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HAPPY BIRTHDAY RADIO EXPRES - Belgian private radio station
Radio Expres/Antwerp held a special reception on February 3 to celebrate
its tenth anniversary. The majority of the city, as well as friends and support-
ers of the station, were invited to the occasion. Pictured l -r are: consultant
Jos Baudewign, secretary Annick Schellens, PD Marc Dhollander, chairman
of the board Jan Merckx, news editor Hans Hellemans, president Fons Vyt-
tersprot, producer Michel Diville and producer Els Broeckmans.

German Labels Hope
First Echo Awards
Bring Recognition

by Miranda Watson

Germany's new record industry
awards, the Echo, have received
an enthusiastic welcome from the
majors, who hope that they will
eventually gain international
recognition on a par with the
Brits and the Grammys.

The first Echo Awards, which
will cost over DM500.000 (app.
US$303.000) to produce, will
take place on May 18 at the Flora
Theatre in Cologne, and will be
presented by the German media
association Phono-Akademie,
the driving force behind the show.

Chairman of the Academy and
WEA Music MD Gerd Geb-
hardt says the Echo has been cre-
ated not only as an accolade for
artistic achievements within the
music industry, but also as a

bridge between artistic achieve-
ment, cultural value and econom-
ic importance. "It shows that
we're just as serious about our
own culture and' our own stars, as
are other countries," he adds. "We
wouldn't put this amount of
money behind the awards unless
we were serious about our nation-
al artists. It is the growing suc-
cess of national product in other
territories that has finally enabled
the Academy to establish the
Echo award with the united sup-
port of record companies, pub-
lishers and media personalities."

The event has the seal of
approval from president of the
German Parliament Rita Suss-
muth. All proceeds will go to the
German foundation for AIDS
research, which Siissmuth chairs.

(continues on page 18)

FRENCH NET BROADENS REACH

Europe 2 Buys 38%
Of Spain's Top FM

--
by Steve Wonsiewicz &

Anna Marie de la Fuente

French FM AC network Europe
2 is continuing its pan-European
expansion, buying a 38% stake in
Spanish EHR network Cadena
Top FM. No price was disclosed.

The deal gives Europe 2 entry
into Europe's largest radio -rev-
enue market and one of Spain's
newest networks. Programming is
created in Madrid, which broad-
casts around -the -clock, and is
relayed live to the network. Cade-
na Top currently reaches listeners
in 20 cities, including Seville,
Barcelona, Valencia, Bilbao and
Madrid, home of its flagship
operation. The web, which has a
potential reach of 15 million peo-
ple (50% of the 14+ population),
hopes to expand to 40 stations
within the next 18 months. Group

ad revenue grew 15% last year,
though specific figures were not
released.

Radio Top was 100% -owned
by Union Iberica de Radio,
whose president/owner Eugenio
Fontan was also a founder of
Spanish radio group SER's EHR
net Los 40 Principales. Negotia-
tions between Europe 2 and
Cadena Top started about 18

months ago.
The purchase also expands

Europe 2's growing pan-Euro net-
work. The AC -formatted power-
house now operates in seven
European countries, reaching
over 120 million people.

Discussing the motives for the
purchase, Europe 2 MD Martin
Brisac says, "The first reason has
to do with the characteristics of
the Spanish market: it is the most

(continues on page 18)

Phonogram's Adrenaline
Pumping For Def Leppard

by Machgiel Bakker

Phonogram is lining up its
biggest campaign so far for 1992
with this week's release of the
new, 10 -track Def Leppard
album Adrenalize. How will
European radio react to a UK
band that has been away for five
years and whose biggest market
to date has always been in the
US?

According to Radio 4U/Berlin
music editor Peter Radzuhn,
"The new single Let's Get
Rocked is extremely good and is

in heavy rotation. If the album is
as good as the single, I don't think
the fact that the band has been
away for so long will affect them.
Def Leppard has a loyal fan base,
so they can't really fail. However,
I'm not sure they'll be as big as
before. The heavy metal scene
has changed, with new names
such as Nirvana and Pearl Jam
attracting a lot of fans."

Hessischer Rundfunk/Frank-
furt heavy metal expert Til
Hofmeister notes, "It's a problem
when"a band brings a record out

(continues on page 18)

Radio Backs
Track Attack
Box Concept

"A great variety of European
talent in one handy package,
ready for broadcast." That is
how radio programmers have
described M&M's spririg Track
Attack box of nine CD singles,
selected and furnished to radio
by the European record indus-
try.

Accompanied by a 16 -page
editorial pullout, M&M mailed
the box in January to 1200 radio
programmers across Europe. In
this issue, M&M continues
with its first summer Track
Attack, featuring nine addition-
al European artists.

There is a growing interest
among programmers in Euro-
pean talent and the number of
acts reaching the airwaves con-
tinues to multiply. Patrick
Bruel, Mecano, Enigma,
Quadrophonia, Seal, 2 Unlim-
ited, Ten Sharp, Zucchero,
Mylene Farmer, Patricia Kaas
and Right Said Fred are only a

(continues on page 16)

No. 1 in EUROPE
European Hit Radio
BRUCE SPRINGSTEEN
Human Touch
(Columbia)

Coca-Cola Eurochart
GEORGE MICHAEL & ELTON JOHN

Don't Let The Sun Go Down On Me

(Epic)

European Top 100 Albums
GENESIS
We Can't Dance
(Virgin)

diva, de ye, n, a popular female singer:
(It., -L. diva, fern. of divas, divine.)
solo, solo, adv. alone (It., -L. so5lus, alone)

CD
annie lennox  solo  the album  diva  out next week. Mr-=11.



No. 1 IN ITALY! (Singles, Albums and Airplay)

Paolo Vallesi - "La Forza della Vita"

LA FORZA DELLA VITA
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NOS Battles Privates With
Major Radio Restructuring

by Marlene Edmunds

Dutch radio will undergo a major
reorganization in its public radio
sector in an effort to meet increas-
ing competition from commercial
stations.

Starting October 1, all five pub-
lic stations, Radio 1-5, will begin
horizontal programming, with each
radio station having its own tditori-
al coordinator and its own editorial
team. The nine pubcasters will
decide among themselves how they
are going to divide up the available

time slots.
One of the strongest criticisms

of the Dutch public broadcasting
system has been the lack of hori-
zontal programming. Currently, the
nine pubcasters share time on the
five stations and each broadcasting
company has its own editorial
director for each of the five sta-
tions. The result is a programming
hotchpotch which can range, for
example, on Radio 3, from reli-
gious to EHR. The latest listening
figures show that audiences are
defecting from the public stations

Touring The Taverns - Saint Patrick's Day on March 17 was seen
by Polydor's token Irish woman and international marketing director
Annie Newell as a good excuse to take her colleagues on an Irish pub
crawl in London. Pictured (14 are: Newell with London director of inter-
national marketing John Reid and Phonogram director of international
marketing Bernadette Coyle

Upcoming Album Releases
Artist Title Label Producer

Adamski Naughty MCA
Arc Angels Arc Angels Geffen
Bad Boys Blue More Bad Boys Ariola
Bangalo Choir On Target Giant
Beastie Boys Check Your Head Capitol
Michael Been Lightsleeper OST WEA
Bodycount Bodycount Sire
Candyland Suck It And See Fiction/Polydor
Peter Case Six Pack Of Love Geffen
Cracker Cracker Virgin America
Def Leppard Adrenalize Phonogram
Celine Dion Celine Dion Columbia
Eleven Awake In A Dream Morgan Creek
En Vogue Funky Divas Atlantic
The Fam-Lee Runs In The Fam-Lee JMJ/Def Jam
Gala Lirica Gala Lirica RCA
Gun Gallus A&M
Happyhead Give Happyhead Atlantic
Sophie Hawkins Tongues & Talks Columbia
The Immaculate Fools The Toy Shop Columbia
The Jam Extras Polydor
Howard Jones In The Running east west
Choke Khan The Woman I Am Warner Brothers
Nick Kamen Whatever, Whenever WEA

The Killers Murder One RCA
Annie Lennox Diva RCA
The Lightning Seeds Sortie Virgin
Lyle Lovett Joshua Judges Ruth Curb
Mr. Fingers Introduction MCA
Mr. Lee I Warm Rock Right Now Jive
Les Negresses Vertes Mlah Delabel
OST Beethoven MCA
OST Hear My Song Warner Brothers
OST The Babe MCA
Papa Wemba Le Voyageur Real World
Primus Suck On This Interscope
RTZ Return To Zero Giant
Sandra Close To Seven Virgin
Kym Simms Too Blind To See It Atlantic
Ray Simpson Ray Simpson Circa
Sister Souljah 360 Degrees Of Power Epic
Shakatak Remixed Best Polydor
Kathy Sledge Hearts
Soul II Soul Just Right
The Spent Poets The Spent Poets
Pops Staples The Neighborhood pointblank
Die Toten Hosen Learning English, Lesson 1 Virgin
Twisted Sister Big Hits And Nasty Cuts Atlantic
Two Tribes Two Tribes Chrysalis
Unruly Child Unruly Child Atlantic
Alyson Williams Alyson Williams OBR/Columbia
ZZ Top ' Greatest Hits Warner Brothers

Epic
Circa
Geffen

Adamski
Little Steven
Hendrik/Hartman
Max Norman/James Berton
Beastie Boys/Mario Caldato Jr.
Michael Been
Ice-T/Ernie C
Phil Chill/Chris Parry
Mitchell Froom
Don Smith
Mike Shutley/Def Leppard
Afanasieff/Gatica/Roche/Wake
E.T. Thorngren/Eleven
Thomas McElroy/Denzil Foster
Various
Various
Kenny McDonald
David Barrat
Rick Chertoff/Ralph Schuckett
Andy Ross
No producer
Various
Various
Paxman/Muggleton/Lotown/Kamen

Not listed
Stephen Lipson
Ian Broudie/Simon Rogers
Not listed
Larry Heard
Mr. Lee
Clive Martin/Sodi
Paul Shaffer
Various
Emilie A. Bernstein
Shin Yasui/Richard Moakes
Matt Winegar/Bob Cock
Chris Lord-Alge
Michael Cretu
Steve 'Silk' Hurley
Not listed
Various
Nigel Wright
Various
Janie B.
Matt Wallace
Mitchell/Raitt/Cooder/Browne
Jon Caffery/Die Toten Ibsen

Stewart Epps

Two Tribes/Chris Sheldon
Beau Hill
V. Bell/AI B Sure/D. Simmons
Bill Hom

European album releases for the period of March 30 - April 13. Please send your information to
Robbert Tilli before April 16 for inclusion in the next release schedule (issue 16). Fax (+31)
20.669 1951.

in droves to tune in to commercial
and regional stations with more
clearly identifiable formats.

The reorganization plan follows
a unanimous vote on March 20 by
the directors of the public system's
umbrella group NOS. Under the
new structure, programmes will be
broadcast at the same time every
day, in the hope of giving each sta-
tion a clear profile. Radio 1 will be
on air 24 -hours a day, with news,
talk and sports. Radio 2 will be the
family channel. Radio 3 will serve
as the pop channel. Radio 4 will
become the classical station, while
Radio 5 will provide a forum for
special interest groups.

VPRO is the only broadcaster
to have expressed reservations
about the new plan. Following the
meeting, VPRO manager Jan
Haasbroek said the organization
wanted only a limited role in Radio
2 and 3 because it didn't agree with
the increasingly commercial char-
acter of these broadcasters. Later,
he was more optimistic, telling
M&M that the plan would not
change the character of VPRO.
"We will not become more com-
mercial and we will not lose our
independence," he said. Asked
whether the new reorganization
will stand up to increased competi-
tion from commercial outlets, he
replied, "It has to."

M&M, MTV,
Rockpower

Unite For Loud
'N' Proud

For the first time, M&M, MTV
Europe and consumer magazine
Rockpower will join forces in

presenting M&M's "Loud 'n'
Proud" spring showcase featur-
ing music from hard rock/heavy !

metal groups.
In addition to a May 2 pull-

out supplement, M&M will fur-
nish 6(X) rock broadcasters, trade
press and promoters with a box
set of 12 promo CDs from
groups including Toni 'fora,
Fair Warning, FEW, Got-
thardt, Scam Luiz and Steel -
heart, among others.

Starting in May, MTV will
present special segments and
stage a competition involving
these highlighted artists during
its "Headbangers' Ball" show.
Also in May. Rockpower will
publish an eight -page pullout
dedicated to the project.

Cable network Radio 10
Group press spokesperson Mark
Out is more dubious about the out-
come of the plan. Says Out, "It
sounds good, but the success of the
reorganization depends on their
execution of it. This is the first time
in history that the public broadcast-
ers will be cooperating with each
other. I don't know if it will work."

MONTREUX MONITOR
Exhibitors Ready For Europe
Even in the
best of times,
radio in the
US is a

mature indus-
try, serving

NAB
MONTREUX
JUNE 10-13, 1992

largely satu-
rated media markets where
most stations experience only
moderate growth.

Taking these trends to heart,
many US radio programmers
and equipment manufacturers
now view Europe as the land of
opportunity and future growth,
particularly as policies encour-
aging the transition from public
to private radio begin to be
embraced by EC countries.

Says Pacific Recorders &
Engineering's Mike Dosch,
"Private radio is taking off and
the timing is right in terms of
NAB Radio Montreux." Pacif-
ic Recorders & Engineering,
located in Carlsbad, California,
is one of the 60 companies
exhibiting at NAB's Radio
Montreux conference from
June 10-12. The company is
one of the largest producers of
complete radio studios for US
broadcasters. For now, Pacific
plans to limit its European
efforts to selling consoles, car-
tridge machines and other stu-
dio equipment it produces.

"Like any trade show, we're

exhibiting to
develop new
clients and ser-
vice existing
ones, but it is
very important
for us to link

up with new European dealers,"
says Dosch. "We have a signifi-
cant presence in Europe today,
but like a lot of companies, we
think it could be better."

Says NAB senior vice presi-
dent Rick Dobson, "We think
exhibitors and attendees will
get enormous value from this
show because its entire focus is
Europe's developing private
radio industry."

NAB estimates that private
radio in Europe will increase
four -fold within the next five
years.

According to a NAB study,
the rush is so overwhelming
that more than 12.000 pirate
radio stations are on the air in
Europe, many hoping to be
grandfathered into the official
licensing process once privati-
zation takes hold.

To register, call NAB Radio
Montreux in Switzerland, tel:
(+41) 21.963 1212; fax: (+41)
21.963 7895. For information,
tel: (+41) 21.963 3220; fax:
(+41) 21.963 8851.
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RMC CO PUBLISHING FURORE

Gamer Hired For Special
Projects; Andre Quits

by Emmanuel Legrand

The role of music programming
has been thrown into question at
the southern AM station Radio
Monte Carlo (RMC), following a
move to concentrate on co -publish-
ing deals and special operations.

Music publishing RMC affiliate
l'rain Bleu GM Raymond
Gamer has been brought in to
develop projects with record com-
panies, according to a written
announcement sent out to the
record industry on February 11 by
RMC programme director Yves
Mourousi.

Mourousi, a former presenter
for TV channel TF1, acknowl-
edges that this announcement her-
alded "a revival of a policy that

hadn't been used for quite some
time."

He continues, "We are re-
launching a sector that used to be
profitable. This policy will not
focus solely on co -publishing
deals, but will allow the station to
develop events and projects within
the music industry."

The new policy has caused
some bad feelings, however, and
was followed by the immediate
departure of co-head of musical
programming Nathalie Andre.
Industry executives were shocked,
but many sympathized with her
misgivings over the future of
music programming at the station.
One industry spokesperson says,
"What is at stake is the autonomy
of musical programming if some-

one like Gamer gets in the game."
The president of a leading French
publishing company declared he
was against co -publishing deals,
adding, "What is so significant
about RMC anyway?"

Andre started in the radio busi-
ness in the mid -'80s as assistant to
NRJ GM Max Guazzini. She then
left for TV production, and was
hired as music programmer of
RMC two years ago.

Co -publishing deals were very
frequent in the 70s, in which sta-
tions would get a share of the pub-
lishing rights of a song in
exchange for airplay. This trend
diminished during the '80s, howev-
er, following objections from some
publishers and performing rights
body SACEM.

L'Onde Latine Preaches The
Word For Domestic Music

by David Roe &
Emmanuel Legrand

L'Onde Latine/Aix-en-Provence,
the local station playing mostly
Francophone music, has gained
national recognition since it
switched to satellite distribution,
which enables it to supply some
50 stations around France.

The station was launched last
April in the south of France by
radio veterans Patrick Fillioud
(son of Georges Fillioud, former
minister of communications in
the early '80s and founder of
Radio Gilda) and Laurent Per-
allat, formerly with Europe 2.
The programming team is based
in Paris. It has transmitters in
Cannes, Toulon and in Perpignan.

L'Onde Latine programmes
100% French or Francophone
music between 6.00-22.00. The
playlist consists of 60 current
hits, and rotations range between
four to six times a day. The rest of
the time, the stations play pro-
grammes from Radio Italia Solo

Musica Italiana in the Marseilles
area, while programmes from the
Spanish national network SER
are broadcast in the Pyrenees/
Mediterranean area, relayed from
a transmitter in Perpignan.

Says programme director
Bruno Laboure, "We were in-
spired by the Italian station
Radio Italia S.M.I., which
became a market leader by play-
ing mostly Italian music, and we
think that this will also hold true
in France. Our format consists of
60% new French titles, with the
other 40% recurrent hits dating

from 1980 at the earliest. Our tar-
get audience is the 20-30 age
group, and so far we have man-
aged to avoid the trap of panels
and heavy musical research
which sound the death knell for
stations trying to promote new
acts. We are avoiding French nos-
talgia, which is already well rep-
resented elsewhere."

But L'Onde Latine knows it
still has a long way to go before it
is fully established. Perallat says
that the real test will come in
Paris, where L'Onde Latine has
requested a frequency.

Bourges Spotlights European Artists

European acts will be given priority at the
Printemps de Bourges, France's most impor-
tant music festival, to be held from April 27
to May 3. Over 40.000 people are expected
to attend the festival, which will feature a
total of 15 different acts each day. Total bud-
get for the festival amounts to Ffr21 million
(app. US$3.7 million):

French superstars Higelin, Juliette
Greco, Charlene Couture, and upcomers
Kat Onoma and Enzo Enzo will share the
bill with Europeans acts such as Dave Stew-

art, The Silencers, Stephan Eicher,
Mecano, Galliano, Sarah Jane Morris, Joe
Cocker, My Bloody Valentine, The
Pogues, Rocksatt (from Russia) and Rausch
(from Germany). American acts pro-
grammed include veterans Leon Kottke,
Leon Redbone, Garland Jeffreys and The
Ramones.

The festival will be sponsored by public
radio station France Inter and TV channel
M6. France Inter will broadcast a series of
live programmes live from the festival. EL

ANNUAL MUSIC LICENCE - French FM network Europe 2 has con-
cluded a one-year deal with Network Music Europe (NME), a Dutch
company exploiting music libraries, for the unlimited use of NME's pro-
duction music. NME currently has 1.000 titles on offer, including 106
CDs. Pictured from 1-r are: NME sales manager Europe Martin Grun-
berg, Europe 2 production manager Jeremy Blanc -Shapiro and NME
president Ren Groot.

Barclay Gambles On
Rai' Artist Khaled
PolyGram label Barclay is
putting all its strength into break-
ing Algerian singer Khaled.
Although his music is receiving
positive reviews, radio stations
have reportedly been slow to play
it, especially before the French
elections in mid -March. Khaled
has popularized a modern form of
Arab music called rd.

Stations have repeatedly avoid-
ed even playing the first single of
the album, Didi, a catchy song
with a strong potential for
crossover. It was produced in Los
Angeles by Dan Was of Was! Not
Was, the man behind the recent
albums by Bonnie Raitt and Bob
Dylan, among others.

Among those stations currently
playing the song are France Inter,
RMC and Skyrock, while M40,
NRJ and Fun are not giving it air-
time. RTL and Europe 1 are tak-
ing a wait -and -see attitude.

The language is cited as the
main problem. Explains Barclay
marketing manager Paul Bassi, "I
think most people agree the music
is good, but if the song was in
English, there would be fewer
problems. The political situation
made people more sensitive. We
were not able to book one single

prime time TV show. It seems that
they want no more than a mini-
mum of black and Arab performers
on TV."

Skyrock PD Laurent Bouneau
has taken a gamble, and believes
that Khaled's album is one of the
best of the year. "I know I risk hav-
ing listeners turn off," he says, "but
sometimes you have to take
chances."

EHR M40 operations manager
Javier Pons says, however, "We
don't think it is the right kind of
music for a wide audience. It is not
a language problem; it is just that
at an artistic level, it is too difficult
for our format."

However, public station France
Inter musical programmer Yves
Bigot says, "We have been play-
ing the song up to six times a
week. We are not trying to take
sides. We just pick the good
albums or songs of the moment
and this one happens to be good."

Meanwhile, retail response is
good, with an initial order of
20.000 units of Khaled's epony-
mous album. Barclay says the
album sells at a rate of 700 units a
day and is currently ranked 24 in
the Virgin Megastore chart.

EL

:,41411%. NI A NI U I< A "T" C I -I la
To celebrate the international release of Manu Katche's album "It's about time", we are
proud to announce a one-off concert at the New Morning, (PARIS), on Monday 6th April.
BMG France and Sacre Productions look forward to welcoming you to this event, and take
this opportunity to thank the BMG European affiliates for their help in making this
possible.

cItcre evA BMG FRANCE
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