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Number 2 

RCA VICTOR'S MAGIC BRAIN 

Magic Biain eliminates interference, insures 
more stations, better tone, easier tuning. Silver- 
placed copper-band coil system now gives even 
better performance than previously. The first 
radio frequency stage used even in D-band ahead 
of first detector, has the "Watchman Tube," 
which guards programs against noise and inter- 
ference, and super-charges them four times. 

RCA VICTOR 
MAC1C VOICE 
MODEL 9K3- A 
price leader in the 
quality class . , . 
with Magic Brain, 
Magic Eye and 
Metal Tubes. 

RCA ALL THE WAY 
Most broadcasting equipment is built by the Radio 
Corporation of America. Most power on the air 
is RCA installed. The newest RCA Victor sets 
keep the thread of RCA quality unbroken from 
the microphone to you. They bring your cus- 
tomers reception to match the fidelity with which 
RCA equipment and NBC engineering put pro- 
grams on the air. 

THESE 24 EXCLUSIVE RCA VICTOR FEATURES ALSO 

MEAN FEWER "FIRST YEAR", NON-PROFIT SERVIC1NGS 

Magic Voice; Magic Brain; Magic 
Eye; Metal Tubes; WorldwideRecep- 
lion;Super-fidelity Speakers;Higher 
fidelity Tone System; Duo-plane 
Speaker Mountings; Tone Compen- 
sation; Dynamic Expansion; Micro- 
tone Control; Music Speech Control; 
Beam Power Amplifiers; Antenna 

RCA Victor wants to help jew make more 
money. Why? Because by so doing, you 
can help RCA Victor make more money. 

We sincerely think that by giving you 
the details concerning RCA Victor's 24 
features for finer performance,,. by urging 
you to tell your prospects about these 
features, just as we tell you about them ... 
that you can sell more RCA Victor radios 
-and sell them faster and easier! Because 

these features are not mere claims. They 
are facts that prove beyond question the 
extra quality built into RCA Victor 
radios-. And if you point out these fea- 
tures to your prospects talk about them 
— they'll prove more convincing than ten 

Wave Traps; Built-in Antenna Coup- 
lers; Automatic Volume Control; 
Permanent Adjustment; Stabilized 
Oscillator Circuit; Rubber Floated 
Chassis and Condensers;Selector 
Dial; Band Spreaders; Edge lighted 
Dial; Record Player Connections; 
Magnificent Cabinets. 

thousand fancy claims. 
Note the 24 features shown on this page. 

Read all about the one "spotted." Jf you 
didn't get the information previously pub- 
lished here on Feature Number 1, let us 
know and we'll send it to you. Keep these 
and subsequent pages on hand. Study 
them. Use them.They'll prove 
welcome selling aids to you. 

RCA MANUFACTURING CO., INC. 
Camden, New Jersey 

A Seri ict (/ the Radio Corporation of America 



r1 —■ 
1 always tliought... 

w' I never 
y * 

I had ait idea •. # 

i 
£ 

A 
' 

BsBj 

«# 

m 

a 

I>re 
!l" r<>* 

MALI.ORY-WAXLKV 

Precision Radio REPLACEMENT 

PARTS COST NO MORE THAN j 

ORDINARY PRODUCTS 

.liHEE service men check tlic prices of Mallory Condensers, 
Mallor\ N'ilirators, and Yaxlej Volume Controls against the prices of 
compclilive products. All three are surprised to learn—and tickled to 
death to know — that Mallory-Yaxley products with ail their well- 
deserved prestige and popularity cost no more tlmn ordinary products. 

Said one—"I alwa\s thought that because Mallory-Yaxley had done so much 
for the service man that I'd have to pay a premium to use their products." 
Said another—"I never know that a company big enough to publish a book 
like the Mallorv-Yaxley Radio Service Encyclopedia would charge no more 
for its products than 1 pay for those of companies that have done little or 
not bine to advance the service man's interests." 

And the third remarked—''I had an idea that products with tin; reputation 
and prestige of the Mallory-Yaxley line just couldn't he priced on a really 
competitive hasis. 

So—if you "always thought"; if you "never knew"; if you've "had an idea"— 
check with your dealer or distributor—through counter or catalogue and 
get the proof that will make 
vou say: "I'm going to bnv 
Matiorv-Yaxley from now on!" 
And—after you've used these 
precision replacement parts 
awhile you'll fmd'tha! the good- 
will and good business they 
build make Mallory-Y axlcy 
products actually cost less in the 
long run! 
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RADIO SERVICE 
ENCY CLOPEDIA from your dislrihulor. 
All tho irifomiation on Cirrihls- Sclu'inaiics, I. I'. Prak l-roqnrncirs, 
Tran!*forinrr Circuils, Cornlensers, Volunie Controls-, \ ibralors and 
Tul>e» in one book, on one page, on one line l«»r any receiving set. 

P. R. MALLORY & CO., Inc. 

INDIANAPOLIS INDIANA 
CABLE ADDRESS —PELMALLO * REPLACEMENT * 

VOLUME CONTROLS 
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PARTS OF 
ACOUSTICAL LABYRINTH 

111 |*) SPECfAL ACOU5TJCAC MATERIAL ABSORBS UNWANTED SOUND WAVES FROM BACK OF SPEAKER. NATURAL TONE 
(B) ARROWS INDICATE PATH OF AIR COLUMN WHJCH IS TUNED TO INCREASE BASS RESPONSE. 

FROM FRONT OF SPEAKER 

(C) EXIT FOR LOWEST BASS NOTES. 
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New Models with the Famous Labyrinth 

New Ideas in Cabinet Styling 

New Exclusive Selling Features 

Never be Co re liavv there been radios with such lure to the 
buying [.mbiir as in the eomin<r line of Stromberfr-Carlsons, 

The Labyrinth—most important contribution to tone in 
radio history will be presented in sets of appealing beauty. 

Advanced features of enirineerinir design whicb out-range C? P H P 
anvthing heretofore known in (irovidihg radio enjoyment, 
will give an ease of selling to delight every dealer s heart. 

Prices will be aggressively eompelilive. Everything in the 
new presentation combines to insure again that There is 
Nothing Finer Tlmn a Slromberg-Carlson." 

Some desirable territories are still open. W rite our Sales Department. 

STROMl5KKC-(:AKLSON TELEPHOM-: MFG. CO., ROCHESTER, N. Y. 

LABYHINTH RADIO 
I he long, winding passageway <»l the Aemislk-al Lain rinth, 
an e.velusi\e Slroniberg-Carldon feature, lakes the place of 
the usual box-like eavitv in the eabinet which i.-n the source 
of the exaggiTaled hooin in low tones. It gives yon deeper 
bass notes, with a new lidclii> ami increases the voluinc 
Capacity and accuracy of the Lund -speaker. 
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RCA RADIOTRONS 
THE CHOICE OF MILLIONS 

OF SET OWNERS 

Babio ilclus 

RCA Manufacturing Company, Inc. • Camden, New Jersey 
A Service of the Radio Corporation of America 

RCA "CHECK-UP" 
THE CHOICE OF THOU- 
SANDS OF SERVICE MEN 

To the consumer, RCA Ratiiotrons mean high quality...To the radio man, RCA Radiolrom mean easier selling, higher profits 

BUILD NEW SALES 

AND GET PAID 

FOR DOING IT! 

"Service Men's Meeting 
of tlic Air" Unique 

"Check-Up" Salesman! 

RCA and its distributors are 
sponsoring a newradio program 
on 51 station s from coast to coast 
which is helping you sell the 
Check-Up idea in a unique way. 

At the beginning of each 
program, a frequency run is 
broadcast. It serves to make 
the listener sit up and take 
notice. Then, when the con- 
sumer is wondering why his 
set does not receive the signal, 
theannouncerwill say: "Ifyour 
tonal range is quite limited—or 
i f your reception is generally not 
as good as you would like, call 
your local radio service engi- 
neer for a Check-L'p. These men 
are all radio experts and they 
will locate the source of yout- 
set's trouble with this Check- 
Up service, which includes 10 
testing, cleaning and adjusting 
steps, all for only $1.50." 

Aiito Radio Check-Up 
Opens New Field for Sales 
of Service,Tubes and Parts 
.1,412,000 auto radios were sold 
last year. This year it is es- 
timated there will be 1, "50,000 
more sold. Car dealers aren't 
prepared to service them, Ytm 
are ! These radios need atten- 
tion more often than home sets 
— and the RCA Auto Radio 
Check-Up Flan gives you a 
great opportunity to cash-in 
on extra business. 

Radiotron Ads Tie-in with Your 

Window to Help Yon SellfrCheck-Up' 

RCA Radiotron, the only tube 
manufacturer doing any na- 
tional consumer advertising, 
crashes through this month 
with full-column advertising 
in Saturday Evening Post and 
Collier's. These advertisements 
sell the Check-Up idea by using 
a powerful new theme -1 'Tired 
Tubes"—which is tied in with 
national events that are news! 
A sample of one of these vividly 

ii' 
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TIE-INS FOR 

YOUR STORE 

Not only is RCA doing a tre- 
mendous advertising job, but 
is further helping you cash-in 
on the Oheek-Up by supplying 
you with colorful window 
streamers, which tie-in with 
the timely advertising! The 
first of these streamers based 
on the Coronation, is scheduled 
to be mailed to subscribers to 
the 1937 RCA Display Service, 
May 1st- They will be sent for 
display at the same time maga- 
zines are running advertise- 
ments which will feature a 
similar event. In this way both 
the advertising and displays 
will be doubly effective 1 

GET THIS YEAR-ROUND 

DISPLAY SERVICE! 
The streamer at left and ad at 
rigrht will help you tie-up with 

the Coronation 

aiive, newsyadsisshownabove. 
Others will follow every other 
week based on the big cham- 
pionship fight this Summer, the 
World Series, the thrilling foot-' 
bali games and other important 
events throughout the year. 

THERE'S MONEY FOR YOU 
IN THESE FIGURES 

The figures shown here are 
glowing evidence that radio 
set ownership furnishes the 
key to increased service and 
appliance equipment sales - 
sales you can make I 

7 out of every 10 homes have 
a radio set. 

BUT 
8 out of every 10 radio homes 

have only one radio. 
In7outof every 10 radio homes 

the radio is over 5 years old. 
7 out of every 10 radio homes 

have never had the radio in- 
spected or repaired. 

in 3 out of every 10 radio 
homes there are other inopera- 
tive electrical appliances. 

AND 
6 out of every 10 homes have 

no electric refrigerator. 
5 out of every 10 homes have 

no washing machine. 

Shown here is the second of 
the RCA window displays in the 
1937 Display Service. This one 
is going out to subscribers now. 
It can be used very effectively 
either by itself or as a back- 
ground tor the advertising tie- 
in streamers mentioned in the 
preeoding article. This particu- 
lar display provides you with a 
blackboard, chalk and eraser, 
so you can write in your o\vn 
message. 

Your RCA Tube distributor 
will be glad to give you further 
details. See him today. 

RCA Radiotron Spring 

"Check-Up" Plan 
a Proved Way to Profits 

58 out of every 100 radios in your 
neighborhood need, service, re- 
pairs, new tubes! This fact, plus 
the many other startling, yet 
bona-flde, figures revealed in 
columns 1 and 2 (lower left) tell 
you vlnj the RCA Spring Check- 
Up Plan is successful. 

With the Check-Up you can get 
into the homes whose radios need 
service. People will realDe the 
worth of a radio check-up, be- 
cause theyr know the benefits of 
other check-ups — auto, health 
and dental. And, in your role of 
' 'Radio Doctor'' you can get the 
chance to sell More than tubes. 
For, as the figures show, nearly 
all the homes need electrical ap- 
pliances, new radios. Hence, you 
can make valuable sales contacts, 
find new prospects, while per- 
forming a service for which you 
are paid 1 

New RCA /'index 

Tells Position 

of Tube Prongs 

How many times have you la- 
boriously checked tube charts 
and service notes to find which 
tube pin is plate, which is grid, 
etc.? And even after yon found 
them you still were not sure 
you were right! 

Well, here's the answer to 
all of these and many other 
questions — the RCA Pindex. 
In operation this clever device 
is simplicity itself. Pick out 
the type number of the tube, 
pull the slide until that num- 
ber appears in the opening 
beside the indicated "socket" 
and the pin positions are 
graphically shown. No tables, 
no numbers to remember, no 
complicated figuring. 

Pindex is small (3" x (S'f"), 
fiat, fits neatly into your 
pocket. It is made of heavy 
celluloid for long wear. Ask 
your RCA Tube distributor 
how to get yours. 
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