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PRIZES AT POPKOMM - German jazz label VeraBra founder Vera
Brandes received the first encouragement prize for creative and innova-
tive work in the music and media business. Indie label L'Age d'Or won
second prize. Winners were selected by WEA Music MD/Phono-
Akademie chairman Gerd Gebhardt, composer Irmin Schmidt and jour-
nalist Diedrich Diederichsen. Brandes (centre) is pictured with Popkomm
organizer Dieter Gorny (left) and state secretary of the Ministry of Eco-
nomics in North -Rhine Westfalia (NRW), Hartmut Krebs. Apart from a
special statue, Brandes received a sum of DM40.000 (app.
US$24.000) to be invested in the area of NRW.

Harding Leaves
Veronica; Threatens
To Take Name

by Marlene Edmunds

Lex Harding, director and one of
the founders of leading Dutch
EHR channel Radio Veronica,
will be leaving the public net-
work to form
his own station,
possibly in con-
junction with
three of the
biggest cable
broadcasters in
the Nether-
lands.

Harding's
reported plans
to take the name "Radio Veroni-

Lex Harding

ca" and a number of key person-
nel at the station with him could
further rock the already shaky
pubcaster as it gears up for the
new revamp of the public net-
work scheduled to go into effect
October 1. Harding could not be
reached for comment.

Satellite station and Rupert
Murdoch -backed Sky Radio,
Italian -backed Radio 10 Group
and CLT-backed RTL Radio
have all confirmed that they have
been approached and are consid-
ering a proposal by Harding to
form a cable station which could,
as early as next January, become

(continues on page 22)

BERTELSMANN, TIME WARNER PARTNERS?

Cable Musk Channel Set
To Launch In Germany

by Steve Wonsiewicz

German record companies and
artists will get the media outlet
they have been craving with the
launch of the country's first 24 -
hour music and youth -oriented
cable/satellite TV channel on
June 1 1993.

Announced during Popkomm,
the German music industry trade
fair held on August 20-22 (see
separate story, page 1), the chan-
nel will programme a mix of Ger-
man -language music videos,
news/information and other enter-
tainment. National repertoire will
represent at least 40% of music
video programming and will fea-
ture a full spectrum of German
music.

The channel, which will have
start-up capital of DM100 million

(app. US$71 million) for the first
three years, is soon expected to
be awarded a licence to transmit
to North -Rhine Westfalia's 2.7
million cable subscribers; other
states are likely to follow. Nearly
10.8 million of Germany's 33.4
million ,TV households receive
cable.

Partners in the venture are
production companies DoRo Pro-
ductions, Me, Myself & Eye,
and VAP. Popkomm will play a
consultative role in programming
It is believed that Popkomm MD
Dieter Gorny's strong links with
Germany's Ministry of Eco-
nomics will help facilitate cable
access in the country.

Gorny emphasizes that Pop-
komm's involvement is purely
creative and not financial. "It's
not just a normal cable channel,"

Popkomm '92:
Optimism And Harmony

by Miranda Watson &
Machgiel Bakker

In the four years of its exis-
tence, the Geman music indus-
try trade conference Popkomm
has become a serious competi-
tor to MIDEM.
With attendance
figures estimated
at over 5.000-tripling since
'89-Popkomm has become
the second-largest music and
media industry gathering in
Europe, coming even closer to
MIDEM's participation level
(9.000 visitors last fair).

POP

Held at Cologne's Congress
Centre August 20-22, Pop-
komm has reached a stage
where it is regarded as the only
serious platform for discussion
for the German industry and
many hope the fair will can

retain its rather
casual and inti-
mate atmo-KOMI%

sphere.
Popkomm MD Dieter

Gorny says the high national
attendance will help the event
achieve a more international
stature next year. "With nearly

(continues on page 22)

Let MC (4-bcr"

The Brand New Single
wee

he says. "It is based here in Ger-
many and that makes it a socio-
cultural thing for which the sup-
port of the politics is vital.
Popkomm can help in this
respect."

Gorny also stresses that the
new channel is not intended to
challenge MTV Europe. "MTV
makes a programme with primari-
ly Anglo-American music. That's
fine. We are the German comple-

(continues on page 22)
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Who Runs It?

No. 1 in EUROPE
European Hit Radio
MADONNA
This Used To Be My Playground
(Sire)

Eurochart Hot 100
SNAP
Rhythm Is A Dancer
(Logic)

European Top 100 Albums
GENESIS
We Can't Dance
(Virgin)

NOW PLAYING ON:
Germany: HIT RADIO N 1, WDR1, NDR 2, RADIO 4U, RADIO 7, RB 4,
RADIO I:IGENBOGEN. Italy: RADIO CLUB 91, RETE 105 NETWORK,
RTL 102.5 - HIT RADIO. Holland: STATION 3, POWER FM, HIT RADIO.

Belgium: BRT STUDIO BRUSSELS, HIT -FM 106.1.
Spain: CADENA 100, CANAL SUR RADIO. Sweden: RIKSRADIO P3,

CITY RADIO GOTHENBURG, CITY RADIO MALMO, RADIO CITY,
EAST FM, CITYRADION UPPSALA. Norway: RADIO GRENLAND,

RADIO OSLO, RADIO TCINSBERG.
Denmark: THE VOICE COPENHAGEN, THE VOICE NORDJYLLAND,
THE VOICE ODENSE, RADIO 89.1, RADIO ABC, RADIO HERNING,
RADIO HOLBFEK, RADIO KOLDING. Ireland: SOUTH EAST RADIO.

Greece: ANTENNA 97.5 FM STEREO.
Czechoslovakia: BONTON RADIO. Hungary: RADIO DANUBIUS.



WELCOME BACK!

CHRISTOPHER CROSS
RENDEZVOUS

HIS FIRST NEW
ALBUM SINCE 1988!
INCL. SINGLE -HIT "IN THE
BLINK OF AN EYE" AND

"IS THERE
SOMETHING"

CD  MC LP

Christopher Cron

ME. "Br

BMG AR IOLA
MUENGHEN GMBH

WELCOME TO BMG ARIOLA MUNICH.
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A GEM OF ALL GEMS - Neil Diamond was greeted backstage at
Wembley Arena by members of the international staff of BMG Music
Publishing, worldwide sub -publishers for the artist. Pictured (l -r) standing
are: VP of international acquisitions and marketing in Los Angeles Linda
Komorsky, MD in Italy Mario Cantini, GM and director international in
London John Wohlgemuth, GM in Spain Carmen Lopez, creative direc-
tor in Germany Willi Schlosser, Diamond, GM in Belgium Cesar
Boesten, MD in Scandinavia Lars Karlsson, director of international
acquisitions in New York Mitch Rubin, MD in the UK Paul Curran and
GM in France Stephane Berlow. Kneeling (l -r) are: international reper-
toire manager in London Kathy Rooth and international manager in Italy
Angelo Franchi.

Int'l Managers
Forum To Debut
At In The City

by Mike McGeever

A new music managers associa-
tion, the International Man-
agers' Forum (IMF), will be
launched at the In The City con-
vention in Manchester, September
12-16, heralded as Britain's first
international music convention.

The idea behind the IMF came
from Simply Red managers
Elliot Rashman and Andy
Dodd, who think a single repre-
sentative voice for their sector of
the industry is long overdue. "The
music business is the only multi-
million pound industry where the
major conduit-the manager-

Radio 3 Increases Jazz Output
BBC Radio 3 is set to increase its
jazz output later in September
when scheduled changes initiated
by the net's new controller
Nicholas Kenyon are implement-
ed. The increase in jazz coverage
is another step in the net's prepa-
rations to face competition from
Classic FM, UK's first commer-
cial national service set to be
launched September 7.

A new series called "Impres-
sions" will be presented by the
Sunday Times newspaper jazz crit-
ic Brian Morton on Saturday
nights. The first of Morton's fort-
nightly programmes, scheduled to
begin September 19 at 23.30, will
focus on new albums with the aim
of giving the uninformed listener
a clear idea of what the artists are
trying to do in relation to other

Rhythm King,
BMG Execs
Begin Odds
On Music
Former BMG Ariola internation-
al manager Nigel Rush and co-
founder of Rhythm King Music
Roger La Haye have recently
launched Odds On Music, a
London -based music publishing
company to develop new UK
acts and acquire copyrights.

Says Rush, "Essentially we
are building up a roster and a cat-
alogue from scratch. The focus
will be on development deals and
helping those acts close to secur-
ing major record deals."

La Haye adds that the compa-
ny will offer writers agreements
that "reflect both our belief in
them and their position in the
market." MMc

contemporary styles of music.
There will also be programmes
covering such topics as women in
jazz and jazz from different coun-
tries. "Impressions" will join
Radio 3's other three jazz slots,
"Jazz Record Requests" and the

concert and documentary shows.
The first of the new concert pro-
grammes will be on September
12 at 23.00 hours with the
recording of Earthworks, a
quartet lead by Bill Bruford,
former drummer with Yes. MMc

has no representative body," says
Rashman in a written statement.
"In the past we have been divided
in our dealings with the Perform-
ing Rights Society and the Musi-
cians Union. Every other part of
the music industry, from the
record companies to agents, has
its own organization."

The five-day convention at
Manchester's Holiday Inn
Crowne Plaza Hotel, bearing the
logo "A Real Music Convention
In A Real Music City," was creat-
ed by Rashman, Dodd and execu-
tive director Yvette Livesey and
Factory Communications chair-
man Tony Wilson. "For the last
three decades Britain has been at
the cutting edge of popular music,
a fact we aim to celebrate," says
Livesey.

The convention kicks off with
the "Parliament Of Managers"
seminar. Other seminars and
panel discussions will cover top-
ics ranging from the relationships
between lawyers, bands and
record companies, and financing
the production of videos.
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THE MUSIC AND ENTERTAINMENT INDUSTRY CHAPTER
OF THE CITY OF HOPE

CORDIALLY INVITES YOU TO ATTEND
THE 1992 SPIRIT OF LIFE AWARD DINNER

HONORING

MICHAEL DORNEMANN

CHAIRMAN AND CEO
BERTELSMANN MUSIC GROUP

THURSDAY EVENING,
SEPTEMBER 17, 1992

7 PM COCKTAILS 8 PM DINNER
CENTURY PLAZA HOTEL

LOS ANGELES, CALIFORNIA
BLACK TIE

PROCEEDS BENEFIT
THE CITY OF HOPE

FOR FURTHER INFORMATION, CONTACT
MUSIC AND ENTERTAINMENT INDUSTRY CHAPTER

CITY OF HOPE
213/626-4611



Olympic Station's La Vie Cancels Plans With
Future Uncertain Ofredia For Paris Station

by Anna Marie de la Fuente

The fate of official Olympic sta-
tion Radio 4 Barcelona is still
unclear now that the Games are
over. The state -run station was
one of the two kept open when
cash -strapped pubcaster Radio
Nacional de Espana (RNE)
decided to close all but two sta-
tions of the news/talk net Radio 4
July 1991.

With Barcelona hosting the
Olympics and Seville the univer-
sal fair EXPO '92, RNE decided
to keep the two stations opera-
tional at least until these major
events were over. In a press con-
ference in Barcelona, RNE parent
company Radio Television
Expaiiola (RTVE) director gener-
al Jordi Garcia Candau was
non -committal. "Radio 4 isn't a
problem for RTVE. We have
other more pressing problems and
we'll have to analyze them before
taking any steps," he said.

In statements to the press, the
station's union representative
Joseph Maria Adell accused

RTVE of trying to strangle the
stations, "They're gradually chok-
ing off the funds until it becomes
impossible to continue opera-
tions." Adell added that unofficial
talks were conducted with the
Barcelona city authorities to
study the possibility of the city
council buying the station in
order to keep it on the air.

Still optimistic is program-
ming director Jose Maria Fran-
cino, who says he has already
outlined the programme schedule
until June of next year. "We'll be
bringing back the usual news/talk
programming with some new
additions," he says.

There has been nothing but
praise for Radio 4's public service
effort during the Olympics, where
non-stop coverage was given in
all four official languages of the
games: English, Spanish, Catalan
and French. According to Franci-
no, eight other languages were
employed an hour each day in the
24 -hour coverage from July 15 to
August 10.

BENELUX

Bentz van den
Berg Ceases As
PD At VPRO

by Marlene Edmunds

Editor -in -Chief and PD of Dutch
alternative broadcaster VPRO
Radio Roel Bentz van den Berg
has stepped down from his posi-
tion, in part of the latest reshuffle
in the Dutch public broadcast sys-
tem as it gears up for a massive
restructure, expected to begin
October 1 (see front page). He
has been replaced by Gerard
Walhof, currently a prograinmer
for VPRO, who took up his new

Correspondents:

Spain
Anna Marie de la Fuente

Tel: 34.1.309 3184

France
Emmanuel Legrand

Tel: 33.1.42 543 461
Fax: 33.1.42 547 343

Benelux
Marlene Edmunds

Tel: 31.20.627 4417

post on September 1.
Bentz van den Berg blamed

additional management responsi-
bilities for his decision to relin-
quish the post. In the revamped
VPRO, which broadcasts on
Radio 3, 99% of his work would
be management, he says. He adds
that he plans to remain part of the
VPRO team of programmers and
wants also to keep a hand in
"protecting the ideology we stand
for."

Last spring, Bentz van den
Berg was critical of the new
efforts on the part of the public
net to become more commercial
in the face of increasingly com-
petitive market conditions. He
charged that the pubcasters'
attempts to compete with "all the
[AC] Sky Radios and [EHR]
Power FMs would result in more
ruthless competition." That, he
said, "represents a philosophy
that is not ours. There should be a
division between the publics and
the commercial stations," he
added, saying VPRO wanted to
"concentrate on doing things that
won't get lost in the noise."

Bentz van den Berg had held
his position for six years.

by David Roe

La Vie Radio SARL, a sub-
sidiary of the press group La Vie
Catholique, has pulled out of its

proposed joint project with radio
production company Ofredia and
will not take the frequency which
the CSA offered it (96.9) in the
attribution of frequencies for the

Vibration Starts Euro
Countdown Spot

by Emmanuel Legrand

Orleans -based regional FM net-
work Vibration is launching a
new weekly European -oriented
programme. A Top 40 countdown
of the 40 songs most played by
European radio stations, it will
start September 26, one week
after the French referendum on
the Maastricht treaty.

The programme will be aired
each Saturday from 8.00 to 24.00
and hosted by Audricq
Deleveau. Programme director
Patrick Choubane explains that
the listing will be established
through different sources includ-
ing national airplay in different
countries, M&M's weekly airplay

chart listing and direct contacts
with various European stations.
Comments Choubane, "It is the
opportunity for us to open a win-
dow in the weekends during
which we can play songs to our
audience that they would other-
wise not have listened to. I think
it's a good way for our station to
be different." Through this pro-
gramme, Choubane is planning to
set up a- network of Euro' stations
to share experiences. The main
problem, he believes, is getting
access to European products, as
most of the each country's local
musical production hardly travels.
Choubane is nevertheless confi-
dent these minor problems can be
easily solved.

Paris region two months ago.
The format originally pro-

posed was a talk -show format,
but five days before the company
was due to sign an agreement
with the French broadcasting
authority the CSA on the content
and financing of the project, CSA
pulled out.

"We were originally given
until July 22 to sign the pro-
gramme contract with the CSA,"
says Ofredia MD Jean -Michel
Brousseau, "But five days before
the deadline La Vie Catholique
sent a letter to the CSA informing
them that for economic reasons
they were unable to continue with
the project. The CSA, in turn,
sent us a letter stating that, given
the changed financial circun-
stances of the project, they were
obliged to withdraw authoriza-
tion."

He continues, however, that
Ofredia has already started look-
ing for new partners to participate
in a similar project, which is
based closely on US talk -show
programmes. They will present a
dossier to the CSA as soon as
another frequency becomes avail-
able.
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SCANDINAVIA

Sweden's Local Acts Gain
Increased Chart Success

by Miranda Watson

Despite a majority of Anglo-
American product in the Swedish
sales and airplay charts, national
artists are holding their own.
Swedish artists such as Lisa Nils-
son and Stefan Andersson have
proved strong sellers over the last
few months, fighting off the rock
and pop giants and dominating
the top spots of the singles, album
and airplay. charts.

Perhaps the biggest band to
come out of Sweden in the last
few years is Roxette, with world-
wide sales of the album Joyride at
almost nine million units. Back -
catalogue sales of ABBA still
prove a moneyspinner, earning an
estimated US$4 million per year
in mechanical and publishing
income; and dance acts such as
Dr. Alban, Army Of Lovers and
Rob 'N' Raz have charted in
Europe.

Despite the recent success,
legal advisor at Swedish record
industry body GLF/IFPI
Thomas Stenno says national tal-
ent accounted for 28% of the
overall market in 1991, worth
SKr329 million (app. US$56 mil-
lion). "The share of national
artists in the overall market has
been stable at around 30% for the
last five years," he says. "We've
seen especially good sales from
Eva Dahlgren and Roxette."

The main stalwarts of local
talent in Sweden are BMG's
Record Station label, home to
Dahlgren and Andersson, and
EMI, whose most notable signing
is Roxette. Virgin MD Anders
Hjelmtorp says the two compa-
nies dominate local signings
because of their A&R power.
"Unfortunately, there is a situa-
tion in Sweden where a few local
artists are selling a lot of records
and newcomers aren't selling
any," he says. "Artists like Eva
Dahlgren almost reach the status
of national heroes, while there are
lots of exciting new bands out
there which don't get a cfiance.

"It's easy for these groups to
get a hit single-the sales and air-
play charts are full of them-but
it's a different story when it

comes to having a hit .album. We
are working on three local sign-
ings at Virgin at the moment, but
we tread with caution in this area.
It's just not the same market as it
was five years ago, when you
could just sign local bands and try
them out. The standard of interna-
tional competition means that
local artists need a lot of backing
to survive."

PolyGram head of A&R Peo
Berghagen says the rapidly frag-
menting TV scene in Sweden also
makes it harder to break local
acts. "It used to be a matter of
getting a band on one of the good
TV shows when we just had two
channels," says Berghagen. "Now
there are so many channels that
you just don't get the same expo-
sure. We don't have any problems
however getting radio airplay for
local acts, especially on the pub-
lic stations, who have to play a
certain amount of Swedish
music."

Two of PolyGram's most suc-
cessful local .acts are hard rock
group The Electric Boys, cur-
rently in the Top 10 album chart,
and Dive. PolyGram's recently
signed rock group Be -Bop (for-
merly with EMI) also holds the
top spot in the national airplay
charts. Berghagen says he has
been pleasantly surprised at the
amount of airplay it has been get-
ting.

BMG Ariola Sweden head of
marketing Bengt Berg says, how-
ever, that it is easier now to break
local acts. "A few years ago a
national TV chart show was set
up and it became a launching pad
for local talent. Since then, it has
become easy to break local acts."

Berg says local talent accounts
for about one third of BMG's
turnover. Swedish artists are the
local company's number one pri-
ority, says Berg. "We make more
money on them than international
artists because they're easier to
promote, they're readily available
and they get great exposure in the
press and on TV and radio."

Berg adds that it is becoming
increasingly expensive to market
local acts now to compete with
international artists. "For a local

artist to become really big here
costs a lot of money," he says.
"The small independent compa- 
nies tend to focus on promoting a
single."

EMI Sweden head of promo-
tion Marie Dimberg agrees with
Berg. "There is a very positive
reaction in Sweden towards local
acts now," says Dimberg. "I
would say that local repertoire
occupies around 40-50% of the
charts at the moment. People in
Sweden have a much more open
attitude towards local acts than
they did 10 years ago."

Dimberg explains the domi-
nance of rock -oriented Swedish
artists, saying, "Swedish rock
artists have been competing with
Anglo-American rock artists for
years and now they've drawn
level. That's why it's the Swedish
bands that make the charts.
Indie/Manchester dance bands
here are still quite new, so it will
take time before they can meet
the international competition."
Besides Roxette, another notable
local signing to EMI is The Love
Kings, who have their eyes on
the Continent and recently per-
formed at this year's Popkomm
in Cologne.

Head of music at City
Radio/Gothenburg Lars Bodin
says national artists account for
about 20% of the station's
playlist. "Anything we play has to
be very good and be able to com-
pete with international artists," he
says. "There is a lot of good com-
mercial Swedish AC/rock music
around from artists like Lisa Nils-
son and Stefan Andersson, which
is the sort of music we play."

Bodin says it's quality, not
nationality, that counts now.
"Nilsson and Andersson will be
very big in future because they're
commercial and of an internation-
al standard," he says. "Even the
Swedish national broadcasting
company is dropping its policy of
playing a higher proportion of
Swedish bands and will choose
records on their merit in the
future."

dTHE

GANG

NIRVANA - Seattle band Nirvana, represented by BMG Ariola in
Denmark, recently achieved gold status in the country for their album
"Nevermind," which has sold over four million copies worldwide. Pic-
tured (l -r) are: Kurt Cobain, David Grohl and Chris Novoselic.

Ricordi Buys 10% Share
In Nuova Fonit Cetra

by David Stansfield

Record, retail, publishing and
home video company Ricordi has
bought a 10% stake in pubcaster
RAI's record and home video
subsidiary Nuova Fonit Cetra
for a reported L2.5 billion (app.
US$2 million). The move follows
18 months of negotiations.

The Banca Internazionale
Lombarda, which acted as a go-
between in the negotiations, said
in a written statement, "The Ital-
ian presence in the audio, video
and record sectors will be
strengthened through this deal.
There is also the possibility for
Ricordi to increase its shares in

Nuova Fonit Cetra by a further
20% over the next two years."

It is understood, however, that
RAI has reserved the right to buy
back the first 10% of shares sold
if Ricordi does not increase its
stake to 30%.

RAI's initial objective was to
form the market's first nucleus of
key domestic players in an effort
to combat the multi -nationals on
domestic territory. Record and
publishing company Sugar was
touted as the third player, but has
reportedly declined.

The annual revenue of Nuova
Fonit Cetra is understood to be
L50 billion, while Ricordi's totals
L200 billion.

Videomusic Awarded TV Licence
The 24 -hour music channel
Videomusic is one of nine com-
mercial TV stations to be allocat-
ed a national broadcast licence by
the Italian parliament.

Minister of Post and Telecom-
munications Maurizio Pagani
surprised critics by keeping to his
pledge of announcing the winners
before a self-imposed government
deadline of August 23. The other
stations to be allowed to continue
to transmit nationally are pubcast-
er RAI's three stations, the three
Silvio Berlusconi networks

Canale 5, Italia 1 and Rete 4,
plus Rete A and Tele Montecar-
lo. The three pay -TV channels
owned by the Telepiii company
will be allocated licences once
regulations governing this new
sector have been written into
broadcast legislation. The firm
itself has also to provide a num-
ber of guarantees concerning its
programming policies.

Pagani will announce his list
of around 500 licence winners in
the local TV sector on February
29 1993. DS

WELCOME TO STREETHEAT MUSIC!
THE NEW SINGLE:
(JUMP UP ON THE) RHYTHM & RIDE
5"CD: SPV 055-08353 / 12" MAXI: SPV 050-08355
TAKEN FROM THE NEW ALBUM STREEUNITE!
CD: SPV 084-08342 / MC: SPV 008-08344 / LP: SPV 008-08341 THE BEAT OF THE STREET
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