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East Meets West At Essex FM

A group of broadcasters from Radio Danubius in Budapest visited
Essex FM/Southend on July 25. Pictured with presenter Peter
Holmes, foreground, the Hungarian team saw programming, stu-
dios, news and sales departments in their day -long visit.
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Swedish Sales
Fall By 20%
by Keith Foster

STOCKHOLM - Record sales in
Sweden fell by a dramatic
20.8% in the first half of 1996
compared with the same peri-
od last year.

Skr565 million (app. US$90
million) worth of CDs, cas-
settes and vinyl were sold in
the first half of this year, com-
pared with sales worth Skr
713 million in 1995. Sources
within the industry say the
situation is worsening, with
the decline during June even
greater. Calle Isakson, sales
manager at BMG Records,
says his company has seen
sales fall by some 15% this
year.

continues on page 16
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Sony Builds New Image
For Epic, Columbia
by Christian Lorenz

FRANKFURT - Building a
stronger local roster and pro-
viding better targetted ser-
vices to retail and media.
These are the main motives
behind Sony Music Germany
transforming its Columbia
and Epic labels into separate
divisions.

The move, effective August
1, brings the German compa-
ny in line with the UK,
France, Holland, Italy and
Spain where Epic and Colum-
bia are already operating as
stand-alone units.

Sony Music deputy MD
Hubert Wandjo has been
appointed as MD of the new
Columbia company while his
counterpart at Epic is Jorg
Hacker. Both will report to

senior vice president GSA
Jochen Leuschner.

The driving force behind
the split is a changed domestic
market where
artists and produc-
ers are exercising
more control over
the recording and
marketing process.
"The German music
market has become
more transparent,"
explains Leuschner.
"Producers and
artist managers
have a much clearer
idea of what the
individuals behind different
labels stand for. It is vital for
us to be an attractive business
partner to the creative forces
in the market."

A large number of parallel

Jochen Le

Viva Honours Best
Radio Show

COLOGNE - Four pubcasters
and one private station are
in the running for
the Radio show of
the Year award
instigated by Ger-
man music televi-
sion station Viva,
writes Christian
Lorenz.

The award is one
of 12 new prizes
marking Viva's
determination to establish
its annual Comet event as
the major German media

Dieter Gorny

awards show. Launched
during PopKomm '95, the

Comet awards
counted eight cate-
gories last year.
This year Viva will
hand out 20 Comets
during a public cer-
emony on August
16. New categories
include A&R Man-
ager of the Year,
Best Marketing

Campaign and Producer of
the Year.

continues on page 16

uschner

trends in the music market
call for small, specialised
units. The split into Epic and
Columbia gives Sony space to

profile key staff
members as compe-
tent partners to han-
dle specific music
genres. "Our aim is
to put the person
into the foreground,"
says Leuschner.
"Artists will know
exactly whom they
deal with in our new
structure."

Sony Music's step
towards the artists is

accompanied by stricter quali-
ty control measures. "The
number of releases has never
been higher than today,"
observes Leuschner. "The mar-
ket will not be able to handle
this amount of product for an
indefinite period." In the long
run, Leuschner intends to curb
release levels and sees the
label split as a step in the
right direction. "The split
brings us, as a major, back to
the pioneering days of the
record business," muses
Leuschner, "a small number of
label professionals dealing
intensively with a handful of
artists."

From August onwards, Epic
and Columbia stand in direct
competition with each other.
Following the integration of
Dancepool into the Columbia
division, Epic announced the
launch of its own dance label,
Epidrome, which will be head-
ed by Bela Cox, formerly head
of A&R at Logic Records.

continues on page 16
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`Definitely Maybe' 
3 million copies sold so far. 

*AII stations correct at time of going to press 

Argentina Rock & Pop 
Australia & New Zealand Sky Radio Network 
Belgium Studio Brussels 
Belgium Radio 21 

Canada The Sound Source Network 
Chile Rock and Pop 

Colombia 88.9 FM 
Croatia Hrvatski Radio 
Czech Republic Czech Radio - Radiozurnal 

Denmark Danmarks Radio - P3 
Eire RTE 2FM 

Finland Radiomafia 
France Fun Radio 

Germany Fritz Radio 
Germany SWF3 
Germany NDR2 
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Variety Is The Spice Of Life
Between
The Lines

It's heartening to see German music TV
station Viva acknowledge the influence
of radio. In their newly styled Comet
Prizes, there's space reserved for the best
Radio Show of the Year and although it's
only one out of a total of 20 awards, radio
has found its deserved niche. The catego-
ry Station of the Year has been scrapped
in favour of a programme related award
as the organisers felt there has not been
a significant new station launch in the
German market.

Very true indeed, Europe's largest
by Machgiel Bakker record market does not yet breed new

radio formats. To hear new styles of
music one has to tune in to specific programming slots, mostly
with the nation's pubcasters; finding around -the -clock program-
ming of anything that's not of an EHR or ACE slant can be diffi-
cult. The recently published ratings figures of the Medienanalyse
(Music & Media, June 15) clearly demonstrate German radio's con-
servative nature. Out of the top 20 German stations, ranked by
millions of listeners per hour, there's not one with an alternative
music format. No rock, no dance, nothing. In fact, the German
radio market operates three basic music formats: national music,
ACE (including MOR/ACE hybrids) and good old EHR.

Although the UK market, in particular the London region, is
also criticised for not offering enough variety with (commercial) top
London players like Virgin, Heart FM and Capital showing much
programming overlap, it's a far cry from Germany's situation. At
least the Brits have a rock -slanted station (Virgin), a pubcaster
who tries to be different (Radio 1), and all hopes are pinned on an
"indie" format winning the race for the last available London -wide
FM radio licence.

It's also telling that of the five radio -related Comet awards only
one deals with music (HR 3's Club Night). This should change. If
Viva wants, as its says, "to emphasise our role as a partner for the
music industry," the definition of music radio should be clarified.
The record industry is not directly served by comedy and talk show
prizes. The Comet radio awards should identify more stations and
shows that programme non -mainstream music. These stations
should then be put firmly in the spotlight with all the publicity
that such prizes usually attract. This would facilitate the interac-
tion between labels and music radio, and bring Viva even closer to
the music community.

 SWEDEN

LE3cArli
Industry highlights this week

Budget Boost For P2
Sveriges Radio's national classi-
cal channel P2 has received a
seven million kronor (app.
US$95.000) boost to its 1997
budget to maintain its coverage
of classical, folk and jazz music.
The channel's budget had been
affected by government -ordered
11% budget cuts for the entire
Sveriges Radio concern in recent
years. P2 chief Christina Matt-
son has conducted a long cam-
paign for financial relief for the
channel, which she says has
been hardest hit by the cuts. She
is quick to point out that the
decision does not mean any new
funds for P2, merely a cut in
previously -decided cuts.

 HOLLAND
Radio 3 Delights In 'Plaisier'
Plaisier! is the name of a new

Peter Plaisier

NCRV pop programme on Dutch
pubcaster Radio 3FM to debut
on September 2. Presented by
Peter Plaisier, the two hour
weekday show will represent a
mixture of music, news, games
and entertainment. Targeted at
the 12-35 age group, Plaisier!

will also fea-
ture the ITV
top 3, based
on listeners'
most popular
current
records, sent
in by Inter-
net or phone.
On Fridays,

from 14:00-18:00, Plaisier will
host the first half of the interac-
tive Top 50 with NPS presenter
Come filijn presenting the last
two hours. On Thursdays and
Fridays, Plaisier also presents
the one -hour evening Paperclip
programme.

Italian Radio Advertising
Boom Forecast To Continue
by Mark Dezzani

ROME - Italy's radio sector can
expect the current radio adver-
tising boom to continue, accord-
ing to the country's advertising
industry.

Felice Lioy, director general
of Italy's advertising agencies
association UPA says that radio
revenue grew by 25% last year
and can be expected to grow at
the same rate this year. "Indica-
tions for 1996 show that the
radio advertising boom is sus-
taining, with exponential growth
continuing." says Lioy.

Lioy is also president of Audi -
radio, the official radio survey
sponsored by the advertising
industry, public service Radio
RAI, Italy's 15 national private
networks and 400 of the coun-
try's 2.000 local radio stations.
The latest results from Audira-
dio covering the second quarter
of this year show total radio lis-
tening approaching the 40 mil-
lion mark on an average daily
listening basis. "Radio advertis-
ing growth is comparable with
the private TV advertising boom
here in the early -mid '80s" says
Lioy. He notes that "The princi-
ple reason for radio's new found
popularity with advertisers is its
steady audience growth in the
past few years. That combined
with Audiradio supplying reli-
able listening statistics on a reg-
ular basis, advertisers now have

an accurate tool for measuring
not just daily listening, but also
the demographic characteristics
of listeners, and the spread of
listening throughout the day."

According to statistics com-
piled by market research compa-
ny Nielsen, the total radio
advertising spend in 1995
reached 400 billion lire (app.
US$263.2 million) in 1995, just
under 4.5% of the total advertis-
ing spend in Italy. Public service
broadcaster RAI's three radio
networks accounted for 139.7
billion lire last year, an increase
of 26.1% from 1994, whilst pri-
vate stations billed 260.3 billion
lire.

However, radio consultant

Andrea Rivetta says that the
boom is benefiting only the prin-
ciple national and regional net-
works, "Only public service net-
work RAI, the top national
networks and the top one or two
local stations in each region are
really profitable" said Rivetta.
The turnover for Italy's leading
private network Radio Deejay
reached US$18 million last year
compared with just US$3.2 mil-
lion in 1991. Revenue for Alberto
Hazan's two national networks
Radio 105 and Radio Montecarlo
last year reached US$24 million,
up from US$21.5 million in
1994.
 See page 16 for latest Italian

radio ratings

Champagne Summer For Ann -Louise

Debuting Danish singer, Ann -Louise, celebrates signing her multi -
album contract with Mega Scandinavia in Denmark. This follows
the success of her debut single, Tell Me Why (Music & Media, July
20). Pictured (l -r) Mega director of A&R and marketing Jesper
Bay; Ann -Louise; Mega head of legal affairs Tine Skytte-Holm.

Summer Stations Swap Shows
by Marc Maes

BRUSSELS - Under the banner
"Le soleil sur la radio" (The sun
on the radio), RTBF full service
channel Bruxelles Capi-
tale, has opened its air-
waves to "sunny" stations.

The public station has
invited a number of pri-
vate and public stations
in holiday resorts all over
the world to submit sam-
ple programmes. "The
idea was to have a daily pro-
gramme between 19.00 and
20.00 hrs, five days a week, pro-
duced by our colleagues abroad,
to underline the holiday feeling
on our station" explains Brux-
elles Capitale station manager
Marc Vossen. "We've specifical-
ly asked stations to send us
original material as it's broad-
cast in the country of origin,
including commercials and
announcements."

Stations including RNE's
Radio 3 (Madrid), the Los 40
Principales Network, Radio
France International (Dakar),
Radio France Outremer (Ile de

Reunion -St. Denis) and Portu-
gal's RDP-Antena 1 have each
sent five one hour shows to
Brussels. "We still expect reac-
tions from Italy before the end

of the holiday" says
Vossen, "and in a next
phase we'll think about
inviting perhaps a Flem-
ish station as well."

The idea to transmit
programmes abroad was
well received with Cadena
SER in Spain, where

international communications
manager Elena Puech asked
partner network Los 40 Princi-
pales to provide the pro-
grammes. "What we appreciat-
ed is that the Belgian station
wanted exactly what we broad-
cast in Barcelona" explains Los
40 Principales Barcelona MD
Jose Luis Marti.

Marti believes there are cer-
tain parallels between the cities
of Brussels and Barcelona.
"Young Europeans have a lot in
common and urban stations
undoubtedly have a role to
play-musical tastes may differ
but the approach is very simi-

lar." Programmes supplied by
Los 40 Principales include a
50/50 mix of Anglo-American
hits and Spanish pop. Marti
notes that Los 40 Principales is
targeting the 14-22 age group-
distinctly younger than Brux-
elles Capitale's audience, but
according to Vossen, the "holi-
day atmosphere is younger any-
way". The station has asked
Marti to send five more hours
for use in its programmes.

(advertisement)
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III UNITED KINGDOM

BBC To Launch Asian Station
The BBC is to launch its first
ever full-time Asian language
radio station. The service will
broadcast 18 hours a day on
the AM frequencies of BBC
Radio WM/Birmingham and
BBC Radio Leicester, which
will both become FM -only sta-
tions. The move, however, has
upset the owners of two com-
mercial radio services aimed at
the Asian population, Birming-
ham's Radio XL and Leices-
ter's Sunrise Radio, who argue
that a dedicated BBC station
aimed at the Midlands' Asian
population was not in the
BBC's publically stated plans
when they originally applied to
the Radio Authority for their
licences.
Karaoke Royalties Agreed
Lyricists and composers are to
get back royalties for works
used on karaoke machines
thanks to a temporary agree-
ment reached by the Associa-
tion Of Musical Electronics

Industry. This deal, which is
estimated to cost AOMEI
members £58 million covers
commercial use of songs up
until September 1995. A per-
manent deal is planned to
cover home karaoke use.

 DENMARK
Ministry Rejects Perform-
ing Rights Agreement
Denmark's Ministry of Culture
has rejected a performing
rights agreement that went
into effect from January 1.
The agreement was between
KODA, the organization that
administrates performing
rights and FAEM, the council
for broadcast media, but the
ministry said the agreement
was not favorable to smaller
radio operators in urban areas.
It wants a ceiling on rate hikes
and better assurances for sta-
tions that broadcast fewer
than 2.000 hours annually.
FAEM said that it expects an
adjustment to the agreement
to be finalised in September.

Capital Go For Comic Touch
by Jonathan Heasman

LONDON - Capital Radio has
hired a stand-up comedian to
help boost ratings at its oldies
outlet 1548 AM Capital Gold.

Mike Osman, who has been
presenting some trial shows at
Capital's South Coast
Radio/Fareham, has been
signed up to host the Capital
Gold mid -morning show from
September 9. The programme
will have its own specialist pro-
duction team and will feature
comedy/personality presenta-
tion alongside Capital Gold's
usual mix of "classic golden
hits" from the '60s, '70s and
'80s. Osman will also present a
Saturday morning show which
will feature football -orientated
comedy as an appetizer for the
station's Saturday afternoon
football coverage.

Group programme con-
troller Clive Dickens denies,
however, that there has been a
major change of programming
strategy at the gold station.
"When some of our longest -
established personalities
departed last year, it was
assumed that we were moving
towards a music -orientated

policy. In fact, it was the end of
an era-we had merely come to
the end of a highly successful
working relationship with
those personalities. We have
never decided to dispense with
personality presentation."

Dickens also scotches
rumours that, with the recruit-
ment of Osman and the recent
signing of "shock jock" Caesar
The Geezer, Capital is starting
to put into practice plans for
the kind of service it would run
on 1548 AM should the Radio
Authority permit the transfer
of Capital Gold to FM (Music &
Media, July 20). He does con-
firm that the company has
developed "some interesting
and radical [programming]
ideas for the future."

Capital has also announced
that it has signed Key
103/Manchester breakfast pre-
senter Steve Penk for its 95.8
FM London service. Peak, who
was voted local/regional broad-
caster of the year in this year's
Sony Radio Awards, will carry
on hosting the breakfast show
at Key 103 until his contract
expires next summer, although
he is expected to start present-
ing a weekend show for Capital

FM shortly. Capital has
emphatically denied, however,
that Penk is being lined -up as
a replacement for star break-
fast show presenter Chris Tar-
rant.

Altwhg thth't

UNITED KINGDOM:
Bobby Hain has been appoint-
ed assistant programme direc-
tor at Virgin Radio. Hain joins
from Glasgow's Radio Clyde,
where he was head of music.
INTERNATIONAL: Susan
Leitz has been promoted to
senior director of corporate com-
munications BMG Entertain-
ment.
Bruno d'Avanzo has resigned
from his position as executive
vice president and chief operat-
ing officer of Intelsat. A replace-
ment has not yet been
announced.
FRANCE: Didier Durand-
Bancel has been announced
president of Erato Disques. He
will report to Marco Bignotti,
president Warner Classics
International.

-

Dance music tboth underground and commercial
has boomed in Europe in the 90"s like no where else in the world.
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Radio Montecarlo
Resumes Broadcasts
by Mark Dezzani

MILAN - Radio Montecarlo Italy
has resumed full programming
on its Italian FM network from
their Milan studio.

This comes five days after
being shut out of their Monaco
base for failing to pay long-
standing debts estimated at
over US$1 million, to the
French RMC Group (Music &
Media, July 27). Jingles and sta-
tion idents have been changed
to "RMC - Monte Carlo", as the
French RMC Group own the
"Radio Montecarlo" trademark.
French programming from
RMC is being rebroadcast on
the Italian service's Monaco -
based repeater.

The resumption of program-
ming from Milan is a temporary
measure whilst RMC Italy's
Alberto Hazan attempts to
transfer his licence from one
which permits the relay of a for-
eign station (i.e. based in Mona-
co) to a normal domestic licence,
or finds a buyer or partner to
clear his debts to RMC France
or renegotiate their contract.

Alberto Hazan, president of
the 105 Group which owns RMC
Italy and national EHR network
Radio 105, is optimistic of
resolving his dispute with RMC
France and returning the sta-
tion to its Monaco base in the
near future. "Our problem is not
one of liquidity, but of disagree-
ment over our contract" says
Hazan.

"Since 1992 when RMC
France, shut down our AM relay
we have been trying to renegoti-
ate our contract. However,
instead of reducing the charges
to reflect the loss of the powerful
AM signal, RMC France,
because of their own large trad-
ing deficit and subsequent
restructuring, wanted to in-
crease our rental costs even
more. This caused an impasse
in the negotiations, and their
rigid stance lead to them inter-
rupt our operations from the
Monte Carlo studios. However,
we are still negotiating new
terms which should see a
resumption of a renewed collab-
oration between us and RMC
France."

Face To Face With Europe's Newsmakers

WDR 2 musk editor Adolf 'Buddha" Kramer.
News I Talk station WDR 2 produces Olympiawelle,
a night time radio show featuring current updates from the
Olympic Games in Atlanta. Olympiawelle is broadcast
daily by 12 pubcasters in the German ARD network.

Q: What sort of
music did you
select for Olym-
piawelle?
A: Olympiawelle's
core audience are
listeners over 35.
The majority of the
12 stations prefer
international pop
music with strong
melody content.

Q: What rotation
are WDR's Olympia
tracks on?
A: The library of WDR 2's
programming software
Broadcast Commander in-
cludes 10.000 different titl-
es. I selected roughly 1.000
titles for Atlanta. At a rate
of eight titles per hour every
song is played 1.4 times on
the average.

Q: Are all titles on WDR's
regular playlist during
Olympia '96?
A: No, it's actually more
complicated than that. We

broadcast the
whole show, music
and all, straight
from rented studio
in Atlanta.

Q: How do you
programme
Olympiawelle in
Atlanta?
A: On my laptop!
We have put the
1.000 selected titles

onto 90 CDs which I brought
with me in a suitcase.

Q: Would it not be cheap-
er to add the music to
WDR's Olympia reports
at your Cologne head-
quarters?
A: For the whole ARD net-
work it is actually cheaper
when the whole show comes
over the Atlantic as one sig-
nal. Olympiawelle is then
transferred to the 12 sta-
tions via the Astra satellite.

Interviewed by
Christian Lorenz

Mercury Music Prize
Shortlist Announced
by Chris Marlowe

LONDON - The official shortlist
for the 1996 Mercury Music
Prize has been announced.

Chair of the judging panel,
professor and journalist Simon
Frith, was suffering a tempo-
rary loss of voice, but senior
music critic for The Times David
Sinclair substituted for him at
the press conference. Reading
from Frith's remarks, Sinclair
said, "If anyone still doubts that
music is Britain's most creative

Mercury Music Prize Shortlist
Artist
Pulp
Underworld
Courtney Pine
Manic Street Preachers
Norma Waterson
Oasis
Sir Peter Maxwell Davies
Mark Morrison
Black Grape
Artists For War Child

Title
Different Class
Second Toughest In The Infants
Modern Day Jazz Stories
Everything Must Go
Norma Waterson
(What's The Story) Morning Glory
The Beltane Fire & Caroline Mathilde
Return Of The Mack
It's Great When You're Straight.. Yeah!
Help

Label
(Island)
(Junior Boys Own)
(Talkin' Loud)
(Epic)
(Hannibal/Rykodisc)

(Creation)
(Collins Classics)
(WEA)
(Radioactive/MCA)
(Go! Discs)

and exciting art form, they
should listen to the ten albums
on this list." He further
expressed the panel's particular

Platinum In Poland For Carreras

After performing an open-air concert in Warsaw, Jose Carreras
received a platinum record for sales of 40.000 copies of The 3
Tenors from Warner Music Poland. Pictured (l -r) Carreras and
A&R manager Warner Music Poland Jan Chojnacki.

Catalonia's Radio 4
Survives Threat
by Howell Llewellyn

BARCELONA - New Radio
Nacional de Espana (RNE)
director Javier Gonzalez Ferrari
has travelled to Barcelona to
promise that the Catalonia -only
net Radio 4 will not be scrapped.

"Some changes will be neces-
sary to strengthen the company,
but for the time being we are
going to celebrate the 20th
anniversary of Radio 4, the lead-
ing network in Catalonia. Its
continuation is guaranteed."
says Gonzalez.

During the socialist adminis-
tration, Radio 4 was closed
down in Spain except in Catalo-
nia, where it had become more
securely rooted as a Catalan -
language net. Gonzalez was in
Barcelona to take part in the
swearing in of RNE's new Cat-
alonia director, Ramon Mateu
Llevadot.

RNE's classical net Radio
Clasica is broadcasting from all
the major European classical
music festivals this summer,

including the Salzburg,
Bayreuth and Flanders festivals
in Bruges and the London
Proms, as well as a cycle of
Olympic concerts from the
Spivey Hall in Atlanta.

On July 28, Radio Clasica
(formerly Radio 2) transmitted a
concert of 'Suite de Atlantida' by
Manuel de Falla from London's
Royal Albert Hall, conducted by
Spain's Rafael Fruhbeck.

For The Record
In Music & Media issue
31, an article on page 3
"EMI Music Going
Strong" should have read:
"All Thorn EMI's current
record labels, music pub-
lishing and music retail-
ing operations will be
encompassed by a new
company, EMI Group,
that will be created
should demerger go
ahead."

pride in the diversity of the
shortlist.

There are significantly fewer
debut releases this year, but
more albums with proven com-
mercial potential. Oasis, also
nominated last year, is the odds-
on favourite although Pulp, pre-
viously nominated in 1994, is
thought to be second most likely
to win. The relative merits of all
ten are undoubtedly going to be
compared right up until the
winner is announced on Sep-
tember 10.

The Prize, open to contempo-
rary artists from the UK and
Ireland in any musical genre, is
a prestigious award backed by
extensive promotional activities
and fully supported by both the
British Phonographic Industry
and the British Association Of
Record Dealers. As evidenced by
the surge of interest Portis-
head's debut Dummy (Go!
Discs) enjoyed after winning
last year, the Prize is an
increasingly credible tool partic-
ularly for crossing artists over
into the mainstream.

Nearly as important as win-
ning is the national coverage
every one of the ten shortlisted
albums gets in the media. The
sampler compilation will get
widespread trade and retail dis-
tribution, and special themed
promotions will be running in
over 2.000 record retailers. The
Mercury Music Prize itself car-
ries with it a £25.000 (app.
US$40.000) endowment and is
sponsored by the telecommuni-
cations company Mercury Com-
munications.

advertisement
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