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pMi1 Can’t stop picking up plays:

FFr35 Eros Ramazzofti and Tina

uss?7 Tumer extend the life of
DFL11.50 Cose Della Vita at the top of

M&M’s Border Breakers

| chart. Page 22

M&M chart toppers this week

Torn 4
RCA)

Inside M&M this week -

RADIO’S AD CAKE GROWS

New figures show that advertisers
in the UK. and France have
delivered a vote of confidence in
radio as a viable, cost-effective
medium. M&M reports on record-
breaking revenues in the UK

networks. Page 20

COPYRIGHT’S NEW WORLD
In M&M’s latest instalment of its
series on music and radio in The
Digital Age, editor-in-chief Emm-
anuel Legrand looks at the new
technology’s implications for the
world of copyright Pages 6/7

LIFT-OFF FOR SATURN

Drum’n’bass pioneer Gol-
die has hit a new vein of
form with his second
album, Saturnz Return.
He talks to M&M
about the sophomore
set he describes as
“naked and truth-
ful.” Page 9

Goldie

Radio boycott fuels
- Swiss copyright row

by Rémi Bouton

GENEVA — Swiss record labels are refus-
ing to service Swiss radio stations with
new releases.

The unprecedented step is the initia-
tive of the Swiss branch of the Interna-
tional Federation of the Phonographic
Industry (IFPI), which represents the
majority of the country’s record compa-
nies. The row centres around Switzer-
land’s law on neighbouring rights, which
was implemented in July 1993.

In 1984, radio stations signed a deal
with IFPI Switzerland under which they
agreed to pay 0.3 percent of their annual
turnover for the use of music. But since
the 1993 neighbouring rights law, sta-
tions have also had to pay collecting soci-
ety Swissperform an additional 1.25 per-
cent of turnover.

“We've been paying twice for the
same thing,” claims Pierre Steulet, presi-
dent of the RRR trade body which repre-
sents regional radio stations in French-
speaking Switzerland. Steulet took the
case to a Swiss federal court—which
ruled in favour of the radio stations—at
the end of December 1997.

Since then, RRR and VSP, which rep-
resents stations in the German-speaking
region of Switzerland, have asked their
members to stop making payments to
the IFPI, a move which has now also
been followed by Swiss public broadcast-
er SSR.

However, Peter Vosseler, director of
IFPI Switzerland, argues that the
money stations pay IFPI and Swissper-
form doesn’t cover the same rights. “The
IFPI agreement between the labels and

continued on page 21

and good news for French music

Swedish Grammies pick Cherry

by Keith Foster

STOCKHOLM — Sweden’s “royal
family” of pop crowned a new
prince at the 1998 Swedish
Grammy awards.

Eagle-Eye Cherry, son of the
late legendary jazz trumpeter
Don Cherry and brother of two L
of the country's biggest
soul/R&B stars—Titiyo and Neneh
Cherry—surprised the audience at the
February 16 ceremony by scooping

three of the coveted awards. As well as-

picking up the Best Video award for
Save Tonight, he also collected the Best
Newcomer and Best Male Pop/Rock
Artist awards.

Eagle-Eye Cherry was born in Swe-
den, but spent much of his youth in

Eagle-Ee Che"x New YOI‘k, whe-
o re he worked as

an actor, app-

earing several

times in the

Cosby Show sit-
com. He also
worked as a
music TV pre-
senter in the
U.K. When he returned to Sweden and
began recording, rumours surfaced of
yet another modern dance artist from
the Cherry clan. However, he sur-
prised observers by producing a series
of laid-back, bluesy pop songs and bal-
lads on his debut album Desireless
(Superstudio/BMG) .

The Cherry family tree is a slightly

continued on page 21

Arista Ushers
in radio smosh

by Christian Lorenz

LonDoN — Ten-
nessee-born Usher
Raymond is win-
ning the hearts of
European R&B fans
and radio program-
mers alike with his
airplay hit You
Make Me Wanna
(LaFace/Arista).

The single, taken from his second
album My Way, enters M&M’s Euro-
pean Radio Top 50 chart this week at
number 20 thanks to massive support
in the UK, Germany and France.
Dutch radio, meanwhile, has already
moved on to Usher’s forthcoming second
single, Nice & Slow.

“We went big with You Make Me

continued on page 21

Parallel imports

‘stream info U.K.

by Jeff Clark-Meads

international news editor, Billboard

I

LoNDON — Trans-shipments, Europe’s
legalised parallel >
imports, came floodin,

intg the UK laszczr ]B; ]P
year—and their exis-

tence has, for the first time, been pub-
licly acknowledged by the British
record industry.

According to new figures from labels’
body the British Phonographic Industry
(BPI), UK. companies have lost around
100,000 unit sales on some chart albums
as a result of the trade.

The cross-border movement of
albums in the EU’s single market has to
continued on page 21
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you're still the one

the new single
you're still the one

from the forthcoming album
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NEWS
Open Mike

Carlos Finaly
As the program-
mer of COPE’s
CHR/AC network
Cadena 100,
Finaly faces the

conditions, especially in its traditional centre of gravity, the |
U.S. Fortunately, the outlook for ’98 seems brighter.

But there is another key factor underpinning the situa-
tion Warner experienced in 1997: the degree to which it still
depends on established Anglo-American superstars to pro-
duce worldbeating revenues. Which acts did Levin cite as
best hopes for '98? Eric Clapton, Madonna, Rod Stewart,
Seal and Van Halen. Contrast this with Levy’s comment
that U.S. and UK. established acts “do not represent as

Upfront

by Emmanuel Legrand, Music & Media ediitor-in-chief

Even in a global marketplace, it has become essential that
record companies develop strong rosters of local artists. This
was made clearer than ever last week, when PolyGram and

Warner Music unveiled their 1997 financial results.

The buoyant mood of PolyGram chief executive Alain Last year, Warner certainly fulfilled the allimportant, replacing
Lévy, offering an 11 percent increase in operational income,  local-repertoire mission in Italy and Spain, developing huge- Spanish radio
contrasted sharply with the sombre admission from Time ly successful stars: Pino Daniele, Ligabue, Nek, Litfiba and legend Rafael

Warner chairman Gerald Levin that Warner Music’s earn-
ings took a 26 percent tumble.

PolyGram, which has started reaping the rewards of a
tough global restructuring policy, was blessed by strong per-
formances from several acts who were from neither the U.S.
or UK, the traditional homes of global stars. Andrea
Bocelli—an Italian artist on an Italian indie label, licensed
to PolyGram’s Dutch affiliate for the world—was the com-
pany’s second-biggest act in 1997, exemplifying Lévy’s aim of
taking local talent to worldwide stardom. Bocelli has even
i cracked the U.S., where his album Romanza has been certi-
fied gold as it rides The Billboard 200.

Warner, on the other hand, hit some bad luck—the “slip-
page” of several key releases to 1998-—and tough market

much [business] as they used to,” at least for PolyGram.

Laura Pausini in Italy, and Alejandro Sanz, Celtas Cortos
and Presuntos Implicados in Spain. And yet, according to

share-of-chart data compiled by g
Music & Media, Warner Music
in most other
European territories in ’97.
Which brings us back to Lévy’s
comments last week: to balance
the increasing unpredictability of &

lost ground

international acts, there’s only B

one way forward—developing
local and regional acts and, when
possible, translating their local §
success into global success.

Bonton marries Séﬁy in Czech republic

by Michele Legge

PRAGUE — Sony Music Czech Republic
(SMCR) has finally tied the knot with
local label Bonton Music, ending more
than six months of negotiations.

The newly-merged company, Sony
Music Bonton, will begin operations
on March 1 and will be the second
largest record company in the Czech
Republic. Sony Music has taken a 51
percent stake, while Bonton Music’s

e, ok

Signing the deal to create Sony Bonton are (back
row, l-r): Aaron Kirtz (acting general manager,
SMCR); David Main (vice-president, business
development, Sony Music Entertainment
Europe); Zbynek Knobloch (managing director,
Bonton Music). Bottom row (I-r): Mick Hawk (co-
president, The Bonton Group) and Zdenek Kozak
(co-president, The Bonton Group).

parent company the
Bonton  Group—a
conglomorate which
also has significant
interests in media
and retail—has the
remaining 49 per-
ceRt of shares.

Neither side
would comment on
their financial con-
tributions to the new
venture, which has
seen a total of 10
staffers from SMCR
and Bonton lose
their jobs.

Zbynek Knobloch,
formerly managing
director of Bonton
Music, has been
appointed MD of Sony
Music Bonton, while
Aaron Kirtz, acting
general manager of
SMCR since July, has
been named as

deputy MD and marketing manager.

Mick Hawk, co-president of the
Bonton Group, comments: “Sony
Music was the first deal that Bonton
concluded and in that time we have
built up a great deal of respect for each
other. Our local presence in the enter-
tainment field, coupled with Sony’s
international strength, make for a per-
fect fit. If you like, we have been going
out together for the last seven-and-a-
half years and liked the experience—
now it makes sense and feels perfectly
natural to get officially married!”

Tony Woollcott, senior vice presi-
dent, Sony Music Europe, notes that
the merger is “a continuation of [Sony’s]
global efforts to forge partnerships that
yield the best quality repertoire.”

Bonton Music’s strength lies firm-
ly in the field of domestic repertoire.
In 1997, it took a 20 percent share of
the Czech Republic’s domestic music
market (second only to Monitor-EMI),
according to figures published by
IFPI. SMCR, meanwhile, had just a
1.0 percent share of the domestic
music market in "97.

Both SMCR and Bonton, however,
had an 8.0 percent share of the over-
all Czech Republic music market last
year, with SMCR scoring with its
international acts.

Gong censured for ‘secret’ investments

and Schweinfurt.

by Ed Meza

BERLIN — Studio Gong has received a
formal reprimand from Bavarian
radio regulator the BLM after it
admitted hiding long-standing finan-
cial involvements in local stations in
the state.

At its February 5 meeting, the
BLM’s media council severely criti-
cised“the commercial radio group’s
secret holdings of major shares in sta-
tions in the towns of Neumarkt

Since 1991, Studio Gong has dis-
creetly built up a majority sharehold-
ing in Hot AC station Gong
FM/Neumarkt (it had previously only
held a minority stake, which the BLM
was aware of). In 1992 Gong also
acquired a major part of schlager/gold
station Radio Prima Ton/ Schweinfurt,
again without informing the BLM.

Despite its reprimand, however,
the regulator has decided to allow
Studio Gong to maintain its present
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level of involvement in th& two broad-
casters. Studioc Gong had claimed
that its investments stopped both sta-
tions from going out of business.
Meanwhile, another Bavarian sta-
tion, RT.1, has had its licence
renewed until 2004 by the BLM.
Targeting 25 to 54-year-old listeners,
the station serves up a mixture of
oldies and AC to listeners in the
Nordschwaben area, which includes
the towns of Donauworth, Dillingen,
Nordlingen and Huhnerberg.
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daunting task of

Revert. He had
been Reverl’s
deputy since Cadena 100’s launch
in 1992.

Q: What have been the main
changes in the two months since
Revert’s departure?

A: They've been mainly structural so
far. It was decided not to appoint a
new Cadena 100 director—in effect
that position has been taken by Pedro
Diez, COPE director general. There
are three new divisions: I am the pro-
gramme co-ordinator,-  Jordi
Casoliva—who previously ran our
operations in Catalonia—is now in
Madrid co-ordinating external affairs,
and all commercial activities are being
run by Antonio Gonzilez. But in terms
of what the public listens to, Pm the
one in charge.

Q: What programming changes
have you implemented so far?

A: There have been no major changes
as yet. But we are now spicing the
music content with more news bites—
a maximum of one minute of informa-
tion about traffic, sport or what’s ons
after every two or three records. The
idea is to create closer links with the
public. We continue to be the network
which gives most support to the joint
campaigns with [authors’ and publish-
ers’ society] SGAE and [artists’ associ-
ation] AIE to promote new talent,
such as Imaginarock and En Ruta.

Q: With the government in the
process of awarding 350 new FM
licences across the country, there
is much apprehension in the radio
sector about a fourth big group.
emerging. What is your view?

A: People have been talking for years
about redrawing the Spanish radio
map, so P'm not too worried. I hope to
see Cadena 100 get at least 30 more
stations—at present we have 79.
What I really want to see is an end to
the tremendous imbalance in favour
of Cadena SER, which has some three |
times more stations than COPE.

Q: Unlike most other countries in
Europe, most of Spain’s 20 million
radio listeners tune into news/talk
formats rather than music sta-
tions. Why is this?
A: I think this matter has been exag-
gerated. With virtually no music on
terrestrial TV, music radio is very
important to the industry. The point
is that in Spain there have always
been at any one given time three or
four big radio stars—real personali-
ties—and they have always been
news/talk presenters.

Interview by Howell Liewellyn

1998
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MECADO ‘OFFICIALLY BANKRUPT’

AMSTERDAM — The much-rumoured bankruptcy of Dutch
indie label MECADO has been confirmed. A court in The
Hague declared the company insolvent February 4, a deci-
sion that was made public on February 13. MECADO—
Music Entertainment Company and Artist Development
Organisation—was launched by Robert-Jan Hertog, former
vice-president of Dutch-based indie Arcade Music Group, in
the summer of 1996. The company’s main products were
dance compilations along with some home-grown artists on
subsidiary labels Woosh and Tricky Stuff. Robin van der
Basch, general manager of MECADO’s distributor, Weesp-
based Music Net, says: “We will stick to all agreements
regarding the returning of MECADO product by our clients.”

CAPITAL GOES FOR KIDS’ FORMAT

LoNDON — The Capital Radio Group is applying for a new
north east England regional licence with a “children’s radio”
format. Capital says the application, Fun Radio, has been
“specifically designed to cater for the needs of children, an
audience currently ignored by the 200-odd stations of both
the BBC and independent local radio networks in the UK.”
Fun Radio will target 4-14 year-olds, says Capital, with
music-driven programming “playing a mix of teen bands and
novelty hits, often interspersed with useful and educational
items of interest to local children and parents.” Capital
promises the station will also be “highly interactive.”

FLEMISH ESSENCE ON CABLE?

ANTWERP — Following the recent launch of Luxembourg-
based cable station Radio Flandria (M&M, December 27,
1997), a second station has applied to broadcast on Flanders’
cable radio system. Essentio (“Essence”), programmed by
public radio veteran Gust De Coster, is proposing a predomi-
nantly instrumental easy-listening format. However, the sta-
tion will wait until the new Flemish Media Decree becomes
law (expected to be before the summer) until it takes to the
air. Meanwhile, Flemish commercial TV broadcaster VITM
has announced it will apply to the Flemish Media Commis-
sion to set up a new Flanders-wide terrestrial FM station.

GILTRAP RETURNS ON K-TE

@] LonnoNn — UK. folk gui-
tarist Gordon Giltrap,
recently featured in Chff
Richard’s Heathcliff stage
show and best known for
his 1978 hit Heartsong,
has signed a three-album
deal with UK.-based K-
Tel. Giltrap is pictured
(centre) with label manag-
er Janie Webber and managing director Pat Broderick. The
first album under the deal, Troubador, is released on March
16; Sir CILff Richard guests on one track.

MoviNG CHAIRS

VIENNA — Manfred Wodara (pictured)
has been appointed deputy managing direc-
tor of Warner Music Austria (WMA). In
the newly-created position (reporting to
WMA MD Manfred Lappe), Wodara will
be responsible for all A&R, sales and mar-
keting activities, and will manage WMA’s
day to day business. He was formerly WMA *
marketing director. o
STOCKHOLM — Anna Lena Ahlstrom, until recently the
managing director. of Mega Records Sweden, has
returned to BMG-distributed label Diesel Music—where
she was once marketing manager—as general manager.
LoNDON — TV personality Dani Behr is joining London
dance station Kiss 100 FM to present a 16.00-20.00 dri-
vetime slot. Behr will be joined on the new show by Jan-
ice Vee and Lorraine Ashdown, currently presenters of
the station’s daily magazine programme The Word.

* | BERLIN — Delta Radio in Hamburg has appointed Jan
Hannemann as news director, while Carsten Neitzel
has taken over as head of sales and marketing.

by Gary Smith

TEL AVIV — In a move seen as
potentially damaging by the
country’s record industry,
Israel’s biggest radio station,
the state-owned Rechet Gimel,
has switched from a CHR/
dance format to a diet of 100
percent Israeli music.

The public broadcaster’s
move towards a mainly-MOR
sound comes in response to
growing competition for the
younger 15-30 demographic
following the granting of 20
local commercial radio licences
in Israel two years ago.

“In moving out of the youth
market, the station has
plumped for the more tradition-
ally minded 30-50 year olds,”

explains Shira Geyra, head of
programming at Tel Aviv com-
mercial station 100 FM.
“Although more young listeners
are tuning into 100 FM, Voice
of the Red Sea and army sta-
tion Gallait Tzhal [the latter is
the only other station in Israel
with national coverage], Rechet
Gimel is gaining listeners of a
very different sort.”

Record companies are con-
cerned at the development
because it means that chances
for foreign acts to gain exposure
in Israel will be more limited
than ever. “There had already
been a dip in [record] sales dur-
ing the last half of 1997 due to a
combination of factors,. mainly
economic,” reports Jez Ansell,
label manager of indie Agnosia.

He adds: “Rechet Gimel’s deci-
sion certainly won’t help!”

Another major concern is that
more contemporary forms of
home-produced music—particu-
larly dance—will also receive
less national exposure as a result
of Rechet Gimel’s sudden format
change. Israel is already interna-
tionally recognised as a leading
exporter of “trance,” but many
leading DJs have now quit
Rechet Gimel in favour of local
commercial outlets.

“As a label, we were think-
ing about starting a second
imprint for trance,” reveals
Ansell, “but now that the DdJs
have gone to stations with lim-
ited reach we expect a further
downturn in the market—so
the plan is on hold.”

Digital archive to ease

by Christian Lorenz

LonDoN — MTV Europe is
preparing for its entry into the
digital TV age—in which it
expects to be able to roll-out a
number of new niche chan-
nels—by transferring its cen-
tral video archives to an on-
demand digital storage system.

The digital archive will be
operated by MTV’s newly-formed
European Operations Centre
(EOC), headed up by its own
managing director, Mark Allen.
Allen was formerly MTV Europe
senior vice-president, network
operations. The EOC will have
152 staff, based at MTV’s Cam-
den offices in London.

“Digital storage will signifi- |

cantly reduce unit costs and
allow more efficient roll-outs of
new channels,” says Allen.
“Video clips can be turned into a
data file and handled like an e-
mail, thus cutting out tape
costs, dubbing and storage
space.” The digital storage sys-
tem will replace MTV’s existing
transmission suites at Camden.

Just how much MTV will
invest in the new technology
remains unclear. “We are still in
negotiations with digital equip-
ment suppliers,” says Allen. “I

cannot name any figures yet.”

MTV  Europe’s  video
archives hold an estimated
165,000 individual video clips.
Whether all of these will be
transferred onto the new sys-
tem has not yet been decided,
according to Allen. But it is
unlikely that the transfer from
tape to digital will lead to a
“spring-cleaning” of the broad-
caster’s archives.

“We still have to determine
the actual route we want to
take on this,” says Allen. “Gen-
erally speaking, we would like
to put as many clips as possible

into digital storage.”

® MTV has appointed Chris-
tiane zu Salm-Salm as manag-
ing director of its Central
Europe service, effective April
1. She will be responsible for
MTV Europe strands serving
the G/S/A territories, as well as
VH-1 in Germany. Her last
post was with her own music
company Medien Music Ser-
vice in Germany; she has also
worked in TV production at
UFA in Berlin, Munich and
Hamburg. Salm-Salm replaces
Michael Oplesch, who left MTV
Central Europe last November.
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Jonathan Coleman, recently
fired from UK. rock station
Virgin Radio (where he co-
hosted the Russ 'n’ Jono show
with Russ Williams) has
signed for London commer-
cial broadcaster Heart 106.2.
Coleman (pictured) has
joined the AC station to front
a new breakfast show, “Jono
and the Morning Crew.” He
replaces David Prever on the
Sony Radio Award winning
Heart breakfast team, which
also features Kara Noble and
Jon Davies. Prever “is being
offered another slot,” accord-
ing to sources.



Digital dawn for Norway

by Kai R. Lofthus

OsLo — Norway’s digital radio land-

scape is beginning to take shape.
Slots on the country’s national dig-

No firm timetable has yet been
drawn up for the implementation of
digital radio in Norway, but test
transmissions are currently being
conducted by the stations concerned,

ital radio multiplex have
already been awarded to
national commercial AC
station P4, and to four ser- . .
vices from public broad-
caster NRK. NRK will dig-
itally broadcast its AC sta-
tion P1, “culture” station
P2, CHR station P3, and
either 24-hour news sta-
tion Alltid Nyheter or clas-
sical music service Alltid Klassisk.

Commercial AC network Radio 1
Norway has emerged as a contender
for the sixth and final slot on the mul-
tiplex. It is likely to face competition
for the frequency, however, from reli-
gious broadcaster Kristen Riksradio.

Radio 1 Norway chief engineer
Geir Malmnes, who sits on the local
radio association (NLRF)s technical
committee and who is also a member
of the Norwegian Digital Radio steer-
ing committee, says: “Everything has
its price, but for us [getting on the
national digital multiplex] is a ‘win or
die’ situation.”

and significant progress
is expected by the end of
the year.

NRK P3 managing
director Nils Heldal says
of his station’s digital
plans: “It’s not an option
to establish any more
fragmented music for-
mats. Listening just to
music you think you want
to hear [on radio] becomes like listen-
ing to your own CDs. P3 wants to play
music listeners didn’t know they want-
ed to listen to. But we are looking to
exploit digital radio technology for spe-
cial events like the Quart Festival or
the Roskilde Festival.”

Asked about digital radio’s impli-
cations for the music industry, Radio
1’s Malmnes comments: “I think that
the record companies would be a lot
more frightened if they updated
themselves on the developments.
There won’t be any reason for con-
sumers to buy CDs if they like what
the digital radio services play.”

‘Official’ licences for Sky, Classic

by Robbert Tilli

Hoversum — Sky Radio 100.7 FM
and sister station Classic FM have
finally received full Dutch broadcast
licences—even though they have been
broadcasting on terrestrial frequencies
in the Netherlands for some years.
European Union legislation
requires any radio station broadcast-
ing on a terrestrial frequency to have
a full broadcast licence in that coun-
try. However, both soft AC market-
leader Sky and Classic FM had U.K.
broadcast licences, dating back to the
days when they were satellite-only
operations broadcast from England.

“It makes sense to have a broad-
casting licence in the country where
your main activities take place, and
where all decisions are taken,” admits
Sky Radio’s director of public affairs
Martin Banga, “We don’t deny that
we're Dutch ahd that we're making
programmes for the people of Holland.”

As a result of the move, Sky and
Classic will have to make some
adjustments to their programming—
mainly in the areas of sponsorship
and advertising. Under Dutch broad-
cast law, each radio station is obliged
to restrict advertising spots to a max-
imum of 15 percent of output per day,
and 20 percent of output per hour,

Bjork recently visited Copenhagen to pick up the best international
female vocalist award at the 1998 Dansk Grammy ceremony. Just
before the event, the singer—who described herself as a “grateful
grapefruit” on receiving a similar award at the U.K’s Brit Awards—
was presented with a gold disc by PolyGram Denmark managing
director Stefan Fryland in recognition of over 30,000 Danish sales of
her current album Homogenic (Mother/One Little Indian).

meqiawarich

lm According to the

i U.K. Sunday newspaper, German car
| giant Volkswagen (VW) is “in secret
| negotiations to buy a collection of
| Beatles songs.” If the $10 million deal
is struck, reports The Observer, “the
songs will be used for soundtracks on
television and radio adverts for the
launch of the new VW Beetle this
spring.” The paper claims that the
surviving Beatles are “furious” about
| VW’s bid, but are powerless to stop
it—the decision will ultimately be
lmade by Michael Jackson, who co-
owns the Beatles’ Northern Songs
back-catalogue, although, writes
’Martin Wroe: “The Beatles’ record
label Apple is promising to fight VW
every step of the way.”
The Observer (U.K.), Feb 15

!
!
!

emusement ,
—— “The touring rock

I concert industry can call itself history
unless the record companies, radio sta-
| tions and promoters work closely to
cultivate new talent.” That’s the view
of top U.K. concert, promoter Harvey
Goldsmith, quoted in the international
| live entertainment and amusement
industry newsweekly. “In the past,”
' continues Goldsmith, “great rock
bands grew their audience by working
| live. The records followed. The record
companies took the view that success
would be by the second or third album.
Now, it’s the first album exposed to the
point of burning itself out.”
Amusement Business (U.S.), Feb 9

Mo, o The U.K. music

monthly’s cover story promises readers
| “the true story of Dark Side Of The
Moon,” 25 years after Pink Floyd’s
progessive rock landmark first saw the
light of day. In a 21 page feature, Phil
Sutcliffe and Peter Henderson talk to
I the veteran U.K. band’s guitarist Dave
| Gilmour about the writing and record-
ing of the album and the effect it had on
the band and their status. Elsewhere,
| (ex-) bassist Roger Waters offers a
track by track “story of the album,” and
{ Mgjo talks to engineer/producers Alan
Parsons and Chris Thomas about their

e
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Nfernet in-sire

Here’s a good example of a website

- that needn’t be crammed full of bells,
| whistles and RAM-sucking plug-ins to

be effective. The Discovery Zone looks

§ -

invitingly sophisticated in design, yet
stays reasonably simple, technically.
Visitors don’t even require RealAudio
and RealVideo to learn more about
the range of new artists Sony
Entertainment chooses to promote via
this site each month. There are
sounds and clips available for those

with the right gear, of course, but the accompanying competitions, photos, news
updates, biographical blurbs, tour information and links to the artists’ dedicated
web site can be accessed with any frames-compatible browser.

Please note last week’s address was printed wrongly: On-Line can
be found at http://www.online-music-library.com
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role in the album. Waters says it was:
“A wonderful time. And it was
inevitable that it would all fall apart.” |
Mojo (U.K.), March issue |

With the Titanic |

soundtrack having put movie scores
firmly in the spotlight lately,
Wojciech Kiolar, the Polish composer |
who has written music for over 100
films, talks about his work in the
monthly pop and culture magazine.
“Composing for films gives me popu-
larity,” reflects Kiolar. “That is maybe
not valuable in itself but creates
interest in my other productions and
older work.” Kiolar, whose work
includes music for Francis Ford
Coppola’s Dracula, reveals: “The
most important thing is the connec-
tion between the music and the pic-
ture, and the next most important is
reference to the plot of a film and the
psychology of the characters.”
Machina (Poland), Feb issue

1
I'I Eml The French daily|
unveils the official report on public
broadcaster Radio France’s youth-ori- |
ented station Le MouvV’, produced by
government agency SJTI for the min- |
istry of culture. The outcome of the f
report is more positive than initially |
anticipated, says the daily, but the!
report asks Radio France’s president
Michel Boyon to clarify his strategy !
and come up with a more coherent!
policy for the public group.
Libération (France), Feb 17

FINANCIAL TIMES |7pe UK. daily |

newspaper carries a report on the
“BEurofying” remix of Come On Over |
(Mercury), the latest album by U.S.
country superstar Shania Twain (as |
reported in M&M, February 7). Writer g
Alice Rawsthorn quotes David Munns,
senior vice president of pop marketing
for PolyGram International, as saying
that: “Shania’s music has never been
hat and boots country, but it needed a |
poppier approach to sell outside
the States.” |
Financial Times (U.K.), Feb 16 !
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