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Fooling Around In Oriental Gardens

Intercord act Fool's Garden has returned to Germany after a four
week promotional tour in Asia. The band, pictured above in front of
the CKS memorial in Taipei, received platinum awards in Taiwan
and Malaysia, and played unplugged showcases in Taipei, Bangkok,
Kuala Lumpur, Penang, Tokyo and Jakarta.

CITY PROFILE
Glasgow 8

SPOTLIGHT
Belgian Indies 12

Simply Red Gear Up
For Christmas
And Beyond 15

NUMBER ONE

European Hit Radio
DONNA LEWIS
I Love You Always Forever
(Atlantic)

Eurochart Hot 100 Singles
SPICE GIRLS
Wannabe
(Virgin)

European Top 100 Albums
R.EM.
New Adventures In Hi-Fi
(Warner)

Own Label
For Jazz FM

by Mike McGeever

LoNDON - Golden Rose Com-
munications, owners of the
two Jazz FMs in the UK are in
the record business.

The new label, Jazz FM

Records, launched with its
debut album, Dinner Jazz
American Classics, on October
14. The compilation CD is a
collection of tracks from leg-
- endary jazz
j azz fm artists

which are

featured
weeknights on the Jazz FM
outlets in London and Man-
chester during the Dinner
Jazz show. Artists on the new
label's first album include; Bil-
lie Holiday, Erroll Garner,
Ella Fitzgerald, Stan Getz,
Duke Ellington and Miles
Davis.

continues on page 24
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did you mean what you said
chart bound EHR top 40

CMA Awards Set To
Boost Country Music

by John Ferguson

LONDON - A generic retail
campaign in the UK based
around the 30th Country
Music  Association (CMA)
Awards has reaped the bene-
fits of record viewing figures
for the televised event. Indus-
try figures are already looking
at ways of expanding the con-
cept to other European terri-
tories; a further four countries
are set to screen the show this
month.

In the UK an edited ver-
sion of the awards, held in
October 2, were
screened October 5 on BBC 2,
and the initial audience fig-
ures stood at 2.1 million, 50%
more than last year's ratings.
In addition, the show was also

broadcast live in the early
hours of the morning by
national BBC Radio 2.

To coincide with the event,
the UK arm of the CMA this
year also ran its first ever
generic campaign, mounted
with the co-operation of the
British Association of Record
Dealers (BARD) and the
British Phonographic Indus-
try's marketing committee two
weeks before the event itself.

According to both retailers
and record labels, the greater
visibility of the television
event certainly made its mark
in terms of sales. "We have
had a big customer response
from our in-store campaign,”

says Stephanie  Heasley,
Tower Piccadilly's country
buyer. "All the sales of the

Danish Pubcaster To Cut
Jobs In Austerity Plan

by Charles Ferro

COPENHAGEN - The Danish
broadcasting company Dan-
marks Radio (DR) has
announced an austerity
plan aimed at cutting annu-
al costs by Dkr194 million
(app. US$34 million) from
the year 2001.

DR will trim more than
Dkr 250 million from total
expenditures during the
next four years. The TV-
radio pubcaster will inform
between 360 and 420
employees in November

that their jobs are to become
redundant. DR expects a
number of positions will dis-
appear through natural
attrition, but there will be
layoffs among the 3.200
employees.

The company says that
the strategy will not affect
the creativity of the organi-
sation. Most of the job cuts
will be made among office
personnel, data-processing
employees and technicians,
along with 10 to 15 manage-
rial posts.

continues on page 24

artists are up, particularly
from people like Vince Gill and
LeAnn Rimes."

For the UK record compa-
nies, the results were equally

heartening. Rimes' perfor-
mance made an instant
impact, according to Will

McCarthy, product manager at
her label Curb UK, "We have
seen a dramatic increase in

continues on page 24

Gypsy Sisters Take
Spain By Storm

Sultry gypsy sisters Azicar
Moreno are convinced that their
blend of flamenco fire,
Caribbean rhythm, and disco-
beat rumba is about to triumph
in US latino markets, Latin
America and Europe, and
believe the Madrid presentation
of a triple platinum disc for
sales of 300.000 units of their
latest album in Spain is just the
start. The album, Esclava De Tu
Piel, i1s Toii and Encarna
Salazar's eighth since their
1985 debut hit, Con La Miel En
Los Labios. "We've been making
inroads ever since, but we think
Esclava will be the big one,”
said Tofii shortly before the
triple platinum presentation by
Sony Music Entertainment
Spain president Claudio Condé.
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Marketed & Distributed in Europe by :

Austria
Benelux
Czech Republic
Denmark
Finland
France
Germany
Greece
Hungarcy
Italy
Norway
Poland
Portugal
Russia
Spain
Sweden

Switzerland

Echo -ZYX Music GmbH
Jive/Zomba Holland
Monitor Recotds LTD.
Virgin Records Denmarck APS
Oy EMI Finland AB
Virgin Records SA
Rough Trade GmbH
Virgin LLC Greece
EMI-Quint Records
Virgin Italy S.R.L.
Virgin Records AS
Pomaton Music Co

EMI-Valentim de Carvalho Musica LDA R "
e We've got it goin' on

o I'll never break your heart
® Get down (You're the one for me)

e Quit play.i.ng games (with my heart)

SBA Records
Virgin Espdna SA
Virgin Records Sweden
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B UNITED KINGDOM

New BBC Record Label
BBC Worldwide is finalising
ambitious plans to capitalise
on the archives of Radio 1 by
releasing a series of up to 20
CDs a month. Head of music
John Willen admits that a
new BBC record label is being
created for this purpose but
insists on keeping the roster
secret. It is common knowl-
edge, however, that the collec-
tion contains previously unre-
leased recordings by Genesis,
David Bowie, the Police, Led
Zeppelin, the Rolling Stones
and many others from
throughout the station's 25-
year history.

Virgin Revamps Line-up
Virgin Radio has revamped its
line-up to coincide with the
departure of mid-morning pre-
senter Richard Skinner. Skin-
ner, one of the broadcaster's
orginal programmers and pre-
senters when the national
rock outlet went on-air more
than three years ago, left the
station after his contract was
not renewed. Effective October
21, daytime presenter Gra-
ham Dene moves into a new
morning show 10:00-13:00, as
the result of this year's Sony
Radio Award winning Russ "n’
Jono Breakfast show being

extended one hour to 10:00.
Virgin newcomer Jeremy
Clark steps into the 13:00-
16:00 slot after joining the
broadcaster less than two
months ago as an overnight
presenter. Nicky Horne's
afternoon drive time pro-
gramme and the evening
shows are unaffected by the
changes. Meanwhile, Virgin's
chairman Robert Devereux
has taken a year off to spend
time on his new estate in Scot-
land. Virgin owner Richard
Branson will be at the helm
until Devereux's return.

B SPAIN

Jun Marquez Dismissed
EMI Music Publishing Spain
director general Jun Marquez
was dismissed on October 3,
and the group's director of con-
tinental European operations
Terry Foster-Key said the split
was made "by mutual agree-
ment." Alicia Morant, finan-
cial director at EMI's head
office in Madrid said there had
been a "difference of criteria”
between Marquez and the
group, which had not been sat-
isfied with his performance.
Marquez had been in charge of
the Spanish operation for
some six years. The sacking
came as a surprise to the sec-
tor.

Creastars Collaborates
With Belgium's Arcade

by Marc Maes

BRUSSELS - The most recent
step in Belgian Arcade Music
Company's restructuring is
the "close collaboration” with
successful independent Creas-
tars Europe, which became
effective as of October 14.

Under the current agree-
ment with Arcade Music Com-
pany, Creast-
ars' staff is to
become
incorporated
into Arcade.
Jean Bosiers
is appointed
sales and
marketing
director, and Peter Vander-
hallen as A&R director will be
inspiring CNR Music, the
artistic department of Arcade
Music Company. Creastar
Europe's artist roster remains
with the label, and Creastars
will continue to exist as a com-
pany in its own right.

"Instead of Arcade Music
financing us as an indepen-

Jean Bosiers

dent or concluding another
artistic label deal, we consid-
ered it better to join them and
work things out from there,”
explains Jean Bosiers.

At presstime, none of the
partners was prepared to
reveal whether Arcade has
acquired Creastars, and pre-
ferred to -describe the new
relationship as a "close collab-
oration",
where Creas-
tars Europe
is distributed
and market-

ed by Arcade
Music Com-
Richard Dedapper paI'}%Tm

absolutely convinced that the
new collaboration is part of
our new strategy within
Arcade Music Company," com-
ments Arcade managing direc-
tor Richard Dedapper, "with
the focus on building careers
for all our artists, allowing
them, more than ever, access
to recognition and success in
Belgium and abroad."

National Revenue To Fuel
Future UK Radio Growth

by Terry Heath

LoNDON - Under the slogan
"Commercial Radio. Its Time
Has Come," the UK Radio
Advertising Bureau's recently
published discussion docu-
ment, "The Future Of Com-
mercial Radio,” confidently
predicts the medium will gross
£487 million (app. US$754
million) annual advertising
revenue in the year 2000. This
represents over five percent of
the total display advertising
spend in the UK (source:
Zenith Media Growth Fore-

casts).

The Radio Advertising
Bureau (RAB) is the trade
organisation funded by the UK
commercial radio operators.
Its current predictions are
launched from a firm platform:
commercial radio has been the
fastest growing advertising
medium of the 1990s in the
UK, with the amount of money
spent advertising on the medi-
um almost doubling between
1992 and 1996.

The driving force behind
revenue growth, according to
the RAB, has been the

Spain's Heroes Are
Suddenly Silent

by Howell Llewellyn

MaprID - Los Héroes del
Silencio, Spain's most success-
ful crossover band of the
1990s, has decided to take a
long rest after 12 years of
almost constant recording and

er), went straight to number
one in the Spanish charts with
sales in less than a week in
excess of 100.000. Para Siem-
pre is being released through-
out Europe in October.
Bunbury says of the deci-
sion, "Our private lives are

touring. more impor-

"They're tant  than
going to dis- music. We
connect for decided to
maybe two stop for a
years and couple of
take a rest,” years to
says EMI bring an end
head of | to this end-
internation- less cycle of
al exploita- compose-
tion Borja | record-tour.
Aguirreche. | He hints at
e Los Héroes del Silencio, L
iS necessary directions

for the continuation of the
band,” says singer Enrique
Bunbury.

A week before the surprise
news was announced, Heroes'
latest double live CD, ironical-
ly called Para Siempre (Forev-

the band-members may take,
showing fondness for the
group's home city of Zaragoza
in northern Spain. "There are
lots of little clubs where you
might find one of us playing
blues any night of the week."

(advertisement) -

increase in the national adver-
tising market, up 129% in
1995/96  compared  with
1992/93. But the document
also points out that the local
advertising marketplace, up
91% in the same period,
"would have qualified on its
own as the fastest growing
advertising medium across
much of the early 1990s."

Based on the Radio Author-
ity's commercial radio licens-
ing plans, the RAB anticipates
there will be 250 commercial
stations in the UK by the year
2000. Taking the highly com-
petitive London commercial
radio market (where over 25
stations are receivable) as a
model, the Bureau sees this
increased competition as a
stimulus to commercial radio
listening. "The London mar-
ketplace has seen commercial
radio's share stablise at just
over 60%," says the document.
"If this were to be replicated
across the whole of the UK
then we can anticipate future
growth in commercial radio
audiences of around 20%."

Digital Audio Broadcasting
(DAB), currently beginning to
take future shape in the UK
following the Radio Authori-
ty's announcement that the
first national digital multiplex
licence will be advertised in
the fourth quarter of 1997, is
seen as another stimulus to
advertising revenue growth.
The ability of DAB to carry
visual information may, pre-
dicts the Bureau, add a fur-
ther dimension to radio adver-
tising. "DAB allows for
information to be transferred
to a screen built into DAB
receivers. This could carry
detailed traffic information or
perhaps  even  advertiser
details.”

CB MILTON, "'If you leave me now"

his stunning new single
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M BELGIUM

Positive Trends For Eva

As the Belgian industry
reports a modest growth of two
percent during the first eight
months of 1996 compared to
last year, TV-merchandising
company EVA Belgium has
announced an impressive 35%
boost in turnover for the same
period. Initially EVA Belgium
concentrated primarily on
exploiting back-catalogue
tracks (their radio and TV
based "De PréHistorie" series
has sold 1.8 million units at
presstime) accounting for 75%
of the company's turnover,
EVA GM Linda Coopman man-
aged to anticipate the slacking
replacement market by issuing
more successful current hit
compilations. "Virtually every
major hit has been reissued on
a compilation or mid-price CD,
and the replacement market is
close to death" says Coopman,
"and we therefore took on the
challenge to counter this trend
with new projects. In 1994, we
took a gentle start to make the
radical shift towards hit-com-
pilations the year after. In
1996, back-catalogue sales rep-
resent only 25 % of turnover.”
Koch Restrucures In Benelux
Koch International has reor-
ganised its Benelux operations,
following the take-over of MM
Productions which gives Koch
access to numerous recording
studios in Holland. Artistic
signings will be limited to
either Flemish language or

instrumental, with the Belgian

company dealing with market-
ing, sales and special projects.
On the other hand, artists will
profit from Koch Internation-
al's integrated approach
including CD-recording and
manufacturing.

B UNITED KINGDOM

Beech Branches OQut

Invicta Radio's programme con-
troller, Sandy Beech, has left the
Capital Radio-owned broadcast-
er in Whitstable to launch a
radio and television production
business. The company, S.H.
Productions, is being set up in
Chesterfield, Kent. According to
Beech, his firm's client base
include, London's 95.8 FM,
BRMB in Birmingham, Key 103
FM in Manchester and the Vir-
gin Megastores. S.H. Produc-
tions has just completed a jingle
and sweeper package for the
New Pepsi Chart Show produced
by Unique Broadcasting, he
notes. Beech has been pro-
gramme controller at Invicta for
the past 17 months.

Turner And White Team Up
Tina Turner and Barry White
have recorded a duet version of
Wildest Dreams, the title track
from her current album, as a
Christmas single. Touring com-
mitments prevent Tina from
filming a video, so the award-
winning Aardman Animation
team have been brought in to
work their humorous magic
instead.

Rolling Stones Documentary
A massive marketing campaign
is underway to promote the
release of both the album and
video of The Rolling Stones-
Rock And Roll Circus. Mick
Jagger's dissatisfaction with
the recordings has kept them
under wraps since the BBC
staged the event in 1968. The
highly anticipated documen-
tary also features The Who,
Eric Clapton, John Lennon,
George Harrison and many
other celebrities. Midnight
screenings attended by some of
the stars are ensuring media
coverage.

B SPAIN

Valiente Resigns

Francisco Valiente, secretary
general of pubcaster Radio
Television Espafiola (RTVE)
has presented his irrevocable
resignation to RTVE director
general Monica Ridruejo, just
four months after taking office.
An RTVE statement says
Valiente's departure is due to
"personal reasons", although it
is well known that he has had
discrepancies with other RTVE
executives. In addition,
Valiente had been responsible
for drawing up RTVE's 1997
budget which was rejected by
the conservative government.

B FRANCE

95.2 Reformats For Paris
Paris-based station 95.2, is on
the brink of becoming a truly
urban station with a new
schedule centred around traffic
information, entertainment,
news and sports. The station is
aiming to reach a metropolitan
audience of 3% in the next two
years. This attempt to reverse
a dramatic audience decline
follows a restructuring of
shareholders, with Générale
d'Tmages taking over 25% of
the station and the city of Paris
dropping to a 40% share. Other
shareholders include pay-chan-

. nel Canal+, Paris transit

authority RATP and Metro
Traffic Control. The station
will be run by Eric Baptiste,
former general manager of
RFL

Radio Authority Announces
DAB Timetable For The UK

by Terry Heath

LonNDoN - Following the enact-
ment of provisions in the new
UK Broadcasting Act 1996,
commercial scale digital radio
has for the first time been
given a timetable for introduc-
tion into the UK.

As part of a number of revi-
sions and additions to its plans
for independent local radio
(ILR) licensing in the UK, the
Radio Authority announced on
October 9 that it expects to
advertise a national digital
radio multiplex service licence

during the fourth quarter of
1997. Apart from experimental
DAB transmissions undertak-
en by commercial stations and
the BBC in London and else-
where, this will be the first
appearance of digital radio on
the UK airwaves.

Britain's three existing
national commercial broad-
casters, Classic FM, Virgin
Radio and Talk Radio, will be
asked to decide whether they
wish to take up their places,

guaranteed by the Broadcast-

ing Act, on the new national
multiplex. Those that do will

Denmark Knows The Score!

After performing in Copeﬁhagen, the Fugees are presented with platinum

awards for sales of more than 50.000 copies of The Score by Sony Music
Denmark. Pictured (1-r): Sony Music Denmark marketing director Gwen
Wisti; SMD field promotion manager Sergei de Candial; Fugees' Lauryn;
SMD marketing manager Philippe Laraignou; SMD promotion manager
Marianne Sondergaard; Fugees' Wyclef and Pras.

have their current national
analogue licences automatical-
ly renewed for d further eight
years by the authority, and
will not have to go through the
process of competitive bidding
when their current eight year
licences expire. All three are
likely to take up the DAB
option. Virgin Radio head of
press Ellie Smith says, "We
definitely want to take it up.
It's the future."

The authority confirms that
the national commercial
broadcasters will initially
simulcast their programming
on DAB and analogue, pending
significant  penetration  of
affordable DAB receivers in
the UK market. This may take
until well into the next centu-
ry. The Radio Authority also
announced that advertisement
of the first local radio multi-
plex service licences will begin
early in 1998.

On the analogue front,
three new regional ILR
licences for north west Eng-
land, north east England and
central Scotland are on the
authority's agenda. The regu-
lator is also pressing ahead
with its programme of small-
scale  alternative location
licences ("sallies") designed to
increase the opportunities for
smaller scale broadcasters to
apply for commercial licences.

Nostalgie Confronts Swiss Authorities

by Emmanuel Legrand

PARIS - The Swiss radio mar-
ket is facing confrontation
from French radio operator
Radio Nostalgie over the fate
of Lausanne-based Radio
Acidule.

The issue is being
raised by Radio Nostalgie
as it contends a series of
decisions  made by
OFCOM, following the ¢
acquisition by Nostalgie
of a 20% stake in the financial-
ly ailing Radio Acidule.

Launched in 1995, Radio
Acidule has been facing bank-
ruptcy with an audience never
exceeding 1%. In May, Nostal-
gie took 20% of the station's
operating  company and
reshaped the programming.
Other shareholders are press
group Edipresse, the bank
Banque Cantonale Vaudoise
and over 150  smaller
investors.

The new project was pre-
sented to OFCOM in May but
failed to receive approval
Marc Furrer, director of
OFCOM, wrote to Nostalgie

‘est

stating that a positive answer
from OFCOM to the proposal
for Radio Acidule "could create
a situation damaging to the
competitors of the station."
According to Furrer, studies

show that there is not enough
potential for two commercial
stations to share the market.

Nevertheless, Acidule was
renamed Radio Nostalgie
Lausanne and started broad-
casting a new programming on
August 26, inspired by Nostal-
gie's French programming but
adapted to local needs, with
local hosts and content. Mean-
while, Nostalgie's French pro-
gramme continues to be broad-
cast from the French city of
Annemasse to Switzerland
and is the leading private sta-
tion of the region.

On September 24, OFCOM
released a statement claiming
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pour toujours

that Radio Acidule has violat-
ed its original licence by
changing name and broadcast-
ing a format other than the
one it was granted a licence
for. OFCOM urged Radio Acid-
ule to revert its name
and take all necessary
measures to adapt the
current format to that
originally intended.

Frederic Coste, gener-
al manager of Nostalgie
International, which
handles the international
operations of the French ACE
net reacted strongly to this
announcement, stating that
Nostalgie has acted "according
to Swiss law."

Coste adds, "The Swiss
audiovisual law authorises a
change in shareholding up to
20% without considering it a
shift in ownership. In addition,
our programme is produced
locally and thus not part of a
network, which is illegal in
Switzerland. Besides, a station
can change its name without
putting its licence in jeop-
ardy.”







