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Paid Play Ghanging Biz Landscape

Rise Of Direct Label/Radio Pacts Sparks Wide-Ranging Debate

This wrticle was prepared by Chuck
Taylor with additional staff reports.

NEW YORK—The rules that have
long defined how record labels and
radio stations interact are being dra-
matically recast amid a fast-emerg-
ing spate of lucrative deals in which
record labels are paying millions of
dollars to have radio stations “part-
ner” in the promotion process.

The scope of these agreements,
which range from one-shot pay-for-
play pacts to long-term contracts
involving dozens of stations in mar-
kets across the nation, is bringing to
light sobering questions about the
integrity of these practices, their
impact on the credibility of U.S. radio
among listeners, and their ultimate
limitations.

Labels, too, are mulling whether
this new demand on their marketing
dollars, spurred in part by the rise of
radio conglomerates, will replace—
or merely add to—the current high
cost of doing business. Labels can
spend hundreds of thousands of dol-
lars on consultants, tip sheets, gifts
to radio programmers, and promo-
tions with stations that don’t neces-
sarily guarantee airplay (see story,
page 82).

Some claim the new deals will
replace the age-old practice of labels
privately offering radio program-
mers expensive trips and lavish gifts
in exchange for airplay, thus provok-
ing honor out of admission. But
others condemn any form of paid
audio programming, saying it’s little
more than a way for overextended
radio groups to create new revenue
streams, moving on-air priorities out
of programmers’ hands and onto the
bottom line.

In either case, discussion of the
new costs of doing business is rip-
pling heartily across all areas of the
industry, dividing opinions among
radio programmers, label promotion
executives, radio consultants, and

NEWS ANALYSIS

independent labels about the direc-
tion of the music business at large.
Last fall, CBS reactivated the
long-dormant issue of pay-for-play
with the news that it was floating a
proposal to labels on Nashville's
Music Row that included paid spins
as one option. But at the Country
Radio Seminar in February in
Nashville, CBS group programmer

Pop Thrives

BY CHET FLIPPO
NASHVILLE—A growing musical
universe that parallels the estab-
lished worlds here of country and
Christian music is emerging, and
that rock and pop side of Nashville
is beginning to make
itself known.

This is a musice-
rich town where
there can be no defin-
itive, delineated lines
drawn between musi-
cal genres and where
talented rock and jazz
musicians regularly
play country gigs, tours, and sessions
because that’s where the money is.
Lines blur between alt.country and
power pop, between Christian rock
and country, between all genres.

Rick Torcasso backed away from the
pay-for-play concept.

Soon after, it surfaced that Amer-
ican Radio Systems’ mainstream
rock KUFO Portland, Ore., was paid
around $5,000 by Flip/Interscope
Records to play “Counterfeit” by
new hip-hop/metal act Limp Bizkit 50
times during a five-week period.

Radio has since introduced new
methods in which labels “sponsor”
non-spot air time. One budding trend
is  “pay-for-say,” in which labels
agree to pay stations to back-
announce a song’s title and artist and
mention where it can be purchased
locally. These deals are aimed at the
four primary current-based formats:
top 40, country, rock, and R&B.

(Continued on page 82)

In Nashille

The town is full of state-of-the-
industry studios, a burgeoning spate
of new music clubs, and eager A&R
executives seemingly on every street
corner looking for the next big coun-
try thing—and even
what’s beyond country.

And there is a marked
proliferation of young
rock and pop artists,
labels, and support
businesses springing
up here.
There is a snake in
this musical Eden,
though. “I call it the ‘615 stigma,”
says Bob Halligan, referring to
Nashville’s area code. Halligan, who
has written songs for artists ranging
from Cher to Judas Priest and now
(Continued on page 81)

ALBUM IN-STORES MAY- 5
EXECUTIVE PRODUCER: MASTER P

Daft Punk, Sacem
Dispute Has Wide
Implications In EU

BY JEFF CLARK-MEADS

LONDON—These Punks are
not so Daft. The century-old
pattern of author-rights admin-
istration in Europe is being chal-
lenged by a product of the new

sacem~|| |
i

order. If an agreement between
the new and the old cannot be
found, one of the continent’s
longest-established and most
respected authors’ bodies may
have to defend its ways of work
ing in front of the European
| Commission.
At the center of the dispute is
(Continned on puge 85)

New GNN Show Puts
Weekly Spotlight On
The Global Music Scene

BY CARLA HAY
NEW YORK—In an effort to give

more television exposure to a wide
range of music artists, CNN is
music series that

debuts June 6. It

will have a news-

world (Billboard Bulletin, April 20).
CNN will televise “World Beat” in
the U.S. and all of its international

launching “World
magazine format
markets. According to the network,

Beat,” a weekly
and feature artists f1rom around the
(Continwed on page 75)
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LAURYN HILL -

HIS YEAR’S MOST ANTICIPATED SOLO DEBUT ALBUM

" SOULASYLUM -MAY 12

NEW ALBUM. FIRST TRACK: "I WILL STILL BE LAUGHING."
GRIN AND BLARE IT.

XSCAPE - MAY 12

"THE ARMS OFTHEONE WHO LOVES YOU"
HOT R&B SINGLES HOTSHOT DEBUT #7. HOT 100 HOTSHOT DEBUT #24.

LORD TARIQ &
PETER GUNZ - JUNE 2

"DEJAVU (UPTOWN BABY)" ALREADY A#1 PLATINUM SINGLE.

SLAYER - JUNE 9

AFTER FOUR YEARS, LET THE CARNAGE BEGIN AG AIN.

MAXWELL - JUNE 30

THE FOLLOW-UP TO HIS UNANIMOUSLY ACCLAIMED
PLATINUM PLUS DEBUT AND UNPLUGGED ALBUMS

ARMAGEDDON -JUNE 30

FIRST TRACK: AEROSMITH "I DONT WANT TO MISS A THING"

JERMAINE DUPRI -JULY 21

featuring EVERYBODY WHO'S ANY.BO.DY...

“OH

‘MY GOD! THEY'RE RELEASING AN ALBU M!”
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Atiantic Vows Royaity-Reform Payouts

BY BILL HOLLAND

WASHINGTON, D.C.—Atlantic Records
has yet to make good on a royalty-reform
promise announced 14 months ago that
would bring its royalty rate for legendary
performers in line with the industry stan-
dard of 10%.

Artists whose material was released on
the label from 1948 to 1969 were to be eli-
gible for the increased royalty rate. The
paychecks of hundreds of former Atlantic
R&B, rock, pop, and jazz artists are affect-
ed. All the artists are over 50 years old, and
many are in their 60s and 70s.

According to former Atlantic artists con-
tacted by Billboard, the label continues to
send out royalty statements that reflect
only the 2%-4% rates in the artists’ 30- to
50-year-old contracts. Further, they say
that Atlantic has never written to them
announcing the rate hike.

Many of the artists are now American
music icons and have been honored world-

Ganadian Broadcasters Get
Looser Dwnership Rules,
Higher GanGon Regulations

BY LARRY LeBLANC
TORONTO—A proposal that
changes radio station ownership
rules and calls for an increase in the
amount of Canadian-generated mu-
sic that commercial stations air was
announced April 30 here.
Multiple-license ownership is a
policy decision by the Canadian
Radio-television and Telecommuni-
cations Commission (CRTC) that im-
mediately goes into effect, while the
music-content proposal could be inte-
grated into new national broadcast-
ing regulations expected to be issued
for industry review later this year.
The proposal recommends that
broadcasters be allowed to own as
many as two AM and two FM sta-
tions in any given language in mar-
kets that have eight or more radio
stations. In markets with fewer than
eight commercial stations, a broad-
caster will be permitted to own as
many as three stations operating in
a language, with a maximum of two
(Continued on page 87)

HIP-HOP & LIVE BASICS
I want to let Shawnee Smith know how
on-point she was in her column about live
rap shows (Words & Deeds, Billboard,
April 18); I've seen a lot, and most were dis-
appointing. Smith’s DJ paragraph was the
one that made me throw down the maga-
zine and say, “Damn, somebody else feels
the way I do!” Stop pausing the DAT button
and do some work on those turntables
that will make your boys set up onstage;
that's the way it used to be and still should
be. Styles may change, but the DJ is time-

less!

Bruce Negrin
Instep Marketing
New York

1 greatly enjoyed Smith’s column on live

wide. In most cases, the far-reaching R&B,
Jjazz, rock, and pop music these artists gave
to the world has been reissued and pre-
sented to new audiences in deluxe boxed
sets and compilations.

In its announcement last year, Atlantic
promised to increase the royalty to its her-
itage artists to the industry standard of
10% and to forgive “unrecouped royalty bal-
ance” charges incurred before Jan. 1, 1970
(Billboard, March 15, 1997).

Tony O’Brien, executive VP/CFO of the
Atlantic Group, says that Atlantic has been
working to implement the increase and that
the heritage artists will receive the updat-
ed royalty statements—but not until
August. The new payments will be retroac-
tive to March 1, 1997.

Why the holdup? “The reason is, there’s
been a vast amount of work to do,” O’Brien
says. The label, he notes, has assigned three
employees to the project, which deals with
“225 artists and between 250 and 500 se-
lections.”

He adds that “perhaps . .. when we put
out this [announcement], we didn’t realize
it was going to take this long, and we didn’t
know which particular artists were going
to be affected by this. I suppose we could
have gone back and said, ‘OK, well, let’s take
the top 50 or 100 [artists] and send them a

Isiandlife Eyes

BY MELINDA NEWMAN

NEW YORK—Islandlife, the new enter-
tainment company started by Chris Black-
well following his departure from Poly-
Gram, is already making waves throughout
the music community.

Among the nascent company’s first
moves is a bid to purchase Rykodisc.
Islandlife has signed a short-term market-
ing and distribution deal with Rykodise to
distribute the first four releases through
Islandlife’s new record, film, and DVD divi-
sion, Palm Pictures.

However, according to sources, Islandlife
also signed a letter of intent to buy
Rykodisc in March and is proceeding with
due diligence. Sources add that Blackwell,
Islandlife’s chairman, is offering to pay
approximately $35 million in cash and stock
for the Salem, Mass.-based company.

Blackwell acknowledges that the two
companies are in discussions. “We met with
the people at Rykodisc because I'm very

note.””

O’Brien stresses that the company’s roy-
alty system normally works “pretty
smoothly” but that the royalty reform was
a large undertaking. “Having almost com-
pleted that task, things will flow normally,”
he says.

The label, owned by Warner Bros. since
1971, came to prominence in the *50s as the
most successful indie of its time as a result
of hit recordings from that era. It cele-
brates its 50th anniversary this year.

The held-up increases could total an esti-
mated $500,000-$1 million in overdue roy-
alty payments for the last year.

Among the artists who say they have yet
to receive the new royalties are Carl Gard-
ner, founder and lead singer of the Coast-
ers; jazz tenor saxophonist David “Fathead”
Newman, who became an Atlantic solo art-
ist in 1959 after coming to prominence as a
member of Ray Charles’ band; and jazz
singer Chris Connor.

“I think it is a crying shame,” says the
70-year-old Gardner, from his home in St.
Lucie, Fla. The Coasters produced a two-
decade string of classic hits for the label, in-
cluding “Charlie Brown,” “Searchin’,”
“Yakety Yak,” and many others. The 65-
year-old, still-active Newman says, “I don’t

(Continued on page 84)

Rykodisc Deal

keen to go through indie distribution
instead of major distribution. We’ve been
talking, and hopefully we’ll be able to come
up with some agreement.”

Rykodise president Don Rose declines to
comment on the alleged letter of intent. “As
a matter of policy, we do not comment on
the type or extent of our business relation-
ships,” he says. However, he adds, “I think
there’s opportunities to broaden the rela-
tionship with [Islandlife] beyond the dis-
tribution deal, and I would certainly wel-
come that.”

Blackwell founded Island Records in
1959 and sold the label to PolyGram in
1989. However, he split with PolyGram, fol-
lowing months of tension between himself
and PolyGram president/CEO Alain Levy,
in November 1997. “I asked them if I could
take the name Island Digital Media because
at one time that was going to be the new
entity, but they declined,” says Blackwell.

(Continued on page 87)

- TTERS

show basics. The rap world would be a bet-

ter place if more artists took her words to
heart.

Max Nichols

A&R, Tommy Boy Music

New York

PAUL ROBESON’S LASTING LEGACY

Timothy White’s scholarly column on
Paul Robeson (Music to My Ears, Bill-
board, April 11) was brilliant and did ser-
vice to both history and the humanities.
My reminiscences of Robeson were as a
youngster mesmerized each summer by
his performances at Lewisohn Stadium.
Robeson touched a rainbow of Americans
who felt social and civil injustices and
were uplifted by his presence and contri-
butions, particularly his “Ballad For

Americans.” Read or hear its words in

the context of '90s America and see a

national treasure! Thank you for reawak-
ening America to Robeson.

Cy Leslie

Chairman

The Leslie Group

New York

I thank Timothy White for the beautiful
piece on Paul Robeson. As a 7-year-old
child, I was present at many of the concerts
where license plate numbers [of attendees’
cars] were taken down, including the Peek-
skill riots and a Wallace for president rally
(Henry, not George!) in 1948.

Wendy Newton
Green Linnet Records
Danbury, Conn.

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Billboard, 1515 Broadway, New York, N.Y. 10036.
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REVIEW: EVIEW
REGGAE 49 S & PR 5
* MANY MOODS OF MOSES * BEENIE MAN * vP ‘
WORLD MUSIC 49
* ROMANZA *+ ANDREA BOCELL! * pHILIPS
* THE HOT 100 ° 87
* TOO CLOSE * NEXT ¢ ARISTA
ADULT CONTEMPORARY 77
* TRULY MADLY DEEPLY « SAVAGE GARDEN ¢ COLUMBIA
ADULT TOP 40 77
* TORN * NATALIE IMBRUGLIA ¢ RCA
COUNTRY 45
* TWO PINA COLADAS * GARTH BROOKS * CAPITOL
DANCE / CLUB PLAY 40
* FOUND A CURE * ULTRA NATE * STRICTLY Ri{YTHM
DANCE /| MAXI-SINGLES SALES
MY ALL / FLY AWAY {BUTTERFLY REPRISE) 40
MARIAH CAREY ¢ COLUMBIA
LATIN
* UNA FAN ENAMORADA 53
SERVANDO Y FLORENTINO ¢ WEA LATINA
R&B 37
* TOO CLOSE * NEXT * ARISTA
RAP 34
% TURN IT UP [REMIX] / FIRE IT UP » BUSTA RHYMES ¢ ELEKTRA .
ROCK / MAINSTREAM ROCK TRACKS . 3
* MOST HIGH 79 ULTRA NATE: P. 30
JIMMY PAGE & ROBERT PLANT ¢ ATLANTIC
ROCK / MODERN ROCK TRACKS 79
* THE WAY * FASTBALL ¢ HOLLYwWOOD
e TOP VIDEO SALES °
* THE LITTLE MERMAID: THE SPECIAL EDITION 69
WALT DISNEY HOME VIDEO
HEALTH & FITNESS
* OPRAH: MAKE THE CONNECTION 70
BUE NA VISTA HOME ENTERTAINMENT
MUSIC VIDEO SALES The purportedly questionable business
* GIRL POWER! LIVE IN ISTANBUL 71 practices of Death Row Records, which
R;ZCI::K:C.)WGW M;S';;DEO continue to dog the label in court, pale
* DENVER BRONCOS SUPER BOWL XXXl CHAMPIONS 70 beslde ltS depl'z}\'ed Stilnd‘dl'd ,Ol)el:atlng
POLYGRAM VIDEO procedure that is brought to light in the
RENTALS hook “Have Gun Wi.ll Travel: Thg Spec-
* 1 KNOW WHAT YOU DID LAST SUMMER 70 tacular Rise And Violent Fall Of Death

Row Records,” by Ronin Ro (Doubleday).
Ro, a journalist and former rapper who
has written for the Source, Spin, Rolling
Stone, and Vibe, documents an alleged
reign of terror perpetrated by Death Row
founder Marion “Suge” Knight, who is
serving a nine-year prison sentence for a
probation violation.

Threats and violence reportedly were
the norm for Death Row artists and
eniployees. The book accuses Dr. Dre of a
number of assaults, including one on a
young woman. It details the assault on two
aspiring rappers that resulted in Knight’s
probation deal, subsequent violations of
which landed him in prison in 1996. It ex-

plores the gang culture that surrounded
the label and its acts, and the endemie vio-
lence of that lifestyle.

Far the music industry, this saga of
Death Row;, while isolated, must serve as
a wake-up call to examine its business
practices. It should force us to address the
issue of accountability beyond the activi-
ties of one label, to follow the money trail
to the doors of corporate partners, radio
stations, retailers, lawyers, business man-
agers, concert promoters, and all parties
who choose to turn a blind eye and a deaf
ear for the sake of a better bottom line.

Not surprisingly, many of those involved
have since tried to distance themselves
from this ugly situation, but where were
any responsible parties when, according
to Ro’s book, Death Row drew up a three-
page, handwritten contract for the late
artist Tupac Shakur, while he was incar-
cerated, that bore little resemblance to
standard industry contracts? Where were

they when errant Death Row employees
were taken for a “beat down” by Knight's
gang-member henchmen in a torture
room at the label’s offices? Why did the
industry ignore the rumors that were
surely bubbling up about Death Row’s
practices?

In the carly days of the musie industry,
Matfia connections were rumored to have
had influence on a number of artists and
some record companies. Other books, like
Frederic Dannen’s “Hit Men” (Vintage/
Random House), have detailed unsavory,

illegal, and sometimes violent behavior in
the industry. Other artists besides those

on Death Row may have faced extortion l

and intimidation at the hands of a record
company hefore.

There is no denying that the success ’
of the label’s acts helped propel rap to |
a new level. Certainly, Knight was not
standing at the door of every record

(Continued on page 85)
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BY BILL HOLLAND
WASHINGTON, D.C.—Repre-
sentatives of the recording indus-
try and other copyright-related
industries are optimistic that two
World Intellectual Property Orga-
nization (WIPO) copyright
treaties will be ratified this year,
following the passage of enabling
legislation April 30 by the Senate
Judiciary Committee.

The 18-0 vote was a victory for
software manufacturers and the
music and movie industries, which
have been pressing for more than
a year for the bill's passage. The
two WIPO treaties offer greater
global copyright protection in
cyberspace.

“It was a win for a coalition of

WIPO Moves Ahead In ULS.

Senate Committee Opens Door For Ratification

copyright owners, users, and
online companies,” says Hilary
Rosen, president/CEQO of the
Recording Industry Assn. of
America.

“We’re over a big hump, that’s
for sure,” adds Steve Metalitz,
VP/general counsel of the Inter-
national Intellectual Property
Alliance.

Under U.S. law, enabling legis-
lation signals to Congress that a
majority of its members approve
of the treaties, thereby opening
the gateway for Senate ratifica-
tion. The Senate is the govern-
mental body that ratifies interna-
tional treaties. The full Senate and
House must next vote on the

(Continued on page 81)

EMI UK., Ireland Names
Wadsworth As Prez/GED

BY ADAM WHITE
LONDON—Tony Wadsworth, the
new president/CEQ of EMI Records
Group U.K. and Ireland, is walking
proof that, on occasion, a major rec-
ord company can be headed by an ex-
musician.

Wadsworth, 39, once a song-
writer/guitarist with a little-known
British band called the Young Bucks,
was elevated April 27 to the top of
the EMI Group’s flagship record
company in the U.K. (Billboard Bul-
letin, April 28). He succeeds Jean-
Francois “JF” Cecillon, whose exit
was announced at the same time.
The latter is “considering his
options,” according to an EMI state-
ment; he was president/CEO for
exactly three years.

Radiohead, Blur, Supergrass, and
Mansun are among the successful
British acts closely associated with

Programming Go.
alnbow Acquired
By Sony Wonder

BY SETH GOLDSTEIN

NEW YORK—Will Wonder never
cease? On the heels of its most suc-
cessful release—“Elmopalooza!l,”
which shipped 1 million audio and
video units (Billboard, April 25)—
and a new co-venture with Golden
Books, Sony Wonder has acquired
Sunbow Entertainment, a veteran
producer and distributor of TV-
bound children’s programming. Sun-
bow currently has “Salty’s Light-
house” on PBS and the Discovery
Channel and is prepping an animat-
ed series, “Brothers Flub,” for Nick-
elodeon.

The purchase gives Sony Wonder
access to domestic and internation-
al TV markets, where exposure can
greatly enhance home video values.
Until now, much of the company’s

(Continued on page 75)

Wadsworth, who has been managing
director of the Parlophone Records
unit of EMI in the U.K. since 1993.
“He is a true music man, both highly
respected and liked within our in-
dustry,” said EMI Music Europe
president/CEO Rupert Perry in pre-
pared remarks.

When Wadsworth'’s elevation was
announced at a companywide meet-
ing in EMI’s West London head-
quarters, he was, according to atten-
dees, cheered by staff. “People are
smiling here,” says one senior direc-
tor. “This is a popular appointment.”
Perry, Wadsworth, and Cecillon were
not available for further comment
about the reorganization, but Perry’s
statement called Cecillon a success-
ful “agent of change” for the firm.

The changes are positive from the
perspective of Brian Message, part-
ner in Courtyard Management,
which handles Radiohead and Super-
grass. “As well as being a lovely guy,
Tony’s been very helpful in the ca-
reers of Radiohead and Supergrass,”
he says. “He always let the bands
make the record they wanted. [EMI
has] always been good on the mar-
keting side of things, too, listening to
what we have to say and putting to-
gether plans that develop the careers
of bands.”

Wadsworth will now report to
Perry; previously, he was accountable
to Cecillon. The new president is
expected to name his Parlophone suc-
cessor soon, and this will likely be
from within.

The EMI Group continues to be
the subject of intense media seruti-
ny and speculation that it will be ac-
quired by Seagram, while the latest
U.K. changes are being linked to the
departure of EMI Music president/
CEO Jim Fifield (Billboard, May 2).
When Cecillon was asked by Bill-
board last year whether his 1995 rise
to the top of the U.K. company was
due to Fifield’s patronage, he said he
had “close” relationships with Fifield
and Perry. “But I also discovered Ken
Berry, who is an amazing character.”

(Continued on page 92)

MTV Aims For Tighter Music Focus

BY CARLA HAY

NEW YORK—Starting in late May,
MTYV will embark on a new image
campaign that will include a tighter
playlist, new music programs, and a
revised marketing strategy aimed at
the music industry and consumers.

“The goal is to give MTV more
focus to our viewers,” says MTV GM
Van Toffler. “We want to give people
more incentive to watch.”

Toffler explains, “For example, in
any given week, we may have about
67 different videos in some level of
rotation, but a lot of those might get
played once or twice. It’s hard to
make an impact with that kind of
programming. We want to tighten
the playlist so that of the videos we
do play, we play them more often, so
that we’re shouting louder about the
artists to our audience” (Billboard
Bulletin, April 28).

In addition to a more selective
playlist, MTV will change its week-
day prime-time lineup to include
more music programs, a move that
began in April (Billboard, April 11).
Beginning Memorial Day weekend,
MTYV will add programs based on
music videos to its 6-8 p.m. EDT
time slot, replacing the talk show
“MTYV Live” (which will move to an
earlier slot) and reruns of the teen
drama “My So-Called Life.”

This summer, MTV will launch
other music-based shows: “Revue,”
featuring artists performing in inti-
mate settings while telling life sto-
ries connected to their songs; “Bio-
rhythm,” a biography show told from
the artist’s point of view; and “Fan-
atic,” where fans get to meet their
favorite music
stars.

“I think it’s fab-
ulous that MTV is
cleaning up its
non-music pro-
grams from its prime-time lineup,”
says Capitol Records VP of visual
marketing (U.S.) Linda Ingrisano.
“MTYV isn’t making these changes
because record companies are com-
plaining about MTV not showing
enough music. I think MTV is real-
izing that they need to go back to
attracting loyal viewers and that
some of the non-music programs
weren’t working on that level.”

As for the changes in MTV’s
playlist, Ingrisano says, “I think
MTV is trying as many ideas as pos-
sible and seeing what sticks.”

But one longtime video promoter,
who asked not to be identified,
expresses doubts. “MTV doesn’t
seem to stick with their shows,” the
promoter says. “If VH1 dumped
every new program after a few

EMI Admits Bid ‘Approach’

BY MARK SOLOMONS
LONDON—Media analysts were
expressing relief after EMI Group
ended months of bid speculation and
acknowledged in a statement April
30 that it had received “an approach
about a possible offer for the compa-
ny” from an unnamed suitor.

“From wherever the shot comes, I
just want to see the price on the
screen,” says David Chermont, Lon-
don-based media analyst for Merrill
Lynch, which through its Mercury
Asset Management subsidiary con-
trols just less than 10% of EMI
stock. “Who cares who it is, as long
as they’ve got the cash?”

Published reports in the U.K. have
suggested that the intended suitor’s
bid reflects a 20% premium over the
traded share price. Market
observers suggest that EMI would
be unlikely to accept such a bid,
although they add that the company
is not expected to enter a drawn-out
takeover battle.

“They are in no position to be hos-
tile to anybody,” commented one
analyst.

“We simply don’t know who [the
bidder] is,” another London-based
analyst tells Billboard. “Since time
began it’s been Seagram, but ulti-
mately if it was Disney I wouldn’t be
that surprised.”

“If it’s Seagram, a deal would
make sense,” adds Chermont.
“There would be scope for cost-cut-
ting in several areas, especially in
distribution, and they are a really
nice fit geographically. And they are
unlikely to run into regulatory hur-
dles.”

Seagram’s Universal Music sub-
sidiary has distribution deals with
BMG in Europe, some of which are

thought to come up for renewal next
year.

A Seagram spokeswoman declined
comment on the ongoing speculation.

In the EMI statement, issued at
8:30 a.m. London time, EMI warned
that the group “has been subject to
such speculation since before its
demerger [from Thorn ple], and
shareholders should not assume that
this approach will result in an offer
being made for the company.”

However, investors paid scant
attention to the warning and bid up
the stock in a buying frenzy that saw
17.9 million shares traded on the
day—six times the average for the
last three months. EMI Group’s
share price ended April 30 at 607.5
pence, up 20%, valuing the compa-
ny’s equity at 4.8 billion pounds
($8.02 billion).

“The speculators are bailing in
again,” said a source close to the
company.

EMI denied earlier press reports
that U.S. private investor Kirk
Kerkorian, who controls around
40% of the film studio MGM, had
expressed an interest in the group.
However, analysts didn’t rule out
the possibility that Kerkorian
might play the stock for short-term
gain.

The group declined to comment
further on the situation, citing Lon-
don Stock Exchange rules governing
takeovers. But in a letter to staff
issued April 30 and obtained by Bill-
board, chairman/CEO Sir Colin
Southgate says, “The EMI Group
has been subject to such speculation
for over three years, and while we
are not looking to sell the company,
the Board has a duty to consider
approaches which are made.”

months, [VH1] would never have
made the progress they’ve made in
their ratings.”

According to the Broadcast Data
Systems report for April 21-27, MTV
played 140 different videos, with
approximately 55% played fewer
than three times. The top five videos
played on MTV during that period
were played between 28 and 38
times.

“The change in MTV’s playlist
doesn’t bother me at all, as long as
they’re showing more hours of mu-
sic,” says Jeff Amato, national direc-
tor of video promotion at indepen-
dent promotion company Vis-Ability.

MTYV also has discontinued plans
to launch the spinoff channel MTV
Indie, which was to focus on inde-
pendent-label music. “We found
that M2 plays a lot of independent

(Continued on page 87)

GRP Recording Lo.
Shuffles Executives,
Aims For Wide Appeal

BY CRAIG ROSEN
In a move designed to bolster
GRP Recording Co.’s marketing
efforts and help its acts garner expo-
sure outside the jazz world, Univer-
sal Music Group (UMG) has upped
Tommy LiPuma to chairman of the
label and named Ron Goldstein pres-
ident (Billboard Bulletin, April 28).
Concurrent with the change,
senior VP/GM David Steffen, who
has been with GRP since March
1996, resigned from his post.
LiPuma, a
Grammy-win-
ning producer,
has been presi-
dent of the New
York-based
jazz/adult label
since 1994.
Goldstein, who
will officially
assume the presidency of GRP July
1, is expected to consult the label in
the interim. He served as presi-
dent/CEO of Pri-
vate Music for a

decade, until
BMG Entertain- \
ment North

@

)

LIPUMA

America opted to &
merge the label
into Windham
Hill/High Street
Records in Janu-
ary 1997.

According to UMG president Zach
Horowitz, the company attempted to
lure Goldstein to GRP two years ago,
but the timing wasn’t right.

“For us, this has been a long
process of trying to get the right guy
to come in and work with Tommy,”
Horowitz says. “We think the combi-
nation of Tommy and Ron can do for
us in the jazz genre what [MCA
Nashville president] Tony Brown and
[MCA Nashville chairman] Bruce
Hinton do for us in the country genre.
It’s a really fabulous combination.”

The hiring of Goldstein, who will
Jjointly oversee the label’s day-to-day

(Continued on page 84)

BILLBOARD MAY 9, 1998



CONGRATULAT

SRR NS NN TR R _

N “SMOKEY” EDWARDS

on your role in Robert Redford’s “The Horse Whisperer”
and your new release, “My Hero Gene Autry!”

QESR ESSENTI/

' The Sons of the San Joaquin deliver upbeat songs
X featuring tight three-part harmonies in the tradition
of The Sons of the Pioneers.

“Music that paints a portrait of life lived out under
< the stars...a life of sand and sagebrush and mines
s once veined with gold and dreams. And nobody
(3¢ does it better today than the Sons of the San

%2 Joaquin.” — LAS VEGAS SHOW TIME

“Don, | will always treasure the
Brand New!

\DON EDWARDS

wonderful gift of music you
gave to me on my ninetieth My Hero Gene Autry
birthday. Your
beautiful tribute
album brought back
many special memories

for me, as | hope it does

TIME-WARP TOP
HANDS with Spedial o
Guest Peter Rowan

for your listeners. I'm ‘proud and
honored to be riding the
same trail as you.”
— GENE AUTRY

- Gene Autry’s 90th
Birthday Celebration

6032

Also Available - 2 CD Set!
Don Edwards

From your friends
at:

x ¥

6025
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WESTLRN JUBIt L

g

THE MUSIC OF THE WEST LIVES ON!

&

-

RECORDINGS FROM SHANACHIE & WESTERN JUBILEE

Waddie Mitchell, renowned cowboy poet, is joined here ¢
by musicians Norman Blake, Don Edwards and Rich
O’Brien to produce a musical/poetry tapestry.

“He is the quintesential cowboy poet...” — NY TIMES

“Waddie Mitchell is one of the best practitioners of the
growing art of cowboy poetry.” — BILLBOARD

Instrumentalist Rich O'Brien is a major force in
Western music. Acoustic Guitar Magazine calls him
“...the house guitarist for the cowboy music revival.”

“In the best cowboy tradition, O'Brien plays as if he
is never in a hurry, even when he’s picking a
lightning-fast solo.” — ACOUSTIC GUITAR




Legrand Among ASGAP Honorees

BY CARRIE BELL

LOS ANGELES—Five-time Gram-
my and three-time Oscar winner
Michel Legrand received the Henry
Mancini Award for Lifetime
Achievement, as ASCAP celebrated
musical achievements by songwrit-
ers, composers, and publishers at its
13th annual Film and Television
Awards. The event was held April 28
at the Beverly Hilton Hotel here.

Legrand, known for his scores
for “Yentl,” “The Summer Of ’42,”
and “Prét-A-Porter,” was present-
ed the award by his longtime asso-
ciates, ASCAP president/chairman
Marilyn Bergman, Quiney Jones,
director Norman Jewison, and lyri-
cist Alan Bergman, all of whom
gave lengthy tributes containing
bits of song.

The evening’s highlight was when
the French composer, after deliver-
ing a moving speech of his own,
played two songs at the piano,
including the “Theme To The
Thomas Crown Affair (Windmills
Of My Mind).”

In the regular awards categories,
James Newton Howard, Joseph
LoDuca, and Jonathan Wolff were
the big winners, with three awards.

Newton Howard was presented with
honors for his work on “Dante’s
Peak,” “My Best Friend’s Wedding,”
and “E.R.” LoDuca won top televi-
sion series for “Hercules: The Leg-
endary Journeys” and “Xena: War-
rior Princess” and most-performed
underscore. Wolff’s work on “The
Naked Truth” and “Seinfeld”
earned him two top television-series
nods and a most-performed-theme
award.

Diane Warren (“For You I Will”
from “Space Jam” and “How Do I
Live” from “Con Air”) was the only
songwriter to win two awards for
most-performed songs in motion pic-
tures. Other double-fisted winners
included Ed Alton, Michael Karp,
Dan Foliart, John Debney, Michael
Skloff, Mark Snow, and David Zip-
pel.

Mare Shaiman, who earned
recognition for his “George Of The
Jungle” music, didn’t let his single-
honor status stop him from stealing
the spotlight by singing an unre-
hearsed, original song composed for
the evening and making a jab at
triple-winner Wolff for his “simple
‘Seinfeld’ theme.”

Bill Conti, who won an award for

Coaibes I

Barenaked Ladies Clothed. Reprise/Warner act Barenaked Ladies hit the No.
1 spot on the Heatseekers album chart with their album “Rock Spectacle”
before becoming a Heatseeker Impact act. Here, the group members sport the
Heatseekers T-shirts awarded to them for that achievement. The band's next
album, “Stunt,” is due July 7 and will be proceeded by the single “One Week,"
which ships to radio in June. Barenaked Ladies appear on the H.O.R.D.E. tour
beginning July 9. Pictured, from left, are Kevin Hearn, Jim Creeggan, Tyler Stew-

art, Steven Page, and Ed Robertson.

RECORD COMPANIES. Capitol Rec-
ords in Los Angeles promotes Phil
Costello to senior VP of promotion
and marketing and Perry Watts-
Russell to senior VP of A&R. They
were, respectively, senior VP of pro-
motion and VP of A&R.

Diarmuid Quinn is named senior
VP of marketing at the Work Group
in Santa Monica, Calif. He was senior
VP of marketing at Hollywood Rec-
ords.

Virgin Records in Los Angeles
names Todd Roberts VP of A&R.
He was an editor at Urb magazine.

A&M Records in Hollywood
names John Rotella VP of market-
ing and promotes Stacy Kreisberg
to VP of business and legal affairs.
They were, respectively, VP of sales
and field marketing at Polydor Rec-
ords/A&M Associated Labels and
executive director of business and
legal affairs.

COSTELLO

WATTS-RUSSELL

Arista Records in New York
appoints Adam Lowenberg associ-
ate director of artist development,
Shari Rothstein associate director
of A&R administration, and Charley
Londono Northeast regional direc-
tor of promotion. They were, respec-
tively, product manager at EMI
Records, manager of A&R adminis-
tration at Arista, and national direc-
tor of alternative, West Coast/na-
tional director, triple-A, at A&M
Records.

Warner Bros. Records Inc. in New

EXECUTIVE T

his work on the TV series “Prime-
time Live,” added to his streak; he
is the only person to have won
awards at all 13 ASCAP Film &
Television Awards ceremonies.

A complete list of winners follows.

Henry Mancini Award: Michel
Legrand.

Top box office films: Marco Bel-
trami, “Seream” and “Scream 2”;
Carter Burwell, “Conspiracy Theo-
ry”; John Debney, “I Know What
You Did Last Summer” and “Liar,
Liar”; John Frizzell, “Dante’s Peak”;
Elliot Goldenthal, “Batman &
Robin”; James Horner, “Titanic”;
James Newton Howard, “Dante’s
Peak” and “My Best Friend’s Wed-
ding”; Joel McNeely, “Air Force
One”; John Powell, “Face/Off”;
Mare Shaiman, “George Of The
Jungle”; Alan Silvestri, “Contact”;
and David Zippel, “Hercules.”

Most-performed songs—motion
pictures: “Don’t Let Go (Love)”

(Continued on page 75)

Heads Of European
Labels Encouraged
After Russian Trip

BY JEFF CLARK-MEADS
LONDON—The promise of record
companies having smoother rides
through Russian bureaucracy is
being welcomed by the Western
industry. New Prime Minister Segei
Kireyenko is reported to have pro-
mised label chiefs that he’ll bring
under one roof the wide range of
agencies that music companies cur-
rently must deal with.

“That will be a giant leap for-
ward,” says Paul Russell, president
of Sony Music Europe and part of an
International Federation of the
Phonographie Industry (IFPI) dele-
gation that visited Moscow April 23-
24. The delegation included the Euro-
pean heads of all major labels.
Russell says they were told during a
meeting with Mikhail Krasnov, legal
adviser to president Boris Yeltsin,

(Continued on page 92)

QUINN ROBERTS

York promotes Helena Coram to in-
ternational artist relations manager.
She was artist relations manager.

Kenyatta Galbreth is promoted
to director of A&R at Jive Records
in New York. He was associate direc-
tor of A&R.

Edel Records America in New
York promotes Katie Scandalios to
director of publicity. She was man-
ager of company development and
publicity.

Walt Disney Records in Burbank,
Calif., names Nicole Johnson-

BY DON JEFFREY

NEW YORK— With Sony Music
emerging as the leading record
company this year, parent Sony
Corp. has given its music unit’s
president, Thomas D. Mottola, the
additional title of CEOQ.

Mottola has been overseeing
worldwide operations of Sony
Music Entertainment as presi-
dent/COO; the COO title will be
retired. His responsibilities will
not change.

Mottola says that the new title
“will not effect any changes day to
day whatsoever: It’s a recognition
of what’s happened the past few
years at Sony, a real acknowl-
edgement of the stability and
strength of our management team
and of our results.”

So far this year, Sony has made
a remarkable recovery. For the
year’s first quarter, its U.S. mar-
ket share soared to first place
with 19.5% of total albums sold, up
from 12.6% a year ago. It account-
ed for 21.9% of new, or current,
albums, up from 11.6% in the
same period last year.

The company has had the top two
albums of the year in the “Titanic”
soundtrack (Sony Classical) and

aony’s Mottola Adds
GED To His Namepiate

Celine Dion’s “Let’s Talk About
Love” (550 Music/Epic), which were
the No. 1 and No. 2 albums, respec-
tively, on The Billboard 200 for sev-
eral weeks this year.

Mottola maintains that the sta-
bility of his management team—
striking in
comparison to
. executive
- realignments
at other major
record compa-
nies in recent
years—is an
important ele-
ment in Sony’s
recent success (Billboard, Feb. 21).
Mottola has been with Sony (and
its predecessor, CBS Records) for
10 years, and many of his top man-
agers have been there for more
than eight years.

“I think it’s important when you
select strong managers that you
stay with them and work with
them, for the purposes of continu-
ity and follow-through,” he says.

Mottola, who was named presi-
dent/COO in 1993, continues to
report to Sony Corp. chairman
Norio Ohga and president Nobuyu-
ki Idei.
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Gonjunto Vet Bernal Dies

BY RAMIRO BURR
SAN ANTONIO, Texas—As the 17th
annual Tejano Conjunto Festival pre-
pares to get under way May 12-17 at
Rosedale Park here, the industry is
mourning the passing of conjunto pio-
neer/bajo sexto player Eloy Bernal.
Bernal was killed April 22 when his
tour bus flipped over on the outskirts
of Corpus Christi, about 150 miles
southeast of here. He was 61.
According to officials, the Bernal
family was returning to their home
in Kingsville, Texas, after a Chris-
tian concert. Bernal’s son, Edward,

URNTABLE §

ROTELLA

KREISBERG

Phillips manager of marketing and
Laura Johnson publicist, media
relations. They were, respectively,
marketing manager of network li-
censing at Disney Consumer Prod-
ucts Licensing and publicist at JAG
Entertainment.

Velvel Records in New York names
Christina Battani director of pro-
duction and creative services. She
was director of production at Volcano
Entertainment.

PUBLISHING. Greg Hill is named

27, and daughter, Rita, 23, were
taken to Memorial Hospital in Cor-
pus Christi with what were de-
seribed as serious but not life-threat-
ening injuries.

Bernal, with his brother, noted
accordionist Paulino Bernal, formed
the nucleus of the seminal group El
Conjunto Bernal, which from the late
’50s to the early "70s was considered
the premier conjunto ensemble.

While still in their teens, the
brothers started performing as Los
Hermanitos Bernal in 1952, but by

(Continued on page 85)

HILL

creative director at EMI Music
Publishing Nashville. He was GM
at Magnatone Music Publishing.

Molly Kaye joins the publish-
ing department at DreamWorks
Music Publishing in Los Angeles.
She was director of catalog mar-
keting at BMG Music Publishing.

PolyGram Music Publishing in
Los Angeles names Scott H. Bau-
mann director of legal affairs. He
was manager at Scott H. Bau-
mann Personal Artist Manage-
ment.
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AD TODAY!

EAST/CANADA

212-536-5004 - PH
212-536-5055 - FAX

Pat Rod Jennings, Kara Dioguardi

Adam Waldman
WEST/MIDWEST

213-525-2307 - PH
213-525-2394/5 - FAX

Lezle Stein, Jill Carrigan
Judy Yzquierdo, Dan Dodd

SOUTHEAST
615-321-4294 - PH
615-320-0454 - FAX
Lee Ann Photoglo

FLORIDA

212-536-5008 - PH

212-536-5055 - FAX
Kara Dioguardi

LATIN AMERICA

305-864-7578 - PH
305-864-3227 - FAX

Marcia Olival
UK/EUROPE

44-171-323-6686 - PH
44-171-631-0428 - FAX
Christine Chinetti, lan Remmer
ASIA PACIFIC

HONG KONG: Alex Ho
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AUSTRALIA
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Linda Matich

FRANCE

331-4549-2933 - PH
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Francois Millet
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213-782-6250 - PH

213-525-2394 - FAX
Daisy Ducret

| ITALY

39+ (0)362+54.44.24 - PH
39+ (0)362+54.44.35 - FAX

Lidia Bonguardo
JAPAN

213-650-3171 - PH

213-650-3172 - FAX
Aki Kaneko
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POP*ROCK=*R&B*RAP*DANCE+*COUNTR

Y LATIN*CLASSICAL*JAZZ*PRO AUDIO

BY LARRY FLICK
NEW YORK—With the June 2
street date for Gloria Estefan’s
intoxicating new collection,
“gloria!,” drawing
near, Epic Records is
knee-deep in an exten-
sive marketing blitz
designed to affirm the
enduring diva’s youth-
ful vitality and com-
mercial viability.
Opening the set
with the bouncy first
single, “Heaven’s
What I Feel,” Estefan sets
the stage for an unabashedly
upbeat album that sheds the
introspective, acoustic tone of

kloria Estefan Storms
Dancefloor On Epic Set

ESTEFAN

1996’s “Destiay” in favor of
state-of-the-turntables dance
grooves. Wrapped in arrange-
ments that range from lush to
gritty, “glorial!”
shows Estefan belt-
ing with palpable con-
fidence.

“The goal of this
album was to cut loose
and have fun,” she says.
“I was having a great
time while we were re-
cording, and I think it
shows.”

So far, all signs point toward
“gloria!” being her most suc-
cessful pop effort since 1992’s

(Continued on page 74)

Radio Boosts Heatseekers

‘Gounterfeit’ Pays Dff For
Flip/Interscope’s Limp Bizkit

BY DOUG REECE
LOS ANGELES—Limp Bizkit may
have made headlines recently be-
cause of its pioneering role in pay-
for-play (see story, page 1), but “the
story of Limp Bizkit is
actually several little sto-
ries,” says Interscope head
of marketing and sales
(U.S.) Steve Berman, de-
scribing the formula that
kept the act’s Flip/Inter-
scope debut album, “Three
Dollar Bill, Y’All,” simmer-
ing on the Heatseekers chart for 41
weeks.
“The idea was that we had a band
with ineredible music and an amaz-
(Continued on page 93)

MCA’s Semisonic Strikes A
Ghord With “Glosing Time’

LOS ANGELES—Dan Wilson, lead

singer of MCA rock act Semisonic,

writes hit songs in spite of himself.
“Honestly speaking, we really
pulled right on the reins and turned
to a completely different
direction during the
recording of this album,”
he says, comparing the
shiny, infectious pop of the
band’s 1996 debut, “Great
Divide,” to its equally
hooky current hit album,
“Feeling Strangely Fine.”
“I kind of warned everyone in the
beginning that [ was in a murky folk-
song mood, writing stuff with just an
acoustic guitar, so I could give them
(Continued on page 93)

Book Recalls Elektra’s Pioneer Days

BY JIM BESSMAN

NEW YORK—Elektra’s famous eye-
catching butterfly logo design of
1967 suggested the sense of airy
freedom so characteristic of the

HOLZMAN

label, relates founder Jac Holzman in
his new tome, “Follow The Music:
The Life And High Times Of Elek-
tra Records In The Great Years Of
American Pop Culture.”

Co-authored with Gavan Daws,
the $26.95 book, to be published May
30 by First Media/Publishers Group
West, offers not only an oral history
of the pioneering indie, as told by
Holzman and scores of other major
industry figures and artists, but a
vivid portrait of a pivotal period in
popular music and culture.

It started as an “intelligent, New

#> B 1&;‘5
.

FOLLOW:
THE MUSIC

Elektr Reconds in the Grear. Years of
American Pop Culture

Jac Hobowan st Gavan Daws

York, folky label”—to borrow a quote
from Elektra’s former West Coast
office head, David Anderle—with its
name deriving from Electra, the
Greek demi-goddess who presided
over the artistic muses.

Launched on Oct. 10, 1950, with a
$600 investment, Elektra issued its
first album, “New Songs By John

Gruen,” the following March. How-
ever, it was the second release—
‘Jean Ritchie Singing Traditional
Songs Of Her Kentucky Mountain
Family”—that pointed the way

COLLINS MORRISON

toward Elektra’s initial folkie focus
(exemplified by its 1954-era logo of a
guitarist sitting on a conga-shaped
barrel). Later releases encompassed
the likes of Theodore Bikel, Phil
Ochs, Tim Buckley, and Judy Collins.
But the late ’60s and early "70s
turned Elektra into a progressive
rock powerhouse, thanks to such var-
ied signings as the Doors, the MCS5,
the Stooges, the Butterfield Blues
Band, Carly Simon, Bread, Jackson

Browne, and Queen.
“There was a steady direction, yet
(Continued on page 92)

BY BRADLEY BAMBARGER
NEW YORK—The first posthu-
mous release of work by the late
singer/songwriter Jeff Buckley is a
bittersweet affair, as its signal qual-
ity underlines the tragedy of his
death at age 30 in a drowning acci-
dent last spring (Billboard, June 14,
1997).

Due May 19, the two-dise Colum-
bia set “Sketches (For My Sweet-
heart, The Drunk)” features Buck-
ley’s final studio recordings along
with a batch of his home demos.
The first disc comprises the fruit of

Golumbia Readies Buckiey Release

his sessions with former Television
leader Tom Verlaine as producer;
although Buckley had decided
against releas-
ing that material
and planned to
go into the studio
with producer/
engineer Andy
Wallace just
before his death,
the songs were
complete and
reflect a definite progression from
those of his first Columbia album,

BUCKLEY

1994’s “Grace.”

The second half of “Sketches”
consists of rough, revealing 4-track
demos Buckley taped by himself, in-
cluding later versions of tracks he
recorded with Verlaine, new songs,
and cover tunes. As a fitting conclu-
sion to the entire set, the album ends
with the folk/blues number “Satis-
fied Mind,” in a solo performance
taped live for radio broadcast.

Buckley’s mother, Mary Guibert,
was instrumental in compiling
“Sketches,” starting with persuad-

(Continued on page 85)

MOTHERS AGAINS! DRUNK DRIVING

IIONOI'i I;"EN ALL

MOTHERS AGAINST DRUNK DRIVING { MADD.) PRESENTS

A WINDHAM HiLe COLLECTION .

CARLY SIMON ¢ AMERICA * LORRIE MORGAN
GORDON KENNEDY ¢ JANIS IAN * Tuck & PATTI

JIM BRICKMAN * THE RIPPINGTONS * CAROLE KING
‘ BrRIAN WiLsoN'* DoyLe Dykes * YANNI ¢ Liz STORY

1998 Windham Hill Records, A Unit of the windham hill group, A Unit of BMG Entertainment

S

Windham Hill will donate to MADD $1.25 from each CD and $.80 from each Cassette purchased.
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Grant Lee Buffalo Rides Again

Slash/Warner Bros. Act Revitalizes Sound With Jubilee’

BY CRAIG ROSEN

LOS ANGELES—When Grant Lee
Buffalo parted company with Paul
Kimble last year, fans of the band
feared the worst. After all, Kimble,
the trio’s bass player and producer
since its 1993 debut, was an integral
part of its sound.

Surprisingly, those fears seemed
to be unfounded. The departure of
Kimble—who is continuing to pro-
duce other acts—not only hasn't hurt
the band, it’s invigorated it. Follow-
ers of GLB and label staffers are
calling the band’s fourth album,
“Jubilee,” due June 9 on Slash/
Warner Bros., its best album to date.

“We had, up until this point, been
a pretty insular group, producing the
records inside the band, and basical-
ly shutting the outside world out,”
explains singer/guitarist Grant Lee
Phillips. “We just reached a certain
point where it was time to shake it
all up and try things in a different
fashion.”

Kimble departed the band after it
completed tracks for the soundtrack
to “Velvet Goldmine,” an upcoming
glam-rock-inspired film, which is
being produced by Michael Stipe’s

production company.
With the band reduced to Phillips
and drummer Joey Peters, the pair

GRANT LEE BUFFALO

played a series of impromptu gigs at
L.A’s Largo, picking up former
Tonic bassist Dan Rothschild as a
suppor+ player.

Based on the recommendation of
friend Robyn Hitchecoek and its man-
ager, Peter Leak of the New York
End Ltd., GLB recruited producer
Paul Fox (XTC, Hitecheock, 10,000
Maniaes) to helm the sessions at
A&M Stusdios in Hollywood.

“He was quite frank about his feel-
ing concerning our previous recerds
and the record he felt we should
make,” Phillips says. “He went
through our records like a surgeon.
A lot of it hit home, and some of it

sub Pop’s Jesus & Mary Ghain
Returns Head On With “Munki’

BY CARRIE BELL

LOS ANGELES—Over the last 14
years, the Jesus & Mary Chain has
been on a crusade for the perfect
modern fuzzy pop gem. Eight al-
bums, a Lollapalooza gig, drug and
assault arrests, a few soundtracks,

JESUS AND MARY CHAIN

and a beer commercial later, the
brothers Reid think they’ve found it
with their first Sub Pop release,
“Munki.”

“We've been refining this collection
of songs for three years as we settled
label deals and personal strife, so we
Jjust want to get it out there for pub-
lic serutiny,” says Jim Reid, 36-year-
old singer/songwriter/instrumental-
ist, who is joined in the band by his
brother, William, and Ben Lurie.
“There is a similar thread running
through the new album as our older
records. If you know and like the
Mary Chain, you will probably like
‘Munki.””

The album, recorded at the Reids’
studio, the Drugstore, will be
released June 1 in Europe through
Creation Records and June 23 in the
U.S. on Sub Pop. Sub Pop’s GM,
Megan Jasper, says the label didn’t

seek out the JAMC album but
jumped at the chance when Sub Pop
COO John Schuch learned it was
available for U.S. distribution.

“He thought it would be a wise
move on our part,” Jasper says.
“Everyone here flipped, because they
were either old Jesus fans or thought
it would mean good sales. When we
got the tape, it was all you could hear
blasting out of all the offices.”

Reid says the enthusiasm made
him eager “o work with the Sub Pop
team and rejuvenated his feelings
about the new songs, which are pub-
lished by BMG.

“We just went over to Seattle a
month ago to do press and meet the
staff,” he says. “They are young, char-
ismatic, and into music as opposed to
Jjust making a career out of it.”

The label’s excitement translates
into one of the largest and most
expensive marketing campaigns the
Seattle-based indie has ever orga-
nized.

“We will definitely donate more
money and time to the project than
we do to most of our releases,”
Jasper says. “We have to be realistic.
This band has a much bigger follow-
ing and history than most of our acts,
although we expect the new Sunny
Day Real Estate and Sebadoh releas-
es to give it a run for the money. We
went over old SoundSean numbers
and tried to gauge what markets to
hit hard and how many copies to
order.”

The label plans to ship 25,000
(Continued on page 18)

pushed buttons. Tempers flared to a
certain degree, but by the end of
that first meeting, I found myself sit-
ting at his piano, working through
my songs, and realized that there
was an honest rapport.”

the band seemingly taking to heart
the advice of the title of “Jubilee”
track “Change Your Tune,” GLB
went on to record the dozen songs
(published by Storm Hymnal Ltd./
BMI) with a revived spirit and sense
of purpose. As Phillips explains, the

With Fox in the control booth and

(Continued on page 14)

Shine On. Elektra Entertainment executives surround the Scott Thomas Band
following its show at New York's Shine. The quartet's debut album, “California,”
will be released May 26. Shown standing, from left, are bassist Curt Schneider,
senior VP of promotion Greg Thompson. VP of promotion Bill Pfordresher, senior
director of marketing Dane Venable, co-producer/guitarist Andrew Williams, and
VP of marketing Brian Cohen. Sitting, from 'eft, are drummer Sandy Chila,
singer/guitarist/producer Scott Thomas, executive VP/GM Alan Voss, and senior
VP of marketing Steve Kleinberg.

Was [Not Was] Back In The Present Tense;
EMI Publishing’s Lamberg In A Gapitol Deal

WAS (NOT WAS) IS: Good news for fans of that dis-
tinet crossbreed of rock, funk, soul, and dance music
that can only be categorized as Was (Not Was). Don
Was and David Was are at it again. Although they don’t
yet have a label deal, the two are quietly collaborating
on a new album while each continues separate produc-
ing gigs. “We are just going to do it,” says Don. “Our
approach is going to be to make the record first.” Then,
he says, the duo will “see who likes it and who would
like to be responsible for selling it.”

Commenting on the long separation between the pair,
who have been friends since growing up in Detroit in
the ’60s, Don cryptically jokes,

is recording a new album, slated for September release.
“Peaple who know them know that Greg Dudli has a love
and fascinatian of great soul musie,” says Devine. “This
record infuses horns and strings, which they’ve had a
little bit before, but it’s heavier here.” An expanded line-
up of the band will hit the road shortly after the album’s
release . . . Blondie (with the exception of bassist Nigel
Harrison) are working on an album of new material for
Beyond Records with producer Craig Leon. The band,
which vetoed a greatest-hits album with two new tracks
that was slated tc come out more than a year ago,
*“wanted to make a bold statement” with all-new mate-
rial, a representative says. The

“We were just temporarily insane.
Now we're cured.”

Was (Not Was) has not released
an album in eight years, and the
reunion’s timing coincides with the
completion of high-profile film
soundtracks by both members.

s [0}

album will be out this fall and will
be followed by a world tour.

G LUTTONS FOR PUNISH-
MENT: Bad Religion will have a
tent at the Warped tour where
amateur acts can drop off demo

David helmed “The X-Files” for
Elektra; Don oversaw “Hope
Floats” for Capitol. “We reached a
point where other interests took
precedence; it's easier to run someone else’s project
than your own,” says David of their decision to split in
the early '90s. “But then you reach a point where you're
too full of responsibility . . . and you want to go back to
some sort of Zen-like regimen.”

That regimen is shaping up to be a true meeting in
the middle of the pair’s divergent producing styles.
“We've been talking and starting to figure out what
songs we have in our heads,” David says. “My vision is
different from Don’s. He has become this avatar of live
music. And for me, on some tracks I'm proud to say that
there is not any live music; there are not even any liv-
ing musicians.” The album is expected to be finished by
the end of the summer, with a label arrangement to be
announced within a few months. The act’s last two
albums—1988’s “What Up, Dog?” and 1990’s “Are You
Okay?”—were both released on Chrysalis.

STUFF: Look for Evan Lamberg, senior VP of cre-
ative for EMI Music Publishing, to add A&R stripes at
Capitol Records to his duties. In a one-of-a-kind deal,
Lamberg will sign pop and R&B artists to Capitol while
continuing to ink talent to the publishing company.
Among the artists Lamberg brought to EMI are
Hootie & the Blowfish, matchbox 20, and Sean
“Puffy” Combs ... Combs and Jimmy Page will
appear on “Saturday Night Live” on Saturday (9) to
perform their “Godzilla” soundtrack contribution,
“Come With Me” ... Following their departure from
Elektra, the Afghan Whigs have signed with Colum-
bia Records. According to Columbia A&R exec Tim
Devine, who signed the band, the Greg Dulli-led group

by Melinda Newman

tapes. The Atlantie act promises
to listen to each and every tape
and select a winner a few weeks
after the tour’s conclusion. The
winner receives a demo deal with Atlantic Records. No
word yet on whether the band members will produce
the winner’s record.

The tent will also feature Bad Religion’s pirate radio
station, where the group will be playing music from
some of their favorite signed and unsigned bands.

Bad Religion's newest album, “No Substance,” comes
aut Tuesday (5) on Atlantic. The band kicks off the
Warped tour June 30 in Phoenix. The tour will go to
Europe starting in August; Bad Religior: will headline
that leg as well.

TRIBUTE CALLING: No Doubt, Cracker, and Indi-
go Girls are among the acts cutting tracks for a Clash
tribute album due Aug. 25 on Epic. They've cut “Hate-
ful,” “White Riot,” and “Clampdown,” respectively.

Other acts include Afghan Whigs (“Lost In The
Supermarket”), MxPx (“Janie Jones”), Rancid
(“Cheat”), Silverchair ¢“London’s Burning”), Moby and
Heather Nova (“Straight To Hell”), the Mighty
Mighty Bosstones (“Rudie Car’t Fail”), the Urge
(“This Is Radio Clash”), and 311 (“White Man In Ham-
mersmith Palais”). The tentative first single is a cover
of “Should I Stay Or Should I Ga?” by Ice Cube, Mack
19, and Korn.

The Clash’s Joe Strummer has given the project his
blessing and has final approval of each track. He chose
the High Risk Youth Program of Los Angeles’ Chil-
dren’s Hospital to receive part of the album’s proceeds.

Assistance i preparing this colunm was provided by
Cuatherine Applefeld Olson

12

BILLBOARD MAY 9, 1998

—»



JESSE COOK
“ENGROSSING” “SEDUCTIVE™ “MASTERFUL”

The critical afclaim for his first two albums only begins to
describe Jesse Cook’s brilliant new release.

VERTIGO
RUMBA FLAMENCO WORLD BEAT JAZZ POP

A no-holds-barted rour de force featuring a world-class cast of
guest artists including:

Holly Cole Ofra Harnoy Buckwheat Zydeco

STREET DATE JUNE 16

NARADA® EMI MUSIC DISTRIBUTION
3

11998 Narada Productions, Inc. Photograpby by Hugh Hartshorre. Holly Cole appears courtesy of Alert Music. In

"...a powerful pop songwriter.

‘Metro Blue Records/Capitol Records Qfra Harnoy appears tasy of BMG Music

- Jazziz

“...athletically proficient
Canadian guitarist.”

- The New York Times

“...tantalizing blend of rumba,

flamenco, and Latin jazz -
and some amazing

guitar work.”

1
i
i

- Buzz

“...a grandstanding moment
which stilled the house.”

- The Toronto Star

“This music is perfect and
Cook is perfection.”

- lampa Tribune
* % % *
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Belgium Group k’s GHOIGE Plots ‘Gocoon Grash’ Gourse Via Sony

BY MARC MAES
BRUSSELS—With the release of ks
CHOICE?’s third album, “Cocoon
Crash,” June 9 on 550 Music in the
U.S., the Belgian band hopes to ex-
pand its international career.

The album was produced by Gil
Norton (Pixies, Foo Fighters) and
will become the first major project to
benefit from Double T Music’s new
pact with Sony Independent Net-
works Europe (SINE). Double T is
the group’s label in Belgium.

In January, SINE took a substan-
tial stake in the Belgian indie,
launched with former BMG chief Jan
Theys and PolyGram product man-
ager Kristof Turcksin as co-manag-
ing directors in September 1992.
Since then it has built a reputation in
the Belgian music industry with acts
like k’s CHOICE and Ashbury Faith.

“SINE'’s participation in Double T
Music will work in two directions,”
explains Theys, “as we will, together
with our companies in France, Hol-
land, and Germany, operate as an
A&R department for SINE.”

“Whereas before we had a distrib-
ution deal with Sony Belgium, who
secured the worldwide exploitation
for k’'s CHOICE, we now have SINE
as our license partner,” adds Turck-
sin. “SINE has proved, with bands
like Oasis, that their division is better
equipped in personnel and experience
than the local Sony company on its
own.”

The label says k’'s CHOICE’s “The
Great Subconscious Club” (1993) and
“Paradise In Me” (1995) have sold
more than 800,000 units combined
worldwide, paving the way for “Co-
coon Crash” on a broad international
level.

Double T released the album April
6 in Belgium, where the first single,
“Believe,” has hit No. 1 on the singles
chart. The album was released in the

rest of Europe April 13 and was doing
well, especially in the Netherlands,
where it had reached No. 5.

In the U.S,, the first single will be
“Everything For Free,” which goes
to modern rock and active rock out-
lets the beginning of May.

“The thing with k's CHOICE is it's
never jamming the record down peo-
ple’s throats,” says Vince Bannon,
senior VP of artist development for
550 Music. “It’s about winning peo-
ple. The single shows up at your desk
and people tell you to check it out.
People become believers by finding it
out for themselves.”

One of k's CHOICE'’s strengths is
its ability to perform live—its appear-
ances at international festivals on con-
tinental Europe in 1996, such as at
Netherlands’ Pinkpop and Germany’s
Rock Am Ring—opened the gates to
a U.S. concert tour with Alanis Moris-
sette, followed by a nationwide U.S.
tour in 1997.

In fact, Bannon credits Morissette
and her manager, Scott Welch, for
giving k’s CHOICE invaluable state-
side exposure. “The greatest thing
that happened at [1996s] Pinkpop is
Scott fell in love with the band,” says
Bannon. “He did the greatest thing
by giving us 23 Alanis dates. At that
point, the band wanted to crack
America; they’ve had good success in
continental Europe. What a great
entree for them to come to the U.S. to
open for Alanis.”

That opening slot led the way for
“Paradise In Me,” which came out in
the U.S. in 1996 and sold more than
200,000 units, according to Sound-
Scan. The single “Not An Addict”
peaked at No. 5 on Billboard’s Mod-
ern Rock Tracks chart.

Not surprisingly, touring is a big
part of the plan to propel “Cocoon
Crash.”

This year, after returning to the

Pinkpop festival June 1, k's CHOICE

will headline the second stage at Lilith

Fair in the U.S. starting June 19.
Again, k’s CHOICE will not play

K'S CHOICE

Belgium’s biggest music festival, the
Torhout-Werchter festival July 4-5.
Instead, the group will play the Axiom
Beach Rock festival July 18 in Bel-
gium, as co-headliner with the Cure.

In the past, k’s CHOICE singer
Sarah Bettens has not always be-
lieved that Belgian concert promot-
ers supported the band. “Somehow
we had the feeling that [Belgian] pro-
moters thought we were too ‘com-
mercial.’ ” says Bettens. “But just be-
cause our music isn’t incredibly
difficult, [it doesn’t mean] that k’s
CHOICE is a ‘fake band.’ I was hurt
to see that this [idea] was going
round, and I regretted playing
Pinkpop and other major festivals—
but not at home.”

Adds Theys, “You could indeed say
there have been some problems on the
home front, but the platinum success
in the Benelux still makes them the
most popular pop/rock band here.”

“Cocoon Crash” was recorded at
the Brussels studio ICP and mixed at
Master Rock Studios in London. All
14 tracks reveal various aspects of the
band’s songwriting abilities, showing
a more mature sound that is closer to
the band’s live work. “The collabora-
tion with Gil Norton was incredible,”
says Bettens, “and he was able to
empathize with the [group’s] ‘vibes.’
Gil played an important role in the
pre-production as well, and he had a

positive influence on the songs.”

The title track, which was written
by Sarah’s brother and fellow band
member Gert Bettens, “is a metaphor
referring for [us] stepping outside the
protection of [our] own home into a
new world,” says Sarah. “It’s kind of
autobiographical and very important
to us: sharing your emotions and dis-
covering new things in the process of
growing up.”

She is also confident that the initial
skepticism about ‘being Belgians’ will
melt away—she reckons that part of
it has to do with the fact that only a
few Belgian acts have met with world-
wide success. “Today, people know
how international we sound, and they
don’t care where we come from.

Also, in the U.S., “‘success’ is not
a dirty word—they believe you can
still earn credibility after having sold
1 million albums. I'm convinced that a
Belgian band [can] have the same

opportunities abroad like an British
act.”

In fact, outside of its native Bel-
gium is where Theys expects the
band to find its greatest success. “In
Belgium and Holland, we honestly
cannot expect to increase sales sub-
stantially, but we can do better in
France and Germany; in the U.S,, our
goal is at least 1 million units, and
apart from Australia and Canada,
Japan will become a priority,” he says.
“By being successful in those territo-
ries, we want to show the U.K. that
they have been wrong to neglect k's
CHOICE.”

K’s CHOICE is managed by Wil
Sharpe. In the U.S,, it is booked by
Monterey Peninsula Artists; in Eu-
rope, by Primary.

Assistance in preparing this story
was provided by Melinda Newman in
New York.

GRANT LEE BUFFALO RIDES AGAIN

(Continued from page 12)

feel of “Jubilee”—such as the smol-
dering, groove-oriented “Testimony”
and the pure pop celebration of
“Truly, Truly”—"“gets to you in a
physical way. Maybe even before it
gets to your head, it gets to your
body,” he adds. “That’s a new way to
make records for us.”
Contributing to the band’s new
verve was that fact that GLB invited
a number of friends into the studio
to lend a hand after it completed the
basic tracks with Rothschild and
multi-instrumentalist Jon Brion.
“Even at that point, the record had
a mood and essence, but it seemed
like an exciting idea to open the
doors and allow some of these other
personalities to come into play,”
Phillips says. “With Robyn Hitch-
cock, for instance, it’s enjoyable to
have him in the studio. He gets
everyone rolling on the floor.”
Other guests include the Wallflow-
ers’ Rami Jaffee on Hammond B3
organ, Greg Leisz on steel guitar, and
Phil Parlapiano on accordion. Stipe,
the Williams Brothers’ Andrew

Williams, and the eels’ E contribute
backing vocals.

“We feel like this is the best rec-
ord they’ve ever made,” says Warn-
er Bros. (U.S.) VP of product man-
agement Peter Standish.

Warner Bros. intends to share its
enthusiasm by mailing advance
copies of the album to hundreds of
artists and managers, aside from the
usual suspects at press, radio, and
retail, to raise awareness for the
group within the music community.

As proof of the immediate favor-
able response to the album, Standish
says, the band has already secured a
June 25 performance on “Late Show
With David Letterman.”

The album’s focus track, “Truly,
Truly,” will ship to modern and main-
stream rock and triple-A.

The label will also service commer-
cial and college radio and press with
“Yours Truly,” a four-track EE, which
includes album tracks “Truly, Truly”
and “My, My, My,” plus the bonus
track “Were You There” and the 4-
track demo of “Mockingbirds.” The

EP will also be packaged with a forth-
coming issue of Alternative Press.

Warner Bros. will also hit retail
with a variety of point-of-purchase
material tied into the carnival-
themed album artwork, including a
cigar box that includes playing cards,
postcards, and stickers. The label
will also utilize its World Wide Web
site to promote “Jubilee.”

Bob Say, executive VP of the six-
store, Reseda, Calif.-based Moby
Disc, is optimistic that the push will
help reacquaint fans with the band.
“We will put it on sale out of the box
and give it plenty of in-store play,
since we have fans of the band that
work in our stores,” he says.

In addition, the label will distrib-
ute a three-track cassette, featuring
“Truly, Truly,” “The Hook,” and a
cover of the Velvet Underground’s
“Candy Says,” to people who attend
a pre-release club tour.

That tour, booked by William
Morris, kicked off April 29 with
dates at Largo and will run through
May 26.

: BOXSCORE
D U S i N € § 5K
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
THE ROLLING STONES Iberaquiera Aprit 13 $2,581,148 48,606 Rock & Pop
BOB DYLAN Sao Paulo. Brazil $176.67/322.08 sehout Ocesa Presents
CIE
TNA International Ltd
THE ROLLING STONES United Center Apni 23 $2,234.920 18872 TNA USA
BUDDY GUY Chicago $300/$30 seflout Jam Productions
THE ROLLING STONES SkyDome Aprit 26 $2,222,969 54,986 TNA International Ltd
WIDE MOUTH MASON Toronto ($3,198.977 sellout Universai Concerts
Canadian) Canada
$41.69/$27 45
GEORGE STRAIT QOakland-Alameda April 26 $2,015,435 49,739 PACE Touring
TIM McGRAW County Stadium $47.50/$20 seliout
JOHN MICHAEL MONTGOMERY Oakland. Calif
FAITH HILL
LEE ANN WOMACK
LILA MoCANN, ALEEP AT THE WHEEL
GEORGE STRAIT Edison Field April 25 $1482413 37,808 PACE Touning
TIM McGRAW Anaheim, Calif $47.50/$20 seflout
JOHN MICHAEL MONTGOMERY
FAITH HILL
LEE ANN WOMACK
LILA MoCAMN, ASLEEP AT THE WHEEL
THE ROLLING STONES Molson Centre Apri 19-20 | $1,.339,778 32097 TNA International Ltd
Montreal ($1,902,553 two Universal Concerts
Canadian) seliouts Canada
$42.67
THE ROLLING STONES Sambadromo April 11 $1,253.2m1 27984 Rock & Pop
BOB DYLAN Rio de Janeiro. Brazil $57.42/327 98 seflout Ocesa Presents
CIE
TNA International Ltd
THE ROLLING STONES Carrier Dome April 17 $1,231,694 26,047 TNAUSA
OUR LADY PEACE Syracuse University $75/839.50 28,000 Delsener/Slater
Syracuse, N.Y. Enterprises
GARTH BROOKS Pete Maravich April 23-25 | $863,255 42110 C&S Productions
TRISHA YEARWOOD Assembly Center $20.50 three
Louisiana State sellouts
University-Baton
Rouge
Baton Rouge, La
ERIC CLAPTON FleetCenter Apnil 14 $841,307 14894 Blackstone
DISTANT COUSINS Boston $65/$50/$28.50 sellout Don Law Co
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group. Box-
scores should be submitted to: Marie Ratliff, Nashville. Phone: 615-321-4295, Fax: 615-321
0878. For research information and pricing, call Marie Ratliff, 615-321-4295.
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Parker Jewish Institute for Health Care and Rehabilitat
fakes great pleasure in announcing that
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wes and L.on Vaccarells

will be guests of honor at their 6th Annual

Couples Golf Classic

Monday May 18, 1998
at the Glen Oaks Club, Old Westbury, Long Island
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Mike Jason, Golf Classic chairperson and Lou, both executives with BMG Entertainment NA have
generously chosen to support this event

Brunch, golf, cocktails and dinner are included in your contribution.
For reservations, call (718)289-2144
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Artists & Music

N2K’s Arturo Sandoval Taps Afro-Guban Big-Band Spirit

BY JOHN LANNERT

After cutting a straight-ahead jazz
album that failed to live up to sales
expectations, Arturo Sandoval has
returned to his Cuban musical roots
with “Hot House,” an Afro-Cuban
jazz/big-band disc due in the U.S.,
Canada, and Europe on May 19 from
N2K Encoded Music. Attic is han-
dling distribution in Canada, while
Newnote is distributing it in 12 Euro-
pean countries.

Sandoval’s label debut marks the
first time the famed trumpeter has
recorded a big-band album. He pre-
viously recorded seven albums for
GRE, including his last disc, 1996’s
“Swingin.’”

The “Hot House” concept originat-
ed from N2K’s executive staff, includ-
ing Sandoval’s longtime producer
Carl Griffin, who recalls suggesting
to Sandoval that his next record
should address Sandoval’s musical
heritage through the hallowed tradi-
tion of Cuban big-band leaders such
as Machito and Mario Bauza.

“I really wanted Arturo to make a
statement coming out on a new label
with his first record,” says Griffin,
“by re-establishing him in the Afro-
Cuban market while still getting the
respect of the jazz market.”

Also important, says Sandoval, is
that “Hot House” could appeal to a

wider audience than “Swingin.’”

“This album is more accessible,”
says Sandoval, 48. “People can follow
the melodies and enjoy the com-
bination of those melodies with
rhythms that are not only from Cuba
but also Brazil and Puerto Rico.”

As proof of the album’s broad
potential, Sandoval relates that a
friend who heard “Closely Dancing,”
a seductive bolero track from the CD,
said Sandoval’s playing reminded him
of the legendary big-band trumpeter
Harry James.

“I said, ‘God bless your heart,
relays Sandoval. “James is one of my
heroes, and I would love in a second
to sound like him.”

“Hot House,” whose title track was
a staple of Sandoval’s mentor Dizzy
Gillespie, may not catapult Sandoval
to the heights of popularity enjoyed
by James. But the N2K executives
now mulling over the album’s mar-
keting and promotion plans are con-
fident that its sonic versatility can be
exploited in several markets, espe-
cially the Latino sector.

“We are looking to see if we can get
some activity at Latin radio as well as
jazz radio for this record,” says San-
dra Trim-DaCosta, N2K’s VP of
artist and product development.
“Arturo still is considered a jazz
trumpeter, but this project does have

LT

a Latin flavor to it that we want to
capitalize on.”

The track likely to be worked at
Latin radio is “Tito,” a stirring trib-
ute to timbales legend Tito Puente
that features Puente and Cuban salsa
artist Rey Ruiz.

Trim-DaCosta says the instru-
mental tune “Sandunga” is being con-
sidered for a remix to be serviced for
club play. Griffin says
another song, “Only
You (No Sé Tu),” a
bilingual ballad sung
by Patti Austin, may
be worked at jazz/AC
radio.

Sandoval com-
posed seven of the
set’s 11 tracks, in-
cluding “Tito” and “Sandunga.” His
songs are published by Sandoval
Enterprises of America/Jelly’s Jams,
LLC.

“Arturo has grown as a composer
and as a musician,” says Griffin,
adding that the hard-blowing San-
doval “doesn’t have to rely on his
tricks anymore.” Trim-DaCosta says
N2K’s Latin thrust will be helped by
upcoming appearances by Sandoval
on Spanish-language TV. N2K also is
taking out ads in Latino magazines to
announce the album’s release.

Further, a World Wide Web page

SANDOVAL

being set up for Sandoval may be used
in cross-linking initiatives with Lati-
no Web sites. A teaser page already
has been set up for pre-sales.

Trim-DaCosta also is counting on
Sandoval’s June 27 show at New
York’s Carnegie Hall with Puente
and Cuban singing luminary Celia
Cruz to “add more visibility to
Arturo” in the Latino arena.

Sandoval’s Carnegie Hall perfor-
mance will cap off a nine-city U.S.
trek to support “Hot House.” Trim-
DaCosta says N2K will augment San-
doval’s tour activities, which are pri-
marily being booked by Berkeley and
CAMI, with a retail campaign fea-
turing listening station buys, in-store
visits to non-record retail stores like
Macy'’s, and a possible online cyber-
cast of a performance.

N2K also is working with the cable
channel BET on Jazz to put together
a one-hour Sandoval special that
would air later this year.

Trim-DaCosta stresses that “Hot
House” is a “retail-driven release, and
the bonus is that we have access to the
Internet. Through the Web site at
[N2K-owned] Jazz Central Station,
we will be able to communicate with
other potential customers. Anyone
visiting Jazz Central Station would be
getting updated on information about
releases and would know about

Arturo’s release.”

Notwithstanding N2K’s extensive
retail plans, if it wants to hook “Hot
House” into the Latin market it must
break a track at radio, says Dave
Massry, president of the 24-chain
Latino retail indie Ritmo Latino.

“You can’t run before you walk,”
says Massry. “First you have to get
Latin radio. Then to get the best out
of the radio push, you could put end-
caps in my stores.”

Born in the small Cuban town of
Artemisa, Sandoval was a founding
member of Irakere, a critically hailed
ensemble that fused rock, classical,
and Cuban idioms. In 1977, Sandoval
met Gillespie, with whom he record-
ed and performed. In 1990, Sandoval
was granted political asylum in the
U.S., but he has been unable to gain
citizenship.

Sandoval’s sets for GRP ranged
from jazz to Afro-Cuban jazz to clas-
sical. He won a ’95 Grammy for Cuban
roots disc “Danzén (Dance On).”

Sandoval’s manager, Carl C. Vallde-
juli, says that on July 3, Sandoval,
Puente, and Steve Winwood are slat-
ed to launch their Latin Crossings
tour, which is being overseen by BPR,
at the Montreal Jazz Festival.

Valldejuli adds that Warner Bros.,
in conjunction with HBO, has signed
a deal to do a biopic on Sandoval.

Billsoard
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UJA-FEDERATION OF NEW YORK TOAST TO TOM FRESTON

TUESDAY, JUNE 2, 1998 AT 12PM * THE PIERRE, NEW YORK CITY

CHAIRMAN AND CEO, MTV NETWORKS

(I
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ONATHAN DOLGEN and DAVID GEFFEN, on behalf of the Music and Broadcast,

Cable,

Video Groups of UJA-Federation of New York, invite you to salute Tom

Freston fer his continued commitment to the community. The luncheon will benefit
UJA-Federation's Annual Campaign and The New York Music for Youth Foundation.

For luncheon reservations or to place an ad in the tribute journal, please contact Nicole Walker
at 212-836-1853.

Jonathan Dolgen
David Geffen

Luncheon Chairs
Marilyn Bergman
Jeffrey Bewkes
Robert A. Daly
Philippe Dauman
Clive Davis
Charles Dolan
Thomas Dooley
Michael Dornemann
Jim Fifield
Nickolas Firth
Eric Frankel

Honorary Luncheon Chairs  Harvey Ganot Frances W. Preston The Entertainment, Media Bernard Myerson
Daniel Glass Carole Robinson & Communications Division  James M. Nederlander
David Glew Irwin Robinson Chairs _ Martin Payson
Floyd Glinert Larry Rosen Edward Bleier Frances W. Preston
Danny Goldberg Herb Scannell Marty Pompadur Sumner M. Redstone
Allen Grubman Tom Sherak Vice Chai Stephen Swid
Doug Herzog John J. Sie ngreold :I:rsilrad Laurence A. Tisch
Don lenner Mitchell Slater Charles Feldman Lou Weiss
Eric Kaltman Seymour Stein Alan Kannof Bob Wright
Ellis Kern John Sykes Bob Meyers Broadcast, Cable, Video
Ken Lerer Barry Weiss Martin Singermar Group Chairs
Cy Leslie Strauss Zelnick . Erica M

i Honorary Chairs rica M. Gruen
Leslie Leventman " . i :
Alin Levy Tribute Journal Chair Mel liberman Perry L. Schneider
Melvyn Lewinter Mark Rosenthal Sy Malamed Music Group Chairs
Tony Martell Rupert Murdoch Jerry Gold
Judy McGrath Mel liberman
Doug Morris Joel Schoenfeld

@) UJ A-FEDERATION OF NEW YORK
130 EAST 59TH STREET, SUITE 550, NEW YORK, N.Y. 10022
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TAPE OUBLICATORS

If you're interested in joining those well-connected folks who do the
big deals, make the big money, and have the big fun in the music
and video business, we suggest that you order your own copy of
Billboard's 1998 International Buyer's Guide before this year's press
run is completely sold out.

IBG '98 brings you more than 16,000 listings including record
labels, music publishers, wholesalers and distributors, manufac-
turers, service and supply companies, home video companies,
public relations firms, schools, entertainment attorneys, tape
duplicators, compact disc plants, and an audio books section that
has been doubled in size. Plus, you'll find more than 50 pages
of informative ads, and an entire section of manufacturing
specification charts on blank tape.

With IBG '98, you will be able to:

B Reach retail record buyers, distributors and importers/exporters in
50 countries worldwide.

M Find the telephone number, fax, E-Mail addresses and websites of
companies throughout the world.

M Get specifications on blank media such as blank tapes and diskettes.

M Find manufacturers of jewel boxes and other service and supply
organizations.

M Locate a publisher who may have interest in your catalog and/or specific
copyright.

This is the kind of information that can put you at the top of the
industry. And, best of all, it costs just $129 (plus shipping/han-
dling), which is practically nothing when compared to the stag-
gering cost of gathering this information on your own--particular-
ly when you consider that the guide is constantly being updated
by our research teams in both the U.S. and Europe.

FOR FASTEST SERVICE CALL

(800) 344-7119. Outside the U.S. (732) 363-4156.
Or fax your order to (732) 363-0338.
Or send check/money order for $129 plus $6 S&H ($13 for interna-
tional orders) with this ad to: Billboard Directories, P.O. Box 2016,
Lakewood, NJ 08701. Please add appropriate sales tax in NY, NJ,
PA, CA, TN, MA, IL & DC. Orders payable in U.S. funds only.
All sales are final. BDBG3128
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JESUS & MARY CHAIN

(Continued from page 12)

copies of the album to retail, where
posters, window decals, and T-shirts
will accompany in-store play copies
and clean samplers for listening sta-
tions (to ensure nobody is offended
by spicy language).

“We are concentrating on big one-
stops, influential indies, and mid-
sized chains like Tower and Borders,”
Jasper says. “Although the band has
name recognition and cult status,
they haven’t had an album in a long
time. We have to do everything pos-
sible to gain the confidence of older
fans without losing the possibility of
attracting new ones.”

The band’s past sales and chart
performances have been mediocre.
According to SoundScan, 1989’s
“Automatic” (Warner Bros.) has sold
60,000 copies, 1992s “Honey’s Dead”
(Def American) has moved 122,000
units, and 1994’s “Stoned &
Dethroned” (American) has sold
121,000.

“We’'ve done OK with all their
releases, especially in the days of the
cassette, but never great,” says
Renee Hodges, head buyer for the
nine-store Record Den, based in
Mayfield Village, Ohio. “But to sell
well in mall stores, they need to get a
song popular on radio. If not, the
Jesus followers will come out the first
week to pick it up, and it'll die off.”

Jasper hopes to cultivate the need-
ed interest at radio, which was good
to the band’s last single, “Sometimes
Always.” The 1994 track, a duet with
Mazzy Star’s Hope Sandoval, peaked
at No. 4 on Modern Rock Tracks. Al-
though Sandoval lends her voice to
“Perfume Tree” on “Munki,” the
label chose as the album’s first single
“I Love Rock’N'Roll,” Jim’s reaction
to William’s closing track, “I Hate
Rock’N’Roll.” The release date is
May 19, and campaigns will be made
at public, college, and modern rock
stations, as well as at specialty shows.

Jim McGuinn, PD at modern rock
WPLY (Y100) Philadelphia, says
JAMC is, unfortunately, stuck in a
gray area. “They are theoretically
modern rock heritage artists, but sta-
tions will deal with them like break-
ing artists because it has been so long
since America heard from them,” he
says. “It's definitely going to be an
interesting battle.”

Another option is “Moe Tucker,”
which marks the first collaboration
of Jim and William with their sister,
Linda. “She’s never sung in a band,
but she turned out to be a natural,
and we recorded it in one take,” Reid
says.

The band tried to increase its
exposure with three concert dates in
March. JAMC, which is managed by
Colin Wallace, will be back to tour
the States and do in-stores in the fall.

“Touring is more fun now than it
has been,” Reid says. “In the begin-
ning, we weren’t sure about how our
songs would come out live and lacked
confidence. Our answer to that was
to get really fucked-up drunk. Now I
know people will come out, even
though we don’t fill stadiums. So I
just have a few beers to relax me.
We're basically a bunch of alcoholics,
but we're good ones.”

(KO
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HOPE SOARS: Set in the heart of Smithville, Texas, and overflowing
with a sentiment of survival, 20th Century Fox’s romantic drama “Hope
Floats” exudes a distinctive American vibe. And true to the film, the
soundtrack is like a big slice of warm apple pie. Executive-produced by
director Forest Whitaker and Don Was (in a rare role as producer of
an entire soundtrack), the album seeps through traditional demographic
lines. It features a striking blend of covers and original material from
a lineup including Garth Brooks (with his first soundtrack contribu-
tion), Bob Seger, Sheryl Crow, Lyle Lovett, Deana Carter, the
Rolling Stones, and Whiskeytown.

Capitol Records, which will release the album May 19, is piecing to-
gether a plan that covers the strata of musical outlets. “We are doing a
broad campaign across a lot of genres so that we can cover Don’s vision
of the album,” says Capitol executive VP Liz Heller. The label is ship-
ping the first two singles—Brooks’ cover of Bob Dylan’s “To Make You
Feel My Love” and the Seger/Martina
MecBride duet of the Seger-penned “Chances
Are”—to country and AC radio, “but we
want to go to pop very quickly after that,”
Heller says.

Couch potatoes can catch three “Hope
Floats” programs on VHI, one of which will
feature film stars Sandra Bullock and
Harry Connick Jr., who, surprisingly, does
not contribute to the soundtrack. Capitol is
also working with Ticketmaster to provide
diseount coupons for the soundtrack at an as-yet-undetermined nation-
al chain on the tickets of selected soundtrack artists who are touring
this summer. Retailers will also be inundated with posters, bin cards,
and dump bins.

Capitol is also tying in with Capitol Nashville’s promotions for Brooks’
forthcoming boxed set, which also cantains “To Make You Feel My
Love.” Also in the works is a series of in-flight programs that will be
available on six airlines beginning in May and a hefty amount of Inter-
net banner advertising—the label’s first such campaign for a sound-
track. “We are doing a lot of very aggressive marketing for it because
we really feel it is an unusual soundtrack,” Heller says. “There’s some-
thing for everyone. It’s a cross between the kind of musie you might lis-
ten to if you're a Bob Seger fan or a Whiskeytown fan.”

The label is also securing product placement at locales ranging from
carwashes and airports—“all these things we don’t normally get to do
so aggressively right frem the beginnirg.” Heller says. “The racks and
malls have responded early on. Usually when you launch a record like
this, it takes a while to build this kind of support, but these people have
come in very early because of the caliber of the artists.”

Capitol senior VP of sales Joe McFadden attributes the early support
for the album to its collection of top-selling acts. “We see this as being
a big mass-merchant chain album, and it will also do weli with the inde-
pendents. It’s not too often you see this diversity of so many multi-plat-
inum artists.”

Transcending the marketability of the soundtrack artists was a strong
vision of the music that inspired the creative team from the beginning,
according to Laura Ziffren, VP of music and creative affairs for 20th
Century Fox. “We had always talked about that the soundtrack should
be really organic to the region in the sense that it would be very Amer-
ican and could transcend categories and genres,” she says. “We want-
ed it to be really American and something everyone could embrace.”

“The movie is set in Texas, but it could be anywhere in America, and
I think that is paralleled somewhat in the musical tastes of the people
who live in this country,” says Was. “The same people who buy Garth
Brooks records might also buy Rolling Stones albums. Radio tends to
format things, but this is not the way people listen to music.”

However, befitting the film's story line, the final glory was hard-won,
notes Was. “It was a long haul. We had a master plan of taking seem-
ingly disparate artistic leanings and weaving them together in the fab-
ric musically.”

“But ultimately you are beholden to the picture, and when songs you
think are perfect don't fit into the scene, you have to go with the movie
first.”

Was says working alongside Whitaker was particularly enlightening
as he gears up to direct nis first movie, “The Knockout Artist,” based
on the novel by Harry Crews. “I learned a great deal about everything
from filmmaking to how to deal with the pressures of living up to your
benefactors’ expectations,” Was says of his “Hope Floats” experience.
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t used to be that the movie-

soundtracks business was a

cyclical phenomenon. Every

few years, a big film with an

equally big soundtrack

would bowl over consumers
and pique the interest of record
labels that traditionally didn’t dabble
in that side of the business. But,
based on increasingly swelling sales
during the past several years, it
looks like film soundtracks are here
to stay—and are being joined by a
growing number of television
soundtracks as well.

Even before Sony Classical’s
unsinkable “Titanic” hit multi-
platinum status this winter, sound-
tracks had been taking on a more
integral role in record companies’ bottom lines. “Every com-

any has a very aggressive soundtracks area, and now the
film studios all have got tremendous and very savvy music
departments, all run by very strong music executives. As
opposed to one-off patronizations and experiments, sound-
tracks are a significant element of each company’s perfor-
mance,” says Danny Bramson, senior VP of soundtrack
development at Warner Bros. (U.S.), which recently released
the high-caliber “City Of Angels” soundtrack complete with
new tracks from Peter Gabriel, the Goo Goo Dolls and Alanis
Morissette. “What were considered unique, synergistic mar-
keting moves between records and movies and videos have
become all but pro forma now.”

FILM EXPOSURE

Aside from benefiting labels, the boom in soundtracks is also
a boon for artists looking to broaden their horizons into the
film world. “Artists are approached by many more filmmakers
to be on soundtracks these days,” says Liz Heller, executive VP
of Capitol Records (U.S.), which hopes to hire a new person to
oversee soundtracks in the near future. The label has been
without a dedicated soundtracks executive since Karyn
Rachtman departed last year. “It’s like a domino effect,” says
Heller. “The landscape is much more complex; there are
many more people in the field and many more choices for the
artists. Artists are able to ask for more money, which is a good

n

Demand For Popular Compilations And Scores Has Increased
The Cost And The Success Of Soundtrack Albums

BY CATHERINE APPLEFELD OLSON

thing for them but not such a good thing for us [labels). Then
the issue becomes, Can you pull it off? Recoupability becomes
an issue because there is potentially more nonrecoupability in
soundtracks than there used to be because artists have done
more and can demand more.” Capitol will release the Don
Was—produced soundtrack to “Hope Floats” in early May, to
be followed by soundtracks from “Clubland,” “The Chinese
Box” and “Dogma,” among others.

Of course, the decision on which music will appear in a
given film still rests largely in the hands of the filmmakers.
“So much of the business is driven by the film companies,”
says Charlie D’Atri, marketing director at Hollywood
Records. “Some are more progressive and aggressive about
using music as a viable element of the appeal of the film and
working with the soundtrack. When done right, the music
markets the film implicitly. A great action song does more in
30 seconds to position the appeal of the picture than any
amount of dialogue they could use.”

Although conversations between film company and record
label generally take place long before a movie even begins
shooting, decisions about the accompanying music still often
come down to the 11th hour, some executives note. “The focus
of the film company is to make the film,” says Paul Burgess,
TVT Records (U.S.) VP of marketing, “and the ancillary prop-
erties like the soundtrack are secondary, even though very
important.” Just out from TVT (April 21) is the soundtrack to

| |
s s

R n s P 1] T L 1 & H T o

A
"

“The Big Hit,” which features two new
Mark Wahlberg tracks and a slew of other
hip-hop artist contributions.

“The existence of nonlinear editing
has really changed the process,” notes
Capitol’s Heller. “You used to have more
time and more breathing room, but for
a lot of films now, the postproduction
process is so short that some release dates
seem impossible to make. It changes the
deadline schedule and the ability to let
[the film music] breathe, and if it doesn’t
work, to try something else,” she adds.
“And it doesn’t help when you have
artists on the road, etc. Sometimes ideas
are ruled out because an artist is not
available at that exact moment.”

HIGH STAKES

With so many hands in the pot, the stakes have gotten
much higher in terms of securing a particular artist and/or
track in a film; likewise, soundtrack deals are becoming ever
more expensive by most accounts. The bidding wars “defi-
nitely separate the men from the boys,” says Maureen
Crowe, Arista Records (U.S.) VP of A&R, soundtracks. “If
there is a strong project that has a strong musical package,
the studios want to have someone to come up to the plate,
and it is a little more difficult for small labels in general to get
that stronger financial layout.” However, Crowe points out
that there 1s a flip side to the equation as well. “When there
is a big financial commitment, it becomes much more critical
for the record company to make sure it is successful, and this
creates a stronger burden on the director to use an artist that
is going to deliver for a big audience,” she says. “If you were
thinking about going more eclectic but you are going into a
$1 million-plus deal for a soundtrack, the eclectic move
might be riskier.”

Toby Pienick, COO of Milan Records, agrees that the mar-
ket has gotten much more competitive. “To some extent, this
is good in the sense that there’s a greater awareness of
soundtracks,” he says. “On the other hand, it is bad in that it
raises the competition and also probably creates a scenario in
the industry that says, ‘If we want this soundtrack album to
do well, we better put a lot of songs in the film.” And that

Continued on page 26
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@ Original Songs
Music by
MATTHEW WILDER

Lyrics by Tony®award winner
DAVID ZIPPEL

&

Original Score Composed
and Conducted by
JERRY GOLDSMITH

& Performances by
LEA SALONGA and
DONNY OSMOND

Includes
the singles:

“True to Your Heart”
performed by
98° and STEVIE WONDER
Top 40 add date May 26th

“Reflection”
performed by
CHRISTINA AGUILERA
AC add date june 15th

An all-new musical masterpiece
that captures all the emotion and
adventure of this breathtaking film.
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Keeping Scores

"Background" Music Takes Center Stage As Composers Bring
Instrumental Music To A Receptive Film-Going Audience
BY CATHERINE APPLEFELD OLSON

hile an increasing number of compilation

soundtracks are generating big bucks, a score

album is generally considered a success if it sells

50,000 copies. Most sell far fewer than that.

Enter Sony Classical's “Titanic,” which has

sailled to 8 million units sold in a record 19
weeks. While in past years such score albums as “Braveheart”
and “Chariots Of Fire” have caught the music industry’s ear, the
“Titanic” phenomenon is causing labels to take a second look at
film scores and their potential to generate big sales.

“Every couple of years, there is usually a romantic epic with a
wonderfully emotional score that sells between 1 million and 1.5
million albums in America and a similar
amount overseas,” says Glen Brunman, execu-
tive VP of Sony Music Soundtrax. “One of the
reasons we so confidently acquired ‘Titanic’ is
we had the feeling that ‘Titanic’ would be the
next album in that line of succession.”
However, Brunman is quick to note his com-
pany’s long-standing interest in score music.
“We've always done score albums,” he says.
“We didn’t need ‘Titanic’ to pique our interest
in score albums.”

But “Titanic” might just pique the interest of
some labels that iad] not considered score
albums to be a particularly viable aspect of their
repertoire, according to Michael Solomon, a
VP at newly established soundtrack-marketing
and composers’ agency Soundtrack Music
Management in Los Angeles. “If any single event would change
their thinking, ‘Titanic’ would be it,” he says.

Sony Classical (U.S.) president Peter Gelb agrees that the
album could have a domino effect. “One advantage of the suc-
cess of “Titanic,” at least in the short term, is that a lot of direc-
tors and producers and movie studios
are so impressed with it as a score
album they are trying to think of ways
of emulating that success themselves,”
says Gelb. However, he is quick to cau-
tion that copycat schemes rarely pay
off: “It’s also been proven in the past
that there are no formulas for success,
and when you just try to copy things
that have been successful, it rarely
works.”

Gelb says Sony Classical has become
increasingly involved with film-score
music because it provides an ideal
opportunity to introduce classical
music to a broader audience. “Because
I run a classical record label, I think of
composers of symphonic film music as composers of classical
music. And 1 think of films as a vehicle for exposing new classi-
cal music to a broad audience, as well as an end to itself in terms
of the individual project,” he says. “A lot of classical music today
is written without an audience in mind. My interest is in work-
mg with composers who are interested in writing for an audi-
ence, who are delighted with the opportunity of having a film or

&

Peter Gelb, Sony Classical

Toby Pienick, Milan Records

television show.”

As such, the label has been working with a growing number
of composers who are not generally known for contributions to
film. For example, the label has high expectations for the
upcoming “The Red Violin,” which is being scored by John
Corigliano, who scored Ken Russell’s “Altered States” back in the
"70s but is not widely known as a film composer. “It is an oppor-
tunity for his very serious but highly accessible and emotional
music to be heard by a large audience,” Gelb says.

AN AGING AUDIENCE

Among other factors in the rising interest in score music is the
aging of the baby boomers, according to
Soundtrack Music’s Solomon. “The same people
who were into rock 'n’ roll in the '60s and *70s
are gravitating to soundtracks and are open to
interesting styles of music,” he says.

Solomon also thinks “Titanic” is going to
increase the instance of labels mingling a single
with score music. “People are going to look to
have vocal songs on score albums, not only from
the marketing and creative point of view, but
there are a lot of composers out there who
would like to write songs, and who come from a
songwriting background,” he says. “Instead of
Jjust writing a score for the end title, why don’t
we take the theme for the end motif and collab-
orate with an artist and make something we can
get on the radio?”

Toby Pienick, COO of Milan Records, which releases primar-
ily score albums, says he would prefer to work score albums with
“at least one or a couple of songs on them.” He cites the label’s
“Ghost,” which has sold 3 million units, and “Bed Of Roses”
scores as examples of albums where a pop song has helped gen-
erate more exposure.

Nevertheless, some label executives are wary that
“Titanic” could lead to unrealistic expectations on the
part of a record label or film company. “This is a lemming
business, and ‘Titanic’ might make some new deals less
do-able,” says Charlie D’Atri, marketing director at
Hollywood Records. “It will elevate some people’s idea
about what their score project can do, and, realistically,
unless the people in the business of picking up these proj-
ects are careful, somebody is going to get burned.”

SOME COMPOSERS STILL LEERY

Yet, despite the general enthusiasm on the part of the
labels, somne longtime Hollywood composers paint a less
rosy picture of the score-album sensation. “Mysterious” is
how composer Carter Burwell describes the process of
whether or not the score music from a film makes it onto a
commercial album. “It is very difficult to predict whether a score
is going to get onto an album,” says Burwell, who has scored all of

Joel and Ethan Coen’s fihms, most recently “The Big Lebowski.”

“There are so many factors involved that have little to do with the
music. It is one of the darker mysteries of the industry.”

Burwell does acknowledge, however, that the business is
opening up. “The fact that there are more record labels [releas-

Gharting The ‘Tracks

THE BIGGEST HITS OF THE YEAR TO DATE

The recaps in this spotlight are based on information
compiled from Billboard's weekly Hot 100 Singles and The
Billboard 200 album charts from the start of the chart year
(December 6, 1997) through the April 4 issue. For singles,
rankings are determined by combining monitored radio air-
play gathered by Broadcast Data Systems and accumulated
sales, compiled by SoundScan. Album rankings are based
solely on sales and thus are determined exclusively from
information compiled by SoundScan.

The recaps in this spotlight were prepared by Anthony
Colombo, Michael Cusson, Jan Marie Perry and Alex Vitoulis.

TOP SOUNDTRACK ALBUMS

Pos. TITLE—Imprint/Label

TITANIC-Sony Classical

SPICEWORLD-Virgin

SOUL FOOD-LaFace/Arista

MEN IN BLACK—THE ALBUM-(Columbia

MY BEST FRIEND'S WEDDING-WORK/Epic
THE WEDDING SINGER Maverick/Warner Bros.
ANASTASIA-Atlantic/AG

SPACE JAM-Warner Sunset/Atlantic/AG
GREAT EXPECTATIONS: THE ALBUM-Atlantic/AG
SCREAM 2-Dimension/Capitol

QvwRNOUAWNSS

TOP SOUNDTRACK SINGLES

Pos. TITLE—Artist—Imprint/Label

MY HEART WILL GO ON (TITANIC)-Celine Dion-550 Music
A SONG FOR MAMA (SOUL FOOD)-Boyz II Men—Motown
FEEL SO GOOD (MONEY TALKS)-Mase-Bad Boy/Arista
WE'RE NOT MAKING LOVE NO MORE (SOUL FOOD)-
Dru Hill-LaFace/Arista

SPICE UP YOUR LIFE (SPICEWORLD)-Spice Girls-Virgin
FOOLISH GAMES (BATMAN & ROBIN)-Jewel-Atlantic
TOO MUCH (SPICEWORLD) Spice Girls-Virgin

WHAT ABOUT US (SOUL FOOD)-Total-LaFace/Arista

AT THE BEGINNING (ANASTASIA)-Richard Marx &

Donna Lewis-Atlantic

| CARE "BOUT YOU (SOUL FOOD)-Milestone-LaFace/Arista

ing score soundtracks] does make it easier;” he says. “It partly
has to do with demographics. There’s an older record-buying
public and baby boomers that might want to hear instrumental
music, but not the same music their parents listen to.”

Composer Elliot Goldenthal, whose recent scores include
“Butcher Boy” and “Sphere,” says little has changed in terms of
getting score music out to the public. Goldenthal cites his instru-
mental score for “Batman And Robin,” which never made it
onto an album, as a case of a label—in that instance, Warner
Bros.—not letting the score rise to its potential. “There was not
even a score album for that movie. All they were willing to put
out was a song collection,” he says. “The only time [the major
labels] seem to use scores is when there’s a pop star involved,
when they think they can go ahead and sell a lot of records.”

“Ultimately, the movie company is in the driver’s seat of what
music goes into a filin,” says Sony Classical’s Gelb. “We are only
interested in albums that are completely score or mostly score.
One reason serious composers might be particularly interested
in being on a classical record label as opposed to pop labels is
that they don’t have to worry about losing in favor of a pop-
concept album.” W
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A TITANIC SUCCESS

! *x More than 20 milliom in worldwide sales
* Fastest selling soundtrack of all time
* 10 x Platinum in the U.S.
#1 for 15 consecutive weeks on Billboard Pop Albums chart
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STORY CONTINUES.

COMING
ATTRACTIONS:

Spike Lee presents the music of AARON COPLAND.
Soundtrack in stores April 21. Film Opens on 1000+ screens May 1.
Starring Denzel Washington.

Original music by JAMES HORNER.
Soundtrack in stores May 5. Film opens on 2000+ screens May 9.
Starring Robert Duvall, Elijah Wood, Morgan Freeman and more.

Original music by JAMES HORNER.
Featuring an original song by JAMES HORNER and WILL JENNINGS,
{ { performed by TINA ARENA and RICKY MARTIN and produced by JIM STEINMAN.
ZJRRJ Soundtrack in stores July 7. Film opens July 17. Starring
Antonio Banderas and Anthony Hopkins.
Executive Producers Steven Speilberg and Walter Parkes. Directed by
Martin Campbell.

Original music by EDWARD SHEARMUR.

TPE Gg\’ERNES S Featuring songs performed by Israeli world music star OFRA HAZA.
y Soundtrack in stores July 28.

Film opens nationally July 31. Starring Minnie Driver.
Original music by JOHN CORIGLIANO.

. { Featuring performances by JOSHUA BELL.
THE REB VIJL!N Soundtrack and film coming this Fall. Starring Samuel L. Jackson.
Directed by Francois Girard, creator of “32 Short Films

About Glenn Gould.”
LEGEND OF TRE  J7igiiyl, musie by B0 MORRICONE,
] P ! ﬂ\N ! S T 0 N | H E U C EAN 2?2:?2:?% :Edt;;]veﬁ?[g;ngi;?Is:ezi:'la.ﬂ. Starring Tim Roth.
\ o Original music by BILL WHELAN of Riverdance.
DAN C ! N b AI -U b INAS p__‘ ggiﬁgglggka?nezgoiggdgzczgggrb{.Imsh vocalist DOLORES KEANE.

Film opens nationally December 25. Starring Meryl Streep.

THE SONY [aN:N$3[e7:N0

LISTENING STATION
www.sonyclassical.com B
= “Sony Classical.” "SONY" are trademarks of Sony Corporation./© 1998 Sony Music Entertainment Inc./Motion Pictu'e
® anwork. photos. Tm Tweatieth Century Fox © 1998 Paramount Pictures & Twentieth Century Fox. All right reserved.
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Leading Ladies And Men Get In On The
Act 0f Making Music For Film

BY CARRIE BELL

hen Audrey Hepburn replaced Julie Andrews in the

film version of “My Fair Lady,” she knew she had big

singing shoes to fill. In order to get her musical

chops primed, she spent 14 hours a day with a voice

teacher, a dance instructor and a linguist—only to

have her singing dubbed over by vocalist Marni
Nixon in the end without her knowledge.

Modern versions of this song and dance still happen in the
Hollywood trenches. Just last year, Drew Barrymore’s voice
didn’t make the cut in Woody Allen’s musical “Everyone Says
I Love You.” But Ed Norton,
Woody Allen, Julia Roberts,
Billy Crudup, Alan Alda, Tim
Roth and Goldie Hawn did hit
high notes on screen and on
the BMG/RCA Victor sound-
track.

These seven A-listers join
numerous other silver-screen
stars with a penchant for croon-
ing, including Michelle Pfeifter,
Steven Seagal, Nicolas Cage,
Kevin Costner and Shaquille
O’'Neal, who take movie roles
one step further by contribut-
ing to the soundtracks.

“Talent often manifests itself
in many mediums,” says Phil
Carson, president of new soundtrack label TSG Records.
“Ron Wood is a brilliant painter. Twisted Sister’s Dee Snider
wrote and directed one of our next films. David Bowie and
Sting have had several film parts. So why wouldn’t actors
want to take a stab at music? Whether they should or not is a
different question.”

More and more celebrities not known for musical prowess
are throwing caution to the wind and stepping up to the
mike. Kevin Spacey, Clint Eastwood and Alison Eastwood
delivered jazzy standards for the Warner Bros. “Midnight In
The Garden Of Good and Evil” soundtrack. Lysa Flores
served as the music director and contributed two tracks to
the Geffen Records soundtrack for “Star Maps.” Mike Myers
collaborated with Matthew Sweet and Susanna Hoffs (under
the moniker Ming Tea) for Hollywood Records’ groovy
“Austin Powers.” And the cast of actors in TV’s “Fame L.A.”
are featured on the Mercury Rec-
ords soundtrack.

“This is definitely a growing
trend that will surely continue be-
cause of the novelty for starstruck
audiences,” says Geoff Kulawick, an
A&R executive for Virgin (Canada)
who worked with musical celebs on
soundtracks for Oscar-nominated
“The Sweet Hereafter” and the
upcoming “Hanging Garden.”

Kevin Spacey

SYNERGY IN ACTION

“It’s fantastic to see actors taking
a larger role in the music side of a
film. It can only benefit a film to
have both sides working together,”
Kulawick continues. “A driving
force behind the trend is that more
scripts have characters that do something artistic, like sing or
paint. If the actor can do it, it’s more original and heartfelt—
not to mention cheaper.”

This duality is certainly behind many examples. jennifer
Jason Leigh and Mare Winningham played battling musi-
clan sisters in 1996’s “Georgia,” lending raw vocals to the

Henry Thomas

Soundtrack News

LONDON-"The Full Monty" now ranks as the most com-
mercially successful British film in history, and its
home-video release in Britain during March had a sig-
nificant effect on sales of the RCA Victor album sound-
track in the fiim's home market. The disc climbed to
No. 1 in the U.K. compilation charts for the first time
in its six-month chart tenure and has surpassed the
U.K. double-platinum mark of 600,000 units. The sales
success of the soundtrack is an added bonus to the
film's music supervisors Robert Kraft and Laura
Ziffren, respectively executive VP and VP of Fox Music
in Los Angeles. "It was a wonderful movie, and it was
a really good experience," says Ziffren, who admits the
popularity of the soundtrack has taken
them by surprise. There was no market
research and no statistical analysis
of the tracks selected. "It was all
just uck," confesses Kraft, "stuff
that we could chuck in the fiim that
sounded good and they could dance to."
The pair attributes some of that luck
to the unique partnership between
themselves and director Peter Cattaneo
and producer Uberto Pasolini. “They
were very active and had lots of sug-
gestions," says Kraft, who has worked
on 30 films, including "Titanic,"
since "The Full Monty." One track that
all agreed to inciude was "You Can
Leave Your Hat On," in a soulful cover
by Tom Jones. The song has given Jones'
profile a boost, and he performed it at
this year's Brit Awards in London and
on TV shows on both sides of the
Atlantic. Steve Harley, whose Cockney
Rebel hit "Make Me Smile (Come Up And See Me)" is fea-
tured on the soundtrack, has recently embarked on an
extensive U.K. tour. However, it is Errol Brown of Hot
Chocolate who has benefited most directly from the suc-
cess of the film. It gave a new lease on life to "Hot
Chocolate's Greatest Hits," which re-entered the U.K.
top 10 last November more than four years after its
release and rekindied interest in the group as far away
as Australia and New Zealand. Brown's upcoming U.K.
tour will give those hits another airing and aiso aliow
him to introduce some new solo material. "I loved the
film," says Brown. "I'm most grateful that the music
and the songs have lasted all this time."

—SALLY STRATTON

“The Full Monty

MILAN-Rome-based soundtracks specialist label and
distributor CAM sponsors the unique Premio Rota award
each October in the Eternal City, recognizing the 1ife-
time achievement of a soundtrack composer. The award
is named after Nino Rota, who scored many fiims for
Federico Fellini (the most notabie being
"La Dolce Vita"), and the winners of the
first three annual awards have been Ennio
Morricone (1995), Luis Bacalov (1996) and

soundtrack. Dan Aykroyd and john
Goodman reprised their singing mission for
the “Blues Brothers 2000” film and Uni-
versal soundtrack. Sarah Polley portrays a
small-town girl whose hobby is playing guitar
and singing songs in “The Sweet Hereafter.”

“Sarah had never sung before,” Kulawick
says. “But it was part of her character, so she
tried, and we discovered she had a very sweet
and workable voice.”

It’s also why Adam Sandler and Ellen Dow
are captured on Maverick’s “The Wedding
Singer” soundtrack, which spent several
weeks in the top 10 of The Billboard 200.

“Especially in a film like this, an audience becomes
endeared to the song the way it appears in the movie,” says
music supervisor Michael Dilbeck. “Adam’s schtick is
quirky songs. And Ellen doing ‘Rapper’s Delight’ is hilari-
ous.”

From Around

the Planet

Nicola Piovani (1997). Instead of releasing a compila-
tion of these composers' best-known works, a special
concert-inciuding an original performance of previous-
1y unreleased material from each of the winners-is per-
formed during the awards ceremony and released by CAM.
Last year's winner, Nicola Piovani, was honored with a
performance that included some of his more recent
experimental work with Italian theater. Piovani has
composed more than 100 film scores for Italian and
international movies, including Fellini's "Ginger &
Fred" and Nanni Moretti's "Caro Diari (Dear Diary)."
Ennio Morricone presides on the jury for the Premio
Rota, and a newer prize for aspiring young fiim com-
posers was introduced in 1996. CAM's
Web site (www.cam-ost.it) contains an
application form for young composers
and details of CAM's new releases and
catalog, including sound samples. There
are also details of another of CAM's
latest projects, a three-CD set cele-
brating one of Italy's greatest film
satirists, Toto, who was born in Naples
100 years ago. —MARK DEZZANI

TOKYD-In Japan, animated features
form a huge chunk of the movie busi-
ness. Among the biggest recent anime
hits were the two "Evangelion" feature-
length fiims that came out in 1997.
Without going into too much detail
(Japanese anime and "manga" comics usu-
ally feature plot Tines of Byzantine
complexity), "Evangelion" deals with a
group of 14-year-olds who find them-
selves saving the Earth from some nasty
alien types after the Antarctic icecap melts. The box-
office success of the fiims was matched to a large
degree by the solid sales racked up by the album and
singles of soundtrack material. Pop vocalist Yoko
Takahashi sold 880,000 copies of her single "Tamashi
Rufuran (Soul Refrain)," which was culled from the
soundtrack album of "Evangelion: Death And Evangelion:
Rebirth" released by King Records' Starfield label in
February 1997. The fiim's soundtrack album, a collec-
tion of instrumental pieces by Shirou Sagisu, sold some
540,000 copies. "These are unusually high sales fig-
ures for film soundtracks," points out Takashi
Yoshioka, of Starfield's A&R department. "But, in this
case, I think the music really suited the scenes in the
films." The second entry in the series, "The End Of
Evangelion," was released last July, and this time the
single Starfield culied from the soundtrack,
"Thanatos-If I Can't Be Yours," was by U.K. soul unit
Loren & Mash. It sold some 600,000 copies, an extraor-
dinary figure for a foreign single in Japan. The film's
soundtrack album, another grab-bag of orchestral, pop
and computer music by Sagisu, moved 412,000 units. Look
for more examples of the anime-music connection in the
years to come. —STEVE McCLURE

e

MUSIC LOVERS

There are also the actors who do it out of love for music,
not as an extension of the role, like Kel Mitchell in “Good
Burger,” Will Smith in “Men In Black,” Howard Stern in
“Private Parts” and Mark Wahlberg in “Boogie Nights.”

Henry Thomas, a member of the band Blue Heelers, had
the right bag at the right time, says “Niagara, Niagara”
director Bob Gosse. “When he showed up for rehearsals, 1
noticed he had a guitar case among his bags. When I
inquired, he gave me his band’s CD. I listened to it while 1
was editing the movie. I needed a jukebox track for a bar
scene, and Henry’s song happened to speak to the scene. So
I decided to use it.”

David Arquette, whose band Ear2000 contributed “The
Race” to the Capitol soundtrack for “Scream 2,” sums up the
motivation to rock. “In a film, you do a character; music is all
about the personal you,” he says. “Besides, actor or not,
everyone dreams of being a rock star, and soundtrack work
is also good practice for your band’s first CD.” Il
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SOUNDTRACKS’ SHIP
Continued from page 19

doesn’t always work. Not every film should have a lot of

songs in it.” New from Milan is the score soundtrack to “The
Man In The lron Mask.”
Pienick says Milan's experience releasing score soundtrack

albums sometimes gives the company an edge over some of

its major-label brethren that are more accustomed to artist-
driven projects. “Some of the labels that go into the sound-
tracks business really aren’t aware of the nuances associated
with soundtrack records,” he says. “When a record company
is artist-driven, there are costs that are invested in artist
development, long-term contracts, etc. You have much
greater control of the release schedule, and cash flow is
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predicated based on those releases.
Soundtrack albums are one-shot deals. It 1
is a very different environment.”
“The cost to get the rights to some R
songs has definitely risen in the past few
years, as artists have seen that those songs
have become hit singles and really impor-
tant pieces of real estate tor a film,” says
TVT’s Burgess. “And the competition
between labels to secure rights to filin
music has become preuty fierce as well.”
But like Pienick, Burgess says there are
some benefits TVT can ofter a film com-
pany that the more cumbersome con-
glomerates cannot. “We can give the stu-
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USA
Billhoard Top 100

IRELAND
Double Platinum

AUSTRALIA
Double Platinum

NEW ZEALAND
Gold

MUSIC FROM THE MOTION PICTURE SOUNDTRACK

THE FULL

UK
Double Platinum

SINGAPORE
Gold

SPAIN
Gold

CANADA
Almost Gold

1998 ACADEMY AWARD" FOR
BEST SCORE FOR A MUSICAL OR COMEDY

®
Winner
1998 BRIT AWARD FOR BEST SOUNDTRACK

OR YOUR NEXT SOUNDTRAG
G0 WITH THE
WINNER!?!
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dios some advantages over some other
labels, because we have a wide variety of
music like the major labels but we can move
a lot more swiftly than most of the major
companies can. And this is a major issue
with film soundtracks, because the music is
being locked in so late in the production
process,” he says.

Relativity Records recently broadened its
video division to include film soundtracks
and in late March released its first project,
the soundtrack to the HBQO miniseries
“Butter.” “Since we are such a niche-specific
label working primarily with harder rap
artists, we can afford to go out and look at
different compilations that larger labels
might not consider,” says Sean Fernald, senior director of film
and video. Fernald says there is definitely room in the market
for indie players as demand for compilation soundtracks con-
tinues to rise. “Consumers are becoming increasingly frus-
trated with full albums they buy with only one or two good
songs and the rest filler. But they can go buy a soundtrack and
there are more chances for hits than misses,” he says.

The heightened competition for soundtrack projects
affects the major labels as well. “When everyone does compi-
lations, the stakes are higher,”
says Hollywood’s D’Atri. “The i him dictos s
game is becoming tougher. It’s
supply and demand, and a
project that could have been
gotten at a reasonable cost
becomes more expensive.”

With expenses rising for
soundtracks projects—a deal
in the millions of dollars is not
rare these days—a new wave
ol cooperative soundtracks
deals is arising within broad
entertainment conglomerates
that own music and film subsidiaries as well as between oth-
erwise unrclated studios and labels. During the past six
months, several such deals have been struck, including
Capitol Records” head-turning partnership with Miramax
films and MCA Records’ new distribution pact with Danny
De Vito's Jersey Films/Jersey Records.

“The soundtrack business has changed in a sense that it is
more competitive on the one hand, but there are fewer tides
selling large numbers of units and even fewer titles are sell-
ing tonnage,” says MCA Records president Jay Boberg.
Bobery says the current soundtracks environment has made
MCA much more selective about the kinds ol soundtrack
projects it takes on. “The prices and the types of deals have
really escalated to another level,” he says. “And the Jersey sit-
uation provided us the opportimity to work with the team
that has heen responsible for ‘Pulp Fiction,” ‘Reservoir Dogs,’
‘Get Shorty'—a string of successful soundtracks. And they
reallv understand how to incorporate music not only into the
marketing and promotion of a movie, but into the fabric of
the movie as well.”

The fisst soundtrack to come under the MCA-Jersey deal
is “Sliding Doors"—featuring Aqua, Jamiroquai and Elton
John. among others—and Boberg says MCA will release
between eight and 10 soundtracks in 1998. Also upcoming
from the label (and not part of the Jersey arrangement) will
be the R&B/hip-hop soundwrack to “How Stella Got Her
Groove Dack,” which is being music-supervised by Jimmy
Jam and Terry Lewis.

MADE FOR TV

As film sounduracks continue their assault on retail, sound-
tracks to television series are heating up as well. Among the
companies that are ensconced in the TV-tracks genre are
Mercury Records, which recently released the “Fame 1LA”
soundtrack, and Warner Bros., which will release a “I'riends”
soundtrack sequel this spring. Another heavy hitter, Sony
Music Soundurax, is also getting into the T'V-soundtracks
game for the first time. Slated for May on 550/Epic Records
is the album accompaniment to “Ally McBeal,” with sound-
tracks to “Touched By An Angel” and “South Park” to follow
on Sony labels.

“I’s not very different from the movies, except that you
have a shorter time period to make the statement with
music,” says Glen Brunman, executive VI of Sony Music
Sound:rax. “We will be doing television soundtracks for situ-
ations in which music is an important part of the telling of
the story.” Sony also has a full plate of film sounduracks in
the works, including “Last Days Of Disco,” “Godazilla,”
“Have'Plenty,” “Zorro” and “Dance With Me.” I

26

BILLBOARD SPOTLIGHT

BILLBOARD MAY 9, 1998



g AAAAA ATATATATATATATATATATATATATATS
l ' | |
L/

e d ﬁ‘}-n \‘J/

ack to The Animated Motion Picture s reaturing new recordings by
‘Rimes, Steve Perry, Andrea Bocelli, The Corrs, Bryan White & More
ing original songs by Carole Bayer Sager and David Foster

WsSDoctorDolittle’ »1:..: June 16

Int

Featuring Aaliyah, 69 Boyz, All Saints, Changing Faces, Ray J., 702,
Timbpaland & Magoo and more * Starring Eddie Murphy * Directed by Betty Thomas

Featuring Dishw Size, Verve Pipe,
Utah Saints with e,

Starring Uma Thur

, Ralph Fien esﬁ&‘Sean Cannery
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Starring Mel Gibsor
Written & Directed by Academy Award
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nner Brian Helgeland

Starring Tom Hanks & Meg Ryan + Written & Directed by Nora Ephron

4x PLATINUM
Grammy Award winner - "I Believe I Can Fly" - R. Kelly

Certified Gold and climbing * Home video release July 7
*** Review - Rolling Stone

Certified Gold and climbing «Home video released April 28
Academy Award nominee - "Journey to the Past" - Aaliyah
Academy Award nominee Best Original Score
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Playin
Op Music

The Part
Uperviaor...

Profiles Of Pros Explain What Goes Into Placing Music In A Film

BY CATHERINE APPLEFELD OLSON

efore a record label even begins to crank the mar-

keting machine for a soundtrack comes the busi-

ness of filling the music cues for a given film with

the most appropriate source and score music. This

is the work of the music supervisor, the behind-the-

scenes person who works with the director to help
set the aural atmosphere of the movie. Following are snap-
shots of a few music supervisors who represent some of the
various flavors of work m the film-music world.

SHARON BOYLE & JOHN HOULIHAN

The team of Sharon Boyle and John Toulihan has been
going strong since 1992, when Houlihan packed up life as a
band manager in New Jersey and relocated to Los Angeles.
“I knew I wanted to be a music supervisor, so I went to the
soundtrack section in a record store and wrote down the
name of the music supervisor on the ones I liked. Sharon’s
name kept coming up again and again,” he says.

Calling Houlihan “the only one who could keep up with
me,” Boyle says the pair does a lot of work together these
days and also keeps some individual projects. Their recent
joint efforts have included “Music From Another Room,”
“Phoenix” and “Mortal Kombat: Annihilation”; Boyle recent-
ly music supervised “The End Of Violence,” and Houlihan
oversaw music for “Austin Powers.”

Boyle and Houlihan recently launched the music-supervision
department of a new company called Soundtrack Music
Associates, which also operates a composers agency and a
soundtrack-marketing firm. “T'he film-music landscape is more
complex and political than ever, and we saw that it would be
very beneficial to have partners and a better network to draw
from, as well as an international contact base,” says Houlihan.

Boyle, who has been in the business since the mid-"80s,
says the process of selecting film music “has become a bigger
committee effort than it ever was before. There is a lot more
involvement from the labels at every level, which can be very
supportive when everyone is working in sync. When we're
not creatively on the same page, it can be a killer.”

Houlihan says the tough part these days is securing strong
talent. “There are so few viable hit singles out there and so
many soundtracks competing for them,” he says. “The prob-
lem is not finding the second single, it’s finding the first sin-
gle that can cut through and have an impact on MTV in time
to help open your film.”

RANDY GERSTON

After serving as music supervisor on “Titanic,” Randy
Gerston has been in the headlines plenty in recent months.
Gerston’s ties to director James Cameron go back more than
six years, when Gerston left his job as head of West Coast
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A&R at Arista Records to run the music department at
Cameron's Lightstorm Music. It was at Lightstorm  that
Gerston music-supervised his first two films—“True Lics”
and “Swrange Days”—and he hasn’t looked back since.

After spending several years at Lightstorm, Gerston
moved over to Rysher Entertainment, where he built a music
department from the ground up and has been overseeing
that department and music-supervising in-house film and
television projects. With Rysher’s recent decision to get out
of the theatrical arena and focus solely on television, Gerston
is getting the itch to strike out on his own.

With a résumé that includes everything from sci-fi
“Strange Days” to period piece “Titanic,” Gerston is not tied
to any particular genre of film. “I'm all over the board musi-
cally speaking, but, from a personality perspective, I tend to
take an A&R approach to music supervision. I like the dis-
covery of new talent, either for source music or new, young,
interesting composers. I don’t just go down the A-list and get
all the acts everyone wants. 1 try to get into the discovery
mode whenever a project allows.”

Next up for Gerston is the movie remake of “The Mod
Squad,” which he says is a breath of fresh air after doing
three straight period pieces—“Titanic,” “Thirteenth Floor”
and “Legionnaire.” “I needed to do something modern and
cutting-edge again,” he says.

KATHY NELSON

While Kathy Nelson, president of music at the Walt Disney
Motion Picture Group, is way too busy these days to music
supervise even a fraction of the films being churned out at
Disney, she does still keep her hands in the pot on selected
projects.

“I have long-standing relationships with certain filmmak-
ers that are used to working with me, and right now that’s
probably the most obvious reason 1 would actually be a
music supervisor,” says Nelson. “Then there are movies
where I closely supervise but bring other people in. For the
very heavy music projects, where we need the music to do a
certain thing—or if there is a lot of potential for a hit sound-
track—it helps to have someone else on board.”

Luckily for Disney and other studios, the pool of talented
guns for hire 1s growing. “There are more and more music
supervisors working on pictures, and everyone is caring
much more about having really specific music in their films,”
Nelson says. “The appetite for music has definitely grown,
and there is a lot inore competition. Now all the artists want
to do soundtracks, and everyone does sort of fight over the
same artists. But I think it’s more fun to find someone per-
fect that’s not on everyone’s top 10 list.”

With a background in the music industry, Nelson is also
acutely aware of the delicate line of communication that
exists between studio and record company. “That was one of
the things I was very conscious of when | came here,” she
says. “Some of the problems that seemed to occur were real-
ly nothing more than a lack of communication.” To help
smooth any potential wrinkles, Nelson brought in two
staffers to specifically coordinate between Disney and the
various labels that release soundtracks to the studio’s films.
“I believe it has been successful for me here because we have
liaisons to bridge these gaps,” she says.

ALEX STEYERMARK

One of a somewhat rare breed of East Coast-based music
supervisors, Alex Steyermark has built a niche for himself
zigzagging between the worlds of independent production
house and major studio. “It has been helpful to be in New
York,” he says. “It enabled me to get involved with the kinds
of films 1 like to work on initially, and I have been able to
grow out of that to working on studio films. It was nice to
establish myself in the indie film world first.”

Among the films Steyermark recently music-supervised
are “The Object Of My Affection,” “I Know What You Did
Last Summer” and “He Got Game”; upcoming is Ang Lee’s
new film, “To Live On.” Although nowadays much of his
supervision work is of the major-studio ilk, he also helms
indie label 1M1 Records, which releases what are often more
obscure soundtracks through Metropolitan Entertainment’s
Hybrid Recordings. “There are certain films I supervise that
are major contenders for a major-label release, and my label
is a way, for the time being, to get involved with cutting-edge
films,” Steyermark says.

Like many independent music supervisors these days,
Steyermark 1s affiliated with a music publishing house—in
his case, Windswept Pacific. “You need some kind of support
system, an infrastructure to create situations where you have
different relationships that will be beneficial to the films and,
at the same time, benefit the people you have relationships
with,” he says. W

28

BILLBOARD SPOTLIGHT

BILLBOARD MAY 9, 1998

N



BILLBOARDS H E A TS E E K E |R S ABUM CHART

> COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SoundScan® The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the
S SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY I I I I I " top 100 of The Billboard 200 chart. When an album reaches this level, the album and the artist's subsequent albums are immedi-
i | =5 sk ately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is
Tw|lu|lx $ ARTIST MAY 9, 1998 TITLE available. () Albums with the greatest sales gains. © 1998, Billboard/BPI Communications
== | 23| 25 | |MPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)
% &% NO.1 % & & 26 21 5 GOD LIVES UNDERWATER 1500 54087 14/A&M (8.98 £0/12.98) LIFE IN THE SO—CALLED SPACE AGE
@ NEW » | THE URGE IMMORTAL 69152/EPIC (10.98 EQ/16.98) MASTER OF STYLES @ % 5 MORCHEEBA CHINA 31020/SIRE (16.98 CD) BIG CALM
-E. g : H RA
2. )13 TRl SYCIGE, PYNETGRARD IORio7E5MiRen 00.55/16108) MY SEK 28 | 27 | 3 | KEIKO MATSUI COUNTDOWN 17775/UL6 (10.98/15.98) FULL MOON AND THE SHRINE
AIN TIC 82995/AG (10 98/15.98 MISGUIDED ROSES
| 5 142 EDWIN MCCAIN L AvmaTANTE £299510 110:98/15.98) e NEW b | MARGARET BECKER SPARROW 51552 (10.98/15.98) FALLING FORWARD
1 FUEL 550 MUSIC 68554 */EPIC (7.98 EQ/11.98, UNBUR
(%) 5 a 2 SR = ) AT 15005 GEMOSES 30 22 31 ALEJANDRO FERNANDEZ @ SONY DISCOS 8244 6/SONY (9 98 EQ/14.98) ME ESTOY ENAMORANDO
BEENIE MAN SHOCKING VIBES 1513*/VP (9.98/14.98) E
= T 3| JAGEED EDGE RCEEEE 31 25 26 | BUENA VISTA SOCIAL CLUB WORLO CIRCUIT/NONESUCH 79478/AG (10.98/17.98) BUENA VISTA SOCIAL CLUB
SO SO DEF 68181/COLUMBIA (10.98 EQ/16.98)
32 24 17 COAL CHAMBER ROADRUNNER 8863 (10.98/15.98) COAL CHAMBER
NEW P | WITCHDOCTOR ORGANIZED NOIZE 90416%/INTERSCOPE (10.98/16.98) A SWA.T. HEALIN' RITUAL
s 2 7 LSRN ) Py i ALL SAINTS 33 29 4 HARVEY DANGER SLASH/LONDON 55600C/ISLANO {10.98 £Q/14.98) WHERE HAVE ALL THE MERRYMAKERS GONE?
LONDON 828997/ISLAND (10.98 EQ/16.98
5 10 7 SEVENDUST 1v7 5730 (10.98/15.98) SEVENDUST U 17 8 WAYNE WATSON WORD 6914 7/EPIC (10.98 EQ/16.98) THE WAY HOME
TS g !
35 37 8 RYSTAL LEWIS MYRRH 5041/WORD (10.98/15.98 GOLD
NEW p | ROY D. MERCER CAPITOL NASHVILLE 94301 (7.98/12.98) HOW BIG'A BOY ARE YA? VOLUME 4 ¢ LGOI 2
DIA RALL 1 233/GRP (10. N VE
@ 15 41 MICHAEL PETERSON @ REPRISE (NASHVILLE) 46618/ WARNER BROS. (NASHVILLE) (10 98/16.98) MICHAEL PETERSON E) & » LS IMRULSE) 233/CRE (10.98/16.98) O e Ha as
12 1 2 CLUTCH coLuMBIA 69113 (10.98 EQ/16.98) THE ELEPHANT RIDERS 3l 18 2 MAC DRE ROMP 1050(9.95/15.98) STUPID DOG DOO bumB
13 | 8 | 3 | THE SUICIDE MACHINES HOLLYWOOD 162060" (8.98 EQ/12.98) BATTLE HYMNS 38 | 34 ] 3 | JOHN SCOFIELD VERVE 539979 (16.98 EQ CD) A GO GO
@ % ¥ AVALON SPARROW 51639 (10.98/15.98) A MAZE OF GRACE 39 43 2 ELVIS CRESPO SONY DISCOS 82634/SONY (8.98 EQ/14.98) SUAVEMENTE
15 1 3 DAVINA LOUD 67536+/RCA {10.98/16.98) BEST OF BOTH WORLDS 40 31 ] DARYLE SINGLETARY GIANT (NASHVILLE) 24696/WARNER BROS. (NASHVILLE) (10.98/16.98) AIN'T IT THE TRUTH
20 | 31 | THE KINLEYS EPIC (NASHVILLE) 67965/SONY (NASHVILLE) (10.98 EQ/16.98) JUST BETWEEN YOU AND ME 41 | 23 | 2 | LISAGERRARD & PIETER BOURKE 4 AD 46854/WARNER BROS. (16.98 CD) DUALITY
17 | 16 | 10 | DAVID KERSH cure 77905 (10.98/16.98) IF I NEVER STOP LOVING YOU (42)| 8 | 3 | BROTHER CANE VIRGIN 45561 (10.98/16.98) WISHPOOL
18 13 5 CLEDUS T. JUDD RAZOR & TIE 82835 (10.98/16.98) DID | SHAVE MY BACK FOR THIS? 43 32 27 ROY D. MERCER CAPITOL NASHVILLE 21144 (7.98/12.98) HOW BIG'A BOY ARE YA? VOLUME 3
19 9 7 JIMMY RAY EPIC 69104 (10.98 EQ/16.98) JIMMY RAY 4 | 46 2 RAMMSTEIN MOTOR/SLASH 539901/ISLAND (8.98 EQ/10.98) SEHNSUCHT
(20)| 39 | 50 | LEEANN WOMACK DECCA 11585/MCA NASHVILLE (10.98/15.98) LEE ANN WOMACK 45 | 36 | 25 | KAREN CLARK-SHEARD ISLAND 524397 (10.98 EC/17.98) FINALLY KAREN
21 | 14 | 11 | MONO ECHO 536676/MERCURY (8.98 EQ/12.98) FORMICA BLUES 46 | 42 | 3 | ALEJANDRO SANZ WEA LATINA 20281 (8.98/13.98) MAS
_@ NEW P | CANNIBAL CORPSE METAL BLADE 14251 (7.98/15.98) GALLERY OF SUICIDE RE-ENTRY | BLACK LAB DGC 25127/GEFFEN (10.98/16.98) YOUR BODY ABOVE ME
23 12 l 4 PULP ISLAND 524492 (10.98 E(/16.98) THIS IS HARDCORE 48 40 l 35 BONEY JAMES WARNER BROS. 46548 (10.98/16.98) SWEET THING
NEW P | MARVALESS AWOUNOO TRYBE 45675VIRGIN (10.98/15.98) FEARLESS (49)| NEW D | JOHNNY P C-TOWNRAP-A-LOT 45628/VIRGIN (10.98/16.98) THE NEXT
25 19 I 55 DAFT PUNK SOMA 42609*/ViRGIN (10.98/16.98) HOMEWORK 50 30 [ 5 DJ HONDA RELATIVITY 1613* (10.98/15.98) HI

SCHOOLHOUSE ROCK:
On “By Myself,” the debut
single from Litany’s debut
full-length set, “Peculiar
World”—due May 19 on Time
Bomb—the Australian act
manages to mix an angelic

Moonrise. Elektra’'s Dakota
Moon, whose eponymous
debut bowed April 14,
launched its album with an
appearance on “The Rosie
O’Donnell Show” and per-
formed on “Vibe” April 20.
The group is in the midst of
shooting a video for the sin-
gle “A Promise | Make,”
which has been serviced to
top 40 and AC radio. Mean-
while, the act will travel to
Europe after performing Fri-
day (8) in San Diego. Dako-
ta Moon is already popular
in Germany thanks to the
success there of another
single, “Another Day Goes
By” (Global Music Pulse,
Billboard, May 2).

chorus with driving guitar
crashes in a perfectly fluid
and natural way.

But it’s not something that
came easily, says Litany’s
drummer/vocalist, Stephanie
Bourke.

“I’ve been playing classical
music since age 3, but we're
very into rock music like
Sepultura,” she says. “Styl-
istically, we're all over the
place, so it took us a couple
years to pull it all together
and make our own sound.”

In Australia, where the sin-
gle has already become a hit,
the act is also known for its
association with Rock 'n Roll
High School (RnRHS), a
nonprofit musie school found-
ed by Bourke.

“I started teach-
ing piano when I '

Syik-E. Fyne, Raw Sylk

Roots, Rap, Reggae. Kingston,
Jamaica-born artist Yankee B.
crosses reggae and hip-hop wires
on his debut Gee Street album,
“Mucho Dinero,” due July 14. A 7-
inch single of “Live By The Gun”
was serviced to college radio sta-
tions and street teams in March,
while mix-show DJs received a
12-inch version April 7.

MOUNTAIN

was in high school
and I had little kids
coming and wan-
ting to play a Pix-
ies song,” says
Bourke. “It’s hard
to teach pieces like
that on the piano.
They don’t really
sound like that.”
Beginning with [
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referred to by Bourke—have
been recruited to run the
school.

The act, which is booked by
William Morris, will open for
Perfect in coming months.

Bad Boy Entertainment
seems to be making a move
to diversify its roster with
the signing of Fuzzbubble,
an act that—along with
artists such as Dave Grohl,
Rob Zombie, and Tommy
Stinson—backed
Sean “Puff Dad-
dy” Combs on the

A

WEST NORTH CENTRAL
| Urge, Master Of Siyles

\\ 2

‘ MIDDLE ATLANTIC

Beenie Man, Many Moods Of Moses

rock remix of his
“It’s All About The
Benjamins” single.
Prior to pacting
with Bad Boy, Fuzz-
bubble already had

—1 aversion of its al-

[

PACIFIC

used and borrowed
instruments and
eventually offering
classes in publicity,
booking, and other
necessary subjects, RnRHS
became the breeding ground
for Litany and other signed
acts, such as Bindie and
Gritty Kitty.

In fact, the band’s first EP
was released on the RnRHS
label, and while Litany tours,
some students—or “desk
bitches,” as they are fondly

| Roy D. Merces, How Big Boy Are Ya?, Vol. 4

SOUTH ATLANTIC
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bum in the can co-
produced by Redd
Kross’ Eddie Kur-
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Rotating top 10 lists of best-selling titles by new and developing artists.

MOUNTAIN
Sylk-E. Fyne Raw Sylk
Cannibal Corpse Gallery Of Suicide
Edwin McCain Misguided Roses
Michael Peterson Michael Peterson
David Kersh 1f { Never Stop Loving You
The Kinleys Just Between You And Me
The Suicide Machines Battle Hymns
Sevendust Sevendust
Clutch The Elephant Riders
Daft Punk Homework

OOl 0T MM re
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NORTHEAST
Sevendust Sevendust
Fuel Sunburn
Beenie Man Many Moods Of Moses
Edwin McCain Misguided Roses
Caroline's Spine Monsoon
God Lives Underwater Life In The So—Called Space Age
Andre Rieu In Concert
Rammstein Sehnsucht
John Scofield A Go Go
The Suicide Machines Battie Hymns

CWRNOANAWN»-

—

dziel. Dave R, VP
of A&R at Royalty
Records, the band’s
former home, de-
scribes the act as
“the Beatles meets
Foo Fighters power-pop.”
A revamped version of the
album, which includes some
new material and production
by Mike Clink, will be re-
leased later this year by Bad
Boy.
In spite of backing ap-
pearances during a video for
the “It’s All About The Ben-

Jjamins” rock remix and live
performances of the song on
MTV’s “NBA Jams” special
and “The Keenen Ivory
Wayans Show,” Fuzzbubble
has remained relatively low-

The Mouse That Roared.
Though “The Lonesome
Crowded West,” the sopho-
more full-length from Up
Records act Modest
Mouse, was released in
October 1997, it continues
to build in the Northwest.
The three-store, Seattle-
based retailer Cellophane
Square, for instance,
reports the album is a con-
sistent top seller. What's
more, the story is beginning
to spread, as Spin and
Rolling Stone highlight the
group.

profile so far

Still, the act’s song “Out
There” will be included on the
fortheoming “Godzilla” sound-
track, and the band will also
be touring in the coming
months.

Royalty will also release
REO Speedealer’s new
album in June.

BILLBOARD MAY 9, 1998

29




Reviews & Previews

& MUSIC

ARTIS

ALBUMD

EDITED BY PAUL VERNA

p STABBING WESTWARD

Darkest Days

PRODUCERS: Dave Jerden, Stabbing Westward, Ulrich
wild

Columbia 68006

Although its title accurately conveys its
content, Stabbing Westward’s third
Columbia offering is more likely to signal
bright days ahead for the Chicago-based
quintet. Progressing seamlessly beyond
its hard-rock core, Stabbing Westward
proves it can master electronic beats and
grooves, notably on the propulsive “Drug-
store.” Other highlights include main-
stream and modern rock hit “Save Your-
self” and a remixed version of its “Spawn”
soundtrack entry, “Torn Apart.” A band
with the potential to build on its already
considerable fan base.

MARY CLEERE HARAN WITH RICHARD RODNEY
BENNETT

Pennies From Heaven

PRODUCER: Joet Moss

Angel 56625

Though dedicated to movie songs that
eased the pain and brought hope during
the Depression, there is no attempt in this
appealing album to reproduce any of the
musical sounds of that era. That’s OK, for
Mary Cleere Haran and pianist/vocalist
Richard Rodney Bennett treat the materi-
al with the charm and respect it deserves.
It’s an easy cabaret style that brings back
such gems as the title song, “Love Is Just
Around The Corner,” “I Only Have Eyes
For You,” and several forgotten goodies.
The theme notwithstanding, it’s only
musical good times here.

ORIGINAL CAST RECORDING

The Songs Of Craig Carnelia—Eric Michael Gillett
PRODUCER: Eric Michael Gillett, Vicki Dvorin

Harbinger 1504 (distributed by DRG Records)

Few songwriters today touch the heart as
well as the mind better than Craig Car-
nelia, who is perhaps the best among
many who have been inspired by Stephen
Sondheim, yet has developed his own
voice. In this collection of Carnelia songs
from various sources, presented as a
revue, singer Eric Michael Gillett is at one
with Carnelia’s ironic insights culled from
ordinary experiences (Carnelia makes
some vocal appearances). Five of the 19
songs are getting their first recordings,
which enhances the cabaret/show bins for-
tunes of this powerful effort.

JOANNE O’BRIEN & LEE LESSACK

An Enchanted Evening—The Music Of Broadway
PRODUCER: none listed

LML 104

Male and female cabaret/concert song
duos are kind of rare these days, and with
the great youthful appeal of singers
0'Brien and Lessack, one wonders why
this is so. At any rate, there’s plenty of
romantic sentiment and joy in this collec-
tion of vintage and contemporary show/
film selections, including a seven-song
Andrew Lloyd Webber medley that
includes the composer’s poignant, neglect-
ed collaboration with lyricist Don Black,
“Love Changes Everything” from
“Aspects Of Love.” The pair is accompa-
nied by lovely piano work, all the setting
that's needed in this highly attractive
album, Contact: 213-856-9202.

P> ORIGINAL CAST RECORDING
Ragtime—The Musical

PRODUCER: Jay David Saks

RCA Victor 63167

Musieally, “Ragtime” is as lavish as its
staging, a point that is perhaps lost at

SPOTLIGHT

TORI AMOS

from the choirgirl hote!

PROD JCER: Tori Amos

Atlantic 83095

Having mastered the solo piano for-
mat, Tori Amos has turned her atten-
tion toward producing, arranging, and
perferming as an
instrumentalist/vocalist within a
band—an approach she tested on her
1996 opus, “Boys For Pele.” On this,
her fourth full-length solo effort, Amos
is in full blcom as the leader of an
inspired, experimental ensemble that
helps her realize her large artistic
visions. Alse distinguished by its more
melody-friendly tunes, this album 1s
likely to expand Amos’ huge global fan
base, which is among the most ardent
in the industry. Highlights of “choir-
girl” include the soulful, plaintive
“Playboy Mommy”; the dark, tribal
“Cruel”; the gorgeous “Black-Dove
(January)”; and lead single “Spark.” a
hit on the Modern Rock Tracks chart.
An album with tremendous potential
at alternative rock, triple-A, college,
and pop radio, as well as among club
spinners. who are encouraged to check
out the electrifying “Raspberry
Swirl.”

times as its score is presented onstage.
The score, by Stephen Flaherty (music)
and Lynn Ahrens (lyrics), is a meodic his-
tory lesson on America's early 20th-centu-
ry social and political values that seems a
little too basic and literal. But the title
song, “New Music,” the persuasive love
anthem “Wheels Of A Dream,” and many
others still manage to envelop the senses
with a remarkable sense of the peried. A
bonus in this two-CD set is an eight-
minute-plus suite conducted by John
Mauceri {David Loud is the stage and
cast-album conductor). Producer Jay
David Saks has once again brought

SPOTLIGHT

2%
=y

ULTRA NATE
Situation: Critical

PRODUCERS: Mood Il Swing, Al Mack, Danny Mad-
den, D-Influence, Masters At Work

Strictly Rhythm 331

With 1997’s universally revered world-
wide smash “Free,” Ultra Naté firmly
proved that a hardcore club jam could
tickle the fancy of the pop masses. On
her first full-length set in more than
three years, she ambitiously aims to
make lightning strike twice, while also
sowing the seeds for a future beyond
the disco round. Although it's impossi-
ble to duplicate the magic of “Free,”
several tunes on “Situation: Critical”
come mighty close, starting with the
thumping, guitar-laced “Found A
Cure.” Unlike most dance music
albums, each song here is knee-deep in
intelligent, often somber wordplay.
However, Naté is a master of injecting
optimism in the darkest, most heart-
breaking theme, and she is supported
by a bevy of underground producers
and composers who weave grooves
that range from hearty house to funk-
induced R&B. Ironically, the strongest
tune, “It’s Crying Time,” never rises
above a languid ballad pace. It’s an
intriguing indication that Naté’s best
work is clearly still ahead of her.

Broadway sparkle to the studio.

COUNTRY

> RANDY TRAVIS

You And You Alone

PRODUCERS: James Stroud, Byron Gallimore, and Randy
Travis

DreamWorks 50034

Randy Travis’ return to prominence in
country music is a welcome signal that
the genre has returned to its core
strengths: simplicity, traditional values,
and songs that tell stories. Experienced

JOHN COLTRANE

Living Space

REISSUE PROPUCER: Michael Cuscuna

ORIGINAL PRCDUCERS: Bob Thiele, John Cokrane
impulse! 246

Collecting some of the last tracks
recorded by the great John Coltrane
Quartet as an integral unit, “Living
Space” is the latest in Impulse!’s exem-
plary reissue of the jazz giant’s legacy.
The album includes four tracks taped in
1965 by Coltrane, pianist McCoy: Tyner,
drummer Elvin Jores, and bassist
Jimmy Garrison, all 10 minutes or
longer: the searching, serpentine title
number; featuring Caltrane in counter-
point with himself via a secone, over-
dubbéed soprano sax line; the shadave-
boxing “Dark-Dawn”; and two untitled
works, the second especially potent. All
four tracks were previously released on
the Impulse! LP “The Mastery Of John

VITAL REISSUES®

Coltrane—Volume One: Feelin’ Good.”
An additional number, “The Last
Blues,” comes as a bonus: It's a 12-bar
excursion that was lost for decades and
recently recovered in the form of a mono
tape in the Coltrane family archives. As
usual with reissue producer Michael
Cuscuna’s work, the entire set sounds
fresh and strong, with excellent packag-
ing besides. Let's hope Impulse! will
reissue “Transition” in digitally remas-
tered form with a Digipak cover. Also
just out in “The New Thing” series of
Impulse!’s '60s reissues: a single-dise
compilation of the master takes from the
recent “John Coltrane: The Complete
1961 Village Vanguard Recordings”
boxed set, as well as the febrile Archie
Shepp dise “Mama Too Tight” from 66
and additional sets by Shepp,
Jones/Garrison, Sun Ra, and Pharoah
Sanders.

SPOTLIGHT

DAVE MATTHEWS BAND
Before These Crowded Streets

PRODUCER: Steve Lillywhite

RCA 67660

On their third album, South Airican-
born rocker Dave Matthews and his
band muster a passion and verve that
they only hinted at on “Under The
Table And Dreaming” and “Crash.”
The epic grandeur of the Peter
Gabriel-inspired hit single “Don’t
Drink The Water” and “Halloween,”
the adventuraus orchestrations of
“The Stone” and opening instrumental
“Pantala Naga Pampa,” and the north-
ern African exoticism of “The Last
Stop™ all bespeak an act.in the midst
of a creative effusion. Furthermore,
colorful contributions from banjo vir-
tuosa Béla Fleck, alternative rock star
Alanis Morissette, and experimental
string ensemble the Kronos Quartet
enhance an already beautiful picture.
Easily Matthews’ finest work to
date—one that will only further his
enviable standing as a cult icon and
commercial stalwart.

emotion, rather than attitude, is what
separates a veteran country artist like
Travis from newer hat acts whose artistry
is often wafer-thin. Travis, who rallied
country music back to its center in the
late "80s, may be doing the same again
with this eollection of strong songs. The
first sirgle, “Out OF My Bones”—a well-
crafted song by veteran writers Gary
Burr, Sharon Vaughn, and Robin Lern-
er—is Travis at his introspective best.
Vinee Gill, Melba Montgomery, and Alison
Krauss & Union Station make guest
appearances.

p STEVE WARINER

Burrir’ The Roadhouse Down

PRODUCER: Steve Wariner

Capitol Nashville 94482

Like the resurgence of country veteran
Randy Travis, Steve Wariner’s return to a
vital recording career shows that country
music is beginning to respect its roots
again, Wariner had enjoyed substantil
chart success in the past but had lan-
guished until recently moving to Capitol
Nashville. Besides being a guitar wizard,
Wariner is also a gifted songwriter and
singer, and he displays all of his tzlents on
this album, The title song (which he co-
wrote with Rick Carnes) is a fiery duet
with Garth Brooks, and Wariner invokes
the glories of country traditions with such
songs as “A Six Pack Ago.” Wariner co-
wrofe every song here but his duet with
Anita Cochran on the hit “What If I Said.”
The album is a selid validation of War-
iner's career.

P VARIOUS ARTISTS

Bulworth—The Soundtrack

PRODUCERS: various

Interscope 90160

The courageous political nature of Warren
Beatty’s movie “Bulworth” lends itself tn

a collage of musical twists and turns. The
set contains a variety of street-political
tracks, like the title track, which features
KRS-One, Method Man, Prodigy, and
KAM; the RZA’s “The Chase”; Capadon-
na’s “Run”; Public Enemy’s “Kill ’'Em
Live”; the innovatively apocalyptic “How
Come,” which melds the African musings
of Youssou N'Dour with the hip-hop lyri-
cism of Canibus; and the pop-leaning
“Ghetto Supastar,” with Pras Michel, Mya,
and OI’ Dirty Bastard. With all its high
points, the project does have a few lows,
like the totally misplaced LL Cool J and
Dr. Dre collaboration “Zoom” and D-
Fyne’s unimaginative “Bitches Are Hus-
tlers Too.” Most of the tracks on the set
can soar as singles, speaking to listeners
of all musieal ilks.

LATIN

% LARRY HARLOW'S LATIN LEGENDS BAND
1998

PRODUCER: Larry Harlow

JMM/Sony 82449

The loose, hard-swinging arrangements
found on exhilarating selections from the
debut set by Harlow’s famed veterans
often hark back musically to the '70s,
when the noted pianist/producer was a
major player in the New York salsa
scene. While “La Boda De Anna” and
“Naufrago” are natural picks for tropical
radio, old-time fans of Afro-Cuban
grooves are likely to latch onto descarga-
minded “Latin Legend Theme” and
danzon-laced jazz instrumental “Rain-
bow People.”

CLASSICAL

% MAGNUS LINDBERG: Feria, Corrente I,
Arena Finnish Radio Symphony Orchestra, Jukka-
Pekka Saraste

PRODUCER: Risto Raty

Ondine 911

The recent creations of young Finnish
composer Magnus Lindberg are so sensu-
al that you can almost see them: They're
kinetie sculptures in sound, ever-shifting
kaleidoscopes of rhythm, harmony, and
texture. The orchestral pieces here—
“Feria,” “Corrente IL,” and “Arena”—are
prime examples of his work; Berg and
Lutoslawski come to mind as models,
although Lindberg has a highly individual
sense of instrumental color and interac-
tive structure. Conductor and fellow Finn
Jukka-Pekka Saraste reveals the passion
in the precision, and Ondine’s sound
makes the most of the music’s tactile bril-
liance. Here’s hoping the label rushes to
record Lindberg’s latest orchestral work,
“Fresco,” which was just given an electri-
fying U.S, premiere in New York under
Esa-Pekka Salonen. Ondine is racked in
the U.S. and U.K. by Koch.

CONTEMPORARY CHRISTIAN

MARGARET BECKER

Falling Forward

PRODUCERS: Tedd T., Monroe Jones, Robbie Nevil
Sparrow 1552

After a three-year hiatus, Margaret
Becker is back with her most powerfully
moving album ever. Always an impressive
vocalist, equally capable of rocking out or
rivaling Celine Dion in delivering an emo-
tional ballad, Becker is at her most per-
sonal and passionate on this stunning col-
lection, which features her poignant and
introspective lyrics. In “Horses,” she
muses on the brevity of life and the
desire to live it to the fullest; other high-
lights are “I Don’t Know How,” “Irish
Sea,” “Coins And Promises,” and the
beautiful ballad “Clay And Water.”
Though she is a core Christian artist,
Becker’s music is too expansive to be lim-
ited to one genre. Mainstream outlets
would do well to investigate this major
talent.

ALBUMS:

merit. MUSIC TO MY EARS (J7): New releases deemed Picks whicn were featured ir the

SPOTLIGHT: Releases deemed by the review editors to deserve special atrention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
tions of works by one or more artists. PICKS (B> }: New releases predictec to hit the top half of the chart in the corresponding format. CRITICS CHOICES (% ): New releases, regardless of chart potential, highly recommended because of their musical
"Music To My Ears” column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515

Broadway, New York, N.Y. 10036. Send country albums to Chet Flipgo, Bilfooard, 49 Music Square W., Nashville, TN 37203.Send Latin albums to John Lannert, 1814 Fern Valley Road, Louisville, KY 402 9. Other contributors: Irv Lichtman (Broadway.cabaret/N.Y.); Brad Bam-
barger (classical/N.Y.); Steve Graybow (jazz/N.Y.); Deborah Evans Price (contemporary Christian/Nastwille); Gordon Ely (gospel); John Diliberto (new age).
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p> BRANDY & MONICA The Boy Is Mine (a.00)
PRODUCERS: Rodney Jerkins, Dallas Austin

WRITERS: R. Jerkins, Brandy, L. Daniels, F. Jerkins, J.
Tejeda

PUBLISHERS: EMI-Blackwood/Bran-Bran/Henchi/Famous,
BM!

Atlantic 8495 (cassette single)

Teen sensation Brandy previews her long-
anticipated sophomore outing, “Never Say
Never,” with a surprisingly subdued, ulti-
mately sleek and soulful jam. Joined by
fellow jeep ingénue Monica, TV’s “Moe-
sha” reveals a markedly matured style
and a far more flexible range. Meanwhile,
Monica whets appetites for her own forth-
coming disc with a deliciously diva-driven
performance that is rife with subtext.
Hot-shot producers Rodney Jerkins and
Dallas Austin dress the singers in plush
synths and quietly insinuating beats that
will have seasoned listeners reminiscing
about the heyday of Barry White and the
Love Unlimited Orchestra. This isn’t the
obviously poppy or immediately infectious
single one might have expected as the pre-
view to Brandy’s new disc, but after a sec-
ond spin, you won't be able to shake the
subtle hook from your brain. That should
ensure a long and lofty run at both top 40
and R&B radio.

> BABYFACE & DES’REE Fire (no timing listed)
PRODUCER: not listed

WRITER: not listed

PUBLISHER: not listed

Yab Yum 5982 (c/o Epic) (cassette single)

The first offering from the juicy sound-
track to “Hav Plenty” (which features new
material by Erykah Badu, Faith Evans,
and BLACKstreet, among others) is a
pleasant revision of a tune made famous
by the Pointer Sisters. Babyface and
Des’ree’s instantly recognizable voices are
highly compatible, and they deftly swap
lines over an arrangement that is faithful
to its "70s predecessor—but with a few
timely funk twists. Needless to say, pop
and AC programmers will trip over them-
selves to prop this gem. It will be interest-
ing to see if R&B programmers also
embrace this soulful, if mildly unorthodox
R&B radio entry.

P> SUNZ OF MAN FEATURING OL DIRTY BAS-
TARD AND EARTH, WIND & FIRE Shining Star
(3:51)

PRODUCER: Wyclef Jean

WRITER: not listed

PUBLISHER: not fisted

Red Ant 562 (cassette single)

“Shining Star” gets a makeover for the
millennium as Sunz Of Man, OI’ Dirty
Bastard, Wyclef Jean, and Earth, Wind &
Fire redo the single in hip-hop form.
SOM’s lyrics add volumes to EWF’s cho-
rus, as they tell young hip-hop listeners
their personal worth. Jean’s savvy hip-
hop/pop production makes the track jeep-
and air-playable, luring listeners with
intricate keyboard and guitar riffs.

» MICHAEL W. SMITH Love Me Good (3:55)
PRODUCERS: Mark Heimermann, Michael W. Smith
WRITERS: M.W. Smith, W. Kirkpatrick

PUBLISHERS: Milene/Deer Valley, ASCAP; Warner-Tamer-
lane/Sell the Cow, BMI

Jive/Reunion 10010 (cassette single)

With previous hits like “Place In This
World” and “I Will Be Here For You,”
Smith already has fans at AC radio. With
this single from his new “Live The Life”
disc, Jive is looking for top 40 to join the
party. The prognosis looks great for wide-
spread acceptance. Co-written by Smith
and longtime collaborator Wayne Kirk-
patrick (who co-wrote Erice Clapton’s
Grammy-winning “Change The World”),
the song has an absolutely infectious
melody, quirky verses, and a big chanting

chorus that is made for radio. The fact
that the commercial single includes a
bonus cut, “Evening Show,” not available
anywhere else should propel retail activi-
ty—as should the fact that Smith opened
the recent Dove Awards with this
number.

DIANA KING Find My Way Back (3:39)
PRODUCER: Andy Marvel

WRITERS: D. King, A. Marvel

PUBLISHERS: Dekopa, BMI; World of Andy/Annotation/
WB, ASCAP

REMIXER: Mark Godwin

Work 5892 (c/o Sony) (cassette single}

“Think Like A Girl” spawns another
potential hit—thanks in large part to
Mark Godwin’s deft hi-NRG remix. In its
original form, “Find My Way Back” is a
languid, R&B-inflected reggae ballad. It’s
mildly appealing in its original Andy Mar-
vel production, mostly on the strength of
King's chest-pounding performance. How-
ever, Godwin’s revved-up, disco-kissed
interpretation brings out the chorus’s
hook, while also giving much-needed
motion to the verses. Programmers who
embraced King's cover of “I Say A Little
Prayer” will want to check this one out. It
has similar zest.

COLOR ME BADD Remember When :18)
PRODUCER: Louvis “Kingpin" Biancaniello

WRITERS: S. Watters, M. Calderon, K. Thornton, B.
Abrams, L. Biancaniello

PUBLISHERS: S.M.Y./27th G-May, ASCAP

Epic 5863 (c/o Sony) (cassette single)

With all the world in love with harmoniz-
ing cutie-pies, this is the perfect time for
Color Me Badd to hit the comeback trail.
This peek into their imminent Epic debut
shows the group members in excellent
voice and getting all warm and romantic
over the kind of pop/R&B ballad that top
40 listeners never seem to tire of, Pitted
against the tepid fare of most boy groups
currently vying for space on the airwaves,
“Remember When” is several quality
notches above most. Give it a fair listen . . .
and you will likely agree.

THE CONNELLS Crown (no timing listed)

PRODUCER: Jim Scott

WRITERS: The Connells, T. Harper

PUBLISHER: White Rhino, ASCAP

TVT 9030 (CO promo)

If there were ever a time for this enduring
rock band to crack the pop mainstream,
this is it. Taken from its new album, “Still
Life,” this easygoing jam has the strum-
ming pop feel of a Hootie & the Blowfish
hit. Front man Doug MacMillan brings a
worldly vocal quality to the song, as he’s
surrounded by swirling organs and tightly
woven threads of acoustic and electrie gui-
tars. An easy bet for rock radio, this song
will need a little extra TLC from the folks
at TVT Records to make it the top 40
smash it deserves to be.

* MARGARET BECKER Clay And Water (5.03)
PRODUCER: Tedd T.

WRITERS: M. Becker, T. Leah

PUBLISHERS: His Eye/Maggie Bees, SESAC; EMI-Christ-
ian/Titania, BMI

Sparrow 1552 (CO promo)

Becker has a warm, emotion-laden voice
that brings both a sense of wonder and a
worldly wisdom to this passionate ballad
about personal evolution. Also a gifted
lyricist, Becker has a keen observer’s
eye—and she’s not afraid to turn that eye
on herself and share those revelations in
song. Her lyrics are easy to relate to, such
as in the chorus, when she sings, “I am
clay and I am water/Falling forward in
this order/While the world spins 'round so
fast/Slowly I'm becoming who I am.” The
quality of the song and the strength of the
delivery should garner this fine tune wide-
spread attention.

* DOROTHY MOORE Lie To Me (4:28)
PRODUCERS: Tommy Couch, Wolf Stephenson
WRITER: D. James

PUBLISHER: Troppo Forte, BMI

Malaco 0034 (cassette single)

Yum, yum . .. few divas can cook up lip-

smackin’ blues better than Moore. She
makes it really hard for a listener to
return to the weak offerings of most jeep/
soul wannabes by delivering a vocal that
literally sends shivers up and down the
spine—and she does it with deceptive
ease. A ballad soaked in old-school flavor,
“Lie To Me” is further fueled by tight
rhythms and horns that effectively frame
this tale of heartbreak. In a just world,
R&B programmers would toss one of the
tired jams they're currently pounding in
order to make room for this jewel. But,
alas, listeners hungry for music with true
substance will probably have to seek out
Moore’s flawless new disc, “More Moore,”
on their own.

COUNTRY

P> TRISHA YEARWOOD There Goes My Baby
(3:49)

PRODUCERS: Tony Brown, Trisha Yearwood

WRITERS: A. Roboff, A. Roman

PUBLISHERS: Almo/Anwa/R que/A

ASCAP

MCA 72048 (CO promo)

Fresh from her victory at the Academy of
Country Music Awards in the top female
vocalist category, Yearwood demonstrates
why she took home the prize with this
mighty fine single. The soaring chorus
gives her a chance to show off her range,
and she delivers the perfect amount of
emotional punch during the verses. This is
a prime example of contemporary country
at its best.

P DWIGHT YOAKAM Things Change (3.45)
PRODUCER: Pete Anderson

WRITER: D. Yoakam

PUBLISHERS: Coal Dust West/Warner-Tamerlane, BMI
Reprise 9256 (c/o warner Bros.) (CO promo)

The first single from Yoakam’s forthcom-
ing “Long Way Home” disc is a well-
written treatise on the mercurial nature
of relationships—nicely set against a
backdrop of tasty guitar riffs. Yoakam’s
distinetive vocals are perfectly comple-
mented by Pete Anderson’s production,
which as always helps give Yoakam his
readily identifiable sound. Yoakam’s act-
ing career may be steadily gaining
ground, but with singles this strong,
country radio will always be part of his
career path.

% RESTLESS HEART No End To This Road (3:17)
PRODUCERS: Scott Hendricks, Tim DuBois

WRITERS: N. Thrasher, M. Dulaney, K. Blazy
PUBLISHERS: Rio Bravo/Michaelhouse/Ensign/Want to
Hold Your Songs/Reysong, BMI

RCA 65482 (c/o 8MG) (CO promo)

Restless Heart dominated country radio
airwaves during the '80s with a string of
hits ineluding “That Rock Won’t Roll,”
“T’ll Still Be Loving You,” and “Wheels.”
Now, lead vocalist Larry Stewart and
bandmates John Dittrich, Greg Jennings,
and Paul Gregg have reunited, and if this
great new single is an accurate indication,

chances for repeat success look good. Like
their previous hits, this well-crafted single
features the group’s stellar harmonies,
enhancing Stewart’s distinctive lead vocal.
This is the first single from Restless
Heart’s May 19 release, “Hits +,” which
will feature 10 previous hits and three
fresh songs.

DANCE

% ESTHERQ Breath From Another (no timing listed)
PRODUCERS: Doc, Esthero

WRITERS: Esthero, M. McKinney

PUBLISHERS: EMi-April/Stinkyminky/Grumpy, ASCAP
REMIXERS: DJ Krust, Charlie Clouser, Abacus, Doc, Talvin
Singh

Work 78820 (c/o Sony) (12-inch single)

Still in search of electronica that has
equal parts pop accessibility and under-
ground credibility? Look no further. The
title cut from Esthero’s glorious debut
disc has all that and a little more. Listen
closely and you’ll hear complex keyboard
lines sewn into jittery grooves that dart
from hip-hop to drum’n’bass. All the
while, Esthero oozes with ethereal
charm, while also giving weight to the
song’s fluttering hook. A wide variety of
remixes is offered, none of which make
the mistake of flirting with happy-house
punters. The vibe remains deep and dark
at all times. In the end, however, no alter-
nate version ean match the quirky charm
of the album mix, which demands imme-
diate attention.

P> YANNI Love Is All (3:50)

PRODUCER: Yanni

WRITERS: Yanni, PL. McNeill, D. McNeill

PUBLISHERS: 23rd Street, ASCAP; Listening Room, BM)
Virgin 13121 (cassette single)

This interlude from the album “Tribute”
is primed for widespread AC radio con-
sumption. Yanni’s intricate arrangement
and grand instrumentation are comple-
mented by budding diva Vann Johnson’s
equally melodramatic guest vocals. Fans
of the exalted new-age icon are already
lapping up this cut, which has minor
operatic passages slotted between the
chorus and bridge. For the seant unin-
formed, if you like music with the over-
the-top tone of an old-fashioned movie
theme, this is going to leave you breath-
less and smiling.

DAVID CASSIDY | Think | Love You (ro timing listed)
PRODUCER: not listed

WRITER: not listed

PUBLISHER: not listed

Slamajama 001 (cassette single)

Cassidy plumbs through his Partridge
Family catalog and chooses to revamp
this classic ditty into a springy funk/pop
shuffler. Although his voice is still in
amazing shape, it takes a while to get
used to the song in this radically different
arrangement. Unfortunately, the groove

DAZE Superhero (3:22)

PRODUCERS: Johnny Jam, Deigado

WRITERS: J. Tonnov, Sieber

PUBLISHERS: L&G/Warner/Chappetl/WB, ASCAP
Columbia 4481 (c/o Sony) (cassette single)

Is there still a little steam left in the
Euro-NRG movement? When the
material is as giddy and catchy as this,
you bet. This exuberant trio—fronted
by the chirpy Bix and helmed by the
producers behind Aqua—speeds
through a rave-ish groove and a sea of
cotton-candy synths. Bix is not an
extraordinary vocalist, but she’s sever-
al notehes above her European con-
temporaries, vamping with notable
dexterity and confidence. The hook is
sticky good fun and perfect car-radio
fodder. Expect it to be blasting from
rhythm-crossover and top 40 stations
well into the early summer season.

NEW & NOTEWORTHY

FIVE EASY PIECES Lovers (3:57)

PRODUCERS: Five Easy Pieces

WRITERS: M, Dauer, J. Schwartz

PUBLISHER: not listed

MCA 4160 (cassette singie)

Aaahh, there’s not much better than a
rollicking barroom rocker. Lead by the
wildly charismatic Mare Dauer, Five
Easy Pieces leave the frills to the com-
petition and cut loose with a foot~
stomping, immediately infectious jam
that has an ear-tickling country twang.
However, don’t peg this band as laid-
back or lightweight. It storms through
“Lovers” with an aggressive rhythm
section and the kind of sharp guitar
work that will grab the respect of pro-
grammers at all levels of rock radio.
An excellent, appetizing preview into
the band’s forthcoming eponymous
album,

is a tad too dated to get a passing grade
at pop radio. However, die-hard fans at
AC may find this cut a pleasantly nostal-
gic trip. Taken from the forthcoming
album “Old Trick, New Dog.” Contact:
310-441-1200.

ROCK TRACKS

* KIM FOX Sweetest Revenge (3:17)

PRODUCER: Paul Mahern

WRITER: K. Fox

PUBLISHERS: BMG Songs/Riticulous Songs, ASCAP
REMIXER: Patrick Leonard

DreamWorks 5059 (CO promo)

Fox has not yet gotten her fair shake at
rock radio—mostly due to an over-
whelming glut of female troubadours.
However, the wonderfully quirky and
playfully rambling “Sweetest Revenge”
proves that Fox is not merely another
heart-on-her-sleeve tunesmith. Rather,
she is clever and amusing, with a deli-
cious flair for bringing a Tin Pan Alley
feel to her compositions. Factor in a
gorgeous, technically flexible voice, and
you have a single worthy of play on
modern rock and triple-A stations. If
this gem grabs your attention, use it as
an excuse to investigate last year’s woe-
fully underappreciated “Moon Hut”
album.

P> JOHN FORTE Ninety Nine (Flash The Mes-
sage) (3:44)

PRODUCERS: Wyclef Jean, Pras, Jerry “Te Bass” Duplesis
WRITERS: J. Fahrenkrog-Peterson, K. Karges, J. Forte
PUBLISHERS: EMI Songs/Additions Hate/EMI-April,
ASCAP

Ruffhouse 3852 (c/o Columbia) (cassette single)

John Forte, the next Refugee Camp
rapper to blow, brings a little street
edge to the collective’s game with
“Ninety Nine (Flash The Message),”
the first single from his debut set,
“Poly Sci.” A flip on Nena’s "80s pop
hit, “99 Luftballons,” Forte’s saga
muses on how selling drugs scatters
folks—jail, death, addiction, ete. A
revised recording of the “Ninety Nine”
chorus (sung superbly by Jeni Fujita)
serves to remind kids that 1999 is just
around the corner while subtly advis-
ing listeners to get their shit together.
“Flash the message something’s out
there,” the song says, something other
than living in a drug-centered environ-
ment.

MILITIA Who's The Next (3.46)

PRODUCER: not listed

WRITERS: J. Smith, M. Fields, O. Thompson, A. Jones, E.
Dean

PUBLISHERS: Chop Shop/FMB/CanlKicklt/Deviuz/Da Enti-
ty/Cavalistic Ass/PhatPak Soundz, ASCAP

REMIXER: Chris "the Glove” Taylor

Red Ant 62 (CO promo)

The second single from Militia, “Who's
The Next,” is a braggadocious rhyme
about lyrically slaying inept MCs. The
members who perform on the track are
exacting in their skill and ferocity as each
weaves a different tale of a verbal beat
down.

GP WU 1st Things First (3:30)

PRODUCERS: Gary Davis, GP Wu, Hank Shocklee, Daddy-
0, RNS

WRITERS: R. Briggs, |. Booker, J. Wilson, A. Quinn
PUBLISHER: not listed

MCA 4150 (cassette single)

The unfortunate thing about protégé acts
is that many of them wind up emulating
the style of their predecessors without
being nearly as groundbreaking. Such is
the case with GP Wu, who, admittedly or
not, is among the various offshoots of
Wu-Tang Clan. “1st Things First” effec-
tively grabs listeners at the start, with an
intro of witty production, but soon settles
into a familiar Wu-sounding groove.
While folks can argue that it is unfair to
judge a group on its predecessors, when
the track plays itself out on its own merit,
the lyrics remain uneventful, uninspired,
and not at all “Against The Grain” of con-
temporary hip-hop.

SINGLES:

PICKS (p»): New releases with the greatest chart potential. CRITICS CHOICE (* ): New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and
developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send

copies to Larry Flick, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Contributors: Doug Reece (L.A.), Shawnee Smith (N.Y.)
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HOME VIDEO

BY CATHERINE APPLEFELD OLSON

ALBERT LEE: COUNTRY LEGEND

Warner Bros. Publications

90 minutes, $59.95

Warner Bros. Publications steps off its
traditional course of straightforward
instructional videos to present this multi-
faceted two-video celebration of “hot
country” guitarist Albert Lee. An intro-
duction by Vince Gill segues into Lee dis-
cussing the evolution of country and rock-
abilly guitar; he includes a comprehensive
history of the genres and discusses musi-
cians who influenced his work. Lee also
explains the various types of guitars he
uses to generate different sounds. He
offers ample demonstrations of his lead
guitar technique, including his signature
flat-picking and “hybrid"” picking methods.
There’s plenty of performance footage
here, and collectors will happily note the
inclusion of a 32-page booklet that con-
tains transeriptions of the lessons. Con-
tact: 305-620-1500.

WWID

ForeFront Records

59 minutes, $14.95

The letters stand for the hip Christian-
based eredo “What would Jesus do?”
ForeFront’s album of the same name has
sold more than 100,000 copies since its
release five months ago. Taking into
account the album’s popularity and a
groundswell of Christian rock fans, this
companion longform music video should
see strong sales with its target audience.
The tape is wall-to-wall music; it includes
14 videoclips with no interviews or “mak-
ing of” material. Represented are some of
the hottest names in contemporary Chris-
tian music; they present a package that
can’t help but have broad appeal. On the
roster are Steven Curtis Chapman, de
Talk, Grammatrain, Bleach, and the O.C.
Supertones, whose ska-flavored (and aptly
titled) track *“What Would Jesus Do?” is a
highlight. Contact: 615-771-2900.

THE PHOTOGRAPHERS

National Geographic Home Video/Warner Home Video

55 minutes, $19.98

A picture paints a thousand words, and on
this tape the extraordinary photographers
whose work has graced the covers of
National Geographic get to tell their sto-
ries as well. This feature, which accompa-
nies a glorious coffee-table book, delves
beneath the photos’ glossy surfaces to
uncover anecdotes from the photogra-
phers who took the amazing shots. While
every job has its downside, these devotees
often battle severe sleep deprivation, lone-
liness, adverse weather conditions, dan-
gerous animals, disease, and other life-
threatening conditions. One photographer
talks about how he’s contracted malaria 12
times, and another describes how the
plane he was traveling on to a photo shoot
crashed. Many of their stories would make
the less courageous among us shudder,
but the photographers’ clear love of their
work shines through. Without a doubt,
viewers walk away with a greater respect
for these artists whose job isn’t as glam-
orous as one might think.

MEN ARE FROM MARS, WOMEN ARE FROM
VENUS—BUT WE HAVE TO LIVE ON EARTH
MP! Home Video

90 minutes, $19.98

Here’s an interesting piece of trivia: John
Gray's book “Men Are From Mars, Wo-
men Are From Venus” has sold more
hardcover copies in the 90s than any
other book except the Bible. This fact was
enough to pique the interest of ABC
News, which with the help of Barbara

Wialters put a microscope to the personal
lives of six married couples who agreed to
be guinea pigs for eight months. This
video follows these candid souls like a
shadow, and at times their exchanges
could fill a second tape titled “12 Angry
Men And Women.” The couples agreed to
meet with each other for taped rap ses-
sions and attended a workshop conducted
by Gray, whose theory is that men and
women communicate so differently that
they might as well be from different plan-
ets. Most people will feel they’re getting
to know the subjects a little better than
they’d care to, and this is where the fast-
forward button comes in handy. But over-
all the video makes for some interesting
viewing.

TOWSER: VOLUME 1

White Star Home Video

65 minutes, $14.95

This new animated series starring an
endearing little terrier named Towser has
the look and sound of a treasured story-
book. This inaugural volume introduces a
cast of recurring characters who are listed
on the front of each cover and categorized
into “good guys” and “not-so-good guys.”

The program is a string of five-minute
shorts that are tailored for short attention
spans and repeated viewing. There are
more good guys than not-so-good guys,
and with names like the Terrible Thing,
the Goblin Gobble, and Captain Rat, the
not-so-good guys are about as scary as the
creature from “Where The Wild Things
Are.” Quirky, resourceful, and endlessly
imaginative, Towser makes a wonderful
friend and role model for his preschool
audience. Contact: 800-458-5887.

WISHBONE: DOG DAYS OF THE WEST

Lyrick Studios

92 minutes, $14.95

Inspired by a collection of short stories by
O. Henry, this video harks back to the
days where men were men and dogs
were, well, men. The plot line begins at a
present-day carnival, where the protago-
nist, Wishbone, longs to rid himself of his
leash and be free like his Wild West
ancestors. His imagination transforms
him to a dusty town at the turn of the cen-
tury, where he takes on Henry’s charac-
ter of “Long Bill” Longley. Long Bill is
from Chaparosa, Texas, and he strives to
tame the disappearing American frontier.

Interspersed with scenes of gunfights,
cattle herding, and stagecoach rides is the
story of the awful situation of one of
Wishbone’s friends. First she’s held up as
a local hero after she saves a child at the
carnival, but then she’s condemned when
a news anchor twists her life story into a
tabloid-style scandal. The themes of truth
and justice take center stage in both eras.
Terrific acting, a clever script, and sleek
production combine to make this one a
winner.

ENTER*ACTIVE
BY DOUG REECE

VIRTUAL NASHVILLE

www.virtualnashville.com

There’s a new crop of interactive games
on the World Wide Web, and Virtual
Nashville stands out as one of the best.
The goal of this absorbing game is to land
a virtual recording contract in country
music’s mecca. The task isn’t easy, and it
most likely won’t be accomplished in one
sitting, but players can save games and
return to them later. The game’s interface

“Land Of A Thousand Dances: Chicano Rock 'N’
Roll From Southern California”

By David Reyes and Tom Waldman

University of New Mexico Press

167 pages; hardcover $50, paper $18.95

With this book, David Reyes and
Tom Waldman, who also compiled
Rhino Records’ 1997 three-CD
series “Brown Eyed Soul: The
Sound Of East L.A.,” set out to
cover 50 years of Mexican-Ameti-
can music that originated from
Southern California. Certainly it’s
a worthy subject, but “Land Of A
Thousand Dances” is hampered by
its stifling structure.

The culture’s musical history is
filled with stories of remarkable
style fusions and talents that
teetered on crossing over but were
quashed by frustrating twists of
fate that often pulled success from
their grasp.

On the tragic side there’s the
story of Pacioma, Calif., teen
Ritchie Valens, and on the tri-
umphant side there’s the crossover
success story of East L.A.-based
Los Lobos.

The book shows how the man-
date to assimilate during the early
rock era led Mexican-American
kids to absorb various musical
influences while denying their own
heritage. In order to market them
out of the barrio, otherwise well-
intentioned promoters and produc-
ers encouraged young musicians to
Americanize their last names.
Hence, Reyes became Rey, Valen-
zuela became Valens, and Vasquez
became Vegas.

Musicians developed their talent
in a small circuit of clubs and par-
ties in front of audiences that
demanded versatility. The groups
had to be able to play a surf-tinged
rock song right after a doo-wop
slow dance. The overall result was
a number of tight party bands that,

though heroes at home, didn’t fit
into any established A&R catego-
ry. Some parlayed their local
celebrity into gigs on Midwestern
tours or opening slots on larger
bills, but nothing more developed.

But the music changed drasti-
cally in the late ’60s when Ameri-
can-born offspring of Mexican
immigrants started the Chicano
movement. Bands that once deliv-
ered fun rock’n’roll became obso-
lete, as fans turned to psychedelic
rock and old Mexican 78s. Some
bands tried to keep up with the
times, but most fell out, changed
careers, and started families.

During this time, the new Chi-
cano bands that came out of East
L.A. had names that embraced their
ethnicity, like El Chicano and Tier-
ra. This new breed also emphasized
writing their own material and
incorporated Latin sounds into
funk, jazz, and disco formats. The
late-"70s punk scene brought about
a third major shift—the return of
rock that could be both loud and fun.

It’s clear that the authors have
done a lot of research for the book.
They know the music well and
quote scores of interview sources.
However, much of “Land Of A
Thousand Dances” drags like an
undergrad textbook.

Sections of each chapter, like
fleshy résumés, cover the trajecto-
ries of nearly every performer. The
cumulative effect is that the reader
feels liked he or she has passed
through the genre rather than get-
ting a detailed picture of the
music’s history.

But at times, the book is absorb-
ing, especially when it focuses on
the songs. There’s the anecdote
about how Eddie Davis, producer
on the Blendells’ cover of Clarence
Paul’s “La La La La,” brought a car
club into the studio so the band
members, who were more accus-
tomed to performing in front of an
audience, could relax enough to get
the right take.

The catchy “na nana na na” riff in
Cannibal & the Headhunters’ cover
of “Land Of 1000 Dances” came
when the lead singer improvised
over a forgotten lyric. Wilson Pick-
ett copied the riff in his version.

When beloved local act Thee
Midniters’ “Whittier Boulevard,” a
song they recorded as a joke and
put on the B-side to one of their
singles, got picked up by radio, the
band was surprised and disap-
pointed. But the song got them a
Grammy nomination—the first for
a Chicano rock band—and has
become an East L.A. anthem.

Also interesting are portions of
the book that profile the listening
habits of East L.A. Even today, the
community is fiercely loyal to acts,
to songs, and to DJs from yester-
year.

As an example, KRLA’s on-air
personalities Art Laboe and
Huggy Boy still play much of the
same music that they did when
they started at the station in the
mid-'50s. Their audience now
includes the children and grand-
children of their original listeners.

PORTER HALL

is simple and intuitive; players use direc-
tional controls to move about Virtual
Nashville. Other buttons lead to hints, a
map, and an inventory list. Players have
the option of listening to various RealAu-
dio files as the game progresses, and they
can share hints with fellow players in a
chat room. The best part, though, is that
you don’t need to be a country music fan
to enjoy Virtual Nashville. This complex
game is certain to provide hours of inter-
active fun.

JOE'S PRODUCTION & GRILLE INC.
www.joesgrille.com

Although this new retail site deserves
praise for its low-priced selection of indie
and unsigned-artist product, several bugs
still need to be worked out. Snafus such as
inaccessible links and a clumsy search
engine that leads from Wu-Tang Clan to
Celine Dion to Donna Cristy in its “like
sounding” artists section make the site
frustrating, unwieldy, and downright
laughable at times. Meanwhile, a “Blue
Plate Special” section promising streamed
music from indie acts wasn’t working
when we visited. A eynic might wonder
whether Joe is more interested in hawk-
ing his CD-manufacturing service, which
is prominently featured on the site, rather
than providing a quality outlet for indie
product.

AUDIO BOOKS
BY TRUDI MILLER ROSENBLUM
BRAVE NEW WORLD
By Aldous Huxley

Read by Michael York

Audio Partners

8.5 hours (unabridged), $29.95

ISBN 1-57270-064-5

Michael York gives a truly masterful
reading of Huxley’s 1932 science fiction
classic about a dystopian society. Six
decades after its original publication,
Huxley’s view of the future remains
frighteningly modern. In a society run by
technology, all babies are from a test
tube, most people are clones, and plea-
sure is the main goal. At the slightest hint
of worry or sadness, a person simply pops
a pill, and all is right with the world again.
Original thinking and discussing ideas are
taboo, and people spend their leisure time
having casual sex, watching TV, and going
to “feelies,” which are virtual-reality
movies that engage all five senses. But, of
course, this orderly world is thrown out of
whack by a radical thinker. Listening to
York, one can truly see this ominous soci-
ety and understand tke seductiveness of
trading freedom for pleasure and lazi-
ness. York perfectly captures all the char-
acters and their personalities. Highly rec-
ommended.

THE MOTHER DANCE

By Harriet Lener, Ph.D.

Read by the author

HarperAudio

3 hours (abridged), $18

ISBN: 0-694-51974-X

Harriet Lerner, author of the best sellers
“The Dance Of Anger” and “The Dance
Of Intimacy,” turns her attention to
motherhood, spanning pregnancy to the
empty nest. Freely drawing on her own
experiences, she makes salient points
with plenty of wit, wisdom, compassion,
and humor. Recalling her experience hir-
ing a good child-care worker, she recalls
the shockingly poor candidates who
applied. “We reread our classified ad to
make sure there hadn’t been a grave mis-
print—that it didn’t mistakenly read
‘Psycho/Weirdo wanted to hang out in our
house and snort cocair.e. References not
required.” ” Unfortunately, Lerner’s
reading is not up to the level of her prose.
Her words are engaging, witty, and
insightful, but she reads slowly and delib-
erately, as though she’s never seen the
words before. Her lack of warmth and
humor drains the text of much of its
appeal.

HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Catherine Applefeld Olson, 622 Oakley Place, Alexandria, Va. 22302. ENTER*ACTIVE: Send review copies to Doug Reece, Billboard, 5055 Wilshire Blvd., Los
Angeles, CA 90036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, 202 Seeley St., Brooklyn, N.Y. 11218
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Keeping A Promise. Elektra recording act Dakota Moon recently performed its

LOS ANGELES—Flavor Unit Rec-
ords/Motown will usher in “Order
In The Court,” the latest album by
Queen Latifah, with a “Midnight
Madness” in-store appearance June
15 at the Virgin Megastore in New
York. The rapper will be carried
into the store on a throne by mus-
cle-bound men.

Latifah will follow with another
in-store June 17 at the Virgin Mega-
store in Los Angeles.

brother. “This song brings it back
to God. I don’t think a lot of people
have God in their lives,” she says.
“I’m saying that no matter what’s
going on in your life, you can give it
to God.”

Oscar Fields, executive VP/GM at
Motown (U.S.), says “Order In The
Court” shows tremendous growth.
“I’'m predicting it to be multi-plat-
inum,” he says. “Saleswise, we have
retail excited about it, from the
major chains to the indies. We feel

single “A Promise | Make" at at Terrance Cardinal Cooke Hospital in New York’s

Harlem. The event was held in conjunction with the Hearts & Voices program of Order In The Court,” due June

we’ll have a great run at retail with

LIFEbeat. the music industry’s AIDS organization. The program sponsors musi-
cal perfcrmances for hespital-bound AIDS patients in New York. Pictured, from
left, are group members Ray Artis, Malloy. Ty Taylor, and Joe Dean.

16 worldwide on Flavor Unit/Mo-
town, is her fourth album.

The first single, “Bananas” (fea-
turing Apache), was serviced to

A Star-Studded Motherhood Gelebration;
Lionel Richie Makes ‘Time’ For Gomeback

MOTHER’S DAY, HICKS STYLE: One hundred and
fifty mothers from the New York and Philadelphia
areas will attend “A Celebration of Mothers and Moth-
erhood,” hosted by Salt "N Pepa and Hiram Hicks,
presidert of Island’s black music division. The cele-
bration will be held Saturday (9) at the Tavern on the
Green restaurant in New York’s Central Park.
According to Hicks, about 25 of the mothers live in
New York City shelters and were selected to attend
based on compositions by their children, students,
friends, or mates who wrote about why those particu-
lar women were strong and dedicated parents. Island’s
black music division will
provide transportation for _
those outside of the New "

York and New Jersey areas.

In addition to the Mother’s
Day brunch, the mothers will m'!t"m
Blues

be treated to performances
by the Isley Brothers, Dru
Hill, anc¢ the new Island
artist Kelly Price.

Some celebrity moms will
also be on hand to share
their parenting experierces,
including Janice Combs, mother of Sean “Puffy”
Combs; Voletta Wallace, mother of the late Christo-
pher Wallace, aka the Notorious B.I.G.; and Rita
Owens, Queen Latifah’s motner.

Hieks hopes “A Celebration of Mathers and Moth-
erhood” will become a national event next year. In a
written statement, he said that he doesn’t intend to
overlook fatherhood but hopes the event will serve as
a catalyst for recording artists and executives to
“honor the unique and special role mothers play in our
country’s inner-city communifies.”

LIONEL’S TIME: Lionel Richie is set to shoot a
videoclip in Los Angeles for “Time.” a single from his
npcoming album of the same name. The album is due
June 23 on Mercury Records.

SOUNDTRACK AWARDS: The soundtracks to the
1997 films “Eve’s Bayou,” “Rosewood,” “Love Jones,”
“Soul Feod,” and “Metro” have been nominated for the
best soundtrack award at the Acapulco Black Film
Festival, which will be held July 12-17 in Acapulco,
Mexico.

The nominees were chosen from a national ballot
distributed through bookstores, movie theaters, video
rental stores, and direct mail. The ballots were tabu-
lated by Donald Stukes & Co. LLP.

by Amta M. Samuel §

A NEW SADE? Latina vocalist Deborah Franco has
burst onto the E&B scene with her blend of Latin jazz
and R&B elements. Franco released an EP in 1997 fea-
turing a remake of the “Ain’t No Sunshine”; she record-
ed the duet witn Philip Ingram in both Spanish and
English. According to Levi Booker, a DJ at KJLH Los
Angeles, R&B listeners prefer the Spanish-language
version of the classic. The track is also featured on
Franco’s 1997 self-titled album, released on her own
label, Qué Pasa Records. The album was picked up for
sale by Blockbuster stores in the California area. After
selling 2,000 copies of the album through Blockbuster,
Franco signed a deal with
City Hall Records, which will
distribute the album on a
wider scale in major retail
chains like the Virgin Mega-
store, Wherehouse, Block-
buster, and Tower Records,
as well as indie music stores
throughout the western U.S.

WHAT’S IN A NAME:
Sneezy, Sherri, and Pooh
make up Amari, the latest
female trio on Tommy Boy Records. In true Boyz II
Men fashion, the group’s strong point is harmonizing.
Its debut album, “Sunshine,” is scheduled for release
July 21. Its first single, “Callin,” offers an answer of
sorts to men who sing and rap about how much women
want them. The song also appears on the soundtrack
to the movie “Ride” and has production credits that
include James Mtume, Rodney Jerkins, and Jerome
Jefferson.

GERMAN HIP-HOP: Shiro Gutzie, president of
Endou’ Entertainment in Los Angeles—which encom-
passes Endou’ Records and Endou’ Films—has
formed Lavish Recordings, a label that will specialize
in hip-hop, R&B, and pop music. The Los Angeles-
based label will be distributed only in Germany by
Sony Music Germany.

The label is looking for high-end producers and pro-
duction companies to develop new talent for the labels.
At present, Lavish Records has enlisted the produc-
tion skills of Denzil Foster, Thomas McElroy,
Emanuel Dean, Michael “Flip” Joyner, Marlon
McClain, and Wendell Wellman.

In a written statement about the new label, Gutzie
said, “Initially we will concentrate on releasing our
product throughout Europe, but I want our company

(Continued on next page)

QUEEN LATIFAH

crossover and R&B radio April 17
with a May 19 airplay date. Howev-
er, the label has no plans to release
it commercially.

Jay Stevens, musie director for
R&B WPGC Washington, D.C.,
says there is great anticipation for
Latifah’s new album. “We need a
strong project like this for this for-
mat. She’s hitting at a good time.”

Latifah, born Dana Owens,
helped pave the way for a number of
female rappers over the years. It
was her positive lyries on such
albums as 1989’s “All Hail The
Queen,” with singles like “Ladies
First,” and 1991’s “Nature Of A
Sista’,” with tracks like “Latifah’s
Had It Up 2 Here,” that made her a
household name.

In 1994, Latifah won a Grammy
for the single “U.N.I.TY.,” from the
album “Black Reign,” which peaked
at No. 60 on The Billboard 200 and
has sold more than 491,000 units,
according to SoundScan.

In her time away from musie,
Latifah—who is managed by Flavor
Unit partner Shakim Compere and
booked by the William Morris
Agency—has been busy with her
acting career, garnering acclaim for
her roles in the movie “Set It Off,”
and her syndicated TV sitcom, “Liv-
ing Single.” She’ll appear in two
other films, “Sphere” and “The
Kiss,” later this year. But now, Lat-
ifah is focusing her attention back
on her music career.

The rapoer says the title of her
album has a lot to do with the fact
that so many things have happened
in the hip-hop community since the
release of “Black Reign,” which she
says ended with a “vein of unity.”

Latifah, whose songs are pub-
lished by Queen Latifah Music Inc./
ASCAP, says that “Order In The
Court” is focused on positivity.
“This is like a wake-up call on a hip-
hop tip, but it’s a listenable album
that's like a party album, it keeps
moving,” she says.

In “Black On Black Love,” which
features Next, she dreams about
changing the black community by
bringing back order, respect, and
love. Later in the song, she wakes
up, but realizes that it isn’t too late
to change.

Latifah says the track “What You
Gonna Do,” is a sequel to “Winki’s
Scene,” the last song on “Black
Reign.” Both are dedicated to her

this.”

Violet Brown, urban buyer for the
Torrance, Calif.-based Wherehouse
Entertainment, says she is antici-
pating the album. “[Latifah’s] com-
ing back with a good project. There
will be a lot of interest in her; her
label just has to work to put the
product out,” Brown says.

Among the writers and producers
who worked on the project were
Pras of the Fugees, Marcus DL and
Markita Ferguson, Diamond D.,
Clark Kent, and Kay Gee of
Naughty By Nature. Latifah and
Compere are executive producers
on the album. Faith Evans, Nikki
D., Femme Fatale, Dru Hill’s Sisqo,
and the group Next also contribute
their vocal talents to the album.

According to Virgil Sims, senior
VP of marketing at Motown (U.S.),
the label is planning a “full-fledged,
superstar” campaign that will in-
clude include the “Queen’s army,” a
group of 20 young women who will
distribute postcards and gavels at
music industry conferences across
the country, such as the Impact con-
vention, which was to be held April
29-May 4 in Reno, Nev.

Flavor Unit, Sims says, will
spearhead the marketing campaign,
which will include streamers, T-
shirts, and snippet cassettes being
distributed at barbershops, hair
salons, nightelubs, indie stores,
major street mix shows, and other
street-oriented venues. For the
month of June, Sims says, the label
is planning a snipe campaign and a
massive “coming soon ...” and
“coming in . ..” billboard campaign
in New York’s Times Square. The
same campaign is planned for Los
Angeles.

Sims says the advertising cam-
paign for “Order In The Court” will
target MTV, BET, the Box, and
“The Jerry Springer Show.” Mo-
town is planning a weeklong contest
on the Box, in which listeners will
be able call a 800 number to enter.
The grand-prize winner will be
flown to one of Queen Latifah’s
record release parties in June in
Los Angeles or New York. Some
runners-up will receive a copy of the
album. According to Sims, plans are
also in the works for a larger con-
test on MTV.

In addition to the “Midnight Mad-
ness” campaign, Latifah plans to
visit indie stores around the coun-
try. Sims notes that there will be

(Continued on next page)
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™ . ol | GH| S| 22| TITLE ARTIST
ads for the album in a number of | Z%| <% | ZS| £3| wernt s numbcroisTrRBUTNG LABEL l 1Y
OP BILLING: Mariah Carey’s “Breakdown”/“My All” (Columbia) consumer magazines, including
M ’ i
nails the Hot Shot Debut at No. 4 on Hot R&B Singles, based primari- Vibe, Rolling Stone, Details, Ebony, TUR: I:U*P ggﬁn#ﬁ?ﬁ?ﬂ GATﬁSS:A:H:MES
ly on its showing at the R&B core-store panel. Carey racked up near- Essence, and Teen People. D] | —|2 () (D) (1) () ELEKTRA 64 104/EEG 1 week at No. 1
ly 25,000 units at those stores, earning the No. 1 spot on Hot R&B Sin- The label will also target black hair 9 ) 5 § | MONEY, POWER & RESPECT ® @ THE LOX [FEAT. DMX & LIL’ KIM]
gles Sales. Sales contributed to more than 90% of her R&B chart points. magazines such as Hype Hair and (C) (D} T} (X} BAD BOY 79156/ARISTA
The song earns a double-sided listing since the single’s B-side contains | | fanzines such as Black Beat and | 3 [ 4 | 4 [ 8 | VICTORY @ @ @ O P oadorIHE AULY FEALTHE NOTOROUS B15. 6 BUSTARHNES
the noncommerecial hit “Breakdown,” which gets listed first because it Right On!. In addition, Sims says, Mo- 4 | 3 3 6 | SECOND ROUND K.0. © CANIBUS
still has a larger ‘audience than “My All.” “Breakdown” has 6.5 million town will aggressively target rap {C) (D) (1) UNIVERSAL 56175
listeners vs. 5.2 million for “My AlL” so the former’s radio points help | | fanzines like the Source, Blunt,and | 5 | 1 | 1 | 13 | ROMEO AND JULIET @ @ SYLK-E. FYNE FEATURING CHILL
determine the single’s chart position. XXL. 6 | 7 | 8 | 12 | GET AT ME DOG & DMX (FEAT. SHEEK OF THE LOX)
B Plans are in the works for the {C) (D) (M) (T) {X) DEF JAM 568862/MERCURY
JOOTLEGGERS: There’s a new recording from Fugees diva Lauryn | | rapper to appear on “The Rosie 13 | 13 RS RAISE THE ROOF @ e “UKE FEAT. NO GOOD BUT SO GOOD
Hill titled “Can’t Take My Eyes Off You” that has everyone scratching 0’Donnell Show,” “Good Morning 4 | 14 | 5 | 1GOT THE HOOK UP! © MASTER P FEAT. SONS OF FUNK
their heads. The single was not serviced to radio by Ruffhouse/Colum- America,” “Vibe,” and MTV. (C) (D) (T) NO LIMIT 5331 1/PRIORITY
bia, yet managed to garner 188 R&B spins, according to Broadcast Data As part of Motown’s album | 8 | 5 | 5 [ 20 | DEJAVUIUPTOWNBABY| @ ¢ LORD TARIQ & PETER GUNZ
Systems (BDS). Lana Goodman at BDS headquarters in Kansas City, awareness campaign, Sims says, 10| 8 | 3 | 3 | CLOCKSTRIKES @ TIMBALAND AND MAGOO
Mo., tells the Rhythm Section that BDS was not serviced with a copy “Order In The Court” will be ser- {0) (D) (1) (X) BLACKGROUND/ATLANTIC 97995/AG
of the song on any format for encoding, the process of assigning a song viced to radio and retail via mock 11| 6 | 6 | 15 | GONETILL NOVEMBER A # WYCLEF JEAN
ith identification that will b ized by BDS t Sh « ” (©) (D} (M) (T) (X) RUFFHOUSE 78752/CDLUMBIA
with identification that will be recognized by computers. She summons. . 2 2 17 | s | DOFORLOVE @ © 2PAC FEATURING ERIC WILLIAMS
claims that the record was first heard on KMEL San Francisco, at A number of radio appearances C) (D) (T) AMARU 42516/JIVE
which time the staff did a manual identification from radio airwaves. are being scheduled. A promotional 13|15] 15| 9 | WHOAMI| @ BEENIE MAN
. b . L . (C) {T) (X) 2 HARD 6160/VP
The song was aired again in April on top 40/rhythm KUBE Seattle, tour is in the works for mid- to late | o 0 GITTY UP © SALT-N.PEFA
and additional patterns were assigned. According to a source at Colum- June. In addition, the rapper will ! 7| () (©) () RED ANT/LONDON 570100/1SLAND
bia, the song was featured in the film “Conspiracy Theory”; although perform at the Lilith Fair dates 151 |1 s gﬁoﬁﬁggﬂﬁv%ﬁl o @ MASE (FEATURING TOTAL)
it did not appear on the soundtrack, somehow a pirate recording was July 22-27 in Raleigh and Charlotte, 16 | 16 | 12 | 16 | MAKEEH'SAYUHH @ @ WASTER PFEAT FEND SILXK THE SHOCKER, WK & WISTRAL
made that was pressed onto CD and DAT. It is also possible that some- N.C., Atlanta, and West Palm Beach (C) (D) {T) NO LIMIT 53302/PRIORITY
one who had access to the recording and/or master tapes could have and Orlando, Fla. 17 | | o [CipH| THEPARTY CONTINUES @ @ e * D PEATURING DA BRAT
also made pirate copies. Nonetheless, the track is getting airplay on Three weeks before the album is 8 | 17 | 16 | 7 | STILLPO' PIMPIN' DO OR DIE FEAT. IOHNNY P AND TWISTA
WBHJ Birmingham, Ala. (58 plays), KTBT Baton Rouge, La. (82 plays), released, a commerecial teaser cam- 6 (C) (D) NEIGHBORHOOD WATCH/RAP-A-LOT 38636/VIRGIN
KKBT Los Angeles (34 plays), and KMEL (14 plays). The first radio paign is planned on BET, MTV,and | 18 | 18 | 21 | 4 | QUT OF SIGHT(YO) ¢ GURECIBTEG
. & ) : . " (C) (D) PERSPECTIVE 587594/A8M
[43
single from Hill’s forthcoming solo project will be “Doo Wop,” scheduled the Box. 20l & 1USTBE STRAGHT WITH N 4 SLETHE SHOCKERFEAL HAGTER P DESTINTS CHIL, ODELL HOB. DK
for a June release. A videoclip for “Bananas” will be 17 | 9 | (©)(0)(D)NO LIMT 43305/PRIORITY
shot by director Paul Hunter May 91 | 21 | 33 | 7 | THROWYOHOODUP  MR. MONEY LOC FEAT ABOVE THE LAW
ROUND THREE: Several weeks ago, I wrote that a verse LL Cool J 18 in Los Angeles. It will be ser- :?:\;D’NLSCT";“;EZCER T
delivered on “4,3,2,1” (Def Jam/Mercury) had caused some ill feelings viced to BET, MTV, and the Box. 2 | B |26 | B | 5 mi00064910RCcA
for rapper Canibus, leading the latter to respond with “Second Round Details on international release 23 | 24 | 25 | 19 | BURN * MILITIA
K.O.” (Universal), now No. 4 on Hot Rap Singles. Just when you thought plans were unavailable at press (:L;?Lg);m ANT LISCOGMERCURY < (L COOL]
you heard all the punch lines you could stand, a new chapter develops, time. Flavor Unit/Motown is dis- )20 )19 |16 | 60 o0er 1ams68332MERCURY
as LL Cool J responds with “The Ripper Strikes Back,” which debuts tributed internationally by Polydor. 5 | 31| 28| 2 (Jcl)Jg]'(gLPg{\ngﬁlg'R 570043/IS’LA¥iY)C FROM WESTSIDE CONNECTION
at No. 63 on Hot R&B Airplay. The song has sparked a heated debate % | 27 | 20 | 14 | THECITY IS MINE ® JAY-Z (FEATURING BLACKSTREET)
and split demo lines according to age and in some cases gender, with (C) (D) (T) ROC-A-FELLA'DEF JAM 568592/MERCURY
most people strongly supporting one rapper or the other. WQHT New RHYTHM AND BLUES 27 | 30 | 27 | 4 | JAMONIT & CARDAN (FEATURING JERMAINE DUPRI)
York recently put the two songs against each other in its nightly “Bat- (Continued from preceding page) ‘g’ “\D;\;“ (P‘:;‘I’E‘L:g 2;;'{[‘1":::‘,')80" PTITT
tle of The Beats” contest, in which songs go head to head and callers 28 | 28 | 32 | 1 | ') x) REPRISE 1 7274 WARNER BROS
pick the winner. Listener response was so overwhelming that the con- to be the first truly global hip-hop | 29 | 2 | 18 | 12 SE IR @ WILL SMITH
test was extended over a three-day period, with LL winning on the third company.” Another part of Gutzie's Lo
. . . . . BEEN AROUND THE WORLDTT' ALL ABOUT THE BENIAIINS A @ PUFF DADDY & THE FAGLY (FERT THE NOTORIKIS B1G. &
night. However, insiders tell me that Fugees member Wyclef Jean,who | | plan, according to the statement,is | 30 | 2 | 2 | B | (¢/0)() o084 8or 79130ARISTA -
caught a few jabs in LL’s response record, is planning to return the to develop new artists outside the GD| NEWD 1 | CHOKE ¢ B.LHUNT
favor in a forthcoming single of his own. U.S. to let them have a fresh per- @@ ""3%“;25"59 -
After one full week at radio, “The Ripper Strikes Back” already has spective on how they write material. 32 |35 | 48|10 gﬂg ng'ZTR%“T' = BOINASTERDCEH
an audience of 6.9 million across 28 stations. In its first year of operation, the @| w | — | 2 | coME&GETIT © DARQ AGE
s plans oo hip—hop il g:;:)\;;;)YKg;:;IT(O:LL' SUMTIN' # LIL JON AND THE EAST SIDE BOYZ
%y Flip, M‘fisd}? qu’gls“]-?nflfl‘e"l(gfan 34 |32 | 37 | 3 | ()1 ( MIRROR IMAGE 479/ICHiBAN
resents: “Shanni aff,” Chap- {751 4 | _ | 4 | TAKE YOUR TIME & KOMPOZUR
I"“ n &B pie Chap, the Lavish All-Stars, and ‘SCSB;’:"ASLIB“E“ 2290, ~ T3
B “ B B lI N “ N n E R the R&B group LD. 37 | 38 | 3 | {&)(D) JAM DOWNBREAKAWAY 482000/1SLAND
DANGEROUS @ & BUSTA RHYMES
™ s I N G I'Es o I K 18 (C) (D) (M) {T) (X) ELEKTRA 64131/EEG
x x THE MOST BEAUTIFUL GIRL 4 RAHEEM
g ; § g ; § u 31 3 (C) (D) (T) TIGHT 2 DEF/BREAKAWAY 482001/1SLAND
oz || me a5 | 8| e 2 | 29 | 11 | BODYROCK & MOS DEF FEATURING Q-TIP & TASH
Z | < | 2 | ARTIST UMPRINT/PROMOTION LABEL) Z [ S | 3 | ARTIST (IMPRINT/PROMOTION LABEL) N O W (C) {D) (T) OPEN MIC 157/RAWKUS
| CAN FEEL IT 4 GHETTO MAFIA
15| 4| BIRe. rreczemepuan 1] 7[5 | oMM nanionaL aLsatross) E = = 40 [ 33 | 41 | 7 | (¢ DowN SOUTH 4003/FULLY LOADED
SWING MY WAY @ 4 K.P & ENVY}
2|6 [ 10) MY SEEZ nunocmusooses | | 15| 18] 3 | SOkBAAM Atibeca (awkus) " A ) 3 ) 2| 2| G o) w0 EASTWEST 64135EEG
v W H Y WA I T ) A REAL LADY (SOMETIMES I'M A BIT@H) * DMEKA
3|2 [2] teponrorounomeans | 161 11| MMM oucens, ! RERY | 7| & m o verzze
B 43 | 39 | 35 | 3 | BODY MIKE CITY
4115 | BERGON Haas hea 17— 1| SRR I8 AneamTenscope) (€) INTERSOUND 8129
CALL 4 | 38 | 30 | 10 | ALLMYLOVE & QUEEN PEN FEAT. ERIC WILLIAMS
58|27 18| —| 1 (C) (D) LIL' MAN 97023/INTERSCOPE
T s B 00w bt
69| 4|LETIT GO 19(20(17 SO HOT BI LLB OAR D 4 — 2 (C) (T) (X) LOC-N-UP 70310 )
NICE & SMOOTH (STREET LIFE/ALL AMERICAN) DJ S&S FEATURING 8.8.0. (LETHAL) 46 5 1 6 2 LIVE PARTY @ THE 2 LIVE CREW (FEAT, KC OF KC & "HE SUNSHINE BAND & FREAKNASTY)
710 6 | EREeioal o oons 2|2 % | Faiit s voommna oo CLASSIFIED | 3% | 1|3 (NC())%)IS')!:(L).\;E E?THE MONEY @ MIC GERONIMO FEAT. DMX & BLACK ROB
8| —|1 60 WAYZ al—In ME NAME JR. GONG (C) (T) (X) BLUNT 4939/TVT
VERONICA (H.0.L.A/RED ANT) DAMIAN MARLEY FEAT. GRAND PUBA (TUFF GONG/UGHTYEAR) TO DAY! ! NEW ’ 1 DING-A-LING HI-TOWN DJ'S
oW oUWANTNE FlEioE ©) (D) (T) RESTLESS 72961
8 12| 4 | \iiveor nuick Fear cce pemsionmstveon | | 22 [ 19| 20 | susivorcuc en. waes pusmoneussioriueseumn 800-223-7524 49 | 48 | 43 | 11 | ANOTHER RIOT KINGPIN SKINNY PIMP
0 SABROSURA 23| 25| 3 | SOUTHSIDE 0 (D1 40 STHEET 4043
10| 13| 5 | 57(Az (PANDISC) 3 RUFFTOWN MOB FEAT. VOICE (LIL' JOE) 50 SEND MY LOVE/SEND ONE YOUR LOVE  BORN JAMERICANS
J. - 2 9 | 45 | 14
= - - C) (D DE[ICIOES VINYL 71903
11|11/ ¢ | BLAST FIRST 24| 21| 6 | BIG BOOTY GIRLS FAX: 212-536-8864 e
EARSILNEEASHERANEREIRG) MCISHECICENA 212-536-5174 (O Records with the greatest sales gains this week. ®Videoclip availability. @ Recording Industry Association
BE MY PRIVATE DANCER _ RAIDA'S THEME of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
12|15 31 25 4
THE 2 LIVE CREW (LIL' JOE) THE X-ECUTIONERS (AUDIO SOUUASPHODEL} no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.
. . ; (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single
13| 17| 13 | SO O T O O sasoLmoun | Bubbling Under lsts the top 25 singles under No. 100 avaitability. (V) Vinyl single availability. (X) CD maxi-single availability. © 1998, Bitlboard/BPI Communications,
which have not yet charted. and SoundScan, Inc.
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40 | 37 | 40 | 10 | JAGGED EDGE 5050 0EF 68181/CoLUMBIA (10,98 EQ/16.98) A JAGGED ERA | 19 2 a7 | 76 b ‘L-JJ sg,;é/rép\llce%gggo?gg.w ONE NIGHT WITH YOU — THE BEST OF LOVE VoﬂE 2| v
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(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units. A RIAA certification for shipment of 1 million units, with multiplatinum titles indicated by a numeral following the symbol. For boxed sets, and
double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and ail other CD prices, are
equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. © 1998
Billboard/BPI Communications, and SoundScan, Inc.
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: . PRO/Big Pappa, /lustin Combs, MYA & SISQO (UNIVERSITY/INTERSCOPE) (4|8 R CHTIWITHME
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36|30 | 18 | WG BaTw — | 26 | UANGEROUS e RAHEEM (TIGHT 2 DEF/BREAKAWAY)
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12| 15| g | SOCKIT 2 ME 25| | 12| SHOE WAS ON THE OTHER FOOT ASCAP/Polygram 1, ASCAP/A West, BMI) HL ROCH Slandis, RSN O O ot el (L e
MSSY “MESDEMEANOR” ELUOT FEAT, DA BRAT (EASTWESTEG) PATTI LABELLE (MCA! 39 THE PARTY CONTINUES (EMI Aprl, ASCAP/So So Def, ASCAP/Reszmo, ASCAP/I-N- Aty ASCAPMam"TamAs""’c“fP' BMCamad, BMI) HL/WEM
13 8 4 TYRONE Recurrents are titles which h. Seei g/EA" (“A;sngx‘ﬁ/ca /T;"mamms' ‘/A" ) - /“-N-ll ASCAP/NW Chap‘e" z wPA)M ! (Deadly' BTB' ASWthkmg Wms'
ERYKAH BAD! which have appeared on the Hot R&B Si ng Lye, meo-5, '/WB, ASCAP, - g ' (Sti
AT NEReA] Recurnts r s wtih e appesrd o the Hot RAB Soges L BT Marmer 48 STILLPor PIMPAF (S N-To Wt B The oo 41 YOU MAKE ME WANNA... (EMI April, ASCAP/So So Def,
= ropped 20 FAN (oo ook, GWAUMCA, BM) HL B N ASCAP/Stack A.D., ASCAP/U.R. V, ASCAP/BMG Sans,
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HOT R&B SINGLES

COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS,
R&B RADIO PLAYLISTS, AND RETAIL SINGLE SALES COL-

LECTED, COMPILED, AND PROVIDED BY SoundScan®
MAY 9, 1998
z =z z z
n & = o 7 S Q
B | 58| Eg|gE| TITLE ARTIST | 5 o8 |58 5 g% TITLE ARTIST | %5
T2 (32| 2| 5| PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & & 2| 32| ~2]=35| PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & &
JUST BE STRAIGHT WITHME @ SILKK THE SHOCKER FEAT. MASTER P, DESTINY'S CHILD, 0'DELL. MO B. DICK
ey i * % x No. 1 : * % bt 414 8 | CRG B ISLKK THE SHOCKERMASTER P DESTNEYS CHILD.DDELL MO B. DK MARRIS ILLLEWSS)  (0(0) 1) MO LMIT 533057R0RTY | S°
2 weeks at No, 1
DT | 2| 13| hichs o (KGSLOLIGHTY AL HUGGAR R BROWN R AFORDDOMLLER, B MOOREKWALKER) (0 (031 (0 ARISTA 13456 | | 50 | 53 | B | BN o LoRD.V.LSMITHATENNANT WHECTOR) (0 () 15LAND yiaea | 50
IT'S ALL ABOUT ME ¢ MYA & SISQO
@] 3 4 9 || C.PEARSON (D PEARSONMANDREWS,NOUDLEY,T HORN JJECIALIC LANGAN, P MORLEY) (0)(0) UNNERSITY s7024TeRscore | 2 51 { 51 | 48 | 10 XVCE'&‘J-(-: r-f\(JL?Jlﬁi:iI CROUCH.CWINANS) (g) (CD)E%N\&LNQ’;E’;‘g 47
LET'SRIDEA & MONTELL JORDAN FEAT. MASTER P & SILKK THE SHOCKER 5 T =
3 2 ! 12 T.BISHOP (M.JORDAN,MASTERP SILKK THE SHOCKER) (C) (D) (T) DEF JAM 568475/MERCURY 1 @ 52 57 4 8&33&%&'}%?&3 CELUOTT AWEST) (© ©) PERsécﬁ\PEFslé?sEzl/ﬁa 52
* % * HOT SHOT DEBUT * % % 53 | 55 | 56 | 19 | BURN * MILITIA | 46
(2)| NEWp | 1 | BREAKDOWN/MYALL @ MARIAH CAREY (FEAT. KRAYZIE BONE & WISH BONE) | CORAN A LM R L LEAE S
M CAREY,STEVIE J,5 COMBS W AFANASIEFF (M CAREY.AHENDERSON € SCRUGGS.S JORDAN WAFANASIEFRY () (D) (M) (T} 040 COLUMBIA 78521 NEW D 1 | LILRED BOAT ® ANGEL GRANT | ¢
e N N ERHOIIOVESTYOU © XSCAPE | 5 J.JAM,T.LEWIS (J.HARRIS Ill,T.LEWIS ANGELA GRANT) (C) (D) {T) FLYTE TYME 56176/UNIVERSAL
@71 |-12 DANGEROUS @ ® BUSTA RHYMES
i‘iiCHME;DLVIV::REN) €102 50.50 05173?1ch33333 %5 | 53 | 5l 18 | psmmy 7.SMITH,R.SMITH,H.STONE, £ STONEWALL,A.COLON,L.DERMER)(C) (D) (M) ) () ELEKTRA 64131/F€6 | 2
6 4 3 7 . 1 GETTIN' JIGGY WIT IT & WILL SMITH
‘T‘BA"?L;Y';BEN:E[T;E”J:\)'(L]E/'F'F:ENINTEE)P . BU(gT(Z) :ﬁ;&“gg 9 | 54 | 45 112 | Shcrstone (W.SMITH,S.J.BARNES, B.EDWARDS,N.RODGERS, J.ROBINSON) (©) (0) (v) COLUMBIA 78804 | O
1 34 = 2 7 ALL MY LOVE ¢ QUEEN PEN FEATURING ERIC WILLIAMS
iUSRT(; SEV'I‘"SESS(;‘ISEALT:'G;SZSEN.'S'P“'L“PS’ & (T(KF;X;L;:TRF% ?LO}:/LEIENG 5 | %8 | 55 | W | TRy (S.CARTER T.RILEY,L WALTERS,L.VANDROSS) (©) (0) LIL' MAN 97033/INTERSCOPE | 7
8 5 6 9 5 ALL I DO 4 SOMETHIN' FOR THE PEOPLE
;P:)'gv(LgtLNJva'vl ‘:lfs\:'l";vpv::";(iw\};“ouSER'A'A“"E'BR'CKEL” o PUBL(IE) fx;’g:}ﬁg;ﬂlé'ﬁ 98 | 56 | 54 | 12| J\icclINTON.SOMETHIN FOR THE PEOPLE (A MCCLINTON,I YOUNGR HOLDAY)  (C) (D) (T) WARNER BROs. 17282 | 1°
9 6 5 12 -Y1-YO @ 4 MOAN & GROAN ¢ MARK MORRISON
;RSB'ZSON ‘;DA"!'_:SF':';R;;’QEE‘:‘:’ )T o [FEATUer(\lc()z([?))l(\;))((xi)&‘\tnsfl?\:‘; 89 | 57 | 50 | 5 | PCHiLLMMORRISON (MMORRISON,8.MOSS) (C) (D) ATLANTIC 84038 | 0
NEY, POW ° . 0 ,
10 2 8 6| D ANGELETIE R ATAENCE § JCOBS.. PeLLPSD STLES  SWMONSDANGELETE RLAWRENCEJSHT) (01011 0 BAD oY 79568mrA_| 5 60 | 64 3 g&g&"ﬂﬂ%w ARDS. ). HUTCHINS, L.SMITH) (©) (D) (T) JAM DOWN 482030/%3'& Affvﬁs 60
NO, NO, NOA © DESTINY'S CHILD
1 10 10 2 W.JEAN,V.HERBERT,R.FUSARI (v.HERBERT,R.FUSARI,M.BROWN,C.GAINES)  (C) (D) {T) (X) COLUMBIA 78618 ! 6l 77 7 l'c*ofé%ﬁﬁ? uo?qg%%iaow THE LAW) MR. MONEY LOC FEATURING(S?SYOECLTJE 7<)LA7\1’X 61
ROMEO AND JULIET @ @ SYLK-E. FYNE FEATURING CHILL s i
1219 | 7 | 13 | CBAILLERGEAU.Y.MERRITT LJOHN WARNER JR.WINBUSH,MOORE) {C) (D) (T) GRAND JURY 64973/RCA | 66 | 71 | 4 | A R A L N ey /D JONAND THE EAST SIDE BOYZ | g5
13 14 14 8 VICTORY ® & PUFF DADDY & THE FAMILY FEAT. THE NOTORIOUS B.1.G. & BUSTA RHYMES 13 STAY ROOM SERVICE
a3 STEVIE J.,5.COMBS (C.WALLACE,J. PHILLIPS,5.COM8S,S.JORDAN,B.CONTI} {C) (D) (T) (X) BAD 8OY 79155/ARISTA 63 69 68 J ALLSTAR (ALLSTAR AMARTIN,|.MATIAS. A BURROUGHS. 8. BURRDUGHS, D. PATTERSON) (C) (0) () EASTWEST 641196 63
14 | 12 | 18 | 9 | IMAGINATION ® TAMIA |7 IF YOU THINK I'M JIGGY ® THE LOX
JLDUERI(,OURRIM.SEAL B GORDYAMIZELL E-FERREN.0.RICHARDS).ZC),D}LWESTC17253 WARNER BROS, B4 | 64 | B0 | 14 | oo (5.JACDBS PHILLIPS,D STYLES,D.BLACKMON,R STEWART C APPICE DHITCHINGS)  (C) (D) BAD BOY 19115ARISTA | 21
15 | 11| 11 | 15 | WHAT YOU WANT @ @ MASE (FEATURING TOTAL) | 3 6 A.M. (WE BE ROLLIN’)  NADANUF
N.MYRICK (M.BETHA,K SPIVEY,N.MYRICK,S.COMBS,C. MAYFIELD) (C) (D) (T} (X) BAD BOY 7914 1/ARISTA 65 | 62 | 67 | 12 ALITTLE L HARRIS (LHARRISMLUTTLE M STANDIFER.D PHILPOT AGRIFFINRCHIARELL) (C)(0)T) ) REPRISE 1727RWARNER 8R0S, | O
(16) CHEERS 2 U @ PLAYA | 1 BEAUTIFUL BLACK PEOPLE JAMES GREAR & CO.
15y 120 7| _TIMBALAND (S GARRETT,T MOSLEY) (C) (D) DEF JAM 568214/MERCURY 66 | &7 | 73 8 | R.GEORGE (.GREAR.R GEORGE J.BENNETT,LFERGUSON) © 8orN Acan 777 | 3
THEY DON'T KNOW/ARE U STILL DOWN @ < JON B.
@ 19|11 TKELLEY,5 ROBINSON,TSHAKUR (10N B,T.KELLEY.6 ROBINSON.T SHAKUR JOHNNY) _(C) () VAB YUMS50 MUSC T87936PC | 88 | 78 | 8 Eﬂéﬂ,&gg};’\m (BWINANS, R.LAWRENCE,T.POTTS) M (X?EEEN\T’:Q g‘ﬁ,’;‘ss. 67
SECOND ROUND K.O. & CANIBUS
18 | 15 | 13 ] 6 | 6N WONDER (G WILLIAMS NJEAN. . WONDER,R CHAMBERS T.BELLK.GABLE) __ (C) (D) (T) UNVERSAL 56175 | 15 68 | 68 | 62 | 4 ﬂ,,‘(‘;'g",\ g?OII‘JTE-S, J.DUPRI,0.BRANCH.M.CENOC) SACARDRN (FE/?CT,?D’?:?:(EE#‘AEE&%Q;‘EOB%’ 50'3 62
19 13 g 16 NICE & SLOW A & USHER 1 69 59 61 15 FATHER @ LL COOL J 12
J.DUPRI (J.OUPRI,M.SEAL U.RAYMOND, B.CASEY) (C) (D) (T) (X) LAFACE 24290/ARISTA POKE & TONE (J.T.SMITH,J.C.OLIVIER,S.BARNES,G.MICHAEL,G.OVERBIG) _ (C) (D) DEF JAM 568332/MERCURY
2 16 12 30 | DEJA VU [UPTOWN BABY] @ @ LORD TARIQ & PETER GUNZ 4 0 | — 2 FULL COOPERATION @ DEF SQUAD | g
KNS (D.FAGEN,W.BECKER) (C) (D) (T) (X) CODEINE 78755/COLUMBIA E.SERMON (E.SERMON,R.NOBLE K.MURRAY,H.OUSLEY) (T) DEF JAM 568779*MERCURY
212 | 15| 8 | POFORLOVE @ @ 2PAC FEATURING ERIC WILLIAMS | 19 71 | 63 | 59 | 19 | THECITY IS MINE # JAY-Z (FEATURING BLACKSTREET) | 37
SOULSHOCK, KARLIN (T.SHAKUR,C.SHACK,K.KARLIN,B.CALOWELL,A.KETTNER) {C) (D) {T) AMARU 42516/JIVE TRILEY (S.CARTER T.RILEY,K GAMBLE, L. HUFF G.FREY,). TEMPCHIN) (C) (D) (T) ROC-A-FELLA/DEF JAM 568592/MERCURY
WHO AM | ¢ BEENIE MAN HOKE ¢ B.LHUN.T.
@ 2] 7 10| | 1ARDING (M.DAVIS.J. HARDING) () (T) (X) 2 HARD 6160VP a2 @ % | — 2 | WILDSTYLE (P.A.GRAHAM,R LEVERSTON) () (T) 00 SFLECT 25059 | 12
GONE TILL NOVEMBER A & WYCLEF JEAN DOO DOO BROWN DJ NASTY KNOCK
8| B0 15 | WIEAN (NJEAN) (C) (D) (M) (T) (X) RUFFHOUSE 78752ICOLUMBIA | ° 73] 91 100 | ST, JUSTE K.FLEMING (M. ST. JUSTE) (C) (0) STREET STREET 30009 | 59
24 23 21 12 GET AT ME DOG © DMX (FEATURING SHEEK OF THE LOX) 19 14 77 69 3 THE MOST BEAUTIFUL GIRL ¢ RAHEEM 69
PK,GREASE (E.SIMMONS,A.FIELDS,D.BLACKMON,S.TAYLOR} (C) (D} (M) (T) (X} DEF JAM 568862/MERCURY RED MONEY (M.RAHEEM,R.LOWE) {C) {D) (T) TIGHT 2 DEF 482001/BREAKAWAY
LOST TO LOVE JONATHAN BUTLER
* % * GREATEST GAINER/AIRPLAY * % % 576 | MR P.KLINGBERG,A.HEWITT {J.BUTLER,L.LAURIE B.LAURIE) (D) N2K ENCODED 10031 | 68
| GOT THE HOOK UP! ¢ MASTER P FEATURING SONS OF FUNK
@ 28 34 5 KLC,SONS OF FUNK (MASTER P,SONS OF FUNK) x (C) (D) {T) NO LIMIT 5331 L/PRIORITY & 16 81 83 15 mgglg(Esxz?\}vjagapRl,meem) ©©) M X JH’R ZSZTO’;’SISVT%%WE 59
2% | 25 22 10 BRING IT ON ¢ KEITH WASHINGTON | 99 @ 83 99 6 TAKE YOUR TIME # KOMPOZUR | 77
F_JERKINS Ill,K. WASHINGTON (F JERKINS I11,K WASHINGTON,M.NELSON) (C) (D) SILAS 55430/MCA BUDDA,EBO.GUY WES,UINCLE JAMZ (1 STAPLES M STALLINGS,S ANDERSON. N GISCOMBE B CARTER £ BOBO.G WESTMORELAND.S JOKNSON) (€1 {T) 00 ALL NET 2290
COME & GET IT ¢ DARQ AGE
1 * * x GREATEST LGUDI:EI ?EEA?{J g:‘éﬁﬁ GT)(;T) ;UT o ChoR 8 | — 2 | BLACKCAT (DARQ AGE) © © (KkuRuPT 008 | '8
AISE THE ROOF *
32 35 / L.CAMPBELL (L.CAMPBELL,J.BERRY,D.RUDNICK) (C) (D) {T) LUKE 1l 572250{ISLAND a NEW ) 1 [EE\II_E(-?(YBRQEHINGTON,D. ALLAMEY) @ FATAL FEATURING ANTO'NE(TTTEELRA%%%Ri%"f 79
28 | 24 | 42 | 3 | CLOCK STRIKES @ TIMBALAND AND MAGOO | 2 80 | 80 | 47 | § | STRAIGHT TO THE MOTE' TREY 8 | ¢g
TIMBALAND (T.MOSLEY,M.BARCLIFF,G.LARSON,S.PHILLIPS)  (C) (D) (T) (X) BLACKGROUND 97995/ATLANTIC K-WATT (DIAMOND K-WATT) (M) (. \SA BOMB 00401
B a|w.6 |7 *SWY FREAK IT @ LATHUN FEATURING DA BRAT
B MORGANI(B-AMORGAN) AN () (D)CRCAE 685/:(!)\; 811 7 |72 | 1] Tmpiews (L.GRADY,J.SMITH,P.LEWIS, T.BUTLER) (©) (D) (T) () 50 50 DEF 78801/COLUMBIA | S0
30 | 2 | 23 | 27 | | DON'T EVER WANT TO SEE YOU AGAIN A @ UNCL 2 BODY ROCK @ MOS DEF FEATURING Q-TIP & TASH
N.MORRIS (N.MORRIS) {C) (D) STONECREEK 78689/EPIC 82 | 71 | 66 | 11 | <rorRion (D/SMITH,K FAREED,R SMITH.S JONES) () (D) (T) OPEN MIC 157/RaWKUS | 00
SAY IT # VOICES OF THEORY | CAN FEEL IT & GHETTO MAFIA
31 ] 39 9 | SMORALES (R.BASORA,S.MORALES,G. MCKETNEY) (© () HO.LA 341032/RED ANT | 3] 83 | 72 | 8 7| overoost (F.PILGRIM,R BARBER,W.MOORE) (C) (T) DOWN SOUTH 4003/FULLY LOADED | °
32 33 28 14 AM | DREAMING 4 OL SKOOL [FEATURING KEITH SWEAT & XSCAPE] 5 84 75 75 6 2 LIVE PARTY @ THE 2 LIVE CREW (FEAT. KC OF KC & THE SUNSHINE BAND & FREAKNASTY) 75
K.SWEAT (S.DEES) (C) (D) (T) KEIA 56163/UNIVERSAL C.WONG WON,M.ROSS,C.DIXON (M.ROSS,C. WONG WON,H.W_CASEY,R.FINCH) (C) (D) {T) LIL' JOE 897
33 27 25 15 MAKE EM' SAY UHH! ® @ MASTER P FEAT. FIEND, SILKK THE SHOCKER, MIA X, & MYSTIKAL 18 85 19 80 4 BODY MIKE CITY 79
KLC (MASTER P,FIEND,SILKK THE SHOCKER,MIA X,MYSTIKAL) {C} (D} (T) NO LIMIT 53302/PRIORITY M.CITY,SLICE (M.CITY) {C) INTERSOUND 8129
3 38 30 23 BEEN AROUND THE WORLDAT'S ALL ABOUT THE BENJAMINS A @ PUFF DADDY & THE FAMILY {FEAT. THE NOTORIOUS B.1.G. & MASE) 7 86 65 58 2 v 3,2,1 @ LL COOL J FEAT. METHOD MAN, REDMAN, DMX, CANIBUS AND MASTER P 2
! RLARENCE DANGELETIE.S COMBS STEVE (5 BOWE L TANSPIELD AMORRS,| DEVANEY,C. WALLACE M BETHAS OOMBSRLAWRENCE (€ (D)1 0 BAD BOY T9130ARISTA £.SERMON {J T SMITH,E SERMON,R.RUBIN,A.YAUCH A HOROVITZ.R.NOBLE.C.SMITH.E.SIMMONS) (1) DEF JAM 568321*/MERCURY
35 40 31 29 MY BODY A & LSG 1 87 82 81 14 SEND MY LOVE/SEND ONE YOUR LOVE BORN JAMERICANS 60
y DELITE (D.ALLAMBY,L.BROWDER,A.ROBERSON) (C) (D) EASTWEST 64132/EEG S.REMI (S.WONDER) (C) (D) DELICIOUS VINYL 71903
49 52 3 DO YOUR THING ¢ 7 MILE 36 38 78 76 13 NOTHIN' MOVE BUT THE MONEY 4 MIC GERONIMO FEAT. DMX & BLACK ROB 31
T.OLIVER (T.OLIVER,M.C.ROONEY) {C) (D) CRAVE 78886 N.MYRICK (M.MCDERMON,N.MYRICK,E.SIMMONS R.ROSS} (C) (T) (X) BLUNT 4939/TVT
37 36 29 21 SWING MY WAY @ ¢ K.P. & ENVYI 5 89 9] 86 11 ANOTHER RI10T KINGPIN SKINNY PIMP 54
MIXZO (M.0.JOHNSON,J.HALL) () (D) (M) (T} (X) EASTWEST 64135/EEG SMK (D.HILL,Z DOG,A.K.,BIG HILL) (C) (D) 40 STREET 4043
STRAWBERRIES 4 SMOOTH 2477 & 24)7
38 | 29 | 24 | 12 | Pyeviacpea 1 ALCYANDERT ROLBERTJCARTERP.RUSHEN.L DAVISEWASHINGTON)  (C) (D) PERSPECTIVE 58759/AM 7 9 | 87 | 79 8 | Jwest {JWEST,D.KEYES) © © M Loup ssalz |
THE PARTY CONTINUES @ @ JD FEATURING DA BRAT INDEPENDENCE DAY TOO SHORT WITH KEITH MURRAY
3 30 2z 12 J.DUPRI J DUPR:, UA BRAT, L. BLACKMON,N.LEFTENANT C.SINGLETON,T.JENKINS) (C} (D) (M) (T) {X) SO SO DEF 78807.COLUMBIA 14 NEW) 1 Q.BANKS (T.SHAW,K. MURRAY,Q.BANKS) (T) SHORT 46600*/JIVE 91
OFF THE HOOK @ JODY WATLEY DISCO LADY 2000 JOHNNIE TAYLOR
40 | 35 32 | 13 M.PENDLETON (C,PENDLETON,C.LUCAS D.FLOYD) (C) (D) (T) (V) (X) ATLANTIC 84100 23 92 | — 2| CRICASON (D.DAVIS, H.SCALES,A.JVANCE) (©) (X MALACO 2333 | 2
41 43 37 38 YOU MAKE ME WANNA... A ¢ USHER 1 93 98 89 5 ON THE MIC 4 DJ HONDA FEAT. CUBAN LINK, JU JU, A. L. AND MISSIN' LINX 89
J.DUPRI (J.DUPRI,M.SEAL,U.RAYMOND) (C) (D) (T) (X) LAFACE 24265 ARISTA DJ HONDAVIC (F DELGADO J TINEQ A MOSQUERA,B.SMALLS C BULLOCK S.B0STDN.K HONDA V.PADILLA) (T) RELATIVITY 1692*
2|37 33| 7 |cTYue @ SALT-N-PEPA | 3, 94 | 94 | 94 | 14 | SAYYOU'LL STAY KAI | o5
C.ELLIOTT AWEST (C.JAMES,R.MOORE,R.JAMES) (C) (D) (T) RED ANT/LONDON 570100/ISLAND T.BISHOP,B.SALEMAN (T.BISHOP) (C) (D) (T) (X) TIDAL WAVE 19419:GEFFEN
3 36 9 REALITY # ELUSION 34 95 90 98 4 RAIZE DA ROOF - PUSH IT UP (CALL IT WHAT U WANT) @ SOUTHSYDE CONN X SHUN FEAT. LA SNO & STYLZ 88
39 MASS ORDER (E. HANES, K. VENEY, M.VALENTINE, L. HILL) (C) (D) (T) RCA 64933 DLB.STYLES (B.SUMMERS,K.TONEY,L.BATISTE) (C) (D) (T) HURRICANE 482002/BREAKAWAY
COME OVER TO MY PLACE ¢ DAVINA JUST A MEMORY ¢ 7 MILE
44 | a2 |4 5 DAVINA (D.BUSSEY) (C) (D) (T) LOUD 65448 40 9% | 8 | 82 | 19 | vy (S.JORDAN K GREENE) (© (0) M cRAVE 78733 |
U 4 EBONI FOSTER LET ME PHIL STORM FEATURING KIM SMITH
45 47 3 gm%‘{sﬁﬂﬁ,m (C) (D) HENDRIX 55431/MCA 45 9 97 9 11 1 psiorm (P.STORM) (C) (D) 40 STREET 4044 62
STILL PO’ PIMPIN’ 4 DO OR DIE FEATURING JOHNNY P AND TWISTA BEFORE WE START ¢ MCGRUFF
46 1 46 | T | R LEE(DROUND,D.SMITH.CMITCHELLL WILLIAWS) (G} (0) NEIGHBORHOOD WATCHRAP-A-LOT 38636VIRGIN | 46 % | 8 | 8 | 7 | roomeeawo (H.BROWN, T.DOF AT HEAVY D,E.MILTEER) (© ) m upTown selssunversat | 84
& BOYZ Il MEN HANDLE UR BIZNESS M.O.P.
47 | 41 | 38 | 22 Qgggﬁggﬁ,{‘gé}“"“ (C) (D) (¥) MOTOWN 860720 |. 1 9 1 9% | 9 | W | i (L.ELLIOTT,J.GRINNAGE,E.MURRY) () (D) (T RELATIVITY 1664 | O1
' M SHUT 'EM DOWN ® ONYX [FEATURING DMX]
48 | 4 | 44| 22 ﬁgﬁgsﬁgﬁ%ﬁﬁ'aﬁgvh% E NOMORE ® © D) LAFAC:ZIBZ%';J,A’;,IS% 2 100 | 93 | 88 | 1l JSELF (F.SCRUGGS K.JONES T-TAYLOR ESIMMONS) (T) JMJ/DEF JAM 568569 */MERCURY 61

(O Records with the greatest airplay and sales gains this week. Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectively, for the largest sales and airplay increases among singles below the top 20. @ Videoclip availability. @ Recording Industry Assn. Of America

(RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with additional million indicated by a numeral following the symbol. Catalog number is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; regular cassette
single unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single avaitability. (V) Vinyl single availability. (X) CD maxi-single availability. © 1998, Billboard/BPI Communications and SoundScan, Inc.
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William Orbit Gains Attention With The Speed Of “Light’

WILLIAM ORBIT delights in the
fact that his musical association with
Madonna has resulted in more than
a fistful of fat paychecks.

In the eight weeks since “Ray Of
Light” hit the streets, the Maverick
project’s primary producer has en-
joyed a rush of interest in his rich
catalog of material. Retailers are
prominently racking past albums
that Orbit cut under the names
Strange Cargo and Bass-o-matic to
ardent underground response. We
even witnessed a minor scuffle be-
tween several folks over the last copy
of an Orbit disc at a shop in New
York.

“Needless to say, it’s all working
out quite well,” he says with a smile.
“But I'm still in a period of adjust-
ment. It’s like living in a trailer park
your whole life and then being given
the keys to a mansion.”

And the best is apparently still to
come, now that the namesake jam of
“Ray Of Light” is being served to
salivating DJs on a promo pressing.
While Sasha and Victor Calderone
provide appropriately trendy break-
beat and tribal-house mixes, respec-

by Larry Flick

tively, neither has the sheer rhyth-
mic intensity nor bottomless barrel
of ear-tickling musical goodies that
make up Orbit’s brilliant renovation
of his own original production.
Within a framework of metallic
guitars, his remix is fueled by a
steamrollin’ new bassline and hard-
edged trance beats that eventually
dissolve into a fierce hand-clap
breakdown that’s fondly reminiscent
of “Dancing In The Streets” by
Martha & the Vandellas. All the
while, La M’s vocals dart from the
now-familiar rants of the album mix
into a cheeky faux-operatic spree.
Each element adds up to a track that
nourishes the brain while also inspir-
ing frenetic, potentially uncontrol-
lable body movement. With luck, this
mix will be among the cuts on the
remix album Madonna is considering

BY MICHAEL PAOLETTA

NEW YORK—In the case of Crave
act S.0.A.P, sisters are truly doin’
it for themselves.

Siblings Heidi and Line (pro-
nounced “lee-nah”) Sorensen are
the latest European act to come
down the slippery, increasingly
crowded “girl power” pike creat-
ed by Spice Girls. Unlike many of
their contempo-
rary wannabes,
however, the Den-
mark natives are
making an impres-
sive splash in the
States with their
first single, the
buoyant “This Is
How We Party.”

“Quite honestly, we couldn’t have
asked for a better start,” says Mi-
chael Ellis, VP of A&R at Crave.
“The duo arrives to this country
with a single that spent 10 weeks
in the top five of Denmark’s chart.
It also has the distinction of being
the most-played song on Danish
radio.”

Shipped to domestic retail
March 31, “This Is How We Party”
was receiving radio airplay before
its March 16 airplay solicitation
date. The song has been getting
exposure on stations like WWZZ
Washington, D.C., WHTZ New
York, KDWB Minneapolis, and
KKLQ San Diego.

Lisa Wolfe, VP of pop promotion
at the label, attributes the song’s
radio success to hard work, luck,
and—most important—timing.

Grave In Lather Over S.0.A.P

S.OAP.

“Right now, there are many huge
ballads on radio, and then along
comes this upbeat, feel-good
record,” she says. “It’s worked in
our favor because radio was look-
ing for a song to balance the
numerous ballads.”

While Crave executives are
working hard to spread the gospel
according to S.0.A P, the Sorensens

. are trekking across
Europe on a press
and promotional
tour. They arrive on
these shores May 1.
“We can’t wait to
come to America,”
says the 18-year-old
Heidi with a giggle.
“My sister and I are
really looking forward to meeting
everybody who likes the music we
make.”

And that’s a good thing, because
Hakim Abdal-Khallaq, senior
director of marketing and artist
development at Crave, has big
plans for the sisters. “Since the
song is doing so well at radio, we
must now concentrate on putting
a face with the music. We will
accomplish this in two phases. The
first being a radio, press, and
retail tour that will start in May
and go through July. In August,
we'll start phase two, which is an
official mall tour in 10 major mar-
kets. It will include live perfor-
mances, fashion shows, and in-
store signings. It will allow people
to touch them.”

(Continued on page 40)

for an end-of-year release.

As much as Orbit has been enjoy-
ing the promotional ride sparked by
“Ray Of Light,” he confessés he’s
“bursting to get back to work.” He
got a brief studio fix last month,
when he tweaked Sarah McLach-
lan’s “Black” into an ambient epic
for Elektra’s upcoming soundtrack
to “The X-Files: The Movie.”

He hasn'’t yet decided on the par-
ameters of his next project, opting
instead to “let the structure present
itself. At this moment, I'm doing a lot
of writing and feeling good about
what I'm coming up with so far.”

CH-CH—CHANGES: It hasn’t been
a banner week for the business end
of clubland.

After 14 years at MCA Records,
veteran promoter Bobby Shaw has
been relieved of his duties; he was
the VP of dance music at the label.
The move is one of a few internal
changes being made at the label.

“It was a surprise, to say the least,
but I'm choosing to view this as an
opportunity to focus more on my
first love—making music,” he says,
noting that he’s on the hunt for an
A&R gig.

Meanwhile, Shaw will maintain
his active sideline as a club DJ. He’s
also pondering the idea of starting
his own dance label. Regardless of
his future direction, we're optimistic
that he’ll be a smashing success. You
don’t rise the level Shaw has and
maintain it for so long without an
immeasurable degree of talent.

Also, Popular Records is undergo-
ing a severe restructuring in the
wake of the recent bankruptey of the
label’s partner, Critique Records.
Although Popular president Jurgen
Korduletsch will keep the label
functioning on some level, much of
the staff has been encouraged to
begin seeking new gigs. It remains
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Blunted Steve. Steve Stoll is trekking
across the U.S. in support of his first
NovaMute collection, “The Blunted
Boy Wonder.” The native New Yorker
makes the label transition after record-
ing on his own Proper indie label for
several years. The project shows Stoll
continuing to mine aggressive techno
ground while incorporating elements
of funk and ambient pop. While DJs
are embracing the tribalistic single
“Model T,” “The Blunted Boy Wonder”
has a wealth of turntable-worthy
jams—most notably “Mosquito,” with
its unabashedly happy disco feel, and
“Reciproheat,” a frenetic anthem ripe
with radio potential.

to be seen where label acts like
France Joli and Rozalla will land.

BACK IN ACTION: Are ya ready
for the return of the B-52’s?

The venerable new wave band is
currently prepping for its first tour
in nearly a decade, as well as firing
up the promotion machine in support
of “Time Capsule: Songs For A
Future Generation,” a Reprise best-
of collection due May 26.

The set boasts 18 cuts, including
the classics “Rock Lobster,” “Private
Idaho,” and “Love Shack.” It also
sports the new tunes “Debbie” and
“Hallucinating Pluto,” which reunite
the band’s surviving members. Both
cuts show the B-52's in exceptional
form.

The group hits the road for a sum-
merlong jaunt with co-headliners the
Pretenders, starting June 18 in
Holmdel, N.J. Along the way, they’ll
also be playing a string of radio sta-
tion festivals.

“We've been performing over the
past year, and we do get together,”
says vocalist Fred Schneider.
“We're still friends. We've gone our
separate ways in a lot of ways, but
we're still committed to our friend-
ship and the B-52’s.”

Although all is rosy among the
members, don’t get too excited; it
looks like this reunion will be tem-
porary at best. “We have to really
get together and work on it,” says
Schneider. “Everybody lives in dif-
ferent places. But who knows; maybe
this will start the fire under our
butts. But I don’t want to get fans’
hopes up.”

lN THE MIX: Budding L.A.-rooted

producer Stephen Nicholas contin-
ues to make a solid argument for
more thoroughly investigating the
underappreciated club wares of Left
Coast groovemeisters. He is among
the many remixers who have cooked
up a new version of Ultra Naté’s red-
hot single “Found A Cure”; he’s also
remixed “Dreamweaver” by Erin
Hamilton (Carol Burnett’s daugh-
ter, by the by), “Shed Your Skin” by
Indigo Girls, and “Hopelessly
Devoted To You” by Olivia Newton-
John. He’s also writing material
with Kristine W. and Wild Orchid
for their future albums.

Speaking of “Hopelessly Devoted
To You,” where i3 that record, any-
way? In addition to Nicholas, Victor
Calderone has reconstructed the
song for the house generation. It
would seem that it’s time for Polydor
to release this intriguing 12-inch
package in coordination with the
recent film revival of “Grease.” Talk
about a lost opportunity.

The painfully hip French duo Air
is seriously courting the mainstream
with its forthcoming Astralwerks
single, “Kelly, Watch The Stars.” Not
only has it lensed a spiffy video with
director Mike Mills, but it’s also
recorded a new version of the song

Twirlin’ At Twilo. World-renowned
DJs Sasha, left, and John Digweed
recently celebrated their one-year
anniversary behind the turntables at
Twilo in New York. The famed night-
club is one of a handful of spots
around the U.S. they hit on a regular
basis—both as a team and individual-
ly. In addition to touring, Sasha is cut-
ting tracks for his long-anticipated
second album of origiral material.
Meanwhile, Digweed has contributed
a recording of a recent gig in Australia
for Global Underground U.K.’s popu-
lar series of beat-mixed compilations.

with Etienne de Crecy.

Whilst we have Astralwerks on
the brain, we're pleased to report
that electronic dynamo Luke Vibert
has signed his act Wagon Christ to
the label. Import-hounds will note
the act from its brief run on the now-
defunct U.K. label Rising High. Look
for the EP “ The Power Of Love” in
mid-June and the album “Tally Ho!”
in September.
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CRAVE IN LATHER OVER S.0.A.P.

(Continued from page 38)

Written and produced by Remee
Zhivago, the group’s eponymous al-
bum is a smooth blend of sultry bal-
lads (“Wishing”), funk jams (“Stand
By You”), and dance grooves (“Ro-
meo & Juliet”). It was released in
March on Sony/Pladecompagniet
under the title “Not Like The Other
Girls.” The project is set to hit state-
side retail 1ater this spring.

“It’s a range of a lot of music we
like,” says Line. “There’s something
for everybody.”

“Even though we didn’t write any
of the lyrics, the songs do detail what
my sister and I go through in life, the
problems we have, all that kind of
stuff,” explains Heidi. “We tell
Remee everything. He is a very close
friend.”

Line continues, “It’s really a book
about our lives. So, it has a meaning;
it has a message. People can relate
to it. As my sister and 1 say, ‘Be your-
self. Be simple. And make every day
in life something special.’”

With a Danish father and a Ma-
laysian mother, Heidi and Line spent
much of their childhood traveling be-
tween Malaysia and Denmark. Both
parents were amateur musicians and
encouraged their daughters to sing
and dance, nudging them to partake
in local charity shows and talent con-
tests.

In 1995, Heidi befriended Zhiva-
go, who was a Danish pop star with
his own group, Sound Of Seduction.
At the time, Heidi was working at

Teen magazine and wanted to do a
story on him. “He was performing in
a disco, and since I was too young to
go alone, I brought my father along,”
Heidi recalls. “After, the show, I in-
terviewed Remee, and at one point
during our talk my father mentioned
to him that I sing. Remee became
very interested. He asked if I want-
ed to make a solo album. I said no
and explained that I always sing
together with my sister.” One year
later, S.0.A.P. was formed and the

three were in the studio.

“Everything about them is differ-
ent compared to other stateside
acts,” enthuses Abdal-Khallagq.
“They have a different look, a dif-
ferent attitude. They have a definite
European feel to them. Let’s face it,
kids are looking for something that
is a little different. These girls are
young, they have great energy, and
they offer a fresh perspective. They
really are the perfect pop package.
Every element is there.”
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Hall Of Fame. Kathy Mattea, Emmylou Harris, ana Marty Stuart joired honorary
chairman Garrison Keillor at a black-tie dinner at the Grand Ole Opry House in
Nashville celebrating the launch of the $15 million capital campaign for a new
Country Music Hall of Fame. Shown, from left, are Mattea, Keillor, Harris, Hall of
Fame director Bill lvey, and Stuart.

BY DEBORAH EVANS PRICE
NASHVILLE—On the heels of their
successful greatest-hits package,
Brooks & Dunn are set to deliver
their most artistically ambitious col-
lection to date with the June 2 release
of “If You See Her.”

The title takes its name from the
current single the duo recorded with
Reba McEntire, “If You See Her/If
You See Him.” Her album, “If You
See Him,” also comes out June 2.
Arista and MCA are working in tan-
dem to promote the projects.

“I think it’s an incredibly strong
album,” Arista/Nashville president
Tim DuBois says of Brooks & Dunn’s
new set. “Any time an artist comes to

Hal Ketchum Ghanges His Mood On ‘Light’;
Heather Myles Hits ‘Highways’ At Full Speed

CHECKING IN WITH: Hal Keichum has always
occupied a special place in country music. The
thoughtful, insightful writer of such gems as “Small
Town Saturday Night” has always been very much his
own man to the point of punching out promoters who
have cheated him. Last year, he recorded a dark ane
brooding album, “Hal Yes.” that in fact proved to be
so dark and brooding that he and Curb Records de-
cided to not release it.

“I had just been through a bad divorce, and things
were really down for me,” the Greenwich, N.Y., native
tells Nashville Scene. “*Chuck Howard [his producer
at Curb] is a man I really respect, and he came to me
and said, ‘We can put this out if you really want to. But

with this big, swaggering assemblage of stone coun-
try. She more than holds her own—and shows off her
heartthrob voice—in a duet with Merle Haggard on
“No One Is Gonna Love You Better,” and she makes
Charley Pride’s hit “Kiss An Angel Good Morning”
her own. And there are actual radio singles on the
album. Start with “True Love” or “Love Me A Little
Bit Longer” or Myles’ muscular remake of the old Ray
Price hit “I'll Be There If You Ever Want Me.” This is
showcase country.

Mereury is putting out a Tom T. Hall 20th-anniver-
sary commemorative album. “Essentials: 20th-
Anniversary Collection, The Story Songs” contains 20
cuts and features liner-note tributes by fans ranging

from writer Kurt Von-

I'm glad we decided to
redo it.”

Since then, Ketchum
says, his life and music
have turned around.
He’s remarried, to mevie
stylist Gina Giglio, and
they’'re moving from

I want you to think it
through.” So I did, and
Nashville

negut to former presi-
dent Jimmy Carter.

ON THE ROW: Mar-
tina McBride has been
added to the Lilith Fair
lineup. She’ll appear
July 1 in Oklahoma
City and July 2 in Bon-

Austin, Texas, to a — ner Springs, Kan. . ..
spread outside of Santa h - Steve Wariner and the
Fe, N.M. “I'm feeling by Chet Flippo Kinleys have been

really, really good now,”

he says. “Gina’s touring with me, and she likes the
road. We're playing everything from the House of
Blues to honky-tonks to bluegrass festivals.”

The new album, “I Saw The Light,” due May 19,
includes some of the Stephen Bruton-produced cuts
from “Hal Yes,” but overall it is a much brighter and
lighter work.

The title cut and current radio single is a remake of
rocker Todd Rundgren’s 1972 hit.. “Chuck played that
for me,” says Ketchum. “It’s an EMI demo done coun-
try, and we said, ‘Why not?’ I've heard that Tedd has
heard it and likes it. The thing about that song, there
are people hearing it now who weren’t alive when it
first came out. It's 25 yeurs old. So it’s like a new
song.”

ON THE RECORD: Not since the first albums by
Sara Evans and Lee Ann Womack have I heard a
country release as striking and fresh as Heather
Myles’ “Highways And Hanky Tonks,” due June 9
from Rounder Records. Tammy Wynette meets
Buddy Holly in this by-God, in-your-face, tur-
bocharged country assault.

Not to put too fine a point on it, Myles has more
brass than a hardwure store, and she boldly steps out

added to Fruit of the
Loom CountryFest 98, scheduled for June 20 at the
Nashville Arena. Warner/Avalon, a Time Warner and
TBA Entertainment Inc. joint venture, will produce
the show. CBS will tape the concert for a two-hour spe-
cial, tentatively scheduled for an Aug. 5 airing.

The Red Lobster restaurant chain has signed on to
sponsor the current LeAnn Rimes/Bryan White
tour. The company will use the tour as a fund-raising
vehicle for Special Olympics . . . Jon Randall is ex-
peeted to be the first signee for the new Asylum hier-
archy.

Vince Gill’s annual Vinny golf tournament has been
set for Aug. 3-4 at the Golf Club of Tennessee in
Kingston Springs . . . New Country magazine has sus-
pended publication. It may resume in the fall as a bi-
monthly.

The CMT Presents WalMart Music Across Ameri-
ca Tour '98 launched April 27 in Amarillo, Texas, with
the Thompson Brothers Band, Sons Of The Desert,
and Kacey Jones. This leg of the tour, which will break
for Kan Fair in June, will run through Texas, Okla-
homa, Missouri, and Arkansas with Sara Evans,
Daryle Singletary, David Kersh, Steve Wariner, Ty
Herndon. Gary Allen, Jason Sellers, and Eddy
Raven.

the point where they can legitimate-
ly have a greatest-hits album, it’s time
to look back and reflect a little bit,
then forge forward. I think that’s
exactly what the guys have done with
this album.”

Resting on their laurels isn’t an
option. “There is nothing comfortable
about it,” Brooks says. “We're as
scared to death as we were when the
first single came out. We're much
more familiar with fail-
ure than we are with
success.”

One of the more in-
triguing cuts is “Born
And Raised In Black &
White,” written by Don
Cook and John Barlow
Jarvis. It is about two
brothers—one a con-
victed murderer, the other a preach-
er, with Brooks taking the former role
and Dunn the latter. “It’s the first
time the duet has really been a duet,”
says DuBois.

The album was co-produced by
Brooks, Dunn, and Don Cook, with
the exception of the duet with McEn-
tire, which was produced by DuBois
and MCA Nashville president Tony

BROOKS & DUNN

Brown. Brooks takes the lead on
“South Of Santa Fe,” which DuBois
describes as a “great story song.”
Brooks co-wrote the song with Paul
Nelson and Larry Boone. “It once
again chases that Southwest thing
Ronnie and I have always done,”
Brooks says.

Dunn sings lead on “I Can’t Get
Over You,” which DuBois describes
as a “classic Ronnie Dunn thing.”
The duo also does an
appealing cover of
Roger Miller’s “Hus-
bands And Wives,”
which Dunn says came
about on the spur of
the moment.

DuBois says there
are two layers of mar-
keting for the album.
“First, there’s been an unprecedent-
ed kind of cooperation between us and
MCA,” he says. “I don’t think anything
like this has ever been tried before,
where two major labels worked to line
up their calendars and line up their
muscle behind a single and have simul-
taneous album releases.”

The second layer of the campaign

(Continued on page 44)

Int’l Artists Drawn To Music Gity

BY LAUREN SCHMITZER
NASHVILLE—International artists
from various genres are increasingly
targeting Nashville as both a record-
ing center and label base.

Musicians from Brazil to Japan are
being lured by the city’s quality pack-
age of musicians and studios, and
more and more international artists
are joining Nashville label rosters.

Studio manager Robert De La
Garza of Starstruck Studios has
observed this influx. “They’ve been
starting to come little by little, but for
the last four to six months, there’s been
a whole lot of interest in the Nashville
recording community frrom the inter-
national community,”
he says. “I think a lot
of it is just that
Nashville people have
been talking Nashville
up like crazy.”

But Starstruck’s
best advertisement
has been the studio
itself. Recent coun-
try/pop Brazilian clients Dolar De
Prata were wooed by the virtual tour
at www.starstruckstudios.com. De
LaGarza walked their producer Car-
los Duttweller through the World
Wide Web site, and “as soon as he saw
everything, he booked in for a month.”

Starstruck also has acts without
any ties to country music. Swedish
pop group Ace Of Base, Australian
folk/pop veterans the Seekers, and
Japanese pop/jazz artist Tomohiko
Nishimura have all logged studio time
in recent months. De La Garza is not
surprised. He says, “There’s been a
real concerted push from day one to
attract people who would not normal-

TOPLEY

ly come to Nashville to record and
bring them in and let them see what
we're all about, then walk away with
a big smile on their face and tell all
their friends.”

De La Garza links the current
international interest to the quality
and diversity of studios, musicians,
writers, and engineers that Nashville
touts. Noting the city’s concentrated
musical community, he says, “It real-
ly is 2 community here. I mean, when
you can walk down the street and talk
to any record label or publisher you
want in five minutes, it’s amazing.”

But despite this communal syner-
gy, a stigma remains for non-country
artists trying to break. De La Garza
agrees that “there probably is that
perception still out there, but more
and more people here are getting into
production of music other than coun-
try as well.”

He adds, “A very talented country
producer could turn around and pro-
duce a great pop record or R&B or
alternative. And those kinds of things
are starting to happen in town. That’s
how I think we’re going to break
things out of Nashville.”

One international artist contradict-
ing the norm is Mercury Nashville’s
William Topley, a British singer/song-
writer who is now mixing his next
album in Nashville following his first
solo effort, “Black River,” released in
January 1997. Originally lead vocalist
for the Blessing, Topley is the first
non-country act signed to Mercury
Nashville. In his music, Van Morrison-
like vocals cut through melody
grounded in American R&DB but with
reggae and gospel touches.

(Contined on page 44)

BILLBOARD MAY 9, 1998

41



Bilboard

COMPILED FROM A NATIONAL SAMPLE
OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND
PROVIDEDBY  SoundScan®
{LLLLL
™

MAY 9, 1998
> 5 & 5
< =~
I = T =
x x (=) o = x x (o] O =
wl w (G} (723 w w (6] [72]
P o w wl Zz o
=1 21218 Sl 1212 2|8 :
21 5| = | €| ARTIST TITLE | & 2| 2| 2| €| ARTST TITLE | &
— 3 = IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD} a - ] o~ = IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOF: CASETTE/CD) o
* % % No. 1/HoT SHOT DEBUT* * * (3D)| 44 | 55 | 3 | GEORGEJONES osi6ss IT DON'T GET ANY BETTER THAN THIS | 37
NEWDP | | | GEORGE STRAIT MCA NASHVILLE 70020 (10,98/16.98) 1 weekatNo.1 ONE STEPATATIME | | ERIRES
38 ) 34 | 31 63 | CURB 77856 (10.98/15.98) UNCHAINED MELODY/THE EARLY YEARS 1
(2) NEWP | 1 | FAITH HILL WARNER BROS. 46790 (10.98/16.98) FAITH | 2 98/15.
30 1 DARYLE SINGLETARY GIANT 24696/WARNER BROS. (10.98/16.98) [ AIN'T IT THE TRUTH 18
3 1 1 25 | SHANIA TWAIN A° MERCURY 536003 (10.98 EQ/16.98) COME ON OVER 1 3 . . ROY D. MERCER i : Lo
4 2 2 22 | GARTH BROOKS A° CAPITOL 56599/CAPITOL NASHVILLE (10.98/16.98) SEVENS 1 40 31 35 27 TQL NASHV 44(7.98/12.38 HOW BIG'A BOY ARE YA? VOLUME 3 31
WYNONNA @ CUR NIVERSAL (10.98/16.98) THE OTHER SIDE 5
% % % GREATEST GAINER * % % 41 32 30 21 B 5306 1/UNIVERSAL (10.98/16.98) H
(5) 3 | 4 | 47 | TIM MCGRAW A’ CURB 77886 (10.98/16.98) EVERYWHERE | 1 42 | 40 | 40 | 95 | TRACE ADKINS A CAPITOL NASHVILLE 37222 (10.98/15.98) DREAMIN' OUT LOUD | 6
(6 ) NEWP | 1 | STEVE WARINER CAPITOL NASHVILLE 94482 (10.98/16.98)  BURNIN' THE ROADHOUSE DOWN | 6 43 | 41 | 38 | 83 | CLINT BLACK A RCA66671/RLG (10.98/16.98) THE GREATEST HITS | 2
NEWD | 1 | RANDY TRAVIS DREAMWORKS 50034/GEFFEN (10.98/16.98) YOU AND YOU ALONE | 7 44 | 33 | 32 | 10 | SOUNDTRACK DECCA 53058 MCA NASHVILLE (10.98/16.98) THE APOSTLE | 21
98/16. ATEST COUNTRY HI 6
8 | 4 | 3 | 33 | LEANNRIMES A YOU LIGHT UP MY LIFE — INSPIRATIONAL SONGS | 1 45 L3139 ;otNDD;':;Z;CA RN, CRETES s ||
= 0Y D. }
YA? VOL
(9| 6 | 6 | 35 | MARTINA MCBRIDE @ Rca67516R1G (10.98/16.98) EVOLUTION | 4 86 | 39 | 42 | 51| caprmornasHvillE 54781 9981598 D
2 4] 42 37 31 BRYAN WHITE @ ASYLUM 62047/EEG (10.98/16.98) THE RIGHT PLACE 7
5 | 5 QG TRISHAVEARWOODA (SONGBOOK) A COLLECTION OF HITS | 1
M—MM'LLDU —— 48 | 36 | 33 | 13 | WADE HAYES o (1098E1698) WHEN THE WRONG ONE LOVES YOU RIGHT | 9
7 | 7 Y BROOKS&DUNNA THE GREATEST HITS COLLECTION | 2 : :
ARISTA NASHVILLE 18852 {10.98/16.98) 49 | 48 | 47 | 8 | ALABAMA RCA 66848/RLG (4.98/9.98) SUPER HITS | 46
@ 4 8 13 DIXIE CHICKS MONUMENT €8195/S04%(10,98 EQ/L6.98) RIS EAY 57 74 e 50 | 49 48 4] DIAMOND RIO ARISTA NASHVILLE 18844 (10.98/16.98) GREATEST HITS 8
(13)| 12 | 12 | 53 | GEORGE STRAIT A’ MCANASHVILLE 11584 (10.98/1698)  CARRYING YOUR LOVEWITH ME | 1 ROV b. MERCER : =
- 51 | 43 | 46 | 47 | Capimol NASHVILLE 54782 (9.98/15.98) 8 HOW BIG'A BOY ARE YA? VOLUME 2 | 43
14 8 9 6 JO DEE MESSINA CURB 77904 (10.98/16.98) I'M ALRIGHT 6
52 | 50 50 | 47 | PAM TILLIS @ ARISTA NASHVILLE 18836 (10.98/16.98) GREATEST HITS 6
15 10 10 25 SAMMY KERSHAW @ MERCURY 536318 (10.98 EQ/16.98) LABOR OF LOVE 5
53 47 45 46 NEAL MCCOY @ ATLANTIC 83011/AG (10.98/16.98) GREATEST HITS 5
16 11 11 55 CLAY WALKER A GIANT 24674/WARNER BROS. (10.98/16.98) RUMOR HAS [T 4
54 45 43 21 | ANITA COCHRAN WARNER BROS. 46395 (10.98/16.98) EACK TO YOU 24
16 | 22 | 41 | KENNY CHESNEY BNA67498/RLG (10.98/16.98) I WILLSTAND | 10
3 " 7 7 T 55 | 46 44 40 | SHERRIE AUSTIN ARISTA NASHVILLE 18843 (10.98/16.98} WORDS 41
1 CLINT @ RCA 67515/RLG (10.98/16.98) NOTHIN' BUT THE TAILLIGHTS
58 | 62 | 4 | LORRIE MORGAN BNA67632/RLG (4.989.98) SUPER HITS | 56
19 14 7 45 | LILA MCCANN @ ASYLUM 62042/EEG (10.98/16.98) LItA 8
DEANA CARTER A° 57 52 54 33 | CHELY WRIGHT MCA NASHVILLE 70003 (10.98/16.98) LET ME IN 25
2 15 ] 14 | 8 DID | SHAVE MY LEGS FOR THIS? | 2
0 6 | coprol NASHVILE 37514 10.98/15.98) IR 50 | 53 | 51 [jgdR] DELBERT MCCLINTON ONE OF THE FORTUNATE FEW | 15
21 18 18 28 | JOHN MICHAEL MONTGOMERY @ ATLANTIC 83060/AG (10.98/16.98) GREATEST HITS 5 ‘
59| 49 | 29 | YARIOUS AR 558 AMAZING GRACE 2 — A COUNTRY SALUTE TO GOSPEL | 40
22| 19 | 19 | 35 | COLLIN RAYE @ THE BEST OF COLLIN RAYE — DIRECT HITS | 4 —
EPIC 67893/SONY (10.98 EQ/16.98) 60 | 51 | 59 5 | KEITH WHITLEY RcA 66850/RLG (4.98/9.98) SUPER HITS | 51
5
A o % & ) WSO Db (e SR =l ! 61 56 53 26 NEAL MCCOY ATLANTIC 83057'AG (10.98/16.98) BE GOOD AT IT 23
R . ,
NEWD | 1 | ROYD MERCER @ osioos HOW BIG'A BOY ARE YA? VOLUME 4 | 24 13| — | 3 | ALABAMA reae7631/RLG (4.98/9.98) SUPER HITS VOLUME 2 | 62
(25)| 23 | 23 | 41 | MICHAEL PETERSON ® REPRISE 46618WARNER BROS. (10.98/16.98) MICHAEL PETERSON | 17 64 | 63 | 55 | ALABAMA @ RCA67426/RLG (10.98/16.98) DANCIN' ON THE BOULEVARD | 5
26 | 27 | 44 | TOBY KEITH @ MERCURY 534836 (10.98 £Q/16.98) DREAM WALKIN' | 8 64 | 55 | 56 | 104 | MINDY MCCREADY A BNA 66806/RLG (9.98/15.98) TEN THOUSAND ANGELS | 5
21|21 | 2 3 SOUNDTRACK MCA NASHVILLE 70025 (10.98/17.98) THE HORSE WHISPERER | 21 65 | 60 | 70 | 45 | LONESTAR BNA 67422/RLG (10.98/16.98) CRAZY NIGHTS | 16
28 | 20 | 16 | 7 | THE MAVERICKS Mca NASHVILLE 70018 (10.98/16.98) TRAMPOLINE | 9 86 | 57 | 57 | 18 | MATRACA BERG 6o SUNDAY MORNING TO SATURDAY NIGHT | 48
28 | 28 | 31 | THE KINLEYS EPIC 67965/SONY (10.98 EQ/16.98) JUST BETWEEN YOU AND ME | 22 61 | o | 52 | » éﬂﬁff«&?ﬁ)ﬁ;ﬁio . e el I
H 77905 (10.98/16. IF | NEVER STOP LOVING YO 1 —
B 2 o (D RERSH R R e s 3 68 | 67 58 | 38 | JOHN DENVER LEGACY 65183/SONY (9.98 EQ/13.98) THE BEST OF JOHN DENVER LIVE 8
C T.JUDD
3| 2|20} 5 R,!‘ZEEETS,E §2835 (1098/16.95) (IR DID | SHAVE MY BACK FOR THIS? | 16 69 | 69 | 68 | 15 | RHETT AKINS DECCA 70001/MCA NASHVILLE (10.98/16.98) [l WHAT LIVIN'S ALL ABOUT | 33
% % * PACESETTER % % % 70 | 63 65 | 67 | BILL ENGVALL @ WARNER BROS. 46263 (10.98/16.98) HERE'S YOUR SIGN 5
32) 37 36 50 | LEE ANN WOMACK @ DECCA 11585/MCA NASHVILLE (10.98/15.98) I LEE ANN WOMACK 9 71 | 61 61 54 | SAWYER BROWN CURB 77883 110.98/16.98) SIX DAYS ON THE ROAD 8
33 24 24 25 MINDY MCCREADY BNA 67504/RLG (10.98/16.98) IF | DON'T STAY THE NIGHT 12 12 71 71 55 | WYNONNA CURB 11583/MCA NASHVILLE (10.98/16.98) COLLECTION 9
35 | 34 | 30 | PATTY LOVELESS EPC 67997/SONY (10.98 EQ/16.98) LONG STRETCH OF LONESOME | 9 73 | 70 | 66 |{ 77 | REBA MCENTIRE A MCA NASHVILLE 11500 (10.98/16.98) WHATIFIT'SYou | 1
3B | 27 26 78 | ALAN JACKSON A’ ARISTA NASHVILLE 18813 (10.98/16.98) EVERYTHING | LOVE 1 14 | 66 72 4 WAYLON JENNINGS RCA 66849/RLG (4.98/9.98) SUPER HITS 66
36 | 29 29 27 | TRACE ADKINS @ CAPITOL NASHVILLE 55856 (10.98/16.98) BIG TIME 7 75 | 68 73 73 | CLEDUS T. JUDD RAZOR & TIE 82825 (10.98/16.98) I STOLED THIS RECORD | 23

(O Albums with the greatest sales gains this week. ®Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. For boxed sets, and double albums
with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent
prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker titie. © 1998, Billboard/BPI
Communications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
B-Ilmrd 0 uunlp ala n “ms RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScirlm
I ® W Mavs, toss i

= =
ES £
[%2) u!.l - ux.l et L [%2) ux_n = ux_n Se
Tw|Quw| ARTIST TITLE | =5 Tw|Qu|ARTIST TITLE| 25
=2 | 32 | IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2= == | 33 | IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2=
1 1 SHANIA TWAIN A" MERCURY 522886 (10.98 EQ/16.98) 26 weeks at No. 1 THE WOMAN IN ME | 168 14 19 GEORGE STRAIT A° MCA NASHVILLE 42035 (7.98/12.98) GREATEST HITS VOLUME 2 | 530
2 2 ALAN JACKSON A" ARISTA NASHVILLE 18801 (10.98/16.98) THE GREATEST HITS COLLECTION | 131 15 17 ROY ORBISON COLUMBIA 67297/SONY (5.98 EQ/9.98) SUPER HITS 34
| 3 | 5 | CHARLIE DANIELS @ EPIC 64182/SONY (5.98 EQ/9 98) SUPER HITS | 175 16 | 16 | TRAVIS TRITT A WARNER BROS. 46001 (10.98/16.98) GREATEST HITS — FROM THE BEGINNING | 132
4 | 3 | WILLIE NELSON ® COLUMBIA 64184SONY (5.98EQ/998) SUPER HITS | 194 17 | 21 | VINCE GILL A® MCANASHVILLE 11047 (10.98/15.98) WHEN LOVE FINDS YOU | 199
5 4 GARTH BROOKS A" CAPITOL NAS| /EMI CAPITOL (9. .
T A VLI 800 EMBSARIIONT) 9312 J8) WO LTI | el 18 | 18 | GARTH BROOKS A" CAPITOL NASHVILLE 96330/EMI.CAPVTOL (10.98/15.98) ROPIN' THE WIND | 217
6 7 TIM MCGRAW A° CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON | 214
4 19 23 GEORGE STRAIT A? MCA NASHVILLE 5567 (7.98/12.98) GREATEST HITS | 608
1 12 THE CHARLIE DANIELS BAND A’ £PIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 437 2 T = ” = 3
== EORGE JONES & TAMMY WYNETTE £PIC 67133/SONY (5.98 EQ/9.98) SUFER HITS
8 6 HANK WILLIAMS, JR. A CURB 77638 (6.98/9.98) GREATEST HITS, voL. 1 | 204 v
9 8 GEORGE JONES A EPIC 40776/SONY (5,98 £Q/9.98) SUPER HITS 11 3%0 21 24 FAITH HILL A? WARNER BROS. 45872 (10.98/16.98) IT MATTERS TO ME | 107
10 10 GEORGE STRAIT A MCA NASHVILLE 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) | 292 2 20 GARTH BROOKS A* CAPITOL NASHVILLE 32080/EMI-CAPITOL (10.98/15.98) FRESH HORSES | 126
11 9 PATSY CLINE A® MCA NASHVILLE 12 (7.98/12.98) 12 GREATEST HITS | 579 23 | — | CHRIS LEDOUX @ CAPITOL NASHVILLE 28458/EMI-CAPITOL (10.98/15.98) BEST OF CHRiS _EDOUX | 37
12 | 13 | GARTH BROOKS A’ CAPITOL NASHVILLE 90897/EMI-CAPITOL (9.9813.98) GARTH BROOKS | 369 4 | — TIM MCGRAW A’ CURB 77800 (10.98/16.98) ALL I WANT | 112
13 14 JOHNNY CASH COLUMBIA 66773/SONY (5.98 £0/9.98) SUPER HITS 51 25 22 GARTH BROOKS A° CAPITOL NASHVILLE 80857/EMI-CAPITOL (10.98/16.98) IN PIECES | 150

Catalog afbums are 2-year-ofd litles that have fallen below No. 100 on The Biltboard 200 or reissues of older albums Total Chart Weeks column reflects combined weeks title has appeared on Top Country Albums and Top Country Catalog, ® Recording Industry Assn. Of Amenca (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 mil
hion units, with multimillion sellers indicated by a numeral following the symbol. *Astensk indicates vinyl LP 1s available. Most tape prices, and CD prices for BMG and WEA labels are suggested lists. Tape prices marked EQ, and alt other CD prices, are equivalent prices. which are projected from wholesale prices. 2l indicates past Heatseeker fitle
© 1998, Billboard/BPI Communications and SoundScan, inc

42

BILLBOARD MAY 9, 1998



Two Airlines Fly Nonstop
To Los Angeles
ForThe Same Fare.”

Here’s Why
There’s No Competition.

afecccccsccccce

:  AMERICAN AIRLINES OTHER NONSTOP AIRLINE
s PRE-RESERVED SEATING NO
BOARDING PASS WITH SEAT ASSIGNMENT NO
HOT INFLIGHT MEAL SERVICE NO
*  WORLDWIDE FREQUENT FLYER PROGRAM NO
*  ADMIRALS CLUB® IN NASHVILLE AND LOS ANGELES NO

When it comes to service between Nashville and Los Angeles, American is the only way to go. Because, American
offers two daily nonstop flights with the comfort, services and amenities you want and deserve. And at a com-
petitive price. So, next time you’re flying to Los Angeles, fly the airline that gives you the most. American Airlines.

For details, call your Travel Agent or American at 1-800-433-7300. Or visit us on the web at www.aa.com

AmericanAirlines

Something special to Los Angeles.

*Comparison is based on fares as of 3/19/98. Schedules are subject to change. American Airlines and Admirals Club are registered trademarks of American Airlines, Inc.



Country

ARISTA’'S B&D SET TIES IN WITH REBA

COUNTRY
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by Wade Jessen

THE LAND OF SILK & MONEY: With three hours of prime-time
network TV exposure during country music’s annual westward migra-
tion, the April 22 Academy of Country Music (ACM) Awards gala on
CBS won its time slot for the night with a 12.1% rating and chimed in
at No. 10 for the week. As the last shuffle of sturdy-gaited cowboy
boots echoed from the sidewalks of Los Angeles, the ACM show
inspired viewers to purchase sets by winners and performers.

Perennial fave George Strait, who took trophies for top male vocal-
ist and album of the year for “Carrying Your Love With Me,” opens at
No. 1 on Top Country Albums with “One Step At A Time” (MCA
Nashville) and stacks up an impressive collection of trophies on The
Billboard 200 (see Between the Bullets, page 92).

With more than 85,500 scans, Faith Hill bows in the runner-up posi-
tion on the country chart with “Faith” (Warner Bros.) after captur-
ing four awards with husband Tim McGraw for “It’s Your Love.” That
track appears on McGraw’s “Everywhere” set (Curb), which increas-
es 12,500 units to take double Greatest Gainer awards at No. 5 on the
country chart and No. 28 on the big tally. Hill also performed “This
Kiss,” the lead single from her new set.

PAYOFF FOR PLAY: It's not unusual for awards show performers
to benefit more at the cash register than those who win without per-
forming, but the Top Country Albums chart displays evidence that it’s
not necessarily the prevailing rule. Rising 37-32 on the country chart
with a 53% gain, traditionalist I.ee Ann Womack, who didn’t perform
on the show, collected the ACM’s top new female vocalist award and
earns our Pacesetter ribbon on Top Country Albums with her self-
titled debut package (Decca), which also bullets 39-20 on Heatseek-
ers. Likewise, Kenny Chesney didn’t sing hut was handed the award
for top new male vocalist. His “I Will Stand” set (BNA) bullets at No.
17 with a 30% gain on Top Country Albums while rising 188-135 on

The Billboard 200.

Garth Brooks took the night’s granddaddy trophy for entertain-
er of the year and performed a duet with Steve Wariner; yet his “Sev-
ens” (Capitol) set declines more than 1,500 units. The duet is the title

track from Wariner’s

“Burnin’ The Roadhouse Down” (Capitol

Nashville), which debuts at No. 6 on Top Country Albums with more
than 28,000 units. That’s his biggest opening week in the SoundScan
era, which began in May '91. Wariner opens at No. 41 on The Bill-

board 200.

Meanwhile, another seasoned pro, Randy Travis, DreamWorks’
first Nashville signing, parlays the ACM spotlight into a debut at No.
7 on Top Country Albums with “You And You Alone”; it’s at No. 49 on
the big chart, his highest standing since “Greatest Hits, Vol. 1” peaked
at No. 44 in "92. Southern country rocker Charlie Daniels was pre-
sented with the ACM’S prestigious Pioneer Award, and his “Super
Hits” posts the largest increase of any title on Top Country Catalog
Albums, up approximately 1,500 scans (5-3). Meanwhile, his “A Decade

Of Hits” scans 4,000 units to rise 12-7.

(Continued from page 41)

will focus on the album as whole. “We
always work it from the angle of using
Kix and Ronnie to do what they do
most effectively,” DuBois says. “They
do press great, and they do any kind
of public appearance thing great. And
we’ll be out there pricing and posi-
tioning and doing all the stuff we hope
we do great.”

DuBois admits it’s an unusual move
for Arista and MCA to release both
Brooks & Dunn’s and McEntire’s
albums on the same day. “Both com-
panies are aware we may split the
market a little bit,” DuBois says. “We
may sell, in the first few weeks, a bit
less than if it were just one of us com-
ing with an album, because there will
be some people that come in and just
buy the song. They’re not going to
buy Kix and Ronnie and Reba both.
It’s such an event, we're hoping two
plus two equals five.”

DuBois says premiering the song
on the Academy of Country Musie
Awards show was a big boost. The
single moves to No. 19 this issue on
Hot Country Singles & Tracks.

“I think it’s going to be a huge No.
1 smash for them,” says KZLA-FM
Los Angeles PD John Sebastian. “It’s

a very powerful song, and I think
their rendition of it and their articu-
lation of it—both Reba and Brooks &
Dunn—is excellent. I think it’s a
home run.”

KSON San Diego PD Mike Shep-
ard agrees. “I think it’s an adrenaline
shot for the format,” he says. “It’s an
event record. It sounds great on the
radio, and it’s caused lots of excite-
ment. This has done a lot for the for-
mat, and I think it’s going to do a lot
for them as well.”

With two labels and two major acts
involved, there was a lot to be worked
out in order for the single to happen.
Dunn says he was hesitant about the
two acts touring again. “I felt like once
was enough; make it an event, and go
on from there,” he says. “Everyone
else wanted to take it into a second
year because it had been so success-
ful. I felt like if it was going to be so
successful again, it needed a shot in
the arm. Not that there was any indi-
cation of it losing momentum at all,
but we needed something musically
different. We needed an event song.”

Songwriters Tommy Lee James,
Jennifer Kimball, and Terry McBride
provided the tune. According to Dunn,

James took it McEntire, and McBride
brought it to Brooks & Dunn. Dunn
says McEntire put it on hold first and
in the beginning wasn’t sure whom
she was going to duet with.

Dunn credits DuBois with getting
all parties involved and making the
duet happen.

“There was some question at one
point in time whether we were going
to be able to do this, whether or not
the two acts were going to be able to
line up their scheduling for both tour-
ing and for recording purposes,” he
says. “There was a chance that it
might have slipped away and gone to
somebody else, and I fought very
strongly to not let tkat happen. In the
end, we were able to nail things down
and get them done. Once it was decid-
ed we were going to do it, there’s been
nothing but total cooperation on both
sides.”

The two acts resume touring July
15 and go through the end of the year.
Dunn says the duo is also working on
a CBS-TV special recognizing the
50th anniversary of NASCAR.

Brooks & Dunn are managed by
Titley/Spalding & Associates and
booked by the William Morris Agency.

INT'L ARTISTS DRAWN TO MUSIC CITY

(Continued from page 41)

Topley’s latest project is scheduled
for mid- to late-summer release. Mer-
cury Nashville is also rereleasing the
Blessing’s original MCA albums.

With encouraging reviews for Top-
ley’s debut, Mercury Nashville’s
[national director of alternative artist
development/promotion] Chris Stacey
is looking outside the country realm.
And although Topley is the label’s
only non-country artist, Mercury
Nashville is no stranger to acts that
defy categorization. Kim Richey, for
example, is worked to triple-A.

“Kim’s next album will be much
more of a pop project,” says Mercury
Nashville president Luke Lewis.
“We’re going to break one yet out of
this little village.”

Warner/Reprise is currently
focused on Dutch country singer/
songwriter Ilse de Lange. Lange
signed in 1997 and hasn’t been placed

with either division yet. According to
Warner/Reprise international mar-
keting manager Yumi Kimura, her
debut project has been mastered and
will be released soon in Holland.

Producer Barry Beckett says the
album “attempts to bridge European
and American country styles to ap-
peal to both demographics.” Beckett,
who also produced Topley’s “Black
River,” suggests that Nashville’s in-
ternational appeal is that “it’s one of
the few places where you can record
with musicians who understand the
tastes of both Europe and America.”

Warner/Reprise plans to establish
Lange in Holland first, “then use that
success to market her in the States,”
Kimura says.

Kimura sees an overseas base as
paramount for separating Lange
from other international country acts,
such as Australian Sherrié Austin

and Canadians Paul Brandt, Terri
Clark, and Shania Twain.

Citing Warner/Reprise’s geo-
graphically diverse roster—Dwight
Yoakam in Los Angeles and Detroit’s
Anita Cochran—Kimura adds, “I
don’t think we limit ourselves to
where a person comes from. If the tal-
ent’s there, we are always looking for
anybody. You can be from Mars; if you
sound good, we don’t care.”

De La Garza says, “I feel like all of
Nashville is growing by leaps and
bounds still, especially to the outside
world. I think a lot of times we don’t
realize what kind of impact we have
into other areas until you start meet-
ing folks from other countries who, in
some ways, know more about you than
you do. They remember all the
records you worked on. So I think
Nashville’s impact is really strong and
will continue to be so.”

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

49
63
31

59
39
70

17
66

56
64

TITLE (Publisher - Licensing Org.) Sheet Music Dist

ALMOST OVER YOU (Car Load Of Us, BMI/Ensign,
BMI/Atiantic, BMI/Michael H. Goldsen, ASCAP/Sweet
Angel, ASCAP) HL

ALWAYS WILL (Sony/ATV Tree, BMI/John Hadley, BMI)

HL

BACK ON THE FARM (Sony/ATV Tree, BMI/Peanuts &

Crackerjacks, BMI) HL

BAD DAY TO LET YOU GO (Seventh Son,

ASCAP/Behind The Beat, ASCAP/Self Reliance,

ASCAP/Little Big Town, BMl/American Made, BMI}
BM

BIG TIME (Sony/ATV Tree, BMI/Terilee, BMI/Sony/ATV
Cross Keys, ASCAP/Grand Musique, ASCAP)
BUCKAROO (Starstruck Writers Group. ASCAP/Mark
D., ASCAP/New Haven, BMI/Music Hill, BMI) HL
BURNIN® THE ROADHOUSE DOWN (Songs Of Peer,
ASCAP/Steve Wariner, BM1)

BYE BYE (EM! April, ASCAP/Phil Vassar, ASCAP/Rory
Bourke, BMI) HL/WBM

COMMITMENT  (Rick  Hall, ASCAP/Monkids,
SESAC/Rio Bravo, BMI/Congregation, SESAC) WBM
DANCE IN THE BOAT (We've Got The Music, BMI/Ash-
woods, BMI/Songs Of PolyGram Int’l, BMI/Almo,
ASCAP) WBM

DREAM WALKIN' (Songs Of PolyGram int'l, BMI/Toke-
co Tunes, BMI/Wacissa River, BMI/CMI, BMI) HL
DRIVIN' MY LIFE AWAY (Screen Gems, ASCAP/EM!,
ASCAP) HL

FROM THIS MOMENT ON (Songs Of PolyGram Int’l,

14

45
43

16
18
19

BMI/Loon Echo, BMI/Zomba, ASCAP) WBM

HAPPY GIRL (Almo, ASCAP/Anwa. ASCAP/BNC.
ASCAP) WBM

HOLDING HER AND LOVING YOU (Rick Hall. ASCAP) WBM
HOLES IN THE FLOOR OF HEAVEN (Steve Wariner.
BMI/Red Brazos, BMI/KidJuhe, BMI) WBM

) ALREADY DO (MCA, ASCAP/Gary Burr, ASCAP/Songs
0f PolyGram Int'l, BMI/Hen-Wright, BMI) HL

| CAN STILL FEEL YOU (Wiltdawn, ASCAP/Balmur.
ASCAP/Brian’s Dream, ASCAP/Sony/ATV Cross Keys,
ASCAP) H./WBM

1 DO |[CHERISH YOU] (Smash Vegas, BMI/Big Picture,
BMI/if Dreams Had Wings, ASCAP) WBM

IF | NEVER STOP LOVING YOU (Acuft-Rose, BMI)
WBM

IF YOU SEE HIM/IF YOU SEE HER (Still Working For
The Man, BMI/Songs Of PolyGram Int’l, BMI/EM!
Blackwood, BMI/Garden Angel, BMi/Warner-Tamer-
{ane, BMI/Zonstant Pressure, BMI) HL/WBM

) JUST WANT TO DANCE WITH YOU (Big Ears.
ASCAP/Bruised Oranges, ASCAP/Bug, BMI/Screen
Gems, BMI/EMI, BMI) HL

I'M FROM THE COUNTRY (Bug, BMi/High And Dry,
BMI/Them Yaung Boys, ASCAP/Stan Webb, SESAC) HL/WBM
| MIGHT EVEN QUIT LOVIN' YOU (EMI Blackwood.
BMI/Songs. Of Jasper, BMI/EMI Apni, ASCAP) HL

I'M NOT THAT EASY TO FORGET (Sony/ATV Tree,
BMI/Chns Walers, BMI/Zomba, BMI/HopeChest.
BMI/Bentley And Bentley, BM{) HL/WBM

36 | SAW THE LIGHT (Screen Gems-EMI, BMI/Earmark,
BMI/Warner Chappell, BMI) WBM

75 ) SHOULD'VE KNOWN (EMI April, ASCAP/Melodie’s
Melodies, ASCAP/703, ASCAP)

21 T WOULD BE YOU (Irving, BMI/Colter Bay, BMI/Neon
Sky, ASCAP) WBM

26 JUST TO SEE YOU SMILE (Music Corp. Of America,
BMI/Glitterfish, BMI/Hamstein Cumberiand, BMI/Baby
Mae, BMI) HL/WBM

73 LEAVING OCTOBER (Emdar, ASCAP/Texas Wedge,
ASCAP/Womacute Conceptions, ASCAP/Full Keel,
ASCAP/Sony/ATV Tree, BMI) HL/WBM

30 LITTLE RED RODEO (EMI Blackwood, BMI/Flybridge.
BMI/Phil This, BMI/Rory Bourke, BMI) HL/WBM

37 LONELY WON'T LEAVE ME ALONE (MKD, BMI/Ensign.
BMI/Joe’s Cafe, BMI} HL

67 LOVE 1S ALL THAT REALLY MATTERS (Almo,
ASCAP/Anwa, ASCAP/R ASCAP,
ASCAP/WB, ASCAP) WBM

14 LOVE WORKING ON YOU (Aimo. ASCAP/Daddy Rab-
bit, ASCAP/EMI Blackwood, BMI/Jelinda. BMI)

HL/WBM

29 A MAN HOLDIN® ON (Sixteen Stars, BMI/Dixie Stars.
ASCAP) HL

27 MATCHES (EMI April, ASCAP/Acuff-Rose,
HL/WBM

25 NOTHIN' BUT THE TAILLIGHTS (Blackened,
BMi/Steve Wariner, BM!) WBM

35 NOW THAT | FOUNO YOU (WB. ASCAP/Lillywilly.
ASCAP/MCA, ASCAP/Vanessa Consh, ASCAP) HL/WBM

11 ONE OF THESE DAYS (Careers-BMG, BMI/Floyd's Dream,
BMI/Warner-Tameriane, BMI/When It Raines, BMI) HL/WBM

60 ORDINARY PEOPLE (Almo. ASCAP/Daddy Rabbit.
ASCAP/Careers-BMG, BMI/Music Hill, BMI) WBM

4 OUT OF MY BONES (MCA, ASCAP/Gary Burr,
ASCAP/Sharondipity, ASCAP/Puckalesia, BMI/Nomad

BMI)

Noman, BMI/Warner-Tamerlane, BMI) HL/WBM

71 OVER MY SHOULDER {Careers-BMG, BMI/Floyd's
Dream, BMI/Tom Collins, BMi/Murrah, BMI) HL/WBM

32 PAPA BEAR (Music Corp. Of America, BMI) HL

52 PARTY ON (KT, Good. SESAC/WB. ASCAP/Hillabeans,
ASCAP) WBM

13 PERFECT LOVE (Starstruck Angel, BMI/Missoula,
BMI/EMI Blackwood. BMI/Singles Only, BMI) H

50 PUT YOUR HEART INTO 1T (Reynsong BMI/Bayou Boy BMI)

42 ROUND ABOUT WAY (Tom Collins, BMI/StlII Working
For The Man, BMI/0-Tex, BMI) HL/WBM

24 SAY WHEN (Sony/ATV Tree, BMI/Terilee, BMI/Sony/ATV
Cross Keys, ASCAP) HL

38 SHE'S GONNA MAKE IT (Careers-BMG, BMi/A Hard
Day's Wnte, BMI/Sony/ATV Cross Keys, ASCAP/Kim
Williams, ASCAP/Major Bob, ASCAP/No Fences,
ASCAP) HL/WBM

22 SHE'S GOT THAT LOOK IN HER EYES (Maypop, BMi) WBM

20 THE SHOES YOU'RE WEARING (Blackened, BMI)
WBM

61 SMALL TALK (Travelin Zoo, ASCAP/Beginner, ASCAP)

47 SOMEBODY TO LOVE (Lil' Isabelle, ASCAP/Lazy Kato,
BMI/Patrick Joseph, BMI)

40 TEXAS SIZE HEARTACHE (Sony/ATV  Tree,
BMI/Sony/ATV Cross Keys, ASCAP) HL

53 THAT'S WHERE YOU'RE WRONG (Pugwash, BMI/Bal-
mur, BMI/Honest To Goodness, BM!) WBM

23 THAT'S WHY I'M HERE (EMI Blackwood. BMI/Mark
Alan Springer, BMI) HL

15 THEN WHAT? (Wedgewood Avenue. BMI/Areles, BMI/Long:
tude, BMI/Warner-Tamerlane, BMI/Minnesota Man, BMI)
WwBM

57 THERE GOES MY BABY (Almo, ASCAP/Anwa
ASCAP/Romanesque, ASCAP/Annotation, ASCAP/WB, ASCAP)

41 THERE'S YOUR TROUBLE (Tom Coilins, BMI/Magna

song, BMI) WBM

65 THINGS CHANGE (Coal Dust West, BMI/Warner
Tamerlane, BMI) WBM

2 THIS KISS (Puckalesia. BMI/Nomad-Noman,

BMI/Warner-Tamerlane,
ASCAP/BNC, ASCAP) WBM

68 THIS SMALL DIVIDE (Starstruck Writers Group,
ASCAP/Aubrie Lee, ASCAP/MCA, ASCAP/Gary Burr, ASCAP)

62 TIME ON MY HANDS (3MG, ASCAP/EMI April,
BMI/CLD, BMI/WB, ASCAP) HL/NBM

12 TO HAVE YOU BACK AGAIN (Almo, ASCAP/Anwa, ASCAP/WB,
ASCAP/Romanesque, ASCAP/Annotation, ASCAP) WBM

10 T00 GOOD TO BE TRUE (Warner-Tameriane,
BMI/Milene, ASCAP) WBM

72 TOTALLY COMMITTED (Max Latfs, BMI/James Holli-
han, ASCAP)

69 TRUE (Warner-Tamerlane, BMI/Jeft
BMI/Golden Wheat, BMI) WBM

1 TWO PINA COLADAS (Foreshadow, BMI/CMI,

BMI/Shawn Camp. BMI/Good, ASCAP)

34 VALENTINE (Brickman Arrangement, SESAC/Swimmer,
SESAC/EMI April, ASCAP/Doxie, ASCAP) HL/WBM

55 \BNI\;‘M IF I'M RIGHT (EMI Blackwood, BMI/Dos Vacas.

1) HL

51 WHEN THE WRONG ONE LOVES YOU RIGHT (EMI
Blackwood, BMI/Song Island. BMI} HL

46 A WOMAN'S TEARS (Rocking K, ASCAP/Warner Chap
pell, ASCAP/Logrhythm, BMI) WBM

58 WONDERFUL TONIGHT <{Enc Palmer Clapton.
BM1/Unichappell, BMI) HL

33 YOU'LL NEVER KNOW (Mighty Nice, BMI/Wait No
More, BMI/Polygram Int’l, ASCAF) HL

3 YOU'RE STILL THE ONE (Songs Of PolyGram Int’l

BMI/Loon Echo, BMi/Zomba, ASCAP) WBM

EMI/Almo, ASCAP/Anwa,

Stevens,

44
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by Lisa Collins

BREAKING THROUGH: For all his pioneering
efforts and success as host of BET’s “Bobby Jones
Gospel,” one of the nation’s highest-rated gospel TV
shows, success on record has long eluded Bobby Jones.
“It has always been my wish to have a hit album,” Jones
says, “and this time it appears that all of my friends
have come to my rescue.”

Indeed it does, with the help of guest vocalists James
Moore, Vicki Winans, Vanessa Bell Armstrong,
Donald Lawrence, Maya Angelou (who offers the
opening dialogue on “Just A Closer Walk With Thee”),
and John P. Kee (who penned the lead single, “Lord, 1
Love You,” especially for Jones). There’s also the back-
ing of Gospo Centric Records.

The 20-year gospel veteran may finally be on the
verge of breaking through. “I hear it,” says an excited
Jones, who assembled some of Nashville’s finest pro-
fessional singers into the “Super Choir” that acconipa-
nies him on the release, “Just Churchin’,” his first
recording in more than three years. “Everybody doesn’t
have cable, and I wanted to reach another segment,”
says Jones. Besides,” he says, pausing, “I like to tell the
story, too.”

Later this month (May 20-21), Jones will host his
third annual National Recording Executives Retreat at
the Rio Hotel in Las Vegas. The forum, frequented by

leading gospel-label executives, will offer an in-depth
exchange on the current state of the industry.

COMING ON STRONG: A glut of late-spring releas-
es will make for some pretty stiff competition for air
time at gospel radio this month, not the least of which
is “Never Seen Your Face,” the sophomore release from
Blackberry Records’ Melvin Williams. Released April
14 and co-produced by his brother Doug, Williams’ lat-
est effort features duets with Marvin Winans, Shirley
Caesar, and Canton Spirituals lead Harvey Watkins
Jr. and vocal backing from the Mississippi Mass Choir.
The set is getting a great deal of attention from
gospel announcers and an equally impressive number
of adds. Williams, who is winding down from the Power
’98 tour, recently put the finishing touches on a new
recording by the Greater St. Stephens Mass Choir
(featuring Bishop Paul S. Morton), due in early fall.
On May 16, Blackberry, his Summit, Miss.-based label,
will record the sophomore effort from the Bolton
Brothers live in Mobile, Ala. Then, next month it’s back
to the studios for a Williams Brothers Christmas
album, which is slated to be in stores by September.

A FAMILY AFFAIR: Kirk Franklin & the Family
member Dalon Collins tied the knot with fellow Fam-
ily member Carrie “Mousey” Young April 25 in Dal-
las. Collins is in the midst of recording his first solo
release, featuring tracks produced by Kirk Franklin
and Fred Hammond. It is due early next year

BRIEFLY: Kirk Franklin recently became the proud
owner of 15 Church’s Chicken Franchises, the first of
which is scheduled to open June 1 in Dallas . . . Finally,
the Soul Stirrers recently inked a recording pact with
Jewel Records. A new release, “Lotto Man,” is expect-
ed this summer.

Billboard.
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by Bradley Bambarger

CHARGING AHEAD: Government funding for the
arts in America dissipates by the hour it seems, so it is
up to private entities to take up the fiscal slack. Of
course, edifying the public is not the goal of any cor-
poration—market share and profits are. Yet the demo-
graphic usually associated with classical music lovers
is one of high education and high income, and now a
financial company has come along to try to tap into
those potential customers
by aligning with some of
the nation’s finest orches-
tras. It’s not exactly the
National Endowment for
the Arts, but perhaps the
end result—fostering
great music and exposing
it to the public—can be
similar.

Last year, Visa began
teaming with the Orches-
tral PartnerShip (TOPS)
to develop exclusive pro-
motions and preferred-

card programs with the
orchestras of San Francisco, Cleveland, Philadelphia,
and St. Louis. Now the effort has been stepped up sev-
eral notches in the form of a national campaign linking
Visa and the San Francisco Symphony with
RCA/BMG, the label of San Francisco’s music direc-
tor, Michael Tilson Thomas. The centerpiece of the
effort features Thomas leading the San Francisco

THOMAS

Symphony in a flashy 30-second TV ad in Visa’s
“Everywhere you want to be” campaign. Spotlighting
a performance of Prokofiev’s “Romeo & Juliet” in San
Francisco’s Davies Symphony Hall, the commercial
debuted in late March during CBS’ broadcast of the
NCA A’s “final four” basketball championships and will
recur throughout the year.

Since the ad started running, the San Francisco
Symphony has received call after call “from people
wanting to know what that music is, where they can
buy a recording of it, and if the orchestra will be per-
forming it next season,” says the group’s director of
marketing and publications, Patricia Gessner. Also
on the board of TOPS—a 33-member coalition of or-
chestras nationwide—Gessner says that while the TV
campaign has helped Visa increase its visibility with a
desirable audience, it has also generated tangible audi-
ence interest in such events as Thomas’ Celebration of
Mahler festival June 11-28 in San Francisco.

Since assuming the reins in San Francisco three
years ago (following Herbert Blomstedt), the 53-year-
old Thomas has helped bring on an infusion of new
blood; with an energetic, youthful presence that belies
his wealth of experience, the native Californian has con-
tributed to a 27% increase in new subscribers as well
as a huge jump in single-ticket sales to a younger, more
diverse audience. Helping matters, Thomas has a high
profile as an exclusive RCA Red Seal artist. Thomas’
first RCA disc with the San Francisco Symphony—
showcasing his own arrangement of the Prokofiev
“Romeo & Juliet”—earned a '97 Grammy for best
orchestral performance. Since that album, the label
has released a beguiling Thomas/San Francisco take
on Mahler’s “Das Klagende Lied,” as well as the fine
“Copland The Modernist,” which includes Garrick
Ohlsson in Copland’s underrated Piano Concerto.
New this month is an album of Berlioz’s “Symphonie
Fantastique” and excerpts from “Lélio.”

Thomas is also principal guest conductor of the Lon-

(Continued on page 48)
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by Deborah Evans Price

GMA WRAP-UP: It was a night of long-overdue
recognition. The 29th annual Dove Awards, held April
23 at the Nashville Arena, recognized such perennial
favorites as Steven Curtis Chapman, but the evening
also served up several surprises. Big-voiced Crystal
Lewis was a radiant first-time winner, taking home the
female vocalist and Spanish-language album accolades.
“It’s almost too much for me to handle,” Lewis said.
It's nearly impossible to believe that Kathy Troccoli,
winner of inspirational recorded song for “A Baby’s
Prayer,” had never won a Dove. Such recognition was

The most often overlooked artist to win a Dove was
the evening’s artist of the year—the late Rich Mullins.
There was mixed reaction to Mullins
winning the award. Everyone agrees
that he was more than deserving, but
the fact that he was never recognized
while he was alive made the victory bit-
tersweet. “I'm sure he would have had
a lot of things to say,” noted Mullins’

“Since he’s in heaven, I think he’s
finally over any hang-ups he had about this whole busi-

was the best way we know how . . . as a community, to
pay tribute to him and honor his commitment.”

As for the Dove program itself, there were some
technical glitches, but overall it was an entertaining
evening. Chapman commented backstage, “I watch all
the awards shows, and, not to put any of the other ones
down, I still think we have the best talent, the most
diversity, and the greatest singers and songwriters.”

There were numerous great performances, Chap-
man’s included, and one of the highlights was Bob Car-
lisle’s “We Fall Down.” One of the disappointments was
that the gifted and gracious Michael Crawford
appeared as a presenter, but didn’t perform.

According to GMA president Frank Breeden, atten-
dance was about 1,900, about the same as last year.

Monday morning, during the opening ceremonies,
Phil Vischer accepted the Grady Nutt Humor Award
for the popular “Veggie Tales” series. Provident chair-
man/CEO Jim Van Hook accepted the Impact Award
on behalf of Clive Calder and Zomba. CCM Communi-
cations publisher/president John Styll accepted the
Lifetime Achievement Award. The International Award
went to the U.K.'s World Wide Message Tribe. The
family of Rob Gregory accepted the first Seott Camp-
bell Award on the late broadcaster’s behalf. Wade
Jessen and I were honored to receive the Mainstream
Contribution to Gospel Music Award for Billboard. I
can't tell you how much I appreciate our efforts being
recognized. In my nervousness while making my accep-
tance speech, I neglected to acknowledge that we could-
n't live without our intrepid assistant, Mary DeCroce.

During the week, ASCAF, BMI, and SESAC recog-
nized their top songwriters and publishers. Chapman,
Toby McKeehan, and Troceoli were honored at BMI's
event. Charlie Daniels and Les Beasley were award-

ness,” Chapman said. “I hope he has 4 sense that this

(Continued on next page)
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* * NO.1 x %
1 | 1|33 LEANN RIMES A
CURB 77885WCD 33 weeks at No, § YOU LIGHT UP MY LIFE — INSPIRATIONAL SONGS
2 2 | 6 | CECE WINANS  PIONEER/SPARROW 1628/CHORDANT EVERLASTING LOVE ®
3 | 3|3 |4HIM BENSON 82205/PROVIDENT OBVIOUS
4 | 5|25 | VARIOUS ARTISTS @
| SPARROW 1629/CHORDAN WOW-1998: THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS
9 4 | 10 | MICHAEL CRAWFORD  ATLANTIC 83076/WCD ON EAGLE'S WINGS
6 | 6|5 | TWILAPARIS
SPARROW 1627/CHORDANT PERENNIAL — SONGS FOR THE SEASON OF LIFE
()| 7| 4 | ANDY GRIFFITH  SPARROW 1666/CHORDANT JUST AS 1 AM
10| 17 [ AVALON  SPARROW 1639/CHORDANT B A MAZE OF GRACE
9 9 |33 | AMY GRANT @  MYRRH 7008/WORD BEHIND THE EYES
10 | 11| 27 | STEVEN CURTIS CHAPMAN  SPARROW 1630/CHORDANT GREATEST HITS
28 | 63 | RICH MULLINS  REUNION 16205/PROVIDENT SONGS
(A2) |NEWD | MARGARET BECKER  SPARROW 1552/CHORDANT B FALLING FORWARD
13 | 13| 13 | CARMAN  SPARROW 1640/CHORDANT MISSION 3:16 long overdue.
14 | 12| 32 | JARS OF CLAY ®  ESSENTIAL 70017/PROVIDENT MUCH AFRAID
15 | 8 | 8 | WAYNE WATSON  wORD 9972 THE WAY HOME
16 | 15| 8 | CRYSTAL LEWIS  MYRRH 5041/WORD GOLD
23 | 3 | VARIOUS ARTISTS  BRENTWOOD 10481/PROVIDENT THE 1998 DOVE AWARDS NOMINEES
NEWD | PETRA  WORD 9967 GOD FIXATION
19 | 17| 85 | POINT OF GRACE ®  WORD 9694 LIFE LOVE & OTHER MYSTERIES
20 | 14| 10 | SOUNDTRACK  SPARROW/DECCA 53059/MCA NASHVILLE THE APOSTLE TROCCOLI brother David.
21 | 16 | 26 | BEBE WINANS  ATLANTIC/SPARROW 1621/CHORDANT BEBE WINANS
22 |20 | 9 | MICHELLE TUMES  SPARROW 1546/CHORDANT LISTEN
(23)| 32| 47 | THE SUPERTONES  BEC 7401/CHORDANT SUPERTONES STRIKE BACK
24 (19| 26 | VARIOUS ARTISTS  FOREFRONT 5183/CHORDANT WWJID
(Z5) NEWD | SKILLET  FOREFRONT 5190/CHORDANT HEY YOU, | LOVE YOUR SOUL KEEPING SCORE
26 | 24 | 8 | THE INSYDERZ  SQUINT 7035MOR0 THE INSYDERZ PRESENT SKALLELUIA! (Continued from page 46)
VARIOUS ARTISTS aptic.
21 122 | 5 | Shng i csozioRomT BECAUSE HE LVESTHE BEST-LOVEDSONGS OF B & GLorn e | G0 Symphony Orchestra and artis
tie director of Miami’s New World
28 | 18| 5 | BIG TENT REVIVAL ARDENT/FOREFRONT 5186/CHORDANT B AMPLIFIER Symphony, and RCA has issued
29 | 21 | 23 | AUDIO ADRENALINE  FOREFRONT 5182/CHORDANT SOME KIND OF ZOMBIE recent albums of him leading the for-
mer (“Stravinsky In America”) and
30 | 17 | JENNIFER KNAPP  GOTEE 3832/WORD [ KANSAS the latter (“Music Of Villa-Lobos”).
31| 4 | VARIOUS ARTISTS  BRENTWOOD 83061/PROVIDENT ACOUSTIC WORSHIP An album featuring Thomas and the
32 | 26| 9 | DELIRIOUS SPARROW 1622/CHORDANT CUTTING EDGE New World in jazz-inflected works by
the likes of George Gershwin, Mil-
33 | 25| 61 | DONNIE MCCLURKIN  WARNER ALLIANCE 46297/WCD B DONNIE MCCLURKIN haud, Hindemith, Bernstein, and
34 [ 27| 11| BILL& GLORIAGAITHER sPrnGHousEQBOLCHOROMNT  DOWN BY THE TABERNACLE -}]10?“ A]d?)mst 1stguthh1shfal_l. Andtto
elp celebrate the Gershwin cente-
35 | 33( 8 | CINDY MORGAN  WORD 9962 THE LOVING KIND nary, Thomas and the San Francisco
VARIOUS ARTISTS S ‘il open Carnegie Hall’
36 | 29 | sparrow 1383cHORDANT  AMAZING GRACE 2 — A COUNTRY SALUTE TO GOSPEL ymphony will open Carnegie Hall's
season with an all-Gershwin program
37 35|11 | SIERRA  STAR SONG 0166/CHORDANT STORY OF LIFE Sept. 23 that will be taped for PBS’
38 | 29| 35 | DE TALK B “Great Performances.” The release
?:ERTSTJT Ssl::g:(;r?;m LIVE IN CONCERT — WELCOME TO THE FREAK SHOW of a two-dise Gershwin set—includ-
39 | 34| 2 | josinnaytecmy 126s2woro AMERICA'S 25 BEST PRAISE & WORSHIP SONGS VOLUME 2 ing “Catfish Row,” “An American In
- ” o ~. I .
RE-ENTRY| CHRIS RICE  ROCKETOWN 1528/WORD DEEP ENOUGH T DReam | Faris,” and the Piano Concerto (with

Ohlsson)—will coincide with the per-
formances. The Visa promotion will
continue, with Thomas’ discs carry-
ing an “as seen on TV/remember to
use your Visa card” sticker; moreover,
a nationwide retail program is in the
works with the Musicland chain.
For BMG—which has had a co-
branded card with Visa for a couple
of years—the Visa/San Francisco
Symphony campaign is the epitome
of its alternative marketing efforts,
with the goal being to “connect the
music to the artists and make it more
tangible for the consumer,” says
Scott Richman, director of market-
ing for BMG Entertainment. And
Visa sees tying into classical music—
at least classical music as embodied
by a big-city orchestra like San Fran-
cisco’s and a readily appealing con-
ductor like Thomas—as akin to cash-

ing in on the cachet of pinnacle sports
events. Says Visa USA VP of corpo-
rate relations Albert Coscia, “We
consider a great symphony orchestra
an aspirational property, like the
Triple Crown, the Super Bowl, or the
Olympics.”

THE LONG GOODBYE: Sir
Simon Rattle is in the midst of his
farewell world tour as music direc-
tor of the City Of Birmingham
Symphony Orchestra, a group he
joined as a 25-year-old principal
conductor in 1980. Having covered
Europe, Rattle and company start a
U.S. trek May 11 in Iowa City, Iowa,
and take in Chicago, Washington,
D.C., New York, and Montclair, N.J.,
before winding up May 20 in Los
Angeles. The May 17-18 stop at
New York's Avery Fisher Hall is
part of Lincoln Center’s Great Per-
formers series and features a suite
from Rameau’s “Les Boreades,”
Haydn’s Symphony No. 86, and
Beethoven's “Eroica” Symphony in
the first concert and Oliver Knus-
sen’s Symphony No. 3 and Mah-
ler’s Symphony No. 7 in the second.
After the Los Angeles date, Rattle
and the Birmingham band go to
Japan; they finish the summer with
a run at the Salzburg Festival in
Austri a before an Aug. 31 grand
finale at Birmingham’s Symphony
Hall. That last concert showcases
Mahler’s Symphony No. 2, the work
that initiated a long line of stellar
Rattle/Birmingham recordings for
EMI with a Gramophone record of
the year award in 1988.

An exclusive EMI artist for more
than a decade, Rattle has some 60
recordings to his credit, including a
raft of Gramophone Award winners
beyond that Mahler Second. His
recent albums with Birmingham
include a stunning account of Bruck-
ner’s Symphony No. 7 from earlier
this year, an acclaimed reading of
Elgar’s Violin Concerto with
Kennedy, and a just-released take on
Mahler’s Symphony No. 4 with
soprano Amanda Roacroft. Up-
coming Rattle releases include a
pairing of Mahler’s Symphony No. 9
and Richard Strauss’ “Metamor-
phosen” with the Vienna Philhar-
monic Orchestra on a September
album and a coupling of Walton’s
Symphony No. 1 and “Belshazzar’s
Feast” with Birmingham and bari-
tone Thomas Hampson for October:
And long an eloquent proponent of
Szymanowski’s music, Rattle will
record the composer’s opera “King
Roger” later this year.

Widely regarded as the most tal-
ented conductor of his generation,
the 43-year-old Rattle worked won-
ders at Birmingham on his way to
becoming one of the prime movers in
British music. Although he has been
bandied about as a likely successor to
Berlin Philharmonic music direc-
tor Claudio Abbado wher he steps
down in a couple of years, Rattle has
said he plans to freelance and stick
close to London for the foreseeable
future, with Wagner taking up a
good chunk of his time at Glynde-
bourne, Covent Garden, and the
Netherlands Opera.
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Artists & Music

HIGHER GROUND

(Continwed from preceding page)

ed special certificates for their con-
tributions. Entertainment included
Wes King, the Voices Of Metropol-
itan, Kelli Williams, an all-star
gospel chorus performing Jacky
White’s “When Men Pray,” and
Daniels closing with “How Great
Thou Art.”

Mark Heimermann was honored
as ASCAP’s songwriter of the year.
Crystal Lewis’ hit “Beauty For
Ashes” was honored as song of the
year, with EMI netting the publisher
accolade. The evening also marked the
first time ASCAP honored the 25
most-performed Christian songs of
the year. Chris Rice and Michael W,
Smith were also honored for their
Dove nominations in the songwriter of
the year category. In addition, ASCAP
announced the formation of the
ASCAP/Rich Mullins Scholarship.

At SESAC’s awards, Regie Hamm
was named songwriter of the year for
the third consecutive year. After the
awards, Hamm entertained the
crowd with his own version of “But-
terfly Kisses” that included lines like
“I never knew I could make so much
money off a song I didn’t write.”
(Hamm wrote other cuts on Carlisle’s
multi-platinum album “Shades Of
Grace.”) SESAC also recognized its
songwriter and publisher affiliates
who received Dove nominations.

Congratulations to Breeden on his
first GMA Week as president of the
organization. In a wrap-up interview,
he said the week had “the best spiri-
tual emphasis ever: I think there was
more depth and planning in our sem-
inars. The Southern Gospel Music
Guild [including its SpiritFest event]
was a smashing success. We had a
great Canadian task force, which
talked about organizing a chapter. We
had a great meeting with European
and UK. leaders.”

GMA Week 98 offered informative
seminars on everything from getting
signed to effectively surveying your

10 OUR READERS

The Jazz Blue Notes column is
on hiatus for this issue.

market. In an another video seminar,
Whiteheart’s Mark Gersmehl and
Newsong’s Russ Lee were among
those talking about music video and
ministry. One of the best-attended
sessions was the standing-room-only
“town meeting” with label presidents,
which covered such topics as the age-
old question of balancing music busi-
ness and ministry, as well as retail-
oriented issues.

GMA Week also featured many
announcements, including:

* The introduction of a new “Veg-
gie Tales” character, Madame Blue-
berry, who will make her bow in a
video slated for release July 21. Also,
“Veggie Tunes 2” will hit the streets
May 20.

* De Talk and God’s Property
will hit the road this summer on the
1998 ERACE (Eliminating Racism
and Creating Equality) festival tour
with 13 dates. Out Of Eden, the
Katinas, Grits, and comedian John
Gray will also appear on the tour.

OUT OF EDEN

* Benson has signed Russ Taff.

* Daywind Records will release
the first-ever Broadway show album
in Christian music, “Smoke On The
Mountain.”

* ForeFront will celebrate its 10th
anniversary with a double album, “X:
The Birthday Album,” due July 14.

¢ A new radio show, “Live From
The Lamb’s,” will debut in July from
the Lamb’s Theater.

The main attraction of GMA Week
was music, music, music. Every genre
was well-represented, from the
Southern sounds of the Bishops to
the modern rock of Sixpence None
The Richer and the Altered to such
major Christian pop acts as Smith
and Jaci Velasquez. The Gotee Joint
was the place to be for the sounds of
Out Of Eden, Temple Yard, Zilch,
Curious Fools, Jennifer Knapp,
Grits, and the Katinas.

Billboard

MAY 9, 1998

TOP REGGAE ALBUMS.

SHOCKING VIBES 1513*/VP 11 weeks at No. 1

ol B Compiled from a national sample of retail store and rack sales  SoundScan
g | = |3 L reports collected, compiled, and provided by L
% . |22 | TITLE
Z | 3 |5 MPRINT & NUMBER/DISTRIBUTING LABEL ARTIST
* kx NO.1 % %
1119 MANY MOODS OF MOSES BEENIE MAN

INNA HEIGHTS
GERMAIN 2068*VP

BUJU BANTON

DANCEHALL KINGS (Il
BLUNT 6330*/TVT

VARIOUS ARTISTS

2 | 18 | MAVERICK A STRIKE
550 MUSIC 68506/EPIC (B

FINLEY QUAYE

5 |2 STRICTLY THE BEST 19

VARIOUS ARTISTS

8 119 BEST OF BOB MARLEY
MADACY 7420

BOB MARLEY

6 | 49 REGGAE GOLD 1997
VP 1509*

VARIOUS ARTISTS |

0—'»—-
w

14 | RIGHT ON TIME HEPCAT
HELLCAT BO406*/EPITAPHER
7 | ¢ | THE COMPLETE WAILERS 1967-1972 PART | BOB MARLEY
| JAD 1002/KOCH
10| 35 | MIDNIGHT LOVER SHAGGY
VIRGIN 44487*
12| o | THINK LIKE A GIRL DIANA KING
WORK 67959/EPIC
12 112131 ‘ THE BEST OF ZIGGY MARLEY AND THE MELODY MAKERS (1988-1993)  ZIGGY MARLEY & THE NELODY MAKERS
VIRGIN 44098
| RAGGA RAGGA RAGGA 10 VARIOUS ARTISTS
NEWD | creensieeves 247+ |
FRIENDS SLY & ROBBIE
14 15 | 4 ELEKTRA 62164/EEG
(T5) |ReENTRY| FALLEN IS BABYLON ZIGGY MARLEY & THE MELODY MAKERS
ELEKTRA 62032/EEG

TOP WORLD MUSIC ALBUMS.

* x NO.1 x %
ROMANZA @

PHILIPS 539207 4 weeks at No. 1

ANDREA BOCELLI

1 | 30 | THE BOOK OF SECRETS A
QUINLAN ROAD 46719/WARNER BROS.

LOREENA MCKENNITT

4|32 BUENA VISTA SOCIAL CLUB
WORLD CIRCUIT/NONESUCH 79478/AG

BUENA VISTA SQCIAL CLUB

NONESUCH 79459/AG BB

3 | o | DUALITY LISA GERRARD & PIETER BOURKE
4AD 46854/WARNER BROS.
MAMALOSHEN MANDY PATINKIN

7 145 RIVERDANCE
CELT!IC HEARTBEAT 53076/UNIVERSAL

BILL WHELAN

DEEP FOREST Il — COMPARSA
550 MUSIC 68726

DEEP FOREST

GYPSY SOUL-NEW FLAMENCO
NARADA 45506/VIRGIN

VARIQUS ARTISTS

mau@‘méwmo—
w
FS

g | g | LANDMARKS
ATLANTIC 83083/AG

CLANNAD

WORL-D CIRCUIT/NONESUCH 79476/AG

10 | 10 | 23 | CELTIC MOODS VARIOUS ARTISTS
VIRGIN 44951
11 | 11 | 60 | MICHAEL FLATLEY’S LORD OF THE DANCE RONAN HARDIMAN
PHILIPS 533757
LEAHY LEAHY
12 12 1 NARADA 42955/VIRGIN i
COMPAS GIPSY KINGS
14 | 34 NDNESUCH/ATLANTIC 79466/AG
14 | 13| 7 | SENSUAL SENSUAL B-TRIBE
ATLANTIC 83080/AG
RE-ENTRY| A TODA CUBA LE GUSTA AFRO-CUBAN ALL STARS

TOP BLUES ALBUMS.

* kx NO.1 %
1 | 29 | TROUBLE IS...

KENNY WAYNE SHEPHERD BAND

FEATURING:
BEENIE MAN. BOUNTY KILLER. & MANY OTHERS

SHOWTIME JUGGLING

VARIOUS ARTISTS (Ip,cassette & cd)
VPXL3110: 1\2\4

IMPORT & EXPORT

SIC’S

HOTTEST 12" SINGLES
EXPERT SALES STAFF

CALL TOLL FREE TO PLACE ORDERS

800.441.4041
FAX:718.658.3573

MAIN BRANCH : 89-05 138TH STREET.
JAMAICA. NEW YORK 11435
TEL: (718) 291-7058 FAX: (718)658-3573
VP FLORIDA : 5893 S.W. 21TH STREET
W. HOLLYWOOD.FLORIDA 33023
TEL : (954) 966-4744 FAX : (954) 966-8766
WEB SITE : WWW.VPRECORDS.COM

UNIVERSAL 53116

REVOLUTION 24689/ WARNER BROS. 9 weeks at No

2 | 25 | DEUCES WILD @ B.B. KING
MCA 11711

3 | g5 | LIETO MEA JONNY LANG
A&M 540640

4 | 12 | BLUES BROTHERS 2000 @ SOUNDTRACK

SACRED ISLAND
PRIVATE MUSIC 82165/WINDHAM HILL

TA) MAHAL & HULA BLUES BAND

7129 ONE OF THE FORTUNATE FEW
CURB 53042/RISING TIDE

DELBERT MCCLINTON

6 | 39 | LIVE AT CARNEGIE HALL
EPIC 68163

STEVIE RAY VAUGHAN AND DOUBLE TROUBLE

g7 | JUST LIKE YOU
OKEH 67316/EPIC

g | 25 | CONTAGIOUS
MISS BUTCH 4005/MARDI GRAS

PEGGY SCOTT-ADAMS

" KEB'MO |

9 |1 ESSENTIAL WOMEN IN BLUES
HOUSE OF BLUES 161257

VARIOUS ARTISTS

SING IT!
ROUNDER 2152

=

RE-ENTRY

MARCIA BALL, IRMA THOMAS, TRACY NELSON

JOHNNY WINTER

12 (107 LIVE IN NYC ‘97
POINTBLANK 45527/VIRGIN

13 11165 HELP YOURSELF PEGGY SCOTT-ADAMS
MISS BUTCH 4003/MARDI GRAS !
GOOD LOVE! JOHNNIE TAYLOR

14 |12 | 92 | yaraco 7480 B

15 |13 8 LIVE ON BEALE STREET BOBBY “BLUE" BLAND
MALACO X

(O Albums wth the greatest sales gains this week. @ Recording Industry Assn, Of America (RIAA} certification

for sales of 500,000

units; A RIAA certification for sales of 1 mullion units with each additional million indicated by a numeral following the symbol

For boxed sets. and double albums with a runming time that exceeds two hours, the RIAA multiply
discs and/or tapes. All albums avaulable on cassette and CD. *Asterisk indicates vinyl avarlable
Heatseekers titles @ 1998, I C ions and Inc.

shipments by the number of
indicates past and present

“As a blues frontman, Perry
has it all=——hip songs, and
a gritty, emotion charged
voice”

Guitar Player

“A strong, exciting artist...
Perry is as good as they
come.”

Blues Revue

“Shades of Hendrix and
Stevie Ray Vaughan,
without ever losing his own
bluesy inventiveness.”
Blues & Rhythm

On tour:
May
3 Memphis TN
5 Minneapolis MN
6 St. Cloud MN
7 Wasau WI
8 Palatine IL.
9 Chicago IL
14 Grand Rapids Mi
15 Taylor Ml

16 Geneva NY

19 Syracuse NY

21 Johnson City NY
22  Cambridge MA
23 Buffalo Ny

Also available: Love Scars

www.virginrecords.com
AOL Keywerd: Virgin Records
©1998 Virgin Records Amenca, Inc.

;l[:im:lﬂank

121K roots. biues. soul.
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Studio Action

ARTISTS & MUSIC

Dawsaon Brings His Audience Home

Artist Uses Apartment/Recording Space For Live Sessions

BY JIM BESSMAN

NEW YORK—Veteran adult con-
temporary singer/songwriter Jim
Dawson, sick of the rotten sound sys-
tems so common in the club circuit,
has found a solution: He’s moved the
concert club into his living room re-
cording studio.

Living room/bedroom, to be pre-
cise . .. and dining room. He’s con-
verted the former living room in his
apartment on the Upper West Side
of Manhattan into an all-purpose
room, and twice-monthly, a tight per-
formance space where, for $25 a pop,
up to 18 Dawson fanaties (not includ-
ing two hip run-of-the-studio cats)
fill the dining room chairs, sofas, and
bed—all wired into the soundboard
via bring-your-own headphones
(except for said cats David Luzinski
and Miss Peanut).

Fans have been alerted to the con-
certs by notices sent out to the 700
people currently on Dawson’s tri-
state mailing list. They then get to
watch Dawson and longtime collab-
orator Seth David Walter perform
for two hours in a homey, intimate
setting with studio sound quality,
with their admission fees funding
the production of a forthcoming
series of “J.D. & Walter: The Studio

Concerts” albums compiled from the
live tapings.

The control room, meanwhile, is in
what formerly was Dawson’s bed-
room and is linked to the living room
proceedings via taped-down cables
running from the instruments,
mikes, and headphones through the
adjacent kitchen and hallway and
into the control room. For straight
recording sessions on other projects,
there’s a vocal booth created out of a
hall closet, for which the ceiling was
dropped four times and the floor
raised. It’s opposite a table facing the
apartment door displaying Dawson
albums and apparel for sale—just
like at a real concert.

“The idea for ‘The Studio Con-

Jim Dawson, right, and longtime col-
laborator Seth David Walter perform in
their apartment/studio in front of a live
audience.

certs’ is that people always say, Jim,
you'’re so great live—but that
doesn’t come across on record,””
says Dawson, whose nine-album
recording career includes three
dises for Kama Sutra/Buddah and
two for RCA. “And as for playing
concerts, if I have to sing through
one more shitty sound system or
pair of monitors, I think it will drive
me crazy!”

After all, notes Dawson, next to
the music, sound is the key element
in the live concert environment.
“What we do is sound,” he says, “and
I've become a crazy old man about
the sound. I feel that the audience is
cheated—and we're cheated—if the
sound isn’t perfect. It’s like saying
Yankee Stadium is already booked,
so we're putting the Yankees game
in a sandlot in the Bronx: Yes,
they’re playing baseball, but it’s not
the same game! So we’re offering—
for a $25 fee—to let fans bring in
their own headphones, snacks, and
drinks, and wire them into the music
in 4 comfortable, unhassled live con-
cert environment, instead of paying
just to go into a studio. But it’s a ses-
sion, not an actual concert: You feel
the people on the tape, and it’s live—

(Continued on next page)

\.. 1 ke

Hawkins At Ocean Way. Columbia Records artist Sophie B. Hawkins worked at
Ocean Way in Hollywood on her upcoming, self-produced album, which was
executive-produced by Peter Asher. Shown at the facility’s Studio One, from left,
are assistant engineer Al Sanderson, engineer Kevin Killen, Hawkins, and drum-
mer Steve Ferrone. Ocean Way's Studio One sports a custom, 80-input Neve
console, one of the largest all-discrete boards of its type in the world. {Photo:
David A. Goggin)

newsline...

THE MUSIC PROOUCERS GUILD OF THE AMERICAS (MPGA) is set to hold
its first 5.1 Multichannel Music Mixing conference Saturday (2) at the
Doubletree Hotel in New York. The all-day program includes panels and
presentations featuring MPGA president Ed Cherney, Windham Hill
A&R executive Larry Hamby, and producers and engineers Tem Jung,
Bob Ludwig, George Massenburg, Phil Ramone, Nile Rodgers. Elliot
Scheiner, Al Schmitt, and David Smith. Among the scheduled events
are a producer/engineer panel, a demo of multichannel and DVD audio
systems at Quad Recording Studios, a Solid State Logic (SSL)-spon-
sored presentation on hardware for surround mixing, a technical panel
chaired by Massenburg, and a cocktail reception by SSL and Digital
Theater Systems.

BILLBOARD’S NO. 1 SINGLES (MAY 2, 1998)

CATEGORY HOT 100 R&B COU?!TRY MODERN ROCK DANCE SALES
TITLE T0O CLOSE TOO CLOSE YOU'RE STILL THE | THE WAY GET AT ME DOG
Artist/ Next/ Next/ ONE Fastballf DMX (Feat. Sheek Of
Producer Kay Gee, D. Lighty | Kay Gee, D.Lighty | Shania Twain Julian Raymond, The Lox) /

(Label) (Arista) (Arista) R.J. Lange (Mercury)| Fastball (Hollywood) | Dane Grease (Def Jam)
RECORDING DA MILL DA MILL MASTERFONICS A&M STUDIOS CHUNG KING
STUDIO(S) (Orange, NJ) (Orange, NJ) (Nashville, TN) {Hollywood, CA) D. Anthony Johnson
Engineer(s) Kay Gee, D. Lighty | Kay Gee, D. Lighty | Jeff Balding Joe Barresi
RECORDING Mackie 64 analog Mackie 64 Analog | SSL 9000) Custom Neve 4972 | Neve VR 72
CONSOLE(S) w/ flying faders
RECORDER(S) Akai DR16 Akai DR16 Studer D827 Mitsubishi X-850 Studer A827
MASTER TAPE | 3M 996 3M 996 Quantegy 467 BASF 900 Ampex 499
MIX DOWN HIT FACTORY HIT FACTORY MASTERFONICS IMAGE RECORDING | CHUNG KING
STUDIO(S) (New York) (New York) (Nashville, TN) (California) {New York)
Engineer(s) Angela Piva Angela Piva Mike Shipley Chris Lord-Alge D. Anthony Johnson
CONSOLE(S) SSL 4072G SSL 4972G SSL 90004 SSL 4056E/G Neve VR72
RECORDER(S) Studer 827 Studer 827 Studer D827 Sony 338 Studer A827
MASTER TAPE Quantegy 499 Quantegy 499 BASF 900 Quantegy 467 Ampex 499
MASTERING HIT FACTORY HIT FACTORY MASTERFONICS BERNIE GRUND- MASTERDISK
Engineer Chris Gehringer Chris Gehringer Glenn Meadows MAN MASTERING | Tony Dawsey

Brian Gardner
CD/CASSETTE BMG BMG PGD EMI-LTD PGD
MANUFACTURER

© 1998, Biltboard/BPI Communications, Hot 100, R&B & Country appear in this feature each time; Mainstream Rock, Modern Rock, Rap, Adult
Contemporary, Club Play, and Dance Sales rotate weekly.

THE NASHVILLE ASSN. OF PROFESSIONAL RECORDING SERVICES has elect-
ed the following board members to two-year terms: Fred Bogert (Stu-
dio C Productions), Melissa Brannan (Sound Emporium), Grant Fowler
(Love Shack Recording), Lee Groitzch (Battery), Heather Johnson
(Woodl<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>