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Now Under Personal Direction of Warren B. Pinney 

T'S Summer Time in Palm Springs, now! Winter has been left behind. You are in 

the heart of the fascinating, mysterious, sun -drenched desert. Only three and one - 

half pleasant hours from Los Angeles by motor (little more than an hour by air - 

plane)-a thorough change of scene. You discover a new reason for living! . . . And 

the El Mirador Hotel . . . There's a wondrous thrill on first awakening after a quiet, 

restful night in a cheerful El Mirador guest room. Friendly sunlight greets you warmly 

as you step onto your private porch, starting a full day of pleasure. Golf on an inter- 

esting new course. SWIMMING IN A WARM PLUNGE UNDER A SUN THAT TANS. 

Tennis on championship courts. Open -air gymnasium. A canter in the sweet -scented 

evening beneath a moonlit, starry sky, followed on Saturdays by a delightful informal 

dinner dance . . . There is everything . . . or nothing . . . to do. You can play if 

you want or rest if you need to. Cuisine and service that is now so perfect that 

there is no need for emphasis. Plan at once to come to Palm Springs and the in- 

comparable El Mirador. Rates for two, from $18.00 and up a day . . . American 

plan . . . Write, wire or phone for reservations. 

mirador hotel 
a bit of egypt with an alpine background 
a t p a l m s p r i n g s c a l i f o r n i a 



IS EVERYTHING 
THAT'S NEW IN R 

BEFORE BUYING YOUR RADIO 
Check Every One of These N<.. Features 

,aPEc 
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Does It Have? 
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10 -TUBE SUPER -HETERODYNE 

AUTOMATIC VOLUME CONTROL 
Absolutely controls volume on both 

High and Low Frequencies. 

FULL -RANGE MU TUBES 
Overcomes Cross -talk - Reduces Modulation. 

, r 
PENTODE TUBES 

Two in Push Pull-Not jest One Tube. 10.7 

METER TUNING 
Assists Visibly the Audible Tuning 

to Correct Resonance. 

HIGH AND LOW POWER SWITCH 
Low for Local - High for Distance. 

TONE BLENDER 
Giving Wide Variance of Tone Control 

ILLUMINATED DIAL 
Full Vision with Eilocycie Markings and 

Equal Scale Divisions. 

FOUR TUNED CIRCUITS 

ELECTRO- DYNAMIC SPEAKER 
Oversize - Maximum Taos and Volume 

Without Distortion. 

BEAUTIFUL CABINET 
With th Perfect -Fitting Doors. 

Front of Matched Burl Walnut and Laccwood. 

TUBE EQUIPMENT 
Three 235 Four Z27 Two 247 One 280 

' / r 
U. S. APEX HAS ALL THESE 

FEATURES V 

The NEW 

U. S. APEX 
10 TUBE 

SUPER-HETERODYNE 

PRODUCT or 
u. e. RADIO 

LAD TEEVISION 
CORPORATION 

THE RADIO SUPREME 
BE SURE YOUR RADIO 
HAS THESE FEATURES 

Distributed by 

Only 5 0 
WITH TUBB 

Yale Radio Electric Co. 
1111 WALL ST. LOS ANGELES 



L 

A Chip off the 

OLD 
BLOCK 
THERE'S A FAMILY FEELING 

BETWEEN THESE SET -TESTED 

TUBES AND YOUR RADIO 

T 
UBES are no longer an incidental purchase -they are as important 

as your radio itself! If they are right for the particular model you 

own, you get real performance. If they are wrong, the best circuit in 

the world will not help. 

With Sylvania tubes you know you are getting the most out of your 

radio. Sylvania tubes have been tested for a set exactly like yours - 
played and approved under actual working conditions. 

Take advantage of this new service at once. Usually only a single 

new tube is needed to make your set sound like new! You can buy 

Sylvania tubes -and have your old tubes tested free -wherever you see 

the Authorized Sylvania Dealer sign. Hygrade Sylvania Corporation, 

. Sylvania Division, Emporium, Pa. 

Sylvania Pacific, Limited 

THE SET -TESTED TUBE 
Licensed Under RCA Patents 

Western Headquarters 3440 South Hill Stre 
Los Angeles 

et 
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The Log is printed in 
three brilliant colors 
and black. A photo 
such as this cannot do 

it justice. 
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RADIO 
HANDI-LOG 
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l'hoto shown is one -half 
actual size. Log is 101/2 
inches in diameter or 
about the size of a 

phonograph record. 

.- 

Selling on Newstands 
and in Radio Stores at 
25e each. If your 
dealer cannot supply 
you, send 25c to ad- 
dress below. Log will 
be sent to you by re- 
turn mail post -paid. 
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This New Radio Log 
tells you INSTANTLY 

THE STATION'S 
STREET ADDRESS 
CITY AND STATE 
CHANNEL 
PHONE NUMBER 
METERS 
POWER 
OWNER 

and how to find any station on your radio 
Dial the flashing arrow to the station you want (see 

KG0 above) . Instantly the radio Handi -Log tells you 
everything you want to know about the station. Quick, 
simple. No pages to turn. A child can understand it. 

Log in the "easy -to -get" stations that you receive 
on your radio. Then you can easily and quickly tell 
where to find any distant station regardless of what 
make of radio you have or how your dial is marked. 
You can find many more distant stations on your 
radio when you know where to look for them. Spin 
the dial the Radio Log will tell you. Also gives all 
television and super short wave stations in addition 
to broadcast stations in the U. S., Mexico, Canada, 
Australia. and Japan. 

Make Money for Yourself 
Everyone that sees the Radio Ilandi -Log wants one. 

All your friends will want one. Turn your spare time 
into cash pleasantly and profitably. Become the 
agent for the handi -Log in your neighborhood or ter- 
ritory. Write at once for detailed information. Don't 
delay. The Handi -Log is selling fast now, during the 
winter "distance getting season." 

Send 25c for Sample and Our Special Agency 
Offer to You. 

BYAM PUBLISHING COMPANY 
1220 Maple Ave. Los Angeles, Calif. 
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THIS year marks RADIO DOINGS' tenth anni- 
versary. 

Since 1922, when radio was in swaddling 
clothes, RADIO DOINGS has been the leading 
radio fan publication in the West. The first issue 
was published cooperatively by a handful of pio- 
neer broadcasters as a service and a guide to local 
listeners in Los Angeles. 

Within a few months the demand was so great 
for the new magazine that "Out -of- Town" stations 
and programs were included in its pages. It be- 
came the radio authority of the Pacific Coast as a 
long and program directory, issued weekly. 

About a year ago, its first great change was 
brought about. Instead of a program directory 
and semi -trade, semi -fan publication, RADIO DO- 
INGS became the "Movie Magazine of the Air." 
Public demand had created a need for a magazine 
for the artist and the program, just as years ago, 
the same public demanded magazines that brought 
them stories and pictures of their moving picture 
favorites. 

In 1932, ten eventful years after its establish- 
ment, the publishers celebrate the success of the 
new achievement. For the first time, radio has a 
western fan magazine that is worthy of the title 
"Movie Magazine of the Air," that is a worthy 
companion of broadcasting itself. 

A Prophecy 

AYOUNG and interesting continuity writer 
drifted into the office the other clay. As we 

grew better and better acquainted, he began to 
loosen up and tell of his ambitions -his hopes 
and dreams -his plans for radio programs that 
would make broadcasting a great art, something 
fine, and worthwhile. 

"But they laugh at me!" he sadly explained. 
"When I suggest something comparable to the 
classics of literature -something that Hawthorne, 

RADIO DOINGS 

Dickens or Poe might have written, liad there 
been radio then -they say I'm too idealistic!" 

Too idealistic! Radio laughs at ideals. Stations 
spurn the classics. Ideas that sent old masters 
soaring into immortality are "too idealistic" for 
radio. 

We wonder if they are right. Perhaps they 
know their business, these radio "big shots" - 
maybe, with their finger on the public pulse, they 
feel that the public doesn't want it. If that is true, 
where is the idealism that sends millions of people 
to book stores to make the Bible the "best seller ?" 
Where is the idealism that still induces millions 
of people to prefer the classics of literature to the 
trash of modern realists? 

If radio is ever to become a true art, it must 
take its place beside the other arts in equality. 
The medium that is some day to educate the world 
can't do it on Rudy Vallee and Eddie Cantor alone. 

This young continuity writer bad ideas to back 
up his ideals. IIe sketched outlines of radio pro- 
grams that were inspiring-and brimming with 
thrills, adventure and romance as well. Real art. 

Too idealistic! Someday that young writer will 
be beard from. 

Blaming The Announcer 

WHENEVER broadcasting's flaws and good 
points are debated, advertising usually re- 

ceives a preponderous majority of brickbats. 
A large eastern sponsor recently conducted a 

series of programs in which, as a feature, a ques- 
tionnaire was submitted to its listeners. The ques- 
tions asked were intended to sound out the public 
on its likes and dislikes. 

Strangely enough, to the question, "What one 
thing do you think would improve radio broad- 
casting most ?" a surprisingly small proportion of 
the answers submitted criticised advertising on 
sponsored programs. 

Page Se. en 



Mo,t of the criticism was aimed at the an- 
nouncer. Many felt he should "be more human." 
Others complained that "announcers try to be too 
highbrow," while many thought they "yelled too 
loud." Everything from static, burned out tubes, 
and the late stock market disaster, was laid at the 
door of the poor announcer. 

The one thing about advertising that was strong- 
ly objected too, however, was its injection be- 
tween numbers on a program. Advertising before 
and after the program escaped unscathed, unless. 
as tnany declared, it was "too long." 

Snap Into It, Bill Jones! 
THERE are announcers and announcers. Some 

good -some not so good. Some highly paid 
and others obviously not so highly paid, for very 
logical reasons. 

But have you ever noticed, in many cases, the 
complete let -down when some local announcer 
chimes in with his "and this is station XXX," just 
after a chain announcer has finished speaking? 
Each, usually, has a mellow, well -modulated voice. 
Both sound quite similar in many respects. 

And yet there is a keyed -up -ness, an enthusiastic 
ring in the first announcer's voice that is totally 
different from the monotonous, duty -bound drone 
of the second. 

Announcer's are picked for their vocal qualities. 
Most of our present announcers have good voices. 
But not many have the ability to put "that some- 
thing" into their voices that makes for the differ- 
ence between a Graham McNamee and a Bill Jones, 
of some little 10- watter in Corn Center. 

A master of ceremonies at a theater stage pre- 
sentation doesn't come out before the footlights 
and drone, "Ladies and gentlemen, the next thing 
on the program is a toe -dance." Whether he feels 
it or not, his job is to "put the show over," and 
not leave any doubts with the audience as to 
whether they had a good time or not. 

Snap into it, Bill Jones! 

Doubles For Amos 'n' Andy? 
THERE'S a rumor going 'round that Amos 'n' 

Andy are training someone to act as an under- 
study for one or the other when he decides to take 
a vacation. 

This comedy act, now grown world- famous, is 
one of the oldest regular acts on the air. Night 
after night, Freeman Gosden and Charlie Correll 
have been Johnny -on- the -spot in person, with no 
chance for a "lay -off" or vacation. If ever two 
public characters have been faithful to their audi- 
ence, it is this pair of comedians. 

While up to the present there has never been 
another person in the Amos 'n' Andy act, as far 
as we know, if they want to get someone else to 
help out once in awhile, it's all right with us. And 
when one of them does go away for a little while, 
providing we are able to tell the difference -he 
will probably be appreciated all the more when he 
returns. 

Whoever the understudy is, if the rumor is to 
he believed, he is a lucky man -and at the same 
time, has a great responsibility. It won't be easy 
for anyone to step into tither of these great com- 
edian's shoes successfully. 
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Sidelights On Radio Advertising Told 
SOME interesting sidelights on the newspaper - 

radio advertising question were outlined by 
Lew Allen Weiss, general mangaer of the Don Lee 
station, KHJ, in an address before the Advertising 
Club recently. 

"Newspapers," stated Mr. Weiss, "run 70 per 
cent advertising, and 30 per cent reading matter - 
some of which is publicity. Newspapers increase 
or decrease their size according to the amount of 
advertising they sell. Radio, on the other hand, 
has on the average of 96 per cent entertainment 
and but four per cent advertising. The average 
radio station broadcasts 18 hours a day, and the 
length of this period is not affected by the amount 
of advertising time sold." 

Regarding the sponsors themselves, Mr. Weiss 
declared that many of them, regardless of their 
ignorance of radio, have their own ideas about 
what they want and how they want it. Although he 
insists on high standards, he frequently -his 
daughter has had a few vocal lessons ... and after 
all, it is nice to have one's company talked about 
over the air! 

"If one gives the radio listener what he wants 
in the way of entertainment," he concluded, "he 
will listen to the commercial announcements, pro- 
viding they are of the same advertising quality as 
the entertainment. And after all -many of the 
people `out there' forget that radio is free." 

American Inventiveness 
MORTON DOWNEY, back in New York after a 

visit in Hollywood, tells a good one on a 
movie preview that could well apply to some radio 
programs. The picture in question was based on 
a play that in turn was taken from a classical work 
written more than 60 years ago. As is the case 
with most pictures, the original story underwent 
considerable change before assuming its screen 
form. 

As the picture was unwinding, Morton relates, 
several of the producer's "yes- men," swept away 
with the colossal epic, cried, "Author! Author!" 

And, the Columbia tenor concludes, "the first 
three rows stood up and bowed!" 

Sight Unseen 
THERE'S a new popular song- probably you've 
heard it- called "Crosby, Columbo, and Val- 

lee." The adventures of this trio of dashing min- 
strels, their effect on romantically inclined femin- 
ity, are amusingly told in the lyrics. 

Who would have dreamed, a few years ago, that 
a mere voice, transmitted electrically and mechan- 
ically across the continent, would make hearts 
flutter and maidens sigh, with not so much as a 
glimpse of the man behind the voice. Regardless 
of the countless photographs of these three vaga- 
bond lovers published, many of their most ardent 
admirers haven't the slightest conception of their 
heroes' appearance. 

When an unseen youth can stand before a little 
black mike thousands of miles away, and convey 
romance and glamour to womankind by the inflec- 
tions of his voice, that, in our humble opinion, is 
Personality -with a capital "P "! 
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