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PolyGram Buys DJM

Multi-Million Deal For 14,000 Songs

by Peter Jones

PolyGram International has, in a
multi-million deal, purchased Dick
James Music Lid (DIM), the indepen-
dent UK-based record and publishing
operation.

‘The deal is the first major acquisi-
tion to follow the appointment of Poly-
Gram’s publishing chief David Hock-

man, who says: “The move clearly

PolyGram’s

demonstrates commit

Since the sell-off of the huge
Chappell/Intersong catalogue for a
reported $ 100 million, needed to fund
PolyGram’s ambitious compact disc
development plans, PolyGram presi-

M continued on page 5
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New German Radio
Competes With NDR

Private Station Attracks 10% More Listeners
by Wolfgang Spahr

Kiel-based private radio station Radio
Schleswig Holstein is providing stiff
competition for public broadcasting
rival Norddeutscher Rundfunk in the
north of West Germany. Launched
July Ist this year, the music-only
service has already overtaken NDR's
three channels in terms of overall

RCA/Ariola Int. Streamlines
European Operations
Jamieson/Carbonez Appointed In UK And France

New York- In an effort to streamline
RCA/Ariola’s European Operations,
Gregory Fischbach, President of
RCA/Ariola International, announced
major re-organisations and appoint
‘ments. In the new set-up, the Europe-
an Regional Office will be closed
down and all RCA/Ariola Chief
Exccutives in Europe outside Germa-
ny, Austria and Switzerland will
report directly to Fischbach. Execu-
tives in the GAS countries will
continue (o report to Monti Lueftner,
Chairman of Ariola RCA Musik. Joe
Kiener, Vice President International
A&R and marketing, will report
directly to Fischbach

Peter Jamieson follows the resig-

nation of Jack Davies and becomes
Chairman of RCA/Ariola in the UK
Jamieson joins RCA after 20 years
with EMI, most recently as md
UK/Eire for EMI Records. Bernard
Carbonez has been appointed Presi-
dent and Director General RCA/Ario
la in France. Most recently Carbonez
was md of RCA/Ariola in Belgium

Commenting on the strategic re-
organisations, Fischbach says: “To-
day’s actions are designed to offer a
greater degree of management respon-
sibility and authority to RCA/Ariola
Chief Executives in each country, a
flexibility they need in order to
respond in today’s highly competitive
market place.

A survey for the first two weeks of
August shows RSH with a rating of
41% among listeners aged 14-41, com-
pared with 40% for NDR 2, 13% for

NDR 1 and only 3% for NDR 3. RSH
programme director Hermann Stum-
pert, formerly with Saarlandischer
Rundfunk, claims market research in-
dicates the private station has on aver-
age 10% more listeners than NDR 2
However, NDR chiefs are refusing
to panic. Director Hermann Rauker
says the results reflect the extensive
launch  campaign undertaken by
RSH's newspaper owners, and the fact
that music-only broadcasting is a nov-
B continued on page 3
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EMT's Killing View- At the annual sales and marketing conference of EMI in
Torquay, Duran Duran menbers flew in o present their new single out before
Cristmas. The pictures sees the band's John Taylor (centre) talking to David
Hughes (left), Sirategic Marketing Dir. and EMI promotion man, John Turner.
(advertisement)
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Euro-Indie Vid Meeting
Pledges Co-Production

Foreign Markets Key To Survival
by Machgiel Bakker

Rome- At the Ist European Confer-
ence of Independent Video Producers
held September 12-14, representatives
from ten European countries includ-
ing Britain, West Germany, France,
Holland and Spain met to discuss the
problems and opportunities of Euro-
pean co-production and distribution.

Separate sessions were held on the
relationship between independent vi-
deo producers and national tv broad-
casters, on legal aspects of video and
music copyright, and on the current
state of Europe’s tv and video markets

Organized by Eurocreation, the
French agency for European projects,
the conference's main aim was to
come up with concrete ideas and pro-
posals for co-operative video produc-
tion on the European level. As Eu-
rocreation's director of projects Anne-
Marie Autissier explained however:
“In order to set up fruitful collabora-
tion in this area we must first analyse
each market in terms of its creative
potential and the copyright and neigh-
bouring rights problems  involving
audio-visual material. Only then can
these meetings become a true plat
form for a pan-European dialogue.”

The conference provided a useful
opportunity for independent pro-
ducers (o present their material and
put forvard their ideas for co-oper-
ation with national broadcasters, but
concrete suggestions as 1o how this
might be done were less easy to come
up with. The desire for European co-
production was clear, but there was
little agreement on how to go about it

Most speakers stressed the role of
the record companies. Vincent Lamy,
the former FR3 producer now head of
his own RIFF company, presented a
co-production made with the backing
of French company Barclay which he
said could compete successfully with
Anglo-Saxon material, but Jose Luis
Lozano of ISIS noted that in Spain:
“Most of the record companies don't
seem to be used to the idea of the
promotional value of the video clip.”
And he added: *"Without their invest-
ment we will never really be able to
deliver quality programmes that can
compete with the rest of Europe.*

If there are difficulties with-local
collaboration, the problems of Euro-
pean collaboration are even greater.
Music Box programme director Rob
Jones stated: “We would love to play
more music from continental Europe,
but sometimes it is simply not made
available to us. For instance the latest
video by French band Gold, a million
seller in France, was never cleared for
use.””

Jones nevertheless  emphasized
Music Box/Superchannel’s commit-
ment to Europe and urged indepen-
dent producers to come up with
material on their local bands. Britain's
long dominance of pop music had
tended to make it a little chauvinistic,

he admitted, adding: “In order to
change this we definitely need con-
tinental input, and that is where you
come in."

This invitation sparked a series of
complaints about the level of financ-
ing national networks and satellite
services like Music Box and Sky
Channel were prepared to come up
with. Longterm contracts were almost
unheard of, and in order to survive
most independent video production
companies had to undertake industrial
and commercial assignments as a
sideline. But Gudrun Kromrey of
Berlin's Stutenbaumer Video stressed
the importance of hanging on to
creative independence. “Productions
for industry may be essential to sur-
vive, but it is vital to have your own
ideas and develop your own individual
style of production.”

It was Dutch company ID Produc-
tions, one of the few with extensive
experience of pan-European tv. pro-
gramming, that came up with the most
viable suggestions for collaboration
Last year the company set up the pan-
European rock marathon "Europe A
Go-Go' as part of the EBU initiative
for the International Youth Year, and
at the conference ID Productions’
Marijke Klasema was able to present
detailed plans for a new project, the
*Pan-European Rock Show". She ask-
ed continental producers to submit
videos, live footage or interviews with
local bands and said that in return they
would get a fully-edited, trans-
mission-ready programme ~needing
only the insertion of a commentary in
the local language. Europe TV would
be the first outlet, but sales to national
broadcast channels were also possi-
ble, she said

EW GERMAN RADIO
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el experience for audiences in the
area. Once the novelty wears off,
NDR programmers believe, the situa-
tion will improve

Changes to NDR's programme
mix have been implemented though,
with chief editor Jurgen Kellermeier
announcing revamped music sched-
ules designed to better meet the needs
of the station’s target groups. NDR 2
appeals 1o younger listeners, and
NDR 1 to older age groups, while
NDR 3 is largely given over to classi-
cal musi

RSH will itself face increased
competition from the beginning of
next year, when three more private
stations start broadcasting. One,
based in Hamburg, will be operated
by major publishing companies
Springer, Bauer and Gruner and Jahr,
while recording artist Otto and music
publishers Rolf Baierle of ROBA and
Alfred Schacht of SMV are applying
for the license to run the second, also

German Saturn Store Celebrates 25th

Cologne- The German record store
Saturn celebrated its 25th anniversary
last week (September 27th). With
10,000 different titles, it is the biggest
compact disc store in the world and
there are 100,000 analogue records
and cassettes on the shelf. The video
department takes up 3000 square
metres and with its yearly turn-over of
$ 100 million it is the biggest store for
entertainment electronics and sound
carriers in the world

Founded in 1961 by Wilhelm and
Anny Waffenschmidt on a 120 square
metres, the record store quickly deve-
loped into one of the trendsctting

stores in Europe and in 1984 the store
was sold to the Tertia Management
Company in Cologne, which in turn is
part of the Kaufhof Department Store
chain which opened its other two
stores in Germany, one in Hannover
and one in Munich

The anniversary will be celebrated
with special customer activities in
Cologne until October Lith. Wilhelm
Waffenschmidt, the founder says:
“Saturn now, 25 years after we start
ed, presents itself as a technical store
full of superlatives, unparalleled any-
where in the world”

Recording Industry: Peter Koeppke
will join, as of October 5, Doug Mor-
ris, president of Adantic, in New
York. Koeppke will still be responsi
ble for the European operations of
Atlantic, based in London. Peter
Price, ex-Director International for 10
Records, will become general
manager Atlantic Europe %  Michiel
Wolff has left Dutch CNR to join Ar.
cade % Michael Levy is appointed
vice-chairman of the UK industry

: g Ewy g L= T

Executives All Over The World- Phonogram International executives are seen

body BPI %  Simon Frodsham, ex-
WEA UK, has started his own video
production company Front Row Films
%  Peter Headford has left the
RCA/Ariola European Regional of-
fice. His plans are as of yet unknown.
Media:Maurice Levy will become
vice-president of the French Publicis
group; he used to be ‘president-
directeur generale’ of Publicis since
1984 as well as president of TV,

celebrating the re-signing of Rocket Records. For the special occasion Phono
gram delegates flew in from Norway, Belgium, Spain, Greece, France, Holland
& lialy.

Swiss Local Radio Discuss Advertising

The second European Local Radio
Congress will be held in Basel, Swit
zerland on October 28-29. It is to be
under the patronage of Bundes
Schweizer Werbeagenturen  (Swiss
Advertising Agencies associates) and
organized by the Associated Swiss
local radio VSLP, together with ME.
DAG, the Media work organisation of
Basel

Advertisers, advertising agencies,
producers and radio programmers

based in Hamburg, with a decision ex-
pected within weeks. The third new
private station will operate from
Hannover.

will be informed about the possibili-
ties and limits of radio advertisments
at this two day event. Marketing
managers from the US, UK and
France will present and exchange their
most successful ideas and experiences
over the past years. Besides that, one
of the congress’ main highlights will
be to achieve a clearer outlook on the
Swiss local radio advertising scene, as
well as discussing the various new
technical possibilities of radio adver
tising. The congress will end with the
voting and awarding of the Best Ad
vertising spot of the Year, voted by all
participants.



VOLUME 3 - NO 39 - WEEK OF OCTOBER 4TH 1986

european AIRPLAY fop 50

The EUROPEAN AIRPLAY TOP 505 compiled through all our correspondents tips recewed this week (*)JRecords of the week receve exira points. The anplay sts of the aiplay report organisations

wihin some of the European counlries are also used n the c:

ulations, as well as playbsis of the major radio stations

(*)Please note that not all receved tips appear i1 MUSIC & MEDIA but they are all used for the caiculalion of the AIRPLAY TOP 50

1 . o Stuck With You
 Huey Lewis & The News - Chrysals (Hulex)

2 2w Thew:ynls
Bruce Homsby & The Range - RCA (Copyright Control)

s o Typical Male
Tina Tumer - Capitol (Wamer Bros./Irving Almo)
4 oo Papa Don’t Preach
Madonna - Sire (Elliotiacobsen Music)

Holi&ayiﬂap
@ © ' MC. Miker "G" & Desjay Sven - Dureco (DutchylHouse Of Fun)

Human
Human League - Virgin (Flyte Tyme Tunes)

The Lady In Red
7 4w ChtheBuvm~A&M (Rondor Music)

.+, Don't Leave Me This Wi
The Communards - London (Island Music)

9 o Rage Hard
Frankie Goes To Hollywood - ZTTilsland (Perfect Songs)

w‘lk This Wi
Run DMC - London (Daksal Music)
@ 1« s Thorn In My Side
Eurythmics - RCA (RCA Music)
12 7 | Want To Wake Up With You
Boris Gardiner - RevuslCreale (Copyright Contol)

", Dancing On The Ceilin
13 L) Lionel vwga Motown (Warner B«?mm Music)

sFome:‘) Live And Die
lanoeuvres In The Dark - Virgin (Virgin Music)

@

Glory Of Love

° Peter Cetera - Warner Brothers (Air Bear/Warner Tamerl.)

—_
(3]
&

Lessons In Love
16 == Lovel 42 - Polydor (Leve 42(Chappellisiand)

. “True Colors
Cyndi Lauper - Portrait (Warmer Brothers Music)

When | Think Of You
Janet Jackson - AM (CBS Songs)

19 o Sweet Freedom
Michael McDonald - MCA (Rondor Music/Rod Songs)

®

Venus
20 o Banarama - London (Island Music/Nada)
w o Word Up
camoo - CIubIPmm)gnm (PolyGram Music)

Take My Breath Aw,
@ ® 3 Berin . cos GMPCIqus.lxu:lcCorp)
Wlld Wild Life
23 =z " * Talking Heads - EMI (index Music)

@ L True Blue
Madovma Sire MBIHou Dnsquolwobo GM)

@ o (I Just) Died In Your Arms
utting Crew - Siren (Copyright Control)

Camouflage
26 o smn.agw-yglnsumaluum)
@ « 2 The Final Countdown
Europe - Epic (Seven Doors/EMI Music)

58 . Bello E Impossibile
28 = ¢ Gionna Namin” Pobdor (ZMuzi)

@ ;3; You Can Call Me Al B
Slmon ‘Warner Brothers (Pml Slmon)

Diamond Girl
30 =5 gy Wyiie - MDM (Call This Music?/W.B)

New York - Rio - Tok

3 = Trio Rio - mmm(cnw.g'aum
_ The Sound Of Musik

32 7 v i Sedes (Bolland/Falkenhorst)

In Too Dee;

33 = Gomsis-\{-rgjn?ﬁl& Run Music)
Breakin

34 = Jaki Graham - EMI (Virgin Music)

@ « . Fatal Hesitation
Chris De B«ruh - A&M (Rondor Music)

Giri &Bovys
36 = Pnn:osumnwwuon Paisley ParkWarner (Controversy)

@ P Wonderl
Paul Young - cas (Five Sign/Renegade Music)

w ¢ Rain O Shine
Five Star - TenURCA (Quince/Chappell/Virgin)

Dreamtime
39 % ™ Daryl Hall - RCA (Hall/Red Network/Anxious)

40 o » Les Demons De Minuit
Imagos Flarenash/WEA (Flaronasﬁ Music Editions)

4 = Brand New Lover
Doad Or Alive - ED‘C (wimel Brothers Music)

One Great Thin
42 w2 Big Country - Molcury(igOMusic)

43 = s Rock 'N’ Roll Mercenaries
Meat Loal with John Par - Arista (Chappell Music)

~ World Shut Your Mouth
44 = 2 Julian Cope - Island (10 Music)

Hunting High And Low
45 e P e (ATV Music)

6 . No More Tears
Hollywood Boyond - WEA (isand Music)

Same Old Sto
47 m ravox - Chrysalis 1;!« FoodIMood/Sing Sing)

48 SOl We Don't Have To...
Jermaine Stewart - 10/Vi vgn (Island/Carlin Music)

 rra A Matter Of Trust
49 [N 4 Billy Jool - CBS (Joel Songs)

All | Want To Do
50 [ne g UB 40 - Dep Int.NVirgin (New Claims/ATV)

HOT RADIO ADDS

The new hot radio adds on Euro-radio just prior to publication

QUEEN- WHO WANTS TO LIVE FOREVER (EMI)

ELTON JOHN- HEARTACHE ALL OVER THE WORLD (Rocket)
A-HA- I'VE BEEN LOSING YOU (Warner Brothers)
STEPHANIE- FLASH (Carrere)

The most aired music video clips
throughout Europe in the week prior
10 publication. It includes more than
50 vide-tvprogrammes undoter tv

shows partly using videos from
European countries.

VIDEO FAVOURITES

Huey Lewis & The News

Stuck With You - N. Lee Lacy Ass.
Janet Jackson

‘When I Think Of You - Nitate Films

Bruce Hornsby & The Range
The Way I s - . Lee Ly A
Tina Turner
Typical Male - My

Peler Cetera

Glory OFf Love - Linei
Depeche Mode

A Question Of Time - vid
Prince

Girls & Boys - Linclgh

Run DMC

Rage Hard - P Wt Fims
AHa

Hunting High And Low - Lineh
Rod Stevart

Exery Beat Of My Heart - Livean Moo P

Jermaine

Ve ot How T .. N Leelay Ass
Lionel Richie

Ducing O The Cellg - GGk 1

Mador

i D P s

Michael McDonald

Sweet Freedom - LivanMoor o

Yello

Goldrush - o Fim P

Five Star

Find The Time - Fgiive Fims

Stan Ridgway

Camouflage - 1RS.

Boris Gardiner

1 Want To Wake Up With You - ugtieFims
1 Hall

Dreamime - MGMM

M ROTATION

UB4)
Sing Our Own Song - i

u
Fight For Ourselves - uge Fims
The The
Hearland - Ay Pove P
Genesis
In'Too Deep - MwM
Level 42
Lessons In Love - AG0
Putti LaBelle
Oh People - Media Lsb
Samantha Fox
Do Y Do Ya - Vid
Eu

irythmics
‘Thorn In My Side - 0l oy

| _FIRST SHOWINGS |

Communards
Don't Leave Me This Way - g Proucices
Talking Heads

‘Wild Wild Life - Double Vision Video Lid.
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EEC Proposals At Brussels
TV Conference
Club De Brussels Meeting Mid October
by Cathy Inglis

Brussels- The future of the European
television industry will be discussed
ina two day conference in Brussels on
October 15-16, organised by the "Club
De Bruxelles”. Top representatives
from industry and television networks
will discuss EEC proposals concern-

comnected to the promotion and
financing of European telecommuni-
cations and electronics industries.

A debate entitled 'Is EEC legisla-
tion an essential prerequisite for tele-
vision without frontiers?” will kick off
the second day. Questions will be rais-
o :

ing the audio-visual inthe EEC.
The communication, advertising and
audi-visual industries and government
bodies will be represented and the de-
bates will be covered by a large
gathering of international press.

The first day of the conference will
concentrate on the industry and the
role of the EEC. In a debate entitled
*What s at stake for the European in-
dustry?, the strong and weak points of
the consumer electronics industry in
Europe will be explored, together
with the relationship between new
products and new services, and future
prospects for European companies in
the various sectors of the audio-visual
industry. The Japanese
conflict over High Definition Televi-
sion in the aftermath of the Dubrovnik
conference will be tackled, and fur-
ther debates include ones on cable and
satellite and on research programmes

tion, the controversial problem of
copyright, television advertising in
Europe and promoting an actual cul-
tural identity for Europe. The future
of multi-lingual channels and the rela-
tionship between state television bod-
ies and private international groups
will also be high on the agenda.

Speakers will be coming from as
far afield as the States and Japan, but
will mainly be Europeans. These in-
clude ao. Lord Cockfield, vice-
president EEC Commission, Michele
Cotta, president Haute Autorite de
I'Audiovisuel France, Patrick Cox, md
Sky Channel, Hans van der Werf,
president Europa TV Hilversum,
Massimo Fichera, md RAI in laly,
Silvio Berlusconi, president of Fin-
nivest, as well as representatives from
Philips, RTL and ABC.

Major UK Video Campaign
Aiming At Rental Market

by Nick Roberishaw

The UK video industry’s biggest ever
promotional campaign gets under way
later this autumn, when the CBS/Fox,
Embassy and Medusa labels start
given away holiday discount vouchers
with every cassette rented.

Running from November to Janu-
ary 1987, the campaign is valued at up
to 90 million dollars. Robert Max-
well's Mirror Group Newspapers is
also involved, and besides offering its
own vouchers and saturation press

coverage will preside over a multi-
million dollar tv advertising blitz.

CBS/Fox chief Stewart Till des-
cribes the campaign, which will give
heavy renters savings of up t0 300 dol-
lars on 1987 package holidays, as
“massive incentive to encourage ren-
tals”. Only 30% of UK VCR owners
rent regularly, he adds. so this one
campaign could in theory increase the
rental market by as much as
two-thirds.

POLYGRAM/DIM
continued from 1

dent Jan Timmer has repeatedly em-
phasized corporate interest in building
a new publishing empire.

The DIM catalogue contains
14,000 titles, including pop classics
like 'Billy Don't Be A Hero, 'I'd Like
To Teach The World To Sing and
"Don’t Let The Sun Catch You Cry-
ing, plus the Lennon/McCartney
songs 'Please Please Me’ and 'Ask Me
Why’, and the Elton John material
which includes 150 John/Bernie
Taupin items.

PolyGram is also acquiring DIM
Records Lid., which holds 14 Elton
John albums made during the late
1960s and early 1970s. When the in-
tention of selling DJM was first con-
ceived, Dick James (the founder, who
died early this year) and his son
Stephen started the Dejamus group of

music companies and all new writers
and acquisitions have been signed 1o
the UK or US operations under that
logo.

In 1962, Dick James set up North-
ern Songs specifically to handle Len-
non & McCartney songs - the firm
‘was later bought by Associated Televi-
sion, and last year the Beatles' duo
‘material was bought by Michael Jack-
son. James built his second pop for-
tune when he signed the John/Taupin
team in 1967,

B In another major acquisition in
London, the Chrysalis Group has
‘bought Ensign, with its track record of
more than 30 hit singles and albums.
‘The label, founded by Nigel Grainge a
decade ago, achieved an average of
one Top 30 single o every three/four
releases. It had nine hit singles and
three major albums from Bob Gel-
dof's Boomtown Rats.

Video News

The new video of Aretha Franklin's
rousing version of The Stones classic,
‘Jumpin' Jack Flash’, was produced by
Howard Woffinden and features ap-
pearances by Whoopi Goldberg (who
suddenly ends up as one of the back-
ing vocalists in the video), Keith
Richard (the producer of the record),
engineer Steve Lillywhite and session
musicians like Ron Wood, Chuck
Leavell and Randy Jackson. This sin-
gle s featured in the Twentieth Centu-
ry Fox Film, “Jumpin' Jack Flash' %

V&A have completed post-produc-
tion on Dead Or Alive's 'Brand New
Lover' and The Big Supreme’s ‘Don’t
Walk’. Also at M.D.P. Jeff Baynes has
directed the clip to 'l Was The Sun’ by
The Stranglers; Paul Darbyshire
produced all three %  Enrico Pan-
nuto’s ‘Ricky Bang Bang Bang’ was
directed by Bernard Rose of Aldabra
and produced by Anya Camilleri %

Steve Graham has wrapped up the
video to Sinitta’s 'Feels Like The
First Time' for Fanfare Records. It
was shot at the Albert Wharf Studios.
in London and produced by Peter
Ward. Fellow directors from the same
company, namely Techniques Of Per-
suasion, the Molotov Brothers have
directed the clip to Paul Hardcastle's
latest single, "The Wizard'; Peter
Spencer producing ¥

David Mallet of MGMM has been
very prolific lately. He wrapped up
the video to Billy Idol’s 'To Be A
Lover' and will be directing Queen’s
"Who Wants To Live For Ever' for
EMI Records and Tina Turner's "Two
People’ for Capitol. In the States,
Nick Morris is to direct videos for
Toto and The Commodores %

At Bavaria Atelier in Germany, the
DoRo Twins, Hannes Rossacher and
Rudolf Dolezal have directed Muen-
chener Freiheit's "Every Time' as
well as Sandra’s 'Hi, Hi, Hi' and
Clive Richardson, known for his
works for Depeche Mode, Siousxie &
The Banshees and Blancmange, has
directed the video to Crasft's "You're
The Best Thing In My Life’. All three
clips were produced by Andreas
Thiesmeyer and shot in the Bavaria
Studios at Munich. Thiesmeyer has
also produced the clip to Chris Nor-
man’s 'Some Hearts Are Diamonds'.
Shot at Castle Pachl in Bavaria is was
directed by Michael Bentele %

At Libman Moore Productions,
Leslie Libman is in post-production
on Rod Stewart’s 'Another Hear-
tache’, shot on location in Berlin and is
about to direct Little Richard's
"Operator’ and Heaven 17's 'Con-
tender’. All three will be produced by
Francie Moore %

Production companies are welcome to
submit  information on  cuurent
projects. Please send material 10:
Cathy Inglis, Stadhouderskade 35.
1071 ZD Amsterdam, Holland.







