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Web Raises New
Gontract Issues

This story was prepared by Carla
Hay in New York, Brett Atwood in
Los Angeles, and Dominic Pride in
London.

NEW YORK—Artists and managers
who learned in the early "90s that the
phrase “new technol-

NEWS ogy” is often followed
VTSR ASTE]  in label contracts by
the word “deduction”
are determined not to get burned by
the late-’90s wildfire growth of the
Internet.

They are also eager to be able to
take advantage of the opportunities
that the online world offers them to
reach out to their fans directly.

For their part, labels want to pro-
tect their interests in acts in whom
they have made substantial invest-

(Continued on page 75)

Retailers Favor
New EMD Policies

BY ED CHRISTMAN

NEW YORK—Once they get past

the price increase, music merchan-

disers say they are generally pleased

with the policy changes just unveiled

by EMI Music Distribution (EMD).
In a letter that hit retail June 8-9,

EMD said that effec-

tive July 1, it would
EMIMUSIC DISTRBUTION

raise the $16.98 CD
list-price equivalent
by 7 cents and the
$17.98 list-price equivalent by 8
cents. Classical and Latin CD prices
are unaffected by the increase, as are
all cassette titles (BillboardBulletin,

June 10).
But the distributor offset that
increase by providing accounts with
(Continued on page 81)
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A New ‘Yellow Submarine
aongtrack’ Due In Sept.

Exclusive: Harrison Unveils Fab Set, Solo Plans

An occasional feature column of
analysis and opinion regarding
music tndustry issues by Bill-
board’s editor in chief.

BY TIMOTHY WHITE
HENLEY-ON-THAMES, ENG-
LAND—“As you can see, I've
been working in the garden, plant-
ing new things and
watering what’s al-
ready there,” says
George Harrison,
dressed in soil-dusted
blue jeans, white T-
shirt, and brown moc-
casins as he extends a
hand in welcome.
Slim, tanned, and
beaming, the 56-year-
old former Beatle stands in the
epicenter of the sloping sweep of
Oxfordshire lawn immortalized on
the cover of his famed 1970 “All

HARRISON

Things Must Pass” solo album.
Harrison’s offhand description of
the current stage of his longtime
domestic hobby is also an apt run-
down of his professional involve-
ments in recent months.

Besides his “never-ending”
landscaping of his Friar Park
estate, located in the chalk downs
of the Chiltern Hills
on the outskirts of
Henley, Harrison has
been spending the
past few months help-
ing ready a boldly
revamped edition of
the Beatles’ 1969
“Yellow Submarine”
album for release in
September. In his
work with surviving bandmates
Paul McCartney and Ringo Starr
and the staff of their joint Apple

(Continued on page 76)
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sony Takes Digital
dystem To Stores

BY EILEEN FITZPATRICK
LOS ANGELES—Sony Music’s lat-
est announcement of a digital distri-
bution initiative has a novel twist: The
destination is retail stores, not con-
sumer homes. , .
The company is | ONY
licensing more than |
4,000 titles for a new
retail kiosk system that will make
and dispense CDs on the spot.
Available at select U.S. retail loca-
tions, including Trans World and
Virgin Megastores, as early as July,
the kiosk is marketed under the Red
Dot Network banner and was devel-
oped by Carlsbad, Calif.-based tech-
nology company Digital On-
Demand. Sony has also taken an
undeclared stake in the company
(BillboardBulletin, June 10).
(Continued on page 85)

100 Giapton Axes
Up For Auction

BY PAUL SEXTON
LONDON—Eric Clapton is looking
for new foster parents for his extend-
ed family.

The rock and blues
icon has donated 100
guitars—about half
of his vast personal
collection—for an
auction to be held
June 24 by Christie’s
New York at 20 Rock-
efeller Plaza in Man-
hattan. Funds will go
to Clapton’s Crossroads Centre for
the treatment of drug and alcohol
dependents in Antigua in the
Caribbean.

Christie’s hopes to realize some
(Continued on page 84)
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The debut solo album from the woman who defined Girl Power.
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House Lyrics Legisiation Withdrawn

BY BILL HOLLAND

WASHINGTON, D.C.—Just two days
after the industry was alarmed to hear of
a provision in the pending House juvenile-
justice bill that would require record
retailers to display lyrics, the amend-
ment’s sponsor withdrew the measure
June 10 under pressure from a number of
Republican lawmakers.

Instead, provision sponsor Henry Hyde,
R-I1L., chairman of the Judiciary Commit-
tee, agreed to substitute language in the
juvenile-justice bill encouraging music
retailers to provide lyries to parents at the
point of purchase but not mandating it as
a requirement by law.

Instrumental in the change were Rep.
James E. Rogan, R-Calif,, and other law-
makers, including Reps. Mark Foley, R-
Fla., Mary Bono, R-Calif., David Dreier,
R-Calif., and Joe Scarborough, R-Calif.

Jeff Solsby, spokesman for Rogan, says,
“We're glad we could work to convince the
chairman to withdraw the measure. It’s
not a law that we think the federal gov-
ernment should be handing down to retail-
ers. This wasn’t protecting kids; it was
punishing retailers.”

Hilary Rosen, president/CEO of the
Recording Industry Assn. of America
(RIAA), says, “We're grateful to Con-
gressman Rogan for his efforts to get this
very harmful measure out of this bill.
[But] it’s one small provision, and the
other provisions in the bill are problemat-
ic too. Who knows what’s going to happen
with them.”

Among the other congressional issues
facing the music industry is a bill intro-
duced in the Senate that would create uni-
form labeling requirements for musie,
videos, movies, and video games (Bill-
boardBulletin, June 7). Manufacturers
and retailers that violate the labeling sys-
tem and its attendant age restrictions
would be subject to fines. One year after
passage of the bill, the U.S. would ban
imported products that don’t carry the
sticker.

GOOD INTENTIONS, BAD CONCEPTS

Pam Horovitz, president of the Nation-
al Assn. of Recording Merchandisers, says
the lyrics bill was “fraught with good
intentions and bad concepts.”

Even before the provision was with-
drawn, several Republican lawmakers had
criticized the provision.

Foley, chairman of the Republican
Entertainment Industry Caucus—a group
formed by the late Rep. Sonny Bono, R-
Calif., to forge closer ties between Repub-
licans and the entertainment industry—
said in a prepared statement released
June 9 that the provisions in the bill were
“little more than a hodgepodge of phony
solutions which will do nothing to curtail
violent activity among America’s young
people.”

Rep. Howard Coble, R-N.C., chairman
of the Judiciary Committee’s House Intel-
lectual Property Subcommittee, said the
measure “might be Draconian—to require
[retailers] to actually take the cassette out
of the wrapper when [the parental advi-
sory sticker] seems to be reasonable.”

The lyrics-review plan required retail-
ers to open, or breach, music packaging
so that parents could view lyrics. Horovitz
says that retailers could possibly lose
money on opened merchandise.

Says Rosen, “The irony here is that par-
ents don’t have to crack open a CD to find
out about the lyrics. We tell them upfront
[by the presence of the RIAA’s parental
advisory sticker], ‘You're probably not

going to like these lyrics.” We're doing our
best to fight it.”

The House music-store provision was
introduced a day after President Clinton
announced a “new national policy” for
movie theaters that requires photo IDs for
young people who are not accompanied by
a parent or guardian and are seeking
admission to movies rated R and NC-17.

Thomas Freedman, special assistant to
the president, tells Billboard that Clinton
has no plans to call on record retailers to
enforce a similar ID policy for sound
recordings.

Freedman says, “The President does
not believe in finger-pointing but would
look forward to anyone in the industry
who would want to work on the problem of
violence and how to scale it back.”

‘The provisions will do
nothing to curtail
violent activity among
America’s young
people’

- REP. MARK FOLEY -

NARM'’s Horovitz says that the movie
theater announcement “certainly changes
the landscape on this subject” but adds
that “our products are different. Our
parental advisory program is different,
and the nature of the retail interface is
different.”

Horovitz plans “to bring all the recent
developments on this subject to the atten-
tion of the NARM board, which is meet-
ing June 17, and to let them review the sit-
uation in the current climate at the White
House and on Capitol Hill.”

The photo-ID initiative follows Clinton’s
announcement June 1 that he had direct-
ed the Federal Trade Commission (FTC)
and the Department of Justice (DOJ) to
begin a probe to determine if entertain-
ment industries market violent product to
children (Billboard, June 12).

Until the announcement of the music
store amendment, U.S. entertainment
industries had hoped to get a short-term
reprieve from the media frenzy when the

House Judiciary Committee canceled its
June 9 markup hearing on the juvenile-
justice bill, which contains several other
amendments that call for greater enforce-
ment of labeling and rating systems, as
well as gun-control provisions. Republi-
cans will instead take the bill to the House
floor, possibly as early as June 15.

The juvenile-justice bill was approved
unanimously by the Senate May 20. That
version creates a federal commission to
determine “the root causes of violence” in
the U.S., including “depictions of violence
in the media” (Billboard, May 29).

UNIFORM STICKERING

The latest Senate provision would
require entertainment companies to place
standardized warning labels, approved
and enforced by the FTC, on any product
that contains violent content, including
movies, video games, or sound recordings.
The 21st Century Media Responsibility
Act, introduced June 4 by Sens. John
MecCain, chairman of the Commerce Com-
mittee, and Joseph Lieberman, D-Conn.,
would call for fines of up to $10,000 per
day for violators until the product in ques-
tion is removed from the marketplace.
Retailers would be required to enforce
age restrictions on such product and
would be subject to a $10,000 fine for each
violence-stickered product sold to chil-
dren.

The FTC would also require written
statements on packaging describing the
intensity, age-appropriateness, and con-
text of the violence.

A spokesman for Lieberman says that
the bill is being introduced because “the
intransigence by the entertainment indus-
tries to take this idea for a built-in safe-
guard for our nation’s youth upon them-
selves” left the senators “no choice.” He
adds that “there is a distinct possibility”
that the bill might be debated and includ-
ed in the House juvenile-justice bill.

The RIAA’s Rosen issued a prepared
statement in response to the Senate stick-
ering bill: “We have a rating system, and
we believe it is effective. The FTC is going
to look at the [record industry’s current]
Parental Advisory, and we're cooperating
with that review. This bill is unnecessary,
and Congress should let the process move
forward.”

SEEEELT

SFX Joins The NYSE. SFX Entertainment recently began trading on the New York Stock
Exchange. Robert F.X. Sillerman, executive chairman of SFX Entertainment, rang the opening
bell to start the trading day June 7. He was joined by recording artist Rod Stewart, whose
summer tour will be sponsored by SFX. Shown, third from left, are Richard Grasso, chairman
of the New York Stock Exchange; Stewart; and Sillerman.
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Music Biz Gan Help 3rd-World Debt Gampaign

BY MARTIN MILLS
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Here are some alarming facts:

* $200 million was raised by Live Aid/
“We Are The World.” That is the amount
paid back by Africa in debt repayment
each week.

* Africa spends twice as much on debt
repayments as it does on health care.

» Each year the developing world
spends nine times as much on debt re-
payments as it receives in aid.

¢ In Nicaragua, debt servicing absorbs
more than two-thirds of government rev-
enue, or $55 per person annually. By eon-
trast, it can only spend $10 per person on
primary education.

The United Nations estimates that the
lives of 7 million children could be saved
if the debts were canceled and the money
spent on health and education instead of

debt repayments.

This is where Jubilee 2000 comes in.
Jubilee 2000 is the campaign to persuade
the G7 governments to cancel the un-
payable debts of the world’s poorest

Jubilee 2000 approached the
U.K. music industry for sup-
port because artists and

musicians can influence pub-
lic opinion’

Martin Mills is the founder and chairman
of Beggars Banquet.

countries. It is the great moral cause of
our time—to the millennium age what
the anti-apartheid movement was to a
previous generation. Jubilee 2000 deals

with the painful fact that we, the rich,
take more from the poor than we give in
aid. [t aims to break the chains that trap
developing nations.

Most unpayable debt was incurred
years ago. The developed nations were
happy to lend money and charge interest
to many dubious recipients. A lot of this
money went to fund arms sales; a lot
went into the wrong pockets. Much was
wasted. Yet the children of the citizens
of those countries whose previous gov-
ernments incurred those debts now have
to pay them back with money that they
can’t afford and that should be going to
health and education.

You and I, if we can’t pay our debts,
can declare bankruptey and get a fresh
start. Zambia, whose debts were

(Continued on page 69)
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Anti-Piracy Effort Urged

IFPI’s Berman Wants More Enforcement

BY MARK SOLOMONS

LONDON—International Federa-
tion of the Phonographie Industry
(IFPI) chairman/CEO Jason Ber-
man has called for a toughening of
public policy on music piracy, which,
according to the world labels’ body,
was worth an esti-

empty jewel boxes being stolen from
retail outlets.

Meanwhile, the IFPI’s so-called
“zero tolerance” policy against pi-
rates bore fruit last year. The body
says that 60 million dises in all for-
mats were seized in anti-piracy
actions, with a third

mated $4.5 billion in

of these being music

1998.

At an address June
10 here, Berman
argued that the key

‘We need the
laws and the

will to tackle

CDs. This included
40 million dises
seized in 1998 in
Hong Kong, of which
22 million were

problem is a lack of
law enforcement.
“Profit margins are
so extraordinarily

piracy’

- JASON BERMAN -

grabbed in a single

high that key players
will return to the
business even after they’ve been
caught, unless governments take
action,” he said. “We need the laws
and the will to tackle piracy.”

Berman wants tougher penalties
for offenders, more cooperation from
law-enforcement agencies, and im-
proved judicial procedures to ensure
rapid convictions.

Iain Grant, the IFPI’s head of
enforcement, said organized crime is
involved in up to 70%-77% of the
pirate market. Arguing that it was
unrealistic to think that piracy could
be eradicated, Grant said there was
aneed to “increase awareness of the
piracy problem worldwide.”

BMG Entertainment Internation-
al president/CEO Rudi Gassner, fur-
ther emphasizing the point, said at
the IFPI event, “The days of back-
office copying are gone. We are talk-
ing about theft on a global scale.”

The IFPI claims that the volume
of pirate music CD sales rose by
about 20% to 400 million units in
1998. The value of such sales was
approximately in line with 1997, ac-
cording to the body, due to a decline
in prices of illegal product in the re-
cession-hit and high-piracy markets
of Asia and Latin America.

In the past year, Estonia, Latvia,
Ukraine, Hong Kong, Malaysia, Is-
rael, the Palestine Authority, and
Nigeria have joined the IFPI's list of
territories where pirate produet
accounts for more than half of total
domestic sales. The IFPI adds that
Ukraine has now “displaced Bulgar-
ia as the greatest pirate threat to the
legitimate industry in Europe.”

In a document issued at the con-
ference, “Music Piracy Report 98,”
the IFPI notes the global rise in CD
manufacturing capacity—which, at
about 16 billion units per year, is
now about twice the level of total
legitimate world demand. The
labels’ body cites a number of coun-
tries, mainly in Asia and Eastern
Europe, where production capacity
exceeds local demand by several
times, notably Hong Kong, Malaysia
(where capacity is 14 times higher),
Macau, Russia, and the Czech
Republic.

The organization also points to
growing CD-R piracy in China,
France, Germany, Greece, Japan,
Mexico, the Netherlands, and the
U.S., which it describes as a “new
and serious problem.” It says that it
has received increasing numbers of
reports in Europe—in the Nether-
lands and France, in particular—of

action in April of that
year.
Also, says the

IFPI, an undisclosed
number of civil suits taken against
manufacturing plants in the U.S.,
Europe, the Middle East, and Asia
resulted in total legal settlements of
more than $20 million.

Assistance in preparing this story
was provided by Christian Lorenz,
music business and talent editor for
Music & Media.

Indies Jump Into Web Distrib.

BY CHRIS MORRIS

LOS ANGELES—As major labels
pursue a unified resolution to the dis-
tribution of music on the Internet
with the Secure Digital Music Initia-
tive (SDMI), many independent
labels have seen their openings and
Jjumped into the gap with a variety of
online music offerings.

While several labels hawking their
music on the Web admit that sales
still have not reached significant lev-
els, many have found the Internet to
be a potent promotional tool—espe-
cially during a period in which the
majors are standing to the side,
embroiled in the secure-delivery
debate.

Gene Rossman, president of Red-
wood City, Calif.-based EMusic.
com—an Internet music site that
offers album downloads for $8.99 and
boasts exclusive contracts with 60
indie labels—notes candidly, “Rev-
enues from digital [music] distribu-
tion aren’t that high ... but it does
help [the labels’] off-line sales.”

Rossman adds, “What was a
nascent market is now building sig-
nificantly. We see a lot more cus-

BY BRETT ATWOOD

LOS ANGELES—EMI has taken
a 50% stake in the custom-CD com-
pany Musicmaker.com and has also
signed an exclusive five-year licens-
ing deal covering approximately
500,000 songs for use in both digi-
tal downloading and custom CDs.

Financial details weren’t avail-
able on the deal, which comes as
EMI senior VP of new media Jay
Samit joins the board of directors
for the Reston, Va.-based Music-
maker.com.

EMI is the first of the five
majors to license its tracks to a
custom-CD company. The emerg-
ing market has been growing on
the Internet despite a lack of

EMI Gets 50% Of Gustom-GD Go.

major-label content. However, this
latest deal may spawn similar sin-
gle-song licensing deals by the
majors to custom-CD eompanies,
according to observers.

“This is one of a number of
opportunities for EMI to generate
additional income from our exten-
sive back catalog,” said Samit in an-
nouncing the pact. “This agreement
will also benefit consumers, who
will be able to enjoy music in a new
way by creating the albums they
have always dreamed of owning.”

Musicmaker.com currently sup-
ports the download formats Liq-
uid Audio, Windows Media Tech-
nologies 4.0, and a secure version
of MP3.

BY DON JEFFREY

NEW YORK—With the reposition-
ing of its businesses now completed
and sales and profits rising, Handle-
man Co. is banking on the continued
increase in music market share
among its major customers, the mass
merchants.

The independent distributor and
rackjobber of music and video says it
is also looking at opportunities on the
Internet and does not rule out
becoming a fulfillment house for
online music retailers.

For the fiscal year that ended May
1, the Troy, Mich.-based wholesaler
reports that net income, excluding
one-time charges for the restructur-
ing, rose 120% to $25.3 million. Sales
from continuing business rose 15% to
$1.10 billion from $879.9 million the
year before.

One year ago, faced with declining
margins and profits, the company

announced a sweeping restructuring
in which it exited the businesses of
video, books, and software and
reduced the number of retail
accounts to which it supplies product
from 162 to eight. At a conference
call June 9 with analysts, executives
said the repositioning had been com-
pleted ahead of time.

In addition, the company’s bet on
music wholesaling appears to be pay-
ing off. Handleman Entertainment
Resources, the subsidiary that racks
music in discount merchandisers like
Wal-Mart and Kmart, reports that
musie sales increased 15% to $833.5
million in the year. Handleman
attributes the gain to increased mar-
ket share by its accounts, strong new
releases, and lower product returns
from improved inventory manage-
ment systems.

Addressing the concerns of Wall

(Continued on page 85)

tomers every day . . . It's an opportu-
nity to find a lot of cool independent
music in one place.

“The independents have a chance
to make a name for themselves with
the public,” he continues. “You may
end up seeing people being customer-
loyal to independent music. You'll see
more mainstream

platform,” says Price.

He notes that there has been a sur-
prising desire for titles that were
moribund at conventional retail: “I
haven’t sold a physical album by
[alternative act] the Barnabys in over
two years, but I did double-digit sales
[at EMusic] within 30 days—on a
deleted album.”

t interested Pri tes that
el Themore oy
marketplace.” like a recent Poster

One proselytizer trouble you Children track from
for In.ternet mqsic have gettzng the album “New
sales is Jeff Price, World Record,” have

president/co-owner of
the New York-based
indie label spinART.
Following frustrating
major-label distribu-
tion deals with Sony
and Giant Records,
spinART took its
entire catalog to

your message
out, the more

willing you are
to try things’

~ LARS MURRAY -

made an impact. “We
got 20,000 downloads
in 2% weeks,” he
says. “Is it ultimately
helping our physical
sales? It feels like it.”

He adds, “I don’t
need a warehouse. 1
don’t need to deal

EMusic last August;
Price now acts as a
paid consultant and label recruiter
for the company.

“We were the first record label to
put its catalog up for sale in the MP3

with returns or COD

or terms ... [The

Internet] totally levels the playing

field, because it cuts the majors off
at the knees.”

(Continued on page 85)

WWII Jewish-Assets Issue
Fails To Get SAGEM Hearing

BY REMI BOUTON

PARIS—A public examination of
French music rights society
SACEM’s treatment of Jewish
assets during World War 1I looks no
closer after composer Daniel Van-
garde, who is campaigning for an
investigation into the matter, walked
out of the society’s general assembly
here on June 8 after a failed attempt
to raise the issue.

The composer, who has produced
documents that he claims show
SACEM sought advice from the Vi-
chy regime in 1941 on how to se-
quester royalties owed to Jewish
members (Billboard, June 5), won an
opportunity to interrupt the meeting
on a show of hands from the assem-
bly floor. However, SACEM general
secretary Claude Lemesle then said
that the topic of Jewish assets was
not on the agenda (BillboardBul-
letin, June 9).

“I am not surprised that the board
stopped me speaking, arguing that it
wasn't the right time,” Vangarde tells
Billboard. “However, I am shocked by
the apathy of the [assembly].”

A publisher at the SACEM meet-
ing, who did not wish to be identified,
says, “We agreed that [Vangarde]
could speak his mind, and we were
ready to listen to him, but he spoke
at an inappropriate time and didn’t
really raise the right points.”

SACEM chief executive Jean-
Loup Tournier, who did not return
calls seeking comment, reportedly
told the approximately 300 authors
and composers at the meeting, in ref-
erence to Vangarde’s campaign,
“The accusations are slanderous.
SACEM has recovered many docu-
ments, and the Mattéoli Commission
can examine them soon.”

The commission, set up by the
French government to examine the

wartime treatment of Jewish assets,
said on June 9 that it is still not offi-
cially investigating SACEM but that
it would have an announcement on
this soon. It is understood that the
French government is not keen to
single out SACEM in any investiga-
tion but wants the wartime records
of writers’ bodies SACD and SGDL
examined at the same time.

As expected, Tournier confirmed
at the meeting that Bernard Miyet,
currently United Nations undersec-
retary for peacekeeping operations,
will succeed him in February 2001
as chief executive. SACEM also
voted for a new board chairman, vet-
eran publisher Gérard Davoust,
president of Editions Raoul Breton,
to replace Jacques Demarny.

Davoust tells Billboard that his
election comes “at an interesting
period” for SACEM. He says he is
looking forward to a Mattéoli Com-
mission investigation, adding, “Once
they look at SACEM’s archives, we'll
have a clearer view of the situation.”

The SACEM board won approval
at the assembly for a number of con-
troversial changes to the body’s con-
stitution. The amendments tighten
SACEM’s control over the use of
members’ works, including granting
it the sole right to instigate legal
action on members’ behalf in any dis-
pute involving the use of their work.

Another amendment was to ex-
tend voting on the expulsion of any
SACEM member from the board to
the general assembly, a change
required to comply with French law.

In 1998, SACEM collected 3.55
billion franes ($558 million), a 7.9%
increase compared with the previous
year. It distributed 2.89 billion francs
($458 million), up 8.6%. Administra-
tion costs fell to 15.9% of revenue,
from 17.4% in 1997.
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BY IRV LICHTMAN

NEW YORK—Lightyear Enter-
tainment is moving full speed
ahead with releases from several
new distribution deals, including a
book tie-in with the Black Hand
label and Holloway House Publish-
ing, as well as the first title on Big
Kid Records, the label launched
by Morgan

Lightyear Branches Qut

Distribution Deals Widen Label’s Scope

Carey, Mariah’s
brother.
Meanwhile,
the company is
also working to

promote its own

slate of releases

on its Lightyear record label via
both traditional and new-media
avenues.

The multi-artist Black Hand
album, which Lightyear president/
CEO Arnie Holland describes as a
“book soundtrack,” is slated for
release July 13. The set—named
“Black Gangster” after the most
popular book by the late novelist
Donald Goines—contains perfor-
mances by a number of rappers,

including three new acts, Kasual,
Killa, and Darcsyde.

The album represents Light-
year’s first release with Black
Hand.

Acts from other labels who
appear on the album include Jay-
Z (Roe-A-Fella/Def Jam), Mac
Dre (Romp), Ja Rule (Murder
Ine./Def Jam), Ghetto Mafia
(RapArtist/Fully Loaded), DMX
(Ruff Ryders/Def Jam), Jane
Blaze (Jive), Donnell Jones (La
Face), Freddie Foxxx and Mac
Mall (Sesed-Out/Young Black
Brotha), and Mysonne (Viola-
tor/Def Jam).

Various producers associated
with the album include Tye Fyffe,
Beatz Assasinz, Kurupt Music
Group, Kasual, and Terrel.

According to Holland, Black
Hand president Chaz Williams has
mapped out an extensive promo-
tional and marketing blitz for the
album, including the release of a
radio single, Jay-Z’s “This Life
Forever!”

(Continued on page 69)

Industry Mourns Mel Torme

BY BRADLEY BAMBARGER

Although the passing of Mel
Tormé is mourned the world over,
connoisseurs of classic jazz singing
can take comfort in five decades’
worth of his mellow tone on disc.

Tormé died June 5 at age 73 in
Beverly Hills, Calif., of complications
from a stroke that he had suffered
three years ago. But in the decade
and a half before his health waned,
Tormé experienced a real Indian
summer, performing regularly in
New York clubs and recording exten-
sively for the Concord Jazz label.

On the cusp of the ’80s, Tormé
found a kindred spirit in veteran
pianist George Shearing. They
recorded five albums together, in-
cluding “An Evening With Mel Tor-
mé & George Shearing,” a 1982
Grammy winner for best jazz vocal
performance. They repeated the
trick the next year, with Tormé gar-
nering the award for their Concord
set “Top Drawer.”

Tormé’s tenure at Concord was
important not just for the singer but
for the label, according to company
president Glen Barros. “Mel deliv-
ered some of our most memorable
performances—he really helped put

BMI Issuing Royalty-Account Debit Gard

NEW YORK—BMI says it will offer
a royalty account debit card to its
songwriter affiliates to allow royal-
ty payments to be electronically
deposited by the performance right
group into an account that can be
accessed by the account holders
through Cirrus ATMs or Maestro,
the debit division of MasterCard
(BillboardBulletin, June 9).

A “welcome kit,” including appli-
cation forms, will be sent to all roy-
alty-earning BMI songwriters in
August, while royalty deposits will
begin in October.

BMI president/CEO Frances Pre-
ston says the “the Card,” as it has
been dubbed by BMI, “can be used
at any time and in any place either
for cash withdrawals, purchases, or

even for debiting long-distance
phone charges by making a direct
deduction from the royalty account.”

BMI also says that the debit card
will be “particularly attractive to
writers who do not already have a
bank account; those who travel fre-
quently and need access to their roy-
alty money on the road; and writers
who wish to separate their royalty
money from other income.”

The Card, part of BMI’s Horizon
Project to provide new services to
its writer affiliates, is provided by
Comdata Corp., a leading transac-
tion and information service
provider, and issued by Nashville-
based First American National
Bank.

After BMI issues a personal debit

RECORD COMPANIES. Scott Turner
is appointed VP/CFO for Walt Dis-
ney Records in Burbank, Calif. He
was VP of finance at EMI Musie Dis-
tribution.

Ronnie Johnson is appointed
senior VP of urban promotion for
Atlantic Records in New York. He
was senior VP of R&B promotion for
Motown Records.

Gillian Lancaster is promoted to
VP of finance for Virgin Records
America in Los Angeles. She was
senior director of financial planning.

Sony Musie International pro-
motes Angel Carrasco to senior VP
of A&R for Latin America and
Kevin Lawrie to managing director
of Sony Music Mexico in Mexico City.
Lawrie was VP and deputy manag-
ing director. Carrasco retains his
responsibilities as president of Sony
Music Mexico and will be based in
Mexico City and Miami Beach.

TURNER JOHNSON

Charles “Chuck” Gamble Jr. is
named executive VP of Philadelphia
International Records. He was pres-
ident/CEO of Gamble Information
Systems.

Jonathan P. Fine is appointed
senior director of A&R at Q Records
in West Chester, Pa. He was direc-
tor of A&R at Robbins Entertain-
ment LLC.

Universal Records in New York
promotes Katina Bynum to product
manager. She was marketing coor-
dinator.

card, royalty payments will then be
electronically deposited by BMI into
an account and can be accessed by
the account holder in two ways: via
the ATMs and the debit company
point-of-sale debit-card terminals in
more than 850,000 locations or via
checks issued through BMI and
provided by Comdata. The Card will
also be accepted in any location that
normally accepts bank cards for
purchases.

Another benefit of the Card cited
by BMI is 24-hour-a-day, seven-day-
a-week access to information on
accounts—including  balance
inquiries and transaction recaps—
via the Comdata Voice Response
System 800 number.

IRV LICHTMAN

RINT

Tu

LANCASTER CARRASCO
Ty Knox is appointed director of
urban A&R at 143 Records in Santa
Monica, Calif. He was A&R/creative
director for Yab Yum Records/
Edmonds Music Publishing.

Jeanne Klafin is appointed
national marketing and video pro-
motion manager at Mute Records in
New York. She was college radio and
video coordinator.

Skip Werner is named to the Mid-
west regional sales position for
V2/Gee Street in Chicago. He was
product development coordinator for

us on the map,” he says. “He was just
amazing to watch in the studio, be-
cause he would just nail it every time.
He was a powerful guy, in his char-
acter and in his talent.”

In Tormé’s long career, he was far
more than just “the Velvet Fog,” as
he was dubbed early on for his bur-
nished voice. He was a complete
musician, as a songwriter/arranger,
pianist, and drummer. He was also a
film and Emmy-winning TV actor, as
well as the author of books on Judy
Garland, Buddy Rich, and his own
career.

Tormé was born Sept. 13, 1925, in
Chicago, and he was singing on the
air by age 4 and then acting in radio
soaps. He started writing songs in his
teenage years, penning the hit
“Lament To Love” for Harry James
when he was just 16. Not long after,
he was touring as a singer and drum-
mer with a band led by Chico Marx
of the Marx Brothers. In the '40s, he
formed his own band, the Mel-Tones,
emulating the smooth stylings of his
older contemporary Frank Sinatra.

Tormé became a bobby-soxer sen-
sation in the late "40s, following his
roles in such films as “Higher And
Higher” (with Sinatra, his first Hol-

lywood effort) and such film musicals
as “Good News.” But in what was
probably the most lucrative effort of
his career, he and lyricist Robert
Wells wrote “The Christmas Song”
(“Chestnuts roasting on an open
fire”), which was a 1946 hit for Nat
“King” Cole—and went on to receive
some 1,500 performances by the

world’s most popular singers.
Toward the end of the '40s, Tormé
was singing with the Artie Shaw
Orchestra and making records for
Decca and Musicraft. And in 1949, he
had a No. 1 solo hit for Capitol with
“Careless Hands.” Tormé made some
of his most finely crafted and best-
loved albums for Bethlehem in the
mid-"50s, including “Mel Tormé Sings
Fred Astaire,” “Lulu’s Back In
Town,” and “Mel Tormé With The
Marty Paich Dektette.” Another
highlight of his Bethlehem years was
a jazzy version of “Porgy And Bess,”
with fellow jazz stylist Frances Faye.
With the ’60s and the ascendancy
of rock’n’roll, Tormé—Ilike most tra-
ditional jazz performers—nhit upon
harder times. Yet he persevered,
making standards albums for Verve
like “Mel Tormé Swings Shubert
(Continued on page 81)

BY ADAM WHITE
LONDON—Nic Garnett’s decision
to leave the International Federa-
tion of the Phonographic Industry
(IFPI) after 16 years, including
the past seven years as its direc-
tor general, leaves the group’s new
chairman/CEOQ, Jason (Jay) Ber-
man, with several options.

One is the appointment of a
high-ranking general counsel,
rather than a new director gener-
al. Indeed, the names of at least
two senior music business lawyers
are beginning to circulate as
potential candidates. One is at a
multinational record company and
has earlier links with Berman; one

Berman Mulls IFPI Structure

left another multinational label
last year but has stayed in music-
industry circles.

“It’s likely that there will be
some kind of reconfiguration,”
says Berman of IFPI’s future top-
line management. “Nic’s leaving
means some rethinking is re-
quired.” He calls Garnett’s contri-
bution to the organization “extra-
ordinary.”

Meanwhile, Garnett says, he is
departing “on the very best of
terms.” A lawyer, he aims to
remain in the entertainment field,
“probably something in private
practice, related to the kind of

(Continued on page 81)

LAWRIE GAMBLE
alternative music for BMG Distribu-
tion in Chicago.

Four Winds Trading Co. in Boul-
der, Colo., promotes Jason Roberts
to manager of marketing and pro-
motions. He was promotions manag-
er.

Word Entertainment in Nashville
names Lori Marty VP of sales
administration. She was director of
customer service and sales adminis-
tration.

PUBLISHERS. Brian Postelle is pro-

FINE POSTELLE
moted to senior director, urban, for
Famous Music in Los Angeles. He
was creative director.

Arthur Buenahora is promoted
to associate director of creative serv-
ices at Sony/ATV Tree in Nashville.
He was staff song plugger.

RELATED FIELDS. Ruth Rappaport
is appointed director of marketing
at New Park Entertainment in
Philadelphia. She was the promotion
coordinator for WPXN Champaign/
Urbana, Il
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finding Gurb/MGA’s
Lovett ‘Live In Texas’

BY MELINDA NEWMAN

LOS ANGELES—Although he’s
been putting out albums for more
than a decade, in many ways Lyle
Lovett considers his new album,
“Live In Texas,” an introduction to
his work.

“Even though I've been around
for a long time and people think
they know about me,
I think that my music
is largely undiscov-
ered,” he says. “So in
that way, [ wanted to
do an album that
wasn't just a live per-
formance, but an
album that [repre-
sented my career].”

While the Curb/
MCA album contains
many of Lovett’s
most popular songs,
the Texan stops far
short of calling the
June 29 release a
greatest-hits collec-
tion. “That’s the thing—it’s kind of
hard to have a greatest-hits [set] if
you haven’t had any hits,” he says
with a self-deprecating laugh.

Indeed, while four of Lovett’s
albums have gone gold, and in
some circles he's a household
name, he’s never had mainstream
radio success to boost sales. His
success has come through his
strong live shows, airplay on triple-
A and public radio, and roles in
such films as “The Player” and
“The Opposite Of Sex.”

When it came time to make the
album, Lovett had a few blue-
prints. “I tried to think of my
favorite live albums, and recently
it’s been James Taylor’s album that
George Massenburg did. Going
back to my formative years, the

LOVETT

live album that I listened to the
most was ‘Waiting For Columbus’
by Little Feat.”

Lovett’s album, recorded over
five nights in Austin, Texas, and
San Antonio in 1995, features
Lovett playing with his Large
Band, a 16-piece group. It's one
of the many musical configura-
tions with which
Lovett tours.

“Once I decided it
needed to be a
Large Band album,
it made it so much
easier to put togeth-
er and so much fun,”
he says. “The thing
that’s gratifying
when I'm onstage
is—no matter how
large or small the
band is—at least at
one point in the
show, I get to fea-
ture everybody;
everyone’s personal-
ity comes through.”

The album, produced by Lovett
and Billy Williams, highlights
Francine Reed, Lovett’s longtime
backup vocalist and a solo artist in
her own right, on “Wild Women
Don’t Get The Blues.” Additional-
ly, cellist John Hagen is featured
in a rave-up version of “You Can’t
Resist It.”

That track—minus Hagen’s
two-minute cello solo—is the first
single; it goes to roots-music and
triple-A radio on Monday (14).

“Lyle is a core artist for us,”
says Jody Denberg, PD of triple-A
KGSR in Austin, one of Lovett’s
strongest markets. “We're about
to sell out three nights at the
[3,500-seat] Backyard [concert]

(Continued on page 84)

BY GAIL MITCHELL

LOS ANGELES—Faced with the
prospect of recording a much-antici-
pated follow-up to a platinum-plus
solo debut, some artists might feel a
little scared. But Missy “Misde-
meanor” Elliott says she was too
stressed to be afraid.

“I was trying to make sure it was
different—and better—than the last
album,” she says. “It took longer, so I
was pretty stressed at some points.
The first album took me a week; this
album took a month and some
change. But I love this one a lot bet-
ter than the last.”

“This one” is her long-awaited
sophomore set, “Da Real World” on
Gold Mind/EastWest/Elektra, which
sees a simultaneous worldwide re-
lease June 22. The 12-inch version of
the first single, “She’s A Bitch,” hit
stores April 20, while a maxi cassette
single and maxi CD single are due in
stores July 6. Elliott’s Grammy-nom-
inated debut album, 1997’s “Supa
Dupa Fly” (featuring the hit single
“The Rain [Supa Dupa Fly”]), sold 1.1
million units, according to SoundScan.

Elliott’s longtime collaborator
Timbaland is back again as producer
on “Da Real World,” which repre-
sents a more mature Elliott in terms
of her multiple roles as an artist,
songwriter, and producer.

“I've matured in every category,”
says the soft-spoken but confident
Elliott. “Lookwise, I don’t wear fin-
ger waves in my hair anymore, and
I’ve also dropped a few pounds.
Musicwise, when we were in 1997-98,
we were making music for the year
2000. Now that we’re about to hit
2000, this album takes listeners into
the year 3000. I've remained Missy,
but I'm still different from anything
happening right now.”

That case was made with the
release of the first single, whose use
of the word “bitch” in the title gen-
erated some negative feedback.

“Because a lot of females are
aggressive and in control of their des-
tiny, they get called that a lot of
time,” says Elliott. “After hearing the
record and how I'm using it, I think
people got past the word.”

On the new set, Elliott and Timba-
land bring back their infectious beats
and catchy rhymes—but carry them
to the next level, delivering messages
and having fun at the same time with
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such tracks as “Beat Biters.”

“All N My Grill”—one of Elliott’s
favorites—is a fun but serious take
on the dilemmas confronted in rela-
tionships. Other notable tracks
include “Hot Boyz,” “Sticken Chick-
en” (featuring Aaliyah and Da Brat),
and the ballad “Crazy Feelings,”
which features Destiny’s Child mem-
ber Beyoncé Knowles. The 17-track
album also boasts guest appearances
by Lil' Kim, Lil’ Mo, Juvenile, Lady
Saw, and Big Boi of OutKast.

Between albums, Elliott hasn’t
been a stranger to the music scene.
She penned 702’s Motown single,
“Where My Girls At?,” and co-wrote
the track “Confessing” on Destiny’s
Child’s forthcoming album on Colum-
bia (see story, page 20). She launched
her record label, Gold Mind (Bill-
board, July 18, 1998). And she will
work on Aaliyah’s next set.

Calling this project something

Missy Elliott’s On Top Of Her “World

Artist Displays New Outlook On Gold Mind/EastWest Set

that’s “going to be big, big, big for
us,” Elektra Entertainment senior
director of marketing Michelle Mur-
ray says the label is mounting a full-
scale marketing blitz domestically
and internationally. On the domestic
front, the push began as early as
March 14, when the single was
“strategically seeded” to key R&B
and crossover stations.

Since then, the label has engaged
street teams, launched an indepen-
dent retail campaign targeting R&B
accounts, premiered the Hype
Williams-directed video for the first
single on MTV and BET, and kicked
off major consumer and TV adver-
tising campaigns, radio station time
buys, and print features.

In association with supermodel
Iman, Elliott is bowing a cosmetics
line—Misdemeanor Lipstick—on
June 22; a portion of proceeds go to
Break the Cycle, an organization ded-
icated to ending domestic violence.

Elektra’s director of international
marketing, Gary Imhoff, says the
album will feature a bonus track out-
side the U.S,; France's top rap artist,
MC Solaar, recorded a rap on “All N
My Grill.” Both versions of the track
will appear on non-U.S. editions of
the album. “She’s A Bitch” was
released June 4 in the Netherlands,
June 7 elsewhere in Europe.

No tour dates have been confirmed
for Elliott, who is managed by Mona
Scott of Violator Management. Cara
Lewis of William Morris handles
bookings; Elliott’s music is published
by Warner/Chappell.

“People are looking forward to
hearing what else she can do,” says
Kevin Engler, senior buyer for Best
Buy in Minnesota.

Sam Weaver, operations manager
for KPRS-FM Kansas City, Mo.,
agrees. “She’s not afraid to be dif-
ferent,” he says, “but she seems to
know how to do so in a commercial

”
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Russ Taff Returns To His Roots

Christian Pop Veteran’s New Belease Marks Benson Debut

BY DEBORAH EVANS PRICE
NASHVILLE—On his sterling new
album, “Right Here, Right Now,”
venerable Christian pop artist Russ
Taff offers an aural feast that com-
bines fervent uptempo cuts with the
kind of sweet ballads that have
earned him a legion of loyal fans.
The Benson project, due in stores
July 27, also shows the artist vividly
and emotionally dealing with the
death of his father on several cuts.
They are among the highlights of
what is one of the more anticipated
Christian music releases this year.
“I don’t know of a more distinctive
voice in our industry,” says Benson
president John Mays. “In the tradi-
tion of all of his recordings, it is some-
thing completely different than any-
thing you've ever heard Russ record.”
A former member of the leg-
endary Imperials, Taff has won five
Grammy Awards and nine Gospel
Music Assn. Dove Awards, including
pop/contemporary album of the year
in 1986 for “Medals”; best rock album
in 1989 for his self-titled album; and
three male vocalist of the year tro-
phies. He’s headlined major Chris-
tian tours as well as opened for coun-
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try artists like Randy Travis. Also,
he’s been prominently featured on
Southern gospel veteran Bill Gai-
ther’s popular “Homecoming” con-
certs and videos.

Taff’s last studio album created
strictly for the Christian marketplace
was 1991’s “Under Their Influence,” a
vibrant collection of gospel classics on
Word Records. His next project was a
jazz-oriented Christmas record for
Sparrow. Then he signed with Warner
Bros. and released a country album on
the Reprise label, “Winds Of Change,”
which spawned three singles that
made modest inroads on the Hot Coun-
try Singles & Tracks chart in 1995.

Taff says his detour into the coun-
try market was born out of his desire
to try different things. “As an artist

Hannibal’s Wainwright Satirizes
The Topical On His “Studies’ Set

BY JIM BESSMAN

NEW YORK—Not since Loudon
Wainwright I1I’s surprising 1972
pop novelty hit “Dead Skunk” has
the contemporary folk icon had a
song with such potentially high com-
mercial prospects.

But any success now will be most
timely, as the song is “Y2K,” and it’s
being rushed out well ahead of
“Social Studies,” Wainwright’s first
album for Hannibal/Rykodisc and his
17th altogether. The
album, due July 13, col-
lects 15 satirical, topical
songs, crafted over the
last decade largely for
performance on National
Public Radio and ABC-
TV’s “Nightline.”

Among the key “Social
Studies” tracks are
“Tonya’s Twirls,” which
exposes the sad realities behind young
female Olympians like Tonya Harding;
“Inaugural Blues” and “Our Boy Bill,”
about President Clinton; and “O.J.,” a
cynical recap of the so-called “trial of
the century,” which Wainwright says
NPR deemed unsuitable for early-
morning listening.

“We couldn’t use one of my
favorites, ‘Newt Gingrich Is Running
The Town,” because the publisher of
the melody of ‘Santa Claus Is Com-
ing To Town’ stopped us,” says Wain-
wright. “Other than that, it’s a good
look back over the last 10 years—at
what’s been going on socially and
internationally in both current and
recurrent events.”

WAINWRIGHT

“Y2K” is the newest song and the
obvious promotional hook. A funky
anti-computer, anti-Bill Gates
doomsday scenario, the cut features
John Scofield on electric guitar,
Jjoined by Wainwright’s core backup
band: banjo and harmonica player
Chaim Tannenbaum, guitarist and
assorted string player David Mans-
field, and drummer Richard Crooks.

“We're releasing it as a promo sin-
gle as far in advance as possible to
all formats,” says Kandi
Quarterson, product
manager at Rykodisc,
which shipped “Y2K” to
radio in early June.

“There will be all
kinds of radio specials
and year-end countdown
shows,” adds Quarter-
son, who aims to book
Wainwright to perform
“Y2K” on radio and TV. “We’ve
devised a ‘cyber-tchotchke’ for our
Web site, featuring a countdown
clock with soundclips from the
record and access to buying it, as
well as links to Loudon’s site and a
list of things to do to survive Y2K.
We're going all out because we think
it’s a hit.”

Wainwright, who is managed and
booked by Mike Kappus of the Rose-
bud Agency, performed the “Social
Studies” album, with a few choice
cuts from earlier albums, at a two-
night media showcase last month at
the Fez club in New York. In July the
event will be reprised in Los Angeles
at Largo.

you have to keep maturing and ex-
perimenting. I went to the three ma-
jor labels in the gospel marketplace
and none of them were interested in
the kind of music I was writing and
the style I was doing. I had so much
success in the mid-'80s with the light
pop stuff. I was in a very loving way
told if T wanted to be signed, I'd have
to move back to those years of light
pop, and I couldn’t do it.”

Taff says Warner Bros. Nashville
president Jim Ed Norman allowed
him to go into the studio and make

Feeling Manic. After collecting numerous accolades in their native U.K. for their
current disc, “This Is My Truth Tell Me Yours,” Manic Street Preachers issued the
project June 8 in the States via Virgin Records. The set was first released inter-
nationally last November on Epic. Shown, from left, are bandmates Sean Moore,
Nicky Wire, and James Dean Bradfield, flanked by well-wishers shortly after win-
ning Brit Awards for best group and best album.

(Continued on page 14)

shulman 0ff And Running As Roadrunner Prez;
Matthew Sweet Builds Up A New Wall Of Sound

RUN RUN ROADRUNNER: Derek Shulman, who
was named president of Roadrunner Records at the
end of May, says his mandate from the label’s Nether-
lands-based founder, Cees Wessels, is to “take bands
that are on first or second base and turn them into
home runs.” Whereas the label previously may have
been seen as only able to take an act to a certain level
before it jumped to a major (Sepultura being a prime
example), its goal is to no longer to be seen as a breed-
ing ground.

“We will now be able to take that leap to the next
level,” says Shulman. “We don’t need majors for that.
We can hopefully take these bands

already sold 300,000 units—and is also setting up forth-
coming releases from Coal Chamber, Type O Nega-
tive, and Machinehead.

Shulman says he plans to make no drastic cuts to the
30-artist roster. “We always have meetings about what
is right and what is wrong and what’s good and what’s
bad and who’s not going to make the grade next year,
but we're not going to slash across the board,” he says.
“A third of our acts are brand-new; they haven’t even
put out an album.”

While Roadrunner has unsuccessfully dabbled with
R&B music in the past, Shulman says the label is now
content to stick with rock and

and do it as well as or better than
a major, because we have more
time and focus.”

Shulman acted as consultant at
the RED-distributed label for sev-
eral months before the presiden-
tial appointment was made. “Cees

pop. “I'm not spreading into
urban, country and western,
R&B, or rap. While the percep-
tion that we're just a metal label
has changed over the last year or
two, what I have to make people
understand is we're a rock label

and I danced and courted for
almost a year and signed bands
and [asked], “What is it that Road-
runner has been, and what can it
be? And I think we hoth knew what we wanted. I've
done things that Cees had wanted to do, and I saw some
things at Roadrunner that I couldn’t do at a major.”

That’s not to say the major-label vet—Shulman, a
former artist, had stints at PolyGram, Atco, and Colli-
sion Arts/WB—doesn’t plan to draw on his experi-
ences at the big record companies. “There are really
only two or three things that are obvious in this busi-
ness. You have to have very good acts make very good
records, and you release them with very good promo-
tion and marketing. And then, with a bit of luck, those
bands become as big as they can be. I'm mature enough
to say now that certain acts that you believe in and want
to be platinum won't be, but the key thing is to have a
great, great roster and great people working together
as a team.”

To that end, Shulman has hired former RCA head of
promotion Dave Loncao as senior VP of promotion for
Roadrunner. Loncao has been staffing up the promo-
tion department and is continuing to add field promo-
tion reps.

Shulman, the label’s first executive to hold the title
of president, adds that he expects senior VP/GM Jonas
Nachsin, who had been running the U.S. division, to
stay. “He’s my right-hand man,” says Shulman. “He’s
a great person to have in the company. I wasn’t sure
what I would find down here when I came on as a con-
sultant, and what I found, to my surprise, was a real-
ly well-run eompany with a staff of people who are
excited and hungry to win.”

That staff is in the throes of breaking Fear Faclo-
ry—Shulman says the group’s album “Obsolete” has

by Melinda Newman

and a label that enjoys good hard
music—modern rock, hard rock,
and bands that have a backbeat
to them are part and parcel of
what we’re doing. We're going to exponentially expand
into areas that we couldn’t go before. To have an act
plucked off as if we're a farm team will never happen
again.”

STUFF: Matthew Sweet is in the studio making his
first record for Voleano/Jive. Slated for a September
release, the album is being produced by Fred Maher
and Jim Scott. While there’s no word on how the full
album is going to sound, we do know that Sweet spent
two days bringing in 18 musicians to create a “wall of
sound” on five songs. Brian Wilson—a huge fan of
Phil Spector, creator of the wall-of-sound concept—
even visited the proceedings.

After a five-year lull (with the exception of Splen-
dor), Todd Rundgren has returned to producing. He
has three projects on his plate: 12 Rods (V2), Bad Reli-
gion (Atlantic), and singer Michael Gallagher, whose
set is coming out on a privately financed label. “It’s my
perception,” Rundgren says, “that the market has cyecli-
cally swung back to my way; i.e., it’s more song- and
producer-oriented and less grunge-oriented, where it
seemed any budget over $15,000 was considered waste-
{ul and counterproductive.”

Promoter John Scher says plans are still on for a
benefit concert for Kosovo refugees in August at New
York’s Madison Square Garden. However, he adds that
while a number of high-level artists have expressed
interest in doing the concert, no act wants to be the
first to commit. We have to add that makes us very sad.
What happened to checking your ego at the door when
it comes to charities?
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Australia’s Human Nature Preps For Global Push

Sony Counts On Regional Success To Propel Vocal Quartet Worldwide

i

BY CHRISTIE ELIEZER
SYDNEY—A No. 1 Australian
debut for its sophomore album has
sent the right signals to other ter-
ritories about the vocal quartet
Human Nature.

“Counting Down,” the Aussie
act’s new Columbia collection, made
its debut on the Australian Record
Industry Assn. chart at No. 1 on the
week ending May 29. This week, it
stands at No. 6.

After just five days in stores, it
sold 55,000 units, according to the
label; Sony is hoping for domestic
sales of 400,000. The act’s debut,
“Telling Everybody,” has sold
300,000 copies here, according to
the label.

In promoting Human Nature
internationally, the label is initially
looking at the Asian and European
markets that responded to “Telling
Everybody.” Outside of Australia,
the act’s three strongest markets
are Japan, Germany, and Taiwan;,
“Counting Down” is also released
this month in Japan. In late July,
the act begins a three-week Asian
promo tour, culminating in an ap-

‘We really worked at
getting Human
Nature a No. 1 debut’

- DENIS HANDLIN -

pearance at the MTV Summer Fes-
tival in Taiwan. The Asian edition
of the album includes a duet with
Taiwan-based Cantopop superstar
Coco Lee.

The album is due in Europe and
the U.K. in the last quarter of this
year. The U.S. market is being tar-
geted for early 2000.

Radio programmers believe the
act’s soft-pop harmonies could do
the trick outside of Australia. Kate
Economou, music director of Mel-
bourne AC station 101.1 TT-FM,
says, “I can see them becoming big-
ger overseas than in Australia.
Tracks like ‘Don’t Cry’ and ‘Count-
ing Down’ could make them mas-
sive in the U.S.”

The act was in Los Angeles in
early June, cutting an as-yet-un-
named Kenny Loggins song for
inclusion in the upcoming Richard
Gere-Julia Roberts movie “Run-
away Bride.” If the act gets the
green light for a full U.S. release,
the resulting set is expected to be
a combination of both of the band’s
albums.

Human Nature is managed by
David Caplice of Caplice Manage-
ment (Australia), and the act’s
international agent is Barry Gorber
of U.S.-based CDA Productions.
The act’s songs are published by
Rondor Music.

For Sony Music Australia chair-
man/CEO Denis Handlin, the act’s
out-of-the-box action in Australia
sends a powerful message to other
Sony companies.

HUMAN NATURE

“We really worked at getting
Human Nature a No. 1 debut,” he
says. “It’s this kind of action that
attracts overseas affiliates.”

Handlin believes that Human
Nature stands out from male vocal
groups already working in other
territories. “These guys are not
manufactured by a producer,” he
points out. “They started singing
together in school and through
music college.

“They’ve the talent and charis-
ma,” continues Handlin. “They’ve
also got a fantastic work ethic.” The
act sharpened its skills during
European and Asian tour stints
with the likes of Celine Dion and
Michael Jackson.

Handlin signed the act after it
auditioned in his office in June
1995. High-profile dates with Dion
and Jackson helped “Telling Every-
body” reach global sales of 700,000
units, says the label. In early '99,
Dion and Human Nature recon-
nected for shows in Hong Kong and
Japan. Dion invited the group on
her subsequent European dates
(which were later canceled), but
Human Nature declined, planning
to work its home market via a high-
profile tour with John Farnham,;
the tour also includes Kate Ceber-
ano, James Reyne, and Ross Wil-
son. The tour is expected to reach
half a million fans.

Later in the year, Human Nature
will headline its own tour. The
group is also negotiating with orga-
nizers of the 2000 Olympics in Syd-
ney to perform at the opening cer-
emony, which would bring it to a
potential global TV audience of a
billion people.

At home, the quartet also boasts
a fanatical following—predomi-
nantly teenage females. An in-store
appearance at an HMV outlet in
Sydney attracted 3,000 fans; some
had camped out the night before.
The Nine Network’s TV program
“A Current Affair” reported on a
fan who had “married” band mem-
ber Andrew Tierney, with her par-
ents and life-sized cutouts of band
members as “witnesses.” As a fol-
low-up, the show was on hand as the
group’s members turned up at the
fan’s school to serenade her.

Such publicity aided a radio/TV/
retail blitz around a three-week
promotion tour for the new set; it
culminated with an album launch in
Sydney before 700 retail and media
representatives. The act’s energetic
set ended with a guest appearance
by Farnham on their hit duet
“Every Time You Cry.” The launch

was attended by executives from 20
global affiliates attending a Colum-
bia Records conference in Sydney.

Says Tierney, “The general con-
sensus from retail and media is that
we're singing better in the studio.
We know what we want, and we've
become more adventurous with the
harmonies and arrangements. One
of the tracks has 100 overdubs.”

Human Nature does not have
radio support across the board in
Australia, but supportive formats
rate the group highly. “They work
for us,” says Steve Fox, assistant
PD/music director at Sydney’s MIX
106.5 FM, which is aimed at women
between 25 and 44. “They research
strongly; they have the same appeal
that Backstreet Boys have in the
U.8.” MIX is spinning three album
tracks and also plans a competition
in which the act guest-hosts the
nightly romance program and
turns listeners’ love poetry into a
song.

“One of the reasons for their ap-
peal,” says Fox, “is they’re accessi-
ble. They’ll sing at the drop of a
hat.”

Melbourne’s 101.1 TT-FM in-
stantly adds Human Nature each

(Continued on page 15)
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Red is the boldest of all colors. It stands for charity

and martyrdom, hell, love, youth, fervor, boasting, sin,

and atonement. It is the first color of the newly born

and the last seen on the deathbed. It symbolizes day

to the American Indian, East to the Chippewa, the

direction West in Tibet, and Mars ruling Aries and

Scorpio in the early zodiac. It is, nevertheless, for

all its vividness, a color of great ambivalence. Red is

the color of the strawberries in room 705.

TmE
TIME

The style of Adam Tihany. The taste of Jean-Louis Palladin.
The Time 49th & Broadway 1 877 TIME NYC www.thetimeny.com
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RUSS TAFF RETURNS TO HIS ROOTS

{Continued from page 12)

the kind of record he wanted—and
the label aggressively promoted it to
the country market, while sister label
Warner Alliance took it to the Chris-
tian audience.

Taff had started working on a fol-
low-up project when he fell victim to
the trimmings at Warner Bros. From
there, he began talking to then Ben-
son president Jeff Moseley, who
inked him to the label with a promise
he could chart his own course.

Co-produced by Taff and longtime
collaborator James Hollihan Jr.,
“Right Here, Right Now” covers a
variety of musical and emotional ter-
ritory. “Shadow Of The Cross” is a
14-minute opus that opens with an
original classical piece that flows into

the vocal part of the song. Taff co-
wrote that tune and several others on
the album with Marcus Hummon
(Tim McGraw’s “One Of These
Days,” Alabama’s “Cheap Seats,”
Wynonna’s “Only Love”). “Back Into
Grace” is another Taff/Hummon com-
position that is also featured in the
play “American Duet,” which has
received positive reviews in Nashville.

Much of the album was inspired by
Taff’s late father, a Pentecostal min-
ister. “Daddy died a year and a half
ago, and something happened to me,”
Taff says. “I found myself digging
real deep into my roots, into that
Pentecostal jumping, running thing
I grew up with. There are some
songs on here like that. I feel a lot of

abandonment in embracing my
roots.”

In addition to the uptempo gospel
numbers, there are poignant songs

‘I found myself
digging real deep
into my roots’

- RUSS TAFF -

dealing with his turbulent relation-
ship with his father, including “Long
Hard Road” and “Cry For Mercy,”
which feature a compelling, vulnera-
ble vocal.

top is to hit the
road. And no

entertainer

features, Motor Coach Industries
deliver outstanding comfort and
style. In fact, there’s ample room
for luxury as well as
for luggage. With
our renowned service
i network help is only
a phone call away. Built to last.
Priced to please. Call MCI and let
us help you get your act on the road.

CALL 1.800.743.3624
For YOUR ENTERTAINER MOTOR
CoacH CONVERSION GUIDE

MOTOR COACH INDUSTRIES

PUT YOUR
SHOW ON
THE ROAD.

From garage band to mega hit
artist, the only way to get to the

vehicle can keep things rolling
better than a MCI coach. With a
broad range of advanced design

MCII - 10 EAST GOLF ROAD - DES PLAINES. IL 60016 1.800.RIDE.MCI (800.743.3624) - FAX: 847.299.0375 WWW.RIDEMCLCOM

That emotional intensity is a rivet-
ing element of the record. “He is one
of the most passionate singers I have
ever heard,” says Rick Anderson,
music buyer for the Cincinnati-based
Berean chain. “I think he is extreme-
ly important to the Christian music
community because he is so real.”

Mark Campbell, VP of sales and
marketing at Benson, says the first
step in the label’s campaign has been
to reintroduce Taff to the industry.
“It started last year in getting Russ
together with radio guys again. Then
there was an event in January for
about 100 industry people, during
which Russ sang and hung out with
them. He was also at the Gospel
Music Assn.’s April convention. He’s
been telling people where he’s been
and what’s been going on the last few
years.”

Campbell says the label will start
reintroducing Taff to consumers at
retail via posters, flats, displays, and

other point-of-purchase materials. A
series of in-store appearances is also
planned.

“The key is to let people know that
Russ Taff is still around and he’s
making great music,” says Campbell.
“Everybody is excited that they are
going to get to hear his voice again.
There’s a huge fan base already out
there. Plus, we have a whole new fan
base to introduce him to.”

Taff is managed by Zack Glickman
of Los Angeles-based Glickman
Entertainment. Booked by Creative
Artists Agency, Taff has been on a
25-city tour with Bob Carlisle and
newcomer Natalie Grant. This fall,
he’ll tour with 4HIM.

“The media is already very inter-
ested because he’s got a story,” says
Campbell. “Here’s an artist that’s
been around 20 years and been
through a lot of life and had all dif-
ferent kinds of experiences . . . He'’s
got a lot of perspective.”

amusement |
TOP 10 CONCERT GROSSES

Gross Attendance
ARTIST(S) Venue Date(s) | Ticket Price(s) Capacity Promoter
THE ROLLIRG TS Grafbaan Stadspark  June 2 325 37 75080 TNA Group
CETATOMIR : Gronngen, RN piMern) - salingt Mojo Concerts
b Netherlands L]
THEROLLING STOMES Cannstatter Wasen  May 29 s BA1E TNA Group
CCEAK GOLOUR SCEME 1 Stuttgart, Germany CARRIBALY diatscan sl Concert Concepts
2 | kel
SN
THE FELIRG STINES Festval Gelande  May31 233,341 aan TNA Group
SRR BDANS Imst_ Austria (ELEFA wtln Artist Marketing
ZUECHERD schilipgst
L R
i THE mmsm&s Murrayfield Stadium  June 4 43,108,748 TR TNA Group
i SHERTLOROW 0 Edinburgh {4,315 280 pagnos] - sefoit Solo
i : A 3
GEORGE STRET TIM. Three Rivers Stadium  June 6 AL B0 PACE Touring
HuGRW, DOIE CHICKE, Pittsburgh SR il HIER Touring
KERY CHESMEL 10 DEE |
" NESSINA, MERL WIS,
KSLEEP AT FHE 'WHEEL
GEDRGE STRATT, T Pontiac Silverdome  June 5 £1.887 741 40 TH | PACE Touring
N:GRAW, DIEIE CHICHS, Pontiac Mich | A SO 5 selingt | SFXTouring
HEMNY CHESHER |0 BEE |
MESERL, WARE WILLS,
ASLEEP KT THE WHEEL
THE ROLLING STONES Don Valley Stadium ~ June 6 | RAmm AT TNA Group
SHERYL CROW Sheffield. England 1932 085 pandat 15,1000 Sole
AR =34 50
TN RELLENCARF World Music Theatre ~ May 28-30 41,1280 WM Tinley Park Jam
SO OLT Tinley Park, IIi 3 AL SR Corp
w3 shims
| R e bt
| EHENA THRIH Hersheypark May 30 LTI 2.608 Electric Factory
LERHY Stadium LERET % LT Concerts
Hershey, Pa 275
L | |
SHAMIA TWAIH First Union Center ~ May 29 935968 18258 | Electric Factory
LEAHY | Philadelphia $asrbid S0EA8 50 - walimel Concerts

Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Bob Allen, Nashville. Phone: 615-321-9171,
Fax: 615-321-0878. For research information and pricing. call Bob Allen, 615-321-9171
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SOUNDIRACKS

AND FILN SCOIRE NEWS
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BY CATHERINE APPLEFELD OLSON

4
WHITE’ NOISE: The hip-hop phenomenon began saturating white
suburbia a few years after the style hit the streets. Along with the baggy
pants and gangsta fascination came the comedic messages of Danny
Hoch, whose one-man show features a rainbow of white characters who'd
trade their most cherished baseball hat to change the color of their skin.
Hoch has been touring the country and has created personas that have
been seen on MTV and HBO. He based his first film—*“White Boys,”
which he wrote and stars in—on his character of Flip Dog, the baddest
rapper in rural Towa.

The “White Boys” soundtrack, which Offline Music/TVT Soundtrax
will release July 30, is a tribute to rap music that should find fans both
in urban and suburban locales. “What we aimed to do is not exploit this
idea but instead find integral artists that represent the hip-hop com-
munity to contribute,” says TVT Soundtrax VP of marketing Paul
Burgess. “The movie plays off the pervasive saturation of hip-hop cul-
ture to white suburbs to [the]| extreme.”

The film and album clearly have the support of the hip-hop camp. The

soundtrack features music from Big Pun, Snoop Dog, Common & Slick
Rick, Black Child, Three 6 Mafia,
Busta Rhymes’ Flipmode Squad,
and DJ Hurricane, whose “Come And
Get It” is the first single. Several of the
contributors wrote songs for the film,
in which they wax poetic about the con-
tinuing rap phenomenon. Also, the
movie contains cameos from a bunch
of recording artists, from Fat Joe,
Snoop, Slick Rick, and Mic Geronimo
to Dr. Dre and Doug E. Fresh.
2o “Come And Get It” will also
homssntusdieadteibnidisuddacnad appear on Hurricane’s solo album,
due in August. But given that his
music has appeared in “CB4,” “Above The Rim,” and “Kiss The Girls,”
he’s well aware of the potential for broad exposure a movie affords.

“One thing about films—you can reach out to a different audience than
what you do usually,” he says. “My dream is to make a whole soundtrack,
like Curtis Mayfield did for ‘Superfly’”

Burgess notes, “Many of the songs comment on the idea of white
America embracing hip-hop.”

For example, Snoop Dogg’s track, “White Boys,” contains the refrain
“White boys, white boys/Turn that shit down.”

“It’s the white culture telling their youth not to listen to that stuff,”
says Burgess, “but rap has become the rebellion music for young white
youth, just like rock and metal and punk have been.”

Burgess says the record is “targeted squarely at the hip-hop commu-
nity” and will seep into the wider rock community from there. “It will
have a parental-guidance sticker, but it is not a gangsta album,” he says.
The soundtrack will also have a chance to sink in well before the Offline
Entertainment/Fox Searchlight film’s bow in late August. “We will be
well-established with the music community before the film hits,” he says.

TVT is advertising in hip-hop magazines, such as the Source, Vibe,
and the Rap Sheet, as well as on BET, MTV, and the Box. Retail cam-
paigns are aimed across the board as well.

“I think we will do extremely well at the Wiz—where there is a core,
New York urban audience—but also at Best Buy, which appeals more to
the suburban alternative audience, the rock buyer who buys Eminem
and the Beastie Boys,” Burgess says.

Also set to circulate this summer are 60,000 copies of a blend sampler
containing parcels of most of the tracks on the album. The sampler was
mixed by the Bakar Boys, the morning team at KPWR (Power 106) Los
Angeles. The TVT promotion team will be handing out samplers at sum-
mer beach parties and other events.

PRODUCTION NOTES: In what has turned out to be his first posthu-
mous tribute, Mel Tormé will get his film-music due in a new boxed set
from Turner Classic Movies/Rhino Movies Music. “Mel Tormé At The
Movies,” out Tuesday (15), features classic songs, outtakes, and previ-
ously unreleased material. Included in the latter category is “Minuet In
Boogie,” from the RKO film “Higher And Higher,” in which Tormé made
his film debut at the age of 17. Tormé died June 5 of complications from
a stroke. He was 73 (see story, page 9).

Guided By Voices, which is putting the finishing touches on its latest
studio album, will have a prominent slot on TVT Soundtrax’s “Buffy The
Vampire Slayer” soundtrack, due out in early fall.

HUMAN NATURE

(Continued from page 13)

time the group has a release.
“They’re one of our biggest
acts,” says Economou. The station
has been playing the entire new
album in conjunetion with a com-
petition in which the act will play a
Melbourne high school. “They’ve
been smart enough to come down
from Sydney and work the Mel-
bourne market and meet our lis-

terll‘ers, an(_i it’s paid Q,ff:” . Jamie Drives. Folk/pop singer/songwriter Jamie Anderson is trekking across
Counting Down” is shlftm’g the U.S. in support of her current disc, “Drive All Night.” Released in April on the
1,000 copies a week through HMV's  pyham, N.C -pased Tsunami Records, the album is getting college radio airplay

28 stores. for several cuts, including the tongue-in-cheek ditty * Wanna Be A Straight Guy.
“It’s on top of our [HMV] chart .

and moving well,” reports the
chain’s marketing manager, Dami-
an Devine. “Their in-store was a
great effort; it was one of the
biggest Australian in-stores for us
for quite a while.”

The Sanity chain, too, sees the
release as a high priority, accord-
ing to Melissa Russo, manager of
one of the chain’s stores in Sydney.
“We had heaps of inquiries about
the album before it was released,
because Human Nature have a

loyal set of fans,” she says. “It’s Feeling The Funk. Famed '70s-era funk band Mantus recently stopped by
doing pretty ) well—about 300 \ykry New Yok to promote a series of East Coast gigs. The shows are a pream-
copies a week in this store alone. o 15 4 new self-made recording that combines the band’s signature sound with
Why not? They’re young, good- \nodem pop elements. Pictured, from left, are Mantus members John Kaz,

lqoking, and commercial, and they  Frankie Deac, and Jimmy Maer; WKTU's Joe Causi; Billy Amendola of Mantus;
sing about what the fans are con- 5,4 WKTU's valerie Palma.

cerned about.”

6/14/99  vienna, 3 wolftrap i1
6/15/99  baltimore, md pier six pavillion -
6/17/99  boston, ma fleet center :
6/18/99  philadelghia, pa mann music center
6/19/99  wantagh ny jones beach
6/20/99  buffalo, ny lasalle park >
6/22/99  toronto, on molson amplitheatre
6/23/99  cleveland, oh nautica
6/25/99  columbus, oh brewsfy pavillion
6/26/99  rochester hills, mi meadowbrook
6/27/99  chicago, ! aragon ballroom
6/29/99  memphis tn mud island amphitheetre
6/30/99 st louis, mo forest park amplitheétre
172199  omaha, re ranch bow!
13199  minneapelis, mn midway stadium
11599  morrisor, co red rocks
111199 park city ut deer valley amplitheazre
119/99  berkeley ca greek theatre

| 7710/99  los angeles, ca universal amplitheatre
M99 1as vegas, nv the joint
M3/99  eastern aalifornia tba
114/99  northerr california tba
116/99  portland, or showplace
NN eugene or cuthbert amplitheatre
118/99 - seattle, wa snoquaimie winery
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E COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT, AND  SoundScan® =il The Heatseekers chart lists the best-selling titles by new and developing artists, defined as th who have never appeared in the
- 3 5 INTERNETESHIES, RERORTS,COLIECTEDR COMRILEDY AND PROVIDEDIEN I “ top 100 of The Billboard 200 chart. When an album reaches this Iel\)/el thelalbum and the arct)nss% s subseéﬁent albul:r?s are immedi-
i | I|:§ JUNE 19 1999 ately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is
Tol | [T ARTIST TITLE available. () Albums with the greatest sales gains. © 1999, Billboard/BPI Communications.
~% | 5& [2Z3 ] IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)
- ] 0.1 26 | 21 | 8 | PASTOR TROY MADD SOCIETY 8035 (10.98/16.98) WE READY | DECLARE WAR
1| 2 | 4 | SHEDAISY LYRC STREET 65002/HOLLYWOOD (8 98112.99) EE il S PEa 27 | 18 [2E | A.B.QUINTANILLA Y LOS KUMBIA KINGS EMI LATIN 99189 (5.96/14.98) AMOR, FAMILIA Y RESPETO
2 1 10 | LOFIDELITY ALLSTARS SKINT/SUB POP 69654/COLUMBIA (7.98 EQY/13.98) HOW TO OPERATE WITH A BLOWN MIND
i) L e =8 S— M — % 28 28 ;QZ SARA EVANS RCA (NASHVILLE) 67653/RLG (10.98/16.98) NO PLACE THAT FAR
{ 31| NEW)D MOBY v2 27049* (16.98 CD) PLAY i —
T T T = = 29 23 | 3L | LEE ANN WOMACK DECCA 70040/MCA NASHVILLE (10.98/16.98) SOME THINGS | KNOW
! REPUBLIC 53242/UNIVERSAL (8.98/12.98) FEBRUARY SON -
- = — .@]:) 1] ;| MEN OF VIZION MJJWORK 68012*/EPIC (11.98 EQ/16.98) MOV
5 3 13 CHELY WRIGHT MCA NASHVILLE 70052 (10.98/16.98) SINGLE WHITE FEMALE 2 2 E IRTOE EEl
- 3o VERITY 43122 (10.98/16.98)
6 4 13 T.D. JAKES ISLAND INSPIRATIONAL 524630/IDJMG (10.98/16.98) SACRED LOVE SONGS oo
- - 32 | 36 } 44 | FREESTYLERS FRESKANOVA 980200*/MAMMOTH (8.98/12.98) WE ROCK HARD
17 5 [i# ANDY GRIGGS RCA (NASHVILLE) 67596/RLG (10.98/16.98) YOU WON'T EVER BE LONELY -
i@i T 1 5 | STAIND rLPELEKTRA 2356/2EG (.98/1L98) STEET 33 | 26 | 4@ | THE FLYS DELICIOUS VINYL 74006/TRAUMA (10.98/16.98) HOLIDAY MAN
: : : - — — — NEW b | TAL BACHMAN COLUMBIA 67956 (7.98 EQ/11.98 TAL BACHMAN
9 8 9 MONTGOMERY GENTRY COLUMBIA {(NASHVILLE} 69156/SONY (NASHVILLE} (10.98 EQ/16.98) TATTOOS & SCARS MBI ‘ v !
o —— CITIZEN KING E . It i
{10)| NEW > | RICHARD SMALLWOOD WITH VISION VERITY 43119 10.98/16.98) HEALING — LIVE IN DETROIT B3 WARNER BROS. 47023 (10.98/16.99) MOBILE ESTATES
11 | 13 137 | SHAKIRA @ sony Discos 82746 (10,95 EQ/15.98) DONDE ESTAN LOS LADRONES? 36 | 34 | E] | JESSICA ANDREWS DREAMWORKS (NASHVILLE) 50104/INTERSCOPE (8.98/12.98) HEART SHAPED WORLD
12 9 49| SUSAN TEDESCHI TONE-COOL/ROUNDER 471164/IDJMG (10.98/16.98) JUST WON'T BURN e & *}_i b lle v e AR D SONICFLOOD
_':E_} NEW b | CHRISTIAN CASTRO ARIOLA 66275/8MG LATIN (9.98/15.98) MI VIDA SIN TU AMOR 38 | 29 | A3 | THE WILKINSONS GIANT (NASHVILLE) 24699/WARNER BROS. (NASHVILLE) (10.98/16.98) NOTHING BUT LOVE
14 10 |13 BETH ORTON HEAVENLY/DECONSTRUCTION 19038*/ARISTA (10.98/16.98) CENTRAL RESERVATION - H e N NOet
15 | 11 | & | ALEJANDRO FERNANDEZ SONY DISCOS 83182 (9.98 EQV14.98) MI VERDAD 42 | B ] DLG SONY DISCOS 52924 (9.98 EQ/14.98) GOTCHA!
16 15 | L1 | TRAIN AWARE/RED INK 38052/COLUMBIA (10.98 EQ/16.98) e TRAIN | 41 38 |47 | TRIN-I-TEE 5:2 B-RITE 90094/INTERSCOPE (10.98/15.98) TRIN-I-TEE 5:7
— 1
(17)| NEWD | BRAD PAISLEY ARISTA NASHVILLE 18871 (10.98/16.98) WHO NEEDS PICTURES RE-ENTRY | TONNY TUN TUN CAIMAN 2986 (9.98/14.98) CAMINANDO
(18} 48 | B3 | BUENA VISTA SOCIAL CLUB WORLD CIRCUITINONESUCH 79478/AG (10.98/17 58) BUENA VISTA SOCIAL CLUB 4 | 30 | 1§ | ROYD.MERCER VIRGIN (NASHVILLE) 46854 (9.98/15.98) HOW BIG'A BOY ARE YA? VOLUME 5
119 | 6 [ 2 | CNOTE TRANS CONTINENTAL 69537/EPIC (11.98 EQ/16.98) DIFFERENT KIND OF LOVE 44 | 32 | It | CASSANDRA WILSON BLUE NOTE 54123/CAPITOL (10.98/16.98) TRAVELING MILES
2w | 17 | LOS TRI-O ARIOLA 58436/BMG LATIN (3.98/12.98) NUESTRO AMOR 45 | 3% | 2 | S.0.D.NUCLEAR BLAST 6383 {14.98 CD) BIGGER THAN THE DEVIL
@ 5 o2 LEN WORK 69528/EPIC (7.98 EQ/11.98) YOU CAN'T STOP THE BUM RUSH [ 46 25 35 BURLAP TO CASHMERE SQUINT/A&M 54101 3/INTERSCOPE (8.98/12.98) ANYBODY OUT THERE?
22 | 19 q STATIC-X WARNER BROS. 47271 (11.98 CD) WISCONSIN DEATH TRIP [ 47 0 | 3»& BEELOW BALLIN/PRIVATE | 417093/IDJMG (10.98/16.98) BALLIN 4 BILLIONS
23 | 1 § BEENIE MAN SHOCKING VIBES 1547*/VP (9.98/14.98) THE DOCTOR 48 33 4 X-RAIDED BLACK MARKET 9966 (10.98/15.98) THE UNFORGIVEN VOL. |
24 20 | 3 BILLIE INNOCENT 47492/VIRGIN (11.98/16.98) HONEY TO THE B 49 24 7 -] ANOINTED MYRRH/WORD 69616/EPIC (10.98 EQ/16.98) ANOINTED
| 25 16 3 REEL TIGHT G-FUNK 72966/RESTLESS (10.98/16.98) BACK TO THE REAL 50 31 7 | VICKIE WINANS cGI 5325/PLATINUM (10.98/16.98) LIVE IN DETROIT Il

KNIGHT’S ‘BLUES’: Jack
Knight is being touted as an
up-and-coming singer/song-
writer/producer following in
the footsteps of Teddy Riley
and R. Kelly. Knight has
already penned songs for

Groove ‘Train.” New York-
based band Shootyz
Groove plays music that
blends hip-hop with heavy
rock. The band’s fourth
album, “High Definition”
(Kinetic/Reprise), features
the single “L Train.” The
song has been getting air-
play on modern rock sta-
tions like WMRQ Hartford,
Conn.; KMYZ Tulsa, Okla.;
and KTEG Albuquerque,
N.M. The “L Train” video is
getting exposure on the
Box and MTV2, and
Shootyz Groove is current-
ly ona U.S. tour.

Monifah, BLACKstreet,
Chico DeBarge, and Total.
Considering that Knight
wears many musical hats, it’s
not surprising that he pro-

duced his debut album,
“Gypsy Blues” (Universal
Records). “The music on my
album isn’t something I had
to go and concoct,” he says.
“Best Friend” is the first
single from the album, and the
video for the song has already
gotten exposure on BET.

A LL ABOUT MEJA:
Swedish pop singer Meja
(pronounced “may-ah”) has
been getting attention for
her song “All 'Bout
The Money,” which
peaked at No. 37 on

Samite’s ‘Stars’. African
musician Samite champions

the

album “Stars To Share,”
scheduled for release July 13
on Windham Hill Records.
Guest musicians on the set
include Will Ackerman, Mi-
chael Manring, Jeff Pevar, and
Patti Cathcart of Tuck & Patti.

kalimba on his world beat

Shedaisy, The Whole Shebang

MOUNTAIN

the Mainstream
Top 40 Airplay
chart in the May
14 issue of Top 40
Airplay Monitor.
The song is still
getting notable
support at main-
stream top 40 sta-
tions like KIIS Los
Angeles; KKMG
Colorado Springs,
Colo.; and KRQQ
Tucson, Ariz.

“All 'Bout The
Money” can be
found on Meja’s album
“Seven Sisters” (C2/Colum-
bia), which was released
June 1. Meja’s music has
been described by her label
as “Robyn meets Jewel.”

POP OPEN THE CORK:
Former Spin Doctors gui-
tarist Eric Schenkman has

Lo Fidelity Allsiurs How To Opelafe With A Blown Mind

M

REGIONAL HEATSEEKERS

~ EASTNORTH CENTRAL
Shedaisy, The Whole Shebang

" WEST NORTH CENTRAL
Shedmsy The Whole Shebang

SOUTH CENTRAL
Shedaisy, The Whole Shebang
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teamed with Mountain
drummer Corky Laing to
form Cork, a classic-rock
inspired act whose debut
album, “Speed Of Thought,”
is due June 22 on Lightyear
Entertainment. “Speed Of
Thought” also features bass
player Noel Redding, who's
best known for being in the
Jimi Hendrix Experience.

EASTER SUNDAY: The

LMCPREN husband-and-wife gospel
team of Jeff &

NORTH Sherri Easter have
Londelmmmnow!oowoiewnmmmm recorded several

N

\hd

MIDDLE ATLANTIC

Lo Fidefity Allstars, How To Operate With A Blown Mind

SOUTH ATLANTIC
Tonny Tun Tun, Cammando

albums in a career
that spans more
than 10 years. The
Easters will be
touring the U.S. in
support of their lat-
1 est album, “Sittin’

On Cloud Nine,”

due June 29 on
| Spring Hill Music

THE

REGIONAL

ROUNDUFP

Rotating top 10 lists of best-selling titles by new and developing artists.

MOUNTAIN
. Shedaisy The Whole Shebang
. Chely Wright Single White Female
. Oleander February Son
. Lo Fidelity Alistars How To Operate With A Blwon Mind
Moby Play
. X-Raided The Unforgiven Vol. |
. Susan Tedeschi Just Won't Burn
. Staind Dysfunction
. Static-X Wisconsin Death Trip
. Andy Griggs You Won't Ever Be Lonely

CVENAMBWN

ComNOURWNE

. Susan Tedeschi Just Won't Burn

. Moby Play

. Oleander February Son
. Beth Orton Central Reservation
. Chely Wright Single White Female

NORTHEAST

Tanto Metro & Devonte Everyone Falls In Love
Beenie Man The Doctor

Lo Fidelity Allstars How To Operate With A Blown Mind
Staind Dysfunction

Reel Tight Back To The Real

Group. Tour dates

include July 12 in

Peoria, IlL.; July 17

in Jackson, Tenn.;

Aug. 5 in Spring-

dale, Ariz.; Aug. 19
in Seminole, Okla.; Aug. 22 in
Lebanon, Pa.; and Aug. 29 in
Hinton, WV.

THINKING ABOUT CYN-
THIA: Dance/freestyle
singer Cynthia returns to
the spotlight with the album
“Thinking About You,”
scheduled for release Tues-

+ BY CARLA HAY

day (15) on Timber!/Robbins
Entertainment. The album
features the single “If I Had
The Chance,” which peaked
at No. 86 on The Billboard
Hot 100 in the Nov. 28, 1998,

Techno Pills. Electronica
act Pills could be consid-
ered part of the wave of
French acts like Air and
Cassius that have been
finding an international
audience. In support of
the album “Electrocaine”
(Wax Trax!/TVT), Pills will
be part of the Mastermix
tour, whose lineup also
includes DJ Hurricane and
Expansion Union. The tour
kicks off July 1 in Miami.
Other tour dates include
July 6 in Atlanta, July 18 in
San Francisco, July 25 in
St. Louis, July 31 in New
York, and Aug. 6 in Phil-
adelphia.

issue and at No. 29 on the
Hot Dance Music/Maxi-Sin-
gles Sales chart in the Oct.
10, 1998, issue.
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p RED HOT CHILI PEPPERS

Californication

PRODUCER: Rick Rubin

Warner Bros. 47386

Having cast a giant shadow with their
1991 blockbuster “Blood Sugar Sex
Magik,” the Red Hot Chili Peppers have
since made a valiant effort to stay on the
cutting edge, with varying degrees of suc-
cess. On their latest endeavor, the Peppers
mix funk rockers with more melodic
pieces and throw in elements of psyche-
delia and prog rock just to keep things
interesting. Highlights include the lead
single, “Scar Tissue,” which evokes the
group’s softer; melodic side (4 la “Under
The Bridge” and “Aeroplane”); “Get On
Top,” a funky workout in the vein of “Give
It Away”; “Californication,” the closest
the band comes to constructive social com-
mentary; “Easily,” a strong tune with
many catchy moments; and the adventur-
ous, psychedelic “Savior.” An album that
may not make the world stop to take
notice but will certainly fan the flames of a
large and active fan base.

> BLINK 182

Enema Of The State

PRODUCER: Jerry Finn

MCA 11950

This punk-inspired trio with the pop sensi-
bilities of Green Day and the chops of Sui-
cidal Tendencies is poised for a commer-
cial breakthrough after paying its dues on
the periphery of the mainstream. Short, to
the point, and bristling with attitude,
“Enema Of The State” features the hit
candidates “Dumpweed,” “Aliens Exist,”
“The Party Song,” and the angst anthem
“What’s My Age Again?” Besides word-
of-mouth awareness among its mostly
adolescent fan base, Blink 182 is likely to
get a shot in the arm from modern rock
radio, MTV, and the summer tour circuit.
A group with little new to offer the world
but enough of a grasp of the moment to
enjoy its day in the sun.

VARIOUS ARTISTS

Rawkus Presents Soundbombing Il

PRODUCERS: various

Rawkus 250059

A lion’s share of stars from hip-hop’s intel-
ligent peace movement—beat makers
whose tracks go way beyond technological-
ly dependent construction work—has
flourished under the aegis of this under-
ground New York indie, now stronger than
ever due to a recent Priority Records dis-
tribution deal. Most of those Rawkus suc-
cesses have moved to majors, but they give
back on the label’s second roundup of its
roster, as do a host of like-minded rap
luminaries. Mos Def shows up to spit sci-
ence on “A Message From Mos Def & The
Beat Junkies,” which segues into “Next
Universe,” a new version of his “Universal
Magnetic” debut. Def and Mad Skillz
assist new Rawkus duo High & Mighty
(Mr. Eon and DJ Mighty Mi) on the rooti-
cal “B-Boy Document 1999,” and Def helps
out again on “Crosstown Beef,” Medina
Green’s "98 hit. The Beat Junkies rock the
set’s wicked intros, while Def’s Black Star
partner, Talib Kweli, expands his early
track “Chaos” into the meditative master
work “Reflection Eternal,” featuring leg-
endary female MC Bahamadia. Other par-
ticipants in this 26-track rush of hip-hop
intoxication include new Rawkus act
Pharoahe Monch, Marly Marl, Pete Rock,
Sir Menelik, Grand Puba, and Prince Paul.

MUSIC

SPOTLIGHT

SANTANA
Supernatural
PRODUCERS: various

Arista 19080

From the beginning of a transcendent
career that just entered its fourth
decade, Billboard Century Award win-
ner Carlos Santana has been a pioneer
of many musical cultures, from rock
and pop to salsa, jazz, and psychedelia.
For the first time, he weaves all of
these strands, plus other genres, into a
single album—a rainbow of styles and
colors and a celebration of a life in
music. His Arista debut, “Supernatur-
al,” is an all-star affair in which the
participants, happily, seem to be there
for the right reasons. Highlights
include the catchy first hit “Smooth,”
featuring an engaging appearance by
Rob Thomas; the Dave Matthews
track “Love Of My Life”; “Put Your
Lights On,” a catchy cut by Everlast
punctuated by Santana’s signature
guitar licks; “Do You Like The Way,”
penned and produced by Lauryn Hill
and featuring soulful vocals by Cee-
Lo; and “Corazén Espinado,” a heart-
break tale featuring Mexican rockers
Mand. Other performers include
Eagle-Eye Cherry, Wyclef Jean, and
Eric Clapton, who helps Santana close
the album with a guitar duet. A new
landmark in a career filled with them.

COUNTRY

p ALABAMA

Twentieth Century

PRODUCERS: Don Cook, Alabama

RCA 67793

After recording more than two dozen
albums over the span of its 30-year
career—the group formed in 1969 as
Wildcountry and first recorded for
RCA as Alabama in 1980—Alabama
could be expected to experience studio
fatigue. Yet “Twentieth Century,” its
first new studio album in two years,
finds the group in fine voice, with some

SPOTLIGHT
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DELIRIOUS?

Mezzamorphis

PRODUCER: Deliriou5?

Sparrow/Virgin 1677

This English pop/rock outfit gained an
enthusiastic following in its native
country before breaking into the U.S.
with the 1997 Sparrow double-disc set
“Cutting Edge.” The group’s second
U.S. release, 1998’s “King Of Fools,”
solidified its stateside success and
helped bring Virgin Records to the
party. Thus, this act’s new album,
“Mezzamorphis,” will be marketed on
both sides of the Atlantic to both gen-
eral and Christian audiences. It’s
music deserving of widespread accep-
tance. Principal songwriters Martin
Smith and Stuart Garrard have craft-
ed a solid set of tunes with a more
aggressive modern rock edge than
their previous efforts, but their work
still contains passionate, insightful
lyries. “Mezzanine Floor” is a focal
point of an album in which Smith’s
clear, evocative voice serves as a
potent centerpiece for each cut. Other
highlights include “Beautiful Sun,”
“Bliss,” “Metamorphis,” “Heaven,”
and “Kiss Your Feet.” An album that
will appeal to fans of previous Deliri-
oub? hits like “Deeper” while drawing
in first-time listeners.

of its best new material written by the
group. Jeff Cook’s rowdy, sax-driven
“Mist Of Desire” reprises the band’s
beach-song appeal; Randy Owen and
Greg Fowler’s “Too Much Love” is a
splendid, tender ballad; and “I Love
You Enough To Let You Go” (co-written
by Owen with Music Row vets Gary
Baker and Frank Myers) is a grizzled
romantic’s bittersweet memoir. The
group’s version of ‘N Sync’s “God Must
Have Spent A Little More Time On
You” is a showcase of lead singer
Owen’s considerable talent and a
reminder that he’s better than this pas-
tiche of obvious radio hit material.

SPOTLIGHT

CHRISTIAN FALK
Quel Bordel

PRODUCER: Christian Falk

Attantic 83205

If Sade were to make a dancefloor-
infused album, it would probably sound
a lot like “Quel Bordel,” the debut from
Sweden’s Christian Falk. Over the
course of 10 songs, Falk weaves sophis-
ticated soundscapes that spotlight a
variety of rhythms and vocalists. The
cinematic opening track, “Remember,”
which features Swede pop star Robyn,
recalls early Massive Attack. For
“Leave Me,” Falk enlisted the melan-
cholic diva stylings of clubland’s
Yavahn (of Ruffneck fame) to create a
deep-house journey. On “Make It
Right,” newcomer vocalist Demetreus
ably recalls the salad days of now-
defunct British collective Electribe
101. The album also features three
remakes. “Moody,” “Daylight,” and
“Calling You”—originally recorded by,
respectively, ESG, Roy Ayers, and
Jevetta Steele—have been wickedly
restyled here by Neneh Cherry, Cindy,
and Steele herself, who injects new life
into the song she originally cut for the
“Baghdad Café” soundtrack. With
“Quel Bordel,” atmosphere never
sounded so good.

% BILL FRISELL

Good Dog, Happy Man

PRODUCER: Lee Townsend

Nonesuch 79536

Bill Frisell makes such consistently great
records that it would be easy to take the
guitarist for granted. That would be sad,
since no one refracts age-old Americana
through a cutting-edge prism with the
warm-hearted, fleet-minded individuality
of Frisell. With “Good Dog, Happy Man,”
he has crafted one of his earthiest essays
yet—a sort of funky follow-up to his sub-
lime “Nashville” album from 1997. Backed
by an ultra-hip band—pedal-steel artisan

EARTHA KITT

Greatest Hits: Purr-Fect

COMPILATION PRODUCER: Paul Williams

7N/BMG Special Products 66748-77001

Born to a black mother and white father
in the pre-Depression South, Eartha Kitt
was the product of poverty and the victim
of vilification for her mixed racial back-
ground. However, she rose above adver-
sity to become an educated, worldly, mul-
tilingual entertainer who could hold her
own in the recording studio, on film and
TV sets, and on cabaret stages. In all her
creative endeavors, Kitt was in control of
her destiny, refusing to be typecast ‘or
stereotyped. This single-disc compilation
reflects the diversity and sheer enjoyabil-
ity of Kitt’s recorded output, including
French-sung staples like “C’est Si Bon,”
“Je Cherche Un Homme,” and “Under

VITAL REISSUES?®

The Bridges Of Paris”; “Uska Dara,” a
Turkish folk song that became an unlike-
ly hit for Kitt; and signature “bad girl”
numbers “I Want To Be Evil,” “Monoto-
nous,” “Lilac Wine,” and “Santa Baby.”
Also included are Kitt’s appropriations of
pop standards like Cole Porter’s “Let’s
Do It” and “My Heart Belongs To
Daddy,” her Caribbean foray “Somebody
Bad Stole De Wedding Bell,” and her
adaptation of Duke Ellington’s “The
Blues.” A tribute to one of America’s
great total entertainers.

EN VOGUE

Best Of En Vogue

PRODUCERS: various

EastWest 62322

‘When En Vogue burst on the scene 10
years ago with its breakthrough hit,

“Hold On,” the quartet helped usher in
the age of the modern R&B girl group—
the predecessor to such "90s success sto-
ries as TLC and SWYV, plus a battery of
imitators who came and went. Subse-
quent En Vogue albums cemented the
act’s reputation as a vital purveyor of
contemporary R&B, with such hits as
“My Lovin’ (You're Never Gonna Get
It),” “Whatta Man,” “Free Your Mind,”
and “Don’t Let Go (Love).” The single-
disc compilation includes all of the
above, plus other hit tracks and bonus
remixes of “My Lovin’ ” and “Don’t Let
Go (Love).” In addition, the CD version
contains another remix of “Hold On”
and the Funk Food radio remix of “Let
It Flow.” A collection that spotlights the
talents and charms of this generation’s
funky divas.

Greg Leisz, bassist Viktor Krauss, organ
grinder Wayne Horvitz, and drum legend
Jim Keltner—Frisell has forged originals
whose folky melodies and big-sky grooves
make them seem like old friends in snazzy
new clothes. Tellingly, the outfit channels
the traditional “Shenandoah” with Ry
Cooder in tow, and its sepia-toned melan-
choly pairs perfectly with Frisell’s dusty
ballads, like the gem “Cadillac 1959.”

LATIN

GEORGE LAMOND

Entrega

PRODUCERS: various

Prestigio/Sony Discos 83209

The pop/dance belter who scored a top 40
English entry “Bad Of The Heart” in 1990
tries to resurrect his career in the Spanish
sector with a likable romantic salsa disc
that also serves as the first CD release by
New York-based Prestigio Recordings.
Fans of Marc Anthony certainly will warm
to Lamond’s expressive bari-tenor vocal
flourishes that glide over spunky arrange-
ments, some of which are flavored with
rap, reggae, and Cuban cadences. Though
the set’s leadoff single, a cover of the Juan
Gabriel hit “Qué Te Vas,” sports a solid
shot at tropical/salsa outlets, better radio
success may be found with the more
straight-up salsa tracks “No Viviré” and
“Me Niego A Perderte.” The most inter-
esting cut, however, is “Si No Estas Aqui,”
a blistering pop/R&B/salsa shaker helmed
by salsa super-producer Sergio George.

CLASSICAL

% BRUCKNER: Symphony In F Minor, Adagio
German Symphony Orchestra-Berlin, Vladimir
Ashkenazy

PRODUCER: Seppo Siirala

Ondine 920

Bruckner wrote nine canonical sym-
phonies, with the so-called Symphony No.
0 (“Die Nullte”) preceding those. But even
before No. 0, he composed a “study” Sym-
phony in F Minor, and as conveyed here
with passion by Vladimir Ashkenazy and
his Berlin forces, it is far more than just
juvenilia from a late-blooming composer.
It is often as compelling as Symphony No.
0 (or even No. 1 or 2). True, the F Minor
doesn’t have the impossibly grand Bruck-
nerian slow movement already evident in
No. 0, but it does have the trademark
organ-like sonorities, as well as a rich vein
of Schubertian lyricism. The accompany-
ing Adagio is a transcription for string
orchestra of the gorgeous slow movement
from Bruckner’s masterful String Quin-
tet—an imaginative bonus. The Finnish
Ondine label is distributed in the U.S. by
Koch and in the U.K. by Complete.

CONTEMPORARY CHRISTIAN

p VIRTUE

Get Ready

PRODUCERS: Chris Harris, Mark & Joey Kibble, Mitchell
Jones

Verity 43122

This hot AC/R&B female foursome
smoothly bypasses any hint of a sopho-
more jinx with a set that could well be its
major breakout. With the confident hands
of producers Chris Harris, Mitchell Jones,
and the Kibbles, Virtue hones the sound
that saw its 1997 debut land hits in both
the gospel and contemporary Christian
markets, including the top 10 smash
“Greatest Part Of Me.” Several standout
cuts arrive this time with radio written all
over them. “Love Me Like You Do” is a
lavish, steady-rocking pop/R&B gem. “Fly
Away With You” is silky-smooth balladry
that displays the group’s tight-and-right
vocal interplay, and “My Heart’s With
You” is pure, passionate contemporary
pop. A shimmering showcase of depth, tal-
ent, and taste that should establish Virtue
as a serious, multi-format mainstay.

ALBUMS:

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
tions of works by one or more artists. PICKS (> ): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (% ): New releases, regardless of chart potential, highly recommended because of their musical merit.

MUSIC TO MY EARS {J7): New releases deemed Picks which were featured in the “Music To My Ears” column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515
Broadway, New York, N.Y. 10036. Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashville, TN 37203. Send Latin albums to John Lannert, 1814 Fern Valley Road, Louisville, KY 40219. Other contributors: Irv Lichtman (Broadway/cabaret/N.Y.);
Brad Bambarger (classical/N.Y.); Steve Graybow (jazz/N.Y.); Deborah Evans Price {(contemporary Christian/Nashville); Gordon Ely (gospel); John Diliberto (new age).
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p SHANIA TWAIN You've Got A Way (3:25)
PRODUCER: Robert John “Mutt” Lange

WRITERS: Twain, Lange

PUBLISHERS: PolyGram International/Loon Echo, BM!;
Zomba Enterprises, ASCAP

Mercury 243 (CD promo)

With three top 10 pop singles to her cred-
it, Shania Twain works her 11 million-sell-
ing album “Come On Over” with a fourth
top 40 offering, again gently remixed to
perfection (for the soundtrack to Julia
Roberts’ “Notting Hill”) and poised to
take her another step forward in her dom-
ination of the crossover airwaves. Instru-
mentally, “You’ve Got A Way” resembles
“From This Moment On,” while the mel-
ody and sentiment will remind listeners of
her pop breakthrough “You're Still The
One.” While this new one is not as entirely
captivating as either of those songs, a cou-
ple of spins will bring out the enticing
hook, wedding-ready lyric, and recogniz-
able vocals of People cover model Twain,
who sounds relaxed and ever-appealing as
the song flows like a gentle stream. Her
success at top 40 is truly a benchmark for
other country artists hearing the cross-
over call, and this sounds like a can’t-miss
proposition for an artist who has yet to
make a misstep in her global career.

p ENRIQUE IGLESIAS Bailamos (3:40)
PRODUCER: The Groove Brothers

WRITERS: P. Barry, M. Taylor

PUBLISHER: Rive Brait Music, Performing Right Society,
ASCAP

Overbrook/Interscope 6622 (CD promo)

Equally as seasoned as fellow Latino
Ricky Martin is the tantalizing Enrique
Iglesias—with 11 No. 1 Latin singles and
worldwide sales of 13 million already
under his belt. The Grammy winner’s first
English-language offering has all the
makings of a smash, with or without the
burgeoning Latin-pop explosion. Sporting
a flamenco guitar and other Southwestern
influences amid a contemporary shuffling
beat, “Bailamos” moves along at a pace
that’s much more relaxed than Martin’s
“Livin’ La Vida Loca,” but it is still lively
enough to work up a bit of a froth on the
dancefloor circuit, especially after it gets a
tasty remix treatment, which is bound to
be in the works. The hook here is as satis-
fying as lemonade on a hot summer day,
thanks to songwriters Paul Barry and
Mark Taylor, the team behind Cher’s
worldwide smash “Believe.” Iglesias is an
enchanting and sensuous presence, and
with this exceptional song he certainly
seems poised for the greatest break-
through of his career. Kudos to Will Smith,
who personally invited him to contribute
to the soundtrack to “Wild Wild West.”
The videoclip, meanwhile, has already
been embraced as an MTV Buzz Clip.
(BS. Marc Anthony, your turn is next.)

Y SHERYL CROW Sweet Child Of Mine (3:58)
PRODUCERS: Rick Rubin, Sheryl Crow

WRITERS: I. Stradlin, S. Adler, D. McKagan, Ax| Rose,
Slash

PUBLISHER: Guns N’ Roses Music, BMI

C2 Records 42160 (CD promo)

Sheryl Crow so effectively reinvents Guns
N’ Roses’ 1988 No. 1 “Sweet Child Of
Mine” that it’s possible many listeners
won’t even place the original until they've
heard it a few times. While mainstream
top 40 support has been noticeably—and
inexplicably—lacking on Crow’s previous
couple of singles, this revved-up, instru-
mentally organic track from the sound-
track to Adam Sandler’s “Big Daddy” is
so urgent and so beautifully inspired that
programmers will have to recognize the
potential top 10 hit they’ve got in their
hands this time, Just in case, C2 has pro-
vided a toned-down Pop mix that cuts out

some of the guitars. Forget that: Be brave
and give listeners all of the wicked passion
of her original version. For rock radio, too,
what’s a better time to give your audience
both a throwback and a damn good song
with this shrewd forward step in Crow’s
admirable career?

J BILLY CRAWFORD Mary Lopez (355
PRODUCER: Eve Nelson

WRITERS: B.J. Crawford, E. Nelson, B. O'Reilly
PUBLISHER: not fisted

V2 27593 (CD promo}

While Billy Crawford’s opening opus,
“Urgently In Love,” scored in pockets of
the U.S., it should have been one of the
major hits of the spring. Radio’s curious
failing, however, can be made up with
airplay for this sensational follow-up, a
midtempo, Latin-influenced jam with
bold hints of Earth, Wind & Fire’s “Sep-
tember.” Crawford, while only 16, is
suave, confident, and shows a precocious
talent for songwriting, glorious singing,
and moving through some pretty serious
dance steps in the fired-up videoclip,
which should be rewarded by the nurtur-
ing of pop radio. If radio programmers
have any interest left in playing the real
thing, they’ve got a hype-free summer-
time smash here. Anything less than
fully realized success would be just plain
daft.

LFO Summer Girls (4:17)

PRODUCERS: Rich Cronin, Brad Young, Dow Brain
WRITER: R. Cronin

PUBLISHER: not listed

Arista 3686 (CD promo)

With or without radio support, boy-band
trio LFO—another act from the Trans
Continental stable—is already heroic in
the teen mag scene. It also doesn’t hurt
that they’ve opened for the Backstreet
Boys. Still, it takes that special break-
through song to cross the line to airplay,
and this novel, mature-sounding track
quite likely could be the one to click at top
40. It’s really about the lyric here, which
takes a look back at that special girl from
a summer past, with grab-your-ear refer-
ences to New Kids On The Block and
Abercrombie & Fitch and an absolute
hook that will have listeners asking for
“that Abercrombie” song en masse. The
rap-lite vocal is garnished with a typical
but contemporary hip-hop shuffle beat,
adding up to a song that might launch yet
one more act that fits neatly into top 40’s
current love affair with youth acts.

TOY-BOX Tarzan And Jane (2:59)

PRODUCER: Golden Child

WRITERS: Golden Child, Toy-Box

PUBLISHER: Spin Off Songs!

Edel America 44792 (CD promo)

You will swear that this ultra-kitschy track
marks the return of Aqua, which rang the
novelty bell last year with its left-field hit
“Barbie Girl.” The formula here is identi-
cal: a husky, accented male vocal accompa-
nied by a sweet, girly-girl chorus. The
story this time is obvious enough, describ-
ing the jungle passion between Tarzan
and Jane, accented by chimpanzee chuck-
les and our hero’s signature swinging-
through-the-trees cry. How you're likely
to hear this depends wholly on your
appetite for such cheeky zaniness. It’s
been done before—and well—and this
attempt really adds nothing to the Euro-
ditty trend. But if “Barbie” had you slap-
ping your knees until they ached, this
clever, well-executed cutie—already a hit
in Norway and Denmark—might just be a
can’t-miss bid. The videoclip, meanwhile,
is a complete hoot. Morning shows and
night mixes: It’s up to you to open the
door on this one.

| R&B

K NICOLE RENEE How Many Times (4:08)
PRODUCER: David Foster

WRITERS: N. René, G. Shultz, D. Bottoms

Atiantic 8956 (CD promo)

Amid an endless onslaught of sound-alike
Brandys and TLCs, Atlantic is grooming a
true standout in singer/songwriter Nicole

Renée, whose vocals conjure up images of
classic jazz/blues and timeless soul
singers. On “How Many Times,” written
by Renée with Guy Shultz and Durrell
Bottoms and produced by David Foster,
this raw talent gently wrings out an emo-
tional call of dedication to an insecure
man, twisting and redefining her voice
throughout with the kind of genuine emo-
tion that you know is making her shake
her hands in a fury at the recording stu-
dio. This is real-life R&B: heartfelt, mod-
estly dramatic, and fully deserving of the
full treatment from radio. Just glorious.

TOTAL | Don’t Want To Smile (3:58)

PRODUCER: Khris Kellow

WRITER: Diane Warren

PUBLISHER: RealSongs, ASCAP

Bad Boy Entertainment 9221 (CD promo}
Songwriter/executive producer Diane War-
ren is becoming an increasing presence on
the R&B side of the industry, and this ten-
der song of heartache shows just how effec-
tive her ballads can be with those girl
groups whose focus is on tight harmonies
and a lyric intended to pull the heart-
strings. Kima, Keisha, and Pam sound
plenty melancholy here, with an effective
vocal that truly evokes the emotion of the
lyrie, which is about how a smile is of little
worth unless a woman gets one back from
her man. While this song is not terribly dis-
tinctive from those by the many girl-group
clones out there, it is pretty, well-written,
and in line for a shot at R&B and pop radio.

___COUNTRY |

p MICHAEL PETERSON Sure Feels Good (2:52)
PRODUCER: Robert Ellis Orrall, Josh Leo

WRITERS: M. Peterson, G. Pistilli

PUBLISHERS: Warner-Tamerlane Publishing/Fixed Points,
BMI; High Falutin’ Music, ASCAP

Reprise 9821 (CD promo}

Michael Peterson sure has a way with
uptempo, toe-tapping tunes, and this one
certainly fits the bill. Peterson’s always-
engaging vocals brim with an energy and
enthusiasm that make listeners feel like
they’re at a Saturday night club after a
hard week’s work, with the singer enticing
them to the dancefloor with a little num-
ber that makes it too hard to sit still. Pro-
ducers Robert Ellis Orrall and Josh Leo
support Peterson’s voice with infectious
fiddles that add to the appeal of this win-
ning track. There’s a sense of fun on the
record that should easily translate to sum-
mertime radio airwaves and whet ap-
petites for Peterson’s upcoming “Being
Human” album.

% THE OAK RIDGE BOYS Baby When Your
Heart Breaks Down (1:00)

PRODUCER: Ron Chancey

WRITER: K. Brooks

PUBLISHER: BMG Songs, ASCAP

Platinum Nashville 9355 (CD promo}

Talk about short and sweet! Clocking
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in at one minute sharp, this is being
touted as the shortest single ever
released to radio. It’s a clever idea.
Everyone knows how difficult it is for
veteran artists to get any attention at
country radio, so in an effort to catch
attention and fit tight playlists, the
Qaks are issuing this quick and dirty
single. The full version of the song can
be heard on their July 27 release,
“Voices,” but the one-minute single
will be the only version released to
radio. Penned by Kix Brooks of
Brooks & Dunn fame, it sounds like a
classic Oaks hit. It’s energetic and fea-
tures the foursome’s stellar harmo-
nies. They’ve reunited with producer
Ron Chancey, who steered the group
during their heyday, and they’ve cre-
ated a strong project deserving of
attention. Here’s hoping their little
ploy will see some positive results.

BRYAN WHITE You’re Still Beautiful To Me

(3:49)

PRODUCERS: Bryan White, Derek George

WRITERS: R.J. Lange, B. Adams

PUBLISHERS: Zomba Enterprises, Badams Music, ASCAP
Asylum 1340 (CD promo}

The first single from White’s forthcom-
ing Asylum album, “How Lucky I Am,”
is a great ballad written by Mutt Lange
and Bryan Adams. It’s a strong song
indeed, filled with sultry images and
passionate emotion, but, unfortunately,
it somehow doesn’t fit Bryan White. It’s
not that the talented singer can’t do a
fine job on a pretty love song, but this
one just doesn’t work. His pure, pol-
ished tenor fails to connect with the
lyric in a way that convinces the listen-
er that he really means what he’s
singing. White has enough support at
country radio so that this may be em-
braced, and there’s definitely a loyal
female fan base out there probably
panting to hear White sing these words,
but sadly, it cannot be considered one of
his better efforts. Bottom line: It’s a
mismatch. A great song and a great
artist don’t always add up to a great
record.

» MARY GRIFFIN We Can Get There (3:59)
PRODUCERS: Brad Gilderman, Harvey Mason Jr., Mike
Curb

WRITERS: M. Curb, D. Allen

PUBLISHERS: Mike Curb Music/Posey Publishing, BMI
REMIXER: Thunderpuss 2000, Almighty Associates

Curb 73082 (CD promo)

Mary Griffin, who brought us a cover of
Amii Stewart’s “Knock On Wood” for
last year’s “54” soundtrack, pumps up
the adrenaline for this potent
dance/pop track, which will raise hands
to the roof and sing-along voices to the
heavens. With seven mixes comman-
deered by Thunderpuss 2000 and
Almighty Associates, this could truly be
one of the anthems that defines the
summer of "99, along the lines of last
year’s “Things Just Ain’t The Same”
from Deborah Cox. Griffin proves her-
self to be a mighty force, throwing her
limber vocals up and down the scale
with ultimate ease and igniting a mael-
strom of guts and glory, while the
instrumentation ably pushes it all over
the top. So that’s one side of the story.
Also included on the CD promo is the
original glossy ballad version of the
track, taken from the upcoming motion
picture “Family Tree,” which also deliv-
ers the goods, from a simple lyric about
reaching every dream to a glorious
midsection that allows this talented
young artist to evoke a series of vocal
cartwheels. Granted, the glossy version
of “We Can Get There”—right up AC’s
alley—is a bit formulaie, but it avoids
the pitfall of being overly sappy with
the able songwriting skills of Deborah
Allen and Mike Curb. With either mix,
targeted formats have a winner on their
hands, a song for all demos and all day-
parts.

ROCK TRACKS

% FOUNTAINS OF WAYNE Red Dragon Tattoo
(3:32)

PRODUCERS: Adam Schiesinger, Chris Collingwood
WRITERS: A, Schiesinger, C. Collingwood

PUBLISHERS: Monkey DemorVEMI Publishing, BMI; Awk-
ward Paws Music/PolyGram International, ASCAP
Atlantic 8966 (CD promo)

This irresistible ditty from Fountains Of
‘Wayne sounds like it could be fresh from
the vaults of the Mentos commercial
library or even from the soundtrack to
Tom Hanks’ "50s-era film “That Thing You
Do.” This is nothing less than a carefree
3%-minute frolic, gushing with kitsch,
thanks to the spirit of youthful vocals,
hand-clapping percussion, zippy organic
instrumentation, and a zest that just
makes you reach for that volume button
and sing along without a care in the world.
This is fun stuff, and a perfect companion
for the beach, the pool, or the bedroom,
with hairbrush in hand. From the shim-
mering album “Utopia Parkway.”

SANTANA FEATURING ROB THOMAS

Smooth (3:55)

PRODUCER: Matt Serletic

WRITERS: |. Shur, R. Thomas

PUBLISHERS: Itaal Shur Music/Bidnis Inc./EMI-Black-
wood Music, BM!

Arista 3645 (CD promo)

The first single from Santana’s “Supernat-
ural” album, “Smooth” showcases the Bill-
board Century Award winner’s patented
Latin groove and six-string spirit-catching.
And when it comes to Latin-tinged rock,
no one does the voodoo like he do. But
“Smooth” also features the lyrics and
vocals of Rob Thomas, front man for rock/
pop act matchbox 20. Thomas’ mannered
whine and pedestrian grooveman schtick
are oppressive, yet Santana’s deeply soul-
ful playing does save the day. The CD
promo includes both the single edit and a
longer album version, which features a
greater helping of the transcendent San-
tana tone.

NEW AMERICAN SHAME Under It All (3:41)
PRODUCER: Jimmy Paulson

WRITERS: J. Reidt, J. Paulson, T. Bratsch, K. Wheeler, J.
Redding

PUBLISHERS: Kent Vintage Music/Black Diamond Fly,
ASCAP

Atlantic 8930 (CD promo}

You'll forget all those tiring arguments
that rock is dead with one spin of this
anthemic gem. Hearing the first seconds
of this track immediately conjures up
memories of AC/DC, with its fuzzy guitar
riffs, throbbing bass drum, and gritty
vocals. As hard as you try to fight it, you'll
find yourself shouting “Under it all!” right
along with the song’s chorus. The band
throws in a perfectly timed, grungy classic
rock guitar solo, while different guitar
leads played after each verse keep this
lively track from becoming anywhere near
boring. Lyrics cleverly tell of the hidden
meaning behind an acquaintance’s words.
“Under It All” is not particularly ground-
breaking, but it hits its mark with its
straightforward rock’n’roll. Given Buck-
cherry’s recent success at modern rock,
it’s safe to say that the marketplace is pre-
pared for New American Shame.

______RAP |

TEE KEE Every Thing | Want (3:58)

PRODUCER: Jeru

PUBLISHER: 58 Facet Music Entertainment, ASCAP
White Lion Records 7022 (CD promo}

With breathy, baby-girl vocals, sexy-yet-
subtle lyrics, and a dark, brooding bass-
line, White Lion Records’ Tee Kee pro-
vides everything a programmer could
want on this first single from her ambi-
tious debut set. Tee Kee and her produc-
ers make great use of her voice (reminis-
cent of TLC’s Left Eye) by allowing the
instrumentation to take a backseat to her
deft lyrical ability. Tee Kee is absolutely
right when she describes her style as
“more contagious than a cold.” Let’s hope
rap programmers nationwide will catch
the accompanying fever.

SINGLES:

PICKS ( p»): New releases with the greatest chart potential. CRITICS CHOICE (% ): New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and
developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send

copies to Chuck Taylor, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Contributors: Dylan Siegler (N.Y.), Aliya King (N.Y.), Michael Paoletta (N.Y.)
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VIDEO

APPLEFELD

THE ULTIMATE ‘N SYNC PARTY!

MVP Home Entertainment

45 minutes, $12.99

Tailored from start to finish for the
quintet’s largely preteen-female fan
base, this video is loaded with the kind
of trivia trading and infectious giggling
you'd expect to find at a good slumber
party. The tape is centered on a multi-
ple-choice game that reveals things like
which band member was formerly a
Mouseketeer, which one wears Tommy
Hilfiger boxers, which one hates orange
juice, and other infobytes, such as the
boys’ favorite colors and favorite cars.
Fans looking for an injection of ‘N Sync
music, though, will come away disap-
pointed. This program is a 100% unau-
thorized biography, and, while it has its
share of pinup-type photos, it offers
very little in terms of actual music clips.
Contact: 800-325-0049.

BUTT-O-WEEN

MTV Home Video/SMV

45 minutes, $9.98 VHS, $24.98 DVD

One would think Halloween would be the
perfect opportunity for neighborhood
outcasts Beavis & Butt-head to sort of
fit in. But this collection of eight classic
B&B cartoons repackaged for the
spooky holiday demonstrates with
aplomb how the duo manages to screw
up even this most creepy of nights. From
striking out in their quest to find suit-
able costumes that will enable them to
nab free candy to screwing up lame
neighborhood pranks, the pathetic pals
just can’t seem to get it right. As with
everything “Beavis & Butt-head,” this
tape appeals to that twisted side in all of
us that tends to rear its head a little
more freely around Oct. 31. The tape
kicks off SMV’s repricing of its entire
B&B VHS line to $9.98.

THE TALE OF TILLIE'S DRAGON

Monarch Home Video

50 minutes, $19.95

Remember those old-fashioned stories
that were spun through spellbinding
narration and true enchantment? This
animated fantasy about a forbidden
friendship between the littlest member
of a famous dragon-slaying family and a
young, misunderstood dragon is just
that. A different take on the beauty-
and-the-beast theme, it rolls together
action, suspense, and a surprise happy
ending. Poor little Tillie spends most of
her time sequestered in the family cas-
tle, where her father awaits the day he
can slay a dragon and keep up the fami-
ly name. When Tillie encounters newly
hatched dragon Herman in town one
day, the two are destined for fast friend-
ship—and trouble. The story is family
entertainment of the most innocuous
kind.

SERENE BODY STRETCH

Centering Concepts

45 minutes, $19.95

Not quite yoga, not quite ballet, this
amalgam of stretches and mind-relax-
ing exercises succeeds at its goal of
reducing tension from the inside out.
Created by Jacqueline Boomer
Adams, a veteran dance and fitness
instructor, “Serene Body Stretch” is
based on the premise that individuals
must stretch regularly to maintain the
body’s elasticity and avoid serious
musculoskeletal problems. Adams
demonstrates her program from the
floor of her living room, backed by
soothing classical music. This regimen
won’t do a thing to burn fat or build up

individual musecles, but it will likely
help practitioners feel better overall.
And that’s a feat unto itself. Contact:
800-962-1969.

FIVE LITTLE LADY BUGS

Tyndale House Publishers

30 minutes, $9.99

Children’s author and ministry leader
Karyn Henley steps out with a collec-
tion of audio and video programs for
preschoolers, including this half-hour
collection of original music videoclips.
Henley weaves her Christian-centric
philosophies throughout the 11 live-
action clips; some contain obvious ref-
erences, and some are more obscure.
The general theme of the tape is a cele-
bration of the natural world, which
shines through in songs like “In The
Early Morning,” “Rainbow Of Colors,’
and “I Am A Little Cloud.” Parents
looking to infuse their child’s enter-
tainment with a religious message will
find “Lady Bugs” a happy medium.
Those who would rather keep discus-
sions of God out of their TV sets will
want to pass this one by. Contact: 630-
668-8300.

s

Y2K: Practical Solutions For Home Preparedness
Simitar Entertainment

67 minutes, $19.98 DVD, 12.98 VHS

The potential disasters related to the
upcoming turn of the century have cre-
ated their own cottage industry; here’s
another resource to add to the pile. This
program features Paloma O'Riley, co-
founder of the Cassandra Project, a non-
profit that was formed to study the Y2K
problem. O’Riley, and other disaster
experts, explain that nearly every aspect

of our lives could be affected if some
computer systems are stung by the Y2K
bug; they say it's better to be safe than
sorry. The release covers eight topics,
including food, power, and even what to
do to prepare your pet. Anyone who
lives in a disaster-prone area has proba-
bly already heard most of these sugges-
tions, such as, ‘Store a gallon of water
per day for each person in your house-
hold’ and ‘Learn where the shut-off
valve for your gas is.” It’s common-sense
stuff, but it’s always worth repeating.
O’Riley’s best piece of advice, though, is
to have a positive attitude if disaster
strikes, because those who think they’ll
be OK will be.

SOME NUDITY REQUIRED

NewVideo

82 minutes, $59.95

The B-movie industry is undressed
slowly and unapologetically in this
clever documentary. A contender at last
year’s Sundance festival, the film
unfolds through the first-person
account of producer/director Odette
Springer, a classically trained musician
who took a left turn somewhere in Hol-
lywood and wound up working for
sex’n’slasher king Roger Corman.
Springer’s matter-of-fact attitude sets
the pace for the entire production,
which includes candid interviews with
actors and directors—including Corman
himself—and a rainbow of scenes from
classic B films like “Naked Obsession”
and “Co-Eds.” The tape is the first in
NewVideo’s Docurama line of documen-
taries; to get things rolling, New is
offering a buy-one-get-one-free deal to
the trade.

ENTER*ACTIVE
BY BRETT ATWOOD

MP3 Impact

www.mp3impact.com

Keeping up with latest developments in
MP3 can be a dizzying experience. MP3
Impact tackles the fast-moving develop-
ments with in-depth daily news reports
on the technical and competitive details
of the digital-download format. The site
is also home to a more probing weekly
report on the MP3 movement; this
includes chart rankings and analysis of
the most frequently downloaded MP3
tracks on the Internet. For example, a
recent report indicates that Eminem’s
“My Name Is” is the most-pirated MP3
track on the Web, with more than
221,000 downloads through 179 sites in a
single week. The chart also estimates
the promotional value and potential
sales loss from pirated MP3 music. In
addition, it contains some unconvention-
al editorials, including the intriguing “Is
porn the model for record labels?” MP3
Impact is a must-read for music-indus-
try executives who want to keep up on
daily developments of the MP3 phenom-
ena.

Ain’t it Cool News

www.aint-it-cool-news.com

Ain’t It Cool News is shaking Hollywood
to its core with its secret postings of
pre-release film screenings. This site is
a must for anyone who wants to be “in
the know” on how future films are likely
to perform. For example, the early rum-
blings about the less-than-stellar “Star
Wars: Episode 1—The Phantom Men-

TARZAN

Directed by Kevin Lima and Chris Buck

Produced by Bonnie Arnold

Songs by Phil Collins

Score by Mark Mancina

Screenplay by Tab Murphy, Bob Tzudiker, and Noni

White

Voices by Tony Goldwyn, Minnie Driver, Glenn Close,
and Rosie O'Donnell

Walt Disney Pictures; in wide release June 18

Set against a lush jungle back-
ground, “Tarzan” is a swinging
adventure filled with fun, con-
flict, and plenty of Disney fami-
ly values.

The story of Tarzan is set up
quickly, as a shipwrecked fami-
ly barely escapes death and sets
up a new home in the jungle.
Without a Home Depot in sight,
the family builds a stunning
Swiss Family Robinson-type
treehouse. All is well until the
parents are killed by a leopard.

Over this setup pounds Phil
Collins’ opening song, “Two
Worlds.” When it ends, mama
gorilla Kala enters the tree-
house to find baby Tarzan, and
the real story is set in motion.

In a hilarious exchange of
“What is this creature?” looks
and expressions, Kala and the
baby bond. But her mate, Ker-
chak, never accepts the baby,
fearing the outsider will bring
danger to the gorilla tribe.

Of course he’s right, but until
then, Tarzan tries his best to fit
in with the gorillas. He wins
over tough gorilla Terk, voiced

by gabfest queen Rosie O’Don-
nell, by capturing the hair of an
elephant in a terrific chase that
triggers an elephant stampede.
He gets the hair and proves his
worthiness to everyone except
Kerchak.

Soon Tarzan is swinging
through the jungle as an adult,
putting his well-toned muscles to
good use scaring off predators
and rescuing damsels in distress.

In another thrilling scene, the
buff Tarzan swings into action to
rescue Jane, the spunky English
debutante turned explorer. In
what could be the latest PlaySta-
tion game, Jane and Tarzan slide
across tree limbs, fly through
the air, and escape certain death
by the skin of their teeth. In the
process, they fall in love.

Tarzan and Jane’s fascination

Tarzan and Jane get to know each
other in Walt Disney Pictures’ ani-
mated version of Edgar Rice Bur-

roughs’ “Tarzan.”

with each other’s worlds leads to
trouble when Jane’s evil guide,
Clayton, tries to capture the
gorillas; tragedy ensues. But
everything ends happily, with
Tarzan taking his place as the
leader of the gorillas and Jane
taking her place beside the ape-
man.

Although the Disney anima-
tors always seem to outdo them-
selves with each new feature, the
music here doesn’t complement
the film’s stunning animation.

Collins overwhelms the songs
with driving African-style
drumbeats that usually drown
out his vocals. It’s obvious that
he was strongly influenced by
the musie of “The Lion King,”
but he fails to give the lyrics the
dramatic moments that were
created by Tim Rice and Elton
John.

Many of the songs in “Tarzan”
also sound too much alike, and
none of the characters are given
a theme, a plot device that has
become a Disney signature.

But the lack of memorable
music is almost beside the point.
The visual effects created by the
master Disney animators grab
the lion’s share of attention.
Beautiful tropical flowers, real-
istic waterfalls, vivid colors, and
(of course) that detailed Tarzan
physique far outweigh the
music’s shortcomings.

EILEEN FITZPATRICK

ace” were posted on this site only hours
after the film’s first private screenings.
The overwhelming audience reaction to
“The Matrix” was also apparent early on
this site, which contained glowing
reports from early screenings of the hit
film. Ain’t It Cool News has the poten-
tial to be among the more pretentious
sites on the Internet—but the opposite
is true. Written by self-proclaimed
movie buff Harry Knowles, the site
shines because it’s developed entirely
without the greasing of the Hollywood
machinery. This grass-roots charm
(typos and all) is what keeps the site
free from too-breezy film reviews and
features.

AUDIOBOOKS

BY TRUDI MILLER ROSEMNBLUM

JOURNEY THROUGH PET LOSS

By Deborah Antinori

Read by the author

YokoSpirit Publications (800-BOOK-LOG)

3 hours (audio original), $24.95

ISBN 0-966-8848-0-9

This Audie Award-winning title from a
new publisher would be of great comfort
to anyone grieving over the loss of a
pet. As professional counselor Antinori
notes, many people love their pets as
members of the family, yet society at
large often considers it strange to
mourn their passing. When a pet dies,
the owner's acquaintances may dismiss
the loss by saying, “Oh, it was only an
animal.” Yet the grief is real and must
be worked through, Antinori says.
Interweaving stories of her own beloved
Pekingese, Yoko, Antinori offers com-
fort and reassurance as well as practical
suggestions for dealing with grief, such
as making a scrapbook, writing in a
journal, and sharing memories with oth-
ers who also loved the pet. Antinori has
a wonderfully gentle, soothing voice
that is perfect for this type of tape.

P.S. LONGER LETTER LATER

By Paula Danziger and Ann M. Martin

Read by the authors

Listening Library

3 hours, 27 minutes (unabridged), $23.98

ISBN 0-8072-8084-4

Two popular authors in the young adult
genre join forces on this novel. Veteran
Paula Danziger is the author of classics
like “Amber Brown,” and Ann M. Mar-
tin penned the more recent smash hit
series “The Baby-Sitters Club.” The
result of their collaboration is a mar-
velous novel whose protagonists are so
believable that the listener begins to
think of them as friends and is sorry to
see them go when the tape ends. Eliza-
beth is a shy, creative girl who lives with
her wealthy family in a mansion. Tara
Starr is the outspoken, offbeat daughter
of young, immature parents who mar-
ried as the result of a teen pregnancy.
As the story opens, Tara’s family has
moved far away, and the two best
friends continue their friendship by
mail. The entire novel consists of their
letters, and over the course of one
school year, both of the girls’ lives
change dramatically. Elizabeth’s family
is devastated when her father loses his
job, while Tara’s parents finally grow up
and become responsible adults. Like all
close friends, the two girls share feel-
ings, support each other, fight, and
make up. Ann M. Martin is perfect as
Elizabeth. Her youthful voice sounds
like a teenager’s, and her acting per-
fectly conveys the girl’s confusion,
anger, and growing emotional maturity.
On the other hand, it takes a little time
to get used to Danzinger's middle-aged
voice, which is initially a bit incongru-
ous for the young Tara. But her acting
is excellent, and the listener soon
accepts her as impulsive, good-hearted
Tara Starr. One can only hope there will
be a sequel to this highly enjoyable
audiobook.

HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Catherine Applefeld Olson, 622 Oakley Place, Alexandria, Va. 22302, ENTER*ACTIVE: Send review copies to Brett Atwood, Billboard, 5055 Wilshire Bivd.,
Los Angeles, CA 90036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, 202 Seeley St., Brooklyn, N.Y. 11218. BOOKS: Send review copies to Bradley Bambarger, Billboard, 1515 Broadway, New York, N.Y. 10036
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Groovin’ In The West. Los Angeles-based Groove Addicts scored and sound-
designed the story sequence for Will Smith’s “Wild Wild West” videoclip, which
features cameos by Dru Hill, Kool Moe Dee, Stevie Wonder, Enrigue Iglesias,
and Babyface, among others. Pausing between takes, from left, are sound
designer Jonathan Miller, Smith, director Paul Hunter, and executive creative
director Dain Blair.

BY GIL GRIFFIN
LLOS ANGELES—Armed with
beauty, youth, and the ability to sing
catchy jams in sweet, four-part har-
mony, Columbia Records quartet
Destiny’s Child would seem to have
it made. After all, the Houston
group’s last album—its 1998 self-
titled debut (which included the
platinum single “No, No, No”)—sold
457,000 copies, according to Sound-
Scan.

But Kelendria “Kelly” Rowland,
LeToya Luckett, Beyoncé Knowles,
and Latavia Roberson (whose aver-

Live And Online Performance IS Just Divine;
NEW Gapitol R&B Promo Team To Hit The flﬂ|l|

EEP AN EAR OUT FOR Divine, who is repre-
sented on the Hot R&B Singles & Tracks chart by its
version of the George Michael hit “One More Try”
Divine performs its first Los Angeles concert Tues-
day (15). The show also will be broadeast live over the
Internet. Hollywood’s Key Club is the setting, with
KIIS-FM Los Angeles and new-media development
company MediaX co-hosting the online event.

Divine’s performance signals the launch of MediaX’s
E-commerce and entertainment channel, amuZnet.com.
Viewers can tune in the concert beginning at 7 p.m.
PDT by logging on to wwwlalive.com. Prior to that, pre-
recorded video chats with the Pendulum Records/Red
Ant Entertainment trio will
be presented.

If you hear any noise June
22, it’s just Montez Card-
well with his first single,
“Hail To The Ghetto,” on
Boston-based Nappy Roots
Records. The party song is
reminiscent of the vibe given

The
Rhythm
and the

Blues

off by the O'Jays hit “Livin’
For The Weekend.” Singing
since the age of 3, Cardwell
recently sang background
for Patti LaBelle at Boston’s Symphony Hall.

ON JUNE 29, MOTOWN releases Profyle’s debut
album, “Whispers In The Dark.” The first single, “I
Ain’t The One,” featuring Juvenile, jumped onto the
Hot R&B Singles & Tracks chart last issue and is No.
85 this issue. The Shreveport, La.-based quartet—
whose members are brothers Hershey and Face and
cousins Baby Boy and Ljai—worked with a notable
lineup of R&B producers, including Joe, Soulshock
and Karlin, and Sandra St. Victor. Joe and labelmate
Chico DeBarge provide guest vocals on the track
“Make Sure You're Home.”

And Chris Rock—who recently had audience mem-
bers at L.A.’s Universal Amphitheatre laughing them-
selves sick—unleashes his second DreamWorks album,
“Bigger & Blacker,” July 13 (Billboard, June 12).

A CAPITOL IDEA: Capitol Records’ reactivated
black music department announces its new R&B field
promotion team, which reports directly to A.D. Wash-
ington, VP of R&B field promotion. The new players
are national director of R&B field promotion Ric Ross,
based in Charlotte, N.C.; Northeast director Patrick
Pore, based in New York; Southeast director Damon
Lott, based in Atlanta; Southwest director Shannon
Henderson, based in Dallas; and Midwest director

by Gail Mitchell

Patricia Edwards, based in Chicago.

Unice Rice serves as VP of R&B promotion, with.
David Linton heading up the works as senior VP of
R&B promotion and marketing. First product out of
Capitol’s R&B chute is Tracie Spencer’s album “Tra-
cie,” due June 29 (Billboard, June 12).

A PARTY WITH A PURPOSE: That’s the motto of
the Coca-Cola Presents the Essence Music Festival
July 2-4, which this year welcomes such main-stage
performers as Lauryn Hill, R. Kelly, Patti LaBelle,
Erykah Badu, Dru Hill, Maze, and Deborah Cox to
the New Orleans Superdome. Dressing up the Super-
lounges are Eric Benét,
Kenny Lattimore, and the
Ohio Players. Hosts for the
soiree are comics Mark
Curry, A.J. Jamal, and
Tommy Davidson.

TAKING CARE OF THE
KIDS: Shanice Wilson, 3rd
Storee, Ideal, Harlem
World, and the Biv 10 Pee-
Wee All-Stars will appear in
concert on behalf of the sec-
ond Kids’ Jam June 24-26. The event, being held in San
Diego, features the concert (chaired by Babyface)
plus a golf tournament/auction and a basketball con-
test. Founded by former NBA player Jackie Robin-
son, the charity uses athletics to motivate kids to stay
in school.

Camp Hill, the free summer program developed and
sponsored by the Lauryn Hill-founded nonprofit or-
ganization the Refugee Project, convenes July 3-17.
The program caters to at-risk youth, and the two-week
session includes various social and recreational activ-
ities. The Refugee Project’s board of trustees includes
Busta Rhymes, Mariah Carey, and Sean “Puffy”
Combs . . . Natalie Cole is this year’s honorary chair
for the 100 Black Men of America Ine.’s Miracles of
Mentoring campaign, which focuses on helping urban
youth. Co-chairs include General Motors chair-
man/CEQ John Smith Jr. and UPS chairman/CEO
James Kelly.

IF THE SHOE FITS: No Limit Entertainment CEQ
Master P—in tandem with Converse—has launched
the All Star MP basketball shoe. Master B, who ear-
lier this year tried out for the Charlotte Hornets,
helped design the footwear. As part of the shoe
hookup, consumers receive a five-track, limited-edi-
tion Master P CD.

age age is 18) aren’t satisfied with
their early success. As they anx-
iously await the July 20 release of
their sophomore Columbia album,
“The Writing’s On The Wall”—and
even as their first
single, “Bills, Bills,
Bills” (released May
12; commercial single
available Tuesday
[15]), goes to No. 27
this issue on Hot
R&B Singles &
Tracks—the women
of Destiny’s Child
believe they have a lot
more to prove.
“[While] we’ve al-
ways wanted people
to appreciate our vocals, we don’t
want people to say, ‘Oh, here’s anoth-
er pretty girl group,” ” says Rowland.
Adds Luckett, “We're taking
another step up in the writing and
producing. On the last album, we
wrote and produced three or four
songs. This time, we participated a lot
more. I'm excited at seeing our names
in the writer and producer credits.
It’s four girls bringing their experi-

DESTINY’S CHILD

Destiny’s Ghild Expands Greative Role

Columbia Act Does More Songwriting, Producing On ‘Wall’

ences together.”

Knowles believes being more
assertive in the creative process adds
to the group’s credibility. “A lot of
artists who inspire us told us we need-
ed to write and pro-
duce,” she says. “They
said, “You'll feel better
about what you're
singing and feel better
about what you're
doing.””

The quartet also
collaborated with sev-
eral big-name produc-
ers on the 16-track
album: Missy “Misde-
meanor” Elliott (on
“Confessing”),
Dwayne Wiggins of Tony Toni Toné
(“Temptation”), and Kevin “She’ks-
pere” Briggs (“Bills”). The group even
came up with the album concept, inte-
grating love relationship “command-
ments” between various tracks—for
example, “Thou shalt pay bills” and
“Thou shalt not leave me wondering.”

A different and bold approach, to
be sure, but just what Columbia

(Continued on next page)

As Reprise VP And Jive Artist KRS-One,
Parker Aims To ‘Decriminalize’ Hip-Hop

BY GAIL MITCHELL

LOS ANGELES—Kris Parker leads
a busy double life. As KRS-One, he’s
eagerly awaiting the tentative Sep-
tember release of his 10th album for
Jive Records. As Kris Parker, VP/A&R
for Reprise Records, he’s readying the
label’s full-scale launch into hip-hop
and R&B (Billboard, June 12).

Contrary to earlier reports, Park-
er says his next Jive album will be
titled “The Raptizm.” He says the
originally scheduled “Max-
imum Strength” has been
placed on hold. Parker de-
scribes “The Raptizm”—
which he says he recorded
in 20 days—as “an inspira-
tional album.” In 1997, his
“T Got Next” set hit No. 2 on
Top R&B Albums.

Speaking of his “desk
job,” Parker upholds the
pledge he made when ap-
pointed last year: to decriminalize
hip-hop.

“Decriminalized in the sense of
the integrity of the music that’s
being put out,” he says. “We're not
looking to say, “This is bad rap; this is
good rap.” But it’s been my lifelong
mission to raise hip-hop’s identity
and self-esteem.”

One way he plans to accomplish
that is through the establishment of
a coalition called the Temple Of Hip-
Hop. Members include Parker,
Chuck D, Grandmaster Flash, and
Afrika Bambaataa.

“We've formed a society of respon-
sible hip-hoppers,” says Parker. “This

PARKER

is hip-hop’s first chance at unity with-
in itself, dealing intellectually with
how we create what we create and
what goes into what we create. We
want people to stop looking at youth
in general as wasted air breathers.”
In addition to a self-titled, 12-song
album scheduled for release on
Reprise in late August, the Temple
Of Hip-Hop plans to finance educa-
tional centers across the country that
house archives and present lectures
devoted to hip-hop culture.
Rap pioneer Kool Moe
Dee—currently featured
on Will Smith’s “Wild Wild
West” soundtrack single—
re-enters the music arena
with a Reprise album
expected to drop in 2000.
For the benefit of eyebrow-
raised naysayers, Parker
declares, “For anyone won-
dering why Kris would sign
Kool Moe Dee—I heard the tape.
Plus I want the roster to be balanced
in its hip-hop presentation.”
He contends that other label A&R
executives should follow his lead.
“Just sign at least one or two of
what I call architects of our culture,
the ‘true school artists; continue the
original art of what we're doing. Just
because their style is not on Bill-
board doesn’t mean it’s not viable.”
Upcoming Reprise acts include
Thorel (whose upcoming first single
will be “Doodiley Do It,” with an
album in 2000) and I Born (album
release Oct. 29), plus Koll Here & the
Herculoids (also due in 2000).
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Hot R&B Airplay.

Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 105 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs renked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart.
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24-7 (Kilosheem. ASCAP/Jermaine, ASCAP)

808 (R Kelly, BMI/Dotted Line, BMI) WBM

ALL | KNOW (Rahzel, BMI/Pete Rock, ASCAP) WBM

ALL NIGHT LONG (Chyna Baby, BMI/Janice Combs,

BMI/EM! Blackwood, BMI/Ausar, BMI/BMG, BMI/Justin

Combs, ASCAP/EMI Apnl, ASCAP/Brother-4-Brother,

ASCAP) HL

ALMOST DOESN'T COUNT (Sushi Too, BMIHidden Pun,
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THE ANTHEM (All City, BMI)

ANYWHERE (Kalinmia. ASCAP/Justin Combs, ASCAP/EMI

Apnl, ASCAP) HL

AUTOMATIC (Driveby, BMI/Karam's Kid, ASCAP)

BABY (Designee, BMI/Dirty Birdy, SESAC/Zomba,

SESAG/Tabutous, ASCAP/Hitco South, ASCAP/Famous,

ASCAP/Tunes On The Verge Of Insanity, ASCAP/Mo Better

Grooves, ASCAP}

BACK THAT AZZ UP (Money Mack. BMI)

BEAUTY (North Avenue, ASCAP/Manuiti A , ASCAP/Philip

Weatherspoon, ASCAP)
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ﬁSCAP/Beyonce. ASCAP/Le Toya, ASCAP/Kelendria, ASCAP)

L
BOUNCE, ROCK, SKATE. ROLL (Tarnopol, BMI/Dopefiend,
ASCAP)

BREAK ME OFF (Tallest Tree, ASCAP/WB, ASCAP/Zomba,
ASCAP/Kiely, ASCAP)

CHANTE'S GOT A MAN (Fiyte Tyme, ASCAP/EMI April,
ASCAP/EMI Blackwood, BMI/Chante’ 7, BMI/Screen Gems,

BM#) HL
COh?E AROUND (Keith Sweat. BMI/EMI April, ASCAP/Taz,
BMI) HL

DID YOU EVER THINK (Zomba, BMI/R Kelly. BMI/Warner-
Tamerlane, BMI/Twelve And Under, BMI/Slam U Well,
SCAP) WBM
EVERYONE FALLS IN LOVE (Shocking Vibes, BMI/Duby
Plate, BMI/Tony Kelly, BMi/Songs Of PolyGram Int'l,
BMI/Greensieeves)
EVERYTHING IS EVERYTHING (Sony/ATV Tures,
ASCAP/Obverse Creation, ASCAP/Jermaine, ASCAP) HL
EX-FACTOR {Sony/ATV Tunes, ASCAP/Obverse Creation,
ASC)AP/CoIgems—EMI, ASCAP/Careers-BMG, BMI/Wu-Tang,
BMI) HL

EYES BETTER NOT WANDER (Cavilicious,

ASCAP/Merbalicious, ASCAP/Black Fountain, ASCAP)

FADED PICTURES (Zomba, ASCAP/Kiely, ASCAP/Tallest

Tree, ASCAP/WB, ASCAP) WBM

FOLLOW ME NOW (Moniey Mack, BM1)

FORTUNATE (Zomba, BMI/R.Kelly, BMI) WBM

FOR YOUR LOVE (October 12 th, ASCAP/Hitco South,

ASCAP/Steven A. Jordan, ASCAP/WB, ASCAP)

GEORGY PORGY (Hudmar, ASCAP) WBM
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Blackwood, BMi) WBM
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HATE ME NOW (Copyright ControlAll Will, ASCAP/Zomba,
ASCAP/Michael Moody's Universe, ASCAP/Jumping Bean,
BMI;SIam U Well, ASCAP/Jelly's Jams, ASCAP/12 & Under,
BMI
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HEARTBREAK HOTEL Uungle Fever, BMI/EMI Bl.
BMi/Soulvang, BMi/Marshal, ASCAP/EMI April, ASCAP) HL
HOLLA HOLLA (TVT, ASCAP/D) Irv, BMI)
HOW COULD HEe HURT YOU (Patty-Pat, BMI/Uncle Buddies,
ASCAP/Dar Dar, BMI/Tony Kurtis, BMI)
[ AIN'T THE ONE (Browntown, BMI/Yab Yum, BMI/Sony/ATV
Songs, BMI/Music Everyone Craves, BMI/Rondor,
BMI/Mandileu, BMI/Chile, BMI)
| CAN'T {Pork, ASCAP/Chappell & Co., ASCAP/LI! Lu Lu,
BMI/Shugar Dimand, BMI/EM! April, ASCAP)
| DON'T WANNA SEE (2000 Watts, ASCAP/WB,
ASCAPMutha Chapter, ASCAP/Steve Moraies, BMI/Million
Dolfar Steve, BMi/lumping Bean, BMI)
IF | LOSE MY WOMAN (Kenbo, ASCAP/Sony/ATV Tunes,
ASCAP/Warner-Tamerlane, BMI/Bobbie And DJ, BMI)
IF YOU HAD MY LOVE (EMI Blackwood, BMI/Rodney Jerkins,
BMI/EMI Apnt, ASCAP/LaShawn Daniels, ASCAP/Cori Titfani,
BMI/Sany/ATV Songs, BMI/Fred Jerkins Itl, BMi/Ensign, BMI)

HL

IF YOU (LOVIN' ME) (2000 Watts, ASCAP/Kenny Flav,
ASCAP/WB, ASCAP/Toni Rabi, ASCAP/The Mather Chapter,
ASCAP) WBM

IF YOU REALLY WANNA KNOW (Slack A.D., ASCAP/Nate
Laove's, BMI/Baseer, ASCAP/Big Mike, BMi/Tel Tel,
BMI/BMG, ASCAP}

I'M GOOD AT BEING BAD (EMI April, ASCAP/Flyte Tyme,
ASCAP/Ella & Gene's Son's. ASCAP/Grung Girl,
ASCAP/U.N.I., ASCAP/Rick’s, BMI/Budde, BMI/Sweet
Summer Night, ASCAP)

ITAIN'T MY FAULT 1 & 2 (Big P, BMI}

(T'S ALL ABOUT YOU NOT ABOUT ME (Jungle Fever,
BMI/EMI Soivang, BMI/Designa, BMI}

IT'S GONNA RAIN (Zomba, BMI/R Kelly, BMI)

IT'S NOT RIGHT BUT IT'S OKAY (EMI Blackwood,
BMI/Famous, ASCAP/EMI April, ASCAP/Pink Jeans,
SESAC/Zomba, SESAC/MCA, ASCAP/Rodney Jerkins,
BMI/LaShawn Daniels, ASCAP) HL/WBM

IT'S OVER NOW (Ker-3, ASCAP/WB, ASCAP/Soulfinga,
ASCAP/Notting Hill. BMI/Hitco, BMI/intersect, BMI/DeMone,
BMI) WBM

I WANT U (Mijac, BMi/Warner-Tamerlane, BMIVincent
Herbert. ASCAP/June-Bug Alley, ASCAP/BRDB ASCAP)
JAMBOREE (Naughty, ASCAP/WB, ASCAP/Celedia, BMI)
JIGGA MY NIGGA (Lil Lu Lu, BMI/Swizz Beatz. ASCAP/Dead
Game, ASCAP)

JIGGA WHAT... (Lil Lu Lu, BMI/EMI Blackwood, BMV/fazo.
ASCAPNirginia Beach, ASCAP) HL

LATELY (Penny Funk, BMI/Seven Summits, BMI/Zovektion,
ASCAP/BMG. ASCAP)

LET ME KNOW (Killer Cam, BMI/Un Rivera, BMI/Wamer-
Tamerlane, BMI/Figga Six, BMI)

LIFE (Zomba BMI/R Kelly, BMi) WBM

LIGHTHOUSE (Saved Chlldren s, BMI)

MAKEDA (EMI Blackwood, BM/Delabel Editions, SARL)
MAKE IT HOT (Damon Blackmon, ASCAP)

MY FAVORITE GIRL (Steven A. Jordan, ASCAP/WB,
ASCAP/Oh! God, ASCAP/PolyGram International. ASCAP/C.
IsraeI,BASCAP/Big On Blue, BMI/Warner-Tamerlane, BMI)

L/WBM
MY FIRST NIGHT WITH YOU (Sony/ATV Songs, BMI/ECAF,
BMI/Realsongs, ASCAP) HL/WBM
NANN (First N' Gold, BMI/Trick N' Rick, BMI/Funk So
Rightous, BMY)
NASTY TRICK (Tefnoise, BMI/Lil" Joe Wein, BMI)
NEVER GONNA LET YOU GO (Demis, ASCAP/E2, ASCAP/EMI
April, ASCAP/ECAF, BMI/Sony/ATV Songs, BMI)
NO PIGEONS (Sporty, ASCAP/Steal Burg,
ASCAP/Commando Brabdo, ASCAP/Safe Cracker,
ASCAP/Shek'em Down, BMI/Hitco, BMI/Tam, ASCAP/Air
Control, ASCAP) HL
NO SCRUBS (Shek'em Down, BMI/Hitco, BMU/Tam,
ASCAP/Air Control, ASCAP/EMI Aprit, ASCAP/Kandacy,
ASCAP/Tany Mercedes ASCAP/Windswept Pacific, BMI)

HL/WBM
ONE MORE TRY (Morrison Leahy, ASCAP/Chappell & Co..
ASCAP) HL
ONE-NINE-NINE-NINE (Senseless, BMI/Text Gram, ASCAP)
PARTY IS GOIN’ ON OVER HERE (T'Ziah's, BMI/Warner-
Tameriane, BMI/'ma Play Jason, ASCAP)
PLAY AROUND (Undeas, BMI/Warner-Tamerlane, BMI/One
Shot Deal, SESAC/Harve Pierre, BMI)
PLAYERS HOLIDAY (Badass, ASCAP/Zomba, ASCAP/Rag

21120 14| MY FIRST NIGHT wiTH vou 59 | 58 | 23 | WHO LET THE poGs ouT?
MYA (UNIVERSITY/INTERSCOPE) CHUCK SMOOTH (WINGSPAN)
IT'S OVER NOW NOBODY'S SUPPOSED TO BE HERE
22185 DEBORAH COX (ARISTA) 605538 DEBORAH COX (ARISTA) )
ONE MORE TRY I'M YOURS
IR DIVINE (PENDULUM/RED ANT) — |10 QUINCY JONES FEAT. SEDAH GARRETT & EL DEBARGE R BROS.
WHEN | CLOSE MY EYES STAND UP
242412 SHANICE {LAFACE/ARISTA) 62| 5 | 15 CHARLI BALTIMORE FEAT. GHOSTFACE KILLAH (UNTERTAINMENT/EPYC!
(%) 10| 3 | BETTER DAYS 63| 42| 2 | ANYWHERE
TQ (CLOCKWORK/EPIC) 112 FEATURING LIL'Z (BAD BOY/ARISTA)
1 WANT U NAS IS LIKE
27110 REEL TIGHT (G-FUNK/RESTLESS) 64 |57 | 15 NAS (COLUMBIA)
HEARTBREAK HOTEL ALL | KNOW
23|20 WHITNEY HOUSTON FEAT. FAITH EVANS & KELLY PRICE (ARISTA) 65(46] 5 RAHZEL (MCA)
28|32 | 11 | ONE-NINE-NINE-NINE 66| 68 | 15 | WE BE PUTTIN' IT DOWN
COMMON FEAT. SADAT X (RAWKUS/PRIORITY) BAD AZZ FEAT. SNOOP DOGG (19 STREET/PRIORITY)
AUTOMATIC PHD. (PLAYA HATA DEGREE)
291285 MC EIHT (HOO BANGIN'/PRIORITY) —|16 TONY-O FEAT. KEVIN GARDNER & REOWINE (EPICUREAN)
30| 26 | 14 | ALL NIGHT LONG 68| 63 | 21 | TAKING EVERYTHING
FAITH EVANS FEAT. PUFF DADDY (BAD BOY/ARISTA) GERALD LEVERT (EASTWEST/EEG)
5 | BIG MAMA (GO BIG GIRL) _ |51 | wHEN Yyou BELIEVE
BLACK DAVE {TRIAD/ROADRUNNER) WHITNEY HOUSTON & MARIAH CAREY (DREAMWORKS)

32131 | 10 | THESE ARE THE TIMES 70| 73 | 31 | GHETTO COWBOY
DRU HILL {DEF SOUL/IDJMG) MO THUGS FAMILY {MO THUGS/RUTHLESS/RELATIVITY)

33| 33| 19 | HARD KNOCK LIFE (GHETTO ANTHEM) (1D 1 | DOCK OF THE BAY
JAY-Z (ROC-A-FELLA/IDJMG) THE WHORIDAS {SOUTHPAW/DELICIOUS VINYL/TVT)

SITTING HOM QUIET STORM
12509 TOTAL (BAD BOY/ARlSTA) 12|60 3 MOBSB DEEP (LOUD)
NASTY TRICK I'M YOUR ANGEL
35129 | 8| cancsta soo trivenomze mnosreatviry | | 73 [ 72| 28 | (1Y & GELINE Bion uive)
BABY WATCH FOR THE HOOK
66| 2 BEFORE DARK (RCA) 14|67 |26 COOL BREEZE (ORGANIZED NOIZE/A&M/INTERSCOPE)
37| 34 | 19 | FADED PICTURES 75|50 | 8 | SHE'S A BITCH

CASE & JOE (DEF JAM/IDJMG)
O Records with the greatest sales gains. © 1999 Billboard/BPI Communications and SoundScan, Inc.

MiSSY ELLIOTT (THE GOLD MIND/EASTWEST/EEG)

Top, BMI/t Save Em, ASCAP/Strand, BMI/Over Kill, 28  TELL ME IT'S REAL (EMI April, ASCAP/Cord Kayla,
BM|/Golden Withers, ASCAP/Unichappell, BMI) HL/WBM ASCAP/Hee Bee Dooinit. ASCAP/Z Big Prod.. ASCAP/WB,
96  QUIET STORM (Careers-BMG, BMI/Juvenile Hell, ASCAP) HUWBM
ASC;&P/BMG, ASCAP/Sugarhill, BMI/Twenty Nine BLack, 92 /T\}S'EEP')WENTAUW (Siet. ASCAP/WB, ASCAP/EM) April,
BMI
78  RUFF RYDERS ANTHEM (REMIX) (Boomer X, ASCAP/Swizz 82 VIVRANT THING (Zomba, ASCAP/Jazz Merchant, ASCAP)
Beatz, ASCAP/Ruff Ryder-Dead Game, ASCAP/Jae'wons, 55 WANNA BE A BALLER (Shortie Man, BMI)
ASCAP/Paniro, ASCAP/EMI April, ASCAP/Blondie Rockwell, 31 WATCH OUT NOW (Psycho Les, ASCAP/6 Deep, ASCAP)
ASCAP/Feelis, ASCAP) HL 46 WHAT'D YOU COME HERE FOR? (Junke Funk. BMI/Lean
34 SHE'S ABITCH (Mass Confusion, ASCAP/WB Slates, BMI/Cat Pow, BMI/Tam-Cat, BMI)
ASCAPAirginia Beach, ASCAP} WBM 19 WHAT'S IT GONNA BE?! (T'Ziah's, BMI/Warner-Tamerane,
21 SITTING HOME (Dakoda House, ASCAP/Justin Combs. BML/2000 Watts, ASCAP/Toni Robi, ASCAP/WB, ASCAP)
ASCAP/EMI April, ASCAP/Deric Angelettie, BMI/Blake WBM
Karrington, BMI/Windswept Pacific, ASCAP/PolyGram 36 WHAT YA WANT {Biondie Rockwell, ASCAP/Dead Game,
International, ASCAP/Motown, BMI) HL/WBM ASCAP/Swizz Beatz, ASCAP)
76 SO ANXIOUS (WB, ASCAPVirginia Beach, 43  WHEN | CLOSE MY EYES (Nyrraw ASCAP/EMI April,
ASCAP/Herbilicious, ASCAP/Blazalicious, ASCAP/Black ASCAP/Marshai, ASCAP) H
Fountain, ASCAP) 3 WHERE MY GIRLS AT? (Mass Confusion, ASCAPVirginia
74 SOMEBODY LIKE ME (Big P, BMI/Mrs. Scott's, BMI/J, Beach, ASCAP/WB, ASCAP) WBM
Rhone, BMI/Irving, BMI/Ready Ready, ASCAP/Moonwalk. 7 WHO DAT (Famous, ASCAP/Tunes On The Verge Of
ASCAP/MCA, ASCAP/Unicity, ASCAP) Insanity, ASCAP/Mo Better Grooves, ASCAP/Rufftown,
84 SPENDIN' MONEY (Zomba, BMUR Keily, BMI/Ausar, BM|/Tony Mercedes, ASCAP/Honey From Missouri,
BMI/Justin Combs, ASCAP/EMI April, ASCAP/Steven A. ASCAPMitco South, ASCAP/Tabulous, ASCAP) HL
Jordan, ASCAP/The Price Is Right, BMI/MCA, ASCAP) 17 WILD WILD WEST (Treyball, ASCAP/Black Bull,
HL/WBM ASCAP/lobete, ASCAP/WB, ASCAP/EMI April,
68  SPEND MY LIFE WITH YOU (India B., BMI/Songs Of ASCAP/Zomba, BMI) HL
PolyGram Int'l, BMI/Putty Tat, BMI/Demontes, BMI/Paradise 44  YESTERDAY (Jamey Jaz, ASCAP/Windswept Pacific,
Forever, BMI) ASCAP/Shanice 4 You, ASCAP/EM! April, ASCAP/Hitco, BMI)
90 STAR (EMI April, ASCAP/Salaam Remi, 32 YOU ARE EVERYTHING (Da Ish, ASCAP/Sony/ATV Songs,
ASCAP/T.L.G.P.P.M., PRS/EMI Blackwood, BMI/Unart, BMI/Music Everyone Craves. BMI)
BMI/Zomba, BMI) 91 YOU WON'T SEE ME TONIGHT (Zomba, ASCAPAIl Will.
75 STREET TALKIN' (Slick Rick, BMI/Def, BMI/Bubba Gee, ASCAP/WB, ASCAPAVirginia Beach, ASCAP/Mass Confusion,
BMI/Gnat Booty, ASCAP/Chrysalis, ASCAP) ASCAP)
15 SWEET LAOY (Kharatroy, ASCAP/WB, ASCAP/B.Black, 77 YOU'Z A GANXTA (Way 2 Quik, ASCAP/Protoons, ASCAP)
ASCAP/Naked Under My Clothes, ASCAP/Chrysalis, ASCAP) 18 YOU (EMI April, ASCAP/Ya Digg, ASCAP/Chrysaiis,
WBM ASCAP/To The Third Power, BMI) HL/WBM
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BIII Tn P H& B A l B“ M s COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
I l x x ]I t 1® AND PROVIDED BY SoundSian®
JUNE 19, 1999 ™ IIII “
48 43 34 28 | JESSE POWELL @ SiLaS 11789/MCA (10.98/16.98) ‘BOUT IT 15
. z_ 5 49 45 39 36 | DEBORAH COX @ ARISTA 19022 (10.98/16.98) ONE WISH 14
E o b gz 9| €5 | ARTIST TITLE | %3 50 | 44 | 42 | 15 | THE ROOTS @ McA 11948" (10.98/16.98) THINGS FALL APART | 2
[ o 20 IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD} aa 51 51 50 28 DJ QUIK PROFILE 19034*/ARISTA (10.98/16.98) RHYTHM-AL-ISM 13
—-=ml NO. 1/GREATEST GAINER/HEATSEEKER IMPACT BB 52 | 42 | 32 | 3 | REEL TIGHT G-FUNK 72966/RESTLESS (10.98/16.98) [l BACK TO THE REAL | 32
57 — 2 JA RULE MURDER INC/DEF JAM 538920*/1DJMG {10.98/16.98) 1 week at No. 1 VENNI VETTI VECCI 1 53 49 a4 20 FOXY BROWN A VIOLATOR 558933%/10JMG (10.98/16 98) CHYNA DOLL 1
—ntll PACESETTER B— 54 | 50 | 52 9 | PASTOR TROY MADD SOCIETY 8035 (10.98/16.98) WE READY | DECLARE WAR | 45
84 | — 2 | TRU NO LIMIT 50010*/PRIORITY (12.98/19.98) DA CRIME FAMILY | 2 @ 59 | 61 | 43 | KELLY PRICE A T-NECK/DEF SOUL 524516/IDJMG (10.98/16.98) SOUL OF A WOMAN 2
3 2 9 7 Xtﬁ?k?{%is%gllss'xra;scops ST RUFF RYDERS. RYDE OR DIE VOL. 1 1 5 | 52 55 15 | BONEY JAMES WARNER BROS. 47283 (10.98/16.98) BODY LANGUAGE 32
4 I — 3 | SLICK RICK DEF 1AM S58936-/IDIMG (10.98/16.98) T e I 68 | 53 | 15 | TEVIN CAMPBELL QWEST 47008/WARNER BROS. (10.98/16.98) TEVIN CAMPBELL | 31
5 4 3 4 SNOOP DOGG NO LIMIT 50052+/PRIORITY (11.98/17.98) NO LIMIT TOP DOGG 1 RE-ENTRY i BYCHANCE FeRsoNAIo0 B a8 o) EorelC T IRBCONT ), K6
6 3 1 3 EICHTBALL B M.J.C SUAtE e TINIVERSEL (OSEACiSs R 1 59 | 56 | 45 | 32 | 98 DEGREES A MOTOWN 530956/UNIVERSAL (10.98/16.98) 98 DEGREES AND RISING | 34
1 9 8 31 | JUVENILE A CASH MONEY 53162/UNIVERSAL {10.98/16.98) 400 DEGREEZ 4 22 22 ZE 331 ::;:::SV.V z:;LL:::T;/:Z:/:;;iia(/l‘ZJ:;:Z::ms'%) K|31LL;’:|2HB/:L:::; 28
NEWD 1 JENNIFER LOPEZE%S';/!&TI 3;:3195!53”1- Ly R 8 62 67 49 10 | BOOTLEG RELATIVITY 1726 (10.98/17.98) DEATH BEFORE DISHONESTY 18
70 | 57 | 17 | GLENN JONES saR 1001 (11.98/15.98) ITSTIME | 51
9 6 4 10 | NAS A COLUMBIA 68773 (11.98 EQ/17.98) | AM... 1
10 10 5 7 CASE DEF SOUL 538871*/IDJMG (8.98/12.98) PERSONAL CONVERSATION 5 £ o U il B CKSTREETR LA e N e i e :
65 | 64 64 | 36 | OUTKAST A LAFACE 26053*/ARISTA (10.98/16.98) AQUEMINI 2
11 D — 2 DAVE HOLLISTER DEF SQUAD/DREAMWORKS 5004 7/INTERSCOPE (10.98/16.98) GHETTO HYMNS 5 86 | 60 | 59 | 49 | MAXWELL A COLUMBIA 68368" (10.98 EQV16.98) TR 5
12 | 11 7 15 | TLC A’ LAFACE 260557/ARISTA (11.98/17.98) FANMAIL 1 67 | 58 | 6 | 13 | TEAR DA CLUB UP THUGS OF THREE 6 MAFIA =7
13 8 — 2 JT MONEY TONY MERCEDES/FREEWORLD 5D060*/PRIORITY (10.98/16.98) PIMPIN ON WAX 8 HYPNOTIZE MINDS 17 16/RELATIVITY (10.98/16.98)
14 7 = 2 CHANTE MOORE SILAS 11674/MCA (10.98/16.98) THIS MOMENT 1S MINE 7 68 47 30 3 JUVENILE WARLOCK 2809 (10.98/16.98) BEING MYSELF (REMIXED) 30
15 | 12 | 9 | 12 | SOUNDTRACK Rock LAND 90314+/INTERSCOPE (11.98/17.98) LIFE | 2 78 | 5% | 5 | MEN OF VIZION MIJWORK 68012*/EPIC (11.98 EQ/16.98) mov | 50
16 | 14 | 10 | 37 | TRICK DADDY @ SLip-N-SLIDE 2802WARLOCK (10.98/16.98) WWW.THUG.COM | 7 70 | 66 | 67| 5 ggs&@x;% EEQJED?'NG LALAH HATHAWAY THE SONG LIVES ON | 53
17 | 18 [ 16 | 15 | EMINEM A® WEB/AFTERMATH 90287*/INTERSCOPE (11.98/17.98) THE SLIM SHADY LP 1 1| 5 | 62 4 | BEENIE MAN SHOCKING VIBES 15474VP (6.98/14.98) THE DOCTOR | 55
18 | 15 | 12 | 7 | B.G. CASHMONEY 53265/UNIVERSAL (10.98/16.98) CHOPPER CITY IN THE GHETTO | 2 72 1 69 | 68 | 80 | WILL SMITH A° CoLUMBIN 68683 (11,98 EQ/L7.98) e | 5
19 19 14 6 ERIC BENET WARNER BROS. 47072 (10.98/16.98) A DAY IN THE LIFE 6
2 T 13 BN 112 4 500 50v 72021+7arsTA (10 951658 p——r 5 73 | 63 | 66 | 26 | MYSTIKAL A NO LIMIT 41655/IVE (11.98/16.98) GHETTO FABULOUS 1
14 | 61 60 | 25 | DJ CLUE @ ROC-A-FELLA 558891*/IDIMG (10.98/16.98) DJ CLUE? THE PROFESSIONAL 3
A Al & 8. SIHIOIE SR 625234/&(5 (LO98/1608,) JONIGHR $ 15 71 69 47 MONICA A? ARISTA 19011* (10.98/16.98) THE BOY 1S MINE 2
24 17 4 kﬁrl;:jHRoYU';E ';g;(l)-al-f,'A/(;OLUMBM (11.98 EQ/17.98) THE MlSEDUCATFON OF LAURYN HILL 1 16 81 79 8 MARVIN SEASE JIVE 41674 (10.98/16.98) HOOCHIE MOMMA 75
@ NEW D) 1 BLAQUE TRACK MASTERS 68987/COLUMBIA (10.98 £Q/16.98) BLAQUE | 23 71 71 63 21 | SILKK THE SHOCKER A NO LIMIT 50003*PRIORITY (10.98/17.98) MADE MAN 1
24| 16| s 3 X;s/v'?(hglsjosoéﬁ’gos;% 0981698 RAWKUS PRESENTS SOUNDBOMBING 1 | 6 78 | 74 | 75 | 29 | MARIAH CAREY A’ COLUMBIA 69670* (11.98 EQ/17.98) #1s | 6
25 13 — 2 BIG MIKE RAP-A-LOT 50104+/PRIORITY (10.98/16.98) HARD TO HIT 13 RE-ENTRY 3 ORIGINAL P wESTBOUND 1114 (7.98/9.98) WHAT DAT SHAKIN' (EP) 79
26 | 23 | 19 | 25 | DMXA?RUFF RYDERS 538640/1DIMG (11 98/17.98) FLESH OF MY FLESH BLOOD OF My BLOOD | | 80 | 87 | 84 | 47 | TRIN-I-TEE 5:7 BRITE 90094/NTERSCOPE (10.98/15 98) TRIN-ITEES:7 | 20
2 | 31 12 | GINUWINE 550 MUSIC 69598*/EPIC (11.98 EQ/16.98) 100% GINUWINE 2 81 | 65 | 48 11 | COOL BREEZE ORGANIZED NOIZE/A&M 90159*INTERSCOPE (10.98/16.98) EAST POINTS GREATEST HITS 11
B |20 | 11| 5 | VARIOUS ARTISTS 2ewiose CHRONIC 2000 SUGE KNIGHT REPRESENTS | 3 8 | 89 | 92 | 29 | [CR LB eaire WAR & PEACE VOL. | (THE WAR DISC) | 2
29 | 27 | 22 | 29 | WHITNEY HOUSTON A2 ARISTA 19037* (11.98/17.98) MY LOVE IS YOUR LOVE 7 83 | 82 76 15 | YUKMOUTH RAP-A-LOT 46720/VIRGIN (11.98/19.98) THUGGED OUT THE ALBULATION 8
30 | 28 | 25 | 11 | LIL TROY SHORT STOPIREPUBLIC 53278UNIVERSAL (10.98/16.98) SITTIN' FAT DOWN SOUTH | 25 8 | 83 | 82 | 34 | HOT BOYS CasH MONEY 9614 (10.98/17.98) GETITHOWULIVE! | 37
31 | 25 | 18 | 52 | BRANDY A* ATLANTIC 83039AG (10.98/17.98) NEVER S-A-Y NEVER | 2 85 | 76 | 54 | 10 | SOUNDTRACK HOLLYWOOD 62170 (10.98/17.98) THEPJS | 25 |
32 1 29 [ 21 | 30 | R. KELLY A* Jive 41625+ (19.98/24.98) R. 1 86 | 72 | 70 | 26 | REDMAN A DEF JAM 558945*/IDIMG (10.98/16.98) DOC’'S DA NAME 2000 1
33 | 33 1 26 | 32 | DRU HILL A2 DEF SOUL 524542/IDIMG (10.98/17.98) ENTER THE DRU ? 87 | 75 | 77 | 28 | BIG TYMERS CASH MONEY 53170/UNIVERSAL (10.98/16.98) HOW YOU LUV THAT?VOL. 2 | T7
34 | 30 | 23 | 36 | TYRESE A Rca 66901+ (10.98/16.98) TYRESE | 6 88 | 8 | 72 | 14 | C-MURDER @ NO LIMIT 50035*/PRIORITY (11.98/17.98) BOSSALINIE 1
3 | 25 | 20 | 6 | NAUGHTYBY NATURE NNEEENNEU G NNENATURESE R ™| 9 B9 | 91 | 81 | 11 | VORIOUS ARTISTS @ oemicoes  WU-TANG RECORDS PRESENTS: WUCHRONICLES | 16
36 | 31 | 24 | 37 | JAY-Z A*ROC-AFELLA558902*/iDIMG (10.98/16.98) VOL. 2... HARD KNOCK LIFE | 1 90 | 92 | 93 | 93 | MASTER P A”NO LIMIT 50559*/PRIORITY {10.98/16.98) GHETTOD | |
35 28 23 | LES NUBIANS OMTOWNHIGHER OCTAVE 45997VIRGIN (10.98/16.98) PRINCESSES NUBIENNES | 25 91 90 51 4 SOUNDTRACK C-NOTE/RUTHLESS 69836*/EPIC (11.98 EQ/17.98) TURF STORIES | 44
38 | 22 ) L’?S&ﬂ%ﬁ;é‘!ﬁéfollsw (1081605  MASTER PPRESENTS: NO LIMIT ALL STARS: WHO U WIT? 22 92 | 97 | 71 8 CHERRELLE POWER 2000/PLATINUM {10.98/16.98) THE RIGHT TIME | 55
39 | 30 | 27 | 25 | BUSTARHYMESA = el € EXTINCTION LEVEL EVENT: THE FINAL WORLD FRONT 93 | 88 | — | 10 | BRI R v (12.98/16.98) BET - BEST OF PLANET GROOVE | 54
40 | 43 | 32 | FAITH EVANS @ BAD BOY 730167/ARISTA (10.98/17.98) KEEP THE FAITH | 3 94 179 | 78| 1 ;’ﬁﬁg?ﬁéﬁﬁﬁ,gﬁﬁ%) THE TOM JOYNER MORNING SHOW OLD SCHOOL Mix | 64
41 | 37 | 33 | 55 | DMXA® RUFF RYDERS 558227*/IDIMG (11.98/17 98) IT'S DARK AND HELLISHOT | 1 | 95 | 98 | 8 | 7 \SA{:)JT?TB:IE?J/%ATTAENG 50056‘%%%% 51%083?2 ;g)ESENTs,., MYALANSKY & JOE MAFIA IN WU-SYNDICATE | g
42 45 2 . HRAYZIEIE ORETA OIS RIS RN MM Ee S o 55 WKL fracs X 96 93 89 6 PEABO BRYSON PRIVATE MUSIC 82169/WINDHAM HILL (10.98/16.98)  UNCONDITIONAL LOVE 75_
43 38 38 42 | THE TEMPTATIONS @ MOTOWN 530937/UNIVERSAL (10.98/16.98) PHOENIX RISING 8 97 73 7 5 A OIS ror e GO e e e DAL I 4
s, 18 i { AN S 2SS RES A o oI ST WO 2 RERIUAWERK oL RE-ENTRY 32 GHETTO MAFIA RAP ARTIST 206 1/FULLY LOADED (10.98/15 98) ON DA GRIND 34
45 | 46 | 36 | 37 | KIRK FRANKLIN @ GOSPO CENTRIC 90178/INTERSCOPE (10.98/17 98) THE NU NATION PROJECT 4 VARIOUS ARTISTS <
46 | 41 | 37 | 13 | SHANICE LAFACE 26058+/ARISTA (10.98/16 98) SHANICE | 15 | RE-ENTRY | 10| o ioRmy 51111 (12.98/1998) THE N.W.A. LEGACY VOLUME 11988-1998 | 42
47 E 39 35 28 | 2PAC A® AMARU/DEATH ROW 90301*/INTERSCOPE (19.98/24.98) GREATEST HITS 1 100 | 95 | 86 29 | SOUNDTRACK @ DEF JAM 558925*/IDJMG (11.98 EQ/17.98) BELLY 2

(O Albums with the greatest sales gains this week. ®Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 atbum units (Gold). A RIAA certification for net shipment of 1 million units (Platinum). 4 RIAA certification for net shipment of 10 million units (Diamond).
Numerat following Platinum or Diamond symbot indicates album's multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices,
and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact
shows albums removed from Heatseekers this week. [ indicates past or present Heatseeker title. ©1999, Billboard/BPI Communications, and SoundScan, Inc.
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R&B
Dupri, EMI Ascend At ASGAP Awards

ASCAP hosted the 12th annual ASCAP Rhythm & Soul Music Awards on May 26 at New York’s Hammerstein
Ballroom. The event honored the artists, songwriters, and publishers of the top ASCAP songs in the rap, dance,
R&B, and reggae categories for 1998. Jermaine Dupri, who wrote or co-wrote the six most-performed ASCAP R&B
songs of 1998, was dubbed songwriter of the year, and EMI Music Publishing was named publisher of the year. A
special live performance honored the 60th anniversary of the birth of the late ASCAP member Marvin Gaye.

Dupri receives congratulations on his songwriter of the year award from ASCAP president/chairman Marilyn Bergman,
EMI's Martin Bandier, and ASCAP’s Todd Brabec. Shown, from left, are Bergman, Dupri, Bandier, and Brabec.

= SO . 4 2 3
Shown accepting a special proclamation for Gaye's family,
from left, are Nona Gaye and Marvin Gaye IIl.

ASCAP’s Bill Brown honors Beenie Man as top reggae
artist of the year. Shown, from left, are Beenie Man and
Brown.

" ,: = ¥ ! “L & t
ks 3 & . **"‘i‘ h

ASCAP members Jeanie Weems and Stevie J., the musical
director for the Gaye tribute, join members of Gaye's family
to honor his contributions to ASCAP. Stiown, from left, are
Nona Gaye, Weems, Stevie J., and Marvin Gaye lIl.

ASCAP's Marilyn Bergman and LaFace Records co-founder
L.A. Reid present Dupri with the songwriter of the year
award. Shown, from left, are Reid, Bergman, and Dupri.
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rom the Supremes and En Vogue to TLC
and Boyz II Men, one consistent theme
in R&B music has always been “the more
the merrier.” And 1oday’s R&B acts are
no exception. While Erykah Badu and
various divas find their niche as solo acts, the sheer
numbers of more-than-one groups today are rem-
miscent of the Motown and Stax days of old.

But why would a talented vocalist opt to be a
part of a group? Why not go the solo route, keep
all profits for yourself and not have to deal with
anyone else’s drama? And, alter long hours in the
studio and on the road, how do you keep from
killing cach other?

AURAL ADVANTAGE

Irish, one-third of chart-topping Motown
group 702, says, “When vou're in your studio, if
one person is really tired or having dilticulty get- ‘
ting a part, there's someone there to pick up the
slack.”

Kevonte, from the new teen group 3rd Storee, also thinks
groups have a vocal advantage over solo acts, adding,
“Being in a group gives you an overall stronger and
smoother sound.” In addition, groups can capitalize on the
popularity of more than one personality to attract fans.
“Let’s keep it real,” says 3rd Storee’s B-Smoove with a
laugh. “Being part of a group
helps sell tickets [and music],
because your audience will
always have their own favorite
members.”

Nokio, from the super-group
Dru Hill, echoes B-Smoove’s
sentiments. “It’s easier for a
group to become successiul
because we give our audience
more to look at. If you're a solo
act, you can only attract one
audience.”

While plural performers take
advantage of their harmonies,
they also rely on the built-in
support system they have with
each other. Another 702 mem-
ber, Meelah, believes that being
m a group relieves some of the
rigors ol the music industry: “In

3rd Storee

Before Dark

a group, there's always someonc to lift your spirits, and you
know they’ll always support you.”

FAMILY FUN

RCA recording artist Jenny G. from the group Before Dark
couldn’t imagine touring the country on promotional tours

BY ALIYA S. KING

OUP
mIcs

RE&B Artists Find Success In Numbers

by herself. “It’s really a benelit to have your sister
with you,” she says. “It helps break the monoto-
ny, and, alter you're done with business, you've
got people your own age to hang out with.’

Jenny G. and Before Dark aren’t the only per-
formers who can sing “We Are Familv.” Former
Fugee Wyclef Jean grew up singing and plaving
instruments with his family, including his
younger sister and brother, Melky and Sedeck.
Melky Sedeck, as the duo is known profession-
ally, are now preparing for the release of their
aptly titled debut disc, “Brother Sister.”

“I love being a duo with my brother,” says
Melky. “We can work on our music all the time,
and, when we're on stage, 1t’s very special and
unique because our audience can tell we've been
together for a long time.” Having a sibling at
your side definitely makes group lite easier—
especially it you get along really well. Says Melky,
“My brother always tells me I'm a producer’s
dream, and I tetl him I love him every day.’

The musical comtort level is also helptul for K-Ci and JoJo
Hailey, the brotherly duo from North Carolina who first hit
the music scene in 1991 as members of bump’'n'grind quar-
tet Jodeci. “We've bheen together since we were the Hailey
Singers singing gospel music,” says JoJo. “I was the shy mem-
ber of Jodeci, but, now that it's just me and mv brother, I
have to step up to the forefront.”

Alas, group dynamics can’t
always be that sweet, and
spending every waking mo-
ment with anyone is bound 1o
be trying at times. lrish insists
that 702's personality quirks
usually balance out. The mem-
bers of 702 have been around
each other long enough 1o
know which buttons to push (or
not to). “We all live together,
and we're so used to each other
now that if we get into argu-
ments, we’ll make up five min-
utes later,” says Irish.

Before Dark’s Arike notes,
“Sure, we argue, but we cool off’
quickly. With family, you alwavs
have 1o come back.”

Continued on page 30
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mainstreaming

Video

R&B Is Takl Over MTYV,
But Is BE'T Still The
Black-Music Launchpad?

BY CARLA HAY

&B’s mainstream, hit-making status is reflected in

the growing presence of R&B/hip-hop music

videos on national TV networks. R&B and hip-

hop videos are now abundant on MTV, the lead-

ing U.S. music-video network in terms of audience
reach. (MTV currently reaches more than 70 million U.S.
households, according to the network.) R&B and hip-hop
videos—once excluded from MTYV in the network’s early-
"80s formative years—now dominate MTV’s top-20 playlist,
according to Broadcast Data Systems. There are national
networks, such as Black Entertainment Television (BET)
and the Box, that have traditionally supported R&B/hip-
hop videos. Is MTV now stealing their thunder when it
comes to promoting R&B/hip-hop acts?

Island Def Jam Music
Group national director,
visual promotions, Amani
Duncan says, “MTV is
just following the trend.
Hip-hop and R&B have
reached such a broad
audience that MTV is
just going with the flow.
People always seem to
compare MTV and BET
to each other. Usually,
with MTYV, you’ve got to
have record sales and
radio behind an artist
before they’ll play the
video. A lot of times, with
new artists, radio and
sales aren’t happening
yet. But BET gives early support to R&B artists who may
not be charting yet.”

MTYV executive VP of programming Brian Graden says,
“I watch BET, and 1 like it a lot, but I don’t think MTV is
trying to be like BET. MTV didn’t go to hip-hop; main-
stream culture is being flavored by hip-hop.”

BET reaches more than 56 million U.S. households,
according to the network.
BET, like MTV, also
includes non-music shows
in its programming mix.
BET and MTV also both
feature longform music
programs along with their
videoclip programming.

Amani Duncan, Island Def Jam

MAKING AND
BREAKING R&B
“R&B is a force to be
reckoned with now,” says
Diane Blankumsee,
owner of independent
company Royal “D” Visu-
al Marketing, which pro-
motes R&B videos from
such record labels as Jive,
Yab Yum, Epic and Arista. “Now that MTV is playing more
R&B and rap, I think video promoters sometimes feel that
new [R&B/hip-hop] artists are getting an earlier shot to be
on MTV. BET is trying to become more competitive with
MTV when it comes to getting a larger audience. BET is
tightening its playlist, and I think most people in the R&B
industry are happy about that, because a tighter playlist gives
more impact to artist exposure. BET has a commitment to
Continued on page 30

Brian Graden
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Whether Singing It Themselves, Envisioning

Another Arfist Or Addressin
Song Scribes Blend Words
o Capture Emotions

Sentiment, These To
And Music

‘A Universal

BY GAIL MITCHELL

ords. Music. Each can be powerful in its own
right. But when put together by the right
hands—look out. Case in point: R&B songs.

The genre’s strong suit has always been its orig-
inality and creativity: body-moving rhythms
matched beat for beat with lyrics that cover life’s emotion-
al terrain from love to heartbreak—and everything else in
between.

The six hit-making songwriters profiled here are masters
of this skillful art of melding often personal experiences
with memorable melodies, which together speak a univer-
sal language that resonates long after the song has stopped

playing.

ket
Edmon

Kenneth “Babyface” Ed-
monds calls himself a song-
writer first, then a producer
and a singer. The Grammy-
winning architect behind the
“Waiting To Exhale” and
“Soul Food” soundtracks has
written numerous other hits,
working with everyone from
Whitney Houston to Dru
Hill.

For Edmonds, it’s always
the artist first: “I try to tailor
the song to the artist. You can write a particular song, and
the artist may not be able to carry it off. Certain people can
make a song come alive. And a certain song can make an
artist come alive. It's [finding] the right match. That’s where
the magic comes.”

Asked what makes a good R&B song, Edmonds notes,
“It’s a whole different kind of approach these days. I'm not
sure the straight R&B we listened to just a few years ago
quite works the same on radio. The makeup has to be dif-
ferent. Too many instruments in a song don’t really work
with today’s format. A lot of times, it’s about the beat.”

With that in mind, Edmonds has been working with
younger people, such as producer Rodney Jerkins. “I do a
lot of solo writing, but I've been collaborating with younger
people to stay in touch and understand what they’re hear-
ing—how they approach things,” he says. “It’s just a little bit
different than, say, core R&B records. You have to stay con-
stantly educated, because it does change.”

Miss “M]Eﬂﬁ-
meanor 10tt
It’s quite apparent that
Missy “Misdemeanor” Elliott
did not miss her calling. She
knew it back in the 11th
grade, when she wrote a let-
ter to Michael and Janet
Jackson saying she wanted to
pen songs for them. Among
her initial efforts was Raven-
Symone’s “That’s What Lit-
tle Girls Are Made Of.” Since
then, a variety of R&B and

rap stars have dipped into her repertoire and come out with
hits, giving her “a warmn feeling”: Whitney Houston,
Aaliyah, Ginuwine, Jodeci, SWV, Aaron Hall and 702.
Recent projects, in addition to her impending second album
for The Gold Mind/EastWest, include Motown’s current 702
single “Where My Girls At?”

Elliott isn’t choosy when it comes to having a favorite type
of song to write. “Ballad or up-tempo—it’s pretty much a
toss-up,” she says. “I can pretty much write to either one. I
do think I get more females asking for songs, because they
can pretty much relate to the issues. They feel it’s their tes-
timony; I'm like the person who can put their real feelings
down on wax.”

But she never thinks of the artist when she’s putting
together her life-based testimonies. “1 put the situation in
mind. So I write about what I see in everyday life or what
I've experienced that I think any human being could go
through.”

Lauryn Hill

The reigning queen of
soulful hip-hop, Lauryn Hill
is still enjoying the multi-
platinum fruits of her writ-
ing/producing labor, the
record-breaking, multiple-
award-winning solo debut,
“The Miseducation Of Lau-
ryn Hill.” But the young
singer/songwriter is just as at
home writing for other
artists. She wrote and pro-
duced “On That Day” for
gospel singer CeCe Winans
and the hit title track for Aretha Franklin’s “A Rose Is Still
A Rose” album. Hill has also penned tunes for Whitney
Houston and rapper Common and contributed a track to
Carlos Santana’s upcoming project (he played guitar on the
ode to her son, “To Zion”).

Fusing hip-hop, R&B, classic soul, reggae and gospel in
her writing, along with intensely moving lyrics that evoke
life’s lessons, Hill has emerged at the forefront of the evolv-
ing neo-soul/hip-hop movement. Currently on tour over-
seas, she says she wants to change the world with her music.
Hill strives for a raw sound, that “human element,” harken-
ing back to the old-school days before computers perfected
everything. Among the artists she’d like to work with in the
future: R&B masters Stevie
Wonder and Al Green.

Montell Jordan
Even though he wrote or
co-wrote many of the songs
on his first three albums,
Montell Jordan notes that no
one really focused on his
songwriting ability until
Deborah Cox scored a No. 1
with “Nobody’s Supposed
To Be Here” (co-written with
his godbrother Schappel
Crawford). “It’s a very
Continued on page 30

28

BILLBOARD SPOTLIGHT

www.americanradiohistorv.com

BILLBOARD JUNE 19, 1999


www.americanradiohistory.com

CELEBRATING

BLACK MUSIEGMC

We proudly salute these new entrepreneurs who
are transforming America’s music...

SONGWRITERS PERFORMERS  PRODUCERS
MUSIC PUBLISHERS LABEL FOUNDERS

r' ! l 5,
R. KELLY

MASTER P

| FAITH EVANS

g? ,{1%‘

FRED & RODNEY JERKINS .o

“DAT
I

®
T visit us at bmi.come


www.americanradiohistory.com

SONG SCRIBES
Continued from page 28

different experience to have someone else breathe life into
a body that you've created,” says Jordan. “And she did such
a phenomenal job on that song. She made it hers.”

Jordan says he always has an artist in mind when he pens
a tune. “I like to make songs very personal. The way the
harmonies are structured, how the melodies fall and the
things I'm speaking of in the song are all relevant to the
artist | have in mind,” he says. But sometimes fate plays a
hand: “Nobody’s” was originally written for Patti LaBelle,
who didn’t get an opportunity to record the song.

A romantic who likes to write for females, the Def Jam
performer tries “to be as eloquent as I can but as real as
possible—finding different ways to say ‘I miss you, I love
you, you broke my heart.”” Among Jordan’s recent song-
writing efforts is a collaboration with Shanice Wilson— “You
Need A Man”—on her
current LaFace/Arista
album.

R. Kelly

Gifted songwriter R.
Kelly came into his own
with the 1998 Grammy-
winning universal an-
them “I Believe I Can
Fly.” But the chart-
crossing, multiplatinum
performer’s passion for
words and music is
something he also
shares with other per-
formers.

In 1995, he wrote and produced Michael Jackson’s “You
Are Not Alone.” His signature touch also can be heard on
such chart-climbers as “I'm Your Angel” with Celine Dion;
“G.H.E.T'T.O.U.T.” by Changing Faces, “Be Careful” by
Sparkle (the first artist on his Interscope-distributed Rock
Land Records label) and Trin-I-Tee 5:7’s gospel track “God’s
Grace.” He also wrote and produced “Home Alone” for
Kelly Price, as well as remixing her hit “Friend Of Mine’
His collaboration with Price marked the first time he’d ever
worked with another songwriter.

The self-taught piano player—whose artistic influences
include the late Donny Hathaway—began honing his craft
straight out of high school by performing his reality-based
tunes on Chicago street corners and even in the downtown
subway stations. While he doesn’t read music, Kelly writes
daily and says songs often come to him complete with video
concepts. His latest songwriting efforts include the track
“Life” by K-Ci & JoJo from the soundtrack of the Eddie
Murphy/Martin Lawrence film of the same name, Maxwell’s
“Fortunate” and Blaque’s
“808.”

L4
Diane Warren

Hot songwriter Diane
Warren—aka the “hit
machine”—is unques-
tionably a major force
in contemporary pop
music. And, from Aali-
yah to Ziggy Marley,
Warren has established
her own R&B recording
hall of fame: Aretha
Franklin, Whitney Hous-
ton, Patti LaBelle, Toni
Braxton, Brandy, Moni-
ca, Boyz 11 Men, Deborah Cox, Mary J. Blige and Brian
McKnight. “I've been very lucky, in that a number of R&B
artists have recorded my songs,” says Warren. “I love that
1 have been accepted like that; it's an honor.’

With no desire to perform, the self-described “obsessed”
composer spends 12 hours a day writing. With a host of
crossover hits under her belt, Warren says knowing when
a song is more suited to R&B than pop is “just a vibe 1 get
But I don’t necessarily look at them as just R&B songs only.
1 just try to write a great song, and I love soulful songs.”
Her R&B hit list includes “Unbreak My Heart.” She recent-
ly wrote the soundtrack songs for the ABC'T'V nmiovie “Dour-
ble Platinum,” starring Diana Ross and Brandy,

Warren emphasizes that a good R&B song features “what
makes any song good: the perfect marriage of words and
music. 'To me, it’s always about the song. Something that
touches you, makes you feel something.” |

GROUP DYNAMICS
Continued from page 27

COPING WITH CHANGE

Like the American Express advertisement says, group
membership has its privileges—but it can be a precarious
setup. Once a group has captured its audience and become
successful, what happens if one member (or more) opts out?
When Bobby Brown left teen group New Edition to pur-
sue a solo career, the addition of well-known crooner john-
ny Gill helped make the transition smoother. In time, the
group went on to spawn a chart-topping trio (BellBivDe-
voe, comprised of mem-
bers Ricky Bell, Michael
Bivens and Ronnie Devoe)
and successful solo careers
for Brown, Gill and Ralph
Tresvant.

K-Ct and Jo]Jo traveled
that path when they
decided to record an
album, “Love Always,”
without their fellow Jode-
c¢i members Dalvin and
De’Vante Swing. “Jodeci is
the foundation for every-
thing we do, and it has
helped with our success.
Jodeci did not break up;
we just stepped away to do
something  different.
Jodeci was more hip-hop,
and we had a bad-boy
image. K-Ci and JoJo are straight R&B.” The duo’s latest
offering, “For Real,” featuring the hit single “Life,” the title
song from the movie soundtrack of the same name, cements
their desire to be true crooners.

Like K-Ciand JoJo, Dru Hill member Woody decided to
follow his true calling and recently announced his depar-
ture {rom the group. “From the very beginning, we knew
this would happen eventually,” says Nokio. “He wants to
sing gospel music, and that’s a beautiful thing, so we're all
100% supportive.” And will this have an impact on the
platinum-selling group? “Actually, our tans have been very
supportive, and we've dedicated a part of our show to

Melky Sedeck

” -

Woody,” says Nokio, who recently ended a national tour
with Island/Def Jam labelmate Case and Bad Boy record-
ing artists Faith Evans and Total. Woody is currently in the
studio recording a gospel-only album, and his former Dru
Hill compatriots are involved in the project. Nokio says
they never even considered replacing Woody. “We all
agreed that would be disrespecttul to Woody, because he
was there from the beginning. We weren’t just a four-man
group; we were like brothers, and you can’t replace fami-
ly.”
702 found themselves facing a similar dilemma when
member Mischa had to take a leave of absence to prepare
for the birth of her child.
She will be temporarily
replaced by Irish’s twin
sister, Orish, who was an
original member of the
group. “Mischa will defi-
nitely be back, and since
Orish is one of the origi-
nal members and a mem-
ber of the family, we knew
it would work out well,”
says Irish.

Bruce Carbone, senior
VP of Motown, has signed
his share of groups and
believes they are a unique
challenge for label execu-
tives. “The hardest part
about breaking the group
is the different personali-
ties and work ethics with-
in the group,” says Carbone.

Anthony Johnson, director of A&R at RCA, says that mak-
ing sure all of the members are equally involved is also a
challenge that must be met. “In a group, you may have one
member who'’s really good at handling the press. You want
to use the different personalities to make everyone fully
involved in the project—especially if you have one person
usually singing lead.”

If the current slate of duos, trios, quartets and quintets is
any sign, R&B music will continue its tradition of multiple
musicians as long as there are faithful fans who continue to
support all of the members. B

MAINSTREAMING VIDEQO
Continued from page 28

new R&B artists, and the Box is great for
artists who start off as regional acts.”

BET VP of entertainment development
and special projects Cindy Mahmoud says,
“BET was the first network to break most
R&B acts, but we don’t always get the
credit for it.” Mahmoud cites such artists
as Brandy, Maxwell, Erykah Badu, Debo-
rah Cox, Usher and Whitney Houston as
some examples of those who received
early exposure on BET before they were
given exposure on MTV. So why do some
people have the impression that MTV is
the biggest music-video champion of R&B
artists?

Island Def Jam VP of video promotion (U.S.)
Emily Wittman observes, “BET could do more to
promote itself. BET doesn’t have regular meet-
ings with record labels, like MTV does.”

Mahmoud admits, “BET hasn’t done as good
a job as we could have when it comes to tooting
our own horn and making people aware of our
role in breaking new artists. BE'T is doing a spe-
cial called ‘It All Began Here,” which will take a
look at artists whose careers were launched by
BET. MTV has a larger promotional arm, and
that gives people the perception that MTV is
more effective in breaking new R&D acts. BET
is a niche channel that has more room for R&B
artists than MTV.”

Mahmoud, who was instrumental in tighten-
ing BET’s video playhst, adds, “For BET, break-
ing artists means giving them their first nation-
al exposure. MTV doesn’t give most R&B artists
a break until the artists have reached a certain point on the
charts. And radio often follows BET when it comes to giv-
ing exposure to artists.”

Meanwhile, the Box’s programming is driven by its “juke-

Diane Blankumsee, Royal “D”

Cindy Mahmoud, BET

box” format, in which viewers select the
videos shown on the network. The Box esti-
mates that it reaches more than 24 million
U.S. households. Although MTYV parent
MTV Networks will be purchasing the Box
(Billboard, May 29), MTV Networks chair-
man/CEO "Tom Freston says that there are
“no plans to shut down the Box” and that the
Box will continue to operate under its brand
name. Like MTV, the Box includes other
forms of music, such as rock. However, R&B
and hip-hop videos tend to receive the heav-
lest rotation.

Notes Wittman, “The Box is viable because
you can localize your promotions with [the
network]. I think it was a big improvement
last year when the Box’s playlist reports start-

) ed to reflect viewer requests in differ-
A'r? ent markets. But the Box isn't in Los
Angeles, and it’s on for a limited time
in New York. Most of the music indus-
try is in New York and LL.A., so we're
not able to see the Box. It’s like, ‘out
of sight out of mind.”

The Box music director Justin
“Tyme” Prager says, “The Box plays
more videos than any other cable net-
work. We have the capability of pro-
viding custom mixes according to the
market.”

Prager cites Eminem, ] T Money and
Trick Daddy as examples of artists who
received early national exposure on
the Box. He adds, “Just because the
Box isn’t in the entire New York or
I..A. markets, that doesn’t mean we're
not effective.”

Regardless of the perceptions about MTV, BET and the
Box and their roles in promoting R&B artists, Wittman con-
cludes, “I think there’s room for all of them. And every-
body can’t be open to every artist at the same time.” [ |
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LAI’[GUA]&E
OF R&B

Crooners Come From Japan And Germany, Netherlands And Australia

TO IqO—The biggest trend in

the Japanese music market in the past year
or so has been female vocalists performing
what’s being called “J-R&B,” or Japanese
rhythm & blues. The first ]-R&B vocalist to
really hit it big was Misia, signed to Arista
Japan, whose 1998 album, “Mother Father
Brother Sister;” has sold some 2.8 million
copies, according to the label. Her success
has paved the way for the current crop of
soulful Japanese chanteuses, such as Sugar
Soul, Hikaru Utada, Mariko 1de, Bird and
Silver, who are racking up solid sales
(Utada’s debut album, “First Love,” is now
Japan's all-time best-selling album, at 6 mil-  Misia

lion copies) and setting a new, funkier tem-

plate for Japanese pop.

Misia, 20, was born in the city of Fukuoka, in Kyushu, the
southernmost of Japan’s four main islands. She was first
exposed to black music in a serious way when she was taught
by an African-American vocal coach at a music school she
attended after graduating from high school. Misia’s five-
octave vocal range, which puts squeaky-voiced Japanese
“idol” singers to shame, helped bring her to the attention of

a BMG Japan talent scout who heard her sing at
an audition in Fukuoka in May 1997. “She
appeals equally to male and female music fans,
generally those between ages 17 and 25,” remarks
a staffer at Tower Records’ flagship store in
Tokyo's hip Shibuya district. “Clubgoers really like
her music, and she’s remained consistently pop-
ular since her debut last year.”

STEVE McCLURE

Hﬁm BUM}—\N’itll her debut sin-

gle, “So Sweet,” on the edel/Black ‘Tool label, R&B
smger Brooke Russell has proven it is possible for
anewcomer to hit the German airplay charts vir-
tually overnight. The expatriate American, now
living in Cologne, shot to No. 2 on the singles
chart earlier this year, having gained experience in the Ger-
man record market by participating in leading rap and reg-
gae productions with such German groups as DCS (Die
Coolen Saue) and MOR artists. “There is a breathtaking
lineup of producers, guest stars and songwriters who have
made my first album so interesting,” says Russell.
Originally from San Francisco, the singer secured the ser-
vices of first-class German hip-hop and R&B producers, such
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as DLT Thomilla (Benztown Records) and the Duesseldorf
Headrush people. The list of guest artists also reads like a
who’s who of the German R&B/pop scene: Brixx, Ono,
Walkin’ Large and KC, as well as Mr. Gentleman, who gave
the airplay hit “So Sweet” a reggae flavor. “So Sweet” met
with a euphoric response from DJs and the hip-hop press
and was an insider’s tip before entering the airplay chart.
“This is the first official German R&B production—both in
terms of quality and the top international response,” says
Jens Dobelmann, manager of edel's Black Tool label. Says

Russell, “I hope I can be a bridge between classic U.S. R&B

and the steadily growing scene in Europe.” A full-scale pro-
motional effort for her album “The Life I've Been Looking
For” was set to roll out in May and will include numerous
TV performances. “We gave Brooke Russell's ‘So Sweet’ top
rotation for weeks, meaning that it was played about 20 times
a week,” says Burghard Linack of Jam FM in Berlin. After
10 weeks of full power, the single is now receiving normal
airing. Says Linack, “Brooke Russell is a superstar.”
—WOLFGANG SPAHR

AITISTE Rpﬁm—The R&B/hip-hop scene

in Rotterdam is hitting harder than ever. After the chart suc-
cess of Postmen (TopNotch/V2) comes the breakthrough of
their soul brother, Elvis de Oliveria, a.k.a. E-Life. As it hap-
pens, E-Life is one of the originators of the Rotterdam scene.
In the '80s, he was one-half of now-defunct rap duo Dope
Syndicate. In 1996, he enjoyed an underground hit with his
solo debut single, “Stacked With Honors.” His first claim to
fame as a solo artist was last year's top-10 hit single “More
Days To Come,” released by Haarlem-based R&B specialist
label CM(/Soul Relation. Sales reached 35,000 units. E-Life’s
potential was soon recognized by Zomba/Rough Trade,
which signed a licensing deal for the act for the Benelux ter-
ritories. Currently, CMC/Soul Relation co-owner Brian
Busby is negotiating more international licensing deals.
“We're hoping to develop a long-term career,” says
Zomba/Rough Trade promotions manager Hanneke Ban-
nink. E-Life’s single “I Wonder Why,” produced by Post-
men's The Anonymous Mis and released in March, is not
your run-of-the-mill R&B record. “On the contrary,” says
Basy! de Groot, music director at public Radio 3FM, where
it has been heavily playlisted. “Lyrically, E-Life is quite spe-
cial. Although the track is antobiographical, he stays as far
away from the typical hip-hop macho [image] as possible.”
On Queen’s Day, April 30, a public holiday in the Nether-
lands, E-Life was featured on 3FM's live roadshow. On May
17, E-Life’s album “Eleven” was released. The artist himself
attributes the current success of domestic R&B acts to “the
better musical climate here in general. All Dutch product is
going well these days, ranging from Dutch-language pop to
dance and R&B; it's all over the place. Compared to the
past, the people are far more prepared to listen to local
artists. On top of that, R&B is dominant in the European
charts. Personally, I've never given up during my career.
Now is the moment for R&B.”
—ROBBERT TILLI

lT[ E LB OU KH E—The members of Tlanda

knew each other growing up in New Zealand, but they only
got together as an act in Melbourne in 1991, after meeting
at church. After initially enthralling audiences with R&B
vocal harmonies and dance steps as Past To Present, an act
signed to Mushroom Records, the group members—Frank
Laga’aia, Norman Keller, L.ennie Keller and Leighton
Hema—parted ways with the label. With Puff Daddy as a
role model of retaining control, they and some friends over
the past 18 months set up Apo International, which has two
recording studios, a production team, a record label, a man-
agement company, a modeling agency and a dance school
with six studios. Ilanda’s debut single, “It’s Our Time,”
released in February, has become a top-20 hit, while Apo
(distributed by Shock) had chart-topping double-platinum
success with the debut single, “Jackie,” from Joanne BZ, a
graduate from the dance school.

llanda mixes R&B/pop with Pacific overtones. “The name
llanda is obviously a statement of what we are,” says Nor-
man Keller. The Pacific feel is integral to our sound. Our
harmonies come from church choirs, and the way we play
acoustic guitar reflects the fact that, at any Maori party, there's
a tussle 1o grab the guitar for the inevitable sing-along.” 1t’s
a fresh mix that could get them U.S. recognition. Rock audi-
ences have tasted the sound. Crowded House's “Woodface”
(Capitol) had tracks that paid tribute to Maori heritage, while
Robyn Loau’s “Suva Pacifica” (Virgin) aroused interest in
Europe and went gold in France. llanda is currently work-
ing on a debut album.
CHRISTIE ELIEZER
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Galderone Il|lens Glub Doors For ‘Stranger’

POPSICLE DAYS: It’s been near-
ly two months since we first heard
Madonna’s “Beautiful Stranger”—
culled from the soundtrack to
“Austin Powers: The Spy Who
Shagged Me”—and in that time we
kept wishin’ and hopin’ for a wildly
wonderful club restructuring. No
disrespect to the singer and
William Orbit, who collectively
penned and produced this efferves-
cent blast of psychedelic electroni-
ca, but we knew that no fierce-rul-
ing club DJ in 1999 would dare play
the original jangly rock-etched ver-
sion of the song.

Diversity on the
dancefloor tends to
be a losing battle with
the approaching new
millennium. Perhaps
this will change in
2000. ..

In the meantime,
we have remixer/pro-
ducer Victor Cal-
derone to thank for
taking “Beautiful
Stranger” on a club-
by musical trip that
every fierce-ruling club DJ should
gladly embrace. And we’ve got to
hand it to Calderone, who wickedly
keeps the integrity of the song while
infusing the mix with much tribal
drama. Unlike many of his recent
remixes—which tended to eliminate
the bulk of the songs’ lyrics—“Beau-
tiful Stranger” shows his work
reflecting an awakening, a redemp-
tion, of sorts. It’s as if Calderone
fully understands the importance of
a song—and understands how best
to unite deft beats and a dazzling
vocal performance.

Unfortunately, Maverick/Warner
Bros. has made the (unwise) decision
not to release this remix commer-
cially (sigh). Promo-only 12” singles
will be mailed to club DJs on Tues-
day (15).

With the country salivating over
anything remotely related to Ricky
Martin, along comes another Latin
hottie, Enrique Iglesias, with his

IGLESIAS

by Michael Paoletta

first English-language recording.
Culled from the “Wild Wild West”
soundtrack on Overbrook/Inter-
scope—and penned by Mark Tay-
lor and Paul Berry, the team
responsible for Cher’s “Strong
Enough”—*“Bailamos”
is a hook-laden pop-
splashed houser that
receives scorching
south-of-the-border
treatments courtesy
of remixers Harry
“Choo-Choo” Ro-
mero, Erick Morillo,
Davidson Ospina,
and Pablo La Rosa.
Let’s watch this one
bullet up the Hot
Dance Music/Club
Play and Maxi-Sin-
gles Sales charts when it’s released
on Tuesday (15).

BACK TO LIFE: In the late '70s
and early '80s, West End Records
epitomized the sound of New York
dancefloors. Tracks like Raw Silk’s
“Do It To The Music,” Karen
Young’s “Hot Shot,” Taana Gard-
ner’s “Heartbeat,” and Sparque’s
“Let’s Go Dancin’ ” were signatures
at clubs like the Fun House, Infini-
ty, and the Paradise Garage. Such
revered DJs as John “Jellybean”
Benitez, Jim Burgess, and Larry
Levan would never consider not
playing at least one West End
recording during the course of a
Saturday night/Sunday morning
marathon set. Simply put, it was a
given.

Well, after having been dormant
for 15 years, the label re-established
itself last year. On July 13, the New
York-based independent is sched-

A Spring Affair. Nervous Records’ Charlotte is poised to dominate dancefloors,
once again, with “Someday,” her follow-up to “Skin,” which peaked at No. 1 on
the Hot Dance Music/Club Play chart earlier this year. Recently, the U.K. singer
performed at numerous clubs throughout the U.S., including the Roxy in New
York for WKTU’s Spring Fling event. Shown backstage, from left, are Michelle
Visage, radio personality at WKTU; DJ Scribble; Michael Weiss, president of Ner-
vous; Charlotte; DJ Mike Rizzo; songwriter Brinsley Evans; and Kevin Williams,

director of A&R at Nervous.

uled to issue its first album in more
than 20 years. Titled “Larry Levan’s
Classic West End Remixes,” the
nine-track set puts the spotlight on
Levan’s remix and production work,
circa 1979-1982. It includes Gard-
ner’s timeless “Heartbeat,” New
York Citi Peech Boys’ often-sam-
pled “Don’t Make Me Wait,” and
Loose Joints’ underground classic
“Is It All Over My Face” (yes, the
female version!).

Without question, “Larry Levan’s

Classic West End Remixes” should
be required listening for today’s
DJs, remixers, producers, and club
punters. Always remember: Without
the old school, there’d be no new
school.

Several months ago, San Francis-

co-based Ubiquity Recordings asked
several cutting-edge producers to
concoct tracks that would directly
reflect their interest in Afro-Cuban,
Brazilian, and Latin jazz. While
some created completely new tracks,
others utilized samples from the
back catalog of Ubiquity’s 4-year-old
imprint CuBop. The result is the
winning “The New Latinaires,”
which should be in stores Tuesday
(15).

Fave moments include “Atabaque”

by Berlin-based collective Jazzano-
va; Carl Craig’s Breakdown mix of
“Picadillo” by Johnny Blas, which
has been receiving major props from
clubland’s finest, including Tony
Humphries and Kruder & Dorf-
meister; and “Zum Zum” by Japan’s
Izuri Utsumi.

Also scheduled for release on

Tuesday (15) is Parisian Kid Loco’s
American debut, “Prelude To A
Grand Love Story.” Having remixed
for the likes of Saint Etienne,
Talvin Singh, Pulp, the Pastels,
and Badmarsh + Shri, Loco has—
over the years—been honing a musi-
cal landscape that’s blissful and
beautifully chilled-out.

(Continued on next page)
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Astralwerks’ p-Ziq Rolls Dut ‘Royal’

BY DYLAN SIEGLER

NEW YORK—Mike Paradinas,
aka u-Ziq (pronounced “mu-ziq”),
insists that he's not a perfectionist.
His new album, “Royal Astrono-
my,” due July 27 from Astralwerks
in the U.S., had to be re-cut with a
different track sequence when he
realized he wasn’t happy with the
original order, but Paradinas
chalks this up to sincere eagerness
to please the record company and
the public.

“I’ve got to get something that
Virgin [his U.K. label] is happy
with and that I'm happy to release
under my name, so it’s worth
spending some time
on it,” he says.

That said, record-
ing the album—a
display of electronic
wizardry that ranges
from straight-up
techno to cinematic
strings—took only
about six months. “I
wrote a lot of the
tracks while I was on
tour with Bjork in
America,” says Para-
dinas, who says he
completes much of his best writing
in hotels.

“I had been recording constant-
ly since [his 1997 full-length]
‘Lunatic Harness.” Once I'd
reached a place where I started to
compile it, I went to Virgin, to my
A&R man, and talked to him about
how he wanted it to go. He said
they wanted something with a
wider appeal.”

“Lunatic Harness” has sold
11,000 units to date in the U.S,,
according to SoundSecan, but
Paradinas holds himself to the rig-
orous standard set by the Chemi-
cal Brothers, whose albums sell
hundreds of thousands of copies
worldwide.

“My music might be a bit too
quirky and personal to reach mass
appeal,” conjectures the soft-spo-
ken artist, “though it seems to be
getting more accessible. Maybe I'm
Jjust picking more accessible tracks
for albums. I've created a lot of
hard, distorted stuff.” That mater-
ial, he says, will be saved for Euro-
pean rave performances and re-
leases on his own independent
label, Planet . “I want to be poppy
and quirky, not turn people off.”

In the U.S., Astralwerks fol-
lowed up u-Zig’s “Lunatic Har-
ness” with the EP “Brace Your-
self,” supplying a demand the label
noted from Internet-savvy fans.
The set’s track listing was voted on
by fans online, and five voters won
autographed copies. The set was
not released in the U.K.

The most striking element of
“Royal Astronomy” is its flood of
lush strings, hollow bells, and
scratchy zither-like samples. Cre-
ated entirely from synthesized
samples, the string tracks are dra-

y-zIQ

matic and evocative, with eerie
overtones that suggest film-score
composer Danny Elfman.

Paradinas’ eclectic genius goes to
work on tracks like “The Hwicci,”
which matches an orchestral theme
with a hip-hop beat, scratching, and
a rap sample. The resulting music
is riveting, albeit disconcerting.

“The string stuff was what I
wanted to release, so I built an
album up, including the best string
tracks I'd done,” says Paradinas.
Also included are some accessible
vocal tracks, like the melodic first
single, “The Fear,” and & dash of
good old-fashioned techno for the
dancefloor.

Paradinas says
most of his tracks
are born from ex-
periments with his
equipment.

“I play with my
equipment until I
come out with some
nice melodies. Some-
times I have ideas,
and sometimes they
work, but better
tracks come out
when I follow the
natural track of how things are
going. It’s better that way with
electronic music.”

Glenn Mendlinger, product man-
ager/A&R manager at Astral-
werks, says the label will concen-
trate on college and specialty radio,
while working to place u-Zig’s
tracks in soundtracks and inciden-
tal movie music.

u-Zig's history as a remixer of
indie rockers Yo La Tengo and the
Auteurs has given him “great cred-
ibility with the indie kids, but the
more electronic side of what he does
hasn’t been fully exploited,” says
Mendlinger, who hopes to change
that with a bigger push for this
album at electronic music retailers.

Crystal Stephens, director of
noncommercial radio at Astral-
werks, says that u-Ziq has “given
us an accessible single with ‘The
Fear,” which should help to break
him into the commercial specialty
realm. Radio should be really
pleasantly surprised with this
track; it’s a catchy, different song.”

In the past, u-Zig’s tracks have
done especially well at college sta-
tions on the East Coast, in Califor-
nia, and in the Northwest, accord-
ing to Stephens.

Chris Vanderloo, major label
buyer at the New York retailer
Other Music, says, “We sold close
to 300 copies of ‘Lunatic Harness’
on CD—it did really well. u-Ziq is
definitely one of the forebears of
that sound, and he has a high pro-
file because he’s been around for
such a while.”

Perfectionist or not, Paradinas
gives his new album a thumbs-up,
adding, “I still listen to it quite a
bit—and I'd usually get sick of an
album by now.”
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Billboard/BP| Communications.

DANCE TRAX

(Continued from preceding paye)

On “Prelude”—an edited version of
the artist’s “A Grand Love Story,”
which was issued last year on Yellow
Productions/East West France—Loco
doesn’t disappoint. And thankfully,
tracks like “Love Me Sweet” and
“Relaxin’ With Cherry” weren’t omit-
ted in the trans-Atlantie translation.

MASTERS OF THE MIX: Wax
Trax! Records, in conjunction with
its “Wax Trax! MasterMix” DJ
series, has put the finishing touches

on the MasterMix tour, a North
American tour that will feature a
rotating roster of international
turntablists and electronica acts.
Confirmed, thus far, are Juan
Atkins, DJ Hurricane, Supa DJ
Dimitry, Adam X, James Christ-
ian, Pills, Expansion Union, and
Frontside.

The greatly anticipated tour kicks
oft July 5 in Miami and will make
stops in Atlanta (July 11); Austin,
Texas (July 14); Phoenix (July 19);

Los Angeles (July 21); Seattle (July
25); Cleveland (July 29); Philadel-
phia (Aug. 4); New York (Aug. 10);
and Montreal (Aug. 11), among other
cities.

DISCO KNIGHTS: U.K. duo Faze
Action has signed a multi-album
deal with I-111 for the world,
excluding Europe and the UK.,
where the act remains on Nuphonic,
the label to which it’s signed.
Featuring brothers Robin and

Simon Lee, Faze Action began its
rise to fame in 1996 with the single
“In The Trees.” The pair followed
this with the disco-charged house
album “Plans And Designs.” Today,

the brothers are completing their

second album.

According to Andrew Goldstone,
co-director of the Warner Brothers-
distributed F-111, the album should
be in stores in September; it will be
preceded by an as-yet-undecided
single.

FOR THE RECORD

In an article titled “The Art
Of Noise Reunites For Univer-
sal’s ‘Dubussy’” (Billboard, May
29), the relationship between
ZTT U.K. and Universal was
incorrectly stated. ZTT’s ar-
rangement with Universal covers
all ZTT releases for North
America.
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DANCE MUSIC SUMMIT

It's about music. It's about netwaorlsing.
It's about turnin’ it out all night long!

In July, hundreds of influential members of the dance music
community will converge on Atlanta to discuss the state of
dence music, and revel in the city's vibrant club scene.

You owe it to yourseilf to be there.

For Registration Bag inserts and
_ other sponsorship opporturities
3 . contact Phyllis Demo 212.536.5299

Sheraton Colony Square
188 14th Street, Atlanta GA 30361
404.892.6000
Summit Rate:$149.

Michele Quigley, Special Events Director 212.53€.5002

Michael Paoletta, Dance Music Editor 212.536.5068
Richard Leslie, Executive Event Producer 917.681.5433

duane harden

To register: cut out form and maif to: Michele Quigley, Billboard Dance Music Summit, 1515 Broadway, New York, NY' 10036,
or fax to: 212.536.1400 Make checks payable to Billboard Magazine. Confirmations will be faxed or mailed.
Please allow 10 business days. This form may be duplicated. Please type or print clearly.

BILLBOARD REPORTER, | M

RECORD POOL DIRECTORS r"lEW THISI g EAdR"
REGULAR & INTERNATIONAL RADIO "'e'"“EX‘T"E S e

Full registration - including walk up $350 $225 $150
First Name: Last Name:
Company: __ Title:
Address: __ City: State: Zip:
Phone: Fax: E-mail:
Paying by: 3 check 1 Visa/MC 3 AMEX 3 money order
Credit cord #: ___ : Exp. Date:
Cardholder’s name: Signature:

{charges not valid without signature}

Cancellation Policy: Cancellations must be submitted in writing. ALL REFUNDS WILL BE PROCESSED AFTER THE ONFERENCE.
Cancellations receivec between May 21 and June 25 are subject to $75 administrative fee. No refunds will be issued after June 25th.
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Wills Is King On "Ride With Bob’

DreamWorks Multi-Act Set Salutes Master Of Western Swing

BY DEBORAH EVANS PRICE

NASHVILLE—Ask anyone in Texas
about musical legends, and they’ll
proudly proclaim “Bob Wills is still
the king.” Though he died in 1975, the
veteran western swing band leader’s
legacy remains, and on Aug. 10 inter-
est in his work will be further kindled
with the release of “Ride With Bob.”

The multi-artist DreamWorks
album was initiated and produced by
Asleep At The Wheel’s Ray Benson
and features his famed swing band
along with a guest list that includes
Steve Wariner, Vince Gill, Dixie
Chicks, Lyle Lovett, Shawn Colvin,
Dwight Yoakam, and the Squirrel
Nut Zippers.

“Asleep At The Wheel has been
able to keep a lot of that great music
alive and vibrant,” says John T. Kunz,
owner of Austin, Texas-based Water-
loo Records and Video, adding that
the group’s albums have consistently

ASLEEP AT THE WHEEL

sold well in his store.

Kunz thinks the variety of artists
who've joined Asleep At The Wheel
in performing Wills’ hits on this pro-
ject should make for brisk sales.
“That’s the thing that I think was so
great about Bob Wills, the diversity
of his musie,” Kunz says. “He did a
great job of combining country,
swing, jazz, and all that. I think for a
Squirrel Nut Zipper fan, they are
going to hear this and go, ‘Oh, this
guy did some really cool stuff.””

Pete Fisher To Run Grand Ole
Opry As Its First Full-Time GM

BY CHET FLIPPO

NASHVILLE—For the first time in
recent history, the Grand Ole Opry
will have a full-time GM, when Pete
Fisher assumes that position June 28.

Fisher, who has been managing
country artist Paul Brandt and Chris-
tian artist Carolyn Arends as a part-
ner in the firm Fisher Raines Enter-
tainment, will report to Gaylord
Entertainment Co.’s Grand Ole Opry
Group president Steve Buchanan.

“Pete was an ideal candidate for
the position,” says Buchanan. “His
wide experience in management and
publishing and his work on Musie
Row make him uniquely qualified to
oversee the great tradition that is the
Grand Ole Opry.”

Buchanan had been over-
seeing the Opry since the
retirement of Bob Whittak-
er. The latter had other Gay-
lord duties, in addition to
being Opry GM.

Prior to his Fisher Raines
involvement, Fisher was VP
of Creative Trust Inc.’s
country division and man-
aged Marcus Hummon. He had also
worked for Warnersongs Inc., where
he managed Warner/Reprise Re-
cords’ joint-venture music publishing
operation with Warner/Chappell
Music. He also was A&R coordinator
for the group Take 6.

“I’'m honored and excited,” says
Fisher. “Steve and I share a vision
and a dream for the Opry. There’s
something truly magical about the
Grand Ole Opry.”

Under Buchanan’s tutelage, the
Opry had begun a concerted effort to
bring a greater number of young acts
into the Opry mix, both as members
and as visiting performers. Fisher and

FISHER

Buchanan say that effort will continue.

“I think we want the Opry to be a
reflection of the various generations
that are a part of country musie,”
notes Buchanan. “It’s important for
us to have a strong cast of members—
70 people—to showcase the variety
that is and has been part of the Grand
Ole Opry for decades. There’s no
place else you can go and get such a
strong sense of the history and tradi-
tion of country music and also see its
future as well.”

“Gaylord recognizes the need,”
says Fisher, “to weave current music
into the Opry blend. I'll stay in close
touch with artists’ managers and
with Music Row and continue to make
the Opry accessible to the
industry. The music indus-
try wants to support the
Opry, and the Opry wants to
nurture a close relation-
ship.”

One area that both
Buchanan and Fisher say
will receive study and devel-
opment is the very brand
name of the Opry itself. It is,
Buchanan notes, a brand that is
known worldwide, and Opry man-
agement will closely consider what
they can do in that area.

“That will be one of Pete’s respon-
sibilities,” says Buchanan. “He will
oversee various opportunities that can
arise for us that involve extensions of
the brand.”

Fisher says his management expe-
rience taught him the importance of a
strong brand name. “For an artist,”
he says, “you want and crave a strong
brand. The Opry itself is very much
like an artist. It has a tremendous
brand, and we want to capitalize on
that and build on it.”

Asleep At The Wheel previously
paid homage to Wills on its 1993 Lib-
erty Records album, “A Tribute To
The Music Of Bob Wills & The Texus
Playboys.” Benson says his original
idea was to record a four-volume set,
but that wasn't in the label’s plans.

“The passage of six years’ time has
been really a blessing because we've
got a wider variety of people, a whole
other generation of country musicians
[participating],” says Benson, “and a
broader sampling of what western
swing was. This one has more of the
styles of western swing that are so
varied. We covered u lot on the last
one, but this album has three big band
numbers, then there’s the Dixieland
styles, and then there’s the classic
string band stuff.

¥ %

Teed Off. Many country artists turned out for the annual Music Row Ladies Golf
Tournament and Tupperware Party, sponsored by ASCAP, Capitol Nashville, and
TNN to benefit United Cerebral Palsy. Shown, from left, are Chely Wright, Suzy Bog-
guss, Deana Carter, Shannon Brown, Paul Brandt, Brad Paisley, Amanda Wilkinson,
Trace Adkins, Tyler Wilkinson, and T. Graham Brown. The men were caddies.

(Continued on page 40)

George Jones Gelebrates His Recovery;
Young Guns Seek Fan Help For New Handle

CHECKING IN WITH: George Jones’ new Asylum
Records album, “Cold, Hard Truth,” is finally finished,
Jjust days before its scheduled June 22 release.

Jones’ slow recuperation from his
near-fatal March 6 car wreck delayed
work on the album, but he says that
he’s happy with the results. And it’s
vintage Jones, led by the first single,
“Choices,” and the equally compelling
title cut.

“I ean still hit the high notes,”
Jones tells Nashville Scene, “but 1
still can’t get all the low notes.” Jones
says his doctors say his voice should completely recov-
er soon—his vocal cords were damaged by the pres-
ence of a ventilator for several days when he was hos-

pitalized in critical condition.
He performed last weekend in N h - ll
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JONES

Andalusia, Ala., for the first
time since the accident and
will headline Asylum’s show
Monday (14) at Fan Fair.
Jones says his wreck was
“my final wake-up call. I want
to be around to enjoy this

record. I never thought I'd still
be working at 67, so I want to
make the most of it.”

ON THE RECORD: The group formerly known as
the Young Guns has dropped its name in the wake of
recent school shootings. The Woodstock, N.Y.-based
quintet will conduct a fan contest to select a new name.
Meanwhile, the group has issued a retail single, “Take
This Heart,” with proceeds going to the Healing Fund,
a campaign organized for student victims at Columbine
High School in Colorado. “The name was just no longer
appropriate,” says group member Cory Williams.

The act has its first album finished for Woodstock-
based Double R Records and now just needs a name to
slap on it.

ON THE ROW: Shania Twain is the first female artist
in any genre to sell 11 million copies of two consecutive
albums. The Recording Industry Assn. of America has
just certified “Come On Over” at that magic mark,
which equals sales for “The Woman In Me.”

by Chet Flippo

Tim McGraw had to cut short a concert in Pontiac,
Mich., June 4 after getting doused with pepper spray by
a member of the audience.

Kix Brooks’ solo ride on a personal watercraft from
Nashville to New Orleans raised around $70,000 for St.
Jude’s Children’s Research Hospital.

The Country Music Hall of Fame is now actively
recruiting contributions from country artists for the
capital campaign for the new Hall of Fame downtown.
Several dozen have already contributed and will he hon-
ored with their names engraved on a Wall of Honor
exhibit at the new hall. A donation in the amount of the
gross revenue from one concert is being encouraged as
a “fair share” gift. Groundbreaking ceremonies for the
hall will be held Thursday (17) with Chet Atkins lead-
ing a parade of marching guitar players downtown.

The Country Music Assn.
(CMA) has entered an agree-
ment with Pittard Sullivan
Licensing and Merchandising
Services Group to handle
licensing and merchandising
for the organization. A num-
ber of promotional products
and campaigns using the
CMA brand are envisioned,
among them a CMA Awards
yearbook, hotel and airline tie-
ins, educational programs, housewares, a makeup line,
credit-card programs, and a Fan Fair road show.

PEOPLE: Kenny Chesney, reflecting on his phe-
nomenal run at No. 1 for six weeks on the Billboard
Hot Country Singles & Tracks chart with “How For-
ever Feels,” tells Nashville Scene he almost didn’t get
that song. “Tim McGraw had cut it but decided not to
release it,” he says. “After it hit No. 1, Tim told me, ‘I'm
glad you cut it. It just didn’t work for me.”” Chesney says
the song originally appealed to him because “it’s the only
love song I know of that has both Jimmy Buffett and
Richard Petty in it.”

On June 25, Bill Anderson returns to Commerce,
Ga., to host his third annual City of Lights festival. Join-
ing him will be his Po’ Folks Band, Steve Wariner,
Jan Howard, Johnny Counterfit, and the Jordans.
The event will benefit the Bill Anderson Center for Per-
forming Arts at Commerce High School.
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6 5 TIM MCGRAW A° CURB 77659 (9.98/15 98} NOT A MOMENT TOO SOON | 271 | = =
19 17 HANK WILLIAMS MERCURY 536029 (7.98/11.98) 20 OF HANK WILLIAMS GREATEST HITS 86
1 6 CHARLIE DANIELS A EPIC 64182/SONY (5.98 EQ/9.98) SUPER HITS | 229 -
20 20 GEORGE STRAIT A® MCA NASHVILLE 42035 (7.98/12.98) GREATEST HITS VOLUME 2 | 580
8 7 JOHNNY CASH @ COLUMBIA 66773/SONY (5.98 E(/9.98) SUPER HITS | 105 —
e — 4
g g WILLIE NELSON @ COLUMBIA 64184/SONY (598 £Q/9.95) SUPER HITS | 248 21 15 KENNY E?_GERSA CAPITOL 46106 (9.98/15.98) TWENTY GREATEST HITS | 196
10 8 GEORGE JONES A EPIC 40776/S0NY (5,38 EV9 98) SUPER HITS | 402 2 21 VINCE GILL A*® MCA NASHVILLE 11047 (10.98/15.98) WHEN LOVE FINDS YOU | 251_
11 | 10 | PATSY CLINE A® MCA NASHVILLE 12 (7 98112.98) 12 GREATEST HITS | 637 23 | 22 | PATSY CLINE McA NASHVILLE 20265 (2.98/5.98) s |15 g
12 12 SHANIA TWAIN A MERCURY 514422 (7.98/11.98) SHANIA TWAIN 136 24 23 VINCE GILL A? MCA NASHVILLE 11394 (10.98/16.98) SOUVENIRS | 167
13 16 DEANA CARTER A‘ CAPITOL 37514 (10.98/15.98) DID I SHAVE MY LEGS FOR THIS? | 144 25 24 TIM MCGRAW A? CURB 77800 (10.98/16.98) ALL1WANT | 123

Catalog albums are 2-year-old tities that have fallen beiow No. 100 on The Billboard 200 or reissues of older albums. Total Chart Weeks colurmn refiects combined weeks title has appeared on Top Country Alburns and Top Country Catalog. ® Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Goid). A RIAA cer-

lification for net shipment of 1 mitlion units (Platinum). 4 RIAA certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates album'’s muiti-platinym level. For boxed sets, and double albums with 2 running time that exceeds 100 minutes or mo
ber of discs and/or tapes. *Asterisk indicates vinyl LP is available. Most tape prices, and CD prices for BMG and WEA labels are suggested lists. Tape prices marked EQ, and ali other CD prices, are equivalent prices, which are projected from wholesale prices. [iH indicates past H

title. ® 1999, Bil BPI ions and SoundScan, Inc

rrg, the RIAA multiplies shipments by the num-
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by Wade Jessen

LONG NECKS & SHORT STORIES: Opening with Hot Shot Debut
honors at No. 4 on Top Country Albums, Lonestar’s “Lonely Grill”
scans 47,000 units and enters The Billboard 200 at No. 28. Apparently
the third time really is the charm, since the group’s prior two sets, “Lon-
estar” and “Crazy Nights,” logged first-week sales of 2,500 and 6,000,
respectively.

Ron Howie, sales VP at the RCA Label Group, says even though the
phrase is overused, the debut “is truly a perfect example of the power
of one song.” That song is ‘Amazed,” a four-minute power ballad that
gains 473 detections to rise 9-8 on Hot Country Singles & Tracks
WGRX Baltimore is the week’s airplay leader with 74 plays, and WCKT
Fort Myers, Fla., logs the most plays to date with 329. Heavy airplay
(more than 35 plays) is also heard at KPLX Dallas (562), KMLE Phoenix
(48), and WAMZ Louisville, Ky.

So far on the radio chart, Lonestar has three top 10 songs, one top
five, and two No. 1’s, including “No News,” which spent three weeks at
the top in early 96.

WRITE HIM UP: Still vibrant in his 18th year on the charts, George
Strait logs his 34th No. 1 on Hot Country Singles & Tracks as “Write
This Down” (MCA Nashville) gains 206 detections to nudge Tim
McGraw’s “Please Remember Me” (Curb) out of No. 1 after five straight
weeks there. With an estimated 45 million audience impressions, Strait
inks 27 more plays than McGraw, who is pushed back to No. 2 with 44
million in audience. Strait’s airplay leaders this issue include Houston
signals KKBQ (64) and KIKK (53), KYCW Seattle (47), and WTQR
Greensboro, N.C. (46). “Write This Down” is the second single from
Strait’s “Always Never The Same,” which scans more than 18,000 to fin-
ish at No. 7 on Top Country Albums.

IN SEARCH OF NORMAN ROCKWELL: With the biggest gain on
Hot Country Singles & Tracks, Alan Jackson makes some social com-
mentary with “Little Man” (Arista/Nashville), which laments the dis-
appearance of thriving small-town business districts at the hands of
corporately owned mass merchants. “Little Man” increases 482 detec-
tions to shoot 56-40. Weekly airplay leaders include WWGR Fort Myers
(29), WXBQ Johnson City, Tenn. (25), and KUBL Salt Lake City (22),

“Little Man” is the fourth single from Jackson’s “High Mileage,"”
which scans approximately 4,500 to hold at No. 28 on Top Country
Albums.

CABLE GUY: A Memorial Day weekend HBO premiere of “Hope
Floats” spurs the soundtrack up 6,500 units (95%) to swipe Greatest
Gainer roses on Top Country Albums. The twice-platinum set jumps
21-14 on the country chart and 174-102 on The Billboard 200. Shedaisy’s
“The Whole Shebang” (Lyric Street) gains 11% to take Pacesetter hon-
ors at No. 15 on the country list. It reclaims No. 1 on the Heatseekers
albums chart.

WILLS IS KING ON ‘RIDE WITH BOB’

(Continued from page 38)

“Then there are a couple of tunes
that are out of the mold but are west-
ern swing performances, like the
Willie Nelson/Manhattan Transfer
version of ‘Going Away Party’ writ-
ten by Cindy Walker,” he adds. “It’s
one of the most incredible recordings
I've ever made.”

The project features many of Willg’
best-known tunes, such as “Cherokee
Maiden,” “Faded Love,” and “Take
Me Back To Tulsa,” as well as a new
version of “Bob Wills Is Still The
King,” a tribute written and record-
ed by Waylon Jennings that gets new
treatment here by the Wheel and
Clint Black.

Some of the artists came to the
project knowing which song they
wanted to record. For example, Dixie
Chicks had been performing “Roly
Poly” in concert for years. “This is a
celebration,” says Benson. “That’s
why I called it ‘Ride With Bob.””

He says he feels a responsibility to
keep Wills’ legacy alive because of the
impact he had on so many artists. “If
Bob Wills wasn’t as important as
Hank Williams, Elvis Presley, Duke
Ellington, and Jimmie Rodgers, I
wouldn't be doing this, but he is. He’s
as important as all of those people,
and has not gotten the mainstream
due that I think he deserves.”

Awareness of “Ride With Bob” will
be greatly enhanced via two upcoming
television specials slated to air on
TNN. One show is a “making of” spe-

cial that will air close to the album’s
release. The second will air later this
year and includes interviews with the
participating artists and other footage.

“We filmed all the sessions, giving
us tons of elements to build plenty of
things to showease this to consumers,”
says Johnny Rose, DreamWorks

will include Internet promotions with
country.com and other companies.
There are also plans to service the
entire album to country radio stations
in all markets as well as to other for-
mats that would be interested in the
Shawn Colvin/Lyle Lovett or Squir-
rel Nut Zippers cuts. There will also

Cuts on “Ride With Bob” and
lead singers on each song:

1. “Bob’s Breakdowns,” Steve
Wariner and Vince Gill.

2. “New San Antonio Rose,”
Dwight Yoakam.

3. “I Ain’t Got Nobody,” Don
Walser.

4. “Roly Poly,” Dixie Chicks.

5. “Heart To Heart Talk,” Lee
Ann Womack.

. “Cherokee Maiden,” Ray Ben-

son.

7. “Maiden’s Prayer,” Squirrel
Nut Zippers.

8. “You're From Texas,” Tracy
Byrd.

Track Listing On ‘Ride With Bob®

9. “Right Or Wrong,” Reba.

10. “Faded Love,” Lyle Lovett
and Shawn Colvin.

11. “St. Louis Blues,” Merle
Haggard.

12. “End Of The Line,” Jason
Roberts.

13. “Take Me Back To Tulsa,”
Clay Walker.

14. “Milk Cow Blues,” Tim Mec-
Graw.

15. “Stay All Night,” Mark
Chesnutt.

16. “Bob Wills Is Still The
King,” Clint Black.

17. “Going Away Party,” Man-
hattan Transfer and Willie Nelson.

senior executive for sales and mar-
keting. “We've edited those down into
presentation reels, and we've sent this
out through several directions. We've
worked with GSD&M, a major adver-
tising agency in Austin, Texas.”

Rose says the marketing campaign

Man In The White Hat. Tennessee state Sen. Douglas Henry received the White
Hat Award from the Nashville Songwriters Assn. International (NSAI) for leading
the fight to recognize and protect songwriters’ copyrights. Shown, from left, are
NSAI president Jim McBride, songwriter Paul Williams, NSAI executive director
Barton Herbison, Loiette Henry, Sen. Henry, and state Rep. Sherry Jones.

be a radio special, produced and dis-
tributed by Nashville-based Hunts-
man Entertainment, that will air La-
bor Day weekend. A video is planned.

“It’s an event record because of all
the genres it crosses,” Rose says. “So
we'll obviously pursue tons of press
and look for reviews. We're counting
on a lot of press to help drive this
because of its nature.”

Rose says television advertising on
a regional basis in 17 markets is
planned. “We’ll also reinforce the
areas Asleep At The Wheel tours in
on a regular basis,” he says. “They
sell a great deal of their product in the
Texas, Oklahoma, New Mexico area.
At the same time they’'ve got great
sales in California, Wisconsin, Min-
nesota, and in the Northeast as well.
They tour constantly and have a
strong fan base.”

Asleep At The Wheel is booked by
Buddy Lee Attractions and has been
performing on George Strait’s tour.
The band is self-managed. Ray Ben-
son has a co-publishing deal with
Hamstein Music.

C

OUNTRY SINGLES A-Z

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

BMI/Lawyer's Wife, BMI) HL

70 LIFE IS A HIGHWAY (BMG-Canada, BMI/Falling Sky,
SOCAN/BMG, ASCAP) HL

46  LIGHTNING DOES THE WORK (McSpadden,
BMI/Bluesabilly, BMI/Sony/ATV Tree, BMI/John Hadley,
BMI) HL

19  LITTLE GOOD-BYES (Without Anna, ASCAP/Magnolia Hill,
ASCAP/Rushing Water, ASCAP/Colonel Rebel, ASCAP/Ken-
tucky Thunder, ASCAP/ICG, ASCAP/Sony/ATV Tree,
BMI/Kent Breen, BMI) HL

40  LITTLE MAN (WB, ASCAP/Yee Haw, ASCAP) WBM

56 LONELY AND GONE (House Of Integrity, BMI/Little Torna-
does, BMi/Nomad-Noman, BMI/Songs Of PolyGram Intl,
BMI/Warner-Tamerlane, BMI} HL/WBM

43 MAKE UP IN LOVE (MCA, ASCAP/O-Tex, BMI) HL

59  ONE IN A MILLION (Almo, ASCAP/Anwa, ASCAP/BNC,
ASCAP)

2 PLEASE REMEMBER ME (Sony/ATV Cross Keys,

ASCAP/Blue Sky Rider, BMI/Irving, BMI) HL/WBM

26 THE SECRET OF LIFE (Sony/ATV Crass Keys. ASCAP/Pur-
ple Crayon, ASCAP) HL

55 SEVEN BRIDGES ROAD (frang, BMI) WBM

16  SHE'S ALWAYS RIGHT (Sony/ATV Tree, BMI/Suffer In
Silence, BMI/Careers-BMG, BMI/Music Hill, BMI/Hope-N-
Cal, BMI/Five Cowboys, BMI/Cal IV, BMI) HL

65 SHE'S IN LOVE (EMI Tower Street, BMI/Little Cayman,
BMI/EMI Blackwood, BMI/If Dreams Had Wings, ASCAP)

HL
49 SHE WANTS TO ROCK (Sony/ATV Tree, BMI) HL
20 SINGLE WHITE FEMALE (Blakemore Avenue,

ASCAP/Kevin Marris, ASCAP)
7 TONIGHT THE HEARTACHE'S ON ME (Music Crty,
ASCAP/EMI April, ASCAP/Southern Days, ASCAP) HL
66 TROUBLE IS A WOMAN (Wamer-Tamerlane, BMI/Big
Giant, BMI/Starstruck Angel, BMi/Malloy's Toys,
BWSMy/ATV Cross Keys, ASCAP/Kim Williams, ASCAP)
HL/WBM

3 TWO TEARDROPS (Mr. Bubba, BMI/Sony/ATV Tree,

BMI/Steve Wanner, BMI) HL/WBM

52 UNSUNG HERO (Positive Dream Pty., BMI/EMI Black-
wood, BMI/Down In Front, SOCAN/Dreaming In Public,
SOCAN/EMI Aprii, ASCAP/Into Wishin®, ASCAP/Nimby,
ASCAP) HL

53 WATCHING MY BABY NOT COMING BACK (EMI Black-
wood, 8MI/Montcrest, BMI/EMI April, ASCAP) HL

4 MAN! | FEEL LIKE A WOMAN! (Songs Of PolyGram Int’l,

BMI/Loon Echa, BMI/Zomba, ASCAP) HL/WBM

28 MAYBE NOT TONIGHT (Smash Vegas, BMI/Big Picture,
BMI/November One Songs. BMI/If Dreams Had Wings.
BMI) weM

42 MY KIND OF WOMAN/MY KIND OF MAN (Vinnie Mae,
BMI) WBM

50 NEVER BEEN KISSED (Reysong, BMI/Lucky Lady Bug.
BMI/Bayou Boy, BMI/Wrensong, BMVChrysaIis,
ASCAP/Audacity, ASCAP) HL/WBM

74  NEVER IN A MILLION TEARS (EMI Blackwood, BMI/Burg-

Isle, BMI) HL

14 A NIGHT TO REMEMBER (Curb, ASCAP/Kinetic Diamond

1l, ASCAP/Rob ‘N Riiey, ASCAP/Song Of Peer,
ASCAP/Gramily, ASCAP) HL/WBM

47  (NOW YOU SEE ME) NOW YOU DON'T (Famous,
ASCAP/Twin Creeks, ASCAP/Jess Brown, BMI/Ken-Ten,
BMI/AImo, ASCAP) HL

10 ONE HONEST HEART (Starstruck Angel, BMI/Malloy's
Toys, BMI/Dixie Stars, ASCAP/Zomba, ASCAP/Swear By
The Music, ASCAP) HL/WBM

24

51
n

75
22

3
48

32
60

ASCAP/Windswept Pacific, ASCAP/EMI Blackwood,
BMI/Mark Alan Springer, BMI) HL/WBM

SLAVE TO THE HABIT (Songs Of PolyGram Int’l,
BMI/Seven Angels, BMI/Tokeco Tunes, BMI/Wacissa River,
BMI/MRBI, BMI) HL

SOMEONE ELSE'S TURN TO CRY (Sony/ATV Tree,
BMI/WB, ASCAP/Good Apple, ASCAP) HL/WBM
SOMETHIN’ ‘BOUT A SUNDAY (Almo, ASCAP/Daddy Rab-
bit, ASCAP/EMI Blackwood. BMI/Ty Land BMI) HL/WBM
SOUTH OF SANTA FE (Sony/ATV Tree, BMI/Buftalo Prairie,
BMI/Terilee, BMI/Sony/ATV Cross Keys, ASCAP) HL
START THE CAR (EMI Blackwood, BMI/Colersion, BMI) HL
STRANGER IN MY MIRROR (Acuff-Rose, BMI/Sony/ATV
Cross Keys, ASCAP/Kim Williams, ASCAP) HL/WBM
SUNDOWN (Moose, SOCAN) WBM

THAT'S THE TRUTH (Pollywog, SOCAN/Windswept Pacific.
ASCAP/tn The Fairway, ASCAP) WBM

THIS HEARTACHE NEVER SLEEPS (EMI Blackwood,
BMI/Burg-Isle, BMI/Tim Johnson. BMI) HL

THIS TIME (PolyGram International, ASCAP/Sondancekid,
ASCAP/Mail Train, ASCAP/Fun Attic, ASCAP/Owsley,

25
17

21

69

61

WHATEVER YOU SAY (Hamstein Cumberland, BMi/Baby
Mae, BMI/New Haven, BMI/Music Hill, BMI) HL/WBM
WHO NEEDS PICTURES (EMI April, ASCAP/Ptaid Paisley,
ASCAP/Cattle Call, ASCAP/Sea Gayle, ASCAP) HL

WISH YOU WERE HERE {Acuff-Rose, BMI/Sony/ATV Tree,
BMI/Mr. Bubba, BMI/Befton Uncle, BMI) HL/WBM

WITH YOU (WB, ASCAP/Dreamin’ Upstream, ASCAP/Big
Red Tractor, ASCAP) WBM

WRITE THIS DOWN (Neon Sky. ASCAP/Irving, BMI/Colter
Bay, BMI) HL/WBM

YOU HAD ME FROM HELLO (Acuff-Rose, BMI) WBM
YOU'RE LUCKY 1 LOVE YOU (Rio Bravo, BMI/Malor Bob,
ASCAP) WBM

YOU'RE STILL BEAUTIFUL TO ME (Zomba,
ASCAP/Sony/ATV Cross Keys, ASCAP)

YOUR OWN LITTLE CORNER OF MY HEART (EMI April,
ASCAP/Waltz Time, ASCAP/Rick Hall, ASCAP) HL/WBM
YOU'VE GOT A WAY (Songs Of PolyGram Int’l, BMI/Loon
Echo, BMI/Zomba, ASCAP) HL/WBM

YOU WON'T EVER BE LONELY (Sony/ATV Tree, BMI/Mo
Fuzzy Dice, ASCAP/Famous, ASCAP) HL

39 ALMOST HOME (Why Walk, ASCAP/AImo, ASCAP/BNC, 41  GIVE MY HEART TO YOU (Rick Hall, ASCAP/Watertown,
ASCAP/Anwa, ASCAP) WBM ASCAP/Sony/ATV Tree, BMI) HL/WBM
8 AMAZED (Wamer-Tamerlane, BMI/Golden Wheat, 12 GOD MUST HAVE SPENT A LITTLE MORE TIME ON YOU
BMI/Careers-BMG, BMI/Silverkiss, BMI/Songs Of {Music Corp. Of America, BMI/Bajun Beat, BMI) HL
Nashville DreamWorks, BMI/Cherry River, BMI) 31 GONE CRAZY (WB, ASCAP/Yee Haw, ASCAP) WBM
CLMHL/WBM 29 THE GREATEST (New Don, ASCAP/New Hayes, ASCAP)
38 ANGELS WORKING OVERTIME (Michaelhouse, WBM
BMI/Ensign, BMI/WB, ASCAP/Lunnmusic., ASCAP) 23 HANDS OF A WORKING MAN (Wamer-Tamerlane,
HL/WBM BMI/Sugar Bend, BMI) WBM
13 ANYONE ELSE (PolyGram Intemational, ASCAP/St. Julien. 15 HELLO L.O.XE. (Windswept Pacific, BMi/My Life’s Work,
ASCAPY HL BMI/Inang, BMI) WBM
72 BANG BANG BANG (Al Andersongs, BMI/Mighty Nice, 58 HER (Windswept Pacrfic, BMI/My Life’s Work, BMI/Almo.
BMI/AImo, ASCAP/Daddy Rabbit, ASCAP) HL/WBM ASCAP/Daddy Rabbit, ASCAP) WBM
68 BOY OH BOY (Golden Phoenix, SOCAN/Kiayasongs, 34 HILLBILLY SHOES (Sixteen Stars, BMI) HL
SOCAN/Amandasongs, SOCAN/Chunk-It, ASCAP) WBM 18 HOW FOREVER FEELS (Wamer-Tamerlane, BMI/New
45 CHOICES (Music Corp. Of America, BMI/So Bizzy, Works, BMI/WB, ASCAP) WBM
BMIHiilbillion, BMI/Boondocks, ASCAP/Makin' Friends, 35 1 KNOW HOW THE RIVER FEELS (Famous, ASCAP/Island
ASCAP/Mac Wadkins, ASCAP) HL Bound, ASCAP/Powers That Be, ASCAP) HL
21 CRAZY LITTLE THING CALLED LOVE (Queen, BMI/Beech- 33 'LL STILL LOVE YOU MORE (Realsongs, ASCAP) WBM
wood, BMI) HL 62 I'M IN LOVE WITH HER (Wacissa River, BMI/MRBI,
37 EVERYTIME | CRY (BMG, ASCAP/Sierra Horme, BMI/Buitt On Rock, ASCAP/CMI, ASCAP)
ASCAP/Warner-Tamerlane, BMI) HL/WBM 30 1WILL BE THERE FOR YOU (Starstruck Angel, BMI/Dead
36 FOOL, I'M A WOMAN (Sony/ATV Tree, BMi/Windswept Solid Perfect, BMI/Wamer-Tameriane, BMI/HeIImaymen,
Pacific, BMI/Wedgewood Avenue, BMIHilbillith, BMI) BMI/Sony/ATV Tree, BMIWenonga, BMI) HL/WBM
HL/WBM 11 LESSON IN LEAVIN' (Chappell & Co., ASCAP/Sailmaker,
57  FROM YOUR KNEES (EMI April, ASCAP/Sound Island. ASCAP/Sony/ATV Cross Keys, ASCAP/Blue Quill, ASCAP}
ASCAP) HL
63 THE GIRLS OF SUMMER (Ocean Bound, BMI/Ensign, 67 LET *ER RIP {Songs Of PolyGram Int'l, BMI/Sguirrelly
BMI/Mike Curb, BMi/That's A Smash, BMI} HL Shrley, BMI/Suite Two O Five. BMI/Reysong
40
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B.CANNON,N. WILSON (W.MOBLEY,T.MULLINS} (C) (D) (V) BNA 65666 1 61 69 3 HER AARON TIPPIN 58
2 - 17 | LITTLE GOOD-BYES - SHEDAISY | | P.MCMAKIN,A.TIPPIN {J STEELE,C. WISEMAN) LYRIC STREET ALBUM CUT
D.HUFF (K.OSBORN,J.DEERE K.GREENBERG) (C) (D) (V) LYRIC STREET 64025 t 65 ) ONE IN A MILLION MINDY MCCREADY | gq
9 % 15 SINGLE WHITE FEMALE CHELY WRIGHT 20 B.J.WALKER,JR. {A.ROBOFF,B.N.CHAPMAN) BNA ALBUM CUT
7.BROWN,B.CANNON,N.WILSON (S.SMITH.C.D.JOHNSON) (C) (D} (V} MCA NASHVILLE 72092 t 71 o 2 THIS TIME SHANA PETRONE 60
@ e ¢ CRAZY LITTLE THING CALLED LOVE DWIGHT YOAKAM | 21 P.WORLEY (G.KENNEDY,P.MADERIA, W OWSLEY) EPIC ALBUM CUT t
P ANDERSON (F. MERCURY) REPRISE ALBUM CUT t —~emll HOT SHOT DEBUT B
92 | 19 | 16 | 1g | STRANGER IN MY MIRROR RANDY TRAVIS | ¢ 1
J.STROUD, B.GALLIMORE,R.TRAVIS (5. EWING,K.WILLIAMS) DREAMWORKS ALBUM CUT (61)| NEW) | | | YOU'VEGOT A WAY SHANIA TWAIN - ¢
= % 2 | HANDS OF A WORKING MAN TY HERNDON - R.JLANGE {S.TWAIN,R J.LANGE) MERCURY ALBUM CUT t
B.GALLIMORE (D.V.WILLIAMS JIM COLLINS} EPIC ALBUM CUT t RE-ENTRY 3 I'M IN LOVE WITH HER SAWYER BROWN | ¢,
% 27 15 SLAVE TO THE HABIT SHANE MINOR 2 M.AMILLER,M.MCANALLY (C.CANNON,A.SHAMBLIN) o CURB ALBUM CUT
D.HUFF (KOSTAS, T.KEITH,C.CANNON) (C) (D) (V) MERCURY 538546 t 62 - 2 THE GIRLS OF SUMMER NEAL MCCOY | g9
@ 28 30 19 WHO NEEDS PICTURES BRAD PAISLEY 2% K.LEHNING (B.CARMICHAEL,R.BOUDREAUX) ATLANTIC ALBUM CUT
F.ROGERS (B.PAISLEY C.DUBOIS F .ROGERS) (C) (D) (V) ARISTA NASHVILLE 13156 t 64 54 15 20 YOUR OWN LITTLE CORNER OF MY HEART BLACKHAWK 27
3] 33 7 THE SECRET OF LIFE FAITH HILL | 96 M.BRIGHT,T.DUBOIS (W.ALDRIDGE,B.CRISLER) (V) ARISTA NASHVIL E 13158
B.GALLIMORE,F HILL (G.PETERS) WARNER BROS. ALBUM CUT t NEW ) 1 SHE'S IN LOVE MARK WILLS | 45
30 | 3 10 | YOU HAD ME FROM HELLO KENNY CHESNEY | o7 C.CHAMBERLAIN (K STEGALL,D HILL) MERCURY ALBUM CUT t
B.CANNON,N.WILSON (K.CHESNEY,S. EWING) (V) BNA 65745 66 MM — 2 TROUBLE IS A WOMAN JULIE REEVES | 4o
28 21 20 17 MAYBE NOT TONIGHT SAMMY KERSHAW & LORRIE MORGAN 17 S.HENDRICKS (T.JOHNSON,D.MALLOY K. WILLIAMS) VIRGIN ALBUM CUT ¥
K.STEGALL (K.STEGALL,D.HILL) (V) BNA'MERCURY 65729 t 68 7 3 LET ‘ER RIP DIXIE CHICKS 67
2 | 3 1o | THE GREATEST KENNY ROGERS | 99 P.WORLEY,B.CHANCEY (B.CRAIN,S.RAMOS) MONUMENT ALBUM CUT
B8.MAHER (D.SCHLITZ} DREAMCATCHER ALBUM CUT t 70 62 13 BOY OH BOY THE WILKINSONS 50
30 29 28 20 | WILL BE THERE FOR YOU JESSICA ANDREWS 28 T.HASELDEN,R.ZAVITSON,D.JOHNSON (S.WILKINSON,A. WILKINSON) (C) (D) (V) GIANT 16896/REPRISE 1
B.GALLIMORE (R.BOWLES J.LEO,T.SHAPIRO) (C} (D) (V) DREAMWORKS 59021 t NEW D 1 YOU'RE STILL BEAUTIFUL TO ME BRYAN WHITE 69
31| 27 51 20 | GONE CRAZY ALAN JACKSON s B.WHITE,D.GEORGE (R.J.LANGE,B.ADAMS) ASYLUM ALBUM CUT t
K.STEGALL (A JACKSON) (V) ARISTA NASHVILLE 13155 70 64 67 6 LIFE IS A HIGHWAY CHRIS LEDOUX | 44
@ 33 | 35 | g | THIS HEARTACHE NEVER SLEEPS MARK CHESNUTT | 39 T.BRUCE (1.COCHRANE) CAPITOL ALBUM CUT
NJ.WRIGHT (D.BURGESS, T.JOHNSON) (V) MCA NASHVILLE 72090 1 63 56 15 SOMETHIN' ‘BOUT A SUNDAY MICHAEL PETERSON 15
@ 36 | 37 7 | 'LLSTILL LOVE YOU MORE TRISHA YEARWOOD | 35 R.E.ORRALL,J.LEO {C.WISEMAN,T.NICHOLS) {C) (D) (V) REPRISE 16995
J-BROWN: RYEARWOODUD WARREN) (VIMCAINASHVILPE 2089k, NEWD BANG BANG BANG THE NITTY GRITTY DIRT BAND
34 | 3¢ | 24 | 19 | HILLBILLY SHOES MONTGOMERY GENTRY | |3 . E.GORDY,JR.,S.FISHELL,J.LEO (A ANDERSON,C WISEMAN) DREAMWORKS ALBUM CUT t | 2
J.SCAIFE (M.GEIGER,W.MULLIS,B.TAYLOR) (C) (D) (V) COLUMBIA 79115 t SUNDOWN DERY!L DODD
G| w0 | m | 13 | O o T e e om0 [ | [ =L LT coratien sumoo SIWRE e
= = = = NEVER IN A MILLION TEARS T. GRAHAM BROWN
38 | 40 | 12 E?v%or: E:V(|I A‘L X&?&"?&'Ns — S(\//%)i/éAF_G\S/;\J:lSt 36 T4 | B3| B3 | 3 | ¢ \iCHOLSON.T.GRAHAM BROWN (O BURGESS, T TYLER) INTERSOUND ALBUM CUTPPLATINUM | ©3
: = - — - START THE CAR TRAVIS TRITT
EVERYTIME | CRY TERRI CLARK (T5)| RE-ENTRY | 10 52
' 37 | 37 W |20 | SRR e — L2 12 B.J.WALKERJR.,T.TRITT {J.COLE) WARNER BROS. ALBUM CUT
8 35 36 12 ANGELS WORKING OVERTIME "DEANA CARTER 35 () Records showing an increase in detec_tions over the previo_us week, r_egalrdless of chan movement. Airpower a_warded_to songs appearing in the
D.CARTER,C.FARREN (M.DULANEY,M.LUNN) CAPITOL ALBUM CUT + top 20 on both the BDS Airplay and Audience charts for the first time with increases in both detections and audience. Titles balow the top 25 are
removed from the chart after 20 weeks. 1 Videoclip availability. Catalog number is for CD single, or vinyl single if CD single is unavaiiabte. (C) Cassette
39 | A | I R O ey i crrenTEranCHaruanarosorr ) CHAPIN CARPENTER | 39 | singe availabity. (D) CD single availabiiy. (M) Cassette maxi single availabity. (1) Viny! maxi-Single avaiabily. (V) Viny single availabity. (4

Bilboard. Top Gountry Singles Sales. .........

COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE, MASS MERCHANT, AND INTERNET SALES
REPORTS COLLECTED, COMPILED, AND PROVIDED BY

SoundScan®

= z
o 55| Eg| 9k of (58| Eg | ok
Fz |32 |2 28| TITLE iMPRINT & NUMBER/DISTRIBUTING LABEL ARTIST Z2| 22| 22| 25| TITLE MPRINT & NUMBER/DISTRIBUTING LABEL ARTIST
—enll NO. 1 B i 18 19 4 NEVER BEEN KISSED ARISTA NASHVILLE 13140 SHERRIE AUSTIN
1 | 1 | | | 3 | THATDON'T IMPRESS ME MUCH MERCURY 172118/DIMG 3 weeks at No. 1 SHANIA TWAIN 15 | 14 | 12 | 18 | DRIVE ME WILD cure 73075 SAWYER BROWN |
2 2 11 | PLEASE REMEMBER ME/FOR A LITTLE WHILE cURB 73080 TIM MCGRAW 16 | 15 15 | 31 | FLY (THE ANGEL SONG) GIANT 17131/WARNER BROS THE WILKINSONS
3 3 | 4 | GOD MUST HAVE SPENT A LITTLE MORE TIME ON YOU Rca 65759/RLG ALABAMA FEAT. °N SYNC 17 | 16 | 22 | MEANWHILE/YOU HAVEN'T LEFT ME YET MCA NASHVILLE 72084 GEORGE STRAIT
4 5 4 16 | WITH YOU asvLum 64052/€EG LILA MCCANN 18 | 12 | 11 16 | YOU WON'T EVER BE LONELY RCA 65646/R1G ANDY GRIGGS
5 4 5 10 | SINGLE WHITE FEMALE MCA NASHVILLE 72092 CHELY WRIGHT 19 17 | 27 | 1 DON'T WANT TO MISS A THING DECCA 72078/MCA NASHVILLE MARK CHESNUTT
@ 7 7 9 A NIGHT TO REMEMBER EPIC 791 18/SONY JOE DIFFIE 2 | 20 18 | 20 | ORDINARY LIFE WARNER BROS. 17136 CHAD BROCK |
7 | 6 | 6 | 14 | HILLBILLY SHOES COLUMBIA 79115/S0NY MONTGOMERY GENTRY 21 | 21 | — | 2 | LIGHTNING DOES THE WORK WARNER BROS. 1698 CHAD BROCK
8 | 8 | 8 | 17 | I WILL BE THERE FOR YOU DREAMWORKS 59021/INTERSCOPE JESSICA ANDREWS 22 | B3 | 25 | 6 | BOYOH BOY GIANT 16896/WARNER BROS. THE WILKINSONS
9 | 9 9 | 12 | LITTLE GOOD-BYES LYRIC STREET 64025/HOLLYWOOD SHEDAISY 23 | 22 | 21 | 38 | IF1LOST YOU WARNER BROS. 17152 TRAVIS TRITT
16 | 22 | 12 | WHO NEEDS PICTURES ARISTA NASHVILLE 13156 BRAD PAISLEY 24 | 24 | 20 | 20 | HOW FOREVER FEELS BNA 65666/RLG - KENNY CHESNEY
11 | 10 | 10 | 33 | HOLD ON TO ME ATLANTC 84197/A6 JOHN MICHAEL MONTGOMERY (25| NEWD | | | SLAVE TO THE HABIT wercury 538545 SHANE MINOR |
12 11 13 8 ALMOST HOME COLUMBIA 79148/SONY MARY CHAPIN CARPENTER (O Records with the greatest sales gains this week. ® Recording Industry Assn. of America certification for net shipment of 500,000 units
13 13 14 105 | HOW DO I LIVE A° CURB 73022 LEANN RIMES (Gold?. A RIAA»cenificatIon for net shipn_wem of 1 million units (Piatinum), with multimillion titles indicated by a numeral following the sym-
— bol. © 1999, Billboard/BPI Communications and SoundScan, Inc.
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Rap And Gospel Gombine In New Act ﬂllSIlEl kangstaz

LEADING THE CHARGE: Gospel
rap? Gospel gangstaz? How does
gospel correlate with gangsters?
That’s the question posed by
R&B and Christian music retailers
alike at the mention of Gospo Cen-
tric’s new rap group, Gospel

Billboard.

Gangstaz. But “once people hear
the album and see the video, the
connection is made instantly,” says
Luey Diaz-Kurz, president of
development for Gospo Centric/B-
Rite Records.

Fact is, with the group’s Tuesday

JUNE 19, 1999

(15) release, “I Can See Clearly
Now,” the label is boasting a phe-
nomenal 101 adds to gospel radio
stations, as well as airplay on the
more rhythmic stations in the con-
temporary Christian music (CCM)
marketplace. The video is already
scoring airplay on BET and the Box.

It’s something of a coup for a
gospel rap group, given that rap has
not had an easy time in the gospel
marketplace. This despite the fact
that the Los Angeles-based group,
composed of Mr. Solo, Tik Tokk,
Chille’ Baby, and Twenty/20,
scored more than 95,000 units in
sales with its last release—"“Gang
Affiliated,” which originally came
out on the Holy Terror label (dis-
tributed by Benson).

“The cross-cultural appeal of
these former Los Angeles gang-
bangers has been astounding,”
notes Diaz-Kurz. “They already
were the best rap group in gospel,
but we believe with this project they
will be perceived as the best rap
artists in CCM as well and then go
on to make their mark at main-
stream.”

F ROM FLOORBOARDS TO

nihe

IR

by Lisa Collins

ROOFTOPS: New York’s Lincoln
Center will revel in the sounds of
gospel July 7-17 as Festival '99 pre-
sents “House Full O’ Praise,” a
marathon series of concerts devot-
ed to African-American gospel
music. The final concert, July 17 in
Avery Fisher Hall, will be a tribute
to the centennial year of the birth
of Thomas A. Dorsey, “the father
of gospel music,” and will feature
Hezekiah Walker, Shirley Caesar,
Yolanda Adams, BeBe Winans,
and the New York Restoration
Choir.

The eight-day fest will also fea-
ture symposiums examining the
influence and future of gospel music
in the 20th century.

STEPPING OUT FRONT: After
having performed with and being
mentored by gospel greats the late
Thomas “The Maestro” Whitfield

and Mattie Moss Clark, gifted
pianist/organist Derrick Starks is
stepping out with his solo debut
from Crystal Rose Records, “He’s
On Time.” But Starks is hardly
alone, as the record, which dropped
June 8, also features Rance Allen,
Vanessa Bell Armstrong, and Jim-
mie “J” Moss. Starks is backed by
his 15-voice choral ensemble,
dubbed Today’s Generation.

BRIEFLY: Tramaine Hawkins
has been signed to an exclusive
recording pact with Gospo Centrice
Records. She is slated to begin work
this summer on her forthcoming
project, tentatively scheduled for
release early next year.

Harmony Records has inked
motivational speaking sensation
Iyanla VanZant to a recording con-
tract. The buzz is already heating
up for an Aug. 24 release, “In The
Meantime . . . The Music That Tells
The Story,” which will feature the
vocal talents of Donnie McClurkin,
Nancey Jackson, Yolanda Adams,
Howard Hewett, Kelly Price,
Faith Evans, Montell Jordan, and
Monifah, with inspirational spo-
ken-word interludes from VanZant.

HiGHIER
bROCND.

by Deborah Evans Price

HONORING BRINER: OK, so it may be too early
to start forecasting winners for next year’s Dove
Awards, but I heard a song recently that is definitely
a strong contender in the song of the year category.
Benson group NewSong has been in the studio work-
ing on three new songs to be included in its upcom-
ing greatest-hits package. Among the new material
is a song called “Jesus To The World.” Written by
band members Eddie Carswell, Russ Lee, and
Leonard Ahlstrom, the song was inspired by noted
author/speaker Bob Briner, whose book “Roaring
Lambs” has inspired countless Christians seeking
to make a difference in the world.

It’s a powerful song with a chorus that says, “We
need to be lambs that roar/We need to be eagles that
soar/ We need to be salt/We need to be light/We need
to be Jesus to the world.” The members of NewSong
became friends with Briner when they traveled on the
same bus with him on the 1997 Young Messiah tour.
As a tribute to Briner, Carswell and his bandmates
invited other artists and industry personnel who are
friends of Briner’s or had been affected by him (and
who hasn’t?) to sing on ‘“Jesus To The World.”

The result was one of the most wonderful record-
ing sessions I've ever been privileged to attend. Russ
Taff; Natalie Grant; Greg Long; Aaron Benward;
Whiteheart’s Rick Florian; Selah’s Todd and
Nicol Smith and Allan Hall; Squint PR. guru Jay
Swartzendruber; Sierra’s Wendy Foy Green, Jen-
nifer Hendrix, and Vanessa Whitwell; LaRue’s
Natalie and Phillip LaRue; Time-Life Music’s Bon-
nie Pritchard; and Michael O’Brien were among
the many people who turned out to participate.

Carswell says as soon as the session is mixed, a

copy will be sent to Briner, who at press time is bat-
tling cancer. (Out heartfelt prayers go out to Bob and
his family.)

NewSong fans will have the opportunity to hear
the song on the band’s greatest-hits set, which will
be released in August. The project also includes pre-
vious NewSong hits such as “When I'm With You,”
“This One’s With Me,” “We Wear His Name.”
“Rhythm Of The World,” “Love Revolution,” “Won’t
Stop Love,” and “Miracles.”

D OVES SOAR: The decision to air the Gospel
Music Assn. (GMA) Dove Awards in syndication this
year seems to have been a good move. Though there
was some grumbling by some who had trouble find-
ing the show, the Nielsen figures indicate a 49%
increase in the number of households that viewed it.
Held March 24 at the Nashville Arena, the show
aired in syndication March 24-April 14 in 106 mar-
kets. According to a statement issued by the GMA,
the show earned a general market rating of .70, rep-
resenting 670,000 households nationwide. Last year’s
show had a .55 Nielsen rating, signifying 451,000
households. In the previous six years, the show broke
the 500,000-household mark only once before. The
top markets for this year’s show were New York,
Chicago, Los Angeles, Dallas, and Baltimore.

According to the GMA, the viewership was 60%
female, and the average age was 25.

NEW LABEL BOWS: Maranatha! Music is launch-
ing a new label, Worship Underground. Three pro-
jects will be forthcoming from the new venture in
July, and Maranatha! is so sure praise and worship
music aficionados are going to enjoy the new music
that they are backing it with a “Love It Mean It”
guarantee. Anyone not happy with the music has 30
days to take it back and exchange it for any other
Worship Underground product.

Product from the new label will be marketed via
consumer and trade advertising, placement on retail
Telescan units, catalog placement, and Internet pro-
motions. Look for upcoming label events to be held at
the Hollywood Bowl in Los Angeles and the Arco
Arena in Fresno, Calif.

Top Gospel Albums.
& COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT,  soundScan®
A 5 AND INTERNET SALES REPORTS COLLECTED, COMPILED, AND PROVIDED 8Y | [ EIIIN
W Zz
> |2 | S |ARTIST TITLE
I | < | £ | IMPRINT & NUMBER/DISTRIBUTING LABEL
& s % 3
1 1136 KIRK FRANKLIN @ =
GOSED CENTHIC SO PASMTERSOOPE, 36 wepatiin. 17 »  THE NU-MATION PROIECT .-
2 | 2|9 | T.D.JAKES ISLAND 524630/IDJMG SACRED LOVE SONGS
@ 29| 2 RICHARD SMALLWOOD WITH VISION
VERITY 43119 BB HEALING—LIVE IN DETROIT
4 3l VARIOUS ARTISTS
VERITY 43125 WOW GOSPEL 1999 — THE YEAR'S 30 TOP GOSPEL ARTISTS AND SONGS
5 6 |59 FRED HAMMOND & RADICAL FOR CHRIST A
VERITY 43110 (PAGES OF LIFE) CHAPTERS | & |l
6 | 4|3 |VIRTUE veRiTY 43122 GET READY
1 8 | 47 | TRIN-I-TEE 5:7  B-RITE 90094/INTERSCOPE TRIN-I-TEE 5:7
8 5 | 7 | ANOINTED MYRRH/WORD 69616/EPIC ANOINTED
9 7 | 7 | VICKIE WINANS  CGI 5325/PLATINUM LIVE IN DETROIT Il
10 | 9 | 20 | VARIOUS ARTISTS  MALACO 1002 HERITAGE OF GOSPEL
11 |10 30 T.D. JAKES WITH THE POTTER’S HOUSE MASS CHOIR
INTEGRITY/WORD 69542/EPIC BH LIVE FROM THE POTTER'S HOUSE
(2)| 13| 11 | DOTTIE PEOPLES  ATLANTA INT'L 10250 GOD CAN & GOD WILL
13 | 11 | 63 | CECE WINANS  PIONEER 92793/AG EVERLASTING LOVE
14 | 14| n VARIOUS ARTISTS A
VERITY 43109 WOW GOSPEL 1998 — THE YEAR'S 30 TOP GOSPEL ARTISTS AND SONGS
15 | 15[ 18 | VARIOUS ARTISTS  INTERSOUND 5315/PLATINUM RAISIN' THE ROOF
16 | 16 | 29 | SOUNDTRACK DREAMWORKS 50050/NTERSCOPE THE PRINCE OF EGYPT—
INSPIRATIONAL
17 |12 | 11 | HELEN BAYLOR VERITY 43124 HELEN BAYLOR...LIVE
22 | 17 | REV. JACKIE MCCULLOUGH  GOSPO CENTRIC S0174/NTERSCOPE R THIS 1S FOR YOU LORD
19 17| 5 THE FLINT CAVALIERS
FIRST LITE 4018 THE FLINT CAVALIERS LIVE IN CONCERT
20 |18 15 VARIOUS ARTISTS
EMI GOSPEL 20209 GREAT WOMAN OF GOSPEL VOLUME Il
21 | 19| 25 | JUANITA BYNUM  SHEKINAH INTERNATIONAL 11659 MORNING GLORY VOLUME ONE: PEACE
22 | 21| 19 | MEN OF STANDARD  MUSCLE SHOALS SOUND 8015/MALACO FEELS LIKE RAIN
(2Z3) |NEWP | GOD SQUAD  AMEN 1501 GOOD MORNING NEIGHBOR
24 | 24| 38 | YOLANDA ADAMS  VERITY 43123 SONGS FROM THE HEART
25 |25 16 LEE WILLIAMS & THE SPIRITUAL QC'S
MAJESTIC 7004 LOVE WILL GO ALL THE WAY
26 | 23|13 ] NEW DIRECTION  MYRRH/WORD 69310/EPIC NEW DIRECTION
27 | 27 | 41 | DAWKINS & DAWKINS  HARMONY 1696 FOCUS
28 | 26 | 83 | KAREN CLARK-SHEARD  ISLAND 524397/IDJMG FINALLY KAREN
29 | 20| 6 | KEITH STATEN  WORD 69845/EPIC GLORY IN THE HOUSE
38 | 29 KIRK WHALUM FEATURING GEORGE DUKE & PAUL JACKSON, J
WARNER GOSPEL 471 13/WARNER BROS. THE GOSPEL ACCORDING TO JAZZ
NEWD | GEORGIA MASS CHOIR  SAVOY 7125/MALACO THEY THAT WAIT
32 | 28 | 33 | KIM BURRELL  TOMMY BOY GOSPEL 1249/TOMMY BOY EVERLASTING LIFE
33 31| m FULL GOSPEL BAPTIST FELLOWSHIP MASS CHOIR
GOSPO CENTRIC 90176/INTERSCOPE BOW DOWN AND WORSHIP HIM
RE-ENTRY| WANDA NERO BUTLER  NINE 227/SOUND OF GOSPEL FAMILY PRAYER
35 [ 30| 7 | SOUL HENDRIX/DIAMANTE 4000/TRINITY SOuL
36 |34 49 WALTER HAWKINS AND THE LOVE CENTER CHOIR
GOSPO CENTRIC 90172/INTERSCOPE B LOVE ALIVE V: 25TH ANNIVERSARY REUNION
37 | 32 {102| VICKIE WINANS  cal 161279 LIVE IN DETROIT
RE-ENTRY| ANGELLA CHRISTIE  ATLANTA INT'L 10242 HYMN & |
39 |36 83 THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE
NEW LIFE 43108/VERITY BB STRENGTH
40 |35 33 VICTORY IN PRAISE MUSIC AND ARTS SEMINAR MASS CHOIR
TYSCOT/NEW LIFE 43117/NVERITY ANY DAY
(O Recards with the greatest sales gains this week ® Recording Industry Assn. Of Amenca (RIAA) certificatton for net shipment of 500,000
album units (Gold). A RIAA certification for net shipment of 1 million units (Platinum). 4 RIAA certification for net shipment of 10 million
units (Diamond). Numeral following Platinum or Diamond symbol indicates album’s multi-platinum level. For boxed sets, and double albums with
a runming time of 100 minutes or more_the RIAA multiplies shipments by the number of discs and/or tapes. All albums avallable on cassette and
CD. *Asterisk indicates vinyl available. indicates past or present titles. ® 1999, Bi
42
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Ghopin Anniversary Demands Greative Approach

POLISH POET: Celebratmg the
anniversary of a composer’s birth or
death is the ideal way to get the pub-
lic excited about the music—and, of
course, to move records that might
otherwise be a slow sell. With
Chopin, though, his work is already
50 popular and well-disseminated

(uniquely, all of his compositions are
in the general repertory) that col-
lecting all that piano music into one
big box just isn’t much of a draw. Plus,
barring a few exceptions, there aren’t
many Chopin interpreters around
who consistently trump the perfor-
mances of the golden-age greats. So,
to mark the 150th anniversary of
Chopin’s death (which falls

tween Chopin and his longtime para-
mour, writer Georges Sand.

Opus 111’s “Chopin Expedition”
mirrors the label’s overall A& R direc-
tion in that it seeks to link the old with
the new in both content and presen-
tation. Opus 111 principal Yolanta
Skura says the label responded to the
talents of the individual artists, “who
are taking a different approach to
Chopin. So we are able to present the
music authentically, as it was played
in the period. But we can also try to
discover new things, to bring the
music out of the museum. Taking a
dynamic view is the best way to invite
people into this beautiful music.”

Verifying that such a collection
should prove more inviting than the
more run-of-the-mill Chopin compila-
tions is Tower classical chief Ray Ed-
wards. “Opus 111 has some novel con-
cepts,” he says, “which is better than
just a reissue with a sticker pointing
out that Chopin has been dead for 150

Oct. 17) in any meaningful
way takes imagination.
The Paris-based Opus 111

Uasvical

label seems to have taken
this to heart, since it is pro-
ducing a commemorative
edition of real promise. Its
nine-volume “Chopin Expe-
dition” eschews the com-

KEEPING
SCORE

plete-works approach for a

more exploratory tack; to be

released individually start-

ing in September (via Harmonia
Mundi in the U.S. and Select in the
U.K.), the edition comprises various
thematic sets, including painstaking-
ly researched re-creations of two of
the composer’s most important con-
certs: a star-making recital he gave
as a youth in 1830 in Warsaw (show-
casing the Piano Concerto No. 2) and
the 1848 Paris farewell performance
(with the Cello Sonata and apposite
bel canto songs). Intriguingly, the
“Chopin Expedition” also examines
the roots of the composer’s music
with a disc of traditional Polish folk
dances performed by the ensemble
Zespol Polski, juxtaposing that with
a two-disc set of Chopin’s own ver-
sions of the polonaise and mazurka
played by Janus Olejniczak.

In addition to performing the dance
numbers and soloing in the Warsaw
and Paris concert sets, Olejniczak
plays an 1831 Pleyel fortepiano for a
recital of the composer’s “intimate”
works (with the Ensemble Mosaiques
under Christoph Coin). Opus 111’s
grand-style virtuoso, Grigory Soko-
lov, is the soloist for a two-dise volume
that surveys music Chopin played
while living in France: the Sonata No.
2, Etudes Op. 25, and 24 Preludes. The
remaining volumes are a real depar-
ture—and bound to draw the most
comment, pro and con. One features
the Andrzej Jagodinski Trio giving
Chopin pieces the jazz-improv treat-
ment (a la Jacques Loussier), while
another, more radical reinterpretation
sees pianist Leszek Mozdzer “re-
composing” Chopin in a contempo-
rary fashion. Finally, there is a volume
that has readings (in French, with
musical extracts) of the letters be-

by Bradley Bambarger

years. The concert re-creations seem
especially interesting. You can tell that
they put some thought into this.” As
for radio, Loussier’s Telarc discs have
garnered airplay, so if Opus 111’s jazz-
ical Chopin has the same sort of
panache, perhaps it can do the same.

OF THE ANNIVERSARY tributes
already out, the most exciting have
come from the hands of that most
compelling of current Chopin-ists,
Martha Argerich. EMI Classics has
brought out her long-coveted “Leg-

ich
THE LEGERDARY
1965 HECORUING

endary 1965 Recording,” a thrilling
and beautifully captured Chopin
recital she waxed shortly after win-
ning the Warsaw Chopin Competition
that year. (It didn’t see release at the
time due to a contractual overlap with
Deutsche Grammophon.) EMI has
also issued a fantastic new recording
of Chopin’s two piano concertos that
pairs the Argentine pianist with
Charles Dutoit and his Montreal
Symphony Orchestra.

Due in July, the second volume de-
voted to Argerich in Philips’ “Great

Pianists Of The 20th Century” series
boasts much Chopin, including her
1978 traversal of the Preludes. Ar-
gerich will also be in Deutsche Gram-
mophon’s 17-disc “Chopin Edition,” a
midprice boxed set surveying the
label’s Chopin holdings (excepting
such front-line items as Maria Jodo
Pires’ complete Nocturnes set, a pop-
size international hit). To be released
in October, the edition includes
Daniel Barenboim’s Nocturnes, as
well as contributions from past
Chopin Competition winners Maur-
izio Pollini (1960) and Krystian
Zimerman (1975), among others.
Garrick Ohlsson—the first Ameri-
can to win the competition, in 1970—
finished a fine complete Chopin sur-
vey for Arabesque last year.

Decca whiz Jean-Yves Thibaudet
will have a new Chopin recital disc out
in October in the U.K., coinciding with
his appearance in a documentary on
the composer that airs on the BBC this
fall. (The set isn’t due in the
U.S. until next January.)
Super-virtuoso Evgeny Kis-
sin has returned to Chopin
for a coruscating but con-
troversial reading of the Bal-
lades just out on RCA Red
Seal. Also debatable is the
allure of period-instrument
treatments of Chopin. Janus
Olejniczak contributes sev-
eral period renderings for
Opus 111, and recording on
a fortepiano for the first time,
Emanuel Ax has essayed the concer-
tante works with Sir Charles Mack-
erras for Sony. Also, Michéle Boeg-
ner has recorded the Nocturnes on an
old Pleyel for the French Calliope
label (distributed in the U.S. and UK.
by Harmonia Mundji).

Finally, the most famous Chopin
interpreter ever, Artur Rubinstein,
has his way with the composer spot-
lighted in the first volume dedicated
to him in the Philips “Great Pianists”
edition. But Oct. 12 brings something
special: RCA Red Seal’s 94-CD “Artur
Rubin%tein Collection: A Life In

Music.” Coming in hyper-deluxe pack-
aging and including a 380-page, hard-
bound book, the boxed set will contain
106 hours of music—and retail for
about $1,500. It features three Chopin
cycles, recorded across nearly five
decades. RCA has set up a dedicat-
ed, highly detailed Web site for this
ultimate connoisseur’s item at
bmgclassies.com/classics/rubinstein.

For more things Chopin, visit the
site of the Chopin Foundation of the
United States at chopin.org; it has list-
ings for concerts and symposia, as
well as cogent articles from Polonaise,
the foundation’s magazine. There are
also several Chopin books of recent
vintage, including the generally excel-
lent “Cambridge Companion To
Chopin” (341 pages, $19.95). Edited by
leading Chopin scholar Jim Samson,
the text surveys the evolution of the
composer’s style, profiles the major
works, and examines the reception of
the music in his time and beyond. (The
book’s only real weakness is a pitiful-
ly archaic discography, a strange prob-
lem with academic presses.)

Among his many other Chopin
studies, Samson has surveyed the
composer’s four Ballades in the in-
valuable line of “Cambridge Music
Handbooks,” as well as penned a biog-
raphy in Schirmer’s sadly demised
“Master Musicians” series. Another

Billboard.

acclaimed Chopin title has come from
a contributor to Samson’s “Cam-
bridge Companion,” Jeffrey Kall-
berg. His “Chopin At The Boundaries:
Sex, History, And Musical Genre”
(320 pages, $19.95) is published by
Harvard University Press.
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Windham Hill .lazz l:ampalgn In The Groove

LAST YEAR, THE WINDHAM
HILL label group launched its own
contemporary jazz imprint, Windham
Hill Jazz. “We already had a base in
the new age area and a bit in the
singer/songwriter and blues genres,
and wanted to expand into jazz since
it was the same demographic,”
explains Windham Hill VP of field
marketing Grace Newman. “Our tar-
get demographic is 30 to 45 years old,
55% male, 456% female. They might
buy one or two CDs a month, hopeful-
ly more, but many are passive. They
know the music is out there, but it’s our
job to make them want to buy it.”
With that goal in mind, Windham
Hill has ereated the Summer Groove
99 marketing campaign, based

> Jsummer
groove. -

around nine releases spread out over
a three-month period. New albums by
the Braxton Brothers, Tom Scott &
the L.A. Express, the Rippingtons
Featuring Russ Freeman, Spyro
Gyra, and Michael Franks are
already in stores. Upcoming releases
under the Groove umbrella include

S o

by Steve Graybow

keyboardist Ricky Peterson (Tues-
day [15]), an all-star collection of new
music produced by Doc¢ Powell titled
“Double Scale” (June 29), the label
debut by guitarist Earl Klugh (July
27), and a new one by contemporary
jazz group Hiroshima (Aug. 10).

To extend its reach to consumers,
the label has partnered with instant-
coffee maker Taster’s Choice, which
will sponsor tours and collaborate on
cooperative advertising that promotes
both Windham Hill Jazz artists and
Taster’s Choice coffee. “They are
looking to hit the same audience as we
are,” says Newman. “By combining
funds, our ads can be bigger and tar-
get more people.” Newman describes
the partnership as “a long-term rela-
tionship” and notes that Windham
Hill will be including a Taster’s
Choice coupon in a mailer that will
reach approximately 100,000 con-
sumers.

Sarah Brightens Up New York. Sarah Brightman visits New York’s Carlyle
Hotel as she prepares for the release of her new Capitol Records album, “Eden.”
Congratulating her are Terrel Cass, GM of WLIW21 public television; Brightman;
Gilbert Hetherwick, senior VP/GM of Angel Records; and Bruce Lundvall, Capi-
tol's president of jazz and classics.

o

n REGCGRE GOLD

L FEATURING ARTISTS LIKE. ..

Beenie Man, Beres Hammond, Buju Banton,
Bounty Killer, Sean Paul, Mr. Yegas,

Machel Montano, Morgan Heritage, Sizzla,
Luclano, Lady Saw & More

In Stores May 18th

The New Album Com’-.-e.r To A Music Source Near You

In Stores May lith

VP RECORD) DISTRIBUTOS  B3:05 1387 STREET, JAMAIZA, NY <1435
TEL: {718) 291-7058 FAX - (FI8) 6583573
FLORIDA : 6022 S W 24ST STREET MIRAMAR. FLORID 13023
TEL - (954) 5684748 FAX : (954) 9668766
Sy apreconds com

“We created a Summer Grooves
logo and an intro and outro for radio
ads that will remain consistent for the
entire campaign,” says Newman. “All
of the artists are on tour, with proba-
bly 200 dates between them. We go to
retail and purchase endcaps and sig-
nage for the entire summer and
rotate the artists in those spots, tying
them in with local tour dates.”

Retailers will be serviced with
summer-themed promotional items
such as coolers, beach hlankets, and
a barbecue grill bearing the Grooves
logo, along with a sampler that will
cross-promote the label’s artists.

In addition to the already estab-
lished Windham Hill Web site (www:
windham.com), the label is setting up
a dedicated site at www.summer-
groove.com, which will be updated
with fresh information and new con-
tests every week or so. The label will
offer retailers the opportunity to
sponsor the site for a month. Those
that do so will be able to link their
own site to the Summer Groove site.

In a similar display of cross-mar-
keting, Swiss watchmaker Oris is the
sponsor of a series of free lunchtime
Jazz concerts for New Yorkers, in con-
Junction with Tourneau watch stores
and WBGO New York. “Oris is known
for creating watches which are
sophisticated in terms of watchmak-
ing, and the typical jazz listener tends
to be more sophisticated, so there is
anatural affiliation between Oris and
jazz,” explains Mark Wasserman,
president of Oris, USA.

A longtime jazz fan, he feels that
the series “represents a fun and en-
joyable way to build awareness for the
watch brand with our desired con-

ORIS

Swiss Made Watches
Since G 1904

Upcoming Oris “Spirit Of Jazz”
performances, held at the Atrium at
57th Street and Madison Avenue,
include the Steve Turre Sextet (June
22) and the Milt Jackson Quintet
(June 29).

At the performances, Blue Note
Records will present a display of the
label’s classic album covers, inter-
spersed with Oris timepieces, and a
continually running “History Of Blue
Note” video display. “It comes down
to reaching as many people as possi-
ble,” says Blue Note director of mar-
keting Andy Sarnow. “By tagging
with a quality brand like Oris, we are
looking to reach an upscale audience.
They might buy only two CDs a year,
and they might only know a little
about juzz. So we are creating brand
awareness for the Blue Note label
with them.

“Just so many people buy jazz
records,” adds Sarnow. “You can’t
just rely on traditional in-store mar-
keting. To be successful, you need to
reach beyond the established jazz
community, to reach as many con-
sumer's as possible.”
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Producer Nears 100 Albums

Varése Sarabande’s Kimmel Focuses On Show Music

BY IRV LICHTMAN

NEW YORK—Bruce Kimmel hopes
to achieve a milestone by this sum-
mer: having produced 100 albums
for Los Angeles-based Varése Sara-
bande Records, a feat achieved after
only six years as a VP at the label.

Known primarily as a soundtrack
label before Kimmel formally came
aboard in 1993, Varése Sarabande,
which celebrated its 20th anniver-
sary last year, now has a vast array
of Broadway and off-Broadway cast
albums, cabaret albums that largely
focus on Broadway songs, and
Broadway songwriter salutes.

The albums often program less-
er-known or “unsung” repertoire by
the likes of Irving Berlin and Ste-
phen Sondheim.

Alifelong lover of the musical the-
ater, Kimmel says label co-founder
Chris Fuchler gave him “carte
blanche to start the [Spotlight
Series] with certain budgetary con-
straints and do whatever I want.”
Kimmel says he “sort of helped out”
when Fuchler and Tom Null formed
the label in 1978. Null is no longer
involved in the company.

Kimmel, a former actor, writer,
and director in Hollywood, where he
was born and raised, has recorded
several Broadway cast albums,
among the more recent being the
successful revivals of Jerry Her-
man’s “Hello, Dolly!,” starring Carol
Channing, the original Dolly; Rod-
gers and Hammerstein’s “The King
And 1,” starring Lou Diamond Phil-
ips; and Cy Coleman and Carolyn
Leigh’s “Little Me,” starring Martin
Short, whose performance just won
him a Tony for best actor in a musi-
cal.

Then there are almost 20 off-
Broadway productions recorded by
Kimmel, including “Radio Gals,”
“john and jen,” and “Heartbeats.”
Show writers also get big play in
Kimmel recordings by the leading
lights of cabaret and musical the-
ater, including Liz Calloway, Judy
Kuhn, Michelle Nicastro, Rebecca
Luker, Judy Kaye, Paige O’Hara,
Jason Graae, and Debbie Gravitte.

Kimmel says that one of his big

i

Bruce Kimmel, left, and Cy Coleman during recording sessions for “Little Me.”

disappointments was a varied-
artists, two-CD set containing many
rare songs by Irving Berlin. “I
thought that putting out a two-CD
set hurt sales, but a highlights
album came out later and didn’t do
much better.”

Kimmel has even turned to re-
cordings of musicals that did not
originally meet with success but
developed something of a cult status,
including Milton Shafer and Ira
Levin’s 1965 “Drat! The Cat!”; the
late Bob Merrill’s 1967 “Henry,
Sweet Henry”; and Merrill and Jule
Styne’s 1971 “Prettybelle,” which
never reached Broadway.

In this era of show albums that
sometimes get a big financial infusion
from the producers or others, Kim-
mel says, all costs of production are
undertaken by the label itself. Kim-
mel claims that all his musical the-
ater efforts have made money, includ-
ing “The King And I,” which, at
$250,000 in recording costs, is the
most expensive project he’s under-

taken so far. Sales, he reports, are at
60,000.

Kimmel acknowledges that the la-
bel’s success in soundtrack albums
is a key to the funding of cast-album
projects.

He records his show albums in
New York and edits them back home
in Los Angeles. He says he’s got “the
quickest turnaround in the busi-
ness,” harking back to the days
when cast albums were recorded
and then released within a week or
two. “If we get the rights, then we

move ahead with album covers and
notes, and we're ready to go.”

In the recording studio, Kimmel
says, he prefers the control and flex-
ibility of using isolation booths for
vocalists rather than recording them
with the orchestra, a current prac-
tice.

He is aware that his works reach
a devoted yet small minority of
record buyers. Part of this reality
comes from Kimmel’s experience at
his own label, Bay Cities, which he
closed in 1989. It offered several
licensed reissues from other labels,
among them the original-cast
albums of Charles Strouse and Lee
Adams’ “The Golden Boy” and
Stephen Sondheim’s “A Funny
Thing Happened On The Way To
The Forum.” Both albums, original-
ly marketed by Capitol Records,
were rereleased in the early '90s as
part of a broad reissue program by
Capitol sister label Broadway Angel.

Partially blaming the marketing
limitations of independent distribu-
tion, Kimmel says that “despite 19
releases, I knew that the label
wasn’t going to grow much further.”
In this regard, he cheers Varese
Sarabande’s current distribution
ties with giant Universal Music and
Video Distribution.

Kimmel says he has another way
of dealing with cast-album product.
And that is to market some kinds of
Broadway albums—especially
recordings of musicals that never
had a cast album—through a
“Broadway Club” via, of course,
Varése Sarabande’s good offices.

Keeping an eye on the Internet as
a vital, narrow-cast retail outlet,
Kimmel says his approach would be
to offer a limit of 3,000 copies or so
of a particular album and charge
show collectors a premium price for
such a short run. “We could make
money on that,” he says.

Among the projects he’d strive to
put out under these circumstances
is “The Yearling,” a 1965 musical
with a score by Michael Leonard
and Herbert Martin that had only
three performances on Broadway.
Two of its songs, “I’'m All Smiles”
and “Why Did I Choose You?,” are
still favorites in live and recorded
cabaret.

Asked what shows his label did
not get rights to but wished it had,
Kimmel points to Cy Coleman’s
“The Life,” released by Columbia
Records, and the current revival of
“The Sound Of Musie,” released on
RCA Victor. A show he hopes to land
is a contemplated revival of another
Rodgers and Hammerstein musical,
1958’s “Flower Drum Song,” whose
score he is particularly fond of.

As for Kimmel’s 100th album pro-
jeet for Varése Sarabande, it could
be from Emily Skinner and Alice
Ripley, the stars of Broadway’s
“Side Show,” in their follow-up to
“Duets,” their first album for the
label.
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THE HOT 100
IF YOU HAD MY LOVE + Rodney Jerkins, LaShawn Daniels, Cory Rooney, Fred Jerkins 11l «+ EM!
Blackwood/BMI, Rodney Jerkins/BMI, EM! April/ASCAP, LaShawn Daniels/ASCAP, Cori Tiffani/BMI,
Sony/ATV Songs/BMI, Fred Jerkins |1I/BMI, Ensign/BMI

HOT COUNTRY SINGLES & TRACKS
WRITE THIS DOWN « Dana Hunt, Kent M. Robbins « Neon Sky/ASCAP, Irving/BMI, Colter Bay/BMI

HOT R&B SINGLES
FORTUNATE - R. Kelly - Zomba/BMI, R. Kelly/BMI

HOT RAP SINGLES
WHO DAT - Christopher A. Stewart, JT Money, Tony Mercedes, Tonya Johnston, Tab, DiAndre Davis
+ Famous/ASCAP, Tunes On The Verge Of Insanity/ASCAP, Mo Better Grooves/ASCAP, Rufftown/BMI,
Tony Mercedes/ASCAPR, Honey From Missouri/ASCAF, Hit Co. South/ASCAP, Tabulous/ASCAP

HOT LATIN TRACKS
LIVIN' LA VIDA LOCA * Robi Rosa, Desmond Child * A Phantom Box/BMI, Warner-Tamerlane/BMI,
Desmophobia/ASCAP, Polygram/ASCAP

Emerald Forest Marks 10 Years;
Shawnee Makes 2 Distrib. Deals

TEN & STILL COUNTING
SUCCESS: Los Angeles-based
Emerald Forest Entertainment
celebrates its 10th anniversary
this July, founded as a partner-
ship between Linda Blum and
Maria NcNally-Phillips.

Both the charts and hit movies
tell of their success with such
writer/artists as Marilyn Man-
son, Sophie B. Hawkins, and
Brownstone, the songs of whom
are co-published and adminis-
trated by Emerald Forest Enter-
tainment.

On the movie end, Manson’s
“Rock Is Dead” is heard on the
soundtrack to “The Matrix,”
Hawkins' “Lose Your Way”
appears in “Dawson’s Creek,” and
Holly Palmer’s “A Rose With Any
Other Name”

sofa, this time I bought a house.
Pays to hang in there.”

Leikin resides in Santa Bar-
bara, Calif., along with her com-
pany, Songwriting Consul!tants
Ltd.

TWO DEALS FOR SHAW-
NEE: Shawnee Press, the Del-
aware Water Gap, Pa.-based
music print firm, has accuired
the distribution of the Ron Har-
ris Publications and Woodland
Music Press catalogs, both
owned by Ron Harris. They
produce a wide range of choral,
voeal, piano, and instrumental
ensemble music written by a
number of arrangers anc com-
posers.

In another distribution agree-
ment, Shaw-

is in the movie
“Forces Of Na-
ture.”

After work-

"

Wrds & Hus

nee Press will
handle the
Rainwater
Music catalog

ing in their liv- ;ﬁ.: e Ll |._'__ =) of musicals,
ing rooms, = which are
then an office . geared to
on Maple Drive, by Irv Lichtman children and
Blum and Me- offer an evan-

Nally-Phillips are now working out
of a landmark cottage in west Los
Angeles.

HANGING IN: Words & Music
has received the following mis-
sive from songwriter Molly-Ann
Leikin:

“In 1971, at the suggestion of
Doris Elliot, who had a small ad
agency in New York, Andy
Marsala and I wrote a spec song
called “Oh Boy, You’ve Really
Changed” for a jingle that was
turned down twice by every car
manufacturer in the world
... Then in 1973, Buick Opel
finally bought it. That was the
first money I ever made as a
songwriter, and [I] used it to
purchase a sofa.

“Twenty-six years later, I got
my second job as a jingle writer.
This time, I wrote the words and
music for Ivan Mackenzie’s
‘International Solutions’ money
fund campaign. It will debut
July 1. No agent was involved;
the client found me on the Inter-
net; and since I already have a

gelical Christian message.

SIGNS OF FALL: Asked if
the big-band era would ever
return, Woody Herman replied
that “big bands come back
every fall.”

And so it is, in a way, with choral
arrangements. Hal Leonard Corp.
is preparing the way with its 1999
Hal Leonard Choral Spectrum
promotion.

This includes a mailing to more
than 30,000 choral directors of 150
new choral arrangements of pop
and standard repertoire, along
with a sampler CD.

PRINT ON PRINT: The fol-
lowing are the best-selling

folios from Music Sales

Corp.:

1. Tom Waits, “Mule
Variations.”

2. Tom Waits, “Beantiful
Maladies.”

3. “Riverdance: The Music.”

4. Tori Amos, “Anthology.”

5.Pink Floyd, “The Wall”
(guitar tab).
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With A Neve 8068, The Place “Il!ll‘ﬂllﬂs lll “IE Stl‘ﬂtﬂS[llll!I‘E

LIKE MANY MUSICIANS, pro-
ducers, and studio owners before
him, New York-based Andy Chase
found himself at a crossroads.

He had established some notori-
ety as a member of the 550
Music/Sony act Ivy, which also fea-
tures Adam Schlesinger of Foun-
tains Of Wayne. Chase had also
been exploring new horizons as a
producer after more than a decade
of experimenting with recording.
And as a studio owner, he was
ready to move beyond the Place—
an informal rehearsal/recording
facility he operated out of a loft in
Manhattan’s meatpacking district.

By most measures, the Place was
a successful studio, having been
used to record “in-house” projects
by Fountains Of Wayne and Ivy, as
well as tracks by Smashing
Pumpkins, Luna, Cornershop, the
U.K.’s Divine Comedy, and Amer-
ican Music Club’s Mark Eitzel.

However, the Place had run its
course. Its Allen & Heath board
had worked fine for demos and for
album projects up until that point,
but it could not be used to mix, nor
could it be relied on any longer for
major work.

After entertaining notions of clo-

ol l0I0
MANIIZR

by Paul Verna

sing the Place, Chase got together
with Schlesinger and Smashing
Pumpkins member James Tha—
who had also used the studio for
solo work—and the three of them
decided to upgrade the facility and
run it as a combination private/com-
mercial studio.

They renamed it Stratosphere
and replaced the console with a
GML-automated Neve 8068 board
that they purchased from Argyle,
N.Y,, facility Sweetfish Recording,
which recently converted from a
commercial studio to a private
enterprise (Billboard, Feb. 13).

Chase says, “As a member of Ivy,
Adam was spending as much time
here as I was. We wanted to make
all of our records here, but it was
becoming hard to say to a label, ‘We
want to make our next album at our

studio’ without havmg good gear.”

Schlesinger adds, “We made the
first Fountains Of Wayne and Ivy
records here, but then we always
went somewhere else to mix just
so we could work on a Neve. It got
to the point where we said, ‘Why
are we always funneling all this
money into someone else’s studio
when we’re doing this much
work?”

Two Boston connections gave
Chase and Schlesinger a glimpse of
the 8068: an Ivy project mixed by
Boston alternative rock stalwarts
Paul Q. Kolderie and Sean
Slade—both die-hard Neve fans—
and Fountains Of Wayne’s debut,
which was mixed by Mike Deneen
at Q Division. In fact, Deneen, who
also upgraded from an Allen &
Heath to an 8068, was instrumental
in convineing Schlesinger to do the
same.

“I really loved the board when I
worked up there,” recalls Schle-
singer. “That was part of the rea-
son I started saying, ‘We should
look for an 8068.” ”

Another reason for installing a
mix-ready console at Stratosphere
was to eliminate the barrier that

(Continued on next page)

Shown at Stratosphere studio wearing Abbey Road-style white lab coats, from
left, are Andy Chase, James |Iha, and Adam Schlesinger.

New York Studio Gomplex Back Pocket Takes A Mothership Approach

BY DAN DALEY
NEW YORK—If you're Deborah
Harry, the Talking Heads, the B-
52’s, Ashford & Simpson, Rubén
Blades or any of a number of other
major recording acts, you know it
as Back Pocket Studios.

If, on the other hand, you are
DDB Needham, Saatchi & Saatchi,
Foote Cone Beld-

in Russo’s Irving Place apartment
and from a small, 16-track studio
they cobbled together across the
East River in Queens.

“We were constantly running
back and forth between Manhattan
and Queens, doing revisions to the
demos at 2 in the morning, with an
old lady banging a mop handle on
the floor above

ing, Leo Burnett
Co., or one of the
other major
advertising
agencies in New
York, it is Russo/
Grantham Pro-
ductions.

Ten studios,
covering three
floors on West
20th Street in
Manhattan,

‘Everyone truly
realized how
important
commercial music
was to the studio
industry here’

- JOHN RUSSO -

us and a biker
gang living
downstairs,”
recalls Russo.
But the
approach paid
off, garnering
the fledgling
company several
national spot fi-
nals.

At the time,
the ad hoc studio

reflect the evolu-
tion of both the studio industry in
New York and one of its anchor rev-
enue sources, the advertising indus-
try.

Approaching its 10th year of
operation as Back Pocket, the
15,000-square-foot studio complex
grew on the site of Blank Tapes,
founded by New York studio pio-
neer Bob Blank, who in turn sold
the studio to Bob Merrill in 1988,
who renamed it Hip Pocket.

At the time, John Russo was a VP
with Elias Associates, a commercial
music firm in Manhattan, and Mar-
shall Grantham was a newly suc-
cessful jingle composer. The two
teamed up, working out of an office

in Queens re-
flected larger changes in the jingle
industry, one of which was the first
round of MIDI equipment, which
was radically changing how the
business functioned.

The partners’ reaction, in late
1989, was to cut a deal with Merrill
at Hip Pocket to become a tenant in
one of his five studios for compos-
ing and demos under the name
Back Pocket, renting his main room
for finals. This arrangement proved
so successful that within three
years they occupied three studios
there, as their volume approach to
demos required more and more
space.

In 1992, they bought Merrill out

and changed the name of the entire
facility to Back Pocket. Russo says
the studio and the production com-
pany retain two separate identities
because a portion of revenue still
comes from other small jingle and
underscoring companies renting
studio time there.

“There are tons of companies in
New York now that were like we
were,” he says. “They can do their
own demos and even parts of finals,
but they sometimes need larger
studios for live musicians. So we
don’t want them to feel like they’re
coming to a competing production
house to do that.”

Approximately 20% of the com-
pany’s revenue comes from studio
rentals, up about 5% from two
years ago, though
Russo/Grantham’s stable of 13 staff
and associated composers use most
of the time in the 10 studios now on
line at the facility. In some cases,
there are synergistic arrangements
in which the studio provides space
while composers provide talent and
equipment.

“MIDI blew everything apart in
the 1980s, and you could see it in
studios going out of business and
musicians running for Broadway
and television gigs,” Russo recalls.
“It was then that everyone truly
realized how important commercial
music was to the studio industry
here. A place like Power Station
had the sizzle from big music acts,
but it was getting bigger revenues
from commercials on a day-to-day
basis.”

If Back Pocket’s mothership
approach worked well during the
transition up to this point, Russo and
Grantham understand that it con-
tinues to change. Personal studios
are now a fixture in both the record-
ing and advertising industries,
which affects rates and increases
competition. And while the number
of media outlets

hard-disc recording, people are less
reliant on expensive multitrack ma-
chines, which further changes the
issue as to who needs a studio.”
Back Pocket, which has two SSL
4000 E Series consoles and four
NED Synclavier systems, as well as
a plethora of other pro audio equip-
ment, does not sell itself on cutting-

running advertis-
ing has swelled
in recent years,
with cable sys-
tems up over 100
channels each,
budgets have not

Ten studios reflect
the evolution of the
studio industry in
New York

edge technology.
But Russo says a
capital technolo-
gy upgrade is in-
evitable in the
near future to
keep pace with
how New York’s

increased com-
mensurately.

However, Back Pocket’s owners
have had an uncanny knack for tak-
ing industry convolutions and turn-
ing them to their advantage. The
surfeit of composers has allowed
them to build up a massive library
of underscores and themes, nearly
200 of which are now in CD form
under the title “Piercing The Veil,”
which the production company uses
as a calling card, a focus aid in
pitching work, and as an income
generator licensing pieces of the
music.

All of this, says Russo, is neces-
sary to keeping the studio running.
“It was one thing when MIDI came
in and changed the studio business,”
he observes. “But lately [equip-
ment] which used to cost $70,000 to
do a specific job now costs $40,000,
and that’s taking even more of the
stuffing out of studios. And with

audio base is
shifting.

Commenting on proposed film
production and post-production
facilities in New York—including
one on the site of the former
Brooklyn Navy Yard—Russo says,
“The commercial music business
has been migrating to California,
because people like to post where
they shoot,” he says. “But with
these new facilities, New York
could get back on a more equal
footing with California, at least
for indoor shooting, and that
means they’ll do more of their
audio post here.

“And commercial music is going
to follow film trends like surround
sound because that’s where broad-
casting is going, too. A recording
studio is viable, as long as you can
anticipate where the business will
be coming from. You have to refo-
cus yourself periodically.”
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(Continued from preceding page)

typically exists between the track-
ing and mixing stages of recording
projects.

Schlesinger says, “There’s this
weird psychological distance be-
tween the tracking and the mixing
that plays these mind games with
you, because you track and you look
for somebody to work with, and you
end up sitting around with these
rough mixes for six months. And by
the time you get to the mix, you're
just a wreck. You can’t hear the
stuff anymore, and you’re in this

unfamiliar place. It's so much more
organic to be tracking, and when
you're done, you just print it. Now
we can do that and not feel that it
doesn’t count.”

Chase adds, “We've always been
frustrated with being comfortable
here making recordings and then
having to go somewhere else to this
alien environment where you don’t
know what the room sounds like or
anything.”

Besides the console—which was
refurbished by Neve authority

John Klett—Stratosphere features
a large control room with plenty of
“couch space” and ambient light, a
tracking room with a grand piano,
a comfortable isolation booth, and a
24-bit Pro Tools rig.

Since the upgrade and name
change, the studio has hosted alter-
native rock act Fulflej, which
records for the Seratchie label, run
by Tha and Schlesinger. Other pro-
jects on the horizon include an Ivy
record scheduled to be worked on
later this year, after Schlesinger

e

On The Air. Airshow Mastering, with facilities in Springfield, Va., an
Colo., has added recording and mixing veteran James Tuttle to its Boulder staff.

4

d Boulder,

Shown, from left, are assistant engineer Matt Sandoski; Tuttle; Springfield engi-
neer/fowner Charlie Pilzer; owner/studio manager Ann Blonston; founder/chief
engineer David Glasser; and Boulder engineer Paul Blakemore. (Photo: Tim

returns from touring with Foun-
tains Of Wayne, which is support-
ing its recent Scratchie/Atlantic
album “Utopia Parkway.”

“Part of the whole idea of this
studio is there’s this whole group of
people that have already been
involved in one way or another with
each other’s musie,” says
Schlesinger. “Just having people
coming in and out creates a lot of
opportunities that might not exist
otherwise. Andy and I are both
starting to produce more outside
stuff and are more interested in
doing as much of that as time
allows.”

Schlesinger’s outside productions
include Meg Hentges’ recent
album “Brompton’s Cocktail,” while
Chase just finished producing the
French act Tahiti 80.

Chase says, “The best that [

Murphy) . d
) could hope for is to see the studio
BILLBOARD’S NO. 1 SINGLES (JUNE 12 1999)
CATEGORY HOT 100 R&B COUNTRY MAINSTREAM ROCK RAP
TITLE IF YOU HAD MY LOVE | FORTUNATE PLEASE REMEMBER ME | LIT UP WHO DAT
Artist/ Jennifer Lopez/ Maxwell/ Tim McGraw/ Buckcherry/ JT Feat. Sole/
Producer Rodney Jerkins R. Kelly B. Gallimore, J. Stroud | Terry Date Chris Stewart
{Label) (WORK) (Rockland/Interscope) T. McGraw Steve Jones (Freeworld/
{Curb) {Dreamworks) Tony Mercedes)
RECORDING SONY MUSIC CHICAGO TRAX OCEANWAY NRG TRIANGLE SOUND
STUDIO(S) {New York) {Chicago) {Nashville) (Los Angeles) (Atlanta)
Engineer(s) Franklyn Grant Joey Donatello, Julian King Terry Date Chris Stewart
Stan Wood Rob Hunter
Anthony Kilhoffer
RECORDING SSL 9000 SSL E series w/ Neve 8078 80 channel | Neve 8068 02R
CONSOLE(S) G computer
RECORDER(S) Sony 3348 Studer A800 Sony 3348 HR Studer A827 Tascam DA-88
MASTER TAPE | Quantegy 467 Quantegy 499 Quantegy 467 Quantegy 499 Ampex 499
MIX DOWN THE ENTERPRISE HIT FACTORY IMAGE LARRABEE WEST DARP
STUDIO(S) {(Burbank, CA) (New York) (Los Angeles) {Los Angeles) (Atlanta)
Engineer(s) Tony Maserati Tony Maserati Chris Lord-Alge Terry Date Leslie Brathwaite
CONSOLE(S) SSL 90004 SSL 30804 SSL 4056 G SSL 90004 SSL 6000E
RECORDER(S) Sony PCM 3348 Sony 3348 HR Sony 3348 Sony 3348 HR Studer A827
MASTER TAPE BASF 900 Quantegy 467 Quantegy GP9 Sony 3348 HR N BASF 300
MASTERING GATEWAY BERNIE GRUNDMAN MASTERING LAB STERLING SOUND BERN!IE GRUNDMAN
Engineer Bob Ludwig Brian Gardner Doug Sax Ted Jensen Brian Gardner
CD/CASSETTE | Sony T [unieme UNI BMG
MANUFACTURER

© 1999, Billboard/BP{ Communications, Hot 100, R&B & Country appear in this feature each time; Mainstream Rock, Modern Rock, Rap, Adult
Contemporary, Club Play, and Dance Sales rotate weekly. Please submit material for Production Credits to Mark Marone, Telephone 212-536-5051

Fax 212-382-6094, mmarone@billboard.com

operating almost entirely on people
who are friends, and it’s possible. It
would have been one thing to start
this up after we're older and out of
our pop bands, but I like the idea of
doing it now, while we’re currently
needing it for ourselves and have
friends who are making records as
well.”

Schlesinger, who received Oscar
and Golden Giobe nominations for
writing the title song to Tom
Hanks’ directorial debut, “That
Thing You Deo!,” adds, “As a pro-
ducer, too, it helps you get better to
work in a place that you're familiar
with.”

For prospective clients who are
not sold on the studio’s informal
ambience, convenient location, top-
of-the-line gear, ample outboard
selection, extensive microphone col-
lection, or affable staff, Chase and
Schlesinger offer the ultimate lure,
at least to some musicians: a possi-
ble sighting of a naked female
neighbor who walks around her
apartment wrapped in a boa con-
strictor.

The first—and only—time Chase
and Schlesinger saw her, they
stopped working, turned off the
lights, and pressed their faces to
the glass for two hours until she
left.

“She never saw us, and I don’t

think she’s ever come back,” says
Schlesinger. “But there’s always
that chance if you come and work
here that you’ll get to see the naked
snake woman.”

Time to block-book in time for
molting season!

BUZZ ON THE LINE: Buzz
Goodwin, familiar to industry
members for years as a member of
the Audio Tech-
nica and CAD
sales teams, has
resurfaced at
Bedford, Mass.-
based Lexicon
Inc., according
to a press re-
lease from the
company.

Goodwin will
serve as VP of
sales, responsible for the musical-
instrument market, as well as pro-
fessional and consumer audio prod-
uets. Geodwin will also assist
Lexicon president Wayne Morris
in implementing the company’s
intensified product-development
program, which will emphasize
high-end areas.

Goodwin’s titles at CAD and
Audio Technica were, respectively,
VP of sales and VP of sales and
marketing.

GOODWIN

HITS HAPPEN

With the Alesis ADAT they can happen anywhere.
The M20 now brings ADAT hits to professional studias...
like yours.

M20

PROFESSIOMAL 20-BIT DIGITAN AUDIO RECORORR

1633 26k Street  Santa Monica CA 90404
800-5-A_=EIS www.alesis.com

ALESIS
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adisa, Merengue Grammys Added

NARAS EXPANDS CATEGORIES:
As part of its ongoing effort to beef up
its presence in the U.S. Latino record
community, the National Academy of
Recording Arts and Sciences
(NARAS), organizer of the Grammy
Awards, has added two new cate-
gories: best salsa performance and
best merengue performance.

The erstwhile best tropical per-
formance category has been
changed to best traditional tropical
performance.

NARAS president/CEO Michael
Greene says the addition of the new
categories is an attempt to establish
a fair competition among artists per-
forming similar musical styles.

“We had forms of music compet-
ing against each other akin to some-
thing like Barbra Streisand going
against Metallica,” Greene says.

He may have been overstating his
point, as salsa and merengue are
certainly closer musically than pop
and metal. Still salsa and merengue
deserve separate categories.

So, too, do Mexican-rooted genres
such as banda and nortesia, two
idioms that Greene hinted could have
their own categories in the near
future.

The category expansion took place
during NARAS’ annual trustees
meeting in May, where it was also
decided that a substantial, but undis-
closed, budget would be approved for
NARAS’ Latino arm, the Latin
Academy of Recording Arts and Sei-
ences (LARAS).

Moreover, NARAS also ratified the
continued evolution of the Latin Gram-
my Awards process. A major
announcement regarding the Latin
Grammys is expected in June.

BIENVENIDOS SERGIO! Sergio
Fortuho is joining Billboard as a
contributor who will cover Chile.
Fortufio, who is based in Santiago,
has had extensive experience as a
print and broadeast journalist. He
currently works as an entertainment
editor for Santiago television station
Canal 2. Fortufo replaces Pablo
Marquez, who has been named pro-
motion manager of BMG Chile.

RIAA CERTS: Selena’s “All My
Hits—Todos Mis Exitos” (EMI La-
tin) was certified gold in May by the
Recording Industry Assn. of Amer-
ica. It was her sixth gold record.

Also certified gold was “Inolvid-
ables” by José Luis Rodriguez
With Los Panchos. It was the first
certification for Rodriguez and Los
Panchos.

Incidentally, Ricky Martin
earned his first gold single in May.
His English smash “Livin’ La Vida
Loca” (C2/Columbia) was certified
for selling 500,000 copies.

STATESIDE BRIEFS: Because of
a format switch from tropical/salsa
to English, WZAR-FM Ponce, Puer-
to Rico, has been dropped as a
reporter to Hot Latin Tracks. The
total number of stations reporting to
Hot Latin Tracks now stands at 96.
The total number of tropical/salsa

by John Lannert

reporters is 17.

Renowned flamenco troupe
Noche Flamenca returns to New
York for a two-week engagement
that starts July 14 at the Public The-
ater, which is co-hosting the series
with New York Shakespeare Festi-
val.

Amazon.com has named “The
Brazilian Sound: Samba, Bossa Nova
And The Popular Music Of Brazil,”
written by former Billboard contrib-
utor Chris McGowan and Ricardo
Pessanha, its best-selling world
music title of 1998.

After teaming for joint showeases
in the past year, indie imprints Azt-
lan and Grita! have formally cement-
ed ties to jointly promote and mar-
ket their respective priority acts. In
addition, in July the two labels are
slated to jointly bow LatinoVision.
com, which will be dedicated to the
promotion and sale of Latin alterna-
tive musie.

Universal Music Latino’s rising
pop balladeer Luis Fonsi is booked
to appear Saturday (12) at the finals
of the Miss World Colombia contest
in Bogota.

The annual “Central Park Sum-
merstage” concert series that takes
place in New York’s Central Park
features another strong bill of Latin
American talent for this year’s edi-
tion. Included are Adalberto
Alvarez Y Su Son (Wednesday-Fri-
day [16-18]); Os Paralamas Do
Sucesso (July 3); India and Frankie
Negron (July 11); Aterciopelados
(July 25); Susan Baca and Walde-
mar Bastos (Aug. 5); and Los
Munequitos De Matanzas (Aug. 7).

Miami Beach-based ACT Produc-
tions has been tapped by the Reed
Midem Organisation to produce and
stage the musical events scheduled
during MIDEM Americas June 22-
25 in Miami Beach.

Among the Latino artists booked to
perform at New York’s Lincoln Cen-
ter for the Performing Arts’ Midsum-
mer Night Swing 1999 are Viento De
Agua and Guaco (June 26); Orques-
ta Aragdén and Ricardo Lemvo (July
3); Henry Fiol and La Familia
Valera Miranda (July 16); and Joe
Arroyo Y La Verdad (July 20).

Brazil’s heralded singer/song-
writer/producer Caetano Veloso is
set to launch his first North Ameri-
can tour June 27 at the Beacon The-
atre in New York. Nonesuch just
dropped his latest album, “Livro.”

“Quién Maté A Héctor Lavoe?,” a
musical production based on the life
of the famed salsa singer, is sched-
uled to debut July 25 at the 47th
Street Theatre in New York. RMM
salsero Domingo Quifones stars,
and the musieal director is Johnny
Pacheco. Pablo Cabrera wrote and
will direct the play, which is based on

a story by David Maldonado. Céar-
denas/Ferniandez & Associates are
executive-producing the production;
John “Gungie” Rivera is doing
marketing and promotion.
Invading the stateside general
market with Latino flavor is the
Miller Lite commercial featuring
beauty pageant veterans Alicia
Machado and Dayanara Torres,
the latter of whom records for
Tropix/Sony. Yeah! . .. or is it Yeah!?

ROCHA DEPARTS: After spend-
ing 27 years as one of the most
important radio news journalists, the
last five as president of the Televisa-
owned Radidpolis radio group,
Ricardo Rocha resigned May 31.
Replacing Rocha is Eugenio Bernal
Macouzet, who was appointed gen-
eral director.

Rocha, ereator of such well-known
programs as “Para Gente Grande,”
“En Vivo,” and most recently
“Detras De La Noticia,” says he has
other media projects in the works
that will be revealed in the coming
months.

MEXICO NOTAS: All of Mexico is
mourning the death of immensely
popular radio and TV personality
Paco Stanley, who was brutally
gunned down June 7 at a Mexico

(Continued on next page)

LATIN TRACKS A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist.
22 AMOR PLATONICO (Flamingo, BMI)

4 BAILAMOS (Rive Droite, ASCAP/PRS, ASCAP)

25 CUANDO ACABA EL PLACER (EMI Blackwood, BMI)
11 DAME UN POCO MAS (Ventura, ASCAP)

33 DE HOY EN ADELANTE (Rubet, ASCAP/MCA, ASCAP)
15 DIME (Milenio, ASCAP)

35 EL DISGUSTO {(Reyna Musical)

5 EL NIAGARA EN BICICLETA (Karen, ASCAP/Redomi,

BMI)
26 EL PEOR DE MIS FRACASOS (Crisma, SESAC)
34 ENTRE LA ESPADA Y LA PARED (Unimusica, ASCAP)
28 ENTREGA TOTAL (EMI Blackwood, BMI)
27 ESTABA SOLO (ADG, SESAC)
31 HIELO Y FUEGO (FL.PF, BMI}
32 INEVITABLE (FLPP, BMI/Sony/ATV Latin, BMI)
10 LAGRIMAS (TN Ediciones, BMI/Fonomusic, BMI)

1 LIVIN' LA VIDA LOCA (A Phantom Vox, BMI/Warner-
Tamerlane, BMI/DESMOPHOBIA, ASCAP/PolyGram,
ASCAP)

7 LOCO (Not Listed)

9 ME ESTOY ACOSTUMBRANDO A TI (Intersong,
ASCAP/Rightsong, BMI)

17 ME HACES MUCHA FALTA (Flamingo, BMI)

24 ME VAS HA LLORAR (Edimosa, ASCAP)

14 ME VOY A QUITAR DE EN MEDIO (Warner-Tamerlane,
BMI)

36 MI SUERTE (Not Listed)
M1 VIDA SIN TU AMOR (FL.EP, BMI)

8 NECESITO DECIRTE (Seg Son, BMI)

2 NO ME AMES (BMG Songs, ASCAP/Warner-Tamerlane,
BMI)

40 PERDEDOR (Ser-Ca, BMI)

& PINTAME (Sony/ATV Latin, BMI/Elvis, BMI)
23 POR MUJERES COMO TU (Vander, ASCAP)
37 PURA SANGRE (Not Listed)

30 QUE CANTE EL AMOR (Not Listed)

21 SALOME (World Deep Music, BMI)

18 SE ME OLVIDO OTRA VEZ (Not Listed)

38 SI ME FALTARAS (FI.PP, BMI)

16 SI TE PUDIERA MENTIR (Crisma, SESAC)

12 SITU QUISIERAS (Warner/Chappell, ASCAP)

20 SUBLIME MUJER (Peermusic, BMI/Promociones
Musicales HR, S.A., BMI)

39 TE REGALO LA LUNA (EM!, ASCAP)

19 TU (World Deep Music, BMI)

29 TU SABES BIEN (Don Cat, ASCAP)

13 VOLVERE (SGAE)
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[« | cOMPILED FROM A NATIONAL SAVIPLE OF AIRPLAY SUPPLIED BY BROADCAST
[ Z = | DATASYSTEMS RADIO TRACK SERVICE. 96 LATIN MUSIC STATIONS ARE ELEC
w|w [ B TRONICALLY MONITORED 6 AM TO 12 MIDNIGHT. 7 DAYS A WEEK
C | 22 |2 | ARTIST TITLE
% | %E | %) IMPRINT/PROMOTION LABEL PRODUCER (SONGWRITER)
| : c—=mgl NO. T B 3
{ 1 1 1t It RICKY MARTIN LIVIR LA VIDA LDCA
A b B, BT No. 1 FLAEA DLCHILE (7RS4 0. CHILD)
7y 2 5 B JENNIFER LOPEZ WITH MARC ANTHONY NO ME AMES
| WORK/SONY DISCOS * J.V.ZAMBRANO (G.BIGAZZ! A.CIVAI BALDI M.FALAGIANI)
——mmll GREATEST GAINER e :
I :_], 3 9 i CHRISTIAN CASTROD Py MIVIDA EIN TU AMOR
[ AROVBG LT Wi A HSAMTAHOER (8. SANTAHEES)
43| NEW) | i ENRIQUE IGLESIAS BAILAMOS
C} | OVERBROOKINTERSCOPE/UNIVERSAL LATING THE GROOVE BROTHERS (PBARRYM. TAYLOR)
|: 5‘. 5 3 [iAg JUAN LUIS GUERRA 440 EL NIAGARA EN BICICLETA
| [ | i KAREN/CAIMAN ).L.GUERRA (J.L.GUERRA)
6 3 b2 B ELVIS CRESPO Pi ME
| < § SONY DISCOS R.CORA E.CRESPO (E CRESPO)
7 4| 4 | 7] ALEJANDRO FERNANDEZ LOCO
| SONY DISCOS - _PRAMIREZ (MASSIAS)
8 8 [ g i CONJUNTO PRIMAVERA NECESITO DECIRTE
| | = | Fonovisa J GUILLEN (R.GONZALEZ MORA) _|
9 7 6 B 1| PEPE AGUILAR VIE ESTOY ACOSTUMBRANDO A TI
| | '* | MUSART/BALBOA t PAGUILAR (R.CERATTO)
1 | LOS TIGRES DEL NORTE LAGRIMAS
(10)| NEWD [ L1s| ronovisat LOS TIGRES DEL NORTE (R.RUBIO)
an| 1 | 17 | & | MDO DAME UN POCO MAS
s % SONYDISCOS t AJAEN (A.TALAMANTEZ,A.GRULLON, TLTORRES) _|
12 | 10 | 10 [ & | LUISFONSI SI TU QUISIERAS
BN [l UNIVERSAL LATINO A.ZEPEDA (A.MATHEUS)
r DLG VOLVERE
(13| B | 1 s gouvoiscos 1 i S.GEORGE (PCEPERO,.ROMAN)
| 14 9 12 &1 VICENTE FERNANDEZ ME VOY A QUITAR DE EN MEDIO
|_M' 7 SONYDISCOS t _ PRAMIREZ (M.MONTERROSAS)
15 14 16 g YOLANDITA MONGE DIME
ARIOLAVBMG LATIN R.EDDY MARTINEZ {G.GARCIA L REYES)
16 17 13 I MARCO ANTONIO SOLIS SI TE PUDIERA MENTIR
| AL FONOVISA B SILVETTI (M.A SOLIS)
NS LOS TUCANES DE THUANA ME HACES MUCHA FALTA
l@ 21 3 «;q EMILATIN G.FELIX (M.QUINTERO LARA)
| 1 . MANA SE ME OLVIDO OTRA VEZ
E 18)| NEWD 17 WEALATINA ¢ FHER & ALEX |J.GABRIEL
| e NOELIA TU
||:Ej 18 0 (18 FONOVISA 1 M.AZEVEDO (ESTEFANO)
(20| 16 | 21 | § | VICENTE FERNANDEZ SUBLIME MUJER
| SONY DISCOS PRAMIREZ (M.E.TOSCANO)
NG T | CHAYANNE SALOME
[._FIQ _19_ _23_ >4 <] SonvDISeos 1 ESTEFANO (ESTEFANO)
@ 2 19 13 | LOS TUCANES DE THUANA AMOR PLATONICO
L L= EMILATINGG G.FELIX (M.QUINTERD LARA)
23| 23| 15 10| TTOROJAS POR MUJERES COMO TU
| M P/SONY DISCOS J.GUNDA MERCED (FATO)
| LA MAKINA ME VAS HA LLORAR
@ ¥ | — | JanisoNYpIscos O.SANTANA (A.A.ALBA)
(_2_5:) 2% 26 TONNY TUN TUN CUANDO ACABA EL PLACER
el CAIMAN T.TUN TUN (C.ROQUE,S.CAETANO)
w | 2 | 39 MARCO ANTONIO SOLIS EL PEOR DE MIS FRACASOS
e FONOVISA M.A.SOLIS (M.A.SOLIS)
e a LOS TEMERARIOS ESTABA SOLO
L.Z?.» 3 _ 2 FONO A.A.ALBA (A.A.ALBA)
78 20 18 5 TIRANOS DEL NORTE ENTREGA TOTAL
SONY DISCOS t J.MARTINEZ (A.PULIDO)
r’iﬁ'\ 31 _ EDNITA NAZARIO TU SABES BIEN
e, EMI LATIN + D.DEL INFANTE,E.NAZARIO (L.A.MARQUEZ)
3 26 29 RAYITO COLOMBIANO QUE CANTE EL AMOR
DISA/EMI LATIN NOT LISTED (NOT LISTED)
qD 39 e 7 OLGA TANON HIELO Y FUEGO
Bt WER LATINA RPEREZ (K.SANTANDER)
1 | 12 | 7 |.iz7| SHAKIRA INEVITABLE
g5 | SONY DISCOS S.MEBAR2K R. LE.OCHOA (S.MEBARAK R. L.FE.OCHOA)
.- MILLIE DE HOY EN ADELANTE
(33)] reewrey |« 2 | MR R.PEREZ (R.PEREZ)
= PIMPINELA ENTRE LA ESPADA Y LA PARED
@ RE-ENTRY %] UNIVERSAL LATINO + JGALAN (J GALAN,F.GALAN,L.GALAN)
@ RE-ENTRY 5 JULIO PRECIADO Y SU BANDA PERLA DEL PACIFICO EL DISGUSTO
i £ 4| RCA/BMG LATIN M.A.SANCHEZ (C.REYNA)
i BANDA EL LIMON MI SUERTE
| NEWD L | Fonowr NOT LISTED (NOT LISTED)
et JARABE DE PALO PURA SANGRE
(31 | NEW > Lo| Ewicarm JARABE DE PALO (JARABE DE PALO)
an™ | ANA GABRIEL SI ME FALTARAS
_38 RE-ENTRY 3| sonvoiscos A.GABRIEL K SANTANDER|
39 | 30 | — | 7 | SERVANDO Y FLORENTINO TE REGALO LA LUNA
| “ | WEA LATINA R.SANCHEZ (R MONTANER) |
INTOCABLE PERDEDOR |
40 0 34 | 32 | L] eyiaring NOT LISTED (M.A.PEREZ)
FOP TROPICAL/SALSA REGIONAL MEXICAN
21 STATIONS 17 STATIONS | 64 STATIONS
1 RICKY MARTIN C2/SONY DIS 1 ELVIS CRESPO SONY DISCOS 1 LOS TIGRES DEL NORTE
€oS LIVIN' LA VIDA LOCA PINTAME FONOVISA  LAGRIMAS

2 CHRISTIAN CASTRO ARIOLVBMG
LATIN  MI VIDA SIN
3 JENNIFER LOPEZ WITH MARC ANTHO-
NY WORK/SONY 915005 NO ME AMES
4 ENRIQUE IGLESIAS OVERBROOK/INTER-
SCOPE/AUNIVERSAL LATINO BAILAMOS
5 LUIS FONSI UNIVERSAL LATI
NO S| TU QUISIERAS
6 MDO SONY DISCOS
DAME UN POCO MAS
7 YOLANDITA MONGE ARIO
LA/BMG LATIN DIME
8 JUAN LUIS GUERRA 440
KAREN/CAIMAN  EL NIAGARA
9 ALEJANDRO FERNANDEZ
SONY DISCOs  LOCO
10 ELVIS CRESPO SONY DISCOS
PINTAME
11 PEPE AGUILAR MUSART/BALBOA
ME ESTOY ACOSTUMBRANDO A TI
12 CHAYANNE SONY DISCOS
SALOME
13 NOELJA FONOVISA

TU
14 VICENTE FERNANDEZ soNY
DISCOS ME VOY A QUITAR
15 EDNITA NAZARIO EMI LATIN
TU SABES BIEN

2 JENNIFER LOPEZ WITH MARC ANTHO-
NY WORK/SONY DISCOS  NO ME AMES
3 JUAN LUIS GUERRA 440
KAREN/CAIMAN  EL. NIAGARA.
4 RICKY MARTIN c2/SONY DIS-
cos LIVIN' LA VIDA LOCA
5 DLG SONY DISCOS
VOLVERE
6 ENRIQUE IGLESIAS OVERBROOK/INTER-
SCOPE/AUNIVERSAL LATINO - BAILAMOS
7 TITO ROJAS M P/SONY DISCOS
POR MUJERES COMO TU
8 LA MAKINA J&N/SONY DISCOS
ME VAS HA LLORAR
9 LUIS FONSI UNIVERSAL LATI
NO S| TU QUISIERAS
10 TONNY TUN TUN caIMAN
CUANDO ACABA EL PLACER
11 CHRISTIAN CASTRO ARIOLA/BMG
LATIN MI VIDA SIN
12 CHAYANNE sSONY DISCOS
SALOME
13 YOLANDITA MONGE ARIO-
LA/BMG LATIN DIME
14 MDO SONY DISCOS
DAME UN POCO MAS
15 TITO NIEVES RMM
LE GUSTA QUE LA VEAN

2 CONJUNTO PRIMAVERA
FONOVISA NECESITO DECIRTE
3 LOS TUCANES DE TIJUANA EmI
LATIN ME HACES MUCHA FALTA
4 VICENTE FERNANDEZ sony
DISCOS  SUBLIME MUJER
5 ALEJANDRO FERNANDEZ
SONY DIscos  LOCO
6 LOS TUCANES DE TIJUANA
EM!I LATIN AMOR PLATONICO
7 PEPE AGUILAR MUSART/BALBOA
ME ESTOY ACOSTUMBRANDO A TI
8 LOS TEMERARIOS FONOVISA
ESTABA SOLO
9 RAYITO COLOMBIANO
DISAVEMI LATIN  QUE CANTE
10 MARCO ANTONIO SOLIS Fono
VISA  EL PEOR DE MIS FRACASOS
11 JUUO PRECIADO Y SU BANDA PERLA DEL
PACIFICO RCABMG LATN EL DISGUSTO
12 BANDA EL LIMON FONOVISA
M| SUERTE
13 INTOCABLE EMI LATIN
PERDEDOR
14 VICENTE FERNANDEZ soNy
DISCOS ME VOY A QUITAR...
15 LIMITE RODVEN/POLYGRAM
LATINO PASION

(O Records showing an increase in audience over the previous week, regardiess of chart move nent, A record which has been on the chart for
more than 20 weeks will not receive a bullet, even if 1 registers an increase in detections. Grea'est Gainer indicates sony wlth largest audience
rowth. If two records are tied in audence size, the rec% bemghp ayed on m?‘re stations 15 placed first. Records below the top 20 are removed

rom the chart after 26 weeks. 1 Videochp
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(Continued from preceding page)

City restaurant. He was 47.

José G. Cruz Ayala has been
named president of Mexican authors’
rights group Editores Mexicanos De
Misica, A.C., better known as
EMMAC. On the new board of direc-
tors are Edmundo Monroy Ortiz
(first VP), Jesiis Pérez Martin
Cerda (second VP), Simén Medina
Goémez Giron (treasurer), Cristina
Quifnones Mason (secretary), Juan
Manuel Garcia Garcia (board
member), Juan Alarcoéon Franco
(board member), and Raymundo
Flores Elizondo (board member).

EMI Mexico’s respected singer/
songwriter/producer Aleks Syntek
is producing the soundtrack to
“Sexo, Pudor, Y Ligrimas,” a 20th
Century Fox Mexico picture due for
release in July. The film stars Su-
sana Zabaleta and Demian Bichir.

While he says it was tough start-
ing a solo career after leaving his
brothers, who make up the leg-
endary nortefio outfit Los Tigres
Del Norte, Fonovisa's Ratl Her-
nandez adds that he is pleased he is
going it alone, even though he still
maintains close ties with the group.
For instance, Hernandez’s just-
released banda dise, “De Sinaloa
Para El1 Mundo,” was produced by
his brother Eduardo Hernandez.
Moreover, Raiil is slated to open for
Tigres on their U.S. trek in July.

You might think EMI Mexico’s
best-selling international artist of all
time would be the Beatles, but it is
actually Creedence Clearwater
Revival. CCR has become EMTI’s
biggest seller, thanks in part to Mex-
ico City’s XEM-AM, which for the
past 15 years has broadeast “El Club
De Creedence Clearwater Revival,”
hosted by César Alexandre. Be-
cause of his enduring support of
CCR, Alexandre was invited by EMI
to head up a press conference for the
release of “Creedence Clearwater
Revival, Anthology,” a two-disc EMI
set containing 30 remastered tracks.

In 1995, EMI shipped “Anniver-
sary,” a collection of unmastered
greatest hits that was issued to cel-
ebrate the 25th anniversary of CCR
in Mexico. “Anniversary” wound up
selling 250,000 units in Mexico and
was released to the U.S., Europe,
and Latin America.

BORDNER TO TOWER: Katie
Bordner has been named director of
operations of Tower Records of
Argentina. Bordner held the same
position at Tower Mexico.

Tower is expected to open its third
store next month in Buenos Aires.
Tower’s newest store is a 2,000-
square-meter outlet housed in a
four-story building in the bustling
Belgrano neighborhood. Tower is
scheduled to open a fourth store
before December in Buenos Aires.
Showcases and in-store appearances
are expected to become a regular
feature in the next few months at the
Buenos Aires Tower outlets.

CHILE NOTAS: On May 28, Warn-
er Music Chile hosted a release par-
ty for “Marinero En Tierra: Tributo
A Neruda,” a spoken-word album of

Society’s Gold. BMG Chile recording act La Sociedad recently was awarded a
gold disc for its album “Corazén Latino” for sales exceeding 15,000 units. “Corazon
Latino” has been released in the U.S. by BMG U.S. Latin. Shown, from left, are
Marta Gonzélez, marketing manager of Feria Del Disco; La Sociedad’s Daniel Guer-
rero and Pablo Castro; and José Antonio Diaz, sales manager of BMG Chile.

poetry authored by famed Chilean
poet Pablo Neruda that was record-
ed by an all-star ensemble of acts
from Spain and Latin America. They
included Alejandro Sanz, Milton
Nascimento, Los Fabulosos Cadil-
lacs, Miguel Bosé, and Presuntos
Implicados.

The participating Chilean acts on
hand for the release ceremony, pre-
sented in conjunction with the Pablo
Neruda Foundation and Chile’s Min-
istry of Education, were Javiera
Parra of Javiera Parra Y Los
Imposibles, Beto Cuevas of La
Ley, Pedro Foncea, Los Miser-
ables, Santo Barrio, and Canal
Magdalena. The album is scheduled
to be issued in June in Spain, the
U.S., and most of Latin America.

Chilean folklore composer Tito
Fernidndez, known artistically as El
Temucano, has settled a copyright
infringement dispute with Ana Ga-
briel and her label, Sony Mexico.
Financial terms were not disclosed. In
1998, Fernandez sued Gabriel and
Sony for a song included on Gabriel’s
set “Con Un Mismo Corazén” that was
not credited to him. The album con-
taining the incorrect credit was later
pulled from retail shelves in Mexico.

CHECK THAT: Contrary to a
reported item in the June 5 Latin
Notas, Jennifer Lopez is signed to
BML

CHART NOTES, RETAIL: Elvis
Crespo’s “Pintame” (Sony Discos)
regains the throne of The Billboard
Latin 50 this issue even though the
title dropped 16% in sales to 10,500
units. The highest-ranking of five
Spanish albums on The Billboard 200
at No. 121, “Pintame” stays atop the
tropical/salsa genre chart for the
fifth week running.

Ricky Martin’s “Vuelve” (Sony
Discos), which edges out Selena’s
Todos Mis Exitos”
(EMI Latin) for the No. 2 spot with
10,000 units, rules the pop genre
chart for the 15th straight week.

Selena’s greatest-hits set, mean-
while, retains the top rung of the
regional Mexican genre chart for the
13th consecutive week.

In an issue in which sales of seven
of the top 10 titles on The Billboard
Latin 50 were in decline, Enrique

Iglesias’ No. 5 set, “Bailamos”
(Fonovisa), kited 88% to 7,500 units,
Christian Castro’s “Mi Vida Sin Tu
Amor” (Ariola/BMG Latin) made a
solid bow on the chart at No. 7 with
5,000 units, and Buena Vista Social
Club’s eponymous, 89-week-old al-
bum on World Circuit/Nonesuch/AG
jumped 15-9 on an 80% sales hike
from 2,500 pieces to 4,500 pieces,
thanks to a just-released film docu-
mentary on the ensemble.

CHART NOTES, RADIO: Just
when Ricky Martin’s “Livin’ La
Vida Loca” (Sony Discos) seemed to
be losing steam, his chart-topping
smash on Hot Latin Tracks picked
up seven stations and increased its
audience-impressions count this
issue to 20 million overall. “Loca”
remains No. 1 on the pop genre chart
for the 10th successive week, with
14.3 million audience impressions.

Elvis Crespo’s “Pintame” (Sony
Discos) continues to reign over the
tropical/salsa genre chart for the
seventh week in a row, with 13 mil-
lion audience impressions.

Bowing at the top of the regional
Mexican genre chart this issue is
Los Tigres Del Norte’s “Lagrimas”
(Fonovisa), which scored 10.1 million
audience impressions.

Chayanne exits Hot Latin Tracks
this issue after his hit “Dejarfa Todo”
(Sony Discos) spent 31 weeks on the
chart, his longest-running single to
date.

SALES STATFILE: The Billboard
Latin 50: this issue: 144,000 units;
last issue: 147,000 units; similar
issue last year: 100,500 units.

Pop genre chart: this issue: 54,000
units; last issue: 52,000 units; simi-
lar issue last year: 42,500 units.

Tropical/salsa genre chart: this
issue: 46,000 units; last issue: 46,000
units; similar issue last year: 31,000
units.

Regional Mexican genre chart:
this issue: 38,000 units; last issue:
42 500 units; similar issue last year:
26,500 units.

Asststance in preparing this column
was provided by Teresa Aguilera in
Mexico City, Marcelo Ferndndez
Bitar in Buenos Aires, and Sergio
Fortuiio in Santiago, Chile.
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RECUERDOS DEL AMOR
6 PEPE AGUILAR MUSART/BALBOA
CON MARIACHI
7 LOS TEMERARIOS FONOVISA
15 EXITOS PARA SIEMPRE
8 CONJUNTO PRIMAVERA FONOVISA
NECESITO DECIRTE
9 PEPE AGUILAR MUSART/BALBOA
POR EL AMOR DE SIEMPRE
10 PRISCILA Y SUS BALAS DE PLATA
FONOVISA TODO POR TI
11 CONJUNTO ALMA NORTENA CDM ALMA
12 LOS ORIGINALES DE SAN JUAN Ewml LATA
NACI CON SUERTE DE REY
13 CONJUNTO PRIMAVERA
FONOVISA EN VIVO
14 JUAN GABRIEL CON BANDA EL RECODO
ARIOLA/BMG LATIN
JUAN GABRIEL CON BANDA..EL RECODOM
15 LOS TUCANES DE TISUANA
EMI LATIN AMOR PLATONICO

D Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for net ship-

ment of 500,000 atbum units (Gold). A RIAA certification for net shipment of 1 nullion umits (Ptatinum) @ RIAA certification

for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates album's multi-plat-
inum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by
the number of discs and/or tapes. Greatest Gainer shows chart's jargest unit increase indicates past and present Heatseeker

litles, © 1999, Billboard/BPI Communications and SoundScan. Inc.
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Norway Ends ﬂl!lllls SIII}IEW S Monopoly

Ruling Affects TONO’s Fees, Board, Exclusive Administration

BY KAI R. LOFTHUS

OSLO—In a move that could have
far-reaching consequences, the Nor-
wegian government has effectively
ended the national monopoly en-
joyed for nearly 40 years by the per-
forming rights society TONO. The
French authors’ rights society

SACEM and its Italian equivalent,
SIAE—both under pressure to
make similar changes (Billboard,
June 12)—are likely to pay close
attention to the move, which adds to
pressure for a free market in rights
collection in Europe.

After an eight-month investi-
gation into TONO’s practices,
Norway’s competition authority,
Konkurransetilsynet, ruled on June
3 that the body’s exemptions from
anti-cartel price legislation, dating

from 1961, must end and that the
body could no longer demand exclu-
sive administration rights to all
works composed by its 8,200 mem-
bers (BilllboardBulletin, June 7).
It has also demanded fuller repre-
sentation of TONQ’s membership on
ruling committees and the society’s
board, a step that is
expected to reduce
the traditional influ-
ence of classical com-
posers at the body.
The changes must be
implemented by Sept.
1.

The authority says
that current practice
at TONO “may limit the rights own-
ers’ possibility of finding alternative
ways of administering their works”
and that the changes are needed to
bring TONO in line with interna-
tional practice at societies elsewhere
in Europe, such as GEMA (Ger-
many), Performing Rights Society

STRGM

Kikuno Latest Sony Exec To
Join Warner Music Japan

BY STEVE McCLURE
TOKYO—Warner Music Japan
(WM.J) continues to lure away top So-
ny executives, as Toshikazu Kikuno,
who had worked at Sony Music Enter-
tainment (Japan) (SMEJ) and its pre-
decessor, CBS/Sony, for 26 years, joins
the WMJ group as senior executive
VP

Kikuno, 49, was also named man-
aging director of Warner

last November two key SMEJ mar-
keting executives, Akira Tanabe and
Masaki Kikukawa, left Sony for
senior marketing positions at WMJ.
Meanwhile, WMJ says it has sold
some 170,000 albums through its 3-
for-1 Famous Foreign Music cam-
paign, which it launched in April to
Jjump-start flagging sales of interna-
tional product. Customers who buy
three out of 200 selected cat-

Artists and will head the for-
eign music departments of
the group’s WMJ K.K. and
EastWest Japan K.K. compa-
nies. He was most recently in
charge of finding and devel-
oping new artists at SMEJ,

O

WARNER MUSIC
JAPAN

alog albums are entitled to
receive another album from
the 200 titles free with proof
of purchase.

Joining WMJ in the cam-
paign, which is targeting male
consumers between the ages

where he was manager of the

SD (sound development) production
division, as well as heading the SD
Music Network.

“Mr. Kikuno’s experience includes
the publication of books on foreign
music, music production, sales pro-
motion, marketing, and developing
new artists,” says WMJ chairman
Hiroshi Inagaki, to whom Kikuno will
report. “We expect his broad business
experience will be of great benefit to
the WMJ group.”

Kikuno is the latest in a series of
Sony executives to be hired by Inaga-
ki, himself a former SMEJ executive
VP In January, former SMEJ domes-
tic marketing GM Kazuma Toumoto
was named WMJ executive VE, and

of 25 and 40, are some 4,000
music stores throughout Japan.

“The music industry is suffering
from poor sales of foreign CDs,” says
Tanabe, who as managing director
responsible for WMJ’s sales division
oversees all of WMJ’s marketing
activities. “We expect this campaign
will stimulate new demand. We will
work hard with dealers to make the
campaign successful.”

So far, the most popular titles in the
campaign, which runs until July 31,
have been (in order) Donald Fagen'’s
“The Nightfly,” the Eagles’ “Hotel
California,” and “Led Zeppelin I'V.”
The most popular bonus albums have
been “Woodstock” and the Band’s
“The Last Waltz,” both two-CD sets.

(U.K.), and various U.S. bodies.

Describing Konkurransetilsynet’s
demands as “unproblematic,” TONO
managing director Cato Strgm says
that the body is “quite pleased with
what [the authority] has found. We
actually were in favor of removing
the exemption from the price legis-
lation, and we were happy that they
agreed that the agreements we have
with broadcasters are designed
according to uniform principles.”

Konkurransetilsynet’s probe into
TONO followed complaints from
Warner/Chappell Music Norway,
which had argued that the society’s
regulations and business conduct
were “inefficient” and led to “dis-
crimination against pop and rock
songwriters in favor of classical
composers.” Under current prac-
tice, Norwegian composers of clas-
sical music earn a higher rate of
royalties than pop or rock writers.
TONO has used a multi-tiered grad-
ing system, adjudicated by a hand-
ful of members, to allocate different
royalty rates for different types of
musie.

TONO, currently governed by
around 200 members, must now
allow at least 25% of its 8,200 rights
owners access to positions on com-
mittees and the society’s board, says
Konkurransetilsynet, “in order to
ensure that more rights owners can
evaluate the efficiency of TONO’s
practices.”

Observers believe that Konkur-
ransetilsynet, while unwilling to
embroil itself in the internal work-
ings of TONO’s committees, is
hoping to stimulate reform from
within by empowering a more rep-
resentative sample of the body’s
membership.

(Continued on page 54)
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Robyn’s Second Album
Displays Matured Sound

BY KAI R. LOFTHUS
STOCKHOLM—Five years’ experi-
ence has helped Robyn Miriam Carls-
son cut her way through the music
business on her second album, “My
Truth” (Ricochet/RCA), released May
17 in Seandinavia.

Robyn, who turned 20 on Saturday
(12), has abandoned the
tongue-in-cheek dance/pop of
her first album “Robyn Is
Here” from four years ago
and ventured into new musi-
cal landscapes.

“She used to be a young
girl, and now she’s a young
woman,” says Robyn’s mentor
and local A&R manager at /
BMG Sweden, Peter Swart-
ling. The first single off the
new set is the reggae-tinged
“Electric,” which is already
certified gold in Sweden (15,000 cop-
ies sold) and peaked at No. 6 there.

In the four weeks since release,
“My Truth” has sold 50,000 units, ac-
cording to the label. Her debut album
has sold 100,000 there since 1995.

The new album stands at No. 2 on
the Swedish album chart this issue and
has gone gold (40,000 copies). A second
single, “Play;” will be released, but the
date has not been scheduled yet.

Robyn has scheduled some much-
needed free time in her personal
agenda this time around. After “Ro-
byn Is Here” was released in 1997 in
North America, she spent nearly 12
months on tour there. “I returned [to
Stockholm] from my year in the U.S.,
[and] I was so extremely tired of
everything, including myself and my
music,” she says.

“By the age of 19 she was still pro-
moting the first record and performed
material which was 3 years old,” says

Instant Team. Former Warner Music U.K. chairman Rob Dickins, center, has
begun assembling the A&R staffers for Instant Karma Records, his new joint-ven-
ture label with Sony Music. Pictured with him, from left, are Carrie Booth, Paul
Toogood, Giles Martin, and Amy Crowtey. “The quartet has credentials as musi-
cians or in production and A&R. They all have experience in different things,”

says Dickins. “l want us all to go off in different directions.”

Instant Karma

expects to move into its central London headquarters shortly.

ROBYN

Swartling. “But she was proud of the
record, so she kept going even though
she didn’t like the songs personally.”

Since she lost a lot of momentum at
home by staying for so long in the
U.S,, Scandinavia now is her primary
market. Conversely, she has already
done a major portion of groundwork
in the U.S. and Canada.

“Embarking upon a pro-
motion trip becomes very
hard,” says Benke Berg,
international exploitation
manager for BMG’s Nordic
region. “Geri Halliwell col-
lapsed after trying to do
. three continents in just a few

weeks. That’s ludicrous.”

Between July 2 and Aug. 7,
Robyn will perform in vari-
ous Swedish cities and in Oslo
and Copenhagen. By mid-
August, “Electric” will be released in
the rest of Europe.

U.S. marketing plans are being for-
mulated by RCA. It’s likely that a sin-
gle will be serviced to U.S. radio in
September and that the album will be
released in January.

At home, BMG Sweden has focused
on co-op ads and traditional radio and
press promotion. BMG believes the
long-term approach will broaden the
commercial scope of her album, which
is likely to show chart activity
throughout the rest of 1999 and well
into next year.

Robyn’s debut album was released
in 1995, and a slate of hit singles, in-
cluding “Do You Know (What It
Takes)” and “Show Me Love,” kept it
going until last year in several mar-
kets, including the U.S. and Canada,
where it sold 1.2 million units out of
the worldwide total of 1.5 million,
according to BMG Sweden. It peaked
at No. 54 on The Billboard 200.

A newfound playfulness and matu-
rity has earned Robyn acceptance
among a slightly more adult audience.

“I feel more safe about myself and
my music now, and I've become more
focused on maintaining a positive
whole on the record, even though cer-
tain songs that I write are rather sad,”
she says, referring to songs like “Giv-
ing You Back,” which she wrote after
a miscarriage. Associate producers
and songwriters include Christian Falk
(Atlantic/Warner), Ulf Lindstrom,
Johan Ekhe, and Masters At Work.

Robyn is managed in Sweden and
internationally by Stockholm-based
Lifeline Management. Her songs are
published by BMG Music Publishing
Scandinavia, also based in Stockholm.

Assistance i preparing this story was
provided by Anders Lundquist in
Stockholm.
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Warner Preps German Sensation Sasha

BY WOLFGANG SPAHR
HAMBURG—After a million do-
mestic singles sold and a growing pile
of European gold and platinum discs,
German pop star Sasha is taking
steps into the international market.

Since his debut last year, the 25-
year-old singer from Dortmund has
become one of the fastest-established
new acts in the German record mar-
ket.

Sasha has one platinum and four
gold discs from European territories
for his single “If You Believe” and
three gold awards for his album
“Dedicated To .. .,” which his label,
WEA Germany, says has sold more
than 400,000 albums in his home
country.

As Warner Music International
has already assigned Sasha global-
priority status, a recent event for the
star in Hamburg was also attended
by international execs including
Howie Klein, president of Reprise
Records; Gerd Gebhardt, president
of Warner Music Central and North-
ern Europe; Nick Phillips, chairman
of Warner Music U.K.; Mark Foster,
VP of marketing, Warner Music
Europe; and Rainer Focke, director
of the marketing group and affiliate
repertoire, Warner Music Europe.

Says WEA Germany managing
director Bernd Dopp: “A year ago, no
one—and that includes us as the
greatest optimists—could have
guessed that Sasha would enjoy such
overwhelming success. Since then, he
has become Germany’s hottest pop
export item and is already tirelessly
traveling across Europe, with Asia,
South America, and the U.S. soon to
follow.”

Sasha’s success is also due to pro-
ducers/songwriters Michael Kerst-
ing (aka Grant Michael B.) and
Stephan Baader (aka Pomez DiLo-
renzo) at Dortmund’s Click Studios.
The team wrote and produced
Sasha’s first hit, “I'm Still Waiting,”
last year. It shot into the top 20, with
the follow-up single, “If You Believe,”
reaching No. 3 on the charts, achiev-
ing platinum status (500,000 copies
sold). Sales of this single have hit
750,000 units to date, says the label.
It was no surprise to retailers that
Sasha’s debut album, “Dedicated
To...,” immediately entered the top
10 and quickly went gold (selling
250,000 copies).

Sasha’s success in Germany
spread to other European countries,
with “I'm Still Waiting” entering the
Top 20 in Austria and Switzerland.
“If You Believe” hit No. 2 and went
gold (selling 25,000 copies) in Aus-
tria; it went to No. 4 in Switzerland.
The album “Dedicated To . ..” was
also strong in the Germany/Switzer-
land/Austria region, hitting No. 2 in
Austria and No. 14 in Switzerland.
Sasha has also seen sales in the
Netherlands, where “If You Believe”
reached No. 2 and the album went top
20.

“Dedicated To...” is a blend of
romantic ballads and quicker funk-
and reggae-inspired tracks that
appeal to many age groups, accord-
ing to Dopp. This was also shown by

his appearance on the TV show “Wet-
ten Dass . ..” on terrestrial broad-
caster ZDE which regularly attracts

Ao e
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SASHA

more than 15 million viewers.

Marcel Becker, head of music at
Radio Hamburg, says that Sasha per-
formed well in listener tests not just
with women but also with men. “He
has international flair,” says Becker.
“His songs do not sound as if a Ger-
man is singing English. He looks
good and sings well. What’s more, in
a campaign that Radio Hamburg
organized with Sasha, I discovered
that he is a really nice guy.”

Bodo Bochnig of Schallplattencen-
ter in Wuppertal says that “If You
Believe” has been one of the year’s
top-selling singles. “If Sasha goes on

like this, he has a good chance of
making it big,” says Bochnig.

The album was produced by Ker-
sting and Baader, supported by dou-
ble Grammy winner Pete Smith, who
has worked with Sting, Joe Cocker,
and Chris DeBurgh. According to
Dopp, Smith’s contribution as engi-
neer, arranger, and co-producer of
some tracks gave the album extra
international flair.

Along with Click, Hartwig Ma-
such, head of publisher BMG-UFA-
Musikverlage, discovered Sasha and
supported him from the beginning.
Masuch says the singer has the per-
sonality and charisma to achieve
international success. Masuch is con-
fident that Sasha’s story as a musi-
cian and singer “has only just
begun.”

Sasha’s breakthrough came as a
background singer for Mercury acts
Der Wolf and Sir Prize. He also duet-
ed with female singer Young Deenay,
who caused a sensation last year with
her debut, “Walk On By.”

After nearly two years spent
recording and promoting, Sasha goes
on a tour of Germany and Switzer-
land Sept. 17-Oct. 10.

“It’s a great feeling to be able to
perform live again after more than
two years,” says Sasha, “as I will be
able to ‘feel’ my fans again. It is
important to create a mood and open
up to the audience. You can only
expect to receive as much as you are
willing to give.”

Asia’s Ghannel V Restructured

4 Divisions Implemented; India Sees Major Changes

BY OWEN HUGHES
HONG KONG—Pan-Asian music
TV service Channel V has
launched a major restructuring of
its operations into four divisions:
India, Greater China, Interna-
tional, and a central support oper-
ation.

The biggest change will come
with the broadcaster’s Indian
operation, where the pro-

Channel V India, says, “We are
gearing up for a major push this
year which will set us apart from
other music channels.”

The priority for the channel is
to build a lead in attracting view-
ers in the A/B social classes, ages
15-34.

Channel V International is set
for launch in July, when it will

become the only music

gramming focus will shift
fundamentally. The new
division is also to be given
a high degree of autonomy.
The channel is being

CHannhewl

[V]

service in Asia with
100% Western music con-
tent. The channel will be
broadcast in an area cov-
ering Japan to India,

offered “full operational
independence,” according to
Channel V GM Steve Smith.

This will include moving the
responsibility for program sched-
uling on the Indian service from
Hong Kong to India and the set-
ting up of four new production
centers in Bangalore, Delhi, Cal-
cutta, and Chennai. A dozen new
VJs are being hired, and 25 new
shows will be created.

Smith says the Indian service
will be relaunched as a youth
channel. Although music will
remain the primary focus, it will
also include a high percentage of
lifestyle programs. “It will look
and feel very different,” he claims.

Mahesh Murthy, acting GM of

rather than its current
Southeast Asian focus.

Headed by former deputy GM
Simon Dewhurst, the central sup-
port operation will be known as
Channel V Networks and will
include programming, scheduling,
sales, finance, personnel, techni-
cal, and marketing staff.

The changes will be funded by a
$35 million cash infusion. The
extra funding will give all three
Channel V feeds a 15% annual
programming budget increase,
following a two-year freeze.

Channel V Music Networks
Ltd. Partnership is a joint ven-
ture of Star TV, BMG, Sony Pic-
tures Entertainment, and Turner
Broadcasting.

International

newsline...

EMI'S GERMAN AFFILIATE, INTERCORD, is moving from Stuttgart to Berlin.
The company will relocate around 30 staffers to the new German capital
next spring after more than 20 years in the southern city. Managing direc-
tor Mike Heisel believes that the move will improve the company’s zbility
to exploit and develop artists from the eastern German states. Intercord’s
roster includes the rock band Pur, the MOR act Fools Garden, and
singer/songwriter Reinhard Mey. It also licenses repertoire from the UK.
indie Mute. Sony Music plans to move to Berlin at the end of this year;
BMG and V2 already have operations in the city. Aceording to Heisel, it
was “the creative and trendsetting impetus of Berlin that tipped the
scales.” WOLFGANG SPAHR

AUSTRALIAN RETAILERS need to find new strategic partners if they are to
survive the technological revolution, said Jeff Harrison, chairman of the
Australian Music Retailers Assn., in a June 4 keynote address that opened
the organization’s annual three-day conference in Sydney. “We are at the
Neanderthal age of digital downloading of musie,” said Harrison. “Every-
thing is moving so quickly, no one knows everything that’s happening, and
all the traditional alliances and agreements may be up for grabs.” Accord-
ing to Harrison, retailers need to forge new relationships with labels, pub-
lishers, and artists, with a priority on working together to collect data that
“could show us how to go forward” and campaigning to change current con-
sumer perceptions that a full-priced CD is not worth Australian $31 (more
than $20). He argued that Australian retail also faces competition from
Asian imports, nontraditional retailers, growing piracy, and a lack of expo-
sure for new music on radio and TV. CHRISTIE ELIEZER
UNIVERSAL MUSIC GROUP has named Stef Collignon managing director of
Polydor Holland, replacing Niel van Hoff, who

announced his departure last month (Billboard, | .

June 5). Collignon takes up the post July 1, -,
reporting to Universal Music Holland presi- IH}@M
dent/CEOQ Theo Roos. He will keep his existing

role as VP of international marketing at Ams-

terdam-based classical Philips Music Group

until a successor is found. “Polydor looks like an exciting challenge for me,”
Collignon tells Billboard. “I wish to use the international expertise I have
built up in the classical market in the pop field as well. Also, I'm looking
forward to my renewed collaboration with Theo Roos.”  ROBBERT TILLI
CDNOW PLANS TO LAUNCH in the Australian market in September. The
online company’s VP of international, Clive Mayhew-Begg, is currently in
Sydney talking to potential partners in the musie, Internet, and retail
industries. “We intend to have a physical presence with local distribution,
Australian titles, a local customer-service department, and local mer-
chandising, dealing in Australian currency,” he tells Billboard. Statistics
provided by CDnow show that Australia is the retailer’s third-biggest for-
eign market, after the U.K. and Canada. Mayhew-Begg denies published
speculation that CDnow intends to acquire local online retailer Chaos-

Music. “They aim for the alternative market, and we're more mainstream,”
he says. CHRISTIE ELIEZER

THE BRITISH PHONOGRAPHIC INDUSTRY (BPI) says that it has no plans to
change its policy on hospitality for politicians or their families following a
published report in the UK. on June 6 claiming that Janet Anderson, a
government culture minister with responsibility for music, had accepted
tickets to a London nightclub from the BPI for her daughter. “We’ve helped
out lots of politicians before,” a BPI spokesman tells Billboard. “People
bring their children to gigs and so on, and we absolutely don’t believe
there’s anything wrong with it.” MARK SOLOMONS

KYLIE MINOGUE has signed to Parlophone in the U.K. for the world outside
of Australasia (where she remains with Mushroom) and the U.S. Minogue
split with U.K. indie Deconstruction last December after poor sales in
Europe for her indie-flavored “Impossible Princess” album.
Parlophone A&R director Miles Leonard says Minogue’s
next project will be a pop record. CHRISTIE ELIEZER

IN GERMANY the International Federation of the Phono-
graphic Industry (IFPI) has shut down more than 100 ille-
gal MP3 Internet music sites in the past few months, the
body has revealed. According to the organization’s legal
adviser, Clemens Rasch, the offending sites have received
cease-and-desist letters from the IFPI’s lawyers, and now each faces legal
costs of between 1,000 and 3,000 duetsche marks ($530-$1,600). IFPI Ger-
many says that such activity cost the territory’s industry about 20 million
duetsche marks ($10.5 million) last year, more than double its estimate for
1997. WOLFGANG SPAHR

MINOGUE
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19 | 14 | GIRLS, BE AMBITIOUS! TRUE KISS DESTINATION | 17 | 14 | GIVEALITTLE LOVE MR.PRESIDENT wea 16 |NEW| 21ST CENTURY GIRLS 21ST CENTURY GIRLS eMi | 16 | 14 | TOUS LES CRIS LES SOS LENA KANN AVANT GARDE/
- 18 | 18 | THE SPARROWS AND THE NIGHTINGALE MARK 17 | 15 | 1QUIT HEPBURN coLumsia Sony
OH VS. JOHN DAVIES virGIN 18 18 EVERY MORNING SUGAR RAY ATLANTIC/EASTWEST
20 | 9 | JIYU DE ARU TAMENI V6 avex TRax )
19 | RE | SEXY SEXY LOVER MODERN TALKING HansveMG | 19 | 17 | TURN AROUND PHATS & SMALL wuLmieLy 1715 | MeBAKER :’;; oL oSS
ALBUMS 20 |NEW| MYSTERY IN SPACE MELLOW TRAX PoLypoRUNIVER-| 20 | 11 | PUMPING ON YOUR STEREO SUPERGRASS ’
19 | NEW| 2 TIMES ANN LEE PANIC/UNIVERSAL
1 |[NEW/| ZARD ZARD BEST—THE SINGLE COLLECTION: SAL PARLOPHONE 20 |NEW/| JE REVE D'UN MONDE MICHEL POLNAREFF
2 |1 ﬁ'&iﬁusﬁ?fé;\ FIRST LOVE TosHiB i ums couumean
TOSHIBA.EMI
1 1 BACKSTREET BOYS MILLENNIUM Jive/ROUGH TRADE 1 |NEW| BOYZONE BY REQUEST poLYDOR ALB!
3 2 NANASE AIKAWA D (ORDINARY EDITION) cuTTinG 2 8 RICKY MARTIN RICKY MARTIN CoLuMBiA 2 1 ABBA GOLD—GREATEST HITS POLYDOR . i FRANEI?:\BREL TR T
EDGE 3 | 2 | DIE FANTASTISCHEN 4 4:99 coLumsia 3 | 3 | SHANIATWAIN COME ON OVER MERCURY o 18 | e e e e
4 |NEW| THE YELLOW MONKEY SO ALIVE FUN HOUSE 4 |NEW| BOYZONE BY REQUEST POLYDORUNIVERSAL 4 | 2 | TEXAS THE HUSH MERCURY PG | e i e ALC°L“MB"‘
5 |NEW| LUNASEA NEVER SOLD OUT UNIVERSAL VICTOR 5 3 | XAVIER NAIDOO NICHT VON DIESER WELT 3peric | 5 4 | STEREOPHONICS PERFORMANCE AND COCKTAILS vz A st BRE?AGNEE/U:I;E;CY SANT GERMANY
6 |NEW| BLACK BISCUITS LIFE BMmG 6 |NEW| DIE SCHLUMPFE SUPER SOMMER VOL. 9 emi 6 5 TRAVIS THE MAN WHO INDEPENDIENTE Sonv
7 | 4 | EVERYLITTLE THING EVERY BEST SINGLE +3 7 | 5 | MR.PRESIDENT SPACE GATE wea 7 | New PHED SEVEN GOING FOR GOLD—THE GREATEST | o | & | MANAU PANIQUE CELTIQUE poLYOORUNIVERSAL
AVEX TRAX 8 | 6 | SPIKE THE ALBUM POLYDOR/UNIVERSAL ROLIDOR 6 |NEw| STEPHAN EICHER LOUANGES VIRGIN
8 |NEW| RYOKO HIROSUE RYOKO HIROSUE FIRST LIVE— | 9 | 7 | FREUNDESKREIS ESPERANTO coLumaia S | e O o pToU 7 | 13 | THE CRANBERRIES BURY THE HATCHET istanor
RH DEBUT TOUR 1999 wARNER 10 14 BRITNEY SPEARS ... BABY ONE MORE TIME usve/ REPRISE YEARS Em VERY - UNIVERSAL
9 5 DREAMS COME TRUE THE MONSTER TOSHIBA-EML ROUGH TRADE 10 18 STEPS STEP ONE EBUUJIVE 8 4 SOUNDTRACK NOTRE DAME DE PARIS POMME/SONY
10 | 3 | GRAPEVINE LIFETIME PONY CANYON 11 | 11 | TLC FANMAIL Ao 11 | 8 | FATBOYSLIM YOU'VE COME A LONG WAY, BABY sknt 9 | 17 | ZEBDA ESSENCE ORDINAIRE BARCLAY/UNIVERSAL
11 | 7 | DRAGON ASH BUZZ SONS vcron 12 |NEW) IBRAHIM FERRER IBRAHIM FERRER WORLOGRCUT/ | 12 | g | THE CORRS TALK ON CORNERS LytAvwATLANTIC 10 | RE | FIERPOLIAK KINGSTON KARMA sanaLavumnsat
12 6 VARIOUS ARTISTS HIDE TRIBUTE SPIRITS unLMIT- EASTWEST MERCURY/UNIVERSAL
& 139 l"(":'SKE;GL“E MECHANICS MIKE & THEMECHAN- | 13 | 10 | WHITNEY HOUSTON MY LOVE IS YOUR LOVE amsta | 12 | 8 | MYLENE FARMER INNAMORAMENTO pOLYDORUNK
13 14 VARIOUS ARTISTS DANCEMANIA DELUX 3 TOSHI- 14 |NEW | MIKE & THE MECHANICS MIKE & THE MECHANICS viRGIN VERSAL
. A_:‘MI 14 | 12 | ANDRE RIEU 100 JAHRE STRAUSS POLYOORUNIVER- | 15 | 16 | BRITNEY SPEARS ... BABY, ONE MORE TIME IvE ii N1E<\>N 'Eﬁm Epg:qosﬁvgwggg OSDEON/I;N;\IIMER
SAL 16 | 14 | LAURYN HILL THE MISEDUCATION OF LAURYN i FISAIT D’ COLUMBIA
i‘; ig géﬁ(’;;&“ﬁ‘{gﬁg‘;ﬁx&fgg'UM JIVEIAVEX TRAX 15 |NEW| EINSZWO GEFAHRLICHES HALBWISSEN RousH HILL columia 15 | 16 | MANUCHAO CLANDESTINO virain
16 | 9 GACKT MIZERABLE oe IREOE 17 | 12 | ROBBIE WILLIAMS I'VE BEEN EXPECTING YOU 16 | 15 | BACKSTREET BOYS MILLENNIUM SVEVIRGIN
NIPPON CROWN 16 | 4 | PARADISE LOST HOST emi CHRYSALIS/EMI 17 | 11 | CHER BELIEVE wea
17 | 10 | GAME MUSIC DANCE DANCE REVOLUTION TM 17 | 13 | THE CRANBERRIES BURY THE HATCHET istanD/ 18 | 15 | EQUALLY CURSED AND BLESSED CATATONIA 18 | 7 | AXELLE RED TOUJOURS MOI viRGiN
2ND MIX TOSHIBA-EMI UNIVERSAL BLANCO Y NEGRO 19 9 HELENE SEGARA COEUR DE VERRE ORLANDO/EAST-
18 | 11 | TRF LOOP 1999 AvEX TRAX 18 | 17 | CHER BELIEVE wea 19 | 17 | THECORRS FORGIVEN, NOT FORGOTTEN 1431AvA/ WEST
19 |NEW| FAYRAY CRAVING ANTINOS 19 | 19 | AMANDA MARSHALL TUESDAY'S CHILD epic ATLANTIC/EASTWEST 20 [NEW | HELMUT LOTTI HELMUT LOTTI CHANTE LES CLAS-
20 15 VARIOUS ARTISTS NOW BEST TosHiBa-EMI 20 15 ROSENSTOLZ ZUCKER POLYOOR/UNIVERSAL 20 13 TLC FANMAIL LAFACE/ARISTA SIQUES POLYDCR/UNIVERSAL
CANADA soundscan) 06/19/99 NETHERLANDS (sticnting Mega Top 1000 0612799 | AUSTRALIA (aria) 0573199 ITALY (Musica e DischiFiMi 06/07/99
THES |LAST THES [LAST " | s | LAST THIS | LAST
IWEEK WEEK| SINGLES WEEK SINGLES weEKWEEK| SINGLES WEEK|WEEK| SINGLES
; ; :.:)II:\NP;TI-‘I‘T\ﬁaﬁTle‘I:\‘; @Eg:sh?éggpa S 1 | 1 | BESTFRIEND TOY-BOX Epet 1 | 1 | NOSCRUBS TLC MG 1 | 2 | | WANTIT THAT WAY BACKSTREET BOYS JvENIR-
IVE/BMG o2 3 | | WANT IT THAT WAY BACKSTREET BOYS S
3 |NEW| HEYBOY, HEY GIRL THE CHEMICAL BROTHERS | 2 | 4 | KINGOF MYCASTLE WAMDUE PROJECT rororun INEROMBASONT « 2 | 3 | BLUE EIFFEL 65 scooswieveL one
ASTRALWERKS/VIRGINEMI 3 4 SNOW ON THE SAHARA ANGGUN eric
4 11 IF YOU HAD MY LOVE JENNIFER LOPEZ WORK/EPIC/ 3 3 WE'RE GOING TO IBIZA! VENGABOYS zomBA 3 14 KISS ME SIXPENCE NONE THE RICHER coLumBia 4 5 LIVIN' LA VIDA LOCA RICKY MARTIN COLUMBIA
SONY 4 | 2 | I'WANTIT THAT WAY BACKSTREET BOYS 4 | 4 | LOOKAT ME GERI HALLIWELL em 5 | 1 | PERTE JOVANOTTI MERCURVUNIVERSAL
5 3 LOOK AT ME GERI HALLIWELL emt JIVE/ZOMBA 5 6 LIVIN' LA VIDA LOCA RICKY MARTIN coLumBia 6 8 LOOK AT ME GERI HALLIWELL emt
6 | 4 | CANDLE IN THE WIND 1997/SOMETHING ABOUT | 5 | g | NEVER NOOIT MEER GORDON & RE-PLAY chR 6 | 2 | WELIKE TO PARTY! VENGABOYS SHock 7 | 20 | CANNED HEAT JAMIROQUAI eric
THE WAY YOU LOOK TONIGHT ELTON JOHN Mer- 6 5 NO SCRUBS TLC BmG 7 5 WHY DON'T YOU GET A JOB? THE OFFSPRING 8 9 ... BABY ONE MORE TIME BRITNEY SPEARS
CURY/UNIVERSAL -~ COLUMBIA JWENIRGIN
7 6 | GOODBYE SPICE GIRLS viRGINEMI ; 195 ;:i?;oi#\:‘nfpggzsaaé ::S::H SHANIA TWAIN 8 8 | HONEY TO THE BEE BILLIE virGIN 9 | 15 | UNFORGIVABLE SINNER LENE MARLIN vIRGIN
8 | 5 | NOPIGEONS SPORTY THIEVZ FEATURING MR. 9 | 10 | THANK ABBA FOR THE MUSIC VARIOUS ARTISTS | 10 [ 6 | TELL ME WHY PREZIOSO FEATURING MARVIN
WOODS NuMuzIK MERCURY/UNIVERSAL EPIC MEDIA/GLOBAL NET
9 | 18 | KiSS ME SIXPENCE NONE THE RICHER squint/ 9 | 6 | IF YOU BELIEVE SASHA waRNER 11 | 10 | SECRETLY SKUNK ANANSIE viRGIN
COLUMBIATSONY 10 | 7 | WHY DON'T YOU GET A JOB? THE OFFSPRING 1(1) 191 ;HPEMA':'T':’:QLIS&OONSE)S iVT/gGE GARDEN ROADSHOWMEA | 15 | 15 | NO SCRUBS TLC omo
10 | 7 | THE ANIMAL SONG SAVAGE GARDEN COLUMBIA/ dus LIRS 13 | 7 | FLAT BEAT MR.OIZO uNvERSAL
RotiME A 12 | 13 | STRONG ENOUGH CHER wea :
SONY 11 | 13 | LIVIN' LA VIDA LOCA RICKY MARTIN COLUMBIA 14 |NEW| VAMOS A LA PLAYA MIRANDA DO (T YOURSELFALEVEL
11 | 8 | THAT DON'T IMPRESS ME MUCH SHANIA TWAIN 13 | 15 | ANGEL OF MINE MONICA 8mc one
NUMUZIK 12 | 20 | IRIS GOO GOO DOLLS epeL 14 | 17 | FLY AWAY LENNY KRAVITZ VIRGIN 15 | 11 | NARCOTIC LIQUIDO wirein
12 | 14 | LOVE SONG SKY emi 13 | 16 | WITCH DOCTOR CARTOONS emi 15 | 12 | TOUCH T MONIFAH MCAUNIVERSAL 16 | 14 | PROMISES THE CRANBERRIES ISLAND/POLYDORIUNI-
13 13 NOTHING REALLY MATTERS MADONNA waRNER 14 11 BETTER OFF ALONE DJ JURGEN zomsa 16 |NEW/| SCAR TISSUE RED HOT CHIL! PEPPERS WEA VERSAL
14 | 17 | BLUE MONDAY ORGY ELEMENTREEREPRISEMWARNER 15 | 10 | POCO LOCO POCO LOCO GANG cnr 17 | 7 | ...BABY ONE MORE TIME BRITNEY SPEARS Jsive/ | 17 |NEW| OPEN YOUR EYES GUANO APES ARIOLWBMG
1.2 ig gléﬁbél\\;éog’:l& PHATS & SMALLS Numuzik 16 | 12 | BYEBYEBABY TQ eric oo 18 | 13 | FOREVER DJ DADO FEATURING MICHELLE WEEKS
7 BRI EaR TERE AKIHOTERW T E LS TONE 17 [NEW| TURN AROUND PHATS & SMALL 8YTE 18 | 16 | MY NAME IS EMINEM INTERSCOPEAINIVERSAL TIME
18 |NEW | LET'S GO TO THE PARTY POCO LOCOGANG cnr | 19 | 18 | EVERY MORNING SUGAR RAY EASTWEST 19 | NEW | THE GROOVE | HAVE (GET GET DOWN) PAUL
R R Rk ARSTABMG 9 | 14 | THANK ABBA FOR THE MUSIC VARIOUS ARTISTS | 20 | RE 'S SONG (OPEN FIRE) SILVERCHAIR JOHNSON Time
18 | 9 | SQUEEZE TOY THE BOOMTANG BOYS viraivem | 1 IHEANK e LRI 20 |NEW| SUNSHINE & HAPPINESS NERIO'S DEUBWORK/
19 | RE | MUSIC SOUNDS BETTER WITH YOU STARDUST EPIC MURMUR/SONY AN D R T
ROULENVIRGINEMI 20 |NEW| SOMETIMES BRITNEY SPEARS svezomea ALB!
20 | 20 | HOLLA HOLLA JA RULE MURDER INC/DEF JAM/UNIVER- Ums ) ALBUMS
o ALBUMS 1 |NEW| SOUNDTRACK SONGS FROM DAWSON'S CREEK 1 | 2 | JOVANOTTI CAPO HORN MERCURYANIVERSAL
ALBUMS 1 | 2 | FRANS BAUER & CORRY KONINGS FRANS BAUER COLUMBIA 2 | 1 | BACKSTREET BOYS MILLENNIUM JIVEMIRGIN
1 1 BACKSTREET BOYS MILLENNIUM IVE/BMG & CORRY KONINGS kocH 2 | NEW | BACKSTREET BOYS MILLENNIUM nvE/ZOMBASONY 3 5 VASCO ROSSI REWIND emi
2 2 RICKY MARTIN RICKY MARTIN C2/OLUMBIATSONY 2 1 BACKSTREET BOYS MILLENNIUM JivE/ZomBA 3 3 RICKY MARTIN RICKY MARTIN coLumBiA 4 4 APR!ANO CELENTANO 10 NON SO PARLAR
I X 4 2 SHANIA TWAIN COME ON OVER MERCURY/UNIVERSAL D’AMORE cLanRTI
3 3 VARIOUS ARTISTS NOW! 4 UNIVERSAL 3 8 TOY-BOX FANTASTIC EepeL 1 5 7 LITFIBA INFINITO RAEMI
4 | 4 | AMANDAMARSHALL TUESDAY'S CHILD ercsonr | 4 | 4 | ABBA 25 JAAR NA “WATERLOO" powoormmiversa | 5 | 4 | FATBOYSLIM YOU'VE COMEALONG WAY, BABY | 2 { & | oC o MORE DOPO AMORE, TOUR DOPO
5 5 | VARIOUS ARTISTS GROOVE STATION 5 MG 5 3 | VENGABOYS GREATEST HITS zomsa ;PL'JCMAN NATORE O TOUR FONOPOLVSONY '
6 |NEW| SOUNDTRACK AUSTIN POWERS: THE SPY WHO 6 | 6 | ILSE DELANGE WORLD OF HURT wARNER 6 | 1 COUNTING COLUMBIA R TR i e e —
SHAGGEDIMERuAYERICKMARNER 7 | 5 | ANDREABOCELLI SOGNO POLYDORMNIERSAL o S BB ARCOND e S REATES TS geonvaoR NIV ERSat 8 | 8 | THE CRANBERRIES BURY THE HATCHET isLanos
7 6 SHANIA TWAIN COME ON OVER MERCURY/UNIVERSAL s 8 5 BRITNEY SPEARS ... BABY ONE MORE TIME sive/
8 | 9 | BRITNEY SPEARS ...BABY ONEMORETIME sve | 8 | 7 | ROWWEN HEZE 'T BESTE VAN 2 WERELDEN cnr UNIVERSAL
ZOMBASONY 9 | 3 | ELIOELE STORIES TES CRACCRACRICCRECR
BMG 9 [NEW | BOYZONE BY REQUEST POLYDOR/MUNIVERSAL 9 6 THE OFFSPRING AMERICANA COLUMBIA AT
190 NSW IéﬁNfﬁg!gﬂl‘.\(lJLPEL;FA(gEI{IA’T’ﬁENZMaORK/EP«C/SONV 10 10 SKUNK ANANSIE POST ORGASMIC CHILL wirGIN 10 9 KORN FOLLOW THE LEADER Eric 10 5 CKUNKTNANSIER O ORI o
1IN B 182 ENEAIA OF THE STrt e vensa, | 11| 13 | MATILDE SANTING & THE OVERSOUL 13 TOOTH- | 1 | 1) | THECORRS TALK ON CORNERS 1sstaweasrwest | 11 | 14 | RYCOODER BUENA VISTASOCIAL CLUB woRwp cie-
12 | 10 | THE OFFSPRING AMERICANA COLUMBIASONY ERS TO ONE epic 12 7 BEE GEES ONE NIGHT ONLY POLYDORUNIVERSAL CUIT/RD
12 9 GEORGE MICHAEL LADIES & GENTLEMEN: THE 13 10 | THE LIVING END THE LIVING END em 12 12 ANDREA BOCELLI SOGNO SUGARMUNIVERSAL
LR e EVER e HER GEORGE MICHAEL 13 | 13 | POOH UN POSTO FELICE ¢
14 | 14 | ANDREA BOCELLI SOGNO LONDONPHILIPS/UNIVERSAL BEST OF GECRGE MICHAEL epic 14 | 17 | SILVERCHAIR NEON BALLROOM MURMUR/SONY 1o | b o GD/WARNER
15 | 13 | VARIOUS ARTISTS PURE DANCE NO. 4 unwersat | 13 | 11 | IBRAHIM FERRER IBRAHIM FERRER MUNICH 15 | 19 | TLC FANMAIL BMc }g 17 | GHER BELEVE
16 | 11 | SOUNDTRACK STAR WARS: EPISODE I—THE 14 | 14 | TLC FANMAIL BMG 16 | 18 | VONDA SHEPARD SONGS FROM ALLY MCBEAL (TV | 13 | 17 | ZE-R ANGGUI\EIAEHC
BHANTOMIMENACERSORYCERSICRESon 15 | 12 | BLOF BOVEN em SOUNDTRACK) eric 17 | RE | DAN ELEPINO COME UN GELATO ALUEQUATORE
17 RE VENGABOYS THE PARTY ALBUM! DEP INTERNATIONAL 18 OSTMEN DOCUMENTS
t 16 POSTMEN MENTS v2 17 | 15 | CHER BELIEVE wea A
18 | NEW m&::?us ARTISTS MUCH AT EDGEFEST'99 Nl | 15 | 17 | THE OFFSPRING AMERICANA coLUMBIA 18 | 13 | ANDREA BOCELLI SOGNO POLYDORUNIVERSAL 18 | 19 | THE OFFSPRING AMERICANA cowmia
19 | NEW| SOUNDTRACK NOTTING HILL ISLAND/IUNIVERSAL 18 16 AAFJE HEYNIS DANK SEI DIR HERR UNIVERSAL 19 12 SOUNDTRACK STAR WARS: EPISODE 1—THE 19 16 BIAGIO ANTONACCI MI FAI STARE BENE
20 |NEW| JARULE VENNI VETTI VECCI MURDER INC/DEF 19 | 15 | CHER BELIEVE waRNER PHANTOM MENACE SONY CLASSICAL MERCURY/UNIVERSAL
JAMAUNIVERSAL 20 |NEW| THE NEW LONDON CHORALE IT'S FORYOU emc | 20 | 14 | SOUNDTRACK THE MATRIX WeA 20 | 20 | LENE MARLIN PLAYING MY GAME virGiN

Hits Of The World is compited at Billboard/London by Linda Nash and Menno Visser. Contact 44-171-323-6686, fax 44-171-323-2314/2316. NEW = New Entry RE = Re-Entry
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HITS OF THE WORLD
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SINGLES

BAILAMOS (REMIX) ENRIQUE IGLESIAS PoLYDOR/
UNIVERSAL

CANNED HEAT JAMIROQUAI Eepic

LIVIN' LA VIDA LOCA RICKY MARTIN coLumsia

| WANT IT THAT WAY BACKSTREET BOYS Jvemir-
GIN

FLAT BEAT MR. OIZO vaLE

LOOK AT ME GER! HALLIWELL emi

BLUE EIFFEL 65 BLANCO Y NEGRO

MARIA BLONDIE BEYOND/ARIOLA

WOULD YOU .. .7 TOUCH & GO virRGIN

SALOME CHAYANNE coLumBia

ALBUMS

BACKSTREET BOYS MILLENNIUM JvENVIRGIN
RICKY MARTIN RICKY MARTIN coLumsia
MIKE OLFIELD GUITARS wea

ABBA GOLD-—-GREATEST HITS uUNIVERSAL
CHAYANNE ATADO A TU AMOR coLuMBIA
VONDA SHEPARD ALLY MCBEAL (TV SOUND-
TRACK) Epic

HEVIA TIERRA DE NADIE rispavox

MANA TODO MANA-—GRANDES EXITOS wea
LA OREJA DE VAN GOGH DILE AL SOL epic
TEXAS THE HUSH MERCURY/UNIVERSAL

PORTUGAL (rorwvgaiare) 060899
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NEW
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EUROCHART oc/1999 R MEDA
THAS | LAST

WEEKWEEK, SINGLES
1 1 | WANT IT THAT WAY BACKSTREET BOYS Jive
2 3 NO SCRUBS TLC AFACE/ARISTA
3 2 . BABY ONE MORE TIME BRITNEY SPEARS JvE
4 |NEW | LIVIN' LA VIDA LOCA RICKY MARTIN coLumBia
5 4 FLAT BEAT MR. OIZO F COMMUNICATIONS
6 8 MAMBO NO. 5 LOU BEGA LAUTSTARK/BMG
7 5) THAT DON'T IMPRESS ME MUCH SHANIA TWAIN
MERCURY

8 6 AU NOM DE LA ROSE MOOS MERCURY

9 |[NEW! EVERYBODY'S FREE (TO WEAR SUNSCREEN) BA7
LUHRMANN  Emi

10 g CANNED HEAT JAMIROQUAI sony s?
ALBUMS

1 1 BACKSTREET BOYS MILLENNIUM Jive

2 4 RICKY MARTIN RICKY MARTIN coLumBia

3 |{NEW| BOYZONE BY REQUEST roLypor

4 3 ABBA GOLD—GREATEST HITS PoLaR

5 2 TEXAS THE HUSH wmERcurY

6 6 SHANIA TWAIN COME ON OVER MERCURY

7 8 BRITNEY SPEARS . .. BABY ONE MORE TIME e

8 7 THE OFFSPRING AMERICANA coLumBIA

9 9 THE CRANBERRIES BURY THE HATCHET isLanD

10 | 10 | CHER BELIEVE wea

'MALAYSIA 1) osioos
THIS |LAST
WEEK WEEK! ALBUMS

BACKSTREET BOYS MILLENNIUM JivE/FORM
VARIOUS ARTISTS NOW 5 em

DR. BOMBAY RICE & CURRY WARNER
RAIHAN SENYUM waRNER

VARIQUS ARTISTS ALL TIME LOVE BMG
AWIE BEST OF AWIE BMmG
MARIAH CAREY #1'S sony
VENGABOYS THE PARTY ALBUM!
LEQ KU JU JI LIKE (XIN XUAN) FORWARD
VARIOUS ARTISTS WITH LOVE SHAH RUKH emi

MUSIC STREET

THIS [LAST
WEEK WEEK
1 2
2 1
3 5
4 | 2
5 | 3
6 | 7
7 | 6
8 | 9
9 | 8
10 | 10

ALBUMS

BACKSTREET BOYS MILLENNIUM Jveem
ANDREA BOCELLI SOGNO POLYDOR/UNIVERSAL
VENGABOYS THE PARTY ALBUM! VIOLENT/EMI
BRITNEY SPEARS ... BABY ONE MORE TIME
JIVE/EMI

PADRE MARCELO ROSSI MUSICAS PARA LOUVAR
U SENHOR MERCURY/UNIVERSAL

SANTAMARIA SEM LIMITE vipisco
SUPERTRAMP T WAS THE BEST OF TIMES &m:
HEVIA TIERRA DE NADIE HiSPAVOXEM!

THE OFFSPRING AMERICANA sony

RICKY MARTIN RICKY MARTIN sony

'SWEDEN (GLF) 06/10/99

SINGLES

MAMMA MIA ABBA TEENS STOCKHOLM

| WANT IT THAT WAY BACKSTREET BOYS e/
ZOMBA

BOOM, BOOM, BOOM, BOOM! VENGABOYS Jive/
ZOMBA

LIVIN' LA VIDA LOCA RICKY MARTIN COLUMBIA/SONY
CHARLOTTE TAKE ME TO YOUR HEAVEN MARIANN
THAT DON'T IMPRESS ME MUCH SHANIA TWAIN
MERCURY/UNIVERSAL

WHY DON'T YOU GET A JOB? THE OFFSPRING
COLUMBIA/SONY

BAILAMOS ENRIQUE IGLESIAS UNIVERSAL

ELD OCH DJUPA VATTEN KEN Emi

HELLO HEY VICTORIA SILVSTEDT emi

ALBUMS

ABBA GOLD--GREATEST HITS POLAR/UNIVERSAL

RED HOT CHILI PEPPERS CALIFORNICATION

WARNER

DI LEVA FOR SVERIGE | RYMDEN-—DI LEVAS

BASTA METRONOME/MWEA

BACKSTREET BOYS MILLENNIUM Jiveizomsa

ROBYN MY TRUTH RICOCHET/BMG

RICKY MARTIN RICKY MARTIN COLUMBIA/SONY

BOYZONE BY REQUEST POLYDOR/UNIVERSAL

DEAN MARTIN THE VERY BEST OF DEAN MARTIN
CAPITOL & REPRISE YEARS capiToLem

SHANIA TWAIN COME ON OVER MERCURY/UNIVERSAL

THE OFFSPRING AMERICANA cOLUMBIA/SONY
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- _D_E_NMARK (IFPI/Nielsen Marketing Re_seirch) 06/07/99 |

SINGLES

SELV EN DRABE VARIOUS ARTISTS UNIVERSAL

| WANT IT THAT WAY BACKSTREET BOYS JvEVIR
GIN

FLAT BEAT MR. O!ZO mnw

NO SCRUBS TLC smc

BOOM, BOOM, BOOM, BOOM! VENGABOYS virGIN
THAT DON'T IMPRESS ME MUCH SHANIA TWAIN
UNIVERSAL

BEST FRIENDS TOY-BOX SsPiN/EDEL

DON'T STOP ATB MOTOR/EDEL

9 PM. (TILL | COME} ATB MOTOR/EDEL

CANDA BROOKLYN BOUNCE EpEL

ALBUMS

BACKSTREET BOYS MILLENNIUM nvenvIRGIN
MICHAEL LEARNS TO ROCK MLTR--GREATEST
HITS Emi

TV-2 VERDENS LYKKELIGSTE BAND—LIV PLADESEL
SKABET/EMI

SOUNDTRACK DEN ENESTE ENE BmG

SHANIA TWAIN COME ON OVER UNiVERSAL
CHER BELIEVE waRrNER

BLA OJNE ROMEO OG JULIE SPINEDEL

DEAN MARTIN GREATEST HITS emi

SMOKIE OUR DANI{SH COLLECTION cmc

ABBA GOLD- -GREATEST HITS uUNiVERSAL

RWAY (Verderis Gang Norway} 06/08/99

FINLAND  (Raciomaia/iFpl Fintand) 06/07/99

THIS |LAST
WEEK WEEK
1|1
22
3| 4
4|6
5 |NEW
6 | 3
7 5
8 | 7
9 | 9
10| 8
1| 1
2 |NEw
3 |10
4| 3
5 | 2
6 | 9
7 NEW
8 | 4
9 | 5
10l 7
THIS LAST
WEEK WEEK
1| 4
2 |1
3 (5
4 | 2
5 | 3
6 | 6
7 | RE
8 | RE
9 [NEW
10 |NEW
1 |NEW
2 | 3
302
4 |1
5 | 4
6 | 10
715
8 | 7
9 | 6
10 | NEW

SINGLES

NOT FOR THE DOUGH MULTICYDE waRrNeR

THAT DON'T IMPRESS ME MUCH SHANIA TWAIN
MERCURY/UNIVERSAL

LIVIN' LA VIDA LOCA R!CKY MARTIN sony
BOOM, BOOM, BOOM, BOOM! VENGABOYS
JIVEVIRGIN

| WANT IT THAT WAY BACKSTREET BOYS Jivenvig-
GIN

MAMMA MIA ABBA TEENS STOCKHOLM/UNIVERSAL
NO SCRUBS TLC Bme

LIVING MY LIFE WITHOUT YOU VAN EIJK sOny
HEY BOY, HEY GIRL CHEMICAL BROTHERS virGiN
BEAUTIFUL STRANGER MADONNA MAVERICK/WARN-
ER

ALBUMS

BOYZONE BY REQUEST POLYDOR/UNIVERSAL
SHANIA TWAIN COME ON OVER MERCURY/UNIVERSAL
RICKY MARTIN RICKY MARTIN sony
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THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DOMINIC PRIDE

PAVAROTTI & FRIENDS, the annual live con-
cert in which the Italian duets with pop
stars from around the world to raise money
for disadvantaged children, raised 3.1 mil-
lion euros ($3 million) in this year’s event,
held June 1 in the tenor’s hometown of
Modena. The money will go toward the
establishment of three youth cultural cen-
ters in Guatemala and toward a refugee
camp for Kosovar refugees in Albania, say
organizers. The event featured interna-
tional guest stars Ricky Martin, Joe
Cocker, B.B. King, Mariah Carey, and
Italian stars Renato Zero, Zucchero,
Laura Pausini, and Gianni Morandi.
Michael Jackson canceled his appearance
at the laqt minute following the hospital-
ization of his son, Prince; however,
Pavarotti and his guests rounded off the
concert—televised live on the publie-ser-
vice national TV network RAIUNO—with
a version of the USA For Africa hit “We
Are The World.” MARK DEZZANI

IRISH SUPERSTAR GROUP Boyzone is strad-
dling both sides of the Irish Channel this
week with its new album, “By Request.” In
the U.K.,, it sold more than the rest of the
top 20 combined. The set shipped double-
platinum (600,000 copies) for the week end-
ing June 12. Sales figures from chart com-
piler CIN show sales through chart stores
of more than 380,000 units, more than five
times the No. 2 record, Abba’s “Abba Gold.”
The band, signed to Polydor UK., has also
hit No. 1 in its native Ireland and No. 9 in
the Netherlands. DOMINIC PRIDE

ATLANTIC RECORDS is due to record the
debut album by the Norwegian act M&M—
short for Marit & Marion. The duo of 16-
year-old Marit Larsen and 15-year-old
Marion Ravn was last summer signed
directly to a U.S. recording deal with New
York-based Atlantic VI of A& R Jim Welch.
According to the duo’s manager, Thomas
Erdtman, the act will work in the U.S. this
summer, with, among others, producer/song-
writer Max Martin, whose recent credits
include Britney Spears and the Backstreet
Boys. While a stateside shopping-mall tour
is scheduled for the fall in the U.S,, no alhum
release has yet been set. KAI R. LOFTHUS

POLISH SINGER Kayah is working on songs
for her new album, which have been inspired
by her recent col-
laboration with
Sardjevan musi-
cian Goran Bre-
govic. The duo’s
album  “Kayah
And Bregovic”
has gone into the
record books as
the lastest-selling
Polish album ever, going gold (50,000 units)
on the day of its April 12 release and plat-
inum (100,000 units) the following day,
according to the Assn. of Audio and Video
Producers. For the week ending June 6, sales
stood at 315,000 units. Kayah says, “Every
song has influences from every part of the

BREGOVIC & KAYAH

world.” Bregovic recently toured Poland to
support the album, although Kayah only
appeared on one date.  BARNABY HARWARD

‘OUR GOAL IS TO MAKE the folk rhythms and
light classical melodies of India a part of
mainstream American pop music,” says
Chris Rael, the sitar-playing mastermind
behind Church Of Betty. An established
figure in New York’s downtown musie scene,
Rael studied Indian elassical music in the
holy city of Varanasi. The quartet also fea-
tures Jon Feinberg (drums, percussion),
Joe Quigley (bass), and London-born tabla
player Deep Singh. The band has released
several sets; its upcoming album is “Fruit
On The Vine.” Rael also estublished Fang
Records, “an independent co-op” imprint on
which most of
the band’s
albums have
been released.
Rael was also
instrumental
on noted U.K.-
Asian vocalist
Najma’s 1994
album “Forbidden Kiss” (Shanachie), a
remake of classic Hindi film songs. The
band is talking to bigger labels for “Iruit”
which, according to Rael, offers “much
stronger mainstream pop” than the band’s
previous “art record,” Fang’s “Comedy Of
Animals.” NYAY BHUSHAN

CHURCH OF BETTY

THE GIFT, Portugal’s alternative sensation, is
coming close to the final dates of the tour
supporting its album “Vinyl” (BMG). The set
has garnered unexpected critical and pub-
lic acelaim, with sales of more than 7,000,
according to the label. The band, which
evokes the stvle of modern pop acts such as
Lamb, Portishead, or Moloko, is doing a
soundtrack for a major TV series due on
screens later this vear “Vinyl” was chosen
as the record of the vear in *9& by Diario De
Noticias, Portugal’s daily paper of record.
For late summet; a international campaign is
expected, with a European tour being con-
sidered. NUNO GALOPIM

STOLEN SCORES THREATENED to scupper a
June 4 concert in Tel Aviv of Beatles
music presented by the Israel Philhar-
monic Orchestra with guest conductor
Sir George Martin. Seven of Martin’s
invaluable original scores went missing at
the Jerusalem concert two days before,
and Martin threatened to call off the Tel
Aviv concert unless his originals were
returned. The show’s producer, Zev
Eizik, paid for radio ads appealing for the
return of Martin's scores, and all, bar one,
were returned. Some of Israel’s top
singers—such as Shlomo Artzi, Yehudit
Ravitz, and David Daor—sang Beatles
songs with Murtin’s original orchestral
scores, as conducted by him. Notes Eizik,
“It’s as if the Beatles were Israeli. The
music was as authentie as possible with
Sir George conducting, but the lyrics
were sung with a Hebrew inflection.”
BARRY CHAMISH
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International

Rodeo Kings Make 2nd Set A Twofer

BY LARRY LeBLANC
TORONTO—True North Records
president Bernie Finkelstein admits
to having had initial reservations
about the idea of releasing the dou-
ble-album “Kings Of Love” by Black-
ie & the Rodeo Kings.

The sparse, roots-styled, 23-track
album by the trio—Canadian gui-
tarist/producer Colin Linden, singer/
songwriter Stephen Fearing, and ex-
Junkhouse front man Tom Wilson—
will be released Tuesday (15) in
Canada by True North (distributed
by Universal Music Canada).

“It will be intimidating to some
people,” says Finkelstein. “However,
recording went down so wonderfully
that we all loved [the concept of] two
45-minute CDs. We're pricing it as
one album. It’s a great record.”

“It’s a real strong album,” agrees
Stewart Duncan, director of music
for the Indigo Books Music & Cafe
retail chain, which operates seven
stores in Ontario. “We’ve really
stepped out with our order. We're
going to feature it on our listening-
station program.”

In an unusual strategy to launch
the album, True North is issuing two
singles to Canadian radio June 7:
“Lean On Your Peers” to rock out-
lets and “The Lucky Ones” to coun-
try stations. However, Wilson, for
one, is not about to court commercial
airplay. “The album is a labor of
lust,” he jokes. “The joy of writing
the music and playing it is job one.
Worrying about getting on the radio
is secondary.”

In 1996, the Rodeo Kings released
their critically acclaimed debut on
True North, “High On Hurtin’,” a
collection of songs penned by Willie
P. Bennett, one of Canada’s most
revered folk songwriters. That al-
bum, which included guest spots by
Bennett himself and Bruce Cock-

Trans-Atiantic Jewel. Atlantic artist
Jewel takes time to relax at a London
reception in honor of her sold-out
eight-date U.K. tour. Her schedule
included a night at London’s Royal
Albert Hall. Shown, from left, are Mark
Foster, VP of marketing at Warner
Music Europe; Warner Music U.K.
chairman Nick Phillips; and Jewel.
EastWest U.K will release Jewel's sin-
gle “Down So Long” on June 14.

burn, received substantial airplay for
several of its tracks on Canadian
country and rock radio, as well as on
country video channel CMT Canada.

“Those were Willie P. Bennett
songs we all had been dying to
record our entire lives,” says Wilson.

According to Finkelstein, “High
On Hurtin’ "—released only in
Canada and in Italy by Internation-
al Record Distribution—has enjoyed
worldwide sales of 10,000 units. “I'm
hoping for much bigger things on
this new album,” he says. “I'm just
starting to shop it internationally. I

BLACKIE & THE RODEO KINGS

didn’t shop ‘High On Hurtin’’ out-
side Canada because it was a tribute
record, and we didn’t know if the
three would make another album
together.”

Finkelstein’s fears were due to the
fact that the Rodeo Kings had been
put together specifically for the Ben-
nett album by artists with busy solo
careers of their own. Both Linden
and Wilson record for Sony Music
Entertainment (Canada), and Fear-
ing has been with Toronto-based
True North for a decade.

“We didn’t have any idea we would
turn into a band,” says Linden.
“When we finished ‘High On Hurt-
in’,” we thought it'd be great to do one
gig. Bernie was so enthusiastic about
the idea that he booked us through-
out the summer of '96. We did about
40 shows, and we became close
friends while touring the record and
began to feel comfortable with each
other musically. We became a band
without trying.”

The three not only became close
friends but also influenced one
another’s music. Linden produced
Fearing’s fourth album, “Industrial
Lullaby,” released by True North in
1996, and Wilson co-wrote two songs
and played on it. Also, Linden’s 1998
album “Raised By Wolves” (Colum-
bia) featured performances by Wil-
son and Fearing and a song co-writ-
ten with Wilson.

While touring, the three had dis-
cussed the possibility of doing anoth-
er album. “We knew from perform-
ing live that we wanted to record
again,” says Linden.

The album’s sound is clearly influ-
enced by the Band, and there are
covers by British singer/songwriter
John Martyn and Americans Jules
Shear and Mark Johnson, as well as
songs co-written with U.S.-based
Gary Scruggs, Jim Weider, and
George Ducas. But “Kings Of Love”
mostly pays homage to Canadian
folk music. There are covers of songs
popularized by Bennett, Cockburn,

Murray McLauchlan, and David Wif-
fen in the "70s alongside new songs
by Fred Eaglesmith and Linden’s
wife, keyboardist Janice Powers.

All three Rodeo King members
had their first exposure to music in
the 1970s from recordings and cof-
feehouse performances by such folk-
based Canadian acts as Bennett,
Cockburn, McLauchlan, Kate &
Anna McGarrigle, Stan Rogers, Da-
vid Essig, and Ian Tamblyn.

“Those early Bruce Cockburn and
Murray McLauchlan albums on True
North, as well as David Wiffen’s
‘Coast To Coast Fever’ album [on
United Artists], are brilliant,” says
Linden. “They have a character that
predates the idea of [the artists]
competing with America.”

“I'm so pleased we did Wiffen’s
‘Skybound Station,” ” says Wilson. “1
can’t believe how close it is to the
original. Our interpretation is real
honest. You can’t make it better than
it was.

“We had two ways of recording,”
he adds. “One was from the floor.
The other was late at night. After
eating and drinking enough, we'd set
up in the control room around a cof-
fee table and a couch with micro-
phones and guitar. It was like sitting
around a living room. ‘Skybound Sta-
tion’ was recorded like that.”

Finkelstein, who is also Cock-
burn’s longtime manager, is ecstatic
that “Kings Of Love” has a True
North imprint. Since debuting with
Cockburn’s self-titled first album in
1969, the indie label has released
more than 80 albums by such key
Canadian acts as McLauchlan,
Rough Trade, Syrinx, and Luke Gib-
son.

“This is a great True North
album,” Finkelstein says. “It makes
me proud.”

NORWAY ENDS RIGHTS SOCIETY’S MONOPOLY

(Continued from page 50)

Warner/Chappell Musie Nor-
way professional manager Jon
Johannessen says that his compa-
ny has suffered “substantial loss-
es” due to TONO’s rules. “Our
arguments when we filed our
complaint were mainly [about]
their procedures, routines, and
lack of feedback—and a basic
request that their procedures for
distribution revenues became
clearer and that the transparen-
cy of their business practices
would increase,” says Johan-
nessen. “The document from the
authority reflects many of our
arguments.”

TONO had also been accused of
applying different methods in cal-
culating the annual fees that broad-
casters and local radio stations have
to pay for their use of music. In its
ruling, Konkurransetilsynet reject-
ed that complaint and upheld
TONO’s existing system.

Konkurransetilsynet also said that
songwriters should be able to “pull
categories of their works out of
TONO.” Arve Kvile, a senior execu-

Griffiths To Gontinue Ghanges At BMG
U.K. & Ireland As GOO Departs

LONDON—BMG UK. & Ireland
chairman Richard Griffiths is ex-
pected to add several reporting
lines to his portfolio in July when
COO Ratnam Bala leaves the com-
pany after 11 years (Billboard-
Bulletin, June 9).

Among those reporting to Bala
who will likely become accountable
to Griffiths are Freddie Middleton,

managing director of BMG’s Irish™ note, fueled by the ongoing success

company; Mark Rosenfield, man-
aging director of marketing sub-
sidiary Global Television; and Ray
Jenks, director of the commercial
division. John Henderson, manag-
mg director of BMG Distribution,
is expected to report to Stephen
Navin, operations VP for the Cen-
tral European region.

Bala is the last senior member of
the management team that ran

BMG U.K. & Ireland under previ- .

ous chairman John Preston. Grif-
fiths succeeded Preston in Febru-
ary 1998, and he has made a
number of top-level appointments
since then. They include Harry
Magee, managing director of RCA
Records; Ged Doherty, managing
director of Arista Records; and Ian
Dickson, VP of international.

In April, BMG*U.K. music di-,
vision president Jeremy Marsh left -
the firm after seven years (Bill-
board, April 24); and Griffiths
scrapp[lr] his post. He zaid that was
a consequence of recruiting strong
executives at the labels. Now,
sources bUJ-.:,‘E':ESt Grilliths is app]w-
ing the samd logi¢ to the COQ’ s,
position and will nat fill it. Tt i is”
thought that un early settlement of

Bala’s contract has been arranged. 5 muking fLII"t]'tL!‘ carver plans,

After 14 years at PolyGram,

£

Bala joined BMG U.K. as finance
director in 1988, recruited by then
chairman Peter Jamieson. He
advanced to managing director of
commercial operations in 1994,
reflecting the formation of new
business units. Preston named him
COO in 1988.

Bala has told associates that he
is leaving the company on a high

of the budget/midprice Camden
line, the profitability of Global TV,
and system and service improve-

‘Ratnam Bala’s exit
follows that of
music head Jeremy
Marsh in April

ments at BMG’s distribution oper-
ations. -

Camden, a brand that BMG (and
RCA before it) has owned for
years, was relaunched in the U.K.
under Bala three years ago. It is
thaught to have achieved world-
wide =alés of 6 million units, and
BMG aif'lhates in many markets
have released the, U.K.-directed
line. The single largest seller is a
Boney M compilation, at more than
500,000 units. Other top-perform-
ing releazes featu re Dolly Parton,
{he Bwesat; Jim Reeves, and Elws
Presley. . = <

‘An official announcement by
Griffiths of Bala’s exit was expect—‘g
ed at press tlme T he ( COO is be-
lieved to be p]annmg i hreak before

e ADAM WHITE
CRN LY .

tive at the authority, says that it has
no preferences in terms of how these
categories should be defined. “We
have asked TONO to come up with
reasonable solutions, and we will
have to see if they are appropriate,”
he says.

Johannessen says that synchro-
nization rights (for works used in
film and TV) are the most likely cat-
egory to emerge from these require-
ments.

“In other territories, publishers
can negotiate and collect these rev-
enues separately, but TONO hasn’t
been willing to accept that,” he says.
“They could also be thinking about
defining categories for ways of
using music that aren’t necessarily
linked to performing or mechanical
rights—for instance, future means
of distributing musie.”

Konkurransetilsynet rejected
another of Warner/Chappell’s
complaints—that TONO excluded
publishers with major-label affili-
ations from central board posi-
tions—agreeing with TONO that
it presented a potential conflict of

interest.

“If there’s anything in the docu-
ments that isn’t optimal, it’s just
that,” says Johannessen. “But that’s
something that has been rooted in
their regulations for a long time and
which is difficult to do anything
about. It’s good that Cato Strem has
expressed his positivity about this,
so we only have to hope that it’s
going to work out.”

He says that while the society
opposed the authority’s requirement
for non-exclusivity, it has no plans to
appeal the ruling.

Currently only Norwegian
nationals are allowed to join TONO,
excluding, for example, songwrit-
ers born elsewhere now residing
and working in Norway. Konkur-
ransetilsynet argues that TONO
should open up membership to
songwriters from European Union
member states—Norway is not an
EU member—but concedes that
only the European Surveillance
Authority (ESA) or the national
court in Norway has the required
jurisdiction to rule on this issue.
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amithsonian Folkways Gains Two Imprints

Donations Of Fast Folk, Monitor Lines Widen Historical Label’s Scope

BY JIM BESSMAN

NEW YORK—Smithsonian Folk-
ways Recordings, the Koch-distrib-
uted label that was founded in 1988 to
continue the legendary Folkways
label, has acquired through donation
the Monitor and IFast Folk Musical
Magazine lines.

Monitor was launched in 1956 and
has more than 250 folk and classical
music titles, many originating from
former Soviet Bloc and Eastern
European countries. Fast FFolk Musi-
cal Magazine put out 105 compilations
of singer/songwriters active in New
York clubs during the ’80s and 90s.
Among the many artists whose earli-
est recordings appeared on the label
are Lyle Lovett,

Ochs and Bob Dylan] and the Green-
wich Village scene,” says Seeger,
who'’s also Pete Seeger’s nephew.
“But by the '80s, I'olkways began to
taper off in singer/songwriter re-
cordings—about the same time Fast
Folk was doing anthologies. So this
brings our topical songs and singer/
songwriters right up to the present
with a tremendously valuable re-
source for the future, for those who
want to find out what songs were writ-
ten at this time in American history.”
Monitor, a New York label owned by
foreign-music experts Michael Still-
man and Rose Rubin, originally spe-
cialized in Russian and East Euro-
pean folk music recordings obtained

Suzanne Vega,
Shawn Colvin,
Michelle Shocked,

Tracy Chapman,

Christine Lavin, *®
John Gorka, and | MOMIOr

UBIC O Tre WOGLD

Julie Gold.

The acquisition,
according to Smithsonian Folkways
Recordings director and Folkways col-
lection curator Tony Seeger, provides
an additional collection of recordings
for the label, which is operated by the
Smithsonian Institution and maintains
the catalogs of the Cook, Paredon, and
Dyer-Bennet labels.

“It adds considerably to some world
music areas that Folkways is strong
in already and to others that are hard-
ly represented at all,” says Seeger,
particularly noting Monitor’s strength
in belly-dance musice, heretofore a gap
in Folkways’ world music coverage.
The Fast Iolk collection, he adds, sup-
plements Folkways’ singer/song-
writer holdings.

“We have such wonderful singer/
songwriters from the ’40s as Woody
Guthrie and Pete Seeger;, and from the
’50s and ’60s there’s Broadside
Records [a Folkways label of topical
folk singer/songwriters, including Phil

€:;§ Smithsonian Folkways Recordings

through Mezhkiniga, a Soviet compa-
ny that traded in cultural artifacts.
The label also housed major Soviet
classical artists, including cellist/con-
ductor Mstislav Rostropovich, and
later recorded such domestic artists
as the late bluesman Brother John
Sellers.

Fast Folk came out of the Green-
wich Village folk scene based at
Speakeasy, an *80s club operated by
Jack Hardy and other singer/song-
writers out of a falafel joint on New
York’s MacDougal Street; the venue
later gave way to Fast Folk Cafe,
which was recently shuttered.

“It was Jack’s idea to record an
album compilation every month so the
audience could buy a cheap record of
somebody they saw that night,” says
singer/songwriter Richard Meyer, also
the editor/producer of the label. “Each
record had 12 new songs by those of
us in the group or others like Bill Mor-
rissey who were just passing through.”

The albums were also available by
subscription and were packaged with
a magazine containing articles and
artist bios. They were briefly carried

by Rounder but tapered off a year ago
when members of the loose group
beeame too busy with their own ca-
reers.

“Jack and I felt that every club and
radio station and performer were
putting out their own CDs, so it
seemed to have run its natural eycle,”
adds Meyer. The donation of the mas-
ters to Smithsonian IFolkways, he
says, “gives permanence” to the mate-
rial and allows for paying the artists
royalties, which had been previously
waived to allow funding of future
albums.

“Part of Smithsonian’s deal with
[Folkways founder] Moses Asch was
that all the albums remain in print—

. and we wanted
| that, too,” says
Meyer.

Seeger says that
since Fast Folk
product was origi-

nally sold through

subseription, it

will now be avail-
able via Smithsonian Folkways’ mail-
order operation, which specializes in
small runs of five copies of requested
titles at a time, either in cassette or in
CD-R format. Anthologies of the com-
pilations will also be created for wider
distribution.

Monitor product is already available
and continues to be distributed to reg-
ular musie retail.

“What'’s significant about these
recordings is not how popular they
were, but their influence on people
who themselves changed the music of
the century,” says Seeger of the
Smithsonian Folkways acquisitions.

“Woody Guthrie, for instance, was
never in the Billboard Top 100, but he
was heard by Bob Dylan, who was
transformed by the experience. So
keeping these recordings available in
even small quantities may have an
impact on and inspire generations of
artists in the future.”

SEEGER

. ~

D 2Rl
Kicking Up Some Interest. Remo Capra and the U.S. tae kwon do champi-
onship team promoted Capra’s album “Sword Of Fire,” on Sony Music Special
Products, at the HMV Records store in New York. In front, from left, are Capra
and Paddy King, store manager. In rear, from left, are Peter Bardatsos, national
champion and member of the U.S. team, and gold medalists Gary Zee, Jennifer
Mohammed, Chrissy Adamo, Jonathan Reff, John Rodriguez, Liz Mohammed,

Michael Bardis, and Victor Solis.

Thing On

NEW YORK—With the success
of last year’s “Shakespeare In
Love,” along with other recent
movie fare like Baz Luhrmann’s
“William Shakes-
peare’s Romeo +
Juliet” and the cur-
rent “A Midsummer
Night’s Dream,” a
Shakespeare-relat-
ed spoken-word al-
bum or two would
seem poetically
Jjust.

But Rhino Ree-
ords’ six-disc spo-
ken-word set, “Be
Thou Now Persuad-
ed: Living In A Shakespearean
World,” which comes out July 20,
was in the planning stages before
the Bard’s cinematic resurgence.

“It’s been in the works here for

ofakespeare’s The

Lrurg fi oA
Shakespearean World

Rhino Set

three years,” says Michael John-
son, who co-produced the set with
fellow Rhino A&R producer Eliza-
beth Pavone and Brenda Johnson-
Grau, book editor at
UCLA’s Depart-
ment of Archaeolo-
gy and a Shake-
speare expert. “But
Brenda’s been
working on it con-
ceptually for 10
years, getting to-
gether old 78s and
LPs [of Shake-
speare plays]. So
these movies were |
influenced by us.”
Whoever came first, Shake-
speare is surely “back in vogue in
a big way as a cultural icon,”
notes Rhino product manager
(Continued on next page)

riesensen

s 5

= s S e

EBEEE ST

| 2CC | Nyfvers Advanced
Consumer Direct Fulfillment Solutions

“The Real-Link between the Web Retailer and the Consumer”

DAMG

B R N X N

© We Pick-Pack-&-Ship orders direct to
your consumer under your retail identity

© Extensive product catalog with £
over 265,000 skus available

D N R e N N XY

O Your shopping catalag fueled by the
All-Music Guide™ & the All-Movie Guide™

R

T

G A s

CONSUMER DIRECT FULFILLMENT

For more information contact:

Natalie at 1-800-329-7664 ext. 4303

e-mail: cdf@aent.com
www.aent.com/cdf

BILLBOARD JUNE 19, 1999

www americanradiohistorv com

55


www.americanradiohistory.com

Merchants & Mcrke’ring

newsline...

NAVARRE, an independent distributor of music, reports a net loss of
$27.6 million for the fiscal year that ended March 31, compared with a loss
of $974,000 the year before. The company attributes the loss to a fourth-
quarter reduction in net sales, an increase in reserves for bad debts and
product returns, and a write-off on inventory and debit balances for finan-
cially distressed vendors. Net sales rose 7% to $210.4 million for the year
from $196.6 million the year before.

In the fourth quarter, the company posted a net loss of $22.3 million on
a 29% decline in net sales to $27.7 million. Navarre says net sales were
lower because of “our new returns-processing capability.”

Navarre also announces that it will supply Amazon.com with exclusively
distributed music releases.

BARNES & NOBLE says it will take a $5 million pre-tax charge against prof-
its in the current quarter on its terminated bid to buy book wholesaler
Ingram Book Group for $600 million. The bid was dropped because it
appeared likely that the Federal Trade Commission would oppose the
acquisition on the grounds that Barnes & Noble would have too much power
in book-selling since Ingram supplies many of its competitors. Barnes &
Noble now plans to build two new distribution centers, in Reno, Nev., and
Memphis. The company also reports that it will book pretax gains total-
ing $35 million in the quarter related to the initial public offering of its
41%-owned E-commerce company, barnesandnoble.com.

RENTRAK, the revenue-sharing home video distributor, reports that net
earnings fell 57.4% to $2 million in the fiscal year that ended March 31
from $4.7 million the previous year. Revenue rose 0.8% to $123.8 million
from $122.8 million. The company says that
~ | revenue increased only slightly and that prof-
it fell because of an increased number of
video titles priced for sale to the consumer,
video chains’ direct revenue-sharing deals
with studios, and continued industry consolidation. In the fourth quarter,
Rentrak reports net income of $1 million on $31 million in revenue, down
from $1.3 million in net profit on $35 million in revenue in the corre-
sponding period a year earlier. The company also reports that Internet
revenue increased to 6% of total revenue in the fourth quarter, from 1.4%
in the year-earlier period.

The peaple behind PPT™

RECOTON, the manufacturer of consumer electronics accessories, has
launched a Web site, RecotonDirect.com, from which consumers will be
able to buy accessories such as wireless speakers and video game prod-
ucts.

In other news, the company reports that net sales fell to $143.9 million
in the first quarter from $144.7 million in the same quarter a year ago
because of lower sales of video and PC game accessories and home audio
speakers. Recoton reports a net loss of $1.46 million in the quarter, com-
pared with income of $3.6 million in the year-earlier quarter.

UNIVERSAL MUSIC GROUP says that its Island, Def Jam, and Mercury labels
have been officially consolidated under one name, the Island Def Jam Music
Group, also known as IDJMG. Jim Caparro is chairman of the group.

SFX ENTERTAINMENT, the operator of concert venues, has its stock trading
on the New York Stock Exchange under the symbol SFX. Previously,
shares traded on Nasdagq.

PARADISE MUSIC AND ENTERTAINMENT reports that revenue fell slightly to
$1.96 million in the third fiscal quarter because declines in sales from its
label, Push Records, were greater than sales increases from other units,
such as video production division Picture Vision, commercial production
unit Rave, and music artist management group All Access. The company
says its net loss narrowed to $874,008 from $1.47 million because of cost-
cutting measures. During the quarter, board member Jesse Dylan was
named chairman/CEQ. Former chairman/CEOQ John Loeffler was named
chairman emeritus. Jay Moloney was named president.

PROVIDENT MUSIC DISTRIBUTION, a distributor of [—
Christian musie, has formed an excluswe long-term
distribution deal with the Windham Hill Group in | PROVIDENT
which Provident will distribute Windham releases to | R )
the gift market. The first releases under the deal will be custom compi-
lations from such artists as George Winston, Jim Brickman, and Yanni.

X

GF ENTERTAINMENT is producmg the second “A Day In The Garden At
Yasgur’s Farm” concert series at the site of the original Woodstock fes-
tival. Britney Spears will kick off the series with a performance July 4.
The concert will be part of AtlanticPacific Music’s Big Bang concert
series.

SHAKESPEARE'S THE THING ON RHINO SET

(Continued from preceding page )

Jim Hughes, whose work project
contains more than 200 famous
passages from 37 Shakespeare
plays and two poems, some as
short as 30 seconds, others as
long as four minutes. “There are
some death scenes in Macbeth

‘It’s a good time
for this to come
out, because of all
the press on
Shakespeare over
the last year’

- JOHN BRONICKI -

that have to play all-out to get
their full flavor,” says Johnson.

These excerpts take up the
first four discs and are pro-
grammed thematically. The first
dise, titled “To Be ...,)”
involves existential musings.
Disc two deals with the many
aspects of romance, under the
heading “Love’s Labors.” Disc
three takes a violent turn, as
suggested by the title “Hot
Blood,” while the fourth dise,

. Or Not To Be,” considers
mortality.

As a bonus, the fifth and sixth
dises offer an unabridged version
of “Romeo And Juliet,” produced
in 1961 in England for LP and
starring Albert Finney, Claire
Bloom, and Dame Edith Evans.

Among the other great actors
and portrayals included in “Be
Thou Now Persuaded: Living In
A Shakespearean World” are
John Barrymore (“Hamlet”), Sir
Laurence Olivier (“Henry V”),
Paul Robeson (“Othello”), Orson
Welles (“Macbeth”), Sir John
Gielgud (“Richard II”), and
Richard Burton and Elizabeth
Taylor (“The Taming Of The
Shrew”).

The title lifts the common
Shakespeare phrase “Be thou
persuaded” and places it in the
here and now, as befits the
author’s present pervasiveness—
which is further signified by the
second half of the title.

The set comes in a book-like
package, full of scholarly essays,
complete transcripts, capsule
descriptions of the plays, and
photos of the actors and assorted
Shakespeare memorabilia.
Hughes says the $59.98 CD
($39.98 cassette) package will be
priced and positioned at Shake-
speare-heavy music/book ac-
counts and promoted via exten-
sive consumer ads in literary
magazines as well as consumer
music publications. Catalog
sales, which are often impressive
with spoken-word product, will
also be pursued aggressively.

Additionally, Delta Airlines
will feature the set on the AEI
in-flight channel for two months
surrounding the release date.

Program ads and street-level
promotions will tie in with sum-
mer Shakespeare festivals across
the country, and home video links
will be sought with the recent
Shakespeare movie titles.

“It's a good time for this to
come out, because of all the
press on Shakespeare over the
last year,” says John Bronicki,
music buyer for the Borders
Books & Music chain. “Accounts
like us will do well because of
the interest in the movies,
and the [Shakespeare] book
pieces never die anyway.
There’s always interest in
Shakespeare. I'm kind of sur-
prised it’s taken so long for
something like this to come
out.”

Bronicki is impressed by the
set’s packaging and feels that the
pricing is reasonable.

“We’ll do some ads with
Rhino, and I'll try to get with
our book buyer on some cross-
merchandising possibilities,” he
says. “I'll definitely tell people to
feature the set in any kind of
Shakespeare endcap they might
have, especially with all the sum-
mer Shakespeare festivals in big
cities. Hopefully, we'll get some
people who read Shakespeare

willing to pick up this pretty
interesting-looking set with some
big-name people in it, which I'm
sure will attract a lot of atten-
tion.”

Rhino staffers predict that
“Be Thou Now Persuaded: Liv-

HUGHES

ing In A Shakespearean World”
may even garner notice from
today’s poets.

“Our owner Richard Foos
said, ‘Just wait till the rappers
get hold of this package,” ” says
Johnson. “We assume a lot of
them will be sampling from it
and that bits of it will be on
some 12-inch rap single next
week.”

JIM BESSMAN

operations across the LISA F175

100 markets. $95

|||bo¢rd

DIRECTORIES

The Definitive Source for Industry Information

INTERNATIONAL BUYER'S GUIDE: |am-packed with critical

personnel and other infermation abour every major record company,

video ecmpany, music publisher, and seller of products and services for
the entertainment industry worldwide. A powerful ool $13%

INTERNATIONAL TALENT & TOURING DIRECTORY: The
leading source for those who promote or manage talent. Lists U5 and
International, ralent, booking agencies, faciiities, services and products. $109

RECORD RETAILING DIRECTORY: The essential toal for
those wha service ar sell products 1o the retail music community.
Detailed informatian an thousands of independent and chainstore

INTERMATIONAL TAPE/'DISC DIRECTORY: The exclusive
source for information in the manufacturing area of the music and video
business. Lists over 4000 professiona! services and suppliers. 375

THE RADIO POWER BOOK: The ultimate guide to radio and
recard promation. Detailed infermation about every major radio station,
record label, and radio syndicator, Includes Arbitron information of top

INTERMNATIOMAL LATIN MUSIC BUYER'S GUIDE:
The mest accurate reference source available on the Latin music
marketplace, Business-to-business contaces in |9 countries, $85

To order: call 800-344-711% (International 732-363-41586),
fax 732-363-0338, or mail this ad and payment to;
Billboard Directories, PO Box 2016, Lakewood, M) 08701.

Add 56 per direcoory for shipping (%14 for international orders). Add saled wax in N, B
Ca T, Ma, IL P OH VA & DC Orders payable in LS. funds on v All sales aro final
Billboard Directories are also available onfine.

For rates call Andrea Irish at 112-536-5223. For information on gecting a
directory on diskette or mailing labels call Mike Fouratt at 21 2-536-5017

wwwi.billboard.com

BDZZI0I8

56

www.americanradiohistorv.com

BILLBOARD JUNE 19, 1999


www.americanradiohistory.com

Billboard.

JUNE 19, 1999

u u
Top Music Videos
g COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT, AND INTERNET
< | = T | SALES REPORTS COLLECTED. COMPILED. AND PROVIDED BY T -
g% 3 L B3
© |ty | ¢ |TITLE, Imprint Principal o
L | < | = | Distributing Label, Catalog Number Performers 342
—=umll NO. 1 B
1|1 | o [ oot |
2 (2|4 L:;xéram YT, Shania Twain 19.951_
3. [ L e o
4 4 3 SO GLAD . ) Bili & Gloria Gaither And 2908
Spring House Video Chordant Dist. Group 44369 Their Homecoming Friends
5 8 12 KE.NNEDY CENTER HOMECOMING Bill & Gloria Gai_lher And 2998
| . Spring House Videc Chordant Dist. Group 42902 Their Homecoming Friends
T]15)30 Q;ﬁﬁlﬁs:' \%\25 gr%m:ir:tGDi:t. Group 44359 Various Artists | 2
B | 5 | 10| 5 Wuse vidso Soy it vde 50188 Varous A 1939
9143 erl-r:;gD rﬁliluiﬁr@;;ﬁ g.sr:’.ochv/:ip.auso VariousTAISs 2058
10 9 |53 ﬁb;zﬁrigﬁiﬂ?gggg Backstreet Boys 19.98
116 |3 | e ot (5 EASY Radiohead 1995
12110 3 ;:l'::i?iJ \\:ideo 11735 Mo Thugs 1598
131 12 | 30 ?:JS;;;:L\I[L;IZZ;HE BACKSTREET BOYS A Backslre_et Boys 19.95
14 13 | 2 | G cnarnment at2c2 Metalica 1o |
= |
15 11 | 168 (':eEffI;rl; :smiEvZ.:ei SrYivEeF}saAl_Music video Dist. 39548 L2818 2458
16| 19 | 17 ?;?rglr:ﬁs?wmz (?rgzla-m Dist. Group 46440 arioLs Rtists i 29_98 |
17| 16| 1 | PEVEVET ROPE TOURANE N COMCERT s | 1w
18 | 1 | ULEEO THE i s |
ng 1815 II\-AICVAEMT;CT V.if 'uLnL.vTr?amiﬁsdeeo Dist. 11931 dimi Hendrix “i
20 3|77 léolr;(ls(;}r:\TVildr:oTz%g?;;;, Andrea Bocelii [ 24.95
21| | 1+ | BOESCETEENERS Y S s | 1
22 21 13 g;ﬁr:bt:‘hiuz‘c"\\"i'feo Sony Music Video 79138 Joey Mcintyre 398 _I
28 |5 [ e NET - [ |
24 2| 22 g;ls l;\lolt:?;:recr)t:tXerL\t“l/rsage Entertanment 5474 BeeiGess ] [y |
25|25 | 11 ;:XGEV. YIS Usher 1495 J
26 29| 78 ?DAICG,SIU?IECL’:OS;I;';UZCA&:;NI% V50160-3 Rage Against The Machine 1&98‘;
27| 2% | 93 Jv':rie?:er\:)ﬁsicideo 3-38486 AT s i
28| 27| 36 ;Tygg;%’:ﬁs?g?;z i Insane Clown Posse 19.98
N e
30| 30 | | BECCESTO BBV 1598 IVE K CONCERT et s | s
31| 35 | 28 | [ME COLLECTION: voLumME 1 tone T ooy | 155
32| 36 | 178 LIVE FROM AUSTIN, TEXASA Stevie Ray Vaughan [ 1998
Epic Music Video Sony Music Video 50130 And Doubte Trouble
33| | ss;zc?a’:novfjgo“glc;gat)osg17 MER 220
34 | 33 | 32| Goten ome vioe wCA Wisic viceo 39557 Guns V' Roses 1o3s
35 314113 gr%;ﬂs:\;e’:g::; Music Video 50153 Kem ) 1958
36 | Re-enTRy | [HE COMPLETE VIDEOS: 1991-1998 @ Tori Amos 1998
37 [RE-ENTRY | [HE ROYAL ALBERT HALL CELEBRATION Andrew Lioyd Webber | 1935
38 | NEWD | e ideoSoy s i 1770 Chariatte Chureh 1059
39 | 37| 33 | Coumb Wass i Sony M video 50171 James Taylor toss
40 | RE-ENTRY mx}'cgeffgg”s NITE OUT Chonda Pierce 16.98

RIAA gold cert.

cert. for sales of 100,000 units for SF or LF videos;

for sales of 25,000 units for video singles; ® RIAA gold cert. for sales of 50,000 units
for SF or LF videos; A RIAA platinum cert. for sales of 50,000 units for video singles; A RIAA platinum

RIAA gold cert. tor 25,000 units for SF or LF

videos certified prior to April 1, 1991; @ RIAA platinum cert. for 50,000 units for SF or LF videos certi-
fied prior to April 1, 1991. ©1999, Billboard/BPI Communications.

Rabbit Ears Only
Part Of Madacy’s
Ambitious Plans

MADACY ABOUT YOU: In the
May 15 installment of Child’s Play
we told you about the rebirth of the
venerable Rabbit Ears franchise,
which had signed a distribution deal
with Canadian company Madacy
Entertainment Inc. What we didn’t
go into was how the Rabbit Ears
acquisition is the jewel in the crown
of a whole new children’s division of
Madacy, headed by VP of sales and
marketing Sandy Gardner.

The company has been in busi-
ness for more than 20 years, and
its specialty is “budget audio and
video and international distribu-
tion and marketing,” according to
Gardner. Its most prominent au-
dio product is 10 Time-Life Music
titles, distributed to retail.

by Mowra McCormick

Last fall, Madacy launched the
family audio series “Mommy And
Me,” “a four-title [musical] par-
enting program for time-chal-
lenged parents,” as Gardner de-
scribes it, based on the work of
child development specialist and
family therapist Dr. Cindy Nurik.
TV talk-show host Leeza Gibbons
is the series’ spokeswoman.

Another series, “Wonder Kids,”
encompasses 10 audio titles, with
five more scheduled for fall release.
Gardner says that “Wonder Kids,”
performed by the Nashville-based
Wonder Kids Choir, is a
preschool-targeted Christian line
that “competes with ‘Cedarmont
Kids’ [Benson Music’s consistently
charting audio series].” Cassettes
are priced at $3.99; CDs at $5.99.

Gardner was hired in mid-May
“to manage the existing catalog
and to relaunch Rabbit Ears.”
Eight audio and video titles make
up the inaugural release: “Pecos
Bill” (narrated by Robin Wil-
liams, music by Ry Cooder),
“The Night Betore Christmas”
(Meryl Streep, Edwin Hawkins),
“John Henry” (Denzel Washing-
ton, B.B. King), “How The Leop-
ard Got His Spots” (Danny Glov-
er, Ladysmith Black Mambazo),
“Kot And The Kola Nuts”
(Whoopi Goldberg, Herbie lHan-
cock), “The Emperor And The
Nightingale” (Glenn Close,
Mark Isham), “Jack And The
Beanstalk” (Michael Palin,
David A. Stewart), and “The
Gingham Dog And The Calico
Cat” (Amy Grant, Chet Atkins).

“We’ll probably have eight
more releases in the fall,” says
Gardner.

Noting that Madacy is “redoing
the graphics and logo, retaining a
lot of the original Rabbit Eurs
design,” Gardner says a more

(Continued on puge 60)

ANNOUNCEMENT

On May 17, 1999, Quinlan Road released the
double CD set “Live In Paris And Toronto” by

Lcreena McKennitt.

Drawn from performances at Paris’ Salle
Pleyel and Toronto’s Massey Hall during
McKennitt’s 1998 world tour in support of her
three million-selling album “The Book Of
Secrets”, this 17-track recording is presently
available exclusively via mail order from the

artist’s own Quinlan Road label.

“Live In Paris And Toronto” has been
dedicated by Loreena to the memory of three
close friends who died 1n a tragic boating
accident in the summer of 1998. All profits
from the sales of this recording will be donated
to a Stratford-based charity of which
McKennitt is a co-founder. The Cook-Rees
Memorial Fund For Water Search And Satety

was established to fund research, education

and programmes to promote water safety, and

monies from the sale of this new recording
have been carmarked for the purchase of

essential search and rescue equipment.

In order to maximize the charitable revenues
achieved from sales of this recording, “Live In
Paris And Toronto” is not currently scheduled
for a retail release either within Canada, the

US, or elsewhere.

Quinlan Road would be grateful if retailers
could direct any customer inquiries regarding
this title toward Quinlan Road directly, either

via our website or by phone, post or fax.

The Cook-Rees
Memorial Fund
For Water Search
And Safety

PO Box 21030
Stratford, Ontario
Canada N5A 7V4

Tel/Fax 1519 273 5522

Quinlan Road
PO Box 933
Stratford, Ontario
Canada N5A 7M3

Tel. 1 800 361 7959
or 1519 2734491

Fax 1 800 8820833
or 1519273 1948

www.quinlanroad.com www.cookreesfund.com
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Ghariotte, N.G.’s New Manifest
atore Aims For Size, Service

L TS

SOUTHWE

NEwW A((O TS CALL:

800-275-4799

UNSURPASSED SERVICE!
COMPUTERIZED CATALOG
INTERNET FULFILLMENT
WEEBLY MAILER
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Prices good week of

June 21st-25t

GREAT IMPORT SELECTION

EXCELLENT FILLS

OVER 170,000 SELECTIONS

POSTERS & PROMOS

11132 Winners Circle #20&
Los Alamitos, CA 90720
1-666-423-7611
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records & tapes

5586 Hialeah Drive

Hialeah, Florida 33010

1-800-503-4718
305/662-1951
Fax: 505/882-2744

MANTFEST Discs & Tapes opened
a 19,000-square-foot superstore May
1 in Charlotte, N.C., with the grand-
opening celebration planned for Sat-
urday (12), after press time. In addi-
tion to carrying an assortment of
musie-related lifestyle merchandise,
the store offers a full line of music
inventory with a
wide breadth of

around the Internet. “But how can we
compete with all the players that have
established themselves online al-
ready?” he asks. “I would not want to
pour my funds down that money pit.
‘We still want to make stores exciting,
and we think that will get the cus-
tomers in the store.”

Singmaster

selection in all gen-
res, according to
Carl Singmaster,
president of the
Columbia, S.C.-
based chain.

RETAILF
TRACK

by Ed Christman E

» says that Mani-
fest can compete
against the other
big boxes in the
market, in addi-
tion to the online
merchants. “We

The store repre-
sents the seventh
unit for the chain and also a change in
direction regarding size, as the other
stores are all in the 3,000- to 8,000-
square-foot range. The store carries
60,000 CD titles and 11,000 cassette
titles. Also, it has a 16-by-12 foot stage
for in-store appearances.

Singmaster acknowledges that the
Charlotte market already has a good
representation of music merchandis-
ers, but he thinks Manifest can carve
out a piece of the market for itself. “All
the big boxes are there—several
Media Plays, seven or eight Best Buys,
Borders—and all the mall guys are
there as well,” he says. “There are a
lot of independents that are good
stores but are concentrated on a nar-
row niche. We thought we would fill the
gap and be the cool indie store with the
depth of selection in all genres and still
sell cool stuft.”

Singmaster acknowledges that all
the industry talk seems to revolve

are the indie
store with full
service. We still have people that go
into the bins and help you find things.”
By contrast, the chains are afraid to
pay a few more clerks $6 an hour to
help customers, he says. “The single
worst thing about shopping retail at a
chain store is after you have made your
selections, you have to stand in a long
line just to pay them money.”

AROUND THE TRACK: The Coali-
tion of Independent Music Stores
(CIMS) has added Easy Street of Seat-
tle, New World Record of Buffalo, N.Y,,
and Park Avenue of Winter Park, Fla.,
to its store roster. That brings the
CIMS store count to 65.

MAKING TRACKS: Alan Wolsky,
divisional eredit manager for Univer-
sal Music and Video Distribution, is
leaving his job and seeking opportuni-
ties. He can be reached at 516-579-
5855; E-mail alanrobin7@aol.com.

’
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Merchants & Mc:rke’ring
0id Hat Unearths thage Black Violin Music On “Sing The Blues’

FUNKY FIDDLERS: Fresh
from our annual trip to Memphis,
the seat of Southern blues, we
returned to the office to find a
choice new collection of delight-
ful vintage music rescued from
the mists of time by a resource-
ful indie label.

“Violin, Sing The Blues For
Me: African-American Fiddlers
1926-1949,” due Tuesday (15), is
the handiwork of Old Hat Enter-
prises (wonderful name!), a
Raleigh, N.C.-based imprint
operated by collector Marshall
Wyatt. It’s one of those revelato-
ry, lovingly produced compila-

WILL BATTS' NOVELTY BAND

tions that makes one ask, “Why
didn’t somebody think of this
before?” and then exclaim,
“Damn, this is great stuff!”

“l get a lot of the reissues that
come out, and there’d never been
an album that focused specifical-
ly on black fiddle music,” says
Wyatt, who previously released
“Music  From The Lost
Provinces,” a set of North Car-
olina hillbilly string-band music.

Drawn from Wyatt’s own col-
lection and those of such 78
hounds as Joe Bussard, Pete
Whelan, and Richard Nevins,
the Old Hat album takes a deep
look at the role of the violin in the
blues, growing out of 19th-centu-
ry string-band traditions. Here,
one listens to a panoply of
antique black fiddle styles, from
straight blues to waltzes and bal-
lads.

Some well-known names in
blues history are here: Lonnie
Johnson, better known as a gui-
tarist but a formidable fiddler as
well, whose exclamatory aside on
“Violin Blues” lends the album its
title; Big Joe Williams, whose
classic “Baby, Please Don’t Go,”
with one-string violin accompa-
niment by “Dad” Tracy, is
included here; and such noted
string bands as the Memphis
Jug Band and the Mississippi
Sheiks.

One ualso encounters such less-
er-known figures as Will Batts,
“Blue Coat” Tom Nelson, and
Henry “Son” Sims (who famous-
ly recorded with both Charlie
Patton, heard here, and young
Muddy Waters). The wonderful
Howard “Louie Bluie” Arm-
strong, who survives today as
one of the only bluesmen
schooled in pre-blues styles, can
be heard stroking the gut on a

DECLARATIONS | 7y
ESH( Droxs

INDEPENDENTS..

by Chris Movris

couple of cuts recorded nearly 70
vears ago. (Armstrong’s pres-
ence on the collection is unsur-
prising: Wyatt says that years
ago, he lived in San Francisco,
where he hung out with such col-
lectors as cartoonist Robert
Crumb and filmmaker Terry
Zwigoff, who shot documentaries
about both Crumb and Arm-
strong.)

Superbly transferred by audio
magician Jack Towers, the music
on “Violin, Sing The Blues For
Me” is clean and vital. The
accompanying 32-page booklet,
with detailed notes by Wyatt and
some handsome, rare illustra-
tions, is a model of informative
scholarship. In short, this is a
well-nigh-essential collection that
will reward both blues historians
and neophytes. We rate it with
the best recent work from such
reissue leaders as Yazoo and
Revenant.

Wyatt is currently working
with folklorist Steve Green on a
collection devoted to Kentucky
fiddler Jillson Setters, who was
memorably heard on Harry
Smith’s “Anthology Of American
Folk Music.” He isn’t sure if this
set will come out this year:
“Because I'm such a small oper-

ation, it takes a good bit of time
to put a collection together.”
“Violin, Sing The Blues For
Me” is principally distributed by
Redeye Distribution in Chapel
Hill, N.C., as well as by the roots
specialists Record Depot in
Roanoke, Va., and Sidestreet Dis-
tributing in Lansing, Mich.

A PAIR OF JACKSONS: As
long as we're talking about blues,
it’s worth mentioning that the
estimable Virginia-born
singer/guitarist John Jackson is
represented by two current
albums—recorded 30 years apart
—on Arhoolie and Alligator.
Jackson was first recorded by
Arhoolie’s Chris Strachwitz in
the ’60s, after he was discovered
playing in the Washington, D.C.,
area. His versatile way with a
variety of styles—ranging from
the acoustic blues of Blind
Blake, Blind Boy Fuller, and
Blind Lemon Jefferson to the
hillbilly and country music of
Jimmie Rodgers and Ernest
Tubb—is heard to good advan-
tage on Arhoolie’s second Jack-
son album, “Country Blues & Dit-
ties,” which is drawn from
several "60s sessions for the label.
Now 75 years old and still a
facile and warm guitar picker,
Jackson was recently brought
back into the studio by producer
Joe Wilson. The Alligator set
“Front Porch Blues” is a sweet
recital drawn from the musician’s
apparently vast repertoire of
country blues. Even as country
styles have drawn interest from
young fans, Jackson has been
unjustly overlooked; we hope

these two fine records will recti-
fy the situation.

FLAG WAVING: Blues
singer/guitarist Deborah Cole-
man very effectively stole the
scene at the W.C. Handy Awards
and the Handy Blues Festival in
Memphis last month: The Blind
Pig artist turned in a burning

duet with Bernard Allison at the
awards show and roused crowds
during sets at Mr. Handy’s Blues
Hall and B.B. King’s on Beale
Street.

It was a surprising triumph for
this late bloomer in the blues.
Coleman’s current release,
“Where Blues Begins,” is only

(Continued on page 61)
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Merchants & Marketin

CHILD’S PLAY

(Continued from page 57)

significant change is the pricing.
Originally sporting price points
similar to pop CDs and cassettes,
Rabbit Ears is now in the mid-
price range—3$7.98 for cassette
and blister-packaged cassette,
$9.98 for CD and blister-pack-
aged CD (and $9.98 for video,
which in its original incarnation
was $19.98).

“There are 64 Rabbit Ears
titles in all,” says Gardner, “and
in two years, we plan to release
24-32 of them. We’ll make sure
there’s a good mix of the differ-
ent series: “Holiday Classies,”
“American Heroes & Legends,”
“Storyvbook Classies,” “Interna-
tional Folktales,” and “Bible Sto-
ries.” We’ll be coming out with
new titles as well.”

The new pricing allows Mada-
cy to take Rabbit Ears into mass
merchants and music retailers,
“where the line had never been a
major player, probably because
of the price,” says Gardner, who
notes that Madacy is “just start-
ing to work with a New York pub-
licist” on Rabbit Ears. “We’ll be
participating in retailers’ pro-
grams as well,” she adds. “Right
now, we’re concentrating on
refilling the pipeline, which is
empty. Some of this product had-
n’t been available for a year.”

In addition to the aforemen-
tioned five new titles for the
“Wonder Kids” series—“Rappin’
Up The Hymns,” “Elementary
Bible Blast,” “Kindergarten
Songs 3,” “Toddler Songs,” and
“Wonder Kids Christmas”—
Madacy will issue four new
“Mommy And Me” audio prod-
ucts, “and there’s a possibility of

a “Duaddy And Me” series too,”
says Gardner.

Another budget series, “Baby
Symphony,” will capitalize on the
trend in packaging classical
music for tots. “Sweet Dreams,”
“Sweet Fantasies,” and “Tender
Moods” ($3.99 cassette, $5.99
CD) are scheduled for release.

Gardner says Madacy is “look-
ing to license or purchase rights
to [already existing] children’s
series, both audio and video, to
take to the mass market. Typi-
cally, a one-cassette product is
not what we’re looking for,” she
sayvs. Acknowledging that “live
performing artists are difficult
[to sell],” Gardner adds that
Madacy is in the market for
“Interesting, concept-based kids’
product.”

If you’ve got what Madacy
wants, Gardner can be contacted
by E-muail: sgardner@madacy.
com.

MOI{E BARNEY: “Barney’s A
Great Day For Learning” is the
latest audio release from Lyrick
Studios. The purple dinosaur,
joined by paleontological pals
Baby Bop and BJ, covers the
basies—colors, shapes, numbers,
letters, ete.—through 22 songs.
All of the tracks, save for Bar-
ney’s theme song “I Love You,”
are first-time audio releases,
including eight new original
tunes. Street date is July 27
(pre-order date is June 29). Sug-
gested retail price is $9.98 for
cassette and $14.98 for CD.

A Barney read-along is the
next Lyrick audio release, due
Aug. 31 (pre-order date Aug. 3).
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“Barney’s Count To 10 Read
Along” is $6.95 for book and
tape. When consumers purchase
“Barney’s A Great Day For
Learning” and any one of five
other Barney edueational prod-
uets, they ean send in for a (ree
Barney school bag ($10 retail
value) by mail.

IN MEMORIAM: The world of
children’s music lost one of its
wittiest and most original practi-
tioners when singer/songwriter
Ed Kohn succumbed to cancer
June 2. Kohn’s standout kids’
album, “The Greens,” was warm,
wise, and falling-down funny, one
of Child’s Play’s favorite kids’
records ever. Its cleverest cut,
“Six,” was later covered by Trout
Fishing In America. Kohn, who
was an editor at Family Fun
magazine, remained unfailingly
modest about his own consider-
able talents, and his courage and
good spirits in the face of his ill-
ness is something we will never
forget. Godspeed, Ed.

CORRECTION: In the May 22
installment of Child’s Play, the
label listed for Lead Belly’s
“Lead Belly Sings For Children”
should have been Smithsonian/
Folkways.

HOME VIDEO. Anne Aufderheide is
promoted to VP of operations for
Narada Productions Inc. and Musie
Design Inc. in Milwaukee. She was
director of special projects and
international sales.

Rob Hummel is
appointed execu-
tive VP of digital
technologies
development for
Technicolor in Los
Angeles. He was
head of production
operations  for
DreamWorks
SKG.

Tracy Clark is promoted to VP
of accounting and chief accounting
officer for Recoton Corp. in Lake
Mary, Fla. She was assistant VP for
corporate accounting.

AUFDERHEIDE

RETAIL. Jim Reimann is named VP
of retail development for the Fami-
ly Christian Stores in Grand
Rapids, Mich. He was executive
VP/COO0.

FOR THE REGORD

An item on Valley Media in the
Newsline column in the June 5
issue erroneously stated the time
period for the company’s new-
media sales increase. The figures
cited were for the fourth quarter
only.

Rock The House. Lava/Atlantic act Kid Rock appeared at the House of Guitars in
Rochester, N.Y., to promote his new release, “Devil Without A Cause.” More than
200 fans attended. Shown, from left, are Kid Rock, House of Guitars owner Armand
Schaubroeck, and Atlantic regional promotion rep Lou Rizzo.
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§ COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT, ~ SoundScan®
v | = | E AND INTERNET SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY  [|FIRETI
w ol
uJ
£ | £ | 3| ARTIST/SERIES TITLE
% Z) < IMPRINT, CATALOG NUMBER/DISTRIBUTING LABEL (SHELF PRICE)
— — ;
—aull NO. 1 B
1|1 | 5 | READ-ALONG STAR WARS EPISODE I: THE PHANTOM MENACE
KID RHINO 75642/RHINO (7.98/11.98)
9 | 9 | ;2 | MANNHEIM STEAMROLLER  MANNHEIM STEAMROLLER MEETS THE MOUSE
| | AMERICAN GRAMAPHONE 6064L/WALT DISNEY (10.98/15.98)
3 | 5 | 3 | READ-ALONG TARZAN
WALT DISNEY 60427 (6.98 Cassette)
4 | 4 | g | VARIOUS ARTISTS RADIO DISNEY KID JAMS
WALT D!§NEY 60642 (9.98/16.98)
5 | 3 |30 | CEDARMONT KIDS CLASSICS @ TODDLER TUNES
BENSON 84056 (3.98/5.98)
6 | 6 | 51 | VEGGIE TUNES VEGGIE TUNES
BIG IDEA/EVERLAND 6936/WORD (6.98/10.98)
7 | 10| 3 | READ&SING ALONG TARZAN
WALT DISNEY 60991 (10.98 Cassette)
8 | 7 | 179 | VARIOUSARTISTS & DISNEY CHILDREN'S FAVORITE SONGS VOLUME 1
WALT DISNEY 60605 (6.98/13.98)
g | g | 33 | READ-ALONG A BUG'S LIFE
WALT DISNEY 60289 (6.98 Cassette)
10 | 9 | 3p | VARIOUS ARTISTS TODDLER FAVORITES
MUSIC FOR LITTLE PEOPLE/KID RHINO 7526 1/RHINO (3.98/6.98)
11 | 11 | 17 | VEGGIE TUNES VEGGIE TUNES
LYRICK STUDIOS 9451 (6.98/10.98)
12 | 12 | 147 | CEDARMONT KIDS CLASSICS A ACTION BIBLE SONGS
BENSON 82217 (3.98/5.98)
13 | 14 | 198 | VARIOUS ARTISTSA  CLASSIC DISNEY VOL. | - 60 YEARS OF MUSICAL MAGIC
WALT DISNEY 60865 (10.98/16.98)
14 | 13 | 137 | CEDARMONT KIDS CLASSICS ® SUNDAY SCHOOL SONGS
B BENSON 82218 (3.98/5.98)
15 | 15 | 114 | CEDARMONT KIDS CLASSICS ® SILLY SONGS
BENSON 82220 (3.98/5.98)
16 | 17 | 16 | BLUE'S CLUES BLUE'S BIG TREASURE
KID RHINO 75626/RHINO (9.98/13.98)
17 | 16 | 43 | VEGGIE TUNES VEGGIE TUNES 2
BIG (DEA/EVERLAND 5874/WORD (6.98/10.98}
18 | 18 | 12 | BARNEY I LOVE TO SING WITH BARNEY
BARNEY MUSIC 9463/LYRICK STUDIOS (9.98/14.98)
19 | 20 | 111 | CEDARMONT KIDS CLASSICS ® BIBLE SONGS
BENSON 82216 (3.98/5.98)
20 | 23 | 144 | VARIOUS ARTISTS DISNEY'S PRINCESS COLLECTION
WALT DISNEY 60897 (8.98/11.98)
91 | 19 | 183 | BARNEY A’ BARNEY'S FAVORITES VOLUME 1
BARNEY MUSIC/SBK 27115/EMI (9.98/15.98)
92 | 21 | 150 | READ-ALONG A° THE LION KING
WALT DISNEY 60254 (6.98 Cassette)
23 | 21 | 52 | VARIOUS ARTISTS MORE SILLY SONGS
WALT DISNEY 60632 (10.98/16.98)
24 | 2 | 13 | BEAR BEAR IN THE BIG BLUE HOUSE
WALT DISNEY 60640 (9.98 Cassette}
95 | Re-enTRy | VARIOUS ARTISTS A CLASSIC DISNEY VOL. II - 60 YEARS OF MUSICAL MAGIC
WALT DISNEY 60866 (10.98/15.98)

Children's recordings: original motion picture soundtracks excluded. ® Recording Industry Assn. Of America (RIAA) certification
for sales of 500,000 units. & RIAA certification for sales of 1 million units, with muimillion sellers indicated by a numeral following the
symbol. For boxed sets, and double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number
of discs and/or tapes Most albums available on cassette and CD. *Asterisk indicates vinyl LP is available. Most tape prices, and CD
prices for BMG and WEA labels, are suggested lists. Tape prices marked £Q, and all other CD prices, are equivalent prices, which
are projected from wholesale prices. © 1999, Billboard/BPI Communications, and Soundscan, Inc
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| “OMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT, AND INTERNET I ’E_é
I o o SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan® ] 5,
@il | | ARTIST TITLE | 25
s % £ | IMPRINT & NUMBERDISTRIBUTING LABEL (SUG. LIST PRICE) I I I “ ‘ oy
—=umll NO. 1 B
JIMMY BUFFETT A® SONGS YOU KNOW BY HEART
1 1 MCA 5633* (6.98/11.98) 3weeksatNo. 1 | 433
METALLICA ¢! METALLICA
2 | 2 | ELEKTRAG1113%EEG(11.98/17.98) 408
1 BOB MARLEY AND THE WAILERS ¢ LEGEND
3 | 3 | TUFF GONG 826210/DJMG (10.98/17.98) 520
! | sHANIA TWAIN & THE WOMAN IN ME
| 4 | 4 | MERCURY INASHVILLE) 522886 (10.98/17.98) 223
TIM MCGRAW A EVERYWHERE
5 — | CURB 77886 (10.98/16.98) 105
GUNS N' ROSES ¢! APPETITE FOR DESTRUCTION
6 10 | GEFFEN 24148/INTERSCOPE (6.98/11.98) o 418
BOB SEGER & THE SILVER BULLET BAND A" GREATEST HITS
1 b CAPITOL 30334* (10.98/15.98) 241
TOM PETTY AND THE HEARTBREAKERS A® GREATEST HITS
8 5 | MCA10813(10.98/17.98) 271
DAVE MATTHEWS BAND A* CRASH
9 11 | RCA66904(10.98/16.98) 162
SUBLIME A° SUBLIME
10 8 | GASOLINE ALLEY 11413/MCA (10.98/16.98) 1147 |
DEF LEPPARD A VAULT — GREATEST HITS 1980-1995
11 9 MERCURY 528718/1DJMG (10.98/17.98) 137
THE OFFSPRING A® SMASH
12 | 13 | EPITAPH 86432° (10.98/14.98) BB 130
PINK FLOYD &'° DARK SIDE OF THE MOON
13 12 | CAPITOL 46001* (10.98/17.98) 1159
BARRY WHITE @ ALL TIME GREATEST HITS
14 7 MERCURY 522459/IDJMG (10.98/17.98) 3
METALLICA A’ ...AND JUSTICE FOR ALL
15 16 | ELEKTRA 6081./EEG (11.98/17.98) 478
THIRD EYE BLIND A¢ THIRD EYE BLIND
16 | 14 | FLEKTRA£201271£G(11.98/17.98) ER 13
BEASTIE BOYS A°® LICENSED TO ILL
11 19 | DEF 1AM 527351/1DJMG (10.98/16.98) 401
QUEEN A GREATEST HITS
18 21 HOLLYWOOD 61265 (10.98/17.98) 314
SAVAGE GARDEN A SAVAGE GARDEN
19 17 | COLUMBIA 67954 (11.98 £Q/17.98) 112
KORN A KORN
| 20 | 22 | MMORTAL 66633/EPIC (10.98 EX/16.98) ER 117
DAVE MATTHEWS BAND A® UNDER THE TABLE AND DREAMING
| 21 | 20 | RCA 66449 (10.98/16.98) S | 189 |
I AL GREEN A GREATEST HITS
22 | 18 | HVTHE RIGHT STUFF 30800/CAPITOL (10.98/16.98) 52
PINK FLOYD ¢ THE WALL
L 23 | 25 | COLUMBIA 36183+ (15.98 EQ/31.98) 530
| CREEDENCE CLEARWATER REVIVAL A’ CHRONICLE VOL. 1
24 | 24 | FANTASY 2*(12.98/17.98) 303
JAMES TAYLOR ¢! GREATEST HITS
25 | 28 | WARNERBROS.3113*(7.98/11.98) 449
KORN A LIFE IS PEACHY
| 26 | 26 | IMMORTAL 67554/EPIC (10.98 EQ/16.98) o —— | 80
VAN MORRISON A THE BEST OF VAN MORRISON
2 29 POLYDOR 841970/UNIVERSAL (10.98/17.98) 430
[ AC/DC ®'° BACK IN BLACK
28 | 23 | EASTWEST 92418/EEG(11.98/17.98) 264 |
CELINE DION ¢'° FALLING INTO YOU
29 27 550 MUSIC 6754 L/EPIC (10.98 EQ/17.98) 169
BARRY WHITE A GREATEST HITS VOLUME 1
30 | 15 | CASABLANCA 822782/IDJMG (5.98/11.98) 16 |
TOOL A AENIMA
31 32 | VOLCANO 31087” (10.98/16.98) 136
SARAH MCLACHLAN A FUMBLING TOWARDS ECSTASY
32 | 31 | NETTWERK 18725*/ARISTA (11.98/17.98) IR 237
METALLICA A® MASTER OF PUPPETS
33 36 | ELEKTRA 60439/EEG (11.98/17.98) 443
FLEETWOOD MAC A’ GREATEST HITS
34 | 30 | WARNERBROS. 25801 (10.98/17.98) 352
METALLICA A® R{DE THE LIGHTNING
35 41 MEGAFORCE/ELEKTRA 60396/EEG (11.98/17.98) 419
POISON ® GREATEST HITS 1986-1996
| 38 | 49 | cAPITOL53375(7.98/11.98) 13
SUBLIME A 40 OZ. TO FREEDOM
31 47 | GASOLINE ALLEY 11474/MCA (10.98/16.98) IR 107
AC/DC A LIVE
38 | 33 | EASTWEST 92215/EEG(11.98/17.98) 80
MADONNA A° THE IMMACULATE COLLECTION
39 | 35 | SIRE 26440°WARNER BROS. (13.98/18.98) 271
FUGEES A THE SCORE
40 45 RUFFHOUSE 67147*/COLUMBIA (7.98 EQ/11.98) | 67
GARTH BROOKS ¢° THE HITS |
41 44 | CAPITOL (NASHVILLE) 29689 (10.98/15.98) 187
AERQOSMITH A* BIG ONES
42 | 34 | GEFFEN 24716/INTERSCOPE (12.98/17.98) 140
SOUNDTRACK AUSTIN POWERS: INTERNATIONAL MAN OF MYSTERY
43 HOLLYWOOD 62112 (10.98/16.98) J
AEROSMITH A AEROSMITH'S GREATEST HITS
44 46 | COLUMBIA 57367 (7.98 EQ/11.98) 313
MILES DAVIS A KIND OF BLUE
45 — | COLUMBIA 64935 (7.98 EQ/11.98) 36
EAGLES A’ HELL FREEZES OVER
46 39 | GEFFEN 24725/NTERSCOPE (12.98/17.98) 223
JOURNEY & JOURNEY'S GREATEST HITS
41 | 38 | COLUMBIA 44493 (10.98 EQ/17.98) 470
ALAN JACKSON A° THE GREATEST HITS COLLECTION
| 48 | 40 | ARISTANASHVILLE 18801 (10.98/16.98) 181
MARVIN GAYE A EVERY GREAT MOTOWN HIT
| 49 MOTGWN 636058/UNIVERSAL (7.98/11,98) o 75
RAGE AGAINST THE MACHINE A RAGE AGAINST THE MACHINE
50 42 | EPIC 52959* (10.98 EV16.98) B [ e ¢

Catalog albums are 2-year-old lities that have fallen below No. 100 on The Billboard 200 or reissues of older albums.

Total Chart Weeks column reflects combined weeks title has appeared on The Billboard 200 and Top Pop Catalog

Albums. @ Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units {Gold).
A RIAA certification for net shipment of 1 million units (Platinum). 4 RIAA certification for nel shipment of 10 million
units (Diamond). Numeral following Platinum or Diamond symbol indicates album’s multi-piatinum level. For boxed sets,
and double aibums wilh a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs
and/or tapes. *Asterisk Indicates vinyl LP is available. Most tape prices, and CD prices for BMG and WEA, labels are sug-
gested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale

prices. @8 indicates past or present Heatseeker title.

11999, Billboard/BPI Communications, and SoundScan, Inc.
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(Continuved from page 59)

her third album; she only began
playving professionally six years
ago.

“I got pregnant and decided to
raise my daughter,” explains
Coleman, who has been playing
guitar since she was 15. “] told
myself, ‘When my daughter gets
older, I'll be able to go back and
do this.””

The Chesapeake, Va.-based
musician describes herself as “a
rock-head” who turned to the
blues after seeing a triple bill of
John Lee Hooker, Muddy
Waters, and Howlin® Wolf at
the age of 19. “To hear these
different styles of blues from
these guys was the first thing
that turned my head,” she says.

Encouraged by such bluesmen
4s Kenny Neal, Coleman for-
mulated a tasty, unmannered
style of her own, which melds
the rocking force of an early
inspiration, Jimi Hendrix, with
more conservative blues

4

COLEMAN

approaches.

As a black woman playing
blues, she remains a curious
anomaly in her field. Asked why
her situation is unique, she suys,
“I have absolutely no idea. A lot
of African-American people have
gone over to rhythm & blues.
Rap and R&DB is more their thing

. I wasn’t encouraged to play
by my brothers and sisters, and
I don’t mean my immediate fam-
ily.”

She observes that sexism also
rears its head in blues circles.
“One musician—I won’t say his
name—rtold me, ‘Put a miniskirt
on,” ” she recalls. “Change is
stow to happen.”

However, she believes others
may soon join her. “l guess I am
somewhat of a role model,” she
says, “and on the road, I have
seen more black women with gui-
tars.”

Coleman, who is a live per-
former to be reckoned with, will
tour extensively this summer
with her working band: bassist
B.T. Richardson, guitarist Billy
Crawford, and drummer Marty
Bender. Upcoming dates include
the River Bend Festival in Chat-
tanooga, Tenn., on Sunday (13);
the Bessie Smith Strut in Chat-
tanooga on Monday (14); Bourbon
Street in Nashville on Tuesday
(15); the W.C. Handy Blues Fes-
tival in Henderson, Tenn., on Fri-
day (18); and Birmingham (Ala.)
City Stages on June 20.
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Music Exchange™ automates the sales and
licensing of music on the Internet. It provides publishers,
artists, record labels and other music owners a simple,
secure mechanism for creating, promoting, selling and
licensing digital music on-line. Additionally, it offers new

opportunities for secure music distribution via physical
media such as CD, DVD or pre-installation on new PC's.

Complete m-commerce MusicX is a
complete software solution for the recording industry
and its consumers. It allows the creator and/or publisher
of the music to securely deliver and license on-line music
and CD's to a consumer. The process is simple and
effective, and ensures appropriate compensation for the
music owner while providing music buyers with simple
and legal access to high quality music.

For a free MusicX CD e-mail music@jriver.com
For more information visit

www.jriver.com/music

or call 612.677.8200

MUSIC EXCHANGE"

complete @-commerce
jriver.com/music

IT'S THE FUTURE OF

MUSIC:

MUSIC EXCHANGE

New Media

MERCHANTS & MARKETING

AOL’s Got Music Webcasting In Its Sights

DVD Audio Watermarking Standard Due; Label Execs Leap Into Cyberspace

YOU’VE GOT ... MUSIC! What
are the three most powerful letters
in the music industry on the Inter-
net? MTV? Think AOL. The online
giant, which ironically is run by for-
mer MTV head Bob Pittman, is
making some serious moves that will
soon establish the company as a
major music promotion force. The
$400 million acquisition of Spinner.
com and Nullsoft (Billboard, June
12) is likely to result in a one-two
promotional punch for the streaming
and downloading of music content
online.

AOL is expected to bring Spinner.
com’s Webcasting service of 120
niche music formats to its 17 million-
plus customers. The company will
also bring MP3 technology to the
masses through Nullsoft’s Winamp.

A very cool consequence of this
deal is the mainstreaming of Null-
soft’s SHOUTcast Webcast technol-
ogy, which should enable a true boom
in desktop broadcasting. For the
uninitiated, SHOUTeast allows aver-
age computer users to easily Web-
cast to a global audience from their
home PC. Content varies from aspir-
ing DJs with ambitious CD collee-
tions to steamy sex chatter. SHOUT-
cast listeners can easily navigate to
any underground Webcast through
a live Webcast menu, which is updat-
ed as new programmers begin to
Webcast their programming.

If AOL chooses to combine this
technology with its independently
operated subsidiary Mirabilis, which
operates the Web pager service ICQ,
the results could be revolutionary to
the radio industry. It may be that
future versions of ICQ will include
private Webcast paging services that
allow voice-to-voice communication
and music Webcast communities.

For example, I might be able to
share with my “buddy list” a
streamed micro-Webcast of my
favorite music. The same technology
might be used to bring together
users who share the same niche
music interests. While word-of-
mouth has always been a strong fac-
tor in the sales of new music, the
same concept may be captured in the
community-driven commerce to be
found in AOL-owned technologies.

AOL now owns the leading
brands in personal Web paging,
Internet music Webcasting, and
MP3 playback. My advice to musie
industry executives: Update your
Rolodex to include a contact at AOL.
You'll need it.

WATERMARK SOLUTION
FINALISTS: A final digital water-
marking standard for DVD Audio
was expected to be chosen June 11
by the technology collective 4C,
which consists of IBM, Intel, Mat-
sushita, and Toshiba. The collective,
which is working with the major
record labels on standards for both
DVD Audio and digital music down-
loading, is expected to endorse
watermarking solutions from either
Cambridge, Mass.-based Aris Tech-
nologies or Miami-based Blue Spike,

SITESH |

SOUNDS..

BEY BRETT ATWOOD

a source says. While the 4C meeting
will focus specifically on choosing a
watermarking solution for DVD
Audio, a source says that the win-
ning technology is also likely to be
adopted by music labels participat-
ing in the Secure Digital Music Ini-
tiative (SDMI).

SDMI UPDATE: Consumer elec-
tronies and musie companies are col-
laborating to develop marketing and
awareness programs that will sup-

Recent AOL moves
should enable a
true boom in
desktop
broadcasting

port portable musie devices that
comply with the SDMI. The new
marketing group was formed at the
most recent SDMI gathering, held in
Tokyo.

Progress was also made on the
technological development of the
SDMTI’s proposed “trigger” technol-
ogy, which aims to screen out and
disable unprotected music content on
SDMI-compliant devices. Attendees
heard 10 presentations addressing
possible ways to implement the tech-
nology. Testing of most of the pro-
posed solutions will begin immedi-
ately, according to a source.

EXECUTIVE SHUFFLE: In the
past few weeks, several pioneering

Billboard.

new-media executives at major music
companies have left their long-term
label gigs to explore new opportuni-
ties at fast-growing Internet com-
panies. The mass exodus has left
open some prime new-media oppor-
tunities at the major music compa-
nies.

Todd Steinman exited Friday as
Warner Bros. Records’ VP of new
media and marketing. He is to join
Internet strategy and Web develop-
ment company iXL as VP of media
and entertainment, effective Monday
(14). No replacement has been
named at Warner Bros.

Virgin Records lost three key
new-media executives within a cou-
ple of weeks.

Ted Mico, who was executive pro-
ducer for multimedia at Virgin
Records, left the company June 3 to
join Internet company Launch
Media as VP of marketing and pro-
motion. No replacement has been
named at Virgin.

Tom Dolan has exited as senior
director of multimedia at Virgin
Records to join Los Angeles-based
multimedia firm Fullerence Produc-
tions as creative director.

Also exiting is Melissa Westfall,
who was Virgin Records’ online mar-
keting manager. Westfall says she is
looking at several Internet job op-
portunities but had not yet made a
decision at press time.

Last, but certainly not least,
industry veteran Liz Heller is exit-
ing as executive VP of Capitol
Records, where she played a key role
in developing the label’s new-media
department. Heller declined to com-
ment on her departure, but a source
says the executive exits June 30. No
replacement has been named for
Heller, who is mulling over new job
opportunities in new media, accord-
ing to a source.

Will the last new-media music
executive please turn out the lights
before you leave?
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‘Aliens’ Among Us With Releases 0

BY MOIRA McCORMICK
CHICAGO—Twenty years ago this
spring, the memorable tag line “In
Space No One Can Hear You Scream”
ushered in what would become one of
the sci-fi/horror genre’s most durable
franchises: ‘Alien.”

Video has been a big beneficiary:
For a while, “Alien” was the indus-
try’s best-selling title. The Ridley
Scott-directed movie, which featured
a career-making performance from a
then unknown Sigourney Weaver,
spawned three sequels. “Alien Res-
urrection,” the most recent, was
released to sell-through June 1.

Concurrently, 20th Century Fox
Home Entertainment is making all

four “Alien” features available on DVD
for the first time. It’s further marking
the 20th anniversary by releasing
‘Alien Legacy,” a gift pack featuring
all four movies—VHS and DVD—
along with assorted bonus features,
including footage added to the first
sequel, “Aliens,” which was directed
by “Titanic’s” James Cameron.
Marketing plans include a promo-
tional tie-in with Squirt soft drinks.
“The 20th anniversary of the orig-
inal film, and the fourth film’s being
finally available at sell-through, of-
fered the perfect opportunity to put
the whole saga together,” says Debo-
rah Mitchell, Fox Home Entertain-
ment marketing VP “The VHS ver-

sions are being released in both pan-
and-scan and widescreen formats
and, along with the DVDs, are avail-
able individually as well as in the gift
pack. The Alien’ fan has a lot of con-
sumer options.”

Individual pan-and-scan titles are
$14.98; widescreen VHS, $19.98. Gift
packs are $54.98 and $59.98, respec-
tively. DVD titles are $29.98 each,
with the gift pack at $109.98.

The original “Alien,” director Scott’s
harrowing tale of a horrific extrater-
restrial life form picking off members
of the crew of the spaceship Nostromo
one by one, was a groundbreaking
movie. Weaver’s portrayal of gutsy,
resourceful Ellen Ripley, the Nostro-

0BS Is Teaching Oid Dog Gable Some
New Tricks; Fewer Outlets For Divx

TUPID TURNS SMART: Return with us now to
the exciting days of yesteryear when home video entre-
preneurs were smart and aggressive and cable oper-
ators were mostly dumb.

In the early '80s, the two were natural enemies in
the fight for TV time. But cable had a problem: a two-
decade head start. Fat and happy operators had
learned to ignore lousy service and low consumer sat-
isfaction to focus on the pleasures of a lucrative local
monopoly. Cable couldn’t help making money, lots of it.

Home video, though,
overnight grew into a I]I

formidable competitor.
The studios quickly
understood that the win-
dow of opportunity was
cassette release before
cable availability and that
pay-per-view, no matter

how loudly ballyhooed,

the same picture attracting DVD-ROM programming.
The DBS crowd is eager to try things most cable sub-
scribers ignore. Premium services, including pay-per-
view, are a lot more popular via satellite, Falk noted.
So it’s no surprise that tape rentals have sagged sig-
nificantly, said Showtime staffer Kim Lemon.

Home video partisans can argue that the 10 million
DBS households are barely 10% of VCR penetration
and that DVD is just one technological trump card.
After all, dlgltal VHS is in the wings. But what if cable
finally adjusts to the
digital world? Falk said
DBS is teaching the old
dog new tricks, in ser-
vices and marketing,
and Showtime predicts
“a behavioral shift”
unlike anything the
industry has ever seen.
High-definition TV,

would never be more
than a distant also-ran.

In the nearly 20 years
since, home video has had plenty of time to get com-
placent. Cable is dead, long live cassettes—on to other
things like DVD. Well, maybe it’s time home video revis-
ited the issue. The Video Software Dealers Assn.
(VSDA) will find cable being slapped awake by the
tough-love lessons from direct broadcast satellite (DBS).

Oddly enough, DBS’ relationship to cable is exactly
that of DVD’s to prerecorded cassettes. It’s digital, it’s
growing fast, it’s a headache for traditional video retail-
ers—and it’s largely ignored by the VSDA. The sum-
mary of the VSDA-commissioned Mars report on the
status of indie outlets that was released to the trade
press never mentioned DVD; the association’s July 8-10
convention program lists one DVD session, “The Excit-
ing Profit Builder For Rental Stores,” and zleh for DBS.

In fact, the two deserve a compare-and-contrast
morning. Advocates consider each the most explosive
home entertainment advance in this decade, a point
noted during a Showtime Networks’ presentation we
attended earlier this month. Consumer acceptance is
startlingly similar. Showtime direct-to-home senior
VP/GM Gene Falk said the number of DBS house-
holds is 15% ahead of the pace of 1998. The sales
curves he described brought to mind Toshiba’s recent
DVD analysis (Picture This, Billboard, May 22).

DBS and DVD cross paths at another key intersec-
tion, personal computers. Showtime surveys indicate
that 27% of PC owners who subscribe to DBS services
use their monitors to compute and watch TV simulta-
neously. “They’re a picture of the future,” said Falk—

by Seth Goldstein

arriving independently
of DBS and cable, is also
a mighty spur.

By the end of the year, Falk predicts there will be as
many as 3 million cable homes receiving digital sig-
nals. More will follow, perhaps at a pace that rivals
DVD expansion. It's something for VSDA to ponder.

BOUNCED: Nearly a year after its commereial
debut, Divx, the limited-play cousin of “open” DVD,
still hasn’t expanded its retail reach. Indeed, the num-
ber of outlets carrying the format has shrunk a little.

California-based Dow Stereo is pulling Divx from
about a dozen locations following the chain’s acquisi-
tion by Tweeter, which operates five stores in the
Boston area. Sources indicate Divx removal was
among the first orders of post-deal business. Dow prid-
ed itself as being a leading-edge consumer electron-
ies retailer, willing to try almost anything new. (Chief
spokesman Tom Campbell remains with Dow/Tweet-
er, at least for the time being.)

Nobody Beats the Wiz is a bigger loss. The North-
east chain reportedly dropped Divx just days before it
received its first shipment of limited-play units. One
trade source attributes the decision to pressure from
cable giant and “open” DVD advocate Time Warner on
Wiz parent Cablevision.

Despite the setbacks, Divx is still found in 700-800
stores and machine sales remain strong, says chief
supplier Thomson Consumer Electronics. As of Janu-
ary, about 80,000 units had sold through, compared
with more than 1 million “open” players. Divx discs
are also said to be moving briskly.

Fox Home Entertainment is taking advantage of the 20th anniversary of the the-
atrical release of “Alien” to dress up the four movies for VHS and DVD.

mo’s sole survivor, gave the male-dom-
inated science fiction film universe its
first major female-action hero.

Scott’s depiction of the Nostromo’s
crew as blue-collar workers, rather
than the elite, square-jawed superhu-
mans who’d previously populated cin-
ematic spaceships, was another inno-
vation. And the alien itself, a primally
terrifying biomechanical beast
designed by Swiss surrealist H.R. Gi-
ger, inspired a host of similar eyeless,
chrome-domed critters in subsequent
sci-fi monster movies too numerous to
mention.

Interviews with Scott, Giger, and
other shapers of the “Alien” universe
are part of a new 66-minute docu-
mentary detailing “Alien’s” creation
that’s included in the gift pack. The
DVD set will contain a mail-in offer
for a free copy of the documentary,
says Mitchell. “We were running into
time issues. It would have slowed
down the release process to have
added a fifth DVD at that point.”

The DVD “Alien” was mastered
from a high-definition transfer su-
pervised by Scott; features Scott’s
commentary; showcases 11 deleted
scenes and more than 500 still photos;

and has separate dialogue and music
tracks. There’s also an eight-page
booklet with cast and crew bios. Fox
has taken a similar approach with
each of the movies.

While Mitchell declines to cite sales
figures, she says that the “Alien” titles
have been “consistent sellers in our
catalog. It’s a huge franchise, and
we've been very aggressive in mar-
keting it. Whenever a new ‘Alien’
movie would open, we’'d use the oppor-
tunity to promote the other titles.”

Promotional partner Squirt is offer-
ing a $4 mail-in rebate, as well as an
instant-win sweepstakes. Consumers
receive the rebate when they purchase
‘“Alien Resurrection” along with two
two-liter bottles of Squirt or Ruby-Red
Squirt, or one 12-pack of either soda.

‘“Alien Resurrection” is featured on
the soft drinks’ packaging. The sweep-
stakes offers an array of instant-win
items, with the grand prize being a
home theater package (Sony projec-
tion TV and hi-fi VHS). Other winners
receive the “Alien Resurrection” video.

“Squirt’s the perfect promotional
partner, because its demos match
those of the [typical] ‘Alien’ con-
sumer,” says Mitchell.

SUMMER'S

GREAT ESCAPE

PLAYBOY ¥

Want to get away from it all? Playboy’s got just the ticket
with our terrific trio. Playboy’s Tales of Erotic Fantasies,
Playmate of the Year 1999, and Playboy’s Hot City
Girls. They’re summertime’s most sensual pleasures!

PLAYBOY HOME VIDEO
www.playboy.com/entertainment
© 1999 Playboy Entertainment Group, Inc.
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(Continued from preceding page)

content to allow E-retailers such as
Reel.com, NetFlix.com, DVD Ex-
press, and DVD Empire to continue
to expand the business.

One major player has yet to devel-
op an online presence: Blockbuster
Entertainment. Visitors to the site
will find no options to buy anything.
There is, though, a store locator map
and lots of prompts about getting to
a Blockbuster store near you.

The chain was unavailable to talk
about online plans, but one supplier
executive says Blockbuster is looking
to hire a chief technology officer.
However, it might be too late for
Blockbuster to dominate E-com-
merce the way it has brick-and-mor-
tar retail.

DOUG STEPS OUT: Doug was the
latest animated television star to step
into a big-screen role, and on Sept. 14
“Doug’s 1st Movie” hits video stores.
The title will not be available on DVD.

The Walt Disney Home Video re-
lease, at $22.99 suggested list, will
feature McDonald’s and Ragu Pasta
Sauces tie-in promotions. Included on
the tape is a “Dougumentary,” which

From Sept. 17-Oct. 14, McDonald’s
will feature “Doug” in a Happy Meal
promotion scheduled for its 13,000
restaurants. The offer will be sup-
ported by four weeks of television
advertising and a dedicated Web page
on the McDonald’s site.

And from street date until Jan. 31,
2000, consumers who purchase the
title plus three 16-ounce jars or two
45-ounce jars of Ragu product can
mail in for a $5 rebate. A certificate
inside each “Doug” tape details other
requirements for the rebate.

Ragu will eirculate a full-page,
free-standing insert alerting con-
sumers to the promotion in Sunday
papers on Sept. 19. The title and
rebate offer will also be promoted
with stickers on jars of Ragu and
through the company’s Web site.

HITCHCOCK PARTY: To celebrate
what would have been legendary
director Alfred Hitchcock’s 100th
birthday, Universal Studios Home
Video is putting together a 13-title
collection for release Aug. 3.

“The Hitehcoek Collection”
includes movies made from 1942-

cho,” “The Birds,” “Family Plot,”
“Frenzy,” “Rope,” “Saboteur,” “Shad-
ow Of A Doubt,” “Torn Curtain,”
“The Trouble With Harry,” and “Ver-
tigo.” A new version of “Topaz” will
include 17 minutes of never-before-
seen footage.

The videos have been reduced to
$14.98, with a gift set at $179.99. A
DVD package, which will include spe-
cial editions of “Psycho” and “Verti-
go,” is priced at $74.98. Each comes
with a bonus: four 1950s episodes
culled from “Alfred Hitchcock Pre-
sents,” his TV show.

Universal will offer a rebate pro-
motion. When consumers purchase
any two titles in the collections, they
will receive $3 off. With the purchase
of three titles, they are entitled to $5
back. Titles include an in-pack cou-
pon outlining the rebate program.

Additional marketing support in-
cludes a 30-minute direct-response
infomerecial that will offer premium
items when consumers purchase the
tape on air.

Billboard.
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3-Way Venture Based On New DVD
Encryption Technology DigiGuard

LOS ANGELES—DigiGuard, a new
anti-piracy encryption technology
that protected DVD-ROM games
seen at last month’s Electronic
Entertainment Expo in Los Ange-
les, has tied together three compa-
nies in a global agreement.

The Warner/Accolade/Greenleaf
(WAG) joint venture displayed the
“Accolade Family Spectacular,”
including “Jack Nicklaus’ Golf My
Way,” playable on PCs or set-top
DVD units, and the “Super Busby”
game. Also shown were demos of
“Jack Nicklaus 5,” “Hardball 6 2000
Edition,” and “Test Drive 5.”

DigiGuard, says Warner Advanced
Media Operations’ Jerry Warnero,
“is applicable to both DVD Video
movies and music and the new DVD
Audio titles coming later this year.”

He adds, “With the real estate
available on the DVD-5 sampler, we
can include multiple titles that will
give the consumer one free program

and three or more game demos,
which he or she can opt tc buy for
themselves or as gifts.

“As a retail product, it saves a lot of
space on the shelf and gives the store
added sales opportunities,” Warnero
adds. “The customer can purchase
any of the games online via the retail-
er’s or publisher’s Web site.”

Greenleaf has been incorporated
into the Warner worldwide affiliate
program, currently a network of four
DVD replicators.

“The vision of the WAG team is to
make available quality entertainment
products via forms of piracy-protect-
ed advanced media,” says Chris Web-
ster, Greenleaf executive VP and
WAG executive director.

“Our initial focus is to create and
market multiple encrypted software
titles, bundled on a single DVD disc,
and to leverage our relationship with
the [Warner] worldwide affiliate pro-
gram,” he says. STEVE TRAIMAN
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Get more reach. More impact. BI"bOCIr Classifiod RULITIEEERTRGTE)

More resulits.
e T T T P T Tracy Walker 1-800-390-1489

WEONMRNELERE RGN (R NETIGTIORGIY  « SERVICE & RESOURCES: $160 per inch/per week, 4 weeks minimum twalker@billboard.com
world by telling them about your product and * MUSIC INDUSTRY HELP WANTED : $160 per inch/per week FAX ALL ADS TO: 2 12-536-8864
N TS e IS R ra el © RADIO HELP WANTED: $95 per inch/per week 2

All Major Credit Cards Accepted Classified ads are commissionable when an agency represents an outside client. DEADLINE: FRIDAy AT 3:30PM EASTERN

DUPLICATION/ DUPLICATION/REPLICATION DUPLICATION/REPLICATION
REPLICATION
; o | THIRD WAVE MEDIA"
1000 CD’s CD Replication ) THIRD WAVE MEDI

as low as WORLD CLASS QUALITY CD & DVD REPLICATION
* Retail-Ready Packages with Graphics

$799.00* 2 .
» Bulk Replication (only 100 Min. Order!)

Mastering from DAT Included

Now, you can reach 200,000 key music business

* free Web eage w/sound sample  Call today for a FREE catalog
s .
QVER $500 of Extra Free Barcode (800) WAVE CD-1

DELUXE CD PACKAGES free with every retatl . :::: :::: zdar on (D i Mt Rk
500 CD’'S w/4 panel color..$1095 3 o free clear -y e, S
1000 CD’s w/4 panel color..$1485 Vlnyl Records_ ’ ready package * Free Desigr Zin w273 E B
CD Rom & Cassette services avaiiable Cassette Dupllcatlon

Full graphic service as low as $285 CD Glass Mastering
R
(818) 50 81..(800) 4 CD LABS

5-95
www.cdlabs.com
Serving the Industry since 1957

Why deal with brokers when you can work directly with our factory?
Best Service... Best Price... Period.

COMPACT DISCS * 75¢ EACH

IT'S A BETTER DEAL!
"AppD IT UP"

[ Compiete CD & Cassette Packages!
|
CALL FOR QUOTE

! V ; 1ROCOICDE JE Digital Magwing Systems = Dlgital Audio Duplication * Computer Grophic
Free Catalog or quote: e il 11,%%% Jzox;ol{BWr:;T ggggg i -
- p://www.europadisk.com d -Pg Book/Tray . T
(2 1 2) 252 9300 (800) 455‘8555 Major credit cards accepted. $1,290.00 NA TO 8 ISC
Feel the POWER of Excellence From your CD-Ready Master & - - =

Print-Ready Film 1110-48th Avenue North + Nashville, TN 37209

CD-ROTI\:),UI‘)LVEI.)&: lﬂﬂo CD’s s“,o.oo REPLICATION SUPPLIES

o wwwc.:t,i:::f:i% 13 colop prine * raycard - NASTIC
149 MADISON AVENUE NY, NY 10016 WEEOY WYCE - 4 color insert | L?\v:;k‘?::
: %)

Division of UAV Corp. BLANK OR PRINTED

Video Duplication and Digital Audio Cassettes also available NHHCM PR[) Mml 800_883 _9 ] 04

S— B DESIGN ¢ FILM » Customer Supplies ALL MAJOR CREDIT CARDS ACCEPTED
o s PRINTING & FUFILLMENT  CDR Master/Film
replication oy

e i Bulk CD’s $0.65 « CDR Copies $2.25
IE ] and up * Blank CDR .88
+ €D duplication ks

RSB - mastering www.uavco.com 1-800-486-8782 cail today Fax: 1-800-486-6782

* cassattes
on digital bin

* printing
1800 281-8153
WWW.rsbdise.com

Full Service
Makes The Difference

DISPLAY MERCHANDISERS

-y

(D REPLICATION
1-800-APD-DISC (273-3472)
FAX: (315) 769-0342

WEB Site:
http://www.apd-disc.com
E-Mail:

L Y7178 N - 1

COMPACT DISCS ALHIRE

CUSTOM SERVICE

{aximize Your Sales

== TS e

HI<*O0VVO«O<O

/ info@apd-disc.com WoaRS  800-542-2302
e e 1000 rFor .98 EacH Call How: :
i i ' $1 400 ’ (800) 423-2936
$670 L FAX (818) 569-3718
2-colors on disc | 41 bookie,standard ewels & mrs ASSEMBLED IN JEWEL CASE, SHRINKWRAPPED. sales@alshire.com T ITE YT PROFESSIONAL
Wa aiso int posteards, YOU SUPPLY PRINT, LABEL FILM, MASTER. 1015 W. Isabel St. “ J G SERVICES |

IMPLOSION PUBLISHING INC.
postors, T-Hnch covars and Burbank, CA 91506 # CD-Audio & CD-ROM Replication
1-888-323-543 1 Peynprint * Pre-Mastering / Short-Run CD-R
P Graphic design avallabie! A oD -
ot peca it b g sanglest * Vinyl Pressing +Cassette-Duplication OWED ROYALTIES?

3 ian/Film/Printi
-Dexign/Film/ nn.mg Check out our website:
; L. " axn I sn www.robinhood-ent-legal-acct.com
-_— We Anticipate Your Every Need We are an aggressive legal and

aceounting consultancy exclusively for

46 PRODUCTIONS

25CDRs-$100/50CDRs-$175 Call for free catalogue/custom quote!

lOOS%IS(I)%I}IQSI/%(l)riclll)llég/\lsﬁni CD REPLICATION I [ ] 800 ® 68' [ 0108 recording artists and songwriters.
“r:g: ﬁﬁ;ﬁgg{cﬁ‘;ﬁg{ll ?\ﬂﬁ?@?gﬁlf;ﬂ};m Cassette Duplication http: /IWWW.maxdisk.com

master, $33 for analog master. Orders must be prepaid.

Shippingnotincluded. Graphic Design & Printing

301(8()0)::(11-5423 ETaiI:/inI'o@Mép.com Digital Editing & Mastering COMPUTER/
isit our Web Page at htip://www 46p.com
l'800"527‘9225 REACH FOR THE STARS! SOFTWARE
(716) 691-7631 « Fax (716) 691-7732 MOVING? RELOCATING?
P Wamer Madia- QD% .58 co. BE SURE TO READ THE ADS IN RecordTrak
i THE REAL ESTATE TO THE STARS Inventory Management
Creative Sound For Classified Advertising Rates Gonkscaiuloroees
C CLASSIFIED SECTION .
@ (800) 323-PACK Call TRACY WALKER - 212-536-5058 EVERY WEEK IN o, 000-942-3008
http://csoundcorp.com or 1-800-390-1489 BILLBOARD MAGAZINE. S o ig;gg:giig
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COMPUTER/SOFTWARE PUBLICATIONS HELP WANTED |

You Have a Great
Dema...lvaw What7

The Computer and POS Solution
for the Music & Video Industry

p stSTEMSg

(888)658-7100

+Chains +Independents -One-Stops

www.yoqusystcms .com,

M

|

Complete POS/inventory
Control for ALL your record
and video store needs!
Spanish availability built-in

3& 888-222-4767 (toll free) |

‘ Fax (919) 828-4485 |
e-mail:SALES@IDCSOFT.COM

_WWW.IDCSOFT.COM

UNITS

O
o
T
R

320 VIDEO TITLES in just 2 SQ. FT.!

complete line of counter, wall, and floor displays.
Call or write today for FREE sample Pak

Video boxes fit

flat in Browser Pak-

3 different sizes

Patents 4813534 & 4899879

Browser:

DISPLAY SYSTEMS
CHICAGO ONE STOP, INC.
401 West Superior - Chicago, IL 66610

A Phone: 312-822/0822 » Toflfree: 800-822/4410

H3am

i35

WANTED TO BUY

WE BUY CDs!

OPEN or SEALED + ANY QUANTITY - ANYGENRE

TOLL-FREE: (877) T

RNITUP

e-mail: info@turnitu

LISTENING STATIONS

Low Cost 10 Play
CD Listening Station

CaII for more information: (510) 770-9991

. Plays 10 CDs

. All tracks

. Rugged case and player
. Change CDs anytime

. Pushbutton operation

. Speaker or headphones

. High quality sound

. Studio quality headphones
. Automatic programming

. Low cost!!

Vostech Corp. Fremont, CA  FAX {510) 770-9992

PUBLICITY PHOTOS PUBLICATIONS

- 1 N

T
33 veurs producing high quality lithegraphs

e
B&W
8x10's

\ 50
\ 1000 -
B&W
POSTCARDS
500 - *65.00

FREE other eizes & Coior available

Frices Include Typesetting &
Catalog & Samples

Frelght In comrp. inente U.S.
) PICTURES
' 1867 E. Florida St., Suite BB

Springfield, MO 65803
(417) 869-3456 Fax (417) 869-9185
www.abcpictures.com

R

FREE Guide to
Master Tape Preparation
Saves You Time and Money!

1-800-468-9353

www.discmakers.com
info@discmakers.com

O DISC MAKERS

HAVE A POSITION TO FILL? WANT TO REACH HIGHLY
QUALIFIED PEOPLE FAST LOOK NO FURTHER!
BILLBOARD CLASSIFIED

IS THE HIRE AUTHORITY! & NOW THE CLASSIFIED SECTION IS
ONLINE! WWW.BILLBOARD.COM CALL TRACY WALKER
@1-800-390-1489 FOR MORE INFO

i g e, WUCR BO8"
£ e b et

Music Publishing
Source Guide

The most up to date listing of all the Creative
directors at the top Publishing Companies.
Includes the phone numbers, addresses, fax
numbers, and assistants names. A “Must Have”
for those seeking publishing deals and tooking
to have their songs recorded by top artists.

For fast delivery, Call Today:

1-888-448-5274

{310) 454-4555 or visit our website at
www. brooklynboy.com

A&R Directory
(et the most up-to-date listing of all the tal-
ent scouts and A&R Executives at major and
independent labels and production compa-
nies. Includes: phone numbers, addresses
and fax numbers.

BRCOOKIYIN BOY

BOOKS. ENTERTAINMENT & INFORMATION
Bridging the Gap Between Dreams & Success.

MUSIC MERCHANDISE

REAL ESTATE

BUY DIRECT AND SAVE!

While other people are raising their prices, we
are slashing ours. May dor label CD's, cassettes
and LP's as low as 50¢. Your choice from the
most extensive listings available. For free
catalog call (609) 890-5000.

Fax (609) 890-0247 or write
Scorplo Muslc, Inc.
P.O.Box A Trenton, N.J. 08691-0020

HOME W/ SUPER STUDIO

One of the best 4br+3.5bth studio set-ups
the country. Approx 30 min from Hollywood
in Angora. Studio is approx 2000 sq. Attached
2 guest apts. The studio separate from main
house. There is a tennis ct, pool, & jacuzzi.
Price: $1,195,000

CALL Davld @: 818-707-1164

ZMACHARS, INC.
MUSIC MERCHANDISE One stop distributor for
posters, t-shirts, stickers, hats, keyrings, buttons,
incense, lights, jewelry, sunglasses, tapestries,
and much more... We are a service based com-
pany with all of the latest merchandise avallable.
Get it all with just one call...

NO MINIMUM/SAME DAY SHIPPING, dealers only
call for info: 1-800-248-2238 fax: 305-888-1924,
www.zmachars@aol.com

VILA(SLPs = 12” « 45s
LYD. ED. 7" BOX SETS = Picture Discs = Coior Vinyl
Tons of current and hard-to-find titles at tha
best prices ever! FREE CATALOGS!
Wholesale only. Contact Chaz.
GOTHAM DISTRIBUTION I:IIIIP
1-800-4-GOTHAM ¢ FAX: (610) 649-0315
2324 Haverford Road ¢ Ardmore, PA 19003

HELP WANTED
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RADIO PROMOTION

Edel America Records seeks National
Director of Radio Promotion.
Candidate must have prior record label
experience.

Please FAX resume to: 212-664-8391

DIRECTOR, A & R |

The Columbia House Company, the largest direct
marketer of home entertainment products, has an
exciting opportunity within our Artist and Repertoire
Depariment for a DIRECTOR, A & R.

The position reports to the Vice President, A&R and is
responsibie for developing and maintaining refationships
with management at licensed record labels, and identify-
ing and evaluating labels as new music product sources

Plan music promotions and oversee the execution of
reperioire seiection activities for segments of the Music
Club magazines. Supervise music database activities

Position requires working relationships with record label
management. Specific knowedge of all facets of the work-
ngs of the MusiC industry (abeis, artists’ management
publishers, eic) is a must

300 knowledge of all genves of music necessary, exper-
tise in Alternative and other types of Rock as well as Urban
aplus Must have wel developed organizational, admin-
islrative and communication skilis, five years or more of
music industry experience and a College degree.
Please send resume and cover letter with salary histo
ry/requirements t0: Recruitment Manager, The
Columbia House Company, 1221 Avenue of the
Americas, New York, NY 10020-1090. EOE.

r

EXECUTIVE
DIRECTOR

Recording industry company seeks
applicants for the position of Executive
Director of its Philadelphia office.

Responsibilites include planning and
producing
events,

sponsorship  acquisition.

educational and social
recruiting members and
Candidates
should have significant experience and
solid connections in the music industry,
demonstrated leadership capability and
skills in nonprofit management. Pre-
ferred qualifications include a BA or BS,
clear fiscal management exparience
and strong communication skills Com-
petitive compensation package.

Send resume with cover letter to:
ED Search, 3402 Pico Bivd,
Santa Monica, CA 90405
FAX: 310-392-9262.

S.I.LN. NEWS
EDITOR

Weekly Music Trade seeking a candidate
with 3+ yrs in radio promotion, trade pub-
lication or related marketing exp. Oversee
& Maintain daily Production Schedule,
Copy, Proof reading, Graphic & Traffic of
Editorial & Advertisements. Detail-
Oriented, Strong Organizational &
Computer Skills required.

FAX resume only to 212-9%6-2632

[ cALL BILLBOARD AT 212-536-5058 |

HELP WANTED

ROCKSTAR GAMES & TAKE 2 INTERACTIVE ARE NOW HIRING!

The most cutting edge video games publisher on the planet is looking to expand their team.
if you are interested in using your music & entertainment skills, and applying them in the
interactive industry, facing fresh challenges, and enjoying exponential growth, then act
NOW...Our New York office requires highly motivated staff in the follwing departments:
Marketing
Public Relations
Business Development
Financial/Accounting
Game Production
Please FAX your resume to: 212-334-6644, Attn: Christine

ROCKSTAR

TAKEZ{ntarective

A&R DIRECTOR

Audiogalaxy.com, small Austin web music

company w/ millions of viewers seeks

highly motivated individua! w/extensive

knowledge of music industry and A&R

experience.

SEND resume in piain text (ASCii) to:
Job@audlogalaxy.com

ADMINSTRATIVE ASST

NJ based publishing company seeks
adminstrative asst w/ 2+ years music
industry experience. Proficient in Excel/
Word. Excelient growth potential.
Personality a plus!
Fax resume with cover ietter to:
201-802-0271

ASST TO PRODUCT
ACQUISITION

On-line music retailer looxing for
assistant with database' management,
contract admin, liason with agents,
general department admin experi-
ence. Skills: Internet, PC, Access.
Hectic snvironment.

FAX resume & salary requirements to
Product Acquisition: 212-627-3509

BILLBOARD MUSIC GROUP
IS LOOKING FOR:

e Copy Polisher - Billboard Editorial needs a
STRONG COPY POLISHER with headline
writing skills wanted for FT copy editor pos-
tion. No beginners please, minimum 3
years copydesk experience. Knowledge of
music business a plus; familiarty with Mac,
Quark Copydesk helpful. Journalism or
English major preferred.

SEND resume with cover letter & salary
history to: BP! Communications, Dept.
JAN, 1515 Broadway, NYC, NY 10036.

No phone calls please.
Equal Opportunity Employer.
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g customdisC.com _

WANNA CHANGE THE WORLD?

CustomDisc.com is changing the way music will be sold in the 21st Century. This 3
year old Internet Company offers customers the ability to create their own music CDs
or securely download digital copies 200,000 songs for reply on their hard drive on or
electronic digital devices.

We are looking only for the top candidates in the music and Internet marketing fields.
If you are looking for the ultimate challenge, are a superstar, and want the rewards
that come with being a top performer, you have just found it. Wimps need not apply.

Director of Sales (Job #CD1013) - You are a sales guru who will be responsible for
the development of wholesale sales, promotional product sales, and ad specialty
sales programs. You have 5+ years experience in selling promotional products and
ad specialty items; a burning desire to excel; and no-holds-barred attitude.

Sales Executive (Job #CD1014) - You are a sales superstar who will be responsi-
ble for direct sales to ad specialty agencies and corporate clients. Duties will include
lead generation, prospecting, writing proposals and managing accounts. You have
3+ years experience selling promotional products; are aggressive and self-
motivated; and can sell, sell, sell

Director, Record Label Sales (Job #CD1027) - Your mission, if you choose to
accept it, will be to talk to every records label in the world and convince them we are
the coolest sh*t there is. Your skills: You love music; you can sell anything; you know
tons of record label executive; and you're a bulldog!

Director, Muslc Promotions (Job #CD1022) - You are music promotions superstar
to create and manage edgy and compelling Internet and radio promotions. You have
3+ years of music promotions experience; love music, the Internet, and radio; and
have many wacko ideas.

Music Editor (Job #CD1019) - You are a music fanatic that knows everything about
music. You will review and recommend music from over 25,000 Independent artists,
develop sales themes, writing reviews and sales copy. You have 5+ years experi-
ence as a music critic or writer; have excellent knowledge of independent music; and
are very self-motivated and driven

Internet Business Development Associate (Job #CD1015) - You will manage our
Internet affiliate program and other business development initiatives. You are an
Internet genius; very driven and aggressive; and have a strong interest in, and
knowledge of music.

Director, Partner Relations (Job #CD1016) - You are a skilled marketer that will
manage and grow our relationships with Internet partners. You are a strong Internet
marketer; can manage multiple relationships simultaneously; and are driven and
aggressive.

Director, Customer Loyalty (Job #CD1020) - You are a strong direct marketer who
will be responsible for the creation and implementation of aggressive customer loyal-
ty programs to drive significant loyalty to the company’s web site. You have 3+ years
experience in direct marketing, ;preferably Internet marketing; have developed world-
class customer loyalty initiatives; and are driven and aggressive.

Director, Public Relations (Job CD#1023) - You are a PR guru will manage our PR
firm and create and exscute innovative PR ideas. You have 3+ years of PR experi-
ence; know Internet PR cold; and have wacky ideas.
Please send resumes to: Human Resources, CustomDisc.com,
1 Atlantic Street, Stamford, CT 06901 or
e-mail at Jobs@customrevolutions.com or fax at: 203-323-8912.
Please include job code with your resume.

date

LIFELINES

Sontncast sne ve)

SALES PROFESSIONALS

Due to tremendous growth, NEOS, a recent NARM wholesaler of the year award winner
seeks experienced one stop sales representatives to join our team. Several positions in
our home office, located in beautiful upstate NY, are now available including Account
Development Manager. Some non-relocating opportunities are also available to
those with an existing account base. Compensation is commensurate with experience.
Benefits include 401k plan. If you are looking for a growing, as well as financially
stable company, please call or fax your resume in confidence today.

PHONE: 800-289-4487 x264 FAX: 518-785-5956

BIRTHS
Boy, Jasper Coleman Crane, to Jen-
nifer and Jim Merlis, April 14 in
New York. Father is president of Big
Hassle Ine. Mother is the violinist for
Splendora.

Twins (boy and girl), Jalon Cole and
Jade Cole, to Angie Winans and
Cedric Caldwell, May 20 in Nash-

Former Wailer Junior
Braithwaite, 47, Killed

On June 2, 47-year-old reggae
singer Junior Braithwaite and a
colleague, 49-year-old Lawrence
“Chadda” Scott, were shot and
killed on Rose Avenue in the
Duhaney Park section of
Kingston, Jamaica.

An unknown number of men got
out of a car and entered the
premises where Scott lived,
according to reports. The gunmen
opened fire, hitting Scott and
Braithwaite. Both men were taken
to Kingston Public Hospital,
where they were pronounced dead.

Police have not established any
motive for the killings; the victims
were not robbed.

Braithwaite began his career
singing with the Wailers in the
early ’60s, when the group also
included Bob Marley, Bunny Wail-
er, and Peter Tosh, as well as two
female singers. Braithwaite sang
the lead on one of the group’s first
recordings, “It Hurts To Be
Alone.” Approximately a year
later, he left for Chicago to seek his
fortune.

He had recently resettled in
Jamaica. 1993’s “Never Ending
Wiailers,” produced by Wailer, fea-
tures contemporary harmonies by
Braithwaite and other singers lay-
ered into early Wailers recordings.

ELENA OUMANO

ville. Mother is a singer with Angie
& Debbie Winans. Father is a Gram-
my-winning producer who has
worked with Take 6, Whitney Hous-
ton, and Chanté Moore.

Boy, Ian Spencer, to Leslie and
Natalie Zigel, June 2 in Miami.
Father is director of business and
legal affairs for BMG U.S. Latin.

MARRIAGES
Frannie Marsellis to D.R. Wagner,
May 16, in Sacramento, Calif. Bride
is assistant to the chairman at Tower
Records. Groom is a poet, artist, and
arts professor at the University of
California, Davis.

DEATHS

Gene Schwartz, 78, of complications
from a stroke and Parkinson’s dis-
ease, May 4 in Los Angeles. Schwartz
was the founder and owner of Laurie
Records, where he worked with such
legends as Dion & the Belmonts and
the Chiffons. He sold Laurie’s cata-
log to EMI in 1992 and retired to Cal-
ifornia. He is survived by his wife,
Barbara, and two children.

Larry Williams, 48, of a heart
attack, May 31 in Los Angeles.
Williams began his career as a pho-
tographer. He showed his work at a
number of venues (including the
Museum of Modern Art and the
Chrysler Museum) and taught at
Bard College and Manhattanville
College. His work also appeared in a
number of publications, from Rolling
Stone to the New York Times Maga-
zine. He directed music videos for
Iggy Pop, Keith Richards, Paul
Simon, and The Artist Formerly
Known As Prince. With his wife,
Leslie Libman, he directed several
TV commerecials, an award-winning
series of short films that premiered
on MTYV, episodes of “Homicide” and
“0Oz,” and the HBO film “Path To
Paradise: The Untold Story Of The
World Trade Center Bombing.” He
is survived by his wife, two children,

PUBLICATIONS
COORDINATOR

Recording industry company seeks F/T
publications coordinator. Resp incl copy-
editing, proofing, editorial tracking bet.
design & print vendors. Must have strong
organizational skills, be proficient in
computers & detail-oriented.

FAX resume to:
Publications Coordinator Search,

310-392-9262

rdel”
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MARKETING DIRECTOR

Edel America Records seeks Marketing
Director. Candidate must have prior record
label experience.

Please FAX resume to: 212-664-8391

REACH YOUR MUSIC COMMUNITY BILLBOARD MAGAZINE

CALENDAR |

JUNE

June 10-12, 20th Annual International Assn. Of
African-American Music Celebration, Hotel Royal
Plaza, Orlando, Fla. 215-732-7744, www.iaaam.
com.

June 12, Nashville Songwriters Assn. Inter-
national Los Angeles Regional Workshop Con-
cert And Benefit With Reese Wilson, Jeff Silbar,
And Jerry Fuller, Hallenbeck's General Store,
North Hollywood. 323-664-3124.

June 13, City Of Hope Ninth Annual Softball
Challenge, Greer Stadium, Nashville. 615-255-
9600.

June 13-16, Cable '99, sponsored by the Na-
tional Cable Television Assn., McCormick Con-
vention Center, Chicago. 202-775-3669.

June 14-15, StudioPro99: Emerging Tech-
nologies And The Future Of Audio Production,
presented by Mix, Universal City Hilton, Universal
City, Calif. 510-653-3307.

June 14-17, 1999 International Country
Music Fan Fair, State Fairgrounds, Nashville.

877-813-3267.

June 14-19, 28th International Country
Music Fan Fair, sponsored by the Country Music
Assn. and the Grand Ole Opry, Tennessee State
Fairgrounds, Nashville. 615-244-2840.

June 15, American Society Of Young Musi-
cians Annual Spring Benefit And Induction Con-
cert, honoring Little Richard, House of Blues, Los
Angeles. 310-285-9744.

June 15, 1999 Los Angeles Chapter 0f The
Recording Academy Membership Awards And
Luncheon, Beverly Hills Hotel, Beverly Hills, Calif.
310-392-3777 ext. 326.

June 17, LIFEbeat And friends Songwriter
Circle With Jen Chapin, K.). Denhart, And Tina
Shafer, to raise money for LIFEbeat, Bitter End,
New York. 718-636-2203.

June 17, “Tarzan" Screening And Discussion
With Composer Mark Mancina, sponsored by the
Los Angeles chapter of the Recording Academy,
Walt Disney Records, and Walt Disney Pictures,
Harmony Gold Theatre, Hollywood. 310-392-3777.

his mother, two sisters, and his
grandmother. In lieu of flowers, the
family has asked that donations be
made to gun-control organizations.

GOOD WORKS

KIND & GENEROUS: Natalie Mer-
chant will donate a portion of the pro-
ceeds from her five sold-out shows in
June at New York’s Neil Simon Theatre
to five local charities (Riverkeeper, the
Assn. to Benefit Children, the Center
for Constitutional Rights, World
Hunger Year, and Doctors Without
Borders). Contact: Carla Sacks at 212-
741-1000.

RELIEVE ME: The Sweet Relief
Musicians Fund will celebrate its five-
year anniversary with a benefit concert
featuring Art Alexakis of Everclear
(unplugged), Victoria Williams with
friends, Gospel Circuit 2000, and Gen-
eral Public featuring original mem-
bers Dave Wakeling and Ranking
Roger. It will be held June 23 at the
Hollywood Athletic Club. Contact: Noa
Jones at 323-953-9502.

PIER PRESSURE: Rock & Roar for
a Cure 1999 was held June 6 at New
York’s Chelsea Piers to raise money for
the American Cancer Society. There
was a celebrity auction with items from
the likes of Mariah Carey, Sharon
Stone, Chris Isaak, John Grisham,
and the Beach Boys. Meat Loaf per-
formed for a few hours. Amazon.com
hosted the online auction. Contact:
Janet Makela at 917-532-4887.

GOOD VIBRATIONS: Help on the
Way, a volunteer group of emergency
medical technicians, paramedics, nurs-
es, and doctors who give free emer-
gency health care at events and con-
certs, will be on hand for the fourth
time at the fourth annual Gathering of
the Vibes, which takes place June 18-
20 at Seaside Park in Bridgeport, Conn.
Artists at this year’s fest include the
Radiators, Gov’t Mule, Moe, Bob
Dorough, and the Harlem Gospel
Choir. Contact: Andrea Kramer at
877-VIBES-PR.

FOR THE RECORD

An article on deteriorating
recording tape in the June 5
issue misidentified the master-
ing lab where chief mastering
engineer Joe Gastwirt is
employed. Gastwirt works at
OceanView Digital Mastering in
Los Angeles.

Contrary to an Asia Pacific
Quarterly report in the May 22
issue, the annual Country Radio
Seminar in Nashville is pre-
sented by Country Radio
Broadcasters Inc.
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LIGHTYEAR BRANCHES OUT

(Continued from page 9)

Other plans call for trade and con-
sumer ads, posters, sampler cas-
settes, and cross-promotions with
Holloway House Publishing, the pub-
lisher of Goines’ 16 books.

“Black Gangster” was written in
jail by Goines, who was shot to death
25 years ago while he was at his type-
writer. A new paperback edition of
the book will call attention to its
musical counterpart.

The first title on Morgan Carey’s
Big Kid Records, a self-titled rap
album from Lil’ Rachett, was re-
leased May 25. The artist was previ-
ously on Sony’s Crave imprint.

Lightyear Entertainment was
spun off by Holland and other execu-
tives in 1987 from RCA Video Pro-
ductions. From the RCA unit, he
obtained rights to certain videos,
including concerts by Elvis Presley.

Lightyear is distributed by WEA
in the U.S., and is distributed inter-
nationally via Koch in Canada, Pin-
nacle in the U.K,, Socadisc in France,
and Victor in Japan. Also, U.K.-based
Real Time serves as Lightyear’s
international consultant.

Lightyear’s distribution deal with
the rock label Mystic Records got
under way May 25 with the release
of a new Savoy Brown album. A July
6 Mystic album release by Chicago-
based Robert Lamm features a duet
with Phoebe Snow, as well as a Phil
Ramone production of a track that
features Gerry Beckley and the late
Carl Wilson of the Beach Boys.

On July 13, Mystic will release an
album by guitarist Vince Converse,
with production by Eddie Kramer;

Holland says it will be supported by
a rock radio promotion. On Aug. 17,
Mystic will release a new album from
Mountain member Leslie West and
another album from Secott Holt,
Buddy Guy’s guitarist.

In a distribution relationship with
San Francisco-based Sunburn,
Lightyear will offer an album by
Dutch bassist/guitarist HandieMan
Maurice on Aug. 17.

Continuing its three-year relation-

ship with Tuff Gong Records, owned
by the family of Bob Marley,
Lightyear began issuing a slate of
new titles with the May 25 release of
“East Memphis To Kingston: Soul
Revisited,” a various-artists set.

In joint-venture artist deals,
Lightyear plans album releases by
reggae artist Sister Carol (July 6),
Haitian act Boukman Eksperyans
(July 20), and reggae act Steel Pulse
(Aug. 10).

In addition to its distribution deals,
the company operates its own
Lightyear Records label. The album
“Highlife” from the New York-based
rock group Overmars, issued by the
Lightyear label April 22, is consid-
ered a developing act.

The label has posted a free MP3
file of the group’s single “Black
Wheel” on its Web site, www.
lightyear.com.

The Overmars single—along with

“Hail Mary,” a single by Mountain’s
Corky Laing from his new Lightyear
album, “Speed Of Thought”—will be
on a CD-ROM sampler to be given
away with 500,000 new Diamond Rio
players in a promotion by Internet
marketer CDuctive.

Eric Schenkman, formerly of the
Spin Doctors, appears on the Laing
album, along with former Jini Hen-
drix Experience bassist Noel Red-
ding.

COMMENTARY

(Continued from page 6)

incurred by a previous government,
can’t. Postwar Germany had to
repay only 3.5% of its export earn-
ings—Mozambique spends 30% of its
gross domestic product in debt
repayments.

Debt breeds desperation. Repay-
ment of such debt takes money away
from social development. The
Kosovos and Rwandas of the future
are less likely to happen if poorer
countries are not further destabi-
lized by massive debt burdens. Debt,
according to U.K. Chancellor of the
Exchequer Gordon Brown, is per-
haps the greatest threat to peace.

Jubilee 2000 is succeeding in win-
ning massive global support for this
concept. And support is what it’s
about. This is not about raising
money but about addressing the
structural causes of poverty and
injustice. Politicians are sympathet-
ic—Tony Blair, Gerhard Schroder,
Bill Clinton, Al Gore, and the Cana-

dian and Japanese governments have
all voiced support—but they need a
mandate from the people to act. An
irresistible groundswell of popular
opinion is what can and will bring
debt cancellation to pass.

And this is where the music com-
munity comes in. Jubilee 2000
approached the U.K. music industry
for support because artists and
musicians can influence public opin-
ion. That support resulted in a spot
on the televised Brit Awards at
which Bono made a passionate
speech in favor of debt forgiveness
and presented a special award to
Muhammad Ali, a prominent sup-
porter of the campaign (Billboard,
Feb. 27).

Before and after the Brits, sup-
port has been committed by a huge
section of the artist community—
Radiohead, Prodigy, Richard
Asheroft of the Verve, David Bowie,
Eurythmics, Boyzone, Peter Gabriel,

Jarvis Cocker, Cornershop, Bob
Geldof, Stevie Wonder, Smashing
Pumpkins, Bush, Lauryn Hill, and
many, many others.

As a direct result, TV, radio, and
newspaper coverage of the Drop the
Debt campaign and the music indus-
try’s support of it was immense. As
a direct result of that, Gordon Brown
pledged three days after the Brits to
$50 billion worth of debt cancellation
by 2000 (250 times as much as Live
Aid raised), and the debt repayment
issue is now fully in front of the pub-
lic in the U.K., creating debate and
inspiring wide and growing support.

Organizations supporting the
campaign include MTV Europe,
Christian Aid, Comic Relief, War
Child, USA for Africa—and the
Pope and the Dalai Lama.

This support now needs to be
taken to other G7 countries, and the
purpose of this Commentary is to
solicit the public support of musi-

cians and the music industry in the
U.S. and other nations. What has
proved so effective in the U.K. will
also work elsewhere, and Jubilee
2000 needs people to show support,
get involved, mobilize opinion, and
pass the word on. Many American
artists have already responded.

Two final thoughts. First, occa-
sions such as the millennium have
traditionally been marked in many
cultures by forgiveness, financial
and otherwise. There can be no bet-
ter way to mark the millennium.
Second, most of our music does not
reach indebted countries—they do
not have the resources to acquire it.
Debt cancellation gives these coun-
tries the chance to join the commer-
cial League of Nations.

Drop the debt. If you can offer
support, please contact Jubilee
2000’s music industry coordinator,
Jamie Drummond, by E-mail at
JDrummond@jubilee2000uk.org.
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Jammin The Night Away. WTKM (Jammin 105) New York recently hosted the
first of a six-part concert series, ‘Jammin At The Hammerstein,” featuring the
Four Tops (pictured), Harold Melvin’s Blue Notes, and the Stylistics. Listeners
won entrance daily over the air, while traditional tickets were also sold.

newsline...

CLEAR CHANNEL AMONG INVESTORS IN XM; CD RADIO SIGNS UP NPR. The
emerging satellite radio industry got a double-punch with recent
announcements from proponents XM Satellite Radio and competitor
CD Radio. The former has garnered a $250 million combined invest-
ment commitment from Clear Channel Communications ($75 million),
General Motors, DirecTV, and a private telecommunications investment
group, all designed to widen the service’s reach. CD Radio has signed
an exclusive agreement with NPR for programming for two channels on
the company’s satellite service. Both XM and CD Radio are expected to
begin broadcasting at the end of 2000.

BIA RADIO REPORT FOCUSES ON IMPACT OF OWNERSHIP TRENDS. The
radio industry is facing additional fractionalization and the impact of
ownership concentration is becoming clearer, according to the fourth
annual State of the Radio Industry study, prepared by financial firm
BIA. At the end of 1998, the number of owners had dropped from 5,222
controlling 10,246 stations to 4,241 controlling 10,636 stations.

There was also a lot more money to be had. BIA estimates radio rev-
enue grew 12.6% last year to $13.8 billion. It says almost 30% of the
industry’s revenue came from the top 10 markets. And it estimates that
54% of the $13.8 billion of 1998 ad revenue went to the 25 largest radio
owners. The top three billers—Chancellor/Capstar, CBS/Infinity, and
Clear Channel/Jacor—accounted for almost 35% of total industry rev-
enue. Cost-cutting and consolidation efficiencies also account for 35% to
45% increases in cash flow for the public companies studied. While the
pace of consolidation has slowed considerably, BIA CEO/president Tom
Buono predicts radio revenue will grow 8.7% this year, 9.3% in 2000,
8.0% in 2001, and 8.7% in 2002.

Gountry Gonfronts Negative Press

PDs Aim To Counteract Media’s Presentation Of Format As ‘Hokey’

This story was prepared by Phyllis
Stark, managing editor of Country
Avrplay Montor.

NASHVILLE—While country mu-
sic’s treatment in the consumer press
has always disturbed many broad-
casters, it particularly rankles now
that the format is struggling to hold
on to many of the secondary listen-
ers that it gained during its early-
"90s boom.

With country sales and listenership
off, even the news reports that don’t
portray country as hokey or hayseed
aren’t particularly positive, PDs say.

And there’s still plenty of coverage
that does reinforce negative stereo-
types. As a particularly troubling
example, many PDs cite Jay Leno
dressing on the Academy of Country
Music Awards every year as what
WBCT/WCUZ Grand Rapids, Mich.,
operations manager Doug Mont-
gomery describes as “an extra from
‘Hee Haw’”

In addition, big-hair references are
prevalent in coverage of female coun-
try music, despite the fact that it’s
hard to name a female country artist
with a prize-winning ’do. And nearly
everyone seems irritated by the ongo-
ing references to “country and west-
ern” music.

Some coverage shows little com-
prehension of current country music
or a distaste for it on the part of writ-
ers. L.J. Smith of BP Consulting
Group says the Learning Channel
recently covered the life of B.J.
Thomas and “touted him as one of
country’s biggest stars and even gave
him a better-than-average chance of
having another country hit.” KFRG
Riverside, Calif., operations manager
Ray Massie says his local paper “ran
a terrible piece on our station when
we picked up play-by-play baseball on
our sister FM. They suggested we
should do milking-the-cow promo-
tions, cow chip throwing, ete.”

KKBQ Houston PD Tim Murphy
says consumer-press coverage of
country is condescending. “The
reviews tend to be that once someone
becomes popular [e.g., Shania Twain
or Dixie Chicks], they obviously are
an exception and not really country

‘It helped when
everyone was
talking about [the
country format/
booming, so it has
to hurt when we
are being trashed’

- TIM MURPHY -

and should be classified differently.
There does seem to be an allergy to
the word ‘country,’ except in regard to
classics and Americana. They ignore
the mainstream of country music
[and] focus on the fringe or those that
have moved beyond country.”

KDRK Spokane, Wash., operations
manager/ PD Ray Edwards says,
“There is still a tendency in the main-
stream press to portray any country
music that smells of steel guitar or
twin fiddle as being somehow hokey,
while they applaud anything that
sounds more like pop.”

REAL PEOPLE

But WPOC Baltimore PD Scott
Lindy thinks otherwise. “Lately, I
think the consumer press has realized
that Shania Twain, Faith Hill, and
Garth Brooks do not ride horses to
work and are actually real people,” he
says. “The national consumer press
probably does more good for our for-
mat than we realize. The media cov-
ers what they see, not what they
know. When I see a TV Guide article
about Mary Chapin Carpenter or new
act Jessica Andrews on the cover of
the purple [lifestyle] section in USA
Today, I stand up and cheer.”

“I believe that the press is accept-
ing country artists more than ever,”
says WHSL Greensboro, N.C., PD
Brian Landrum. “But I sometimes

(Continued on next page)

 Detroit’s WDET Bows Live Compilation

Public radio outlet WDET
Detroit has released its first CD
compilation, “DET Live! Vol. 1,” fea-
turing 16 performances

“Ready For The War.” The set also
features Bruce Cockburn, Patty
Larkin, Mose Allison, the Sub-
dudes, and the late

originally broadcast live
from the station’s stu-
dios.

The project showeas-
es the work of acts like
Los Lobos, who cover
the Temptations’ “Papa
Was A Rolling Stone”;
Shawn Colvin, doing
Tom Waits’ “The Heart Of Satur-
day Night”; and Janis Ian with

Michael Hedges.

The album was timed
for WDET’s 50th an-
niversary on the air.

“The music truly
reflects the station’s
rich musical history,”
says PD Judy Adams.

CDs are sent to
those supporters who send $52 or
more to the station.
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dle, and high schools with new computers and facilities. director Paul “Cubby” Bryant, Z100 PD Tom Poleman, Z100 - NO.1 B
Spears is pictured here with Z100 PD Tom Poleman, left, and ~ morning team’s Christine Nagy, morning show co-host , :
Joe Riccitelli, Jive senior VP of promotions. Elvis Duran, and Columbia’s Lee Leipsner. Z 4 9 'chzl\;g;‘uLtA e s R'C’;leeg(éﬁﬂr\{
AN R
ISS ME SIXPENCE NONE THE RICHER
COUNTRY CONFRONTS NEGATIVE PRESS 8 |3 [ 2 | 3 | sl 7si0ucowmeiat
(Continued from preceding page) A | 4| 3 [ SLDE o eumeurt GOO GOO DOLLS
get a feeling that they still think that  side of country is reported, it canonly ~ our successes, such as the Dixie § | 5 | 5 [SE| BACK2G00D  ict MATCHBOX 20
we are a novelty_fn accelerate the problem. Nothing like  Chicks going multi-platinum, and to ®]| s 6 |12 ;ER%ER??;!'II e'/!‘é'ﬂé'}:ss ME MUCH SHANIA TWAIN
So does any of this bad press truly  giving fuel to the naysayers and let-  continue a healthy dialogue as to how RULRY_S2 LB
hurt the format or drive away listen-  ting the agencies who control the ad  we can get back on top,” says Mont- 1| 1416 Lp}.ﬂsl;k kJ}LFM"’éE?" FER VNG e e AOHEAT
ers or advertisers? Opinions on this  dollars—and [are] generally staffed gomery. 3| 5 | ALLSTAR B SMASH MOUTH
2 : B o o “ . g INTERSCOPE ALBUM CUT {
subject were mixed, with most saying by twentysomethings who hate coun- Sell the success stories nation- WHAT IT'S LIKE EVERLAST
it does harm country. try anyway—have more negative wide,” says KHAK Cedar Rapids, ®] 9 9 | 18 | rommyeoy ALBUMCUT t
In the minority is WOKQ Ports- ammunition.” Towa, PD Jeff Winfield. ‘Just because 10 | 7 7 | @ \%XKEALTEQJH'&’T*/'ETRG A EAGLE-EYE CHERRY
mouth, N.H., PD Mark Ericson. He “People take a lot of cues from country music isn’t thriving in the ANYTHING BUT DOWN SHERYL CROW
says, “As broadcasters, we often for- what they think other people are  major markets, it does very well in W | 8 | 8 | 17 | acmaBUM CUTINTERSCOPE |
get how the people out in the real  doing,” says KDRK’s Edwards. “If  most medium and small markets—and 12 | 10| 10} 20 \’Zlﬁ‘él MQJYM o LENNY KRAVITZ
world use our services. If a country P1  they perceive that country is some-  certainly some major cities as well.” LIFE IS SWEET NATALIE MERCHANT
has a favorite station, and they read  how uncool, they may be less inclined 15 | 16 | 1 | elexiraacBum curiees
that, nationally, country radio listen-  to listen, even if they themselves CROSSOVER STORIES 14 | 12 | 1 |2 | BELEVE et CHER
ing is down, they will not immediate- haven’t stopped liking it. On the other “Take advantage of the exposure 15 | 14 | 12 | 35 | ANGEL SARAH MCLACHLAN
ly seek out the new Jammin’ oldies sig-  hand, I don’t think our P1 listeners  that these acts who are crossing over WARNER SUNSET 1362 1/REPRISE ¥ :
nal in the market. Broadcasters have  are going to abandon us just because  are getting outside of country and 16 | 18 | 18 | 40 SLSGLA‘L%SJ CUTICOLUMBIA £ SHAMNMUCANS
atendency to overreact to mainstream  [a newspaper] says country record take ownership of them for our for- 17 17| 151 20 | RUN COLLECTIVE SOUL
media coverage of our industry.” sales are down.” mat,” says BP Consulting Group’s BOOL\LLVLOOS%ST:)"&EACK CoTALANIET T
“It hurts us insofar as it perpetu- Ken Moultrie. 18 |16 |13 | 13 | puawncaBumcurt
BAD NEWS HURTS ates the ‘most people don’t like coun- Keith Hill of Hill/Acree Consulting 19 | 19| 19| 22 g&mgf&owﬁ of THIRD EYE BLIND
KKBQ’s Murphy disagrees. “It  try’ syndrome,” says KYCW Seattle suggests that stations “consistently
helped when everyone was talking  PD Becky Brenner. “Fewer people are  sell country music and the category —=al AIRPOWER s
about [the country format] booming,  willing to jump on the bandwagon if  positively [and] vigorously.” 2 | =5 [ e SAC DA
so it has to hurt when we are being  they think it isn’t the hip thing to do.” ‘Just keep promoting, promoting,
trashed,” he says. “Fence-sitters and “I don’t think it hurts us so much promoting,”ps;)ys Johnson?“We cangt 20 | 20 |12 | ERAPETOY i ssosemnan t HESE
fair-weather listeners are more easily ~ with our core,” says BP Consulting’s ~ get distracted. Country always has (22| 24 | 23 | 10 goliwo"og";{eﬁ&é\?” FASTBALL
swayed. It also hurts when it comesto  Smith. “P1 country fans are offend- peaks and valleys. We just need to BETTER DAYS (AND THE BOTTOM DROPS OUT) CITIZEN KING
advertisers. If they are not first-choice  ed by the negative press. My fear is  hang tight until the pendulum swings @| % |5 |7 WARNER BROS. ALBUM CUT ¥ I ——
listeners to the format, negative press  that our secondary listeners willuse  back.” 30 | — | 2 [ [|SOULD NOT ASK FOR MORE EDWIN MCCAIN
will influence buying decisions.” the press to support their objections Says Landrum, “We need to make @ '25' 7 3 | MILLENNIUM ROBBIE WILLIAMS

“For most folks, perception is real-
ity,” says WXTU Philadelphia PD
Ken Johnson. “If only the negative

to country.”
So how can country radio combat
negative press? “We need to celebrate

great music, be great stations—
[then] the listeners come, the ad dol-
lars come. Bad press ends.”

CAPITOL ALBUM CUT t

Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track secvice. 72 adult contemporary stations and 73 adult top 40 stations are efec.

tronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detections. () Tracks showing an Increase in detections over the previous week, regandiess.
of chart movement, A record which has been an the chart for more than 20 weeks will not recewve a bullet, even if it registers an increase in detections. Airpower awarded
to songs appearing in the top 20 on both the BDS Airplay and Audience charts for the first time with increases in both detections and audince, 1 Videochp avaiiable
© 1999, Billboard/BPI Communications.
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‘Love Song’ Proves Uplifting For Montreal Pop Duo Sky

LOOKING TO THE SKY: For the
Montreal-based pop duo of Antoine
Sicotte and James Renald, the sky’s
the limit.

With the release of their first U.S.
single, “Love Song,” the members of
the act, known simply as Sky, hope to
capitalize on the success they’ve
already seen at home, where the track
topped the Canadian singles and the
MuchMusic video channel charts.

The supporting album on EMI
Canada, “Piece Of Paradise,” has
been designated double-platinum
(sales of 200,000) after debuting at
No. 6—the highest launch ever for
any new Canadian artist there,
according to the label.

Certainly, part of the appeal of the
guys, both 26, is that they’re the
guiding forces behind their craft. All
songs are written by the two, who
also oversee bass, keyboards, gui-
tars, electronic programming, ar-
ranging, and nearly all vocals. They
also handle production, along with
Peter Mokran (who produced
recent recordings by Maxwell, R.
Kelly, and Michael Jackson) and
Euro Syndicate Productions
(whose members include the
Berman Brothers, Jeff Copland,
and Joe West).

In its first weeks at radio in the
U.S., nearly 50 Broadcast Data Sys-
tems-monitored stations have given
the hook-happy, guitar-helmed
uptempo pop track spins in markets
including Seattle, San Diego, St.
Louis, and Tampa, Fla. In smaller
markets, it was the No. 1 top 40 add
its first week out at the end of May.

“I can’t compare this with any-
thing that’s out there right now,
which is what is so cool about it,”
says Joe Haze, music director of top
40 KHTS San Diego, which has been
on “Love Song” for two weeks. “One
of my colleagues said that the hook
is like heroin. You just can’t get
enough. It just has a really good feel
to it. And yes, it is a stand-out sum-
mer song.”

“It’s just a really good-sounding
song,” adds Dave Decker, music
director of top 40 WZPL Indianapo-
lis. “It sounds really great on the air
and fits the mix well. We're already
getting some curiosity calls with
people thinking it’s cool and wanting
to know who it is. I think it’s going to
do really well.”

So does Arista, which signed Sky
in the U.S. in February 1999. In fact,
label president Clive Davis has
made breaking the duo one of his pri-
mary personal goals for the year.

“When I was first listening to
their music, I was flabbergasted at
how one song after another was so
special and unique,” he says.
“They’re edgy but contemporary in
the best tradition of pop.

“Then when you witness their per-
sonal charisma, you can see that spe-
cial something that makes them
stars,” adds Davis. “It adds up to the
very kind of things you look at from
where I sit. They’re definitely a cre-
ative talent who are able to create
and stamp their own music and tran-
scend all boundaries. 1 see them in

the same vein as Simon & Gar-
funkel.”

For James and Antoine (who use
only their first names in the busi-
ness), fame comes after six years of
working to collectively achieve a
sound that pleased the two very
diverse individuals.

by Chuck Taylor

The two met in 1992 at music pro-
duction/songwriting school, became
housemates, quit school, and focused
on writing and demoing music at a
hastily assembled home studio. They
concede that they seldom agreed
about much else.

“We're just two completely differ-
ent individuals who have a really
strong bond for music,” says
Antoine, self-professedly the more
outgoing of the two. “Naturally, we
were broke, so we had a little apart-
ment with the studio in the living
room. The learning experience was
in seeing what we could bring to
each other as songwriters and pro-
ducers. I think it’s a good thing that

SKY

we're so different, because our ideas
are so different; it’s sort of a yin-and-
yang situation.”

“Tony is so different from me,”
says lead vocalist James. “He’s loud
and outgoing, and he has a different
way of working. I'm someone who
doesn’t like to sit on the subway,
because people are looking at you.”

That didn’t keep the two from
putting out a five-song EP in 1997 on
their own Phat Royale label, which
led to airplay of the track “America”
(included on “Piece Of Paradise”) on
43 radio stations in Quebec. Within
a month, the duo was courted and
signed to EMI Canada for both pub-
lishing and record deals.

The act’s first hit there was “Some
Kinda Wonderful” (think Paul Davis’

“’65 Love Affair”), which catapulted
into the top 10 of the singles chart.

After recently completing an ini-
tial monthlong radio tour in the U.S.,
Antoine and James have held their
differences at bay and united for the
cause. Those radio programmers
who have met the two during their
recent radio tour describe both Sky
members as charming and energetic.

“I saw them during a live perfor-
mance in Connecticut, and they were
very nice and really excited about
getting their record released down
here in the U.S.,” says Jim Reitz, PD
of top 40 WFHN Providence, R.I.
“And they were thrilled that Clive
Davis had taken an interest in
them.”

“They did an acoustic perfor-
mance for us here at the radio sta-
tion and were just real nice guys
looking for a break,” says Tony
Bristol, PD of WPRO, WFHN’s
crosstown competitor. “We talked
with them about writing their own
music and the process of producing
an album. They were good guys.”

“They charmed everyone at
radio,” says Adam Sexton, VP of
product placement for Arista.
“They’re incredibly personable guys,
and we got that feeling of a lot of love
coming back from everywhere.”

It’s logical enough that Antoine
and James would unify via the spirit
of talking about their music. Both
have an equal passion for the art of
creating a variety of pop styles that
hook listeners with instant melodies
and richly layered harmonies, as evi-
denced on the highly diverse “Piece
Of Passion,” set for U.S., UK., and
Japanese release on Arista June 29.
The compelling album is rooted in
classic soul but runs the gamut from
smooth and easy to funked-out
juicers and jagged rock-lite—all
without a hint of the trendy hip-hop
beat box.

“I really love commercial musie,”
James says. “I love radio-friendly
hooks, and I feed off of that.”

But does their admitted pop lean-
ing spell out danger at top 40, where
the likes of Backstreet Boys, ‘N
Syne, 98°, and Britney Spears are
already pushing the style en masse?

“At first, I was like, ‘Oh no, not
another one of these boy groups,” but
when 1 saw their live show, I found
that their hooks stood out more than
most of those other artists,” says
Reitz. “In any case, 1 think if the
music is good enough, it will get
played and heard. Cream will always
rise to the top.”

“They definitely don’t have the
bubble-gum sound,” adds Haze.
“These are not your average young
boy-band guys. They sound more
mature, more like a Savage Garden
than a Backstreet Boys.” Another dis-
tinetion is Sky’s songwriting talent.

“They write their own stuff,”
Haze notes. “I think that matters,
because if you can write one hit, you
can write another, as opposed to
relying on someone else to come up
with another one. They know what’s
inside to be able to write as artists.”

Coming up, Sky will return to the

States June 20 for a three- to four-
week tour of specific regions, with
hopes for some TV appearances to
ramp up marketing efforts. In addi-
tion, the act will be making stops in
Denmark, Germany, Italy, Japan,
and Australia before returning to

Billboard,,

Canada.

“We've already really begun to
form our identity in Canada,” says
Antoine. “Now we're looking forward
to putting together a band by the new
year so that we can look forward and
be the best that we can be.”
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hen Smash mouth recently returned to a

club it had played before, guitarist Greg

Camp noted an addition to some band

graffiti he’d drawn on a wall during the first visit.
“Someone else wrote on the wall under it, ‘The
world’s most famous cover band.” Poor guy proba-
bly thought he was being original,” Camp says,
“but we’ve heard that one before. Just like we
always read ‘ska/punk one-hit wonder’ a lot. It
stings, but you have to learn to let it go. After all,
lots of bands have hits with covers, and our first
single wasn’t one. And we never thought we were
just another ska/punk band, so it sucks to be
pigeonholed like that. It seems people love to hate
us. We get slagged by eritics and other bands, like

Billooard.,

Semisonic. But we aren’t writing songs for them—

and the fans and radio programmers, who we care

about, don’t have a problem with our sound.”
The negative vibes didn’t stop the band’s debut

‘it has all those
pPoOp necessities
that make it
contagious’

—Greq Comp, Smash mouth

from going double-platinum. And they sure aren’t
affecting the performance of “All Star,” the first
single from “Astro Lounge” and this issue’s No. 4
on Modern Rock Tracks. It will also be the first

JUNE 19, 1999 Billboard.

single from the “Mystery Men” soundtrack.

“We read a lot of fan mail, and a lot of kids seem
depressed,” Camp adds. “They, and their teach-
ers and parents, always thank us for writing an
album that is fun and lighthearted. So ‘All Star’
continues that tradition and is a daily affirmation
that life is, in general, good. And it has all those
pop necessities that make it contagious.”

Those include an infectious chorus, sci-fi sounds,
whistling, and a clappable beat. Smash mouth epit-
omizes the summer sound, calling on Cal-punk,
surf, ska, and reggae for inspiration. “We're Cali-
fornia in a can,” Camp says. “And that sound
makes us feel good. It’s what we'd want our kids
to listen to. All Marilyn Manson isn’t good for you.”

JUNE 19, 1999

HITS!
IN
TOKIO

Week of May 9, 1999

@ Army / Ben Folds Five

@ No Scrubs / TLC

@ Canned Heat / Jamiroguai

@ Movin' On Without You / Hikaru Utada

® Promises / The Cranberries

® New Brighter Day / Keziah Jones

@ Georgy Porgy / Eric Benét Featuring
Faith Evans

Who's Been Sleeping / Swing Out Sister

@ Nights Over Egypt/ Incognito

@ The Animal Song/ Savage Garden

@ Believe / Misia

@ Get Involved / Raphael Saadiq And Q-Tip

@ Back Together Again / Maxi Priest &
Elisha La'Verne

@3 Sukatonosuna./ UA

@ | Really Like It / Harlem World

(9 __Baby One More Time / Britney Spears

@ Hooked On A Feeling / Baha Men

@ | See The Sun / Tommy Henriksen

@ Sunny / Frayz

@ Believe / Cher

@ Girltriend/Boytriend / Blackstreet

@ Nantekoishitandaro / Dreams Come True
@ Push Upstairs / Underworld

@ Life / K-Ci & Jojo

@ Tender / Blur

@9 Everybody / Dede

@ Hey Boy, Hey Girl / The Chemica! Brothers
@ She's So High/ Tal Bachman

@ Hold On / Tom Waits

@D Etectricity / Suede

&) Hate Me Now / Nas Featuring Puff Daddy

@ Beautitul Rain / Little Tempo Featuring
Eddi Reader
& Grateful Days / Dragon Ash Featuring

Aco, Zeebra

@ You Don’t Know Me / Armand Van Helden
@ Flying Saucer / United Future Organization
@ Fortunate / Maxwell

& Hanarebanare / Kuramubon

@ Denise / Fountains Of Wayne

@ As / George Michael With Mary J. Blige
@ You Get What You Give / New Radicals

Diane Charlemagne

@ | Want It That Way / Backstreet Boys

@ Revelation Sunshine / Cree Summer

@ Party With Fun Factory / Fun Factory

@ Let Yourself Go, Let Myself Go / Dragon Ash
@ Party Lick-A-Ble's / Bootsy Collins

@ Pretty Fly (For A White Guy) / Offspring

Sitting Down Here / Lene Martin
@ First Love / Hikaru Utada
& Inspired / Satoshi Tomiie Featuring

Selections can be heard on

Compiled from a national sample of airplay suppiled by Broadcast Dala Systems' Radio Track service | 10 mainstream rock stations and 68 modern rock stations are electronicatly monitored 24 hours a day 7 days a week. Songs ranked by number of detections. () Tracks shawing an increase in detections over the previous week, regardiess of chart

movement. A record which has been oni the chart for more than 20 weeks will not receive a bullet, even i it registers an increase in detections. Airpower awarded to those records which attain 800 detections (Mainstream Rock

r 1,100 detections (Modem Rock) for the first time. 1 Videochp availability.
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“S 0 Beer Tokio Hot 100"
every Sunday 1 PM-5 PM on
J-WAVE /81.3 FM in TOKYO

81.3Fm J-WAUE
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Music Video

MTV MOVIE AWARDS: It’s a
good thing that the 1999 MTV
Movie Awards—held June 5 at
Barker Hangar in Santa Monica,
Calif.—had stronger live perfor-
mances than last year’s show or
we might have been bored to
tears.

Unfortunately, host Lisa
Kudrow was an uninspired
choice, as her ditsy persona
reached annoying lows, and most
of her comic sketches fell flat.
We missed the biting humor that
past hosts like Samuel L. Jack-
son, Janeane Garofalo, and
Dennis Miller brought to the
show. Kudrow’s talent is better
suited to an ensemble cast like
“Friends.”

The good news is that
the music artists at the
awards show shined:
Will Smith’s perfor-
mance of his hit “Wild
Wild West” was typical-
ly over the top, with
guest appearances by
Dru Hill, Kool Moe
Dee, and Stevie Won-
der. Kid Rock nearly
blew the speakers out
with “Bawitdaba,” prob-
ably scaring some of the
stuffy executive types in
the audience. And Rob-
bie “I dare you to wipe
the smirk off my face”
Williams gave his first
live performance on a U.S. pro-
gram, with his song “Millenni-
um.”

Williams, who was doing his
best James Bond impersonation
(we don’t think Sean Connery
was losing any sleep over it), was
a little more subdued than the
other performers, but that didn’t
stop him from using the same tac-
tic as the others: bringing a small
army of people onstage with him,
including the predictable bevy of
scantily clad dancers. Whatever
happened to just the artist and a
band playing onstage?

Backstage, Dru Hill talked
about its next album, which will
be called “Dru World Order” and
will involve Elton John and
Diane Warren. The album will be
Dru Hill’s first set without former
member Woody, who left the
group to pursue a career in gospel
music (Billboard, March 27).
According to Dru Hill’s record
label, Island Def Jam, the release
date for “Dru World Order” has
not yet been determined.

Awards show presenter Court-
ney Love announced to anyone
who cared that she has a crush on
“Dawson’s Creek” star James
Van Der Beek, who won this
year’s MTV Movie Award for
best male breakthrough perfor-
mance for the MTV-produced
film “Varsity Blues.” (The MTV
Movie Awards are voted on by

ThE
EVE

by Carla
Hay

Performances, Jim Garrey Are
Highlights 0f MTV Movie Awards

MTYV viewers.)

Love said backstage that she
hopes to have a guest-starring
role on “Dawson’s Creek,” possi-
bly as an “older teacher,” she
added slyly. We know what she
was getting at, but didn’t “Daw-
son’s Creek” already have a story
line about a forbidden romance
between a female high school
teacher and a male student?
When Van Der Beek was asked
backstage what he thought of
having Love on “Dawson’s
Creek,” he tried not to look mor-
tified.

A highlight of the awards show
was when Jim Carrey (who won
the best male performance award
for “The Truman Show”) gave a
hilarious acceptance
speech by appearing in
disguise as a wasted
biker who looked and
acted like a cross
between a latter-day
Jim Morrison and an
“Easy Rider” burnout.
We think the Andy
Kaufman movie that
Carrey’s been working
on inspired this memo-
rable moment.

The 1999 MTV Movie
Awards telecast—pro-
duced by Joel Gallen of
Tenth Planet Produc-
tions in association with
MTV—premiered June
10 and will be repeated ad nause-
um,

ON THE MOVE: Veteran music
video promoter Sean Fernald
has left his post as Relativity
Records senior director of film
and video. He has relocated to
Los Angeles to work in film pro-
duetion , , . LaFace Records in
Atlanta has named Chanel
Green senior director of video
promotion. She was head of video
promotion at Loud Records.

LOCAL SHOW SPOTLIGHT:
This issue’s spotlight is on
Rochester, N.Y.-based modern
rock program “Video Hits Alter-
native,” which has been on the air
since 1992.

TV affiliate: Time Warner
Cable in Rochester, N.Y.

Program length: 60 minutes.

Time slot: 11 p.m. Saturdays.

Key staffers: Jay Berrocal,
executive producer; Natasha
Muratov, assistant PD/host.

Following are the top five
videos for the episode that aired
June 5:

1. Tin Star, “Viva” (V2).

2. Cyclefly, “Supergod” (Radio-
active).

3. Moby, “Run On” (V2).

4. Jamiroquai, “Canned Heat”
(Work Group).

5. Freak It, “Studio 45” (Volt-
age).

FOR WEEK ENDING JUNE 6, 1999

Bilboad. Video Monitor

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS
“NEW ONS" ARE REPORTED BY THE NETWORKS (NOT BY BDS) FOR THE WEEK AHEAD

X\l

14 hours daily
1899 9th Street NE,
Washington, D.C. 20018

1 Ja Rule, Holla Holla
2 Eminem, Guilty Conscience
3 Maxwell, Fortunate
4 Missy “Misdemeanor” Elliott, She's A Bitch
S B.G., Cash Money Is An Army
6 R. Kelly, Did You Ever Think
7 Chante Moore, Chante's Got A Man
8 702, Where My Girls At?
9 Witl Smith, Wild Wild West
10 Case, Happily Ever After
11 Rahzel, All | Know
12 The Roots, The Next Movement
13 Foxy Brown Feat. Total, | Can't
14 T.W.D.Y., Players Holiday
15 Grenique, Should |
16 Sway & King Tech, The Anthem
17 Blaque, 808
18 Nas Feat. Puff Daddy, Hate Me Now
19 Jennifer Lopez, if You Had My Love
20 Whitney Houston, It's Not Right But t's Okay
21 Mobb Deep, Quiet Storm
22 Jay-Z, Jigga What
23 Olu, Baby Can't Leave It Alone
24 Faith Evans, Never Gonna Let You Go
25 Common Feat. Sadat X, 1999
26 Eve & Nokio, What Ya Want
27 Eric Benet, Spend My Life With You
28 Tyrese, Lately
29 Dave Hollister, Baby Mama Drama
30 Mase Feat. Blackstreet, Get Ready

—=utl]l NEW ONS Bew—

Macy Gray, Do Something

Inspectah Deck, Word On The Street
Profyle, | Ain't The One

Traci Spencer, It's All About You Not About Me

CMT

COUNTAY MUNIC TOLOVISION.

Continuous programming
2806 Opryland Dr.,
Nashville, TN 37214

1 Lila McCann, With You
2 John Michael Montgomery, Hello LOV.E.
3 Alabama, God Must Have Spert A Little More...
4 Martina McBride, Whatever You Say
S The Wilkinsons, Boy Oh Boy
6 Clay Walker, She's Always Right
7 Tim McGraw, Please Remember Me
8 Shania Twain, You've Got A Way
9 Sammy Kershaw & Lorrie Morgan, Maybe Not Tonight
10 Steve Wariner, Two Teardrops
11 Andy Griggs, You Won't Ever Be Lonely
12 joe Diffie, A Night To Remember
13 Mary Chapin Carpenter, Almost Home *
14 Montgomery Gentry, Hillbilly Shoes
15 George Strait, Write This Down
16 Claudia Church, Home In My Heart
17 Shedaisy, Little Good-Byes
18 Dwight Yoakam, Crazy Little Thing Cailed Love *
19 Sherrie Austin, Never Been Kissed *
20 Shania Twain, Man! | Feel Like A Woman!
21 Mark Wills, She's In Love *
22 Warren Brothers, She Wants To Rock *
23 Lonestar, Amazed *
24 Rankin Family, Moving On *
25 Faith Hill, The Secret Of Life *
26 Alan Jacksen, Little Man *
27 Sara Evans, Fool, I'm A Woman *
28 Billy Ray Cyrus, Give My Heart To You
29 Paul Brandt, That's The Truth *
30 Brooks & Dunn, South Of Santa Fe *
31 Deana Carter, Angels Working Overtime
32 Sawyer Brown, Drive Me Wild
33 Kenny Rogers, The Greatest
34 Shana Petrone, This Time
35 Stacy Dean Campbell, Makin' Good Time
36 Jessica Andrews, | Will Be There For You
37 Chad Brock, Lightning Does The Work
38 Kenny Chesney, How Forever Feels
39 Brad Paisley, Who Needs Pictures
40 Julie Reeves, Trouble Is A Woman
41 South Sixty Five, No Easy Goodbye
42 Trio, After The Gold Rush
43 Bill Engvall, Hollywood Indian Guides
44 Chalee Tennison, Someone Else's Turn To Cry
45 Redmon & Vale, If | Had A Nickel
46 Ricochet, Seven Bridges Road
47 Terri Clark, Everytime | Cry
48 Trisha Yearwood, I'll Still Love You More
49 Chris LeDoux, Life Is A Highway
50 Chely Wright, Single White Female

* Indicates Hot Shots

—~=l]l NEW ONS B
Rebecca Lynn Howard, When My Dreams Come True

.

|
TELEVERON®

Continuous programming

1515 Broadway, NY, NY 10036

1 Will Smith, Wild Wild west
2 TLC, No Scrubs
3 Jennifer Lopez, If You Had My Love
4 Backstreet Boys, | Want It That Way
S Britney Spears, Sometimes
6 Ricky Martin, Livin' La Vida Loca
7 Kid Rock, Bawitdaba
8 Limp Bizkit, Nookie **
9 702, Where My Girls At?
10 °N Sync, | Drive Myself Crazy
11 Madonna, Beautiful Stranger
12 Lit, My Own Worst Enemy
13 Sugar Ray, Someday
14 Robbie Williams, Millennium
15 Smash Mouth, All Star
16 The Offspring, Why Don't You Get A Job?
17 Godsmack, Whatever
18 Busta Rhymes Feat. Janet, What's It Gonna Be?!
19 Nas Feat. Puff Daddy, Hate Me Now
20 Brandy, Almost Doesn't Count
21 Jordan Knight, Give It To You
22 Joey Mclintyre, Stay The Same
23 Geri Halliwell, Look At Me
24 Jay-Z, ligga What
25 Blink 182, What's My Age Again?
26 Lenny Kravitz, American Woman
27 Goo Goo Dolls, Black Balloon
28 DMX, Slippin’
29 Eminem, Guilty Conscience
30 Enrique lglesias, Bailamos
31 Len, Steal My Sunshine
32 Buckcherry, Lit Up
33 Blaque, 808
34 Jamiroquai, Canned Heat
35 Sheryl Crow, Sweet Child O' Mine
36 Dru Hill, You Are Everything
37 Maxwell, Fortunate
38 Jesse Camp, See You Around
39 Ja Rule, Holla Holla
40 Whitney Houston, It's Not Right But It's
41 R. Kelly, Did You Ever Think
42 Everlast, Ends
43 Missy “Misdemeanor” Elliott, She's A Bitch
44 Tyrese, Lately
45 2Pac, Changes
46 112 Feat. Lil'z, Anywhere
47 Ben Folds Five, Army
48 Ricky Martin, The Cup Of Life
49 Pras Michel F/OI' Dirty Bastard, Ghetto Supastar
50 Citizen King, Better Days

** |ndicates MTV Exclusive

—=al]l NEW ONS B

Monica, Street Symphony
Tonic, You Wanted More
Naughty By Nature, Jamboree
Fuel, Jesus Or A Gun

MUSIC FIRST *

Continuous programming
1515 Broadway, NY, NY 10036

1 TLC, No Scrubs
2 Ricky Martin, Livin' La Vida Loca
3 Lenny Kravitz, Fly Away
4 Everlast, What It's Like
S Sugar Ray, Every Morning
6 Shania Twain, That Don't Impress Me Much
7 Madonna, Beautiful Stranger
8 Jennifer Lopez, If You Had My Love
9 Smash Mouth, All Star
10 Brandy, Atmost Doesn't Count
11 Cher, Strong Enough
12 Lenny Kravitz, American Woman
13 Goo Goo Dolls, Black Balloon
14 Sarah McLachlan, | Will Remember You
15 Dave Matthews & Tim Reynolds, Crush
16 Sixpence None The Richer, Kiss Me
17 Sheryt Crow, Anything But Down
18 Jewel, Down So Long
19 John Mellencamp, I'm Not Running Anymore
20 Tom Petty & The Heartbreakers, Free Girl
21 Cher, Believe
22 Whitney Houston, [t's Not Right But It's Okay
23 Natalie Imbruglia, Torn
24 Robbie Williams, Millennium
25 Tom Petty & The Heartbreakers, Room At The Top
26 Jamirogquai, Canned Heat
27 Tat Bachman, She's So High
28 Geri Halliwell, Look At Me
29 Sheryl Crow, Sweet Child O' Mine
30 Shania Twain, You've Got A Way
31 Natalie Merchant, Life is Sweet
32 Sugar Ray, Someday
33 Blondie, Nothing Is Real But The Girl
34 Fatboy Slim, Praise You
35 Matchbox 20, Back 2 Good
36 Eagle-Eye Cherry, Save Tonight
37 Jewel, Hands
38 Ricky Martin, The Cup Of Life
39 Alanis Morissette, Uninvited
40 Def Leppard, Armageddon It
41 Sinead O'Connor, Nothing Compares 2 U
42 Shania Twain, You're Still The One
43 Barenaked Ladies, One Week
44 Shawn Mullins, Lullaby
45 Sheryl Crow, My Favorite Mistake
46 Buckcherry, Lit Up
47 Madonna, Ray Of Light
48 Lita Ford, Kiss Me Deadly
49 Dream Academy, Life In A Northem Town
50 Divinyls, | Touch Myself

~—=utll NEW ONS B

The Cranberries, Animal Instinct

THE CLIP LIST.

A SAMPLING

NATIONAL & LOCAL MUSIC VIDEO OUTLETS FOR
THE WEEK ENDING JUNE 19, 1999.

OF PLAYLISTS SUBMITTED BY

T M o
music network
Continuous programming

1221 Collins Ave
Miami Beach, FL 33139

NEW

1 Life 2 Live, Can't Nobody
Black Dave, Big Mama

Def Leppard, Promises

Destiny's Child, Bills, Bills, Bills
Dido, Here With Me

Esthero, That Girl

Heavy D, On Point

Hole, Awful

The Moffats, Until You Loved Me
Naughty By Nature, Jamboree
Profyle, | Ain't The One

Q'sta The Don, Finer Things
Silk, Meeting In My Bedroom
Sporty Theivz, No Pigeons

The Cranberries, Animal Instinct
Tonic, You Wanted More

Tracie Spencer, It's All About You...
Whoridas, Dock Of The Bay

BOX TOPS

Eminem, Guilty Conscience

Backstreet Boys, | Want It That Way
Will Smith, Wild Wild West

Whitney Houston, It's Not Right But It's Okay
Monica, Street Symphony

Britney Spears, Sometimes

Dru Hill, You Are My Everything

TLC, No Scrubs

Mase, Get Ready

112 Feat. Lil'z, Anywhere

Insane Clown Posse, Another Love Song
Jennifer Lopez, If You Had My Love
Deborah Cox, It's Over Now

'N Sync, | Drive Myself Crazy

Missy "Misdemeanor” Elliott, She’s A Bitch
Ricky Martin, Livin' La Vida Loca

Ice Cube, F'Dyin

Korn, Freak On A Leash

@2

Continuous programming
1515 Broadway
New York, NY 10036

NEW

Black Dave, Big Mama

Manic Street Preachers, If You Tolerate This...
Red Hot Chili Peppers, Scar Tissue
Silverchair, Ana’s Song (Open Fire)
The Beach Boys, Don't Worry Baby
Shooter, Life's A Bitch

Continuous programming
299 Queen St West
Toronto, Ontario M5V2Z5

Moist, Breathe (new)

Red Hot Chili Peppers, Scar Tissue (new)
Sugar Ray, Someday (new)

Joey Mclntyre, | Love You Came Too Late (new)
Def Leppard, Promises (new)
GZA/Genius, Breaker Breaker (new)
Missy Elliott, She’s A Bitch {new}

The Tea Party, Heaven Coming Down
Ricky Martin, Livin' La Vida Loca
Backstreet Boys, | Want it That Way
Britney Spears, Sometimes

The Cranberries, Promises

TLC, No Scrubs

Madonna, Beautiful Stranger

Will Smith, Wild Wild West

Edwin, Trippin’

Sixpence None The Richer, Kiss Me
Jennifer Lopez, If You Had My Love
Everlast, Ends

Prozzak, Sucks To Be You

ESPANOL

Continuous programming
1111 Lincoln Rd
Miami Beach, FL 33139

Blondie, Nothing Is Real But The Girl (Heavy)
Cafe Tacuba, Reves (Heavy)

Everlast, Ends (Heavy)

Geri Halliwell, Look At Me (Heavy)
Jumbo, Montransistor (Heavy)

Mana, Se Me Olvido Otra Vez (Heavy)
Shakira, Inevitable (Heavy)

Whitney Houston, It's Not Right But It's Okay (Heavy)
Aleks Synteks, Sexo, Pudor Y Lagrimas (Medium)
Cher, Strong Enough (Medium)

El Gran Silencio, Tonta Cancion De Amor #2 (Medium}
Goo Goo Dolls, Black Balloon (Medium)
Guillotina, Uno Mas (Medium)

Kula Shaker, Shower Your Love {Medium)
Los Pericos, Sin Cadenas (Medium)
Lucybell, Flotar Es Caer {(Medium)
Madonna, Beautifu! Stranger (Medium}
Martha Sanchez, Desconocida (Medium)
Robbie Williams, Milienium (Medium)
Roxette, Anyone (Medium)

URBAN X-PRESSIONS

2 hours weekly
3900 Main St
Philadelphia, PA 19127

Ja Rule, Holla Holla

Foxy Brown, | Can't

Dru Hill, You Are My Everything

Missy "Misdemeanor” Elliott, She's A Bitch
R.Kelly/NAS, Did You Ever...

The Roots, The Next Movement

Jay-Z F/DMX, More Money, More Cash
Monica, Street Symphony

Cha Cha, New Millenium

Nas F/Puff Daddy, Hate Me Now

JT Money, Who Dat

Mobb Deep, Quiet Storm

Whitney Houston, it's Not Right But It's Okay
Ruff Ryder Eve, What You Want
Ginuwine, So Anxious

Gatn

¥

TELEVISION

Five hours weekly
223-225 Washington St
Newark, NJ 07102

Cher, Strong Enough

Maxwell, Fortunate

Geri Halliwelt, Look At Me

Jennifer Lopez, If You Had My Love
Barenaked Ladies, Call And Answer
Ben Folds Five, Army

B*witched, C'est La Vie

Ricky Martin, Livin' La Vida Loca
Bjork, Alarm Call

TLC, No Scrubs

Jewel, Down So Long

Bijou Phillips, When | Hated Him
Len, Steal My Sunshine

Chevelle, Mia

Taxiride, Get Set

Monster Magnate, See You In Hell
Billie, She Wants You

Goo Goo Dolls, Dizzy

Heather Nova, Heart & Shoulder
Foxy Brown, | Can't

CHC

CALIFORNIA MUSIC CHANNEL

15 hours weekly
10227 E 14th St
Qakland, CA 94603

R.Kelly/NAS, Did You Ever...

Eve & Nokio, What Ya Want

702, Where My Girls At?

Maxwell, Fortunate

Backstreet Boys, | Want It That Way
T.W.D.Y., Players Holiday

B.G., Cash Money Is An Army

Brandy, Almost Doesn't Count
Jennifer Lopez, if You Had My Love
Will Smith, Wild Wild West

TLC, No Scrubs

Busta Rhymes Feat, Janet, What's It Gonna Be?!
Whitney Houston, It's Not Right But It's Okay
Eric Benet, Georgy Porgy

Trick Daddy, Nann
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RISE OF THE WEB PRESENTS NEW CONTRACT ISSUES

(Continued from page 1)

ments. While new promotion and E-
commerce opportunities are explod-
ing on the Internet, there is also a
sense of concern by labels that cash-
rich technology and Internet compa-
nies are muscling in on long-held
music-to-artist business relationships.
The music industry is therefore cau-
tiously straddling between coopera-
tion and competition with emerging
Internet powerhouses such as Amer-
ica Online, MP3.com, Amazon.com,
and Yahoo!

These companies reach the critical
mass of consumers necessary to sue-
cessfully promote and sell music
online yet also have the potential to
lure artists into direct business

Artists have
traditionally been
treated badly by the
record companies
when new
technology arrives’

- JAMES FISHER -

opportunities without the labels.

These conflicting desires and con-
cerns are manifesting themselves in
increasingly complicated contract
discussions as the music business
heads toward the new millennium.
Some of the relatively new issues
being chewed over include:

» Whether labels have the rights
to exploit artists’ current releases
and catalog via digital download;

* The amount that artists can
expect to derive from their music
being delivered digitally;

* Whether acts can operate Web
sites independently of labels, and
who owns the artist’s domain name;

» Whether labels have rights to
sell other goods, such as tickets and
band merchandise, via their sites;

* And whether labels should re-
quire recoupment of expenses for
Internet promotion.

“Artists have traditionally been
treated badly by the record compa-
nies when new technology arrives,”
says James Fisher, general secretary
of the International Managers
Forum (IMF), citing the demand for
royalty breaks on new formats in the
early '90s.

John Glover of London-based Blue-
print Management is also concerned
that new technology should not be
used to exact more concessions from
artists.

Record companies obtained a roy-
alty break from artists of 30% to
cover the costs of the introduction of
DCC and MiniDisc in the early '90s,
he notes. The prospect of artists
being asked to contribute toward a
technological development is again
being raised, with some music com-
panies looking to recoup promotional
expenses on the Internet through use
of a new-technology deduction clause
that subtracts up to 25% of an act’s
royalty rate from the sale of each
record, according to sources.

On May 26, the IMF held a brief-
ing in London on several of these
issues with some 25 key artist-man-
ager members. Managers attending
the session represented acts such as

Blur, Phil Collins, Genesis, Elastica,
Morcheeba, and Robbie Williams.
Managers in attendance ex-
pressed concern that musie compa-
nies’ demands for various online
rights, such as those for the sale of
concert tickets and merchandise,
could lead to conflict. They also said
that labels—in the rush to offer
downloadable music—may overlook
artists should they start to charge
for digital downloads from Web sites.
David Stopps of Aylesbury, Eng-
land-based Friars Management
helped organize the IMF seminar.
Stopps believes this is a crucial
time in maintaining the position of
artists. “The royalties paid to artists
in the '60s were pennies,” he says.
“We have fought back to where rates
are reasonable. Our worry is that we
will return to the rates of the 60s.”

MAJOR ACTS SEEK OPTIONS
Despite the vocal concerns in
Europe and the States, many in the
industry are skeptical that major
labels will give much ground on key
rights issues, particularly by alter-
ing their current contract standards
to allow artists more rights to own-

ing their music available online.
Instead, several industry ob-
servers believe that the trend will be
for artists to establish more market-
ing partnerships with their labels to
distribute music online. Others say
that another trend will be more
artists bypassing major labels in
favor of independent labels willing to

give artists more rights.

“There really hasn’t been any
negotiation over who controls the
rights to an artist’s musie,” says Tony
Dimitriades of East End Manage-
ment. “It’s usually the record com-
pany who retains those rights.

e

Sl:Century Business

Record companies aren’t prepared to
give up those rights, and I don’t see
that changing anytime soon.”
Dimitriades, who manages Tom
Petty, was recently involved with a
record company’s response to online
music distribution when Petty made
his song “Free Girl Now” available
for free in March on the MP3.com
site. Petty’s label, Warner Bros.
Records, subsequently requested
that the song be removed.
Dimitriades says, “I wouldn’t call
it a disagreement with Warner Bros.
The record company’s concern is to
protect its copyrights. My and Tom’s
agenda was to do something on the
promotional end for the fans.”
Chuck D, leader of rap group Pub-
lic Enemy, has been a vocal propo-

nent of artists owning the rights to
their music on the Internet. After
more than a decade with Def Jam
Records, Public Enemy parted ways
with the label and signed a deal with
online music distributor Atomic Pop,
launched earlier this year by music
industry veteran Al Teller.

Chuck D says of his choice of
Atomic Pop, “They let me own the
rights to my music. It was important
to pick a company that shares our
vision and understands the balance
of music and technology. I didn’t
want to be bound by . .. prehistoric
dinosaur contracts.”

Ken Freundlich, Chuck D’s New
York-based attorney, says, “Atomic
Pop may not have given us quite as
much money upfront as we would've
gotten with a major label, but Atom-
ic Pop won't take an artist’s master
recordings like major labels do.”

Some major-label artists are toy-
ing with the idea of selling Internet-
only albums. One such artist is sing-
er Duncan Sheik, who records for
Atlantic Records.

Sheik’s manager, David Lein-
heardt of David Leinheardt Man-
agement, explains, “There are two
sides to Duncan’s career: the hit
song-oriented career and the other
career where he creates more seri-
ous music that’s not necessarily com-
mercial. We want to put Duncan’s
[alternative] music on the Web.”

Sheik has collaborated with play-
wright Steven Sater on an as-yet-
untitled album, which Leinheardt

A current flash point in the
artist-and-label tug of war is Web
site names.

It’s now become common for an
artist’s official Web site to have an
address that’s the same as the ar-
tist’s name. But these Web sites
aren’t necessarily owned and con-
trolled by the artist or the artist’s
management.

Some labels are assuming own-
ership of Web site addresses for the
acts that they sign.

For example, Sony Music has a
new clause in its contract that gives
the label full control over the offi-
cial sites for its artists. The com-
pany is aiming to promote its acts
with a mention of the artist’s Web
address on each CD it presses. But
what happens when an act changes
labels? Or if an act wants to estab-
lish an independent Internet fan
site using its own name?

Sophie B. Hawkins was sur-
prised to find that Sony Music, par-
ent company of her label, Columbia
Records, owns the official Web site
names for some of its artists.

“Companies want so much
already,” she says. “I would never
give away my publishing, the right
to econtrol my fan club, or control of
what goes on the Internet about
me.”

Hawkins concedes that her label
has been helpful in marketing her
music via the Internet. She adds, “I
would never go behind Sony’s back
and not clear things I planned to
do, like post samples of my music.”

Artists’ Web Site Names An Ownership Issue

Offspring lead singer Dexter
Holland says that, although his act’s
official site is registered to Sony
Musice, the band has had complete
creative control.

“I’m not an industry guy, but I
can say that I don’t like anything
that limits our freedom as a band,”
he says. “I enjoy having our own
Web site and having control over it,
just like we have control of our
music and imagery on T-shirts.”

Sony executives could not be
reached for comment.

As a general rule, domain names
have been issued on a “first-come,
first-served” basis by Network Solu-
tions, which has been in charge of
registering domain names that end
in .com, .org, and .net.

‘Companies want
b4
so much already

- SOPHIE B. HAWKINS -

Artists that wanted to dispute
third-party use of their name in a
‘Web domain have had to approach
Network Solutions with proof of a
federal registration of their trade-
mark. Assignment of any disputed
names are generally held in limbo
until they are resolved in court.

However, this procedure has
been complicated by a recent deci-
sion to decentralize registration
services. Network Solutions now
competes with other companies for
the right to register names.

“It’s a complicated issue,” says
Robert Rosenblum, an attorney
who specializes in intellectual prop-
erty for Atlanta-based Greenberg
Traurig. “In most agreements, the
artists own the rights to their per-
forming name. But the labels may
be able to present a compelling
argument that they have a right to
protect their investment online.”

“If an artist chooses to enter into
a contract with a label that gives
them the right to obtain their do-
main name, then [the artist] isn’t
likely to be able to dispute it later,”
says Sally Abel, chair of the trade-
mark group at Palo Alto, Calif.-
based legal firm Fenwick & West.

David Leinheardt of David
Leinheardt Management says,
“There’s no question that the artist
and management, not the record
label, should control the artist’s
official Web site.”

Further complicating the Web
site issue are related online rights.

“Record companies are viewing
artists’ Web sites as a commercial
proposition,” says James Fisher,
general secretary of the Interna-
tional Managers Forum.

John Glover of Blueprint Man-
agement says, “We are led to
believe that companies are going to
sell tickets and merchandise
through their sites. We’re con-
cerned they want to put everything
through one channel.”

Assistance t preparing this article
was provided by Carrie Bell.

says is “quiet, acoustic-guitar music.”

“It’s not going to be called a Dun-
can Sheik record,” he says. “I'm try-
ing to get Atlantic to have it be their
first Internet-only album.”

Online retailer Amazon.com,
meanwhile, has debuted a new down-
load site featuring previously unre-
leased tracks from such acts as
Widespread Panic and Lyle Lovett.

Lovett’s manager, Ken Levitan of
Vector Management, says the Ama-
zon.com deal was approved by
Lovett’s label, Curb/MCA Records.
“We worked with the label on this
deal.”

Another issue being examined in
the U.K. right now is the pressing

‘The labels are
struggling to find
their strategies
online’

- ROBERT ROSENBLUM -

question of digital downloading and
whether contracts signed there allow
labels to charge for such musie.

Glover is keen to make sure the
move toward digital delivery bene-
fits artists, and among his key con-
cerns is that the creators of the
music are adequately compensated.

But one legal and business affairs
executive speaking off the record
said that the area of ancillary rights
would probably cause more conflict
than that of download rights. “We
own the copyrights. In 99% of all
contracts, we have the right to [offer
downloads],” he says.

THE PRICE OF TECHNOLOGY

Also a sticky issue now is the
always touchy one of recoupment.

Some music companies are looking
to recoup their promotional expens-
es on the Internet through use of a
new-technology deduction clause
that subtracts up to 25% of an act’s
royalty rate from the sale of each
record, according to sources.

While a standard royalty rate for
new acts is generally in the 10%-15%
range, the additional fee comes on
top of a standard 25% packaging
deduction and recoupable marketing
expenses used to promote records to
radio and video outlets.

This development alarms some
industry observers, who say that the
labels should increase, rather than
decrease, payment to artists since
there are less expenses involved in
selling music via the Internet.

“I haven't seen that yet, but it
wouldn’t surprise me,” says Robert
Rosenblum, an attorney who spe-
cializes in intellectual property for
Atlanta-based Greenberg Traurig.
“I think ultimately we’ll see move-
ment in the opposite direction. The
labels are struggling to find their
strategies online, so there are a lot
of new concepts being tested.”

In an effort to accommodate the
artists, some labels are looking at
waiving the packaging deduction on
music that is sold digitally, according
to Rosenblum.

Concludes manager Leinheardt,
“It’s inevitable that the business
model will have to change.”
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enterprise, the preparations for the
launch of the unique project are
linked to a restored reissue of the
1968 animated “Yellow Submarine”
film that the subsequent record was
meant to complement—plus the
world premiere of a “lost” video shot
back in '68 as the Beatles were in
Studio 3 of EMI’s Abbey Road Stu-
dios cutting a track soon used for the
movie’s song score.

Meanwhile, Harrison has been
immersed in final recording and
archival reconnaissance for an
unprecedentedly intimate new solo
release recorded on-site in his own
facilities, as well as a proposed
multi-CD retrospective of his solo
demos, outtakes, and previously
unreleased recordings. Moreover, in
the past few years ownership also
reverted to Harrison of his entire
1976-92 catalog of his Warner Bros.-
era Dark Horse albums (including
the multi-platinum 1987 “Cloud
Nine” album, critically deemed one
of the finest artistic outings by an
ex-Beatle), plus the two Traveling
Wilburys albums Harrison did in
1988 and 1990 with cohorts Bob
Dylan, Jeff Lynne, Roy Orbison, and
Tom Petty. Thus, Harrison is con-
templating recirculating those
largely out-of-print recordings with
possible bonus tracks.

But consideration of all these mat-
ters is temporarily placed on hold on
this magnificent June afternoon, as
George spends several hours taking
his guest around the house and
grounds of the handsome Victorian
Gothic house and parkland he pur-
chased in 1969.

“When I first saw this place a
year or so earlier, I still couldn’t
afford it!” says Harrison, alluding to
the snarled, sluggish royalties and
revenue stream the Fab Four faced
in the wake of their mammoth suc-
cess. “It was Derek Taylor [the
recently deceased journalist/author
and Apple publicist] who talked me
into buying the property after visit-
ing it again with me, back when
there were Catholic nuns living here
and there was talk of demolishing
the run-down building because of the
upkeep. Derek and I smoked some
pot in the lower garden, and he told
me to go ahead and get it. So I've
spent the last 30 years fixing up the
place, finding local people to help me
do the gardening that used to be
handled by a staff of over 40 in the
1870s, when it was built by a lawyer-
baronet named Sir Frank Crisp.”

By electric cart and on foot, Har-
rison takes me for an extended tour
around the acres of topiaries, water-
fall-fed lagoons, graceful Oriental
arboretums, and man-made under-
ground grottos—complete with con-
crete stalagmites and stalactites
originally fashioned by Victorian
craftsmen—as he recalls the small
backyard gardens his father, Harold,
once tended in the Liverpool suburbs
of Speke and Woolton.

Over tea and spice cake on the
house veranda, George also recalls
his boyhood exploits embodying the
crusading knight in Sir Walter
Scott’s 1819 novel “Ivanhoe” while
outfitted in cardboard armor of his
own construction. As Harrison
speaks, a deer suddenly appears in
a clearing 50 yards distant, ambling
with head high as if to tempt the

spectral longbows of medieval
archers still haunting these woods in
the seven centuries since.

Just before sunset, we trek a
quarter-mile along the fringes of the

OLD FRED

estate to a rough-hewn replica of a
Russian dacha, the tiny cottage
tucked among pines on a rise over-
looking the Thames Valley. Harrison
unlocks the porched bungalow, a bed-
sit-sized retreat that also has a small
stove heater and an ornate chest con-
cealing a stereo, and he puts ona CD
from Dylan’s 1985 “Biograph” com-
pilation, playing one of his favorite
songs, “Every Grain Of Sand” (first
heard on Dylan’s 1981 “Shot Of
Love” album).

We banter on the porch steps,
while in the background Dylan
intones, “The sun beat down upon
the stairs/Of time to light the way.”
As we watch the tangerine orb sink
behind the turrets of his mansion,
Billboard’s 1992 Century Award hon-
aoree confesses his ambivalence about
re-entering the pop arena with his
latest compositions and legacy of
basement tapes, which include Har-
rison’s own moving rendition of
“Every Grain Of Sand.”

“It’s hard to think of leaving the
privacy and quiet of the happy life I
have here,” he admits, saying he
wants to be in touch musically with
the world but can’t imagine any real
return to even the sparse touring
and self-promotion of his 1970-90s
solo span. Yet the increasingly nega-
tive tilt of society, with its obsessive
preoccupations with violence, big-
otry, and nihilism, troubles Harrison.
A fallen Catholic whose adult
embrace of Indian spirituality has
never wavered, Harrison feels the
need to try “to cut through the cyn-
icism” to let the public know he still
believes in the power of music “to
inspire, give comfort or another out-
look” on “all the terrible things” that
“we’re doing to ourselves and each
other these days.”

Later, after a lasagna dinner in his
ornately paneled kitchen with his
wife Olivia, their son Dhani (just
home from his school year at Brown
University in the States), and Olivia’s
sister, Linda, Harrison take his visi-
tor upstairs to his Friar Park Studio.
Picking up a nearby National dobro
from the vast array of vintage guitars
hanging from the walls, Harrison
slips a glass bottleneck on his finger
as he seats himself to strum “The
Farmer Is The Man Who Feeds Us

All,” the traditional tune of 1860s
America made famous in the 1920s by
Fiddlin’ John Carson and later popu-
larized on Ry Cooder’s 1971 “Into
The Purple Valley” album as “Taxes
On The Farmer Feeds Us All”

“That’s where I first heard the
tune,” says Harrison of Cooder’s
interpretation, before he begins to
sing: “The farmer is the man, the
farmer is the man/Buys on credit
until the fall/Then they take him by
the hand/And they lead him from his
land/And the merchant he’s the man
who gets it all.”

Whether or not the song choice is
intentional, Harrison knows what it’s
like to be shortchanged or bilked
over a lifetime of toil, having strug-
gled through decades of assorted
business betrayals, baseless law-
suits, and high-handed practices
designed to separate him from own-
ership of, or recompense for, his com-
positions and recorded perfor-
mances.

As Harrison continues putting the
last loving touches on his next solo
exploit and pores through his
astounding, career-length trove of
previously unheard private sessions
and alternative passes of his own hits
and standards, questions clearly
linger for him about the preferential
commercial and logistical paths to
take in a technologically expanding
marketplace, and he mentions the
Internet as an alluring outlet.

“My attitude is a bit like, I'll
always write songs and record them
and want other people to enjoy
them,” he says, smiling serenely. “As
for the rest, we’ll see.”

Stepping into the control room,
Harrison starts off by cuing up
tracks slated for his solo project.
Olivia, Linda, and Dhani slip in to lis-
ten, laughing as George regales all
assembled with droll quips. Among
the numerous new songs George
unveils are “Valentine,” a potent
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power ballad that sounds like one of
his cleverest, hit-destined excur-
sions, the song’s hapless character
tossing out every ardent couplet he
can conjure up in order to capture an
unattainable lover’s heart.

In sharp contrast are “Pisces
Fish,” a partially autobiographical
rock hymn about learning to both
swim in the river and watch it flow,
and “Brainwashed,” a blistering
anthem about social delusions in a
world running down, the by turns
scathing and witty lyric abruptly
shifting into a brief, ethereal spoken-

word bridge before roaring back for
a tumultuous finale.

Coming next in the series of DAT
cassettes Harrison quickly punches
up are surprisingly different incar-
nations of classics from the Harrison
canon, interspersed with unusual
cover versions, dexterous acoustic
wood-sheddings with famous col-
leagues, and deft melodic larks that
consistently show George’s instine-
tive gifts as vocalist, multi-instru-
mentalist, and lyricist. What’s most
striking about all the music is the
sense of exuberance, the delight in
the fine points, and the expansive
rightness of each impromptu flight.
Traversing the full emotional spec-
trum, this is skilled, unself-conscious
inspiration, plainly pursued in pri-
vate for its own rhapsodic sake.

It’s long after 1 a.m. when Harri-
son winds up his kaleidoscopic tor-
rent of timeless tapes with his own
lustrous, harmony-steeped version
of “Run So Far,” the poignant song
he gave to Eric Clapton for his old
chum’s 1989 “Journeyman” album.
George muses that it might fit well
with the more current efforts he’s
culled for the new record, and it’s
true. It shares their same startling
openness and intimacy, heralding
what could well be the most stun-
ningly personal omnibus he’s ever
offered his fans. What, Harrison is
asked, will he call this wholly novel
album when it’s finally done?

George indicates a lined notepad
laid on a corner of the mixing con-
sole, on which has been sketched a
simple outline of a human foot from
the ankle downward. Penned above
it is the title “Portrait Of A Leg
End.”

His eyes twinkle as his guest gets
the gag, and then he adds, “Maybe I
could draw a boot on the foot for my
boxed set of old demos, outtakes, and
unreleased stuff, and I'll call that
‘Portrait Of A Boot Leg.””

The next morning, following a
round of Apple-related phone calls,
Harrison reflected on the immediate
business at hand: the allegorical
“Yellow Submarine” film fantasy he
was always delighted by and the
companion album he always felt was
somewhat lacking—until now.

Giggling as he recalls how bygone
Beatle John Lennon would imper-
sonate the voices of the mythical sub-
marine crew during studio run-
throughs for the title track, George
softly says, “It was like a little party.
Now, it can be a bigger party.”

Let’s start by clearing up cur-
rent misconceptions of what the
upcoming new “Yellow Subma-
rine” release is about and what it
will actually encompass.

The main thing you need to get
over to all the people is that it’s not a
soundtrack, but that it’s actually the
“songtrack.” This will be a total of
all the Beatles songs that were used
in the film.

The whole “Submarine” thing was
written or done around the time of
“Sgt. Pepper,” around that period.
[But] “Yellow Submarine” only
ended up with just those six new
songs that were in the film. And then
they put all that George Martin-
orchestrated material on there. But
now it will be every song that was in

the movie—because the film also had
“All You Need Is Love” and “Sgt.
Pepper” too—all together, for the
first time. And they’ve all been
remixed!

The film also had even older
songs, like “Eleanor Rigby,” that
are now on the new “Yellow Sub-
marine: A Songtrack.”

Exactly, and they’re in all their new
mixes in that “wraparound sound.” So
the video and the DVD versions and
the new CDs will also have the same
new stereo mixes that will match the
wraparound sound and will come out
around the 14th of September.

But I haven’t even seen the fin-
ished film yet! We're going to a pri-
vate screening of the new version in
a week or two.

We may have a couple of cinema
“events,” showing it in theaters, and
I think that’s gonna turn into a big
night out, but the film is not going to
be out in a general theatrical release.

We've got all sorts of other things
coming in time for November, includ-
ing an announcement about a Beat-
les Web site. Neil Aspinall [the chief
executive] at Apple, he’s organizing
all these details, and he’s got all
kinds of things that are going to
reach fruition, like some special mer-
chandising. Having lasted 40 years
with the Beatles, Neil is the only per-
son who’s ever really been able to
keep the contact with the four of us
at the same time through all the var-
ious conflicts and whatever. And I
met him when I was like 13 years
old, smoking behind the air-raid
shelters at the Liverpool Institute
high school. [Big laugh.]

There’s supposedly a “Yellow
Submarine” EP in the vaults that
EMI had thought of putting out
about a year after the “Yellow Sub-
marine” album was finally
released in January 1969, The EP
had the six songs put on the
soundtrack album, plus an early
version of “Across The Universe.”
Of course it never came out.

I remember that the early version
of “Across The Universe” was the
best one. But we finally put that one
out on a World Wildlife Fund chari-
ty album [“No One’s Gonna Change
Our World,” December 1969, Regal
Starline SRS 5013]. And it also later
went on the “Anthology [2]” album.
But, you know, there’s certain things
where somebody might have said,
like, “Oh, at this point in time we had
some songs in the can,” but there’s
nothing that I can remember that
was ever solid discussion about an
EP of any sort like that, other than
the [two-disc] “Magical Mystery
Tour” EP [issued in the U.K. in
December 1967]; in America they
didn’t have extended plays so that
had to be made into an album.

What about “Hey Bulldog,”
which was cut at the same Febru-
ary 1968 sessions that included the
early “Across The Universe,” your
“The Inner Light,” “Lady Madon-
na,” and other material? Do you
remember how the group came up
with John’s piano riff and your
guitar riff for “Bulldog”?

(Continued on next page)
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Well, it was John’s song, and it was
a great tune. Funny thing is, in the
version for America [as well as most
U.K. prints] of the “Yellow Subma-
rine” film they edited “Bulldog” out,
so we had to make sure this time that
it would be in, because of that whole
bit in the movie of the dog with all
the heads!

And we do now have an unre-
leased video of “Hey Bulldog,” as you
know. What it was is that when we
were in the studio recording [10
takes of] “Bulldog,” apparently it
was at a time when they needed
some footage for something else,
some other record [“Lady Madon-
na”], and a film crew came along and
filmed us. Then they cut up the
footage and used some of the shots
for something else. But it was Neil
Aspinall who found out that when
you watched and listened to what the
original thing was, we were record-
ing “Bulldog”! This was apparently
the only time we were actually
filmed recording something, so what
Neil did was, he put [the unused
footage] all back together again and

CHIEF BLUE MEANIE

put the “Bulldog” soundtrack onto it,
and there it was!

An unreleased live Beatles video!

[Chuckling.] Yeah! And every-
thing has a different mix on it now!
Because when they set up to this
new, wraparound five-speaker mix
for the film, they were working away
doing that for months and months at
Abbey Road. You see, another thing
is that a lot of the time the Beatles
were only working on 4-track tape,
so we'd get to the fourth track and
then what we’d do is mix the four
tracks onto one track of another 4-
track machine, and then we’d do
another three tracks.

So what they’ve gone doing in
these new mixes—which we did a lit-
tle bit of on the “Anthologies”—was
to connect all the four tracks togeth-
er and have the first four tracks all
separated, and then the three over-
dubbed tracks separated, in order to
create a new mix. Normally the
mixes heard since the ’60s up till now
from Beatles records have all been
on these finished 4-tracks with the
pre-mix of the other three tracks
stuck onto it.

In other words, the individual
tracks on the basic tapes were
rediscovered, allowing you to sep-
arate each of the original, incre-
mental tracks.

So for the first time you've actual-
ly got a much bigger, cleaner mix,
because you've got the original bass
and drum and guitar tracks
unmixed-together, you know? And

also, with all the old equipment and
all the compressors and the stuff
that we used in those days, you'd
spend ages trying to improve the
final 4-track mix you figured you
were stuck with. This engineer, a fel-
low named Peter Mew, did a lot of the
work with a guy called Allan Rouse,
who’s kind of in charge of all the
Beatles catalog. So we went in and
listened to all these new, fully
remixed tracks, and they really are
good, with the sound coming all
around you, you know!

A few more questions about the
classic songs originally on the
“Yellow Submarine” album, like
“It’s All Too Much.” Is that you
playing the organ on that track?

That’s right! I probably wrote it
on the organ, I think.

At the end of “Too Much” there
are snippets of Jeremiah Clarke’s
“Prince Of Denmark’s March”
and the Merseys’ ’66 [No. 4 U.K.]
hit “Sorrow.”

You mean on the fade-out? Yeah,
with “Your long blond hair/And your
eyes of blue.” That was all just this
big ending we had, going out. And as
it was in those days, we had the horn
players just play a bit of trumpet vol-
untarily, and so that’s how that
“Prince Of Denmark” bit was
played.

And Paul and John just came up
with and sang that lyrie of “your
eyes of blue.” But just a couple of
years ago somebody suddenly tried
to sue us for that!

For them singing a little snatch
of lyric to give exposure to an
obscure song?

Oh yeah. I just ignored it. I think
that’s one of my songs that’s actual-
ly published now by ATV and
Michael Jackson’s Northern Songs,
so I just thought, “Well, they ean
deal with it.” T just thought it’s so
ridiculous, you know.

Incidentally, that riff that’s played
on “It’s All Too Much,” I seem to
have heard at least 50 songs that've
used that lick since then. [He hums
the melody on the chorus.] You know
the one I mean: Dah ding ding ding,
dah ding ding ding. I mean, that’s
become like a stock thing. The dif-
ference is some people admit where
their influences come from, like the
Byrds [did] with the Rickenbacker
12-string thing after they all went to
see “A Hard Day’s Night.”

But then T've had people writing
to me and telling me about a group
called Texas with a song called
“Black Eyed Boy” [a No. 5 U.K. hit
in 1997], and everybody’s saying,
“Hey, they’ve ripped off your song!”
But I don’t know, because somebody
sent me a cassette and I put it on,
and I couldn’t hear a thing!

We'’ve never really been into suing
people for things like that. I've heard
a bunch of records in the past that
took things from things like “What
Is Life,” or “Living In The Material
World,” or “Here’s Comes The Sun.”
What's the point? But I suppose the
point would be like Bright Tunes
[the publishing company that start-
ed the protracted plagiarism suit

against Harrison’s “My Sweet
Lord” in which George ultimate-
ly prevailed]—you could just try
and make some money out of
people.

‘Yellow Submarine:
A Songtrack’
| "

Each track of the new, 15-song
collection was fully remixed and
digitally remastered in 5.1 sur-
round sound at EMI’s Abbey
Road studios in London, under
the direction of coordinator Allan
Rouse, with Geoff Emerick (re-
cording engineer), Peter Mew
(digital remastering), Gareth
Boucher (technical supervisor),
and Peter Cobbin (music mix
engineer), assisted by Guy Mas-
sey. The album is due for release
worldwide on Sept. 14 by Apple
Corps Ltd., under exclusive
license to EMI Records Ltd. and
its Capitol Records Inc. sub-
sidiary in the U.S.

Also to be released on Sept. 14
are the new home video/DVD edi-
tions of “Yellow Submarine,”
with film restoration by Alan
Kozlowski at Pacific Ocean Post
studios in Santa Monica, Calif.

“Also under consideration,”
says an Apple Corps Ltd. repre-
sentative, “is a separate orches-
tration album of the original ‘Yel-
low Submarine’ film score
composed by Sir George Martin.”

Complete track listing
(in tentative sequence, courtesy
of Apple Corps Ltd.) is as follows:

YELLOW SUBMARINE
NOWHERE MAN
ELEANOR RIGBY
LOVE YOU TO
ALL TOGETHER NOW
LUCY IN THE SKY WITH DIAMONDS
THINK FOR YOURSELF
SGT. PEPPER'S LONELY HEARTS CLUB BAND
WITH A LITTLE HELP FROM MY FRIENDS
BABY, YOU'RE A RICH MAN
ONLY A NORTHERN SONG
ALL YOU NEED IS LOVE
WHEN I'M SIXTY-FOUR
HEY BULLDOG
IT'S ALL TOO MUCH

The guitar feedback on the intro
to “It’s All Too Much” was done in
May of ’67, so it was pre-Hendrix,
before he started to go wild with
that stuff, since his “Are You
Experienced?” album {released in
the U.K. on Dec. 5, 1967] hadn’t
come out yet.

But, now, I don't think 7 was play-
ing the guitar feedback; as I say, 1
was playing the organ, so I think
that was probably Paul that did that.
But it was, like, manufactured,
meaning that it wasn’t like an acci-
dent or anything; it was part of the
arrangement.

I just wanted to write a rock’n’roll
song about the whole psychedelic
thing of the time: “Sail me on a sil-
ver sun/Where I know that I am
free/Show me that I'm every-
where/And get me home for tea.”
[Laughs.] Because you'd trip out, you
see, on all this stuff, and then
whoops! you'd just be back having
your evening cup of tea!

But we also had that feedback on
“I Feel Fine” [in 1964], and John
always claimed it came about from
playing an acoustic Gibson with a
pickup in it, and it had a big round
sound hole, and it just used to feed
back very easily if you faced it
toward the amplifier.

But then I've heard other people
say that wasn't the first feedback
either: “1897, we had feedback on
such and such!” [More laughter]

We’ve talked about “Only A
Northern Song” before [Billboard,
March 9, 19961, which was intend-
ed as a little commentary of yours.

It was at the point that I realized
Dick James had conned me out of the
copyrights for my own songs by
offering to become my publisher. As
an 18- or 19-year-old kid, I thought,
“Great, somebody’s gonna publish
my songs!” But he never said, “And
incidentally, when you sign this doe-
ument here, you're assigning me the
ownership of the songs [Harrison
had written as a Beatle)],” which is
what it is. It was just a blatant theft.
By the time I realized what had hap-
pened, when they were going public
and making all this money out of this
catalog, I wrote “Only A Northern
Song” as what we call a “piss-take,”
just to have a joke about it.

“All Together Now,” by Paul and
John, do you have any thoughts
about that?

It was a nursery rhyme kind of
thing. Again, if you look at it from
one point of view, it’s embarrassing.
But we seem to have been the all-
around entertainers, weren’t we?
Somehow we got away with stuff like
that, either with Ringo singing “Yel-
low Submarine” or us doing a song
like “All Together Now.”

Thinking of things suited for
children from the Beatles, Al Bro-
dax, who produced the “Yellow Sub-
marine” movie, also had done the
series of Beatles cartoons {several
dozen episodes, broadcast on ABC-
TV starting in 1965, but only given
limited later exposure in England
on Granada Television] that were
shown on Saturday and Sunday
mornings in America. Whatever
happened to those cartoons?

Oh, we bought them all a few years
ago, just so we had control over them
for the future. I always kind of liked
them—they were so bad or silly they
were good, if you know what I mean.
[Grinning.] And I think the passage
of time might make them more fun
now, in terms of being more watch-
able than they really were back then.
But we don’t have any plans for them
at the moment.

By the way, the song “Yellow
Submarine” never really did have

anything to do with a narcotic pill
by that nickname, did it?

I never heard of that pill. Paul
came up with the concept of “Yellow
Submarine.” All T know is just that
every time we’d all get around the
piano with guitars and start listen-
ing to it and arranging it into a
record, we'd all fool about. As I said,
John’s doing the voice that sounds
like someone talking down a tube or
ship’s funnel as they do in the mer-
chant marine. [Laughs.] And on the
final track there’s actually that very
small party happening! As I seem to
remember, there’s a few screams and
what sounds like small crowd noises
in the background.

Fans still wonder if that voice
shouting into the submarine’s fun-
nel is John, same as they still ask
who coughed at the start of “Tax-
man” on the “Revolver” album.

My son Dhani reckons it was me.
He says, “I'd recognize that cough
anywhere!” [Laughs.] But I don’t
remember.

FLYING GLOVE

Unlike the cartoon series, which
had your voices, your own “Sgt.
Pepper”-ish film characters in the
“Yellow Submarine” movie were
dubbed by actors, so the Beatles’
only actual appearance in the film
is at the end of the picture.

Well the deal was we hadn't really
been that involved in the making of
what was supposed to be our third
movie. I must say, at the point I had
no idea of how it was going to fit into
the film or where it was going. We
had our lines and just kind of did it,
but it all turned out quite well with
the animation, didn’t it?

It was excellent, and the film
was very influential, particularly
the work of principal animation
designer Heinz Edelmann.

Right, and then Peter Max built his
whole career on the fact that every-
body thought he’d done it! T loved a lot
of those characters [Edelmann] came
up with. And the Blue Me:inie named
Max, I always wondered if the later
idea of the “Mad Max” movie charac-
ter came from him.

It’s a spectacular, Dante’s
“Inferno”-type tale of good vs. evil.
And that “flying glove” character
is scary!

[Laughs.] It is, it is! And all those
Apple Bonkers! The fact is, with the
way the culture and the government
are now, it’s all still happening now
as it was in “Yellow Submarine.”

(Continued on next page)
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A NEW ‘YELLOW SUBMARINE SONGTRACK’ DUE IN SEPTEMBER

(Continued from preceding page)

Except the Blue Meanies have got a
bigger stranglehold on the planet
right now than they even had back in
’67! And it looks like there’s no musi-
cal group coming along to break the
bubble of grayness, because even the
music industry has turned gray and
is dominated by Blue Meanies.

Do you think popular music has
had an impact on shaping minds,
and that across history it’s helped
influence peoples’ thinking?

I think definitely. There’s no ques-
tion it has, and I know that from the
feedback I'm still getting. The other
day I got a letter sent to a guy in
London who's a homeopathie doctor,
who’d gotten it from an 84-year-old
patient of his, so he passed her let-
ter on to me. And she just went on
saying, “ ‘My Sweet Lord’ changed
my life, and even to this day has such
a great influence on me.” I just know
people I met, fans I meet, and peo-
ple who come to me in tears from
places like Argentina, that the Bea-
tles’ music had a great influence—
and stdl has.

That’s the great thing about
music. So, / can be influenced now,
and I can listen and enjoy a Hoagy
Carmichael record from 1929 on my
Jjukebox, with all those great musi-
cians on it, and it’s timeless inasmuch
as it’s captured on that disc.

Music definitely influences you,
whether it just makes you feel happy
or sad. And likewise I'm sure all that
horrible music these days is making
people change—there’s just worse
crime, more cynicism. I wouldn’t
necessarily directly blame the music
for all of that, but there is this kind
of chemistry that’s created through
endless television or music pro-
gramming or advertising that drones
away on these things—with crap
musie, with murder movies, and that
whole thing with Robert De Niro
pointing a big gun at everyone on the
big posters [for the film “Ronin”]
that you see everywhere now in Lon-
don. And so it’s like my son Dhani
was saying, that “Who gives a shit
about bombing Bosnia!” becomes the
attitude on a campus, because
they're all so desensitized.

It’s like the music and enter-
tainment business has gotten into
the arms business.

Yeah! And it was both pathetic and
very funny at the time, but a couple
of years ago I was in Los Angeles,
and I had the television on, and for
the local weather we went to some
guy at the beach. And in the shot of
him live with the beach in the back-
ground you could just see the pollu-
tion was just dreadful, and he just
goes, “Yes, well, it’s another beauti-
ful day down here at Santa Monica!”
And I thought, “What are you talk-
ing about? It stinks!”

But that’s how it is, that’s the
desensitizing. Maybe in another
few hundred years people will be
living in sewers with rats crawling
all over them, and they’ll be think-
ing, “This is great, life is good.”
Mahatma Gandhi said, “Create
and preserve the image of your
choice,” and the image we seem to
have chosen is one of greed and
butchery.

Many observers feel that basic
issues of control are shifting in
the entertainment industries. If
the major companies don’t get
into the business of helping artists
by offering unique new goods and
services on mutually favorable
terms, the artists could just get in
the habit of doing it on their own.

While everybody is getting all
excited about the fact that it’s gonna
be the millennium, the sad thing is
not just the way music’s being made
these days but also the way music’s
being played—or rather not being
played—on the radio and elsewhere.
You've got such a wealth of great
music out there, old and new, but the
marketplace doesn’t indicate that.
Meanwhile, someone like Hoagy
Carmichael, who would have been a
hundred years old right at the mil-

Scene from “Yellow Submarine.”

lennium, he represented a certain
quality of songwriting and mu-
sicianship and integrity that lasted
a hundred years!

What I'm trying to say is that
everybody’s getting so excited about
something that doesn’t really exist—
this whole idea of time turning and
2,000 years. I see time as an infinite
thing, and I see Creation as an infi-
nite thing, but Monday, Tuesday, or
the millennium just typify how
mankind has to subdivide it up into
things for personal future gain.

You’ve spent the last few years
focusing on your family life while
recording music at home just for
the joy of it.

I've spent too long in the garden.
[Soft laugh.] So the concept of going
on a TV show with Jerry Stringer or
whatever his name is, to try to talk
about something while everybody’s
punching each other—that to me is
pathetic. To try and sell something
like that, you sell your soul!

That’s why I just feel I can’t go
back into the side of the industry
that’s become this way. And that’s
why I'm just going along with that
girl from Abba [Agnetha Filtskog]
who chat-show people eriticize for
being off on an island these days and
out of touch with the music business.
One fellow on television actually said,
“She had a beautiful ass but now she
is an ass!” It was so nasty, can you
believe it? But she’s probably much
more spiritual, much more content,
and just a better person to her fam-

ily and friends.

Did you ever see that [1989] movie
made for [Harrison’s own] Hand-
Made Films called “How To Get
Ahead In Advertising”? It was writ-
ten and directed by Bruce Robinson,
who hated the Thatcherism going on
at the time he made the picture. It’s
about this bloke in this advertising
agency who'’s under heavy stress to
have this campaign for pimple lotion
done by Monday. He ends up getting
a big boil on his neck and the boil
gets bigger and bigger, and it mani-
fests into this face. One day he looks
in the mirror and says, “The bastard
looks just like me!” He’s getting sick
of the lies and the bullshit of this
industry, saying, “They won’t be
happy until every fucking one of us
is erouching in some hatchback on a
motorway,” and he’s trying to with-
draw from it. But the boil, this head
is his bad side, and it’s taking over.
He goes into the hospital, and they
lance the real head, and it’s the boil
side that comes back to work! It’s a
very bizarre black comedy about the
conflict between the greed and the
moral stance against it.

There’s no ceiling to the top if
you’ve got the courage to climb
that high. But if you’re diving for
the bottom in life, you discover
there’s no bottom to the bottom.

Oh, yeah, there is no end, and no
beginning. But what it’s all really
about is the now. And right now,
music is being dictated by all the
people who have nothing to do with
music, like sponsors, or executives
who are just trying to climb social
ladders rather than actually enjoy
what it is they do. So the music is
getting worse because somehow we
just created these monsters in the
music industry.

I mean, you tell me one person
other than Bob Dylan who has a moral
message in a tune that’s improved
upon Bob’s words in his song “Every
Grain Of Sand.” [He recites some of
the lyrics.] “Don’t have the inclination
to look back on any mistakes/Like
Cain I now behold this chain of events
that I must break/In the fury of the
moment I can see the Master’s
hand/In every leaf that trembles/In
every grain of sand/Oh the flowers of
indulgence and the weeds of yester-
year/Like criminals they have choked
the breath of conscience and good
cheer/. .. I gaze into the doorway of
temptation’s angry fame/And every
time I pass that way/I always hear my
name/Then onward in my journey/I
come to understand/That every hair
is numbered/Like every grain of
sand.”

So what does George Harrison do
as a songwriter and a person to talk
back to this awful era that Dylan
once recognized would arrive?

Well, T say that everybody knows
they’re all being brainwashed, by
everything. So in my music I just
sing a rock’n’roll song about the
power of love on “Valentine,” or
about the eternal river that keeps
flowing through this area near my
home on “Pisces Fish,” or I sing
[quoting from his new song “Brain-
washed”], “God, God, God, won’t you
lead us through this mess?!” H

newsline...

JAZZ RECORDING company Concord Records, mired in the Alliance bank-
ruptey in recent years, has agreed to be acquired by TV/film production
company Act 3 Communications, controlled by TV exec Norman Lear.
Glen Barros, president of Concord, says management will have a stake in
the new company, which is seeking new staff and artists. “Our plan is to
resume an aggressive growth phase,” says Barros, “and go back to where
we were before the Alliance bankruptey. We will be adding people and
looking to aggressively build our roster.” The Concord, Calif.-based com-
pany, founded in 1969 by the late Carl Jefferson, has 35 artists and a cat-
alog of 900 titles. When Alliance emerged from Chapter 11 last August,
ownership of Concord was given to Alliance’s secured creditors, who have
now sold it. Concord is no longer affiliated with Alliance, which is being
acquired by the Yucaipa Cos. DON JEFFREY

THE NEW YORK chapter of the National Academy of Recording Arts and
Sciences has named six members of the local music com-
munity to receive its New York Heroes Awards at a dinner
Dec. 6: Billboard editor in chief Timothy White; artists
Tony Bennett, Celia Cruz, and Mary J. Blige; composer
Philip Glass; and Tommy Boy Records chairman/CEQO
Tom Silverman. Proceeds from the dinner will support the
chapter’s educational initiatives. IRV LICHTMAN

AFTER AT LEAST a year of negotiations, the Asian music trade has reached
a memorandum of understanding (MOU) that establishes increases in
mechanical royalties and sets into motion the further “development of
local industry agreements,” according to a June 10 announcement. The
agreement, replacing the pioneering MOU signed in 1994, calls for a roy-
alty rate to be hiked from 6.75% to 7% of published price to dealers (PPD)
in Hong Kong and from 5.4% to 6% PPD in all other Asian markets, with
the exception of Japan. The pact is retroactive to January of this year and
runs through 2003. Also, the MOU will serve as the standard for the pay-
ment of mechanical royalties by labels through the region until it is super-
seded in each country by local industry agreements. Hong Kong recent-
ly became the first Asian territory to sign a local agreement under the
new MOU. Leading the publishing industry team in the negotiations was
Nick Firth, president of BMG Music Publishing, while Michael Smellie,
regional International Federation of the Phonographic Industry chair-
man and senior VP of BMG Entertainment International Asia Pacifie,
led the major-label team. IRV LICHTMAN

NEW YORK-based Velvel Records, founded in 1996 by Walter Yetnikoff,
has been acquired by Port Washington, N.Y.-based Koch International.

Velvel had recently been in talks with Edel America about the acquisi-
tion of some of its assets after Yetnikoff was unable to secure new financ-
Koch will now assume distribution of

Velvel and Bottom Line Records, which

had been distributed by BMG since Feb-

ny with Navarre, which owned a minority stake in the label. Bob Frank
continues as Velvel president and will assume the presidency of Koch
Entertainment LLC, reporting to Koch CEO Michael Koch.

ing and made plans to close the label.
ruary 1998, after Velvel parted compa-
CHRIS MORRIS

CHARLES KOPPELMAN'S investment firm CAK Entertainment has bought
an equity stake in King Biscuit Entertainment Group and forged a licens-
ing agreement for the group’s catalog with the download site EMusic.com.
Terms were not disclosed. King Biscuit will provide its 21,000 classic rock
recordings and future performances for sale on the site. The recordings
were taken from the company’s syndicated “King Biscuit Flower Hour”
radio show and albums pressed on its Oxygen, Pet Rock, Silver Eagle
Cross Country, and KBFH imprints. CHUCK TAYLOR

INTERNET entities GetMedia and WebRadio.com are combining forces with
a new tool that will enable radio stations to broadcast and sell music simul-
taneously over their Web sites. The E-commerce technology will allow
Web visitors to see title and artist information about songs airing and
click and buy without leaving the station’s Web site. San Jose, Calif.-based
GetMedia will integrate the technology into WebRadio.com’s Java-based
streaming audio player. It is available to the 90-plus station affiliates of
WebRadio, owned by Israel-based GEO Interactive Media Group, with
U.S. offices in Woodland Hills, Calif. GetMedia will handle all installa-
tion, orders, customer service, and fulfillment on behalf of stations, which,
in turn, receive a percentage of revenue from CD sales on their sites. The
company intends to offer a toll-free telephone number so consumers can
purchase music over any touch-tone phone. WebRadio says pricing will
be competitive with other online music retailers. CHUCK TAYLOR

TOWER RECORDS, which announced an intent to ramp up its emphasis on
electronics products at the National Assn. of Recording Merchandisers
Convention this year, has rolled out its first dedicated “personal elec-
tronics” department. The department, which boasts such items as boom-
boxes and CD clock radios, is in the newly relocated Bellevue, Wash., store.

78

wwWwW americanradiohistorv com

BILLBOARD JUNE 19, 1999



www.americanradiohistory.com

RETAIL FAVORS MOST NEW EMD POLICIES

(Continued from page 1)

ongoing discounts and extended dat-
ing for its catalog. Excluding its top
4( sellers and Beatles titles, the CD
catalog now carries an extra 30 days
dating and a 4% discount for front-
line product and an extra 90 days dat-
ing and a 6% discount for the deep
portion of the list. For classics, jazz,
and new age titles, the company is
providing an extra 120 days dating.
Deep-catalog cassette titles carry a
6% discount and 90 extra days dating.

The EMD price increase now
means that all five majors have hiked
prices this year on CDs, anywhere
fi'om 6 cents to 10 cents for $15.98-
$17.98 list-price titles. Merchants
generally complain about price
mereases, but this time, in particu-
lar, they are complaining that the
increases are too small to justify
passing on a price increase to cus-
tomers—resulting in a hit to profit
margins for stores.

In other moves, EMD eliminated its

“fixed end” return dates for deleted
titles, allowing merchandisers more
flexibility if they want to participate
in the company’s markdown program.
It also changed its penalty for CD
returns, shifting from a percentage
of wholesale cost, previously 15%, to
a 75 cents flat per-unit charge. As
part of its return incentive/disincen-
tive, the company allows a 10 cent
credit on each unit bought by the
aceount, giving a break-even point of
13.3%. The break-even point previ-
ously was 15%. Also, EMD lowered
its minimum order level from $500 to
30 units and now will charge 20 cents
per unit for orders under 30.
Finally, EMD has initiated a devel-
oping-artist program. For select
titles, the program, dubbed “Igni-
tion,” provides accounts with a dis-
count “up to 10% or more,” an extra
120 days dating, an $8.05 boxlot cost,
and a waiver of the incentive/disin-
centive policy and the small-order

HITIO0®

SINGL.ES
SPOTLIGIIT

by Silvio Pietroluongo

TOP OF THE PAGE: Jennifer Lopez keeps a hold on the top spot of The
Billboard Hot 100 with “If You Had My Love” (Work/ERG). “Love” is the
second song in Hot 100 history to earn the triple-crown billing of
No.1/Greatest Gainer/Sales & Airplay. (Ricky Martin’s “Livin’ La Vida
Loca” [C2] was the first, in the May 8 issue.) Lopez’ 10% sales gain brings
her weekly total to 170,500 units and her three-week sum to 341,000 pieces.
“Love” also increases by 10 million audience impressions, a 27% improve-
ment, to move 24-18 on the Hot 100 Airplay chart.

Elsewhere in the top 10, Backstreet Boys climb up a couple of spots to
No. 9 with “I Want It That Way” (Jive). “Way” ends a five-week drought for
airplay-only singles within the top 10 of the Hot 100. The last track to appear
in the top 10 without a retail-available single was “Slide” by Goo Goo Dolls
(Warner Bros.), which was No. 8 on May 8. “Way” becomes the ninth airplay-
only song to make the top 10 since we revamped the Hot 100 in December
1998. The highest-ranking airplay-only title thus far has been “Save Tonight”
by Eagle-Eye Cherry (Work/ERG), which peaked at No. 5 on Jan. 23.

BETTER WEEK: Last issue, Citizen King’s “Better Days (And The
Bottom Drops Out)” (Warner Bros.) was marked with a retail launch star
signifying that its chart move was influenced by first-week retail sales.
This issue, “Days” more than doubles its initial-week output by scanning
6,500 units and debuts at No. 43 on Hot 100 Singles Sales. This surge pro-
pels the song 56-45 on the Hot 100.

CATCHING UP: After spending the past three weeks in the runner-up
position, Ricky Martin moves to No. 1 on Hot 100 Airplay with “Livin’ La
Vida Loeca” (C2). “Loca” is the first song to reach the top of the airplay
chart after falling out of the Hot 100 perch since Savage Garden’s “Truly
Madly Deeply” (Columbia). While it took only took “Loca” two weeks to
claim the airplay crown after being dethroned on the Hot 100, “Truly”
required 11 weeks from its last week at No. 1 on the Hot 100 (Jan. 24, 1998)
to its first atop Hot 100 Airplay (April 11, 1998).

CHART JUNGLE: We received a letter asking why in the name of
“Tarzan” hasn’t Phil Collins’ No. 1 AC song “You'll Be In My Heart”
reached the Hot 100 chart? Although it has been bubbling under the Hot
100 for two months now, “Heart” has been hampered because it has been
slow to spread from AC to other formats on our radio panel. If we use a
similarly sized format panel, like modern rock, as a comparison, we can
begin to understand the need for a song to grow beyond its immediate for-
mat to dent the Hot 100. The No. 1 song on Modern Rock Tracks, Lit’s “My
Own Worst Enemy” (RCA), has an audience of 15.1 million within its own
format. Collins’ “Heart” outpaces that total at AC with 15.9 million, but
“Enemy,” No. 53 on the Hot 100, makes up the difference with an additional
12.4 million audience impressions at other formats. “Heart,” on the other
hand, picks up only 3 million more impressions outside its primary format.
“Heart” continues to gain at adult top 40 and mainstream top 40 stations,
so it might not be much longer before Collins swings onto the chart.

charges.

John Grandoni, VP of purchasing
at Carnegie, Pa.-based National
Record Mart, says, “Other than the
price increases, the letter contains

‘It lets us replenish
deep catalog to our
stores on a weekly
basis, bypassing
our distribution
center’

- JOHN GRANDONI -

some positive changes.”

He cites as good changes the
extended dating and discount for cat-
alog, the elimination of the fixed
return dates, the reduction of the

returns penalty, and the lowering of
the minimum-order levels.

He adds that the policy letter con-
tains many changes that allow the
chain to “bypass our distribution cen-
ter.” For instance, “it lets us replen-
ish deep catalog to our stores on a
weekly basis,” Grandoni explains.
“Anything that helps us reduce costs
is good.”

At the wholesale level, Ron
Phillips, senior VP of purchasing at
Woodland, Calif.-based Valley Media,
says, “The price increase is no sur-
prise” and adds that he likes the
extra dating and discount on catalog.

But he continues, “I was disap-
pointed in that there is not a discount
on what other people call their ‘never
out’ titles.”

EMD breaks out its catalog into
three categories—top 40, 41-240, and
241-plus. The top 40 is the equivalent
of what some other distributors call
their “never outs,” meaning that they

sell so consistently that they should
be replenished the same way as a hit.
The titles in each category will be
updated every six months, according
to the company letter.

Most merchants say they have yet
to calculate what impact the change
in the company’s incentive/disincen-
tive policy will have on them and said
that their attitudes could change
toward EMD after they run their
numbers.

EMD, meanwhile, for the past few
years has been trying to encourage
accounts to sell off product at dis-
counted prices instead of returning
it. The EMD policy letter notes that
the company has been disappointed
with customer participation in its
markdown program. But the policy
letter says the program will still be
provided so accounts have “more
choices on how to manage inventory.”

EMD executives were unavailable
for comment.

BERMAN MULLS IFP1 STRUCTURE

(Continued from page 9)

things I've been doing [at IFPI], par-
ticularly related to new technology.”

Garnett, 45, leaves the global
recording industry group in July
(BillboardBulletin, June 9) with
recognition for his intimate involve-
ment in its major policy initiatives in
the '90s and for a strong grasp of
intellectual property issues. He
Jjoined the organization’s London
headquarters in 1983 as a legal assis-
tant and later ran its Asia-Pacific
operations for seven years. He suc-
ceeded Tan Thomas as director gen-
eral in March 1992.

Garnett was IFPI's most senior
full-time officer until Berman
arrived Jan. 1 as chairman/CEO. At
that point, Garnett became director
general/COO, operating, in his
words, on a “try it and see” basis as
he and Berman aimed for profes-
sional harmony.

Both men say there have been no
disagreements between them since
then. “We had an understanding,”
says Berman, “that at any time
between March and October, either
one of us could decide about going

forward on a more permanent basis.”

Berman says that until he firms
up a fresh management structure, in
tandem with the main board, IFPI
department heads who are current-
ly accountable to Garnett will report
to him. The federation has approxi-
mately 100 employees worldwide;
about half are in London.

Of Garnett’s exit, one seasoned
major-label executive says, “This is
not totally unexpected.”

Nevertheless, there is concern
inside some TFPI national groups
that with Garnett gone, the organi-
zation will lean further toward the
interests of multinational recording
companies—which fund most of its
activities—at the expense of indies.
They tend to assume this is
Berman’s inclination, given that he
has strong relationships with, and
immediate access to, the most
senior executives of the global
recording industry.

‘Jay has the ear of the U.S. Con-
gress and all the major labels,” says
one IFPI official based outside its
headquarters.

“Independents see a growing
importance for themselves in the
marketplace,” says another veteran
IFPI executive, “because of E-com-
merce and all the other changes.
You've got some very good people
involved in the indie sector now,
especially in the U.K., and they're
going to be demanding that their
voice is heard. IFPI is listening, but
this is a growing constituency.”

Moreover, the active presence of
local independents in IFPI affairs
helps national groups assure
national governments that the orga-
nization is not only for the benefit
of foreign-based, multinational
giants.

Berman says he recognizes the
concerns of national groups. “I don’t
think any of the changes which
could be anticipated in fulfilling the
[TF'PI] board’s vision will have any
adverse effect on anyone else,” he
says. “If anything, one of my own
personal objectives is to find a way
to make IFPI more responsive—not
just to the board but to national

groups.”

INDUSTRY MOURNS MEL TORME

(Continued from page 9)

Alley” and garnering a Grammy
nomination for the Gershwin feature
“Live At The Maisonette” on Atlan-
tie. Tormé’s career began its latter-
day upswing in the mid-"70s, as he
scored in Down Beat polls and won
the Dutch Edison prize. An acclaim-
ed 1977 Carnegie Hall performance
with Shearing and saxist Gerry Mul-
ligan signaled a full renaissance.

In the '80s, Tormé documented
much pop/swing on Concord with
Shearing and others, going on to
reunite with the Marty Paich Dek-
tette in 1992 and record a lauded
tribute to Bing Crosby. He also
recorded the popular “Great Ameri-
can Songbook” album for Telare.

Tormé received a lifetime-achieve-
ment award from the National Acad-
emy of Recording Arts and Sciences
at this year’s Grammy Awards. And
providing the ideal eareer summa-
tion, Rhino issued a four-dise boxed

TORME

set in '96, “The Mel Tormé Collec-
tion: 1944-1985,” which covers the
breadth of his career up to the Con-
cord years.

The latest Tormé offering also
comes from Rhino: “Mel Tormé At

The Movies,” a disc compiled in
league with Turner Classic Movie
Music. Produced by George Fel-
tenstein, the June 8 release features
songs from “Higher And Higher”
and “Good News,” as well as “Puttin’
On The Ritz,” “Some Like It Hot,”
and “Dick Tracy.” And from the 1948
film “Words And Musie,” there is the
Richard Rodgers/Lorenz Hart clas-
sic “Blue Moon,” a signature vehicle
for Tormé’s vocal talent.

Concord plans to issue a memorial
tribute to Tormé within the next
year, according to Barros. “We want
to do something special,” he says. “It
really just hit home at the funeral
service that Mel is gone and what a
gift he had. At the end, after friends
and family finished telling stories,
they played a record of Mel singing
‘Stardust.” It sent chills through me.
There is hardly anyone left who can
sing a ballad like that.”
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THE B THE TOP-SELLING ALBUMS COMPILED FROM A NATIONAL
SAMPLE OF RETAIL STORE, MASS MERCHANT, AND
INTERNET SALES REPORTS COLLECTED,
COMPILED, AND PROVIDED BY SoundSczirlr®
® ® JUNE 19, 1999 IIII
=z = =z z
O Q @ S Q
x| x 2 o = x| _x | @ o =
24124 | =8| €2 ARTiST TITLE | 53 24124 | 58| €1 ARTIST TITLE | 53
= N © | IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) ao L N | FO | ypRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) oo
—mll NO. 1 B 54 | 47 | 40 | 24 | DMX AZ?RUFF RYDERS 538640%/IDIMG (11.98/17.98) FLESH OF MY FLESH BLOOD OF MY BLOOD 1
1 1 1 BACKSTREET BOYS JIvE 41672 (11.98/17.98) 3 weeks at No. 1 MILLENNIUM 1 55 | 29 | — 2 JORDAN KNIGHT INTERSCOPE 90322 (10.98/16.98) JORDAN KNIGHT | 29
2 2 2 4 RICKY MARTIN A’ C2 69891*/COLUMBIA (11.98 EQ/17.98) RICKY MARTIN 1 MARY CHAPIN CARPENTER
% | 43— 2 COLUMBIA (NASHVILLE) 6875150NY (NASHVILLE) (098 E17.08) 1Y DOLL AND OTHER FAVORITES 43
® Hot SHOT DEBUT/HEATSEEKER IMPACT W 8 | 79 | 5 | LENNY KRAVITZ A VIRGIN 47758 (12.98/17.98) 5| 36
@ NEW ) 1 | JA RULE MURDER INC./DEF JAM 538920*/IDJMG (10.98/16.98) VENNI VETTI VECCI 3
58 | 49 46 41 ROB ZOMBIE A? GEFFEN 25212*/INTERSCOPE (10.98/16.98) HELLBILLY DELUXE 5
4 3 | 3 21 BRITNEY SPEARS A" JIVE 41651 (11.98/17.98) ...BABY ONE MORE TIME 1
59 50 49 80 | WILL SMITH A°® COLUMBIA 68683* (11.98 EQ/17.98) BIG WILLIE STYLE 8
@ NEW D 1 TRU NO LIMIT 50010*/PRIORITY (12.98/19.98) DA CRIME FAMILY 5
60 53 43 10 | VARIOUS ARTISTS @ IMMORTAL 69904*/EPIC (11.98 EQ/16.98) FAMILY VALUES TOUR '98 7
6 5 4 15 | TLC A°® LAFACE 26055*/ARISTA (11.98/17.98) FANMAIL
2 *

7 6 6 33 | SHANIA TWAIN ®' 1ERCURY (NASHVILLE) 536003 (10.98/17.98) COME ON OVER 2 61 54 47 29 | WHITNEY HOUSTON AZ ARISTA 19037* (11.98/17.98) MY LOVE IS YOUR LOVE 13
NEWD 1 JENNIFER LOPEZ WORK 69351/6P1C (1 1.98 EQ/17.98) ONTHE6 3 62 51 48 25 FATBOY SLIM SKINT 66247*/ASTRALWERKS (10.98/16.98) YOU'VE COME A LONG WAY, BABY 34
(9)] NEWD | 1 | BLINK 182 wca 11350 109816.98) ENEMA OF THE STATE | 9 63 | % | 52 | 2 | TYRESEA Rea66s01* (10:9816.98) BB UMRETSH

65 1 GINUWINE 550 MUSIC 69598*/EPIC (11.98 EQ/16.9 V 5

10 | 9 | 13| 23 | KIDROCK @ LavaTLANTIC 83119/AG (10.98/16.98) BB DEVIL WITHOUT A CAUSE | 9 e 2 v JEPIC (1198 EQ16.98) 100% GINUWINE

RO TSI 67 62 59 FAITH HILL A? WARNER BROS. (NASHVILLE) 46790 (10.98/16.98) FAITH 7
11} 10 . 8 || RUFF RYDERS 903159INTERSCOPE (1198/17.98) e : 66 | 61 [ 51 | 55 | DMXA®RUFF RYDERS 558227*/IDJMG (11.98/17.98) IT'S DARK AND HELL IS HOT 1
12 11 14 71 DIXIE CHICKS A® MONUMENT 68195/SONY {NASHVILLE) (10.98 EQ/16.98) WIDE OPEN SPACES 4 77 97 64 LIMP BIZKIT A FLIP 90124/INTERSCOPE (10.98/16.98) THREE DOLLAR BlLL, Y'ALL 22
SOUNDTRACK A .
13 7 5 5 SONY CLASSICAL 61816 (11.98 EQ/18.98) STAR WARS EPISODE |: THE PHANTOM MENACE 3 68 65 55 42 | FIVE A ARISTA 19003 (10.98/16.98) FIVE 21
NEWD 1 ﬁﬂ;ﬂfﬁﬁﬁmm . (19817 AUSTIN POWERS: THE SPY WHO SHAGGED ME 14 69 | 64 | 59 7 B.G. CASH MONEY 53265/UNIVERSAL (10.98/16.98) CHOPPER CITY IN THE GHETTO 9
OWN —_— 70 | 60 | 53 | 28 | 2PAC A®AMARU/DEATH ROW 90301*/INTERSCOPE (19.98/24.98) GREATEST HITS 3
15 | 4 | — | 2 | INSANECLOWN POSSE THE AMAZING JECKEL BROTHERS | 4
L MG ST, 102 | 72 | 12 | CHARLOTTE CHURCH @ SONY CLASSICAL 60957 (10.98 EQ/16.98) VOICE OF AN ANGEL | 28
17 17 29 | THE OFFSPRING A‘ COLUMBIA 69661* (11.98 £Q/17.98) AMERICANA 2
G e : 72 1 70 64 37 | GOO GOO DOLLS A? WARNER BROS. 47058 (10.98/16.98) DIZZY UP THE GIRL 15
12 12 30 | CHER A? WARNER BROS. 47121 (10.98/17.98) BELIEVE 4
v 73 66 58 14 | GEORGE STRAIT A MCA NASHVILLE 70050 (10.98/16.98) ALWAYS NEVER THE SAME 6
8 — 2 SLICK RICK DEF JaM 558936*/IDJMG (10.98/16.98) THE ART OF STORYTELLING 8
& " I o 74 71 61 11 SILK @ ELEKTRA 62234/EEG (10.98/16.98) TONIGHT 21
19 13 11 5 TIM MCGRAW A CURB 77942 {10.98/17.98) A PLACE IN THE SUN 1
75 | 52 | 3 | 5 | VARIOUS ARTISTS CHRONIC 2000 SUGE KNIGHT REPRESENTS | 11
20 | 16 | 16 | 63 | 'NSYNC A®RCA67613(11.98/17.98) 'NSYNC | 2 DEATH ROW 5116 L/PRIORITY (12.98/19.98)
= 76 | 73 73 64 | JO DEE MESSINA A CURB 77904 (10.98/16.98) I'M ALRIGHT | 61
21 14 7 4.,2] SNOOP DOGG NO LIMIT 50052*/PRIORITY (11.98/17.98) NO LIMIT TOP DOGG 2
- G G n 59 50 17 | COLLECTIVE SOUL @ ATLANTIC 83162/AG (10.98/16.98) DOSAGE | 21
—=mill (GREATEST GAINER Bmse—
57 44 8 TOM PETTY AND THE HEARTBREAKERS ER BROS. 47294* (10.98/17.98 10
@ 58 | 19 | 3 | SOUNDTRACK ISLAND 546196/IDJMG (11.98/17.98) NOTTING HILL | 22 8 M ARN 817 98 ECHO
— 1 BLAQUE TRACK MASTERS 68987/COLUMBIA (10.98 EQ/16.98) BLAQUE 79

23 18 15 9 NAS A COLUMBIA 68773* (11.98 EQ/17.98) 1 AM... 1 NEWD DAVE MATTHEWS/':IM REYNOLDIS "

24 15 8 3 JIMMY BUFFETT MARGARITAVILLE 524660/IDJMG (11.98/17.98) BEACH HOUSE ON THE MOON 8 80 7 2 BAMA RAGS 67755/RCA (19,98 CD) LIVE AT LUTHER COLLEGE 2

25 22 22 15 | EMINEM A? WEB/AFTERMATH 90287*/INTERSCOPE (11.98/17.98) THE SLIM SHADY LP 2 81 74 | 57 6 ERIC BENET WARNER BROS. 47072 (10.98/16.98) A DAY IN THE LIFE | 25

26 21 19 36 EVERLAST A? TOMMY BOY 1236 (11.98/17.98) BB WHITEY FORD SINGS THE BLUES 9 BUSTA RHYMES A . ENT.

HS] 82 68 56 25 FLIPMODE/ELEKTRA 6221 14EEG (11.98/17.98) E.L.E.: EXTINCTION LEVEL EVENT: THE FINAL WORLD FRONT 12

27 23 23 22 | GODSMACK @ REPUBLIC 53190/UNIVERSAL (10.98/16.98) BB GODSMACK | 22

83 | 82 | 8 | 58 | DAVE MATTHEWS BANDAS BEFORE THESE CROWDED STREETS | 1
NEWD | | | LONESTAR BNA67762/RLG (10.98/16.98) LONELY GRILL | 28 5516,
84 [ 75 | 63 5 ROBBIE WILLIAMS CAPITOL 97726 (10.98/16.98) THE EGO HAS LANDED | 63

29 | 26 21 32 | 98 DEGREES A MOTOWN 530956/UNIVERSAL (10.98/16.98) 98 DEGREES AND RISING 14

81 74 9 BUCKCHERRY DREAMWORKS 5004 4/INTERSCOPE (8.98/12.98) BUCKCHERRY 74

3 | 27 21 31 | JUVENILE A CASH MONEY 53162/UNIVERSAL (10.98/16.98) 400 DEGREEZ 16 RO

86 55 30 3 RAWKUS PRESENTS SOUNDBOMBING 1 30
(G| 40 | 42 | 15 | LITRea67775 (10.98/16.99) BB A PLACE IN THESUN | 31 RAWKLSBU0GIRRIORITIUOSHIGS)

32 24 18 10 | ANDREA BOCELLI A POLYDOR 547222/UNIVERSAL (10.98/17.98) SOGNO 4 § L & e GG &

33 | 25 | 20 | 6 | SOUNDTRACK @ coLumBia6oss3 (1198 £w17.98)  SONGS FROM DAWSON'S CREEK | 7 I O slils s WY lelsias | [TEY

MR e e el BE 100 | 94 | 5 | VARIOUS ARTISTS RHINO 75699 (11.98/16.98) MILLENNIUM HIP-HOP PARTY | 88

8 *

35 | 32 | 28 | 12 | B*WITCHED A £r(C 69751 (1095 EQ/16.98) B*WITCHED | 12 90 | 78 | 70 | 118 | MATCHBOX 20 A® LAVAATLANTIC 92721%/AG (10.98/17.98) YOURSELF OR SOMEONE LIKE YOU 5

36 | 33 29 | 30 | 112 A BAD BOY 73021+/ARISTA (10.98/16.98) ROOM 112 20 91 84 78 14 | KENNY CHESNEY BNA 67655/RLG (10.98/16.98) EVERYWHERE WE GO | 51
NEW D 1 HARRY CONNICK, JR. COLUMBIA 69618 (11.98 EQ/17.98) COME BY ME | 37 92 | 8 | 104 | 8 LIL' TROY SHORT STOP/REPUBLIC 53278/UNIVERSAL {10.98/16.98) SITTIN' FAT DOWN SOUTH 88

38 | 30 | 25 | 52 | BRANDY A* ATLANTIC 83039%/AG (10.98/17.98) NEVER S-A-Y NEVER ) 93 | 8 77 29 | GARTH BROOKS &% CAPITOL (NASHVILLE) 97424 (19.98/26.98) DOUBLE LIVE 1

HILL A? DEF SOUL 524542/1DJMG (10.98/17.98 ENTER THE DRU 2

39| 37 | 31 | a1 | LAURYNHILL A o issiqires  THE MISEDUCATION OF LAURYN HILL | 1 | [ ) e GG UL 524542/1DIMG (10.98/17 58)

: . 95 76 54 6 THE CRANBERRIES @ ISLAND 524611/IDJMG (10.98/17.98) BURY THE HATCHET 13

40 19 10 3 EIGHTBALL & M.J.G. SUAVE HOUSE 53251/UNIVERSAL (10.98/16.98) IN OUR LIFETIME 10

96 | 8 | 75 | 30 | R.KELLY A®JIVE61625*(19.98/24.98) R. 2

2 *

41 | 38 | 34 | 42 | KORN A® IMMORTAL 69001+EPIC (11.98 EQ/17.98) FOLLOW THE LEADER | 1 97 | 92 | 82 | 28 | METALLICAA' ELEKTRA 62290+/EEG (15.9824.98) GARAGE INC. | 2
42 | 3 26 10 | SOUNDTRACK MAVERICK 47390/WARNER BROS. (11.98/17.98) THE MATRIX 7 DWIGHT YOAKAM

98 91 80 3 REPRIE (NASVILLE £7389 WARNER BROS. RUSHVILE (105416.98 LAST CHANCE FOR A THOUSANO YEARS: GREATEST HITS FROM THE 90 80

46 | 37 | 21 | SUGAR RAY A LAVAATLANTIC 83151%/AG (10.98/16.98) 14:59 | 17 ' 2Ll

99 | 95 | 8 | 82 | MARTINA MCBRIDE A RCA (NASHVILLE) 67516/RLG (10.98/16.98) EVOLUTION 24
4 | 39 35 36 | JAY-Z A ROC-A-FELLA 558902*/IDJMG (10.98/16.98) VOL. 2... HARD KNOCK LIFE 1

1 89 69 79 | ANDREA BOCELLI A? PHILIPS 539207 (10.98/17.98) (IR ROMANZA | 35

45 28 — 2 JT MONEY TONY MERCEDES/FREEWORLD 50060*/PRIORITY (10.98/16.98) PIMPIN ON WAX 28 & .

46 | 36 2% 95 | BACKSTREET BOYS ™ JIVE 41589 (11.8/17.98) BACKSTREET BOYS 4 101 | 90 66 9 KRAYZIE BONE A MO THUGS/RUTHLESS 167 /RELATIVITY {19.98/23.98) THUG MENTALITY 1999 4

47 | 44 | 39 | 99 | SARAH MCLACHLAN A° ARISTA 18970 (10.98/17.98) SURFACING | 2 —=mml PACESETTER B

174 | 184 | 53 SOUNDTRACK A? CAPITOL 93402 (10.98/17.98) HOPE FLOATS 4

48 | 45 | 38 7 CASE DEF SOUL 538871*/IDJMG (8.98/12.98) PERSONAL CONVERSATION 33

103 | 103 | 100 9 VENGABOYS GROOVILICIOUS 100/STRICTLY RHYTHM (16.98 CD) THE PARTY ALBUM! 98
49 42 32 21 | TRICK DADDY @ SLIP-N-SLIDE 2802/WARLOCK (10.98/16.98) WWW.THUG.COM 30 G =
NAUGHTY NATURE 7
50 41 33 12 | SOUNDTRACK ROCK LAND 90314*/INTERSCOPE (11.98/17.98) LIFE 10 104 | 93 7 6 ARISTA 19047+ (10.98/16.98) NINETEEN NAUGHTY NINE NATURE'S FURY 2
VAR RTISTS

51 | 38 | — | 2 | DAVEHOLLISTER DEF SQUAD/DREAMWORKS 50047/INTERSCOPE (10.98/16.98) GHETTO HYMNS | 34 106 | %6 | 89 | 22 KOCH'&%? (ﬁ).gal,fs_gaf WORLD WRESTLING FEDERATION: WWF THE MUSIC VOLUME 3 | 10

52 48 41 88 | CREED A’ WIND-UP 13049 (11.98/17.98) MY OWN PRISON 22 110 | 107 7 SARAH BRIGHTMAN NEMO STUDIO 56769/ANGEL (10.98/17.98) EDEN 65

93 31 — 2 CHANTE MOORE siLAS 11674/MCA (10.98/16.98) THIS MOMENT S MINE 31 107 | 97 86 62 | SOUNDTRACK A° WARNER SUNSET/REPRISE 46867/WARNER BROS. (10.98/17.98) CITY OF ANGELS 1

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units {Gold). A RIAA certification for net shipment of 1 million unitsA(PIatinum). @ RIAA certification for net shipment of 10
million units (Diamond). Numeral following Ptatinum or Diamond symbol indicates album’s multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes *Asterisk

indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices. which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase.

Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. BN indicates past or present Heatseeker title. © 1999, Billboard/BP| Communications, and SoundScan, Inc.
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L8 |%8 {3g| €| ARTIST TITLE | £3

F2 |32 o~ T 20 IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) oo
o VARIOUS ARTISTS . . 4

108 62 2 NO LIMIT 50106~PRIORITY (10.98/16.98) MASTER P PRESENTS: NO LIMIT ALL STARS: WHO U WIT? 62

109 | 63 | — 2 BIG MIKE RAP-A-LOT 50104*/PRIORITY (10.98/16.98) HARD TOHIT | 63

110 | 99 | 90 | 56

GARBAGE A ALMO SOUNDS 80018/INTERSCOPE (10.98/16.98)

VERSION 2.0 13

i1 | 101 | 9% | 13

VAN MORRISON POINTBLANK 47148/VIRGIN (12.98/17.98)

BACK ON TOP 28

112 | 105 | 95 | 47

MONICA A7 ARISTA 19011* (10.98/16.98)

THE BOY IS MINE 8

113 98 | 8 | 29

JEWEL A’ ATLANTIC 82950*/AG (10.98/17.98)

SPIRIT 3

114 | 111 ] 99 | 28

MARIAH CAREY A° COLUMBIA 69670* (11,98 EQ/17.98)

#1'S 4

(115)] 130 | 122 | &

SHEDAISY LYRIC STREET 65002/HOLLYWOOD (8.98/12.98)

THE WHOLE SHEBANG | 109

116 | 87 | 67 | 13

BAZ LUHRMANN @ CcAPITOL 57636 (16.98 CD)

SOMETHING FOR EVERYBODY 24

117 | 106 | 92 5

STEVE WARINER CAPITOL (NASHVILLE) 96139 (10.98/16.98)

TWO TEARDROPS 35

118 | 109 | 91 6

TOM WAITS EPITAPH 86547* (10.98/17.98)

MULE VARIATIONS 30

119 | 113 | 105 6

BEN FOLDS FIVE

550 MUSIC 69808*/EPIC (11.98 EQ/16.98)

THE UNAUTHORIZED BIOGRAPHY OF REINHOLD MESSNER 35

120 | 108 | 101 | 36

SHERYL CROW A &M 540959/INTERSCOPE (10.98/17.98)

THE GLOBE SESSIONS 5

g

121 | 112 | 8 5

ELVIS CRESPO SONY DISCOS 82917 (10.98 EQ/15.98)

PINTAME 49

1122 | 120 | 111 | 13

LES NUBIANS OMTOWN/HIGHER OCTAVE 45997/VIRGIN (10.98/16.98)

PRINCESSES NUBIENNES | 100

123 | 127 | 120 | 36

KIRK FRANKLIN @ GOSPO CENTRIC 901 78/INTERSCOPE (10.98/17.98)

THE NU NATION PROJECT 7

124 | 116 | 118 } 7

LO FIDELITY ALLSTARS

HOW TO OPERATE WITH A BLOWN MIND | 115

SKINT/SUB POP 69654/COLUMBIA (7.98 EV/13.98)

125 | 124 | 125 | 35

PHIL COLLINS A FACE VALUE/ATLANTIC 83139/AG (10.98/17.98)

JHITS 18

126)] 144 | 144 1 11

STEVIE RAY VAUGHAN AND DOUBLE TROUBLE
EPIC 65873/LEGACY (11.98 EY/17.98)

THE REAL DEAL: GREATEST HITS VOLUME 2 53

127 | 104 | 93 | 38

RICKY MARTIN A SONY DISCOS 82653 (9.98 EQ/14.98)

VUELVE | 40

128 | 116 | 106 | 13

THE CORRS

143/LAVA B3164/AG (10.98/16.98) I

TALK ON CORNERS: SPECIAL EDITION 72

129 | 119 | 116 | 16

SIXPENCE NONE THE RICHER
SQUINT 7032* (10.98/15.98)

SIXPENCE NONE THE RICHER 89

130 | 129 | 117 | 3

THE JERKY BOYS RATCHET/MERCURY 546063/IDJMG (10.98/16.98)

STOP STARING AT ME! | 117

131 | 121 | L0} 11

SAMMY HAGAR AND THE WABORITAS mCA 11872 (10.98/16.98)

RED vOODOO 22

132 | 117 | 109 | 48

BARENAKED LADIES A’ REPRISE 46963/WARNER BROS. (10.98/16.98)

STUNT 3

133 | 126 | 119 | 13

SELENA @ EMI LATIN 97886 (11.98/17.98)

ALL MY HITS TODOS MIS EXITOS 54

134 | 123 | 115 | 15

THE ROOTS @ MCA 11948+ (10.98/16.98)

THINGS FALL APART 4

135 | 107 | 113 | 4

SOUNDTRACK HOLLYWOOD 62228 {10.98/17.98}

FELICITY 97

z ]

x x | L2 o =

28|58 | 55| €5 ARTIST TITLE | £2

=2 |32 | «x | 2G| IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) aa
154 | 150 | 141 | 50 | SOUNDTRACK A‘COLUMBIA 69440 (11.98 EQ/17.98) ARMAGEDDON — THE ALBUM 1

155 | 142 | 138 | 19

FOXY BROWN A VIOLATOR 558933*/IDJMG (10.98/16.98)

CHYNA DOLL 1

156 | 153 | 139 | 60 | ANDREA BOCELLI @ PHILIPS 462033 (10.98/17.98) ARIA — THE OPERA ALBUM 59
LYNYRD SKYNYRD ,
77| — IR i 0 essil o8 THE MILLENNIUM COLLECTION: THE BEST OF LYNYRD SKYNYRD | 157
158 | 160 | 150 | 30 | U2 @ ISLAND 524613/IDJMG (11.98/17.98) THE BEST OF 1980-1990 | 45
VARIOUS ARTISTS A . . p
159 | 147 | 140 | 33 | et (1551598 WOW-1999: THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONG3 | 51
181 | 179 | 6 | ANT BANKS PRESENTS T.W.D.Y. THUMP STREET 9986 (10.98/16.98) DERTY WERK | 135
NEWD | 1 | ENRIQUE IGLESIAS FONOVISA 0517 (10.98/16.98) BAILAMOS | 161
MANNHEIM STEAMROLLER
RE-ENTRY 9 AMERICAN GRAMAPHONE 6064 1/WALT DISNEY (10.98/16.98) MANNHEIM STEAMROLLER MEETS THE MOUSE 8

163)| 165 | 154 | 47

BEASTIE BOYS A® GRAND ROYAL 37716%/CAPITOL (11.98/17.98)

HELLO NASTY 1

164 | 151 | 132 [ 20

JESSE POWELL @ SILAS 11789/MCA (10.98/16.98)

‘BOUT IT 63

165 | 161 | 161 [ 13

SOUNDTRACK DREAMWORKS 50033/GEFFEN (17.98 CD)

A NIGHT AT THE ROXBURY 95

166 | 152 | 145 | 81

CELINE DION A° 550 MUSIC 68861/EPIC {11.98 EQ/17.98)

LET'S TALK ABOUT LOVE 1

167)| NEW D 1

VARIOUS ARTISTS €ePiC 69875 (10.98 EQ/17.98)

STREAMS | 167

168 | 135 | — 2

JOHN MICHAEL MONTGOMERY ATLANTIC (NASHVILLE) 83185/AG (10.98/16.98)

HOMETO YOU | 135

169 | 167 | 166 | 11

LILA MCCANN ASYLUM 62355/EEG (10.98/16.98}

SOMETHING IN THE AIR 85

170 | 155 | 157 | 56

JOHN MELLENCAMP A

MERCURY 536738/IDJMG (11.98/17.98)

THE BEST THAT | COULD DO 1978 - 1988 | 33

171)| 180 | 194 | 8

INSANE CLOWN POSSE A SLAND 524442/1DJMG (10.98/16.98)

THE GREAT MILENKO 63

172 | 171 | 1581 | 15 | BLONDIE BEYOND 78003 (10.98/16.98) NO EXIT 18
173 | 164 | 170 | 31 | BEE GEES @ POLYDOR 559220/UNIVERSAL (10.98/17.98) ONE NIGHT ONLY 72
174 | 158 | 147 | 13 | SHANICE LAFACE 26058*/ARISTA (10.98/16.98) SHANMICE | 56

175)) 186 | 187 | 3

BLESSID UNION OF SOULS
PUSH 27047/V2 (10.98/16.98)

WALKING OFF THE BUZZ | 175

176 | 173 | 158 | 87

177 | 166 | 156 | 50

EVERCLEAR A’ CAPITOL 36503* (10.98/16.98)

NATALIE MERCHANT A ELEKTRA 62196/EEG (10.98/16.98)

SO MUCH FOR THE AFTERGLOW | 33

OPHELIA | 8

178 | 157 | 142 | 20

SILKK THE SHOCKER A NO LIMIT 50003*/PRIORITY (10.98/17.98)

MADE VAN 1

179 | 170 | 176 | 52

VARIOUS ARTISTS @ RAZOR & TIE 89004 (11.98/17.98)

MONSTERS OF ROCK | 112

180 | 176 | 167 | 42

THE TEMPTATIONS @ MOTOWN 530937/UNIVERSAL (10.98/16.98)

PHOENIX RISING 44

181 | 182 | 175 | 26

JIMI HENDRIX

EXPERIENCE HENDRIX 11671*/MCA (10.98/17.98)

EXPERIENCE HENDRIX: THE BEST OF JIMI HENDRIX | 133

182 | 175 | 164 [ 35

CAKE @ CAPRICORN 538092/IDJMG (10.98/16.98)

PROLONGING THE MAGIC | 33

136 | 131 | 143 | 3

VARIOUS ARTISTS vr 1559+ (7.98/13.98)

REGGAE GOLD 1999 | 13!

137 | 118 | 112 | 28

ELVIS CRESPO @ 50Ny DISCOS 82634 (8.98 £Q/13.98)

SUAVEMENTE | 106

138 | 114 | 103 | 12

SILVERCHAIR EP(C 69816 (11.98 EQ/16.98)

NEON BALLROOM 50

141 | 146 | 32

FAITH EVANS @ BAD BOY 73016*/ARISTA (10.98/17.98)

KEEP THE FAITH 6

183 | 145 | 155 [ 9

T.D. JAKES ISLAND INSPIRATIONAL 524630/IDJMG (10.98/16.98)

SACRED LOVE SONGS | 118

184 | 185 | 189 [ 85

BROOKS & DUNN A*

ARISTA NASHVILLE 18852 (10.98/16.98)

THE GREATEST HITS COLLECTION 4

185 | 187 | 169 | 28

DJ QUIK PROFILE 19034*/ARISTA (10.98/16.98)

RHYTHM-AL-ISM 63

152 | 138 | 128 | 10

SOUNDTRACK wORK 69851/EPIC (11.98/17.98)

GO 67

186 | 156 | 160 | 8 ANDY GRIGGS RCA (NASHVILLE) 67596/RLG (10.98/16.98) YOU WON'T EVER BE LONELY | 142
140 | 134 | 126 | 36 | OUTKAST A LAFACE 26053*/ARISTA (10.98/16.98) AQUEMINI 2 187 | 197 | — 3 FEAR FACTORY ROADRUNNER 8752 (10.98/16.98) OBSOLETE | 77
141 | 122 | 102 | 11 | BLACKSTREET L' MAN 90274*/INTERSCOPE (11.98/17.98) FINALLY 9 188 | 146 | 133 | 8 YANNI PRIVATE MUSIC 82167/WINDHAM HILL (7.98/11.98) LOVE SONGS | 98
142 | 133 | 135 [ 66 | MADONNA A’ MAVERICK 46847/ WARNER BROS. (10.98/17.98) RAY OF LIGHT 2 189)| NEW D) 1 JOE DIFFIE EPIC (NASHVILLE) 69815 (10.98 EQ/16.98) A NIGHT TO REMEMBER | 189
143 | 128 121 | 13 | CHER o erscoreosmiess T COULD TURN BACK TIME — CHER'S GREATEST HITS | 57 190 | 148 | 134 | 12 | VARIOUS ARTISTS @ ecaisoe THE ALL TIME GREATEST MOVIE 30NGS | 82
144 | 136 | 127 | 30 ug\"i’lg’;ﬂ'&ﬁ;) MAYBE YOU'VE BEEN BRAINWASHED T0O. | 41 NEWD [ I | VARIOUS ARTISTS wos o SHORT MUSIC FOR SHORT PEOPLE | 191
NEWP | 1 | MOBY v227049" (16,98 CD) PLAY | 145 192 | 159 | 159 | 39 | HOLE A DGC 25164/INTERSCOPE (10.98/16.98) CELEBRIY SKIN | 9
146 | 140 | 136 | 36 | DEBORAH COX ® RiSTA 19022 (10.98/16.98) [I ONE WISH | 72 193 | 169 | 178 | 15 | BONEY JAMES WARNER BROS. 47283 (10.98/16 98} BODY LANGUAGE | 91
147 | 149 | 130 | 16 | SOUNDTRACK @ WARNER SUNSET/ATLANTIC 83153/AG (10.98/17.98) YOU'VE GOT MAIL | 44 NEW ) 1 RANDY NEWMAN DREAMWORKS 501 15/INTERSCOPE (10.98/16.98) BAD LOVE 194
168 | — | 2 | OLEANDER REPUBLIC 53242/UNIVERSAL (8.98/12.98) (I} FEBRUARY SON | 148 195 | 172 [ 143 | 9 | SOUNDTRACK HOLLYWOOD 62216 (17.98 CD) 10 THINGS | HATE ABOUT YOU | 52
149 | 137 | 124 | 3 CHELY WRIGHT MCA NASHVILLE 70052 (10.98/16.98) SINGLE WHITE FEMALE | 124 RE-ENTRY 5 STAIND FLIP/ELEKTRA 62356/EEG (7.98/11.98) DYSFUNCTION | 171
150 | 139 | 129 | 32 | VARIOUS ARTISTS A POLYGRAM-UNIVERSAL-EMI 416795/VIRGIN (11.98/17 98) NOw | 10 197 | 162 , 152 | 25 | DJ CLUE @ ROC-A-FELLA 558891 +*/1DJMG (10.98/16.98) DJ CLUE? THE PROFESSIONAL | 26
151 | 143 | 131 | 45 | MARK WILLS A MERCURY (NASHVILLE) 536317 (10.98/16.98) [Z WISH YOU WERE HERE | 74 RE-ENTRY | 75 | METALLICA A’ ELEKTRA 62126%/EEG (11.98/17.98) RELOAD | 1

199 | 193 | 198 | 28

BONE THUGS-N-HARMONY @
RUTHLESS 69715*/RELATIVITY (11.98/17.98)

THE COLLECTION: VOLUME ONE 32

153 | 132 | 123 | 7

VONDA SHEPARD JACKET 2222 (11.98/16.98)

BY 7:30 79

200)| RE-ENTRY | 22

SOUNDTRACK WARNER SUNSET/REPRISE 47 140/WARNER BROS. (10.98/17.98)

PRACTICAL MAGIC 36

TOP ALBUMS A-Z (LISTED BY ARTISTS)

112 36
2Pac 70
98 Degrees 29

Backstreet Boys 1, 46
Barenaked Ladies 132
Beastie Boys 163

Bee Gees 173

Eric Benet 81

Big Mike 109

BLACKstreet 141

Blaque 79

Blessid Union Of Souls 175
Blink 182 9

Blondie 172

Andrea Bocelli 32, 100, 156
Bone Thugs-N-Harmony 199
Brandy 38

Sarah Brightman 106
Brooks & Dunn 184

Garth Brooks 93

Foxy Brown 155
Buckcherry 85

Jimmy Buffett 24

Busta Rhymes 82
B*Witched 35

Cake 182

Mariah Carey 114
Mary Chapin Carpenter 56
Case 48

Cher 17,143

Kenny Chesney 91
Charlotte Church 71
Collective Soul 77

Phil Collins 125

Harry Connick, Jr. 37
The Corrs 128
Deborah Cox 146

The Cranberries 95
Creed 52

Elvis Crespo 121, 137
Sheryl Crow 120

Joe Diffie 189
Celine Dion 166
Dixie Chicks 12
DjClue 197

DJ Quik 185
DMX 54, 66
Dru Hili 94

Eightball & M.J.G. 40
Eminem 25
Faith Evans 139

Everciear 176
Everlast 26

Fear Factory 187
Five 68

Ben Folds Five 119
Kirk Franklin 123

Garbage 110
Ginuwine 64
Godsmack 27
Goo Goo Dolls 72
Andy Griggs 186

Sammy Hagar And The Waboritas
131
Jimi Hendrix 181

Faith Hill 65
Lauryn Hill 39
Hole 192

Dave Hollister 51
Whitney Houston 61

Enrique Iglesias 161
Insane Clown Posse 15,171

T.D. Jakes 183
Boney James 193
Jay-Z2 44

The Jerky Boys 130

Jewel 113
3T Money 45
Juveniie 30

R. Kelly 96

Kid Rock 10
Jordan Knight 55
Korn

Lenny Kravitz 57
Krayzie Bone 101

Lil' Troy 92
Limp Bizkit 67
it 31

Li

Lo Fidelity Alistars 124
Lonestar

Jennifer Lopez 8

Baz Luhrmann 116
Lynyrd Skynyrd 157

Madonna 142

Mannheim Steamroller 162
Ricky Martin 2, 127

matchbox 20 90

Dave Matthews Band 83

Dave Matthews/Tim Reynolds 80
Martina McBride 99

Lila McCann 169

Tim McGraw 19

Sarah Mclachlan 47

John Mellencamp 170
Natalie Merchant 177

Jo Dee Messina 76

Metallica 97, 198

Moby 145

Monica 112

John Michael Montgomery 168
Chante Moore 53

Van Morrison 111

NAS 23

Naughty By Nature 104
Randy Newman 194
New Radicals 144

‘N Sync 20

Les Nubians 122

The Offspring 16
QOleander 148
Orgy 87
OutKast 140

Tom Petty And The Heartbreakers
78

Jesse Powell 164

Kenny Rogers 88
The Roots 134

JaRule 3

Selena 133
Shanice 174
Shedaisy 115
Vonda Shepard 153
Sitkk 74
Sitkk The Shocker 178
Silverchair 138
Sixpence None The Richer 129
Slick Rick 18
Fatboy Slim 62
Will Smith 59
Snoop Dogg 21
SOUNDTRACK
10 Things | Hate About You 195
Armageddon — The Album 154
Austin Powers: The Spy Who
Shagged Me 14
City Of Angels 107
Songs From Dawson’s Creek 33
Felicity 135
Go 152
Hope Floats 102
Life 50
The Matrix 42
A Night At The Roxbury 165
Notting Hill 22

Practical Magic 200
Star Wars Episode |: The Phantom
Menace 13
Tarzan 34
You've Got Mait 147
Britney Spears 4
Staind 196
George Strait 73
Sugar Ray 43
The Temptations 180
TLIC 6
Trick Daddy 49
Tu 5

Shania Twain 7
Ant Banks Presents TW.D.Y. 160
Tyrese 63

U2 158

VARIOUS ARTISTS
The All Time Greatest Movie Songs
190

Chronic 2000 Suge Knight
Represents 75

Family Values Tour ‘98 60
Master P Presents: No Limit All
Stars: Who U wit? 108
Millennitm Hip-Hop Party 89

Monsters Of Rock 179

Now 150

Rawkus Presents Soundbembing |1
86

Reggae Gold 1999 136
Ruff Ryders: Ryde Or Die Vol. 1
11
Short Music For Short Peopte 191
Streams 167
World Wrestling Federation: WWF
The Music Volume 3 105
Wow-1999: The Year's 30 Top
Christian Artists And Songs 159
Stevie Ray Vaughan And Double
Trouble 125
Vengaboys 103

Tom Waits 118
Steve Wariner 117
Robbie Williams 84
Mark Wills 151
Chely Wright 149

Yanni 188
Dwight Yoakam 98

Rob Zombie 58
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100 CLAPTON AXES UP FOR AUCTION

(Continued from page 1)

450,000 pounds ($720,000) from the
auction, which will be broadcast live in
the U.S. by VH1, while Clapton hopes
to raise awareness about the rehabil-
itation project, opened via his funding
last October (Billboard, Nov. 14, 1998).
He will also head an all-star concert
for the same cause June
30 at New York’s Madison |
Square Garden, on a bill
featuring Bob Dylan,
Sheryl Crow, Mary J.
Blige, and D’Angelo.

By parting with trea-
sured personal posses-
sions that not only have
been used on some of his
classic recordings but
have also provided him
with personal solace in
his own times of distress,
Clapton hopes to send a
message about his com-
mitment to the center.

“I questioned whether
I should do this for a sec-
ond, then I answered the
question immediately,”
says Clapton from Los
Angeles, where he is
rehearsing for the con-
cert. “I can’t really justi-
fy keeping [the guitars]
when they’re working
instruments. They’ve all
had their day in the sun—
they’re workhorses that

This 1952 Fender Tele-
caster is estimated to
fetch $15,000-$20,000.

& the Dominos’ 1972 top 10 hit
“Layla.” He had bought it in 1967
while still a member of Cream.

Featured throughout the parent
album of the same name from 1970
and the “Eric Clapton” set the same
year, it comes with a black rectangu-
lar hard-shell case sten-
ciled on both sides in
yellow with the words
“Derek and the Domi-
nos” and “Fragile” and
is expected to raise
$30,000-$100,000.

Also in the collection
are such desirable
pieces as a Spanish gui-
tar from the 1880s and
“a couple that could have
been played by Robert
Johnson,” as Clapton
says. “But I like the
‘could have.” It’s better
not to know.”

The auction will addi-
tionally include a Martin
000-28, his chief guitar of
the 1970s, during which
period he was “never
separated” from it, as the
catalog states. In his
introduction to the auc-
tion catalog Clapton says,
“These guitars represent
the journey I have made
through music over the
last four decades of my

need to be ridden again.”

Many in the catalog are elegant
workhorses, indeed. The most cele-
brated piece, lot 105, is “Brownie,”

Clapton’s sunburst Fender Strato-

caster, which carries the body date
June 1956. This was the guitar on
which Clapton executed perhaps his
single most famous riff, from Derek

life . . . It is no easy thing
to say goodbye to them.”

“It’s a very big gesture by Erie,”
says Carey Wallace, consultant to the
popular-entertainment department at
Christie’s South Kensington, London.
“It’s a very personal collection. When
he was in London last week, he saw
them together for the first time, and it

CURB/MCA'S LYLE LOVETT CAN BE FOUND 'LIVE IN TEXAS’

(Continued from page 11)

that we’re sponsoring. ‘You Can’t
Resist It’ is one of his strongest songs.
MCA tried to come with it a few years
back from the ‘Switeh’ soundtrack,
and obviously they're going to keep
coming with it. It's not too twangy,
which might have scared off a few
programmers who weren't in Texas.
In lieu of a greatest-hits [set], this
album is the best introduction to Lyle
that a casual fan can ask for.”

To tie in with radio, MCA is run-
ning a contest with stations in
Lovett’s top 20 markets, whereby lis-
teners can win a trip to New York for
Lovett’s July 30 show at Central
Park’s Summerstage.

Television also ties in to the mar-
keting campaign. Lovett has already
appeared on “The Tonight Show
With Jay Leno”; he’ll play on “Late
Show With David Letterman” June
29 and Aug. 3. He'll also be on “Live
With Regis & Kathie Lee” Aug. 3.

PBS will re-air an episode of
“Austin City Limits” featuring Lovett
July 3. The show originally ran
around the time the album was
taped. Another PBS show, “Sessions
From West 54th,” will rerun Lovett’s
episode Saturday (19). Additionally,
MCA VP/marketing director Jeremy
Hammond says a number of PBS sta-
tions have committed to running a
Disney special on Lovett, which first
aired in 1996, during pledge week
this winter.

The album will be released simul-
taneously by Curb/MCA in the U.S,,
U.K., and Canada,; affiliates will han-
dle the title in other regions.

“We're marketing this like it’s a
greatest-hits [set], to be crass about it,”
says Hammond. “We’re letting people
know that here on one record for the
first time, you can hear your favorites.”

For retail, Lovett remains a strong
seller, especially for mom-and-pop
stores. “Lyle always sells, especially
with independent retail,” says Don
Van Cleave, owner of Birmingham,
Ala.’s Magic Platter and president of
the Coalition of Independent Music
Stores. “He’s continually a core
artist. In my store, he’s one of our top
50 artists. We have to keep all his
stuff in stock at all times.”

MCA is also doing a 25,000-post-
card mailing to fans of Lovett, as well
as fans of like-minded artists like
Lucinda Williams, Robert Earl Keen,
and Keb’ Mo’, who is opening for
Lovett on tour this summer.

“The Large Band going out nowa-
days is an event,” says Hammond. “It’s
not often that they do, and they’re
immensely popular with Lovett’s audi-
ence. We're being very aggressive in
tying in with the tour. All our key
advertising, aside from national con-
sumer print, will revolve around the
tour schedule.”

Lovett, who is booked by Monterey
Peninsula Artists and managed by

was very emotional. As he said, he'd
invested a lot of himself in these gui-
tars, and they’ve all got memories.”

On such close inspection, one of the
less expensive items that Clapton had
intended to auction proved simply too
precious to let go.

“When I saw it in the catalog, I
had a moment of real remorse, and I
realized I shouldn’t have parted with
it; it was a bit like firing a faithful
retainer,” he says. He will place a sur-
rogate bid for the guitar, which is not
being identified, in the hope of
regaining possession of it.

“We've already had lots of
inquiries from people interested in
particular models,” says Wallace. “I
think they’ll be bought by a range of
people, and many people will buy
them to play them. There’s some-
thing for most people’s pocket.”

Estimates in the sale for individ-
ual lots go from $1,000 to $120,000.
Clapton says that of his collection of
some 200 guitars, he now has “about
80 or 90 left, but the bulk of the good
ones are in the sale.”

Viewing of the collection started
June 1-3 at Christie’s in London, with
highlights on view June 13-15 at the
auctioneer’s Los Angeles headquar-
ters and the entire sale on view June
18-23 at its New York office.

Clapton says that the Crossroads
Centre, which offers one-third of its
36 treatment beds to natives of the
Caribbean and the remainder to any-
one seeking aleohol or drug rehabili-
tation, “has had its problems, but it’s
doing well. It needs more people to
know it’s there and start using it, and
at some point it has to stand on its
own reputation. I think we'll be doing
fund-raisers [such as the auction and
concert] for a while to come.”

Nashville-based Ken Levitan, starts
an amphitheater tour in July. Playing
live remains one of his favorite
things—and one of the few facets of
his career he believes he can control.

Although he’s spent his entire
career on Curb/MCA, there have
been so many personnel changes at
the label over the years that some-
times he says the only thing that’s the
same is the logo.

“These changes affect an artist’s
life and . . . work,” he says. “This
whole takeover of PolyGram ... I
didn’t go to Europe [for last year’s
two-dise salute to Texas songwriters]
‘Step Inside This House,’ because
MCA in England was just [cleaned
out]. It’s a completely new company,
so the point at which I would have
gone over for ‘Step Inside This
House, there was nobody there.

“The record company really is the
people who are there, and you're sub-
ject to the personal interests of the
people at the company, so it’s a very
different place than when I first
came here,” Lovett adds. “I try to
concentrate on things I can do. And I
love getting to play and sing. To get
to do something that you love to do
with your life, it’s the greatest thing
in the world.”

Assistance in preparing this story
provided by Olwia Hemaratanatorn
in Los Angeles.

BETWEEN THE

BULLETS A

by Geoff Mayfield

STAYING POWER: Call it Christmas in June. Thanks to the consis-
tent sales of the Backstreet Boys and Ricky Martin, music mer-
chants might just start the summer with visions of sugarplums danc-
ing through their heads, as the numbers in the top two slots are
reminiscent of the holiday selling season.

With a 29.5% slide from last issue, the Boys’ “Millennium” sells a
still-fat 438,000 units in its third week on the street. In its fourth week,
Ricky Martin’s self-titled set sees a 22% drop, yielding 313,000 copies
for the week. Not since the fourth quarter, when Garth Brooks’ “Dou-
ble Live” and Celine Dion’s Christmas album occupied the first two
rungs, has The Billboard 200 seen one pair of titles exceed 300,000
pieces for three consecutive weeks. Aided by gift-shopping traffic, the
Brooks and Dion albums each surpassed the 300,000 mark for five
weeks in November and December.

Another remarkable statistic: “Millennium” has sold 20,000 more
copies in its first three weeks than Brooks’ “Double Live” did in its
first three, with the Boys beating the cowboy by a score of 2.19 million
to 2.16 million. So, in addition to owning the record for the biggest
sales week in the SoundScan era, the Backstreet Boys now also own the
marks for most sales rung in an album’s first two weeks and first three
weeks.

Martin’s English-language debut, meanwhile, has moved a hand-
some 1.8 million units in its first four weeks. I would not be surprised
to see “Ricky Martin” and “Millennium” holding conspicuous chart
positions when we roll through this year’s holiday selling drive. And
even if the sets don’t have those kind of legs, it’s nice to see a pair of
blockbusters hit stores this early in the year. Too often, labels hold all
their big guns until the last three or four months of the year.

ODD BUT TRUE: Weird statistic of the week is that industrywide
album sales for this issue (including catalog titles) are down from those
of the comparable 1998 issue, a rare sight in '99, when year-to-date
album sales stand almost 6% ahead of the 98 tally (see Market Watch,
page 86). If you only looked at the top of the chart, you’d never believe
that the same issue last year was bigger than this issue’s tracking peri-
od. Every title in this issue’s top 10 has a bigger week than its coun-
terpart from the same chart of 98, with the exception of the No. 1 posi-
tion—Master P was the chart-topper a year ago, with 495,500 units.

Each of this issue’s top nine albums—ineluding bows by Ja Rule
(the Hot Shot Debut at No. 3 with 184,000 copies), Tru (No. 5), Jen-
nifer Lopez (No. 8), and Blink 182 (No. 9)—exceed 100,000 units, com-
pared with just five a year ago. Combined, the top five on the current
chart represent more than 1.2 million units, compared with 1.08 mil-
lion copies sold by the top five from the same-week "98 list.

N ET GAINS: The Web sites of Virgin Megastores and Ticketmaster
have been added to the Top Internet Albums Sales chart’s reporting
pool since the list bowed in our May 15 issue. Joining soon will be
netgrocer. The respective Web addresses are simple enough: vir-
gin.com, ticketmaster.com, and netgrocer.com.

Last issue, in its second week of release, the Backstreet Boys’ “Mil-
lennium” had the largest sum of Web sales—7,000 units—since Bill-
board began publishing the chart. In no other issue, including this one,
has the chart’s top title exceeded 2,500 units.

NAME GAME: OK, we all know that Universal Music Group absorbed
PolyGram three months ago. Now the corporate attorneys have final-
ly given the green light to reflect some of the related organizational
changes on our charts.

Effective this issue, the distributing label previously identified as
Mercury—which includes artists from the old Mercury, Island, and
Def Jam camps—is now referred to as Island Def Jam Music Group,
a mouthful abbreviated on our charts to read IDJMG.

Further, our biweekly jazz charts (not published this issue) will now
show the union of the various GRP and Verve imprints under the Verve
Group umbrella, abbreviated VG in our chart’s distributing label field.
The chart recaps in Billboard’s upcoming Jazz Spotlight will list GRP
and Verve as separate entities, because the rosters had not yet been
unified on our charts at the time those lists were produced. However,
Verve Group will combine the two when we produce our Year in Music
issue.

Also changed this issue are the catalog number and list prices for
Lenny Kravitz’s “5.” The new edition of the album—which moves from
$10.98 to $12.98 for cassette and $16.98 to $17.98 for CD—includes
two new tracks, including Kravitz’s cover of the Guess Who's “Amer-
ican Woman” from the sequel film “Austin Powers: The Spy Who
Shagged Me.” Thanks to the amendments, the album takes a hearty
86-57 jump on The Billboard 200, snagging the Pacesetter flag with a
53% sales gain.
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SONY TAKES DIGITAL KIOSK SYSTEM TO RETAIL

(Continued from page 1)

In a matter of minutes, the system
burns the CD and prints original
album art and liner notes—for the
price of a standard CD. Consumers
pay for the disc at the cash register,
but future kiosks will allow credit
card transactions.

“Our goal is to re-enable brick-and-
martar stores to sell more music in a
fun and entertaining way,” says Dig-
ital On-Demand president Scott
Smith. “The product will be identical
to that manufactured by Sony, and it’s
doubly encrypted, so it’s fully secure.”

Retailers are not required to pay
a fee to install the kiosks, and profits
from sales will be determined on a
pay-per-transaction rate. Smith says
that retailers can expect to make the
same amount on these transactions
as they would on traditional sales.

Consumers will also be able to
make DVD Audios, when the format
is introduced later this year, as well
as MiniDiscs.

Stores are connected to Digital
On-Demand through a high-speed
broadband connection that sends
music content directly to the kiosks
from the company’s database.

In addition, consumers will be able
to plug in portable download equip-
ment into the kiosk, as long as the
device is compatible with the Secure
Digital Musie Initiative.

“If Sony wants to sell digital down-
loads, we can do it,” says Smith.

But Sony Music Distribution chair-
man Danny Yarbrough says that the
company has no plans to offer a
download option at launch.

A spokesman for Virgin Mega-
stores confirms that it will debut the
kiosk in its new Columbus, Ohio,
store opening July 16; rollout to all

Ja Rule
“Wenni Vefti Vecct”
( (Def JamADJMEG)

the Rachel's
"Selenogrophy”
(Quarterstick)

News Updates
Twice Daily

Hot Product Previews
Every Monday

A new Billboard Challenge
begins every Thursday,
This week's winner s

George W, Smith of
Glendale Heights, 1l

MNews contact: Julie Taroska
[taraskacobillboord. . com [

20 North American stores is expect-
ed within a few months.

Trans World Entertainment says
that, pending execution of a defini-
tive agreement, it anticipates having
the kiosks in stores in the New York
and Los Angeles markets by mid-
October and rolling out nationally
thereafter.

Kmart also is believed to be look-
ing at the system, according to
sources. Representatives were not
available for comment.

Smith says the company’s goal is
to have 10,000 storefronts up and
running by 2001.

Digital On-Demand also expects to
sign up other labels.

Selling the kiosk into retail will be
the sole responsibility of Digital On-
Demand.

In addition to dispensing titles, the
kiosk can be used as a search engine
to determine the availability of all
titles in the Sony catalog. The system
alerts consumers if the title is on the
kiosk, in the store, or if it’s available
by mail order.

“It’s not our goal to put front-line
titles in the kiosk,” says Sony’s
Yarbrough. “Our goal is to look at
titles that aren’t readily available on

the shelf and make them available to
consumers in a convenient manner.”

Yarbrough says the title selection
covers a wide variety of genres dat-
ing back more than 20 years.

Maintaining the kiosk will require
minimal effort from the retailer,
Smith says. Digital On-Demand has
a similar system that dispenses 10-
track custom CD compilations
installed at Disneyland and Disney
World theme parks.

“At the Disney parks we spend less
than an hour a month training new
personnel to operate the system,”
says Smith.

The music-retail venture will not
offer the opportunity for custom
compilations, unlike the late-"30s in-
store system Personics.

While it may look like Sony is
prepping for the new age of digital
delivery, Yarbrough says the move
has a more traditional motive.

“There are announcements week-
ly about different partnerships on the
Internet,” he says, “but when you
look at SoundScan numbers you see
that the business is up 6% at retail.
This deal is an expansion of our busi-
ness and a way to minimize lost sales
of deep catalog at retail.”

HANDLEMAN ON THE UPSWING

(Continued from page 8)

Street about the future of a company
that sells music to brick-and-mortar
retailers in an increasingly wired
world, executives said that the com-
pany’s principal accounts, the mass
merchants, have seen their music
market share increase by about one
percentage point a year for the past
10 years. Peter Cline, president of
Handleman Entertainment Re-
sources, said the company had at
least a 22% national market share on
titles by Dixie Chicks and Shania
Twain in the fourth fiscal quarter.
Stephen Strome, president/CEO
of Handleman, said the company

INDIES JUMP INTO WEB DISTRIBUTION

(Continued from page 8)

Lars Murray, director of new
media at Salem, Mass.-based Ryko-
dise, says his company sealed a pact
for MP3 downloads of some 175
album tracks with EMusic in Febru-
ary. “The idea was, ‘We gotta get in
the game,” ” he says. “We had to get
beyond, ‘Who’s afraid of big, bad
MP3? ... The idea was to engage the
marketplace.”

Murray—who calls MP3 “the for-
mat of choice for the consumer”—
views the Internet as a natural spot
for the indies, who are encountering
an increasingly difficult situation at
brick-and-mortar retail outlets.

“The indies are always interested
in gathering a larger audience for
their musie,” he says. “The more
trouble you have getting your mes-
sage out, the more willing you are to
try things.”

Seattle-based Sub Pop Records
has released tracks through
MP3.com and has sold tracks via Lig-
uid Audio. Kerry Murphy, the label’s
director of new media and strategic
marketing, says, “Pretty much any-
thing out there, as far as a technical
platform [goes], we are willing to
support it.”

Murphy says that while sales of
downloaded tracks have been slow,
free MP3 tracks “have been grabbed
up at an astounding rate . . . The audi-
ence is there—they’re just not pay-
ing yet.”

She adds, “[The Web] is just a tool
for us to gain visibility. I am eurious
about how long the Big Five will sit
on their SDMI haunches, because
they can’t forever.”

One recent convert to online com-
merce is Champaign, [11.-based Para-
sol Music, which signed an exclusive
deal to release the majority of its 100-

expected domestic music sales to rise
in the “mid-to-upper single digits” in
the current [first] fiscal quarter but
that the quarter—traditionally Han-
dleman’s weakest—would probably
not be profitable. He also said he was
“comfortable” with Wall Street esti-
mates of $1.10 a share in earnings for
the current fiscal year. In the past
year, earnings per share were 80
cents, excluding the charges.

The company indicated that it
would use cash generated by its more
streamlined operations to make
investments in the Internet. At pre-
sent, all Handleman does is fulfill

orders for Kmart’s Web site. But,
replying to one analyst’s question,
Strome said, “We would not exclude
going into distribution or providing
fulfillment to a major player should
that opportunity arise.” Valley Media
is now the dominant fulfillment com-
pany for Internet retailers.

Cline outlined the strategy for
improving rackjobbing sales and
reducing costs, including increas-
ing the frequency of product ship-
ments.

One major concern of Wall Street
that surfaced during the meeting
was Handleman’s previously

album catalog through EMusic in
early June.

“We went round and round on
this,” says Parasol owner Jeff Mer-
ritt. “There’s the school [of] wait and
see, and there’s the school [of] ‘Let’s
do it now.

“It’s definitely the time for all of us

‘The independents
have a chance to
make a name for
themselves with the
public’

- GENE ROSSMAN -

to do it,” he continues. “I see [Inter-
net sales] as another avenue. We may
lose some [brick-and-mortar] sales,
but we’ll gain sales as well ... It's a
real nice way to get somebody to do
a whole bunch of promotion for us.”

One prominent indie label that has
not yet tested the Internet sales
waters is New York-based Matador
Records.

The company did institute an MP3
page on its Web site in January; GM
Patrick Amory says, “We decided we
needed a piece of that.” But to date
Matador has not pacted with a firm
for online sale of its tracks or titles.

“We've been somewhat cautious,”
Amory says. “[But] we’re moving
more quickly now than we did in the
last six months.”

Amory notes that “a company that
deals mainly with catalog would be
more threatened” by the security
issues implicit in online distribution

than a label selling mostly new
releases—a view backed by Gary
Tanenbaum, VP of operations for
L.A.-based Del-Fi Records.

While Del-Fi—which primarily
markets the back catalog of such ’50s
and '60s artists as Ritchie Valens and
Bobby Fuller—has made its tracks
available online for custom-CD man-
ufacturing, it hasn’t made its product
available for MP3 downloading.

“What I don’t want to do is say,
‘Here’s 1,500 tracks, knock yourself
out,” ” Tanenbaum says. “It’s not
secure using MP3 ... It’s easier to
get our stuff for free, bootlegged,
than it is to get it legitimately.”

While indie labels continue to
announce deals with online distribu-
tors on virtually a daily basis, most
observers believe that with the
majors ready to step into the fray
with the resolution of SDMI, the time
to get into the digital game may
swiftly be passing.

Rykodise’s Murray says, “I think
there is a window of opportunity for
the indies, if they’re ready to jump
and have thought it through. That
said, 'm not sure that MP3 has the
bang it did six months ago.”

announced stock buyback. The
company had said it would repur-
chase up to $70 million of its stock
but told analysts that market con-
ditions made it possible that it
would buy only $47 million-$50 mil-
lion. The explanation did not satis-
fy analysts, who continued to query
executives on the matter.

After the results were announced,
Handleman’s stock declined 18.75
cents, or 1.4%, to $13.1875 in New
York Stock Exchange trading. The
52-week range of the shares is
$5.8125 to $15.

For the fourth quarter, Handle-
man reports that net income exelud-
ing charges rose 215% to $8.5 million
on a 15% increase in sales from ongo-
ing operations to $256.3 million.
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AN UPDATE ON BBMG EVENTS & HAPPENINGS

With Billboard’s 6th Annual
Dance Music Summit fast
approaching—it’s only one month
away—excitement is building
within every sector of the club
community. The three-day event,
which takes place at the Sheraton
Colony Square in Atlanta from
July 14 - 16, will feature panels in
the afternoon and artist/DJ show-
cases in the evening.

The nightly showcases will fea-
ture a diverse collection of club-

Dance Music Summit
Announces New Acts

the Future: Where Do We Go
From Here?”), and crossover radio
(“Transistor Madness”). The Sum-
mit will also reprise the highly suc-
cessful “A&R Juries,” allowing all
up-and-coming artists/producers
to have their work evaluated by a
team of influential industry veter-
ans.

Confirmed panelists include
Frankie Blue, Andy Shane, and
Jeff Z of WKTU New York; Jon
McDaniel of KNHC Seattle; Hosh

land’s best and bright-
est, including RCA’s
Kristine W,, Strictly
Rhythm’s  Duane

(L. 41509

Gureli of Arista
Records; Chris Cox
and Barry Harris of
Thunderpuss 2000,

Harden, Tommy Boy’s Amber,
React U.K.’s Candi Staton, Ner-
vous’ Kim English and Charlotte,
Third Millennium Entertainment’s
Judy Torres, Logic’s Love Inc.,
Twisted America’s Celeda, and
King Street Sounds’ Kimara
Lovelace, among others.

In addition to the artist show-
cases, the Summit will spotlight
international turntablists, includ-
ing Mucho Macho, Steve “Silk”
Hurley, Bobby D’Ambrosio, Super-
chumbo, Joe Claussell, and Jask.

The daily panels will cover
numerous topics, including inde-
pendent labels (“State of Indepen-
dents”), the international dance
music community (‘America: Wake
Up!™), bootlegging (“Ripped Off:
The Reality of Bootlegging”), the

Glenn Carlsson of Fluid Records
Sweden; Maurice Bernstein of
Giant Step; Rob DiStefuno of
Twisted America Records; Lesley
Bleakley of Beggar’s Banquet;
Patrick Conseil of Warner/Chap-
pell Music Publishing; Frank
Ceraolo of Epic; and Michael
MecDavid of Groovilicious, among
others.

Matt Jagger, managing director
of the U.K.’s highly influential
Ministry of Sound Recordings, and
Kristine W. are confirmed to give
the Summit’s keynote addresses.

For more information about the
Dance Musie Summit, contact
Michele Quigley at 212-536-5002 or
Michael Paoletta at 212-536-5068.
To make hotel reservations, con-
tact the Sheraton Colony Square at

Yoakam Reprises Queen After 20-Year Gap

IT’S COMMONPLACE IN THE U.K. for songs
heard in TV commercials to reach the top 10 on the
singles chart. Recent releases like “Flat Beat” by Mr.
0Qizo and “Ooh La La” by Wiseguys achieved hit sta-
tus thanks to their inclusion in televised adverts. The
trend hasn’t been duplicated in the U.S., but there is
a track that debuts on The Billboard Hot 100 this
issue that benefits from being
heard in a commercial for the
clothing retailer the Gap.

Dwight Yoakam’s take on
Queen’s “Crazy Little Thing
Called Love”(Reprise) is new at
No. 81. The song was written by
Freddie Mercury 20 years ago
while he was languishing in a bath
at the Munich Hilton. He leapt
from the tub, ran to his guitar and
a piano, and set down the melody. After he played it
for fellow Queen members Brian May, John Deacon,
and Roger Taylor, it was quickly recorded in the stu-
dio and marked the first time that Mercury played
guitar on a track as well as singing lead. The song
peaked at No. 2 in the U.K. but almost wasn’t released
in the U.S. Mercury said that Elektra was reluctant
to issue it, but radio stations started playing the song
from import copies and forced the release.

The original version of “Crazy Little Thing Called
Love” entered the Hot 100 in December 1979 and
spent four weeks at No. 1 in February 1980. In chart
terms, the rockabilly-infused song is Queen’s biggest
U.S. hit. Yoakam makes the song sound like it was
written as a country hit. And the song is shaping up
to be one: It rises 25-21 on Hot Country Singles &
Tracks. On the pop side, if the song is to become the
most successful remake of a Queen song, the record

BEAT.
St

by Fred Bronson

to beat is Vanilla Ice’s “Ice Ice Baby,” a reworking of
“Under Pressure” by Queen and David Bowie. “Ice”
spent one week at No. 1 in November 1990.

U NTALL: It’s a chart move that Chart Beat
columnists dream of. On The Billboard 200, the var-
ious-artists collection “Short Music For Short Peo-
ple” (Fat Wreck Chords) debuts
at No. 191. Just three spots
below that, the brand-new
Randy Newman album, “Bad
Love” (DreamWorks), is new at
No. 194. The “Short” set fea-
tures 101 punk-rock bands per-
forming songs that run for just
30 seconds each.

W OMAN AT WORK: By
remaining at the pinnacle of the Hot 100 for a sec-
ond week with “If You Had My Love” (Work), Jen-
nifer Lopez continues the trend of no one-week No.
1 hits during 1999. The last song to have a solo
frame at the top was “Lately” by Divine in Novem-
ber 1998, and before that it was “One Week” by
Barenaked Ladies a month before. Maybe they
should have called it “17 Weeks”?

AS(‘ENSION: Before it won the 1999 Eurovision
song contest, the Swedish entry—"“Take Me To Your
Heaven” by Charlotte Nilsson-—was struggling on
the Swedish charts. In the wake of its victory, the sin-
gle, released on the Mariann Grammophon label, has
taken off. It jumps 30-5 this issue (see Hits of the
World, page 52). It also debuts at No. 24 in Belgium
and No. 42 in the Netherlands. A U.K. release is set
for June 21.

NARKET WATCHL.
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Ruffhouse To Play No More

Ruffhouse Records, the independent sip-hop label that was
home 1 the Fugees, Lauryn Hill, Krin Kross, and Cypress
Hill, 18 shurting fta doors after 13 yeacs of operstion.

ADVERTISEMENT

TRACKSMNOTES
| Track Listing

1. Intro
2. Ring The Alarm
| 3. Dirt all By My Lonely
| 4. Holiday {Feat. Phiness)
| 5. Live Or Die (Feat. Master
| P, Silkk The Shocker,
Muystikal & Phiness)
6.0n The Run
7. Radio { Feat. Rustic
Overtones)
| 8. Jamboree (Feat. Zhane)
9. Would've Done The Same
| For Me (Feat. Coffee Brown)
| 10. Thugs & Hustlers (Feat.
Mag & Krayzie Bone) i
11. Work (Feat. Mag &
| Castro)
| 12. We Could Do It {Feat
| Big Punisher)
13. The Blues (Feat. Next)
14. Wicked Bounce
| 15. Live Then Lay (Feat.
Phiness)
16. The Shivers (Feat. Chain
Gang Platune)

Naughty By Nature

———e ——

Are you still dovm with Navghty By Nature? Because their Arista
Records debut 19Navghty9: Nature's Fury is going to blow you away!
Nauglty By Nature's new alburm is full of chemistry and high energy,
offering the one two lyrical and verbal punch of Vinnie and Treach
combined with the production wizardry of KeyGee. From the soulful
paxty vibe of "Jamboree" (featuring Zhane) and the late -night R&B
flow of "Blu Balls" (with KayGee's proteges Next) to the rugged, dirty
South-meets-Iltown vibe of the first single "Live or Die" (featuring
Mystikal and Silkk The Shocker), Naughty By Nature continue to
prove that they are one of the top Hip-Hop acts axound.

—— - —

From their nascent years as New Style, rocking Jersey talert
shows, to their Plstinum smashes hike "0O.P.P." and "Hip Hop
Hoorsy," from their trend setting style to their groundbreaking
appeal, Naughty By Nature have redefined what Hip-Hop can be.
Inthe process, they have emerged not just as pioneers, but as true
stars. At atime when "artists" are cooked up by a marketing
department, Navghty By Nature have earned the respect of the
coraraunity by working hard, keeping the faith and, most
importantly, coming with the dope flow.

12

Listen To Naughty By Nature

bt Mrerw arists com/aristaweb/Naug hty By Nature
bt dhsrsrwr naug eyvbymature com

Tour/ TV
J

12

July 10th Nevghty By Neture on Showtime at the Apollo (Cheek
local listing for chanel and times)
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