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Midem '92
Rallies New,
Old Faces

Midem '92 is expected to be
extremely busy for the interna-
tional music industry compared to
last year. when the market was
clouded by the Gult War.

Despite the fact that most
senior label exccutives do not
plan to attend-—the contab is still
the most important market for
music publishers.

BMG Music Publishing pres-
ident Nick Firth. a regular
attendee at Midem, has travelled
to Cannes at least 16 times. "For
music publishers. it is the only
place where you can see cvery-

(comtinues on page 34)

Rock, Dance Top Music

APPETITE FOR DESTRUCTION — About 100.000 illegally pro-
duced cassettes seized in Germany are being readied for destruction in
Nottuln near Miinster by Rothman Data, a company that specializes in
disposing of such material in an environmentally friendly way. Most of
the contraband originated in eastern Europe. The German IFPI estimates

that about 400.000 cassettes have been confiscated since last October. ‘

Industry Entrees For 1992

) biy the M&M staff

Rock could give dance a run for
its money this year. At least that's
the opinion of label promotion
and marketing executives infor-
mally polled by M&M.
Bryvan Adams could just be
the beginning. they say. pointing
to the initial
The qur crossover
sucecess  of
Nirvana's
Smells  Like
Teen Spirit in Lurope. The rock
movement has been taking hold
for some weeks now. Genesis' No
Son Of Mine held the top spot in
the EHR Top 40 before being
pushed out by Michael Jackson's
rock-tinged Black Or White. In
the European Top 100 albums,
Genesis' We Can't Dance, U2's

Ahead

Achuig Baby., Adams' Waking
Up The Neighbours and  Dire
Straits' On Every Streer are in the
top 10, (Nirvand's  Nevermind
comes in at number 11.)

Comments  Jan  Hublau.
promo exccutive  of  Belgium-
based Play It Again Sam. "Bryan
Adams is only the tip of the ice-
berg. and heavier rock music will
become important. Acts like Pix-
ies and Nirvana are charting. and
they will continue to gain sup-
port.” Hublau says while those
bands reccive little media atten-
tion in Europe. they sell well.

A Return To
"Basic Rock & Roll"?
Adds EMI  Belgium radio

promo exccutive Marjoleine De
Groot. "I am convinced that 1992
will witness the drop of rap music

in favour of more melodic music.
Personally. | foresce u healthy
trend towards the more ‘old-tash-
ioned rock." As for our own terri-

(continues on page 28)

Three Dutch

Pubcasters Form
New Station
by Machgiel Bakker

Facing increased competition by
the privates and an ensuing loss
of popularity, three of Holland's
public broadcasters have joined
forces. AVRO, KRO and NCRV
have created one programming
unit called Station 3. "Horizon-
tal" programming (format conti-

(continues on page 34}

Music Publishing
Companies Gear Up For
1993. Also: Making The
Most Of Gold Stations.
See Pages 15-19.

BPI, Radio 1
Plan Festival

by Ben Lewis

In a unique collaboration. the
British Phonographic Institute
(BPI). BBC Radio 1. the Musi-
cians Union (MU) and the Water-
front venue in Norwich have
unveiled plans for a week-long
live music and seminar festival
scheduled for April 20-25 in
Norwich titled Norwich Sound-
City '92.

The festival aims to provide a
national profile for local talent by
coordinating divergent interests

of the music industry. The Water-
front's auditorium and studio will
be used each evening, and con-
certs are expected to take place
all over the city. The main
evening concerts  will feature
three acts—an international and
national name band. and a local
band in the support slot. Nor-
wich's venues are small-scale and
the responsibility for providing a
national and international profile
will fall to BBC Radio I. The
public EHR net will broadcast the

(continues on page 34)

Baltics Look At Radio,

TV Privatization

by Gerard O'Dwyer

The Baltic region's three tledgling
republics. Latvia. Lithuania and
Estonia. are examining the feasi-
bility of converting state radio
and TV networks into partially or
wholly commercial stations. The
proposal arose during talks at the
imaugural meeting in Tallinn of
the Baltic Asembly. an inter-gov-
ernmental forum which will liaise
on bilateral cross-border issues.
The commercialization pro-
posal for state radio and TV
would be achieved as part of on-
going reform in the area of priva-
tization of state enterprises. The
Baltic states are anxious to imple-
ment a range of radical reforms.
including freeing foreign invest-
ment and simplifying purchase of
state concerns, prior o conver-
sion to market economies in 1993

and 1994.

Comments Estonia minister of
communications Tiit Vahi. "l is
important that those state enter-
prises which are earmarked for

(continues on puge 34
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French Net M40 Debuts With Heavy
Francophone Airplay Commitment

by Emmanuel Legrand

M40, the new national network
created from the merger of Metro-
polys and Maxximum. began
broadcasting its programmes at
midnight on Junuary 6. With a
new format directed at the 15-35
age group and playing predomi-
nantly French product and new re-
leases, M40 is viewed by both the
radio and record industry as one of
the new chatlenges of the '90s.

M40 president Alain Weill is
confident about the station's
future. "I once had an idea for a
radio  programme  combining
music and humour,” he says. | That
turned out to be "Rire Et Chan-
son," developed by NRJ.] "As far
as [ know,” he continues, "this tor-
mat works well, and | hope we
will have the same success with
M40." Weill was in charge of NRJ
network development between
1985 and 1989 before joining
RTL parent company CLT. CLT,
through its subsidiary FAP, holds
35.7% of M40,

Ffr25m Budget

The station has an operating
budget of Ffr25 million (app.
US$5 million), modest compared
to its competitors. Weill says he
hopes to be operating profitably
within three years. "l prefer to
develop at a pace that will not put
the future of the station at stake.”
he says. "I've seen many ambitious
projects fail because after a few
months the shareholders realized
that they were too costly.”

In terms of programming. M40
has chosen to devote a large share

of its airtime to Francophone
music. According to an agreement
with the broadcasting authority
CSA. M40 will devote 30% of its
total programming to Francophone
music in 1992, 35% in 1993 and
40% in 1994, The network is also
dedicated to promoting new talent.
Says Weill, "We are committed to
promote 10 new acts each year
that have not reached gold status
[100.000 units] in France.

New Release Focus

"There is no radio station on
the FM band that plays this many
new releases. It works in Spain
with Los 40 Principales. We
believe there is room in France for
such a format. When you take a
took at the current radio situation,
you realize the stations that play

the most new releases are RTL,
Europe 1 and RMC. NRJ has an
important share of new songs, but
Skyrock or Fun are more gold-
oriented. We want M40 to fill this
gap.

"Our format will carry very
few gold songs.” says Weill. "For
us. a song is old after a couple of
months. We want our listeners to
feel they are listening to new
songs. songs unheard before,
except on M40. But novelty does-
n't mean avant-garde. It can sim-
ply mean playing the track of a
major act when it is released and
not waiting for weeks to put it on
the playlist. For new acts, we'll
play what we think is good for the
audience. But | think the most
important thing is the way you
present new songs and how you

VIRGIN TRIO — Virgin Music Group chairman Richard Branson {left)
and MD Ken Berry (right) welcome aboard Paul Conroy as the new MD
of Virgin Records UK. Conroy takes over from Jon Webster, who has
been named to the new post of MD of Virgin International. Conroy most
recently had been president of Chrysalis Records International.

'sell’ them to the listeners.”

M40 will also rely on power
rotations, with  A-list products
being played between six to 10
times a day. In addition the station
will base its programming on pan-
els and studies and there will also
be constant "interactivity " with lis-
teners.

Weill admits he was inspired
by RTL's constant links with lis-
teners. At one point. Weill wanted
M0 to be the "RTL of the youth."

As for DJs, Weill will pick the
best  from  Maxximum  and
Metropolys. The morning show
will be hosted by two DJs: another
programme  will  be oriented
towards new releases. Also, the
station will have its own chart.

A logo has been created for the
station using the colours red, green
and blue for the call letters against
a yellow background. Comments
Weill. "Like the whole pro-
gramme, we want the logo to carry
the image of something new, fresh
and consistent. An advertising
campaign will be launched to sup-
port the new network with a
catchy phrase linking the idea of
novelty and freshness."

Line-up

The new team includes Javier
Tons, former programme director
of Prisa station Radio Barcelona.
who becomes the new operations
manager of M40; Philippe Cor-
net, previously in charge of devel-
opment at Maxximum and now
heading up M40: and Claude
Sertorio, in charge of administra-
tion and finance. A music pro-
gramming head has yet to be

Radio Offers Good Investment, Says Coopers

by Paul Easton

The European radio sector cur-
rently offers an excellent invest-
ment opportunity, especially in
the UK and Germany, according
o the latest "Media Climate
Briefing” from the accountancy
firm  Coopers & Lybrand
Deloitte in London.

However. Coopers & Lybrand
also  point out that potential
investors in European radio face a
dilemma because several markets
are difticult o access. The report
warns, "It can be misleading to
talk in general terms of a Euro-
pean radio market, as it is frag-
mented and the radio sector in
each country has its own highly
distinctive features."

Access Difficult

Coopers & Lybrand  says
Spain and France are the most
attractive markets for investors in
terms of national ad spend on
radio, the profitability of existing
operators and radio's competitive
position compared with other
media. But. in both cases. these

markets are difficult to access
because there are entrenched mar-
ket leaders and few opportunities
for outside investment.

In France, there are further
difficulties because the broad-
casting authority CSA is thought
Lo be more protectionist over for-
eign investment than its prede-
cesser, the CNCL. The most sig-
nificant foreign investment so far
has been UK-based Crown
Communications'  controlling
interest in the RFM network.
which  was approved by the
CNCL only days before the CSA
ok over.

The report suggests that the
UK and Germany represent the
most  attractive  markets  for
investment and growth potential.
However. it adds that the consid-
erable difficulties faced by out-
siders in penetrating the German
market may favour the UK.

UK Regulations
Help Investors
The UK's regulatory environ-
ment is considered to be one of
the most open to foreign invest-

ment in western Europe. It is
open to all EC investors, provid-
ing they conform to the owner-
ship restrictions in the Broadcast-
ing Act. while the new "light
touch” regulations are considered
more conducive to profitability.
Although UK radio's 2+% share
of advertising spend is around the
lowest in Europe, Coopers &
Lybrand believes the arrival of
three national commercial sta-
tions and more local outlets over
the next few years "represents a
unique investment opening and
should provide the stimuli to
overall revenue growth in the sec-
tor."

German Publishers
Dominate

While the rapidly expanding
German private radio market and
the increasing opportunites in
former east Germany appear
attractive for potential investors.
barriers to entry by non-German
investors are high: German radio
is largely dominated by major
publishers  such  as  Axel
Springer and Bertelsmann."

There are also strict regula-
tions on programming and adver-
tising in many of the federal
regions. which each decide their
own broadcasting policy.

The ltalian radio market is
described as "in poor shape.”
with the the lack of regulation
cited as having hampered the
successtul development of pri-
vate radio. Although the new
media law is expected to impose
some order and help private
radio to grow, the ltalian market
is regarded as "opaque” to for-
eign investors and difficult to
penctrate.
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EMAP Takes Control
Of Kiss; Moves From
Investor To Manager

by Mike McGeever

EMAP Radio continues to build
its broadcasting porttolio with the
acquisition of Virgin Broadcast-
ing's (VB) 29.5% stake in Kiss
FM/London. No price was dis-
closed. EMAP now owns 59% of
the dance format station.

The deal, says EMAP Radio
MD Tim Schoonmaker, furthers
the company's transition from
"being purely a shareholder in
radio companies to an actual
owner and manager of radio com-
panies.”

Explains Schoonmaker, "We
are not an investment company;
we are a media [operating] com-
pany. That has been our strategy
all along."

EMAP's purchase of VB's
stake in Kiss FM is the result of
an amicable agreement, Schoon-
maker says. "We had both reached
a stage where we were both pretty
pleased with the way Kiss had
gone in its first year of operation,”
he comments. "And we both came
to a point where the station could

get through the second year with-
out involving minority sharehold-
ers. We resolved it in a way that
was easy and amicable, where we
are expecting to buy Virgin's
shares." He adds that neither
EMAP or Virgin wanted to remain
minority shareholders, and that
EMAP offered VB a deal that it
couldn't refuse.

Comments Charles Levison, a
consultant for VB, "Virgin's goal,
not unlike EMAP's, is to be a con-
trolling or managing position of a
radio station. Both Virgin and
EMAP were enthusiastic about
Kiss, but EMAP won the day."

EMAP's  short-term  goals
include pushing for continued
growth at Kiss FM and the
recently acquired Radio City/
Liverpool. Schoonmaker hopes
that EMAP will emerge as the
sixth-largest radio group in the
country when the next JICRAR

results are published.

Long-term prospects include a
serious look at large metro areas.
"We are putting our eggs into
metropolitan areas rather than
rural areas,” Schoonmaker says.
He declines to specify what areas
other than Merseyside and Lon-
don the company is interested in
expanding. other than to say "we
haven't ruled out" purchasing the
remaining 41% of Kiss FM.

Meanwhile, no management
changes are expected at Kiss FM,
Schoonmaker says. "I have been
supportive of the management
team and will continue to be sup-
portive of them,” he explains. "l
don't see any changes as the result
of our purchase of Virgin's shares.

EMAP's Current
Radio Holdings

Kiss FM/London 59%
East Anglia & Mid Anglia 19%
Essex Radio 10%

Radio City (City FM/City Gold)100%
Trans World 26%

SIMPLY CELEBRATING — The champagne flowed at east west offices
on December 9 when the label learned that Simply Red's new album
"Stars" hit the one-million mark in sales. The record has also attained
platinum status in Germany, ltaly, Switzerland and Austria; double gold
in France; and gold in Spain, Sweden, Holland and the US. Pictured (+
r] are: ew financial planning manager Clive Bishop, ew marketing man-
ager Richard Engler, ew director of international Anne-Marie Nichol
(sitting], Ferret & Spanner's Nigel Sweeney, Warner Music UK sales
manager/national accounts Martin Craig (siffing), ew director of A&R
Malcolm Dunbar, ew director of promotions Alan McGee (sitting),
Warner Music UK sales director Jeff Beard, ew MD Max Hole (sitting)
and ew director of marketing Elsye Taylor (sitfing).

Irish Update: Pressure To 'Soften'
National Licence Specifications

by Aidan O'Sullivan

BBC's Changes:

AM Slot, Hayes

BBC Radio 1 is making its first
major changes to its daytime
schedule in five years, beginning
on March 9. Two moves involve
Gary Davies going over to the
weekend breakfast show and
Bruno Brookes returning to the
"Top 40 Chart Show" on Sunday
afternoons.

Although there had been some
previous  speculation  about
Davies' future with Radio I, a
spokesperson for the network said
the move was "at his own request,
to allow him to work on forth-
coming TV projects.”

Taking over the 12.45-15.00
lunch time show, which was
relaunched as "Let's Do Lunch"
last year, will be Jakki
Brambles. However, she will not

Davies Takes Radio 1 Weekend
Radio 2 New Breakfast Host

be directly replaced in her present
18.00-19.30 slot, but existing
shows will be extended instead.
This gives Steve Wright's
afternoon show an extra half-
hour, to finish at 18.00, followed
by Mark Goodier at 18.00-

21.00. It also incorporates the
network's evening news pro-
grammes, "News '92," which

moves to the later time of 18.30-
19.00.

"Naughty Boy"
Hayes Returns

In an effort to halt a gradual
decline in listeners and attract a
younger audience, BBC Radio 2
has hired the former "naughty
boy of radio," Brian Hayes, to
take over the breakfast show. The
BBC hopes Hayes will win back
listeners who are tuned in to gold-
formatted stations.

Hayes will also play music
more targeted to listeners at least
10 years younger than Radio 2's
current average age of 61, says
Radio 2 controller Frances Line.
She says the net's aim of hitting a
more mature audience proved too
successful.

Hayes replaces Derek Jame-

son, who moved to the 22.30-
24.00 slot with his wife Ellen.
BBC hopes Jameson style is bet-
ter suited for late nights, where
there is less emphasis on music
and more on talk.

Hayes. an Australian, gained
notoriety behind the mike at
news/talk LBC/London. He has
been instructed to keep his morn-
ing chatter to a minimum.

Although Radio 2's breakfast
show is the second-most listened-
to morning show (Radio 4's
"Today" show is number one)
with more than three million lis-
teners, the net on the whole has
seen 4% of its listeners tune to
other stations.

Declining audience, the
intended change in demographics
and anticipation of competition
from the two national commercial
stations (INR 1 & 2). slated to go
on the air this year, have prompt-
ed other changes at Radio 2. Ken
Bruce has returned to the mid-
morning show, while Jimmy
Young's lunch time show has
been extended. Ed Stuart has
filled the late afternoon slot.
Also, Chris Stuart, David
Jacobs and Judith Chalmers
have been let go.

Following the collapse of lrish
national EHR station Century
FM in Dublin, the question of a
replacement station remains con-
fused, with minister of communi-
cations Seamus Brennan getting
pressure from the broadcast com-
munity to "soften" licence condi-
tions.

"A national independent radio
service is still possible,” says
Seamus Henchy, chairman of the
IRTC, the regulating agency
which may award another fran-
chise.

"Century FM failed because of
the conditions at the time,” he
says. "Current broadcasting legis-
lation has not worked very well. |
think Minister Brennan would
have learned from what has hap-
pened. just as we at the IRTC
have learned.”

The liguidator of Century FM
had meanwhile put the assets of
the company up for sale, with a
tender date scheduled January 8.
The sale included some of the
transmitters that Century used to
boost its signal.

Meanwhile, small radio sta-
tions outside Dublin are claiming
they have picked up tormer Cen-
tury listeners. One is Carlow Kil-
dare Radio. whose franchise was
extended seven months ago to
include some of the west Dublin
towns nearby.

"The indications are that we
are obtaining Century listeners,
but Century did not have a great
listenership in our area in the Jast
survey," says CEO Michael
Moriarty.

"Although we get no pleasure
out of seeing Century go down,
it's always an advantage to have
one less competitor.”

Kimber Joins Barker For
Broadcast Specialist PR

Former editor-in-chief of Interna-
tional  Broadcasting — magazine
Orlando Kimber has joined one
of the UK's leading PR agen01es
Charles Barker,

to form the com-

pany's first spe- |

cialist group ==
oo ¥ ¥

advising on com-
munications  to
the broadcast
industry. He will
be based in Lon-
don.

Kimber will
head up Charles

Orlando Kimber

head up Charles Barker's broadcast
services group., which will focus
on helping clients maximise mar-
keting, sales and investment oppor-
tunities and adapt to workforce
changes in the market.

Comments Kimber, "Radio and
TV broadcasters. programme mak-
ers and equipment manufacturers
need help to communicate in this
evolving environment and to stamp
their identity firmly in the market-
place.”

Recently, Charles Barker has
been involving in PR for the NAB/
Montreux conference, scheduled
for June 8-13.
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Trema Tremors: Firm
Signs Distribution
Deal With Sony

by Emmanuel legrand

After months of speculation.
Trema. France's leading inde-
pendent  production  company.
has inked a new long-term dis-
tribution deal with Sony Music.
During the past three years,
Trema was distributed by EML

Trema had a 2.3% market
share in France last year. with
turnover reaching Ffr120 mil-
lion (app. US$20 million).

The new deal, effective Jan-
uary 1. is a simple distribution
arrangement. with Sony respon-

sible for selling. shipping and
handling  Trema's  catalogue,

while Trema retains all of its
A&R. marketing and promo-
tional independence.

Both companies said the new
"sales and marketing partnership
will reinforce cach company in
an - environment  marked by

increasing  competition.”  and
will create "strong synergies”
which will benefit both "artists
and producers.”

Comments Trema GM of
administration  and  finance
Alain Revaud. "This deal does
not mean the loss of indepen-
dence for Trema because it
respects the full autonomy of
both partners.” Revaud adds that
Trema leaves EMI under a "gen-
tlemen's agreement” and "with-
out contlicts." However, sources
say that Trema had been unhap-
py with the distribution prob-
lems affecting EMI in 1990/91.

Commenting on the deal.
Sony Music France president
Henri de Bodinat says, "It was
tlattering that such a profession-
al and  solid company [like
Trema} chose to elect us.” For
de Bodinat, the arrival of Trema
will "strengthen Sony Music's

distribution power” and "better
increase the penetration ot Sony
Mugic” on the retail market.

He adds. "Our goal is not to
artificially gain a couple of mar-
ket share points. but to really
reinforce  our  structure by
adding a very creative label run
by quality people. The key word
to the whole deal is partner-
ship." According to de Bodinat.
there will be no "conflicts”
between Trema's and  Sony
Music's acts. since Trema is not
following the same artistic poli-
cy as Sony.

According to Revaud. Trema
has a strong list of releases for
1992—including a studio album
by Michel Sardou—that are
being supervised by A&R mar-
keting/promotion GM  Cather-
ine Regnier. Those releases
could help increase turnover this
vear by 15%-20%.

Dino Music Sets Ffr30OM
Turnover larget For 1992

Record  compilations  specialist
Dino Music has ambitious plans
for France. The company. which
entered the French market a year
ago with a low profile. hopes 0
gross Ftr30 million (app. US$6
million)  during  fiscal  year
199171992 and double that figure
in 1993.

The  company's  expansion
plans  follow a management
reshuffle which ook place in
Paris recently. resulting in the
French affiliate of Dino being
headed by Daniel Goldschmitt.
former GM of indie label Flare-
nasch.

Previously.
held  various
[MI/Pathe
lishing.

Goldschmitt. currently  head-
ing a staff of four. plans to
increase the promotion and mar-
keting teams in 1992, Dino will
locus its activities on the compa-
ny's core business: the marketing
of compilations. However, Dino
will also be involved in interna-
tonal artist  development  with
acts such as La Toya Jackson or
Timmy T. as well as signing and

Goldschmitt had
posts at - Vogue.
and  EMI  Pub-

a certain level of notoriety and
media recognition.”

On the highly competitive
compilations market. Dino plans
to find a niche in specialized
products targeted at specific con-
sumers. Goldschmitt says he "no
longer believes in the commercial
impact of general compilations.”
He adds. "The public is tired of
these products. The TV advertis-

ing campaigns are  becoming
more and more expensive and

have limited impact. Therefore. |
am convinced that targeted prod-
ucts can find their way. They

Lang Welcomes New Visa Law

< French ministert of cultmv Jack
Lang has catled dhe wew Tmmi-
grarion &g vated - on s
Movember by the 115 Congress
ereminling thi siatus of artists and
petformers (O and P visasy."a

might not sell well. but it they
sell in the range of 90.000 to
100.000 units. I will consider it
satisfactory.”

Goldschmitt plans to work
extensively with radio stations in
order to create partnerships (o
promote compilations.

Dino. a company set up by
Canadian. German and Dutch
investors. grossed some USST100
million in 1991. With 20 offices
throughout the world and a total
staff of 250 people. Dino is dis-
tributed in France by WEA aftili-
ate Carrere Music. EL

rzversal of the L whpchresuit-
al o soehsuhstantial changes as
the deletion of the 23 S0 yearly,
cup tuinber for forengn perforrn~
fers and’

ers and 2 minimum delay of 90 -
&ayb ‘to Fill a vish petifian befiore

great siep forward in”the’ d&’%ﬁwy & scheduled performance. Labour

opment  of dmstrc* exchanges ™
with the US.” “The new ucl is
expected to be sigrad tieto low by 7
president George Bush. -
Lanig  saws that inicraational

uniorss must stfl be consolied,
it meeulations have beer: it
egted s that wnions have only L3
Eive Lo ohject 10 a visa peLilign,
"-.thour-h the’ dermnscnn»\w of

tracks off the new album.

DANGEROUS FLIGHT — Radio and music industry VIPs board an Air
France Concorde airplane for a special preview of Michael Jackson's
Dangerous. Passengers were flown to lreland while listening to 14

Transmusicales Bows New Trends

Music festival Transmusicales is
renowned for setting new musicals
trends. During the past years.
Transmusicales  has  exposed
countless new acts to French audi-
ences—from Fishhone to Stefan
Eicher and Etienne Daho to
Lenny Kravitz.

The festival. held in the city of
Rennes in Britanny last month,
drew over 14.000 people and more
than 500 professionals. Sponsored
by public broadcaster France
Inter. which has aired some of the
concerts, the festival lasted four
days and included some 46 acts.

Among the favourites this year

were DGC's Nirvana. veterans
Leon Redbone and Tony Joe
White. who visited France to pro-
mote his first album in eight years
for the new label Remark, and
newcomers such as UK rap band
Galliano. UK psychedelic band
Dr. Phihes and in his European
debut. Nigeria-born guitar player
Keziah Jones. The Ra scene was
well represented with MC Solaar,
Assassin and Daddy Yod. Subtle
pop singer Dominique Dalcan
gave  his first concert ever, and
African musicians like Zao from
Congo and Donke from Mali also
made strong impressions. EL

Virgin Megastore Closes
On Sunday Under Pressure

Negotiations over the possibility
of allowing Sunday trading in

some categories are currently
underway between the French

Ministry of Trade. the Ministry of
Labor and other interested parties.
The talks come on the heels of
Virgin Megastore's recent deci-
sion to comply with the laws.
despite having defied an unjunc-
tion against Sunday commerce

which resulted in a received a
Ftr500.000 fine (app.
US$90.000).

aecidimed artists” has been soft-
ered, the . minister Of eulture
regrets that the new:law il
gwes INS the right to judge "he
artistic value of forcien perform).
ey, Mevertheless,
"W have stressed thol neither
croators nop armiste can be con-
“sidered as gowds or workiors, |
Jusl hope that i the very ncar
fulire, tize us W]II o further and
reén- nize  the ~ dimension ol

adds. Lang, |

A judge early last month had
ruled that Sunday trading was ille-
gal and warned Virgin it would be
fined Ffr50.000 for each hour the
store stayed open. Despite the rul-
ing. last December 29, Virgin
stayed open from 12.00 10 22.00.
incurring a Ffr500.000 fine as
some 40.000 people visited the
Megastore on the Champs-Ely-
sees.

The Virgin move was the latest
in what has become a heated battle
over Sunday trading in France. Six
months ago. the three Megastores
in France were forced to close on
Sunday because of alleged viola-
tions of a 1906 law which forbids
commerce on that day.

Negotiators are currently con-
sidering the possibilities of some
Sunday trading in certain cate-
gories of merchandise. such as
cultural  goods like books and
records. FNAC. is said to favor
allowing trading on six Sundays a
year: currently. the law  allows
commerce on three Sundays a
year.

A trading law will be presented

developing local artists.  Gold- action. especially from: the ECQ per:urmers*’é,» of. - -._x!]'.mnhm.r'r' ‘moral right’ linked 1o, authors before parliament in the spring
schmitt says he plans "to produce has feen a hey factor§fn the ™ adtliy” amd  “internationally - pghts.” P session.  confirms  minister  for
one or two acts that already have | 5y e s HRgchiEs, 4 trade Francois Doubin. EL
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Radio 4 Staffers
Hold 24-Hour
Protest Over Cuts

by Dawd Pico

Some 60% of Spain's CdllllOl]ill
national station Radio <4/Barce-
lona employees celebrated its |5th
anniversary last month by locking
themselves inside the Radio 4
building and holding a 24-hour
strike.

The employees reportedly were
protesting what they called the
"gradual dismantling and disap-
pearance of the station” following
severe budget cuts which resulted
in some 40 redundancies, with
more expected to follow. Striking
staft maintained nunimal services.
as well as making a regular
announcement in hourly newscasts
to inform the audience of the rea-
sons for the strike.

Radio 4 relies on income from
the government which it receives
via the Spanish National Radio
Network (RNE). This year the
government, claiming the station

is not competitive enough. has cut

Radio 4's budget from Ptal 35 mil-
lion (app. US$1.3 million) to
Pta72 million. The future of the
station 1s expected to be secure, at

least until the end of the 1992
Olympic Games.
Despite the lockout, present

director Ramon Font claimed that
Radio 4 is "a very active station
which will start 1992 in high spir-
its" and all seven directors, past
and present. gathered together to
celebrate the station's birthday.

Carlos Sanmart n Named
GM For EMI-Hispavox

Carlos Sammartin is the new
GM of Spain's EMI/Hispavax, In
his newly greated post, Sanmurtin
will be oversceing both divisions
of thie compiiy

EMI and | Hispavox  labels
aperale in compedition in the mar-
keiplac, but Summinriin's role as
GM' 4 deswrnibed by EMIHis-
pavox MD Ralael Gil as o Jogical
developrent of the sirmesy inin-
ated wo years ugo 10 reorganize
and revitalize marketing, A&R
and sules at the twe labels, Savs
Gil; "We believe marketing will
be more effective: with one person
responsible at an overall level for
both labels, coordinating distinet

marketing mzpagess for  each
label” Giil likened the structure to
“one head controbling twoearms,”
Sapmartin, - 43, Joined  EMI
seven years ago. In 1948, he
hecame murketing mangger for
EMIHispuvox. a position held
undif the: labels were separated in
April of 1990, whep he becime
GM of the BMI division. He says
that his new appuimment will
"streamsting  the  rummmg  of

EMEHispavox by combining. its

non-competitive functions, while
maintaining sepurate labels com-
peting with each other in terms of
mgerketing, promoton and sabes.”

T

Discoplay Opens Fifth Madrid Record Store

by Anna Marie de | |c1 Fuente

Twenty-one-year-old [)ISC()pldy.
Spain's  oldest  music retailer,
opened the gates of its largest
store to date last month. The

megastore occupies two levels of
what was formerly a cinema in
one of the capital's skyscrapers. It

is the retailer's fifth store in
Madrid. A sixth is located in the
northern city of Leon.

Says MD Alfonso Asenjo.
"Our policy is to ofter the widest
variety of product possible.”
Aside from pop. Discoplay will
display more of the less commer-
cial products such as jazz. folk,

oldies and country music. "Our
classical music department will

most  certainly be upgraded.”
Asenjo adds.
Discoplay also  exclusively

distributes  merchandising prod-
ucts from Ammnesty Internation-
al.  Greenpeace. and other
humanitarian organizations

Polydor Creates
Three Units

by Machgiel Bakker

Polydor Holland MD Albert
van der Kroft has restructured its
organization by creating three
separate repertoire units—A&R/
marketing national.  marketing
international and classical.

According to van der Kroft.
the advantages of having distinct
repertoire units is that the shorter
reporting lines allow more possi-
bilities for creativity. Each divi-
sion will handle different respon-
sibilities in the areas of product.
marketing and promotion.

Kees van Wijen—ex-MD of

the  now-defunct  PolyGram
Import Service—was recently
(M&M. December 14) appointed
marketing manager international
and will also serve as deputy to
van der Kroft.

Paul Brinks is heading
A&R/marketing national and will
also be responsible for cross-bor-
der exploitation, while Marcel
Schopman will be in charge of
the classical division.

Aside from the three new divi-
sions. Polydor's back catalogue
marketing division will be headed
up by Henk Keuter.

for both the single
Neighbours."

PLATINUM WAKE-UP CALL — Bryan Adams is given platinum records
"Everything | Do" and the album "Waking Up The
The awards were handed out to Adams at his sold out show
in Ghent last November. from lefi, top row: Dominique van Poucke (pro-
motion], Keith Scoft, Mickey Curry, Adams, A&M product manager Fran-
cois Vaes, PolyGram Belgium MD Charles Licoppe and Tommy Mandel.
Seated: Dave Taylor and Deirdre Keustermans {Polydor promotion).

Radio Contact Bucharest Teams Up With BBC World Service

by Marc Maes

Belgian/Romanian outlet Rdle
Contact Bucharest has struck a
deal with the BBC World Ser-
vice which allows it to broadcast
daily bulletins in English and
Romanian directly from the BBC
World Service in London.

The  collaboration.  which
began last month, permits Radio
Contact Bucharest to rebroadcast
some of the BBC's programmes
simultaneously by satellite signal.

According to BBC World Ser-
vice head of Romanian division

Kristian Mititelu. "This agree-
ment gives us access to Bucharest
on the FM band. which means we
get better audibility. as well as
being able to reach a younger
audicence.”

Mititelu adds. "We have bui-
letins in Romanian, plus two bul-
letins in English, because there is
a small business community in
Romania and English is becom-
ing the most popular language.
especially among young people.”

Radio Contact Buchavest start-
ed broadcasting from the local

university campus in February of

1990, aiming for a potential audi-
ence of 25.000. According to
government audience ratings. the
station—backed both in hardware
and record material by its Belgian
parent company—jumped from a
9% reach in March to 20% in
October.

Says Radio Contact Brux-
elles administrator Pierre Hout-
mans. "We sent the necessary
equipment to launch the operation
and. where originally only record
companies were sending us sam-
ples for the Romanian operation
|as a part of our network deal in

Belgium]. we recently received
material from the Belgian French
Community  government. I
arrived in Bucharest with some
80 kilograms of material.”

Houtmans adds that advertis-
ing company IP—the sales house
for RTL-TVi, Bel-RTL and the
Radio Contact network in Bel-
gium—also is  assisting  Radio
Contact Bucharest.

The IP Network. operating
from Prague. has appointed
Stanislas Leridon to coordinate
ad sales for the station.
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Throughout the 59 years of Radio Luxembourg's
history, we've been doing things people thought were |
unbelievable at the time. ]

Strangely enough we've always proved them wrong. l

We were the first'in Europe to play records, instead
ol using a studio orchestra.

And in the 40’s we threw out programme scripts, some-
thing the BBC didn’t cotton onto until the 60's.

We produced the very first Top Twenty in 1947, an idea
that was to be plundered by the pirates twenty years later.
While the list of Artists and Disc jockeys

And we're still breaking down the sound barriers.
From 30th December Radio Luxembourg has been broad-
casting exclusively via the Astra Satellite, an idea we
have already been testing for the past 16 months.

It means we've gained a whole new audience through-
out Europe, receiving us via cable and dish 24 hours night
and day, 7 days a week.

It also means we’ve lost the crackle and fade that made
us such a challenge to enjoy in the past. So maybe
satellite radio isn’t such a crazy idea after all.

If you're still not convinced then call us

who got their first big breaks on the air with Lux E M (0] on 071-436 4666 for more information, or
us reads like a who's who of rock and pop. a visit us at M.L.D.E.M.

The Beatles, Cliff Richard, The Rolling Stones, BO U RG < Don’t miss this opportunity to join the
Jimmy Savile, David Jacobs, Noel Edmunds, = future of radio, after all it'll be a good few

Steve Wright, the list is endless.

THE STATION OF THE STARS  years until the others catch on.




erliner Rundfunk
rivatized: Three
ublishers Chosen

by Mal Sondock

Berliner Rundlunk has buome
the first public radio station in
castern Germany to be privatized.

After examining bids from dif-
ferent applicants, the state com-
munications commission Anstalt
fiir Kabelcommunikation-Berlin
(AKB) awarded a 25% stake each
in the former east German propa-
ganda station to three west Ger-
man newspaper groups. A fourth
partner will be named later.

New investors are Mirkische
Verlags-und Druck Gesellschaft
(a subsidiary of the Frankfure All-

gemeinen  Zeitmg).  DuMont
Funk & Fernschen (publishers of
the daily Kalner Stadtanzeiger and
The Express) and Neue Medien
Ulm  Televisions (publisher of
Mdrkische  Oderzeining).  The
remaining 25% at press tme is
being  held by lawyer Ulrich
Schulze-Rossbach until a partner
is named.

The AKB will accept bids for
the rest of the station until the end
of June. The station has received a
two-year licence from the AKB.
Both Berlin and Brandenburg have
approved the deal.

The commission

will  make

WELCOME ABOARD — Deutsche Schallplatten Berlin MD Jorgen
larsen (right] welcomes aboard Chris Georgi, who will serve as the
company's marketing director. Georgi spent 20 years with PolyGram
Germany. He will be responsible for product management, promotion,
special marketing and merchandising.

Radio Hamburg, FFN
Team Night Shows

Nicdersachsen  statewide  private
broadcaster  FFN  and  Radio
Hamburg have joined for their
2400 to 05.00 broadcasts. The
two stations will carry the same
programme on  weckdays. with
Radio Hamburg providing the
news broadcasts and FEN the rest
of the programme. The show has

been named "North Night." and
the news slots dubbed "North Cur-
rent.” MS

300 Listeners Join 89
Hit FM In US
Munich station 89 Hit FM joined
with the national wravel agency
Air Tours and a local compuny 10
organize a vacation trip for listen-
ers. Attracted by the promo, 300
fans  pad  DM2999  (app.

IR L, 8 IR
1:511-:-«.ﬁ?-?'--.v-‘-; T e

USS1.900) to PD  Peter

i0

Join
Pelunka and his DJ team for
days in San Francisco and Hawaii.
MS

BPW Creates Video
Sales Awards

In light of rapidly increasing sales
activity on the music video mar-
ket. the Association of the Ger-
man Recording Industry (BPW)
has announced it has instituted
both gold and platinum awards for
the sales of music videos.

Over the last 15 years. the
association has already  awarded
more than 1.200 gold (250.000
units) and  platimum  (500.000
units) records. With  anticipated
sales of over one million music
videos in 1991, the BPW has set
the minimum sales requirements at
25.000 units for gold and 50.000
units for platinum. BL

decisions about the placement of

other frequencies at its next meet-
ing on January 24,

AKB  spokesperson  Susanne
Grams comments, "The  three
publishers were awarded the fre-
quency because they have pro-
posed to keep most of the present
employees of the station. The pro-
gramme will be especially tailored
to the interests and needs of cast
Berliners and listeners in Branden-
burg. in efforts to further enhance
media integration between the two
parts of the city.

"The group has also pledged to
cooperate with  cultural institu-
tions, especially the Hans Otto
Theatre in Potsdam. The target
audience is the 30+ plus age group
and the station will continue the
tradition of MOR music, news and
information.”

Headquartered in east Berlin.
Berliner Rundfunk reaches out not
only to 2.8 million people in the
country's new capital, but also 0
the state of Brandenburg. The sta-
tion, with frequencies covering the
entire country. has been divided
into regional arcas. In the recent
Infratest ratings survey. Berliner
Rundfunk had 180.000 listeners.
or 0.1% ot the total population.
Some  140.000 listeners were in
east Berlin.

The AKB also announced that
although the financing of the pop-
ular RIAS 2 station will continue
until the end of 1992, no decision
has been made as to the continued
future of the public station.

~1991 Best Yedr Ever:
~ For WEA Music

by Wc:-lfqm i Spahr

WEA Music Giermany turned in
its most successti! vear in the
company's bistory i 1991, with
sales up 15% and album chart
share at more than (1%~ »

The results wre  impressive,
piven the fact that the company
clogs ot serve verlain markels
the country, -such as low-prive
recondings, classicul music, folk
music and children’s repertoine.
I the Tast three: yedrs, WEA us

" turnover of WEA. But he also

#

alsee handed - over- important,
reperioie - sses,  suph dse
Adlantic, CGelten and  MOA

Neverileless, siys WEA Mlmc %

MI} - Gerd - Gebhardt, * sabes
surped upwards alier cstublishing
new  Gorman und international
artigts. D ¥

Giebhardt underlined that Ger
TR Srlists e maere and: more
able to hold their own psains
e ol stars, "In 1993 Ger-
re productions will continae fo
d’?)mlua.e the nuarket.” he shys.

Ty has sioned - new von-

lr:ul-\ with nristy ﬁm_h s Lritte,
Manidy Winter and {he Hanthurg
orchestr Anthiny | Ventura,
already a million-suller,

4

According to Gebhardt, in
1592 Gﬁman productions will
pruvide gt least 23% of the total

ieft no doubt that the company's
top international “acts still earn
the lion's shure ofmmover.f
Gebhiilt, who is also ‘chair-
man of the German Phono-
Academy, deplores the fact that
the muste ndustry is still dis-
criminated  against  when J it
enmes o= VAT, Albuins are
shapped with 14% VAT, while
bautks are tuxed at half that rate.
Crebhard ngarnia thewlhum

a4 a ‘gsn.ull He
?po-mmon nd
thhh k2 o

changes’” * Thix
applics o clas-
sical mmsic as
et @0
dlbums. 1t s
mconcelvab]e,
he \&-\"l}& that
o I.Lassut music,
. whei . per-
Gerd un':-na. n? formed: | as
¥ aperil, is subsi-
L[::-*e@&‘y the state,ghnt thar the
siarme musie, witen repraduced on
a ’i,ound carrier, is taxed by riﬂ-‘.

Freaky Fukin Weirdoz's

Wanted:
Your Face

In M&M!

As part of M&DM's expansion.
you are invited to send us
photos of yourself and your
staff, whether they are por-
traits of your people or pic-
tures of station activities, vis-
its from recording artists or
any other special occasions.
Send them now to: Music &
Media. 1059 AT Amsterdam,
The Netherlands.
lel: (+31) 20.669 19061.

Weirdoz Release Third
Album In US First on Arista

7bﬁ|lie Weinert

third
album is expected to be released
in the US first on the Arista label.
The funk-rock-trash group re-
cently signed a long-term, world-
wide artist deal with BMG Ariola
Hamburg.

The album. to be released in
the spring, will most likely be
tiled Senseless Wonder. accord-
ing o manager Mario
Mendryzyeki. A corresponding
European tour is currently in the
making.

Founded in Munich i 1989,

the band followed its self-titled
debut album with Weirdelic on the
indic label Sub Up, distributed
via Efa in Germany.

Freaky Fukin Weirdoz were
reportedly well received in the US
during tour activities with such
acts as Faith No More, Jesus
Jones. Iggy Pop and Bad Brains.
As a result. a CD entitled Extra

Play, with excerpts off the first
and  second indie albums. was
released in North America on
Arista in November. The band
toured additional clubs in Holland
and  Germany  through  mid-
December.

SECOND MARRIAGE — Gandalf, Austria's most successful New Age
performer, has renewed his contract with Sony Music. The artist has just
finished working on his new album "Gallery Of Dreams," together with
former Genesis guitarist Steve Hackett. Pictured (Ir] are: A&R manager
Andy Zahradnik, Gandalf, and Sony Music MD Martin Pammer.

8
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compilations, packaging and promotions

that make music of the past a success in P O I N T

today's markets.
PRODUCTIONS

Point Productions :
Exploitation of past hits through creative ¥ . ¥ .

Merit Manufacturing
Manufacturers of high quality compact

-
discs, music cassettes and videos, n] - r I t 3
tailoring financially attractive offers to - %
~.

independent labels.

Trace Trading P =
Marketing of overstocks and §
deletions bringing together 1
. Qo

European record companies with a

select worldwide customer base. T R A c E ’T'R R DU k m

Sound Solutions ./( QO mﬂ}“
Experienced and knowledgeable
distributors and merchandisers of music LN
products, with a rack{jobbing service and ) QO E V|D

the highest retail margins on offer. Sound\Solutions Q
$\ V(R C3

Q MOCR rrOBUCTIONS WS, INC
(} HETO =vonos+

Q . RECTRACK (USA), INC.
TERD | x

Phanomatic has grown in 12 years INTERMUSI(
- fram 2 people to 400 - from 1 (\

Mittrich & Mittrich
A full colour catalogue with up to
10,000 items, hits and back repertoire,
plus many special offers that turn the
music lover into a record collector.

coantry to 10 - from 1 business to 15. MCR PRODUCTIONS AG
Now grouped as 5 major areas of the
music industry in Germany, Italy,

No-way, Spain, Switzerland, Holland, 0
UK Canada, United States.
PHONOMATIC HOLDING AG
See you at Midem n g ’
Stand no. | qr W\
04 20/04.24 06.19/06.23 ‘ ; r O W ‘ (D MUSIC PRESSING (&

SONORTAPE (8

Happy Hour 18.00hrs - 19.00hrs

TAXA TREUHAND AKTIENGESELLSCHAFT
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Three
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Unions Push

Government To
Back Popular Music

by David Stansfield

Three of Iltaly's leading trade
union organizations—Cgil, Cisl
and Uil—are pushing Parliament
for more recognition for popular
music in all its genres—from
rock to dance to jazz.

The unions have delivered a
five-page document to the gov-
ernment's Ministry for Entertain-
ment. The move coincides with
Senate  deliberations  over a
"music law” which includes pro-
posals for a levy on blank cas-
settes. plus the extension of copy-
right on live material from 20 to
50 years.

The unions claim that popular
music, unlike classical. is all but
ignored by the state and is subse-
quently abandoned to a private
sector which trades in what is
described in the document as "the
wild laws of the market.” They
want a national promotion agency
for popular music. set up with its
own management and economic
freedom, as well as a revision of
laxation on record companies and
publishers. Calls have also been
made for additional help to small
businesses.  the  professional
recognition of producers, distrib-
utors and organizers, and support
for the export of locally produced
product on the international mar-
ket.

Local musicians, authors and
composers had timed their own
political move with the delivery
of the document by staging the
Concerto  Ttaliano  concert in
Rome last month. Organized by
the recently formed S.N.A.C.
(National Syndicate of Authors
and Composers), it featured such
young artists as Paola Turci,
Roberto Kunstler, Elisabetta
Ponziani, Mariella Nava, Tiro-
mancyno, Bungaro and Massi-
mo Bizzari, among others.

The main aim of Concerto
Italiano was to focus attention on
the alleged non-payment of
author royalties by media mag-
nate Silvio Berlusconi. whose

local business interests include
the ownership of private TV net-
work channels. S.N.A.C. execu-
tive Franco Micalizzi claimed at
the concert, "Young artists are the
most penalized by the attack on
authors' rights by Berlusconi's
Fininvest group of companies.”
The Berlusconi battle has been
raging for some time. SIAE (the
authors’ and publishers’ rights
society) took up arms in 1987
with claims that Berlusconi had
reneged on his agreement to pay
2.5% of his total TV advertising
revenue towards artist royalties.
SIAE wants national copyright

s

fixed at around five percent and is
currently appealing against a
recent ruling by a Rome court
that Berlusconi's Fininvest group
is required to pay only 2.5%. The
ruling stated that private TV sta-
tions should not be subject to the
same percentages as  pubcaster
RAL  which currently benefits
from licence fee revenues and a
monopoly on live transmissions.

The battle is likely to heat up
following the recent declaration
by S.N.A.C. that it is also plans to
take legal action against Berlus-
coni.
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