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“ All aboard for the trip of your life.
@
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30 years after it

first set sail through
The Sea Of Holes

to save the world
from The Blue Meanies,
The Beatles are re-launching

their Yellow Submarine

as you've never heard it before

with many more songs and vastly superior sound.

Introducing the new Songtrack: a collection of all 15 Beatles songs heard
in the movie -~ 6 songs from the original Yellow Submarine Soundtrack,
~ plus 9 songs from Sgt. Pepper's Lonely Hearts Club Band, Revolver,
Rubber Soul and Magical Mystery Tour. It's remixed and remastered
for the first time ever, with depth and clarity never heard before.
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This major event combines the efforts of Capitol Records,
Apple Records, MGM Home Video and The U.S. Postal Service.

* New "Hey Bulldog" video already on VH1

* Special 4-song Dpro including "Hey Bulldog" at radio now

e VH1 Special airs during September

e Westwood One Radio Network 2-hour special airs throughout September
* Digitally restored film opens nationwide in select theaters in September
 Dolby Digital 5.1 Surround Sound DVD & VHS in stores September 14

 Yellow Submarine stamp coming September 17 as part of the
U.S. Postal Service’s Celebration of the Century

Over 100 new merchandise items available from Signatures Network, Inc.,
Quicksilver and other Apple licensees

Log on to Yellow Submarine at hollywoodandvine.com

Massive TV, Radio and Print Advertising Campaign

EPK featuring new interviews with Paul, George and Ringo to air nationally

All together now, for the very first time.

Yellow Submarine Lucy In The Sky With Diamonds
Eleanor Rigby All You Need Is Love
Nowhere Man With A Little Help From My Friends
Baby You're A Rich Man Love You To
Sgt. Pepper's Lonely Hearts Club Band When I'm Sixty Four
J Only A Northern Song Think For Yourself
" All Together Now It's All Too Much
Hey Bulldog

Surfacing Sept. 14
on CD, DVD and Home Video

P P-oduced By George Martin
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.“.-s. \\ f{

_ -‘c_,‘*“‘_ a



www.americanradiohistory.com

wnw’“mgm 'E ™ =iﬁex

MP3.COM MUSIC AND TECHNOLOGY TOUR DESTINATIONS
DATE: UNIVERSITY: 1141 3 UNIVERSITY:

Oct. 5 U of lowa Oc:. 26 Lehigh U

Oct. 6 Loras U Oct. 27 Temple U

Oct. 8 U Of lllinois Oct. 29 U of South Carolina
Oct. 9 U Of lllinois Oci. 30 U of South Carolina
Oct. 12 Brown County Arena Nov.2 Florida State

Oct. 14 EMU Convocation Center  Nov. 3 U of Florida

Oct. 17 Michigan State Ncv. 10 U of New Orleans
Oct. 19 Penn State Ncv. 12 U of Texas

Oct. 20 U of Mass Ncv. 13 UTEP Arena

Oct. 22 Towson U Nav. 14 UTEP Arena

Oct. 23 George Washington U Now 17 UC Szn Diego

More Dates to Come

T

¢ 10 Hours of Continuous Live Music ¢ Rave at Sundown Featuring the Sponsorediby:
Featuring MP3.COM's Hottest Bands Biggest Names in Electronic Music 3

e Come See the Latest Gear and ¢ Dron hy the MP3.com Tent to Sign m cam
Gadgets at the Technology Hub Up Yeur Band, Get Cool Stuff & Take

e Cruise On Over to Destination X for an Partin the Internet Music Revelution
Adrenaline Pumping Sports Experience ¢ Special Appearences
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| Temperamental

the new album

featuring

the first single |
"Five Fathoms™ ¢

|"Everything But The Girl's|
triumphant after-hours
club pop:"

SPIN (9 out of 10D

IN THE NEWS

Gov't Antitrust Suit Takes 0z
Music Business By Surprise
See Page

AIRWAVES

U.S. Radio Is Grooving To
Bega’s ‘Mambo’ On RGA

See Page 118

Web Key In GBS,
Viacom Merger

BY BRIAN GARRITY

NEW YORK—The planned merger
of CBS and Viacom will ereate what
analysts describe as a music sales,
promotion, and dis- _
tribution power- |

house, one that looks
to play a leading role |VMCO
in mainstreaming the
Internet radio format
and, potentially, the selling of music
online both through mail-order and
digital downloads.

The $37 billion transaction—an-
nounced Sept. 7 and still awaiting
regulatory approval—will combine
the varied assets of Viacom (MTV

I

[ *A’ Hill, Fatboy Slim
Poised For Sales
| Boosts After
MTV Wins
| Page 12

Networks, Blockbuster, Paramount)
with those of CBS (Infinity Broad-
casting, CMT, TNN, local TV sta-
tions, production and syndication
companies) into a new ecompany to be
called Viacom (BillboardBulletin,
Sept. 8).

The bet, according to analysts, is
that the combined reach of the two
entities will be able to entice a flood
of new listeners to enter the online
radio space, thus cre- | -

ating an important . |
@CBS

new arena in which
online. L

to sell music to them
While the entry barriers into
online radio broadcasting are decid-
edly low, stations traditionally face
challenges online when trying to
extend powerful-but-limited local
(Continued on page 134)

oK e

An occasional feature column of
analysis and opinion regarding
music industry issues by Bill-
board’s editor in chief.

BY TIMOTHY WHITE
PARIS—As if in a dream, cleans-

WHTITE

STING’S FRENGH SOJOURN
YIELDS ‘BRAND NEW DAY

Exclusive: A&M Set Finds Artist In Romantic Mood

Paper s

sized West Paris precinct of the
city’s 16th arrondissement (dis-
trict), there is only a perfect urban
quiet. Once the haunt of celebrat-
ed French novelist Honoré de
Balzac (1799-1850)—the author of
“La Comédie Humaine,” who
resided there late in life to elude

ing showers come to & simmering
city, a June cloud- p

burst  sending
young lovers scur-
rying for cover,
while in doorways
of cafés lining the
avenues radiating
from the Arc de
Triomphe, apron-
wearing waiters
frown at the petu-
lant French sky as
they probably have
for centuries.

But “after the
rain has fallen”—to
quote a song from
“Brand New Day”
(A&M Records, due
Sept. 28), Sting’s excellent seventh
solo album—a visitor sees it has
dampened “nothing that love can’t
replace in the blink of an eye.”

Indeed, 10 torrential minutes of
sky-blackening bluster instantly
give way to a beaming day and the
return of the human bouquets of
clingy couples who hurried, park-
bound, along Avenue Foch, possi-
bly the most handsome residential
street in the French capital.

But in the lonely cobbled back
lanes of Passy, an ancient village-

STING IN PARIS, 1999

his creditors—this
genteel neighbor-
hood is now de-
fined by canyons
of characterless
facades that con-
ceal urban cha-
teaus with private
gardens enjoyed
by secretive mod-
ern habitués.

“Welcome!”
says Sting with
comic surprise as
a big door set into
an  anonymous
stucco wall lining
the Rue de la Fai-
sanderie suddenly
swings wide to expose a palatial
home within. Visible from the
street is a private jardin whose
towering trees and shrubs are
still dripping from the brief down-
pour, and waiting between the
large foyer and the lush foliage of
the back garden is a tranquil din-
ing room with a long, rustic table
set for two.

It is lunchtime in this metropo-
lis famed for “A Moveable Feast,”
and the man of the house offers a

(Continued on page 127)
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Latin Music Is No
Passing Fancy

BY JOHN LANNERT

Feb. 24, 1999, may go down as the
most important date in the musical
history of Latino artists in the U.S.
English-language
market. That is the
night that millions of

TV viewers tuning ;
in to the Grammy | & M
Awards telecast A
caught Ricky Mar- e

tin’s electrifying
bilingual performance of “Copa De
La Vida”/“The Cup Of Life.”

Since then, a seem-
ingly endless stream
of media attention has
focused on Martin
and his Latino col-
leagues  Jennifer
Lopez and Enrique

PONCE Iglesias, as all three
have scaled a variety of Billboard’s
English- and Spanish-language
charts (Billboard, April 24).

(Continued on page 124)

Merchants Await
Big 4th Quarter

BY ED CHRISTMAN
and DON JEFFREY
NEW YORK—U.S. music retailers
are anticipating a strong fourth quar-
ter as they look at new-release lists
that promise superstars and hot acts
across a spectrum of genres.

“If they all materialize, it should be
a very good quarter,” says Jerry
Adams, executive VP of 38-store
Harmony House. “We've got some-
thing for everybody. That always
bodes well.”

Last year, the holiday selling sea-
son was “very much skewed toward

(Continued on page 135)
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Your front row seat.

Coming to videocassette and DVD November 16th.

VHS $19.98 s.&.p. DVD $24.98 s.Rr.p.

P
HBO =
WARNER

MUSIC

HOME VIDEQ | visiow

Cher's albumn Believe in stores now.
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FIG Seeks Exec Testimony In MAP Probe

BY ED CHRISTMAN

NEW YORK—The nearly 2%-year-long Fed-
eral Trade Commission (F'TC) investigation
into the music industry’s advertising practices
has entered a new phase with the agency’s
request that senior record-company distrib-
ution executives testify on their policies.

The discussions with various senior exec-
utives are said to have begun in July and
are scheduled to be completed by the end
of this month, according to sources.

Executives at the five majors either
refused to comment or didn’t return calls
seeking comment by press time. As for the
FTC, spokeswoman Victoria Streitfeld
declined comment and followed up with the
agency’s stock expression to press
inquiries: “We don’t confirm or deny the
investigation.”

Until now, the FTC has limited its contact
with the majors by requesting documenta-
tion about their policies. In this latest phase
of the inquiry, the agency is said to be focus-
ing exclusively on minimum-advertised-
price (MAP) policies, according to sources.
The FTC has issued requests for voluntary
interviews of current and former major
record-company distribution executives.

Amid the heightened FTC attention, two
new developments on the MAP front have
occurred in the last 10 days. On Sept. 3,
WEA issued a notice to accounts assigning
new MAP price points to certain product
lines. MAP price points were created for
list prices that previously didn’t have a cor-
responding MAP price. In addition, MAP
prices were changed on product previously
quoted at the company’s default MAP price,
which is the boxlot price.

On that same day, the Virgin Megastore
launched a 50%-off sale on its Web site. The
chain also allowed customers to participate
in a contest that offered them the chance to
get 50% off on product in its stores. The
chain’s competitors groused to Billboard
that both promotions violated MAP policies.

In addition to refusing to comment on the
FTC investigation, distribution executives
contacted by Billboard also declined to dis-
cuss whether they were eying either of the
two Virgin promotions to see if they consti-
tute MAP violations.

The FTC began its current investigation
into the five majors’ business practices dur-
ing the week of April 14, 1997 (Billboard,
April 26, 1997). At that time, a letter from
the agency said it was beginning a “pre-
liminary inquiry” into MAP policies.

Later that year, during the week of Sept.

EXCEPTIONAL & ESSENTIAL

I was impressed with Billboard’s excep-
tionally well-researched article (“Majors’
Global Reach Reflected In IFPI Charts,”
by Mark Solomons and Dominic Pride,
Aug. 14) based on the release of IFPI'’s lat-
est edition of “The Recording Industry In
Numbers.” Such high-quality reporting
shows Billboard at its best and underlines

its essential value to our industry.
Jay Berman
Chairman/CEO
International Federation of the
Phonographic Industry
London

HAPPY TO DISCOVER FLIPPO’S ‘SCOUTING’
Bravo to Chet Flippo for writing a con-
cise account of how today’s new country tal-

‘There are no
cooperative advertising
funds being sent to
virgin.com people, so
there is no MAP
violation’

- CHRISTOS GARKINOS -

22, the agency seemed to widen its probe
beyond the MAP issue by sending subpoe-
nas to the major distribution companies and
to a number of large music chains asking
them for documentation on a broad range
of music industry practices (Billboard, Oct.
11,1997).

In 1998, the FTC apparently made fol-
low-up requests for documentation. Earlier
this year, the agency began interviewing
merchants about the MAP practices.
According to those familiar with the ques-
tioning, the agency appears to be trying to
determine whether the majors’ application
of MAP policies constitutes price fixing.

While most specialty-music merchants
endorse the majors’ MAP policies, some
retailers have privately told Billboard that,
during their FTC interviews, they have
complained to the agency about MAP poli-
cies because they prohibit them from using

Gordon’s Gold. Touring in support of his new Warner Archives/Rhino boxed set, “Gordon

loss-leader pricing as a strategy.

Price fixing was among the issues that
the agency investigated in an earlier
inquiry on the industry’s business practices.
That investigation was launched in July
1993, during the height of the used-CD con-
troversy (Billboard, Aug. 14, 1993).

Four of the majors had tried to stop the
spread of the sale of used CDs by changing
their cooperative advertising policies to
penalize merchants who engaged in the
business. The majors pulled back from that
stance when retailers fought back by airing
their grievances in the press and then
began filing lawsuits against the majors.
The launch of the FTC investigation was
the final nail in the coffin for the majors’
anti-used-CD efforts.

That probe lasted three years and ended
in early October 1996, when the FTC sent
a form letter to the majors stating that,
after reviewing the matter, it appeared that
no further action was warranted. But the
agency noted that the closure of the inves-
tigation shouldn’t be “construed as a deter-
mination that a violation may not have
occurred” (Billboard, Oct. 19, 1996) and
reserved the right to take further action if
necessary. Seven months later it did, with
the launch of its current investigation.

EVOLVING POLICIES
Since the beginning of the FTC’s inter-
est, industry executives privately have com-
(Continued on page 135)

Lightfoot Songbook,” Canadian troubadour Gordon Lightfoot made a recent stop in Southern
California. White in Los Angeles for a performance at the Greek Theater, Lightfoot stopped by
the Rhino offices to play a brief acoustic set. Shown after the show, from left, are Dave Kapp,
associate director of sales; Emily Cagan, senior product manager; Harold Bronson, managing
director; Lightfoot; Richard Foos, president; Bill Smith, promotion manager; Jim Neill, promo-
tion senior director; Laura Liner, Southern California sales manager; and Garson Foos, senior

VP of marketing.

ent is discovered and developed. His arti-

cle, “Country’s Scouting System Shifts”

(Billboard, Aug. 7), describing why music

publishers play an important role in find-

ing and presenting new artists to Nashville

labels, was right on the money. Having the

Billboard Talent Net create visibility for an

act’s newly recorded indie product cer-
tainly cannot hurt an act’s career, either.

Steve Wilioughby

Director of Film/TV Music

Westwood Entertainment

New York

DAVIS STILL GATHERING STEAM &TRIBUTES

I thought the Billboard tribute to Mann-
heim Steamroller in the Aug. 21 issue was
terrific because it gave the industry the op-
portunity to find out more about Chip Davis

and Mannheim Steamroller. Anyone who
read the section now knows what I've known
for a long time: the incredible success Chip
has been able to achieve. With a client like
Chip, there’s always a new and fascinating
idea or project. I feel blessed that I have been
able to work with him for the last five years
because ['ve learned things and been exposed
to his tremendous creativity, energy, and
goodness as a person. After one particularly
exciting night in Minneapolis with Chip, I sat
down and wrote a letter to my father (Nor-
man Brokaw, William Morris Agency) thank-
ing him for getting me into a business I love
so much, because Chip Davis has enriched my
life.
Sandy Brokaw
The Brokaw Company
Los Angeles

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarity those of Billboard or its management.
Letters should be submitted to the Letters Editor. Biliboard, 1515 Broadway, New York. N.Y. 10036.
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MTV Awards Should Boost Hill, Slim

Korn, Martin Can Also Expect Sales Increases With Wins

BY CARLA HAY

NEW YORK—Lauryn Hill, who
led the list of winners at the 1999
MTYV Video Music Awards, held
Sept. 9 at the Metropolitan Opera
House here, also looks like a lead-
ing contender to score extra sales
for her already successful Ruff-
house/Columbia album, “The Mise-
ducation Of Lauryn Hill,” accord-
ing to retailers surveyed.

Hill’s video for “Doo Wop (That
Thing)” topped the list of winners
with four awards: best video of the
year, best female video, best R&B
video, and best art direction in a
video.

Dance/electronica artist Fatboy
Slim, whose low-budget “Praise You”
clip won three awards, should also
experience a rise in sales for his
Skint/Astralwerks album “You've
Come A Long Way, Baby.” The Fat-
boy Slim clip won for breakthrough
video, best direction in a video, and
best choreography in a video.

“The MTV Video Music Awards
transcends the regular music buyer,”
says Mark DiBello, trend buyer for
the Carnegie, Pa.-based chain Nation-

Radio Eyes
Potential Of
New Media

This story was prepared by Chuck
Taylor and Rock Airplay Monitor
managing editor Marc Schiffman.

ORLANDOQO, Fla.—Broadcasters fac-
ing “the new media age” will do so
with the greatest potential the indus-
try has seen in its 80-year history,
thanks to the business’ strong eco-
nomic stance, the promise of Inter-
net pairing, and the continuing de-
velopment of digital radio (see story,
page 115).

But with that comes the looming
competition of satellite radio, set to
~_ launch next year,

as well as the

THENAS 1 industry’s con-

=7 cern over increas-

ing spot loads, and

_ | competitive/inter-

ference issues

with the Federal Communications

Commission’s (FCC) proposal to

allow the entry of scores of low-

power FMs outlets—FCC Chair-

man William Kennard’s pet project
(see story, page 115).

“From Wall Street to the Web, all
eyes and ears are on radio,” said
National Assn. of Broadcasters
(NAB) president/CEO Eddie Fritts
at the opening of the NAB Radio
Show, held Aug. 31-Sept. 2 here.
“Radio is uniquely positioned in the
center of all new media. With our
ability to drive consumers to our
Web sites and as more of radio imple-
ments streaming technology and
ancillary business activities, we are
limited only by our imagination.

(Continued on page 116)

al Record Mart. “A lot of people
watch the awards show who may not
be regular music buyers but might
buy certain records after seeing the
show. The show will probably make
more people, who weren't necessari-
ly Lauryn Hill fans before, even more
aware of her. We should see a spike in
Lauryn Hill record sales.”

Hill and Fatboy Slim were
among the performers at the
awards show, and DiBello says per-
forming on the show is an added
benefit. “With Fatboy Slim, people
may have heard the ‘Praise You’
single, but they’'re not really aware
of who he is. Fatboy Slim’s appear-
ance at the awards show will cer-
tainly help his record sales.”

“Lauryn Hill’s album has been a
consistent seller,” says Rob Sturma,
assistant manager at the Where-
house in Hollywood. “And almost
everyone who wanted her album
probably has it by now. The awards
show will have some effect on more
record sales for her, but Fatboy

Slim will probably have the biggest
[percentage] increase in sales,
because he’s kind of an under-
ground artist and the MTV awards
will give him the kind of main-
stream exposure that will make a
big difference.”

Other multiple winners, with two
awards each, were Ricky Martin’s
“Livin’ La Vida Loca” (best dance
video and best pop video) and Korn'’s
“Freak On A Leash” (best rock
video and best editing in a video).
“Freak On A Leash” led the list of
nominees, with nine nominations.

Sturma adds, “Ricky Martin and
Korn will probably also have more
record sales as a result of the awards
show. I can’t see how the awards show
can hurt sales for any of those artists.”

Videos eligible for this year’s
MTV Video Music Awards were
clips that premiered on MTV
between June 13, 1998, and June 11,
1999. Approximately 1,400 ballots
were sent out for the final voting

(Continued on page 126)

BY JOHN LANNERT

SFX Entertainment has inked a
deal to acquire 50% of Cardenas/
Fernandez & Associates (CFA), the
lone national Hispanic concert firm
in the U.S. Financial terms were not
disclosed. CFA will manage the di-
rection and operations of the new
partnership.

The pact gives the ever-growing
SFX amajor beachhead in the flour-
ishing Latino concert market, while
offering CFA an opportunity to
leverage SFX’s resources to expand
its array of productions.

“It’s a win-win situation for
everyone,” says CFA president/CEO
Henry Céardenas. “SFX needs the
Hispanic market, which is growing
like crazy, and we have the expertise
for this market. C4rdenas/Ferndn-

ofX, Latin Goncert Firm Pact

dez gets access to SFX’s marketing
department and its venues. [ will
have priority at these venues over
other Hispanic promoters.”

Cérdenas says expenses and prof-
its of Latino-themed events will be
split down the middle. SFX has the
option to purchase the remaining
50% of CFA in three years.

Mitch Slater, executive VP of
SFX, says CFA allows SFX to “get
closer to the Latin music scene.”

Headquartered in Chicago, CFA
also has offices in Miami, Houston,
Los Angeles, New York, Mexico
City, and Santo Domingo, Dominican
Republic. The firm annually pro-
motes hundreds of Latino-related
concerts, tours, theatrical produc-
tions, festivals, and sporting events
in the U.S. and Latin America.

Six Questions is an occasional
Billboard feature that focuses on
noteworthy industry people. This
week’s subject, Richard Sanders,
has just been promoted from GM
to president of V2 North America.
He joined the company shortly
after is formation in 1997. He
previously worked as head of
artist development at Arista
Records and as an artist manager.

What are your goals for the
label?

My goal is to solidify the label as
a true alternative to the majors. To

SN
QUESTIONS

offer the resources to
creatively and competi-
tively position our
artists’ music in the
marketplace and to
offer artists the oppor-
tunity to share in the
decision-making
process that will affect
their careers. [In five
years] I would hope to
see us with a balanced
roster of superstar,
emerging, and develop-
ing artists.

One of your biggest
| successes is with
Blessid Union Of
Souls, which is through a joint
venture with Push. You also
have an affiliation with Gee
Street. What are the advantages
to such deals, and are you look-
ing to do more?

As a start-up, they offer you a
wider field of A&R opportunities. I
am not actively looking for more of
these opportunities, but if the right
partnership surfaces I would
explore it.

You closed your West Coast of-
fice in Santa Monica, Calif,, in
July. Why?

At our size it made more sense
to locate our West Coast promotion
staff in the BMG building while
centralizing all of our national
functions out of the New York
office. This has led to increased

 Sanders Steers V2

Richard Sanders |
the president of V2
North Americo

communication between V2 and
our distributor, BMG.

Many people view V2 as hav-
ing had a rocky start in the U.S.
Are you where you want the 2-
year-old company to be?

Starting a worldwide company
from seratch with no existing cat-
alog or repertoire is certainly a
challenge. And any time you attach
a high-profile personality like
Richard Branson to a new venture,
there is an immediate expectation
for success. We are very close to
the original business plan that was
laid out for V2 North America, and
we expect this year to
meet the plan based on
greater-than-expected
sales by Moby and
Blessid Union Of Souls
and the emerging sales
of Olu, Stereophonics,
and Underworld.

Will there be a new
GM?

No. I am a very
“hands on” executive
who relies heavily on the
input from my experi-
enced staff. With a small
company like V2, I am
looking for everyone to
assume a greater role in
the decision-making process that
affects their individual depart-
ments and the label as a whole.

As an international company,
what is a good ratio between
international acts you work
here vs. acts you sign domesti-
cally?

I would say we are currently 75%
domestic. As a worldwide company
we are looking to any territory that
can provide the repertoire neces-
sary for worldwide success. Histor-
ically, the U.S. has always been
looked upon to provide internation-
al content for the rest of the world.
There is no quota; quality music
crosses cultural boundaries, and our
goal at V2 is to provide the consumer
with the best music from all of our
territories. MELINDA NEWMAN

s

‘Mambo’ Has Long Legs For Peermusic, BMG

BY DOMINIC PRIDE
LONDON—Publishers always claim
to be taking the long-term view
when signing copyrights, but the
mambo fever that has broken out
this summer is seeing a new lease on
life for songs acquired more than
half a century ago.

As has happened in many coun-
tries, BMG’s Lou Bega reached No.
1 here with “Mambo No. 5 (A Little
Bit Of .. .),” an adaptation of a clas-
sic by Pérez Prado, signed to the
company in 1948. This issue Bega’s
version holds on to the top spot for
a second week, while the No. 3 song
(which was last week’s No. 2) is
“Mucho Mambo” by Shaft, a modern
version of “Sway,” also by Prado.

In the wake of the current inter-
est in Latin copyrights, peermusic is
preparing to exploit its Latin mater-
ial, which the U.K. company says rep-
resents some 15% of its total catalog.

The mambo songs are among the
material picked up by pioneering
publisher Ralph I. Peer, the father of
the current president who traveled
extensively in Latin America acquir-
ing copyrights.

Cuban-born Prado had a posthu-
mous U.K. top five hit in 1996 with
“Guaglione” after it was used in a
Guinness TV commerecial; the origi-
nal “Mambo No. five” is also used in
a Guinness ad, while the Bega ver-
sion is the theme tune for Channel
4’s coverage of test match cricket.

Peermusic U.K. managing direc-
tor and European VP Nigel Elderton
says, “The Latin music scene is like
the popularity of reggae in that it’s
always bubbling under the surface.”

The current popularity of Latin
sounds in the U.K. dates back to last
year’s football World Cup, when
music marketing initiatives around
the event leaned heavily on such

‘The Latin music
scene is like the
popularity of
reggae in that it’s
always bubbling
under the surface’

- NIGEL ELDERTON -

artists as Ricky Martin. One track
that became popular last summer
was “Mas Que Nada,” a reworking of
the Jorge Ben Jor classic by produc-
er team Echobeatz, released on
Eternal/WEA U.K.

“That track never really went
away at club level,” says Elderton.
Bega’s interpretation of the

mambo form “has reintroduced it
to a new generation,” adds Elder-
ton. “Also, some of the Latin acts
have the excitement that a lot of
new acts don’t have.”

The opportunity for more covers
is presenting itself, says Elderton,
who notes that peermusic’s own in-
house production team is putting
together a version of the chestnut
“Perhaps, Perhaps, Perhaps.” Other
Latin classics now being dusted off
include . “Granada,” “Besame
Mucho,” and several more Prado
mambo numbers.

“Mambo No. 5” actually appeared
on the U.K. chart several weeks be-
fore its domestic release via imports
from continental Europe. For the
week ending Aug. 14, it hit No. 40
and stayed in the top 40 for three
weeks before the domestic release
knocked it out of the charts.

(Continued on page 22)
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Gountersuit In Wilson Venture

BY CHRIS MORRIS
LOS ANGELES—Firing his own
shot in an increasingly bitter con-
flict over the direction of Brian
Wilson's career, Joe Thomas, who
co-produced Wilson’s 1998 album,
“Imagination,” has filed a suit
against the musician’s wife and
conservator, Melinda Wilson.
Thomas’ action, filed Aug. 27 in
Cook County Circuit Court in I1li-
nois, answers a suit, lodged by
Melinda Wilson on Brian’s behalf
on Aug. 23 in L.A,, seeking to dis-
solve Wilson/Thomas Produc-
tions, a 1997 joint venture
between the musician and the
producer. The suit charged that
Thomas “has used his association
with Wilson to further his own
interests” (Billboard, Sept. 4).
Thomas’ complaint makes a
similar accusation against Melin-
da Wilson, who allegedly
“schemed against and manipulat-
ed both Brian and Joe and has
misused Wilson/Thomas Produc-
tions in order to secure the full

benefit of Brian’s star status for
herself” (BillboardBulletin,
Sept. 3).

The producer’s suit seeks gen-
eral damages to be determined,
punitive damages of $5 million,
the placement of Wilson/Thomas
Productions’ assets in a construc-
tive trust, the appointment of a
receiver to manage the company’s
affairs, and an accounting.

Thomas’ suit claims that after
he worked with Brian Wilson on
the 1995 collection of Beach Boys
covers, “Stars & Stripes,” the
producer and musician formed
Wilson/Thomas Productions in
September 1997. According to the
suit, Thomas owns 50% of the
company, while Brian and Melin-
da jointly own 50%.

“Melinda insisted that she be
named as a member of Wilson/
Thomas Productions,” the suit
states. “Despite her lack of expe-
rience in the industry, Melinda
used Wilson/Thomas Productions
in an ongoing attempt to gain con-

Great Sax. Saxophonist Dave Koz pauses backstage after his recent show at
L.A.'s Greek Theatre to meet with assorted Capitol Records executives. The
artist's upcoming Capitol release, “The Dance,” is due out Sept. 28. Pictured,
from left, are Greg Seese, director, regional promotion/marketing, L.A.; Jay
Krugman, senior VP, international and domestic marketing; Koz; Roy Lott, presi-
dent/CEQ; Nick Bedding, senior director, adult format national promotion; and
A.D. Washington, VP, R&B field promotion.

RECORD COMPANIES. Abel de Luna
is named senior VP of the regional
Mexican and Tejano product division
of Sony Discos in Los Angeles. He
was owner/president of Luna Music.

Daniel Savage is appointed senior
VP of sales and marketing for Hol-
lywood Records in Burbank, Calif.
He was senior VP of marketing for
Island Records.

Liz Montalbano is appointed VP
of crossover promotion for Priority
Records in Hollywood. She was
senior director of crossover promo-
tion for NooTrybe/Virgin Records.

Atlantic Records Christian Divi-
sion names Demetrus Stewart VP
of gospel artist relations, Mark
Lusk VP of sales and marketing,
Ronn Tabb director of promotions
and marketing, and Jay Schield
director of sales and product devel-
opment in Nashville. They were,
respectively, VP at Warner Bros.,

DE LUNA

SAVAGE

director of marketing at Broadman
& Holman Publishers, director of
marketing of Reunion Records, and
national accounts manager for WEA
Christian Distribution.

Larry Blackwell is appointed
director of national gospel sales for
ZRC in Nashville. He was co-owner
and GM of Central South Gospel.

Koch Entertainment names Mike
Healey controller, Steve Propas VP
of international, Mark Robinson
director of business affairs, and
Zooey Tidal director of media rela-

trol over Brian’s music as well as
his business affairs.”

In December 1997, Giant Reec-
ords, the WEA-distributed label
owned and founded by Irving
Azoff, signed a contract with Wil-
son/Thomas, according to the
suit. The deal purportedly pro-
vided the label with an option to
release three Brian Wilson
albums. “Imagination,” which
was co-produced by Brian and
Thomas, was released in June
1998.

Thomas’ suit elaims that Melin-
da Wilson approached Thomas
and asked that he and others not
take writing credit on certain
songs, since “the public’s percep-
tion of Brian as a songwriter
would be diminished.” Additional-
ly, Melinda demanded that
Thomas reduce his share of the
publishing.

The suit continues, “In order to
secure the benefits of Brian’s
career for herself, Melinda had to
break Brian’s ties with Giant
because Azoff had previously
expressed that he would not work
with Brian individually but only
in conjunction with Joe through
Wilson/Thomas Productions.”

The action says that as details
for a tour to promote “Imagina-
tion” following the album’s
release were being finalized,
Melinda abruptly canceled the
tour. When Thomas asked her
why, the suit claims, “all she said
was, ‘I’'m going to f—- that little
Jew,” referring to Azoff.” She also
allegedly told a tour employee
that “she was going to figure out
a way to ‘screw that Jew bastard,
Irving.””

Though Giant did not pick up
its option for a second album, the
Wilsons and Thomas had agreed
that their company would record
a second album and shop it to
another label or distributor, the
suit says. To create excitement
for a new album, a Brian Wilson
tour, run through the joint ven-
ture, was mounted in March of
this year.

(Continued on page 22)
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tions in New York. Koch Entertain-
ment also names Jim Cardillo VP of
A&R in Los Angeles. They were,
respectively, VP of operations for
Velvel Music Group, VP of interna-
tional for Velvel Music Group, direc-
tor of business affairs for Velvel
Music Group, publicist for Kathryn
Schenker Associates, and VP of
A&R for Velvel Music Group.
Madacy Entertainment names
Vito Barbara VP of new media in
Springfield, N.J., and Sandy Gard-
ner VP of sales and marketing for

Mercury To Singh

A Victory For British Asian Music

BY DOMINIC PRIDE
LONDON—Talvin Singh'’s win-
ning of the Technics Mercury
Music Prize Sept. 7 here (Bill-
boardBulletin, Sept. 8) represents
the opening of the door to main-
stream acceptance for British-
Asian artists, say observers.

It also reaffirms the importance
of the prize’s role in giving media
exposure to new acts and, say
some critics, has damped down
criticism of the event
in media circles.

Singh'’s “OK” (Uni-
versal/Island) was cho-
sen by judges on the
basis of musical merit
from a short-list of 12
albums, which fea-
tured mainstream sets
such as Blur’s “13”
(Food/Parlophone)
and the Manic Street
Preachers’ “This Is
My Truth Tell Me Yours” (Epic).

At the ceremony, Singh used the
win to make a plea for budding
musicians to have a chance and
called for government help in
doing that.

“The Arts Council gives a cer-
tain amount of money to the ethnic
arts,” he later told Billboard. “At
the moment, it’s not going to the
right places.”

In his acceptance speech, he
said, “For the last three years, the
revenue from this industry has
come from dance music and
drum’n’bass. It’s about time that
was put back into schools in [the
form of] samplers.”

Singh’s manager, Amy Coffey of
ACM, says of his win, “What
Talvin cares about is making more
music. If this gets more people to
listen to his music, then that will
make him want to make more.”

The award is seen as a recogni-
tion of the diverse community of
Asian musicians that has devel-
oped in Britain for several years.

For the second year running, two

SINGH

British-Asian acts have been nom-
inated: this year, WEA U.K.’s Black
Star Liner’s aloum “Bengali Ban-
tam Youth Experience” made the
short-list (Billboard, Aug. 7), and
last year Asian Dub Foundation and
Cornershop were in the top 12.

The win was given a qualified
welcome by Shabs, label chief of
QOutcaste, which will release
“Beyond Skin,” an album by Nitin
Sawhney, a former musical collab-
orator of Singh’s, on
Monday (13).

“It’s great,” says
Shabs. “We’re happy
about it in terms of
people who might
want to come to this
area and hear some-
thing new. It’s good
for Asian music in
general, but this
music can only suc-
ceed if people are
making music which is relevant to
normal people’s lives. People don't
buy records because they are from
a genre.”

In the past two years, wins by
Roni Size & Reprazent and Gomez
proved the prize’s effectiveness in
introducing new music to a wider
audience via media coverage.

Last year’s winner, Gomez, had
sold 80,000 copies by the time of its
win in September, according to
label Hut/Virgin. One year after
its win, the album has been certi-
fied platinum for sales of more
than 300,000 units.

Universal/Island says sales of
“OK” are currently approaching
30,000 in the U.K., with total
worldwide sales close to 120,000.

The announcement of the win-
ners was covered live by BBC 2
TV and BBC Radio 1. A special
on the event will be broadeast on
BBC 2 on Saturday (11). The day
after the prize, music broad-
casters, including Radio 1, inter-
viewed Singh, and his music

(Continued on page 22)
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Madacy Kids in Toronto. They were,
respectively, director of direct re-
sponse marketing for Polymedia and
VP of marketing for “The Children’s
Group.”

Candi Shand is promoted to
director of operations and artist de-
velopment for Arista in New York.
She was manager of artist develop-
ment.

Shawn Amos is promoted to man-
ager of A&R for Rhino Records in
Los Angeles. He was coordinator of
A&R.

STARK

SHAND

Amrita Sen is named assistant to
the president and CEO of Capitol
Records in Hollywood. She was a
consultant for entertainment com-
panies.

RELATED FIELDS. Lewis J. Stark is
promoted to partner in charge of
Moss Adams LLC in New York. He
was a manager.

Ed Greer is promoted to senior
VP of club operations for KnitMedia
in New York. He was operations
manager.
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artists of the moment. Don't miss this Aus-some special!
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Coinciding with the Sound of Film
conference, Billboard spotlights
the world of sync licensing
and this year's best soundtrack
albums. Editorial analyzes the
current health of the business,
tracks emerging trends in sync
licensing and profiles who's hot
this year. Be a part of this
exciting special.
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BY LISA COLLINS
LOS ANGELES—With the Sept.
21 release of award-winning gospel
voealist Yolanda Adams’ “Mountain
High ... Valley Low,” Elektra
Records hopes to pro-
pel the artist dubbed
“gospel’s female Kirk
Franklin” by some to
the platinum sales
and superstar status
that the label’s chair-
man, Sylvia Rhone,
feels she deserves.

“She’s one of those
rare vocalists with a
range that rivals the
best,” Rhone says. “I
believe I could put
her toe to toe with
whoever one consid-
ers their favorite
singer, and she could
blow them away.”

So sure of this is
Rhone that the Sep-
tember rollout is an
all-out assault, targeting four for-
mats (gospel, Christian, R&B, and
AC) simultaneously.

“We're taking this thing main-
stream upon release,” Rhone says.
“You can count on us doing at least
500,000 units.”

ADAMS

Elektra’s Hopes High
For Gospel’s Adams

definitely aware of who she is and
are excited about her coming out
with this project on a major label.”

As gospel’s leading contempo-
rary female trendsetter, Adams,
who had averaged
200,000 units per
release, is already
almost singlehand-
edly credited with
ushering gospel to a
higher level of artist
imaging with the
innovative packaging
of her 1995 release,
“More Than A
Melody.” Musically,
however, Adams felt
boxed in. That was
due in part to the
fact that her style
had been distinctly
altered from her
early, more tradi-
tional renderings.

“Musically, I had
evolved, and my
vision no longer fit,” Adams
explains. “I thought maybe I need-
ed to go where they can see the big
picture.”

Adams’ maturation as artist is a
15-year progression from when she
first came to light as a

Gospel retailers are
predicting big numbers as
well. ‘Just the name Yolan-
da Adams sells albums,”
says Larry Robinson,
owner of the Detroit-

Elektra Entertainment

soloist in the Houston-
based Southeast Inspira-
tional Choir, where she
was discovered by Thomas
Whitfield. He produced
her 1988 solo debut, “Just

based God’s World, one of
the nation’s largest gospel retailers.
Elektra product manager Lydia
Andrews says advance sales at
national chain stores have matched
expectations as well.
“Initial response has been very
good,” Andrews says. “Folks are

As I Am,” which thrust
the Houston native to the forefront
of the gospel scene.

Four subsequent albums under
the Tribute banney, including “More
Than A Melody” and “Save The
World,” helped to keep her there. In

(Continued on page 41)
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nespnnd Plans 2ath Anniv. Tour

BY CARLA HAY

NEW YORK—The music industry’s
positive reaction to Respond Ine.—a
nonprofit organization for victims of
domestic violence—has been so sig-
nificant that the Boston-based char-
ity is now planning a 25th anniver-
sary concert Sept. 24, as well as a

Taking part in the Boston Lilith Fair
check presentation to Respond Inc.,
from left, are artists Aimee Mann and
Sheryl Crow; Respond development
director Johanna Richwagen; artists
Sarah McLachlan, Mya, Meshell
Ndegéocello, Kendall Payne, and Nina
Gordon; and Respond artist and
Boston Talent Search winner Lori
McKenna.

U.S. concert tour, tentatively set to
begin in November.

Respond first gained widespread
industry attention in January with
the release of a double-album compi-
lation, “Respond,” comprising 27
songs from Boston-area female
singer/songwriters, such as Juliana
Hatfield, Mary Lou Lord, and Melis-
sa Ferrick (Billboard, Jan. 23). The
set was released on independent label
Signature Sounds, distributed by
Koch International.

The organization and album have
since received high-profile support,
including exposure via MTV, VH1, and
Lilith Fair (Billboard, May 29).

“Respond is celebrating its 25th
anniversary this year, and with the
growing awareness for the ‘Respond’
album, it seemed like a natural pro-
gression to do the anniversary con-
cert,” says Charan Devereaux, exec-

utive producer of “Respond” and a key
organizer of the Respond concerts.

The 25th-anniversary concert will
take place at the Somerville Theater
in Somerville, Mass. Artists con-
firmed to perform at the concert
include Lord, Patty Larkin, and Jen-
nifer Kimball.

Respond, Inc.

SERVICES FOR BATTERED WOMEN AND CHILDREN

Sponsors of the concert include
attorney Joe Curatone, as well as
Massachusetts organizations Cam-
bridge Health Alliance, Harvard
Vanguard Medical Associates, and
Middlesex Federal Savings Bank,
plus triple-A radio station WBOS
Boston, and local UPN affiliate
WSCK-TV.

WBOS promotion director Adam
Klein says, “We’re proud to be
involved with Respond. We'll be run-
ning promotional spots for the con-
cert. It’s a great cause.”

WSCK director of public affairs
Heather Roberts adds, “The concert
will be promoted on-air and on our
Web site. Respond will also be the
subject of one of our public affairs
programs, which has a tentative air
date of Oct. 9.”

According to Respond, the idea for
the concert tour came when, after
staging several Respond showcases
on the East Coast, the organization
started to receive more requests to
have the concerts outside the region.

The Respond tour will be booked
by Boston-based agency Concerted
Efforts. “The tour will go to major
markets,” says Concerted Efforts
artist representative Mike Leahy.
“We plan less than 10 dates, at
venues with 500 capacity and under.
The main objective is to raise aware-
ness for Respond.”

Devereaux says that although the
tour’s artists and show dates have
yet to be confirmed, several of the
artists on the “Respond” album—
including Larkin, Ferrick, and Kim-
ball—have expressed an interest in
being on the tour.

Singer/songwriter Kimball says of

Boston Lilith Fair Talent Search winner
and Respond artist Lori McKenna per-
forms with her bandmates Aug. 3 at
the Lilith Fair stop at the Tweeter Cen-
ter in Mansfield, Mass. Pictured, from
left, are Meghan Toohey, McKenna,
and Kris Delmhorst.

her involvement with Respond: “It'l]
hopefully inspire other artists to
speak out against domestic violence.”

Respond development director
Johanna Richwagen says, “We're
getting a lot of calls from women
who’ve got the CD. This year’s Lilith
Fair concert in Boston raised over
$18,000 for us. We want to give kudos
to all our supporters.”

According to SoundScan, “Re-
spond” has sold 1,600 units in the U.S,,
but Respond says that more copies of
the album have been sold through out-
lets that don’t report to SoundScan.
Respond estimates that 5,500 copies
of the album have been sold to date.

Bob Walsh, rock/pop buyer for
Tower Records in Boston, says of the
album: “It’s been a steady seller for
an independent release.”

Larkin says, “I'm pleased and hon-
ored to part be of the ‘Respond’
album and the 25th- anniversary
show. It has put a fire under my butt
to do something more for the cause.”
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The challenge lies in getting your music the attention
it deserves. In the past, building an audience for new
music has proved difficult. But FirstLook.com, from the
creators of Woodstock.com, has set out to change all
that. FirstLook.com is a unique Internet music-sampling
site with streaming music, not downloads. It's a smarter
way for you to reach your listeners. And no matter
what genre your music is, from hip-hop to alternative,
from hard rock to country, we understand it and cater
to it. So come discover what we are, and how we can
help you. You know that your music demands attention,
and we know how to get it. Call 1-877-MUSICNOW

(687-4266) or e-mail us at benjaminefirstiook.com.

wuvw.firstilook.com
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Robinson Ghanges Gears On Warner

Former Dance Diva Finds The ‘00Iar Within’ Is Rock’n’roll

BY LARRY FLICK

NEW YORK—The targeted audi-
ence for Janice Robinson’s sterling,
guitar-driven Warner Bros. debut,
“The Color Within Me,” may not ini-
tially know it, but the singer is saun-
tering into the rock arena after hav-
ing solidly conquered the world of
dance music.

As the larger-than-life voice of the
1994 Livin’ Joy anthem “Dreamer,”
Robinson enjoyed international suc-
cess—reaching the top of Billboard’s
Hot Dance Music/Club Play Chart
and earning pop radio attention in
the U.S,, UK., and much of Europe.
While she flirted with the idea of cut-
ting a dance-oriented album, she says
“The Color Within Me,” due in stores
Oct. 26, is a far more accurate repre-
sentation of her personal artistic
visions.

“As a songwriter, dance music will
always be a part of what I do,” she
says, noting her contribution to forth-
coming albums by club divas Kristine
W. and Abigail, as well as her ongo-
ing collaboration with producer/
writer Brinsley Evans. “But the
songs on this album are like pages
from my personal life, and I heard

ROBINSON

them in my head in a very specific
way. Once they started to find their
way onto tape, I found my direction,
and I believe the sound of this album
fits me perfectly.”

Robinson shaped the sound of
“The Color Within Me” with co-pro-
ducer Allen Sides as well as such top-
flight musicians as Jim Keltner,
Waddy Wachtel, Ry Cooder, Steve
Ferrone, Jimmy Johnson, Michael
Landau, and Richard Page. The
result is 4 set of tunes carrying a
lean, wholly accessible rock tone that
is, by turns, reminiscent of Tina
Turner and Alanis Morissette—with
an occasional dash of R&D a la Patti
LaBelle.

Beat-Gavvy Duby Spins Tales On
‘Post To Wire’ From Sub Pop

BY MICHAEL PAOLETTA

NEW YORK—AIthough Heather
Duby delivered her debut, “Post To
Wire,” to Seattle-based Sub Pop sev-
eral weeks ago, the singer/tunesmith
didn’t actually sign with the label
until the week of Aug. 23. The album
will be in stores Oct. 19.

“It was odd,” says Duby. “By not
signing on the dotted line earlier, it
forced me to write and create songs
for myself and not
for a label. Of
course, it was a
huge test of faith
on the part of Sub
Pop.”

Titled after a
horse-racing
phrase, “Post To
Wire,” with its
revelatory tales,
evokes the works
of such beat-savvy
and melancholy-hued acts as Every-
thing But The Girl, the Cocteau
Twins, Portishead, and Yaz.

Songs like “Falter,” “Halo Sky,”
“Soulflower,” and “Judith” resonate
with a stark honesty that is equal
parts hopeful and hopeless.

“I was in a bad place when I wrote
these songs,” acknowledges the self-
managed Duby, who was raised on a
steady diet of Broadway show tunes,
Erasure, and the Dead Kennedys. “I
was going through a lot of relation-
ship issues. I was depressed. As a
result, I don’t drink anymore.”

Born and raised in Portland, Ore.,
Duby migrated to nearby Seattle in

pusy

1994. Once there, she experienced
the ¢ity’s burgeoning music scene
firsthand, collaborating with several
acts, including Maktub and Clemen-
tine.

While working the circuit, she
befriended Steve Fisk of Pigeonhed.
Duby says they began trading tapes
of works-in-progress and eventually
established a working relationship.
The end result is the Fisk-produced
“Post To Wire.”

Kristen Meyer,
senior product
manager at Sub
Pop, says the label
will continue to
build Duby’s pro-
file in the North-
west region. Sub
Pop is also Duby’s
booking agent.

“We’ll start it
here and let it
translate outward,” Meyer explains.
“Many people in the area know
Heather from previous bands, but
they’ve never seen her perform as u
solo artist.”

Sub Pop has no plans to send a sin-
gle to radio until early 2000, when it
will deliver “Judith” to modern rock
and triple-A formats.

“We're currently pursuing the
possibility of consigning CDs to non-
traditional outlets like hair salons,
restaurants, cafes, and lounges,”
notes Meyer. Also, one week prior to
the album’s release, Duby will be the
featured artist on the label’s Web site
(www.subpop.com).

The album opens with the incendi-
ary “Nothing I Would Change,”
which Robinson describes as “my life
story in less than four minutes.”
Within an arrangement of rumbling,
hip-hop-flavored beats and razor-
sharp guitars, the singer takes the
listener on a whiplash tour of her
childhood, tumultuous teenage years,
the worldwide success of “Dreamer;,”
and the present. The track is set to
be the album’s first single, shipping
to radio Tuesday (14). The track will

(Continued on page 21)
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Love Shack. Rocket Records act Jimmie's Chicken Shack is trekking across
the U.S. in support of its current collection, “Bring Your Own Stereo.” The set is
the follow-up to 1997's successful “The Salmanella Envelope,” and it shows the
band re-teamed with producer Jim Wirt. Shown, from left, are band members
Sipple, Che Colovita Lemon, Jimi HaHa, and Double D.

" shows.”

Beck Bids V2 A fond Adieu; Apple Goes
The Distance; Grow Sings for Free

FOND FAREWELL to Dan Beck, who resigned
as president of V2 North America on Sept. 3 due to
congenital hearing loss.

Beck, who is retiring, has been in the music indus-
try for 27 years. He started out as a journalist, then
became a publicist for CBS Records in Nashville.
He’s best known for a 20-year stint at Epic Records
in New York, where he rose to senior VP of mar-
keting. He was named president of V2 North Amer-
ica in 1997.

As anyone who knows him can attest, Beck is
truly one of the good guys in the

Then You'll Know Where To Land And If You Fall It
Won'’t Matter, Cuz You'll Know That You're Right.”
No, we don’t know what it means either.

We asked an Epic representative what the album
spine will read, since the title clearly won’t fit, and
the answer is “When The Pawn .. .,” which we
imagine is how everyone will refer to the album.
However, the full title will appear on the album’s
front cover.

Interestingly, “When The Pawn . ..” is on Clean
Slate/Epic Records. Apple’s last record, the oh-so-
succinetly titled “Tidal,” was on
Clean Slate/Work/Epic. Clean

industry with a fabulous atti-
tude, so it should come as no sur-
prise that self-pity over his con-
dition is the last thing on Beck’s
mind. “It’s simply a fact of life,”
he says. “If you play sports, you
can’t play them all your life. I've
been fortunate; I've had the

Slate, which formerly went
through Work, is now part of
Epic proper, according to
sources.

STUFF: At.the.drive.in is the
first act signed to DEN Music

opportunity to work with some
of the most exciting people, both
on the business side and the tal-
ent side, so how could I com-
plain?”

With V2 having shuttered its small Santa Moni-
ca, Calif.-based office in mid-July, Beck admits
there was some initial concern that people might tie
his departure to problems at the label, but he says,
“This is clearly a personal situation in my life. It’s
real simple: I'm just not going to have the sustained
ability to go to shows [according to my doctor], and
there’s not a way I can feel comfortable about being
involved with the artists if I couldn’t go to their
He also notes that the label “has really
begun to make the leap” into a successful company
with recent releases by Blessid Union Of Souls,
Moby, and Mercury Rev.

Richard Sanders, V2's GM, has been named
president (see story, page 12).

As he notes, in what is perhaps the ultimate irony,
Beck, who’s being fitted for two hearing aids, is on
the board of directors for the Closed Captioning
Center.

IT JUST MAY SET THE RECORD: In fact, we're
sure of it. For those of you who haven’t heard, the
title of Fiona Apple’s new album, coming Nov. 9, is
90 words long: “When The Pawn Hits The Conflicts
He Thinks Like A King What He Knows Throws
The Blows When He Goes To The Fight And He’ll
Win The Whole Thing 'Fore He Enters The Ring
There’s Nobody To Batter When Your Mind Is Your
Might So When You Go Solo, You Hold Your Own
Hand And Remember That Depth Is The Greatest
Of Heights And If You Know Where You Stand,

by Melinda Newmian

Group, the new label that is
part of the Digital Entertain-
ment Network. The label was
started by former Capitol
Records president Gary Gersh and former Gold
Mountain manager John Silva. The group, which
will appear at the Coachella Vcllley Musie & Arts
Festival taking place Oct. 8-9 in Indio, Calif., will
release its label debut in spring 2000.

Jason Faulkner has parted ways with Elektra
Entertainment. His manager Will Sharpe can be
reached at 310-230-2100.

Sheryl Crow will be joined by Eric Clapton,
Chrissie Hynde, Sarah McLachlan, and Stevie
Nicks for a free concert in New York’s Central Park
on Tuesday (14). The 25,000 tickets for the show,
which kicks off the introduction of a new eredit card
by American Express, were handed out by AMEX
representatives throughout New York’s five bor-
oughs on Sept. 9. The show will air on Fox, as well
as a number of Internet sites. In conjunction with
the concert, AMEX is donating $50,000 to the Eliz-
abeth Glaser Pediatric AIDS Foundation. Addition-
ally, all proceeds from Crow’s merchandise sales on
Sept. 14 will go to the foundation.

Despite Stone Temple Pilots front man Scott
Weiland’s sentencing to one year in jail, the band’s
new album, “No. 4,” will come out as scheduled on
Oct. 26, according to Atlantic Records. The first sin-
gle, “Down,” will be released earlier in the month.
Weiland was sentenced Sept. 3 for violating proba-
tion on an 1998 heroin possession conviction. Other
band members will pick up the slack in terms of pro-
motional duties. An Atlantic representative says no
TV appearances or concerts had been booked in
anticipation of Weiland’s sentence.
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GUEST COMMENTARY

(Continued from page 10)

joined forces with leading hardware
and software companies to
announce the Secure Digital Music
Initiative (SDMI), an industrywide
effort to adopt a secure standard for
digital musie distribution.

There are also some interesting
intermediate models developing:
kiosks where digital content is
downloaded on demand at point-of-
purchase—the retail store, but also
nontraditional venues—to burn CDs
on demand.

But digital distribution is not the
real threat to the $38 billion global

music industry, at least not in the |

immediate term. It's physical distri-
bution via the Internet that is pos-
ing the greater risk—the sale of
hard, tangible CDs by Internet
retailers such as Amazon.com and
CDnow/Columbia House.

These vendors today account for
80% of online music sales—$250
million in global sound recording
sales. While that is still a tiny slice
of the total revenue pie, it repre-
sents an increase of more than
400% since last year. Experts pro-
ject that more than 20% of U.S.
music sales could take place over
the Internet by 2002.

Where are the record companies
in this new online market? Barely
present. While record companies
have mounted Web sites that sell
music, they are not yet a direct
force in this new distribution medi-
um—with the arguable exception of
Sony and Warner with CDnow,
which was recently merged with
the companies’ joint Columbia
House operation.

As a result, the labels are losing
out on a powerful opportunity to
build stronger, more extensive rela-
tionships with consumers. And it is
consumers who will dictate the mu-
sic industry’s future . . . not tech-
nology. While digitization will rede-
fine production formats, distribution
mechanisms, and even music con-
sumption patterns over the next sev-
eral years, it is but a means to an
end, not the destination itself.

Consumers drive the music indus-
try. Their evolving tastes and pref-
erences—and how effectively they
are met—are far more material to
the fates of the record companies.

Digital technologies have merely
raised the bar on consumer expec-
tations of music product. They’ve in-
dulged buyers’ increasingly eclectic
and ever-changing tastes at a rea-
sonable price. Instead of buying the
whole $15 CD for one track, con-
sumers can now, with some effort,
copy or download that track into a
customized playlist to satisfy a
uniquely personal need or prefer-
ence.

But as this new model of music
consumption takes hold, it will
transform the selling and marketing
of music—touching the consumer
and creating buzz—perhaps even
more profoundly than it will trans-
form distribution.

Record companies need to invest
time and money today in “owning”
the solutions to consumers’ emerg-
ing musical demands. Specifically,

they need to implement the follow-
ing three-point agenda:

» Exploit the low cost and inter-
active nature of Internet distribu-
tion to establish a direct relationship
with consumers, mining valuable
information on music buyers’ pro-
files and preferences. With more
targeted information, record com-
panies could start offering true
added value. They could look beyond
the marketing and selling of indi-
vidual artist CDs and begin

responding to the “lifestyle” needs
of particular consumers with a more
diverse range of product offerings.
* Digitize their entire catalog of
singles and albums, not to mention
samples, cover art, lyries, and track
listings. The recording companies
could easily overwhelm any Internet
upstart with the sheer volume of
music material they can make avail-
able to the avid consumer building
his or her own musical database. In
so doing, the majors could extend

their value proposition—both to con-
sumers and artists—beyond sound
recordings alone.

* Adopt an open standard for the
electronic distribution of music, one
that incorporates the best in encryp-
tion and compression technologies,
while making these technologies
transparent to the user. The idea is
to offer consumers a superior, easi-
er-to-use digital music product, one
blessed with legitimacy, while clear-
ly enlightening them on its appro-

priate and legal use.

It is indeed true: The majors no
longer control the music market.
But they have not ceded that terri-
tory to alternative channels of dis-
tribution. It’s the consumer who dic-
tates in this brave, new world.

Those who recognize that reality
and adapt their business models
accordingly will tap into the growth
unleashed by digital technology and
reap the riches of a vast, unfolding,
global market.
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LOREENA
MCKENNITT

LIVE IN PARIS
AND TGRONTO
)

b
In stores Sept. 28th

Due¢ to customer demand, Loreena McKenritt's first
tull-length live recording, “Livé In Paris And Toronto”,
will be given its international retail release Sept. 28th.

This 2-CD set was drawn from performances on
McKennit's 1998 world tour in support of the
platinum-plus album “Thz Book Of Secrets™.

1-800-361-7959
www.quinlanroad.com

“L1vE IN Paris AND TORONTO™ IS A PROJECT IN AID OF THE

CoCGK-REES MEMORIAL FUND FOR WATER SEARCH AND SAFETY.

www.cookreestund.com
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Gapricorn’s 311 Rocking, Rapping Again

BY CARLA HAY

NEW YORK—Industry observers
say that 311 couldn’t have picked a
better time to release its next al-
bum, “Soundsystem,” due Oct. 12
on Capricorn Records. The popu-
larity of rock-meets-rap has been
reaching new heights—with acts
like Limp Bizkit, Korn, and Kid
Rock riding high on the charts—
and 311 is primed to reclaim its
place in this hybrid genre, which
the band has been playing for
years.

311 singer/guitarist Nick Hexum
says there’s a reason why more
attention is being paid to rock acts
that infuse their music with hip-
hop. “We know there’s a lot of kids
that grew up on hip-hop and rock.
There’s plenty of room for all the
[rock-meets-rap] bands, but our
angle is a little more melodic-based
and positive than some of the other
bands.”

“Soundsystem,” co-produced by
Hugh Padgham and Scotch Ral-
ston, is the studio follow-up to 311’s
1997 double-album “Transistor.”
The band first broke through to the
mainstream with its third album,
“311,” which was released in 1995
and spawned the hit singles
“Down” and “All Mixed Up.”

According to SoundScan, “311”
has sold 2.6 million copies in the
U.S. to date, while “Transistor” has
sold 819,000 copies.

“Come Original,” the first single
from “Soundsystem,” has already
been getting an impressive reac-
tion at modern rock radio. Sources
say that due to popular demand,
the song was leaked early to sever-
al radio stations. Many stations
playing the track—including
KROQ Los Angeles and WHFS
Washington, D.C.—reported a
tremendous positive response from
listeners.

WHFS music director Pat Fer-
rise says of the phone-request
response to the song, “It was No. 1
the first week we played it. It
seems like people are glad that 311
is back. In many ways, 311 was at
the forefront of the rock-meets-
hip-hop sound, so this is a great
time for them to release their new
album.”

Capricorn GM Mike Bone echoes
that sentiment. “There are a lot of
rock/hip-hop bands right now, so
311 fits right in with what’s being
played today. The band has a very
loyal fan base.”

311—formed in Omaha, Neb.,
and now based in Los Angeles—has
been cultivating a fan base since the
band was formed in 1988. In addi-
tion to Hexum, the other band
members are vocalist/turntable
operator SA Martinez, guitarist
Tim Mahoney, bassist P-Nut, and
drummer Chad Sexton.

Even before the band experi-
enced having hit songs and albums,
311 practiced the tried-and-true
work ethic of constant touring. But,
as Hexum admits, the band’s hectic
schedule for “Transistor” left 311
feeling “burned out.”

He continues, “The reason why
it’s been two years since our last
[studio] album is because we kind
of collapsed after the Transistor
tour. We recorded 30 songs for that
album in two months. With ‘Sound-
system,’ we did 13 songs in a year
and a half. The attitude we had with
this album can be summed up in the
title of one of the new songs: ‘Life’s
Not A Race.””

Not that anyone eagerly awaiting
a new 311 set after “Transistor”
was left waiting too long. Fans
clamoring for a new 311 album
were tided over with two 1998
releases: the appropriately titled
“Live” (on Capricorn) and “Omaha
Sessions,” a compilation of early
311 songs that was released on in-
die label What Have You Records.

With tracks like “Freeze Time”
and “Evolution,” the new 311 album
reflects the band’s view of the fu-
ture as the new millennium ap-
proaches, says Hexum.

“This album represents a new
phase for us,” he says. “There’s
some friction or tension in the
record because I went through a
depressive period with a lot of
insomnia. I'm on an upswing now. A
lot of good music comes out of ten-

(Continued on page 23)
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© TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Datels) Ticket Price(s) Capacity Promoter
BARENAKED LADIES Pine Knob Music Sept. 3-5 $1,323.254 45,835 Belkin Prods.
COWBOY MOUTH Theatre $33.50/825 three Celiar Door
Clarkston. Mich. sellouts
"N SYNC Coca-Cola Lakewood  Aug. 26-27 $1,062.414 31,908 Universal Concerts
3RO STOREE Amphitheatre $41/$26 two
Atlanta selouts
LILITH FAIR "93: SARAH Fiddler's Green Aug. 28-29 $957,140 24137 Universal Concerts
MCLACHLAN, SHERYL Amphitheatre $75/845/$30 32,061
CROW, INDIGO GIRLS, Englewood, Calo. two shows
DIXIE CHICKS, MONICA
NEIL DIAMOXRD Rose Garden Aug. 19-20 $912,073 21.165 Sal Bonafede
Portiand, Ore. $39.50/$29.50 28,482 Apregan
two shows Entertainment Group
one setiout
LILITH FAIR '98: SARAH Molson Amphitheatre Awg. 21-22 $903,308 30,806 Universal Concerts
MCLACHLAN, SHERTL Toronto ($1.352.803 two Canada
CROW, INDIGO GIRLS, Canadian) seltouts
DIXIE CHICKS. DEBORAH $40.42/$33.74/
cox $20.38
KEIL DIAMOKD E Center of West Aug. 30-31 $887,605 2241 Sal Bonafede,
Valley City $39.50 two Apregan
West Valley City, selouts Entertainment Group
Utah
NEIL DIAMOND ey Arena, Aug. 22-23 $768.366 22,449 Sal Bonafede,
Seattle Center $39.50/829.50 24,296 Apregan
Seattle twa shows Entertainment Group
one setlout
CHER World Music Theatre  Sept. 1 $672.209 13.387 Tinley Park Jam
CYNDI LAUPER Tinley Park, IIl. $75.25/837.75/ 15,000 Corp
JULIO IGLESIAS JR. $20.25
CHER General Motors Place  Aug. 13 $656,209 12,950 Universal Concerts
CYNDI LAUPER Vancouver ($970,868 Canadian}  seflout Canada
CNOTE $57.11/$43.60/
$33.46
CHER Canadian Airlines Aug 11 $639,748 12422 Universal Concerts
CYNDI LAUPER Saddledome ($957,135 Canadian)  sellout Canada
C NOTE Calgary. Alberta $56.48/$43.11/
$33.09
Copyrighted and compiled by Amusement Business, a publication of Billboard Musnc Group.
Boxscores should be submitted to: Bob Allen, Nashville. Phone: 615-321-917
Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615 321 9171.
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ROBINSON CHANGES GEARS ON WARNER

(Continued from page 18)

be supported by a videoclip directed
by Liz Friedlander.

“Our objective with the video—as
well as with every other aspect of this
project—is to capture Janice’s per-
sonality, which is just electrie,” says
Phil Quartararo, president of Warn-
er Bros. “She walks into a room, and
everyone wants to know who she is.
She exudes a special energy. It’s the
energy of a major star.”

Retailers who are already familiar
with Robinson agree, with some
adding that the stylistic shift was a
wise career move. “She’s far too
dynamic to stay in dance music,” says
Marlon Creaton, manager of Record
Kitchen, an indie outlet in San Fran-
cisco. “She deserves to be a massive
pop star. She’s endlessly charismat-
ic.”

Hilda Green, owner of FuzzBoxx, a
shop in Milwaukee, says Robinson’s
gritty rock-and-soul musical blend
could reach a wide audience. “My
only fear is that some rock people
won't readily take her seriously
because she’s black.”

Robinson admits that she was ini-
tially concerned that race might be a
factor in the project’s future. “I felt
like I had two strikes against me
before I even get started. I've decid-
ed to trust my music and the fact that
it reveals emotions and experiences

that are universal.”

With that. Robinson—who is man-
aged by Stephanie Saraco—says
she’s anxious to get on the road to
promote “The Color Within Me.”
She’ll begin a round of radio promo-
tional visits shortly before the album
hits stores. She’s also preparing late-
October showcases in Los Angeles
and New York. Other touring options

‘The songs on
this album are
like pages from my
personal life’

- JANICE ROBINSON -

are under consideration.

“I'm feeling a little torn right now,”
the singer says. “I'm champing at the
bit to get onstage. But there’s also a
part of me that wonders if I'll be able
to look people in the eye when I'm
performing. These songs ure so open
and real that I'm going to feel butt-
naked standing there.”

It’s that high degree of honesty
that ultimately makes Robinson and
“The Color Within Me” so com-
pelling. Packed with standout tracks,
the set often flows like a novel—with

tunes like the Rolling Stones-influ-
enced “Dead-End Girl” and the
bluesy ballad “Sleeping In The Play-
ground” denoting an emphasis on
reconciling adolescent struggles.

Born and raised in Garfield, New
Jersey, Robinson hus distinet memo-
ries of never quite fitting in. “In ele-
mentary school, there were very few
black people. I was often teased.”

It was in the church, though,
where Robinson discevered her con-
nection with musie. Says the singer,
“I used to sit on my mother’s lap and
clap my hands to the hypnotic sounds
of gospel music. I was captivated by
the voices of the women who sang in
the church. They were singing from
the heart and for God, and I could
feel it. That’s when the seed was
planted in my soul.”

She pays tribute to that part of her
life on the album’s gospel-laced clos-
er, “It Really Don’t Matter,” which
Robinson belts with white-knuckled
fury in front of a church choir. “T was
possessed by the spirit the day I eut
that vocal,” Robinson says. “It was
the most beautiful experience. That's
one of the songs I go back to on the
tough days or on days when I'm feel-
ing self-doubt. By the time the song
is over, I’'m healed. I pray that other
people can take my music to heart
and get a similar warmth.”
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A Wonderful World. Anne

Il =

.

Murray recently celebrated her soon-to-be-released
double-CD, “What A Wonderful World,” which will be issued nationwide Oct. 19
on Straightway Music, a division of Sparrow Label Group (see story, page 37).
Shown, from left, are Bruce Allen, Murray’s manager; Bill Hearn, president/CEO of
EMI Christian Music Group; Murray; Shan Kelly, VP of strategic marketing for EMI
Canada; Leigh Ann Hardie, VP of artist development for Sparrow Labe! Group;
and Denise George, director of artist development for Sparrow Label Group.

SINGH TAKES MERCURY MUSIC PRIZE

(Continued from page 13)

was being aired on daytime radio,
whereas it would normally be con-
fined to specialty shows.

News coverage of the event was
hampered by the preponderance of
serious news stories, such as the
earthquake in Greece and develop-
ments in Northern Ireland, which
moved the event down the news
agenda in broadsheet press and
national terrestrial TV bulletins.

However, Universal/Island direc-
tor of press Ted Cummings says that
inquiries from national media for
feature pieces on Singh for the end
of the week were coming through
fast the day after, and pre-event crit-
icism of the prize’s shortlist had not
counted against it.

“A lot of the criticism has been
aimed at music award shows in gen-
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eral” says Cummings.

David Wilkinson, the prize’s direc-
tor, says the adverse publicity
showed the event had become a talk-
ing point among music fans: “The
more people show interest in the list
of 12, and whether they disagree, the
more that shows it has become an
issue of judgment and taste.”

Privately, many at the ceremony
suggested that Singh’s win had done
more for the image of the prize than
the prize had done for Singh, in that
the media had been given an obvious
news hook and an interesting, rela-
tively undiscovered act from a non-
mainstream area of music.

Wilkinson refutes that, noting,
“When a well-known artist such as
M People or Pulp had won, we’ve had
the same amount of coverage as
when relative unknowns have won.”

Sarah Vine, arts editor of nation-
al UK. newspaper The Times, says
that Singh’s win will not necessarily
result in more coverage for the artist
in The Times.

“We already ran a story on Talvin
the week before, so we wouldn’t nec-

essarily go back to him on the basis
of this,” says Vine.

While Wilkinson asserts that the
prize was originally modeled on the
Booker Prize for literature, Vine
argues that the subject matter puts
it in a different category within the
paper’s arts coverage. “It’s not the
same as the Booker. Part of the deal
with the Mercury is that it is a com-
merecial prize which sells records.”

Retail has traditionally welcomed
the event, which was conceived with
a view to generate sales at a quiet
time. Andy Gray, founder of 40-store
national chain Andy’s Records, says
that Singh’s vietory will have an
immediate sales effect, which will
probably be felt most at music spe-
cialist stores than at other outlets
such as supermarkets. Gray says
that straightaway the Singh album
“will be racked and discounted.”

“I placed my order at quarter to 9
this morning,” he says, the day after
the event. “I'm glad Talvin won in a
way. If the Manies or Stereophonics
had won, it would have been like the
Brits or any other award.”

PEERMUSIC HAS MAMBO FEVER

(Continued from page 12)

“The record has been doing the
rounds of clubs in Greece, Spain, and
Italy,” says BMG’s head of interna-
tional for the Germany/Switzer-
land/Austria (GSA) region, Susie Arm-
strong. “The U.K company has been
waiting for people to come back from
holiday before releasing it.”

“Mambo No. 5” first hit No. 1 in
Germany in May (Global Music Pulse,
Billboard, June 12), and its success
spread throughout the GSA region
and to other continental European ter-
ritories (Billboard, Aug. 7). To date it
has hit No. 1 in 12 European countries,
and has sold 3.5 million copies world-
wide, according to BMG’s sales fig-
ures. Sales of the aloum ‘A Little Bit
Of Mambo” are at 1.1 million, accord-
ing to the label.

Shaft’s version of the peermusic
copyright “Mucho Mambo” entered
the chart the week ending Aug. 28 at
No. 2, the same week “Mambo No. §”
debuted at No. 1. Shaft originally
planned to release the track several
weeks earlier, but a dispute with BMG
over the sampling of the original vocal-
ist, Rosemary Clooney, put the track
on ice. The version that was eventual-
ly issued features new vocals by ses-
sionist Donna Canale.

Shaft’s “Mucho Mambo” is released
through Wonderboy Records, an
imprint within Universal TV, the com-
pilations and strategic marketing arm
of Universal U.K., headed by Brian
Berg.

The original track was picked up by
music radio station Kiss 100, owned by
EMAP Radio. EMAP’s business
director for music, Adam Turner, says
the station picked up the track around
the time of the station’s relaunch, and
working with the group’s brand exten-
sion director, John Mansfield, signed
the track.

“This piece of music came up as a
finished deal,” says Turner. “We

signed it with a view to licensing it to
arecord company.”

Turner says, however, that it is not
EMAP’s intention to get into the rec-
ord business as rival Capital has with
its imprint Wildstar. “They are into
the business of artist development, and
we're not,” he says. “We've learned a
bit more how to deal with record com-
panies, but we'd like to stop specula-
tion that we're getting into the record
business. This was a one-off deal for a
dance single, and we’d do that again.”

Universal has the track for the
world outside North America, where
a separate deal is under negotiation.

Kiss already has a tie-in with Uni-
versal through its branded compilation
series for the broadcaster.

JOE THOMAS

(Continued from page 13)

According to the action, Melinda
Wilson extended the tour through
July 1999 to include dates in Japan,
“thereby delaying the recording of
the second album.” It also alleges
that Melinda had contacted an agent
and promoter “for the purpose of
secretly scheduling a fall [1999] con-
cert tour for Brian.”

At the same time she planned the
fall tour, Melinda allegedly convinced
Thomas to stay in the U.S. and pre-
pare for the album recording ses-
sions.

The action alleges that Thomas
subsequently learned that Melinda
Wilson directed Wilson/Thomas’
accountant to make unauthorized
payments from company accounts;
“systematically terminated” the
company’s agents and employees;
and “began to malign and defame”
Thomas during the Japanese tour.

A Wilson spokeswoman had no
comment on the suit.
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WHAT’S HAPPEN-ING’? How do some bands come up with their
names? Hard to say, though some names don’t always help a marginal
band’s cause. Fortunately, the San Francisco-based Ing is so good that
one can forgive the oh-so-silly moniker.

Lead by the charismatic Sean Mylett, the acoustic-pop quartet is
earning well-deserved raves for “Liberty,” a stellar, self-made CD that
conjures up such pleasant, cross-pollinated mental images as Pink
Floyd collaborating with R.E.M. and Simon & Garfunkel jamming
with the Smiths—but with enough fresh, original vibes to keep the
band from dissolving into a well of
overpowering influences.

The nicely woven harmonies of
Mylett and guitarist (and group co-
founder) Mark Smotroff are a key
element of each of the disc’s seven fine
songs—with bassist Nick Ulman and
drummer Chris Brown providing the
skin-tight rhythms needed to keep the
material from wallowing in folk-
induced dross. The lads gather to make contagious cuts like “Confu-
sion” and “Drop” cook with radio-friendly grease.

Clearly, we're not alone in this assessment, given the attention of such
tastemaking local college radio stations as KUSF and KALX. More
recently, leading San Francisco commercial rock outlet KFOG has
picked the cheeky track “Lux Radio” (which playfully debunks the allure
of phone sex) to be included in its indie music program, “Local Anes-
thetic.” Needless to say, several major labels have wisely started to sniff
around the band.

For more information, call 415-332-0718.

ING

SUNSHINE RHYMES: With his smooth single “Sunshine State,”
newcomer Mike West is aiming to make the Florida hip-hop scene
famous for more than Luther Campbell and bass music.

The jam is lifted from the Fort Lauderdale-based rapper’s self-made
album, “They Never Knew,” and it’s rife
with clever wordplay and a delivery that’s,
by turns, chilled and aggressive. West’s flow
is complemented by a languid (and uncred-
ited) diva vamp at the chorus. It’s a vital
ingredient that gives the easy-paced cut its
radio allure.

When West isn't crafting his own mater-
ial, he’s writing and producing for several WEST
other up-and-comers. Among the strongest
of his outside efforts is “Armagettin’ ” by the Los Angeles-based Young
Strivers. West contributes a guest rap to that jam, which is starting to
get some West Coast underground club attention.

While he shops his CD for distribution, West is doing a series of open-
ing dates throughout the U.S. with Luke Records act No Good But So
Good.

For further details, contact Big Fro at 305-532-7696, ext. 17.

NEIL DOWN: As the melodrama of "80s-styled Anglo-pop continues
to intrigue listeners and A&R execs, this is the perfect time for nostal-
gic novices like Neil to be plying their wares.

Throughout his eponymous self-titled dise, the videogenic native of
Richmond, Va., proudly wears the influence
of Depeche Mode tunesmith Martin Gore
and Joy Division on his sleeve. He warbles
with a sweet, melancholy tone amid arrange-
ments swathed in gothic synths and thumpy
dance beats. With dark tunes like “What You
Do To Me (Jealousy)” and “Obsessed (Maybe
I'm),” this album is clearly not the soundtrack
to a sunny afternoon, but it is certainly fod-
der for a cathartic twirl on the dancefloor.
Neil briefly lightens up for a camp cover of
Nancy Sinatra’s “These Boots Are Made For Walkin’,” romping
through the electronic-framed track with a playful ease occasionally
reminiscent of Erasure front man Andy Bell. Definitely a budding tal-
ent worth monitoring.

For additional information, call 804-741-0315.

311

(Continued from page 20)

sion. During our time off, [ started
to reconnect with the whole reason
why we started playing music in
the first place. I started answering
all the fan mail that came ad-
dressed to me personally. It's an
immense responsibility, but it kept
me focused. We retooled our [offi-
cial] Web site [www.311music.com],
which has been great in connecting
us with our fans.”

Capricorn’s Bone describes 311’s
core demographic as 15- to 25-
year-olds. “We’re going to use the
band’s Web site to market the
album and tour. But we also expect
90% of album sales to be through
the brick-and-mortar retail
accounts.”

“The new 311 album should sell
at least as well as ‘Transistor’ did,”
says Dave Mendez, music buyer for
Tower Records’ Westwood location
in Los Angeles. “The band has a
commercial sound that goes well
with what young people are buying
right now.”

A videoclip for “Come Original”
will be serviced to TV and video
outlets. 311 is planning to get reac-
quainted with fans on a North
American tour of clubs and small
theaters, beginning Sept. 20 in
Nashville. The band will also play
radio station festival shows.

311 is booked by Variety Artists
International for North America,
Australia, and Japan. The band is
booked by Primary Talent Interna-
tional for all other territories.

“We're starting in clubs because
we want to get back to the excite-
ment and intimacy of playing
smaller places,” says Hexum.
“Next summer, we’ll go back to out-
door sheds and maybe put together
a package tour. We're going to tour
through the year 2000 and proba-
bly go into the studio again in
2001.”

And how does Hexum describe
311’s audience? “People tend to
relate to others who come from sim-
ilar backgrounds. So we get a lot of
suburban kids, and it’s pretty even-
ly split between males and females.
I wouldn’t want to be a total testos-
terone band or a superficial pop
band.”

311’s songs are published by
Hydroponic Music (BMI). The band
is managed by Adam Raspler Man-
agement.

Although 311 has had more con-
sistent commercial success than
most other rock acts that have
emerged in the '90s, Hexum admits
that the band still has goals it would
like to attain. “I’d like to see us
have a really successful overseas
tour. Japan, Australia, and Ger-
many have been the most receptive
to us overseas, but other countries
have been harder for us to win over.
P’m not worried, though. I think
things will happen at their own
pace.”

As for the future, Hexum says, “I
see the new millennium as a time
where people are either going to go
forward or get confused. I just
want 311 to be there to represent
the positive vibes.”

Advertisement

Billboard

UBLEI_N: nes

THE NEW MUSIC SHOWCASE
www.billboardtalentnet.com

The first professionally oriented virtual marketplace to promote unsigned and-

developing artists to the music industry and audiences worldwide.

Come Visit Billboard Talent Net At CMJ

While attending the CMJ Music Festival this month in New York, make
sure to stop by the Billboard Talent Net booth, number 060. Receive a
demo of the site and learn more about how BTN can help you find
unsigned acts and deal opportunities, discover exciting new artists
and music and build an audience. You can also sign up to become a

member or just stop by to say hello to staff.

Favorite Artist Picks

The Most Popular New Talent On BTN

August 27, 1999

Artist

The Mighty Sleepwalkers
Kill Hannah

The Caine
Sinboy
Nomenclatura
Groovenics
Rapture

Pat McGee Band
Midsummer
Leonard Moss, Jr.

O WL B WN =y

Genre Weeks On
Pop, Acoustic
Alternative, Gothic
Pop, Alternative
Electronic, Techno
Electronic, Pop
Hardcore, Punk
Contemporary, Gospel 2

wES S &N

Rock, Acoustic 23
Rock, Alternative 1
R'n B, Pop 3

Weekly resuits are based on votes cast by BTN's registered online audience for any artist featured on the site. Votes are
limited to one vote per artist per user. Top 10 position is determined by the average of ali votes received.

Favorite Song Requests

The Most Listened-to New Tracks On BTN

August 27, 1999

Composition, Artist

Clearview, Swim

On This Day, Rapture

She's A Freak, Groovenics

Love Of My Life, Leonard Moss, Jr.
Somewhere Johnny, Scott Howard
Last Confession, Crown Jewels
On And On, Donna De Lory

Lost All Control, Clay

Undertow, Liquid Vinyl

Take Me Away, Brilliant Trees

QW ONO U A WN =y

-

Genre Weeks On
Alternative, Rock 4
Contemporary, Gospel 1
Hardcore, Punk 3
R 'n B, Pop 7
Pop, Rock 10
Rock, Pop f/
Pop, A Cappella 8
Alternative, Rock 14
Rock 5
Pop 19

Weekly Radio BTN rankings are based on audio access requested by the site's registered and unregistered online audience

far any composition featured on the site.

The Most Outstanding And Avaxlable Acts On BTN

JILL SOBULE

Jill Sobule’s fresh off her recent
major label release "Happy
Town,” her second album for
Lava/Atlantic. The follow-up
to "I Kissed A Girl," the MTV
“Buzz Bin" single from her
"Jill Sobule” album, her new
demos continue to combine
looped beats, recorded drum
tracks, melodic guitar and
a conceptual, unrestrained
discussion of the modern
pursuit of love and happiness.
Most recently, Jill has been
heard on soundtrack albums
to Harriet The Spy (with her
“The Secretive Life" track being
seen on VH1 and MTV), The
Truth About Cats & Dogs
{("Where Do ! Begin") and Grace
Of My Heart ("Truth Is You Lie").

Genre: From:
Pop, Rock New York, NY

Deals sought:
Any

For further artist details log on to www.billboardtalentnet.com/jillsobule

For details about these and other up and coming artists visit our website at

Phone:(212) 757-2031, Fax: (212) 757-2041, info@billboardtalentnet.com

The Billboard name is a trademark of BPI Communications, Inc. and is used under license by Talent Net Inc. Participation in

Billboard Talent Net does not specify or imply an endorsement from Billboard.

Advertisement

Sponsored by §

ASCAPT

BILLBOARD SEPTEMBER 18, 1999

www.billboard.com

www americanradiohistorv com

23


www.americanradiohistory.com

BILLBOARDS H E A TS F E K E [R S ALBUM CHART

5 COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT, AND SoundScan® The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the
| e INTERNETRSALES) REPORTSICOLCECTED nCOMPILEOF AND FROVIBED.BY top 106 of The Billboard 200 chart, Whos an album reaches this level: the album and the artists subsegquent aloums are immedi-
o SEPTEMBER 18, 1999 ately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is
=« ARTIST TITLE available. () Albums with the greatest sales gains. © 1999, Billboard/BPI Communications.
= IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)
NO. 1 B 26 | 22 | 4bf| BASEMENT JAXX XUASTRALWERKS 6270*/CAROLINE (13.98/16.98) REMEDY
RN 4 VARE/50L MBI 3B05PIGRE {10:08 OIS IR) il (ZD)| 33 | 12 | ouT OF EDEN corer 2806 (10.98115.98) NO TURNING BACK
STAIND FLIP/ELEKT 2. 1 o DYSFUNCTION
i RAJE2SSGIEES (7_98/112) 28 21 4 KOTTONMOUTH KINGS SURBURBAN NOIZE 23857/CAPITOL (8.98/12.98) ROYAL HIGHNESS
TAL BACHMAN COLUMBIA 67956/C d N TAL BACHMAN %
e e e 38 | 20, | PASTOR TROY MADD SOCIETY 8035 (10.98/16.98) WE READY | DECLARE WAR
SLIPKNOT 1 AM 8655/ROADRUNNER (10.98/16.98) SLIPKNOT | -
| 30 28 22 T.D. JAKES ISLAND INSPIRATIONAL 524630/IDJMG (10.98/16.98) SACRED LOVE SONGS
OLEANDER REPUBLIC 53242/UNIVERSAL (10.98/16.98) FEBRUARY SON
— (3D)| MNEW D | SWITCHFOOT RE:THINK 51688/SPARROW (15.98 CD) NEW WAY TO BE HUMAN
MOBY v2 27049* (16.98 CD} PLAY ‘
T : —— TR C@ 42 ! 8, | RAZE FOREFRONT 25210 (15.98 CD) POWER
ELEKTRA 62406/EEG (10.98/16.98)
= ——— Gt3 NEW b | SELAH CURB 77938 (10.98/16.98) BE STILL MY SOUL
IBRAHIM FERRER WORLD CIRCUIT/NONESUCH 79532/AG (10 98/17.98) BUENA VISTA SOCIAL CLUB PRESENTS [BRAHIM FERRER
— 34 24 4 | ASLEEP AT THE WHEEL DREAMWORKS (NASHVILLE) 50117/INTERSCOPE {10.98/16.98) RIDE WITH BOB
P.0.D. ATLANTIC 83216/AG (7.98/11.98) THE FUNDAMENTAL ELEMENTS OF SOUTHTOWN 5 6 —
—— 35 DIDO ARISTA 19025 (10.98/16.98 NO ANGEL
JIMMIE'S CHICKEN SHACK ROCKET/ISLAND 546382/ID.MG (11.98/16 98) BRING YOUR OWNSTERED | | — 1 : ARISTA 19025 (10.98/16.98) -
= 0 SHAKIRA @ SONY DISCOS 82746 (10.98 EQ/15.98) DONDE ESTAN LOS LADRONES?
| BOYZONE RAVENOUS/MERCURY 55917 1/IDJMG (10.98/16,98) WHERE WE BELONG
[ STATIC-X WARNER BROS. 47271 (7.98/11.98) WISCONSIN DEATH TRIP 3 20 2 MICHAEL PETERSON REPRISE (NASHVILLE) 47353/WRN (10.98/16.98) BEING HUMAN
13 | 9 | & | G.LOVE & SPECIAL SAUCE OKEH/S50 MUSIC 69746/EPIC (11.98 E/16.98)  PHILADELPHONIC I Il ORI DA ES
18 | 11 | 2 | THE HIGH & MIGHTY EASTERN CONFERENCERAWKUS S0121"PRIORITY (10 98716.98) HOME FIELD ADVANTAGE 39 | 2 | B | LILKEKE JAMDOWN 1011 (10.98/15.98) GGGl
[ 15 | 10 [ 13 | JOHN MCDERMOTT/ANTHONY KEARNS/RONAN TYNAN WaSTERTONE 552FOINT (13 9816 98 THE IRISH TENORS 4 | 21 | 10 | TRACIE SPENCER CAPITOL 34287 (10.98/16.98) o B
|(16) NEW P> | WINANS PHASE2 MYRRHWORD 69881/EPIC (10.98 EQ/16.98) WE GOT NEXT 41 | 26 | 6 | INTOCABLE £MI LATIN 21502 (7.98/12.98) CONTIGO
[[17 [ 17 T 11 | SYSTEM OF A DOWN AMERICAN/COLUMBIA 68924/CRG (7.98 EQ/11.98) SYSTEM OF A DOWN NEW P | CJ MAC PRIORITY 53533 (10.98/16.98) PLATINUM GAME
18 | 13 | .23 | LOFIDELITY ALLSTARS SKINT/SUB POP 69654/CRG (7 98 EQ/13.98) HOW TO OPERATE WITH A BLOWN MIND 43 | 32 | 52 | SUSAN TEDESCHI TONE-COOLROUNDER 471164/IDJMG (10.98/16.98) JUST WON'T BURN
19 18 |16 | CHELY WRIGHT MCA NASHVILLE 70052 (10.98/16.98) SINGLE WHITE FEMALE 44 | 31 | 24 | AB.QUINTANILLAY LOS KUMBIA KINGS EMI LATIN 99189 (8.98/14.98) AMOR, FAMILIA Y RESPETO
20 | 12 [ 4 | SHERRIE AUSTIN ARISTA NASHVILLE 18881 (10.98/16.98) LOVE IN THE REAL WORLD RE-ENTRY | BILLIE INNOCENT 47492/VIRGIN (11.98/16.98) HONEY TO THE B
(21) NEW P | YUNGSTAR STRAIGHT PROFIT 0012/DEF SOUF (11.98/16.98) THROWED YUNG PLAYA 46 | 45 | 4 | CHAD BROCK WARNER BROS. (NASHVILLE) 4707 1/WRN (10.98/16.98) CHAD BROCK
O . 47 | 35 | 14 | CHRISTIAN CASTRO ARIOLA 66275/BMG LATIN (9.98/15.98) MI VIDA SIN TU AMOR
(27)| NEW > | LOS HURACANES DEL NORTE FONOVISA 0766 (7.98/1198) NORTENO 2000 6275/BMG LATIN (9.98/
(23] 23 | # | SONICFLOOD Goree 2802 (15.98 CD) SONICFLOOD (38)| NEW P | TANTO METRO & DEVONTE ve/550 MUSIC 63758/EPIC (11.98 EQ/16.98) EVERYONE FALLS IN LOVE
| 24 | 19 [ #2' [ MONTGOMERY GENTRY COLUMBIA (NASHVILLE) 69156/SONY (NASHVILLE) {10.98 EQ/16.98) TATTOOS & SCARS @) RE-ENTRY | EDNITA NAZARIO EMI LATIN 59935 (8.98/14.98) CORAZON
|@' 39 [& CHRIS RICE ROCKETOWN/WORD 69613/EPIC (10 98 £Q/16.98) PAST THE EDGES (50)] RE-ENTRY | DELIRIOUS? FURIOUS?/SPARROW 51677/VIRGIN (11.98/16.98) MEZZAMORPHIS

POPULAIR*UPIRISIIN G S.

BILLEOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE

PREACHERS SPREAD
THE WORD: British modern
rock band Manic Street
Preachers, formed in 1988,
have been a best-selling inter-
national act, a darling of
music eritics, and the winner

commercial success in the
U.S. been so elusive for this
band?

Manic Street Preachers
lead singer/guitarist James
Dean Bradfield says, “We've
only done two tours of Amer-
ica, and American audiences
seem very cynical of anything
that comes from Europe
that’s led by the press.”

The band—whose other
members are bass guitarist

Earth Angel. Roma Downey
is best known as a star on the
hit CBS-TV series “Touched
By An Angel.” Downey’s
album, “Healing Angel”
(released Tuesday [14] on
BMG Classics), is an inspira-
tional-music collection, featur-
ing Downey's spoken-word
performances, with music and
lyrics by Phil Coulter.

Livin’ Large. Southern
California has become the
unofficial center of ska-
influenced party music,
and the area’s latest offer-
ing is L.A.-based band the
Hippos. The group has
been touring behind its lat-

Nicky Wire and drummer
Sean Moore—is
currently touring
the U.S. in support
of its Virgin Rec-
ords album, “This Is
My Truth Tell Me

' MOUNTAIN
| Tal Bachman, Tal Bachman

\

REGIONAL HEATSEEKERS NQ.1s

EAST NORTH CENTRAL
Slipknot, Slipknot

NORTHEAST

John MeDermottAnthony KeamsRonan Tynan, The irish Tenors

is still missing today. (James
is presumed by many to be
deceased.)

Bradfield admits that the
band’s first U.S. tour “was a
disaster. We were an arro-
gant, young band straight off
the cover of [British music
magazine] NME. Some
nights we were much more
interested in the way we
looked than the way we
sounded. We made ourselves
very unpalatable, and we've
never had a good
relationship with
Sony in America.”

Yours.” The album
has already been a
massive hit in Eng- |
land, reaching No. 1 |

A

WEST NORTH CENTRAL

Lorie Line, Simply Grand

N} 4

il MIDDLE ATLANTIC

| The High & Mighty, Home Field Advantage

With a new U.S.
record deal and a
new tour, Bradfield
says, “I don’t have
expectations for the
tour. It’s almost as if

est album, “Heads Are
Gonna Roll” (Interscope
Records). The Hippos had
a stint on this year’s Vans
Warped tour and have
done shows with acts like
Blink 182 and MxPx. The
next leg of the Hippos’
tour is expected to begin
by the end of this month.

of numerous awards. But for
some reason, none of the
band’s albums have cracked
The Billboard 200 or the
Heatseekers chart. Why has

on the charts there -~ LS SOU‘T!}?;\TLANfC
and being named Jr !/— H Ednita Nazario, Corazon
best British alboum PACIFIC e i 1

at the 1999 Brit Moby R

Awards (the U.K.
equivalent of the
Grammys). Manic
Street Preachers
also won the 1999
Brit Award for best British
band.

Experiencing such heights
in popularity is bittersweet
for Manic Street Preachers,
considering the group went
through the trauma of losing
guitarist Richey James, who
disappeared on the eve of the
band’s 1995 U.S. tour and who

Yungstar, Throwed Yung Playa

i
THE REGIONAL ROUNDUP

SOUTH CENTRAL

Rotating top 10 lists of best-selling titles by new and developing artists.

SeENGUAWNE

WEST NORTH CENTRAL

. Lorie Line Simply Grand
. Slipknot Slipknot

PO.D. The Fundamentai Elements Of Southtown
Static-X Wisconsin Death Trip

Staind Dysfunction

Oleander February Son

. Chely Wright Single White Female

Sherrie Austin Love in The Real World
Tal Bachman Tal Bachman
. Montgomery Gentry Tattoos & Scars

MIDDLE ATLANTIC
. The High & Mighty Home Field Advantage
Train Train
. Arsonists As The World Burns
Vitamin C Vitamin C
. Ibeahim Ferrer Buena Vista Social Club Presents Ibrahim Ferrer
Moby Play
John McDermott/Anthony Kearns/Ronan Tynan The irish Tenors
. Staind Dysfunction
. G. Love & Special Sauce Philadelphonic
. Tal Bachman Tal Bachman

CYPNAUAWN L

i we're starting over,
which is strangely
liberating.”

C OUNTRY
DEBUT: Mullins-
Black is a country
trio consisting of
Angel Mullins,
Leeann Mullins
Cooper (who are sisters), and
Craig Black. Formed in Day-
ton, Ohio, the trio will have a
self-titled album released
Sept. 28 on Atlantic Nashville.
The first single from the
album is “You Didn’t Did Ya,”
which according to Billboard
sister publication Country
Airplay Monitor has been

HEATSEEKERS CHART + BY CARLA HAY

gaining airplay. Mullins-Black
has been performing at vari-
ous events sponsored by
country stations, including
WHOK Columbus, Ohio, and

Frame of Mind. The
Frames, a modern rock
band based in Dublin, self-
produced much of their lat-
est album, “Dance The
Devil” (ZTT/Universal
Records). “| didn't want this
album to sound compro-
mised,” says lead vocal-
ist/guitarist Glen Hansard.
“A sense of humor is so

rare in rock these days, but
we discovered a sense of
humor on this record.” The
band is on a U.S. tour this
month, with dates that
include Sept. 25 and Oct.
12 in New York; Sept. 30 in
Cleveland; and Oct. 7 in
Chicago.

KFRG San Bernardino, Calif.
The group was also inter-
viewed on syndicated radio
show “Nashville Nights.”
Mullins-Black will perform
Oct. 3 in Cincinnati.
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ECNTED BY PALUL YWERNA

% PERE UBU

Apocalypse Now

PRODUCER: Pere Ubu

Thirsty Ear 57074

Sometimes the best records drop com-
pletely unexpectedly. Recorded in 1991,
this mostly acoustic Chicago show by new
wave pioneers Pere Ubu is a small master-
piece of spontaneous rock. Listen to any
one of these witty, wigged-out songs, and
you'll hear more invention than most cur-
rent bands put into whole albums. “My
Theory Of Spontaneous Simultude” slinks
with sophisticated hilarity, while the clas-
sic “Non-Alignment Pact” simply rocks.
“Worlds In Collision” and “We Have The
Technology” are further examples of Pere
Ubu’s skewed pop genius. Let’s hope
there is more where this came from.

VITAMIN C

PRODUCERS: Josh Deutsch, Garry Hughes, others
Elektra 62406

Former singer of New York guitar-rock
group Eve’s Plum, Colleen Fitzpatrick
ventures out on her own as the front
woman for this eclectic outfit, which jug-
gles rock, electronica, disco, pop, hip-hop,
dancehall, and other styles, Highlights
include the catchy opener, “Smile,” punc-
tuated by Lady Saw’s toasting; the sassy
“Me Myself And I”; the electrically
charged “Not That Kind Of Girl,” which
brings to mind a morphing of Deee-Lite,
My Life With The Thrill Kill Kult, and
Lipps Inc,; the sweetly subversive “Girls
Against Boys”; acoustic rock ballad
“Unhappy Anniversary”; and a propulsive
cover of Split Enz’s breakthrough hit, I
Got You.” A rock album from an assertive,
image-conscious singer with possibilities
at mainstream and cutting-edge formats
and crossover potential at adventurous
pop outlets.

JACK KEROUAC

Reads On The Road

PRODUCERS: Jim Sampas, Lee Ranaldo

Rykodisc 10474

LAWRENCE FERLINGHETTI

A Coney [sland Of The Mind

PRODUCER: Jim Sampas

Rykodisc 10408

These two titles in Rykodisc’s “Voice”
series illustrate the happy marriage that
can occur when archival recordings fall
into the right hands. Recently unearthed
acetates of Jack Kerouac reading his
own Beat classic “On The Road” and
other material were used by the likes of
John Medeski, David Amram, and Victor
Juris to create sonic poems that res-
onate with gravity and intensity. The
Kerouac disc also includes the author’s
renditions of such tunes as “Come Rain
Or Come Shine,” “Leavin’ Town,” and
“When A Woman Loves A Man,” plus a
previously unpublished vignette titled
“Washington D.C. Blues.” The disc clos-
es with an interpretation of “On The
Road” by Tom Waits with Primus. The
Ferlinghetti title is a new recording of
the author’s reading of the titular poem,
a seminal Beat work that holds up
remarkably well two generations later.
It is supported by a jazzy score written
by Morphine saxophonist Dana Colley
and performed by Colley with an assort-
ment of like-minded players. Ferlinghet-
ti brings his trademark wit and humor
to the proceedings and at times sounds
as if he’s interacting with the score
(although both were created separately).
In addition to “Coney Island,” the CD
includes the poems “I Am Waiting,”
“Autobiography,” “Dog,” “Christ

SPOTLIGHT

RUSS TAFF
Right Here, Right Now
PRODUCERS: Russ Taff, James Hoilihan Jr.

Benson 84418-2365

Rarely has an album featured songs
that are more poignantly vulnerable
and emotionally cathartic than this
new release from Russ Taff. After a
detour into the country market with
his 1995 Reprise album, “Winds Of
Change,” the Grammy-winning Taff
returns to the Christian fold with this
collection, most co-written with his
wife, Tori, and Marcus Hummon (Tim
McGraw’s “One Of These Days,”
Alabama’s “Cheap Seats”). At the core
of the album are three riveting
songs—“Things Will Be Different,”
“Cry For Mercy,” and “Long Hard
Road”—drawn from Taff’s tumultuous
relationship with his father, a Pente-
costal preacher who died recently. In
“Long Hard Road,” Taff bares his soul
with heart-wrenching lyrics and a kind
of musical balm. But lest anyone per-
ceive this as a somber outing, it’s not.
There are several foot-stomping, soul-
shaking numbers, such as “Some-
body’s Coming,” “Lazarus,” and the
title cut, that pay joyous homage to
Taff’s Pentecostal roots. Taff’s voice is
full of emotional firepower. When he
unleashes it full-throttle, he’s unparal-
leled, but he also has the subtlety and
restraint to simmer down to a whisper
and deliver more raw emotion in one
line than most artists do in an entire
album. A landmark project in a career
already studded by highlights.

Climbed Down,” and “#11 From ‘Pic-
tures Of The Gone World,” ” also with
Colley’s music. A flashback to the Beat
era by artists who inhabit its spirit.

JAMES DARREN

This One’s From The Heart

PRODUCER: John Burk

Concord 4868

Yes, one of the early mainstream rock-
n’roll successes is back on the vocal-ses-
sion scene with swingin’ renditions—
backed by a reliable swing orchestra—of
chestnuts, most of which are indelibly

SPOTLIGHT

WYNTON MARSALIS

Mr. Jelly Lord—Standard Time Vol. 6
PRODUCER: Steve Epstein

Columbia/Sony Classical 69872

Who better than Wynton Marsalis to
lead a yearlong interpretive survey of
this century’s jazz masterpieces, along
with an ambitious program of original
recordings that reflect on a broad
range of classical and popular music?
The trumpet player, composer, educa-
tor, bandleader, and musical ambas-
sador is as well steeped in these gen-
res as any other musician,
musicologist, or scholar. The series,
titled “Swinging Into The 21st Centu-
ry,” features a wide palette of releases,
including Thelonious Monk- and
Stravinsky-inspired titles, plus
Marsalis originals ranging from film
music to live recordings to a modern
ballet suite. But the highlight is “Vol.
6,” a heartfelt and enlightened tribute
to jazz pioneer Jelly Roll Morton. It
features Marsalis leading a band that
includes pianist Eric Lewis, drummer
Herlin Ray, and bassist Reginald Veal,
with guest appearances from pianists
Danilo Perez, Harry Connick Jr., and
Eric Reed. A recording that possesses
a rare combination of state-of-the-art
sound quality and soul, “Mr. Jelly
Lord” closes with a version of “Tom
Cat Blues” recorded using an early
Edison cylinder device. A wonderful
album that showcases Morton's
groundbreaking music and Marsalis’
unique gift for bringing it to light.

linked to a master vocalist by the name of
Sinatra. Actually, James Darren is sort of
acting out a role he’s had on the “Star
Trek” series—an interactive crooning
hologram named Vic Fontaine. That aside,
Darren is full of red-blooded, hip vocaliz-
ing that is as surprising as it is satisfying.

TOM MICHAEL

Sailing On

PRODUCER: Tom Michael

BeMe Music 002

Michael has one of those contemporary
cabaret voices that is tailor-made to travel
far and wide in the world of adult pop.

VITAL

NICOLETTE LARSON
The Very Best Of Nicolette Larson

Emory Gordy, Tony Brown, Nicolette Larson

REISSUE PRODUCER: Bill Inglot

Warner Archives/Rhino 75833

The Bay Area singer best known for her
1978 breakthrough with the Neil Young
tune “Lotta Love” left a wealth of
recorded music prior to her untimely
passing in 1997. Besides that chart hit,
this one-CD collection includes such
nuggets as Larson’s duet with Michael
MeDonald, “Let Me Go, Love”; the
uptempo, horn-spiced “Rhumba Girl”; a
rendition of the pop/rock classic “I Only

ORIGINAL PRODUCERS: Ted Templeman, Andrew Gold,

REISSUES®

Want To Be With You”; a sweet reading
of the Louvin Brothers’ “Angels
Rejoiced”; and a sampling of country
performances, including “That’s How
You Know When Love’s Right” (with
Steve Wariner), “Only Love Will Make
It Right,” and “Let Me Be The First.” A
lovingly assembled retrospective, it con-
tains recollections from Larson’s
friends, family, and collaborators, includ-
ing Linda Ronstadt—who sang with
Larson on each other’s albums and on
many of Young’s recordings—Andrew
Gold, Graham Nash, John David
Souther, Tony Brown, and Larson’s hus-
band, Russ Kunkel.

SPOTLIGHT
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CINDY BULLENS

Somewhere Between Heaven And Earth
PRODUCERS: Cindy Bullens, Rodney Crowell, Tony
Berg, J. Steven Soles

Blue Lobster/Artemis 1012
Singer/songwriter Cindy Bullens, who
received a Grammy nomination for her
1979 debut single, “Survivor,” is back
on the scene with an album of touching,
uplifting songs dedicated to the memo-
ry of her late daughter, Jessie, who suc-
cumbed to cancer. Despite the specific
subject matter, “Somewhere Between
Heaven And Earth” offers universal
insights amid musical backdrops that
range from tender, acoustic ballads to
full-out rockers. Many of Bullens’
friends make guest appearances,
including Bonnie Raitt, Lucinda
Williams, Rodney Crowell, Beth
Nielsen Chapman, Bill Lloyd, and
Bryan Adams. Highlights include the
soaring opener, “A Better Place”; the
title cut, featuring harmonies by
Adams; the lithe, catchy “I Gotta
Believe In Something,” featuring Raitt;
and the lovely, midtempo “Better Than
I've Even Been,” which serves as the
album’s triple-A-driven first single.
This is the debut release of industry
veteran Danny Goldberg’s New York-
based Artemis Records label.

Lot

Whether essaying pop gems of the distant
past—even to the point of addressing the
tricky likes of “Take Five” (with lyrics)—
or turning to Tom Andersen, John Mason
Brown, Alan Menken, Eric Carmen, or
Burt Bacharach and Hal David, Michael, a
Chicago cabaret favorite, is comfortable
with all comers. The instrumental back-
drop is modest but loaded with meaningful
sounds of support. Beckie Menzie, a vocal-
ist/pianist, has a few turns with Michael
and is particularly well-met by him on
Brown’s “I'd Give It All For You.” A stur-
dy addition to the cabaret bins. Contact:
312-988-9222.

LATIN

p LUIS MIGUEL

Amarte Es Un Placer

PRODUCER: Luis Migue!

WEA Latina 29288

During the 1990s, this superstar vocalist
from Mexico’s releases have basically
alternated between collections of re-
vamped classic Latino love songs via his
wildly popular “Romance” sets and less
successful—eritically and commercially—
rhythmic pop/ballad packages similar in
sound to “Amarte Es Un Placer.” Indeed,
“Sol, Arena Y Mar,” the top 10 leadoff sin-
gle on “Amarte,” again finds this big-
voiced baritone in desperate search of cre-
ative direction; this vapid, uptempo
number about a downtrodden affair fea-
tures weary arrangements and uninspired
musicianship performed by the same
cadre of Los Angeles-based U.S. session
players Luis Miguel has often employed in
the past. “Soy Yo" and “Dormir Contigo,”
a pair of moving romantic ballads by
Armando Manzanero, who has penned

classies for Miguel before, may help keep
this CD near the upper echelons of Bill-
board’s Latin charts. But as his contempo-
raries Ricky Martin and Enrique Iglesias
score English-language hits, it clearly is
time for Luis Miguel to kick-start a stalled
Latino career, team with girlfriend Mariah
Carey, and hop on the E-train with her
seasoned producer pals, who could chan-
nel his capacious talent toward loftier
artistic plateaus—and reach a larger base
of music fans.

= COUNTRY ]

DOUG STONE

Make Up In Love

PRODUCERS: Wally Wilson, Doug Stone

Atlantic 83206

Doug Stone is a veteran country hitmaker
who has been absent from the active coun-
try scene for years due to serious heart
trouble. That's ironic, given the fact that
he’s one of the better interpreters of seri-
ously sad heart songs in country, going
back to his biggest hit, “I'd Be Better Off
(In A Pine Box).” Now, he’s back with his
first studio album in seven years. “Make
Up In Love” finds him in fine voice again,
delivering a collection of substantial, if not
spectacular, songs. Stone’s warm baritone
lends itself well to the title cut (which is
the first single) and ballads such as “Oh
Moon,” “Not Me,” and “The Heart Holds
On,” a duet with Leslie Satcher. There’s
nothing as lachrymose here as “Pine Box,”
but “A Room Without A View” (which
Stone co-wrote with Gary Burr) comes
within distance.

R &B

WILSON PICKETT

It's Harder Now

PRODUCER: Jon Tiven

Bullseye Blues & Jazz 9625

The one and only “wicked” Wilson Pickett
is back with his first new studio album in
12 years. Connoisseurs of the R&B stal-
wart's raw, impassioned soul will find that
the artist’s vocal prowess is still a draw,
while new converts will get an idea of
what the hoopla was about when Pickett
first let loose on such classics as “In The
Midnight Hour” and “Land Of 1,000
Dances.” Pickett co-wrote five cuts on this
11-track outing, including the sexy-toned
“What’s Under That Dress” and the
down-home romp “Stomp.” He turns in
his most powerful performances on the
title track and the aptly named ode to fel-
low musical pioneers “Soul Survivor”—
proving that the Pickett fervor still burns
bright.

CANTON SPIRITUALS

The Live Experience 1999

PRODUCERS: Harvey Watkins Jr., Cornelius D. Watkins,
Victor Allen Sr.

Verity 43135

Having birthed R&B, soul, and a whop-
ping dose of early rock'n’roll, gospel quar-
tet music refuses to die, and with earth-
shaking, spine-tingling acts and projects
like this, that’s no surprise. Fortyish lead
man Harvey Watkins Jr. inherited the
Canton mantle from his founding-member
father. Now an aggregation with some
members in their mid-20s, the Cantons
are as familiar with Jimi Hendrix and the
Isley Brothers as the Dixie Humming-
birds and Mighty Clouds Of Joy. Relying
entirely on the time-tested lineup of bass,
drums, electric guitar, and keyboards,
overlaid with otherworldly harmonies and
lead vocals, the Cantons give gospel radio
a treasure chest of hits to draw on. But
this is not narrow, niche material or a
dusty historical relic. This is timeless
artistry and the most honest, spellbinding,
shake-you-to-your-very-soul music being
recorded today.

ALBUMS:

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL RESSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
tions of works by one or more artists. PICKS (> ): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (3 ): New releases, regardless of chart potential, highly recommended because of their musical merit.

MUSIC TO MY EARS (J2): New releases deemed Picks which were featured in the “Music To My Ears” column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515
Broadway, New York, N.Y. 10036. Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashville, TN 37203. Send Latin albums to John Lannert, 1814 Fern Valley Road, Louisville, KY 40219. Other contributors: Irv Lichtman (Broadway/cabaret/N.Y.);
Brad Bambarger (classical/N.Y.); Steve Graybow (jazz/N.Y.); Deborah Evans Price (contemporary Christian/Nashville); Gordon Ely (gospel); John Diliberto (new age).
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> JENNIFER LOPEZ Waiting For Tonight (4:05)
PRODUCER: Ric Wake

WRITERS: M. Christiansen, M. Garvin, P Temple
PUBLISHER: not listed

REMIXERS: Hex Hector, Pablo Flores

Work 42761 (CD promo)

It’s not the easiest task to follow up a No.
1 debut single—e.g., “If You Want My
Love”—and keep the momentum going,
but Jennifer Lopez should be worry-free
with this hook-heavy dance frolic. The
song represents a change in direction
from her previous Latin-kissed, sexually
charged R&B romp. Instead, it is much
more youthful and has club action written
across it as much as it does top 40; in fact,
it will be interesting to see if R&B radio is
even enticed by this track. All that aside,
listeners will take delight in “Waiting For
Tonight,” which strongly bears the pop
leanings of producer Ric Wake and the
beat savvy of writer Maria Christiansen of
club act Third Party. (It’s co-written by
Michael Garvin and Phil Temple.) Truth
be told, Lopez’s vocal here is a whole lot
better than that of the anemic-sounding
“If You Want My Love,” while both the
verses and chorus are an easy sell: One
listen and you're hooked like a hungry
fish. Dance mixes on the way from Hex
Hector and Pablo Flores will only endear
this track more to the club community,
though it remains a sad statement that
programmers only seem to embrace dance
tracks by pop artists instead of reaching
into the robust dance community’s roster.
In any case, expect this frothy track to
head straight for the upper reaches of the
chart.

p ROBBIE WILLIAMS Angels (3:58)
PRODUCERS: Guy Chambers, Steve Power

WRITERS: R. Williams, G. Chambers

PUBLISHER: EMI Blackwood/BMG, BMI

Capitol 13820 (CD promo)

Robbie Williams’ previous single, “Mil-
lennium,” was a stellar U.S. debut for the
former Take That member, and program-
mers should be spanked for letting the
elegant track slip through the cracks.
Consider “Angels” your make-up test.
Again, Williams raises the top 40 bar
here, with a sweet ballad that never gets
sappy. Production is first-rate, the lyric—
written by Williams—is thoughtful and
ear-grabbing, and his smoky, crisp vocal
is a sheer delight. All that and a chorus to
kill for. If mainstream and adult top 40
and AC programmers can'’t see this one
to the airwaves, they should go open a
hardware store. An easy ace from the
should-be-smash album “The Ego Has
Landed.”

Y SHERYL CROW The Difficult Kind (4:25)
PRODUCER: Sheryl Crow

WRITER: S. Crow

PUBLISHERS: Warner-Tamerlane/Old Crow, BMI

A&M 6668 (CD promo)

Mainstream radio interest in Sheryl Crow
has been inexplicably waning lately, par-
ticularly after her previous single, “Sweet
Child O’ Mine” (which, granted, was well-
executed but perhaps poorly chosen).
With this, the third single from her plat-
inum “The Globe Sessions,” she presents
a moody, downtempo guitar crawl that
may remind some of her celestial “Home.”
This is indeed vintage Crow, a self-penned,
self-produced anthem about the toll that
hard loving has taken on her, with both a
lyric and hook that sell like puppies in a
store window. Still, because it’s a while for
the song to kick into gear, it will require
innovative adult top 40 and modern adult
programmers to give this song the initial
spins it deserves to catch in the minds of
listeners. Pity, really, as Crow remains one
of the more vital female rockers we can

count on for quality material. At the very
least, consumers who haven’t done so
should march right out and pick up a copy
of her album, which offers a world of rich-
es.

SHAGGY Hope (3.28)

PRODUCER: Robert Livingston

WRITERS: O. Burrell, R. Ducent, B. Thompson, R. Liv-
ingston

PUBLISHER: not listed

MCA 4405 (CD promo)

Shaggy is less “Boombastic” on this low-
key cut from the “For Love Of The Game”
soundtrack. He’s still bringing reggae rid-
dims to the top 40 crowd, but on this
R&B-infused number he riffs on family
values, not libido. Largely thanks to the
Fugees’ Lauryn Hill and Wyclef Jean,
funkier island drumbeats now sell—and
this song has a pleasing groove and
singable chorus. But Shaggy’s monotone
vocals, with a rah-rah “it’s hope that keeps
me holding on” lyric, take too long to
peak. By the time the artist gets to the
good stuff—a Peter Tosh-esque reggae
rant with feeling and variable dynamics—
we're already bored by the thin produc-
tion and played-out lyrics. Still, reggae-
lite is due for a hit, and depending on the
label push, Shaggy could be in the right
place at the right time. AC radio should
take note too.

___R&B |

P> DESTINY’S CHILD Bug-A-Boo (timing not listed)
PRODUCER: Kevin "She'kspere” Briggs

WRITERS: K. Briggs, Kandi-B., B. Knowles, L. Luckett, L.
Roberson, K. Rowland

PUBLISHERS: Shak'em Down Musit/Hitco Music, BM{;
Kandacy Music/air Control Music/EMI April Music/Beyoncé
Music/LeToya Music/ LaTavia Music/Kelendria Music,
ASCAP

Columbia 69870 (album track)

Just as TLC did with “No Scrubs,” Des-
tiny’s Child has hit a nerve with the fe-
male audience with songs about triflin’
men. “Bug-A-Boo,” the follow-up to the
smash single “Bills, Bills, Bills” from their
sophomore project, “The Writing’s On
The Wall,” shows that the group isn't
bothered just by men who use their car
and cell phone without contributing any
financial support but also by those who
are constantly in their face and over-
attentive. The song also demonstrates
that the group is more than just a passing
track act. As a matter of fact, the album is
chock-full of uptempo, mix-show friendly
tracks and saucy ballads about relation-
ship themes. With songs titled “Con-
fessions,” “Temptation,” and “Now That
She’s Gone,” we hear that it’s not only the
men who contemplate cheating. With its
high-energy track and catchy hook, “Bug-
A-Boo” will undoubtedly move the war
between the sexes to the next level. And
like “No Scrubs” and “Bills” before it, the
song is prime for an answer record from
some young, trying-to-break, new artist,
tired of all the male-bashing in songs
these days.

P MONTELL JORDAN Get It On Tonite (3:34)
PRODUCERS: Sergio "PLX" Moore, Brian “Lil Bee" Paimer
WRITERS: M. Jordan, B. Paimer, S. Moore, D. Benbow, A.
Wilson, J. Evers, J. Korduletsch

PUBLISHER: not listed

Def Soul 368 (CD promo)

The title of this first track from Jordan's
upcoming Oct. 26 release makes clear just
what’s on the artist’s mind—though with
the added twist of seeing in another
woman on the dancefloor what he can no
longer find in his current girlfriend. Jor-
dan delivers via another dance-oriented
groove that blends the same sort of sensu-
ality we've heard on previous hits “When
You Get Home” and “Let’s Ride.” Produc-
tion on this track is particularly attention-
grabbing, with a funky rhythm track that
sheds today’s bevy of well-trod formulaic
instrumental-backdrop elements for a
slick, somewhat retro guitar-licked base.
For all of Jordan’s creativity, it’s curious
that he remains an unsung hero in the
R&B community. In addition to co-pen-
ning and producing Deborah Cox’s plat-

inum No. 1 R&B single “Nobody’s Sup-
posed To Be Here,” he’s copped three
platinum singles and five gold singles him-
self. It’s time to up the commitment to this
artist’s profile, and this song should be
just the trick to raise that ante. (BS.: The
instrumental track on the CD promo is
awfully good listening too; it stands on its
own and would be ideal for radio music
beds.) Good stuff.

L - ESUNTRY -

P REBA McENTIRE What Do You Say (3.28)
PRODUCERS: Reba McEntire, David Malloy

WRITERS: M. Dulaney, N. Thrasher

PUBLISHERS: Michael Dulaney Music/Dulaney House
Musi¢/Ensign Music, BMI; Major Bob Music Co., ASCAP
MCA 72104 (CD promo}

McEntire’s latest offering is one of her
strongest singles in the last few years.
The lyric is a poignant blend of social con-
science and heart-in-the-throat emotion
that will connect immediately with listen-
ers. Penned by Neil Thrasher and Michael
Dulaney, the song delivers three scenar-
ios—a youngster inquiring about the X’s
he sees across an adult bookstore while
staring out the window at a red light, a
young girl getting drunk at a party and
calling Mom for help, and an elderly
woman ready to give up on life and want-
ing to “go home.” The song captures the
emotional helplessness that accompanies
these moments. McEntire turns in an
excellent performance—devoid of vocal
acrobatics, just teeming with earnest emo-
tion that will give the listener goose
bumps (especially with the break in her
voice on the heart-tugging third verse).
All in all, a fine outing from one of the for-
mat’s enduring talents.

P> TRACE ADKINS Don't Lie (3:57)

PRODUCER: Paul Worley

WRITERS: C. Biggers, F. Rogers

PUBLISHERS: EMI April Music/Sea Gayle Music, ASCAP
Capitol 7087 (CD promo)

This is the first single from Adkins’
upcoming Capitol album, “More,” and if
the rest of the disc is anything like this
plaintive, haunting power ballad, then
fans will definitely be clamoring for
“More.” From the rumbling depth of emo-
tion in Adkins’ big, resonant baritone to
the way the production builds from a
stark, heartbreaking, lean first verse into
an emotional crescendo, this is a study in
country music at its best. The lyric about
a woman adding insult to injury by pre-
tending that she’s sorry it's over pushes
all the right buttons to make “Don’t Lie”
a quintessential cry-in-your-beer song.
Country radio programmers who’ve been
looking for new music from Adkins will
likely be raising a glass to toast this
admirable offering.

NEW &> .
NOTEWORTHY ]

_RENO | Think | Know (20,
PRODUCER: Marw "Tufhy" Bvans: ..
WRITERS: K. Gogw TE  woxen, 2
PUBILIEHERS: EMI Musc/ifter's Group Music, BME
LCurh Reconds 1528 100 ammod
With its first singrle, ;;uii.abdrivens_pop
oullit Remo splushes enough hook: —»
acroes his three-and-a-hatl mimite
spres b keep the airwaves peppy for
“honrs: Posilioned somewhire between
N Diovabol sanach 10,000 Mundacs, this
sunlit =ong aboui banging on 1o love
whern it's right was written by lead
singrer Kate Unok—the daughler of
Roper Cosk—ard puitarise Tony
Wade, whe, with drummer Tany Cook,
“thales up this nowvean-gromvy hand.
The chorus of “I Trink T Know™ is
pure plesaurs, 43 irreristihle 4z a see-
ond piece of chocelate, Hopelully, Curb
Records hps soi up itz burgeoming pop
department with the puhlicity pull to
get this one heard by muinstresm and
adult top 40 programmers, who will be
» hard-pressed to corme up with any rea-
‘son not to roll the dice on Reno.

% KENNY ROGERS Siow Dance More (3:04)
PRODUCERS: Kenny Rogers, Brent Maher, Jim McKell
WRITERS: P. Bunch, D. Johnson

PUBLISHERS: Pat Price Music/Sydney Erin Music, BMI
Dreamcatcher Entertainment 004 (CD promo)

With the first single on his Dreamcatcher
label, “The Greatest,” Rogers returned to
country radio and peaked at No. 26 on Bill-
board’s Hot Country Singles & Tracks
chart (see story, page 35). Many program-
mers found out with “The Greatest” that
listeners had missed hearing this veteran
hitmaker, and several report the record as
one of their most reactive of the summer.
This follow-up will be pivotal in determin-
ing whether that was an isolated incident
or if Rogers is really back. Given a fair shot
at radio, it’s a fine single that should con-
tinue this gambler’s winning streak.
Rogers has always had a way with philo-
sophical songs that reverberate with home-
spun wisdom. Like “The Gambler” and
“The Greatest,” this is one of those tunes
that will resonate strongly with listeners.
The chorus says, “Love your neighbor as
yourself/Don’t use money to measure
wealth/Trust in God, but lock the door/Buy
low, sell high, and slow dance more.” It's a
terrific song. The production is right on
target, and Rogers has never sounded bet-
ter, so what are programmers waiting for?
This should be a hit.

DANCE

EDUARDO XOL WITH KATHLEEN ANTONIA Ill
Be There For You (6:40)

PRODUCERS: Leo Frappier, Eduardo Xol

WRITERS: E. Xol, L. Frappier

PUBLISHER: not listed

REMIXERS: Bruno Ybarra, M. Steward, Phil B.

Mythic Music Group 001 (CD5)

Quite frankly, the timing couldn’t be better
for Latin singer Eduardo Xol (pronounced
like “soul”). Like Ricky Martin and
Enrique Iglesias, Xol possesses an ample
amount of talent, and he’s drop-dead gor-
geous. Throughout much of this decade,
Xol worked successfully as a print and
runway model in Europe. In 1994—
recording as Edi Xol—the singer/song-
writer released his first Spanish-language
album, “La Pasion,” which intertwined
Jjazz, hip-hop, R&B, and sweltering Latin
rhythms. These days, he’s entering the
dance market with this delicious slab of
Latin-splashed pop. Club DJs have
already embraced the Transport dub as
well as the just-under-10 minutes Epic
mix. With a tight edit, there’s no reason
radio programmers shouldn’t do the same.

ROCK TRACKS

P> SANTANA FEATURING EVERLAST Put Your
Lights On (4:10)

PRODUCERS: Dante Ross, John Gamble

WRITER: E. Shrody

PUBLISHERS: Irish Intellect/T-Boy Music, ASCAP

Arista 3733 (CD promo)

Would you take a look at Carlos Santana?
Some 29 years after his last top 10 hit, the
incomparable guitarist has landed in the
top 5 of the pop/rock charts with
“Smooth,” his duet with matchbox 20’s
Rob Thomas. This second single from the
already platinum top 10 album “Supernat-
ural” is a formidable follow-up that’s cer-
tain to lift his hip quotient even higher,
thanks to vocals from Everlast, aka Eric
Schrody. The atmospheric “Put Your
Lights On” is a marked change in direc-
tion, taking the tempo down to a moody
crawl, leaving plenty of room for a persis-
tent, super-skilled guitar jam, courtesy of
Mr. Santana (who also plays congas and
percussion here). There’s a great quote in
the promo CD from Everlast that says it
all: “Straight-ahead pop music won't get
pulled out of your record collection 25
years from now because there’s no soul in
it. It’s made for teenage girls. There’s
nothing wrong with that, but teenage girls
grow up. And then they go buy Santana
records.” This is one classy rock track that
will entrance programmers and listeners
alike, furthering the Billboard Century
Award winner’s timeless appeal.

> COLLECTIVE SOUL Tremble For My Beloved
(3:14)

PRODUCER: Ed Roland

WRITER: E. Roland

PUBLISHER: Sugarfuzz Music, BMI

Atlantic 9066 (CD promo)

The guys from Collective Soul keep the
blood boiling with this fourth single from
the gold “Dosage,” which spawned the
mammoth No. 1 mainstream/modern rock
hit “Heavy” earlier this year. In this
quick-and-dirty guitar escapade, song-
writer/producer Ed Roland and company
serve up the usual mix of vigorous guitars,
mean-it-like-hell percussion, and a lyric
filled with passion and grit: “Your win-
dows opened wide/Your innocence takes
flight/To a world where madness carves/
To a world where hope’s enslaved/Oh, I'll
tremble for your love always.” The radio
version has been trimmed down to a neat
3:14, but we prefer the original album ver-
sion at 3:52, which takes the hooky instru-
mental passages even further down Rock-
It Road. Collective Soul is a band that
seldom misses the mark; mainstream rock
programmers should view this grandiose
riff-replete anthem as another instant
crowd-pleaser.

MOKE Down (3:35)

PRODUCERS: Moke, Dave Eringa

WRITERS: Moke, J. Hogg

PUBLISHER: not tisted

Ultimatum (CD promo)

With “Down,” Britain’s Moke brings a
pleasing combo of classic soul and South-
ern blues, with a hi-fi sheen that main-
stream rock fans will appreciate. The
song starts quietly, with ad-libbed vocals
and moody acoustic guitar picking over
shaking maracas. Soon, the electric gui-
tars begin a series of free-form solos,
much of the time without benefit of
vocals. When the vocalist pops in, he sug-
gests the R&B-meets-rock versatility of
Corey Glover, and the unstructured lyric
is challenging. This is a quality rock
track, befitting both arena and bar. How-
ever, it may be hard for radio to sink its
teeth into “Down,” since it takes its time
reaching the chorus, dawdles for almost
half the song on guitar noodling (albeit
skilled), and lacks the instant catchiness
that launches hits.

b &P

» MEMPHIS BLEEK FEATURING JAY-Z What
You Think Of That (timing not listed)

PRODUCERS: Buckwild for Kurupt Money

WRITERS: M. Cox, A. Best, K. Manstield

PUBLISHER: not listed

Def Jam 381 (CD promo}

A self-proclaimed baller, Memphis Bleek
represents every aspiring rapper in the
’hood who chooses to stay put there, even
after success. As a song, “What You
Think Of That” has the elements of a hit
record—a smokin’ track, style and talent
in its rap, and a featured spot by label-
mate Jay-Z—making it an anthem for the
crew in the 'hood, who will likely sing
along with pride to the chorus, “I love
these streets, what you think of that.”
And just like Jay-Z before him, Memphis
Bleek has a talent for bringing the hard-
knock life together with the good life of
making lots of money—and showing it off.
He should know. His album, “Coming Of
Age,” has already gone gold. But,
although it’s obvious there are a lot of
consumers out there who can identify
with that message, it still seems a little
trite. One could argue that the audience
will soon get tired of hearing rap artists
sing about Mercedes-Benzes, diamonds,
and designer clothing. But then again,
maybe they won’t.

FOR THE RECORD

The country track “That’s The Way
Love Goes,” reviewed in the Sept. 4,
1999, issue, is a duet between Merle
Haggard and Jewel.

SINGLES:

PICKS (p»): New releases with the greatest chart potential. CRITICS CHOICE (# ): New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and
developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send

copies to Chuck Taylor, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Contributors: Michael Paoletta (N.Y.)
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BY CATHERIMNE APPLEFELD O

BYE BYE BIRDIE

Arrisan Home Entertainment

131 minutes, $14.98

This 1995 television version of the 1960
Broadway musical is a delightful
throwback to the early days of rock-
'n’roll. Former “Seinfeld” star Jason
Alexander plays music manager Albert
Peterson, whose sole client is hip-
swinging teen idol Conrad Birdie.
When Birdie is inducted into the Army
(the similarities to Elvis don’t end
here), Peterson stages one last publici-
ty stunt to make his meal ticket last
longer. Before Birdie ships out, he will
bestow one last kiss upon a randomly
selected member of his fan club. Chyn-
na Phillips plays the lucky girl, but
Birdie’s visit wreaks havoe on her
small town. The trip also makes Albert
re-evaluate his priorities regarding his
long-suffering assistant and girlfriend
Rosie, played by Vanessa Williams.
Alexander and Williams are actually a
cute couple, and while Williams out-
sings him, he holds his own with songs
like “Put On A Happy Face.” Sitcom
veteran George Wendt does the same
with the parental ode “Kids.” Phillips
seems a bit old to play a teenager but
approaches it with a youthful, bubbly
enthusiasm. Bargain-priced, this video
aims to please, and for the most part it
does.

JOAN OF ARC

Artisan Entertainment

140 minutes, $19.98 VHS/DVD

This epic tale of the teenage girl who
saved France drew more than 20 million
viewers when it aired on CBS last
spring and has garnered 13 Emmy nom-
inations. True to the form, it offers
intense drama, an all-star cast, and
stunning locations, with a little history
thrown in for good measure. Rising star
Leelee Sobieski is outstanding as Joan,
giving her a human side that hasn’t
been explored before. Charlotte
Church, another young rising talent,
contributes to portions of the sound-
track, giving Joan’s “talks” with the
saints a heavenly feel. At two hours
plus, this is a big investment of time,
but for $20 it’s worth the money. Also
starring are Jacqueline Bisset as Joan’s
mother, Powers Boothe as her dad,
Academy Award winner Olympia
Dukakis, Neil Patrick Harris, and Peter
O’Toole, with a cameo by Shirley
MacLaine.

NO MOTHERS CRYING, NO BABIES DYING
Thump Films/Universal Music and Video Distribution

90 minutes, $39.99

This urban tale of gang life on the out-
skirts of Los Angeles has a distinet
“Afterschool Special” meets “Scared
Straight” feel, but its message is worth
a look and listen. Aimed at the Latino
market, the film begins with a gang
member who tells his story while serv-
ing time. He takes a tour through a
morgue, and as he looks at body bags
he sets up the story of how the victim
ended up dead. The film focuses on two
teens, one from a volatile household
and the other from a caring, strong
family. Both become caught up in
urban violence when one becomes a
perpetrator while the other witnesses
the fatal drive-by shooting of her
cousin. L.A. native and writer/director
Rick Munoz intersperses real-life
interviews with gangbangers and par-
ents who have seen their sons and
daughters killed or imprisoned. One

father’s story about his son, who was
convicted of murder, is especially mov-
ing. The film is clearly a labor of love
and an example of an filmmaker trying
to make a difference in his community.
It is also the debut title from Thump
Records’ new direct-to-video division
specifically targeted toward the Latino
market.

CIRCUIT 2

QuickBand Networks

150 minutes, DVD $14.99

This nice little DVD music package
offers profiles, live performances, and
extended interviews with artists as
diverse as Rufus Wainwright and DJ
Spooky. The disc is divided into five
sections: Bandwidth (profiles), Front
Row (concert performances), In Tune
(new music videos), Undercurrent
(music trends), and Soundtrack. The
concert segment, a performance by the
Roots at West Hollywood’s House of
Blues, features three different camera-
angle options, plus an alternative
interview track with bassist Leonard
“Hub” Hubbard. While the disc offers
a good mix of music videos and inter-

esting interview segments, the Wain-
wright piece is especially enjoyable.
Much of the same material can be
taken off the Internet for free. But
“Circuit” definitely has an edge when
it comes to sound quality, with its 5.1
or AC3 surround sound. Worth a look
and listen.

MARVIN THE MARTIAN: SPACE TUNES

Warner Home Video

83 minutes, $14,95

The Looney Tunes gang has some close
encounters of the hilarious kind in this
collection of seven shorts created by
the great Chuck Jones. Daffy, Porky,
Bugs, and the pipsqueak Marvin the
Martian travel to the cosmos for one
outrageous adventure after another.
Bugs saves Earth, Daffy and Porky
play “Dragnet” cops keeping outer
space safe, and Sylvester and Daffy go
on a camping trip that’s out of this
world. Bargain-priced, this is a nice col-
lection for any Looney Tunes fan. The
tape will be marketed as another addi-
tion to Warner’s “Mil-Looney-Um” cel-
ebration.

ENTER*ACTIVE
BY CARRIE BELL

CROC 2

Fox interactive

Sony PlayStation

As one of Fox’s only video-game charac-
ters not inspired by a Fox film or tele-
vision show, Croc can’t rely on built-in
audiences or cult followings to be suc-
cessful like “Alien Vs, Predator” or
“The Simpsons: Virtual Springfield.”
To build Croc¢’s own audience, Fox has
upped the ante on the second install-
ment of this game, described as “a
friendly orphaned crocodile who does
battle with the evil Baron Dante and
his Dantinis to save the Gobbos who
adopted him and find his real family.”
This time around, Croc is on a new
island with four villages (comprising
five levels each), and he is armed with
an array of new tools and tricks that
climb, swing, and flip, oh my! The
game incorporates several mini-races
in Go Karts, hot air balloons, and
speedboats. “Cute” hardly begins to
describe this game, with its gibberish-

LIVE & KICKING: THE ROCK CONCERT
INDUSTRY IN THE NINETIES

By Mark Cunningham

Sanctuary/National Book Network

350 pages; $19.95

As the saying goes, behind
every great man is a great
woman. For author Mark Cun-
ningham, behind every great
performer is a great crew. “Live
& Kicking” highlights a legion
of supporting players, many of
whom never get their moment in
the spotlight. But for Cunning-
ham, the sound and lighting men
(and they are virtually all men)
are the real stars of the show.

Cunningham, a performer-
turned-journalist who began
covering the concert production
field in the early ’90s, first gives
the reader a brief overview of
how the modern concert indus-
try has evolved since its birth in
the ’60s with the development of
music-friendly PA systems and
the erection of venues built
expressly for rock concerts,
such as the Fillmore East and
Fillmore West. He continues
with the blossoming of light
shows, which basically went
from standard spots to the rev-
olutionary creation of moving
rigs, known as Vari*Lites, in the
"80s.

After this brief intro, Cun-
ningham hits the road. Each
chapter is devoted to a specific
tour the author visits, starting
with Paul McCartney’s New
World tour in 1993 and conclud-
ing with Celine Dion’s ongoing
Let’s Talk About Love outing,
which ends in 2000.

There are plenty of other big
names here—Eric Clapton,
Michael Jackson, the Rolling
Stones, Tori Amos—but make

no mistake, this book is for fans
of what happens behind the
scenes and how the smoke and
mirrors are created. It’s not for
fans of the performers. No
artists are interviewed.
Instead, Cunningham lets set
designers, projectionists, light
designers, and sound engineers
have their way.

As one can imagine, this leads
to fairly dense going at times. In
describing the sound engineer’s
control desk for Clapton’s Royal
Albert Hall show, Cunningham
writes, “His control desk . . .
was a 40/16/2 Midas XL3 with
eight VCAs, plus another six-
teen-channel stretch. Rein-
forcement was provided by a
EAW KF850 system (twenty-
four boxes per side).” Huh?
Information such as that will
appeal only to the sound pro or
the wannabe who arrives at
shows early to make sure he can
stand by the sound board.

Cunningham often lets his
subjects go on at length about

certain produects until the read-
er feels that the engineer is
delivering a product endorse-
ment rather than an assessment
of how he does his job. When Del
Amitri’s front-of-house engineer
Andy Dockerty raves about the
Omnidrive loudspeaker man-
agement system, the reader
wishes Cunningham had reeled
him in a little. And the author
himself is no stranger to hyper-
bole. Cunningham describes
Rod Stewart as leaving “the
audience breathless at the sight
of his athleticism.”

It is when Cunningham lets
the human interest element
break through (and granted,
there’s not a lot here that is
human) that the book becomes
more than a product catalog.
The chapter about Jackson’s
HIStory tour is interesting
merely for that fact that Cun-
ningham the cheerleader turns
quite dark about the commer-
cialism and planned spontaneity
of Jackson’s show. The reader
gets a real feel for being on the
road with Jackson, rather than
just an arcane description of
screen pixels.

A blurb on the back cover de-
scribes “Live & Kicking” as a
must for “both the professional
and casual live music enthusi-
ast.” While it’s clear that tour
professionals may enjoy reading
this book as some kind of bus-
man’s holiday (and to recognize
names of fellow crew members
whom they may have worked
with), it’s hard to imagine any
casual fan having the knowledge
or interest to care much about
the minutiae of these unsung
heroes of rock.

MELINDA NEWMAN

speaking Gobbos and lovable, can-do
mascot. It’s an ideal game for children
6 to 12 and a legitimate competitor for
kid-friendly Nintendo. “Croec 2” also
introduces OmniPlay, a “shared play”
gaming feature that lets both con-
trollers operate one character, with
player one determining how much con-
trol player two has. It's ideal for teach-
ing and assisting younger players or
their parents.

K SPACE

www.kspace.com

K Space (short for Kaleidospace) is an
MP3 zone, a store, a publicity compa-
ny, a promotions department, a news
service, and a licensing company all
rolled into one neatly organized Web
page. It’s a one-stop solution for inde-
pendent musicians, bands, writers,
artists, and filmmakers who want to
get their product to consumers direct-
ly and license their work to industry
professionals. There’s also a wide
assortment of educational videos,
audiobooks, computer software, how-
to’s, and CD storage equipment for
sale. Some of the onscreen graphics
seem randomly designated and dis-
tract from the main reason for surfing
the site.

K 5
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TS

By Frank McCourt

Read by the author

Simon & Schuster Audio

6 hours {abridged), $26

ISBN 0-671-04453-2

Frank McCourt follows his Pulitzer
Prize-winning childhood memoir,
“Angela’s Ashes,” with an equally
poignant, funny, and engaging recollec-
tion of his adult life in America. The
tale begins where “Angela” left off—
with 19-year-old Frank on the boat
from Ireland to America. The “land of
opportunity” offers him a low-paying
job cleaning bathrooms at a hotel, and
McCourt vividly recreates his many
demoralizing experiences as a new
immigrant. Typical of McCourt’s style,
laughter mingles with tears, and his
tale of trying to sneak a pie into a
movie theater—with disastrous
results—is truly hilarious, although it
surely didn’t seem so at the time. A
stint with the Army is his key to suc-
cess, as the G.I. Bill allowed him to go
to college, despite his not having a high
school diploma. One truly feels for the
young McCourt, who comes across as a
sweet, innocent lad who refers to sex as
“the excitement.” Although he is
ashamed of his poor background, he is
endowed with an indomitable survival
instinet and a sharp wit. As with
“Angela,” McCourt’s reading is superb,
and his Irish brogue coupled with his
deadpan irony perfectly complements
his tale.

THE ADVENTURES OF HUCKLEBERRY FINN
By Mark Twain

Read by Patrick Fraley

Audio Partners

11 hours, 20 minutes (unabridged), $29.95
ISBN 1-57270-111-0

Patrick Fraley previously recorded what
is surely the definitive audio version of
“The Adventures Of Tom Sawyer,” and
he achieves the same masterful result
with this title. Fraley sounds less like a
narrator and more like a storyteller
spinning a colorful yarn. His folksy
accent is perfect for Huck, and he cre-
ates a host of distinctive voices that
bring to life the story’s colorful cast of
characters. Students new to Twain’s
work will find this an inviting introduc-
tion, while adults and Twain fans who
have read “Huckleberry Finn” many
times will find added enjoyment and
meaning in this new audio version.

HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Catherine Applefeld Olson, 622 Oakley Place, Alexandria, Va. 22302. ENTER*ACTIVE: Send review copies to Carrie Bell, Billboard, 5055 Wilshire Blvd.,
Los Angeles, CA 90036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, 202 Seeley St., Brooklyn, N.Y, 11218. BOOKS: Send review copies to Bradley Bambarger, Billboard, 1515 Broadway, New York, N.Y. 10036
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Boys To Men: MGA Introduces IMX

The Group Formerly Known As Immature Bows New Sound

BY GIL GRIFFIN
LOS ANGELES—The boys of Im-
mature are now the men of IMx. And
members Kelton “LDB” Kessee, 18;
Jerome “Romeo” Jones, 17; and Mar-
ques “Batman” Houston, 18, hope to
musically entertain their now col-
lege-age fans—and win over the
uninitiated—with their new sound on
“Introducing IMx.”

MCA will release the album on
Oct. 26. Meanwhile, fans, retailers,
and radio programmers have re-
ceived their first taste of the grown-
up IMx with the trio’s catchy lead
single, “Stay The Night.” It will be
commercially avail-
able Sept. 21.

“It’s always been in
our heads to change
our name,” says
Houston. “When you
think ‘Immature,” you
think of three little
boys. You couldn't get
past the name. We
thought of the names
‘I Mature,” ‘Just
Mature,” and ‘LRB’
after our [nickname]
initials. But when we
came up with ‘IMx,” we knew right
away. Our voices have changed, and
we've matured.”

The trio’s sound has changed too.
As Immature, the Los Angeles-
based group scored two gold MCA
albums with 1994’s “Playtyme Is
Over” and 1995’s “We Got It.” The
trio also earned a gold single with
“Feel The Funk” from the “Danger-
ous Minds” soundtrack in 1995.

For “Introducing IMx,” Jones co-
wrote several of the new songs (pub-
lished by SESAC),

IMX

& MUSIC

had to go on a campaign to reintro-
duce them, telling our listeners, “This
is the group formerly known as Im-
mature.””

Marilyn Batchelor, MCA’s senior
director of marketing, has worked
with the trio since their 1992 major-
label debut on Virgin, “On Our Worst
Behavior.” She says she and others at
MCA mistakenly thought the group’s
1997 album, “The Journey,” would be
the a turning point.

“But the production and vocals
didn’t match,” Batchelor notes. “This
time they do. They’ve gone from
puberty to adulthood and grown as
artists. We're rein-
troducing them into
the marketplace as a
new group with a
new look and a new
sound, and we're
introducing them to a
new demographic,
the college-age
crowd.”

Toward that end,
Batchelor says
IMx—whose booking
agent is Pyramid’s
Peter Seitz—will
soon embark on a nationwide tour of
historie African-American colleges
and universities, performing on
homecoming weekends. The group
has toured Europe in the past and
will return there at the end of this
vear following an American tour
with Columbia’s Destiny’s Child.
IMx will also perform in Canada and
Japan after the album is released
internationally later this year

MCA’s additional marketing plans
include the launch of a new Web site,
wWww.imxmusic.com,

while most of the pro-
duction was handled

‘The guys have

which will follow the
album’s release.

by the group’s long- . Adds Batchelor, “The
time manager, Chris an active guys have an active
Stokes, and a new audience audience online: We

team called Platinum
Status. IMx’s
changed sound is
impressing both radio
PDs and retailers.

“I  was very
pleased when I heard
the new single and
saw the video,” says
Violet Brown, direc-

online. Fans

have created

85 different
Web sites’

- MARILYN BATCHELOR -

found that fans have
created 85 different
Web sites about the
group. So we'll have
a ‘Create Your Own
Home Page’ contest
in which the winner
will get to do a ques-
tion-and-answer ses-
sion online with the

tor of urban music
and marketing for the Wherehouse
chain. “The song is very up-to-date
musically. This album will be strong
out of the box. People who liked the
group in the past will like them now.
Whenever the group has released an
album, it’s debuted with us at No. 1.”
Michael Mauzone (aka “Heart
Attack”), music director and assis-
tant PD of WOWT Norfolk, Va., says
the new single is getting good re-
sponse. “A lot of artists don’t think of
the long term when they start out as
kids, but IMx has. Immature was
always a good, young group but nev-
er had a huge hit. Adults thought
their music was just for kids. We've

group.”

Without naming the tracks,
Batchelor says MCA is also planning
to release two or three other album
cuts as singles.

Houston, who—like his band-
mates—plans to enroll in college,
hopes “Keep It On The Low” and
“Beautiful” will be considered as
possible singles. “On ‘Beautiful,’
we're singing with a 30-piece orches-
tra,” he says. “ ‘Keep It On The Low’
is about a guy who sleeps with his
best friend’s girlfriend. That’s never
happened to me personally. But
these things do happen, and we sing
about them.”

IMx took about 18 months to

record the new album instead of the
customary two months on past pro-
jects. Houston reealls the trio tried
out nearly 50 songs before choosing
what they considered the best dozen.

IMx, managed by Stokes and Kat-
rina Askew for the Ultimate Group,
is rehearsing for their stage show,
dieting, and working with an exercise
trainer. “We've heen relaxing for the
last two years in the 'hood, eating
good,” Houston quips. “Now we want
to go out on tour and become inter-
nationally known. We're confident.”

A Million Milestone. Juvenile’s debut Cash Money/Universal album, “400
Degreez,” has gone platinum. Shown helping him celebrate, from left, are Uni-
versal senior VPs/A&R Mark Nathan and Dino Delvaille, Cash Money label co-
founder Ronald Williams, Universal executive VP/GM Jean Riggins, Cash Money
co-founder Brian Williams, Universal/Motown Records Group chairman Mel
Lewinter, and Universal Music Group senior VP Jocelyn Cooper.

TLG, Hill Nab Top Lady Of Soul Honors; Pickett
Returns With First Studio Album In 12 Years

LADIES OF SOUL: TLC and Lauryn Hill were
the big winners at the fifth annual Soul Train Lady
of Soul Awards show on Sept. 3. Each took home
three honors apiece, with the “No Serubs” trio also
receiving the 1999 Aretha Franklin Award for
entertainer of the year. Also basking in the win-
ners’ circle: R&B/soul singer Deborah Cox, jazz
diva Cassandra Wilson, and gospel star CeCe
Winans.

A highlight of the smooth-paced show was the
1999 Lena Horne Award for outstanding career
achievement given to Natalie Cole. Rachelle Fer-
rell brought the house to its feet and won converts
with her stirring vocals on
a medley of classic Cole
cuts with Cox.

Les Nubians, aka sis-
ters Heléne and Célia
Faussart, copped the best
new artist nod. The duo
takes its engaging blend of
Afro/European hip-hop on
the road beginning Sept. 30 -
in Minneapolis with five
musicians and two backing
vocalists. Along the way,
they’ll take time out to tape performances for the
“Chris Rock Show” and “Motown Live.”

Heléne calls the 23-city tour, ending Oct. 30 in
Las Vegas, “an occasion to share live and direct
with all those who bought our album and support-
ed us from the beginning.” The pair also plans to
incorporate a spoken-word segment in their per-
formances, choosing one person in the audience to
“come onstage and read poetry with us.”

They’re already writing songs for a second album
slated for 2000. According to Célia, “The new album
will be fed by our travels, meetings, and the stories
we’ve lived since the first album. And there will be
two songs in English . .. We've been practicing, so
it will be easier.”

;

s OUL SURVIVOR’:
After a dozen-year
absence, R&B icon Wil-
son Pickett is back with
a new studio album, “It’s
Harder Now.” The Bulls-
eye Blues & Jazz
release—under the
Rounder Records Group
banner—hits stores
Tuesday (14).

Pickett’s distinctive, rough-edged brand of soul

PICKETT

by Gaal Mitchell

(“Mustang Sally,” “In The Midnight Hour,” “Funky
Broadway,” “Land Of 1,000 Dances”) stands the test
of time on such tracks as “Outskirts Of Town,”
“Stomp,” “Soul Survivor” (also a tribute to his
genre colleagues), and “It’s Harder Now.” And he
lives up to his “Wicked” moniker with the provoca-
tive “What’s Under That Dress.”

“I went deep on that one, didn’t I?” he says,
laughing. “I almost didn’t record it. I've performed
it live, and women have actually been lifting their
skirts, which scared me to death. I don’t want to
cause no riots with their husbands.”

Pickett co-wrote five of the 11 tracks on the Jon
Tiven-produced project,
working with Don Covay,
Dan Penn, Sky Williams,
and others. “Dress” goes to
adult R&B radio on Sept.
20; “Better Him Than Me”
began targeting triple-A
radio in early September.

“Going for one last go-
round” with this album, the
58-year-old Pickett recalls
that returning to the studio
was “scary, but it was time
to go back. Things hadn’t been going well in my life;
I was involved in some foolishness, but we won’t go
there. And it seemed like every time I'd sign with a
label, it would fold. For example, Motown was sold
and didn’t release the album I'd recorded. So I got
to thinking that maybe it was me.

“I went into seclusion and then a great depres-
sion. T came out of it, but I’m still working on it.
This new album is related to my life and what’s hap-
pening now. I'd like to stress that the album title
has to do with my life, not music. The music world’s
been beautiful to me.”

LINER NOTES: TLC is featured on “Ghetto
Enough,” one of the tracks appearing on the Good-
ie Mob’s new LaFace “World Party” album coming
Oct. 26 ... On Oct. 5 and Nov. 2, Rhino will issue
the four-disc series “Soul Train: The Dance Years
1976-79,” featuring hits by everyone from the Ohio
Players to Sister Sledge . . . Willie Mitchell, best
known as the producer behind Al Green, gets the
compilation treatment on Oct. 5 when EMD’s The
Right Stuff releases “Soul Serenade: The Best Of
Willie Mitchell” . . . The fourth annual Business of
the Music Conference takes place Sept. 18-19 in
Las Vegas. This year’s focus: owning and operat-
ing your own label. Chairing the conference will be
Club Nouveau’s Jay King.
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NEW 1 MAGIC NO LIMIT 501 10%/PRIORITY {11.98/17.98) THUGGIN' 9 ) T
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(15)] 14 | 16 | 20 | B.G.® CASHMONEY 53265/UNIVERSAL (109816 98) CHOPPER CITY IN THE GHETTO | 2 78 | 68 | 55 | THE TEMPTATIONS @ MOTOWN 530937/UNIVERSAL (10.98/16.98) PHOENIX RISING | 8
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29 22 23 19 | ERIC BENET WARNER BROS. 47072 (10.98/16.98) A DAY IN THE LIFE 6 82 75 78 4] | 2PAC A°® AMARU/DEATH ROW 90301*/INTERSCOPE {19.98/24.98) GREATEST HITS 1
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45 42 50 23 NAS A COLUMBIA 68773*/CRG (11.98 EQ/17.98) | AM. . 1 RE-ENTRY 55 KELLY PRICE A T-NECK/DEF SOUL 524516/1DJMG (10.98/16.98) SOUL OF A WOMAN 2
47 | 48 | 45 | 45 | DRU HILL A? DEF SOUL 524542/IDJMG (10.98/17.98) ENTER THE DRU 2 99 | 63 49 10 | TRACIE SPENCER CAPITOL 34287 (10.98/16.98) TRACIE | 19
48 | 34 | 32 6 MACY GRAY EPIC 63989* (11.98 EQ/16.98) ON HOW LIFEIS | 32 100 | 85 75 | 36 | LES NUBIANS OMTOWN/HIGHER OCTAVE 45997VIRGIN (10.98/16.98) PRINCESSES NUBIENNES | 25

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units (Platinum). @ RIAA certification for net shipment of 10 million units (Dia-
mond). Numeral following Platinum or Diamond symbol indicates album’s muiti-platinum level. For boxed sets, and double atbums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape
prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit increase. Pacesetter indicates biggest percentage growth. Heatseek-
er Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker titie. ©1999, Billboard/BPt Communications, and SoundScan, Inc.

WORDS & DEEDS

(Continued from page 29)

hop scene’s name for Montreal), 4in
the Morning, Zoo Bone Records,
Ozone Records, Audio Research,
and Windmill Records.

“We started making our money
with shows once we started per-
forming a lot,” says Choice. “And we
write our own music. Right now,
we're promoting our second album
and releasing the third video soon.
We also work on outside production
projects.”

Though most of Dubmatique’s per-
formances have been in eastern

[French-speaking] Canada, the
group has toured France and
Switzerland twice. And like many
hip-hop acts outside the U.S., the
group is committed to socially con-
scious lyrics.

“We write about what we see and
experience, like death and violence
in schools,” says Choice. “We main-
tain the original hip-hop spirit, try-
ing to bring people together into a
family. So Dubmatique is not just us
three; we take in what people
around us are feeling, what they're

giving us, and what we're giving
back.”

And now the rest of the hip-hop
world is beginning to focus on Cana-
da’s rapidly growing hip-hop scene.
“A big R&B/hip-hop radio DJ from
France who plays on Sky Rock, the
equivalent of [WQHT New York] Hot
97, came here recently and asked us
to help put together a mix tape of
Montreal rappers—only in French,”
says Choice. “Before we started, it
was all English, and no one from
here really broke out in a big way.

“Now there are more French-lan-
guage rap groups here than English,
with a lot of groups who used to rap
in English now rapping in French,”
adds Choice. “They didn’t think
French was cool to rap in until they
heard it done well by French groups
like MC Solaar from Paris and 1
Am from Marseilles. A lot of rap-
pers here are also from the Haitian
community, which speaks French
and Creole. In France, many are
from Martinique and Guadeloupe.

“Look at it this way,” Choice con-

tinues. “France is the second-
biggest market for hip-hop right
now, and someone rapping in Eng-
lish with a French accent won't
work. English-speaking rappers
from here have an ultimate goal of
making it in the States. But it’s very
tough to make it there when you're
from here. People who were born
speaking French find it easier to rap
in French. We have markets here
and in French-speaking Europe.
And we are hoping to get to French-
speaking Africa.”
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Arista’s Dot Allison Flies Again With Heavenly Set

CELESTIAL SEASONINGS: It’s
been a while—six years, actually—
since we last heard from Scottish
singer/songwriter Dot Allison. As
the former lead singer of dishanded
trio One Dove, Allison injected such
songs as “Fallen,” “Why Don’t You
Take Me?,” and “Breakdown” with a
depth of feeling that was sorely lack-
ing in the bulk of mid-"90s post-club

ALLISON

music. The act’s only album, “Morn-
ing Dove White,” remains in medium
rotation on our CD player.

On Tuesday (14), Arista will deliv-
er Allison’s long-awaited solo debut,
“Afterglow.” In the U.K., Heavenly
Recordings/Deconstruction is sched-
uled to issue the set Oct. 18.

“I wanted to create an album that
was intimate, reflective, and emo-
tional,” says the artist. “Everyone has
a sensitive side that needs to be
reached, especially in these days of
quick and instant gratification. I
wanted songs that encourage you to
take stock of what’s going on inside.”

The album finds Allison collabo-
rating with such songwriters as 60s
icon Hal David (“Did I Imagine
You?”), Death In Vegas member
Richard Fearless (“Morning Sun”),
and ex-Peach Union members Pas-
cal Gabriel and Paul Statham
(“Close Your Eyes”).

Such a diverse collection of collab-
orators could have easily resulted in
a musically mixed-up affair; fortu-
nately, it didn’t. “Some moments are
exposed, serene, and raw, while oth-
ers are saturated with sounds, like a
wall of production,” Allison says. “It
reflects my own musical diversity,
which ranges from Small Faces to
Spiritualized to Dusty Springfield
to Tim Buckley.”

As for the album’s title, Allison
says she liked the ambiguity of the
word. “It could mean the afterglow of
One Dove, the afterglow of falling in
love, or the afterglow of losing in
love,” she says. “I like how this one
word instills an act of reflection and
soul searching. And quite honestly,
this album allowed for a lot of soul
searching.”

New Yorkers will have the oppor-
tunity to witness Allison live when
she performs Saturday (18) at the Fez
lounge. This is one show we won’t
miss—and neither should you!

PUMPIN’ IT UP: Los Angeles-
based Ruaw Nerve Records, which

by Michael Paoletta

scored a top five record on the Hot
Dance Music/Club Play chart in July
with Sussex House’s “Feel Good,” is
poised to do even better with the Sus-
sex House production “I Don’t Want
Nobody (Tellin” Me What To Do)” by
Cheri Amore.

Scheduled for a mid-October
release, “I Don’t Want Nobody” fea-
tures the vocal sass of Amore, sitting
fierce atop a deep-baked, wildly fil-
tered sample (Inner Life’s disco clas-
sic “Ain’t No Mountain High
Enough”).

According to Raw Nerve’s founder
Dave Moss, Amore is a 13-year-old
who resides in France and doesn’t
speak a word of English—except pho-
netically, of course. Ditto for the
song’s producer, Rick Pier O’Neil
(aka Sussex House).

Moss also reports that he is being
courted by numerous European
labels interested in licensing this
ferocious crossover-ready jam.

Arriving at the same time from the
label is “Takin’ Me Higher” by Deep-
swing Featuring Xavior and
“Rushin’ To Meet You” by disco diva
Pat Hodges (remember Hodges,
James & Smith?).

In signature fashion, Deepswing
has concocted a totally soulful track,
both musically and voeally, that DJs
like Marcus Wyatt, Tony Hum-
phries, DJ Disciple, and Pete Avila
have wholly embraced (via test press-
ings).

The same is true for Hodges’
“Rushin’ To Meet You,” which has an
urgency and anthemie quality not
unlike Kim English’s “Unspeakable
Joy.” The track is further enhanced
by the work of remixers Victor
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Simonelli and Justin Time.

Effective immediately, Raw Nerve
has entered into a joint venture with
Beverly Hills, Calif.-based 4 Play
Records, which will manufacture, dis-
tribute, and promote Raw Nerve
product.

Says Randy Sills, VP of 4 Play,
“The timing was right. The label has
released incredible music—the kind
of big vocal records that go hand-in-
hand with 4 Play’s—so it only made
sense to unite.”

BURNIN’ UP: Venerable New York
indie Strictly Rhythm is on one major
roll these days. The label recently
entered into a joint venture with Star
69 Records (helmed by Peter
Rauhofer, aka Club 69). The label
debuted Aug. 3 with the at-long-last
U.S. release of Jark Prongo’s tribal
breakdown “Shake It,” a European
favorite since 1993. The butt-shakin’
jam features new mixes by Prongo
and Rauhofer. On Tuesday (14), the
equally tribal “Aura Tribe” by Dan-
Q. arrives.

After months of causing hysteria

on the dancefloor of New York’s
Twilo club (thanks to DJ Junior
Vasquez), the vinyl version of “Move
On” by Vicki Sue Robinson finally
arrived in stores Aug. 10 via Groovi-
licious/Strictly Rhythm; the CD-5
was issued Sept. 7.

Produced by Welcome Produc-
tions and mixed and programmed by
Joe Carrano, “Move On” finds the
disco veteran ferociously wailing
about 2 woman’s emancipation. For
those who loved Whitney Houston’s
“It’s Not Right, But It’s Okay” and
Deborah Cox’s “It’s Over Now,” this
is a natural—as well as an essential.

Speaking of Vasquez and Groov-
ilicious/Strictly Rhythm, the DJ re-
cently completed some major recon-
structive surgery on Mass Syndicate
Featuring Su Su Bobien’s now clas-
sic ““You Don’t Know.”

Just as he did with Cox’s afore-
mentioned “It’s Over Now” and Mari-
ah Carey’s “Heartbreaker”/“If You
Should Ever Be Lonely,” Vasquez
injected this gospel-houser with
squiggly synth patterns, tribal break-
downs, and a haunting bassline. For

added effect, he even tossed in a cou-
ple of a cappella interludes. For a
straight-up gospel housey; investigate
Mark Picchiotti’s vocal mix. The
drama starts here!

On Sept. 21, Strictly Rhythm prop-
er will issue the DJ Pierre-pro-
duced/mixed “For Love.” Recording
under the P-Ditty moniker, Pierre
has delivered an upbeat and spirited
peak player that lays a fab disco loop
atop a formidable, highly percussive
foundation.

MAKING WAVES: On July 13,
New York-based Wave Music issued
Kevin Aviance’s scintillating
“Rhythm Is My Bitch,” culled from
the singer’s forthcoming album, “Box
Of Chocolates.” Two days later,
Aviance performed the Ellis Miah-
produced track at the Billboard
Dance Music Summit. In the Sept. 11
issue, “Rhythm” sashayed its way into
the top 10 of the Hot Dance
Music/Club Play chart. Not bad, eh?
Well, the label is also responsible
for the U.S. release of the funk-fueled
(Continued on next page)

BY AMANDA NOWINSKI

SAN FRANCISCO—1In 1991, Swe-
dish Egil became one of the first
U.S.-based DJs to incorporate club
music into regular rotation on com-
mercial airwaves. In the ensuing
years, the Swedish-born Egil has
dedicated his life to introducing
dance music to listeners beyond the
club circuit.

“I’m not trying to be everything
to everybody,” says Egil. “I'm just
trying to service an under-serviced
niche in the American dance music
scene.”

Egil joined MARS-FM Los An-
geles in '92. As the station’s music
director, Egil implemented artists
like 2 Unlimited, Prodigy, and Moby
into daytime programming. Later
that year, Egil launched Groove
Radio, a specialty dance program
that achieved syndication on over
200 U.S. commercial stations.

“I had already been in the radio
business for 10 years when I went
to MARS,” says Egil, who had pre-
viously worked at KROQ Los Ange-
les. “I already knew that there was
a strong interest in DJ culture.”

At MARS-FM, Egil says he was
able to reach “thousands of listen-
ers—more people than would ever
be in a club or at a rave on any given
night.” Egil stresses the importance
of reaching people who wouldn’t nor-
mally attend a rave or go to a club.
“They are potentially new dance-
music listeners and buyers,” he says.

Three years later, Egil created
“Groove TV,” a music-video pro-
gram that was the visual counter-
part to Groove Radio. “Groove TV”
is broadecast in the Los Angeles
area.

 Egil Keeps Groove Alive Via TV, Radio, Label

“One of the reasons 1 do ‘Groove
TV’ is because I want to make sure
the whole electronic musie scene in
America really happens,” Egil says.
“If house, drum’n’bass, and trance
become popular here, it’s only going
to benefit all of us.”

Departing MARS-FM in 96, Egil
launched Groove Radio on the com-

EGIL

mercially owned KACE Los Ange-
les. Although the format lasted only
one year at the station, Egil had suc-
ceeded in bringing electronic/dance
music to a mass audience.

Egil plans to relaunch Groove
Radio later this year on the Inter-
net—a medium he feels will promote
dance music more easily than com-
mercial radio, as well as bring the
music to an even larger audience.

Additionally, he has been tapped
by New York-based CD Radio to be
the digital satellite radio system’s
program manager of the dance divi-
sion. The station is scheduled to
launch in the fourth quarter of 2000.

“We must step into the biggest

technological revolution for music,”
says Egil. “If I make a record with
a DJ like Christopher Lawrence,
there are some obstacles that I must
overcome. I have no doubt in my
mind that he’s popular and will sell
well, but when I approach buyers at
the larger music chains, I encounter
problems.

“They’ve all heard of Snoop
Dogg, the Offspring, and Limp
Bizkit,” he continues, “but have
probably never heard of Christo-
pher Lawrence. Therefore, they're
less likely to take a risk and pur-
chase it. The Internet will make it
much easier for people to learn
about music and to obtain what they
really love.”

After the demise of Groove Radio
(on KACE), Priority Records invit-
ed Egil to helm a dance/electronic
imprint that would be channeled
through the label’s network. In
1998, Egil Music was born (Bill-
board, Sept. 12, 1998).

The label promotes DJ-mixed
CDs, which Egil maintains bridge
the gap between the 12-inch pref-
erence of club DJs and the CD-buy-
ing public.

“I think of the DJ as a turntable
instrumentalist, and that is how 1
present them through Egil Music,”
notes Egil. “In other words, these
CDs are not merely compilations,
which would imply taking all the
‘hits’ and stringing them together.
These are particular tracks sought
out by the featured DJ, who then
pulls it all together into one cohesive
sound. The DJ is, without a doubt, a
performer and an artist in his own
right. And that’s what I aim to show
the public.”
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“Soul Talkin’” by Swiss duo Deep
Bros. Remixer Matthias “Matty”
Heilbronn provides a more straight-
ahead, yet mightily chunky, house
mix.

And speaking of Heilbronn, his
track “Matty’s Funk” is featured on
Wave’s Body & Soul-splashed “Sum-
mer '99 Sampler,” which also spot-
lights the Joaquin “Joe” Claussell-
produced/penned “Juba Beats” by
Juba, “Sweet Spirit” by Eternal Sun
Featuring Ras Anthony, and

“Capricorn” by Francois K. Out now.

S UMMER MADNESS: As the
club-induced fervor of Ibiza, Spain,
nears its seasonal end, European
labels appear to be rush-releasing a
slew of singles that may (or may not)
become future staples on the island.
Of the many that have crossed our
desk, we place our bets on the follow-
ing.

Bob Marley vs. Funkstar De
Luxe’s “Sun Is Shining” takes the

Bob Marley & the Wailers classic
into the fast-approaching new mil-
lennium. Like such Paradise Garage
staples as Third World’s “Now That
We Found Love” and Hugh
Masekela’s “Don’t Go Lose It Baby,”
“Sun Is Shining” merges classic
island and contemporary club beats
to great (and sweaty) effect. German
mixmeister ATB provides a trancier
workout. Edel U.K. and Club Tools/
Edel Sweden are scheduled to issue
the single Monday (13).

For the past several weeks, leading
U.K. DJs like Pete Tong, Danny
Rampling, CJ Mackintosh, and
Graeme Park have been seriously
working acetates of Roger Sanchez’s
way fine “I Never Knew” into their
sets. On Sept. 27, INCredible/Sony
U.K. will release the sublime male-
vocal track, complete with mixes by
Sanchez, Futureshock, and the duo
of Boris Dlugosch & Michi Lange.
Could this be the next “You Don’t
Know Me” (Armand Van Helden

Featuring Duane Harden)? We tend
to think so.

Originally released on Mo’Bizz
(Netherlands) earlier this year, DJ
Jean’s “The Launch” has been
licensed to both AM:PM U.K. and
Groovilicious/Strictly Rhythm. The
U.K. version of this rocket-fueled
track includes exclusive new remixes
by Paul Masterson (aka Yomanda),
Rollercoaster, and the production
team of Michael Van Der Kuy and
Maykel Piron. Now available.
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Platinum Evolution. RCA recording artist Martina McBride was honored with
the first music-industry party held at Nashville’'s new Adelphia Stadium, home of
the National Football League Tennessee Titans. McBride was feted for the dou-
bie-platinum certification of her album “Evolution.” Shown, from left, are “Evolu-
tion” co-producer Paul Worley, McBride, RCA Label Group (RLG) chairman Joe
Galante, and RLG senior VP/GM Butch Waugh.

BY DEBORAH EVANS PRICE
NASHVILLE—There was a time
long ago when the country music for-
mat seemed steeped in tradition and
proud of it, but in recent years, with
the onslaught of “young country,”
many seasoned country hitmakers
suddenly found themselves unable to
score airplay on country radio.

The times may be a-changin’. In
recent months, Kenny Rogers has
resurfaced on country airwaves with
“The Greatest,” and, after a near-
fatal car accident, George Jones not
only garnered airplay but also
received a Country Music Assn.

Brooks & Dunn Try On A New Producer;
WB Reprise Promotion Staffs Merged

HECKING IN WITH: For their sixth set, Arista/
Nashville duo Brooks & Dunn turned to a new co-
producer. Their usual co-producer,
; Don Cook, worked with them on six
- songs on “Tight Rope,” due Sept. 21,
the day before the Country Music
Assn. Awards show.

New co-producer Byron Gal-
' limore worked on the album’s other
seven songs, including the current
single, “Missing You.”

Ronnie Dunn says they picked
Gallimore to get more of a musical
edge. “Byron had been using the same studio we did,

the same players we did,
the same engineers we

Nashville
SOQV\Q

BROOKS & DUNN

did, but he was getting a
totally different sound,”
Dunn tells Nashville
Scene. “I wanted that
technical edge that
Byron brings to the
table. He brings a whole
different dimension to a

Earl Keen, Randy Scruggs (dueting with Joan
Osborne), and Kim Richey.

Legendary four-octave singer Yma Sumac returns
to the scene with a vocal instrumental, “Gopher
Mambo.” Tillis’ “After A Kiss” is the soundtrack’s ini-
tial single release to country radio, and it’s at No. 51
on the Hot Country Singles & Tracks chart this issue.
Tillis, by the way, has just signed with the Fitzgerald-
Hartley Co. for management representation.

ON THE ROW: Warner/Reprise Nashville has
merged the promotion staffs of the Warner Bros. and
Reprise labels into one (BillboardBulletin, Sept. 3).
Former Reprise senior VP/GM Bill Mayne and for-
mer Warner Bros.
senior VP/GM Bob
Saporiti continue as
senior VPs of Warn-
er/Reprise Nashville.
Former Reprise VP of
promotion Jack Pur-
cell is promoted to
senior VP of promotion
at Warner/Reprise

record. Plus, he’s got a - Nashville. VP of pro-
great outside song-gath- . motion Brad Howell
ering support team. I by Chet Flippo will handle the Western

like to have that safety
net in place, since I can’t necessarily always write
everything I do.”

As for covering “Missing You,” which was a 1984
pop hit for John Waite, Kix Brooks points out that
the duo did the same with B.W. Stevenson’s “My
Maria” and that they expect the same level of both crit-
icism and appreciation for doing so again. “It’s one that
crities and industry people can take shots at, obvious-
ly. But Ronnie sang it well, and people like it. It’s the
friends and neighbors who ultimately decide what a
hit is, if radio will give you the chance, which radio is
doing. The response so far is real good on it.”

“Missing You” is at No. 23 on the Hot Country Sin-
gles & Tracks chart this issue.

ON THE RECORD: Arista/Nashville has its first
soundtrack with the Sept. 14 release of the album for
the Miramax movie “Happy, Texas,” which looks to be
one of the fall’s more prominent film releases.
Arista/Nashville senior VP of marketing Fletcher
Foster served as executive producer for the sound-
track, which includes songs by country performers
Lee Roy Parnell (in a duet with Keb’ Mo’), Pam
Tillis, Shannon Brown, BR5-49, Emmylou Harris,
Flaco Jiminez, Brad Paisley, Alison Krauss, Robert

region, and national
promotion director Ken Tucker will be responsible
for the Eastern region.

Reporting to Tucker will be regionals Cliff Blake
(Northeast), Jean Cashman (mid-Atlantic), and Matt
Williams (Southeast). Reporting to Howell will be
regionals Bruce Adelman (Western), Rowanne
McKnight (Southwestern), and Tom Moran (Mid-
west). Jon Loba will serve as national promotion coor-
dinator. Giant Records product promotion, formerly
worked by Reprise, will revert to Giant. Former Warn-
er Bros. marketing director Rick Henegar and for-
mer Reprise marketing director Scott Heuerman will
now serve as marketing directors for Warner/Reprise
Nashville.

Exiting Reprise are regionals John Trapane, Todd
Cassetty, Jeff Hackett (in October), and promotion
coordinator Celeste Irvin.

PEOPLE: Cindy Weunsch has been named
Shedaisy’s manager. The group had been working
without one.

Former SESAC manager of corporate communica-
tions Crystal Caviness joins the T.J. Martell Founda-
tion/Nashville as executive director, replacing Tod
Minich, who becomes COO.

Award single of the year nomination
for his comeback hit “Choices.”

“We played the hell out of both of
them,” Tony McCullough, PD at
KYKX Longview, Texas, says of
Rogers’ and Jones’ tunes. “We are
changing our music to play a lot more
of the older artists. East Texas wants
it, apparently. There are lots of strong
opinions on the veteran artists. I
think most of the smart program-
mers will play
them, if the song is
right.”

Song selection is
key in getting a vet-
eran act airplay on
country  radio.
“What really paved
the way was a great
song and great pro-
duction,” says Asylum president Eve-
lyn Shriver of Jones’ success, noting
that in the past programmers com-
plained that they weren’t getting
radio-friendly music from long-estab-
lished acts. “They’d say, ‘If we get a
contemporary song with contempo-
rary production, we'll play it.””

“It all comes down to how relevant
can the act make themselves today,”
says WXTU Philadelphia PD Ken
Johnson. “If an artist can generate a
great song, radio needs to consider
that.”

Shriver says artists are quickly
blamed for giving radio weak mater-
ial, but the record companies are, in
most cases, responsi-

JONES

Gan Vet Acts Return To Airwaves?

Legends Need Right Songs To Break Into ‘Young Country’

“The Greatest” was so well received
is that it struck an emotional chord
with listeners.

Emotions of another kind likely
played a role in Jones’ return to radio.
Shriver admits many programmers
were impacted by nearly losing Jones
in a March 6 auto accident. For his
part, Jones feels it’s a matter of the
country radio pendulum swinging
back toward traditional musie. “With
the new country,
there’s good stuff
there, but there’s
also a lot that
sounds alike. The
people are leaning
back toward tradi-
tional.”

There are some
radio stations that
haven't stopped playing veteran
artists. “Most radio stations didn’t
shut us off,” Jones says. “It was just
the reporting stations, the ones peo-
ple listen to mostly in larger cities.”

Some acts are starting their own
labels to bypass the big record com-
pany quagmire. Charlie Daniels, for
one, launched Blue Hat two years ago
with partner David Corlew. “I think
independent labels are going to make
a statement in the next five years,”
says Corlew.

These are positive points not lost
on Kenny Rogers and Jim Mazza, his
partner and president of Dream-
catcher Entertainment. “It’s very dif-
ficult for an indepen-

ROGERS

ble. “They control the
flow of product and
quality of singles

‘We are
changing our

dent company to get
out there and be com-
petitive and success-

released,” she says. ful,” Mazza says.
| bJ(;hnlsonh s,layf1 the mu SiC to Play a “}Thl?t’s an wt?res‘;ing
abels also helped cre- challenge. We've com-
ate the emphasi%on lot more Of the petﬁd }\;vith the ma‘ziors
young country. “The d with the media and at
record labels wanted to Olde r artists. retail. You need both
h th cts,” f those things to fune-
xs)zla‘ll;s Johen::x ‘?Thsey E ast Texas gionosszercl%iqvelyungf
certainly were encour- y you're going to be suc-
aging radio not to play wants Zt’ . cessful.”
3&}(}31 oldeg. ma:;tetr.'lal. apparently Thmtlg}tl)e dtfbe‘l;
en radio stations seems to be a defini
started positioning - 7TONY McCULLOUGH -  bias against playing

themselves as ‘young
country; they [couldn’t]
be young country and
play veteran acts.”

Johnson encourages other stations
to react to the song, not the age of the
artist. He cites “The Greatest” as one
of WXTU’s most reactive singles. “Of
all the songs we've had this year, “The
Greatest’ would track in the top 10 or
15 songs for the entire year as far as
big research.”

Both Jones and Rogers are well
aware of the odds against them.“l
never slammed country radio because
I thought what they did was a smart
move for radio and for country music
at the time,” says Rogers, who start-
ed his own label, Dreamcatcher
Entertainment. “I, more than anyone
will ever know, appreciate the oppor-
tunity to be played again.”

Rogers feels one of the reasons

veteran acts, some sta-
tions say they are
interested in reac-
quainting fans with some of country’s
legends. “We're celebrating our 20th
anniversary in country,” says Bill Dot~
son, PD at KSSN Little Rock, Ark.
“We’ve gone back and added a new
category to our golds, and for lack of
a better way have labeled it VG for
very gold. We have gotten such an
incredible response from the music
we're playing. It’s all No. 1 songs from
the past 20 years, and it’s working.”

Tim Closson, PD at Cincinnati’s
WUBE, says, “I listen to everything
that crosses my desk because you
never know what you are going to
find.” Closson says he played Rogers’
“The Greatest” and got a positive
response. “The bottom line in this
day and age is we just want great
music.”
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1 1 12 3 IT DON'T MATTER TO THE SUN/LOST IN YOU CaPoL 58788 2 weeks atNo. 1 GARTH BROOKS AS CHRIS GAINES
2 2 i 17 NEVER BEEN KISSED ARISTA NASHVILLE 13140 SHERRIE AUSTIN
3 3 2 24 PLEASE REMEMBER ME/FOR A LITTLE WHILE curs 73080 TIM MCGRAW
@ 4 8 [1 | LONELY AND GONE COLUMBIA 79210/SONY MONTGOMERY GENTRY
5 5 4 22 | A NIGHT TO REMEMBER EPIC 79118/SONY JOE DIFFIE
6 8 5 15 LIGHTNING DOES THE WORK WARNER BROS. 16984/WRN CHAD BROCK
) 6 3 17 GOD MUST HAVE SPENT A LITTLE MORE TIME ON YOU RCA 65759/RLG ALABAMA FEAT. 'N SYNC
8 { 6 10 YOU'RE STILL BEAUTIFUL TO ME ASYLUM 64035/EEG BRYAN WHITE
9 9 7 25 | WHO NEEDS PICTURES ARISTA NASHVILLE 13156 BRAD PAISLEY
11 11 4 ALL THINGS CONSIDERED MONUMENT 79248/SONY YANKEE GREY
11 10 9 16 THAT DON'T iIMPRESS ME MUCH MERCURY 172118 SHANIA TWAIN
@ 13 14 118 | HOW DO ! LIVE A° CURB 73022 LEANN RIMES
13 14 13 | 27 | HILLBILLY SHOES COLUMBIA 79115/SONY MONTGOMERY GENTRY

=z

EHER L

£z |32 g TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL ARTIST
14 12 10 | 23 | SINGLE WHITE FEMALE MCA NASHVILLE 72092 CHELY WRIGHT
15 15 15 | 21 | ALMOST HOME COLUMBIA 79148/SONY MARY CHAPIN CARPENTER

19 |19 3 | A MATTER OF TIME BNA 65784/RLG JASON SELLERS
17 16 17 28 | WITH YOU ASYLUM 64052/EEG LILA MCCANN

RE-ENTRY | 20 | ROCKY TOP ‘96 DECCA 55274/MCA NASHVILLE THE OSBORNE BROTHERS
19 17 16 8 WHEN MY DREAMS COME TRUE MCA NASHVILLE 72120 REBECCA LYNN HOWARD

23 24 3 ARE YOUR EYES STILL BLUE curB 73085 SHANE MCANALLY
21 22 21 46 HOLD ON TO ME ATLANTIC 84197/AG JOHN MICHAEL MONTGOMERY

(22)| 24 | — | 2 | | WANT A MAN 143WARNER BROS. 16932/WRN LACE

@ RE-ENTRY 34 MEANWHILE/YOU HAVEN'T LEFT ME YET MCA NASHVILLE 72084 GEORGE STRAIT
24 | 21 20 4 SURE FEELS REAL GOOD WARNER BROS. 16933/WRN MICHAEL PETERSON
25 20 23 7 TROUBLE 1S A WOMAN VIRGIN 38661 o JULIE REEVES

(O Records with the greatest sales gains this week. ®Recording Industry Assn. of America certification for net shipment of 500,000 units
(Gold). A RIAA certification for net shipment of 1 million units (Platinum), with muitimillion titles indicated by a numeral following the sym-
bol. © 1999, Billboard/BPI Communications and SoundScan, Inc.
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appetite is for the Chicks’ songs.

2;

by Wade Jessen

THERE’S A PARTY GOIN’ ON: A lot of music history has been made
on the hallowed lot at 34 Music Square East in Nashville, home to Music
Row’s first recording studio (producer Owen Bradley’s storied Quonset
hut), site of thousands of seminal country and pop recording sessions, and
home to Columbia and Epic for decades.

That address also houses Sony’s Monument imprint, home to the histo-
ry-making Dixie Chicks, who bow at No. 1 on Top Country Albums and
The Billboard 200 with “Fly,” the trio’s fifth album (see Between the Bul-

With total detections weighing in at approximately 10% of the overall
chart, Hot Country Singles & Tracks shows just how hearty the radio

Starting at the upper end of the chart, “Ready To Run” gains 121 detec-
tions to move 8-7. Initially available only on the “Runaway Bride” sound-
track (Columbia), that track is also the lead single from “Fly.”

From the “it just don’t get any countrier than this” department, “Good-
bye Earl” is emerging as a favorite with radic programmers. The song
tells the story of two good ol’ girls named Mary Ann and Wanda who kill
an abusive husband and get away with it. (Apparently, noted comedic song-
writer Dennis Linde saw the film “Fried Green Tomatoes.”) That cut
Jjumps 57-50 with airplay at 126 monitored stations.

Elsewhere on Hot Country Singles & Tracks, “Bride” soundtrack cut
“You Can't Hurry Love” finishes at No 63, while “Fly” cuts “Cowboy Take
Me Away,” “Sin Wagon,” and “If I Fall You're Going Down With Me” are
perched on the chart’s lower rungs (Nos. 68, 74, and 75, respectively).

Dixie Chicks are also gaining ground with Fred Rose’s “Roly Poly,”
taken from Asleep At The Wheel’s “Ride With Bob” (DreamWorks), a
tribute to Bob Wills. That track narrowly missed charting this issue with
spins detected at 41 monitored stations.

ROYAL VISIT: With a duet reprise of his 1984 No. 1 “That’s The Way
Love Goes,” Merle Haggard returns to Hot Country Singles & Tracks
for only the second time during the *90s and brings pop star Jewel along
for the ride. The new reading bows at No. 67 with airplay at 43 stations
and is included on “For The Record—43 Legendary Hits” (TBA/BNA),
which finishes at No. 67 on Top Country Albums.

Watch for the new Haggard package to get a swift kick upward fol-
lowing “Merle Haggard For The Record,” a live pay-per-view special Oct.

The Country Music Hall of Fame member last appeared on our airplay
chart in early 1994 when “In My Next Life” rose to No. 58.

BUNNY BUSINESS: Following the restructuring of Warner Bros. and
Reprise in Nashville (BillboardBulletin, Sept. 3), all chart listings for
those imprints are updated to reflect the company’s new umbrella name,
Warner/Reprise Nashville. That moniker is abbreviated as WRN and now
appears in the label field for those titles. Concurrently, Reprise is relieved
of promotion duties for Giant titles.

Country

Murray Gets Inspirational On Straightway

BY DEBORAH EVANS PRICE
NASHVILLE—A multi-Grammy-
winning artist with an impressive
track record that includes both pop
and country chart success, Anne Mur-
ray looks poised to conquer a new
market with the Oct. 19 release of
“What A Wonderful World.” The two-
CD collection of classic hymns and
inspirational songs is the Canadian
songbird’s first project targeted to the
Christian music market.

It’s being released in the U.S. via
Straightway Music, a division of the
Sparrow Label Group, which will
market it to both the general and
Christian retail markets. It will also
be released in Canada through Mur-
ray’s longtime label, EMI. (Sparrow
Label Group is a division of the EMI
Christian Music Group.)

“The messages are the same on all
these songs,” Murray says. “They are
truly inspirational songs.”

Murray says she had long wanted
to record a gospel album but admits
to initial hesitation. “I didn’t want to
appear I was jumping on a bandwag-
on. I wanted to make it real and hon-
est because I don’t like doing stuff
that isn't.”

She decided to “stretch the para-
meters a little bit.” Thus the album
includes such timeless hymns as
“Softly And Tenderly,” “In The Gar-
den,” “Amazing Grace,” and “How
Great Thou Art,” as well as Murray’s
versions of Don Williams’ “Lord, I
Hope This Day Is Good,” Johnny
Nash'’s “I Can See Clearly Now,”
Simon & Garfunkel’s “Bridge Over
Troubled Water,” and Louis Arm-
strong’s “What A Wonderful World.”

The collection includes a song titled
“Elijah,” which was written by Gene
MacLellan (who wrote Murray’s hit
“Snowbird”), and a duet, “Take My
Hand, Lord Jesus,” with her produc-
er Tommy West. The first single from
the project is “Let There Be Love,” a
duet with her daughter Dawn Lang-
stroth.

“We're really excited to have this
project,” says Sparrow Records VP of
artist development Leigh Ann Hardie.
“It came our way because of EMI
Canada. She’s signed to EMI Canada,
and we have a really good relationship
with [EMI Music Canada president]

Dean Cameron and everyone up
there. When they said Anne wanted
to do an inspirational album, that’s
what Sparrow is all about.”

With four Grammys, three Coun-
try Music Assn. trophies, and more
than 20 Juno Awards to her credit,
Murray is a household name.

“We've had a good track record, I
think, of working with well-known
artists in the country and pop fields
when they want to do an inspirational

album, with albums

»;E‘ like ‘Amazing
e ’

i Grace,’ volumes one

and two [which had

o country artists

recording gospel

Tt songs], and Andy
FaiE Griffith,” says
MURRAY Hardie of Spar-

row’s success in
bringing mainstream acts into the
Christian retail market. (It has also
signed and released gospel albums by
Charlie Daniels and Shenandoah’s
Marty Raybon and distributed Vince
Gill's MCA Christmas album to Chris-
tian retail.)

According to Hardie, Sparrow
kicked off the marketing efforts for
the record with “direct-response TV
testing.” Working in conjunction with
Heartland Music/Time Life, Sparrow
began television spots in July. “They
chose markets based on Anne’s sales
history,” says Hardie. “Everywhere
they bought time, sales response was
strong, and they are buying more
spots.”

The campaign is running on CNN
and will begin airing on TBS and
“CNN Headline News.” It alsc tested
well on TNN, Lifetime, PAX, and the
Animal Planet networks. “TV is a
great place for veterans,” says Mur-
ray. “We aren’t being played on radio,
so we have to have alternative means
to get our albums out there. TV is a
great way to do that.”

The album will also gain exposure
from a television special featuring
Murray and special guests, which is
slated to air before Christmas on
TNN in the U.S. and on Canada’s
CBC.

Sparrow also plans a strong push to
both Christian and mainstream retail.
It is looking to feature the album in

catalogs and endcaps at Borders, Tar-
get, Best Buy, Camelot, and Musie-
land, as well as price and positioning
at Wal-Mart and inclusion in Kmart’s
National Gift Guide, “a mailer/plus” in
wire racks at the doors of 2,800 stores.

“Sparrow is very high on it,” says
Jeremy Potter, music buyer for the
Wheaton, Ill.-based Lemstone chain.
“To be honest with you, I was a little
skeptical about the Andy Griffith pro-
Jject, and it turned out to be a smash
hit. We sold a lot of Andy’s records.”

Rick Anderson, music buyer for the
Cincinnati-based Berean chain, is cau-
tious about the project’s potential. “I
expect the release to do OK,” he says.
“I also think that any time you mix
hymns with inspirational mainstream
pop songs on a release, you are going
to lessen the acceptance and impact
of that release in the [Christian Book-
sellers Assn.] market.”

Sparrow also plans to release Mur-
ray’s Christmas album “Best Of The
Season” to Christian retail in time for
the holidays.

Murray is booked by International
Creative Management agent Terry
Rhodes, and since the death of her
longtime manager Leonard Rambeau
in 1995, she’s been managed by Bruce
Allen.

Bush And Byrd Hobnob. RCA re-
cording artist Tracy Byrd performed
recently for a fellow Texan, presidential
candidate George W. Bush, before the
straw poll in lowa. That's Byrd in the
cowboy hat.

COUNTRY SINGLES A-Z

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

51 AFTER A KISS (EMI April, ASCAP/Sound Island,
l}WAP/Wmdswept ASCAP/Blakemore Avenue, ASCAP)

59  ALL | WANT IS EVERYTHING (Hillbillith BMVWedﬁe
wood Avenue BMVWmdswept Pacific, BMI/Tall Gi

WBM
28 ALL THﬁIGS CONSIDERED (Wamner-Tamerlane,
BMI/Smith Haven, BMI) WBM
3 AMAZED (Wamer-Tamerlane, BMU/Golden Wheat
BMI/Careers-BMG, BMi/Silverkiss, BML/Son ﬁs
Nashville DreamWorks, BMI/Cherry River, BMI)
CLMHL/WBM

33 ARE YOUR EYES STILL BLUE (Curb, ASCAP/Famil
Style, SESAC/Glacier Park, SESAC/EMI April, ASCAJ)

HL/WBM

61 BABY'S GOT MY NUMBER (Notes To, ASCAP/Maverick,
ASCAP/WB, CAP/EMI Black wood BMI/Song Island,
BMI/GoII{ rs, BMI) HL/WBM

35 BIG DEAL (Mighty Nice, BMI/AI Andersongs BMi/Blue
Water, BMI/WlndsweEt Pacific, BMVYeIIow Desert,
BMI/ME Lite's Work, L/WBM

34 CHOICES (Music CorporatronOfAmercra BMI/So Bizzy,
BMIAHillbillion, BMVBoondocks ASCAP/Makrn Friends,
ASCAP/Mac Wadi kins, ASCAP) HL/WBM

37 COME ON OVER (Universal- Songs Of PolyGram Intema-
tional, BMI/Loon Echo, BMI/Zomba, ASCAP) HL/WBM

68 COWBOY TAKE ME AWAY (WooII Puddin’, BM1/Bug,
BMI/Careers-BMG, BMI/Flayd's Dream, BMI) HL

46  CRUSH (Chrysalis, ASCAP. BﬁFﬂr Debin, ASCAP/EMI
Blackwood, BMI/Singles Only, /Starstruck Angel,
BMI/Missoula, BMI) HL/WB!

69 DON'T LIE (EMI April, ASCAP/Sea Gayle, ASCAP) HL

58

11

70

38

21

7%

18
10

9 1LOVEYOU (Sony/ATV Cross Key Ay

16
21

FOR CRYING OUT LOUD (Milen, ASCAP/Universal-Poly-
Gwémematronal ASCAP/Ranger Bob, ASCAP)

GOD MUST HAVE SPENT A LITTLE MORE TIME ON
g?n'f ('I:IIusi(‘:3 '(vllorporation Of Amercia, BMI/Bayjun Beat,

) HL/W
GO(}I:{I{YE EARL (EMI Blackwood, BMI/Rising Gorge,

HANDFUL OF WATER (Bases Loaded, ASCAP/BMG,

ASCAP/Starstruck Writers Group, ASCAP/Aubne Lee

ASCAP/Son%lMatIers ASCAP/Famous, ASCAP) Hi

HE DIDN'T HAVE TO BE (EMI April, ASCAP/Sea Gayle
ASCAP/Love Ranch, ASCAP) HL

HER (Wmdswe’gt Pacific BMI/M ere 's Work, BMI/AImo,
al

ASCAP/Daddy Rabbit, ASCA
HOME TO ¥ u (Ados Smlth SESAC/Good Of Delta Boy,

SESAC/Marn: ASCAP)

1F 1 FALL vou RE GOING DOWN WITH ME (Hillbillth,
BMI/Songs Of Satly Sue’s, BMI/Medrcrne Show,
BMI/Almo, ASCAP/Anwa, ASCAP)

I'LL GO gxlgzv (Sony/ATV Tree, BMI/Sony/ATV Cross

I’ L{ STILL LOVE YOU MORE (Realson, gs ASCAP) WBM

tainment, BMI/Scott

ASCAP/Follazoo, ASCA )

I'M ALREADY TAKEN (Fleetsrde BMVCMI BMI/Steve
Wariner, BMI) WBM

IT DON'T MATTER TO THE SUN (Universal-PolyGram
Intemational, ASCAP/Sondance Kid, ASCAP/BMG,
ASCAP/Bases Loaded, ASCAP/Warner-Tamerfane,
BMI/Sell The Cow, BMI) HL/WBM

AP/Encore Enter-

66 ITSA BEAUTIFUL THING (Wmdswegt ASCAP/YeIIow
Desert AP/M e 's Work,
CAP/Da dd* ASCAP)
48 IT'S A LOVE HING (Cobum BMI/Sony/ATV Cross Keys,

ASCAP) HL

73 | WANT A MAN (Careers BMG, BMI/Son'(anner BMI/EMI
Blackwood, BMI/T{ BMI) HL

8 LESSON IN LEAVIN' (Chappell & Co., ASCAP/Saiimaker,
ASCAP/Sony/ATV Cross Keys, ASCAP/Blue Quill, ASCAP)

26 LIGHTNING DOES THE WORK (MCSEadde
gMI{IﬂEesabrlly BMI/Sony/ATV Tree, BMI/John Hadley,

MI
17 LITTLE GOOD-BYES (Without Anna ASCAP/Ma%nolra
Hill, ASCAP/Rushing Water, ASCAP/Calonel Re
ASCAP/Kentucky Thunder, ASCAP/ICG, ASCAP/Sony/ATV
Tree BMI/Kent reen, BMI) HL
6 LITILE B, ASCAP/Yee Haw, ASCAP) WBM
36 LIVE, uucu LOVE Garé/Amcholson ASCAP/MRBI,
ASCAP/Buitt On Rock ASCAP/CMI, ASCAP/Song Matters,
ASCAP/Famous, A
18 LONELV AND GONE (House Of Integrity, BMI/Little Toma-
does, BMI/Nomad-Noman BMI/UmversaI SorllﬁsOfPon-
Gram I, BMI/Wam
HL/WBM

47 LOVE TRIP (Saddle Tan, BMVEnsrgn BMI/Dreaming In
Public SOCAN/Nlmb ASCAP/Mo Fuzzy Dice,
ASCAR/Famous, ASCAP) H

22 MAKEUPIN LO\IE (Universal, ASCAP/0-Tex, BMI)
HL/WBM

32 A MAN AIN'T MADE OF STONE (Universal, ASCAP/Gary
Burr, ASCAP/Wamer-Tamerlane, BMU/Puckalesia,
BM|/Nomad-Noman, BMI/Franne Gee, BMI) HLAVEM

43 AMATTER OF TIME (Starstruck Writers Group,
ASCAP/Aubrie Lee, ASCAP/AImo ASCAP/Anwa,
ASCAP/Dadd{]Rabbtt P) HL/WEM

23 MISSING YO! (Markmeem ASCAP/Paperwatte
BMI/Trio, BMVAII’% MI) HL/W

65 MY KIND OF WOMAN/MY KIND OF MAN (Vinnie Mae,

BMI) WBM

29 NEVER BEEN KISSED (Reynson, BMVLuck( Lady Bug,
BMI/Bayou Bay, BMVWrenson MI/Chrysa
ASCAP Aud acrg CAP) HL/WBI

20 ANIGHT TO REMEMBER (Curb, ASCAP/Kinetic Diamond
1l, ASCAP/Rob ‘N ||e ASCAP/Song Of Peer,

ASCAP/Grami g ) HUWBM

13 (NOW YOU SEE ME) NOW YOU DON'T (Famous,
ASCAP/AImo, ASCAP/Twin Creeks, ASCAP/Jess Brown,
BMI/Ken-Ten, BMI) HL/WBM

54 ON MY WAY TO YOU (Miss Surrett, BMi/Blakemore
Wg&ue ASCAP/Windswept, ASCAP/Brensboy, ASCAP)

31 ORDINARV LOVE (Sony/ATV Tree, BMI/Songs Of Peer,
ASCAP/Almo, ASCAP/Daddy Rabbft ASCAP) HL/WBM

55 POWER WINDOWS (Universal- SW Of PolyGram Inter-
national BMI/Pr Blue, BMD) HI

52 THE QUITTIN' KIND (Sany/ATV Tree, BMUSans Jam-
min’, BMVSuﬂerIn Silence, BMVStarsIruck Writers
Group, ASCAP/Universal_ASCAP) HLAWBM

7 READY TO RUN (Woally Puaum BMVCareers BMG,
BMVFIoE 's Dream, BMI/Bu,

4 THE SECRET OF LIFE (SOCX%TV Cross Keys,

CAP/Purple Crag

15 SHE S IN LOVE (EMI Tower Street, BMi/Littie Cayman,

BMVEMI Blackwood, BMI/if Dreams Had Wings, ASCAP)

5 SINGLE WHITE FEMALE (Blakemore Avenue,
ASCAP/EM Blackwood, BMI/EMI Full Keel, ASCAP)

HLWBM
74 SIN WAGON (Scrapin’ Toast, ASCAP/Woolly Puddin’,
BMI/Bu &, BMI/EMI Blackwood, BMI/Singles Only, BMI) HL
n SLOW ANCE MORE (Pat Pnce BMI/Sydney Erin, BMI}
72 SMILE (Drea forks, BMI/Encore, ASCAP)
40 SMOK NGg IN THE DARK (Umversal ASCAP/Bar R,

SESAC) HL/WBM

2 SOMETHING LIKE THAT (Mr. Noise, BMl/We Make
Music, BMEncore Entertainment, BMi/Bud D
ASCAP/Follaz00, ASCAP) CLM

45 ngLPVER GEORGIA (Bristar, BMI/EMI Blackwood,
39 gE‘AM) (Sony/ATV Tree, BMI/BMG, BMI/Yessiree Bob,

41 SURE FEELS REAL GOOD (Wamer-Tameriane
BMU/Fixed Points, BMI/High Falutin, ASCAP) WBM

67 THAT'S THE WAY LOVE GOES (Acuff-Rose, BMI)

62 THINKING ABOUT LEAVING (Sony/ATV Cross Keys,
ASCAP/Coal Dust West, BMI/Wamer-Tameriane, BMI)

HL/WBM
64 THIS WOMAN NEEDS (Without Anna, ASCAP/Howlin’
ASCAP/The Key Club, ASCAP/Lela’s Voice, ASCAP)

B
57 TROUBLE IS A WOMAN (Wamer-Tameriane, BMI/Big
Grant BMI/Starstruck Angel, BMI/MaIIo%vs Toys,
/Solw/ATV Cross Keys, ASCAP/Kim Williams, ASCAP)

H

12 WHAT DO YOU SAY TO THAT (Lauderson 'ﬁ'
Nice, BMI/Blue Water, BMI/CaroIlac Ml/%le BMI) HL

56 WHAT DO YOU SAY (Mrchael Dyl aneKSBMI/DuIaney-

3|
30 WHEN I SAl Dlgr(])(BIackened BMr)w BM
44 WHEN YOU LOVE SOMEONE (Smash Vegas, BMI/Big
Plcture BMVNovemberOne Songs, BMI/I??Jreams Had

WBM
14 ﬁ?ﬁ THIS DOgNN (Neon Sky, ASCAP/irving, BMI/Colter

MI) H M
49 TH¥ YODELIN’ BLUES (Acuff-Rose, BMI) HL/WBM
63 YOU cg'r‘,n? HURRY LOVE (Stone Agate, BMI/EMI Black-

wood, BMI) HL

5 YOU 6O FIRST (DO YOU WANNA KISS) (Chater,
BMI/Paddy's Head, SOCAN) WBM

YOU HAD ME FROM HELLO (Acuff-Rose, BMI) HL/WBM

ngAI;)E UIJS&KY 1 LOVE YOU (Rio Bravo, QMVMamr Bob,

VOU RE STILL BEAUTIFUL TO ME (Zomba,

/Sany/ATV Crass Keys, ASCAP) HL/WBM
24 VOU VE GO A WAY (Universal-Songs Of PolyGram Inter-
national, BMI/Loon Echo, BMI/Zomba, ASCAP) HL/WBM

o
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COMPILED FROM A NATIONAL SAMPLE OF
RETAIL STORE, MASS MERCHANT, AND INTER-
NET SALES REPORTS COLLECTED, COMPILED,

SoundScan®

21 % | 3| €] ARTST TITLE | £ 21 5| 3| ¢|ARTsT TITLE | =
- — o~ = IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) a = = o~ = IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASETTE/CD) a
—=mt NO. 1/HOT SHOT DEBUT B —~eamll PACESETTER B—
@ NEW b 1 | DIXIE CHICKS MONUMENT 69678/SONY 1 week at No. 1 FLY 1 43 | 46 | 14 | BRAD PAISLEY ARISTA NASHVILLE 18871 (10.98/16.98) (B WHO NEEDS PICTURES | 29
el GREATEST GAINER B 39 | 35 | 31 | 60 | TRISHA YEARWOOD @ MCA NASHVILLE 7¢023 (10.98/16.98)  WHERE YOUR ROAD LEADS | 3
@ 1 1 96 | SHANIA TWAIN #'° MERCURY 536003 (10.98/17.98) COME ON OVER 1 41 | 39 | 19 | CHAD BROCK WARNER BROS. 4707 L/WRN (10.98/16.98) CHAD BROCK | 38
._3 2 2 84 | DIXIE CHICKS A® MONUMENT 68195/SONY (10.98 EQ/16.98) WIDE OPEN SPACES 1 40 | 37 | 56 | WILLIE NELSON LEGACY 69322/COLUMBIA (7.98 EQ/11.98) 16 BIGGESTHITS | 29
4 4 4 18 | TIM MCGRAW A CURB 77942 (10.98/17.98) A PLACE IN THE SUN 1 42 | 39 35 24 | JESSICA ANDREWS DREAMWORKS 50104/INTERSCOPE (8.98/12.98) [ HEART SHAPED WORLD | 31
5 3 3 | 14 | LONESTAR @ BNA 67762/RLG (10.98/16.98) LONELY GRILL | 3 Bl - |2 %E/gﬁegﬁsﬁégg% 8 FOR THE RECORD _ 43 LEGENDARY HITS | 42
6 b | — 2 k;ﬂﬁ@gﬁ,g‘,?&ﬁgg‘lf_?a'}”"Lou HARRIS  wesTERN wALL | THE TUCSON SESSIONS | 6 44 | 38 | 34 | 56 | VINCE GILL @ MCANASHVILLE 70017 (10.98/16.98) THEKEY | |
7 5 - @ CLAY WALKER GIANT 2471 7/WARNER BROS. (10.98/16.98) LIVE, LAUGH, LOVE 5 45 | 45 40 21 | SAMMY KERSHAW MERCURY 538889 (10.93/17.98) MAYBE NOT TONIGHT 7
8 8 5 77 | JO DEE MESSINA A CURB 77904 (10.98/16.98) I'M ALRIGHT 5 46 | 44 38 24 | PATTY LOVELESS EPIC 69809/SONY (10.98 £Q/16.98) cLAssIcS | 6
9 10 6 17 | SHEDAISY LYRIC STREET 65002/HOLLYWOOD (10.98/16.98) THE WHOLE SHEBANG 6 47 | 50 | 41 21 | ANDY GRIGGS Rca 67596/RLG (10.98/16.98) TR YOU WON'T EVER BE LONELY | 15
10 | 11 9 27 | KENNY CHESNEY @ BNA 67655/RLG (10.98/16.98) EVERYWHERE WE GO 5 | N 48 | 48 | 45 | 99 | JOHN MICHAEL MONTGOMERY A ATLANTIC 83060/AG (10.98/16.98) GREATEST HITS 3 |
1 | 12 8 72 | FAITH HILL A® WARNER BROS. 46790/WRN (10.98/16.98) FAITH 2 49 | 47 | 44 | 28 | TRACY BYRD MCA NASHVILLE 70048 (10.98/15.98) KEEPERS/GREATEST HITS 5
12 9 7 5 ALISON KRAUSS ROUNDER 610465MERCURY (10.98/16.98) FORGET ABOUT IT 5 50 | 49 | 43 | 63 | JOHN DENVER mADACY 4750 (5.98/7.98) THE BEST OF JOHN DENVER | 38
13| 7 2 | BRYAN WHITE ASYLUM 62278EEG (10.98/16.98) HOW LUCKY [AM | 7 51 | 56 | 5 | 30 | EMMYLOU HARRIS, LINDA RONSTADT, DOLLY PARTON —
L ASYLUM 62275/EEG (11.98/17.98)
14 | 14 | 13 | 27 | GEORGE STRAITA MCANASHVILLE 70050 (10 98/16.98) ALWAYS NEVER THE SAME | 2 52 | 51 | 47 | 50 | LEE ANN WOMACK DECCA 70040/MCA NASHVILLE (10.98/16.98) SOME THINGS | KNOW | 20
15 | 13 | 10 | 1l | GEORGE JONES ASrLUM 62368/EEG (10.98/16.98 COLD HARDTRUTH | 5 53 | 54 | 48 | 66 | BROOKS & DUNN A ARISTA NASHVILLE 18855 (10.98/16 98) IF YOU SEE HER | 4
16 | 15 | 11 | 42 | GARTH BROOKS ' CAPITOL 97424 (19.98/26.98) DOUBLE LIVE 1 54 | 55 | 51 | 108 I(;LJEF:\Br‘;;IBBT("IAOEQ%/lAGAQB) T T LT T — TSP TR SOES T
17 1§ 12 | 17 | KENNY ROGERS DREAMCATCHER 004 (11.98/16.98) SHE RIDES WILD HORSES 6 —55 B Y m W0 10E DIFFIE éplc eéals'somv — P NIGHT T0 REEMBER | % B
18 7 16 15 g?)fURMYBIE?EQEII/gOﬁﬁ (?(fQEBr‘IEg/E?gB)_ PARTY DOLL AND OTHER FAVORITES . 56 53 50 46 | TOBY KEITH @ MERCURY 558962 (10.98/16.98) GREATEST HITS VOLUME ONE [ 5
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37 33 22 | JOHNNY CASH COLUMBIA 69739/SONY (7.98 EQ/11 98) 16 BIGGEST HITS 18 n|n % (G REBA MCENTIRE A NCANASHVILE 70019 (10 3916.58) i 5y 2_
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| Classical
KEEPING
SCORE

by Bradley Bambarger

CLASSIC SOUNDS: At one time, the major classical
labels were distinguished not only by their individual
approaches to artists and repertoire but by their sonic
signatures. Decca had the edge in the '60s and "70s, as
the company consistently produced records with a dis-
tinct aural allure. What became famous as “the Decca
sound” was an uncommon “blend of clarity and spa-
ciousness, brilliance and bloom,” in the words of long-
time Decca chief engineer Jimmy Lock, who recently
reminisced with Keeping Score at his London home
about the careful cultivation of Decca sonics.

The excuse was to herald the new “Decca Legends”
series, a treasurable midprice line that reissues some of
the label's greatest stereo recordings
from the early '50s to the early '80s—
in versions restored and remastered
at 24-bit/96-kilohertz, as well as re-
packaged with rare photos and new
notes discussing the sessions. “Decca
Legends” is akin to Deutsche Gram-
mophon’s pioneering “Originals” line
and EMI Classics’ hit “Great Record-
ings Of The Century,” although the
Decea presentation is as superior as its sound. As fewer
and fewer core classical recordings are being made, high-
echelon reissues such as these are real events.

The first 10 “Decca Legends” showed up in stores
Aug. 10 and included the beautifully renewed Mozart
“Marriage Of Figaro” of Erich Kleiber from 1955; an
electric Brahms D Minor ’iano Concerto with Clifford
Curzon from ’62; lush readings of the great Tchai-
kovsky ballet suites with Herbert von Karajan and the
Vienna Philharmonic from ’63; and the dynamic duo
of Mstislav Rostropovich and Benjamin Britten in a
recital of Schubert, Schumann, and Debussy from ’68.
Due Tuesday (14), the second 10 are highlighted by
Mahler’s “Das Lied Von Der Erde” (in the rare tenor/
baritone arrangement) led by Leonard Bernstein from
’66; Beethoven Violin Sonatas with Itzhak Perlman and
Vladimir Ashkenazy from "73; and Ravel’s “Daphnis
Et Chlo¢” with Charles Dutoit from ’80.

According to label catalog ace Edward Kershaw,
“Decca Legends” could eventually total more than 100
titles. Scheduled reissues for first-quarter 2000 include
Purcell’s “Dido And Aeneas” with Dame Janet Baker
from 1961, as well as Chopin Ballades and Scherzi by
Vladimir Ashkenazy from 1964-67 (previously unre-
leased on CD). By the fall, expect Schubert’s “Winter-
riese” from Peter Pears and Britten, as well as the long-
adored recording of “Das Lied Von Der Erde” with
Kathleen Ferrier and Bruno Walter.

Having previously worked for indie labels in pop and
classical, Lock says he “didn’t know what great sound
was before 1 joined Decca in ’63,” adding that the com-
pany always supported the pursuit of the highest stan-
dards, including a strict emphasis on the most acousti-
cally efficacious recording venues, such as London’s
Kingsway Hall and St. Eustache outside Montreal. A
key technical innovation was the fanious Decea “tree,” a
unique microphone setup pioneered by Roy Wallace and
perfected by Kenneth Wilkinson. Like many record
connoisseurs, Lock considers devoted Decca engineers
like Wilkinson :tind Gordon Parry as artists in their own
right, as he does such producing legends as John Cul-
shaw, Ray Minshull, and Christopher Raeburn.

Even though its corporate parent let much of Decea’s
classical engineering staff go not long ago (not to men-
tion its house facility), the Decca sound lives on in the
work of label producers Michael Haas and Andrew
Cornall and engineer Philip Siney, Lock says. Still he
worries that the tradition of great classical record-mak-
ing is inevitably on the wane, not only due to corporate

cutbacks but because the culture that formed a Wilkin-
son or a Minshull is dissipating. And, Lock adds, “I do
hear a lot of malpractices about, from various sources.
State-of-the-art equipment doesn’t guarantee results.
It's like in photography: Two people with the same cam-
era will always take ditferent pictures.”

A fine appreciator of recording psychology (and
humor), the affable Lock taps an illustrative anecdote
from one of the first of his many recordings with Lu-
ciano Pavarotti. “Of course, we're there to serve the
artist in the best possible way—but that means differ-
ent things at different times,” he says. “Once, during the
session for a Christmas album, Pavarotti couldn’t be
pleased even after I had bent backward to make it right,
and he kept threatening to leave. Finally fed up, Min-
shull just looked at Luciano and said, ‘Well, your car is
ready.’ It completely deflated him. Then he went right
out and sang like a god.”

Officially retired from his 35-year tenure as a Decca
staffer, Lock is now a consultant to the company as well
as 4 freelance engineer for Decca
and other operations. Some of
Lock’s earliest engineering can
be heard on the “Decca Leg-
ends” disc featuring Régine

. b
Crespin’s peerless Ravel §-§ &
“Shéhérazade” and Berlioz “Les ~BTCCUTECENDS

Nuits D’été” from '63. Lock’s
work can also be heard on the set
with Kyung Wha Chung’s 1972 take on Bruch’s Violin
Concerto No. 1, as well as on Sir Georg Solti’s sinewy
1981 recording of Schubert’s “Great” C Major Sym-
phony with the Vienna Philharmonie.

To hear Lock’s “baby,” though, seek out “Solti/
Strauss”—the deluxe hoxed set featuring six Richard
Strauss operas recorded by Solti over four decades. It’s
a suitably grand tribute to the late conductor that sadly
wasn’t issued in the States (even though this year is the
50th anniversary of Strauss’ death). Lock assisted in the
1966-67 sessions for “Elektra,” and he worked closely
with Wilkinson and Parry on “Der Rosenkavalier”
(1968-69) and “Ariadne Auf Naxos” (1977). And from
1989-91, Lock was the lead engineer for the recording of
the massive, mystical “Die Frau Ohne Schatten.” Last
year, he supervised the careful restoration and remas-
tering of all the operas, including the historic takes on
“Arabella” (1957) and “Salome” (1961).

“No one made Strauss more exciting than Solti,” Lock
says. And despite Solti’s sobriquet “the sereaming skull,”
Lock remembers the Hungarian as “wonderful—dedi-
cated to getting results above all, certainly, but a gen-
erous human being. He was a master at balancing the
orchestra, and no conductor in my experience was more
dedicated to the recording art. The sound of his records
was important to him, and he personally approved every
master tape. It was a privilege working with Solti.”

Likening the process to “the cleaning of an old paint-
ing,” Lock and his remastering engineers worked won-
ders inimparting a sonic consistency to the vast span of
“Solti/Strauss,” which underlines not only the incredi-
ble sophistication of current remastering technology but
the initial verities of Decca’s aural theater. As with
“Decca Legends,” background noise was virtually elim-
inated with no ill effect, and edits and tape joins were
repaired where necessary (which isn’t always done, even
with a quality line like “The Originals”). Lock says, “The
advantage of having someone work on the reissues who
was involved with the recordings originally is that a lot
of real love has gone into them.”

Lock’s more recent Decca résumé includes several
Cecilia Bartoli albums, as well as the acclaimed re-
cording of DvoFak’s opera “Rusalka” with Renée Flem-
ing. He also worked on Fleming’s new “Strauss Hero-
ines” set. On the occasion of Lock’s “retirement,” a who's
who of Decca artists sent their heartfelt appreciations
of his uncommon taste and talents. Pianist Pascal Rogé
marveled over Lock conjuring his sonie “ideal,” while
soprano Barbara Bonney wrote, “Jimmy has the special
talent of making an artist feel calm, but he also tells the
truth when no one else does.” And to IFleming, Lock’s
Jjudgment is more than sound: “A complimentary phrase
from Jimmy is worth a stack of rave reviews.”
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65 weeks at No. 1

ARIA — THE OPERA ALBUM

ANDREA BOCELLI ®
PHILIPS 533123 (10.98 EQ/17.98)
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VIRGIN 44890 (9.98/16.98)
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THE MOST RELAXING CLASSICAL ALBUM IN THE WORLD...EVER!

4 | g | VARIOUS ARTISTS
CIRCA 42203 {19.98/22.98)

YO-YO MA

53 SONY CLASSICAL 60680 (10.98 EQ/16.98)
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THE BEST OPERA ALBUM IN THE WORLD...EVER!

SIMPLY BAROQUE

LUCIANO PAVAROTTI
Q RECORDS 92837 (16.97 CD)

THE RECITAL

CARRERAS-DOMINGO-PAVAROTTI (LEVINE) @

615 ATLANTIC 83110 (14.98/19.98)
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THE 3 TENORS: PARIS 1998

DENYCE GRAVES
RCA VICTOR 35092 (17.98 CD)
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7 186 DON CAMPBELL
CHILDREN'S GROUP 84291 {8.98/15.98)

THE MOZART EFFECT-VOLUME 1

4 GERMAN OPERA BERLIN (THIELEMANN)
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L —
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ANDRE RIEU

13 s PHILIPS 4557914 (10.98 EQ/17.98) ROMANTIC MOMENTS
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CHARLOTTE CHURCH ®

L2 SONY CLASSICAL 60957 (10.98 £Q/16.98}

12 weeks at No. 1

VOICE OF AN ANGEL

SARAH BRIGHTMAN

28 REALLY USEFUL/DECCA 539330 (10.98/16.98.
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SARAH BRIGHTMAN @

SONY CLASSICAL 63010 (10.98 EQ/16.98)
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CINEMA SERENADE II: THE GOLDEN AGE

BOSTON POPS ORCHESTRA (LOCKHART)

A SPLASH OF POPS
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VARIOUS BUILD YOUR BABY'S BRAIN 2
SONY CLASSICAL

1 SOLISTI VENETI (SCIMONE) ALBINONI'S
ADAGIOS ERATO

VARIOUS BUILD YOUR BABY'S BRAIN
THROUGH MUSIC SONY CLASSICAL

VARIOUS SIMPLY THE BEST NIGHT AT THE
OPERA ERATO

VARIOUS MOZART FOR YOUR MORNING
WORKOUT PHILIPS

VARIOUS ONLY CLASSICAL CD YOU NEED
RCA VICTOR

VARIOUS MOZART FOR MEDITATION PHILIPS
VARIOUS BEETHOVEN AT BEDTIME PHILIPS
VARIOUS PACHELBEL CANON RCA VICTOR
VARIOUS MOZART FOR MOTHERS-TO-BE
PHILIPS

VARIOUS MOZART AT MIDNIGHT PHiLIPS

MAKING NARM

INTERSOUND
3 VARIOUS 20 CLASSICAL FAVORITES

cy
6 VARIOUS ROMANTIC PIANQ MADACY
7 VARIOUS SPANISH GUITAR MADACY
8 VARIOUS 25 PIANO FAVORITES vox
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13 VARIOUS BACH 2000 TELDEC
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1 VARIOUS CLASSICAL GREATNESS IN THE

2 JOHN BAYLESS BEATLES GREATEST HITS

MADACY

4 VARIOUS CLASSICAL MIX POINT CLASSICS
5 VARIOUS CLASSICS FOR RELAXATION MADA

9 VARIOUS PACHELBEL: OCEAN SOUNDS-
RELAXATION DIRECT SOURCE SPECIAL PRODUCTS
10 VARIOUS LISTEN, LEARN & GROW NAXOS
11 VARIOUS MOZART: 25 FAVORITES vox
12 VARIOUS MOZART-GREATEST HITS REFER

VARIOUS BACH FOR BREAKFAST PHILIPS

VARIOUS MORE MOZART FOR YOUR MIND 14 VARIOUS BEETHOVEN: GREATEST HITS REF-
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Jeagy
BLUE
NOTES

by Steve Graybow

PLAY TIME: One of the greatest joys of playing the
guitar is getting together with another guitarist,
exchanging tunes, and trading licks. For his ninth
Atlantic set, “Play,” slated for release Tuesday (14),
Mike Stern did just that, summoning . . .

fellow six-stringers John Scofield
and Bill Frisell to add their mojo to
compositions written with their
unique musical personalities in mind.

“We had fun recording the music,
and I think you can hear that on the
record,” says Stern, who met Frisell
while both were students at the
Berklee College of Music and recorded alongside
Scofield on Miles Davis’ 1983 “Star People” (Colum-
bia). “It was great hanging with Billy and Sco, because
we've known each other for so many years. As soon as
we started playing, it was totally comfortable.”

Three of the set’s compositions feature Scofield, four
feature Frisell, and three were recorded with Stern’s
touring band (drummers Ben Perowsky and Dennis
Chambers, bassist Lincoln Goines, tenor saxophonist
Bob Malach, and keyboardist/producer Jim Beard). “I
didn’t want to do every tune with a second guitarist,”
says Stern. “A few tunes feature the saxophone, so it
wouldn’t be just a guitar record.

STERN

“Tt makes a statement about what I think of John and
Bill in terms of their musicianship,” he adds. “I think
their overall musicianship is as important, if not more
important, than their guitar playing. They are strong
musicians, not just guitar players.”

Stern notes that he takes “the first solo every time,
and either Bill or Sco take the second solo.” Most tracks
are first or second takes, with little or no post-produc-
tion.

Ranging from the minor blues of the title track and
the bebop changes of “Outta Town” (both of which fea-
ture Scofield) through the more angular Frisell tracks
“Blue Tone” and “Frizz,” “Play” captures both the play-
fulness and serious playing implied by its double-enten-
dre title. “I wanted to keep the writing simple but inter-
esting, so we could just make music and not have to take
out a slide rule to figure out the tunes,” says Stern. “I
wanted the guys to feel comfortable right away, so we
could just hit it.”

Stern says that of late he has been listening to horn
players and “getting a horn-like approach on the guitar,
which is something Sco and I have in common.”

He adds, “The tune ‘Play’ is wide open, with a heavy
sense of swing. I knew it would bring out Sco’s horn-
influenced lines. And the tunes with Bill are inspired by
his lyrical way of playing and also by his quirkier, humor-
ous side. The songs were written to highlight those
traits. I'm open-minded in terms of what I like to listen
to, and I like playing alongside musicians who are also
open-minded in their approach. Both Bill and Sco come
from a bunch of different places in their music, be it jazz,
rock, or R&B, and their performances [on “Play”] give
the music a specific personality. I've known them for so
long, and they continue to inspire and influence me. It’s
an ongoing thing.”

Thls fall the
Frank Sinatra Collection
premiers on BET On Jazz.

To request Bet on Jazz

Call Toll Free 1-877-SEE-JALL (877-133-5299]
www.betonjazz.com
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Homeland’s Gathedrals Retiring At The Top Of Gospel Field

BY DEBORAH EVANS PRICE
NASHVILLE—After 36 eventful
years, Southern gospel legends the
Cathedrals are retiring, but they are
hardly going quietly. Among the pro-
jects celebrating the famed group’s
legacy are a reunion video, a Nash-
ville Network TV special, a double-
CD anthology, and a three-day series
of farewell concerts that are already
sold out.

“It’s like Michael Jordan leaving
the Bulls,” says Homeland Enter-
tainment CEO Bill Traylor. “Fifty
years from now, people will still be
talking about the Cathedrals be-
cause it was a unique moment in
gospel musie history. I don’t know
how anyone can take their place.”

The group has recorded with the
London Philharmonice, performed on
the “Today” show, won 12 Dove
Awards, netted numerous fan-voted
Singing News Awards, and routine-
ly sold out churches and concert
halls, even Radio City Music Hall
during a two-day stint. “I don’t know
that we can fully predict how this
will impact [the Southern gospel
industry] because this has never
happened before. It’s never hap-
pened where the No. 1 group in the
industry retires [while] being No. 1,”
says Clarke Beasley, executive direc-

tor of the National Quartet Conven-
tion (NQC). (The Cathedrals will
make their final NQC appearance
Friday [17] during the 42nd annual
convention in Louisville, Ky.)
“Certainly, they will be missed.
They supply a huge market segment
of our entire industry. A lot of peo-
ple that deal in Cathedrals product

THE CATHEDRALS

and Cathedrals sales, in one way or
another, are going to feel the loss,
from the record company to concert
promoters and songwriters. The list
goes on and on,” Beasley says.

The core of the Cathedrals’ Dove
Award-winning success has always
been the friendship and chemistry
between bass singer George Younce
and lead voealist Glen Payne, who have
been singing gospel music [for] 54 and
56 years, respectively. They have been
performing together for 36 years.

YOLANDA ADAMS

(Continued from page 15)

1997, Tribute was acquired by Zom-
ba. Adams had just one project re-
maining under her contract. With the
1998 release of “Songs From The
Heart,” Adams became a free agent.

Several companies—including
Zomba’s gospel arm, Verity Rec-
ords—waged aggressive campaigns
to woo her. News of her signing with
Elektra was accepted with mixed
reactions. Adams is all too aware of
the implications.

“People perceive that because I'm
at a secular label I will be doing sec-
ular music, and that was never our
motive,” she says. “What it boiled
down to was that Sylvia Rhone was
the only one who could pull off what I
wanted. She said, ‘I love you; you
don’t have to change. I just want to
expand where you are.’

“The marketing and promotion
people understand that there is a level
of sensitivity—there are certain
things I cannot and won’t do,” Adams
continues. “Then again, no one is try-
ing to put me in a short skirt or high-
heel boots. Most importantly, I am in
a place where I'm not stuck, a place
where I am encouraged to write and
produce as I want to.

“The importance of this album for
me is that I worked with a company
that could take it all over the world
and put it in every record- and book-
store. With that kind of placement, I
wanted to make sure that it had
something for everyone.”

What’s more, Rhone extended to
Adams a wish list of producers: Keith
Thomas, Jimmy Jam and Terry
Lewis, Fred Hammond, and David
Foster. “The only thing I wanted,”

Adams says, “was for the producers
to understand my heart.”

Rhone was first impressed by
Adams after seeing her perform live
on Kirk Franklin’s Tour of Life. She
believes that both Adams and gospel
are “at a point where they can no
longer be caged” but notes that the
signing does not mark Elektra’s
entry into the gospel arena.

“This is our first gospel signing,
but my main interest is in Yolanda
Adams as an artist,” Rhone says. “It
is a great challenge for us to position
her in her core marketplace as well
as the mainstream marketplace. For
that we will need radio support. The
Jjury is still out as to how much main-
stream radio we’re going to get to
support this project.”

Andrews, however, is confident.
“We're getting some key markets,”
she notes, “including WKYS in New
York, and it’s still early.” (While the
cut “That Name” was serviced to
gospel radio in August, the single
“Yeah” was slated for servicing to
R&B and AC on Sept. 7.)

Still, Rhone acknowledges, “there’s
no urgency at mainstream radio for
Yolanda Adams. We have to create
that urgency, and it’s going to happen
over time.”

In the meantime, Adams—who
will hit the road with Fred Hammond
in November—observes, “I want the
secular world to understand that
there is a lot of good music coming
from gospel artists, music that is pos-
itive, powerful, and life changing. I
see what I do as an opportunity to
share a ministry, and the folks who
really need it are not in church.”

The group underwent various per-
sonnel changes over the years, often
serving as a training ground for new
talent. Scott Fowler, Roger Bennett,
and Ernie Haase round out the cur-
rent lineup.

Younce says he and Payne began
discussing their retirement last
December. “We knew the Lord would
let us know somehow when we should
hang it up, and both of us felt like this
was the time. A lot of people are say-
ing, “‘Why are you retiring now, when
things are going incredibly well for
you?’ But like Glen says, ‘All good
things must come to an end.” We can’t
stay out here forever.”

Even though Younce has been
experiencing heart and kidney prob-
lems, the Cathedrals have continued
to tour throughout the year (in the
past two years performing 100 dates
a year, down from the usual 250).
Even though the group is disband-
ing, Younce says he and Payne won't
be totally retired. “We're not going
to disappear. Bill Gaither is going to
make sure of that,” says Younce,
referring to their participation in
Gaither’s popular “Homecoming”
series of Southern gospel videos.
Younce will also still go out and do
occasional dates, some with Haase,
who is embarking on a career as a
solo artist with Daywind Records.

Cathedrals members Scott Fowler
and Roger Bennett have formed a
new group, Legacy V, which will also
perform at NQC this year.

“In talking to younger artists,
they’ve told me they’ve always
looked up to and learned a lot from
the Cathedrals,” says Paul Heil, host
of “Gospel Greats,” a Lancaster, Pa.-
based syndicated radio show that
airs in more than 200 markets. “The
Cathedrals have positively influ-
enced the future of Southern gospel
music probably more than anyone,
even they, could possibly know.”

As for the new acts with the poten-
tial to carry on the Cathedrals’ tradi-
tion, Heil and Beasley say the indus-
try is in good hands. “As far as young
quartets coming up, I think you've got
to look at the Dove Brothers,” Beasley
says. “You've got to like what you see
from them. They are doing a lot of the
right things. Five young guys singing
traditional male quartet material and
doing it well, doing it with energy.
They are creating a huge impact
wherever they go. And you'll have to
look at Legacy V as well. I look for
some great things from them.”

According to Traylor, the label
plans several projects to satisfy con-
sumer demand as the Cathedrals pre-
pare to retire. “We produced, in con-
Jjunction with Bill Gaither, a television
special—sort of a ‘thanks for the
memories’ kind of thing,” says Tray-
lor of the event, which was taped in
May. “We did it at the Ryman Audi-
torium with the Oak Ridge Boys, the
Statler Brothers, and Sandi Patty. Bill
hosted the program.”

“Cathedrals Farewell Celebra-
tion” will air on the Nashville Net-
work Nov. 27. “We'’re also packaging
the product for sale through
Gaither’s distribution,” says Traylor.

(Gaither product is distributed via
EMI Christian Music Group’s Chor-
dant Distribution.) “We also found
out EMI is picking the product up
for the general market.”

Homeland will also be issuing “A
Cathedrals Anthology,” which ships
this month. “We’ve taken their 36
years and put it in cassette and CD.
It’s a double-package CD in a gift
box,” says Traylor. “We're putting
that out through Gaither’s direct-
mail catalog as well.”

Among the other Cathedrals prod-
ucts in the works are a video of the
Cathedrals reunion to be held dur-
ing NQC, which will unite previous
members of the group for a special
show (being co-produced by Home-
land and NQC); a previously re-
leased book by Zondervan Publish-
ing, which will be repackaged in
commemoration of the group’s
retirement; and an upcoming project
with performances culled from their
three days of sold-out farewell con-
certs to be held in Akron, Ohio, in
December. Traylor says Homeland is
investigating a possible pay-per-view

Billooard.

showing of the event.

“There will also be a Cathedrals-
collection package that is in CD only
that we're putting out through CBD
Distribution, a direct-mail marketing
company,” says Traylor. “We've cre-
ated this product just for them. It’s
an exclusive product that goes
through their direct-mail marketing.”

The label also plans an aggressive
attack at Christian retail. “We have
an ongoing Cathedrals promotion on
all their catalog titles, which consti-
tute about 20 records through
Homeland,” says Traylor. “We've
done mailings to the full base of CBA
[Christian Booksellers Assn.] stores.
We're offering special discounting
for quantity purchases, and we have
some special promotions going on
right now through New Day Dis-
tributors, Family Bookstores, and
with Berean.”

Beasley says the Cathedrals’ final
NQC performance on Friday night
is sure to be a highlight of the event
(NQC is Monday-Saturday [13-18] at
the Kentucky Fair and Expo Center
in Louisville).
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Hitco Music Racks Up The Hits

Publishing Co. Sees Profitahility On Its Third Anniversary

BY IRV LICHTMAN

NEW YORK—Atlanta-based Hitco
Music, the music publishing partner-
ship between LaFace Records co-
founder Antonio L.A. Reid and Wind-
swept Musie, will celebrate its third
anniversary in December with its
gestation strategies proving them-
selves, and new approaches to finding
writing and production talent about
to take flight.

Almost two years ago, GM La
Ronda Sutton reported that plans to
build the compa-
ny were taking
into account a
period when prof-
itability could
take a back seat
(Billboard, Jan.
10, 1998). Now; al-
though unwilling
to spell it out in
specific numbers,
Sutton can declare not only a prof-
itable operation but one that is “a
huge success. The bottom line is
great.”

Here'’s how things stand with Hiteo
as a hot music publisher. She’kspere,
one of its newest writers, is linked
with two of this year’s biggest hits,
“No Serubs” by TLC and “Bills, Bills,
Bills” by Destiny’s Child. He also co-
produced and co-wrote five songs on
Destiny’s Child’s new album, includ-
ing the new single, “Bug A Boo.” He
also wrote the first single, “Baby,” out

SUTTON

from the group B4 Dark. And he’s
working with such artists as Mya,
Sinéad O’Connor, and ‘N Syne.

The contributions of Anthony Dent
include co-production of Kelly Price’s
“Friend Of Mine,” and he’s worked
with or had songs on projects by Jay-
Z, Puff Daddy, Case, Faith Evans,
Mase, Too $hort, Shanice Wilson,
Nicole Ray, 702, and So So Def solo
act Tasha Scott of Xscape.

Raphael Brown was one of the first
producers signed to Hitco. He’s
penned a big hit, “In My Bed,” for
Dru Hill and has another song, “One
Good Reason,” on the act’s new
album. Just signed as an artist on
LaFace Records, Brown is in the stu-
dio working on his own project.

Sam Salter, also a writer/artist who
records for LaFace, wrote the single
“15 Minutes” for Mark Nelson on
Columbia Records and is in the stu-
dio working on his second album.

Hiteo’s Ezekiel Lewis is working
with London-based group All Saints
and LaFace female artist Pink.

Tab produced and co-wrote the sin-
gle “Who Dat,” recorded by JT Mon-
ey. Tab is also working with Mya and
has a song on Nelson’s new album.

Gordon Chambers wrote the song
“One Voice,” which Brandy sings on
her latest album; he has worked with
such acts as Aaron Neville, Another
Level, and Mark Nelson. He’s also due
to work with Anita Baker.

Ken Fambro produced and co-

wrote “Now That She’s Gone” on Des-
tiny’s Child’s new album and also
Gina Thompson’s first release, “Ya Di
Ya.” He also has songs on upcoming
releases by Gerald Levert, U.K. artist
Robin, and Men Of Vision. Some of
the English ties are the fruits of Sut-
ton’s concept of bringing U.S.- and
U.K.-based R&B writers together in
London to collaborate on projects.

The act PA., which is working on
its own group project, also has writ-
ten for new releases by Jim Crow on
Epic and Young Bloodz on LaFace.

Interestingly, Shari Watson is
Hiteo’s only signed female writer.
Her credits include “Yesterday” by
Shanice Wilson and two songs on
Monifah’s last album. She is in the
studio working on Mario Winans’ new
project.

This activity, Sutton says, is to be
bolstered with other creative initia-
tives. One of them involves Sutton
herself as she maps out personal
extended visits to Detroit and Hous-
ton, where she will visit schools and
churches and go the street level to
uncover new writer/artist/production
talent.

“This is a new area beyond our
home base of Atlanta to start new
relationships,” Sutton says. “In Hous-
ton we have opportunities because of
our relationship with Destiny’s Child.
They [Destiny’s Child] have a host of
acts that come with that relationship.

(Continued on page 11})
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“LANDSLIDE” .
Written by Stevie Nicks
Published by Welsh Wiich
‘Music—Sony/ ATV Mueie
B MI)

_Among the many musical treas-
- ures in Fleetwood Mac’s reper-

slide” iz one of the mast 5
weenmaraiie, Perned by Stevie
Nicks, the tune was first recorded

on the hand’s -?r'ff titled 1975
album avid was later tncluded on
its live set, which was veleased in

1980. Huneever, the song didn’t
chart as a aingle wilil il wos
culled from the Mac’s most recent
album, “The Dance.” It climbed to
No. 10 on Billboard’s Adult Con-
temporary chart in April 1998
and peaked at No. 51 on The Bill-
board Hot 100 in August last year
Most recently the song received a
gorgeous, harmony-laden treat-
went from Californio-tazed
Jolkipap fourseme Venive on ifs
new albim, “Spin Art.” The Van-
gritard Records acf consists of
brothers Mark and Michoee! -
Lennon and their couring Pat and

toire, the beautiful ballad “Land-

“along and blew us

E B O B A M

Kipp Lermon (brothers of “The

Lawrence Welk Show's smgmg

‘ Lennon Sisters). “Landslide” is the

only cover tune on the 13-track
album

- “Growing up as family, we
always listened to the Beatles,
Crosby, Stills & Nash, and the
Eagles. Then Fleetwood Mz cume

away,” says Mark
Lennen. “When we
formed a band 2},
years ago, we start-

ed doing cover g
tunes, playing all the clubs in Hol-
lywood, They'd tell me, “You're 14.
You have to go backstage. You can
only come out to sing’ . . . Then we
started writing our own original
stuff and doing acoustic shows in
1988 or '89.

“We started doing a few coversin
our acoustic shows and decided to
do ‘Landslide.” We did it in the same
key as Stevie Nicks. We just added
our own harmonies on the chorus,
and people were going crazy.

“We did it for so many years that
everybody started saying, ‘You

‘THEY'RE PLAYING MY SONG'

" do “Landslide.” ’ So firally after all

guys shouid record that.” Finally, on
this album we wete talking about
doing a cover tune. We do the Jack-
son 5's ‘1 Want You Back’ in our live
show for our encores; we do a med-
ley of songs blended together; but
everyone kept saying, “You need to

these years, we said, ‘Let’s record
it, and if it m&kes the 12 or 13 of the
final cut, it’s there.’
So that’s what we
did. It made the cut
on the album, and
now we're getting
2 this great feedback
from it.” ;
Lennon says Nicks’ gift as a lyri-
cist makes the song an enduring
classic. “Stevie Nicks writes in
such an incredible way. Her lyries
are so different. Ten different peo-
ple could tell you what that song
means, and it would all be different
meanings . . . The lyries mean
something else to everybody. That's
how mystieal she is. She can really
pull you in, You can make her songs
what you want them to be about.
Overall, that song is undeniably a

ongwriters & Publishers

MUSI|C

NO.1T SONG CREDITS

T 1 T L E
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THE HOT 100
UNPRETTY - Dallas Austin, Tionne Watkins * Cyptron/BMI, EMI Blackwood/BMI, Grung Girl/ASCAP

HOT COUNTRY SINGLES & TRACKS
YOU HAD ME FROM HELLO -+ Kenny Chesney, Skip Ewing * Acuff-Rose/BMI

HOT R&B SINGLES
SPEND MY LIFE WITH YOU - Eric Benét, George Nash, Demonte Posey * India B./BMI, Universal-
Songs Of Polygram International/BMI, Putty Tat/BMI, Demontes/BMI, Paradise Forvever/BM|

HOT RAP SINGLES
JIGGA MY N**** « Shawn Carter, Kasseem Dean- Lil Lu Lu/BMI, Swizz Beatz/ASCAP, Dead
Game/ASCAP, EMt Blackwood/BMI

HOT LATIN TRACKS
BELLA (SHE’S ALL | EVER HAD) * Jon Secada, George Noriega, Robi Rosa, Luis Gomez Escolar *
F.i.PP./BMI, Warner-Tamerlane/BMI, Estefan/ASCAP, A Phantom Vox/BMt

beautiful hit.”

EMI Sets Windswept Oldies Promotions;
Griterion Leases Tahiti Masters To GNP

LOOK WHAT WE'VE GOT!
Through Alan Warner—the West
Coast-based VP of music resources
and catalog promotions at EMI
Music Publishing who can dig into
the pop past with scholarly finesse
(it’s actually a big part of his
responsibilities)—Words & Music
gets word that his company is
beginning to exploit the wealth of
’50s hits it acquired when it recent-
ly bought the Windswept Pacific
catalog after a long bidding
process. The latest missives from
Warner trumpet a “classic hit song
explosion,” and, indeed, such is the
case.

Warner’s look at mid-"50s-and-

10-CD promo package of its cata-
log, Warner says that an EMI
Music Publishing presentation will
be of its own making for EMI
Music’s music resources depart-
ment. Warner says that set—no
CD count has been established so
far—will contain one song that was
not in the Windswept boxed set:
Johnny Cuba’s “I'll Never Be Back
To Georgia,” which Spike Lee used
in his movie “Crooklyn.” The rea-
son? Simply that it is “a wonderful
song,” Warner says.

For a project at EMI Records
U.K., “The Legends Of The 20th
Century,” Warner has also com-
piled CDs featuring Fats Domino,

later gems Eddie Coch-
includes “Why ran, Judy Gar-
Do Fools Fall In wnrds & M“Slﬂ land, Bing
Love,” “Louie Crosby, and
Louie,” “Shout,” Laurel & Har-
“Can’t Take My dy; all of the
Eyes Off You,” CDs feature
“Get A Job,” . significant
“Mony Mony,” by Irv Lichtman EMI Music
“Peppermint songs.

Twist,” “La Bamba,” “Barbara-
Ann,” “Land of 1,000 Dances,” “I
Like It Like That,” “Party Doll,”
“Daddy’s Home,” and, well, you get
the point.

Warner relates that “Why Do
Fools Fall In Love” started out as a
poem called “Why Do Birds Sing
So Gay,” which Frankie Lymon &
the Teenagers took along with
them for their audition with leg-
endary music man George Gold-
ner, who was operating Gee
Records at the time. The evergreen
that emerged was credited to
Lymon and the late owner of Rou-
lette Records, Morris Levy, much
of whose publishing catalog is the
source of the Windswept gold mine
of oldies but goodies.

The song has been recorded
many times with chart success, but
the only act to best the original
recording on the pop charts was
Diana Ross, whose 1981 rendition
reached No. 2, vs. a No. 6 showing
from the original recording. True,
but what can compare to the
charged, one-and-only version by
Lymon, who died of a drug over-
dose only two years after launch-
ing one of rock’n’roll’s great ones.

Although Windswept produced a

‘

CAUTION’ ON TAHITI COM-
PILATION: Veteran publisher
Mickey Goldsen, CEO of Los
Angeles-based Criterion Musie,
reports that he’s leased another
group of masters and songs that he
owns to Gene Norman of GNP/
Crescendo. The masters, the third
batch leased so far, will be made
available on “The Heart Of Tahiti,”
a compilation of 20 island songs
with a booklet and photo. In addi-
tion to promoting the CD in the
World Music catalog, efforts will be
made to reach consumers through
travel magazines and newspaper
travel columns. Oh, yes, the CD
cover has an “advisory warning”:
“This CD may cause you to run off
to Tahiti to enjoy the beauty of this
tropical island paradise.”

PRINT ON PRINT: The follow-

ing are the best-selling folios from

Warner Bros. Publications:

1. Backstreet Boys, “Millennium.”

2. ““N Syne.”

3. Jim Brickman, “The Gift.”

4. Britney Spears, “. . . Baby One
More Time.”

5. Richard Smallwood With Vision,
“Healing—Live In Detroit.”
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Apogee Gonverts Industry To Its Digital Gear

M OST OF THE COMPANIES
that have enjoyed success in the
dynamie professional audio world of
the '90s have fallen into two cate-
gories: those that have revolution-
ized the industry with their prod-
ucts—and there have been
several—and established ones that
have carried enough momentum
into the decade to stay on top.

In a third, less clearly defined
category are companies like
Apogee Electronics, which has
carved out a handsome niche for
itself by specializing in products
that, while not revolutionary, have
been so consistently good that pro-
fessionals have come to depend on
them.

Apogee’s success is all the more
remarkable in that the Santa Mon-
ica, Calif.-based company has tran-
scended its original niche—digital
filters for early, high-end re-
corders—to encompass the project
studio sector, the original equip-
ment manufacturer (OEM) busi-
ness, and such accessories as blank
media and cables.

Today, Apogee’s product line
encompasses the following:

* The AD-8000, an award-win-
ning, 8-channel, 24-bit conversion
system.

* The SDIF AMBus Card, which
allows Sony digital recorders to use
AD-8000 24-bit conversion.

* The PSX-100, Apogee’s first
multi-function, 24-bit analog-to-dig-
ital (A-D) and digital-to-analog (D-
A) system with 96-kilohertz sam-
pling.

* The Rosetta AD, aimed at pro-
ject studios.

* The FC-8 Format Converter,
which performs digital transfers
between the Adat and TDIF for-
mats.

* The AD-1000 2-channel, 20-bit
A-D converter and its companion,
the DA-1000E-20 2-channel, 20-bit
D-A.

* The DA-2000, Apogee’s 20-bit
reference D-A converter and its
first with the UV-22 bit-reduction

algorithm.

* Aline of DAT, Adat, DTRS, and
CD-R blank media, plus its Wyde
Eye cable.

» SessionTools, the studio man-
agement software authored by
Apogee consultant and award-win-
ning mixing engineer Bob Clear-
mountain.

In addition to the above prod-
ucts—which constitute roughly
75% of Apogee’s business—the
company manufactures filters for
industrial and consumer applica-
tions on an OEM basis.

Apogee majority owner Betty
Bennett attributes the company’s
success to its philosophy of devel-
oping technologies internally—
through a massive, ongoing R&D
effort—rather than buying them in
the marketplace.

“Many companies can buy off-
the-shelf technologies and put them
together, but to invest in engineer-
ing for years on specific items like
low-jitter clocks, UV-22, and the
AD-8000 has paid off in the long
run,” says Bennett, who co-found-
ed Apogee in 1987 with industry
visionary Bruce Jackson, who has
since departed. “It’s hard to keep
vour competitive edge when you
buy off-shelf.”

The AD-8000 is a case in point of
a product that went through sever-
al permutations in-house before
Apogee decided it was ready to be
launched.

Clearmountain says, “With the
AD-8000, we kept thinking of more
and more applications for it, like
Pro Tools, and as that happened the
design evolved. One Sunday night
at 3 a.m. [ woke up in a cold sweat
when I realized that, the way it had
been designed, monitoring the out-
put of Pro Tools while recording
through the analog-to-digital con-
verters in the AD-8000 wasn’t pos-
sible—it needed confidence moni-
toring. So I found myself at Apogee
first thing in the morning, waiting
for the engineers to arrive, and I
asked them if we had made any

Jelly Roll. Jazz great Wynton Marsalis put the finishing touches on his latest
Columbia Records project, “Mr. Jelly Lord,” at Sony Music Studios in New York
using the Sony Oxford console. Shown at the session, from left, are Sony Classi-
cal senior executive producer Steven Epstein, Marsalis, and Sony Music senior
recording engineer Todd Whitelock. (Photo: Kieran Connelly)
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by Paul Verna

allowance for this. Within a couple
of days they had come up with the
destination monitoring function
that solved the problem.”

Besides acting as a wise seer for
Apogee, Clearmountain exerts a
positive force on the company by
using his studio, Mix This!, and its

Apogee majority owner Betty Bennett,
left, smiles for the camera with her
husband, renowned producer/engi-
neer/mixer Bob Clearmountain, who
serves as an adviser to Apogee.

star clientele as a testing ground
for Apogee products.

“It’s an unbelievable asset to the
company to have a studio of that
caliber where we can do listening
tests whenever possible,” says Ben-
nett, noting that Mix This! is only
10 minutes away from Apogee
headquarters. “How many people
can have a Sony 3348-HR, a Studer
analog machine, a Pro Tools setup,
and all this other great gear? It's a
huge advantage that we have, not to
mention access to suggestions from
the diverse client base at Mix This!
for many functional, as well as mar-
keting, ideas.”

Over the years, those clients have
included Roxy Music, Bruce
Springsteen, Bryan Adams, the
Pretenders, Aimee Mann, and
Duncan Sheik.

Bennett adds that Mix This!
gives her a real-world perspective
on how musice is being recorded. “I
see what’s happening—things com-
ing in on Adats and DA-88s more
and more,” she says.

The synergy between Clear-
mountain and Apogee underscores
one of the company’s greatest
strengths. By enlisting the cream
of the crop of recording profession-
als and musicians, Apogee has been
able to build products that work in
the real world. Besides Clearmoun-
tain—who is Bennett’s husband—
Apogee’s advisory board includes

mastering genius Bob Ludwig;
film composer David Newman;
producer Don Was; songwriter/
producer Steve Kipner; guitarist
Steve Stevens; and Tony Berg, a
renowned producer who holds a
senior A&R post at Virgin Records.

“Having people from different
aspects of the industry was really
important,” says Bennett with
regard to the advisory board. “Also,
we wanted people who were very
open and supportive, and we've
been lucky to have such knowl-
ecdgeable and diverse professionals
involved.”

Apogee’s staff of 42 includes
senior design engineers Paul Yurt,
Joe Raia, and Lucas Van Der

Clearmountain shows off arack of
Apogee AD-8000 converters, which
feed a Sony 3348HR high-resolution
digital multitrack recorder. The photo
was taken at Clearmountain’s Mix
This! studio in Pacific Palisades, Calif.

Mee; hardware products manager
Julio Alvarez; VP of marketing
Richard Elen; director of market-
ing communications Mary Anne
Campagna; director of interna-
tional sales Christina Keinz; VP of
domestic sales Adam Cohen; and
director of media products Richard
Wilson. Another key staff member
has been departing Apogee presi-
dent Paul Rice, who recently left
to pursue other interests.

Although Apogee’s staff and
advisory board are populated with
new faces-——many brought to the
company by Bennett since her
return in the mid-"90s after a hia-
tus of a few years—its policy of
applying a human touch to an oth-
erwise technical field is almost as
old as the company itself.

In the early days, when Apogee
was trying to entice audio pros to
buy its filter upgrades for Sony’s
1610 and 1630 digital mastering
decks and 3324 digital multitrack,
Bennett and her staff stumbled by
emphasizing the technical attribut-
es of the units.

“We went about it the wrong
way,” she acknowledges. “The engi-
neers got it, but it wasn’t an excit-
ing presentation. Then we went the
other way around. We put them in
machines and showed artists like
Bruce Springsteen how much bet-

(Continued on next page)
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ter their music could sound. That,
and getting people like Bob Ludwig
excited, got the ball rolling.”

Once Apogee built a critical mass
with its filters, the company made
its first move toward designing and
building stand-alone units.

“As the component-level stuff
was happening, R&D was working
on clocks and UV-22,” says Bennett.
“We knew there was more in the
chain that needed to be fixed. We
didn’t want to continue to retrofit
other manufacturers’ gear, so we
decided to go external and make
our own converters.”

Enter the AD-500, a 2-channel A-
D that quickly became an industry
standard.

One of the earliest proponents of
Apogee gear was Clearmountain.

“One of the things that really

attracted me about Apogee was
that I wanted to mix to DAT, but I
wasn’t happy about the way typical
DAT recorder converters sounded,”
he says. “I had read about Apogee
converters, so I tried the AD-500.
The big surprise was the Soft Limit
circuit, which was an analog way of
controlling transients. This is
always the bane of mixing to digi-
tal. You do a mix, and you end up
with a bunch of overs. You switch
on Soft Limit, and the problem is
eliminated altogether. You can
crank the level up a few dB and not
worry about overs while giving the
mix more of an ‘analog’ quality. Soft
Limit does this by gently rounding
harsh transients off, similar to what
analog tape does naturally.”

The next milestone in Apogee’s
product history was UV-22, a digi-

‘8

Big Sound Image. Atlantic Records act Mr. Big takes a break from sessions at

Sound Image in Los Angeles toward the group’s upcoming release. Shown,
from left, are Mr. Big guitarist Richie Kotzen, who has just joined the band; pro-
ducer Pat Regan; and band members Pat Torpey, Eric Martin, and Billy Sheehan.

fet the definitive manufacturer's guide to

* producing your pee-recorded prg

CD and CD Rom

o Tape Duplicators and CD
Replicators

o Tape Masterers

¢ And much more

BILLBOARD'S 1393

INTERNATIONAL TAPE/DISC DIREGTORY

For fastest service call (800) 344-7119.

International call (732) 363-4156. Fax your order to (732) 363-0338 or mail
this ad with a payment for $75 plus $6 S&H ($14 for international orders) to:
Billboard Directories, P.O. Box 2016, Lakewood NJ 08701.

Please add applicable sales tax in NY, NJ, CA. TN, MA, I, PA, OH, VA & DC.
Orders payable in U.S. funds only. All sales are final.

Tape Disc 99 is also available online. For rates call Anrea Irish at 212-536-5223

For information on getting Tape Disc 99 on diskette or mailing labels call
Mike Fouratt at 212-536-5017 .

.

¥ -5

rere' fa

y & | Y .

1999 inTern: i
- 1999 inTernariona, A 0
Talle/iSc  DirecTory

oot 5«'
i:‘ ) /
[ 1&;‘

[ g

BDTD3169

tal process that reduced 20-bit sig-
nals to 16-bits. Introduced in 1994,
UV-22 soon became a vital tool in
the arsenals of mastering engineers
who needed to process and archive
recordings at higher resolutions
than the CD-standard 16 bits but
needed an elegant way to boil down
the signals for final release.

The success of the UV-22 coin-
cided with the industry’s migration
toward project-based recording.
Apogee capitalized on the trend by
developing products with the mod-
ular-digital-multitrack user in
mind.

“We changed our philosophy to
go along with what the industry
was doing, embracing the home-
studio market while keeping quali-
ty as high as possible,” says Ben-
nett. “Also, we started making
technology available to other com-
panies at different price points.”

In the latter category, Apogee
plans to introduce a digital con-
verter upgrade for Yamaha’s popu-
lar line of digital products, which
includes the 01V, the new D24 mag-
neto-optical recorder, and future
digital consoles. “This will be the
first converter package we've ever
sold to a mixing-board company,”
says Bennett.

Other areas Apogee is eyeing in-
clude the multichannel and audio-
phile markets, which promise to
explode thanks to the imminent

launch of DVD Audio and Super
Audio CD.

“Do the DVD Audio and audio-
phile markets represent an oppor-
tunity?” asks Bennett. “Yes. We're
going to look real closely at them.”

As Bennett prepares to lead

ears focused on the element that
has brought the company to the
position it enjoys today: sound
quality.

“Most people already have con-
verters in their boxes,” she says,
“so you have to create something

really special in order to get them
to bypass their boxes.”

Apogee in new directions, she is
determined to keep her eyes and

Koz It’s There. Grammy Award-winning producer and songwriter Glen Ballard
worked with saxophonist Dave Koz on the artist's Capitol release at Westlake

Audio in Los Angeles. Shown, from left, are Ballard, engineer Brian Carrigan,
and Koz. (Photo: Charity Lomax)

BILLBOARD’S NO. 1 SINGLES (SEPTEMBER 11 1999)

CATEGORY | HOT 100 R&B COUNTRY DANCE SALES MODERN ROCK
TITLE BAILAMOS NEVER GONNA LET SINGLE WHITE SEXUAL (LA DA DI) SCAR TISSUE
Artist/ Enrique Iglesias/ YOU GO FEMALE Amber/ Red Hot Chili Peppers/
Producer M. Taylor Faith Evans/ Chely Wrigh/T. Brown, | The Berman Brothers Rick Rubin
(Labe) B. Rawling Babyface, D.Thomas B. Cannon, N. Wilson (Tommy Boy) {Warner Bros.)

{Overbrook/Interscope) | (Bad Boy/Arista) {(MCA Nashville)
RECORDING HIT FACTORY CRITERIA| BRANDON'S WAY THE TRACKING ROOM | GALLERY OCEANWAY
STUDIO(S) MIAMI (Los Angeles) (Nashville) (New York) (Los Angeles)
Engineer(s} {Miami) Paul Boutin Justin Neibank Touch Jim Scott
Ajar Key C.H. Berman
CONSOLE(SY Neve 8078 Euphonix CS 3000 SSL 90004 SSL 6000 custom neve 8038
DAW(S)
RECORDER(S) Studer A820 Sony 3348 Sony 3348/Studer AB27| Studer A827 Ampex ATR 124
Tascam DA88
MIX MEDIUM DAT Ampex 467 Quantegy 467 Ampex 499 - Ampex 499
MIX DOWN DREAMHOUSE BRANDON'S WAY STARSTRUCK GALLERY THE VILLAGE
STUDIO(S) (London} (Los Angeles) {Nashville) (New York) (Los Angeles)
Engineer(s) Mark Taylor Jon Gass Justin Neibank Dr. Moe - Jim Scott
C.H. Berman
CONSOLE(SY Mackie 8 Bus SSL 9000J SSL 9000 SSL 6000 Neve 8048
DAW(S)
RECORDER(S) Tascam DA88 Sony 3348 Sony 3348 Studer A827 Studer A800
Cubase VST
MASTER Sony DAT ‘ Quantegy 499 Quantegy 467 Ampex 499 BASF 900
MEDIUM
MASTERING FUTURE DiSC POWERS HOUSE OF MASTERFONICS ABSOLUTE SONY MUSIC
Engineer Kris Solem SOUND Glenn Meadows Leon Zervos Viado Meller
Herb Powers
CD/CASSETTE UNi Sony e WEA WEA
MANUFACTURER

© 1999, Billboard/BP! Communications, Hot 100, R&B & Country appear in this feature each time; Mainstream Rock, Modern Rock, Rap, Adult
Contemporary, Club Play, and Dance Sales rotate weekly. Please submit material for Production Credits to Mark Marone, Telephone 212-536-5051,

Fax 212-382-6094, mmarone@billboard.com
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OXFORDSHIRE, ENGLAND—
Singers, songuwriters, musicians, execu-
tvoes, producers, record labels, publish-
g compames, retal stoves, recording
studios and equipment manufactur-
ers—they all have their ups and downs.
It's rare to find a person or company
that has endured more than a few years
at the top of the charts in this mercurial
business of music.

One of the precious few exceptions is
Solid State Logic, which, for the past
20 years, has been the leading designer
and manufacturer of high-end custom
mixing consoles for the music, film
sound, audio postproduction and
broadcast markets.

While other companies have made
successful and groundbreaking prod-
ucts for those sectors, only SSL has con-
sistently led the way with innovative
designs, rugged construction, distinc-
tre and sensible work surfaces, and a
clear understanding of its customers’ ‘
needs. Moreover, SSL has achieved this s n l l n s IIl A T [ l n E I n

feat without ever taking a loss or down-

siang its business. T h d O
The company has grown steadily and ree D ecades

gradually since going into business man- S oun d B us l ness

ufacturing automation systems for pipe

ongans. The successof that ventureld to oL continues to lead the way with innovative designs,

experments with console design, which :
i turn led to the 1978 launch of SSLs [l g QJ : d on S[][[rllltcst l[?U1S ?u"nq [-}afsﬁ;l [B]g[} JS d : fS[a | d Il Q

furst commercially available console.
Continued on page 54 BY PAU L V E R NA
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JOHNJEFFERY
The Billboard Interview

Sitting in his sunny office overlooking the Solid State Logic campus,
SSL managing director John Jeffery entertained questions from
Billboard pro audio/technology editor Paul Verna.

Solid State Logic has outlived and outperformed all of its
competitors in the recording-console business. What is the
key to the company’s success?

1t starts by being in partnership with our customers. We
like to feel that our customers are part of the family. I cer-
tainly do, and that goes throughout the company. We don’t
treat our customer relationship as a buyer-supplier situa-
tion; we treat it as a partnership. When anybody starts to
talk to SSL. about wanting to do anything, it’s a partnership
from day one, and that partnership, in many cases, lasts 10
or 15 years—from the first day we talk to them through the
configuration, design, manufacture, acceptance, commnis-
sioning, service and subsequent life of the product.

There’s a secondary issue that the audio industry doesn’t
always want to hear, and that is that SSL is a well-funded
and profitable business, and there
are an awful lot of companies in
the industry that believe they’re in
love with the business. Yes, I'm
passionately in love with the busi-
ness, and all our 350 employees
are in love with the business, but
they’re also fully cognizant of the
fact that it is a business. Striking
that balance between the motiva-
tion of running a business and the
partnership arrangement with the
customer is the key to it.

Many have made an analogy
between SSL and Rolls-Royce. Is
that a valid analogy?

Oh, yes. I use that analogy all
the time, and 1 love it. | sometimes
think it’s maybe a little bit too
British an analogy, considering
that over 90% of our sales are
exported outside of Great Britain.
But then, Rolls-Royce is a world-
wide name, and so is Solid State
Logic.

What do you see as geographic growth areas around the
world?

At the moment, the U.S. is the strongest growth area for
us. These things go in cycles. SSL has nine offices around
the world, and in different periods of my time here—and,
indeed, of the company’s total existence—it’s changed.
There was a time when Japan was a very big growth engine
for the company, but Japan recently has had growth prob-
lems of its own, which have been reflected in the music and
console business. It’s not a disaster for SSL, by any means.
The business has gone on in Japan perfectly satisfactorily,
but it hasn’t grown at a significant rate over the last few
years because of their own economic problems.

But America, without question, is our No. I territory, both
in terms of total size and in terms of percentage growth.

How do you rank your four target markets, in terms of per-
centage of your overall business?
It’s music, broadcast, film and post, in that order. Post

John Jeffery, SSI. managing divector

[production] is the one area where we haven’t put quite so
much development effort in the last year or two, simply
because there is a very high degree of standard computer
platform equipment on the market, which does quite a lot
of post work. 1 personally would argue that it isn’t neces-
sarily the right way to do it, but, at the moment, the mar-
ket is rather in love with platform-based solutions, and SSIL.
does not compete in that area. I believe that post, which
three or four years ago was quite big for us, will come back.
At the moment, however, post is No. 4 for us.

What percentage of your business comes from the music side?
Over 50%.

Why has SSL not ventured into related areas like multitrack
tape machines or i:rocessors, as some of
your competitors have?

It’s largely financial. 1 see a lot of com-
panies in the pro-audio business losing
an awful lot of money, and 1 don’t think
it benefits either our company or our
customers to venture into areas that are
guaranteed to lose money. The worst
sort of competitor any company can
have is one who is prepared to trade los-
ing money, because, at the end of the
day, that company will not be able to
support its customer base. We got to our
30th birthday by making every single
year a profitable trading year. Profit is
not a god, by any means. It’s a straight-
forward Western business ethic. Our
customers come first, profit comes sec-
ond. But | see no point going into areas
that are patently unprofitable.

Despite the continuity that SSL has man-
ifested in its 30 years, isn’t it a very dif-

erent company today—uwith its public
ownership—from what it was in the
beginning?

There's a bit of a myth there. The company has really
had only two periods. It had the foundation and private
ownership of our dear founder, Colin Sanders, who unfor-
tunately passed away last year. Colin, bless him, founded
the company in 1969 and sold it in 1986. It was bought at
the time by UEI, which became part of Carlton Communi-
cations, and it's never been sold again. So it’s actually had
only two owners. It had the entrepreneurial, private, found-
ing owner, and then it had the public owner—who, let’s face
it, 1s one of the largest and most well-respected media and
equipment companies in the world.

The people on the electronics-equipment side of Carlton
Communications, our dear shareholders, are all people who
grew up with Colin, and 1 myself knew Colin for many,
many years before I came here, before 1 went to Carlton.
I've actually been with Carlton for 17 years and with Solid
State Logic for 10.

What do you regard as your contributions to the SSL lega-
cy?

”Becoming frustrated with the existing designs of
consoles during the ‘70s, | began doing drawings of
what | thought would he my ideal recording/mixing
desk. When | had my first encounter with a Solid
State Logic (a B Series at a studio called Kendun
in Burbank, Calit.), | swiftly tore those drawings up—
it seemed as though the engineers at SSL had read
my mind.

#A} the time, | was on staff at the Power Station in
New York, and we were looking for a new desk to go
into a third room that was just being built.

”] mentioned my experience to the statf and our
chief tech, Ed Evans. No one had yet heard of SSL.

Ed got in a sample of the new E Series module

and was equally impressed at the view from the
inside. We then ordered the first E Series SSL in the
United States. Shortly after that, | recorded and
mixed David Bowie’s album ‘Le¥'s Dance’ and

mixed the Rolling Stones’ ‘Tattoo You’ and Roxy
Music’s ‘Avalon’ on that board. The rest is

history.”

—EBOE CLEARMOUNTAIN

”Many years ago, when SSL founder Colin Sanders
was still at the helm, we found ourselves at a party
given by the Virgin Studio Group at their newly
acquired Olympic studios in London. As the evening
wore on, and having had a couple of shandys, Colin
and | decided that perhaps it would be a good idea if
we swapped roles for a day or two. Colin was fo
become a record producer, and | was fo become the
boss of a highly successful console manufacturer. In
order to do this properly, we decided that he ought
to wear jeans and a T-shirt and | ought to wear a suit
and tie. We also decided that there was no better
time than the present to start, so, in the middle of
Studio 1, we did just that. Unfortunately, | never did
take up residence in Colin’s office, but we did keep
each other’s clothes for a year.”

—HUGH PADGHAM

First, that I understand the business. I've spent my entire
working life in the audiovisual-equipment business—design-
ing, manufacturing and supporting such equipment—so [
found SSL entirely natural when 1 was asked to come here.
I think it’s absolutely fundamental for the managing direc-
tor of any business to be in tune with his business. This mod-
ern trend that 1 see in the [financial community] whereby
a man who runs a chocolate factory can be asked to run a
factory making TV sets is an anathema to me. 1 don’t under-
stand that, and I can't relate to it. So, what I can bring to the
party is a total understanding of the business of designing,
manufacturing and supporting such equipment.

Secondly, 1 like to believe that I'm not an autocratic man-
ager, that I'm very fortunate to be the head of a family of
jolly decent chaps. We're a first-name company. There isn’t
an employee here that I don’t know. There isn’t an employ-
ee here who can’t come to my door. I'm universally known
throughout the company and sections of the media indus-
try as “J],” and I find that quite pleasant. We have a very
relaxed attitude, but we get the job done. At the end of the
day, there are times when we have to lay down the law and

Continued on page 60
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Who could have thought a console with aTV in it would
change the way that records are made for ever?

You did, and we thank you.

This year, Solid State Logic celebrates its 30th anniversary. Today, SSL consoles have come to define both the modern
We'd like to take the opportunity to thank the recording process and the world class recording
countless studios, engineers, producers, record facility. Who could have thought that putting a TV
companies and artists down the years who have in a recording console would change the way that

shared our vision of how a recording console records are made for ever?

should sound and operate. You did. And we thank you for it.

Solid State Logic

International Headquarters Begbroke, Oxford, OX5 1RU, England
Tel: +44 (0)1865 842300 Fax: +44 (0)1865 842118 E-mail: sales@solid-state-logic.com http://www.solid-state-logic.com

New York Los Angeles Tokyo Paris Milan Toronto Singapore
+1(1)212 3151111 +1(1)323 463 4444 +81(0)3 5474 1144 +33 (0)1 3460 4666 +39 02 2622 4956 +1 (11416 431 9131 +65(0)438 2272
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Pride In Workmanship

The People Who Build, Test And Service 33l
Consoles Give It Their All

BY PAUL VERNA

OXFORDSHIRE, ENGLAND—By the time a Solid State
Logic console leaves the assembly line, it has been thor-
oughly tested, inspected and burned in by a team of tech-
nicians. The console is completely finished and ready for
business, its gleaming exterior bespeaking a commitment
to the highest sonic, technical and aesthetic values.

However, the process of building, testing and servicing
the consoles is a dizzyingly complex job that is overseen by
production and service director Derek Hobbs, a 20-year
SSL veteran with a ready smile and a gift for organization
and planning.

THE MRP MACHINE

Hobbs, 40, says one of the keys to keeping the SSL
machine huimming is organizing it as a “materials, resource
and planning—or MRP” operation.

“ltis difficult with MRP” he says. “A lot
of people give up with MRP computer sys-
tems, and we suffered in the early years,
but now we’ve got it down to a fine art.
The key is to stay with it.”

Although some of the components of
SSIL. consoles—like digital circuit boards
and metal frames—are outsourced to a
battery of local vendors, the vast majority
of the pieces are built in-house, including
the cabling, which console makers will tell
vou is one of the most significant elements
of the product, akin to a body’s circulato-
ry systen.

Keeping track of all those parts—not
only for the in-production models but also
for the finished mixers in the market-
place—requires constant supervision from
Hobbs.

“There is in excess of £500,000 worth of
product ready and raring to go at any
given point in time as hot field service spares to support
our officers, agents and distributors and to support our ser-
vice department upstairs,” says Hobbs. “Whatever we need,
whenever we need it, we are there.”

A key to the company’s success in providing quick solu-
tions to problems in the field is anticipating those problems
betore they occur, according to Hobbs. To that end, SSL
keeps its various sales and service offices around the world
well-stocked with parts that they might need at any given
time.

“Once the stock levels [in the SSI. regional offices] drop
to the point where we think it could be unacceptable, then
we will send another spare out,” says Hobbs. “When [the
damaged part] comes back through the system, we’ll repair
it and put it back on the shelf. It’s quite a lot in terms of
stock holding, but it’s 24 hours a day, seven days a week, 52
weeks of the year.”

Building a console typically takes a team of two engineers
two weeks from start to finish. Even though all the boards
and cables are pretested before they go into the frame of
the board, the entire console is tested and burned in fol-
lowing assembly, a process that can take an additional cou-
ple of weeks.

Like the demo facility across the campus in the old build-
ing, the state-of-the-art manufacturing, engineering and
testing building that Hobbs oversees is equipped with fin-
ished, working consoles.

Hobbs says, “These consoles belong here for various

Derek Hobbs, production & service
director

reasons. Firstly, when we improve our test procedures, we
need product to test them on, and we can't always use the
product-demonstration area to do that. If we have revisions
of hardware and software, yes, they will be tried and proved
on a prototype basis, but we need our own finished con-
soles. The other reason is we need to train our stafl.”

From a manufacturing standpoint, it matters little
whether a console is analog or digital, whether it is a 4000,
9000, Aysis, Axiom or whatever. The building process is sini-
ilar in all cases, and the customer-mandated modifications
make each a custom job anyway.

“We can’t use machinery to do this, because our products
are client-configured, so it’s not that easy to start changing
things around,” says Hobbs, noting that the SSL factory is
more of a custom shop than an assembly line.

In addition to the main area where the consoles are
assembled and the testing area where they
are inspected, the engineering wing hous-
es the service department, a stores area, a
power-check room that can deliver every
conceivable level of voltage, a purchasing
department, a test-development depart-
ment (where a staff of six develops prod-
uct tests) and an in-house assemblies area
where technicians build and test circuit-
boards and other custom picces.

SERVICE-SENSITIVE

In the hypersensitive area of service,
Hobbs and service-support manager Nick
Wiggins oversee a team of engineers
whose availability is critical to solving time-
sensitive problems in the field.

“We all wear pagers,” says Hohbs. “Nick
Wiggins will respond to the pager if the
service engineer, officer, agent or distrib-
utor needs parts out of hours. Nick would
be the person who comes in, goes down to stores and
sources the part. If we don’t have a part there or in our
regional office agent or satellite service station, then Nick
will contact me and 1 will make the deciston. Maybe 1 have
to take it from a console downstairs or goods coming in or
whatever. I have to make that dectsion, because it could have
a commeercial knockoff effect.”

Service is so important to SSL that other matters take a
backseat durmg a service call from a client.

“When you phone the service department, you don't get,
‘You're in warranty, you're out warranty, have you paid your
bills, have you not paid your bills,”” says Hobbs. “We're
interested in resolving the problem as quickly as possible.”

Despite his easygoing, chummy demeanor, Hobbs expects
a level of commiunent from the service staft that equals his
own. (If the quality of SSL consoles itself isn't enough of an
indicator of Hobbs’ effort, the fact that his first vacation
from the company occurred in his 20th year there should
suffice as evidence.)

“What do we ask from our service engineers? Blood,
sweat, tears, and then | come back looking for the plasma,”
says Hobbs smiling, and probably only half-joking. “Simple
as that. Ask any one of them.”

No less critical is the purchasing department, which
spends, in Hobbs’ estimation, “in excess of 12.5 million
pounds worth of SSL's money each year. They can save us
money, or they can cost us a lot of money.”

Another crucial area to the company’s longterm success

”Sometime in 1983, my studio manager grabbed
my metaphorical lapels, shook me and muttered
through gritted teeth, “We need to buy an SSL con-
sole for our studio!’ | was blissfully happy with my
other British console, installed a few years earlier
in my Good Earth studios in Soho, London. My
studio was pumping out hits, and | used it about 50%
of the time for my own productions. This could’ve
been the model for centuries, as far as | was con-
cerned. But then my house engineers gunged up on
me and said that the SSL was the smartest, best-
ever, must-have console. It had a computer inte-
grated into it! | had heard about these computers,
and they sounded scary.

The 48-channel E series had to be delivered
down the basement stairwell in two sections. It
took five men who stood the sections on end, wig-
gled them, angled them and took many pieces of
paint and plaster off the walls in the process.

"Within days, my staff and | went to Beghroke,
Oxfordshire, for a day-long, crash course in the
wonders of programming a mix, with a dynamics
section on each channel {unthinkable only a few
years earlier). Eventually, the beast with the cath-
ode eye was up and running, sounding great and
looking good. Once word got out, the bookings were
more than we could handle.

"That was way back in 1983, and | have long since
lost my fear of computers (replaced with a mild
loathing). I've recorded and mixed many a project
on the E, G, 6+ and J series (and am looking forward
to the Axiom). | grew up with earlier technology,
but with the advent of the SSL, | was reborn.”

—TONY VISCONTI

1s the only part of the SSL headquarters that’s not open to
the public: the research-and-development center, where all
of SSLs ingenuity is channeled toward creating new prod-
ucts and seeking new directions.

For all his technical expertise and his ability to manage
inventory, lobbs prides himself on his people skills—which
come in handy in his side function at SSL of organizing the
company’s 12 football (soccer, to American readers) teams.

“I'm a people’s person,” he says. “I think I get a certain
amount of trust and respect from the people here in the
manufacturing plant, because I've done most of the jobs
and have worked alongside most of these people. 1 would
say my job’s made easy by two factors: Firstly, the people.
The level of flexibility and commitment we get at all levels
of the staff s phenomenal. And, secondly, 99.9% of the time
I thoroughly enjoy what I do, and I passionately believe
people should do, if they can, what they want to do.

“In SSI., when we're interviewing for a manufacturing
test engineer or production person, we're looking for qual-
ifications and background and practical skills. We're look-
ing for people skills, communication skills, but we’re also
looking for people who are going to stay with us and peo-
ple who are going to grow with us. I'm living proof. It has
taken me 20 years to get in the SSL boardroom. If you have
the tenacity and the skills base, and you work hard enough,
you're going to get there.”

Underlying the work of all SSL staffers is an obsession
with quality.

“We start with quality goods and will end up with stable,
quality product leaving this manufacturing plant,” says
Hobbs. “The key is the staff. For a high-tech company, we
get it done through people power.” W
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OLYMPICZSTVDIOS

117 Church Road, Barnes, London SW13 9HL
Tel: +44 (0)181 286 8600

Fax: +44 (0)181 286 8625

e.mail: info@olympicstudios.co.uk
www.olympicstudios.co.uk

AT OLYMPIC STUDIOS
Centact: Siobhan Paine, Studio Manager

Manor Mobiles

Manor Mobiles, Chapel House, Bletchingdon Road
Kirtlington, Oxon OX5 3HF

Tel: +44 (0)1869 351488 Fax: +44 (0)1869 351477
Mobile: +44 (0)370 788959

e.mail: info@manormobiles.com
www.manormobiles.com

AT MANOR MOBILES

Location Recording
Contact: Zoe Fawcett-Eustace, Manager
Will Shapland, Senior Recarding Engineer

MUSIC WEEK BEST UK STUDIOS AWARD 1994, 1995, 1996, 1997,1998 & 1999
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-~ www.virginstudios.com
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THE TOWN HOUSE

150 Goldhawk Road, London W12 8HH

Tel: +44 (0)181 932 3200 Fax: +44 (0)181 932 3207
e.mail: info@townhousestudics.co.uk
www.townhousestudios.co.uk

AT THE TOWN HOUSE
Virgin Studios

Contacts:
lan Davidson, Director, Virgin Studio Group
Pete Dolan, European Business Manager

Recording Studios
Contact: Rebecca Duncan, Studio Manager

Post Production

CD Mastering and Preparation

Vinyl & DM Cutting

Sonic Solutions Editing

Tape & CDR Duplication

Contact: Gay Marshail, Manager Post Production

Management

Engineer and Producsr Management
Contact: Penny Robinson, Director
Claire Whitehead, Assistant

Control Room and Studio Acoustics by SAM TOYOSHIMA .vc/ano Tokyo, Japan. Tel: +81 (0) 42
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At Your Service

SSL Goes Above And Beyond To Please Every Customer, Proving It’s Not
Just The Equipment That’s Top-Of-The-Line

BY DAN DALEY

NASHVILLE—There are a number of characteristics that
set Solid State Logic apart from an increasingly dense pack
of pro-audio equipment manufacturers. One of those 1s an
extremely high level of service and support of customers,
who tend to be effusive in their praise of this part of the
SSL. heritage.

Lou Gonzales, owner of Quad Recording in New York
City, has kept his five-room facility all-SSL ever since his
first E Series console, which he bought secondhand in 1985.

“Even though it was a used console and I didn’t buy 1t
from them, SSL still came over back then and fixed a
SMPTE reader problem for
me at no charge,” says Gonza-
les. “That kind of service
hooked me for life.”

Since then, Gonzales has
outfitted Quad with a wide
array of SSL's music consoles,
including two 9000] consoles
and the first digital M-T con-
sole in the world sold into a
music studio. And Gonzales
says that the level of support
he’s gotten since has never
flagged.

Last spring, just after the
M-T was installed at Quad, a
new client wanted to perform
a complicated mix on it, but
the producer and Gonzales
found that the console’s soft-
ware was having trouble
recording multiple simultane-
ous moves.

“Software bugs in a new sys-
tem are not unexpected,” savs Gonzales.
“But the problem developed on a Friday
evening just as he was gerting into the
mix,” recalls Gonzales. “I called SSI., and
they developed a software {ix and e-
mailed it to me over the weekend. |
downloaded it, installed it and, by Sun-
day, the guy was doing his mix the way
he wanted to. You can’t beat that kind of
service.”

SERVICE-OBSESSED

Attention to customer support has been
part of the company’s approach to the
industry from its earliest days. The
founder of SSL, the late Colin Sanders,
was obsessive about it—as he was with vir-
tually every other nuance of SSLs opera-
tions, to the point of specifying just how
the company’s envelopes were to be fold-
ed, recalls Phil Wagner, SSLs senior VP,
who works from the company’s Los Angeles offices. But that
kind of attention to detail was quite comprehensive in scope.

“One time, early in the company’s existence, a console
power supply failed on a user, and Colin arranged to have
a new one flown in immediately using his own personal jet,”
says Wagner. “T'hat high degree of dedication to service and
support is what SSL. came to be known for and still is.”

Itis literally part of the SSL corporate culture, something
that customers expect to receive and that SSLs staff expects
to deliver.

“Many of our employees have been with the company for

Phil Wagner, senior VP

many years,” says Wagner, himself a seven-year veteran of
the company. “So they get the notion of supporting the cus-
tomer to the ‘nth’ degree ingrained in them early on and
reinforced constantly.”

The company’s legacy of service is also buttressed by the
fact that many of its service personnel were working record-
ing engineers prior to joining SSL. As a result, says Wag-
ner, “We understand firsthand how critical it is to get a con-
sole problem resolved as quickly as possible. We'll move
heaven and earth to make that happen.”

SSLs service engineers have been through thick and thin
on more than one occasion,
and their tenacity is on a par
with that of the Postal Service’s
creed of “Neither snow nor
rain nor heat...” One mstance,
recalled by SSUs U.K.-based
director of manufacturing,
Derek Hobbs, involved a ser-
vice technician who agreed 1o
drop off a large OmniMix
component in a third-world
country while traveling on
vacation. But lacking what
local customs officials deemed
a good explanation for the
equipment, they requested he
leave some valuables with
them as “security.” These
imcluded his cash, his credit
cards, his watch and his Calvin
Klein underwear.

Service technicians have also
encountered some user
options on consoles that are
not in the SSL inventory, including a
large rat’s nest under a patchbay and a
family of pigeons roosting in a console’s
computer bay. Another time, a particu-
larly pungent and mysterious odor ema-
nating from the power supply of an E
Series console turned out to be from a
halt-eaten meat-and-potato pie. Recalls
Hobbs, “The engineer reported that,
although slightly overdone, he believed
it was still edible.”

On yet another occasion, a service tech-
nician with uncommon sartorial flair [for
an engineer] was stopped no less than six
times by Irish police en route to a service
call because he fit the description of a styl-
ish armed robber in the vicinity.

Interestingly, the culture of service is
also partly responsible {or SSIs decision
not to expand its product lines in a down-
market direction, bucking the trend of
the last decade in the pro-audio industry.

“In a sense, many other manufacturers had to move
down-market, because it was becoming simply too expen-
sive to provide the kind of technical support that high-end
equipment requires,” Wagner explains. “It’s expensive to
maintain that kind of level on a consistent basis. Our con-
soles are expensive, certainly, especially when compared to
the way smaller, down-market consoles are moving in price.
But the kind of service that you can’t get from anyone else
is built into that. Because what’s the price of a lost session
compared to that?” B

] first came into contact with the inventive tech-
nology of Solid State Logic in 1980. Quincy Jones and
| were making plans for recording an album with
George Benson that ended up being the extremely
successful album ‘Give Me The Night.’

“About that same time, Kent Duncan called me and
wanted me to come by his studio in Burbank to look
at his new recording console. He said he thought it
was absolutely fantastic and that it had something
very innovative called Total Recall. | thought to
myself, ‘Yeah, sure. Big Deal. Another new bution,
with a fancy name, that does almost nothing!’ How-
ever, | knew that Kent wouldn’t have called me if it
wasn't legit, so off | went to check it out. After an in-
depth demo and technical explanation, all | remem-
ber thinking is “Wow! This is hot!’

#On the way home, it dawned on me! If | used SSks
new aviomation—from the initial tracking sessions,
from the absolutely first moment | heard the music
that | was working on—I could not only preserve my
instinctive volume-level reaction to the music, but |
could also accurately recall my EQ and dynamic reac-
tions, as well. With mere recording-console automa-
tion, | could get back voelume levels, but with Total
Recall | could recover all my intuitive reactions to the
sound of the music, from the first instant | heard it!

To me, gut reactions translated to popular music
recordings make the most helievable music. It seems
as though, when we begin to intellectualize pop
music too much, it becomes less convincing.

My relationship with Solid State Logic doesn’t end
there. The plot thickens...

“A few years back, my pal Piers Plaskitt [at SSUs
New York headquarters] called me and said that SSL
was going fo be delivering a new, large-format, ana-
log music desk in the very near future and thought |
would find it rather interesting. Of course, the desk
he was referring fo was the SSL SL9000 J-series desk.

“In truth, | found it more than interesting. In my
humble opinion, the SSL SL9000 J-series is the finest
analog music-mixing desk ever manufactured by
anybody. | have spent a few hours slaving over hot
mixing desks and listened to zillions of notes of
music through every kind of recording equipment
there is. | love the 9000! | even like the microphone
pre-amps in this magnificent desk!

”0f course, | am very excited about the new SSL
Axiom-MT. At last, | think there’s a large-format
digital console for someone like me. I'll bet if | was
sitting at an MT in a fantastic studio somewhere,
doing a wonderful project, and some of my friends
came by to see me, they might not even realize | was
working on an all-digital desk!”

—BRUCE SWEDIEN
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SL History

A Chronological Survey Of Significant Technical Developments

L2 b F

The SL 4000 B integrated a studio computer system
with an in-line audio console.

i e 8 1

The SL 4000 E was awarded the prestigious U.K.
Design Council Award. It revolutionized studio manage-
ment with Total Recall technology. Later that same year,
SSL received its first Queen’s Award for Export Achieve-
ment in the U.K. Through the
1980s, SSL continued to
expand its range of products,
establishing itself as the pre-
mier expert in audio technolo-
gy for the music, film and
broadcast industries.

ScreenSound pioneered
nonlinear audio for video.
Quickly establishing a large
number of international devo-
tees in the postproduction and
broadcast sectors, Screen-
Sound was acclaimed for its
speed, ease of use and creative
flexibility. So successful was ScreenSound that, in 1990,
SSL introduced SoundNet—the world’s first multi-use
digital networking system.

.s M

Ultimation, SSL’s automated fader system was
launched. In the same year, SSL solved “multi-format”
problems by introducing a highly flexible console, the SL.
8000 G, which was designed to handle surround-sound
film formats, including Dolby SRD and SDDS, as well as
simple stereo mixes. This console was awarded the Pro-
fessional Choice Award for Audio Technology and a TEC
Award.

%

Scenaria, a radical new audio postproduction tool, was
launched, uniquely combining a fully automated mixing
system with an integrated random-access digital
recorder/editor and random-access video.

%

OmniMix was introduced, offering all the capabilities of
Scenaria but with the addition of multi-format surround-
sound facilities and a host of advanced creative processing
possibilities. SSLs pioneering work in the digital audio for
the postproduction domain was recognized in the U.K. by

The 1,000th analog, installed at Town House Studios

the awarding of the prestigious Queen’s Award for Tech-
nological Achievement and the Television Broadcast
Award for Engineering Excellence.

%

The milestone 1,000th analog console was installed at
London’s Town House Studios. SSL then launched the
SL 9000 J, an all new “super” analog mixing console with
advanced automation and computer-control facilities.
Top facilities around the world, from Ocean Way in Los
Angeles to Nippon Columbia
in Japan, quickly invested in
this top-of-the-line audio con-
sole.

Axiom was introduced, the
first product in a completely
new range of totally digital
audio postproduction and
broadcast systems. Axiom rep-
resented a fresh approach to
digital audio production, pro-
viding knob-per-function
ergonomics in a tapeless,
dynamically automated envi-
ronment.

%

Next in the new A Series was Aysis, a highly flexible,
compact, all-digital production system that proved
immensely popular in limited space applications, such as
OB vehicles, and with post houses specializing in long-
form television work.

.' M

Avant extended the A Series into digital film and post-
production mixing, and Aysis Air into digital on-air
broadcasting and production.

1 h

Axiom MT combined the proven technology of the “A”
Series system with SSLs instantly familiar and worldwide
accepted control surface to provide a digital multi-track
console with an analog-intuitive operator interface.

‘ L

SSIL. marks its 30th anniversary, pledging a renewed
commitment to innovation in product development,
upgrade feature packages and customer service.

"t is hard to helieve a 30-year celebration is in
progress. The team, and extraordinary care that the
late Colin Sanders brought to us, is ongoing. |
remember distinctly when, during an album produc-
tion with Julian Lennon in the mid-‘80s, the Hit Fac-
tory had just purchased a huge G Series console. |
felt there was something wrong with it. | calied and
spoke to Colin about my concerns, since the delivery
of the album was fast approaching. He was on the
Concorde, and [Hit Factory owner] Ed Germano and |
applauded him as he personally brought and
replaced some modules with new modifications. With
that, the problems disappeared.

] have always been proud to be in the SSL Black
Book.”

—PHIL RAMONE

Solid State Logic was asked by Sting to design and
build the vitimate portable studio system for his per-
sonal use. Sting chose Solid State Logic because of his
admiration for the company and his knowledge that
its console systems are without equal. All of his hit
records, going back to his days with the Police, have
been produced on SSL consoles. As an admirer of dig-
ital recording, Sting’s only stipulation was that his
portable studio should also include a Sony 3348 digi-
tal multitrack. From his home in Wiltshire, Sting
wrote the following tribute:

”The SSL Portable Studio allows me to work at
home and, when the project is finished, | have my
house put back to normal within a day. The system is
as comprehensive and up-to-date as any, and there
were no technical disadvantages as far as the record-
ing went.

"Everything was done in the same room as the desk
and, although the drums were a little loud, everyone
felt very connected, both to the project and to each
other. Communicating ideas between musicians and
engineers was easy.

“I'm more than satisfied—and can’t wait to do the
next album.”

—STING

"More hits have been made on the SSL than any
other board—it's all that | use. What more can I say?
The SSL J Series is the best mixing console ever. The
Axiom MT takes it one step further.”

—ROB CHIARELLI
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from LONDON...to the fop of the charts
from NEW YORK...to the top of the charts
from CHICAGO...fo the fop of the charts

-l
M

Together we’ve travelled far and climbed fo great heights!
Congratulations Solid State Logic on 30 years of making
great consoles and great music.

700 N. Green Street @16 19th Ave South 137-139 W. 25th Street 1 Maybury Gardens

Chicago, IL 60622 Nashville, TN 37212 New York, NY 10001 London NW10 2NB UK
(312) 942-9000 (615) 329-0600 - (212) 627-8200 011-44-181-967-0013
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www.americanradiohistory.com

REET

Nevo :/1',":{ & Stecelios

Clients mclude Madonna (Evita), Shervl Crow.
Ladysm:th Black Mambazo, 3ush, Jamiroquai, Si-rply
Red, Sly and Robbie, enc Eurythmics.
Recent filmscares recarded at

Whitfield Sirect include ‘The Mumry’
(compose=: Jery Goldsmith), ‘The F fth
Element’ (comrposer: Eric Serra) and

‘Event Horizon” (composer: hlichael Karmen).

For further informaticn and book{ngs,
please contact Denise Love.
Telephones +44 (0920 7636 3434
Fax: +44 {0120 7580 0543
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Continued from page 45

Along the way, SSL has grown from a stattf of two—
founder Colin Sanders and his original partner, Paul Bam-
borough, both now deceased—to a 330-strong company,
owned by a British media giant, with offices throughout the
globe and a clientele that includes most of the world’s top
recording facilities and some very wealthy and very famous
recording enthusiasts.

THE SSL FAMILY

Yet, despite its growth, SSL has remained a tightly con-
trolled, stable operation, with only one management-and-
ownership change in its history, and a loyal, dedicated staff
that functions like a family.

In fact, SSI’s employees tend to use words like “home,”
“partnership” and “family” when discussing the working
environment at the company’s headquarters, which is situ-
ated on a sprawling green in Begbroke, Oxfordshire, near
the famous university city of Oxford.

“I view this place as my home, and I think everybody else
who works here views it as their home and our grounds as
our gardens,” says SSL managing director John Jeffery. “We
have a lot of stalt members who hold family events here. In
our sports pavilion, for example, we’ve got a wedding recep-
tion next weekend. That's something that’s incredibly nice,
and it makes people want to work here.”
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