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EC Explores
Subsidising
Radio Group

by Paul Andrews

The EC may offer financial back-
ing to the Association of
European Radio (AER), as plans
to relaunch the private radio
lobby group develop.

Speaking on January 31 at the
Private Radio And European
Information conference held in
Luxembourg, European Com-
mission social affairs director
Franco Chittolina said his de-
partment was seeking closer co-
operation with local radio stations
throughout the EC. He also pro-
mised to support the aims of the
AER, which could include a fi-
nancial subsidy.

"Local radio is an important
medium throughout Europe,"
Chittolina told the conference.

(continues on page 22)

END OF AN ERA - Sony Music Entertainment UK manufacturing direc-
tor Lionel Smithers shows off the last piece of vinyl pressed at its plant in
Aylesbury. The company, through CBS, first got involved in manufactu-
ring whet, it bought the small Oriole label on January 1, 1965. The
name of the last pressed record: "Motorhead - 1916".

UK Marketing Push For Ramazzotti
by Machgiel Bakker

Will Eros Ramazzotti be the first
Italian pop artist to conquer the
UK market? Ramazzotti's latest
album, In Ogni Senso ("ht Every
Sense"), is currently close to three
million sales across mainland
Europe where it has collected 12
platinum and seven gold awards.
The UK has remained unmoved
by these feats.

Last April, the artist's fifth
album was released on the label
DDD throughout the Continent. It
is marketed and distributed
worldwide by BMG Ariola (ex-
cluding Spain, where the artist is
signed to EMI Hispavox). BMG
Records UK followed in

October. No less than four inde-
pendent promotion companies are
currently employed to give the
album an extra push.

Connie Filippello Publicity is
handling the Italian press promo-
tion; Matters Media is tackling

Italy through restaurants, football
clubs and discos; Jackie Gill
Promotions is working London -
based radio; and Music
Enterprises is pitching the single
on all regional UK stations.

(continues on page 22)

Peterson Sacked By Jazz
by Hugh Fielder

Jazz FM/London presenter and
director Gilles Peterson has been
sacked following a complaint to
the UK Radio Authority over his
Saturday PM programme on
January 12 which he dedicated to
peace in the Middle East.

Peterson says he had also been
asked to resign as a director, but
had not done so at press time. He
acknowledges that he has been in
other disputes with Jazz FM's ma-
nagement over policy.

The Radio Authority says it re-
ceived one written complaint

(continues on page 22)

Public Radio Wins Key
Ruling In Germany

by Mal Sondock

Germany's Supreme Court in
Karlsruhe on February 6 reaffir-
med the right of the country's pu-
blic broadcasters to continue ac-
cepting advertising and to invest
in private radio and TV stations.

Comments a spokesperson
from the North Rhine-Westphalia
state attorney office, "We are very
happy about the decisions. North
Rhine-Westphalia has achieved a
10-1 victory in this legal battle."

The case was originally
brought by congressmen of the
ruling Christian Democratic
Union party against the state of
North Rhine-Westphalia and pu-
blic station WDR. The case was
then taken up by the Court. It was
the sixth session the Court had
spent dealing with radio laws
since private radio started in
Germany.

By mostly upholding current
law, the Court has strengthened
the public station's grip on the

M&M Debuts

'The Bottom Line'
M&M this week launches The
Bottom Line', its first business
page dedicated to tracking fi-
nancial developments in the
music and radio industry.

Published in the first issue
of each month, 'The Bottom
Line' will provide executives
with in-depth analysis on key
industry deals.

M&M's new 'Bottom Line'
appears on page 4.

broadcast media. That's especially
true in radio, where Germany's
public radio stations grabbed
72.2% of the ad cake, whereas in
TV ARD and ZDF earned
49.6%.

Net advertising income for pu-
blic radio last year reached
DM650 million (app. US$445
million) for the public stations,
with private operators earning
about DM250 million (app.
US$171 million).

Radio ffn/Lower Saxony sta-
tion manager Gunther Drossart
says he finds "some of the deci-
sions surprising. In these early
years of private radio, how can
they allow public broadcasters to
own a share of the private sta-
tions?

"I expected the decision on pu-
blic radio advertising. About 25%
of the public station's entire bud-
get is covered by advertising in-
come and several former deci-
sions by the Supreme Court had

(continuer on page 22)

No. 1 in EUROPE

European Hit Radio

All This Time
(A&M)

Eurochart Hot 100 Singles
ENIGMA
Sadeness Part 1

(Virgin)

European Top 100 Albums
STING
The Soul Cages
(A&M)

SUSANNA HOFFS "my side of the bed"
now playing on these stations

A: OE 3 B: Radio 21 CH: Radio 24, Radio Forderband D: SWF3, Radio TON, Bayern3,
WDR1/Hit Chips, SFB2, Radio Regen Bogen DK: Radio ABC E: SER I: Deejay Network,
Radio Babboleo, Rete 105, Radio Peter Flowers N: NRK, Radio Nord, Radio Vest,
Radio 102, NI: TROS, Veronica, KRO S: Riksradion P3/Klang + CO, Radio P4, Radio
Orebro, Radio Gotenburg, Radio Malmo Hus, Radio Hugginge SF: Radio Musa, Radio 1

New entry at no. 47 on the European Airplay Top 50

COLUMBIA
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new compact disc  cassette  album
INCLUDES THE EUROPEAN CHART HIT "Cry For Help"
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MUSIC & MEDIA BUSINESS CALENDAR

 February 18-22 - Audio
Engineering Society's 90th
Convention, Paris, France.
 February 20 - 33rd Annual
Grammy Awards, Radio City
Music Hall, New York City, US.
 February 25 - Music Week
Awards, Grosvenor House Hotel,
London, UK.
 February 26 - UK Radio
Academy's "Getting On -Air...
And Staying There", Ken-
sington Town Hall, London, UK.
 Feb. 26 -Feb. 27 - Financial
Times Conference on
Cable Television & Satellite
Broadcasting, InterContinental
Hotel, London, UK.
 Feb. 27 -March 2. - San
Remo Festival, San Remo, Italy.
 March 12-15 - 6th Annual
Winter Music Conference,
Marriott Hotel, Fort Lauderdale,
Florida, US.
 March 22-25 - 1991 NARM
Convention, San Francisco
Hilton, US.
 April 15-18 " - National
Association of Broadcaster
Spring Convention, Las Vegas
Convention Center, US.

 April 21-24 - Broadcast Fin-
ancial Management Asso-
ciation, Century Plaza Hotel, Los
Angeles, US.
 April 29 - Sony Radio
Awards, Grosvenor House Hotel,
London, UK.
 May 19-25 - The US
National Association Of
Broadcasters (NAB). The confe-
rence will be moved from
London to Paris after three days.
 June 5-7 - Association of
Professional Recording Studios
Conference, Olympia Centre,
London, UK.
 June 9-15 - NAB Radio
Executive Management Devel-
opment Seminar, University of
Notre Dame, South Bend,
Indiana, US.
 June 16-19 - BPME & BDA
Conference & Exposition, Bal-
timore Convention Center, US.
 July 3-7 - International
Broadcasting Convention, RAI
Congress Centre, Amsterdam, the
Netherlands.
 July 5 -July 21 - 25th
Montreux Jazz Festival,
Montreux, Switzerland.

Philips Schedules DCC
Launch For April 1992

by Machgiel Bakker

Philips will be launching its new
Digital Compact Cassette (DCC)
in April 1992. This was announ-
ced during a European demonst-
ration of the new soundcarrier or-
ganised by the electronics giant at
its Dutch -headquarters at
Eindhoven on February 4.

The meeting was chaired by
MD Philips Audio, Wim
Wielens and senior product ma-
nager, Jerry Wirtz. It followed
the presentation for the US trade
press at the winter Consumer
Electronics Show (CES) in Las
Vegas in January.

Backed by all major record
companies --but currently exclu-
ding Sony Music --the new music
software format combines the fe-
atures of compact cassette (intro-
duced in 1963) with those of
1982's introduction of the CD.
The launch of the new carrier will
be supported by about 500 pre -re,
corded DCC titles. First DCC
players will retail for an estimated
Dfl1.000 (app. US$581).

Widens says market research
on all variations of audio casset-
tes shows that 75% are used for
playback only. He says, "DCC
will not be positioned as a new

recording format but as a 'new that
music software format'. Music
software should, therefore, be the
locomotive for a new carrier. That
is why we are involving the
music industry at a very early
stage. One of the disadvantages
of DAT was there was no pre-re-
corded software available."

However, Widens emphasises

DCC should not be seen as
overlapping with DAT. "DAT was
never meant to be a new carrier
for music, but as a recording sys-
tem equal to a reel-to-reel recor-
der. DAT is aimed at a small seg-
ment of the market, the
semi-professional user. DAT and
DCC should be able to co -exist in
perfect harmony."

isald
64'orarrtiOpti
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A sample digital compact cassette from Philips.

DCC Advantages
The main advantages of DCC over the current analog cassette are:
 Digital sound quality.
 Backwards -compatibility: DCC players will playback traditional

analog tapes. Existing tape collections can t bepreserved.
 Main advantages of the analog cassette are maintained like size, weight

and portability. DCC boasts a new, high-tech design, with sleeve graphics
on the front of the cassette.

 Easier track access. With DCC's autoreverse function, track
selection is facilitated. As on a CD, a pre-recorded DCC will contain
extra control information recorded on subcode channels. This means that
the text mode of a DCC player can display artist, song titles and lyrics.

CNN Promotes Radio Service
US firm Cable News Net-
work(CNN)/Atlanta, which has
been winning high acclaim for its

Artists Unite For Rainforest Appeal
by Jeff Green

A star-studded line-up of recor-
ding artists are participating in a spe-
cial CD and cassette project aimed
at preserving the endangered tropi-
cal rainforests. Organised by the
London -based Earth Love Fund
(ELF), the "Rainforest Appeal" be-
nefit effort will also include PSAs
and a 60 -minute documentary TV
programme to be broadcast world-
wide.

More than 16 tracks have been
contributed to the album, including
songs by Sting, Paul Simon,
Michael Jackson, Peter Gabriel &
Kate Bush, Elton John, Was (Not
Was), Queen, Pink Floyd, Bob

Dylan, REM, Midnight Oil and
many others.

At least three singles are ex-
pected, including "Spirit Of The
Forest", a collaboration of 50 artists
such as Bonnie Raitt, Joni
Mitchell, Fleetwood Mac, Iggy
Pop, the B -52s and Belinda
Carlisle. Another group effort, The
Samples, features Branford
Marsalis.

Certain national artists will re-
place some of those mentioned
above with special compositions or
existing recordings in their native
language. The CD and cassette are
expected to be released in early to
mid -May.

Explaining radio's role in this pro-

ject, ELF trustee Kenny Young
says, "It is very important that this
crucial environmental issue is

brought to the attention of the public
and that the effect rainforest destruc-
tion is having on global weather
conditions is not forgotten during
these anxious times. "

ELFs advisory council includes
officers of Friends of the Earth,
Rainforest Alliance, GALA
Foundation, World Wildlife Fund
for Nature, Rainforest Action
Network and United Nations
Environment Programme.

For information about this pro-
ject, contact the ELF Rainforest
Appeal: 18 Well Walk, London
NW3 1LD. Fax: 44-(0)-60-885-269.

Gulf reportage, is claiming a drama-
tic increase in the number of
European radio stations taking its
TV service as audio -only.

But the news channel would now
like these self -same stations to
switch to its specially repackaged
subscription CNN Radio.

Explains London -based broadcast
relations executive Beverley Niel-
sen, "CNN Radio is available as an
on -the -hour headline service, fol-

lowed by 22 minutes of detailed re-
porting. Its separate Atlanta news-
room uses exactly the same reporters
and filed audio stories as television.
Stations can take it from a sub -car-
rier on the Intelsat satellite."

Nielsen says the cost package in
Europe for CNN Radio is based on a
station's audience figures. She decli-
ned to reveal a price -per -thousand.

Stations already taking a sub-
scription for CNN Radio include
Radio City/Helsinki, SWF3 Baden-
Wurttemburg and Antenne
Niedersachsen/Lower Saxony. HS

dierks studios

20 years and many more to
follow.

Thanks for the partnership
in the past and in the future.

Re -opening of Studio III
- SSL 64 channel, G -series

- Sony 3348 digital
- Neil Grant acoustics

dierks studios gmbh
tel. (49) 22 38-20 04/33 33

fax (49) 22 38-34 99
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Radio

 Javier Agusti has been appoin-
ted MD of private Spanish station
Cadena SER, replacing Silvio
Gonzalez. The former lawyer and
advertising executive has been
with Spain's top radio network as
personnel manager since 1986.
Former MD Gonzalez, moves to
the same post at Canal Plus TV.
The private pay -TV network is

also partly owned (25%) by SER
majority stockholder PRISA (full
story page 9).

 Jose Ramon Pardo replaces
Emiliano Alaiz as new head of
music programming at Antena 3
(full story page 9).

 Terry Hourigan has been pro-
moted to director of VOA Europe,
the Voice Of America's 24 -hour
satellite radio network. He for-
merly served as acting director of
the same company.

 Kiss FM has appointed two
new producers. Richard Hopkins
was formerly with WNK Radio
and George Ergatoudis was pre-
viously with BBC Radio 1. Senior
producer in the talks department is
Lorna Clarke.

 Hallam FM/Sheffield has ap-
pointed a new sales director,
Harry Dunne. He was formerly
with TFM/Stockton.

Music

 Michiel Bakker and Marc
Conneely have both been appoin-
ted deputy directors of network
development at MTV Europe.
Bakker will continue to expand
MTV in Europe. Conneely will be
specialising on syndication and
other distribution areas. MTV
Europe has also named M.
Anthony Garland as director of
research, market planning and bu-
siness development. Garland
oversees all aspects of the compa-
ny's business developments and

market planning in Europe. He re-
ports to MTV MD and CEO Bill
Roedy.

Marc Conneely

 Music Box has appointed Lou
Pearce and Chris Sharp to the
sales team. They will be working on
distribution and sponsorship. New
publicity and promotions co-ordina-
tor is Brenda Tuohy. Paul Sandler
has been appointed production con-
troller and Lola Borg joins him as
associate producer.

 Julie Heathcote joins
Phonogram marketing department
as product manager. She was pre-
viously with AVL.
Ian Grenfell joins Phonogram's in-
ternational department as interna-
tional marketing manager. He was
previously UK marketing manager
with Polydor.

 Rob Stringer has been promo-
ted to A&R director at Columbia
for Sony Music UK.

 Mike Weller has been appoin-
ted manager of Sony Music
Publishing Germany, replacing
Udo Kornmeier. Weller has held
several positions in A&R and mar-
keting within the company since
1980.

Hartwig Masuch, who
headed the Cologne office of
Warner Chappell for five years, is
joining BMG February 1 as GM
and will be VP and MD from April
1. Josef Bamberger is leaving his
post as MD of BMG UFA's pub-
lishing arm after 28 years with the
company.

Send news and photos of company appointments to Karen Seekings
at M&M's editorial office: Rijnsburgstraat 11, 1059 AT Amsterdam,
The Netherlands or call (20) 669.1961; Fax (31) 20 669 1951.

"When is the new Lisa Stansfield coming out?"

Find the answer in M&M's

Quarterly
Music Monitor

Music Monitor II will be published April 6, 1991 ((issue 14).

Advertising deadline closes March 12.

EMI Musk Eludes Thorn's Profit Blues
by Steve Wonsiewicz

Thorn -EMI might have the pro-
fits blues, but its record division
is rockin'.

The UK entertainment to ligh-
ting to electronics conglomerate --
which also includes EMI Music --
issued a profits warning on
January 18, but stresses the music
division continues to "perform
outstandingly". That's evident in
profit projections by County
NatWest analyst Julie Feaver.
She has forecast that the music
division's operating profits will
increase 21% to £120 million on
sales of an estimated £1.3 billion.

Comments Feaver, "The main
reason for such a large increase is
that the company has had a fan-
tastic year in the US in particular,
but that increase has crossed over
to Europe as well." Feaver cites
the blockbuster success of artists
such as MC Hammer, Vanilla
Ice, Sinead O'Connor and
Wilson Philips, all especially
profitable because they are new
acts.

Another plus: economies of
scale in the music publishing ope-
rations, which she says bring in
about one third of the division's
profits. "It usually takes about a
year for efficiencies to take effect.
Thorn -EMI bought SBK in 1989,
and now it's beginning to see the
benefits," adds Feaver.

For Thorn -EMI's 1991 fiscal
year, which ends March 30,
Feaver has forecast that total ope-
rating profits for the whole com-
pany will decline to £258 million
on sales of an estimated £4.75
billlion.

Feaver is not the only analyst
to be bullish on the music divi-
sion yet downgrade profits for the
entire company. Barclays de
Zoete Wedd analyst Jane
Anscombe is predicting opera-
ting profits of £121 million (in-
cluding Thorn -EMI's stake in

Thames TV), up 22% from last
year. But for the entire company
she's calculating pre-tax profits of
£256 million, down from last ye-
ar's £317.5 million.

Says Anscombe. "One of the

PolyGram Gets $200m Equity Infusion
US. investment bank Goldman
Sachs announced on January 29 that
it had raised US$200 million in

exchangeable subordinated notes for
music multinational PolyGram. The
deal helps PolyGram shore up its ba-
lance sheet after the purchase of
Island Records and A&M Records
for US$272 million and US$460
million respectively, and provide a
hedge for currency fluetations.

The private placement is a com-
bination of fixed and floating rate,
with varying maturities of fi c.

seven and 20 years and will be tre-
ated as equity on the balance sheet.
The notes, which will not dilute cur-
rent investors' holdings, can also be
converted into auction rate prefe-
rence shares any time after the ini-
tial maturity date. They also carry
no voting rights. The issue will also
not dilute existing shareholders'
ownership.

Transworld's Profits
Warning

Look at the ratings and not the income
statement. At least that is what
Transworld Communications hopes
its investors and bankers will do.

The company warned analysts earlier
in January that it expects a pre-tax loss of
some £500.000 for the second half of the
year. Transworld. which in early January
sold Miss World to founder Eric Morely
for £800.000. has already suffered a £1.16
million loss for the first six months.

However, the company turned in

strong ratings gains at its three main sta-
tions: Piccadilly/Manchester. Red
Rose/ Preston and Radio Aire/Leeds.

PolyGram has set up a

Luxembourg subsidiary to handle
the transaction because of the prefe-
rential tax treatment investors re-
ceive in the country.
PolyGram also says the deal will

allow the company to write off an
estimated US$300 million in good-
will that was acquired in the acqui-
sitions and reduce short-term debt.
Dutch law requires goodwill be
written off from equity.

Starstream Buys 80%
of Polton

Houston, Texas -based Starstream
Communications Group has acquired
80% of PZ Polton, the holding com-
pany for the record and animation com-
pany Polton Records. The deal in-
volved cash and stock valued in the high
six figures.

Starstream plans to expand Polton's
distribution in the country and hopes to
have licensing deals with several record
companies completed by the end of
February. The company will also distri-
bute Polton's music library in the US.

Former MCA Records president
Robert Siner has joined Starstream's
board to help manage the purchase.

Virgin Sells 20% of
Euro Retail Unit

Richard Branson's privately held
Virgin Group has sold a 20% stake in
its European retailing operations for
US$27.2 million to a group led by
French pay -TV company Canal Plus.
investment bank Paribas and German
retailer Asko.

The deal values the three megastores
stores in France at US$136 million.

Send news and queries to Steve Wonsiewicz at M&M's editorial office: Rijnsburgstraat

11, 1059 AT Amsterdam, the Netherlands or call (20) 669.1961; Fax (20)669 1951.

main reasons for the improved re-
sults in the music division is that
in the last three to four years the
company has invested heavily in
artist repertoire." That move,
says, Anscombe, is paying big di-
vidends.

However, Anscombe warned it
could be difficult to meet those
numbers next year. Reasons cited:
royalty rates probably will be hig-
her and the difficult market con-
ditions in the US and UK.

"It may not be far from mee-
ting last year's figures. But even
if it does, will would be doing
very well indeed."

The company's shares dropped
about 6% the week the profits
warning was issued, but reco-
vered slightly, to end the month
down 4.6'

Music & Media Stocks

GREAT BRITAIN
Company Carr. High Love Dec. 31 11,11,31'S chg.

Transworld (pl 483 79 97 97 ao

Radio Clyde (p1 313 215 224 113 10.4)

Capital (p1 258 115 146 144 1141

Chiltern (p1 300 125 132 178 t3.01

Metro Radio (p1 203 123 175 175 111 /

Yorkshire TV (p1 314 217 247 238 13.61

Pickwick 708 217 200 IL I /

Thom -EMI to 874 5711 677 646 (461

Invicta (p1 193 49 55 52 (5.51

Chrysalis (p1 147 41 44 41 (6.81

Midlands I p) 188 84 1112 94 17.81

EMAP (p1 257 179 207 185 (8.4)

WH Smith (p1 401 287 383 340 111.2/

TV -AM (p1 218 158 2181 177 111.51

Radio Trust (p1 123 50 65 53 118.51

GWR Group (p1 585 198 153 198 171.71

Radio City (p1 523 165 226 165 127.111

Crown. fp( 267 23 5 f 32 137.31

Avg. n/a n/a 192 175 18.81

FTSE 2461.7 1590.2 2143.5 2170.3 1.3

FRANCE
Company

Hachette

Canal Plus

Europe 1

SRI

Hasa.

g.

CAC 411

Curr.

IFS)

(Fir)

(FBI

(HO

(Fir)

High Low Dec. 28 Jan. 31 tA chg.

489 14(1 158 177 17.8

993 738 823 828 0.6

1.449 841 1.090 1.060 12.81

434 212 238 230 13.41

1.780 361 426 595 (7.7/

rJa n/a 545 538 t 1.31

29 29.3 1441.2 1517.9 1580.7 4.1

THE NETHERLANDS
Company Curr. High Low Dec. 31 Jan. 31 er chg.

Philips I D111 45.2 18.6 20.3 23.4 15.3

PolyGnim (DB( 37.8 26.6 311.1 29.6 (1.7)

Ave. Ida Mt 25.2 26.5 5.2

CBS Tend. 2(16.3 162.3 168.3 167.3 10.61

GERMANY

Compun) Curr. High Low Dec. 31 Jan. 31 q chg.

Springer (DM1 885 605 712 730

PAZ 832.3 569.7 603.1 14(8.6

DAX 1968.6 1334.9 1398.2 1420.1

2.5

0.9

1.6

UNITED STATES

Company Carr. High Low Dec. 31 Jan. 31 ri chg.

Tribune HAS) 40.75 31.25 35.25 43.25 22.7

Starstream 1USS) n/a n/a 1.13 138 22.2

Trine Wm-net-1HW 111.88 66.13 85.75 96.13 12.1

Sony tliSSi 61.50 40.15 43.00 47.63 10.8

Matsushita tUSS1 160.88 114.00 110.00 127.00 7.6

Westwood (555) n/a n/a 1.75 1.88 7.1

WestinghouscHISS1 39.38 22.00 28.50 28.50 0.0

Cap Cities ( US$, 635.00 38000 459.13 454AM (1.11

Viacom (USSI 28.25 15.63 26.25 25.63 (2.41

Avg. n/a n/a 88.75 91.71 3.3

DJ1A 2999.8 2365.1 2633.7 2736.4 3.9

SAP 369.11 2955 330.2 343.9 4.2
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NEW NAME, NEW LOOK - Columbia MD Tim Bowen displays the
first cassettes bearing the new name and logo for the UK division of
Sony Music Entertainment.

Radio 1 Explores Moving
To Album -Based Playlist

by Hugh Fielder

\ BBC Radio 1 switch from a sing-
les to albums -based playlist-a move
the station is now exploring-could
have a major impact on the record in-
dustry's promotional strategies.

The BBC's national pop station is
holding a series of informal dinners
with its producers, presenters and
programme assistants to discuss the
compilation of a playlist drawn from
songs which would include album
tracks as well as singles. No deadline
has been established for any changes.

Commenting on the effects of
such a switch, Chrysalis promotion
director Judd Lander says, "All I
ask from radio is that they stick to a
playlist, however they compile it. At
present you can find singles on the B -
list (medium rotation) getting more
plays than those on the A -list."

Lander stresses that if Radio 1 pro-
ducers choose album tracks then they
will be performing an A&R function
normally undertaken by record com-
panies. "Mai be record companies

JICRAR Considers Adding Atlantic 252
by Hugh Fielder & Paul Easton

The Association Of Inde-
pendent Radio Contractors
(AIRC) is considering the inclu-
sion of Atlantic 252 in its JI-
CRAR audience research.

AIRC director Brian West
says the issue is on the agenda
for the next meeting of the
research sub -committee and will
be debated next month. But he
believes priority should be given
to the talks currently taking place
with the BBC for a joint au-
dience measurement system.

The advertising industry is be-
coming increasingly impatient
with AIRC's decision not to
admit Atlantic 252 and include it
in JICRAR research. Media

Buying Services associate direc-
tor and Association of Media
Independents spokesperson
Jane O'Hara says, "Any radio
station on -air should be included
by JICRAR if they are willing to
pay. If they are excluded it cuts
down their chances of getting on
buyers' schedules."

Country Meath, Ireland -based
Atlantic 252, which was laun-
ched in 1989, is excluded from
AIRC because the association's
constitution stipulates that all
members must be UK -based.
Atlantic 252 says it is prepared to
pay for JICRAR research and it
points out that Radio
Luxembourg is included in the
JICRAR figures even though it is
not an AIRC member.

IRN, ITN Merger Draws Criticism
The proposed merger between
Independent Radio News
(IRN) and ITN Radio News
(operated by Independent
Television News) has provoked
a strong reaction from several of
ITN's subscribers.

KCBC/Kettering programme
controller, Howard Rose, is
planning to organise a campaign
to halt the merger and has writ-
ten to all other ITN Radio sub-
scribers to ask for help.

Rose says "If commercial
radio is developing, then surely
it should have a choice of news
providers. My objection is not
simply to IRN but to a mono-
poly of news provision. We

chose to take ITN for its years
of experience and its profes-
sional attitude to news
broadcasting."

East End Radio/Glasgow
station manager Rodney
Collins says, "I am also very
concerned because I cannot re-
ally see how one news service
can really serve everybody's
best interests. Radio
Luxembourg is currently sup-
plying a news service to
Atlantic 252 and I would be in-
terested in the possibility of
being able to use that. Although
it is basically a rip -and -read
wire service, it still gives us an
alternative to IRN.'" HF

The long -wave station's trans-
mission area covers Northern
Ireland, Wales, Central and
Northwest England and Southern
and Central Scotland. At the end
of 1990 a survey by Continental
Research conducted to JICRAR
standards gave the station a 12%
reach with 2.37 million listeners,
stating it was the second-largest
commercial station in the UK.
Radio Sales Company, which
handles Atlantic 252's sales, says
the station defined its own total
survey area. Spokesperson Sarah
James says, "We resolutely re-
jected any area where the signal
was patchy in order not to weaken
our audience figures, which is

why we market Atlantic 252 only
in certain ITV regions."

could service albums with selected
cuts, as they do in America.

"It could also cause problems in
breaking new acts which are often
signed on a three -singles contract
with an option on an album. And
what about club records that compa-
nies may have licensed from another
label?"

BBC I head of music Chris
Lycett stresses, "We have no inten-
tion of dropping singles from the
playlist. But as a reflection of current
market trends, we are considering
ways of increasing album play on
Radio 1."

Lycett is concerned the singles
chart no longer reflects popular musi-
cal taste. "The fact is that singles

sales are declining. In the week that
Imn Maiden got to no. 1 recently,

the total sales of the Top 40 amoun-
ted to 4% of our weekly audience.

"We're here to make radio pro-
grammes. We're not here to reflect
the charts." At our weekly playlist
meetings the chart is just one of our
considerations. Obviously if a record
goes flying into the charts it is clearly
popular but the chart is not our bible."

The BBC acknowledges a change
to the playlist system could affect
singles sales. Comments a BBC spo-
kesperson. "If singles only exist to
market albums, a system that in-

volved playing more album tracks
could mean that the singles market
could decline still further."

BBC Radio Launches
Promo Campaign
The BBC's Radio 1 is launching a
major promotional push in London
and the Southeast to increase its
audience.

The main thrust is a three-week
campaign in conjunction with
Cashcard, which is giving away a
total of £85.000 in prize money.
Ten million, individually numbe-
red cards are being delivered
through letter boxes and given
away free at newspaper shops.
Each weekday, the presenter of
every daytime show will read a
number and listeners will be able
to ring up and claim a £1.000 prize
if it matches the one on the card.
The prize will be shared if more
than one listener has the same
number. But if no one claims the
prize, the money will be added to
the next show.

A Radio 1 spokesperson stresses
that BBC licence payers' money is
not being used to pay for the
promo, since the prize money is

being provided by Cashcard. There
also is no connection with a simul-
taneous promotion with The Daily
Star, which is featured on the
same card and which owns
Cashcard. The Cashcard promo-
tion is being advertised on TV and
the Independent Radio Network.

A spokesperson says, "Cashcard
is mentioned as a concept. Our
catch phrase for the competition is
'We have got the number, they
have got the money'. The competi-
tion is part of a "multi -directional
promotional thrust" which the sta-
tion is running through the spring.
This includes an advertising cam-
paign with posters around London
and the Southeast and a series of
live lunchtime ,outside broadcasts
by Gary Davies .

The latest JICRAR figures rele-
ased two weeks ago show that the
station's ratings are slipping. Radio
1 has a 29% reach in London, 2%
behind Capital FM. HF
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