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High-speed BetaScan,

freeze frame—and
up to 5 hours on one cassette

Sears BetaVision 11/111 videocassette recorder gives you all that and more

What do you do when ABC's Monday
Night Football conflicts with your Mon-
day night racquetball? You let Sears
BetaVision II/11l “cover” the game in
your absence. Here's how it works.
Delayed Recording

You're due on the court at 8 p.m.—the

the long-playing mode, this BetaVision
slows its speed to give you 50 percent
more programming than is possible on
the standard mode.

Up tofive full hours of playing time
depending on the length of the Sears
BetaVision cassette you use.

that key pass rush shaping up in time to
revert to normal speed.

Freeze Frame/Edit

by Remote Control
During playback, your plug-in remote
control unit lets you stop the action,
“freeze framing” anything from a golfer

BeraScan whizzes you forward or backwards ar i5-times-normai speed. You cover 30 minures of action
. in just 2 minutes. And the speeded-up picture is displayed while you scan, so you can easily locate
the exact segment of the recording you want to replay.

kickoff time for
that other game
you don't want to
miss. Before leaving
the house, you
simply pre-set the
Beta-Vision's digital
clock. Once for the
starting time of the
iame. once again for
e estimated finish
(or you can simply let
the cassette runout). The
BetaVision memory locksin
both times and automatically
starts and shuts itself off as instructed.

Up to 5 Hours on One Cassette

And don’t worry about a game going
into overtime. When programmed for
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Standard Mode

!":'\'rlr recommended for wse on Sandard Mode,

& min, 120min. 180 min

l_nng Fl.u','il::rg; Mode 90 min. 180 run 270 min 300 min

Playing Leng?hﬂ_nf in midswing to a gymnast in
Series BetaVision Videocassettes midair. While recording, the
Tape # L-250 L-500 =50 L83 | same remote control unit

stops the cassette, editing out
unwanted material. Restart it,
and recording resumes with
no tell-tale “breaks” in the

High-Speed Scanner

Time to play the game back. BetaVision
117111 has faithfully recorded everything,
including the halftime show you may
prefer to skip. Just hit the BetaScan
button and it zips you through 15 min-
utes of halftime hoopla in just 60 sec-
onds. That's 15-times-normal speed.

BetaVision I1/111 also lets you view
as you scan. It keeps the speeded-up
picture sharp enough for you to easily
follow the action. You'll be able to see

finished tape.

Other remarkable features on the
BetaVision 1I/1ll: Automatic rewind.
Audio dubbing. Automatic speed
selection. Request a free demonstration
at the television department of your
nearest Sears store.

Ask about Sears convenient credit
plans. And remember, efficient Sears
service is only a phone call away.
BetaVision is designed to expand opportunities for your

personal in-home TV viewing and not for any usage
which might viclate copyright laws.
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THE
FIAT STRADA

GOES A LONG

WAY BACK.
AND AT
25MPG' A
LONG WAY
FORWARD

ONE OF STRADA'S ANCESTORS WAS OUR 1936 TOPOLINO.
IT WAS LONG ON MILEAGE BUT A LITTLE SHORT ON ROOM.

Like many Fiats before it, the
1980 Strada goes a
25 long. long way on
very littie gas. *Re-
member: compare
these estimatesto the
estimated MPG of other cars
You may get different mileage
depending on speed. weather.

and trip length. Your actual highway
mileage will probably be less and
mileage varies in California.

Thats farther on a gallon of
gas than any other car in Strada's
class. But then Fiat has tradition-
ally built cars that make the most
of every gatlon. Because for years
gas has cost far more in Europe
than it has here.

STRADA. BESTGAS
MILEAGE OF ANY COMPACT.

Yes. the Strada gets better
gas mileage than any compactin
America by design

Advanced aerodynamic
design. Along with design features
like its gas-saving standard 5th
gear.

 STRADA. MISERLY WITH GAS,
MAGNANIMOUS WITH AMENITIES.

Strada has wide. comfortable.
Italian-style seats.

Rich interior appointments.
completely color-coordinated from
the carpeting on its floor to the
carpeting in its trunk

And room you'll revel in. More
than a Rabbit. Honda Civic. Cmni.
or Horizon. And even more than
the 2-door Rolls-Royce Corniche.

But most of all. you'll revel
inthe front-wheel drive Stradas
ability 1o pass a gas station

For name of the nearest dealer.
call (800) 447-4700 or in IHhnois
(800) 322-4400. Specifications
subject to change without notice.
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LETTERS

Take That, Quincy!

Regarding "Another Day, Another
Tantrum” (July), | wish that Jack Klug-
man would realize that Quincy needs
better acting just as desperately as it
needs better scripts.

Jack's comedic technique on The
Odd Couple was virtually flawless, and
| still enjoy the reruns the fifth time
around. But as Quincy he chews up the
scenery like a scavenging hyena mad
with hunger. In his moments of high
drama, his propensity for overkill
leaves one wondering if he's for real or
is simply camping it up for his own
amusement.

Somewhere between sleepwalking
and sheer frenzy there must be a hap-
py medium. But then, | don’t even like

Walter Cronkite—so what do | know? ~

William L. Bennett
Muskegon, Mich.

As a professional TV writer with ambi-
tions to write for network TV, | found
your article on Jack Klugman and his
war over scripts interesting. Knowing
of Quincy’s script problems, | submit-
ted a script to the series last year. What
happened to that script illustrates one
of the major problems facing Quincy.

April 24, 1979, | mailed ""Charity Be-
gins at Home"’; the script dealt with the
serious problems of dishonest chari-
ties. On April 30, | received confirma-
tion that they had received my script;
in a personal letter | was told that
Quincy’s story editors were looking at
it. For nine months that was all | heard.
Finally, March 4, 1980, | received word

. in all of the production company
changes [Quincy had gone through],
my script had gotten lost. And to add to
that, | was told that the new story
editor, Mr. Sam Egan, had decided to
no longer accept unsolicited material.

I must question the wisdom of a
script-hungry series shutting its door
to all us writers who are without the
benefit of an agent. If there is a moral in
my experience, it must be that any
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series that is unstable in the creative
side can never expect to produce qual-
ity entertainment.

Michael Shonk
Gonzales, La.

A Woman's Role
Hooray! Finally an article about wom-
en reporters {“Don’t Look Back, Bar-
bara Walters,” July). ! think that it's
about time this world found out the
importance of women reporters who
work behind and on the scene to report
the news. They deserve lots of credit
from television viewers. After all, why
replace Cronkite with a man? Women
are equally as good as men. You did a
great job, Ms. Hirshey! God bless all
female reporters.

Yuki Fujimoto

New York City

After reading Gerri Hirshey's article, |
was appalled at her exclusion of Third
World women who also play a very
important role in daily television news-
gathering. For example, Carole Simp-
son, Charlayne Hunter-Gault, Connie
Chung, Royal Kennedy and, to a lesser
degree, Jayne Kennedy. Please, next
time, parity for Third World women in
the television news industry.
Ricardo Trujifio
Praoducer, KNME-TV
Albuqguergue, NM.

"Don’t Look Back, Barbara Walters"
lists eight new-breed newswomen.
Here is a suggestion for a ninth: NBC
News' Carol Marin of Chicago.

Every American TV viewer is miss-
ing half of TV if they do not subscribe
to PANORAMA. Every American TV
viewer is missing half of TV without
Carol Marin filling the now too-long-
empty shoes of Barbara Walters as a
regular news anchorwoman.

Frank Haile
Knoxville, Tenn.

Who's Laughing? .

In your article on, pardon the expres-
sion, "canned laughter” in the July
issue {""Those Devilish Machines Get
the Last Laugh”), the author spent too
much effort in defense of these brain-
washing devices {laughter machines)
and not enough in covering the real
issue. It is only in the last sentence of
the three-page article that Shindler
gets to the meat of the matter. “The
only real problem with them {laugh
tracks) is that, sometimes, it's hard to
tell whether it's the audience or the

show that needs them the most.” This
thought might best be used as a topic
sentence rather than a summation,
steering the article in the direction it
should have gone:i.e., what is wrong
with the quality of the shows that they
need the aid of a laugh track to evoke
laughter?

What the shows need are some writ-
ers and actors who know their craft
and know how to entertain people. !
find it hard to believe that, with the
incredible amounts of money being
taken in during each commercial min-
ute, the producers cannot afford to hire
the cream of the crop. If a show needs
the crutch of a laugh track to coax
laughter from the audience, then it
probably was not worth the effort, or
lack of same, to produce.

Jerold Goldstein
Fairfield, Cann.

Being probably one of the biggest fans
of Diff'rent Strokes, | could not believe
the implication [in “Those Devilish Ma-
chines”’] that the show is not funny. It is
funny; however, Southern California
audiences can’t appreciate the humor
of New York City {where the show
takes place). It's sad that the rest of the
country can’t appreciate the |ocal color
of Diff’rent Strokes as they do, say, The
Dukes of Hazzard or Dallas. That, ! feel,
is the reason that Diffrent Strokes is
sweetened—we don't all live on Park
Avenue.
David Alan Mackey
Oakhurst, N.J.

Merrill Shindler’'s piece on laugh
tracks—sorry, ""audio postproduc-
tion"—was rather amusing. Both style
and content serve to justify PANORA-
MA's claim to fame as a magazine
about ""Television Today and Tomor-
row."” Quite the opposite was the Q&A
piece with Sylvester "Pat” Weaver that
ran in the same issue. The contrast was
startling. While Mr. Shindler's article
on a lighter side of television produc-
tion was informative and altogether
interesting, Mr. Weaver's boorish an-
swers to questions posed cast a dark
cloud over the entire industry.

If television is as bad as Mr. Weaver
says it has become since he left the
industry, perhaps PANORAMA might
do well to pick a new subject to cover.

Anthony S. Ricci
Utica, N.Y.

Is This the Same Pat Weaver?
Thank you for a fine magazine—and
especially for the Q&A with Sylvester



Weaver in the July issue. The name
Weaver is, of course, a household
word, but until | read this article | knew
little about his views, which are very
refreshing. One particular comment of
his interested me especially: ... go
right around the world and talk about
the major news stories in England and
France ... so that people would have
the feeling they were part of a plan-
etary society. . . .” | like that very much.

Mrs. Sam Percy
Pelham, N.Y.

Readers’ Roundup
¥d really like to say how much | en-
joyed the July issue of PANORAMA. |
especially liked the article by Frazier
Moore on Breaking Away ("'Breaking
Away’ Tries Out a Faster Track”). It's
the first decent publicity I've seen so
far. The articie was exceliently written
and the photos were even better.
Thanks for the inside info, Frazier—
you really outdid yourself! Not only
from myself, but from many Cassidy
fans ... we say, a job well done!
Ava Allen
Newark, N.J.

it's hardly surprising that Charles
Lloyd Mallory is disillusioned with the
broadcasting program at his college
{Letters, June). After ail, the vast ma-
jority of professors in that field are
people who couldn’t cut itin the broad-
casting industry. A great many aren't
much interested in new technology or
how to utilize it. There is a tendency to
teach the idea of the broadcaster as a
great savior to the poor, wretched,
uninformed masses; that broadcast-
ing is a divine calling instead of a
business (at least in the U.S.).

My advice to Charles Lioyd Mailory
would be to leave the loons and dim-
bulbs of academe behind and go
knocking on doors at stations in small
markets (and there are plenty of those
in Missouri). The only way to learn
about broadcasting is to do it.

Orin O’Neiil
Bellevue, Wash.

Correspondence for this column
shouid be addressed to: Letters De-
partment, PANORAMA, P.O. Box 950,
Wayne, Pa. 19087. No anonymous
correspondence will be published.
Letters may be abridged because of
space limitations. We regret that it
will not be possible for us to reply
individually to letter writers.

1f you'd like t0 know more about our water, of the old-time way we make Jack Daniel's. drop us a hine.

OF THE 2,531 CAVES in Tennessee, this one

in Moore County is particularly prized.

It’s fed, you see, by an underground, iron-
free spring flowing at 56 © year round. Mr.
Jack Daniel, a native of these parts, laid claim
to the cave in 1866. And from that year
forward, its water has been
used to make Jack Daniel’s

Whiskey. Of course, there CHARCOAL
are hundreds of caves just as MELLEWED
lovely. BL}( ?fter a sip of T
Jack Daniel’s, you'll know b
why this one is valued BY DROP

so highly.

Tennessee Whiskey « 90 Proof « Distilled and Bottled by Jack Daniel Distillery,
Lem Motlow, Prap. Inc., Route 1, Lynchburg (Pop. 361), Tennessee 37352
Placed in the National Register of Historic Places by the United States Government.
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TV Forces the Issues—
and That Can Be
Dangerous

rl‘ he image many of us will carry

out of the 1980 Presidential

campaign will be of Walter
Cronkite dropping his face into his
hands as an excited Lesley Stahl
screamed: “It's Bush, Walter! It's
Bush!” Oh, dear. Less than two hours
before, Cronkite had been telling mil-
lions watching CBS that the Republi-
can Vice Presidential nominee was go-
ing to be Gerald Ford.

We all make mistakes—particularly
in journalism. Some newspapers went
to press with headlines proclaiming
that Republican candidate Ronald Rea-
gan had selected Ford as his running
mate—usually because editors at
home believed Cronkite instead of
their own reporters in Detroit. At the
moment of CBS’s embarrassment, |
was in the press gallery, standing be-
hind Don Campbell of the Gannett
News Service. Campbell was sitting
calmly at a video-display terminal con-
nected to editors’ desks around the
country, writing, "Detroit—Ronald
Reagan picked George Bush to be his

5
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By RICHARD REEVES

running mate. . .."” The words that ap-
peared on the screen before him re-
placed, letter by letter, his earlier lead,

. “Detroit—Ronald Reagan, in the politi-

cal coup of the year, persuaded Gerald

Ford....”
rl‘ he difference between print and
electronic journalism at Detroit
was that networks, reporting live, have
instantaneous deadlines. So their mis-
takes are more likely to be public. In
their manic drive to make news inter-
esting and to be first with each shard of
it, CBS and ABC and NBC blew it—
which is no big deal.

What was important about the dis-
appearing Ford candidacy, it seems to
me, was what it showed, quite dra-
matically, about political decision-
making in modern America—about

government and leadership in media-
land.

Television changes what we know
and when we know it. That is equally
true whether we are sitting home or
are a candidate for President, or are the
President. Television demands instant
response. If you are a politician and
ABC’s Sam Donaldson sticks a micro-
phone in your face and asks you what
you think of the Russian invasion of
Nova Scotia, you are not inclined to
answer: “"What invasion? | don’t know
anything about that.”

Politicians are rarely inclined to ad-
mit ignorance. They are also not in-
clined to miss a chance to get on televi-
sion. That's why you see senators and
congressmen trotting toward cameras
and correspondents in the Capitol after
hearings on welfare or nuclear war or
whatever. The first one there has the
best chance of getting on the nightly
news, particularly if he's quick enough
to pontificate provocatively. Whether
or not he knows what he's talking
about is quite another matter.

QObviously, at the Republican Nation-
al Convention, folks who didn’t know
what they were talking about were
getting on television. Lesley Stahl got
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excited when she heard a Reagan floor
operative telling delegates that Bush
was the man. There was some luck
involved in the fact that this time he
happened to be right.

The process feeds on itself—particu-
larly in the closed universe of a politi-
cal convention. The delegates on the
floor of the Joe Louis Sports Arena in
Detroit—just about the only people in
America who couldn’t get to television
sets—had but the vaguest idea of what
was going on that frenzied Wednesday
night in July. Bands of delegates
would follow television correspond-
ents through the aisles and when they
picked up a few overheard words—
usually, It looks like Ford, Walter"'—
they would run back to their delega-
tions to report on what was happen-
ing. Or, at least, they would repeat
what Dan Rather said was happening.

rl‘ he “official” communications in
Detroit—-and at every conven-
tion I've ever been at—were an elabo-
rate joke. All those red, white and blue
telephones are more decorative than
operative. Rep. Robert Michel of -
nois, who was Reagan’s floor |eader,
tried to use the telephones to check out
one of television's mistakes—'"the
Rather rumor,” as it came to be
known—a CBS report that Reagan and
Ford were on their way to the conven-
tion hall. He tried to call Reagan and
the lines to the nominee’s hotel rang
busy. He tried to call Republican na-
tional chairman Bill Brock and no one
answered the phone on the podium.

Both CBS and NBC caught Michel,
on-camera, banging around his tele-
phones and talking about a Reagan-
Ford motorcade. That scene was used
to effectively confirm that the Rather
rumor was true. Things get kind of
circular when television is the main
line of internal communication. In De-
troit, television would drop a story into
the convention hall and the thing
would spread like neighborhood gos-
sip, being exaggerated as it traveled.
Sooner or later, usually sooner, an-
other correspondent would pick up the
expanded version and the spreading
would start anew.

No real harm was done in Detroit—
except to a few network egos. In fact,
the performance was not as bad as a

similar network panic at the 1968
Democratic National Convention. That
time, in Chicago, the networks—par-
ticularly NBC—had run wild with esca-
lating stories of a "Draft Kennedy”
(Edward Kennedy} movement. Dele-
gations were running off the floor then
to caucus on the question of whether
to switch to Kennedy. With luck—and
by not coming forth to debunk the
rumors—Kennedy might have be-
come the first candidate nominated by
bad. network reporting.

gomeday, with bad luck, the whole
country—or perhaps the whole
world—might be as misdirected as
that convention hall in Detroit. It's not
hard, at least for me, to imagine a
domestic crisis {a race riot, for in-
stance} or an international one (a re-
ported invasion somewhere) being es-
calated into something far worse by
overeager reporting.

Part of the problem is that politi-
cians—and those are the men and
women who become local and nation-
al leaders—are not people who like to
communicate directly with each other.
It was no accident that when former
President Ford wanted to get a mes-
sage across to Reagan that July night,
he decided to go on television with
Cronkite and transmit his demands in
what could later be dismissed as a
sloppy interview. The politician’s goal
is to avoid committing himself. They
prefer not to speak directly—physical-
ly or morally. if communication goes
through staffs—or through the press—
the guy on top can usually disassociate
himself from anything that's said.

But the major problem in a television
era—and the one that was dramatized
that exciting night in Detroit—is that
television inevitably tends to speed up
the processes of decision-making.
Sometimes too much. There could
come a time when Dan Rather is with
President X and Barbara Waliters with
Premier Y. Both correspondents, of
course, would be asking questions that
began “We understand . .."” and
“What if. .. ."”

The answers, instantaneous, could
be “Oh, yeah, tough guy?” followed
by, “I'll show you. ..." And then real
hell could break loose . .. from just a
misunderstanding. [@
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IMPRESSIONS

of Seienee

By CYRA McFADDEN

AHappy Marriage

and Show Biz

7 @\ he 13-part BBC series The
Body in Question sounds like
another Lord Peter Wimsey

murder mystery, but is instead a riv-

eting thriller about what host and
writer Jonathan Miller calls “the fur-
nishings and fittings” of the human
body. Having begun on public televi-
sion here in late September, the se-
ries will intrigue anyone even a little
curious about what he's got rattling
around in there.

Miller, a tall, pleasant-faced man
with a large nose, looks like a par-
ticularly intelligent horse. Known to
American audiences as co-writer and
performer in the popular revue ‘‘Be-
yond the Fringe,” he is not only an
accomplished actor, writer and direc-
tor, but also a doctor. No one could
be better suited to explain the work-
ings of the human organism, and no
one else could be as entertaining on
the subject. Can you imagine Johnny
Carson doing a funny, five-minute
monologue on the pancreas?

The Body in Question illustrates
Miiler's lively lectures on anatomy,
the history of medicine and the phi-
losophy of science with demonstra-
tions, minidramas and films from lo-
cations around the world. The first
episode, “Naming of Parts,” opens
with an affecting look at the forms of
men, women and children preserved
in the lava of Pompeii. Later, it
moves to a mortuary and a display
of human organs; laid out neatly on
a dissection table, they look unnerv-
ingly like what one sees in the super-
market meat case.

in between, Miller reveals our all-
but-universal ignorance about what
goes on beneath our own skin.
“Where's your heart?”’ he asks, stop-
ping people at random on a London
street. Where do you think your
spleen is, and what does it do?”

The answers recall the skit from
“Beyond the Fringe” in which a min-

er takes a quiz. “They ask you, ‘Who
are you?' "' he says, "I got 75 percent
on that one.”

A middie-aged woman locates her
heart in her chest but is not sure
which side it's on. Asked where her
liver is, she indicates it is some-
where north of her kneecap and
makes a thumb-and-finger circle to
show how big. "Mine’s not as big as
his,” she tells Miller, pointing to a
companion. “I'm a small woman, so
I've got small instruments.”

In response to “What would hap-
pen to you if your kidneys failed?” a
young man with styled hair stares at
Miller intently. “I'd die,” he says.

"How?"

"l guess I'd explode.”

Go ahead. Laugh. Then let's see
you shut your eyes, rub your nose
and pat your pancreas.

l n succeeding episodes, Miller
takes us through the entire pro-
cess of a diagnosis; uses action-
painting to show how the mind in-
sists on imposing patterns; breathes
into a machine that causes oxygen
deprivation untii he passes out. "'l
hope to see you next episode,” he
says, moments before he slumps un-
CONSCious.

Whatever his topic in a given pro-
gram, he punctuates his discussion
with striking pronouncements:
“Swallowing is like crossing the Ru-
bicon, the moment when conscious
judgment is superseded by the auto-
matic conveyor belt.”

“The violence and atrocity of the
20th century is something peculiar to
our own times. The normal behavior
of primitive people is nowhere as
savage as the abnormal behavior of
the civilized.”

Sometimes he throws out too
much information, and too many
ideas, too fast. One’s brain overloads
and sends up a wisp of smoke.
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/n The Body in Question, Miller uses the
lava-encased victims of Mount Vesuvius as

visual aids.

“What is this?"’ | thought grumpily,
lost in a discussion of respiration.
’Med. schooi in the privacy of your
own home?” | cannot complain
straight-faced, however, about being
made to think too hard by a televi-
sion program; not when the experi-
ence is as rare as the waiter who in-
sists you've tipped too much.

The Body in Question is in the tra-
dition of such programs as The As-
cent of Man and Nova, series that at-
tempt to demystify science and make
it accessible to nonscientists. An un-
likely marriage of science and show
biz, these programs must strike a
careful balance. Too much informa-
tion, and they overwhelm; too little,
presented too simplistically, and one
wonders if he's accidentally tuned in
a rerun of Mister Rogers’ Neighbor-
hood.

ess of a showboat than Jacob

4 Bronowski, more impassioned
about his subject than is often the
case on Nova, Miller strikes just the
right note. He has a relaxed we're-
all-aduits-here manner—which got
me through a post-mortem without
whimpering—and a self-defiating
wit. Expounding on the liver, he
stops himself with “I'm afraid I'm
carried away with a sort of hepatic
rhapsody.”

If you don‘t go anywhere else this
fall, don‘t miss his "tour of some of
the darker corners of the gastroin-
testinal tract”; or Miller and Dudley
Moore discussing the “neurological
implications of piano playing”; or
even that post-mortem. Juxtaposed
with a film ciip from Miller's own
production of the opera “Orfeo,” in a
final episode called ““Perishable
Goods,” it is oddly moving.

Besides, when that BBC film crew
stops you on the street, you'll want
to be more knowledgeable about the
body than “the hip bone connecta to
the thigh bone.” @




Our newest Video Director gives
you ¥ day programming, remote
control with stop action and Speed

- Search’ (fast forward and reverse with
picture), S hour tape time, audio
dubbing, electronic tuning, automatic
indexing and supetb picture quality:

Just s
what youd expect
from Zenith. ¢




ONE OF THE
GREATEST INFLUENCES IN OUR LIVES
IS THE LEAST UNDERSTOOD:

TECHNOLOGY.

Watch “Connections” this Fall.
The 10-part series that
shows how technology

developed through the ages

and changed ouvr lives today.

Presented by the Bell System.

When “Connections” appeared in
the United States over PBS stations last
year, the critics acclaimed the program.

As Peter Schuyten of The New York
Times wrote: “..the series is an impor-
tant undertaking for a society of
viewers that on the one hand has been
lulled by the time-saving, life-enriching,
work-enhancing virtues of technology
and has, on the other, felt the sting of
technology run rampant.”

Filmed in 19 countries and narrated
by author James Burke, “Connections”
traces the evolution of technology
across 4,000 years of history.

Here’s a summary of each episode.
Don'’t miss any of them:

1. The Trigger Effect. Man's depen-
dence on complex technologies, the
New York City power blackout of 1965,
and its beginning on the Nile River.
2. Death in the Morning.

Precious metals, magnetism, atomic
energy and the effect of Hiroshima,
1945.

3. Distant Voices. Global telecommu-
nications that begin with the Battle of
Hastings.

4. Faith in Numbers. Systems—politi-
cal, economic, mechanical and elec-
tronic—and how some of them began
with a prayer.
5. The Wheel of Fortune. Computers,
our link to the future, and their ances-
tor: astrology.
6. Thunder in the Skies. The 13th cen-
tury freeze that changed the course of
history.
7. The Long Chain. Materials that were
discovered through little accidents but
triggered big changes.
8. Eat, Drink and Be Merry. Switzer-
land, 1476, and the first steps that led to
landing on the moon.
9. Countdown. The incredible events
that led to Thomas Edison’s remarkable
Inventions.
10. Yesterday, Tomorrow and You.
Moments from the previous programs
and then a challenging look at the
future.

Check local listings for time and
channel.

In this complex world, you'll want all
the connections you can get.

An alternative view of change

This program will be closed-captioned for the hearing impaired.

@ Bell System



CABLE AND PAY-TV
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By SETH GOLDSTEIN

Cable television is free at last. This
summer, the Federal Communica-
tions Commission lifted two major
restrictions on the programming that
can be offered by cable-system oper-
ators. No longer will they be limited
in the number of out-of-town broad-
cast channels they can offer their
subscribers, and no longer will they
be debarred from showing syndicat-
ed programs, such as reruns of
prime-time series, that are also avail-
able on local broadcast channels. In
theory, at least, cablecasters now
have the green light to fill their chan-
nels with just about any program-
ming they can find.

But before viewers enter the Prom-
ised Land of cable abundance, there
are a few small obstacles to be sur-
mounted. First of all, the FCC's act of
deregulation must withstand the rig-
ors of a court test, since broadcast-
ers intend to challenge it.

Secondly, the supply of satellite
transponders (transmitting terminals)
will need to increase considerably if
there is to be a massive growth of
programming. And thirdly, cable sys-
tems will have to find ways of ex-
panding their channel capacity.
About half of the 4200 systems cur-
rently in operation offer just 6-t0-12
channels and would be unable to ac-
commodate a large influx of signals
from faraway places.

So though subscribers may con-
sider that the news is good, it's a lit-
tle too soon to throw a party.

Sleeping Giant?

Three men in Santa Rosa, Cal., think
they have solved a problem that's
overshadowing the new video and
audio technologies. The problem is
this: if you're a movie producer or
program-maker, how do you coliect
royalties from ail the people who are
quietly taping your shows from tele-

vision on their home videocassette
recorders? And furthermore, what's
the point of selling your product on
prerecorded cassettes if many of

those same people, out for a fast

buck, can pirate your movie or pro-
gram and hawk it at half the price?

It was this kind of anxiety that lay
behind the abortive attempt by two
Hollywood companies, Universal City
Studios and Walt Disney Produc-
tions, to have Sony’'s Betamax VCR
declared illegal by the courts.

Now Alan Strachan, Charles Yar-
brough and Joe Weisman, inventors
of a system called Codart, are claim-
ing that cable television, in conjunc-
tion with sophisticated electronics, is
capable of plugging the software
leaks.

Early next year, they and their
partner, Bob Heyer, will set up a new
service for local cable subscribers
that will keep an exact record of who
is taping what, and they will guaran-
tee that programming suppliers will
always get their dues.

Basically, Codart is a pay-per-view
system, but with a difference. Rather
than paying to watch a program at a
predetermined time, Codart’s cus-
tomers will pay for the privilege of
taping it—and the taping will take
place in the middle of the night,
when the cable channels are not be-
ing used for regular programming. A
special microprocessor sold by Co-
dart for $95 will turn VCRs on and
off, and will enable them to respond
to the encoded signals of the pro-
grams being transmitted. As an addi-
tional security device, programs will
be sent out in discontinuous seg-
ments throughout the night; by
breakfast time, they will exist as
complete tapes ready for viewing.

Subscribers will choose what they
want to record from a varied mix of
programming listed in a Codart

guide, and they will put in their re-
quests by telephone. They will have
the choice of paying, say, $3 for a
movie or getting it for nothing, but
with the addition of commercials.

One might ask: why should a
viewer go to all this trouble when
movies are already available in pro-
fusion on the networks and on pay-
TV, and it’s so simple to record
them?

Alan Strachan's answer is that Co-
dart is not so much an additional
service as the beginning of an entire-
ly new TV environment, in which
moviemakers will no longer sell their
products for wholesale viewing, but
instead will consign them to the Co-
dart system, which ensures that,
whenever a movie is taped, a per-
centage of the fee goes back to the
producer. Of course, before this can
happen, every VCR in the country
will have to be fitted with the Codart
microchip to prevent unauthorized
duplication of tapes.

The optimistic Strachan thinks he
can eventually persuade VCR manu-
facturers to incorporate the chip in
their models, because he plans to
give them a share of the taping fee,
too. He sees benefits for everyone
from Codart: the program-makers,
whose copyrights will be protected;
the hardware manufacturers, who
will share in a new source of rev-
enue; and not least the viewer, who
will have a vast library of video ma-
terial to choose from, at prices that
will be a fraction of those currently
charged for prerecorded cassettes.
“We are moving,” says Strachan,
"from a live broadcast medium to a
tape-based medium, and control will
pass from the producer to the con-
sumer.”’

The Codart millennium won't
dawn until a lot of Hollywood execu-
tives are convinced that they should
shift their allegiances from current
TV outtets, thus forcing viewers into
the new system. While waiting for
that to happen, the infant Codart will
have to cut its teeth on more modest
fare, such as university video libraries.
But will all those educational films be
a match for "The Deer Hunter” on
HBO? @
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