May 3, 1997

|
.S I‘ VoLuME 14, Issue 18
£2.95
DMS8
FFR25

Usss
DrFL8.50

Media

Europe’s rights societies

by RemL Bouton

PARris — The international
copyright community is
taking a major step into

the digital age with the

introduction of a standard

identity code and a global
data exchange network.

Over 200 copyright experts
and representatives of authors
rights societies from 50 -countries
gathered in Paris on April 21-23
agreed to move ahead with plans to
launch a global digital identification
standard for all creative works (ISWC).
This digital ID will function as a
“fingerprint” for each intellectual work
and will facilitate the identification of
these works world-wide.

In addition, participants in the
symposium organised by international
authors’ body CISAC and European
sister organisation BIEM decided to
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“qualitative leap [and], take into
account the increasing globalisation of
music exploitation,” according to Dr.
Reinhold Kreile, president of the
CISAC  executive bureau and
president of Germany’s authors rights
society, Gema.

The CIS is intended to provide
rights societies with an efficient tool

speed up the
development of an
international data
exchange
network, dubbed
WorksNet, which
will make use of
the Internet.

In combination,

these two digital for performance tracking and for
systems, under the royalty payments. Experts believe it
banner of the Common will allow rights societies to exchange

Information System (CIS) offer a continued on page 27

Time To Say Goodbye by Sarah Bnghtman and Andrea Bocelli is a real
record-breaker. The single has sold 2.7 million units in Germany to date
and is currently among the top three sellers in Austria and Switzerland.
Pictured celebrating the duet’s five-times platinum (500,000 units) status
in Germany (back row, from left): East West senior product manager Rita
Flugge-Tim; Brightman; Bocelli; former East West MD Jurgen Otterstein;
LSO conductor Paul Bateman; publisher Elio Gariboldi; arranger Barry
Marshall; Warner Music president central Europe Gerd Gebhardt and
Warner Music Austria head of marketing Manfred Wodara. Front row
(from left ): East West head of artist marketing Marcus Friedheim; produc-
er Frank Peterson and East West head of promotion Boris Rugosch.

SWF, SDR build
German giant

by Robert Lyng

STUTTGART — German public broad-
casters SWF and SDR have agreed to
merge their television and radio
operations into a new entity, called
SWR, effective October 1 1998.

The merger will create Germany’s
largest ever regional CHR station, to
be called SWR3, which will be able for
the first time to compete with the
dominating AC and national music
formats at the top of the ratings table.

With an estimated annual budget of
DM 1.7 billion ($ 1 million) and 4,200
employees, SWR will become the second
largest player in Germany’s public
broadcasting system ARD, only

continued on page 28

Unique pacts
with austereo

by Emmanuel Legrand

LONDON — A new major player has
emerged on the European radio pro-
duction and syndication market.

In a deal covering three continents,
U.K-based Unique Broadcasting and
Australian company austereo mcm
entertainment europe have agreed to a
geographical split of their businesses.

From now on, Unique will take over
all of austereo mcm’s business in
Europe, while the latter will handle
Unique’s products in Australia and
South East Asia. In addition, both com-
panies have agreed to invest in new
products, which could work “in both
sectors of the globe.”

Both parties point out that the deal,
which has been under discussion since

continued on page 28

THE NEW SINGLE

TAKEN FROM THE ALBUM
18titidie
also includes THE HIT DUET

‘l FINALLY FOUND SOMEONE’

pLus ‘THE ONLY THING THAT LOOKS GOOD ON ME.IS YOU’
‘HAVE YOU EVER REALLY LOVED A WOMAN?’

‘STAR’ & ‘LETS MAKE A NIGHT TO REMEMBER’







- E C A D A

With over 10 miilion albums sold worldwide, Grammy Award winner Jon Secada
returns with his new album featuring the first single and video

“Too Late, Too Soon”

Produced by Jimmy Jam and Terry Lewis for Flyte Tyme Productions, Inc.
Album Producers: Jon Secada, Miguel Morejan and Emilio Estefan Jr. for Estefan Enterprises; Jimmy Jam and Terry
Lewis for Flyte Tyme Productions, Inc. Management: Emilio Estefan Jr. for Estefan Enterprises.
http://www.emirecords.com © 1997 SBK Records
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BMG fights to keep Tic Tac Toe brand

by Wolfgang Spahr

HAMBURG — German female rap trio Tic
Tac Toe can keep their name—at least
for the moment.

The group received an unexpected
publicity boost when a court order
banned them and their label BMG Ario-
la Hamburg from using the name five
days before the release of a new album
which had clocked up advance orders of
300,000 copies in Germany at that stage.

With record sales to date of some $30
million and a debut album which
shipped 900,000 units, Tic Tac Toe has
become a brand name in the German
music market since it first appeared on
the scene in November 1996.

On 16 April, three working days
before the scheduled release date for the
new album Klappe, Die 2te on 21 April,
BMG Ariola Hamburg was hit by an

interim injunction in the regional court
of the state of Hamburg, forbidding the
label to use the name Tic Tac Toe.
Hamburg-based media agency Tic
Tac Toe Medienservice had initially
come to an agreement with BMG
regarding the use of the name, but sub-

sequently filed the case, claiming that |

it had sustained considerable damage

to its reputation following negative |

press coverage of the group.

On April 18, however, the court
revoked the injunction after BMG Ariola
Hamburg managing director Eckhart
Gundel and his lawyers supplied evi-
dence that BMG had bought the rights
to the name Tic Tac Toe in March 1996
from Munich-based TV production com-
pany Giochi, which had registered the
name for a game show in 1992—two
years before the agency acquired its
copyrights in 1994.

The April 18 ruling allows BMG to
continue using the name Tic Tac Toe
until the court reaches a final decision in
the case.

Gundel comments: “In order to min-
imise the damage caused by the injunc-
tion, we produced a special edition of the
album—without the name Tic Tac Toe—
to reach the shops in time. We will sup-
ply retailers with the album in its origi-
nal form as soon as our production

facilities allow this.”

The majority of German record
retailers appear to see the court case
as positive promotion for the rap trio.
In a statement, World Of Music
(WOM) MD Wolfgang Orthmayr,
whose chain is a major force in the
market and which provides sales data
for MTV Germany’s charts show,
declared solidarity with the band and
dismissed the injunction as based on,
“Envy and ill-feeling.”

Whether that extra publicity has
been reflected in actual sales remains
unclear, since accurate figures for
Klappe, Die 2te were not available at
time of going to press.

In the meanwhile, BMG itself has ini-
tiated legal proceedings against the Tic
Tac Toe media agency, seeking damages
and a court order preventing the agency
from using the name in the future.

French sales slide goes on

by Rémi Bouton

PARiS — There’s still no sign of recov-
ery in the French music market.

Sales in France continued to slip
during the first quarter of 1997, the
drop in sales is affecting mostly local
repertoire and classical music.

The French record industry’s
turnover fell 1.6 percent to Ffr 1.58
billion ($277 million) compared to
Ffr1.6 billion during the first quarter
of 1996, according to local record
industry body SNEP. Total unit sales
for all formats dropped 3.1 percent to
33 million.

Local repertoire and classical music
have been more affected by the decline
than international pop/rock repertoire.
Sales of French repertoire dropped 3.8
percent in value, although its overall
share is still exceeding that of interna-
tional repertoire, at 52.5 percent of the
total sales, down from 54.4 percent.

The share of classical music fell to
7 percent of total sales during the first
quarter, compared to 8.2 percent dur-
ing the same period of 1996 and 9.1

percent in 1995.

The first quarter results seem to
confirm that the growth in sales of the
CD format is no longer driving the
industry. CD album sales actually fell
to 21.8 million during the period, 1.2
million units lower than in the first
three months of 1996. Altogether,
SNEP estimates that this lack of CD
and cassette sales resulted in a loss of
revenue to the industry of some Ffr70
million. Sales of CD singles increased
by 20.4 percent to 7.7 million.

According to SNEP economist
Jean-Yves Mirski, the record market
is suffering from the on-going poor
state of the French economy. “People
fear for their future, for their jobs, and
tend to spend less,” notes Mirski.

Yves Bigot, general manager of Mer-
cury France, suspects that “a lack of
exciting new releases targeted at a
young audience,” is at least partially to
blame for the disappointing results.
“We need to find ways to get young peo-
ple back into the record stores,” says
Bigot, “and one way is to deliver music
that will attract consumers’ attention.”

Polish rock band O.N.A. took home two awards from this year’s domes-

i

tic music industry Fryderik Awards. O.N.A. were voted Best Band and
their album Bzzz (Sony) won the Best Rock Album award. George

| Michael’s Older (Virgin) was selected as Best International Album. Pic-

tured here are O.N.A. singer Agnieszka Chylinska (right), Sony Music
Poland managing director Margaret Maliszewska (centre) and singer
Renata Przemyk, who won the Fryderik award for Best Poetic Song

with Andergrant.

GWR gets RA ownership approval

by Mike McGeever

LonpoN — UK. radio group GWR is
back within the boundaries of current
broadcasting ownership law.

Based on a points system, UK. law
prohibits a company from owning more
than 15 percent of the commercial
radio operations in the country. GWR’s
acquisition of national commercial sta-
tion, Classic FM, at the start of this
year pushed the group above the own-
ership points ceiling allowed by the
1996 Broadcasting Act. .

Subsequently, the authority afford-
ed GWR a period of grace until April 7

to come in line with the legislation by
letting go some of its holdings. The
group proceeded to sell four of its AM
licences, the Classic Gold outlets in
Gloucester, Peterborough, Northants
and Worcester.

GWR also significantly reduced its
holdings in London News Radio, Stray
FM/Harrowgate and Minster FM/York,
bringing its interests in these stations
to a level which at which the group is
not attributed ownership points.

Despite these moves, GWR was,
technically, above the ownership
points limit at the time of the Radio
Authority’s April 7 deadline. However,
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the awarding of two new commercial
licences for Merseyside on April 10
increased the number of overall points
in the system. GWR was therefore
back in line with the regulations.

A statement on the issue was
issued by the Radio Authority (RA) on
18 April (following a RA meeting on
April 10). The statement says: “The
authority reached its decision after
examining GWR’s disposals, to estab-
lish that the company no longer con-
trols the licences or owns the shares
of the companies it chose to divest its
interests in order to come within
[ownership] rules.”
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] U.S. boy band 'N Sync (BMG-Ariola) have picked up their
second gold single award in Germany. After clocking up sales of 330,000

units with their debut single, I Want You Back, in January, the band’s sec-
ond single Tearin’ Up My Heart went gold (250,000 units) on March 27,

" barely six weeks after its release. It has already shifted 320,000 copies.

The boys will release a third single, the Toni Cottura-penned Here We Go
on 5 May and their debut album will follow on 26 May.

‘news bites

GERMANY

Echo awards seek sponsors

The German Phonographic Academy,
organisers of the annual German music
industry Echo Awards, have appointed
Augsburg-based company Paradise
Music to look for sponsors for the event.
The company aims to develop a pack-
age of openings for interested sponsors
for both Echo and the Academy’s classi-
cal music awards, Echo Klassik. Both
events are currently financed by Ger-
many’s major record companies. With a
TV audience of 4.35 million watching
the highlights of Echo ’97 via public TV
channel ZDF on March 8, the awards
show has become attractive for spon-
sors outside the music industry.

HOLLAND

Radio 3FM halts ratings slide

Public CHR station Radio 3FM is
showing first signs of recovery after
over two years of falling audience fig-
ures. According to market share fig-
ures for the period February-March,
published by ratings institute
Intomart, Radio 3FM has bounced
back to 13.8 percent from a record
low at 13.1 percent in January-Feb-
ruary. Dutch market leader Sky
Radio and the country’s third largest
station Radio Noordzee remain
unchanged at 14.7 percent and 8.9
percent market share respectively. It
is still too early to determine if Radio
3FM’s January programme reform
will win the station new listeners in
the long run.

The Box launches in Utrecht

Music television channel The Box is
now available on cable in the city of
Utrecht. It launched in the city on

April 18. In May, the channel is
scheduled to launch in Holland’s
largest city Rotterdam. Already on
cable in Amsterdam, the station then
only needs to gain access to the cable
net in The Hague to cover all of the
densely populated, affluent Randstad
area in Holland.

SPAIN

Weekly TV exposure for pop

A second new music programme called
Extra Schhh...! has been launched on
Spanish TV, following the re-launch of
Compact Dysc on private station TV 5
earlier this month, further underlining
a new sense of optimism in the music
industry. Presented by former pop star
Nacho Garcia Vega, the programme
was launched on Monday, April 21, on
public station La 2 as a 25-minute
weekly culture show for young people
based around music. Vega’s first guests
were veteran band Los Secretos. Scot-
tish group Wet Wet Wet are scheduled
for the second programme on 28 April
The show’s director is Carolina Lépez,
who has moved from MTV Latino.

Radio 5 opens newsroom

Radio Nacional de Espafa (RNE) all-
news network Radio 5 Todo Noticias
has stopped transmitting RNE’s
Radio 1 news broadcasts to produce
its own news programmes. Since
April 21, Radio 5 has been broadcast-
ing international news bulletins
every 15 minutes and a 10-minute
block of local news every hour. Radio
5 director Pedro Roncal contrasts the
new service with the “centralised”
versions offered by the BBC or
France Info. “Radio 5 broadcasts the
greatest amount of local and territor-
ial information on radio, and it acts
as a connecting element between
cities and different regions.”

falia Radio widens
programming policy

by Mark Dezzani
RoME — Italia Radio, the national
network formerly owned by Italy’s
Democratic Party Of The Left (PDS) is
expanding its coverage after an injec-
tion of new capital from independent
shareholders.

Italia Radio opened new offices and
studios in the centre of Rome at the
beginning of April. The news/talk net-
work became independent from the PDS
party, the largest party in Italy’s centre-
left government coalition, through a
management buy-out last year, saving it
from possible bankruptcy.

The station is now 50 percent
owned by 10 individuals and 50 per-
cent by magazine publishers, Rosabel-
la, which is expected to take a majori-
ty stake shortly.

A rapid expansion is underway
through the acquisition of frequencies
from local and regional stations, Italia
Radio’s signal currently reaches 33
percent of the Italian population,
equivalent to a potential reach of 20
million listeners.

Italia Radio is funded by a combina-
tion of spot advertising and listener

subscriptions. The network currently
has 5,000 subscribers each paying a
minimum of 100,000 lire ($60) annual-
ly. The station has just began subscrib-
ing to the Audiradio survey, but esti-
mate their existing audience base to
range between 600-700,000 listeners.

Italia Radio Managing Director
Romeo Ripanti says that a new pro-
gramme schedule, coinciding with the
move to new premises is aimed at
attracting a wider audience for the
station. “We no longer follow one par-
ticular political or editorial line,” says
Ripanti. “Whilst trying not to lose tra-
ditional listeners, we are working very
hard on our programming to attract
new listeners.”

Some 20 percent of the station’s pro-
gramming is dedicated to music. In
addition to interspersing talk shows
with an eclectic music selection, spe-
cialist music shows cover Jazz and
Classical. A nightly show, Effetto Notte
(Night Effect), showcases alternative
music. It is presented by the network’s
music directors Alessandro Mannozzi
and Roberto Sasso, both ex-presenters
of RAI Radio’s established night show,
Stereonotte (Stereo Night).

Welcome on

Flle Edit Yiew Go Book

Kiss FIM Helsinki

http://www kiss.fi/

Options Directory Window Help

board the Star-

] Location | o/ /vwens iss

ship KIS.S.,

courtesy of
Helsinki's Kiss
FM. The “inter-
planetary”

theme is carried
throughout this
very extensive
and well-
designed site, as
a graphical
interface invites
visitors to click
on what look
like shopfronts
in a futuristic,

_dal Document Done

eKampunk

YTanaan on 20.04. , kello on 18:07 ja KISS ¥M:1la soffil

e-kaupunki

K.1.5.5. enterprise

£4.55,
-
terpri

HOTRW, Kiasiei
CﬂBT (F ]

multi-level mall. Aimed squarely at listeners, the extensive station infor-
mation manages to include some business pages along with sites about
personalities and programming. All of this is augmented by zones devot-
ed to sports, news, films, concert tours and a wide variety of other
lifestyle activities. Advertising appears on most pages, besides having its
own dedicated area. Technical requirements are surprisingly low,
although it obviously can be slow to load.

Chris Marlowe

weove hanson
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