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Station Operations Looks
At Hardware/Software.
Also, Marketing The Music
Spotlights The Christians.
See Pages 7 & 16.

YOTHO YINDI AT DANISH FESTIVAL — Aboriginal band Yotho
Yindi, whose single "Treaty" has been receiving substantial EHR airplay
in Holland, the UK and Scandinavia, was one of the artists featured at
the Roskilde Festival in Denmark at the of June. Before the performance
they met Denmark's Australian Ambassador John Burgess, pictured
{third from the right) with the band.

WEA UK Encores
The Tubular Bells

by Robbert Tili

History repeats itself. Twenty
years after the release of the
album Tubular Bells, which her-
alded a new genre of instrumental
pop with the artistic depth of a
classical piece, multi-instrumen-
talist Mike Oldfield has come up
with part /I. The difference this
time is the label on which it will
be released on August 31.

The first Tubular Bells was
released on Virgin in 1972 and
sold 16-million copies; the
sequel, co-produced by Trevor
Horn, will be out on WEA. The
first single off the album, Sen-
tinel, will be released in mid-
September.

The music and sleeve design
follow the well-known format of
the original album. WEA UK

international marketing Mark
Crossingham says he is confi-
dent about the simplicity of the
billboard promo campaign, which
features the Michael Nash-
designed tubular bell symbol.

"Because the image is so
familiar, we didn't put the name
of the artist on it," he says "We
thought it speaks for itself.

"The album is a top priority
for all our European affiliates,” he
continues. "The real starting point
will be the concert at Edinburgh
Castle on September 4, when
Oldfield will perform the album
in its entirety, accompanied by 17
top session musicians. [All pro-
ceeds go to the Prince's Trust].
We'll bring in 100 media people
from all over the globe, of which
seven will be from Taiwan alone.

(continues on page 18)

Sony UK Sets |
Executive Line-Up

by Machgiel Bakker

Sony Music Entertainment
(SME) UK continues the restruc-
turing it started four weeks ago
(M&M August 1). As expected,
chairman/CEO Paul Russell will
run the Columbia label while
deputy chairman Tony Woollcott
will take control of Epic.

This will be the first time that
both Russell and Woollcott take
over the day-to-day responsibili-
ties of a label. Ex-Epic MD Andy
Stephens has been appointed VP
of European repertoire at Sony's
international office at London's
Red Place and is to report to
Sony Music International presi-
dent Bob Summer. Stephens will
assume overall responsibility for
the international marketing of UK
and European repertoire outside
that material's country of origin.

NRJ MD Nathalie Briant
Dies In Plane Crash

by Emmanuel legrand and
David Roe

Nathalie Briant, MD of French
FM EHR network NRJ, died on
August 14 in a plane crash in
Corsica at the age of 31. Her hus-
band, right-wing political leader
Yvon Briant, her son and the
pilot were also killed. The family
was flying to Corsica to attend a
political meeting. Reasons for the
crash have not been determined.
A former tax consultant for
law firms on both sides of the
Atlantic, Briant joined NRJ as
general secretary at the end of
1985. She was in charge of the

Nathalie Priant

~ Cyrus Crosses
Over; Can

Other Country

Artists Follow?

Billy Ray Cyrus is climbing
the charts across Europe with

Although this round of senior
management reorganization has |
been completed, Russell confirms
that "this is not the end of the
changes we will be making.
e There will be

more fine-tun- his catchy single Achy
ing along the Breaky Heart, spurred on by
line." a current 12-week run at the

S M E number one spot in the Bill-
employs 760 board US Top 200 with his

album Some Gave All on
Mercury.

people (includ-
ing the Dublin-

X # based Sony "Achy Breaky," which is
Andy Stephens  Music and the number 14 in M&M's EHR
Hit  Factory) Top 40, is the first country-

influenced single to break in
Europe in years. The cross-
over pop music appeal of the
single has boosted airplay
across Europe, especially in
the UK, Sweden, Denmark,
Switzerland and Germany.
Cyrus' success across the
Atlantic has other country
music supporters hoping that
US country giants Garth
Brooks (Capitol) and Clint
Black (RCA) can also cross
(continues on page 18)
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and the restructuring will report-
edly not involve any redundan-
cies. Over the second quarter of
1992, SME's album market share
fell below 10%, from over 12.5%

during the same period last year.
Meanwhile, ex-Columbia MD
(continues on page 18)

day-fo-day administration of the
company and all the legal aspects,
with the special responsibility of
developing NRJ in foreign mar-

kets. While her ~ MADONNA
efforts  were  This Used To Be My Playground
concentrated  (Sire]

principally  in

Germany, she Eurochart Hot 100

was to a large  SNAP
extent responsi-  Rhythm Is A Dancer
ble for NRI's (logic]

. investment in

Radio 2000 in  European Top 100 Albums

Lt e ke Yo theres

The Brand New Single

wea

Berlin. ELTON JOHN
Briant was also one of the  The One
principal movers in guiding NRJ (Rocket)
(continues on page 18)
NOW PLAYING ON:

Germany: RADIO REGENBOGEN, RB 4, RADIO 4U, WDR1, -

RADIO 7, HIT RADIO N 1.
ltaly: RADIO CLUB 91, RETE 105 NETWORK,

RTL 102.5 - HIT-RADIO. Holland: POWER FM, STATION 3,
Belgium: BRT STUDIO BRUSSELS. Spain: CADENA 100.
Sweden: CITYRADION UPPSALA, CITY RADIO,
RIKSRADIO P3, EAST FM. Norway: RADIO OSLOFJORD,

RADIO TONSBERG, RADIO GRENLAND, NRK.
Denmark: RADIO ABC, THE VOICE ODENSE,

THE VOICE NORDJYLLAND, THE VOICE COPENHAGEN.

Switzerland: RADIO PILATUS 104.9. Ireland: SOUTH EAST

RADIO. Czechoslovakia: BONTON RADIO.



THE US #1 SINGLE
"END OF THE ROAD"

BoyzHIMen. COOLEYHIGHHARMONY

TAKEN FROM THE ALBUM
'COOLEYHIGHHARMONY'

THE FASTEST SELLING SINGLE IN THE US BILLBOARD CHARTS THIS YEAR
A US #1

'"COOLEYHIGHARMONY' THE BIGGEST SELLING DEBUT
R & B ALBUM BY ANY GROUP EVER BILLBOARD

GRAMMY AWARD WINNERS 'BEST R&B PERFORMANCE BY DUO OR GROUP'

2 SOUL TRAIN MUSIC AWARDS 'BEST NEW ARTIST',
'BEST R&B SINGLE 'MOTOWNPHILLY'

AMERICAN MUSIC ASSOCIATION AWARD: SOUL / R&B CATEGORY
'FAVOURITE / BAND / DUO / GROUP’'

~1 MAKE NO MISTAKE THIS SINGLE IS ABOUT TO
EXPLODE IN EUROPE. ON YOUR DESK NOW!  unsauw
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Classic Names Staff Line-Up

by Mike McGeever

Paul Gambaccini, Margaret
Howard and Nick Bailey have
joined the team of presenters at
Classic FM, according to an
announcement made by pro-
gramme  controllor  Michael
Buhkt. He also confirmed the
official launch date as September
7, at 06.00 precisely.

Howard, well known as editor
and presenter of BBC Radio 4'
"Pick Of The Week." will be pre-
senting and editing daily news,
music and arts programme "Clas-
sic Reports" from 18.00-19.00.
Winner of numerous broadcasting
awards, she has worked as a clas-
sical music presenter in the US.

The weekday 06.00-09.00 slot
will be hosted by Bailey, an expe-
rienced presenter in the UK and
abroad, working recently with
Radio Television Hong Kong.

Meanwhile Gambaccini, jour-
nalist broadcaster and media per-
sonality, will present the "Classic
FM Saturday Chart Show" on
Saturdays from  09.00-12.00.

Trained as a classical pianist in
his native New York, Gambaccini
presented BBC 1's TV show "It's
A Great Life" and has been a reg-
ular contributor to ‘TV-AM's
show "Good Morning Britain."

Other announcements includ-
ed the appointment of Chris
Vezey as senior producer. Vezey's
19-year career includes stints at
BBC Radio 1 and 2. Meanwhile,
Anne Gregory has been appoint-

DANGEROUS SUCCESS — In the first four weeks of his tour, sales of
Michael Jackson's Dangerous album increased from 6.8 million to 7.2 million
units in Europe. Jackson was pictured recently enjoying the succesé of the
album with Sony Music Infernational president Robert Summer. In the Euro-
pean Top 100 Albums, Dangerous has climbed back to number 2.

G/S/A/

ed as music organizer, overseeing
library and output. Before taking
over as label manager for Collins
Classics, she worked for RCA
Classics, The Really Useful
Group and PolyGram Classics.

Madeleine Kasket, former
classical music PR officer at RCA
Records and EMI Television
Productions, will become artist
and events co-ordinator.

Comments Bukht, "My pro-
duction team comprises high-cali-
bre staff whose combined experi-
ence covers our requirements for
top radio production skills and a
working knowledge of classical
music. In recruiting our team of
presenters, I have deliberately
gone for top broadcasters, who
are leaders in their fields but who
aren't necessarily music special-
ists. Our philosophy is that good
music is to be enjoyed and the
task of our presenters will be to
give that music to our listeners
with wit and style. We shall be
informative, but without being
pedantic.”

Charivari Leads Local Private
Stations In Nuremberg Ratings

by Mal Sandock

Local private AC station Radio
Charivari is top of the private
local stations in

"Charivari does not primarily
target the teens. Our playlist focus-
es mainly on melodic music sung
in English. We play absolutely no

" ‘schlager and

the Nuremberg very few Ger-
area, with man  songs.
108.000  daily Radio F pro-
listeners, vides the mar-
despite a down- ket with that
turn of 1.8%. type of pro-
This puts it in . gramming
third place ® and we don't
behind the two i feel we have
public  broad- The Radio Charivari Team to imitate

casters hot AC/

news/ talk-formatted Bayern 3 and
MOR/ news/talk Bayern 1 and
statewide private EHR giant
Antenne Bayern (broadcasting
from Munich). That is according to
the latest ratings produced by
Infratest. Meanwhile, MOR/ gold-
formatted Radio F continued to
top the locals in average daytime
hourly listeners, coming second in
the daily listeners ratings with
100.000.

Charivari PD Scott Lockwood
is pleased with the station's results,
adding, "We also have the most
regular listeners [more than four
days a week]. Our market share
soars in the evening. We have a
very popular love song show
called 'Heart Murmurs' from 20.00
to 02.00 hours, which we are now
extending to 04.00 hours.

them."

Comments Radio F PD Scott
Hoga, "Our primary target is 30 to
59, with a mix of MOR, oldies and
German schlager with 30% local
language. We're the only local sta-
tion with its own news service. We
cover the local area and also put
together our own national and
international news coverage."

N1 PD Cetin Yaman explained
his station's downturn, from 46.000
to 42.000. "We just aren't as well-
known as Radio Gong. We
changed our primary target from
14-10-24 to 14-to-29 and lost some
of the kids. We dropped the cutting
edge rap and techno material. We
never played heavy metal. Our for-
mer dance-oriented EHR format is
now mainstream EHR with per-
sonality DJs. We're convinced that
this formula will draw more listen-

ers and more advertisers."

Many local radio executives
were surprised that Radio Gong
had held up so well in the tests.
Remarks Lockwood, "Gong is
well-known, and it benefitted from
Nl1's mistaken efforts to attract an
older audience. Charivari also did
some fine-tuning, getting a bit
older, and expected to lose a few
thousand people under the age of
25. We just didn't know where
they'd go. We know now that they
went to Gong."

Radio Gong PD Marc Stingl
attributes the strength of his station
to ae "back-to-the-roots" approach.
"When Arno Miiller [now PD at
RTL-Berlin] was PD he ran a
strict rock-oriented hot AC format.
When he left, the direction of the
station changed more to EHR with

a shorter playlist and a different
approach. I've changed things back
to the good old days. We feature
regular contests and are in touch
with our listeners with our monthly
'Radio Gong Parties,’ drawing any-
thing from two to 2.500 fans. The
results are that we lead the local
stations in the 14-t0-39 age group
as well as the 14-to-29 age group.”

Nevertheless,  despite  the
strength of local stations providing
innovative new target-oriented pro-
gramming, the top two positions
are occupied by big regional sta-
tions. Radio F's Hoga sees a very
simple explanation, "They have
better reception. The local stations
here in Nuremberg have a maxi-
mum of 300 watts and the Bay-
erische Rundfunk is beaming in
with 25.000 watts."

e Top Stations In Nuremberg m———
(daily listeners in thousands)

Radio Statioh R/L Format '91 '92 % chg.
Bayern 1 R MOR/Oldies/Info 224 241 +7.5
Bayern 3 R  Hot AC/Info 196 186 +5.1
Antenne Bayern R  EHR,MOR,N/T 120 119 -0.8
Radio Charivari L AC 110 108 -1.8
Radio F L MOR, Gold 107 100 +2.8
Radio Gong L EHR 83 87 +6.0
Radio N1 L EHR 46 42 +8.7
Radio Downtown L  Alternative 12 25 +108.0
Radio Z L Alternative 6 13 +116.0

R= Regional, L= Local

Source: Infratest Bayern
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Radio 1/0slo Leads Private

Broadcasters In No

by Kai Roger Ottesen

Oslo-based private station Radio
1 continues to command the EHR
market in Norway, capturing the
highest number of daily listeners,
with 109.200. That is according
to the newly released survey
carried out by research firm
Markeds og Mediainstituttet
(MMI) in Oslo, conducted
between early September 1991
through to the end of March
1992.

The station comes third over-

NRK's classical, news/talk-for-
matted Programme 1 and R&B,
news/talk-formatted Programme
2, which clocked up 1.725.000

and 975.000 daily listeners
respectively.

Meanwhile, AC/EHR «format-
ted Radio Grenland/Skien

achieved the best penetration
with 21% of its total potential
audience, registering 30.450 lis-
teners.

Says MMI research executive
Tor Aksel @degard, "Radio
Grenland is the most popular

all behind state broadcaster radio station in its area if you

Top Stations In Norway

(daily listeners in thousands)
Sept ‘91 - March 92

Station Format Listeners % Reach
NRK1 Class. N/T 1.725 (46%)
NRK2 R&B, N/T 975 26%)
Radio 1/Oslo EHR 109 (14%)
P3/Bergen EHR 32 (9%)
Radio Grenland/Skien EHR/AC 30 (21%)
Puddefjord Radio/Bergen EHR 29 (8%)
Radio 102/Nord-Rogaland EHR 23 (8%)
Radio Fredrikstad/Fredrikstad AC 19 (9%)
Radio Fakta/Drammen EHR - 12 (6%)
Radio Torshamar/Sandefjord EHR 11 6%)

Scource: MMI

ay

look at the percentage of poten-
tial reach. [t has a higher percent-
age than Radio 1, with 21%
against 14%. But, as there are
more people living in Radio 1's
licence area than in Radio Gren-
land's, Radio 1 gets more listen-
ers."

The survey was conducted
with Norwegians aged nine years
and over by agreement with state
broadcaster Norsk Rik-
sringkasting (NRK), the Local
Radio Association (NNF), radio
ad sales houses Aria Media A/S
and Fram Reklamebyra A/S.

gramme director Niels Pedersen.

GIVE IT TO ME STRAIT — After a concert in Copenhagen, Radio
Uptown invited listeners to meet Dire Straits' Mark Knopfler, who hand-
ed the winners an autographed guitar. Pictured (k) are: Radio Uptown
listeners Luca and Camilla Bastholm, Knopfler and Radio Uptown pro-

Mega Opens Office In Oslo

Danish  dance label Mega
Records will open an office in
Oslo in September, adding to its
existing Scandinavian bases in
Sweden, Finland and Denmark.
The move follows negotiations
begun in July.

With, the establishment of the
new office, Mega Records—cur-
rently working with acts such as
The Shamen, De La Soul,
Alagami, Zapp Zapp, and Dr.
Baker —will start handling its

Cathy Dennis Makes Her
Mark In The ltalian Market

by David Stansfield

Following last year's initial wave
of excitement throughout the
radio sector over Polydor UK
artist Cathy Dennis, key national
commercial station Rete 105 has
been the first to seize upon the
artist's new single You Lied To
Me, which acts as a prelude to her
second album Jnto The Skyline
slated for a September 14 release.
The station rotated it exclusively
in its Grundig-sponsored "Dis-
colancio” slot which ensures air-
play four times a day for a full
week. Rete 105 promoted airplay
with a quarter-page advertisement
in leading daily newspaper La

Repubblica.

No one at the station could be
reached for comment at
presstime. Says Polydor market-

ing manager Giovanni Arcovito,

"Rete 105 was
very keen on the
single and I'm very
pleased about that
because Dennis is
a priority artist for
us. She has per-
haps been per-
ceived as just a
dance artist in the

past, which is
quite wrong. The
new album s

much deeper than
the debut Move To
This and if we
don't achieve
CIOSSOVEr  success
with You Lied To Me, we are con-
fident we will with follow up sin-
gles which will be mid-tempo
ballads.”

Dennis may not have set the
domestic sales charts on fire to
date, but she attracted enough
interest last year to prompt the

Cathy Dennis

formation of a fan club, a rare
feat for an international newcom-
er. Dennis' 1991 debut single All
Night Long (Touch Me) was a

major radio hit and although Rete

105 was first to the
punch with You
Lied To Me, other
influential stations
believe in  an
impending Dennis
breakthrough.

"Heavy radio
airplay has let the
public know that
Dennis exists,"
says Radio Dimen-
sione Suono pro-
gramme  director
Bruno Ployer.
"She's a good artist
and an interesting
person. Facts won't
go unnoticed by the public when
she releases her second album."

Comments RTL 102.5 Hit
Radio head of music Grant Ben-
son, "There's no doubt about her
breaking big in Italy. It's just a
matter of translating radio hits
into sales success."

own distribution in Norway, pre-
viously dealt with by EMI Norsk.
However, EMI will continue to
service retailers with ‘orders of
Mega Records repertoire.

The Norwegian operation is
headed by Nina Theresa Lau-
ritzen, formerly EMI Norsk pro-
motion assistant for three years,
who will be assisted by a yet-to-
be-named sales person. Says Lau-
ritzen of the launch, "When it
comes to dance music one has to
work differently with the reper-
toire from the way the larger
labels do. Major labels usually
give priority to other genres.
When we concentrate on only
dance music, we can push the
repertoire harder [towards media
and consumers].

"Norway needs a change of
attitude towards dance music. |
feel it is dangerous to overlook it.
Even though Norwegians are slow
on picking up new music, they

always follow. There is a genera-
tion in this country which is inter-
ested in dance music, but it gets
no service from the media. Most
journalists are 30 years and older,
and dance music isn't interesting
to them. They won't write about
artists unless they are Norwegian,
Elton John or Tina Turner.”
Lauritzen intends to focus
marketing on clubs, radio stations
and television starting with a party
in Oslo (yet to be scheduled).
Another promotional plan is to
organize a monthly tour of Nor-
wegian clubs by different Mega
artists.
Lauritzen

also  welcomes

demo-tapes from new dance acts,
though there are currently no
immediate plans of launching any
local repertoire. "Both Sweden
and Denmark have good dance
acts, so [ see no reason why Nor-
way shouldn't have any.”

KRO

RTV 2000 Starts FM
Indie Lobby Group

Local Catalan radio and TV sta-
tion RTV 2000 has spearheaded
the creation of an association of
independent FM stations, called
the AEIFM.

The association was launched
following the exclusion of Radio
2000 Antena Joven from among
the local stations awarded FM
licences by the Catalonian region-
al government last summer. Asso-

ciation head and EHR PD Luis
Daniel Ramirez complains of
favouritism, saying, "Ninety pro-
cent of the licences were granted
to companies and networks with
ties to the Catalan government.”
He adds that more than 800 bids
were submitted to the government
for the 28 licences. "The associa-
tion has arisen from the need to
lobby for greater fairness and
allow for the medium to be run
by professionals and not by
politicians.”

The AEIFM is currently con-
tacting local and foreign indepen-
dent stations, and hopes to extend
membership to a pan-European
level. AMdIF
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