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You Gan Earn as Much as 
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RCA Tubes 
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FOR C&nipenAiidi-&rL on.paAts ^ 

sUeJed &f fcOl ficulh JuJfeS o-rv 

A&cixJilnq ftuf/tesc AdjfaA. {rtax/nLt 

The RCA Radiotron Division believes its Agents should be compensated in 
proportion to sales produced. Thus, the compensation schedule is composed of 
brackets, or "steps", corresponding to yearly sales. The total equivalent com- 
pensation runs as high as 48.7 per cent. 

With short steps, any Agent can easily boost his compensation to the next 
higher classification. And he does not have to wait until his Agency Agreement 
Is renewed to earn the higher compensation. It fokes effect os soon as his RCA 
Tube sales reach the higher figure. 

And—get this—not only does he qualify for this compensation on future satesf 
but he is compensated for prior soles on the same basis. He receives a check or 
credit covering additional compensation for past sales... be makes additional 
money on tubes he has already sold. 
Ask your Wholesale Agent how many dollars worth of RCA Tubes you have sold 
since the beginning of your Agency Agreement. With this figure and table 
shown you can determine how many RCA Tubes you have to sell to reach the 
next higher brocket; also the back compensation ond the total additional 
cornpensalion you receive. 

RCA RADIO TUBES 

RCA Radiotron Division of the RCA Manufacturing Co., Inc. 

CAMDEN NEW JERSEY 

IMPORTANT 

The brocket yoo hove reached by 
the expiration of your first year's 
Agency Agreement determines your 
rate of compen&otion on all sates 
during the second year's Agreement, 
regardless of how many tubes you 
sell the second year. Think it over. 

lift 

Compensation Schedule 

ShU'p Volume 
Ilollnra 4/rectil for I'R&t Salen 

Tolu" A ilri't11 DctlaiK 
Under  $250 35—5     

(Aver, sale of less 
than $20 mo.) 

On reaching . $250 37 —S $4.75   
(Average sal© of 

$20 month) 
On reaching . . . $450 39-5 $6.55 $12.35 

(Average eal© of 
$37.50 month) 

On reaching . . » $650 41-5 $12,35 $19.95 
(Average sale of 

$55 month) 
On reaching . . , $900 43—5 $17.10 $31.35 

(Average sale of 
$75 a month) 

On reaching . $1250 45 — 5 $23,7$ $50.35 
(Average sale of 

$105 month) 
On reaching , $2250 46 — 5 $21.36 $116.36 

(Average sale of 
$187 month) 

*Na loss from oiice changes, no obsolescence, no invejr- ment, ond assured profir ore gereroil, agreed ro be worth 3 to 3.5 per cent ond should be added to these percentages. 
^Includes dollars earned 01 result of going to higher basis. 
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The new Arvin ear radio 

program meets every 

desire of sales and 

^profit-mintled79 dealers 

TlaiN Floor Dcmon- 
Kfrotiaaia lliKplsty is 
Iml one of the many 
feafiires In the New 
Arvin Car Itadio 
Sales llnlldiiiif 
l*ro^ram this year. 

SALB BHILDEIl 

Tim merchandising program built around the 
neiv 1935 Arvin Car Radio line is designed to give 
you full support— the practical, effective selling 
help that builds sales volume and profits. In every 
ivav, it lies up at point of sale with the most 
powerful consumer ailverlising campaign in the 
history of ear radio. 

Full color pages in The Saturday Evening Post, 
with poster size reproductions for you to display, 
in addition to a complete kit of selling helps , . . 
hcauliful window streamers, big window and wall 
posters, colorful counter cards, in fact everything. 

The elaborately oil-painted door display stand 
demonstrates any one of the three new Arvin 
models. It's a selling help that attracts everyone 
and arouses interest that leads to profitable sales. 

The merit and appeal of the new Arvin Car 
Radios—the many new features that make it a 
pleasure to sell, Install and service them—and 
Arvin merchandising—will make this a really 
profitable car radio year for Arvin dealers. 

Every progressive dealer should cash in on the 
Arvin sales building program. See your jobber 
salesman or write for full information. 

Nohlitt-Spaiiks Industriks, Inc., Columbus, Ind. 
Also Makers of Arvin Hot Water Car Heaters 
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FULL VIEW DIAL fat; rtllf ft OJiS-ffr 

fi /f OMt OF 

MEW MODELS 

Utdy irnl ^ 

T Of SIGHT 
itt "veo*-* ,yi yout 

NATIONALLy 
•:^r. 

rvi tfie 
FINEST 

RECEPTION 

FAMOUS 

ARVIN I is 
IN 

All MAKES 
Of CAMS 

Car Radio you 
um 

LOST! ONtT (v F .*v 
CHTIAWIH -0 OW* EVEN MOKr, than youh radio AT HOME . 

WBw 

FREE uith an order for 2 or more 

Arvins on Arvin Merchandising Deal No. 2 
This attractive demonstrator is made of heavy reinforced fibre board — 
stands 54 itxehes High hy 30 inches wide and is elaborately oil-painted 
in four c-olors and varnished. Everyone who comes in your place will 
•top, look and listen when the demonstrator is working. It has a com- 
iwrtment for storage buttery—front and rear platforms for mounting 
single or double unit Arvin—with holes drilled for a quick and easy 
set up. Get one at once. Your local jobber knows all about It as the 
Arvin Car Itudio Merchandising Heal >0. 2. 
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Zbmtii Model Console 945 lists at 
$3.9.95. 5-t.utio, Triple Filtering, Air- 
plant Dial and Split-second Tuning. 

New 1935 Line 

Features 

A wider price range — 
359.95 to 3250.00 

New cabinet designs 

Improved reception 

Split-second Tuning added 
to all models 

WINS IN "BUND SPOT" 

TEST! 
In a nation-wide "blind spot" test Zenith Triple 
Filtering sets out-performed all others—in localities 
where some competitors couldn't pull in a station! 

TRIPLE FILTERING 

ON ALL MODELS 
So successful was Triple Filtering designed to sift 
out noise that this feature lias been adopted on alt 
AW Models—-for clear, brilliant, noiseless foreign 
reecption 1 

SPLIT-SECOND TUNING 

AIDS LOGGING 
On the Zenith Airplane Dial Split-second Tiniing is 
an extra baud . . . like the minnte band on a cloek. 
It prrrnits vou to log and accurately relocate foreign 
stations. 

DIMENSIONAL TONE 
Accomplished by installation of one large dynamic 
speaker ami one dynainic high frequency speaker to 
insure reproduction of the entire musical scale, 
retain rich, full character of broadcasts! 

STRATOSPHERE 
A great new iristrument with 2-> lubes and three 
concert speakers a truly world-wide iiislriirncnt of 
great beauty and amazing performance. Ask your 
dislrihutor for u copy of "A SUPKFME AClliEVF- 
MF.NT"—illustrated brochure. 

Zenith Model Console 990 lists at 
$250.00, 12-tuhe, Triple Filtering, 
Airplane Dial and Split-second Timing 
with Sliadoworaph —(fitncnsionul lAfttc. 

r XENITH has taken a chassis already noted for amazing per- 

formance . . . added improvements for even better reception 

. . . put all this in brand new cabinets and created new models 

to widen your "profit band"! 

Everything is ready for your display floor; from the handsome 

little Model 945 to the splendid Stratosphere with its 25 tubes! 

Your profits begin when you write or wire for complete fran- 

chise information. Do it today! 

Pf<- 

TRADE MAR Aft EG. -RADIO 

ZENITH RADIO CORPORATION, .'{620 Iron Street, Chicago, HI. 

EXPORT DIVISION — CABLE ADDRESS: ZENITHRAD — ALL CODES 

"MUSIC AT THE WHEEL" —The new Zenith Auto K vino model 666, 6-lithe. 
Six inch speaker. Fists at $49.95. Prices stightly higher nest uf Hockies. Subject to change tri/himt notice 
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iNo. 60-M Treasure Console 
Wain ill finish cabi- 
net. Price:, Fast of - 
Itpefcfes, $115.00 ] fcf f I 

No. 60-11 Treasure 5; j M , 
Highboy (at left). 
Sliding doors. Wal- I 'g- V-' 
nut finish, Price, 
Plant of Rockies, HFW- ^ ^ ■'l! 
$135.06 

No. 60-T TrrH.snrc Chest 
(above). Finished in two 
tones of Walnut. Price, 
Fast of Rockies, $75.00 

No. 60-PR (at left) 
Radio and Auto- 
malic IMionograph. 
W a I it n I finish. 
Price- Fast of 
Rockies, $245.60 

No. 60-LL (at ripln) 
TTreasnre Console. 
Finished in vertical- 
ly grained Walnut. 
Price, Fast of 
Rockies $99.56 
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SHORT WAVE - STANDARD WAVE 

Sl%t ip Seh ieA ! 

That makes five! Here they are on this page. A 
rounded line of Stromherg-Carlson short wave- 
hroadcast radios that arc making history. What- 
ever style, whatever price — there's a brilliantly 
performing model to suit your prospect. 

You know the features of the Sixty Series—great 
power, high sensitivity, world-wide range'—both 
domestic and short wave programs received and 
reproduced with Stromberg-Carlson's NATURAL 
TONE. 

The New No. 60-M meets all competition in its 
price class. It is handsome, as the picture hints, 
decorated with 45 degree, Y-matched figured 
oriental wood on pilasters. Its performance 
proves anew the world-famed phrase, "There is 
nothing finer than a Stromberg-Carlson". 

Strom berg-Carlsons range in price from 
$69.50 to $985 (Kast of Rockies). 

Kromber 

i 
STROM BERG-CA RLSON TELEPHONE MFG. CO. 

KOCH ESTER, NEW YORK 

tlson 
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TUB€ CUSTOMER 

A GOOI) 

REfRICERATOR 

PROSPECT ? 

No! Not if you've sold him "just-as-good" tubes — for you've 
lost his good-will. Nor is he a prospect for sets, appliances, serv- 
ice, etc.—and you've lost these juicy profits. On that you agree. 

Your present customers are your best prospects. And on 
that you agree. 

Play safe with every customer and sell him Arcturus and you 
sell him confidence in your store and in your other merchan- 
dise. Arcturus, accepted as the quality standard of the industry, 
is endorsed by the most critical jury in the country—set man- 
ufacturers, engineers, and service technicians, 

Arcturus pioneered 6 out of the 7 fundamental develop- 
ments in a. c. tubes, innovations which the industry adopted. 
Arcturus' long-life records still stand unequalled. Make sure 
of repeat business on tubes, refrigerators, sets, service, acces- 
sories—sell the tube used by millions of set-owners and many 
manufacturers in the U.S. and 78 foreign countries. A tube 
that has accomplished so much won't play you false. On that 
you agree. Arcturus Radio Tube Company, Newark, N. J. 

ARCTy m % 

RADIO TUBES 
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Every Form of DEALER HELPS in Arcturus' big 

Portfolio..SEND COUPON 
Please check your favorite sales aids below. Send 
list with coupon today. Our jobber will show 
you this big portfolio. 

□ Tube Stickers 
Book Matches 

G Post Cards 
□ Ad Reprints 
LI Cuts and Macs 
□ Electric Sign 
□ Decakomania 
D Service Policy 

. Window Streamers. 
Li Window Display Sets 
□ Characteristic Chart 
O Portable Tube Tester 
□ Counter Tube Tester 
□ "Dayrad" Oscillator 

"Dayrad " Set Tester 
□ "Supreme" Analyzer 

f 

Arcturus Radio Tube Co. 
Newark N. J. 

I want to look over your big portfolio ol dealers' 
sales and service helps, (Dept. 255) 

ATame- 

Slreet- 

□ Price Card 
□ Stationery 
□ Log & Price List 
□ Display Cartons and Tubes 
□ Rider's Manuals (incl. Vol. 5) 
□ "Supreme" Tube Tester (Neon lamp) 

City, SUilt- 

Jobher's Name— 

Jobber's Address, City— 


