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Live On Radio Merkury

efIciffy

Poznan's Radio Merkury in Poland has been expanding its offerings of
live music by broadcasting a wide range of artist performances. The sta-
tion recently ran a spotlight on Celtic music, featuring artists from Scot-
land, the Isle of Man and Northern Ireland. Pictured (l -r) are: Radio
Merkury chief of promotions Wojciech Skrzydlewski, members of the
Celtic group CRAOB-RUA Mark Donelly, Michael Cassidy, Jim Byrne
and Brian Connolly, and Radio Merkury head of music Ryszard Gloger.

INSIDE
Veronica Prepares For
Commercial Market 3

Jackson's SIStory' Set
To Break Records 7

PolyGram Income
Up 15% 16

NUMBER ONE

European Hit Radio
U2

Hold Me, Thrill Me, Kiss Me, Kill Me

(Atlantic)

Eurochart Hot 100 Singles
DIANA KING

Shy Guy
(Columbia)

European Top 100 Albums
BON JOVI
These Days
(Mercury)

BMG Ricordi
Launched
by Mark Dezzani

MILAN - The merger between
Italy's largest independent
music group Ricordi and the
Bertelsmann Group Italian
affiliate BMG Ariola is now
complete, a year after the Ger-
man multi -national acquired
100% of Ricordi.

The new Italian amalgam,
named BMG Ricordi, which
was approved by Italy's anti-
trust tribunal in June, will be
overseen by new president
Arnold Bahlman, senior VP of
BMG International.

The concern includes seven
Italian divisions: BMG
Records, BMG Publishing,
Ricordi Records, classical
music publisher Casa Ricordi,
cassette manufacturer Sono -
press, Ricordi Arte Grafica
(Printing) and Ricordi Retail.

continues on page 16
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EMAP Take -Over Creates
Big Four In Local Radio
by Jonathan Heasman

LONDON - EMAP Radio, the
radio divisiOn of the leading
UK publishing group, is to buy
the Metro Radio Group, giving
the company a virtual monop-
oly in commercial radio in the
north of England.

The deal-which is worth
£98.7 million (app. US$161
million)-comes hard on the
heels of GWR's hostile take-
over of Chiltern Radio (Music
& Media, July 29).

It also follows the govern-
ment's decision to increase the
number of licences which UK
commercial operators can own
from 20 to 35, ill, advance of
new media ownership rules,
expected to come into force
next year.

The two take-overs will
mean that a "Big Four" (Capi-

tal, GWR, EMAP and Scottish
Radio Holdings) will now own
around 46% of all local com-
mercial radio licences in the
UK, and will account for the
majority share of commercial
radio listening in the UK.

EMAP Radio's bid-which
consists of one new EMAP
share and 1179 pence for every
three Metro shares (with a full
cash alternative on offer of 545
pence per share)-has been
recommended to its sharehold-
ers by the Metro Radio board.

Metro's chairman Neil
Robinson says, "The offer from
EMAP is one which the inde-
pendent directors of Metro
consider to be attractive and to
represent value for the share-
holders. As part of a much
larger media group, Metro's
stations and employees will
continue to play an important

Sony's Stephens Steps In As
George Michael's New Manager
by Machgiel Bakker

LONDON - George Michael
has chosen Andy Stephens
as his new manager. The
move seems to be the ulti-
mate irony as Stephens will
join Michael from Sony
Music, the company the
artist has been fighting in
court for almost three years.

Stephens, previously VP
international marketing for
Sony Music Europe (SME),
can boast a 15 year -long
career with the company.

He comments, "If I had

to pick any job in the record
business, it would be this
one." Michael and Stephens
began talking about possi-
ble cooperation during last
Christmas, but only after
the court case was settled
"were we able to discuss in
more formal terms when
and how I should join."

Stephens was managing
director of Epic UK from
1990-92 at the time when
Michael's Listen Without
Prejudice Vol. I was issued
by the label.

continues on page 16

role in the industry."
The EMAP bid for the

Metro Radio Group was initi-
ated after Metro's two biggest
shareholders, the Chrysalis
Group and Capital Radio, both
decided to sell their sharehold-
ings at the same time (Music
& Media, 17 June).

Although the combined
value of these shareholdings
was only 37.6%, under Stock
Exchange regulations any
company bidding for all the
shares had to make a full bid
for Metro.

continues on page 16

No Export
For Poland's
Biggest
Summer Hit
WARSAW - Few Europeans can
claim to speak Polish. But
since when has that been a
reason not to enjoy a good
song?

Melodies are the "esperan-
to" everybody understands.
And, if necessary, lyrics can
always be translated into Eng-
lish. Lato ("Summer") by For-
macja Niezwych Schabuff s
(the "Dead Pork Chops") is the
radio summer hit of 1995 in
Poland. One hearing of the
song is enough to remember it.
As is often the case in Eastern
Europe, the song's label Zic-
Zac still has to build up experi-
ence in international exploita-
tion and in publishing.

See page 7
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 UNITED KINGDOM
Thorn EMI Floats Off
Rental Business
Thorn EMI is to demerge
the group's music and
household rental business.
The move, announced by
Thorn EMI chairman Colin
Southgate at the company's
annual general meeting on
July 21, could open up EMI
Music and the HMV music
shops for a majority buy-out,
believed to be in the region
of £6 billion (app. US$10 bil-
lion). In May of this year,
EMI issued an official state-
ment dismissing speculation
of a sale of the company by
Walt Disney. Now that EMI
is considering splitting the
group in two-one part com-
prising EMI Music and
HMV, and the other its
rental chains-the company
is attractive for investors
such as Viacom, Rupert
Murdoch's News Corpora-
tion, Seagram and Disney.
Southgate also announced
worldwide turnover figures
for the year to March 31 of
£2.2 billion for EMI Music,
with operating profits up
19.8% to £295 million. HMV
achieved operating profit up
140% to £14 million on
turnover of £503 million.
EMI On The Move
EMI UK is leaving its leg-
endary home in Manchester
Square for a newly -refur-
bished building in Hammer-
smith. The office will be
closed for the move on
August 3-4. From August 7
the company's new address
will be: EMI House, 43
Brook Green, London W6
7EF; tel: (+44) 171.605
5000; fax: (+44) 171.605
5050.

 HOLLAND
Radio 538 On FM At Last
EHR station Radio 538
began broadcasting on its
new terrestrial FM frequen-
cy on July 25. The station
makes use of a 50kW trans-
mitter on FM 103.0MHz in
Lelystad, 40km north-east
of Amsterdam. Radio 538
won its frequency after a
one-year battle with the
Dutch government (Music &
Media, July 8), which culmi-
nated in a hearing at the
country's commercial court
of appeal. In March, the
court ruled that the 1994
process which had not seen
Radio 538 awarded with a
licence did not comply with
EU laws.

Pubcaster Veronica Gears
Up To Turn Commercial
by Christian Lorenz

 FINLAND
Radio Finland To
Broadcast In Esperanto
Radio Finland, the interna-
tional service of the Finnish
broadcasting company YLE,
will air short bulletins in
Esperanto next month. The
move, scheduled to begin on
August 22, is meant to coin-
cide with the World Con-
gress of Esperanto, which
will take place in the Finnish
city of Tampere. The station
explains that the three -
minute slots are not news
broadcasts, but pre-recorded
packages of information
about Finland. Radio Fin-
land features regular pro-
gramming in Finnish,
Swedish, English, German,
French and Russian.

 PORTUGAL
Troubled Local Radio
Turns To 'Dubious'
Advertisers
Local radio stations in Portu-
gal are being forced to accept
"dubious advertising" to stay
financially viable, according
to news reports featured on
the country's TV channels.
One local station has sold 60
minutes of airtime to the
Universal Church of the
Kingdom of God. While the
advertising helps with the
accounts, it is tainting the
station's image, one report
claimed. With the exception
of a handful of stations in
the country's larger cities,
local radio in Portugal relies
on the goodwill of enthusias-
tic staff, with advertising as
the only source of income.

 RUSSIA
State Radio Company
Accused Of 'Rigid
Censorship'
Socio-political organisations
in the city of Tambov, south-
east of Moscow, have accused
the management of the city's
state television and radio
company of "rigid on -air cen-
sorship, flouting citizens'
constitutional rights and
freedoms." The 10 organisa-
tions have launched a cam-
paign calling for the resigna-
tion of the company's
management team, the Tass
news agency has reported. In
an open letter to the govern-
ment, the organisations say,
"The materials proposed for
radio and television coverage
are passed through the sieve
of the political ambitions of
the Tambov City Radio and
Television Company."

AMSTERDAM - EHR station
Hitradio 1224 is preparing for
its transformation into Hitradio
Veronica on September 1 by
adding a number of well-known
radio stars to its current line-up.

Veronica DJ Jeroen van
Inkel abandoned his slot on the
public network Radio 3 on July
20 to work exclusively for Hitra-
dio 1224 (Music & Media, July
29). Veronica is continuing to
use its 17:00-18:00 weekday slot
on Radio 3 with Hitradio 1224
DJ Robert Jensen in the chair.

Hitradio 1224, then known
as Holland FM, was acquired by
pubcaster Veronica and Ende-
mol Entertainment last autumn
shortly after Veronica
announced it would leave the
public broadcasting system.

The station-which has seen
its name change from Holland
FM to Hitradio Holland FM and
finally to Hitradio 1224 since
last October-is now owned by
the Holland Media Group
(HMG), which encompasses the
broadcasting interests of Lux-
embourg -based CLT, Endemol
and VNU together with Veroni-
ca's radio and TV outlets.

With the Van Inkel/Jensen
change -over, HMG-in which
Veronica holds a 26% stake-
has transferred the most popu-
lar Veronica DJ to Hitradio

1224. Van Inkel has been with
the public broadcaster since it
became a full member of the
public network in 1985 with his
show "Rinkeldekinkel".

Van Inkel is the second
Veronica DJ to join Hitradio
1224. Edwin Evers moved to the
station four months ago. Veroni-
ca's popular TV presenter and
DJ Gijs Staverman will follow
in September.

With Van Inkel and Evers,
Hitradio 1224 has established
the trademark Veronica sound
in its two most important time
slots. Van Inkel presents the

06:00-09:00 morning show,
while Evers is on in the after-
noon from 15:00-16:00.

"It is a slow and difficult
process to transfer our sound to
Hitradio 1224," says Veronica
spokesman Brian Ruyg.

The station's market share
dropped from 2.4% to 0.9% after
it was taken over last October.
"All the name changes confused
many listeners," feels Ruyg.

The station's current market
share amounts to 0.6% accord-
ing to the May/June Intomart
ratings, compared to Radio 3's
22.3%. (See page 4)

A Platinum Debut Album

Singer Jamie Walters paid a summer promotional visit to Copenhagen,
where Warner Music staff presented him with his first platinum album
for sales of over 50.000 units of his self -titled debut album. Pictured (l -r)
are: Warner Music Denmark (WMD) sales and marketing manager Bent
Mouritzen, WMD promotion manager Linda Burchard, Walters' guitarist
Zack Throne, Walters, WMD product manager Jacob Harregaard, Wal-
ters' manager Steve Tyrell, WMD promotion manager Glennie Pettersson
and WMD MD Finn Work.

Mercury Prize 'Reflects
Musical Promise Of The '90s'
by Chris Marlowe

LONDON - The 10 albums short-
listed to win this year's Mercury
Music Prize have been
announced, with debut releases
accounting for six of the titles.

The shortlist (see table) fea-
tures a wide range of artists,
from Van Morrison, whose Days
Like This is in the running, to
Elastica, with its self -titled
album. PolyGram-affiliated
labels have a total of five titles
nominated and Sony two.

Over 140 entries by British
and Irish artists released
between August 1994 and July
1995, from all musical genres,
were judged by a panel chaired
by music critic and journalist
Simon Frith.

At a press conference, he told
reporters, "This has been a par-
ticularly exciting year for
British music. It's as if all the
musical promises of the '90s
were being met in all the differ-
ent genres at once."

The Prize, open to contempo-

rary artists from the UK and
Ireland in any musical genre, is
widely viewed as a highly pres-
tigious award.

It is backed by extensive pro-
motional activities and is fully
supported by both the BPI and
the BARD. Last year's Prize
went to Deconstruction band M -

People for the album Elegant
Slumming.

The fourth annual Prize,
which carries a £25.000 (app.
US$40.000) endowment, will be
presented on September 12 at
the Savoy in London. BBC 2
television and BBC Radio 1 will
be airing extensive live coverage

of the event as well as
related special pro-
gramming. In-store
displays highlighting
all 10 artists will soon
be in place.

The Mercury Music
Prize is sponsored by
Mercury Communica-
tions, a major telecom-
munications company
and contributor to the
arts in Britain.

The 1995 Mercury Music Prize
Short t

(in alphabetic order)

Guy Barker/Into The Blue (Verve)
Elastica/Elastica (Deceptive)
PJ Harvey/To Bring You My Love (Island)
Leftfield/Leftism (Hard Hands/Columbia)
James MacMillan/Seven Last Words From The
Cross (Catalyst/BMG)
Van Morrison/Days Like This (Exile/Polydor)
Oasis/Definitely Maybe (Creation)
Portishead/Dummy (Go! Discs)
Supergrass// Should Coco (Parlophone)
Tricky/Maxinquaye (Fourth & Broadway/Island)

Supergrass Elastica
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 INTERNATIONAL
DAB Under The Spotlight
The NAB Radio Show is to
run a one -day seminar on digi-
tal radio technologies, featur-
ing such topics as subjective
assessments of DAB (digital
audio broadcasting) and sta-
tion automation. The seminar
will end with a "DAB Open
Forum," when questions and
comments on the subject can
be put to a panel of experts.
The seminar will be held in
tandem with the NAB Radio
Show and World Media Expo
in New Orleans from Septem-
ber 6-9.
Europeans Spend 9% More
On Home Entertainment
Consumer spending on home
entertainment in western
Europe is expected to rise to
US$33 billion in 1995, accord-
ing to figures released by
information technology advis-
ers BIS Strategic Decisions.
This is a 9% increase over
1994-a total of US$223 per
household per year. In
response to the growing inter-
est in new forms of home
entertainment, the company
is organising its Third Annual
Interactive Conference for
September 26-28 in Montreux,
Switzerland. For more infor-
mation tel: (+44) 1582.405 678
or fax: (+44) 1582.482 959.
Plans For MTV Radio
Network Announced
MTV and Westwood One
Entertainment are to join
forces and launch the MTV
Radio Network in September.
Programming, which will
include simulcasts of MTV
specials like the Music Video
Awards and "Unplugged" con-
certs, will be distributed
exclusively by Westwood One.
MTV will offer a news feed
and other features based on
its shows including "Beavis
and Butthead" and "House of
Style."

  BELGIUM
Sony Releases Belgium's
First CD+
Sony Music Belgium is releas-
ing the country's first CD+ to
celebrate the 10th volume of
compilation album De
Afrekening, which is based on
the popular Studio Brussel
programme of the same name.
Crammed Discs Unveils
Restructuring
Crammed Discs is restructur-
ing the UK distribution net-
work for its dance -related
labels. Beginning August 1,
SSR, Freezone and Selector
labels will be handled by

RTM/Disc, while the compa-
ny's new London -based label
Language will be distributed
through Vital.

 IRELAND
Cork Campus Radio Ready
To Go On Air
Ireland's first college radio
station, Cork Campus Radio,
was scheduled to begin broad-
casting on July 31. The station
is one of 11 pilot community
and "community of interest"
radio broadcasters which have
been licensed by the country's
Independent Radio and Televi-
sion Committee (IRTC).
According to station manager
Sinead Wylde, Cork Campus
Radio will serve the city's
20.000 third -level students on
its 97.4FM frequency. When
term begins in October, the
station will move into a state-
of-the-art studio complex at
the city's university, Wylde
says. Some 20 volunteers, who
were selected from a large
panel of applicants, have com-
pleted a training course in
radio production and broad-
casting techniques.

II UNITED KINGDOM

BPI Introduces Export
Credit Guarantee Scheme
The British Phonographic
Industry (BPI) is proceeding
with its plans to introduce an
export sales protection and
information service for its
members. BPI council member
Paul Birch explains, "It's an
export credit guarantee
scheme, which is an insurance
scheme on exporting physical
goods. If it's successful, then it
may also encompass licens-
ing." The scheme will include
buyer vetting, country analy-
sis, debt collection, legal action
and support, professional
assistance and advice, and bad
debt protection insurance.
West Sound Radio
Take -Over Blocked
The UK Radio Authority has
blocked moves by Scottish
Radio Holdings-which oper-
ates nine radio licences in
Scotland-to buy West Sound
Radio/Ayr, which also operates
South West Sound in Dum-
fries and Galloway. The take-
over has been rejected by the
Authority as West Sound's AM
signal overlaps that of SRH-
owned Clyde 2/Glasgow by
63%-13% more than the cur-
rent ownership restrictions
permit. West Sound is to ask
the Radio Authority to reduce
the size of its official AM
transmission area so that the
merger can proceed.

UK Record Industry Has
Bright Future, Says Blair
by Chris Marlowe

LONDON - The leader of the
UK's opposition Labour Party,
Tony Blair, has stressed his
faith and belief in the future of
the country's record industry.

Speaking at the British
Phonographic Industry's gener-
al meeting on July 20, Blair

said, "For far, far too long we
have taken the view that the
big communications and culture
industries are not as important
as those traditional manufac-
turing industries upon which
the prosperity of this country
was built."

Blair's speech was partially
inspired by the recent British

Dutch Ratings Hit By
Annual Summer Fever
by Christian Lorenz

AMSTERDAM - Holland's radio
stations have been hit by a drop
in the number of hours listeners
tune in, according to latest
Intomart ratings. .1 Top 10 Dutch Stations -

The May/June (% market share)
ratings show that
average listening
time has dropped
to 2.5 hours a day,
compared to three
hours daily regis-
tered in December
1994.

However,
Intomart spokes-
woman' Suzan
Ekelenkamp
explains this is merely a tempo-
rary fluctuation. "It happens
every summer as listening to

Station (Format) Nov/
Dec

May/
June

1994 1995
Radio 3 (EHRJACE) 23.8% 22.3%
Radio 1 (National/MDR) 9.4% 9.6%
Radio 10 Gold (Gold/Oldies) 9.4% 9.9%
Radio Noordzee (Nat'l/Oldies) 7.3% 9.0%
Radio 2 (ACE) 5.6% 7.2%
Sky Radio (Soft ACE) 7.8% 6.0%
Radio 538 (ERR) 3.3% 2.9%
Radio 4 (Classical) 2.0% 2.2%
Love Radio (Soft Rock) 1.6% 1.5%
Radio 5 (News/Talk) 1.2% 1.2%

Source: Intomart
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DENMARK: Radio Uptown has
appointed Flemming Beck to
the post of programme director,
following the departure of Niels
Pedersen.
BELGIUM: Guido Janssens
has been appointed publishing
manager with Disket Publish-
ing, the publishing unit for
Arcade/CNR Music.
Promuvi, the Belgian chart
association, has appointed
BMG MD Derek Jolink to the
post of chairman, and former
IFPI president Charles
Licoppe as secretary.
Art De Maesschalk has been
named marketing manager at
Warner Music Belgium.
UNITED KINGDOM: David
Robey has been appointed
managing editor of BBC Three
Counties Radio/Luton. He joins
from BBC Radio WM/Birming-
ham, where he was Assistant
Editor.
Former BBC Radio 1 DJ Adri-
an John has joined the Metro
Radio Group's Great North
Radio from BBC Radio Kent,
where he had been presenting
a late night phone-in show.

radio outdoors is not very com-
mon in the Netherlands."

The ratings reveal no major
changes. Listener figure for
soft ACE Sky Radio and E
Radio 538 do not take into

account the
terrestrial
FM fre-
quencies
awarded to
both sta-
tions last
month
after a
year -long
battle.

Nation-
al music

Music & Media station
Radio Noordzee is still hot on
the heels of number one com-
mercial station gold/oldies
Radio 10 Gold but the gap is
closing.

Invisibles Report which dis-
closed the industry earns
around £1 billion (app. US$
1.59 billion) in exports.

He outlined his plans for
possible future cooperation
between a Labour government
and the record industry.

"If we can work together to
ensure the right business and
competitive and legislative
framework, then these very
impressive figures will be
exceeded by even better figures
in the years to come. And we
will build not only the founda-
tions of one of the best and most
successful cultures in the world,
but one of the best industries of
which this country can be
proud."

His proposals included more
government assistance for
training and for small business-
es. More than half of the BPI
members employ 10 or fewer
people.

Also at the AGM, the follow-
ing members were elected to
stand on the 1995/96 council:
PolyGram UK chairman/ CEO
Roger Ames; Revolver Music
managing director Paul Birch;
Sony Music Entertainment
chairman/CEO Paul Burger;
EMI Records UK & Eire presi-
dent/CEO Jean -Francois Cecil -
Ion; Virgin Records UK manag-
ing director Paul Conroy and
Warner Music UK chairman
Rob Dickins.

Kirka Joins BMG Family

BMG Finland has announced the signing of singer Kirka. The artist's first
release with the company is the single Den Glider In. Pictured (1-r) are:
producer Kristian Jernstrom, BMG Finland MD Maija Kuusi, Kirka and
BMG Finland A&R manager Asko Kallonen.

Promuvi Promotes
New Chart On Radio
by Marc Maes

ANTWERP - Chart association
Promuvi is hitting the streets
with pubcaster BRTN's Radio
2 and Radio Donna to promote
the country's new chart count-
down Ultratop (for latest top
10 see page 11).

The move will see Promuvi
appearing at the stations' live
outside broadcasts throughout
Flanders during the summer.

Explains Promuvi spokes-

man Stef Cockmartin, "We will
have our chart promotion team
on site with specialised mer-
chandise."

The main aim of the cam-
paign is to create more inter-
est in chart singles and
albums among the record -buy-
ing public, Cockmartin adds.

Cockmartin expects the
interest to increase in Septem-
ber when BRTN TV lauches a
national chart show based on
the Ultratop rankings.
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