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Scatting All Over Europe

Danish -signing Scatman John reached the number one slot in Music &
Media's Border Breaker Chart with his debut single in week 15 and has-
n't left yet. For 11 consecutive weeks Scatman (Iceberg/RCA) has collect-
ed more airplay outside his home market than any other mainland Euro-
pean artist. Pictured celebrating their success above are "Scatman" John
Larkin (left) and Iceberg president Manfred Zahringer.
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Sanz Pulls
On Spain's
Heart Strings
by Robbert Tilli

MADRID - Spain's Alejandro
Sanz has been compared to
Eros Ramazzotti both artisti-
cally and physically, and there
is no doubt that his music has
a very distinct Italian sound.

Warner Music Spain is cur-
rently planning international
releases of his Spanish num-
ber one album Alejandro Sanz
3 in Benelux, Germany,
France and Denmark.

The proof of Sanz' populari-
ty is clear to all who study his
track record. Only three days
after its release, his album hit
gold in Spain. Then it broke
the country's platinum sales
mark in its second week and
sold in excess of 120.000 copies
during week three.

See page 10
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French Gov't Plans To
Privatise RMC.... Again
by Emmanuel Legrand

PARIS - The French radio
landscape has been strongly
shaken by a government
announcement that the pri-
vatisation process of RMC/
Radio Monte -Carlo radio
group will be relaunched.

A similar attempt over a
year ago was abandoned and
followed by accusations of foul
play. French government offi-
cials have confirmed that the
second attempt at privatisa-
tion will take place "before the
end of the year."

The government currently
owns 83% of RMC-which
includei' the full -service sta-
tion RMC, ACE FM network
Radio Nostalgie and senior
citizens' station Montmatre

FM-through the holding com-
pany Sofirad.

The principality of Monaco
holds the remaining 17% of

The first attempt to
privatise RMC
failed in late
1993 I early 1994.

the radio group, and has the
right to veto the French gov-
ernment's choice of buyers.

Sofirad's president Jean -
Noel Tassez, who also serves
as managing director of RMC,
has been actively "cleaning up"
the group's financial results to
present an attractive package
to potential buyers.

The radio station RMC
recorded a loss of Ffr11 million
(app. US$2 million) in 1994,
while Nostalgie posted profits
of Ffr33 million. RMC also suf-
fered losses in audience during
1993/1994, and only started to
recover in the last ratings.

Only one radio group has so
far has expressed interest in
RMC, the network NRJ. In a
statement, NRJ announces "its
interest for [the RMC] group."

In the same statement,
NRJ attacks the rumoured
attempts by Europe 1 and
RMC to forge closer commer-
cial ties. "Such a strategic
deal, if confirmed, will limit
the number of candidates bid-
ding for RMC and immediately
affect the value of RMC."

continues on page 28

NRJ/JFK In Joint
Hamburg Radio Venture
by Christian Lorenz
& Emmanuel Legrand

HAMBURG - French EHR
network NRJ has joined
forces with one of its Ger-
man competitors to revamp
and relaunch a Hamburg -
based station.

The venture will trans-
form the existing Jazzwelle
Plus into a soft ACE station
with more than 50% jazz
and black music, due to a
ruling by the media authori-
ty which issued the station

with a five-year licence on
May 23.

NRJ has acquired a 25%
stake in the station with
Berlin rival 98.2 JFK taking
an equal share. Jazzwelle
itself will maintain a 38%
share, with private in-
vestors taking the remain-
ing 12% stake.

NRJ already has shares
in five German stations in
the cities of Berlin, Munich,
Nuremburg, Leipzig and
Dresden.

continues on page 28

Labels Plan
Own Radio
Station
by Nicholas George

STOCKHOLM - Sweden's record
companies are so angered by
the failure of local commercial
broadcasters to play new
music that some are planning
to set up their own station.

The move follows 18
months of growing frustration
with what the record industry
regards as the blinkered vision
of Sweden's new commercial
stations which have increasing-
ly concentrated on strictly -for-
matted ACE broadcasting.

continues on page 28
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 UNITED KINGDOM
Radio 2 Celebrates
National Music Day
BBC Radio 2 is to celebrate
National Music Day on June
25 by broadcasting 12 hours of
live music, including a concert
featuring some of the world's
top pianists and a "'70s extrav-
aganza." The climax to the day
is a Musical Singalong at the
Royal Albert Hall, when Radio
2 listeners will be able to join a
host of leading stars from Lon-
don's West End theatre district
to sing songs from the world's
best -loved musicals.
GWR, EMAP Profits Soar
The Bristol -based GWR Group,
which is currently trying to
buy Chiltern Radio, saw pre-
tax profits surge by 121% to
£2.06 million (approx. US$3.26
million) in the six months to
March 31. EMAP Radio's
annual profits, meanwhile,
were up a staggering 415% on
last year, thanks mainly to the
group's acquisition of the
north-west based Transworld
Communications radio group.
EMAP Radio's operating profit
was up from £1 million last
year to £5.2 million this, with
turnover up from £8 million to
£22.6 million. Losses continue,
however, at Golden Rose Com-
munications, the owners of
JFM/London. JFM/north-west
and the soon -to -be launched
Viva! 963/London. The group's
operating loss was £1.1 million
in the six months to March 31,
more than double the loss
recorded in the same period
last year.
New Post For Authority's
Vick
David Vick, the Radio Authori-
ty's head of development, also
becomes the Authority's
deputy chief executive from
July 22. He replaces Paul
Brown, who is leaving to
become director of the Associa-
tion of Independent Radio
Companies. Vick, 43, has been
with the Radio Authority since
its inception in 1990. The move
completes a new look at the
top of the Radio Authority with
chairman Peter Gibbings and
chief executive Tony Stoller
having recently taken up their
posts.

INTERNATIONAL
Warner Latin America's
Schumacher Promoted
Maribel Schumacher has been
promoted to vice president
marketing at Warner Music
Latin America effective imme-
diately. Schumacher joined
Warner Music in March 1993

as marketing director and
worked successfully with acts
like Luis Miguel and Laura
Pausini. Prior to working at
Warner Music, Schumacher
held executive positions at var-
ious Spanish independent
record companies.
Chris Murphy, INXS Split
INXS manager Chris Murphy
has ended his 15 -year associa-
tion with the band and plans
to relocate to Australia, where
he will concentrate on running
his rooArt label. One of Aus-
tralia's most successful indies,
rooArt's roster includes Ratcat,
You And I, Electric Hippies
and the Screaming Jets.

 GERMANY
GEMA Members Gather To
Discuss Digital Media
Performing and mechanical
rights society GEMA has
announced the results of its
1994 business year. The soci-
ety registered a 10% growth in
royalties re -distributed to
copyright owners in Germany
and abroad to the value of
DM1.1 billion (app. US$0.8 bil-
lion). GEMA members will
gather on June 27-28 in
Munich for their annual meet-
ing. The main topic to come
under discussion at the event
will be the amendment of
existing laws and regulations
to accommodate the amount of
music playback brought on by
digital media.

 FRANCE
IRMA's Director Leaves For
FCM
The French organisation for
contemporary music IRMA's
current director Bruno Bout-
leux will be leaving to become
director of the Fund for Musi-
cal Creation (FCM). Boutleux,
whose new position takes
effect in July, will be replaced
by IRMA's current director of
development Gilles Castagnac.
Thirty-five year -old Castagnac
is a former journalist, and was
the author of two reports on
the industry for the ministry of
culture.
Pacaud To Host 4th Django
D'Or
Europe l's jazz specialist
Michel Pacaud will be the mas-
ter of ceremony at the Fourth
Django D'Or 1995, the French
jazz music awards ceremony
scheduled for June 20 at the
Salle Pleyel. The evening,
sponsored by public station
FIP, will be dedicated to
French violin player Stephan
Grapelli while the Laurent
Cuny Big Band will pay trib-
ute to Miles Davis.

by Jonathan Heasman

LONDON - "Contemporary and
controversial, sexy and with
attitude." That's how chair
Lynne Franks describes Lon-
don's Viva! 963, the first ever
UK radio station targeted
directly at women, which
launches on July 3.

"We will be doing something
genuinely different," promises
programme controller Chris
Burns, formerly managing edi-
tor at BBC Radio Kent. "Not
only are we catering specifically
for women for the first time, we
will also be the first station in
London to offer a genuine 50/50
mix of music and speech."

Burns says the station will
be "a women's magazine of the
airwaves" with a strong empha-
sis on lifestyle and emotional
issues. She predicts, "The con-
tents will never be predictable,

Privates
Witness
Increase In
Listeners
by Nicholas George

STOCKHOLM - Swedish com-
mercial radio is continuing to
increase its listenership with
more than two million people
tuning in on a daily basis.

According to the latest fig-
ures from the independent
market research company
RUAB, some 26.6% of the pop-
ulation listened to the new
commercial stations every day
in the second quarter of
1995-an increase of more
than 3% on the first quarter.

In contrast, Sveriges
Radio's public service channels
show a decline of 1.8% in daily
listening. This accounts for a
proportion of the private sta-
tions' increase, with the rest
coming from new listeners.

The most successful inde-
pendent network continues to
be the Swedish outlet of the
French -based NRJ. NRJ Swe-
den has increased its national
listenership from 6.7% to
8.4%, giving it a daily audi-
ence of around 618.000. This is
largely the result of extending
its coverage by adding new
stations.

In Stockholm-Sweden's
biggest market-Sveriges
Radio appears to be fighting
back with its local P4 channel
Radio Stockholm continuing
its revival, taking 24.7% of
daily listeners.

but the flavour will always be
consistent."

When covering news and
current
affairs, Burns
is anxious to
avoid ghet-
toising the
station by
concentrating
exclusively on
"women's
issues."

She comments,
"It's more a question
of approaching sto-
ries from a woman's
perspective, or
developing certain stories that
other stations would not. It is
how we will treat the stories
that will make us different."

The station's music policy
will be soft ACE, with the
emphasis very much on estab-
lished artists such as Elton
John, Eurythmics and Alison
Moyet. Research has consis-
tently shown that women are
generally less receptive to hard -
edged rock music than men,
something which was confirmed

Diana Luke

in Viva's own "focus" research
panels.

However, head of music (and
afternoon pre-
senter) Diana
Luke, who
joined from
BBC
GLR/London,
says the sta-

Chris 1? urns don's music
policy will be

slightly eclectic, and
Viva! will play some
of the less -frequently
aired tracks from the
big -name artists. The
music will also have

a contemporary feel, she says.
Despite Viva's female orien-

tation, there will be some male
broadcasters on the station,
including breakfast presenter
Bill Overton, who moves over
from the same slot at BBC GLR.

Viva! 963 is owned by Gold-
en Rose Communications,
which is hoping that around
400.000 Londoners will retune
their AM dials over the next
year or so, giving Viva! a week-
ly reach of around 5%.

Italians Back Change
In Nat'l Referendum
by Mark Dezzani

MILAN - Some 57% of potential
voters took part in Italy's media
referendum on June 11, with a
majority rejecting restrictions
reducing national network own-
ership to one person.

The referendum focussed
mainly on television issues
(Music & Media, June 17), but
it also saw mass backing for a
proposal to privatise the state
broadcaster RAI. Now the
hotly -contested vote is out of
the way the government -

appointed "Napolitano" Com-
mission can get on with draw-
ing up new media legislation.

It is expected that new legis-
lation will include anti-trust
rules limiting national network
ownership to two networks per
person or group, to comply with
a Constitutional Court ruling
last December.

Italy's centre and left parties
are hoping to push through new
legislation prior to fresh general
elections anticipated by next
autumn or spring 1996.

Tasty Ad Campaign

Albinoni,
Vivaldi,

Puccini and
Ravioli.
Classic Recipes with Michael Barry

Classic FM's latest advertising campaign transfers to the sides of buses all
over the UK this month, having debuted on billboards in London during
May. Comments John Spearman, the station's chief executive, "We believe
the advertisements will be highly effective in introducing non -classic FM
listeners to the station." The ad shown is a reference to the station's cook-
ery spot which is presented by TV chef Michael Barry, who is also Classic's
programme director under his real name of Michael Bukht.
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Christian McBride Chris BUM

Gary Thomas Mark Whitfield

Laura fygi Barbara Bennerlein

Bodoey Kendrick Graham Haynes

Uri Caine Django Bales

Courtney Pine Steve Williams°

Bheki Mseleku Linda Sharrock

Nicholas Payton Guy Barker

!ION:

Check out VERVE'S NEXT GENERATION

performiog all over Europe this

summer and at the following major

jail festivals:

The Hague Netherlands

Montreux Switzerland

Vitoria Spain

Glasgow Scotland

Pori Finland

Umbria Italy

Vienna Austria

32 youog and devolopiog artists, who represent the diversity of improvised

music in the Nineties and beyond, while carrying of the VERVE tradition of

uocompromisiog quality.

PS.: If you like Ike attached Volume 1 of the NEXT GENERATION samplers, ask your local PolyGram jail manager for Volume 2!
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Station Promotes Show
With Give-Aways
Onda Cero Musica is giving
away a book on Pink Floyd,
a nine -CD collection box of
the bands music, and
Pta50.000 (app. US$415)
every day between June 1-
15 to the first listener to call
in with the correct answer
to a question on Pink
Floyd's new album, Pulse.
Music programmer Manu
Davila says the aim is to
promote a new 07.00-11.00
daily programme, "Matinal
Romero Show," presented
by Mariscal Romero.
Solo Cyclist Shares Tales
With Radio Listeners
Fireman Angel Fernandez
de la Cruz is to share tales
from his solo 11.000km
cycle ride from China to
Turkey with listeners of
Spain's Radiovoz. Every
Saturday evening at 16.00
for the next six months, Fer-
nandez will tell the station's
estimated 250.000 listeners
in 15 cities how his journey
is progressing. The journey
will take the Spaniard along
the "silk route" through
China, Pakistan, Iran and
Turkey.

 UNITED KINGDOM
EMI's Restructuring
Continues
EMI Records' UK interna-
tional team is to join up
with the EMI International
marketing group under its
senior vice president Chris
Windle. "The move gives
EMI the opportunity to pro-
vide its artists and man-
agers both in the UK and
the US with one efficient
and streamlined division,"
EMI International presi-
dent/CEO Ken Berry
explains. Windle will contin-
ue to report to Berry under
the new set-up, but will be
based in new offices in
EMI's Brook Green location
from this summer. Phil Pat-
terson will assume interna-
tional marketing responsi-
bilities for all artists on the
EMI, Chrysalis and IRS
labels in the UK and US,
while Tony Harlow will ful-
fil the same duties for
artists on Capitol, Par-
lophone, EMI Canada, Blue
Note and Liberty.
Radio 1 To Broadcast
From Glastonbury
BBC Radio 1 has announced
that it will be broadcasting
a whole weekend of pro-

grammes live from the leg-
endary Glastonbury Festi-
val, which this year cele-
brates its 25th anniversary.
John Peel, Mark Radcliffe,
Johnny Walker and Annie
Nightingale will all broad-
cast live from the festival,
which runs from June 22-
25. There will be live cover-
age of sets from the Black
Crowes, Sinead O'Connor,
the Lightning Seeds, Zion
Train and the Cure. The
weekend is also being cov-
ered extensively by Channel
4 television, which will be
using Radio 1 presenters to
front their coverage.
Wise Buddah Music
Produces For Radio 1
One of BBC Radio l's key
dance programmes, "Pete
Tong's Essential Selec-
tion"-which airs on Friday
nights between 19:00-22:00
-is to be produced indepen-
dently by Wise Buddah
Music Radio, the production
company owned by Radio 1
presenter Mark Goodier.
The move comes shortly
after former Radio 1 execu-
tive producer Jeff Smith
joined Wise Buddah as a
director.

 INTERNATIONAL
Beat Media Aims At Asia
Europe Developpement
International, the affiliate
of Europe 1 Communica-
tions managed by Martin
Brisac, has opened an office
in Hong Kong. The new
affiliate, which is already
present in the Hong Kong
market through a deal with
Shanghai Radio, is to devel-
op radio and TV activities in
this part of the world.
Called Beat Media, the com-
pany is jointly owned by
Europe Developpement,
which has 90% of shares,
and US radio producer
Craig Quick's Metro Broad-
casting, which has the
remaining 10%. Brisac will
be president of this new
company.
NAB Addresses Needs Of
Small Stations
The needs and interests of
small market radio stations
will receive special atten-
tion at a number of confer-
ence sessions during the
NAB Radio Show to be held
on September 6-9 in New
Orleans. The issues to be
tackled at the special ses-
sions include promotions,
new sources of revenue, cost
saving, station financing
and licence renewal.

by Jonathan Heasman

LONDON - Virgin Radio is
asking its listeners what they
think of the national AOR
station by launching a per-
manent 24 -hour feedback
line.

Both positive and negative
comments made on the spe-
cial local -call rate phone line
are being broadcast across
the station's output.

"Even after two years, I
feel we are still very much a
new station," says assistant
programme director Jeff Hol-
land. "And we are still trying
to find out more about what
our listeners want."

He admits, however, that
the listeners who call the Vir-
gin Feedback Line will not
necessarily be representative
of Virgin's audience as a
whole. "It attracts the active
minority; the type of listener
who will also call for the
phone-in competitions. But it
does give us a definite feel for
what certain sections of our
audience like and don't like."

So far, the Virgin manage-
ment team has found that
many of the positives record-
ed on the feedback line are

Now1DE tIltalTt

UNITED KINGDOM: Siob-
han Crampsey, general man-
ager radio at MCM Network-
ing, is leaving the company to
pursue other interests. A
replacement will shortly be
announced.
DENMARK: Station Koben-
havn has appointed Jacob
Mondrup head of music. Mon-
drup has worked for the Copen-
hagen -based station since 1993.
FRANCE Patrick Renault
has been appointed general
manager of the association
Marne Musique Vallee, a struc-
ture dedicated to the artistic
and economic development of
popular music. Renault was
most recently adviser on the
music industry to the former
culture minister Jacques
Toubon.
Holly Diener has been
appointed director of interna-
tional repertoire at EMI
France, replacing Olivier
Chanut who is to become gen-
eral manager of Chrysalis,
effective from June 1.
BELGIUM: PolyGram Belgium
has appointed Frank van
Brussel to the position of
dance promotion manager.

negatives for others, particu-
larly where "personality" pre-
senters are concerned.

Holland admits there has
been some criticism from lis-
teners who would like to see
more new music and album
tracks being played.

However, he adds that
there has also been a lot of
very positive comments about
the station's music policy,
"particularly from those lis-
teners to our new FM service
on London, who are hugely
relieved to find a mainstream
music station that doesn't
play teen or dance music."

The feedback line was
designed partly for PR pur-
poses, and to help give the
station an extra sense of
"motion" on air, Holland
admits.

"It was done partly for PR,
and partly for taking on

board serious comments," he
says. "If 20% of callers are
saying the same thing, we
will definitely consider what
they are saying seriously.
There are also more minor
comments from individuals
which we have taken on
board already, such as the
complaint that there weren't
enough time checks on the
breakfast show, or that the
travel girl in the helicopter
shouts too much!"

Reports in London's
Evening Standard newspa-
per based on unofficial
research data suggest that
Virgin's new 105.8 FM ser-
vice for London and the
south-east (Music & Media,
April 15) is gaining a 10%
reach in the capital, taking
listeners away from Capital
FM, Capital Gold and BBC
Radio 1.

Heroes In The Studio

EMI Spain -signing Heroes del Silencio is back in the studios recording an
album entitled Avalancha. The album, produced by Bob Ezrin, will be
released on September 18 and will be supported by an extensive tour
throughout Europe and Latin America. Pictured above at Soundcastle
Studios (l -r) are: co -producer Andrew Jackson, Heroes' Alan Boguslaysky,
Pedro Andreu and Enrique Bunbury, EMI Spain MD Rafael Gil, Heroes'
Joaquin Cardiel and Juan Valdivia, and Ezrin.

Gerhard Ousted After
On -Air Criticisms
by Howell Llewellyn

MADRID - News/talk net Cade-
na COPE has sacked its head
of news services in the Catalan
towns of Tarragona and Reus
for making criticisms of the
station on air.

Ferra Gerhard, who had
been head of local news in part
of Catalonia for eight years,
complained about the fact that
a national programme "Prime-
ra Hora," presented by Antonio
Herrero, had cut his 08:50
news bulletin.

The news came just days
after one of the web's star pre-
senters was only gently repri-

manded for walking out half-
way through her show after
changes in programming were
announced (Music & Media,
June 17).

Encara Sanchez, whose
popularity is based in part on
her fiery character, had com-
plained on the air that her pro-
gramme "Directamete Encara"
was losing a total of 30 min-
utes to live connections with
the Giro D'Italia cycle race.

Peace was finally declared
after Sanchez was told that her
daily 16:00-19:00 show would
lose just 10-15 minutes to Giro
connections. Local newsman
Gerhard was not so lucky.
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`Chunnel Radio'
Launches In Kent

by Jonathan Heasman

LONDON - A new radio station
has been launched in the
Folkestone area of Kent in
southern England dedicated
solely to keeping listeners up-
to-date with travel news for
the channel tunnel, cross -
channel ferries, the hover-
crafts and local roads.

Channel Travel Radio,
broadcasting on FM, is owned
by Eurotunnel, which won a
licence from the Radio Author-
ity last year to broadcast a
travel news service for the
area.

In an arrangement be-
lieved to be the first of its kind
in the UK, the
programming
and day-to-day
management of
the station has
been contracted
out to Capital
Radio Group -
Productions, a
subsidiary of
Capital Radio
PLC.

The Capital

other side of the channel, and
information about travelling
in the channel tunnel.

Capital has assembled an
experienced team of broad-
casters to present the informa-
tion flow, including Julie Mad -
docks and Gavin Lawrence.

Guy Masterman, a radio
consultant who is currently
working on the Channel Trav-
el Radio project for Capital
Radio Group Productions,
rejects comparisons with
Radio Mercury's ill-fated Air-
port Information Radio, which
provided a rolling travel news
service for Gatwick and
Heathrow airports in the
early -'90s.

Channel Travel
Radio is heavily

information
based, with travel

or information
bulletins approxi-
mately every four

minutes.
produced station is currently
broadcasting on a trial basis
until September, when Euro-
tunnel will invite Capital and
other companies to tender for
a permanent contract to run
the service. A similar radio
service is being run on the
other side of the tunnel by
Radio France.

Channel Travel Radio is
heavily information based,
with travel or information bul-
letins approximately every
four minutes. Three or four
MOR/soft ACE records are
played every hour, and there
are also news and sport bul-
letins. The information bul-
letins include suggestions of
things to do and see on the

"As I under-
stand it, Air-
port Informa-
tion Radio was
entirely depen-
dent on adver-
tising reve-
nue," says
Masterman.
"Although
Channel Trav-
el Radio will be
taking adver-

tisements, it is being financial-
ly supported by Eurotunnel as
an information service."

Masterman is at pains to
point out, however, that Chan-
nel Travel Radio also provides
an information service for all
the other forms of cross -chan-
nel transport, and broadcasts
road information (for both
sides of the channel) which is
supplied by the AA.

In addition to supplying
the programming for Channel
Travel Radio, Capital Radio
Group Productions provides
an in-flight music service for
British Airways, and hopes to
shortly expand its activities
into the potentially -lucrative
retail sector.

PolyGram Breaks
Through Borders
by AlMa Dragan

WARSAW - Finding new
ways of working together
and jointly promoting
potential crossover
artists took centre stage
at a brainstorming ses-
sion of PolyGram central
Europe staff earlier this
month.

Management and
heads of repertoire from
the company's Hungari-
an, Czech and Polish
branches were invited to
the Warsaw -based two-
day meeting, which
ended on a high note with
a party thrown by Poly -
Gram Polska.

Guests present includ-
ed representatives from
the local media and the
music industry, topped by
PolyGram's president
continental Europe, Rick
Dobbis.

"The meeting was a
great opportunity to
exchange information
about comparable markets,"
explains Thomas Hedstrom,
vice president continental
Europe. "Luckily the central
European governments now
understand the importance of
copyright protection which
makes operating in these terri-

Two presidents and two stars. Pictured (l -r)
after the brainstorming session are: Dobbis,
Hey singer Katarzyna Nosowska, songstress
Kasia Kowalska and Puczynski.

A pool of PolyGram professionals. Pictured
(l -r) are: PolyGram Polska international A&R
manager Grzegorz Stabeusz, Hedstrom,
Kasia Kowalska, PolyGram Hungary interna-
tional product manager Istvan Olah, Puczyns-
ki, PolyGram Hungary MD Laszlo Hegedus,
PolyGram Czech Republic COO Jana Fertig,
Dobbis and PolyGram Czech Republic GM
Tomas Filip.

tories easier than, for example,
in Russia.

"Although the situation in
all three countries is still a lit-
tle bit different, problems
encountered with distribution,
retail and promotion in the
media are similar. I also think

that there is a great
potential for artists to
cross over from one cen-
tral European market to
another."

PolyGram Polska offi-
cially opened its doors at
the beginning of August
last year. It now has the
biggest share of the mar-
ket thanks to its national
catalogue crammed with
best-selling artists like
Hey, Edyta Bartosiewicz,
Kasia Kowalska, Big
Day, Closterkeller, Prole-
taryat and Houk, and the
company's international
repertoire.

One of the meeting's
conclusions was that
extra effort should be put
in promoting the central
European offices' mutual
artists.

Comments Polska
president Andrzej
Puczynski, "In the '70s
you could hear Hungari-
an or Czech artists on
Polish radio, and many

of them performed at concerts
and established festivals, but
that's almost forgotten history
now."

PolyGram Polska also used
the opportunity to present the
new album Heledore from its
best-selling act Hey.

'The Girls Have It' At Special Live Concert
by Marc Maes

BRUSSELS - The spotlight will
fall firmly on female talent later
this year at an all -girl live con-
cert, which will see Flemish
pubcaster Radio Donna and the
French -language BEL RTL join
promotional forces.

The one-off concert, under
the banner of "Senza Una

Donna," is the initiative of
Prommusic, the company
behind the annual Night Of The
Proms extravaganza.

At presstime, artists like Jo
Lemaire, Dani Klein from Vaya
Con Dios and Randy Crawford
were among those scheduled to
take part in the two-hour show
at the 10.000 -seat Forest
National venue on October 6.

Radio Donna and BEL RTL lis-
teners are being invited to send
in the names of their favourite
female singers to complete the
line-up.

The evening is being spon-
sored by washing-up liquid
manufacturer PER, which is
also one of Radio Donna's main
partners in its summer tour.

Industry Waits To Hear Mercury Nominees
by Chris Marlowe

LONDON - Nominations for the
1995 Mercury Music Prize are in
and the UK music industry is
buzzing with speculation on
which artist will walk away with
the award this year.

The Prize, open to contempo-
rary artists from the UK and
Ireland in any musical genre, is
widely viewed as a highly presti-
gious award.

It is backed by extensive pro-
motional activities and is fully
supported by both the British
Phonographic Industry and the
British Association Of Record

Dealers. As such, it has in its
four-year existence already
become an important tool in
breaking acts through to main-
stream awareness.

Last year's Prize went to
deConstruction band M -People
for the album Elegant Slum-
ming, now a double platinum
release. RCA senior internation-
al marketing manager Kate
Farmer has no doubt that the
honour helped boost M -People's
career.

"I think it's really beneficial
when you're marketing a band
internationally that they're rec-
ognised in their home territory,"

she says. "The award itself is
just becoming known internatio-
nally, but when I explain to the

M People

territories and then say which
other bands were in the running
for it, I get real media support.
It's a very credible award."

One particularly interesting
aspect of the Mercury Music
Prize is the attention paid to all
"10 Albums Of The Year" on the
shortlist. Last year's nominees,
which included Take That, Ther-
apy? and Blur, all shared equal-
ly in national coverage via tele-
vision, radio and both music and
mainstream press as well as in
over 2.000 record retailer dis-
plays and promotions.

As Melissa Thompson of Sav-
age & Best, whose roster
includes 1994 nominee Pulp and
1993's winner Suede, points out,
"It says a lot about the publicity
for the award that people

remember all 10 bands. I think
it helped everybody."

She further notes that the
Prize generates fresh interest in
albums which may already have
been out for several months.

The shortlisted 10 albums
will be announced on July 25,
after which a sampler compila-
tion will be sent to various
media and made available to the
public. The Mercury Music Prize
itself, which will be awarded on
12 September, carries a £25.000
(app. US$40.000) endowment
and is sponsored by the telecom
company Mercury Communica-
tions.
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Labels Back Studio Brussel, RTBF 21
Stations around Europe are struggling to come top in

their local ratings surveys, which usually means
squeezing and tightening playlists. But, for a medium

widely relied upon to break new music, listening
figures can only be half the story. Certainly as far as

labels are concerned. In a series of occasional features
starting this week, Music & Media turns to the record
industry to find out which are their favourite stations

in their territory, and why. This week Marc Maes
talks to label executives in Belgium about the stations

which best serve their interests.
s far as musical

A
trend -setting is con-
cerned there seems to
be a consensus
among Belgian labels
as to the most active
stations in the region.

"[French -language pubcaster] RTBF
21 is the pioneer in the south, and
[Flemish -language] BRTN Studio Brus-
sel breaks music in the north," says
Nathalie Steckx, French -language radio
promoter at Arcade Music.

"Radio Contact aims at a much
broader audience, and is the chart -
breaking station in the south. NRJ,

meanwhile, aims at a younger audience
and is more adapted to breaking dance
material."

She adds, "RTBF 21 usually has the
right mix of information and music. In
that respect Marc Ysaye's morning slot
[06.00-09.00] is the perfect programme
to wake up to."

With current playlists of 35 and 80
tracks respectively, and an unswerving
commitment to good music, Studio
Brussel and RTBF 21 are the darlings
of the Belgian music industry and sta-
ple listening for many Dutch music
fanatics.

For Klaartje Govaert, product and

promotion manager at Double T Music,
Studio Brussel is the most effective out-
let for promoting new releases. "The
station has an eye for local and interna-
tional talent on the verge of breaking
through," she enthuses. "They also have
a very positive image, and a character-
istic style of presentation."

BMG Ariola radio promotion officer
Brigitte Verbruggen has her profession-
al sights set on the recently -revamped
RTBF 21, but at home her radio is pre-
set to Studio Brussel.

"Since 21's programming was adapt-
ed in October, the station has come clos-
er to the 18-35 target audience," says
Verbruggen, "and personally I think it
has improved a lot-the station is
always on the look -out for new product,
and when an act fits their format, 21 is
open for contests and joint promotions."

"Studio Brussel is the only station
willing to stick out its neck when it
comes to promoting product they like,"
believes Sony Music radio promotion
manager Bart Brusseleers.

"And they have tracks on the playlist
without having any proof of its sales
potential. Their primary concern is to
play product that sounds good."

And, from his office just across the
street from the BRTN studios, Brusse-
leers can supply Studio Brussel with
important new releases within minutes

of the material arriving at Sony.
"Studio Brussel is first with alterna-

tive rock particularly. RTBF 21 is just a
little bit slower, but that has a lot do
with the fact that the French-speaking
south and the Flemish-speaking north
function as two different territories as
far as promotion and distribution are

"I think it could be useful
if record companies were
informed about the
rotation status of their
priority releases,"
Bart Brusseleers,
Sony Music radio
promotion manager.

concerned," he says.
There is one major improvement

which remains to be made, says Brusse-
leers.

"We have virtually no information on
Studio Brussel's playlist system and
rotation. It could be very useful if record
companies were informed about the
rotation -status of their priority releas-
es."

Format Rock/Pop
Head of music Marc Coenen
Main Shows
"Hallo Hautekiet" - (13:00-16:00 Wednesday) the station's most popular pro-
gramme.
Chris Dusauchoit - (16:00-19:00 daily)
"Basta" - (19:00-21:00 daily)
Studio Brussel starts summer programming June 2 with daily classic rock
evenings (20:00-23:00)
Marketshare 7.4% (source: VAR Jan -Feb 1995), 8.5% (source: IP Radiometrie
Feb 1995)
"We have a playlist of 35 titles," explains Studio Brussel head of music Marc
Coenen, "headed by the weekly selected S -track, which has a rotation of four plays
per day between 06:00-19:00."

The top five tracks in the playlist enjoy three plays per day, while numbers 6-35
have at least two plays daily. The typical Studio Brussel tracks stays in the playlist
for a maximum of six weeks. "The playlist represents the music we like to hear and
play," says Coenen. "You could say that we pay attention to --and sometimes
make-trends, but not sales."

Sometimes a situation arises where a special promo copy, for example Garbage's
album -track Vow (BMG), is in the playlist but not in the shops, admits Coenen.
"But, it would be fair to say that we played a major role in making Belgium the
first territory for Nirvana to reach gold status."

During the day the station runs continuous music with its characteristic dry
style; music, news and humour, with DJ prattle cut to a minimum. However, for
the music aficionados, the early evening slot with Chris Dusauchoit is the oasis for
new product.

On average relations with labels are good, Coenen says. "The only draw -back is
that in Belgium, unlike abroad, the thrust of the industry is on the promotional
level. If we were able to work more closely with marketing and label executives we
would be able to team up with record companies better.

"We still get some promotion staff who try to play us off against Radio Donna
when they want an extra push on certain releases," says Coenen, referring to the
"CD of the day" which now has some competition from Donna.

On Heavy Rotation At Studio Brussel

'STUDIO
13RUSSEL

Belly
Charlatans
Dr. Dre
Michael Jackson
POL
Pete Droge

Super -Connected
Just Lookin'

Keep Their Heads
Scream
Stupid

Northern Bound Train

RTBF 21
Format Rock/pop
Head of music Christine Goor/Marc Franquart
Main Shows
Marc Ysaye - (06:00-09:00 Monday -Friday)
"Rock a Gogo" - (Jacques de Pierpont) (20:00-22:00 daily)
Rudi Leonet - (13:00-18:00 Wednesday)
Marketshare 8.4 % (source: IP Radiometrie Feb. 1995)
Studio Brussel's counterpart in the south of Belgium, RTBF 21, implemented
some drastic changes to its programming in October last year, redefining the
schedule and playlist for the 18-35 target. A more cutting -edge style now typical-
ly playlists Nirvana and Eric Clapton alongside Oasis, Blur and Mo'Wax.

"The arrival of programming veteran Marc Franquart to the station as co-
head of music has made 21's style more cohesive," says head of music Christine
Goor. "He knows a great deal about musical styles and has adapted very well to
the new post."

Goor, who describes herself as "a musical chameleon," points out that ratings
at 21 have leapt since it redefined its programming. With a playlist which has
been credited for breaking Edwyn Collins' A Girl Like You in the last year, 21 has
a distinct musical style.

Labels are sometimes slow in understanding the station's music policy, says
Goor, as they don't all appreciate what music they are looking for. "Labels keep
coming to us with music which doesn't suit our playlist. And some can be less
than diplomatic in suggesting material for airplay. Every trick in the book has
been tried to achieve airplay. I'd rather run contests for T-shirts or promo -tapes
with the bands we do play."

Acts which the station believes in may end up being selected as the "Album
21;" as one of the four titles selected for heavy weekend rotation-"Les Must Du
Weekend;" or alternatively as the "Powerplay" track, which receives up to five
plays per day during the week's daytime programming.

"And we don't limit ourselves to the weekly record company promo -packages,"
adds Goor, who cites the example of Syndicate's Cinemascope, which was mailed
to the station directly from the UK and received considerable audience feedback
as a result of being one of the "Powerplays".

On Heavy Rotation At RTBF 21
U2
Boy George
Supergrass
Huy
Portishead
Teenage Fan Club

Hold Me, Thrill Me (powerplay)
Cheapness (album)

Mansize Rooster
Ce N'Est Qu'Un Jeu

Glory Box
Sparky's Dream (album of the week)
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