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tw-o -piece suit 

Tricky two -tone snit, gay as a carnival, fan to 

Wear: Unusual jacket. with zig -zag 

contrasting halt- front. Flirtations little peplum in 

the hack. Contrasting cuffs with large, expensive 

buttons, eaciiwvith at perky how in the center. New, 

Loll -eat, longer skirt, with zipper closing. Superbly made 

of silky, swishing rayon faille. In enchanting 

color combhmtionst 

Bed, with Grey jacket contrast: 

Navy with Pink; Brown will. Aqua; 

Black with Coral; Black with Aqua. 

Sizes: 6 -1 l -l3 -l5 -17 and 

10- 12- f- i- 16 -1e. 

ONLY 

$798 
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...stay with WMCA 
for broadcasts of all games direct from 

the field - home and away - by the 

Hear these 

ace sportscasters 

FRANKIE FRISCH 

MAURY FARRELL 

Shortstop Buddy Ken 

stops a hard one 

...stay with WMCA 
for the best music on record - all day, 
every day - spun by radio's top stars 

figiA l Ted Steele Tommy Dorsey 570 first on New York's dial 

Duke Ellington Wain 8 André Baruch 



A New Musical Masterpiece for Children 

BY: SERGE PROKOFIEFF, COMPOSER OF "PETER AND THE WOLF" 
Recorded for the jsrst tame in America, exclusively by the Young People's Record Club. 

POE OUR MOLD W. lewnhe..s., 
In the WINO PEOPLE'S RECORD CLUB 

We are proud to offer, as an exclusive 
Young People's Record Club recording, 
a new masterpiece for children by one of 
the world's greatest living composers- ) -^ Serge Prokofieff, composer of "Peter and 
the Wolf." Adults and children alike 

will find new pleasure in this lovely musical work based on the 
famous tale by Hans Christian Andersen. Beautifully sung, and 
recorded by a symphony orchestra at Carnegie Hall on two 10" 
unbreakable records, "The Ugly Duckling" is available to 
parents of children 2 -co-6 and 7-to-11-ABSOLUTELY FREE 
with membership in the Young People's Record Club. FaK Fl 
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Intelligent parents know that good music is the she right musical guidance. Thousands of par- 
one gift that grows with a child, and lasts ents have found it - hundreds of schools and 
throughout a lifetime. Long after the toys of educators have endorsed it - scores of music 
chii,hood are broken or gathering dust, the critics have acclaimed ie All over the U.S.A. 
indestructible gift of musical understanding re- there is heartwarming agreement with the vet 
mains-richer and more warding throughout diet of the New York Times - "The Bess in 
the years. Today the Young People's Record Children's Music" 
Club offers a solution to the problem of giving 

on ole'$ ecóU'á, eta 
UNBREAKABLE RECORDS MAILED MONTHLY TO MEMBERS AGE 3-6, 7 -11 

EVERY month the Young People's 
Record Club's distinguished 
Board of musicians and educators 
selects two musiml subjects - 

one for children in the two-to.six age 
group, and one for sevemm- elevens. 
Before recording, each selection is pre- 
tested in classrooms and nursery schools 
to make sure the children like and re- 
spond m it. Every record MUST make 
your child want to sing. play dance- 
and listen with happy fascination. Every 
record muss have musical value, must 
help your child develop healthy play ac- 
tivities, and m 

u 
t guide him 

higher levels of music appreciation e and 
ay ec s, Rorded on unbreakable 

"Permadisc" plastic, records are 
mailed monthly in colorful jackets, il- 
lustrated by outstanding children's 
artists. The reverse of the jackets pro- 
vide complete lyric and stories, and a 

full explanation to you of the benefits 
which our Board believes your child 
will receive from the olecion, 

YOUNG PEOPLE'S RECORD 
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qT KIND OF MUSK DO WE SOW" 
Serge Prukofieff's new massetpiece, 
"The Ugly Duckling" represents Ms, 
one part of a broad musical and eJ 

s on 1 program. From the y fir 

lsuf 
rhythm and play activitYi 

child is gradually introduced 
l 
o 

nmingful r a, ss gs, orchestra and in- 
strumental Folk lore, music 
of outstanding American composers, 
and the musical heritage of other lands 
provide an ever-expanding series of 
delightful musical experiences. 
Every Young People's Record Club 
Ieninn is created on the child's own li- 

gle I. They ea Sim- 
onise "over 

must entertain 
It 

respond m in any way. Club members 
these wonderful records a 

Iowa: than that of most ordinary 
unbreakable records. 

Please Accept - 
Absolutely 

oak 
Your vchild - FEE 

Thme ail price of Ugly Duck- 
ling'. is 52.98 plus tax. If you mail the 

CLUB, INC., Dept. RR -6 -40 W. 

coupon at once, your child wì1 receive 
she two-record album of Serg Prukofieff's 

great new work for children ab- 
solutely free, and the Club sel mina of 
the month for your child's ag group. 
In addition, you will periodi ally re- 

avive the (Job's handsome azine 
"Record Time" without additional cuss. 
Unless you are completely delighted 
with Ais unique and approved method 
of developing your child's musical 

l 

J 
amu 

afro 
child's 

mtier.hip :Whir 
ee 

n ys 
seising "The Ugly Duckling' and the 
bras month's selectivo. Full member- 
ship price will promptly refunded, 
and The Lily 

y 
Duckling ' is Your 

child's keep, absolutely free. You 
need 

to 
return the selection 

your 
of he 

wmonth. 
If vm neoc cancel, rare ehüd 

ill a additional records, 
one eauh, except in July and 
August, At your request a got card in 

will be included with the 
m d. For the best in children's 
music-send nd the coupon now! 

46t1. Street, New York 19, 

New Toh [O, N eyrRB.6-a0 w.taerh New To* 

clrrnee ireM ................................_........................... 

MUCK OF DOSE TWO 
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letters TO THE EDITOR 

Radio Is Here! 
To Tog Enema A ent article 
in your publication states that 
"Television is Here." Well, I went 
out and bought a television set 
(cost me $485), and a battle with 
my landlord. All I can say is l'm 
thankful that I ran go back to my 
radio and listen to Fred Allen or 
even Jack Eigen. 

Mrs. Louella Stark 
- Brooklyn. New York 

The Mystery of RADIO BEST 
To Tilt: Emr,ea: There's something 
very on about RADIO BEST. 
My daughter brought a copy into 
the house one day and 1 read it 
while she was at school. Since I 
have a personal distaste for "fan" 
magazines, I w 

as 
surprised to find 

myself keenly interested in its 
pages. My husband at first smiled 
at my recommendation for him to 

hcad 
it, but just as I suspected, 

e too enjoyed it. It seems ns to me 
that your magazine is the only 
true "family" publication I have 
ever 

r 

and I promise you that 
you will find a copy of every issue 
proudly displayed in my home from 
this day on. 

Mrs. Matilda Rickenbacker 
Glens Calls, New York 

Silver Mike Nominee 
To Tin: Dracut: I'd like to nomi- 
nate a radio actor for your "Silver 
Mike Awards." He i everyone 
from a henpecked husband a sea 
captain on the various programs 
on which he acts. 1"The Scarlet 
Quee 

n v 
his own show, is terrific. 

With the tear in his anice he can 
Make the audience laugh and cry. 
He is a fine actor and no matter 
what character he is, hero or 
heavy, he is equally at ease. He 
really deserves the Silver Mike." 
His name is Elliot Lewis. 

Virginia Reved 
Chicago, Ill. 

Dark Horse? 
T6 Tim Emrroa: We nominate our 
"Coffee Time Gal," Miss Mimi 
Chandler, for the title "Most 
Glamorous Disc Jockey." We sub- 
mit the enclosed photo to prove 

r point. Mimi is honey -haired, 
Mue -eyed lovely, a easy on the 
ears as she is n the eyes. More - 

r, "Coffee Time Gal" is an 
all-around regular person. 

Margaret Middendorf 
II'VLK, Lexington, Ky. 

Disagrees With Review 
To THE EUlnla: Just completed 
reading your March issue and en- 
joyed every bit of it except a re- 
view- in "Seat On the Dial." The 
reviewer states that "'Meet Me At 
l'arky's' hits a w low in enter- 
tainment and the American public 
deserves something better than 
this." I heartily disagree for I 
think Farky's show is one of the 
finest comedy shows on the air; it 
is cleverly written, has a large 
variety of characters and a fine 
star. I understand that the re- 
viewer's opinion does not neces- 
sarily to agree with mine, but 
we should agree as to the network 
the "Parke" show is on. It's the 
Mutual network, not the National 
as he states. 

Ronald Rosemont] 
New Orient., L,,. 

Cover Fan 
To THE Emma: I think RADIO 
Mon covers are simply wonderful. 
To me each cover symbolizes a par- 
ticular radio program better than 
any written description can demon - 
strate. 

Roslyn Rolland 
New York City 

Stubborn Guy 
To THE Emus: It took a lot of 
convincing for me to buy my first 
copy of Romp BEST. 1 first heard 
about your magazine from Walter 
Winchell on one of his broadcasts. 
On later dates I heard it discussed 
on "Break the Rank," "Twenty 
Questions," "Juvenile Jury," and 
mor Gently, an "Ozzie and Har- 
riet." Well, that did it. I went out 
and bought a copy of ou March 

d believe me, is the best 
twenty-five cents I've ever spent. 
More power to you. 

Robert Sylvester 
lYichitn, Kaunas 

C.nnnu.d e. Ne. g. 

"See what I mean about it equealiog ?" 

SIGN OF 

DEPENDABLE 

RADIO SERVICE 

If your radio delivers S00000 -eee 

instead of Chloe, if the thing's go- 

ing to the hogs ... call the service 

dealer displaying the Sylvania 

emblem. Because your radio 

needs care, expert care, the kind 

this fellow is trained to give. He 

has super -sensitive Sylvania test- 

ing equipment to root out trouble spots ... the skill to 

make quick, reliable repairs... and those fine Sylvania 

radio tubes to assure you of crystal 

clear reception. Yes, if you'd know 

the thrill of hearing your old set 

perform as it did the day you 

bought it, you'll have it fixed at the 

Sylvania sign of dependable radio 

service. The work is top notch. The 

prices are equally fair. 

PRODUCT OF SYLVANIA ELECTRIC PRODUCTS INC. 

SYLVANIA RADIO TUBES 
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art 

strapless 
__j 

by 
, nwt.', 

long 

bare shoulder 

beauty... for 

daytime and 

evening wear 
short $5.00 
overage 7.50 

long 8.50 

NEW strapless waist-lette 
bra and waist.cineher 
combination $10 

AT YOUR FAVORITE 

STORE EVERYWHERE OR 
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letters TO THE EDITOR 

Recipe for Cantor 
To THE EDITOR: Edoie Cantor is 
sure good, but I am sorry I did 
not know him when h,f was raising 
his family for I might have given 
him a few tips. I am the mother 
of six suns and six daughters. I 
raised four sons and four daugh- 
ters, seven of them married and 
from them I got fifteen grandsons 
and seven granddaughters. Four of 
the grandsons are married; they 
were all in the last war and among 
them they have given me three 
great-grandsons and two great- 

Like 'Ern Sung 
To THE EDITOR: I do not agree 
with Mr. Friedman at all in his 
article about singing commercials. 
I may be a "poor devil" but if I 

must listen to commercials (which 
I think we all do to some extent) 
I'd much rather have them served 
in rhythm, as there is nothing I 
detest more than an announcer 
droning on and on, day after day, 
about the merits of some product. 
A singing commercial doesn't seem 
as long and to me it's pleasing to 
the air. I wish more of the Soap 
Operas would have more singing 
commercials. I'd adore it. Now a 

word about ILImo BEST. I've just 
finished reading my first copy and 

I think it's swell. Thanks for M 

really great radio book. 
Mrs. Winona Gibbs 
White Holly, Md. 

granddaughters. But stil, Eddi 
Cantor, I have one daughter wh 
takes care of rne and has done 
man's job for over twenty years, 
and I would not trade her for all 

thethe money in the world. I oeil 
:ny recipe to Mr. Cantor, free, 

and if he wislms, to any of his 
friends. How about' Phil Harris 
Red Skelton, Kay Kyser and Bing 
Crosby, I mn sum they would Iik 
my rani,. 

Mrs. Rose A. White 

Thal Horace Heidt Review 
To THE EDITOR, Congratulations 
on a splendid magazine. I enjoy 
every f mg, May I say, keep up 
the good work. However, I thor- 
oughly disagree withthe review of 
the Horace Heidt show in your 
March issue.' live in a small town 
where you know almost everyone 
and everyone I know thinks his 
program is wonderful. Personally, 
it is my favorite Sunday program. 
If it is at all possible I'd love to 
see the pictures of his cast and also 
Dick Cantino. 

Mrs. W. A. Lowland 
Wyaming 

Your criticism of the Horace 
Heidt show was the only sour piece 
in your March issue. My family 
thinks it's the best period of enter- 
tainment on the air today. 

John Wasservogal 
Brooklyn, N. Y. 

Your reviewer must have been 
listening to some other show, for 
otherwise he would not have con- 
sidefed the Horace Heidt program 
so bad. To me it's the best thing 
that has happened in radio for a 
long time. 

Hazel Brightwater 
A oonsta, Me. 

My husband and I, like so many 
others, think Mr. Heidt is doing a 
wonderful job. There are plenty of 
bad programs that one never hears 
criticized; leave the good ones 
alone. 

Mr. & Mrs. Gordon Atchley 
So. Norfolk, l'a. 

While sowe of our readers agreed 
with oar reviewer, the preceding 
excerpts are inelnadive of the. 
avalanche of dissenting opinions. 
The "Seat On tile Dial' review of 
the Homage Heidi sloot,feaa (awed 
en the premiere program-ED. 

addmee ,eaers and pidures to Editor of RADIO BEST, 452 Fifth Avenue, Hew yed, 7s, 



estrogenic 
HORMONE 

FACE CREAM 

BEAUTIFUL SKIN REFLECTS 

THE LOOK OF= 

THIS RICH FACE CREAM FORTIFIED NATURAL ESTROGENIC 

HORMONES (10,000 INTERNATIONAL UNITS PER OUNCE), 

HELPS TO OVERCOME THE EFFECTS OF TIME, SUN AND WIND UPON 

THE SKIN...TO KEEP YOUR SKIN BEAUTIFULLY FRESH AND GLOWING... TO AID 

YOU IN RETAINING YOUR MOST CHERISHED POSSESSION... A LOVELIER 

YOUNGER LOOKING COMPLEXION. 

SAVE COUPON 
FOUND WITH EACH JAR 

6TH JAR OF ALICE LESLIE 

HORMONE CREAM ABSOLUTELY 

FREE 

ONLY 

00 

ALICE LESLIE, Dept. RB -6 
220 Fifth Ave., N.T.C. 

Cream. i may postmen $2.00 rom io. rotes PocM9. cum, C.O.o. 

Name 

Street 

City 

I; coo. 

Zone State 

I Check of Hooey e.a,, 

OitaJie& Estrogenic HORMONE FACE CREAM 

220 FIFTH AVENUE, NEW YORK 

GUARANTEE - MONEY REFUNDED IF NOT SATISFACTORY 



ROUND THE CLOCK 

MAGIC 
Short hair? Long hair? 

Enjoy the advantages of Loth 
with this lovely braid of 
imlmrted. real hair ... D12.50 

If v r hair-if you're 
Ihi,kio f o ì,16.1t'or.particn- 
larl.. if you, hair is she r thin. 
here', il,,. +o.,,, r t r coiffure 

R- die 
best 

cover 

profile 

FRANK SINATRA once planned to be 
newspaperman, but a .spot on the 

old Major Bowes Hour changed all 
that. After a tour with Bowes unit, 
he held vocalist jobs with the Ches- 
ter, James and Dorsey orchestras 
and made his movie debut. First 
major vaudeville engagement, in 

Paramount, made the- atrical history- booked for two weeks, stayed for eight - 
which broke a fifteen -year record. 1943 was key point in 
his career when "Frankie" boom first reached major pro- 
portions. Married his sweetheart Nance' Barbato in 1939 
and today they have daughter Nancy Sandra and a son 
Frank Wayne, Jr. No one has ever seen Frank wear a 

hat -just doesn't like 'em. 

to thrillingly dilterent -en ligure.flaltering 
-you'll never want to take it off! A one. 

piecer with striped rayon top and rich Luana 

skirt in your choice ul Aqua & Black or Pink 

& Black. Wide bell, bow front, 6 sell -coy. 

Bred buttons, lull 18" zipper In back. And 

the new longer length makes you fashion- 
wise! Sizes 10.20. 

` JßTi1 CO unon 
1111011E PRIIIONS. Opt 6 , Mane St, I.Y.S. 

16 ID 20 
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JOAN EDWARDS has concentrated 
on 

u 

is for some two -dozen 
years Born in New York, she 
was accompanying singers and 
dancer under contract to her fa- 

. 

, 
uncle, Gus Edwards, by the 

time she reached high school. 
After Hunter College, she was 
doing a program on o local 
Gotham station when Rudy Val- 
lee spotted her. From then on, 
she was in the "Big Time." t 

BERYL DAVIS is omparative 
newcomer to America, although 
she is considered one of the finest 
"pop" singers in Britain. Beryl, 
daughter of touring vaudevil- 
lians, was born in a dressing 
room of a theatre in Plymouth, 
England, and joined her father's 
act when she was nine. At eleven, 
she made her first radio appear- 
ance, on the B.B.C. In 1938, 
Beryl went on tour with the 
world famous Quintet Du Hot 
Club de Fewnee and was really 
on her way to the top. 

DORIS DAY was born in Cincin- 
nati, O., in 1924, and twelve 
years later, was dancing in a 
Fanchon and Mareo stage unit. 
When, some years later, her 
dancing career came to an abrupt 
end following an auto accident, 
Doris decided to try singing. 
She went back home to study 
voice for a while, then ones with 
u local dance band before land- 
ing a job with Bob Crosby. Later 
switched to Les Brown who took 
her along to Hollywood in 1946. 

ambient,. simply pin out this cus- 

tom-tomb. braid of fine. imported 
DiNviON heir. You can also wear it 
e y es switch. lt's 211" long. hand- 

blended to match your own hair 

beautifully. Viet ,e Vin nip Ilieht, 
Trealive Bair stylist designed it. 

hen be et-hated 2; dilerent.brai,l 
eniffures to go with it. The photo. 
graplie ii, this riiluinn give yon just 

three of these. 25 lovely way, to use 

it. All are illustrated in Victor's 
l.folluw booklet included free 

with your braid order. 

Afnil order 01,1, Encb,e ample hair 
mule. nip close to scalp from top, 

side, back to ensure perfect match. En- 

el,w chick or money order. S18.W for 

tlwextra tli k braid. S12.50 for braid 
illustrated. No .i nip% or f..O.D :0. 

Tresses 
5 EAST 57t1, ST. DEPT.R1 
NEW YORE 22, NEW YORK 



Always giving something extra!" 

*Just ask your 
Raymer representative 
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Asa kid (left seated) 
in early film, "Birthright" 

At 17 -in 
"Great Guns" 
Vaudeville Unit 

At 5 -Berle still couldn't 
keep away from the nags 

¡/s'OVfE- &pence 

At 14-on movie set 
with silent star 
Milton Sills. 

First vaudeville tour 
teamed with Ruth Roman. 

e In 'Moll, Dark 

One of 
Nation's 

Favorite 

Comics 

Has Yet 

to Break 

Radio 
With Mamma Berle - // // 

his No. 1 Fan. Jinx. 
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MILTON 
BERLE. . 
ACHARMING YOUNG lady named 

Lois Winston was acting as my 
guide through the disordered maze 
of Tin -Pan Alley. We were on the 
trail of Milton Berle -a safari I 
had been conducting alone for 
several weeks. Having observed 
Berlés habits from a discreet dis- 
tance, I now felt ready to close in. 
Lois had offered to help us off to a 
good start. 

Suddenly, she stopped. "We turn 
in here," she said. It was a build- 
ing fairly typical of the Alley. 
Sharp- featured, little men in snap - 
brim hats scurried in and out of 
the elevators which led up into 
the darkness. There were hundreds 
of tiny offices, nearly all devoted 
to the gentle arts of song publish- 
ing and "plugging." On the eighth 
floor, we found our quarry. Lois 
took care of the amenities - at 
least as well as could be expected. 
Berle looked at me, waiting. 

"So you're Milton Berle!" 1 

commented, brightly. 
"You're John Garrison ?" he. 

asked. 

We started circling one another 
-sparring for an opening. 

"He just wants to look at you," 
Lois put in, helpfully. 

Berle made a few faces for my, 
benefit. 

"I want information, too," I re- 
luctantly admitted. 

"I think he's writing a book 
about you," put in Lois. "Ile saw 
your rehearsals four times, spoke 
to your press agent, met the folks 
at the agency.. 

"They asked me to lunch," I 
added, helpfully. 

Lois continued. . bothered 
your brother, spoke to your moth - 

r, 
met your secretary.. 

"1 asked her to lunch." 
"Did she accept?" Berle wanted 

to know. I shook my head. 
Lois refused to be interrupted. 

. And he still wanted to see 
you, so I brought him up." 

"What did you find out no far ?" 
asked Berle. 

"You were born July 12, 1908," 
I recited, "in a Harlem tenement. 
You were one of four sons and a 

daughter born to Moe and Sarah 
Bmdinger. While you were still a 
baby, your father became ill and 
remained an invalid for s 

time, sp your mother had to 
some 

port the family. Your first pro- 
fessional engagement to 

imitate Charlie Chaplin wo the 
stage of a local movie house. . 

"I was only five at the time," 
put in Berle, "so you can imagine 
how I looked with a mustache." 

"Then," I continued, "you 
worked at the old Vitagraph film 
studios in Brooklyn, playing in 

simedies 
with such stars of the 

lent era as Flora Finch and 
Marie Dressler. You attended pub- 
lic school in Manhattan." 

"From the first day," he 
quipped, "I was the teacher's pet 
-she couldn't afford a dog." 

"You were not a model student, 
if you'll excuse the understate- 
ment." 

"I even won the Academy 
Award for playing hooker," Berle 
agreed. 

"Momma Berle sent you to the 

Professional Children's School, 
where, you gra'duated with some 
kids named Ruby Roder, Gene 
Raymond, Helen Chandler, and 
Kenny Delmar." 

"When I graduated, I got a 

blacksheep akin," put in Berle. 
"When I grabbed it, it went 

then went into vaudeville. I had 
to do something...." 

"Stop!" I interrupted. "I know 
that one. You were too nervous 
to steal." 

He looked at Lois. "How did 
this happen ?" he wanted to know. 

"John looked through your file 
of jokes," she told him. 

"All two and a half million of 
them," I said brightly. 

"And you're still walking around 
loose ?" Berle gasped. "Oh, you 
poor guy!" 

"I'm a little groggy," I con- 
fessed, "but I got facts. You 
toured in 

y 
audeville for the next 

ten years. By the middle 1920's 
you were making good dough, but 
you weren't in the big time. Final- 
ly, you got a chance at the Palace 

Cen,inued on Next rage 



MILTON BERLE ... Mr. SHOW BUSINESS --- 

Script conference. Milton Berle with Nat Hiken, Frank Gallop and writers. 

Writer.producer Hiken goes over a routine with Berle, announcer Gallop. Berle and Gallop with 'The Harrisons" Pert Helton and Charles Irving. 
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Milton talks things over with Nat Hiken as producer Jack Moseman stands by. Playfully, Milton consoles Johnny Gibson (Mr. featherfield) whós unhappy. 



MILTON BERLE... 

Mr. SHOWBUSINESS 

Theatre in New York, when you 
were just sixteen. You net a new 
Palace house record which was 

vaudeurpassed 
- partly because 

ville was in its last glory." 
"I killed it!" remarked Berle. 

"I know." 
"Radio killed vaudeville," I 

droned, "for which you are now 
getting revenged." 

"I've always kept my file of gags 
available to comedians," muttered 
Berle, "but I'm beginning to think 
it's too available." 

"You spent the next years barn- 
storming, playing night -clubs and 
theatres from coast to coast, then 
returned to Broadway as a fea- 
tured comedian in Earl Carroll's 
Vanities. You they made the 
Ziegfeld Follies, Life Begins At 
8040 and See My Lawyer. You 
were the only comedian ever to 
be billed above the words Zieg- 
feld Follies. You have written 
quite a few songs, and even sing 
parodies at your present rehears- 
als. You wrote Sam, You Made the 
Pants Too Long, I'm So Happo.l 
Could Cry, Lïl Abner, You Took 
Me Oat of This World and are 
still a member in good standing 
of ASCAP. Among the movies in 
which you've appeared m re- 
cently were, New Faces of 1937, 
Tall, Dark and Handsome, San 
Valley Serenade, Rise and Shine, 
Over My Dead Body and Margin 
for Error. You wanted to go over- 
seas to entertain G.Cs in World 
War II, as you did in World War 
I, but you flunked the overman 
physical examination. So you cov- 
ered hospitals. 

"You play a lot of benefits- 
hundreds of them each year. Your 
best -selling gag -book Out of My 
Trunk was written mostly as 
result of the long train rides be- 
tween army hospitals. You are a 
pretty good magician and shoot a 
wicked game of pool. You like 
prize fights. Your golf, however, 
drives caddies nuts." I sighed. "Is 
there anything else you'd like to 
know?" 

"Is there anything else I'd like 
to know!" Berle exclaimed. He 
laughed. "You sound like Frank 
Gallup! I thought there were 
few things you wanted to know." 

"Oh, excuse me," I apologized. 
"I forgot í hate to bother you, 
Mr. Berle, but all that stuff, every- 
body knows. I need something with 
more life. Straight from the 
hoc mouth-so to speak." 

Berle did a highly creditable 
imitation of a horse's neigh. 
"Look, John," he said. "I know 
how you feel. That's the job of a 
good reporter -to get the real 
dope. . 

"Present company excepted;" I 
interposed. 

Berle sighed. "I wish you hadn't 
gone through my file." 

"1 just made that one up," I 
bragged. 

"Heaven forbid !" he said. "First, 
let's get informal. Take off your 
suit -coat, have a cigar and settle 
down comfortably." He took his 
own coat off, and snapped his sus- 
penders, thoughtfully. 

"If you're going to be that in- 
formal," said Lois, "I'd better 
leave. I have an appointment, any- 
way." Over our protests, she left. 

He sat down, tipped his chair 
back and parked his feet on 
of the- desks. "Okay, Johnny, 

one 

began. "What'll we talk about? 
Shall we start by tossing a few 
gags around?" I shook my head, 
negatively. 

"Look, Milton. I don't quite 
know how to put it, but I'll try. 
I want to do a story about you, 
but I don't want to write the usual 
gag routine that I always see in a 
Milton Berle feature." 

Milton smiled. "All right. In 
other words, you don't think I'm 
funny. Sometimes I'm not so sure, 
myself." 

"Quit your kiddin ." I got seri- 
ous. "Let's put it this way: If 
anyone has been a successful 
.showman, you have. The only busi- 
ness you've ever been in 

r 

s show 

n 
business -ever since the age of 
five. You've been tops in stage 
work, night- clubs, films, and now 
you are proving yourself just as 
big in radio." 

"Thank you," murmured Milton. 
"You're welcome," I said. "To 

continue, if anyone has a right to 
the title of 'Mr. Showbusiness', 
you have. What I want to know, 
and what I think my readers will 
find interesting is - what makes 
you tick, what are some of your 
opinions about how to build a suc- 
cessful show ?" 

"That's a tall order," mused 
Berle. "How about being more 
specific ?" 

"All right. You've been in radio, 
off and on since 1929. Most of your 
shows were not as successful as 
we expected of a trouper with all 
your experience. How come ?" 

Milton began to pace back and 
forth, "For one thing," he began, 
"not one of them was ever really 
given a chance. Look at how long 
it took the other comedy shows 
to really get up to the top. Jack 
Benny has spent sixteen years in 
building his present successful 
radio family, Bob Hope took ten. 
You know how it was with all of 
them -Fibber and Molly, Amos 
and Andy. Am I right ?" 

I nodded. "Just what do you 
mean by a successful radio fam- 
ily?" 

"Every successful comedy show 
on the air has a certain group of 
familiar characters - people 
who've become familiar to the 
listener through having heard 

them week after week, year after 
year. On the Philip Morris show 
we found our format, our family 
in ten weeks. Our rating had been 
climbing consistently. Am I 
right ?" 

"That show was more like it," 
I agreed. "Speaking as a radio 
mugg, I'd say some of your earlier 
efforts were not really radio." 

"Strictly speaking, they were 
not. They didn't project. I couldn't 
seem to reach the folks at home 
around the receiving set" He 
paused. "Wait a minute. I did 
have a good show in Stop Me If 
You've Heard This One Before, 
but the sponsor made a change in 
his advertising plans." He stopped 
pacing and thought a moment. 
"The proof is in the fact that Can 
You Toy This? was so highly suc- 
cessful afterward, using the same 
formula." 

"I remember some of your pre- 
vious radio shows which started 
to really build up before you gave 
it up." 

"Not so fast, Johnny," he said. 
"I didn't give up Let Yourself 
Go, the sponsor gave it up i 

spite of the fact that it was be- 
ginning to build up a rating. In- 
cidentally, it was the same sponsor 
as the one who dropped Henry 
Morgan last year. Morgan is 
great, fresh talent, and you can 
quote me on that ..." 

"I'm going to quote you on 
everything," I volunteered. 

Milton looked at me, thought- 
fully. "You could be a dangerous 
man. Anyhow, I think his new 
show is a fine job, but I'll say 

done 
thing. As long as Morgan 

oesn't get the right time slot on 

the right network, he'll find it just 
about impossible to get a higher 
rating. People listen more as a 
matter of habit." Sadly, I agreed. 

"No system of ratings has yet 
been worked out that was suffi- 
ciently accurate, but the fellows 
who make decisions on the life or 
death of a -radio series take them 
as gospel truth. Any sponsor who 
doesn't stick with a comedian for 
two to three years, will never build 
a top comedy show." 

"You know, Milton." I mused, 
"They say you turned down a lot 
of dough last year in night -club 
offers." 

"I certainly did." replied Mil- 
ton. "In 1946, I earned $510,000 
in night -clubs alone. Last year, I 
turned 'em all down. I made up 
my mind to concentrate on radio." 

"I wanted to prove a point. I 

wanted to prove that I could be 
just as big in radio a s in other 
entertainment fields." 

"I wonted to provea point." 
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VOTED No. I COMIC... 

PARDON ITS for "Yakiri it up" but the Rasco Boor 
Favorite Comedian Poll has turned up some highly inter- 
esting facts. It has proved, conclusively, that no one type 
of comedy or humor can adequately serve the nation's 
need for "escape." 

Winner of the Fonente Comedian Poll is JACK 
BENNY, which is a fair indication of our reader-listeners' 
good taste in radio comedy-but it was not a landslide 
by any means. Five other network comedy stars were 

breathing down Mr. Benny 'a neck through the final count 

of votee -each one representing a different kind of fun 

i 

for the listener. Here's the way they finished: ist, Jack 
Benny; 2nd, Red Skelton; 3rd, Bob Hope; 4th, Fred 
Allen; 5th, Henry Morgan and 6th, Jimmy Durante. 

The extremely close vote for all these gentlemen of the 
giggle and guffaw would seem to indicate a catholicity 
of tastes among our reader -listeners such as few general 
publications can boast. It appears that we have readers 
who are privy to pun -poking, many who can milate 
satire, others who "get" gag -lines of lightning -rapid 
delivery, still more who are connoisseurs of caricature, 
and even an elite group who can appreciate Sven' type 
of comedy and humor on whatever level it is projected. 

FRED ALLEN, 

the choice of many, 

laughs hard and loud at 

the final winner, 

Mr. Benny (itself. 

JIMMY DURANTE, 

who was in there 

all the way, exchanges 

literary bonmots with 

author Rupert Hughes (inset). 

RED SKELTON, 

who drew a big vote, 

tried to blast his way 

across finish line, 

almost did tinsel) 

6 

the scramble for honors in 
RADIO BEST comedian pop poll 

was so close that Benny still hasn't got 
his other foot across finish line - 

with Skelton, Hope, Allen, Morgan, Durante 
holding on in that order. 

JACK BENNY declared winner by eyelash 
hus lea off with Mary Livingston and Rochester 
for victory celebration in Waukegan (inset), 

HENRY MORGAN, 

also on top of heap, 

caught electioneering down 

at the corner drug 

store (inset). 

BOB HOPE, 

of course, hod 

his lusty following, 

thought he could skate across 

with Betty Hutton's help )inset). 



THERE'S BIG MONEY FOR YOU 

in Ygeeedi 70Wie 

/7rSALLNFWI 
All ehe 
Fherfcoh,trisk., 
and welled. at 

e add!. O. - 
t hair stylists! 

ALL THESE ESSENTIALS ... 
profusely illustrated! 

THE STEM CLOCK ... a new idea! 

CURL FORMATION ... a different approach! 

11 DEVELOPMENTS OF THE FOUNDATION FIVE ... the keys 

GALLERY OF HAIR STYLES your thinking, 
O work wonders with hai,. 
HOW TO FIT THE STYLE TO THE CUSTOMER ... how 10 

WHAT G IN SHAMPOOS? ... how Io 

WHAT MAKES THE BIG DIFFERENCE IN MACHINELESS WAV- 

H aw A PIN CURL SHOULD BE FORMED ... be sure you 
know Ibis! 

HOW Do CURLS DIFFER, . gi..es you ad the answers! 

CONTOUR PERMANENT WAVE BLOCKING...indispensable! 

ORDER TODAY! 

IF YOU'RE AN OPERATOR who wants bigger earnings and 
skill 

YOU'D LIKE TO BECOME A HAIR STYLIST earning as 

high as $6,000 per year or more ... 

A-- this all -new book can give you 
a lift to the top! 
SUCCESSFUL HAIR STYLING is the book that can get you started -keep 
you up-to-date!-in an interesting, profitable career. This is the workbook 
of the insiders ... the thousands of professionals who are making names 
for themselves as quick, expert, creative hoir stylists. 

A Startling New Technique -Never Before in Book Form! 

Notionally- famous stylist and teacher Robert Fiance shows you step by 
step how to do every job a skilled hair stylist most know! You'll be able to 
create numberless new styles ... one for every customer who comes into 
your shop! 

Over 100 Crystal -Clear Charts, Drawings, and Photographs! 

All your questions are answered, and you do finer work at once! Every 
important phase of hair styling is clearly and simply explained. You gain 
the confidence and skilled touch that ore the sure marks of the top stylist! 

A Workbook That Works For You! 

Keep SUCCESSFUL HAIR STYLING at your side ... Just like having famed 
Robert Fiance guide your hands. Modern design lets pages lie Flat, so you 
keep your place while you work. Smart spiral binding and laminated, 
liquid -resistant cover keep book looking neat and new. 

5 -DAY FREE EXAMINATION! SEND NO MONEY! 

Send for this prof!! -packed 
book today! Puy the postman 
$3.95 plus postage. You use 
SUCCESSFUL HAIR STYLING 
right away! 

MAIL THIS COUPON 
TODAY! 

BEAUTY SALON GUILD CORP. 
114 East 32nd Street New York 16, N. Y. 
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thousands of experienced hair dressers 
have paid up to $500 for these lessons 
at the Robert Fiance Hair Design Insti- 
tute in New York! 

ORDERS SHIPPED SAME DAY RECEIVED, 

SEND NO MONEY s éir ñiü : r FOCI 

BEAUTY SALON GUILO COPP 

Gentlemen: I wont tnray and work with -SUCCESSFUL HAIR STYLING' 

send postage. 
k Le a r rder enclosed. I ,a p ge 

NAME... _... _._.. 
ADDRESS... _......._. 
CITY ZONE STATE __.. 

":'... 5-DAY MONEY -BACK GUARANTEE ....+ 


