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Keeps Pace With Progress!
Includes Vital Changes

The Greatest Reference

Work Ever Published

That Help You!

Changes That Obsolete the Ist and 2nd Editions

Evervthing you want to know about *23,000 makes
and models. All the dope on each set in one book —
on one page—in one line,

The startling special low net price of the 3rd Edition
MYLE is Mallory’s contribution to every Radio Service
Ingineer. Again in one handy book —is up-to-the-
minute, split-second reference to vital information
you need every day. Proven the biggest help service
engineers ever had —it continues to pay for itself over
and over on every job you handle.

*200 Pages of Listings Alone

The tremendous increase in the number of different
sets manufactured and sold to the public since publica-
tion of the 2nd Edition MYE has made it necessary
to devote *200 pages to listings in order to accommo-
date the *23,000 makes and models you will have to
work on. Every set listingis complete and in addition even
gives the correct Rider’s Manual Volume and page num-
ber for instant reference to specific schematics if needed.

Special Authorized Service e
Engineer’s Price Net

Keep Pace with Progress!

Vital changes have taken place in set design and par-
ticularly servicing, during the last eighteen months—so
that no longer is it possible to use old-time servicing
methods. Mallory —alert to every change—foremost in
many “‘original equipment” developments — has kept
pace with the industry’s progress. That’s why Mallory
is first to bring you dope on these vital changes so you,
too, may profit through their daily use.

Don’t Delay ! — Get Your Copy Today

Only from authorized Mallory-Yaxley distributors can
vou buy your copy. Their supply is limited. To avoid
disappointment, get your copy today. You’ll never
regret it because not only will you profit from its daily
use, but your ownership of the 3rd Edition MYE will
entitle you to participate in a monthly service — the
Mallory Supplementary Monthly Technical Service—a ser-
vice you can’t do without—and at a cost (to owners of
the 3rd Edition MYE) of less than a third of a cent a day.

Full particulars are in the 3rd Edition MYE. Get your copy today!
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ALREADY DEALERS REPORT |

Holion'

/WITH THESE NEW

STROMBERG-CARLSON

LINE

is geared to
THE TIME

crcuse.” savs Retailing.
No manufacturer has a

T “Console sales on in-
= finer line of consoles.

“War or no war. busi-
ne=s revival gure.” suva
Sales Management. It's
going to be a big vear no
matter what happens in
Eurape,

Color ads in national
weeklies start  telling
Stromberg-Carlson’s
valuestory August 19th.

Stromberg-Carlson Au-
thentic Period furniture
atyles show sales gains
in every single Lerritory.,

An Unprecedented Full
Season Promotion Pro-
gram is under wayv to
fielp Stromberg-Carlson
dealera build the great-
est volume ever.

MAIL THIS COUPON

Stromberg-Carlson Telephone Mfg. Co,
239 Carlson Road. Rochester, N. Y.
Send full information on Radio’s most
timely line.

[-_.

No. 430-M Labvrinth
Radio with Carpinchoe

\

Leather Speaker

f.o.b. factory

The first time a full-
featured 9-tube (in-
cluding Bi-foral Eve
amd Power Rectifier)
Stromberg-Carleon
Console with both 1he
patented Labyrinth
and patented Carpin-
choe Leatlier Speaker
ever sold at any where
near this price!

Never before could
you sell the luxury of
an automatic Strom-
berg-Carlaon radio-
phonograph in such a
gorgeons cabinel al a
price Lo even compare
with this low figure!

Repeat orders from every section of the country
keep pouring in for 420-PL’s and 430-M’s. The

outstanding values of the industry, they keynote

the entire new Stromberg-Carlson line.

With a public favoring con-
soles, the new Stromberg-
Carlsons have been “‘sure-
fire””. Dealers have sold ini-
tial stocks and reordered in
larger quantities to be ready
to meet the even greater de-
mand they know will come
when the season opens.

Present conditions create a

Shere G Potthing Sires bhare @

“set-up” for Stromberg-

Carlson dealers. People want
good radios; big radios;
radios packed with value
like the new Stromberg-
Carlsons. They are fitted to
today’s market and, with
them, you as a dealer can
realize a worthwhile volume

at a worthwhile profit.

Stromberg-Carlson
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Chiey NMichcel F. Morrissey,
head of the ecilliant Indian-

apolis Pol.ce force, says, g d 3 b 3
B reacd is theiortomt fuclor Radio equipment has reduced crime in major

in fichting exime. Our new cities as much as 58%. The new Two-Way instal-
two~1ay “onmaunication gives 0 b I c
s a tremencons advantage lations are cutting it in half again!

over Jhe una=~world. ..

“wiinl And it is thanks to a RAYTHEON develop-
ment that the new portable transmitters go on the
air instartly with no time lag for heating.

Police receivers and transmitters in New
York, Chicago and the more efficient police
departments all over the country depend on
RAYTHEONS for dependable operation!

You may not have the time to exhaustively
test tubes the way the police do, but you can give
your customers the same RAYTHEON tubes and
the same steady performance at no extra cost. It
makes satisfied customers and that is what builds
a profitable service business for you.

RAYTHIEON

NEWTON, MASS. ¢« CHICAGO « NEW YORK ¢« SAN FRANCISCO « ATLANTA

“WORLD’S LARGEST EXCLUSIVE RADIO TUBE MANUFACTURERS*
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of conventional bafteries
of equal size = (because of
more active materials per
unit of volume)=or, about
the same service-life of a
conventional battery TWICE

the size!




NEW BATTERY
RADIO INDUSTRY !







