TALLYING THE 1990 AD NUMBERS

Spain Increases Lead As
Top Euro Radio Market

by Chris Fuller

Spain has boosted its lead as
Europe's biggest radio market ac-
cording to new estimates
published by advertising agency
Saatchi and Saatchi. The figures
show Spain's 1990 radio ad spend
increased 10%, to a total of
US$ 660 million--the best growth
rate in Europe.

Spain topped France (US$ 531
million, 7.2% growth), Germany
(US$ 463 million, 6.4%), UK
(US$ 266 million, 2.7%) and
Italy (US$ 208 million, 9.4%).

For all of Western Europe,
1990 total radio ad spend in-
creased by 9.4% to US$ 2.524
billion.

At Spain's leading leading
music network, SER’s Los 40
Principales, programming head
Rafael Revert believes radio has
benefitted from a rising gross do-
mestic product (GDP). That, in
turn, "has sparked off growth in
the service sectors, especially ad-
vertising and investment”.

In 1980, ad expenditure was
only 0.55% of Spain's GDP, a
figure which nearly tripled to
1.59% by 1990.

Carlos Garrido, head of
music at state channel Radio 3,
describes Spain as "the fastest
growing advertising market in
Europe". He attributes radio's
gains to improved programming
quality and the relative poor per-
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' Farran Leaves NRJ

Dominique Farran has left
French FM network NRJ as its
programme director after two-
and-a-half months.

Farren joined NRJ on October
1 in a move to re-vamp the sta-
tion's programming. He left RTL
earlier last summer when his
long-running "live" programme
was dropped from the schedule.

Accustomed to RTL methods
of working, the NJR style came
as quite a shock, says Farran.
"The two worlds are very diffe-
rent. There is no comparison be-
tween the two. The problem was
(continues on 34)
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Robinson Joins R.1

Chiltern Radio programme
controller Paul Robinson has
been appointed executive pro-
ducer of mainstream pro-
grammes at Radio 1. He re-
places Chris Lycett, who was
recently appointed head of
music.

Robinson, who takes up his
new job at the end of January,
will be responsible for Radio
1's daytime output and will
chair the weekly playlist meet-
ing. "I'm only ten years older
than Radio 1, and it was the sta-
tion I grew up listening to on

(continues on 34)
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Station Reports
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GOLD PRAYERS - Roberto Citterio, MD EM! ltaly and EMI Greece, pre-
sents Iron Maiden with a gold disc for sales of over 100.000 copies of
their album “No Prayer For The Dying.”

MIDEM: Forward Planner

In addition to the many radio
and record-related sessions at
MIDEM January 20-24 in
Cannes, France, several special
events have been scheduled, in-
cluding a special ceremony
January 23 for Philips president
and former PolyGram
International president Jan
Timmer as Man Of The
Decade.

Here's an update of activities
worth checking out, with further
details available by contacting
MIDEM at 33-1-45 05 14 03.

@® MIDEM will pay a special
tribute to Stephane Grappelli
and Sir Yehudi Menuhin during
a "Strings & Souls” concert
January 21 in the Palais des
Festivals. The Orchestra of
Lyons will accompany the musi-
cians, with special appearances
by young string players from the
Soviet Union, UK, Germany,
China, France, Israel, and other
countries.

® For the third consecutive

year, the Sony broadcast radio
studio will be available for use by
visiting journalists to help with
the production of reports and for
recording interviews. Located on
Level 3 of the Palais des
Festivals, the studio can also ac-

commodate live broadcasts.
® The late South African jazz
(continues on page 34)
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DANISH INDIE CLINCHES PAN-EURQO LICENSING

Medley Secures Big Six Deal

by Paul Andrews

Leading Danish independent rec-

ord company Medley is claiming
its most successful year yet in the
international arena, with the con-
clusion of European or worldwide
licensing deals for six of its do-
mestic artists.

Leading the pack is rock vocalist
Hanne Boel, whose second album
Dark Passion has reached triple
platinum  (240.000 sales) in
Denmark. It was easily this year's
biggest-selling album. Medley com-
pleted a central European licence
deal for Boel in September with
Metronome/PolyGram Germany,
and claims growing interest from
radio stations and record buyers
since the single release, Light In
Your Heart, at the end of
November.

Also just signed to Polygram
Germany for Europe is Medley's
Danish  hard  rock  band
Skagarack, whose first album is
due for release in January.

Meanwhile, seven-piece rock/
pop band Onetwo is following up
its two platinum albums in
Denmark with a worldwide li-

cence (excluding Scandinavia)
with EMI UK. Following exten-
sive concert activity, the group
plans to record an album within
the next six months.

Another Medley rock-pop act,
the four-piece Michael Learns To
Rock, has just been signed outside
Denmark to Allen Kovac's new
Impact Records, throughr MCA.
After over a year in the studio, the
band has now nearly completed its
debut album, which is slated for re-
lease in early 1991.

Earlier in the year, Warner
signed D*A*D worldwide (ex-
cept Scandinavia and Australia),
and the group's debut album, No
Fuel Left For The Pilgrims, has
already sold 450.000 copies
around the globe. Following an
international tour, D*A*D are
now recording their second LP in
Copenhagen.

Finally, Yasmin, the acclaimed
first act on Medley's new dance
label, Soulpower, has also man-
aged to strike a deal worldwide
(again excluding Scandinavia and
Australia), with Geffen Records.
Yasmin's first single, Wanna
Dance, is already climbing the

Nearly £6 Million
Flows Into PPL Coffers

UK independent radio paid £ 5.9
million to Phonographic Perform-
ance Ltd (PPL), the record indus-
try's royalty collection body, in
1989/90.

Although it represents a 14.5%
drop on the previous year, that fig-
ure was distorted by a one-off pay-
ment of £ 1.2 million by Capital
Radio in settlement of a royalty dis-
pute that had been going on for
three years.

According to PPL chairman
John Brooks, income from radio
actually increased by £ 200,000 in
1989/90. "THat reflects the fact that
we have been granting experimental
licences to new stations which we
intend to replace with long-term li-
cences under the next agreement.

"If this was to represent the fu-
ture level then it would be
disappointing. But there's more that
can be gained from greater usage of
records by radio.”

The PPL's preliminary figures
for the first quarter of 1990/91 con-

John Brooks

firm independent radio's revenue
slump during last summer, Says
PPL head of broadcasting Peter
Rodgers, "It's down but it's less of
a slump than many people ima-
gined. Some stations have had a
very tough time, but the overall
gloom has been mitigated by good
performances from some of the lar-
ger stations."

Brooks continues, "It will be a
challenge to find a formula that is
equitable to everyone because we
are dealing with such a wide range
of commercial radio companies,
from tiny stations to major compa-
nies like Capital.”

The current agreement has been
extended for the second time while
the Home Office incorporates the
provisions of the Copyright Act and
the Monopolies Commission re-
port on statutory licensing into the
Broadcasting Act.

The PPL and the Association of
Independent Radio Contractors
are meeting to discuss a new agree-
ment this month, but the feeling on
both sides is that the agreement will
ultimately be decided by the
Copyright Tribunal.

PPL's total income for 1989/90
rose 15% to a record £ 23.6 million,
due mainly to the reorganisation of
its licensing operation for small
venues playing music.

Revenue here increased by 53%
to £ 9 million. Income from the
BBC rose 13% to 8.2 million but
commercial TV revenue fell 11% to
less than £ 400,000. HF

Danish chart (currently no. 21),
and an album will be released in-
ternationally in the spring.

"We are very pleased that
Danish acts are finally being no-
ticed outside their home country,"
comments Medley MD Michael
Ritto. "And naturally I am delight-
ed that Medley is showing the
way." He points out that locally,
the firm is the largest independent,
with a 30% share of the Danish
product market, and 1% of the
total market, but adds that "in
1991, I hope and expect to see
Medley making its mark on mar-
kets in Europe and beyond, too."

LICENCE TO SELL - Executives of CBS Records International {CRI} and US

company Curb Records sign a deal licensing Curb product exclusively to CRI
in Europe, excluding Scandinavia. First release under the deal is The
Righteous Brothers' Reunion album. Pictured are {kr, back row): CRI Europe
VP marketing and sales Alan Phillips; director special marketing Chris Black;
VP business affairs Jeremy Pearce; (front row} Curb chairman Mike Curb; CRI
Europe president Jorgen larsen; Curb president Carole Curb, and VP

Business Affairs Bill Straw.

UK Stations Shrug Off New
Overnight “Specialist' Quota

by Hugh Fielder

New quotas on specalist music
will not affect radio stations’ out-
put, say programme controllers.
The Radio Authority has im-
posed a 25% limit on specialist
music--including  dance, jazz,
country and classical--for exist-
ing non-specialist stations during
off-peak hours of 18.00-06.00.
The aim is to protect existing
specialist stations and new local
services that may be awarded by

the Authority.
But Metro FM/Newcastle
programme  controller  Giles

Squire says, "This still leaves
plenty of time for specialist pro-
grammes. We haven't stopped
any of our shows, we have just
divided them up between our FM
and AM service." Metro cur-
rently runs dance and rock even-
ing shows on FM and country,
jazz and memorabilia shows on
AM.

BRMB/Birmingham head of
music Robin Valk points out that
stations have three hours of spec-
ialist music available each night.
"Given that your overnight con-
tent tends to be AOR that leaves
you with three hours of specialist
music in the evening. Any pro-
grammer worth his salt should be
able to meet that format.”

Ny
RADZ

Giles Squire

BRMB's evening schedule be-
tween 18.00-24.00 features two
hours of pop and dance, two
hours of indie pop and a two-
hour late rock-show. But Valk
says at least half of each show
features chart-oriented material.

"I feel there's a seamless join
between specialist music and
chart music. Most chart music at
the moment is coming out of pop
or dance and the rest comes from
left field which is specialist
music." :

Sky FM New No.1 In Greece

Sky 1004 FM/Athens has
climbed to the top in Greece, vir-
tually trading ratings and places
with Antenna 97.1 FM.

Greek  polling  company
Focus, citing research during
November and December, says
Sky FM ended 1990 with a
24.1% rating, compared with a
16.2% share a year ago.

The station, revamped last
year with new management,
knocked Antenna off the top spot
in the latter half of the year.
Antenna came in at No.2 with
15.7% - a stunning drop from the
25.2% it commanded a year ago.

Coming in third, says Focus, is
Flash 96.1 FM with an 8.5% rat-

ing. Other stations, including the
once-supreme state-run  ERA,
fall below that threshold.

Sky claims to have broken
early morning records with a
29% rating between 06.00-10.00,
a slot once held tightly by
Antenna. Some media observers,
however, suspect owner Yannis
Alafouzos could be using his na-
tional newspapers to give Sky a
little extra publicity.

Greece's Radio & Television
Council said last year it would
try to stop newspaper owners
from controlling electronic me-
dia as well. To date, no new re-
gulations have been set up.

JC
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Ruecker New BMG VP

Christoph Ruecker has been ap-
pointed VP international marketing
at  New  York-based BMG
International. He will report to
Heinz Henn, senior VP A&R/ mar-
keting. Ruecker recently served as
marketing director for Warner
Music Austria.

Ruecker will be responsible for
co-ordination and management of
the MCA/Geffen joint venture on
behalf of BMG International.

In March 1990, the MCA Music
Entertainment Group bought Geffen
Records from sole owner David
Geffen. In November 1990, MCA
announced it will switch its record
labels  from  Warner  Music
International to the Bertelsmann
Music Group. This deal came into
effect January 1. MB

N
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GOING FOR GOLD - Peter Reichards, MD of SBK Records UK, presents

SBK Vice Chairman Martin Bandier and SBK Records Chairman Charles
Koppelman with gold and silver discs for hit singles and albums by Wilson
IPhillips, the Mutant Ninja Turtles and Vanilla ice.

Capital Boost For
Patsy Cline's 'Crazy'

Britains were "crazy" about Patsy
Cline this holiday season--and
the result is top ten sales in
London.

Capital Radio started the
Cline mini-revival in early
December when it A-listed the
late country singer's 1961 US hit
Crazy the first week it was reis-
sued as a 45 by MCA Records.
That move coincided with the
TV broadcast “of the biopic
Sweet Dreams, starring Jessica
Lange. Promotion head Phil
Smith explains, "The reps repor-
ted an immediate interest in the
soundtrack album, and you can't
afford to miss that kind of op-
portunity.”

The single received 37 plays in
two weeks on Capital early
December, he adds. "Now Radio
1 is starting to pick up on it." Last
week, the release moved to 21
from 26 on the national Gallup
charts after initially jumping to

47 from 66; it is already among
the top ten sellers in London
stores.

That fact hasn't been lost on
other UK stations. Adding Crazy
to its playlist are Metro
FM/Newcastle, Fox FM/Oxford,
and Radio Broadland/Norwich,
and Downtown Radio/Belfast.

Crazy has been on Capital
Gold's core list since the station's
launch in 1988 and programme
director Richard Park had no
hesitation in crossing over to
Capital FM. "I knew about it
when it was a US hit and it's al-
ways received a high request on
Capital Gold," he says.

"Normally I don't like playlist-
ing reissues, but there's always
room for great records that ha-
ven't been hits over here before. 1
introduced it into Chris Tarrant's
breakfast show and he really went
for it. Now the other presenters
have got behind itas well. ~ HF

@® Michael Op-
lesch, A&R director
at  Hamburg-based
East West (the for-
mer Teldec company)
left January 1 for a
position outside the |
music industry. His

Unique Finalises
Rock In Rio Il Plans

by Hugh Fielder

This month's Rock In Rio
Festival will be one of
European commercial radio's
biggest ever broadcasting pro-
ject. Syndicators Unique
Broadcasting are believed to be
spending about £ 100,000 dur-
ing the January 18-27 festival to
provide daily programming for
participating stations.

The company is currently
talking with some 30 UK sta-
tions, which Unique programme
director Tim Blackmore says
will provide 70-75% national
coverage. In Europe, Unique
has been talking to at least two
companies each in [8 countries
and deals have already been
finalised for Germany, Norway
and Finland which will be an-
nounced by the stations con-
cerned.

Blackmore says, "Once the
music industry gets used to the
idea that commercial radio is
able to organise itself into a na-
tional network across the UK as
well as offering a pan European
dimension, then we will be in a
position to compete for more
major events."”

Participating  stations  will
take two daily reports plus in-
terview clips from Capital
Radio and Network Chart
Show presenter David Jensen
in Rio De Janeiro from January
18-27, followed by five one-

hour shows of live highlights
from January 28 - February 1.
Blackburn, who is sending a
five-man team down to Rio to
provide coverage, says, "It's
certainly the most expensive
operation we have mounted in
terms of artists' royalties and
technical logistics".

Recent additions to the line-
up are Judas Priest and
Queensryche. Both join Guns
N' Roses, Billy Idol, Robert
Plant, Faith No More,
Megadeth, INXS, Prince, New
Kids On The Block, Debbie
Gibson, Snap, Lisa Stansfield,
Deee-lite with Bootsy's
Rubber Band, Santana,
Information Society, Colin
Hay and George Michael who
will be teaming with Andrew
Ridgely for a one-off Wham!
reunion.

Brazilian  bands include
Laura Finokiaro (who just sig-
ned to WEA), seven-piece band
Vid & Sangue, and Sergeui.

For The Record

A transcription error in Music
& Media's December 15 Loud
'N' Proud special inadvertently
misattributed Uriah  Heep's
management. In fact the band
is handled by Miracle. Our
apologies to them for the mi-
sunderstanding.

'Upcoming Album Releases

Jacques Van Dijl

successor will be an-
nounced shortly.

® Bernd Dopp,
marketing  manager
US repertoire  at
Warner Music
Germany, is now
for all Warner-related
labels. Also at Warner
Music Germany,
Heinz-Gerd
Luetticke is appoin-
ted head of A&R.

Robbert Tilli
@ Robbert Tillihas @ Jean-Francois
been appointed Villette has been
music editor at appointed pro-
Music & Media. gramme director at
Tilli has contributed Radio Vibration
to several music and  in France.
entertainment maga- @ New head of
zines, including music at Gong
| OOR, Leidse 2000 is Fredy
| Courant, Link and Kogel, who re-
O. He reports to places Walter
Machgiel Bakker. Freiwald.
Send news and photos of company appointments to M&M's
editorial office: Rijnsburgstraat 11, 1059 AT Amsferdam, The
Netherlands or call (20) 669.1961.

| Arfist Title Label Producer
| Gerald Albright  Dream Come True Aflanfic ot listed
| Ambitious Lovers Lust Elekiro not listed
1| Biscuit Biscuit CBS Biscuit
l | Cry Wolf Crunch IRS Dovid Devorce
l | Dream Academy A Different Kind Warner ot listed
! David Foster River Of love Atlontic  not listed
1 E.P.M.D. Business As Usual CBS E.Sermon/P.Smith
| Chris Isaak Wicked Game Warner  not listed
| Jesus Jones Doubt Food/EMI Jesus Jones
‘ Katmandu Katmandu Epic D.Baron/J.Purdell
| Oscar Marzaroli  The Tree, The Bird CBS Various
l Motorhead 1916 Epic Peter Solley
] K.T. Oslin love In A Small Town ~ RCA Various
Roger McGuinn  Back From Rio Arista D.Cole/R. McGuinn
’ Michael Rose Proud RCA GOTA/Byrd
David Lee Roth A Li'l Ain't Enough Worner  not listed
l | The Samples The Samples Arista Wait Beery
l l Sting The Soul Cages A&M H.Padgham/Sting
Godfather CBS not listed

[ l Various Arfists
f

|
|

European album releases for the period January 8-21. Please send your in-
formation to Machgiel Bakker before Janvary 10 for inclusion in the next
release schedule (issue 4). Fax (31) 20 669 1951.
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OPERA BUFF - labour Party leader Neil Kinnock (right] meets Matthew
Bannister, managing editor of Greater London Radio, to select his fen
favourite operatic highlights for a special programme on the station.

SECOND ONLY TO CAPITAL

Atlantic 252 Claims 2.3
" ion Mainland UK

Southern ‘Redlities’
Recent management restructuring at
Southern Radio Holdings is "simply
facing reality”, says MD Rory
McLeod. (M&M December 1/8).

"Duplicated management is no
longer viable nor valuable. A single
management unit has already ena-
bled us to make decisions quicker
and implement them quicker ," adds
Mc Leod.

In further changes at SRH,
Ocean Sound head of music Jim
Hicks has been appointed music ma-
nager, presenter Adrian Lovett be-
comes programme manager at Power
FM, and Southern Sound sales di-
rector Bob Hoad has been tapped as
general manager Sussex.

Meanwhile, the new AM service
targetted toward a 45-plus audience
(M&M December 8y will be called
Radio South.

West End Kiss

London dance station Kiss FM has
opened a second “station" at the
Trocadero shopping centre/Piccadilly.

The station airs 10.00-20.00 daily
with Kiss jocks working in two-hour
shifts. "It provides a personalised ser-
vice for shoppers and is a great pro-
motion for us,” says MD. Gordon
MacNamee.

Midlands Profits Drop
Midlands Radio  profits, fell
£ 460,000 to £ 1.65 million for the
year ending September 30. And this
was despite a £ 75,000 rise in interjm
profits announced six months ago.

Group turnover rose marginally by
£ 70,000 to £ 10.71 million, reflecting
the "difficult trading conditions in the
high streets of the midlands cities in
which we operate," says the company.
National revenue fell 7.7% over the
past year.

Edwards Joins WNK
Greg Edwards has bgcome pro-
controller at WNK
Radio/London, after holding the same
post at Sunset Radio/Manchester.

Edwards inherits a frequency-shar-
ing arrangement with London Greek
Radio. Both stations are talking about
changing the current six daily change-
overs into just one, giving the incre-
mentals 12 hours on-air rather than
the current four. Radio Authority
head of development David Vick
comments "We would look favoura-
bly on the two stations re-arranging
hours."

Yorkshire Te

Mil

ion For

by Hugh Fielder

Yorkshire Television has taken
a 16.25% stake in London sta-
tion Jazz FM. Neither side
would discuss financial details,
but it is believed the deal gives
Jazz FM approximately £2 mil-
lion additional backing, effecti-
vely valuing the station at about
12.3 million.

Jazz FM and Yorkshire al-
ready have exisiting commercial
links through The Radio Sales

The UK's second-largest com-
mercial radio station is now
Irish. Or so claims Atlantic
252, the Irish-based longwave
station aimed at the UK mid-
lands, which estimates it has
some 2.375 million adult list-
eners weekly.

After just one year on the air,
Atlantic 252 is boasting it trails
only Capital FM as the largest
commercial station in the UK
among all adults (see table).
Based on a diary survey carried
out to JICRAR specifications
by Continental Research,
Atlantic 252 estimates an 18%
reach among 15-34 year olds
(920.000) versus a total of 1.9
million listeners for all indepen-
dent stations in the same area.
The survey also gives Atlantic a
weekly total of nearly 13 million
listening hours, again exceeding
all independent stations apart
from Capital.

With about 40% of Atlantic's
audience saying they have not
previously tuned to commercial
radio on a weekly basis, Atlantic
is claiming to have increased the
total reach of independent radio
in its broadcast area from 48% to
52%.

Station  manager  Travis
Baxter said the figures show a
55% increase since the last sur-
vey in May 1990. "It provides an
even stronger platform from
which to sell the very special op-
portunities that we are able to
offer advertisers."”

Baxter adds the study should
prove the station should be in-
cluded in JICRAR research so
advertisers can work from one
reference source.

Don Thomson, MD of
Atlantic 252's sales agents The

Comparison of Top
6 UK Commercial
Radio Stations

(Ranked by Adult Reach)
Station Reach  Hours
(000s)  (000s)

Capital FM 3,308 35,279
Atlantic 2,375 12,806
Capital Gold 2,083 20,369
Metro Group 1,185 15,812
CER 1,127 13,911

LBC Newstalk 1,096 8,787

Source: JICRAR A-J 90/
Contfinental Research

Company, which sells national
advertising for the station and is
owned by Yorkshire TV.

Under the new agreement,
Yorkshire TV has purchased 650
ordinary shares in Jazz FM with
an option to purchase further
shares up to a total of 20%.

Jazz FM has been seeking
extra finance for some months
and chairman Jasper Grinling
says, "This share issue is in ling
with the company's declared po-
sition of strengthening the cor-
porate structure in advance of
the forthcoming developments
of the independent radio indus-
try in the UK."

In September last year (M&M
37), Jazz FM MD John
Bradford first mooted the plan
to issue new share capital and
said any cash raised might well
finance a long-term plan to open
other local jazz stations away
from the capital. The cities of
Hull, Leeds, Bradford and
Sheffield, all within the
Yorkshire TV transmission area,
would all have populations large
enough to support a jazz station.

Yorkshire TV's commercial

evision Pays £ 2

6% Ot Jazz FM

director Allan Hardy, who now
has a seat of the Jazz FM board
of directors, says, "In an increas-
ingly competitive market, Jazz
FM stands out by the sheer
quality of its product.”

Jazz FM has finalised a spon-
sorship deal with The Famous
Grouse Whisky Distillers for a
26-part "History of Jazz" special
which will be broadcast weekly
from the beginning of January.

The series covers 100 years of
jazz and will air Sundays 21.00.
Edited by jazz journalist
Charles Fox, the series will be
presented by US commentator
Stan Dunn from KJAZ/San
Francisco and produced by Jazz
FM's Nick Freeth. It will cover
the social and human history of
jazz from its African origins to
early European and US influen-
ces.

"It is the firt time we have
gone into radio and this series is
the beginning of a longer term
idea,” says marketing manager
Peter Dawson. "We approached
Jazz FM because their audience
profile is ideal for whisky drink-
ers.

GLR Emerges Unscathed

From BBC L

by Paul Easton

Radio Sales Company, says
that the survey provides more in-
formation than JICRAR. "We
approached a number of key
members of the industry and
asked them what they most need-
ed when planning radio spends for
their clients. To this end we
stuck firmly to the JICRAR for-
mat but asked additional
questions on lifestyle and liste-
ning at work."

As a "foreign" station,
Atlantic 252 has not been eligi-
ble to join the UK's Association

of Independent Radio
Contractors  which largely
funds the JICRAR research.

AIRC also remains opposed to
the station on the grounds it is
against ITU regulations for a
station to beam its programming
deliberately towards another
country. PE

Greater London Radio, the
UK's only AOR station, has
been reprieved despite cuts of
£ 3 million in the BBC's local
radio budget.

GLR, together with the other
metropolitan stations “Greater
Manchester Radio and West
Midlands, had been under
threat because of poor listening
figures when compared to rival
IR stations.

The decision for the BBC's
metropolitan stations has beem
made at the expense of local
radio expansion in the provin-
ces. Plans for BBC Radio
Dorset have been scrapped, de-
spite the recent appointment of
an MD. Another proposed sta-
tion, BBC Radio Surrey &
Berkshire, will continue but
with just 37 hours of its own
programming per week. For the
remaining hours the Berkshire
transmitters will relay Radio
Oxford while the Sumey
Transmitters will carry Radio
Sussex.

Some of the oldet, larger sta-
tions will haye to make cuts

" Cuts

which will be decided locally.
And the Programme Services
Unit, which acts as a BBC syn-
dication and,programming shar-
ing service for the local net-
work, will be scaled down.

GLR has just started the third
year of its three-year experi-
mental period and a full assess-
ment of the station's format and
audience will be made as ori-
ginally scheduled towards the
end of this year.

GLR in particular had been
accused of wasting frequencies
by former Home Office minister
David Mellor, who described
the station as "not a particularly
attractive prospect. The BBC
must think hard about whether
it is occupying frequencies
without making much use of
them.”

But the BBC's regional
broadcasting MD Ron Neil de-
fends the station, arguing, "The
achievement of GLR has been
to reach half a million
Londoners each week in a
highly competitive situation.
Recent research has shown that
GLR is increasingly seen as an
up-and-coming radio station.”
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