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radio across chicago

Thompson, Sanchez Appointed
Promotion Coordinators at WLUP

The LOOP AM/FM recently
announced that in a move to better
serve both stations, they will now have
two Promotion Coordinators.

WLUP-FM hired Andrea Thompson
to fill the position of FM Promotion
Coordinator. Thompson  was
Marketing Director for Jeff McCluskey
& Associates, and most recently coor-
dinated the T.J. Martel Chicago Golf
& Tennis Classic and the T.J. Martel
Media Roast. She will be responsible

for all promotions and contests for the :
Steve and Garry Show and the
Jonathon Brandmeier Show, in addi-

tion to all other FM programming.
Dina Sanchez has been appointed to
the position of AM Promotion

Coordinator, handling all promotions
and contests for Kevin Mathews, Chet
Coppock, Danny Bonaduce and Ed

Schwartz. Sanchez has been promotion
assistant at the LOODP for the last four
years. W

Chicago Radio Stations Participate in
Radio Broadcast Data System

The Radio Broadcast Data System
(RBDS), an exciting innovation that
will literally change the way you “view”
radio, is coming soon to a radio near
you. The RBDS uses a larger LED dis-
play on your car or home radio that
will display information about the
radio station to which you are tuned.
The new reciever, for example, might
display information such as the name
of the song and artist being played.
Press another button and you might
find out that the station is running a
contest or promotion.

The RBDS display works on two
lines of information, the first line is
reserved for the frequency while the
sccond line will be used to scroll infor-
mation about the ardst and song title
being played, radio contest informa-
tion, wecather reports and more.
Another feature will allow the listener
to scan the radio dial by cither frequen-
cy or station format. The RBDS can
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interrupt cassette or CD play to alert
the listener of a traffic jam or emer-
gency announcement and then resume
play of the cassette or CD.

information.) RBDS was developed for
the North American market by the
National Radio Systems Committee
(NRSC) and is “on-the-air” now.
Radios featuring the new RBDS tech-
nology will be available sometime in
the spring of 1994.

Participating Chicago stations |

include: WBEZ-FM; WXRT-FM;
WLIT-FM; WLS-FM; WNUA-FM;

WELUP-EM; WEMT-FM; WUSN-EM;

WPNT-FM; WKQX-KM; WITMX-
FM; WVAZ-FM; WWBZ-FM;
WCKG-EFM; and WGCI-FM. B

Rundgren Goes on
~Tour with CDI

Todd Rundgren, a rock legend whose
expertise in production is only equalled
by his flair for performance, has broken
new ground, again. He recently paid a
visit to the WXRT-FM 93.1 studios to
unveil his latest technological toy. The
man who once did an acappella tour
has done a complete 360 to where he is
totally dependent on the electronic
advances of the '90s. Rundgren spent
time with XRT midday stalwart Tom

. Marker explaining his CD interactive

(CDI) release.

Rundgren describes CDI hardware as
a “souped up compact disc player.” It
connects to the television monitor and
stereo receiver—components of a high
tech entertainment center. A menu
appears on the screen and offers users a
plethora of programming options.

- Amateur record producers will have a

The data for RBDS is carried on an
inaudible subcarrier of the AM or FM
station. (Each radio frequency on the
dial is separated by a range of inaudible
frequencies. A few of these inaudible
frequencies will be used to transmit the

field day organizing tracks in any
desired order and choosing a particular
sound. The same song can be played in
a multitude of versions ranging from
rap to Karaoke. The mediator between
input and output is a remote joystic
with buttons. It's that feature that
prompts Rundgren to say “In some
ways, [CDI is] an evolution of game
technology.” He credits Nintendo with
paving the way for CDI by creatively
attracting the mass market to interac-
tive home entertainment.

From the XRT studios, the unpre-
dictable recording star proceeded
dircetly to Tower Records for an audio-
visual demonstration of his CDI pro-
ject. Rundgren continues to leave audi-
ences wondering “what's next?” In this
casc... Cleveland. B
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TOP TWENTY

. WGCI-FM 107.5, 8.6

. WBBM-FM 96.3. 8.4

. WGN-AM 720, 7.4

. WUSN-FM 99.5, 5.4

. WBBM-AM 780, 4.7

. WLS 890/94.7, 4.1

. WWBZ-FM 103.5, 3.8

. WKQX-FM 101.1, 3.7

. WXRT-FM 93.1, 3.5

. WLIT-FM 93.9, 3.4

. TIE: WIMK-FM 104.3, 3.2
WNUA-FM 955, 3 2

. WCKG-FM 105.9, 2.9

. TIE: WLUP-FM 97.9, 2.8
WMAQ-AM, 670, 2 8
WJJD-AM 1160, 2.8

WVAZ-FM 102.7, 2.5

WLUP-AM 1000, 2.0

WOJO-FM 1051, 1.7

MORNING DRIVE
1. WBBM-FM
2. WGN-AM

. WGCI-FM

. WBBM-AM

. WLUP-FM |

0 b W

EVENING DRIVE
1. WGCI-FM
2. WBBM-FM |
3. WGN-AM
4. WVAZ-FM
5. WWBZ-FM

by rick kaempfer

Arbitron uscs a written diary system
Each member of a household rhat
recieves a diary is asked to keep track
of their radio listcning habits cvery fif
’ liaries ar

in the Chi
metro are1. Critics of Arbitron have

n

mately 4,400 people capo

wrpued that the sample size s too
| x [
1rO are 1ally
d con ed y al
claim chat che diary system unfairly
helps stations with older audier
becau are more I si
filling hari ol
) f f t
eriod are ine more
be get bored
th iting out ch diari
Ne less, Arbitron remains the
m ly used service for adverti
b tdts 4 Bt ing strategy
AccuRatings

The Chicago-based company Strategic
Radio Research, conducts their survey
by telephone. They suivey a represen-
tative sample of 9,500 persons in the
Chicago area. Each person s incer-
viewed for approximately six minutes.
Unlike Arbitron, they limit their sur-
veys to one person per household,
thereby surveying more than five times
as many households. The Phone
Surveys tend to help stations wich
younger audiences. AccuRatings now
measures ratings in Chicago, New
York, Philadelphia, San Fransico, San
Diego, Raleigh, and South Bend, IN.
Despite their growing popularity, the
relatively new AccuRatings are still not
as accepted in the industry as the
nationwide Arbitrons.

L 17,

'ARBITRON RATINGS:

&"1993 Arbitron Company.

TOP TWENTY

1. WGCI-FM 107.5, 6.9

. WGN-AM 720, 6.7

. TIE: WUSN-FM 99.5, 5.7
WBBM-FM 96.3, 5.7

. WLIT-FM 93.9, 4.0

. WBBM-AM 780, 3.8

. WIMK-FM 104.3, 3.5

. TIE: WJJD-AM 1160, 3.3
WNUA-FM 95.5, 3.3
WVAZ-FM 102.7, 3.3

WCKG-FM 105.9, 3.0

WMAQ-AM 670, 2.9

TIE: WKQX-FM 101.1, 2.8
WWBZ-FM 103.5, 2.8

WLUP-FM 97.9, 2.7

WLS-AM 890, 2.5

TIE: WPNT-FM 100.3, 2.4
WXRT-FM 93.1, 2.4

WLUP-AM 1000, 2.0

TiE: WOJO-FM 105.1, 1.8
WSCR-AM 820, 1.8

w N

0o ~N O U

11.
12.
13.

15.
16.

19
20.

MORNING DRIVE
1. WGN-AM
2. WGCI-FM
3. WBBM-AM
4. WUSN-FM
5. WBBM-FM
EVENING DRIVE
1. WGCI-FM
2. WUSN-FM
3. WBBM-FM.
4. WGN-AM
5. WLIT-FM
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sound bltes

Butt What's The Problem.
WLUP-AM
Bonaduce was met with controversy as
he autographed pictures that included a
view of his tatooed rear-end (which
prominently display the WLUP call let-
ters) during a promotion at a suburban
Niles Wharehouse Club. When the

club’s promotion director discovered

personality Danny

that Bonaduce’s hind quarters were in
the photo, he reportedly took the phot-
graphs to a nearby cutting board and
snipped off Bonaduce's butt.
Limbaugh-phlles Unite!l

The first “Rush Room” in Chicago will
be opening Aug. 2 at The Chop House,
60 W. Onuario St. In a special room set
aside for Limbaugphiles, the restaurant
will be broadcasting Rush Limbaugh’s
afternoon radio program during lunch
hours, from 11am to 2pm.

Up In The Air.

WBBM Newsradio 78 will broadcast the
acrobatics, thrills and excitement of the
1993 Chicago Park District Air & Water
Show (August 21st and 22nd) from
12noon to 4:30pm. WBBM morning
anchor John Hultman will cover the
show from the staging area at North
Avenue Beach.

Velbeck Leaves Y108.

WYSY-FM 107.9 Promotions Director,

WLUP-AM 10005 Danny Bonaduce, his “Partridge Family”
brother David Cassidy, and WLUP contest winner Laura Vitt
get ready to hop aboard the “The Partridge Family Bus” on their
way to lunch at Chicago’s Hard Rock Café.

6+ CHICAGO AIRWAVES AUGUST

Mark Velbeck, leaves
the station this month
to join the public rela
tions department of
Medival Times restau-
rant in Shaumburg,
I1l. Velbeck has been
with Y108 for three
years, starting as an
intern and working his
way up to Promotions
Director.

The Big Switch-A-
Roo.
WGCI-FM

personalities

107.5
Tom
Joyner and Doug
Banks will exchange timeslots beginning
January 3. Joyner, who has been com-
muting every workday between Dallas
and Chicago, will stay in Dallas and
broadcast his new morning show via
syndication. Banks will takes over
evenings.

Radlo Deserves Better.

An article entitled “Radio Deserves
Better” appeared .in the July 26 edition
of Advertising Age claiming that advertis-
ing agency “creatives” don't give respect
to radio advertising. The article stated
that “they [creatives] apparently aren’t
interested in anything that won't fit into
a bound portfo-
lio.” The article
also noted that ad
spending shows
national and local
spot radio was up
8% in the first
five months of
this year. When
will radio get the
respect it descrves?
WLIT Summer
Concert Serles.
WLIT-FM 93.9
brightens Sunday
evenings by airing
a special music
series that contin-
ues throughout

W]PC M 1063; Angela Marie has request lines ringing
non-stop throughout her show on weekends and overnights.

the summer. WLIT’s Summer Spotlite
series airs at 8pm Sundays (the series
ends Sept. 5th). Each week'’s hour long
spotlight is locally produced and features
a specific artist or theme. Carole King,
for instance, is the Aug. 8 spotlight. In
addition, many of the spotlights include
exclusive interviews with the artists. The
show is hosted by WLIT personality
Bruce Buckley.

WVAZ Hires New Operations
Manager.

Effective August 16, Ron Atkins, a fif-
teen year veteran of urban radio markets,
will become Operations Manager at
WVAZ-FM 103.

Oh Say DId You See.

Carl Grapentine, morning host at
WNIB-FM (97.1) doesn't just play other
peoples music. Grapentine made some
music of his own when he sang the
National Anthem at a recent Cubs game.
What A Hoot.

As the press release put it, “WLUP FM’s
Steve & Garry want to get something off
their chests at their live broadcast at
Hooters in Downers Grove.” The
dynamic duo hosted their Aloha Friday
festivities from the establishment. Mystic
Soda sold its beverage for $1 with pro-
ceeds benefitting Illinois State Beach
Park, which offers an educational pro-
gram teaching children about endan-
gered species. @



The Blaze Sells to Evergreen Media

By John A. Flink

Evergreen Media Corporation announced on July 1 that
it had agreed to purchase Chicago’s Blaze WWBZ-FM
(103.5) from the Chicago-based Major Broadcasting,

I n one of the biggest Chicago radio deals of all time,

Inc.

The acquisition will make Evergreen, which already owns
WLUP-AM and FM, the Chicago market’s primary player in
the male oriented rock radio area. “T'he addition of the Blaze, a
successful, music-intensive rock radio station, will substantially
enhance our presence in the Chicago marketplace,” said Scott
Ginsburg, Evergreen’s chairman and CEO.

Evergreen paid $32 million for The Blaze; $28 million to
purchase plus $4 million to take possession immediately. The
purchase agreement is subject to approval by the FCC and is
expected to close sometime this fall.

According to Ginsburg, acquisition of The Blaze is typical of
the trend toward establishing what he called duopolies in major
radio markets across the country. Evergreen also owns more
than one station in Washington, D.C., Houston, Texas, and
Jacksonville, Florida. “I think that in the 90's the duopoly situ-
ation will become more prevalent in markets all around the
country,” he said. “Our decision in Chicago is not unusual.”

Chris Devine, president of Major Broadcasting, agreed with
Ginsburg's assessment. “It was by no means a hostile thing,” he
said. “Nort ar all. We're a privately owned company. They, and
we, made this decision based upon sound economic and finan-
cial reasoning. They really are the dominant player now.”

Although the announcement could hardly be called contro-
versial, it has engendered a great deal of speculation throughout
the local radio industry. WLUP-FM has been a rock station
success story, evolving its format while generally avoiding the
sudden upheavals that leave listeners in the lurch when they
tune in their favorite station one day only to find a completely
unfamiliar format where their favorite music used to be.

The Blaze, a relative newcomer to the market, has also been a
success. Playing both hard rock classics and new heavy metal
not heard on most other Chicago stations, The Blaze has
carved out a loyal niche in short order and managed to succeed
where other hard rock oriented stations have failed in recent
years.

Because both WLUP-FM and WWBZ-FM appeal to similar
demographics, it has been widely rumored that Evergreen
would change the format at The Blaze to something not as
threatening to WLUP’s market share. According to everybody
involved, this is not true. “We have no immediate plans to alter
the formar at The Blaze,” Ginsburg said.

Evergreen and Major Broadcasting are currently in a local
marketing agreement, whereby Evergreen handles the day-to-
day management of The Blaze until the sale of the station
becomes final. However, Major Broadcasting also has a consult-
ing agreement with Evergreen to continue to handle program-
ming for The Blaze the next 12 months. “We will continue to
provide programming for the next year,” Devine said. “We will
discuss the future of the agreement when it comes up.”

Given the pending three-way programming scenario shaping
up among the two Loop(s) and The Blaze, rumors abour the
future formats of WLUP-AM and FM have been running ram-
pant. If The Blaze isn't going to change, then Loop(s) will have
to.

The most prevalent rumor is that WLUP-FM will become all
comedy, retaining Jonathon Brandmeier and the Steve and
Garry show, among others, while WLUP-AM will become an
all talk or all sports and The Blaze will continue to provide
rock. Neither Evergreen nor Major have said anything to sup-
port this scenario or any others. Yet.

When asked to comment on the rumored possibilities,
Ginsburg said “Those who don’t know are talking. Those who
do know aren' talking. I'm not talking.” W
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he
making
of a
Chicago
Classic

By Elyse Glickman

ince 1ts establishment in

1951. WEMT has built its

reputation on two fronts. It
is a fine arts station drawing its
appeal from the classical past, and it
looks ahead to the future with its
involvemnent in state-of-the-art radio
technology. Even with a solid founda-
tion for success, however, the station
continues to innovate, go slightly
against convention and broaden its
scope beyond its primary demograph-
ic.

“We are considered to be one of the
finest fine arts stations in the coun
try,” affirms Jon Kavenaugh, the sta-
tion’s director of corporate communi-
cations. “The station is well known
across the country for our three net-
work operations and being the largest
supplicr of concert music and spoken
word programming to other stations
across America. Of all the stations
across the country, we are the only
one that docs live concert progran-
ming.”

In addition wo upscale program-
ming and numcrous awards for
broadcasting excellence (seven from
Peabody, 24 Armstrongs and a
Marconi award in 1991 as “Classical
Station of the Year”), it also stands
out as a starion which has exposed its
listeners to the best of new audio
technology. When sterco radio sys-
tems first began ro break into rhe
market, WFMT was che first station
to broadcast a srerco concert. le was

BeCHICAGO AIRWAVES AUGUST
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the first in this hemisphere to broadcast
a compact disk in 1982, and the first to
broadcast a digital audio tape in 1987.
Last spring, WFEMT world premiered
the mini-disk recordable CD live from
the studio. The station has even profit-
ed from scientific innovation on a
national scale.

“We have been a cable superstation
since 1979,” Kavenaugh srates. “We
were the first and we continue to be the
largest cable audience service in the
country. About 10% of our listeners get
us on cable, and we have determined
this from responses to our contests and
membership drives as well as outside
reports and media.”

Even with the stacion’s striking
achievements in this realm. Kavenaugh
says the audience is a crue driving force
for the station. It is very vocal about its
preferences and dislikes, like their
approval of the live-copy advertising-
one of the station’s most distinctive
trademarks. Based upon the 1992
Scarborough Report, the average age of
the listener is 45 and the ratio of female
to male listeners is almost equal (men at
46.7%, women at 53.3%). The median
income is $45,900 with the average
home valued at $131,800. Individuals
with a college or post-graduate back-
ground make up 71% of the listeners.

Kavenaugh, nevertheless, insists the
overall audience transcends mere num-
bers and demographics: “We certainly
encourage people outside these demo-
graphics to listen to the station. We
don’t have a specific advertising plan
which targets college students, for
example, although this is something we
would certainly like to do. As advertis-
ing budgets dictate, it would be good
for us to target this market, but we
can't. In terms of a general audience,
however, our coverage is extensive in
the four state area.”

Some of the programs themselves rep-
resent the station’s efforts to atrract
diverse audiences.

“For our youngest potential listeners,
we cooperate with WTTW-TV
(Channel 11) each year for the Young
Performers Competition as well as carry

and distribute the Van Clybourne Piano
Competition from Texas. The
Storytellers, which airs on Sunday after-
noons, is aimed at families. One pro-
gram which has attracted a number of
college listeners to the station is the
Midnight Special of folk music, comedy
and other odds and ends. We know that
over the years, people discovered us

reviewing types of organizations and
encouraging their participation.
Certainly, by category, we have
approached many, but within cate-
gories, the field of prospects is limitless.
For us, the most effective thing is the
direct conract with all potential adver-
tisers, to keep hammering away. | don'
think there is a particularly targered

through that program on Saturday i effort in one category or another. From

nights and gradually got hooked on our |

station.”

The “Classic commercials,” or the
live-rcad advertising copy, seems to have
as much appeal as the
programming for both
audience and advertis-
which
gamut from large air-
lines and financial ser-
vice organizations to
local retailers to non-
profit organizations
supporting the arts
and charities. This was
a practice initiated by

€rs runs a

Afternoon

time to time, we do organize special
packages like a summer retail or holiday
season package. We continue to provide
special rates for non-profit and cultural

The presence of radio personalities like the

Morning Programs Jim Unrath and the

Program’s Don Tait reflect

WEMT’s continuing commitment to

quality broadcasting.

the stations founders
38 years ago, and has become such a
strong tradition that when the station
recently attempted to lift the ban on
pre-recorded advertising over an 18-
month period, they received an over-
whelming response in favor of live copy.
Although publications like Crain’s
Chicago Business and the New York
Times reported the practice “flies in the
face of modernity,” Kavenaugh affirms
the ongoing practice makes a lot of
sense, especially when taking the listen-
ing atmosphere into consideration.

“After a nice 15 or 20 minute move-
ment of symphony or a thought-pro-
voking performance of Shakespeare,
they don't want to hear a jarring jingle
which would interrupt the mood.”

As for that long, impressive list of
advertisers, Kavenaugh insists that there
is always more the station can do not
only to maintain current advertising
accounts, but expand into other areas.

“I think our continuing sales goals are
always to broaden the base of our
advertisers by approaching national
advertisers as well as local rerailers,

organizations which actively participate
in this station.”

In addition to its successful approach
to finding commercial sponsors, the sta-
tion is now seeking support among its
listeners base. Since March 1992,
WEMT has aired its own membership
drives and conducted direct mail cam-
paigns with its database of listener
addresses.

Between listener support and the ele-
gantly delivered sponsor messages, the
funds raised maintain a selection of
programming which not only includes
classical music, but a rich, eclectic mix
of Shakespeare, BBC dramas, the week-
day business report, the Midnight
Special and a late-night show hosted by
noted author Studs  Terkle.
Additionally, the presence of radio per-
sonalities like the Morning Programs
Jim Unrath and the Afternoon
Program’s Don Tait reflect WFMT'’s
continuing the commitment to quality
broadcasting. Simply Stated, the station
heads into a bright future with a firm
hold on their tradition. W
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HOW SWEET IT IS. For the second straight time,
WGCI-FM has topped the ratings. Dedication and

teamwork is the formula that has made them Chicago’s

most popular radio station.

WGCI-FM (107.5) is a station wrought with ambiguities.
The urban contemporary station is the self-proclaimed best
music station in Chicago. Yet, they occasionally stop the
music to discuss topical issues such as gang violence, teen
pregnancy and AIDS. A staid, set lineup by design will be
disrupted after the first of the year when A.M. drive fixture

Doug Banks trades places with
his equally popular PM. coun-
terpart Tom Joyner. A staff that
sustains a “we try harder” atui-
tude despite enjoying Arbitron
leading ratings accentuates the
ist of uncommon denominators
thac is WGCI.

Rest assured there is a method to this montage of mad-
ness. WGCI has no intention of joining the tedious litany of
FM talk stations. However, their reach to the African-
American market hovers around the 70% range. In order to
best serve that market segment, programming is appropri-
ately redirected to address the communirty’s interests.

Some say its lonely at the top, but

WGCH

Enjoys the
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Program Director Elroy Smith explains that their intent is
not to preach, but to inform. While that may confuse tho
accustomed to hearing music when 107.5 digually appears
on their radios, it is also the very substance that endears
them to the station.

Rosalie Bucci, WGCI marketing and promotions director,
adeptly assessed her audicnce saying that people like a ¢
tain amount of routine in their life. They have befriended
that person that eases their trip through gridlock or has got
ten them through a monotonous midday ar the office
When a station alters their lincup, they are, in a sense, tal
ing a triend away. There 15 cnough turmotl cveryday with
out a radio station being pare of un alrcady hecuc lifesryle. It
took the extreme circumstances of flyjock Tom Joyner s

Chicago’s

‘U'.
Iew by Joel Ka

cumbing to the rigors of his daily Dallas-Chicago commure
to torce this station to change its lincup Joyner began accu
mulating frequent flyer miles cighe years ago successfully
surpassing insiders’ expectations by seven years. [he soon to
be grounded flyjock then felt he was offered an opportunity
he couldn’t pass up and feels the same way about th
deal. Joyner’s voice will be
carried to Chicago via syndi-
cation. He'll host his morn
ing program from a perma-
nent seat in Dallas. WCGCI
will retain some input into
the industrious jock’s playlist.
Doug Banks, now moving to

arrent

evenings, is anxious to sell off

all his alarm clocks. Joyner
jokes that his replacement
will now be left without an
excuse to make premature
exits from failed dates.
Smich, Bucci and the
whole WGCI family are
ecstatic over their ratings success: Arbitron’s spring survey
(peroid ending June 23rd) shows WGCI on top for the sec-
ond consecutive book and the third time in the last four
quarters. However, that doesn’t mean they're satisfied.
“Instill in your staff if you're winning, to fight as though
you were losing. When those numbers come off the com-
puter, they're history. What have you done for me lately,”

& Tom Joyner

ufmann

Smith says describing his philosophy on radio business reali-
ty. He adds, “It’s a serious crisis when you're number one
because it’s very noticeable when you drop.” WGCI’s for-
mula for success is approachable personalities, popular
music mix and innovative promotions. [heir upcoming
Disney World package 1s a shining example of a promotion
that combines all three elements. Whereas most remotes are
built around one personality, WGCI is taking the whole
roster to the Magic Kingdom. Listeners are invited to join
on-air hosts Banks and Company, Shannon Dell, Tom
Joyncr and Rick Party as they broadcast from various sites
throughout Mickey’s Florida resort. Restrictions were levied
on the number of travelers accompanying the crew so that
ast and audience could share quality time rogerher. The
trip was sold out, an extension was grant-
ed and it sold out again. Bucci’s pet pro-
ject will occur next year involving a trip
outside U.S. borders. “All I'll say is that
they have marvelous pink sand beaches,”
Bucci revealed with a smile
['s a mammoth feat to be the top rated
radio station in a market that's among the
most competitive in the country. The
seemingly msurmountable task of staying
on top is a goal Program Director Elroy Smith belicves can
happen. ‘I can go ahead and continue the tradition of a
music station and just play the right songs; but someone can
come in tomorrow and do the same thing. What makes
Cl special is that our personalities sound like they are
your friend. When a listener gets that type of comfort zone,

“

A Shannon Dell A Rick Party
they come back.” He supports his statement with examples
saying, “It’s like when a listener walks to work, jumps on a
train or gets used to the same bus driver, they want that
daily. You get comfortable with a restaurant, you go back to
it over and over and over.”

However you look at it, WGCI has found a formula that
translates into ratings. M
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“the ratings are out,
the ratings are out!”

he ratings, the radio
T equivalent of Paul
rode through the hallways
of Chicago’s radio stations.
To truly understand who is
doing what, you have to
look beyond this screaming

Revere, recently

horseman. A careful analysis
of the last four ratings
books, divided by format, is
probably the best way to
spot the trends. Once you
spot the trends, you can
probably predict the future.
T e R © S )
Urban

Does 1t matter to the
powers that be at WGCI
that they have bcaten
WGN two ratings in a row
to become the #1 station in
Chicago? Sure, 1Us a nice
label, but rest assured the
people at WGCI are not
walking around the hall-
ways with big styrofoam
#1's on their hands. They
maost lkely noticed
WBBM-FM  making a
steady chmb up the ratings
ladder. Though B-96 is sull
considered a CHR station,
their music mix has become
quite simitar to WGCls.
Over the last year WIBBM-
FM has gone from a 4.6 1o
a 5.7 sharc, while WG
has gone from a 7.6 to a 6.9
share. Henee the lack of

champagne flowing at
WGCI. Meanwhile, WVAZ
has recovered from its fall
drop to a 2.8 share, by
slowly and painfully return-
ing toa 3.3.

Crystal Ball: Watch for
WGCI to take an unexpect-
ed hit in the ratings over the
next year. Doug Banks and
Tom Joyner are switching
shifts. [ know this seems
ltke no big deal because
both Banks and Joyner are
ratings giants. Don't forget
the lesson learned by Wally
Phillips, Larry Lujack and
Jonathon
Radio listening is a routine,
and any change in that rou-

Brandmeier.

tine disrupts the listening
habits. WBBM-FM and
WVAZ could be in position
to make an upward move.
e e —
Adult Contemporary
WLIT is obviously the
king of this format. They
consistently place in the top
five stations in Chicago.
While WLIT resides in its
palace, WPN'T has moved
into a nicer neighborhood
over the last year. Last sum-
mer they were on the brink
of forectosure with a2 2.0
share. The move to a 2.4
seems hike a modest increase
unul you consider the fate

of WI'MX. The Mix has
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been free-falling over the
Isat year. Last summer they

were beating FM 100 2.1 1o .
2.0. They have since sold

their home and moved to
the other side of the tracks.

In this most recent ratings
book they posted their third
~ nosis. They certainly won't
Crystal Ball: A sub-2.0 ¢
© ing against each other. One

like WTMX usually spells

consecutive sub-2.0 share.
rating for a major station

doom for the formar.

They've been tinkering with
it to no avail. Don’t be sur-

prised if they just give up |

and try something else.

Country? Maybe. Rock and

 could benefit. In either case,

Roll? Not as crazy as it
sounds.

e
Rock & Roll

This is by far the most

competitive format in the

city. Five stations are vying

for this attractive demo-
graphic, and they most
recently placed in this
order: WCKG, WKQX,
WLUP-FM, WWRBZ and

WXRT. Once again, how-

ever, certain trends are obvi-
ous. WCKG has been mak-
ing a steady climb over the
last year after tinishing dead
last just a yecar ago.
Meanwhile, WWBZ and
WXRT have had three con-
secutive down  books.

WX s deeline coincided

with Q-101's arrival, and
WWBZ (the Blaze) has
really lost steam since enter-
ing the market with a bang
a few years ago.

Crystal Ball: The Loop’s
purchase of the Blaze makes
this the most difficult prog-

have two stations compet-

of them has to go, the 16
year rocker or the young
upstart. If the Loop drops
rock and roll, WCKG could
be the big winner. If the
Blaze drops rock and roll,

both WLUP and WCKG

the people at the Mix may
decide that a 2.5 share is
better than a 1.5 share and
jump into the fray.
Unfortunately, we won't
have any real answers until
after the first of the year.

© The format switches will

probably take place before
then, but their effects won’t
be determined unnntil the
fall ratings come out the
first week of January 1994.
The summer ratings will
come out before then, but-
they are usually a bad
source due to the different
audience (kids home from
school, ctc.).

We’ just wait for snow
and then we'll know. W




ASK RADIO GA-GA

Chicago Airwaves boasts the world’s only Radio consul-
tant/Tibetan monk—Radio Ga-Ga. He used to be my uncle
Harold. He was a success as a radio
consultant, but useless as a monk in
Tibet. Apparently, they don’t need
radio wisdom there. They told
him he must come back to
America and dispense his knowl-
edge free of charge to make up
for past sins. We are the lucky
recipients. So send
your radio ques-
tions to Radio Ga-
Ga, ¢/o Chicago
Airwaves, 2240 W.
23rd Place, Chicago, IL,
60608. As you might expect from a radio consul-
tant/monk his answers are sometimes indecipherabie. In
these cases, | provide a simple translation

/

Dear Radio Ga Ga,

i've always thought that station call letters were bland and
unimaginative. After all, there are so many four letter words
that start with “W” that would make much more interesting
call letters. For instance, why doesn’t a talk station like WLS
change their call letters to WORD? Or why doesn’t an avant
guard rock & roll station like WKQX or WXRT change their
call letters to WILD? Couldn’'t WBBM-FM be more effective
as the “Killer WASP”? Or a Lite Rock station like WLIT be
more descriptive with WEAK? A station with a lot of over-
price talent like WLUP could become WAGE. Shouldn't a rap
station like WIPC-AM just be call WRAP? Get it? The "W" is
silent. | only write you because you are so WISE.

—Roger Phillips, Chicago

Dear Roger: | only wish that | could give you control of a sta-
tion, my son. | think we would call it WARD.
Nephews Translation: As in “Pyscho-ward”

Dear Radio Ga Ga,

My brother was a monk for a while. He lives in California
now. When | saw your column for the first time, | called him
to tell him about it. He says that you can’t be a real monk,
becasue you waste your time with radio. He says that radio
doesn’t give you anything that will help you achieve inner
peace and strength. What do you say to a former brother
like my brother?

—Ann Meinerding, Chicago

Dear Ann: Your brother has neglected the disciplines. He for-
gets that in order to receive, you must also give. Radio can
provide the world to people, but only to those who truly
give.

Nephews Translation: Tell your brother about WMAQ. You
give them 22 minutes, and they will give you the world.

Station Formats

Adult Contemporary

94.3 FM WIJKL
96.7 FM WLLI
105.5 FM WDND
100.3 FM WPNT
101.9 FM WTMX
105.5 FM WZSR
107.9 FM WYSY
1480 AM WFXW
Adult Standards
850 AM WAIT
1160 AM WJJD
Aiternative
88.9 FM wWOUI
92.7 FM WCBR
101.1 FM WKQX
College

88.1 FM WCRX
88.5 FM WHPK
89.3 FM WKKC
89.3 FM WNUR
Country

98.3 FM WCCQ
99.5 FM WUSN
Dance

88.7 FM WLUW
Ethnic

103.1 FM WVVX
750 AM WNDZ
1030 AM WNVR
1240 AM WEDC
1240 AM WSBC
1330 AM WKTA
1430 AM WEEF
1450 AM WCEV
1490 AM WPNA
1530 AM WKDC

Fine Art/Classical

97.1 FM WNIB
98.7 FM WFMT
Gospel/Religious
89.7 FM WONU
90.7 FM WMBI
91.9 FM WJCH
92.3 FM WYCA
102.3 FM WWHN
106.7 FM WYLL
1110 AM WMBI
1280 AM WBIG
1470 AM WCFJ
1510 AM WWHN
Jazz/Blues

88.1 FM WSSD
90.9 FM WDCB
95.5 FM WNUA
1530 AM WKDC

1570 AM WBEE
New Age

95.5 FM WNUA
News

670 AM WMAQ
780 AM WBBM
1410 AM WRMN
Oldies

95.9 FM WKKD
104.3 FM WIMK
104.7 FM WCFL
106.3 FM WJPC
930 AM WAUR
1390 AM WGC!
1580 AM WKKD
Progressive
93.1 FM WXRT
Rap

950 AM WIPC
Rock

89.1 FM WONC
97.9 FM WLUP
103.5 FM WWBZ
103.9 FM WABT
105.9 FM WCKG
Soft Rock

93.5 FM WITW
93.9 FM WLIT
Spanish

105.1 FM WO0JO
560 AM WIND
1200 AM WOPA
1240 AM WCRW
1300 AM WTAQ
1500 AM WKGA
1590 AM WONX
Sports/Talk
820 AM WSCR
Talk

94.7 FM WLS
720 AM WGN
890 AM WLS
1000 AM WLUP
1220 AM WKRS
1340 AM WJOL
1410 AM WRMN
1450 AM WVON
1480 AM WFXW
1600 AM WCGO
Top 40

96.3 FM WBBM
99.9 FM WBUS
102.3 FM WXLC

Urban Contemporary

102.7 FM WVAZ
107.5 FM WGCI
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Monday through Friday—Personalities At A Glance

m 6AM | 630 | 7:00 | 7:30 | 800 | 830 | %00 | %30 | 10:00 | 1030 | 11:00 | 19:30 1200 1230 | 100 930 | 200 | 230
WAL (850) | Bernie Allen | hoe Lacina i
WHBM (780) | Hourly news by minule: 0-5 CBS news, 5-B news, 8-11 traffic & weather, 1115 news, 15-18 sparts, 1820 raffic & weather, 20-25 news, 2528 businen, i
WCEV (1450) vane:i weekly listings see page 17 |
WGCI(1390) | Ladonna Tintle Jacquie Haselig Arrmando !

— 1
WGN (720} Bob Collins from 5:30 | Z':Ley | ?T‘F:.annP\;rln;lm'd | :‘::1.7 | Tfsgi?'mlh A
WIND (560) |avier Salgado | Luisa Torres [Ntvn Hector Lazano

| WiiD (1160) Clark Weber from 5:30 G. Gordon Liddy P Be

| WKIA (1330) Public Service | Classical Cool Rock Arab Network of America
WIS (890) Don Wade & Roma from 5:00 - T;?;;\n Rush Limbaugh Roe Conn

| WLUP (1000} | Howard Stern Kevin Matthews

| WMAQ (670) | Pat Cassidy, Pam Piesmeyer & Jay Congdon frOf;w 5:00

M-Th: Lin Holly & Mike Doyle F: Gina Tedesco & Larry Watts |

WNVR (1030} | The Andrzej Czuma Show w/ Maciek Lojewski | Radio For You with Stan Kedzia & Zygmunt Rygiel |
| WOPA (1200) _Miguel Franco ;Mary—Moceha e B i - B _ Alejandro Curﬁd-o i
WPNA(1490) | Secpage 17 | Morning Drive Time Polka with Jarek Obrecki ';:ang:y Lipuanan- R | Latino—Radio Renovacion | B. Oralewska |
| WRMN (1410) \‘Brad Bohien & Ken Kosek [ Brad Bohgn _Dee Hubbard Iniorma!ic;n l‘"News/'_T'radio | The Shopping Show !
- ) . - B I - I
| WsBC (12409 | 1 Kichard { zzi'rj‘hi;“"a inthe | sign off See page 17 TSign off 1 Sabor Latino
| WSCR (820) Tom Shaer wilth Tom7We;b on News (sign on at 6:00) _ AiDan Ji_ggeus & fzﬁke Nt?nh . | Dan McNeit & |
L WTAQ (1300) Chr;isianiRamosi - - B l?se Alan_is - - - - | N:nand(i B
6AM | 630 | 7:00 | 7:30 800 &30 900 930  10:00 10:30 | 15:00 | 11:30 1200 1230 | 1:00 | 1:30 200 | 230
| WABT (103.9) }7Ski Anderson: "_The Rock & Roll Breakfast” - B 417Cara Si_mms i ‘{Eharlie Metro
WBBM (96.3) | Eddie & Jobo with Karen Hand from 5:30 Midday with Coco Cotez or Brian Middieton o | *spearman*
WBEZ(91.5) | Morning Edition from 5:00 Studio A Mara Tapp Midday w/ Sondra Galr J E‘zsﬁ | varies
o ! 1 e
WCSBR (92.7) Tommy Lee Johnston | Tom Wilson Ken Sumka
| WCFL {104.7) }Aten O'Kelly o - __}&n Ackman -
TWCKC (105.9) i Paul Morgan with Randi Blake & Jim Volkman Parti Haze | Attan Siagg
l WEMI (98.7) ll—ir:U;r‘;;\ from 5:30 (News at 6,7,8 & 9; Business at 6:45 & 7:45) ] Classicat Music ] See Page 17
WGCI (12)7.5) I_Banl;s; Company from 5:00_ B - v _f Shannon Dell ! Tom joyner
IT\;/]KL (94.3) 7 Bob Leonard (Music) i Peter Stewart {Music)
LW]MK (104.3) Ewn Burke from 5:30 ) {| Colleen Brannigan
WAKD (96) | Dave Beckman from 5:00 DebRyan | R Thompson
WKQX (101 .;) | Mark Goodman Carla Leonardo i'S!eve Fischer
WLIT (93.9) B 7Bob Brynteson, r:ews with Mary Ann Meyers from 5:30 ' Margo johnson’
(WIS(917) | Don Wade & Roma from 5:00 | Roe Conn Rush Limbaugh | Roe Conn
r wLupP (97_9)4 Steve Dahl & Garry Meier from 5:30 ‘L"_Bobby Skafish B 5 . . ]
FWI’I&?('J_?) Carl Grapenl@né (Classical music, new & weather) | Classical Music rWNIB Libvafy | Classical
TVNUA (95.5;) Dean Richards from 5:00 Rick O'Dell _ T LT ” ! | Denise Jordan-
WOJO (1?1_) | Hector Molina from 5:00 Fernando Jaramillo r
WPNT (100.3) | Dr. Phil Duncan | Genlleman Jim White | "Big“Ken
wsSD (88.1) 1Gospel : 1 Blues with “Candy” Randy Hampton IM«W‘BIues .\«_r‘ith Dwayne Aklns o R : See Page 17
| WTMX (101.9) | Ron Britain ' R i Greg Brown
TVUSN (99.5) | 1.D., John "Katman“ Kalzbeék'& frish"BiQnoq; : : Nancy Turner “Big” ’d"” .....
| WVAZ (102.7) | Richard Steele WaliMuhammad e
WVVX(103.1) | Radio Opinia | K762 Zﬁrgseof g"ho":’vg: s
"WWBZ (103.5) | Kevin & Kirby Steve Seaver
WXRT (93.1) | Lin Brehmer from5:30
T’\/YS-YH—O?.; _Ken Anderson frém 500 cholas B
WZSR (105.5) | Thor In the ﬁ_»orn'(ng‘_ Janine Wolf/Don Bishop




- . S
9:30 ‘ 10:00 110:30 | 11:00 | 11:30 1712:00

3:00 | 330 | 400 | 430 | 500 | 530 [ 600 [ 630 700 | 730 00 | 830 | 900

Eddie Hubbard Dave Rafferty {Ran Baxley follows from 12 ta 6}

I

l 28-30 traffic & weather, 30-38-news, 338-45 (raffic & weather, 45-50 sports, 50-55 news, 55-58 business, 58-59 lottery numbers

I __EEED BN S - 1

Varied weekly iistings see page 17

Rivera J Dusties After Dark wnh Emilie McKendall (Dusties follow to 12 to 4)
:aa:'/ey | Spike O'Dell z-x;”l;nl":il;lr;;se?rom 8109 Milt Rosenberg J Ed Curranto 1
R M—arg;a Vasquez _ | Morton Eduard_o (Rodrlgo Follows from12:00 to 5: OO)
?earbom - ) 77 B B_obHale_v . l B ‘ Hugh Copland to 2 { Adrien St James 2_-5:30) j
| Cool Rack ]—Sign otf - |
T—{y W;sley & Ed Vrdolyak . [a\e;e Johns_ I Dr.iDean Edell | Rush Limbaugh re-rurj
Chet Coppock | Danny Bonaduce | Eddie Schwartz to 2
1 Bob Conway, Nancy Benson & Chris Michael } Derek Hill to 5
Radio For You continued - I_Slgn off -
Raobert Carreto ' a | Marca Dennis to 1:00 (Matty Arreola follows from 110 6) |
S. Skora T]_Soﬂa Boris i:s{\—Open Mike with_Lu;ia T:ol Zartem/ 7See page 17 B Ewa Milde, Zbigniew Banas & Waldemar | page
- L - a 0zmaitosci | Bogdan Lanko Kocon i _17— |
The Larry King Show . Bruce Willia_np'\sp - = ] Harvey Rubm (Bruce Williams re-run foIIows from 12 to 4) Jl
}i = = iy N B S -
| with Freddy Reyes Sign off i See page 17 Sign off !S’Fe,:zlcS:stal z;%n i
yj Terry Boers TMike Murphy Sign Off at 8:45
Rodate - i Gloris Garza | fsmael Montiet _JI
3:00 | 3:30 {::EO‘L 4:30 | 5:00 71 5:30 ‘._s:oo_J 6:30 ‘ 700 730 ‘,__sm | 830 9:00 _‘ 930 | 10:00 | 10:30 | 11:00 | 11:30 | 12:00
| Phil Jacobs Don Croninto 6
[_Ga(y Spears - _ j Allen Kabg - o - - ffankie:HoilwoM‘7§M?guez 102
Fresh Air J%Y,A“ Things Considered l:::;tﬂ LFresh Air ; g;::.s:::lfe])::z Jazz Forumto 3
. Dave A;non W o - jDave Leoschke (Paul—!\;oran follows from 12 to 6)77’

Rafe Sampson i Slacy Karonls o 12 (John Wesley follows from 12 to 5, Farm Show with Ron Severson from 5-6:30)

Debbne Alexander Ioe Thornas to 2 (Randi Blake from 2 10 6)
Elassical Music with Don Tate (News at 4 & S;Esiness at5 & 6) lNews l See page 17 . TMusic | Studs Terkle —|7Music |
( o - LRnc—l_( Pity_ .  m [Buiet Storm with Mike_Hudson i
Ron Parker LShopping Celeste Mathews (W: Matt Mat Young Show 9 to lo) | The }lm Bohanan Show |
“Scott Miller 7?@;3nond| (Pat O’Kelley follows from 12 to 5:30)
R Mike Preston {Lou Warren follows from 12 to 5) ) ]
| __.. ]
Rabert Chase, New releases at 9 (Diane Banks follows from 12 to 5:30)
Megan Reed Ken Southern (Bruce Buckley follows from 12 to 5:30) ]
W Ty Wansiey & Ed Vrdolyak ]Etherine Johns | Dr. Dean Edell | Rush Limbaughznir |
jonathon Brandmeier Rock | Charlie Logan to 12 (Terry Gibson follows from 12 10_5:30) :
Music Zephyr (Classical Music) Karl Hass Classical Music to 12 (Karl Hass re-run from 1210 1)
| Walker- - - Danae Alexander (Nick Alton follows from 1 to 5) [ - _*:
Alberlo Augusto & Carlos Rojos - . | Maria T. Escobar (Mario Escobar follows from 12 to 5)
Cocker ) . i DeDe McGuire Todd Manley to 12 (USA Ovemight follows from 12 to 5:30)
Blués with Manuel A(riﬁgton See page 17
Stu Collins L
Howell ‘I”'Bill Carcia h o o IRaminn’ Ray Stevens to 2
Leigh Hamilton ! J Mel Devone (Shirley Hayes follows from 12 to 5) N s ' )
:§Panish*g?citos Musicales Korean Christian Broadcasting Hellenism i ip;éj Radio N'gh”Y (M: Israel Magazine at 5, Potpourri at
Jimmy Novak R }fl:)a'\»/e. Robbins (Leslie Harris follows from 12 to 5:30)
t Johnny Mars (Spinnin’ Marty Lennartz io“ows from Rtos: 30)
rcott Loﬁus (Ce Ce Horan Follows from 12 to S)
............................. “_; ) : I Tonya (A.). Martin follows from 12 to 6)
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