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BEBUT SOLO LP FROM THE SINGER &
SONGWRITER OF THE SMITHEREENS.

SONGS AND SOUNDS

FEATURES “124 MPH" AND “A WORLD APART”

IN STORES
<P © 197 Vehvel Records LLC

STEVE LUKATHER

For yaur play copy, fox s at
206-286-4433

MIRAMAR

ltalian Majors
Charged With
Price-Fixing

B BY MARK DEZZANI

SAN REMO, Italy—A decision by the
Italian antitrust authority that the
local affiliates of five of the six major-
label groups have engaged in price-fix-
ing could send a chill through musie
companies worldwide.

The issue of CD pricing levels has
come under increasing scerutiny in a
number of regions in the last few
years, with government investigations
having been launched in the U.K. and
the Netherlands (both were later given

(Continued on page 99)

Cable Network
Will Air Music
‘Infomercials’

B BY DON JEFFREY

NEW YOREK—A cable TV company
has created a network that will pro-
vide labels with the opportunity to
promote and sell music through direct
marketing.

BILLBOARD EXCLUSIVE

Access Television Network, an
Irvine, Calif .-based firm that programs
infomercials for cable TV, plans to
develop programming for music com-
panies that will begin airing in January.

And executives say that they are con-
sidering home video as a potential prod-

(Continued on page 93)

IN THE NEWS

Camelot Music Plans To
Buy W H Smith’s Wall Chain

PAGE 12

Verve’s Lee Townsend

Boosts West Coast Jazz
B BY BRADLEY BAMBARGER

BERKELEY, Calif—From his Bay
Area base, Lee Townsend has not only
been one of the decade’s most astute

TOWNSEND

guides of jazz talent but has helped
ease the genre’s traditional East Coast
hegemony. He has produced a string
of diverse, diverting albums by Bill
Frisell, John Scofield, Charlie Hunter,

(Continved on page 46)

Jazz Sounds Are On
The Upbeat In Bay Area

Diverse Scene Thrives

In San Francisco
B BY BRADLEY BAMBARGER

SAN FRANCISCO—Although West
Coast jazz made a mark in the late
’50s with the cool school, the genre

CAMPILONGO

has long revolved around New York
and Europe. But the Bay Area has
been making more than its usual
share of noise in the past few years,
with a vibrant, forward-minded “new

(Continued on page 92)

RCA Looks Beyond Top 40
Base For Sweden’s Robyn

B BY CARRIE BELL

LOS ANGELES—With her first sin-
gle, Swedish star Robyn

It Takes),” which soared to No. 7 on the
Hot 100 Singles chart (it moves from 35
to 34 this issue) and has sold more than

618,000 copies, according

proved she knew what it @ ;f; to SoundScan.

took to spark the interest fa S On the new single,
of American radio and / - \.'- Robyn declares her inde-
music video outlets. With égg | pendence but later lets her

her second, “Show Me

guard down and reveals

Love,” she and RCA e ¥ she is ready for love.

Records hope to expand ‘» e } ( “‘Show Me’ has a lot
her U.S. fan base, push L of potential. It is a good
the album into the upper ROBYN song with a good topic,”

echelon of The Billboard

200, and prove “Robyn Is Here” to stay.
Released to retail Oct. 28, “Show Me

Love” comes on the heels of the pop art-

ist’s gold single, “Do You Know (What

says Robyn, whose songs
are published by BMG Songs Inc. “It
is raw without being hard, and people
can relate to it. I think it is a stronger
(Continued on page 103)

Music Firms
Weather Wall
St. Upheaval

A Billboard worldwide staff report

NEW YORK—Entertainment compa-
nies weren't spared from the global
stock markets’ wild ride last week.
Sony, EMI, Viacom, Time Warner,
PolyGram, and Disney were among

NEWS ANALYSIS

the companies seeing their paper
worth take a quick dip as exchanges in
the U.S., Australia, Japan, Hong
Kong, and other markets plunged Oct.
24 and 27, and then pop back up
again when markets rebounded Oect.
28-29.

By press time Oct. 30, when the New
York market had closed down 125
points, industry executives were still
assessing the fallout.

For the most part, they are finding
themselves relatively unharmed. Even
though some companies saw their value

(Continued on page 96)

MUSIC TO MY EARS

PAUL SIMON

Simon’s Long-Awaited ‘Songs |
From The Capeman’ On WB

PAGE 9
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HEATSEEKERS

Wind-Up Rock Act Creed
Pops Up To Chart Peak
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» Keynote Address by Rob Glaser, CEO/ Chairman of RealNetworks Inc.
and Alan McGlade, CEO/President, The Box Worldwide

* Opening Night Party sponsored by Vid Net
* Networking opportunities, roundtable discussions, and compelling panels.
+ New digital opportunities for music video exposure on the internet, satellite and cable.

College Music Television
presenis

THE 19TH ANNUAL BILLBOARD
MUSIC VIDEO AWARDS
@ Billboard Live
webcast live on Jam TV &
Billboard Websites
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The Hot 100 Singes

Elton Joka's tribute to the late
Princess Diana debuts at 20.1.
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3, -

11

Y MUSK UPDATE
THIS DAY I MUSIC

T
e SPOTLIGHT REVIEWS
T | SHEAKPEEK
, | BEATS + YIES
HOTPROOUCT
ASKBILLBOARD

IHB CHARTS
CHART 8EAT
FANTASY BILLEOARD

TRIVIA ORNER
Jecsovncis ]

1. JOUR SEARCH

| HDSTRY EVERTS |

_BLIBOARD STORE ]:

Boyz I Men evolve to the
10.1 position this week,
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Billeoard ;ﬁ:ﬂigm Reviews

BOB MARLEY / Dreams Of Freedom

with %enegalese percussionist Aiyb Dieng, Japanese ambient artist Tetsu Inoue,
or staing conductor/arranger Kar! Berger applying spectral touches primarily
to pomt listeners toward existing secret panoramas. Whether it's “The
Heatr=n,” "Exodus,” or "No Woman No Cry,” the electronic tour guides will
help ~ou go where no devotes has gone before. If you can imagine buying only
one rggae record between now and the dawn of the new year, make it

| "Dre=ms Of Freedom ™

Reviews Li

o ROT Your Own

- Kecord Lomparyy; s«

Spice Girls Share Their 'Spiceworld’

The Spice Girls launched their second album, "Spiceworld,” to press
in Granada, Spain, last night. The album will be released worldwide
Nov. 3; first single "Spice Up Your Life” bows next week. Click
Here for the full story.

Inside News...

[

Also today:

P View music news from years past at
P Get complete daily music industry news with Billhos

Spice Girls

w e take our

responsibility as the
music industry's premiere
online information source
very seriously. Not only
do we deliver the lead-
ing industry publication
to your computer every
week, but we do it
before Billboard hits

the newsstands!

plus...
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:/Complete access to our archive of BiLLboard\\
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PRODUCER:; Bul Laswell

st/ AxiomiTatf Gong 524 419-2 /

Subtitled “Ambient Translations Of Bob
Marley In Dub,” this is a jav-droppingly
dazzling aural re-texturalization of the Tuff

\

( Industry contact databases )

/

Gong's own remarkable vision Laswell

descends with masimum respect into the lush,
otherworldly forest of Marley's original
bum masters for Island, parting the misty
ver! on various mythic tracks (o reveal
un-drearnt-of avatars and magic wistas. Any
overdubs are subtle, reverent, and ingenious,

/

( The Airplay Monitors )

—
\

e

('Over 30,000 artist profiles and discographiegﬁ

and more - all fully searchable through
the World Wide Web.

\-— ¢ Tour Search database ® Online registration for conferences ¢ This Day in Music database

¢ Fantasy Billboard Chart Game ¢ Billboard Bulletin ¢ New Release Roundup
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THE SECRET HISTORY OF SIMON’S ‘CAPEMAN’

“This show, it’s a way of saying, ‘This is what it sounded like in my
youth’—because it's gone,” says Paul Simon, composer and co-lyricist
with Nobel Prize-winning poet Derek Walcott of “Songs From The
Capeman” (Warner Bros., due Nov. 18), the solo studio record presag-
ing the full-cast album for the Broadway show opening Jan. 8, 1998,

“Doo-wop, that used to be rock’n’roll in the ’50s,” Simon continues,
“pbut now it’s just an asterisk of it, and the Latin music that’s also in

“In the ’50s, when Broadway was at its peak, show scores were also
popular musie, but when rock’n’roll started, Broadway was pushed aside
by young kids,” Simon muses. “The traditions of Broadway—of operetta,
and 19th-century Europe—were carried on afterward without being
nourished by the great cultural forces that made rock’n’roll. There are
exceptions—[Duke] Ellington wrote something for Broadway [‘Beggar’s
Holiday,’ 1946; ‘Pousse-Café,’ 1966], and Burt Bacharach wrote music
for a successful play [Neil Simon’s ‘Promises, Promises,’ 1968}—but that’s

Simon explains that the rhythmically aggressive and texturally
aggrieved material introduced on “Songs From The Capeman” has two
aims: (1) to invoke the tragie, true story of Salvador Agron, a 16-year-

“We were 15-16,” Simon recalls, “and we’d do whatever we were told.
Once we did ‘Hey, Schoolgirl,’ then all the other disc jockeys, as a form
of payola, had you record their songs. [Tom & Jerry went on to do addi-
tional sides for Big/King, Hunt, Ember, and ABC-Paramount.] And
then there literally must be hundreds of demos I sang on of other peo-
ple’s songs in the little studios around the Brill Building area at 1619
Broadway, where 1 now have my offices. I was paid $25 a tune.”

Simon’s earliest direct Latin influences arose as a result of father
Lou Simon’s regular Thursday-afternoon bass-playing stints at the
prestigious Roseland Ballroom as a member of the Lee Simms Orches-
tra. “The alternate band was a Latin band led by [trumpeter] Ramon
Argueso,” explains Paul, “and when my father’s band took a break, I'd
hear the Latin band, and it made an impression.”

Entering college, Simon issued a half-dozen singles (“Anna Belle,”
ete.) on the MGM, Warwick, Canadian American, and Amy labels as
Jerry Landis and graduated to the higher echelons of the demo busi-
ness. “I did about 10 demos for Burt Bacharach,” Simon recalls. “But
the only tune I remember doing a demo for that became a hit was a
song called ‘Just To Be With You’ by the Passions [on Audicon Records
in 1959]. I'd met Carole King at Queens College by then—Carole was

good at math and doing friendly tutoring but not charg-

“s’

TO MY EARS

by Timothy White

ing me—Dbecause she’d made records when she was a
kid, too [like ‘Goin’ Wild’ and ‘Baby Sittin’,’ her 1958
singles for ABC-Paramount]. We made that Passions
demo together, decided to modulate the vocals a half-
step, and they imitated that on the final record.”

Simon also sang the guest lead vocal on the Mystics’
“All Through The Night,” a modest 1960 chart successor
to their 1959 hit “Hushabye.” “They asked me did I want
a royalty or did I want to be paid 100 bucks,” he recol-
lects with a laugh. “I took the hundred dollars, man!”

In 1961, Simon and some friends formed an act called
Tico & the Triumphs, cutting a “vroom sound effects”
song he wrote called “Motorcycle” for Larry Uttal’s
Madison Records, which was picked up by Al Massler’s
Amy Records. “Massler was a guy who had a pressing
plant and then went further into the business,” says
Simon. “I got the Tico name from Tico Records, one of
the Latin labels George Goldner owned, and I used Tri-
umphs because I wanted a Triumph cycle.”

Simon was in Paris during a 1964 summer vacation

Simon sings witheringly—in the words of the mothers of the slain
The city makes a cartoon of crimes/

Moreover, the experience of creating “The Capeman” prompted
Simon to revisit a hidden professional history that informs both “Songs
From The Capeman” and next year’s cast album, as well as the “Old
Friends” Simon & Garfunkel boxed set (Columbia/Legacy) released
Oct. 28—namely the obscure 1958-64 recording and demo work Simon
did after his boyhood Tom & Jerry duo with Art Garfunkel clicked
with their career-launching 1957 Big Records hit, “Hey, Schoolgirl.”

“I basically learned how to be a recording artist those years of mak-
ing demos,” says Simon, talking at the Westbeth rehearsal studios in
Greenwich Village during a lunch break in cast run-throughs for the

“In my neighborhood in Kew Gardens,” says Simon, “the biggest
thing in doo-wop was the Cleftones from nearby Jamaica, Queens, who
1 admire immensely and who I imitated on ‘Bernadette,” which Warn-
er Bros. is putting out as a single for radio. Artie and I, we first sang
with a five-person neighborhood group, the Peptones, with Johnny
Brennan and two girls, Angel and Ida Pellagrini. We used to send out

spent hitch-hiking and busking through Europe when
he read in a newspaper that Andrew Goodman, a student in his Queens
College acting class, had been murdered in Mississippi along with two
other young eivil rights workers. “I was shaken,” says Simon, and he
wrote the song “He Was My Brother,” issuing it on the Tribute label
when he returned home.

In 1989, as he was completing “The Rhythm Of The Saints,” Simon
began to reflect on the Capeman news story and its dramatic musical
possibilities. Gravitating to doo-wop shows in Newark, N.J., in search
of inspiration and talent, Simon met teenage singer Frankie Negron,
eventually using him for the original demos of “Quality,” “Adios Her-
manos,” and “Satin Summer Nights.” Negron just enjoyed a hit on the
Hot Latin Tracks chart with “Hoy Me He Vuelto A Enamorar”
(WEACaribe/WEA Latina) and is now a falsetto guest soloist on
“Songs From The Capeman.”

“So that’s the whole historical and personal process,” concludes
Simon with a grin. “I don’t think this musical can be authentic unless
you sort of quote from the original period but then keep it alive by still
pouring ourselves into it. One of the hardest things about writing the
play for me and Derek Walcott was trying to tell the truth from every-
one’s point of view. It will be interesting to see to what degree things
evolve from here.”

U.K.’s Gramophone Awards Debuts On TV

BLUES
* TROUBLEIS. .. 40
KENNY WAYNE SHEPHERD BAND * REVOLUTION
CONTEMPORARY CHRISTIAN
* YOU LIGHT UP MY LIFE - INSPIRATIONAL SONGS 42
LEANN RIMES * CURB “The Capeman’ was in vogue back then.
COUNTRY
* YOU LIGHT UP MY LIFE - INSPIRATIONAL SONGS 37
LEANN RIMES °* CURB
GOSPEL
* GOD'S PROPERTY 41
GOD’S PROPERTY FROM KIRK FRANKLIN'S NU NATION * B-RITE
HEATSEEKERS 26
* MY OWN PRISON * CREED * WIND-UP
KID AUDIO why some of the music since written for it sounds so strange to us.”
* HALLOWEEN SONGS AND SOUNDS 69
VARIOUS ARTISTS * WALT DISNEY
THE BILLBOARD LATIN 50 .
% ROMANCES * LUIS MIGUEL * WEA LATINA 39 old Puerto Rican gang member convicted in the 1950s
of slaying two suspected white gang rivals in a mis-
POP CATALOG 70] reckoned rumble in Manhattan’s Hell's Kitchen neigh-
* DARK SIDE OF THE MOON * PINK FLOYD * CAPTOL borhood, and (2) to revisit the doo-wop and Latin pop
R&B that were the metropolitan backdrop to Forest Hills
% THE FIRM - THE ALBUM 29] High School graduate Simon’s coming-of-age experi-
NAS ESCOBAR, FOXY BROWN, AZ AND NATURE * AFTERMATH ences in New York in the summer of 1959, back when
REGGAE his studies at Queens College coincided with lurid press
% MIDNIGHT LOVER » SHAGGY * VIRGIN 40 cover.agel ofdthe Vampires gang and Agron, its cape-
wearing leader.
WORLD MUSIC There are no easy answers or tidy epiphanies in “The
* THE BOOK OF SECRETS 40 9o s g S
LOREENA MCKENNITT * WARNER BROS Capeman,” an intense and timely examination of Amer-
ica’s chronic inability to reconcile its inclusive ambitions
o S OMETHING ABgLI'IT'PEE \':/ST/L?N%L'E NTHEWIND 1957 98]  With the mutual understanding that genuine social
ELTON JOHN * ROCKET assimilation demands. Arriving at 2 moment when self-
exploiting “gangsta” personas and mercenary record
ADULT CONTEMPORARY 86l company rationalizations for racial demonization are
%7 LOWIBOILIVE ~ LEANN:RIMES. “<URS again at odds with personal accountability, “The Cape-
man’s” songs make a serious effort to probe how the
| DO WAAN?%I;;N]T-_O;ﬁ EETE - 86] promotion of violence as a path to self-aggrandizement
usually ensures an agonizing aftermath, i.e., a reper-
H COUNTRY 35 cussive time when still-greater suffering can occur. As
F@]  * LOVE GETS ME EVERY TIME * SHANIA TWAIN * MERCURY
T boys—on “Can I Forgive Him”: *
DANCE / CLUB PLAY 33 Capes and umbrellas the glorification of slime.”
% RUNTO YOU * JOI CARDWELL * EIGHTBALL
5
| DANCE /| MAXI-SINGLES SALES 33
N * YOU MAKE ME WANNA. .. * USHER * LAFACE
G LATIN 38
L * SI TU SUPIERAS * ALEJANDRO FERNANDEZ * SONY DISCOS
E R&B 31
5 * YOU MAKE ME WANNA.. * USHER * LAFACE
RAP 28] December preview performances of “The Capeman.”
% FEEL SO GOOD * MASE * BAD EOY
ROCK /| MAINSTREAM ROCK TRACKS 87
* TOUCH, PEEL AND STAND * DAYS OF THE NEW * QUTPOST
ROCK / MODERN ROCK TRACKS 87
* TUBTHUMPING * CHUMBAWAMBA * REPUBLIC
demo tapes of ‘The Girl For Me,” a song I wrote with Artie.
* TOP VIDEO SALES * bt
T * LIAR LIAR * UNIVERSAL STUDIOS HOME VIDEQO
E HEALTH & FITNESS 74
* OPRAH: MAKE THE CONNECTION * BUENA VISTA HOME VIDEQ
v MUSIC VIDEO SALES
| % THE DANCE * FLEETWOOD MAC * WARNER REPRISE VIDEO e | BY DOMINIC PRIDE
E RECREATIONAL SPORTS LONDON—A new era for classical music was
o * MICHAEL JORDAN: ABOVE & BEYOND * FOXVIDEO 74 ushered in Oct. 28 when Gramophone maga-
zine’s prestigious awards moved from being a
5 RENTALS 73 cozy industry event to a national TV spectacle.

% LIAR LIAR * UNIVERSAL STUDIOS HOME VIDEO

No, 1 ON THIS WEEK'S UNPUBLISHED CHARTS

CLASSICAL
% PAUL MCCARTNEY'S STANDING STONE
LONDON SYMPHONY ORCHESTRA (FOSTER) * EMI CLASSICS

CLASSICAL CROSSOVER
* DIANA PRINCESS OF WALES - BBC RECORDING OF THE FUNERAL
VARIOUS ARTISTS * LONDON

JAZZ
* LOVE SCENES * DIANA KRALL * IMPULSE!

JAZZ | CONTEMPORARY
* IMAGINARY DAY * PAT METHENY GROUP * WARNER BROS

NEW AGE
 DEVOTION: THE BEST OF YANNI = YANN{ * PRIVATE MUSIC

Organizers are hailing the move to televi-
sion—in the show’s 20th year—as a success,
after research from British Audience Re-
search Bureau put the overnight viewing fig-
ures at 2.4 million, or close to one in every 25
of the population.

The ceremony, held Oct. 27 at London’s
Alexandra Palace, boasted a full firmament of
classical stars, including Luciano Pavarotti,
Mstislav Rostropovich, husband and wife duo
Roberto Alagna and Angela Gheorghiu, as well
as (classical) newcomer, Sir Paul McCartney.

Gramophone’s editorial director, Chris Pol-
lard, says the move to a TV event was resist-
ed by some “die-hards” in the industry. “But
what’s the point in having a back-scratching
event for the industry? The classical business
can’t afford that these days,” he says.

The TV event was aimed beyond the clas-
sical audience, says Pollard. “We can give the
best of this music to people who have not the
time or inclination but who like some of what
we have to offer.” Pollard says the show, pro-
duced and broadeast to the ITV network by
London’s Carlton TV, could have an interna-
tional market, and discussions are already
taking place to have the show syndicated.

Alagna and Gheorghiu won three awards:
record of the year and best opera for their
EMI recording of Puccini’s “La Rondine,” as
well as the Classic FM People’s Choice Award
for their crossover compilation, “Duets And
Arias.”

Cellist and eonductor Rostropovich pro-
fessed himself “too overcome” to speak after
receiving his lifetime achievement award.

McCartney helped draw in a new audience
as presenter of the award for young artist of
the year to Isabelle Faust, for her recording
of Barték’s Violin Sonatas on Harmonia
Mundi. McCartney, whose symphonic poem
“Standing Stone” is No. 1 on the Top Classi-

cal Albums chart this issue, told Billboard,
“I've always said there are no barriers
between the pop and classical worlds. I hope
I'm helping to show that.”

Faust confessed that the Beatles were “the
only music besides classical musie I ever lis-
tened to.”

Pavarotti was at the awards to pick up his
lifetime achievement award for his work in
raising more than 8.5 million pounds ($5.6 mil-
lion) for the U.K. charity War Child, which has
provided front-line humanitarian relief in
Bosnia and funded a music center in Mostar.
He said that the nomination was “something
very special—for my voice and nothing else.”

The Gramophone Awards are chosen by an
editorial panel of the magazine’s writers, with
the exception of the People’s Choice, chosen
by listeners of national radio station Classic
FM, and best-selling record, decided by data
from chart supplier Chart Information Net-
work, and the Britannia Music Members’
award, chosen by the 150,000 members of the
mail-order club that sponsored the awards.
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B BY ROBERT WALKER

Australia’s music retailers have been
quick to express their dismay at a govern-
ment they claim has turned its back on
small businesses, and joined the local indus-
try’s outery against the federal govern-
ment’s decision to amend copyright law to
allow parallel imports into the Australian
market (Billboard, Oct. 25, Nov. 1).

Through their organization, the Aus-
tralian Music Retailers Assn. (AMRA),
retailers have played a significant role in
challenging two governments on this issue.
AMRA chairman Barry Bull over the last
six months has visited three senior govern-
ment ministers and numerous other officials
and legislators. Amazingly, all reasoned
arguments on behalf of music retail have
been ignored. No politician has been able to
tell AMRA how this move will benefit inde-
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pendent retailers.

AMRA’s campaign has centered around
the disastrous effect the introduction of the
parallel-import rights will have, particular-
ly on independent music retailers. Inde-
pendents will not be able to compete with

‘This is a sales-tax
issue, and it always has
been. If the sales tax
were dropped, it would

immediately take $4
from the price of CDs’

Robert Walker is execulive officer of the Australian Music
Retailers Assn. (ANMRA).

the larger chains, which have well-estab-
lished international distribution and credit
facilities. Those with buying power will be
able to exploit a situation where open

imports are permitted. One would have to
pose the question—is small and family busi-
ness something whose time has come? Is it
something we need to see disappear from
our society? The government is forcing
small business to bypass local distributors
and seek out international one-stops in the
hope that prices will come down. This won’t
be easy for independent retailers, which will
need to create credit facilities and adminis-
ter a business that is forced to buy offshore
and deal with customs, freight companies,
exchange rates, and so on.

Of great concern to all retailers, though,
is the proliferation of pirate and counterfeit
product into this country. The government
has even proposed a “reverse onus” of proof
on music retailers, whereby a music mer-
chant will be deemed to be carrying pirate
stock unless it can prove otherwise.

(Continued on page 44)
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