents Problems

A major complication is the consensus
that SCA paging services will be subject to
regulation by state public utilities commis-
sions. And Fiddick says SCAs will have a
hard time competing against traditional
paging services because subcarrier signals
have poor penetration into steel buildings.
However, he predicts that in some markets,
with the proper demand and technical con-
ditions, stations offering paging ‘‘will make
a terrific go of it.”” But he thinks most
broadcasters will end up using SCAs for
more traditional services like background
music, commodity quotes, and data
transmission.

“There are going to be opportunities in
this business, but there are so many dif-
ferent ways to go,” remarked Capital Cities

Executive VP/Radio Jim Arcara. “I’'m still
not certain where we want to position
ourselves or if we even want to get into
SCAs. It’s a very different business than
we’re in. I would tend to go slower.”

Peter Tannenwald, an attorney with the
Washington law firm Arent, Fox, com-
mented, ‘“Nobody has come up with very
much worth doing with SCAs except pag-
ing, and it’s unclear that will be profitable. I
went to the conference with one question,
and that’s what can my clients do with their
SCAs? I still don’t have the answer.”

While paging came under the fire at the
conference, there was more positive discus-
sion of other SCA uses. For instance,
KWOA/Worthington, MN President Jim
Wychor sees a healthy market developing
for utility load management via SCA.



YOUR
LISTENERS
CAN'T GET
ENOUGH
OF

JACKIE.

America’s a nation of soap opera addicts.
And 25 million of them love Jackie Zeman,
the sexy star of TV's #1 rated* serial drama,
General Hospital.

It’s little wonder then that Soap Talk, hosted

by Jackie Zeman, is a hit on over 300 radio f 24
stations. Aired in drive time, it can help
you capture part of this lucrative market.+
Call Julie Eisenberg at (212) 887-5690.

She can tell you how to hitch your ratings to
our Soap Talk star, Jackie Zeman.

“{NTI) 1983 TV Industry— Accepted Audience Estimates.

+ 77% of General Hospital women viewers 18-34 listen to radio
on an average weekday: 66% of them during drive time.
{1982 Simmons Study of Media & Markets )
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$44,700 IN ’82

GM Earnings Surveyed

in 1982 the typical radio general manager earned $44,700,

with 36% expecting salary adjustments averaging 9.4 % in 1983.
Among those polled in NAB's 1983 General Managers Compen-
sation Survey,” GMs had held their current posts for seven

Unit Processes

years and had been managers for nine years.

Perks accompanying this manage-
ment position included leased or pur-
chased automobiles (66%) and paid
business/professional club member-
ships (57 %). The $44,700 salary also
represents a dramatic rise over that of
the 1980 study: the reported total GM

income was $27,000, or 65% less
than '82. Officials say the increase in
the number of responding larger
market GMs may have had an in-
fluence. On the television front,
managers eamed $78,000 in 1982
versus $62,000 in 1979.

High Audio Quality

The Compellor

Combining the functions of audio compression, leveling, and peak
limiting, the Compellor is an audio processing tool designed for use in broad-
cast preprocessing, audio/video tape duplicating, audio production,
microphone control, and live concerts. It features complete dynamics control,
smooth inaudible compression, increased foudness, and elimination of cons-
tant “‘gain riding.”" Manufactured by Los Angeles-based Aphex Systems
Ltd., the Compellor retails for $995.

BIB ALSO RELEASES 2ND VOLUME

Woaters Publishes
Cable Radio Guide

Waters & Co. has published what it calls the first cable
radio directory, “‘The 1983 Cable Audio Yearbook." The publica-
tion acquaints the reader with the fledgling cable radio industry
through a series of listings, which encompass locally-originated
cable FM radio stations, FM stations carried by cable systems

R&R/Friday, July 1, 1983

Radio
Listening

Unchanged
By Cable

Over the years radio has held its
own against television. And then
came cable. But according to a re-
cent Group W survey, heavy cable
penetration hasn’'t significantly
changed radio listening habits. In
fact, a recent RTNDA Communi-
cator article points to RAB
research which shows an increase
in daily listening. When cable was
getting started in 1970, radio
listeners averaged two hours, 40
minutes, which has since risen to
three hours, 21 minutes. On
another positive note, CBS-FM
says midday listening (10am-3pm)
has undergone a 24% increase in
the last ten years.

RIAA Analyzes 1979-82
Record, Tape Shipments

According to RIAA, shipments of
records and prerecorded tapes by
U.S. manufacturers declined 17.9%
between 1979 and 1982. Translated
into units, 701 million were shipped in
'79 as compared to 1982's 576
million. Between 1981-1982 unit
shipments slipped 9.4%, while dollar

volume at suggested list prices fell
9.6%. 635 milion units shipped in
1981 versus '82's 576 million; vol-
umewise 1982 saw $3.59 billion,
down from the year's previous $3.97
billion. The figures were adjusted
following recent RIAA underestima-
tions of 1982 declines.

Seminar Examines
SCA Profit Potential

Phillips Publishing, Inc.’s “Mak-
ing Money With Subcarriers’ seminar
centers on the revenue generating
potential of SCAs. Led by Larry Pat-
rick of Hiber, Hart & Patrick, the
two-day conference will cover voice,
data, and paging uses, legal and
technical aspects, managing/market-

ing, and national SCA networks.

The meeting is scheduled for July
18-19 at Washington, DC's Vista Inter-
national Hotel. Registration fees are
$495, less 10% discount for Phillips
Publishing subscribers. For more infor-
mation, call (301) 986-0666.

READING, EXERCISE FAVORITES

Is Everybody Happy? |

S

outside their home markets, satellite-
distributed cable audio services, audio
channels for lease, analog and digital
equipment manufacturers, and cable
video services with stereo program
audio. Each yearbook costs $45.
Order by writing Waters & Co., Securi-
ty Mutual Bldg., Suite 322, Bingham-
ton, NY 133801.
BIB Source Book
Available

For those interested in possible ad-
ditions to their programming lineup,
Broadcast Information Bureau has
just released the second edition of

“The Radio Programs Source Book."
As in the previous volume, the 2500 +
listings are classified by time
segments and program type, com-
plemented by three indices (Title, Main
Category, and Subject) and a
“‘Sources’’ section that serves as a
reference to syndicators, producers,
networks, and trade associations. A
supplemental update will be available
in six months. Price is $59.95 plus
three dollars postage and handling.
Contact Liz Doris, BIB, 100 Lafayette
Drive, Syosset, NY 11791.

Kurzweil Music Systems has devised a synthetic piano with a sound

Music, Computer Maestro,

e W AN

Please

Kurzweil Music Machine

Business Letter
Cost Boosted 7%

Not much escapes the economy's
clutches, and business letters are no
exception. According to the Dartnell
Institute Of Business, the cost of dic-
tating (eight minutes), transcribing
(190 words), and mailing a business
letter totals $7.60. This seven percent
hike over last year is attributed to
higher executive and secretarial
salarles.

Just what makes people happy was the premise behind a recent R.H. Brus-
kin survey that showed reading ranking number one (7.8 on a scale of ten),
followed by golf, a job outside the home, and attending sports events. Other hap-
piness-fulfilling pastimes included partying, tennis, dining out, and going to the
movies. But according to Decision Research Corp., working on behalf of West-
inghouse Broadcasting & Cable, exercise is the favorite leisure activity —
50% cited participatory sports. Reading racked up 17%, TV only 15%.
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closely rivalling its acoustic counterpart. To steer clear of the thin sound
! usually associated with synthetic pianos, detailed computer models of a
piano's sound were made. These were transferred into a software code, and
l the Kurzweil Music Machine was born. Besides piano, it houses 100 other
natural and synthetic instrument sounds. And when hooked up to a personal
computer, the $5000 system provides automatic note transcription and disk
storage of a composition up to half an hour long.

UP TO THE MINUTE

NEWS AND INFORMATION
ON LABOR, EDUCATION AND
POLITICAL DEVELOPMENTS.

DIRECT REPORTS DAILY
JULY 1-8 FROM AFT'S
NATIONAL CONVENTION IN
LOS ANGELES

KLEMM
KORNER

Welcome to Jim Williams, new Station
Manager WOC/KIIK in Quad Cities . . .
and also to Bob Hughes, who joins

WLTT in Washington as Ops Manager.

15,000 Country Cousins turned out for
WCSN/Tallahassee all-day party. GM
Rod Meadows said turnout was triple
anything ever done in market before.

KLEMM MEDIA people seen in these
airports during last three weeks . . .
NY ... Dallas. .. Cleveland . . .
Houston . . . Oklahoma City . . .

St. Louis . . . Indy . . . Raleigh . . .
Atlanta,

Sports-Talk Shows make Big $3$.
“*Guidelines for Hot Sports Talk
Shows’’ just published by KM.
Call us for your copy.

Find out why KLEMM, Inc. clients are so
successful. DAVID R. KLEMM works
quietly for major results.

KLEMM MEDIA, INC. Box2ss-

Washington CT 06793 » (203) 868-0505

(Advertisement)






