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Euro Executive
Line-Up

EUROPE
by Machgiel Bakker

MCA's European expansion
plans are going full steam
ahead with the announcement
of six new MDs and GMs who
will be heading up the compa-
ny's new affiliates on the Conti-
nent. As announced earlier
(M&M December 4), MCA
will be opening fully owned
offices in France, Italy, Spain,
Scandinavia and the Benelux,
adding to the existing opera-
tions in Germany and the UK.
| The European expansion falls
‘ under Jorgen Larsen, MCA
Music Entertainment Inter-
national president since July 1.

|  The appointments were
announced by MCA Music

Entertainment Group chair- |

man Al Teller at the company's
official opening ceremony at its

(continues on page 36)

For South, West Licences

SWEDEN
by Miranda Watson

The third in the round of com-
mercial radio frequency auctions
in Sweden brought fierce bidding
in the South and West regions of
the country and the key cities of
Gothenburg and Malmo. Prices

Unofficial ratings showing NRJ's
new EHR station in Stockholm
have caused an uproar in Swe-
den. See page 3 for the full story.

once more were driven high, as
competing networks SRU/Rix, Z
Radio and NRJ bid for the best
frequencies to form networks

JURGENS GETS LIFE WITH BMG — German chanson singer Udo Jiirgens
signed a life-fong contract with BMG Germany. His new album "Café
Gréssenwahn" has just been released. Pictured (Ir) are: BMG Ariola Music
president Thomas Stein, Jiirgens, Bertelsmann AG president/CEO Mark
Wéssner and Bertelsmann AG board of directors member Frank Wéssner.

covering the key advertising mar-
kets. Two of the sought-after fre-
quencies in Gothenburg (city
population of 433.000) were

‘bought by NRJ and Z Radio for

Srk3 million (app. US$360.000)
each, equalling the top price paid
in Stockholm (pop. 674.000). Not

(continues on page 36)

Heritage Report
Backs CD Prices

UNITED KINGDOM
by Jeff Clark-Meads

The European record industry has
been given a new weapon in its
bid to fight CD pricing inquiries
—<courtesy of the government
that began the controversy. The
sector of UK government that
first branded CD prices as a rip-
off has now helped produce
research that says consumers con-
sider the discs good value. The

(continues on page 36)

Euro Dance Consolidates Continental Music

European Hit Radio
EUROPE pean product since M&M began  ers”) and traditional domestic  phenomenon of the European BRYAN ADAMS
by Machgiel Bakker producing the chart. best-sellers, which managed to  crossover record, originated on Please Forgive Me
As the accompanying table enter the European year-end rank-  the Continent. (ASM)

Continental European music has
reached another phase in its on-

going  development towards Continent show- Mainland Sinal ticular market. sizing domestic productions MEAT LOAF

reaching equal acceptance along- ing up in the ainfand Jingles This year for —has appeared to be replaced I'd Do Anythmg For Love
side US and UK productions. year-end listings. In Hot 100 the first time, by an acceptance of "European" {Virgin)

According to M&M's year-end  Usually, howev- however, the  values. In this emancipation

analysis, 35 songs out of the 1993  er, these results '90 '91 '92 '93 number of local-  process, dance has played a cru- European Top 100 Albums
Eurochart Hot 100 Singles chart  are built on a Mainland 45 26 21 35 language  best- cial role. The last few years BRYAN ADAMS

originated from the Continent, of  combination of Crossover 22 15 16 33 sellers has de- have seen the development of a So Far, So Good

which 33 are true crossovers. It's  crossover records creased and been  true Continental wave of music [AEM)

the highest figure ever for Euro-

1993 EURO PROGRAMMERS PICKS !

Mariah Carey — Hero

Michael Bolton — Said | Loved You...
Billy Joel — All About Soul
P. Bryson & R. Belle — A Whole New World Chartbound 5 adds

shows, the '90s have seen a
steady flow of songs from the

‘("Border Break- Source: Music & Media

EHR #6
EHR #7

EHR #16

Sony Music Entertainment

ings due to their sales strength
accumulated over a year in a par-

replaced by the

4 adds
10 adds
3 adds

In the music world, the old
form of "chauvinism"—empha-

(continues on page 36)

T. T. D'Arby — Let Her Down Easy
Michael Jackson — Gone Too Soon
Daryl Hall — Stop Loving Me...
Pearl Jam — Daughter

Highlight '93
EHR Radio

EUROPE
by Steve Wonsiewicz

More crossover records, a |

warmer presentation style and
more targeted promotions with
record companies were some of
the major trends affecting EHR

radio this year, say a group of
Europe's leading programmers.
While music trends are nearly
impossible to predict, these
execs say efforts to improve
presentation style and promo-
tions will continue in 1994.
(continues on page 25)

YEAR-END
SPECIAL

See pages 11-28

No. 1 in EUROPE

Eurochart Hot 100 Singles

1994 EURO HITS !

Chartbound 7 adds
Chartbound 19 adds
Chartbound 6 adds
Chartbound 7 adds

COLUMBIA
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Stockholm Ratings Cause Uproar;
NRJ Takes Unofficial Lead

SWEDEN
by Miranda Watson

Unofficial ~ Stockholm  ratings
putting French private radio opera-
tor NRJ-owned Energy Stock-
holm in top position have caused
uproar among Swedish broadcast-
ers. Latest ratings from indepen-
dent research bodies, including
TEMO, in advance of the official
Stockholm ratings conducted by
national broadcasters association
RUAB (due before Christmas),
show Energy Stockholm to have
more listeners than the city's lead-
ing station, seven-year old EHR
Radio City.

Much of the anger surrounds
the fact that unofficial surveys like
this are being published during a
period when so many new stations
are launching. Meanwhile, many
broadcasters reject the surveys as
inaccurate. Industry opinion is that
all these unofficial ratings should
not be taken too seriously and that
the imminent RUAB ratings will
present the true picture of the
Stockholm market.

In the week begifining Decem-
ber 6, a Stockholm newspaper
printed the latest TEMO figures
which claimed that out of a sample
of 1.2 million people in Stockholm,
87.000 listened to NRJ once or
more a day, 75.000 listened to
Radio City and 7.000 to classic
rock Z 102 during the first week in
November. However, according to
the same survey, 131.000 people
listen to Radio City one to six times

a week, 88.000 w Energy and
66.000 to Z 102; 79.000 have lis-
tened to Energy anytime during the
last fortnight, while 120.000 have
tuned into Radio City and 78.000 to
Z 102. These figures weren't pub-
lished in the newspaper. TEMO
used postal surveys to collect its
data between August 23 and
November 15. Participants were
allowed to tick one box per station.

Radio City MD Per Sundin
rejects the figures as skewed, say-
ing, "I don't believe that Energy has
more listeners than we do. In fact,
the TEMO figures, if you add them
up, show that Radio City has more
overall. The reason for such strange
figures is that particpants can only
tick one box for each station [i.e.
one/more a day, once-six times a
week or once/more a fortnight]. [
think surveys like this are very bad
for the radio industry. We must
treat each other and our customers
with respect and not just throw out
figures like this. It has to be done
properly. In these first few months
of commercial radio, what's impor-
tant is that people are listening to
commercial radio."

MD of Energy sales house
Riksmedia Hans Fjiren com-
ments, "The figures printed in the
Stockholm paper have caused a lot
of anger and there is a big discus-
sion going on as to how many lis-
teners Energy really has. However,
all the surveys I've seen, including
those by rival networks, show
Energy as the number one station
in Stockholm."

French Assembly Approves Music
Quotas; Senate Votes Dec. 14-15

FRANCE
by Emmene¥ Legrand

The first leg of the battle over
music quotas on radio was won by
the French music industry with a
"yes" vote by the Assemblée
Nationale, one of the country's two
Houses of Representatives. The
regulation calls for the broadcast-
ing of "a minimum of 40% of
songs in French, with at least 50%
being new productions” on all
national music networks. Broad-
casting authority the CSA will be
in charge of controlling this new
regulation,

The next step will be the vote
by the Senate on December 14-15,
and industry executives fear that it
could still be turned down.
Bertrand Delcros, GM of record
industry group SNEP comments,
"We remain very cautious and are
not crying victory yet, as anything
can still happen in the Senate."

After the Senate vote, the paper
will be presented before the
Chamber of Deputies and, in order
for it to become law, has to be
approved by both houses.

The paper was approved by the
Assembly after heated debate. The

amendment sbonsored by repre-
sentative Michel Pelchat had pre-
viously been turned down by an
Assembly committee, but minister
of communications Alain
Carignon decided nevertheless to
introduce it during the discussion
on the new Communications Law
at the Assembly. The clause cov-
ering "significant listening hours”
during which the quotas were to
be implemented was, however,
dropped.

Delcros hopes the Senate will
approve the notion of "immediate
implementation of quotas” and
that "something will happen in
1995 after all these never-ending
discussions.”

Last minute attempts to derail
the legislation failed.

One surprising supporter of the
new quota rule is NRJ president
Jean-Paul Baudecroux, who sup-
ports Pelchat. Observers say, how-
ever, that NRJ has more to gain
from the proposed rule since it airs
over 20% French music, while its
nearest EHR competitors, Fun and
Skyrock, air less. The majority of
stations, including Fun and Sky-
rock, oppose the quota plans.

While Z Radio MD Johanna
Unghanse acknowledges that NRJ
is most probably the biggest station
at the moment in Stockholm, she
adds. "Energy is still a new station
and people are interested to hear
what it sounds like. The station
plays mostly music, with hardly
any news, and I think after the
New Year we'll see its ratings
begin to fall.”

A spokesperson at SRU/Rix
says he has talked to several lead-
ing media experts in Sweden and
all agree that "the figures can't pos-
sibly be right. They are way off the
mark. [ think the methodology
must have been wrong.”

SRU/Rix MD Birgitta Rosen
adds, "It's amazing if these figures
are true, though I find it hard to
believe that Energy has quite so
many listeners. I do expect, how-
ever, that Energy will pull listeners
away from Radio City."

TEMO senior research execu-
tive Jonny Svensson defends the
data, saying the figures are intend-
ed to provide advertisers with tar-
get and media group information.
The survey is intended as a com-
pliment to the basic research being
conducted by RUAB and paints
just one picture of the real scene.
TEMO has been conducting postal
surveys for 20 years, and has
included radio alongside questions
on newspapers, magazines and TV
for the last year.

Commenting on the latest fig-
ures, Svensson says, "Radio City
has the most listeners overall if you
take the whole picture, but Energy
has the most daily, and therefore
the most loyal listeners. Z 102 did
so badly in the survey because
they've had some problems with
their transmitter.”

Svensson adds that if you
include surrounding areas of
Stockholm, then Energy has by far
the most listeners as it has such
strong broadcasting power.

27 Vie For

HOLLAND
by Marlene Edmunds

A total of 27 applicants are compet-
ing for Holland's first permanent,
commercial terrestrial radio fre-
quencies, including three UK
broadcast organisations. One Dutch
joint venture also includes backing
from France’s powerful Hachette
group.

On offer are two FM "bundles”
of regional frequencies, and at least
one AM. Public channels currently
monopolise all national terrestrial
frequencies in Holland. The gov-
ernment has put together the two
FM regional bundles as a conces-
sion to the newly developing com-
mercial sector, saying that each of
the two bundles could nearly
approximate the reach of a national
terrestrial station,

Media analysts believe the deci-

EuroPE AT A GLANCE

ITALY: EC Overrules ltalian Ad Legislation

The European commission in Brussels has ruled that Italy's recent legisla-
tion obliging state corporations and ministries to allocate 25% of the adver-
tising budget for local broadcasters contravene EC agreements on broad-
casting. The Italian government introduced the measure last October to
help the country's ailing local radio and TV sector. Mark Dezzani

GERMANY: 39 Publishers Plan Joint Stand At MIDEM

Some 39 German publishers will share a stand at MIDEM on the initiative
of the country's music publishing association DMV. DMV MD Hans-
Henning Wittgen says the joint stand will enable smaller publishing com-
panies to present themselves at MIDEM. Miranda Watson

AUSTRIA: Austria To Have Ten Private Radio Licences

Austria’s first private radio licences are to be awarded on January 1, 1994,
with one regional radio licence for each of Austria's nine Biindesliinder
(states) and two for Vienna. The full frequency plan will be released in Jan-
uary. Local radio licences will be distributed by January '95. MwW

HOLLAND: Dutch Pop Music Seminar Scheduled For January 8

The second annual Dutch Pop Music Seminar will take place January 8 in
Groningen. Organised by Dutch foundation for promotion of national
music Conamus, Dutch rock foundation Stichting Popmuziek Neder-
land and trade magazine Muziek & Beeld. the seminar's readings and pan-
els are open for musicians and music industry people alike. Panel speakers
include Willem van Beusekom from NOS Radio and Music & Media's
editor-in-chief Machgiel Bakker. Mary Weller

FRANCE: Carignon Supports Ownership Limit Increase

To sweeten the pill of quota regulations voted by the Parliament on
December 4, minister of communications Alain Carignon has welcomed
an increase in radio ownership limits to 150 million potential listeners from
120 million. The proposed law will allow operators to own up to four
national networks. Emmanuel Legrand

UNITED KINGDOM: LBC Hires Presenters; Readies INR3 Bid

London news/talk station LBC has imported a heavyweight line-up of new
presenters as it looks to a future beyond the termination of its licence next
October. The company says its investment in high-profile broadcasters is a
commitment to "high-quality programming" in its final months. However,
executives also acknowledge that LBC intends to bid for the newly adver-
tised INR3 national franchise (51% speech) and that it is "in discussions”
with its successor in London, LNR. Jeff Clark-Meads

IN MEMORIAM

Frank Zappa, who will go down in history for his unique combination of
music, wierdness and satire, died of cancer on December 4, 1993. A com-
mitted campaigner against censorship and an acerbic critic of hippy preten-
tiousness, his social comment was clearly aired in the albums Freak Out,
Cruising With Ruben And The Jets, We're Only In It For The Money, Joe's
Garage and Sheik Yerbouti. He built up a solid following around the world,
and a legacy of over 50 albums. Zappa was also an accomplished compos-
er and conductor. Raiil Cairo

Dutch Radio Bundles

sion, to be made by both the Min-
istry of Culture and the Ministry of
Water and Transportation and
handed down on or before January
21, could make or break some of
Holland's fledgling private com-
mercial cable stations. The criteria
for awarding the frequencies has
been the subject of heated debate in
parliament and outraged criticism
by private stations.

Dutch Minister of Culturg Hedy
D'Ancona—also known as Hol-
land's "Media Minister"—has made
it clear she will favour formats
which are not already prevalent on
the market,

There is no bidding process in
Holland, but a spokesperson for
D'Ancona says that if several
broadcast companies were compet-
ing in a format favoured by the
government, the size of their finan-
cial commitment might have some

bearing on who is awarded the
licences.

Among foreign applicants were
London's mational station Classic
FM, Rupert Murdoch-backed
Dutch cable/satellite station - Sky
Radio and the Radio Caroline
Partnership. Gibraltar-based
Euroejazz also applied, as did CLT-
backed Dutch cable/ satellite station
Happy RTL.

Sky Radio has been operating

in Holland for some five years and ~—

has been a heavy lobbyer, along
with the Radio 10 Group, for
access to terrestrial frequencies.
More recently, Sky Radio, Radio
10 and Happy RTL were granted
temporary access (o regional terres-
trial "test” frequencies, but those
will expire when the new perma-
nent licences are awarded next
month.

Music & MEDIA DECEMBER 18, 1993

-— meaame®

P S R T




Radiomafia's Chart
Show Goes To YLE TV;
IFPI Adds Support

FINLAND
by Kari Helopaltio

Finnish EHR pubcaster YLE
Radiomafia's weekly top 40
countdown show is going to TV.
Pubcaster YLT TV 1 will air the
show beginning January 7, 1994,
each Friday at 19.00 as a flashy,
fast-moving, 60-minute  pro-
gramme concentrating exclusive-
ly on local sales. Radiomafia will
continue to air the programme at
its regular slot Sundays at 12.00,
five days earlier than TV 1.
Comments the show's pro-
ducer, Olof Vikstroem, "This is a
truly major event, and fully
backed by the YLE and local
record companies. Nothing even
remotely similar has been tried in
Finland before. The focus will be
on local artists and music, which
are having a hard time in the
country. 'Fast Riser' and 'New-

comer' spots will be devoted to
locals artists.”

A local video production
company Tikka & Moisio has
been signed to provide the show
with two new video clips per
week. The show will also feature
live studio guests and inter-
national videos. It will be hosted
by Baba Lybeck, with help from
Alex Nieminen, who will also act
as a liaison between artists and
the record companies. The
director is Risto Vuorensola.

IFPI Finland supports the
effort, recognising it as the
official Finnish chart, and has
called off its agreement with
Radio Ettan, the compiler of the
bi-monthly Finnish Top 40
singles and albums chart which is
currently used by, among others,
pop magazines Suosikki and
Rumba, and the newspaper
Helsingin Sanomat.

Ireland's IMRO Explores Splitting
From Performing Rights Society

IRELAND

Performing Rights Society
(PRS) members in the UK and
Ireland have been asked to con-
sider whether the Irish Musie
Rights Organisation (IMRO)
should become an independent
society. PRS chairman Wayne
Bickerton has informed PRS
members of a recent PRS general
council decision to discuss the
future of IMRO.

Licence fee income from
Ireland has more than doubled
from IR£2.55 million (app.
US$3.57 million) in [988 to
IR£5.7 million in 1992 since
IMRO was set up as a wholly
owned PRS 'on the spot' licensing
operation in Ireland.

The initial letter to all mem-
bers of PRS invites comments.
Writes Bickerton, "It was always

foreseen that at a certain stage the
case for an independent national
collection agency for Ireland
should be carefully considered by
members resident there and the
PRS membership as a whole."

A second letter, this time to
PRS members in Ireland, will be
sent "before the end of the year,"
says PRS public affairs controller
Terri Anderson. That letter will
also seek nominations for an
interim IMRO board.

Bickerton says the creation of
an independent IMRO can only
take place if members resident in
Ireland representing more than
two thirds of the eligible votes
approve a new organisation. He
adds that Irish resident members
would retain the choice to
continue their membership with
PRS rather than join the Irish
society. DH

|
GLORIA VISITS MADRID — Gloria Estefan recently visited the Sony Music
Spain offices, where she was presem‘ed with a p/afinum disc for sales of

Conde, Estefan and Emilio Estefan.

her album Mi Tierra. Pictured {l-r] are: Sony Music Spain president Claudio ‘

S |

Ireland
Moves
Closer To
- Qotas

IRELAND
by Dermott Hayes

Minimum playlist quotas of
Irish music could be introduced
for all radio stations in the
Republic of Ireland next year. If |
approved, Ireland would be the
second country in '94 to intro- |
duce quotas.

| Poland's new quota |
legislation  requires  public
stations to air 55% "Polish

content” and private stations to
broadcast 40%-50%. France
|already has negotiated quotas
ranging from 10%-20%, but |
| that could increase to 40% if
current legislation currently
before parliament is passed
(M&M, December 1 1).
Ireland's Minister for Arts,
Culture and the Gaeltacht,
Michael D. Higgins, has asked
quota lobby groups Jobs In
Music (JIM) to formulate al
definition of “"Irish music."
Higgins is already on record as
favouring the Canadian quota
| system as a means of regulating
the amount of indigenous Irish
| music played on the radio. |
| In a recent letter to JIM
committee members, Higgins
says, "It would be valuable to
have a clear description of the
essential components of Irish1

music."” DH

Competi

L

GRIPPING GOLD — Aerosmith collected their first ever gold aword in Ger-
many for their latest album "Get A Grip," which has sold over 250.000
units. Pictured {l-r) during a meet and greet are: (standing] artists Brad
Whitford, Joe Perry, Steven Tyler, Joey Kramer and Tom Hamilton; (kneel-
ing) MCA Music Entertainment Hamburg head of promotion Katharina |
Landahl and MCA Music Entertainment Hamburg MD Heinz Canibol.

New Transmitters Give Radio
France Powerful Coverage Boost

FRANCE
by Emmanvuel Legrand

Pubcaster Radio France Inter-
national (RFI) has introduced
new state-of-the-art shortwave
transmitters that will allow it to
have total flexibility and adapt its
transmissions to the region it
wants to reach.

This new unique system,
developed by French electronic
manufacturer Thomsom-CSF
and TDF, is a technical break-
through. It consists of revolving
100-meter  antennas  called
"Alliss" that can be pointed to the
regions the stations want to reach.
The system combines in one sin-
gle place all the elements needed
for broadcasting, from antennas
to transmitters. With SO0kW, it is
five times more powerful than

previous transmitters. A total of
12 Alliss will be allocated by
1996 to RFI and represent a glob-
al investment of Ffr800 million
(app. US$135 million). The next
one will be located in French
Guyana.

The new set-up will allow RFI
to reach a worldwide coverage.
RFI estimates that more than 600
million short wave transmitters
are in use throughout the world.

The first of the series of new
RFI transmitters was officially
inaugurated on November 23 by
French industry and telecommu-
nications  minister  Geérard
Longuet in Issoudun in the centre
of France. Representatives from
BBC World Service, Deutsche
Welle, Radio Free Europe and
VOA, among others, were also
present.

tion, Maturing Market

Steer Locals Towards ACE

NORWAY
by Kai Roger Ottesen

Music profiles of local commer-
cial stations are going decidedly
ACE thanks to the success of new
private national ACE station
Radio Hele Norge (P4), pubcast-
er NRK's decision to air an EHR
format for P3 and a slowly but
surely maturing radio industry.

Stations putting more empha-
sis on ACE include Radio 1/Oslo
and its loose "network” of EHR
outlets, Radio Oslofjord, Radio
3/Grenland, Radio Hamar/
Hamar, Radio Fakta/ Drammen,
Radio FM/Stavanger and Radio
Alta/Alta.

Comments Harald Hjort,
director of music and research at
Radio 1/Norge, which owns
Radio [/Oslo, "The competition
has increased in Norway. Mean-
while, radio stations have learned
from foreign stations and have
become more market oriented.

The 25-40 age demo is the most
important for advertisers. Thus,
the age of the average private
radio listener has increased.
Before it used to be mostly 12-25
year olds; but now four out of
five listeners are aged 20 years
and older. The trend is part of a
natural market orientation.”

Many format alterations
though, say observers, have also
been made in order to meet
competition from mainstream
ACE private national station P4.
However, Allison Chase, P4's
music director/deputy director of
programming, cautions stations
not to overreact to new com-
petition. "It's a common mistake
for a radio station to overreact to
ACE after one competitor enters
the format," she says. "They start
forgetting the core audience that
they had before. Sometimes it can
work. But P4 will always try to
do it better than the others. Why
go head-to-head with a giant

when you can format differently?
They should seek to stay local,
look at their communities and do
their research."

With P4's entry into EHR,
many people are beginning to
question whether small, local
stations can compete effectively.
Comments Chase, "What success
EHR enjoys depends on the size
of the market. It's possible in
cities like Bergen, Stavanger and
Trondheim, but more difficult in
cities like Moss with 25.000
people. Then weTre of course
talking about a broad-based EHR
format. AC always beats CHR in
the US. It's basically the same
thing in Europe. EHR is more
narrowly targeted; and ACE also
appeals to young people.

Adds Hjort, "If a station de-
cides to cater to the younger au-
diences, you have to always be
creative, and do a lot of mar-
keting."
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DINA CARROLL

1993...The Perfect Year for Dina Carroll in the UK

The list of her phenomenal achievements include:

* The most successful new British artist of 1993
* Double Platinum debut album So Close (over 600,000 copies sold in the UK alone!)

* So Close debuted in the UK album chart at number 2 earlier this year.
It went on to be the first album of the year to achieve Platinum status in the UK

* 6 Top 30 UK hit singles, the most recent of which, Don't Be A Stranger
reached number 3 and remained in the Top 5 for 6 weeks!

* Dina's first ever UK tour, originally 9 dates, was increased to 21 shows
due to the incredible ticket demand. All were sold-out!

- DINA CARROLL

THE PERFECT YEAR

12"

1994...

Is now set to be Dina's Perfect Year in Europe, with the release of a brand new single,
her wonderful interpretation of the classic “Sunset Boulevard” song The Perfect Year
by Andrew Lloyd Webber and Don Black.

This performance previously unavailable anywhere!

Also features the club anthem Here, a No.1 record in all 4 UK dance charts!

LLE

_ RECORDS







