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Italian Majors 
Charged With 
Price - Fixing 

BY MARK DEZZANI 

SAN REMO, Italy -A decision by the 
Italian antitrust authority that the 
local affiliates of five of the six major - 
label groups have engaged in price -fix- 
ing could send a chill through music 
companies worldwide. 

The issue of CD pricing levels has 
come under increasing scrutiny in a 
number of regions in the last few 
years, with government investigations 
having been launched in the U.K. and 
the Netherlands (both were later given 

(Continued on page 99) 

Cable Network 
Will Air Music 
`Infomercials' 

BY DON JEFFREY 

NEW YORK -A cable TV company 
has created a network that will pro- 
vide labels with the opportunity to 
promote and sell music through direct 
marketing. 

BILLBOARD EXCLUSIVE 

Access Television Network, an 
Irvine, Calif.-based firm that programs 
infomercials for cable TV, plans to 
develop programming for music com- 
panies that will begin airing in January. 

And executives say that they are con- 
sidering home video as a potential prod - 

(Continued on page 93) 
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Camelot Music Plans To 

Buy W H Smith's Wall Chain 
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Jazz Sounds Are on 
The Upbeat In Bay Area 
Verve's Lee Townsend Diverse Scene Thrives 
Boosts West Coast Jazz In San Francisco 

BY BRADLEY BAMBARGER BY BRADLEY BAMBARGER 

BERKELEY, Calif. -From his Bay SAN FRANCISCO -Although West 
Area base, Lee Townsend has not only Coast jazz made a mark in the late 
been one of the decade's most astute '50s with the cool school, the genre 

TOWNSEND 

guides of jazz talent but has helped 
ease the genre's traditional East Coast 
hegemony. He has produced a string 
of diverse, diverting albums by Bill 
Frisell, John Scofield, Charlie Hunter, 

(Continued on page 46) 

CAMPILONGO 

has long revolved around New York 
and Europe. But the Bay Area has 
been making more than its usual 
share of noise in the past few years, 
with a vibrant, forward- minded "new 

(Continued on page 92) 

RCA Looks Beyond Top 40 
Base For Sweden's Robyn 

BY CARRIE BELL 

LOS ANGELES -With her first sin- 
gle, Swedish star Robyn 
proved she knew what it 
took to spark the interest 
of American radio and 
music video outlets. With 
her second, "Show Me 
Love," she and RCA 
Records hope to expand 
her U.S. fan base, push 
the album into the upper 
echelon of The Billboard 
200, and prove "Robyn Is Here" to stay. 

Released to retail Oct. 28, "Show Me 
Love" comes on the heels of the pop art- 
ist's gold single, "Do You Know (What 

It Takes)," which soared to No. 7 on the 
Hot 100 Singles chart (it moves from 35 
to 34 this issue) and has sold more than 

618,000 copies, according 
to SoundScan. 

On the new single, 
Robyn declares her inde- 
pendence but later lets her 
guard down and reveals 
she is ready for love. 

" 'Show Me' has a lot 
of potential. It is a good 
song with a good topic," 
says Robyn, whose songs 

are published by BMG Songs Inc. "It 
is raw without being hard, and people 
can relate to it. I think it is a stronger 

(Continued on page 103) 
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Music Firms 
Weather Wall 
St. Upheaval 
A Billboard worldwide staff report 

NEW YORK- Entertainment compa- 
nies weren't spared from the global 
stock markets' wild ride last week. 
Sony, EMI, Viacom, Time Warner, 
PolyGram, and Disney were among 

NEWS ANALYSIS 

the companies seeing their paper 
worth take a quick dip as exchanges in 
the U.S., Australia, Japan, Hong 
Kong, and other markets plunged Oct. 
24 and 27, and then pop back up 
again when markets rebounded Oct. 
28 -29. 

By press time Oct. 30, when the New 
York market had closed down 125 
points, industry executives were still 
assessing the fallout. 

For the most part, they are finding 
themselves relatively unharmed. Even 
though some companies saw their value 

(Continued on page 96) 
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The Billboard 200 
Boyz li hies debuts se no.1. 
The Hot 100 Singles 
Elton Join's tribute to the We 
Princess Diana debuts et 24.1. 
Top PZ.-.B Albums 
Boys li Mtn evolve to the 
no.l position this week. 

Top Country Albums 
LtAaa Yi=ts spends smother 
week at No. 1. 

/ / r r` 
DAILY MUSIC UPDATE 

Spice Girls Share Their'Spiceworldr 
The Spice Girls launched their second album, "Spiceworld," to press 
in Granada. Spain, last night. The album will be released worldwide 
Nov. 3; first single "Spice Up Your Life" bows next week. Click 
Here for the full story. 

Inside News... i :`,:se IIendrix Set Ansç From Vaults 
Amv Grant Takes Orchestra On Tout. 
Puffy Remixes 'Roxanne For Police Sel 

Also today: 
it View music news from years past at This llay w Music. 
It Get complete daily music industry news with Billboard Bullctitl. 
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BOB MARLEY / Dreams Of Freedom 
PRODUCER. 5a Leaven 

bbnd/AxtoMhtl Gory 524 419-2 

Subtitled 'Ambient Translations Of Bob 
Marley In Dub,' uns is a ev- dropptntly 
dazzling aural re- teatural>mtion of the Tuff 
Gong's own remarkable avion lasvell 
descends with ma amum respect into the hub, 
othervorldly forest of Marley's orignal 
album masters for Island, parting the nasty 
veil on various mythic treks to reveal 
lm- dreamt -of avatars are magic vistas. Acre 
overdubs are subtle, reverent, ami ingenious, 

vith onegalese percussionist Aiyb Deng, Japanese omissent artist Tesu loom, 
or stung conductor /arranger Karl Berger applying spectral touches primarily 
to pont listeners lovard exnning secret panoratme Whetter it's 'The 
Hearten,' ' Exodus,' or 'No Woman No Cry,' the electronic lour guides vin 
help -ou go vhere no devotee tas gore before. If you can imagine buying only 
ore reggae record betveen nov and the davn of the rev year, make it 
"Dreams Of Freedom." 
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CLASSICAL 
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THE SECRET HISTORY OF SIMON'S `CAPEMAN' 
"This show, it's a way of saying, `This is what it sounded like in my 

youth' -because it's gone," says Paul Simon, composer and co- lyricist 
with Nobel Prize -winning poet Derek Walcott of "Songs From The 
Capeman" (Warner Bros., due Nov 18), the solo studio record presag- 
ing the full -cast album for the Broadway show opening Jan. 8, 1998. 

"Doo -wop, that used to be rock'n'roll in the '50s," Simon continues, 
"but now it's just an asterisk of it, and the Latin music that's also in 
`The Capeman' was in vogue back then. 

"In the '50s, when Broadway was at its peak, show scores were also 
popular music, but when rock'n'roll started, Broadway was pushed aside 
by young kids," Simon muses. "The traditions of Broadway -of operetta, 
and 19th -century Europe -were carried on afterward without being 
nourished by the great cultural forces that made rock'n'roll. There are 
exceptions- [Duke] Ellington wrote something for Broadway ['Beggar's 
Holiday,' 1946; ` Pousse- Café,' 1966], and Burt Bacharach wrote music 
for a successful play [Neil Simon's `Promises, Promises,' 19681-but that's 
why some of the music since written for it sounds so strange to us." 

Simon explains that the rhythmically aggressive and texturally 
aggrieved material introduced on "Songs From The Capeman" has two 
aims: (1) to invoke the tragic, true story of Salvador Agron, a 16 -year- 
old Puerto Rican gang member convicted in the 1950s 
of slaying two suspected white gang rivals in a mis- 
reckoned rumble in Manhattan's Hell's Kitchen neigh- 
borhood, and (2) to revisit the doo -wop and Latin pop 
that were the metropolitan backdrop to Forest Hills 
High School graduate Simon's coming -of -age experi- 
ences in New York in the summer of 1959, back when 
his studies at Queens College coincided with lurid press 
coverage of the Vampires gang and Agron, its cape - 
wearing leader. 

There are no easy answers or tidy epiphanies in "The 
Capeman," an intense and timely examination of Amer- 
ica's chronic inability to reconcile its inclusive ambitions 
with the mutual understanding that genuine social 
assimilation demands. Arriving at a moment when self - 
exploiting "gangsta" personas and mercenary record 
company rationalizations for racial demonization are 
again at odds with personal accountability, "The Cape - 
man's" songs make a serious effort to probe how the 
promotion of violence as a path to self -aggrandizement 
usually ensures an agonizing aftermath, i.e., a reper- 
cussive time when still -greater suffering can occur. As 
Simon sings witheringly -in the words of the mothers of the slain 
boys -on "Can I Forgive Him ": "The city makes a cartoon of crimes/ 
Capes and umbrellas the glorification of slime." 

Moreover, the experience of creating "The Capeman" prompted 
Simon to revisit a hidden professional history that informs both "Songs 
From The Capeman" and next year's cast album, as well as the "Old 
Friends" Simon & Garfunkel boxed set (Columbia /Legacy) released 
Oct. 28- namely the obscure 1958 -64 recording and demo work Simon 
did after his boyhood Tom & Jerry duo with Art Garfunkel clicked 
with their career -launching 1957 Big Records hit, "Hey, Schoolgirl." 

"I basically learned how to be a recording artist those years of mak- 
ing demos," says Simon, talking at the Westbeth rehearsal studios in 
Greenwich Village during a lunch break in cast run -throughs for the 
December preview performances of "The Capeman." 

"In my neighborhood in Kew Gardens," says Simon, "the biggest 
thing in doo -wop was the Cleftones from nearby Jamaica, Queens, who 
I admire immensely and who I imitated on `Bernadette,' which Warn- 
er Bros. is putting out as a single for radio. Artie and I, we first sang 
with a five -person neighborhood group, the Peptones, with Johnny 
Brennan and two girls, Angel and Ida Pellagrini. We used to send out 
demo tapes of `The Girl For Me,' a song I wrote with Artie. 

"We were 15 -16," Simon recalls, "and we'd do whatever we were told. 
Once we did `Hey, Schoolgirl,' then all the other disc jockeys, as a form 
of payola, had you record their songs. [Tom & Jerry went on to do addi- 
tional sides for Big /King, Hunt, Ember, and ABC -Paramount.] And 
then there literally must be hundreds of demos I sang on of other peo- 
ple's songs in the little studios around the Brill Building area at 1619 
Broadway, where I now have my offices. I was paid $25 a tune." 

Simon's earliest direct Latin influences arose as a result of father 
Lou Simon's regular Thursday- afternoon bass -playing stints at the 
prestigious Roseland Ballroom as a member of the Lee Simms Orches- 
tra. "The alternate band was a Latin band led by [trumpeter] Ramon 
Argueso," explains Paul, "and when my father's band took a break, I'd 
hear the Latin band, and it made an impression." 

Entering college, Simon issued a half -dozen singles ( "Anna Belle," 
etc.) on the MGM, Warwick, Canadian American, and Amy labels as 
Jerry Landis and graduated to the higher echelons of the demo busi- 
ness. "I did about 10 demos for Burt Bacharach," Simon recalls. "But 
the only tune I remember doing a demo for that became a hit was a 
song called `Just To Be With You' by the Passions [on Audicon Records 
in 1959]. I'd met Carole King at Queens College by then -Carole was 

good at math and doing friendly tutoring but not charg- 
ing me- because she'd made records when she was a 
kid, too [like `coin' Wild' and `Baby Sittin',' her 1958 
singles for ABC -Paramount]. We made that Passions 
demo together, decided to modulate the vocals a half - 
step, and they imitated that on the final record." 

Simon also sang the guest lead vocal on the Mystics' 
"All Through The Night," a modest 1960 chart successor 
to their 1959 hit "Hushabye." "They asked me did I want 
a royalty or did I want to be paid 100 bucks," he recol- 
lects with a laugh. "I took the hundred dollars, man!" 

In 1961, Simon and some friends formed an act called 
Tico & the Triumphs, cutting a "vroom sound effects" 
song he wrote called "Motorcycle" for Larry Uttal's 
Madison Records, which was picked up by Al Massler's 
Amy Records. "Massler was a guy who had a pressing 
plant and then went further into the business," says 
Simon. "I got the Tico name from Tico Records, one of 
the Latin labels George Goldner owned, and I used Tri- 
umphs because I wanted a Triumph cycle." 

Simon was in Paris during a 1964 summer vacation 
spent hitch- hiking and busking through Europe when 

he read in a newspaper that Andrew Goodman, a student in his Queens 
College acting class, had been murdered in Mississippi along with two 
other young civil rights workers. "I was shaken," says Simon, and he 
wrote the song "He Was My Brother," issuing it on the Tribute label 
when he returned home. 

In 1989, as he was completing "The Rhythm Of The Saints," Simon 
began to reflect on the Capeman news story and its dramatic musical 
possibilities. Gravitating to doo -wop shows in Newark, N.J., in search 
of inspiration and talent, Simon met teenage singer Frankie Negron, 
eventually using him for the original demos of "Quality," "Adios Her - 
manos," and "Satin Summer Nights." Negron just enjoyed a hit on the 
Hot Latin Tracks chart with "Hoy Me He Vuelto A Enamorar" 
(WEACaribe /WEA Latina) and is now a falsetto guest soloist on 
"Songs From The Capeman." 

"So that's the whole historical and personal process," concludes 
Simon with a grin. "I don't think this musical can be authentic unless 
you sort of quote from the original period but then keep it alive by still 
pouring ourselves into it. One of the hardest things about writing the 
play for me and Derek Walcott was trying to tell the truth from every- 
one's point of view. It will be interesting to see to what degree things 
evolve from here." 

U.K.'s Gramophone Awards Debuts On TV 
BY DOMINIC PRIDE 

LONDON -A new era for classical music was 
ushered in Oct. 28 when Gramophone maga- 
zine's prestigious awards moved from being a 
cozy industry event to a national TV spectacle. 

Organizers are hailing the move to televi- 
sion-in the show's 20th year -as a success, 
after research from British Audience Re- 
search Bureau put the overnight viewing fig- 
ures at 2.4 million, or close to one in every 25 
of the population. 

The ceremony, held Oct. 27 at London's 
Alexandra Palace, boasted a full firmament of 
classical stars, including Luciano Pavarotti, 
Mstislav Rostropovich, husband and wife duo 
Roberto Alagna and Angela Gheorghiu, as well 
as (classical) newcomer, Sir Paul McCartney. 

Gramophone's editorial director, Chris Pol- 
lard, says the move to a TV event was resist- 
ed by some "die -hards" in the industry. "But 
what's the point in having a back -scratching 
event for the industry? The classical business 
can't afford that these days," he says. 

The TV event was aimed beyond the clas- 
sical audience, says Pollard. "We can give the 
best of this music to people who have not the 
time or inclination but who like some of what 
we have to offer." Pollard says the show, pro- 
duced and broadcast to the ITV network by 
London's Carlton TV could have an interna- 
tional market, and discussions are already 
taking place to have the show syndicated. 

Alagna and Gheorghiu won three awards: 
record of the year and best opera for their 
EMI recording of Puccini's "La Rondine," as 
well as the Classic FM People's Choice Award 
for their crossover compilation, "Duets And 
Arias." 

Cellist and conductor Rostropovich pro- 
fessed himself "too overcome" to speak after 
receiving his lifetime achievement award. 

McCartney helped draw in a new audience 
as presenter of the award for young artist of 
the year to Isabelle Faust, for her recording 
of Bartók's Violin Sonatas on Harmonia 
Mundi. McCartney, whose symphonic poem 
"Standing Stone" is No. 1 on the Top Classi- 

cal Albums chart this issue, told Billboard, 
"I've always said there are no barriers 
between the pop and classical worlds. I hope 
I'm helping to show that." 

Faust confessed that the Beatles were "the 
only music besides classical music I ever lis- 
tened to." 

Pavarotti was at the awards to pick up his 
lifetime achievement award for his work in 
raising more than 3.5 million pounds ($5.6 mil- 
lion) for the U.K. charity War Child, which has 
provided front -line humanitarian relief in 
Bosnia and funded a music center in Mostar. 
He said that the nomination was "something 
very special-for my voice and nothing else." 

The Gramophone Awards are chosen by an 
editorial panel of the magazine's writers, with 
the exception of the People's Choice, chosen 
by listeners of national radio station Classic 
FM, and best -selling record, decided by data 
from chart supplier Chart Information Net- 
work, and the Britannia Music Members' 
award, chosen by the 150,000 members of the 
mail -order club that sponsored the awards. 
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TOP OF THE NEWS 

12 Camelot Music to buy the 
Wall chain from W H Smith. 

ARTISTS Tit MUSIC 

16 Executive Turntable: Harry 
Anger upped at N2K Encoded 
Music in New York. 

19 Harry Connick Jr. goes 
back to ballads on his new 
Columbia release, 'To See 

You.' 

19 The Beat: Geffen Records 

makes a foray into pure pop. 

20 Boxscore: Rolling Stones 
tour grosses more than $20 mil- 
lion. 

22 The Reel Thing: Electronica 
and thrillers linked on 'The Jack- 
al' soundtrack. 

26 Popular Uprisings: The 

Cootees release "Lets Play 
House!,' their first full -length. 

27 R &B: Will Smith releases 

debut solo set, "Big Willie Style.' 

28 Rhythm Section: The Firm 

and Mase gain strong chart posi- 

tions due to street -date violations. 

32 Dance Trax: Mono's 'Life In 

Mono' is successful fusion of pop 
and electronic music. 

34 Country: More artists build 

careers without depending on 

radio play. 

38 Latin Notas: Mexican rock 
act Maná tops Billboard Latin 50. 

41 Higher Ground: Sandi Patty 

releases "Artist Of My Soul." 

41 In The Spirit: A song on 
Angie and Debbie Winans' new 
album spurs controversy. 

42 Classical /Keeping Score: 
New recording of Gian Carlo 
Menotti's opera °The Medium.' 

42 Jazz /Blue Notes: Trumpeter 
Darren Barrett is tops at Thelo- 

nious Monk Competition. 

43 Songwriters & Publishers: 
EMI Music Publishing moves into 

A &R and record production. 

45 Studio Action: Plant 
Recording Studios celebrates 25 
year of record making. 

INTERNATIONAL 

58 EU culture ministers to dis- 
cuss music's eligibility for a 

reduced value -added tax. 

60 Hits Of The World: Elton 

John holds tight at top of most 
international charts. 

61 Global Music Pulse: New 
release from Africa's "princess of 
pop,' Yvonne Chaka Chaka. 

62 Canada: Pianist Marilyn 
Lerner releases Cuban -recorded 

jazz album 'Birds Are Returning.' 

62 Home & Abroad: First 

album- signing session in 35 
years for Paul McCartney. 

MERCHANTS S MARKETING 

63 Sony Music Distribution 
hopes to get back to basics. 

66 Retail Track: Wherehouse 
Entertainments Tu Musica 
caters to Latino community. 

67 Declarations Of Indepen- 
dents: Releases by impressive 
jazz names on AUM Fidelity. 

69 Child's Play: Craig Taub - 

man's 'One World' gets AC radio 
play. 

71 Home Video: Suppliers cut 
prices on old movies and spe- 
cial- interest titles. 

72 Shelf Talk: Southern Califor- 
nia is the worst video street - 
date violator. 

Rims 6 PREVIEWS 

75 Spotlight reviews of Bjork's 

'Homogenic' and the London 
Philharmonic's take on Led Zep- 
pelin. 

PROGRAMMING 

81 How to avoid real -life 
radio station dramas. 

84 Airwaves: David Pack of 
'70s/'80s pop outfit Ambrosia is 

enduring musical presence. 

87 The Modern Age: Marcy 
Playground offers a love song 
that's °Sex And Candy.' 

90 Music Video: A look at 

MTV's new live performance 
series, 'Live At The 10 Spot.' 

FEATURES 

80 Update /Lifelines: Celebs 
raise money for Boy Scouts. 

96 Hot 100 Singles Spotlight: 
Heavy- hitting singles still drive 
album sales. 

102 Between The Bullets: "The 

Firm's' No. 1 debut confirms con- 
tinued viability of rap. 

78 Classified 

80 Real Estate 

104 Chartbeat: Spice Girls' 
fourth '97 single debuts relatively 
low. 

104 Market Watch 

104 Homefront: David Spade 

to host Billboard Music Awards. 

Elton John 
SPECIAL ISSUE 
Billboard's October 4, 1997, commemo- 
rative special Elton John - 30 Years of 
Music With Bernie Taupin is now avail- 
able through our back issues department. 
Call 212 -536 -5223 to reserve your copy 
for $8 while supplies last. 

i COMMENTARY, 

Parallel Imports Will Damage Aussie Retail Base 
BY ROBERT WALKER 

Australia's music retailers have been 
quick to express their dismay at a govern- 
ment they claim has turned its back on 
small businesses, and joined the local indus- 
try's outcry against the federal govern- 
ment's decision to amend copyright law to 
allow parallel imports into the Australian 
market (Billboard, Oct. 25, Nov 1). 

Through their organization, the Aus- 
tralian Music Retailers Assn. (AMRA), 
retailers have played a significant role in 
challenging two governments on this issue. 
AMRA chairman Barry Bull over the last 
six months has visited three senior govern- 
ment ministers and numerous other officials 
and legislators. Amazingly, all reasoned 
arguments on behalf of music retail have 
been ignored. No politician has been able to 
tell AMRA how this move will benefit inde- 

pendent retailers. 
AMRAs campaign has centered around 

the disastrous effect the introduction of the 
parallel- import rights will have, particular- 
ly on independent music retailers. Inde- 
pendents will not be able to compete with 

This is a sales -tax 
issue, and it always has 
been. If the sales tax 
were dropped. it would 
immediately take S4 
from the price of CDs' 

Robert Walker is executive officer of the Australian M;in.: 
Retailers Assn. (AMRA). 

the larger chains, which have well- estab- 
lished international distribution and credit 
facilities. Those with buying power will be 
able to exploit a situation where open 

imports are permitted. One would have to 
pose the question -is small and family busi- 
ness something whose time has come? Is it 
something we need to see disappear from 
our society? The government is forcing 
small business to bypass local distributors 
and seek out international one -stops in the 
hope that prices will come down. This won't 
be easy for independent retailers, which will 
need to create credit facilities and adminis- 
ter a business that is forced to buy offshore 
and deal with customs, freight companies, 
exchange rates, and so on. 

Of great concern to all retailers, though, 
is the proliferation of pirate and counterfeit 
product into this country. The government 
has even proposed a "reverse onus" of proof 
on music retailers, whereby a music mer- 
chant will be deemed to be carrying pirate 
stock unless it can prove otherwise. 

(Continued on page 4J) 
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