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IN U.K. MUSIC NEWS 

Portishead's `Dummy' Wins 

The Mercury Music Prize 
SEE PAGE 13 
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ADVERTISEMENTS 

PEEL SLOWLY AND SEE 
THE INLET URDERGROURD 

5 CD BOX SET 

LOU REED JOHN CALE STERLING MORRISON 

MAUREEN TUCKER NICO DOUG YULE 

More than 6 hours 
of music, 
featuring digitally 
remastered versions 
of their first 
four albums, 
25 previously 
unreleased tracks, 
and more. 

I PEEL SLOWLY 
AND SEE 

.,Q4 Mad 
name "The velvet Underground" and the banana -device are registered 

ademarks of The Velvet Underground Pa,tnershrp 
X1995 PolyGram Records. Inc 

Manufactured and Marketed by OHM Records, Inc. All Rights Reserved. 

22 years. 19 tracks. 
Not a speck of cereal. 

STRICTLY COMMERCIAL 

IRCD/RACS/RALP 405001 

Including "Valley Girl," "Dancin' Fool," 
and 17 I!) more tunes. 

FZ 
1995 Rvkedisl: 

Blur Makes 
Virgin Debut 

BY CRAIG ROSEN 
AND DOMINIC PRIDE 

LONDON -The recent No. 1 en- 
try of Blur's "Country House" at 

RI 11R 

the top of the U.K. singles chart 
was another testament to the 
band's popularity in the U.K. In 
February, the group became the 
first ever to win four Brit Awards. 

Yet, in spite of the band's popu- 
larity at home, Blur has not made 
a significant impact in the U.S. 

With the U.S. release of the al- 
(Continued on page 112) 

Brazilian Labels 

Halt Radio Payola 
BY ENOR PAIANO 

SAO PAULO -Faced with mounting 
payola demands by radio stations, 
Brazil's major record labels got to- 
gether in May and served notice to the 
stations that payments of "jabá" 
would cease immediately. 

And so far, says Manoel Camero, 
president of the recording industry's 
trade group, Associaçáo Brasileira 
dos Produtores dos Discos (ABPD), 

(Colaio ¡led onpage .J) 

DOVE 
AUDIO 
14TH A1NN11iE.RSART 

SEE PAGE 43 

MCA CELEBRATES REBA 
WITH MARKETING BLITZ 
BY CHET FLIPPO 

NASHVILLE -Reba McEntire cele- 
brates her 20th year in the music busi- 
ness in October, and the 
observance will kick off 
a massive MCA market- 
ing plan for the artist 
that will extend well into 
1996. 

In typical style, 
McEntire is celebrating 
by working even harder 
"People say, `Reba, why 
don't you slow down?' " 
she says. "Sure, I could, but I'm final- 
ly in a position where I can do all the 
things I've always wanted to do. I can 
walk into Hollywood and discuss the 
next movie I want to do. Those two 
bridges are meeting and joining, and I 
like being able to do that. 

"The places I can perform now are 
incredible and such a leap from those 
clubs I played when I started out. 

That's when I should have quit -15 
years ago. Now's the fun time. I have 
my airplane now, and I can work al- 
most anywhere and still be in my own 

bed every night. The 
sky is the limit." 

McEntire is also find- 
ing time to be closely in- 
volved in marketing de- 
cisions. 

"I still marvel," says 
MCA Nashville chair- 
man Bruce Hinton, 
"when we sit down to 
start planning a Reba 

McEntire marketing strategy, be- 
cause she is such a multithreat artist. 
She is certified by the [Recording In- 
dustry Assn. of America] as the third 
best -selling female artist in history, 
behind Barbra Streisand and Linda 
Ronstadt, and I expect her to become 
No. 2 in the very near future. 

"Plus," he continues, "she's a TV 
(Continued on page 20) 

McE NTIRE 

Blue Note Jazz Benefit 
To Aid Special Olympics 

BY TERRI HORAK 

NEW YORK -Blue Note Records 
has produced its first benefit al- 
bum, the star - 
studded "Jazz 
To The World," 
which will aid 
the Special 
Olympics. 

Due Tuesday 
(26), the Christ- 
mas album fea- 
tures artists 
from the tradi- 
tional and contemporary jazz fields. 
Two previous A &M albums for the 
charity, "A Very Special Christ- 
mas" and its sequel, feature pop 

and rock artists and have raised 
more than $30 million for the orga- 
nization, according to Special 
Olympics president Bobby Shriver. 

Blue Note 
president Bruce 
Lundvall says 
that he, Shriver, 
and album pro- 
ducer Christine 
Martin pursued 
artists that are 
not only top sell- 
ers in jazz but 
have crossover 

BAKER WILSON 

appeal as well. 
"Obviously, we want to appeal to 

the pop adult market, [in addition] 
(Continued on. page 107) 

Jones Bares All 
On Reprise Set 

BY LARRY FLICK 

NEW YORK -On Tuesday (19), 
Reprise releases "Naked Songs," 

JONES 

T 
a collection that chronicles the 
lasting impact of singer /song- 
writer Rickie Lee Jones on 

(Continued on page 113) 

Asylum's Harris 

Smashing Formats 
BY RICK CLARK 

Acknowledging that she is no longer 
considered mainstream country by ra- 

HARRIS 

Elektra Entertainment 

dio, Emmylou Harris turned to outside 
producer Daniel Lanois for her 

(Continued on page 11 3) 

The 
Netherlands 
T H E B I L L B O A R D S P O T L I G H T 

SEE PAGE 65 

IN VIDEO NEWS 

`Apollo 13' Takes Direct 

Flight To Sell- Through 
SEE PAGE 5 
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Produced by Rick Rubin 
Co-produced by Mike Fraser 

Management: Stewart Young and Steve Barnett 

THE NEW ALBUM 

FEATURING 

THE SINGLE AND 
VIDEO 
HARD AS A ROCK 

On Eastwest Records America compact discs, 
cassetses ord records. 01780.1/2/4 

World Wide Web: Imp://www.elektra.com 

V 1995 Elektio Enlodainment Group. o division of Warner Communivoions Inc. A Time Women Company Pho n Robed Ellis 
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TVT RECORDS COntgI"otUjC1teS ITS' INTERNATIONAL AFFILIATES: 

intereord Records, um Records, 
London Records Bfaneo y Negro 

or) their success with 

T e 
L' u..«dl. 

The Album 

Rin 

onn efts 
The Single 

'74-'75 The Single 

4 7 - 75 
TOP 20 
GERMANY ( #1, Gold) 

NORWAY ( #1 for 8 weeks, Platinum) 

SWEDEN ( #1, Gold) 

SWITZERLAND ( #3) 

DENMARK ( #5) 

POLAND ( #5) 

BELGIUM ( #5) 

AUSTRIA ( #6) 

NETHERLANDS ( #8) 

IRELAND ( #8) 

ENGLAND ( #14) 

FRANCE ( #15) 

ITALY ( #17) 

The Album 

Rir) 
TOP 40 
ENGLAND ( #36) 

GERMANY ( #16) 

SWEDEN ( #29) 

NORWAY ( #14) 
POLAND ( #30) 

ITALY ( #25) 

NETHERLANDS ( #24) 
AUSTRIA ( #21) 

SWITZERLAND ( #21) 
PORTUGAL ( #26) 

Look for the worldwide refeose of The connells new olburn in Februory of '96 

also look for c eorge Hur)tley's solo project Rroir)jur)k Ìr) october of '95 
RECORDS TVT RECORDS, 23 EAST 4TH STREET, NEW YORK, NY 10003 TEL. 212.979.6410 FAX. 212.979.6489 
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81 
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* THE SHOW SOUNDTRACK DEFJAM /RAL 
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THE HOT 100 
* GANGSIA'S PARADISE COOLIO FEATURING L.V. MCA 

104 

ADULT CONTEMPORARY 
* KISS FROM A ROSE SEAL zrr/SIRE 

96 
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* I LIKE IT, I LOVE IT TIM MCGRAW CURB 

H 
38 
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33 

DANCE / MAXI -SINGLES SALES 
* REAL HIP HOP DAS EFX EASTWEST 

33 
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39 
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* YOU ARE NOT ALONE MICHAEL JACKSON EPIC 
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28 

RAP 
* GANGSTA'S PARADISE COOLIO FEATURING L.V. MCA 

30 

ROCK / ALBUM ROCK TRACKS 
* TOMORROW SILVERCHAIR EPIC 

99 

ROCK / MODERN ROCK TRACKS 
* COMEDOWN BUSH ucwMA. 

99 

T TOP VIDEO SALES 
O * PLAYBOY: THE BEST OF PAMELA ANDERSON 

PLAYBOY HOME VIDEO 

89 

P 
LASERDISCS 

V 
* STAR TREK GENERATIONS PARAMOUNT HOME VIDEO 

91 

I MUSIC VIDEO 
D * PULSE SONY MUSIC VIDEO 

E 
90 

O RENTALS 
S * OUTBREAK WARNER HOME VIDEO 90 

No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS 

BLUES 
* FROM THE CRADLE ERIC CLAPTON DUCK /REPRISE 

CONTEMPORARY CHRISTIAN 
* I'LL LEAD YOU THERE MICHAEL W. SMITH REUNION 

GOSPEL 
* BROKEN WILLIAM BECTON 6 FRIENDS WE It 

THE BILLBOARD LATIN 50 
* DREAMING OF YOU SELENA EMIIPTIN 

REGGAE 
* BOOMBASTIC SHAGGY VIRGIN 

WORLD MUSIC 
* BEST OF GIPSY KINGS NONESUCH 

`Apollo 13' Aimed Direct To Sell- Through 
MCA /Universal Said To Plan 4th - Quarter Launch 

BY SETH GOLDSTEIN 

NEW YORK -MCA/Universal Home Video 
is shooting for the moon this fall. 

According to trade sources, MCA plans a 
direct- to-sell- through release of "Apollo 13" 
in late November, timed to take advantage of 
the busy shopping weekend that follows 
Thanksgiving. The studio won't confirm 
plans, but it doesn't deny the imminent 
home -video launch of the Tom Hanks movie, 
which has grossed $162 million this summer. 

If it arrives on schedule, "Apollo 13" will 
be the second feature starring Hanks to go 
direct this year. Paramount Home Video de- 
livered more than 12 million copies of "For- 
rest Gump" in May. MCA will make the offi- 
cial announcement at a Sept. 26 news 
conference in Los Angeles. Suggested list is 
thought to be $22.98. 

"Apollo 13" should be the icing on a tasty 
sell- through cake presented to retailers in 
the fourth quarter. Duplicators predict that 
close to 100 million cassettes of front -line re- 
leases will arrive in stores from August 
through November. 

"That's significantly higher than last 
year," says one executive, referring to when 
MCA's "Jurassic Park" and Disney's "Snow 
White" combined for more than 40 million 
units (not counting returns). Demand for cat- 
alog titles is also "the largest we've ever 
seen," he adds. "We're beyond busy." 

The sell -through season got off to a fast 
start with "A Goofy Movie" from Disney la- 
bel Buena Vista Home Video and 20th Cen- 
tury Fox Home Entertainment's "Star Wars 
Trilogy," a reissue worth 10 million -12 mil- 
lion cassettes. 

Next month, stores receive MCA's 
"Casper" (estimated at about 9 million units), 
Buena Vista's "Cinderella" (16 million) and 
"The Santa Clause" (12 million), and 
MGM /UA Home Entertainment's James 
Bond package. 

Already scheduled for November are 
Warner Home Video's "Batman Forever" (9 
million) and "Free Willy 2" (4 million), Fox's 
"Miracle On 34th Street" (7 million) and 
"The Mighty Morphin Power Rangers" (5 
million), and New Line Home Video's 
repriced "Dumb And Dumber" (2 million). 
Compared to 1994, "it's one helluva fourth 
quarter," marvels a distributor who is out- 
pacing his 1994 sales. 

The problem for wholesale, retail, and 
MCA is finding shelf space for the expected 
8 million -9 million copies of "Apollo 13." 
MCA has spent the past several weeks 
polling key accounts and then swearing them 

Bill Paxton, Kevin Bacon, and Tom Hanks 
portray astronauts with a galaxy -size problem 
in "Apollo 13." 

to secrecy. Stores will find the room, but not 
without grumbling. 

"It's arriving pretty late in the game," 
says a video chain CEO. "We should have 
more time," he says, especially for a movie 
that will have strong rental demand. Howev- 
er, he hastens to add: `Big titles are always 
welcome." One wholesaler worries that ma- 
jor accounts have "already closed their 

books. It's tough going back to fight for 
space." 

Nevertheless, a major discounter -and a 
big MCA customer -anticipates "plenty of 
room" for a title expected to help bring late 
1995 sales up to the "Jurassic Park" level of 
a year ago. "Solely from our perspective, we 
need it," says a video buyer. 

MCA may share the same perspective. 
Observers suggest that the studio advanced 
"Apollo 13" from early 1996 to late 1995 in 
the hope of closing the revenue gap. "They 
need to make the numbers," says a distribu- 
tor. "That's what I've been told." MCA's 
"Casper" and "Apollo 13" together could ap- 
proximate the size and value of its "Jurassic 
Park" shipments. 

But unlike "Casper," which is being cross - 
promoted with Pepsi and Baskin- Robbins, 
"Apollo 13" isn't likely to have any assistance 
from consumer rebate campaigns capitaliz- 
ing on Hanks and his two Oscars. The actor, 
who limits publicity, rejected tie -ins with 
"Forrest Gump" and, in fact, turned down 
the use of his picture on the cassette jacket. 

Enhanced CD Packaging To 
Have Jewel -Box Dimensions 

BY MARILYN A. GILLEN 

LOS ANGELES -As expected, the new 
enhanced CD format will come to market in 
force this winter, decked out in a package of 
jewel -box dimensions. That's the size major 
labels say they will adopt for release of their 
enhanced albums, which play like standard 
CDs on audio decks but add multimedia fea- 
tures when played in a computer's CD -ROM 
drive. 

The formal announcement by the Record- 
ing Industry Assn. of America of its members' 
plans to adopt a voluntary dimension standard 
of 5 by 51/, inches follows a Sept. 8 meeting in 
New York between the RIAA and represen- 
tatives from the National Assn. of Recording 
Merchandisers, at which NARM shared its 
perspective on how the new albums should be 
housed. Both groups have been individually 
studying the packaging issue from the per- 
spectives of the recording industry and music 
retailers (Billboard, Sept. 9). 

NARM, which expressed strong support 
for a package that would not require its mem- 

bers to refixture their stores, is also encourag- 
ing the adoption of acousto- magnetic electric 
audio surveillance technology for all enhanced 
CD product, according to NARM executive 
VP Pam Horevitz. 

The announcement codifies an informal 
Billboard survey of the major -label groups, 
which expressed agreement on distributing 
their forthcoming titles to music retailers in 
jewel -box -size packages. The computer soft- 
ware channel, which showcases CD -ROM ti- 
tles in large boxes and generally is not fix- 
tured to handle jewel boxes, will present 
unique challenges, they added, which may be 
addressed through alternate packaging or 
customized merchandising displays (Bill- 
board, Sept. 9). 

While making enhanced CDs the same size 
as their nonenhanced counterparts eases some 
merchandising concerns for music retail, it 
raises the problem of differentiating the simi- 
lar- looking "enhanced" dises (which are ex- 
pected to cost more) from their nonenhanced 
counterparts. Many music retailers expect 

(Continued on page 23) 

T H I S W E E K I N B I L L B O A R D 

THE RETOOLING OF RETAIL 
In the third of four expanded sections on changes in music retailing, the 

focus is on software, from point of sale /inventory- replenishment sys- 

tems at music chains to kiosks with music databases for customer use. 

Page 85 

NAB: ISSUES AND CHALLENGES 
At the recent National Assn. of Broadcasters convention, a wide range of 

topics included deregulation, radro s role on the Internet, and recent action 

by Congress and the FCC. Radio features editor Eric Boehlert and Wash- 

ington, D.C., bureau chief Bill Holland report from New Orleans. Page 95 
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Morissette Sales Winner 
Following MIV Awards 
BY BRETT ATWOOD 

LOS ANGELES -The big winners 
of the 1995 MTV Video Music 
Awards picked up more than acco- 
lades. Some of the acts appearing at 
the event, held Sept. 7 at Radio City 
Music Hall in New York, benefited 
at retail from their exposure on the 
cablecast, during what is tradition- 
ally one of the slowest music sales 
months of the year. 

Alanis Morissette shows The Bill- 
board 200's largest unit gain over 
prior week sales, while albums by 
R.E.M., Hole, Weezer, and White 
Zombie exhibited moderate sales 
increases in the week following the 
cablecast, which was seen by ap- 
proximately 6.3 million viewers in 
the U.S. alone. TLC appeared to be 
a major beneficiary outside the U.S. 

The program will eventually 
reach 265 million households in 76 
territories around the world. The 
awards show was carried live in the 
U.S. on MTV, as well as on MTV 
Europe in the U.K., MTV Asia, and 
MTV Latino in the U.S. and Latin 
America. In October, it will air on 
MTV Japan. 

TLC 

The three -hour event drew a 6.4 
rating for its U.S. cablecast, which 
represents a 5% increase from last 
year's 6.1 rating. Several repeat air- 
ings are scheduled throughout Sep- 
tember on the cable music channel. 

The sales impact of the MTV 
Video Music Awards at retail is less 
than that of other high -profile 
awards programs, such as the 
Grammys, the American Music 
Awards, and the Billboard Awards, 
which are aired to a wider audience 
over broadcast networks (see Be- 

(Continued on page 107) 

House Panel Adds OK To 
Performance Right Bill 

BY BILL HOLLAND 

WASHINGTON, D.C. -The House 
Judiciary Committee, by unanimous 
vote, passed the record industry's 
groundbreaking Digital Audio Perfor- 
mance Right bill Sept. 11, sending the 
legislation to the House floor and 
probable House passage later this 
month. 

The bill, H.R. 1506, is identical to 
the Senate version, which was passed 
Aug. 8. Insiders say that Congress is 
expected to approve the bill, and Pres- 
ident Clinton could sign the legislation 
into law before October. 

The legislation, an amendment to 
the Copyright Act, grants, for the first 
time, a performance right in sound 
recordings to labels and performers 
and protects them from unauthorized 
use of digital transmissions by new - 
generation audio program suppliers. 
Traditional radio is exempted. 

Provisions in the bill call for a royal- 
ty to be paid in a 50 -50 split between 
the labels and performers, minus a 2% 
cut off the top for background musi- 
cians and singers. 

Most other developed countries 
have a performance right in sound 
recordings, and the passage of the leg- 
islation will put the U.S. on better 
footing with its trading partners. 

Quick passage of the legislation is 
virtually assured, since all major mu- 
sic industry groups now support the 
concept. Earlier, ASCAP, BMI, and 
the National Music Publishers Assn. 
had problems with the bills. 

But a June 27 agreement between 
the Recording Industry Assn. of 
America and the NMPA alleviated 
concerns of the music -publishing com- 
munity that under such a new law, la- 
bels could become "gatekeepers" and 
prohibit licensing of songs. (Billboard, 
July 8). 

The June agreement puts limita- 

tions on labels' exclusive rights in li- 
censing material to interactive digital 
services and further defines digital 
deliveries as either "electronic sales" 
or jukebox -type "performances." An 
electronic sale would be subject to a 
mechanical royalty payment from la- 
bels to publishers and songwriters. 

Proponents are planning an "expe- 
dited procedure" to help the bill 
through the busy 104th Congress, ac- 
cording to RIAA chairman/CEO Jay 
Berman. 

The Clinton administration's desire 
for a performance right in sound 
recordings is embodied in its recently 
released intellectual property white 

(Continued on page 111) 

Workout Videos Losing Retail Steam 
Can Celebs Still Pump Winning Sales? 

BY EILEEN FITZPATRICK 

LOS ANGELES -The exercise 
gravy train greased by Cher and 
Cindy Crawford has come to a 
screeching halt, but it's not enough to 
derail a few suppliers from releasing 
star -driven tapes during the fourth 
quarter. Among the big names get- 
ting physical in the coming months 
are Claudia Schiffer, Carnie Wilson, 
Linda Evans, and Yvette Mimieux. 

Overall, 1995 consumer spending 
on exercise videos has dropped a 
whopping 32 %, according to New 
York -based video consultant Alexan- 
der & Associates. 

The firm does not isolate celebrity 
video sales performance, but distribu- 
tion sources indicate that Buena Vista 
Home Video's "Your Personal Best 
With Elle Macpherson" didn't have 
nearly the muscle Crawford had in 
the early '90s. 

The two Crawford tapes released 
by GoodTimes Home Video have sold 
in excess of 3 million units worldwide, 
according to the company. 

Released in January, Buena Vista 
shipped out about 1 million units of 
the Macpherson tape, but sources say 
as much as 40% has come back. 

"We did OK with Elle," says Tower 
Video VP John Thrasher, "but it 
didn't do as well as Disney had ex- 
pected." 

Buena Vista executives were un- 
available for comment. 

Celebrity tapes have also taken a 
dive at Suncoast Motion Picture Co., 
according to president Gary Ross. 
Not one star -driven exercise tape is 
among the chain's top 200 sellers, he 
says. 

"It's OK if a celebrity comes out 
with a tape that is meaningful," Ross 
says. "But it would be better if it had 
been put out a few years ago; when 
celebrity tapes were at their height." 

Despite the poor reception for 
Macpherson, CBS /Fox Video is 
counting on supermodel Schiffer to 
revitalize the celebrity exercise mar- 
ket. 

Scheduled for a December or Janu- 
ary release, the Schiffer project will 
be a series of four body -part tapes 
each priced at $14.98, which is $5 less 
than the Macpherson video. Schiffer's 

The "Real" Thing. Atlantic Jazz saxophonist James Carter socializes after an in- 
store performance at J &R Music World in New York in support of his album The 
Real Quietstorm," which reached No. 4 on Billboard's Top Jazz Albums chart. 
Shown in back row, from left, are Lynne Poole, Atlantic regional marketing 
manager; Doug Diaz, J &R head buyer; and Babsy Rupnarain, J &R advertising 
director. In middle row, from left, are Michelle Cain, WEA sales rep; Bob Huber, 
J &R jazz buyer; and John Ahrens, WEA sales rep. In front row, from left, are Matt 
Ziruk, A &R jazz retail manager, and James Sheldon Michelson, WEA Northeast 
regional sales manager for special projects. 

Carnie Wilson, left, and Claudia Schiffer figure they can attract fans of video 
workout tapes, despite a declining market. 

video also has a $9.95 minimum ad- 
vertised price point. 

The series, titled "Perfectly Fit," 
will be co- hosted by personal trainer 
Kathy Kaehler, who is no stranger to 
the video market. 

Kaehler starred in her own video 
released by Columbia TriStar Home 
Video in 1992, but sales of the video 
didn't meet Columbia's expectations, 
and the supplier abandoned plans for 
a series, according to a source at the 
company. 

20th Century Fox Home Enter- 
tainment president Bob DeLellis says 
the company plans on rolling out the 
Schiffer videos slowly to build sales 
for the series. 

"We'll put out an appropriate num- 
ber and watch it grow on its own," 
DeLellis says. "We sold close to a mil- 
lion Cher tapes, but it took six to eight 
months." 

Although DeLellis would not com- 
ment on how much Schiffer is being 
paid to star in the video, sources indi- 
cate that Fox is shelling out at least 
$1 million for the supermodel. 

Exercise video king WarnerVision 
Entertainment is trying its luck with 
former Wilson Phillips singer Carnie 
Wilson. 

Wilson has temporarily left her 
singing career to host a syndicated 
TV talk show and debuts in video 

(Continued on page 110) 

Choices Drops Its Bid To 
Build A Video Powerhouse 

BY SETH GOLDSTEIN 

NEW YORK -Home video doesn't' 
have Choices Entertainment to kick 
around any more. 

For the past year, the trade has 
speculated whether and when publicly 
held Choices would acquire the hun- 
dreds of stores it said would be the ba- 
sis of a national chain to rival Block- 
buster (Billboard, June 24). The effort 
ended earlier this month when Los 
Angeles -based JD Store Equipment 
ended its merger agreement with 
Choices, and JD chief John Maioriello 
resigned as chairman/CEO /director of 
the 11 -store chain in Morrisville, Pa. 

In a Sept. 8 letter to Choices presi- 
dent John Boylan, Maioriello said he 
was unable to reach "a mutually 
agreed -upon settlement" with the oth- 
er JD shareholder that would allow 
the merger to proceed. In fact, trade 
sources say, Maioriello never could 
raise the millions necessary to con- 
clude the retail deals he had negotiat- 
ed. 

At the end, only the 44 -store Palmer 
Video chain in Union, N.J., and Video 
Junction with five stores in Rhode Is- 
land remained to be purchased. Many 
of the others on Choices' list were 
picked off by better -financed entre- 
preneurs, such as Hollywood Enter- 
tainment, Movie Gallery, and Moovies, 
while Maioriello unsuccessfully wooed 
investment bankers. 

"He wasn't able to make things hap- 

pen as he expected," says a retail exec- 
utive who anticipates legal repercus- 
sions involving Choices and JD. Nei- 
ther Maioriello nor Boylan returned 
calls at deadline. 

Three days after the letter to Boy- 
lan, Palmer Video president Peter 
Balner pulled out of Choices, resigning 
as executive VP/board member. "I 
didn't want to be the only one in there, 
even for a day," he says. 

Balner might return if Maioriello 
comes up with the needed cash, 
thought to be as much as $15 million. 
Choices stock, valued at 50 cents a 
share, would bring the total to $22 mil- 
lion. "John's eternally optimistic," Bal- 
ner adds. "I'm willing to give it some 
time" -but not later than the end of 
the month. 

Palmer, which itself tried to go pub- 
lic, doesn't lack for suitors, he says. 
"Not a week passes where we don't get 
calls." Balner sees the chain as the key 
to the New York market, where he 
claims it's second only to Blockbuster. 

Balner estimates company -owned 
stores will have sales of $24 million this 
year, supplemented by $4 million -$5 
million from the franchises that 
Palmer can purchase. "It's not in- 
significant," he says. 

The next deal might be at least as 
good as the Choice offer. As the tempo 
of retail acquisitions has increased, 
"the bidding is going up," says retail 
analyst Curt Alexander. "It's getting a 
little more competitive." 
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featuring 
THE HEARTS FILTHY LESSON 

produced by Ovid Bowie 

tour with Nine Inch 
and Brian Eno 

Nails and Prick 

September: 14 Hartford,CT - 16 Boston 17 Hershey,PA - 20 Toronto 22 Philadelphia 23 Pittsburgh 27 +28 New York 30 Cleveland 

October: 1 CFicago - 3 Detroit - 4 Columbus - 6 Wasiington,D.C. - 7 Raleigh 9 Atlanta - 11 St Louis - 13 Dallas 14 Austin 

18 Phoenix- 21 San Francisco - 24 Seattle - 25 Portland - 28 +29 Los Angeles Itinerary subject to change; check local listings 

®1995 David Bowl. under .aclu.tve llcnw In the U.4. .rd Canada to Virgin Record. America, Inc. and BG in t.rn.tfonel for the rest of the world. 
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At 70, you still 
have your arms 

around a younger woman. 

Happy Birthday B.B., 

with love and admiration 
from your family at 
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Commentar 
Money The Real Issue In Copyright Laws 

BY EDWARD M. CRAMER 

The federal appellate court's ruling on the 
case of the song "When The Red, Red Robin 
Comes Bob, Bob, Bobbin' Along" (Woods vs. 
Bourne, 2nd circuit) will have greater eco- 
nomic impact on songwriters and publishers 
than nearly any other issue. 

In Billboard's succinct summary of the 
court's 43 -page decision (Billboard, Aug. 12), 
an unnamed lawyer said he or she did not 
think the issue was important enough for the 
Supreme Court to consider. I have no idea 
whether either party intends to seek a review 
by the Supreme Court, but the Court decides 
only about 100 cases a year, so the odds 
against it being heard are overwhelming - 
whether it is important or not. 

But the fact is that potentially hundreds of 
millions of dollars are involved, and I don't 
view that as unimportant. 

When the copyright law was amended 
effective 1978, one of the changes was to 
increase the term of protection for works 
written prior to 1978. Previously, the term 
was 28 years plus a renewal term of 28 years, 
for a total of 56 years. The amendment added 
another 19 years to the renewal term, for a 
total of 75 years. The law also gave the author 
or his or her statutory heirs the right to ter- 
minate previous agreements. The law was 
clear on who should get the benefit of this 19- 
year bonus -the writer or, if dead, his or her 
designated successors. 

But in order to protect those who were 
licensed prior to the termination, the law 
allows "derivative works," such as films and 
recordings, to continue to exploit their 
licensed material. 

The next question was posed but not cov- 
ered by the Copyright Act: Who was to get 

the royalties due after termination on these 
derivative works? For example, if a CD com- 
pilation is released in 1995 featuring Frank 
Sinatra's hits recorded prior to 1978, and 
some of the contracts between the writers 
and the original publishers for that material 
had been terminated, do the post- termination 
royalties on present -day sales go to the orig- 
inal publisher who issued the license or to the 
writers and their successors? 

In the now -famous "Who's Sorry Now" 
case (Mills vs. Snyder), the Supreme Court, 
in a five -to -four decision that has been thé 

`The author's 
right of termina- 
tion has been 
severely erod- 
ed.' 
Edward M. Cramer is a 
New York -based enter- 
tainment attorney. 

subject of much critical comment, held that 
the record royalties for pre- terminated 
licenses should go to the original publisher. 
How much has that decision cost the writers 
and their successors? 

The "Red, Red Robin" case took the prob- 
lem one step further: Who can collect per- 
forming royalties from ASCAP when the pre - 
termination recordings, videos, and films are 
performed? 

The lower court held that, with one minor 
exception, the ASCAP earnings should go to 
the writer or his or her designated heirs and 
to the new publisher they choose, not to the 
original publisher. 

LOOKING GOOD 
Billboard's new look is excellent. I particu- 

larly like the Reviews & Previews section. 
Since I am primarily ordering new material, 
I appreciate that you have grouped the infor- 
mation. It was always a challenge to find the 
Video Previews. Thank you! 

Penelope S. Jeffrey 
Cuyahoga County Public Library 

Parma, Ohio 

ITALY'S SIAE TARIFF IS SUPPORTED 
Billboard's Aug. 26 issue contained an arti- 

cle by Mark Dezzani titled "Italian Group 
SIRE Charged With Abusing Its Position." 
As usual, Dezzani's account is precise and 
accurate, and he quotes SIAE's point of view 
on the matter. However, it is perhaps not suf- 
ficiently emphasized that the Antitrust Com- 
mittee has indeed confirmed the correctness 
and validity of the tariffs for authors' rights 
charged by SIAE for music performed in 
dance halls and clubs. The Antitrust Com- 
mittee criticized SIAE's previous criteria for 
the distribution of royalty shares for music 
performance in dance venues among authors, 
publishers, and right owners. 

SIAE has already introduced new distrib- 
ution criteria for such shares of authors' 
rights, criteria which have been acknowl- 
edged as satisfactory by the Antitrust Com- 
mittee itself. According to the Antitrust Com- 
mittee report, "The new distribution criteria 

L E T T E R S 

The Court of Appeals modified the result 
by holding that royalties from performances 
on films and videos go to the original pub- 
lisher. On the other hand, royalties from per- 
formances from recordings go to the new pub- 
lisher. 

Thus, it is clear that substantial amounts of 
money are involved. The economic nature of 
the right of termination has been severely 
eroded by these decisions. 

Where were the bulk of professional song- 
writers when these cases were being pre- 
pared and argued? The Songwriters Guild of 
America took on these issues virtually alone. 
Many of the most successful writers, with 
high - powered lawyers, accountants, and busi- 
ness agents, made no effort to support these 
test cases. 

The reasons for their inaction remains a 
mystery to me. Perhaps they felt that these 
cases only involved old -time songwriters and 
not contemporary writers. If so, they were 
wrong as a matter of principle and perhaps 
as a matter of law. 

They forgot, or perhaps were unaware, that 
for all songs contracted after 1978, the writ- 
ers have a similar right of termination after 
35 years. Thus, a song placed under contract 
with a publisher in 1978 can be terminated by 
the writer in 2013. It doesn't take a degree in 
prophesy to foresee that the same arguments 
advanced in the "Who's Sorry Now" and 
"Red, Red Robin" cases will be made at that 
time. If the results are the same, the termi- 
nation right will be worth only a fraction of 
what was originally expected. 

At that time, "Who's sorry now ?" should be 
asked about the fact that these writers did not 
speak out early and support the plaintiffs. To 
borrow from an old expression, perhaps they 
were content just to sit on their ASCAPs. 

adopted by SIAE with the commissioner's 
decree No. 137 of July 14, 1995 (which will be 
in force from Jan. 1, 1996), have led to a sig- 
nificant improvement in the actual protection 
granted to authors whose music is performed 
in discothèques, thus justifying the tariffs 
charged by SIAE to the managers of clubs 
and dance halls." 

Regarding the amount of charges applied 
for authors' rights in the case of music per- 
formances in dance halls and clubs, SIAE has 
not been censured by the Antitrust Commit- 
tee. Indeed, such tariffs (which do not amount 
to 10%, as was stated in Dezzani's article, but 
to 6.5% of the total entrance fees) have not in 
the least been considered prejudicial to the 
managers of dance halls and clubs. Indeed, 
the tariffs shall not be modified, and there- 
fore the royalties distributed to authors, pub- 
lishers, and right owners will not be reduced. 

Sapo Matteucci 
Press office manager 

SIAE 
Rome 

MOTHER KNOWS BEST 
For quite some time now I have had a major 

objection to the format that Billboard employs 
in reporting the birth of children in the Life- 
lines section. I am referring to the placement 
of the man's name before the woman's as 
though he were the one who has given birth. 
I can't believe that I would be the only one to 

bring this subject up. I am also a little bit sur- 
prised (although in this business I shouldn't 
be) that you are not using a more current for- 
mat. 

Pleise note that I am not, by any means, a 
militant feminist or such. I am, however, a 
mother, and I think that considering the 
amount of pain and work that we go through 
to produce these offspring, we could at least 
rate top billing in the announcement. 

Lisa Gifford 
Fantasy Studios 

Berkeley, Calif. 

Billboard replies: Actually we are amazed 
no one has pointed out this bad old habit to 
us before. Henceforth, the member of the 
industry will be named first. If both parents 
are from the industry, mom will get top 
billing. We will use a similar style for mar- 
riage listings. We hope this represents a 
more enlightened approach. 

CREDIT IS DUE 

I read with much interest Iry Lichtman's 
article on the multi -artist album of the 
upcoming Broadway musical "The Life." 
However, to be accurate, the show's credits 
should read: music by Cy Coleman, lyrics by 
Ira Gasman, book by Ira Gasman, Cy Cole- 
man, and David Newman. 

Ira Gasman 
New York 

Mides and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management. 

Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036 
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Autumn Heatseekers Success Stories 
Col's Presidents Interscope Act Petra Thrives 
Work The Road Toadies Hop Up Amid Newcomers 

BY CARRIE BORZILLO 

LOS ANGELES -When Chris 
Ballew, singer of the Presidents Of The 
United States Of America, says he'll 
play anywhere, he's not kidding. To 
promote its self -titled debut on Colum- 
bia, the quirky trio played everywhere 
from a hot -dog stand to polka clubs to 
seaside in San Diego. 

Peter Fletcher, VP of marketing on 
the West Coast at Columbia, says the 
Seattle band's promotional tour of non- 
traditional venues and radio and retail 
stops in August was the label's "most 
successful promotional tour ever." 

Due to the outing and heavy modern 
rock airplay and "Buzz Clip" rotation 
on MTV of the first single, "Lump," the 
band's album moves 32 positions to No. 
62 on The Billboard 200 this week. 

(Cont itilied on page 111) 

BY CARRIE BORZILLO 

LOS ANGELES -More than a year 
after the release of their major -label 
debut, the members of Interscope's 

TOADIES 

HEg 
SEEKERS 

AIPAu 

Toadies are reaping the fruits of their 
labor, as "Rubberneck" leaps 16 spots 
this week to No. 79 on The Billboard 
200. 

Patience, an intentional slow build- 
up at radio, and nonstop touring have 
also helped the Fort Worth, Texas - 

(Continued on page 110) 

Chrysalis Act Shara Nelson 
Captures Spirit Of U.K. R &B 

BY DOMINIC PRIDE 

LONDON -For a while, it looked as if 
Shara Nelson would forever live in the 
shadow of her epic 
composition "Un- 
finished Sympa- 
thy," which she per- 
formed on Massive 
Attack's 1991 al- 
bum "Blue Lines." 

But with her 
second album, 
"Friendly Fire," 
due to be released 
here Sept. 25 by Cooltempo /Chrysalis, 
the British soul singer has written and 
recorded songs that tower above her 
previous material. 

"Friendly Fire" showcases Nelson's 
rich vocals, which are just as much at 

NELSON 

ease with pop ballads as with her har- 
rowing, self -revelatory confessionals. 
Further, the new album captures the 
current cosmopolitan spirit of British 
R &B, drawing in traditional soul influ- 
ences, house beats, dub basslines, and 
hip -hop scratching and sampling, all in- 
fused with the cosseting warmth of a 
full string section. 

"It was not meant to be a cold al- 
bum," says Nelson. "There are harder 
bits to it, but I went through stages of 
being tough and tender at the same 
time." That goes some way toward ex- 
plaining the contradictions in the title 
track and "Rough With The Smooth," 
which was released as the first single in 
late August. 

The emotional and musical high 
point of the album is "I Fell," a slow - 

(Continued on page 111) 

BY DEBORAH EVANS PRICE 

NASHVILLE -Though most of the 
acts on Billboard's Heatseeker chart 
are newcomers, Christian rock band 
Petra has been plying its trade for 23 
years, amassing a fan base that has 
made it one of a handful of Christian 
acts to land in The Billboard 200. 

Petra's new Word album, "No 
Doubt," along with Christian titles by 
Michael W. Smith, Ron Kenoly, and 
Ray Boltz, debuted on The Billboard 
200 two weeks ago when Billboard be- 
gan including SoundScan point -of -sale 
data from the Christian market in the 
chart (Billboard, Sept. 9). 

The Petra title entered the chart at 
No. 191 and jumped to No. 97 last 
week, garnering Heatseeker Impact 
status for the veteran act. 

(Continued on page 110) 

Contract Delays 

Release Of New 

Wilson /Parks Set 
The release of the highly antici- 

pated Brian Wilson/Van Dyke 
Parks album, "Orange Crate Art," 

WILSON PARKS 

originally set for Oct. 24, has been 
pushed back to 1996. 

(Continued on page .20) 

Portishead's `Dummy' 
Wins Mercury Music Prize 

BY DOMINIC PRIDE 

LONDON -The eerie tones of 
Portishead's "Dummy" narrowly 
beat the introspective "Maxin- 

quaye" by Tricky 
to win this year's 
Mercury Music 
Prize. 

Portishead was 
on hand to collect 
its trophy Sept. 
12 at a packed 

ceremony at the Savoy Hotel here. 
Media coverage of the event, com- 

bined with retail support, is expect- 
ed to add a gentle impetus to sales of' 

"Dummy" and generate wider inter- 
est in the band for the release of its 
second album next spring. 

Only the winner of the Mercury 
Music Prize was made public, but 
one member of the panel of judges 

says the contest between Portishead 
and Tricky was very strong, with PJ 
Harvey's "To Bring You My Love" a 
close third. This meant the judges 
ranked three of the past year's more 
somber and exploratory albums 

(Continued on page 112) 

New Albion's New Age Spirit 
Fits Well At Harmonic Mundi 

BY BRADLEY BAMBARGER 

Last year, the New Albion label 
marked its 10th anniversary by cele- 
brating a decade spent documenting a 
distinctly West Coast strain of contem- 
porary composition. Now, thanks to a 
new distribution agreement with Har- 
monia Mundi USA, New Albion antici- 
pates reaching a market that seems more 
in tune to new music than ever. 

Based in San Francisco, New Albion 
was the first label to record the work of a 
generation of composers steeped in an 
aesthetic that differed from the more Eu- 
ropean inclination of the East Coast 
school. These composers, and a group of 
like- minded performers, were centered 
in California and possessed a sensibility 
that encompassed minimalism, Asian and 
Latin American influences, new age spir- 

ituality, and experimental instrumenta- 
tion and electronics. In the mid -'80s, this 
sort of enterprise required not only a pas- 

sion for creativity 
but a healthy disre- 
gard for perceived 
commercial reali- 
ties. "No one with a 
business perspec- 
tive would have 
done what I did, be- 

cause there was no market for it," says la- 
bel owner and frequent record producer 
Foster Reed, whose education was in mu- 
sic rather than marketing. "You have to 
remember that when we started, it was 
before the new regime at Nonesuch and 
before there was an ECM New Series." 

New Albion began as a cooperative 
venture with composers who could not 

(Continued on page 41) 
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Bosnian Relief Album `Help' 
Debuts At Top Of U.K. Chart 

BY PAUL SEXTON Andy MacDonald, managing di- 
rector of Go! Discs, was expecting 

LONDON -The instant success "Help" to achieve sales of "between 
here of the multi -artist "Help" al- 120,000 and 150,000" in its first full 
bum to raise money for the Bosnian week of release, in addition to the 
War Child charity has surpassed opening-day 
the expectations of the organizers. sales. The album 
Opening -day sales topped 70,000 was released 
units, propelling the album to a No. Sept. 9 in the 
1 chart debut in the U.K. U.K., only five 

Yet the success is being some- days after it was 
what soured by a chart dispute that recorded (Bill - 
could result in the resignation of the board, Sept. 16). 
set's releasing label, Go! Discs, from The album is 
the British Phonographic Industry, ENO said to have al- 
the U.K. trade group. ready raised 

The "Help" campaign has only nearly 2 million pounds ($3.2 mil - 
just begun. The U.S. release of the lion) for the War Child charity. 
album is set for Oct. 17 on London The album also has been issued 
Records, and plans are emerging on PolyGram labels in France, Ger- 
for further War Child- related re- many, Holland, Norway, and Swe- 
leases. A series of EPs is being de- den. Numerous other territories 
veloped, each due to feature one are committed to releasing the al- 
track from the existing album plus bum, including some in the Far 
three more new songs by artists East. And tentative plans are in 
who offered their services too late place for "Help" -style albums by 
for inclusion on the first project. (Cant 1 ),lied on page 105) 

BMG's Gabriel, 

Sony Discos Big 

At ASCAP Honors 
BY JOHN LANNERT 

MIAMI BEACH, Fla.- Mexico's su- 
perstar singer /songwriter Juan 
Gabriel and Sony Discos Music Pub- 
lishing emerged as the big winners 
at the third annual El Premio AS- 
CAP awards presentation, held 
Sept. 12 at the Tropigala nightclub 
here. 

Gabriel was named composer of 
the year, while Sony snared publish- 
er of the year honors. Gabriel, whose 
latest BMG album, "El México Que 
Se Nos Fué," is a Latin top 10 hit, 
also triumphed in the pop /contempo- 

(Continued on page 105) 

`Heigh Ho! Mozart' Charms Music Fans 
Delos Adds Classical Touch To Disney Favorites 

BY BRADLEY BAMBARGER 

Refashioning famous Disney tunes 
in the manner of great classical com- 
posers may sound like a goofy idea, 
but with style and sense, Delos Inter- 
national has crafted an album that 
has charmed record buyers left and 
right. 

"Heigh Ho! Mozart" sits at No. 7 
after 12 weeks on the Billboard Top 
Classical Crossover chart and has 
sold 12,000 units, according to Sound - 
Scan. 

Featuring such favorite Disney 
songs as "Beauty And The Beast" 
arranged in the style of Rachmaninoff 
and "Can You Feel The Love 
Tonight" redone as Tchaikovsky, 
"Heigh Ho! Mozart" has become De- 
los' most successful album out of the 
box, according to the label. Much of 
this sales commotion ensued after 
glowing, high -profile press notices 
from Newsweek and CBS This Morn- 
ing. 

This success story was 15 years in 
the making. The original idea for the 
album came to Delos product manag- 

Great MoMent. The members of Island act MoKenStef sport Heatseeker T -shirts 
given to them to commemorate their album "Azz Izz" reaching No. 1 on the 
Heatseekers chart Aug. 19. The second single from the trio, "Sex In The Rain," 
goes to R &B and top 40 radio Sept. 25. Shown, from left, are Monifa, Kenya, and 
Stefanie. 

RECORD COMPANIES. Elektra Enter- 
tainment Group appoints Alan Voss 
executive VP /GM in New York, Joel 
Amsterdam senior director of press 
and artist development in Los Ange- 
les, and Liz Morentin associate direc- 
tor of press and artist development in 
Los Angeles. They were, respectively, 
senior VP of sales for Elektra, associ- 
ate director of press and artist devel- 
opment for Elektra, and national 
manager of press and publicity for 
Rhino. 

Bruce Resnikoff is promoted to 
executive VP /GM of special markets 
and products for MCA Music Enter- 
tainment Group in Los Angeles. He 
was senior VP /GM of special markets 
and products. 

Lou Mann is promoted to senior 
VP /GM of Capitol Records in Los An- 
geles. He was senior VP of sales. 

Atlantic Records in New York pro- 
motes Pete Anderson to senior VP of 
sales and Tracy Zamot to associate 

Favorite DISNEY Tunes 
in the style of 

Great Classical Composer 

lasted about one year. The label timed 
the release of the album to coincide 
with the theatrical debut of the Dis- 
ney animated film "Pocahontas." The 
album even leads off with a Dvorák- 
styled version of the movie's hit song, 
"Colors Of The Wind." 

The cooperation with Disney con- 
tinues as, beginning this month, 
"Heigh Ho! Mozart" will be stocked at 
Disney stores across the country. 

The response to "Heigh Ho! 
Mozart" had a grass -roots element, 
Lutz says, as a couple of hundred in- 
quiries a day came into the Delos 
World Wide Web site upon the al- 

er Al Lutz while he was in line at Dis- bum's release. "These people also 
neyland. "I was bored silly standing went into retailers to ask about the 
there -until I noticed that everybody record," Lutz says, "and then the re- 
was singing along to these songs," he tailers called us." 
says. "I thought, `These songs obvi- Melvin Jahn, manager of Tower's 
ously mean a lot to people. What if freestanding classical outlet in Berke - 
they could hear them differently? It ley, Calif., says, "Generally, pops 
could be a way to turn people on to don't do that well here, but ['Heigh 
classical music.' " Ho! Mozart'] did great right off." 

Though it took awhile for Lutz's At first, Jahn put copies of "Heigh 
concept to come to fruition, once De- Ho! Mozart" in the counter display 
los put the project into development, provided by Delos. Now he has the al- 
the production of "Heigh Ho! Mozart" (Continued on page 42) 

PBS To Teach A New Lesson 
On Rock'n'Roll History Series 

BY CHRIS MORRIS 

LOS ANGELES-Rock'n'roll will get 
its due from public broadcasting be- 
ginning Sept. 24, when PBS begins 
telecasts of an ambitious 10 -hour se- 
ries, co- produced by WGBH Boston 
and the BBC. 

The major promotional tie -in for the 
series will be the book "Rock & Roll: 
An Unruly History," out Sept. 22 from 
Harmony Books at a list price of $40. 
The book is by former New York 
Times critic Robert Palmer, who 
served as chief consultant for the se- 
ries. The Brilliance Corp. will release 
an audiocassette in December in 
unabridged and abridged versions. No 
retail price has yet been established, 

E X E C U T I V E T U R N T A B L E 

according to the company. 
Radio is also playing a significant 

role: Public radio WGBH has pro- 
duced "Church Of The Sonic Guitar: 
Rock & Roll And The Electric Guitar," 

a one -hour special 
based on a free- 
standing essay in 
Palmer's book. The 
show is being ser- 

viced to air in conjunction with the se- 
ries' five -night run. The station has 
also produced several four -minute 
promotional features drawn from in- 
terviews done for the series. 

Series executive producer Elizabeth 
Deane, who won Peabody Awards for 
her work on the series "Vietnam: A 

(Continued on page 107) 

ÇPBS 

Voss RESNIKOFF 

director of media relations. They 
were, respectively, VP of sales and 
manager of media relations. 

Jay Landers is named senior VP of 
A &R for Angel Records in New York. 
He was senior VP of A &R for the 
EMI Records Group North America. 

Chris Hensley is named VP of mar- 
keting for Guardian Records in New 
York. He was senior director of artist 
development at RCA. 

American Recordings promotes 
Renay Palome to head of internation- 
al operations in Los Angeles and Joe 
O'Neil to managing director of Amer- 

MANN ANDERSON 

ican Recordings /Europe in London. 
They were, respectively, chief product 
manager and U.K. media director. 

Wendy Griffiths is promoted to VP 
of video promotion for Reprise 
Records in Los Angeles. She was di- 
rector of national video promotion. 

John Schenk is named director of 
finance and administration for Epic 
Records Group in New York. He was 
director of financial analysis at 
Arista. 

Allen Johnston is appointed na- 
tional director of urban sales for K -tel 
International (USA) Inc. in Hialeah, 

PALOME O'NEIL 

Fla. He was CEO of consulting firm 
the Music Specialist. 

Tim Reid II is appointed manager 
of artist development for Priority 
Records in Los Angeles. He was mar- 
keting /sales representative, black 
music, at Hollywood Records. 

Rykodisc in Ardmore, Pa., names 
John Luneau manager of business 
and legal affairs and Maria Garza li- 
censing manager. They were, respec- 
tively, an entertainment lawyer in pri- 
vate practice and manager of 
repertoire licensing at Cerna Special 
Markets. 

SPAN BERGER CANDILORA 

PUBLISHING. Kathy Spanberger is 
named COO of peermusic's U.S. oper- 
ations, based in Los Angeles. She was 
senior VP of U.S. operations. 

ASCAP in New York names Vin- 
cent Candilora director of licensing 
and Thomas Valentino director of 
planning. They were, respectively, 
president of SESAC and senior direc- 
tor of writer /publisher relations at 
BMI. 

Jon Platt is appointed creative 
manager of EMI Music Publishing 
West Coast in Los Angeles. He was an 
artist manager. 
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POP /CONTEMPORÁNEO 
"Pero Que Necesidad" 

JUAN GABRIEL 

rfe BMG Songs, Inc. 

V V V V 

"Quisiera" 
RICARDO MONTANER (SGAE) 

ADRIAN POSSE 

Cirovega Editores (SACVEN) 
Latin Baires 

"Luna" 
JUAN GABRIEL 

BMG Songs, Inc. 

"Donde Quiera Que Estes" 
MARCO FLORES (SACM) 

Rahmat Music 

V II V Ir V `I 

SONGWRITER 
OF TSF YEAR 

JUAN GABRIEL 

LMi A A. A A / 
"Con Un Nudo En La Garganta" 

JOAQUIN GALAN (SGAE) 
LUCIA GALAN (SGAE) 

ROBERTO LIVI 

First Performance, Inc. 
Livi Music 

"Mañana" 
JUAN GABRIEL 

BMG Songs, Inc. 

"Tu Y Yo" 

JORGE CALANDRELLI 

RUDY PÉREz 

Calandrelli Music 
Rubet Music 

"Te Conozco" 
RICARDO ARJONA (SACM) 

Sony Discos Music Publishing, Inc. 

SONGWRITER 
OF TI-IE YEAR 

POP/ 
CONTEMPORÁNEO 

JUAN GABRIEL 

- A A A A 

PL713LISI-IER OF TIME 
YEAR 
POP/ 

CONTEMPORÁNEO 
SONY DISCOS MUSIC 

PUBLISHING, INC. 

"Hablame De Frente" 
ANA GABRIEL (SACM) 

Sony Discos Music Publishing, Inc. 

"Detras De Mi Ventana" 
RICARDO ARJONA (SACM) 

Sony Discos Music Publishing, Inc. 

TROPICAL 
"La Gota Fria" 

EMILIANO ZULETA (SAYCO) 
Promotora Colombiana de Música 

Unimúsica, Inc. 

SONGWRITER 
OF TE YEAR 

TROPICAL 
OMAR ALFANNO 

"Presencie Tu Amor" 
OLGA TAÑON 

WEA Latina Música, Inc. 

"Mi Media Mitad" 
GUSTAVO MÁRQUEZ 

Sony Discos Music Publishing, Inc. 

Pi I ISZ OF ̀ HF 
YEAR 

TROPICAL 
UNIMÚSICA, INC. 

"Ella Es" 
OMAR ALFANNO 

EMOA, Inc. 

"Soy Culpable" 
CHEIN GARCÍA 

Flor de Caña Publishing, Inc. 
Unimúsica, Inc. 

"Quien Eres Tu" 
LUIS ENRIQUE MEJIA 

Lemelo Productions, Inc. 

A A A A A 

The 1 
4P- 4 °11 !'° 

LATIN 

Septem 
Mia 

Congratulations 
"Vivir Lo Nuestro" 

NORMANDÍA GONZALEZ 

RUDY PÉREZ 

JKMC Music Publishing, Inc. 

"Qué Hay De Malo" 
OMAR ALFANNO 

EMOA, Inc. 

"No Hieras Mi Vida" 
LUIS ANGEL MÁRQUEZ 

Don Cat Music, Inc. 

"En Las Nubes" 
GUSTAVO MÁRQUEZ 

Nueva Era Musical, Inc. 

REGIONAL /111:EXICANO 
"La Niña Fresa" 

JOSÉ LUIS GÓMEZ GONZÁLEZ (SACM) 

Vander Music, Inc. 

SONGZBtRITER 
OF ME YEAR 

JOSÉ MANUEL 
FIGUEROA FIGUEROA 
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DARTER 

12, 1995 
Beach 

Our 1995 Winners! 
"Miseria" 

MIGUEL VALLADARES (SACM) 

Vander Music, Inc. 

"La Loca" 
Jost Luis PERALES (SGAE) 

Tom Music S.A. (SGAE) 

"Desaires" 
JOSÉ MANUEL FIGUEROA FIGUEROA (SACM) 

Vander Music, Inc. 

PUBL.ISHFR OF 
IrailLJE IflE.R 

MEXICANO" 
ADtIt MÜSie 

"Ni Con La Vida Te Pago" 
MARIO DE JESUS (SACM) 

Unimúsica, Inc. 

"Dos Mujeres Un Camino" 
JOSÉ GUADALUPE ESPARZA (SACM) 

Vander Music, Inc. 

"Te Me Vas Al Diablo" 
MARTIN URIETA SOLANO (SACM) 

Sociedad de Autores y Compositores 
de Música 

"Mi Credo" 
JOSÉ MANUEL FIGUEROA FIGUEROA (SACM) 

Vander Music, Inc 

PIEMPINSKIIIIkv _._V.A.rAVdd,V.dx,Vd6,711 

PL7BL.ISI-13aR OF TAIE 
YEAR 

SONY DISCOS MUSIC 
PUBLISHING, INC. ,; A. A A. A.A.A.A. I 
"Tragos Amargos" 

JOSÉ CONCEPCION VILLA (SACM) 
EMI Music Publishing, Inc. 

"Aunque No Me Quieras" 
JOSÉ GUADALUPE ESPARZA (SACM) 

Vander Music, Inc. 

T Ai7o 
"Vida" 

ARMANDO LARRINAGA 

Lanfranco Music, Inc. 

"El Juego Es Tuyo" 
HUMBERTO RAMÓN 

Zomba Golden Sands Enterprises, Inc. 

SONG FtITER 
OF TI-LE YEAR 

ä EJANO 
HUMBERTO RAMÓN 

"Cada Vuelta De Esquina" 
LEOPOLDO TÉVEZ (SADAIC) 

Sony Discos Music Publishing, Inc. 

"Ya Ahora Es Tarde" 
EMILIO NAVAIRA, III 

Zomba Golden Sands Enterprises, Inc. 

"Gracias" 
JOSÉ ANTONIO CORIA (SACM) 

Sony Discos Music Publishing, Inc. 

"Nadie Como Tu" 
JOE LÓPEZ 

Zomba Golden Sands Enterprises, Inc. 

"Llorando" 
ALEJANDRO VEZZANI (SGAE) 

Sony Discos Music Publishing, Inc. 

PUBL.ISI-ElErR OF THE 
YEAR 

TEJANO 
ZOMBA GOLDEN SANDS 

ENTERPRISES, INC. 

"Si Lo Quieres" 
MIGUEL SPINDOLA 

Tohue Music 

"Linda Chaparrita" 
MIGUEL SPINDOLA 

Tohue Music 

"Ojos Para Ti" 
HUMBERTO RAMÓN 

Zomba Golden Sands Enterprises, Inc. 

ROCK EN ESPAÑOL 
"El Matador" 

FLAVIO CIANCIARULO (SADAIC) 
El Leon Music 

_ VAVA.ViVAV. 
SONG OF 

THE YEAR 
"Vida" 

ARMANDO LARRINAGA 
Lanfranco Music, Inc. 

. . 41. 4 41. 416 .4.1".&41Ir.° 
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Cypress Hill Is Back With A `Boom' 
Act Took Its Time With 3rd RuftTiouse Set 

BY CRAIG ROSEN 

T.nfi ANGF.T.F.N-ITndatn an f'c- 7 
Artists & Music 

"All of a sudden, things started 
happening for us big time, and all of 
a sudden the record comnanv is say- 

MCA CELEBRATES REBA WITH MASSIVE MARKETING PUSH 
(Continued from page 1) 

star, with a special coming soon. She's 
in movies. She wrote her autobiogra- 
phy, and the paperback of that comes 
out the same week as the album. She 
has major corporate sponsors. She has 
one of the most successful tours in the 
business. The opportunities, the av- 
enues for marketing synergy with 
Reba are endless." 

The initial stages of the new McEn- 
tire campaign center on the Oct. 3 re- 
lease of her 16th MCA album, "Starting 
Over." The album is an eclectic collec- 

® MCA RECORDS 
tion of songs that influenced her over 
the years, from "Please Come To 
Boston" to "You're No Good" to "You 
Keep Me Hangin' On" to "By The Time 
I Get To Phoenix." 

"We got the idea for the album last 
year," says McEntire. "We were in 
London, Narvel [Blackstock, her man- 
ager and husband] and I, just driving 
around thinking about a special album 
to commemorate my 20th anniversary. 
We decided to do an album of songs 
that influenced me, whether it was be- 
cause of the song or the artist. I have al- 
ways wanted to find the song myself so 
I could make it a classic myself, like 
Crystal Gayle with `Talking In Your 
Sleep.' Plus, my influences are so 
broad. I grew up watching `American 
Bandstand,' and the records we had 
around the house were Elvis, Ray 
Price, Johnny Tillotson, the Ink Spots, 

the Platters." 
The initial single, which was digitally 

transmitted to radio stations Sept. 11, is 
the Carole Bayer Sager /Burt 
Bacharach song "On My Own." Trisha 
Yearwood, Martina McBride, and Lin- 
da Davis contributed vocals for the 
track. 

MCA Nashville president Tony 
Brown, who co- produced the album 
with McEntire, says the album is a nat- 
ural progression for the artist. "I'll tell 
you one of her secrets. She's an incred- 
ible vintage country artist and carries 
on the legacy of the Patsy Clines and 
Loretta Lynns. At the same time, she's 
expanding the boundaries of what they 
were doing. People tend to forget that 
Patsy Cline was no hillbilly. She was be- 
coming a very metropolitan singer 
when she died. She was evolving. 

"I've known Reba as a friend since 
'83," Brown continues, "and she came in 
wearing the big belt buckle and 
everything, and everybody thought she 
was your basic female country singer. 
But she's gone beyond that. On this al- 
bum, she still does a killer version of 
Ray Price's old `I Won't Mention It 
Again.' At the same time, she covers a 
little bit of everything." 

When they started the project, 
Brown says, McEntire brought in a 
book of No. 1 songs, and she started 
throwing titles around. "She was men- 
tioning Ronstadt and Dave Loggins. 
Her instincts are solid, and this is a real 
good mix of songs. She does `Ring On 
Her Finger, Time On Her Hands' as a 

Would You Believe that 
Five of the Top Twenty -Five Albums 

in the Billboard 200 
Were Made in This Building? 

BEARSVILLE SOUND STUDIOS 
BEARSVILLE, NEW YORK 

first- person interpretation, which is 
killer. And I never thought of covering 
`Talking In Your Sleep,' which is my fa- 
vorite Crystal Gayle song." 

This album, he says, reminds him of 
another recent album of cover tunes by 
a redheaded singer. "This album is as 
cool as `Medusa' by Annie Lennox is. I 
didn't realize that `Medusa' was a cover 
album at first, and I think the same 
thing may work here. Reba's new fans 
won't remember `Talking In Your 
Sleep' or the Ray Price song. This is a 
country version of ̀ Medusa.' " 

When the album was almost com- 
plete, he says, they returned to the stu- 
dio to tidy up loose ends. "We went 
back in to do `On My Own,' because 
there was so much fan pressure for her 
to record that. She wanted to do `Please 
Come To Boston' and one more uptem- 
po song. She just threw out the title 
`You Keep Me Hangin' On,' and it was a 
natural. When she cut `Respect' and 
`Take It Back' before, it worked great. 
Plus, these are songs she can dance to. 
And she brought up `You're No Good,' 
which I never would have thought 
about. She nailed that. We added Karla 
Bonoff and Wendy Waldman to it, so it 
ties into Ronstadt." 

"I wanted to do `You Keep Me 
Hangin' On' because I've always loved 
the Supremes," McEntire says. 
" `Dreamgirls' was the first Broadway 
play I saw. Don Williams took me to 
that, and I loved it. So I've had that 
song in the back of my mind. It's a 
woman's song." 

THE SINGING McENTIRES 

The album will be released Oct. 3, 
one day before the Country Music 
Assn. awards show, and McEntire will 
perform "On My Own" on the show 
with Yearwood, McBride, and Davis. 

That's a long way from her days as a 

teenage rodeo performer and fledgling 
singer in Chockie, Okla. Her father, 
Clark, was a champion steer roper, and 
while the family traveled the rodeo cir- 
cuit, her mother, Jacqueline, taught the 
McEntire kids -Reba, brother Pake, 
and sister Susie - harmony singing. It 
wasn't long before they were appearing 
as the Singing McEntires, performing 
for school functions and in clubs. 

After high school graduation, she in- 
tended to become a teacher like her 
mother, and she enrolled in Southeast- 
ern Oklahoma State University in Du- 
rant as an elementary education major. 
In 1974, when she was a college sopho- 
more, she got an opportunity to sing the 
national anthem at the National Rodeo 
finals in Oklahoma City. Singer Red 
Steagall heard her and was impressed. 
At a Justin boot party after the show, 
McEntire's mother asked Steagall if he 
could help the McEntire kids get into 
the music business. 

He said that he couldn't take all three 
kids but would take Reba. She went to 
Nashville to record demos and was 
signed by Mercury Nashville in 1975. 
Producer Jerry Kennedy recalls that 
on some early recordings, her voice was 
so powerful that he had to use two lim- 
iters to control its volume in the studio. 

McEntire first charted in 1976 with 
the No. 88 single "I Don't Want To Be 
A One Night Stand." Her self -titled 
first album was issued by Mercury in 
1977, and she was soon on her way, de- 
buting at the Grand Ole Opry that year. 
She also recorded duets with singer 
Jacky Ward and charted at No. 26 with 
"That Makes Two Of Us." Her first No. 
1 single, also on Mercury, came in 1982 
with "Can't Even Get The Blues." 

McEntire signed with MCA 
Nashville in 1984, and the first of a long 
string of No. 1 hits began that year with 
"How Blue." She became a member of 
the Grand Ole Opry the following year. 

In the years since signing with 
MCA -and especially after beginning 
to work in the studio with Tony Brown 
(with the double- platinum album "Ru- 
mor Has It ") -the accomplishments 
have been piling up: 12 platinum or 
platinum -plus albums and three gold 
albums totaling approximately 28 mil- 
lion in sales, two Grammies, four CMA 
female vocalist of the year awards, one 
entertainer of the year award from the 
CMA, and a 1994 Billboard award as fa- 
vorite female country artist. 

McEntire's tour is one of the largest 
on the road, with 13 trucks and five bus- 

WILSON /PARKS SET DELAYED 
(Continued from page 13) 

Bob Merlis, senior VP at Warner 
Bros., says the album will be re- 
leased in January or February, with 
the latter month more likely. The 
release was delayed due to contrac- 
tual reasons and problems with art- 
work. 

According to sources, the contrac- 
tual problems relate to the release 
by Karambolage /MCA of the sound- 
track to "I Just Wasn't Made For 
These Times," the film documen- 
tary on Wilson made by Don Was 
(Billboard, Aug. 5). That album, 
which was issued Aug. 15, features 
remakes of 10 Wilson songs. 

The agreement for the release of 
the MCA album is said to include a 
window of time in which Wilson is 
prohibited from releasing new ma- 

terial. At press time, MCA execu- 
tives were unavailable for comment 
on the deal. As for artwork prob- 
lems, Merlis did not elaborate. 

With the exception of one cover 
song, "Orange Crate Art" was con- 
ceived, written, and arranged by 
Parks, with Wilson providing all the 
vocals. 

The Wilson /Parks songwriting 
partnership began during the cre- 
ation of the ill -fated "Smile" project 
in 1966. Although that album was 
never completed, a number of the 
songs from "Smile" found their way 
onto subsequent Beach Boys al- 
bums, thus immortalizing the part- 
nership forever in the minds of Wil- 
son fans. 

ED CHRISTM:IN 

es, not to mention her private plane 
(one of five planes that her company, 
Starstruck Entertainment, has in its 
Starstruck Jet aviation service divi- 
sion). Starstruck, run by Blackstock, 
has its own in -house management, pub- 
lishing, publicity, booking, travel, and 
promotion departments. In March, 
Starstruck will move to a new 25,000 - 
square -foot building on Music Row. 

TWO PHASES OF REBA 

The campaign for "Starting Over" 
will roll out in two phases, one this fall 
and another in February, when she be- 
gins a major tour. 

The label is trying to put together a 
radio special to world -premiere the al- 
bum on Sept. 28, says MCA senior VP 
of national promotion Scott Borchetta. 

The album will be featured in special 
displays in Wal -Mart in "action alley," 
the main aisle. "That's never been done 
before in Wal -Mart with an audio re- 
lease," says MCA director of marketing 
and sales Pam Russell. "She also 
recorded a PA announcement that 
they'll play in- store. Reba went to the 
Wal -Mart stockholders convention in 
June to kick this off. She'll also appear 
on the cover of the Oct. 1 circular, which 
is a first for music. And the Bantam pa- 
perback of her book ['Reba: My Story'], 
which is coming out, will be displayed 
with her catalog." 

'We're also placing full-page ads for 
the album in the back of the book it- 
self," adds MCA VP of marketing and 
sales Dave Weigand. "Plus, Cabin 
Fever is releasing her TV movie, 'Buf- 
falo Girls,' on video Sept. 19, and we're 
placing ads for the album in 300,000 
videos. We've never done that before. 
And we're buying two transit buses in 
Nashville and putting her image on 
those for a year. Then, on Oct. 1, she'll 
do a special performance here with her 
band and the Nashville String Machine 
[part of the Nashville Symphony Or- 
chestra], and she'll do all the songs 
from the album for a key group of re- 
tail, radio, Bantam accounts, and Frito- 
Lay accounts." 

The latter company will sponsor 
McEntire's tour, beginning next Feb- 
ruary, says Weigand. "They're going to 
put her image on 2,600 Frito delivery 
trucks. And those will be out there 
quite a while. They'll also put her on 10 
million bags of Fritos in February and 
again in May. We're negotiating to put 
bounceback ads on those bags for the 
album." 

Frito -Lay is also sponsoring McEn- 
tire's 20th anniversary special this 
Thanksgiving on CBS -TV. Prior to that, 
she will host a benefit evening on Nov. 
21 for the National Cowboy Hall of 
Fame's "Visions Of The West" cam - 
paign 

McEntire's video for "On My Own" 
will be serviced to CMT and TNN be- 
fore the album's release. It was directed 
by Dominick Orlando and will include 
McBride, Yearwood, and Davis. There 
will also be a CMT ad promotion. Ads 
will appear on buses in Nashville, Los 
Angeles, New York, Chicago, Houston, 
and Detroit. And there will be covers for 
Ladies Home Journal, Country Music 
Magazine, and Country Fever, as well 
as November spots on "The Tonight 
Show" and "Larry King Live." 

Prior to the release of the album, in- 
store play copies will go to 3,000 Sound - 
Scan- reporting retail outlets; play 
copies of the single will go to 400 coun- 
try dance clubs. 
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Artists & Music 
CYPRESS HILL IS BACK 
(Continued from page 18) 

at press time. 
"We're more satisfied with this 

album than we were with `Black 
Sunday,' because we got to take as 
much time as we needed," says B- 
Real. 

Instead of relying heavily on sam- 
ples, DJ Muggs worked with live 
players, including bass, keyboards, 
and Bobo's percussion, and then 
sampled their parts for the record. 
"We didn't feel like giving up all the 
money for samples," B -Real says. 
"And Muggs wanted to do some- 
thing different, with more different 
sounds." 

Lyrically, the album will include 
one or two songs about pot, but the 
group is attempting to branch out. 
"We're trying to make a statement 
that we're not just a group that has 
had success because of weed. Our 
music says a lot." 

Part of the reason the band isn't 
as enthused about rapping on the 
joys of smoking is that it has be- 
come a hip -hop staple. "It definitely 
makes the movement strong when 
more people come out and talk 
about it, but it's got to be from the 
heart," says B -Real. "I see a lot of 
people doing it because they think 
it's the money thing now, and it's a 
trend. You know who those people 
are." 

The first single from "Cypress 
Hill III" is "Throw Your Set In The 
Air," which is not a rock star ode to 
throwing televisions or a Sir Mix-A- 
Lot type of anthem about flashing 
body parts. The "set" refers to gang 
signs. 

"That song is basically about how 
a young kid can get manipulated by 
an older, so- called `O.G.' from a 
gang," B -Real says. "It's kind of 
based off of my own experience of 
how when I got into a gang, there 
was always one older [member] tell- 
ing you what to do." 

A CD of the track will go to top 
40, R &B, modern rock, and college 
radio around Sept. 24, but prior to 
that Columbia will spread the word 
about the return of Cypress Hill on 
a white -label 12 -inch, which will be 
distributed to clubs and college ra- 
dio. The single will include the non - 
album track "Killa Hill," which fea- 
tures members of Wu -Tang Clan. 

Says Michael Mauldin, Columbia 
Records senior VP of black music, 
"We want to re- create the street 
buzz on Cypress Hill. That's why 
we're going to the mix shows, DJs, 
and college cats before we go to 
mainstream radio." 

A clip for the track has also been 
shot and was expected to debut on 
MTV, BET, and the Box in mid - 
September. 

The label's initial thrust will be 
geared toward the faithful, Mauldin 
says. "We want to make sure that 
the hip -hop fans from day one are 
still there, and then we will get the 
newcomers." 

Roy Burkhert, new -release buyer 
for the 38- store, Troy, Mich.-based 
Harmony House, says he plans to 
order a "respectable number" of 
"Cypress Hill III." 

"The name still has some value 
out there, but to go beyond their 
core audience, they'll have to have a 
kick -ass song on the Box or on the 
street," he says. 
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have arawn comparisons to cne n,e- 

placements, not to mention David Bowie and Elvis Costello. The band's 1994 

EP, "Navigation Without Numbers," received airplay on numerous radio sta- 
tions, including WNNX Atlanta and Georgia State University's WEAS. And the 
group played both the Extravaganza showcase in Nashville and the Crossroads 
showcase in Memphis earlier this year. The band will tour throughout the South- 
east this fall. Contact Dixie Feed And Management at 770- 919 -2526. 

KEN JOHNSON 

NFU MUUIU vLa. rallyvalc wawa crows& All 

offering packaging ideas, which must 
be submitted by Oct. 15, can contact 
John Ganoe at the RIAA at 202 -775- 
0101. 

Possibilities being planned or con- 
sidered by major labels include a 
clear- spine, a different -colored jewel 
box, and a "belly band," or slip case. 

r- a 

searching which stations help to sell 
records. Their hope is to support these 
stations hi the future by making them 
part of advertising campaigns. 

'We are going to spend 50%-60% less 
on advertising," says Camero. "And we 
are not spending money when the sta- 
tions want it. What we are going to do 

21 

labels as an insinuation that these two 
labels are giving money to that station," 
states Camero. `But I know for a fact 
that these record companies are not giv- 
ing anything to this station." 

Assistance in preparing this story uns 
provided by John Lannert. 
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Artists & Music 
ANTHRAX'S NEW ELEKTRA SET 
(Continued from page 18) 
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COMPILED FOR WEEK ENDING SEPT. 23, 1995 FROM A NATIONAL SoundScan - 
SAMPLE OF RETAIL STORE AND RACK SALES REPORTS COLLECTED, ,"'t' I 

COMPILED, AND PROVIDED BY 

ARTIST TITLE 
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 

E 1. 4 6 

* * * No. 1 * * * 
GOO GOO DOLLS WARNER BROS. 45750 (9.98/15.98) A BOY NAMED GOO 

2 2 10 BRYAN WHITE ASYLUM 616122 (9.98/15.98) BRYAN WHITE 

3 3 18 KORN IMMORTAL 66633/EPIC (9.98 EQ/15.98) KORN 

( \ 
6 6 DEEP BLUE SOMETHING RAINMAKER /INTERSCOPE 92608/AG (10.98/15.98) HOME 

44) (5) 13 18 JOAN OSBORNE BLUE GORILLA 526699 /MERCURY (10.98 EQ/15.98) RELISH 

(6) 8 4 EDWIN MCCAIN LAVA 92609/AG (10.98/15.98) HONOR AMONG THIEVES 

(--) 14 4 TAKE THAT ARISTA 18800 (9.98/15.98) NOBODY ELSE 

8 5 11 MOKENSTEF OUTBURST /RAL 527364./ISLAND (10.98/15.98) AZZ IZZ 

9 11 4 B.G. KNOCC OUT & DRESTA OUTBURST /RAL 527899* /ISLAND (10.98 03/15.981 REAL BROTHAS 

10 10 9 THE JAZZMASTERS Jvc 2049 (9.98/15.98) THE JAZZMASTERS II 

11 9 9 JEFF CARSON MCG CURB 77744/CURB (10.98/15.98) JEFF CARSON 

12 7 3 RON KENOLY INTEGRITY 02392 (11.98/17.98) SING OUT WITH ONE VOICE 

13 12 4 PATRA 550 MUSIC 67094" /EPIC (10.98 EQ/15.98) SCENT OF ATTRACTION 

14 16 10 BROTHER CANE VIRGIN 40564 (10.98/15.981 SEEDS 

( 15) 21 4 TERRI CLARK MERCURY NASHVILLE 26991 (10.98 EQ/15.98) TERRI CLARK 

16 15 13 HUM RCA 66577 (7.98/15.98) YOU'D PREFER AN ASTRONAUT 

(117) - 1 JARS OF CLAY ESSENTIAL 5573 /BRENTWOOD (10.98/15.98) JARS OF CLAY 

(18) 18 3 RAY BOLTZ WORD 41601 /EPIC (9.98 EQ/15.98) THE CONCERT OF A LIFETIME 

(19) 25 4 GARBAGE ALMO SOUNDS 80004 * /GEFFEN (10.98/16.98) GARBAGE 

(20) 23 3 CIV LAVA 92603AG (10.98 /15.98) CIV 

The Heatseekers chart lists the best -selling titles by new and developing artists, defined as those who have never appeared in the 
top 100 of The Billboard 200 chart. When an album reaches this level, the album and the artist's subsequent albums are immediately 
ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is available. c Albums with the greatest sales gains. © 1995, Billboard /BPI Communications and SoundScan, Inc. 

21 17 16 DIANA KING WORK 64189./COLUMBIA (10.98 EQ/15.98) TOUGHER THAN LOVE 

22 20 6 LETTERS TO CLEO GIANT 24613/WARNER BROS. (10.98/15.98) WHOLESALE MEATS AND FISHES 

23 22 8 BUJUBANTON LOOSE CANNON 524119 * /ISLAND(10.98 /15.98) 'TIL SHILOH 

24 26 20 RHETT AKINS DECCA 11098/MCA(10.98/15.98) A THOUSAND MEMORIES 

25 27 13 KENNY CHESNEY BNA 66562/RCA (9.98/15.98) ALL I NEED TO KNOW 

26 19 3 NOFX FATWRECK CHORDS 528 (8.98/13.98) I HEARD THEY SUCK...LIVE 

CD40 6 TRH NO LIMIT 52983" /PRIORITY (10.98/15.98) TRUE 

28 28 99 ADAM SANDLER WARNER BROS. 45393 (9.98/15.981 THEY'RE ALL GONNA LAUGH AT YOU 

(29) 34 9 THE IMMORTALS VERNON YARD 39629NIRGIN (9.98/15.98) MORTAL KOMBAT 

(30) - 1 GEOFF MOORE & THE DISTANCE FOREFRONT 5129 /CHQRDANT(10 .98 /15.98) HOME RUN 

31 24 4 KITARO DOMO 71005 (10.98/16.98) AN ENCHANTED EVENING 

32 29 3 POINT OF GRACE WORD 5608 /EPIC (9.98 E0/15.98) THE WHOLE TRUTH 

33 31 61 TYPE o NEGATIVE ROADRUNNER 9100 (9.98/16.98) BLOODY KISSES 

34 32 4 CARLOS VIVES POLYGRAM LATINO 28531 (9.98/14.98) LA TIERRA DEL OLVIDO 

35 35 4 JEWEL ATLANTIC 82700/AG (7.98/11.98) PIECES OF YOU 

36 39 2 WILLIAM BECTON & FRIENDS WEB 9145/INTERSOUND (9.98/13.98) BROKEN 

31 36 5 FREDDY JONES BAND CAPRICORN 40240 (10.98/16.98) NORTH AVENUE WAKE UP CALL 

(38) - 1 DARYLE SINGLETARY GIANT 24606/WARNER BROS. (10.98/15.98) DARYLE SINGLETARY 

39 33 10 JAMES HOUSE EPIC 57501 (7.98 EQ/11.98) DAYS GONE BY 

40 38 5 JUNIOR BROWN MCG CURB 77783/CURB (6.98/9.98) JUNIOR HIGH POPULAR.UPRIS 
BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART 
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ANTI- MARKETING PLAN: 
Capitol is taking a nonmarket- 
ing approach to spreading the 
word about Sparklehorse's de- 
but album, "vivadixiesubmarin - 

etransmissionplot," released 
Sept. 12. 

"We're not going to go for 
radio for the first few months, 
maybe not forever," says Dave 
Ayers, who formerly managed 
Sparklehorse and now serves 
as VP of A &R, East Coast, at 

phase will be and decide 
whether or not we do a single 
or video. We just want it to 
generate interest naturally." 

The label, however, did serv- 
ice the entire album to college 
radio. 

In the meantime, Mark 
Linkous, the Bremo Bluff, Va., 
singer /songwriter who essen- 
tially is Sparklehorse, has 
made a 41/2- minute artier ver- 
sion. rather than a traditional 

Monkeying 
Around. A &M's Ape 
Hangers are in the midst of 
a headlining club tour in 

support of their debut 
album, "Ultrasounds," 
which hit stores Sept. 12. 
The L.A.- via -Boston band's 

Don't Want To Live 
Today" will likely be the 
next single from the 
"Empire Records" 
soundtrack on A &M. 

Capitol. "The idea is, for the 
first few months, to just put the 
record in the mail, send it, and 
hope they like it. 

"In January or February, af- 
ter he's played some shows and 
there is some industry aware- 
ness," continues Ayers, "we 
will look at what the second 

electronic press kit. 
"It was funny- someone in 

our video depart - 
ment suggested 
that he do an EPK, 
and he never even 
heard of an EPK," 
says Ayers. "This 
minimovie is a great 
way to give people 
the opportunity to 
connect with who 
the artist really is." 

Getting people to 
connect directly 
with Sparklehorse 
is essentially the 
bulk of the label's 
marketing efforts. 

"Our marketing 
campaign is getting 
all the filters out of 
the way to get as 
close to Mark as possible," says 
Ayers. "We're being as aggres- 
sive as is appropriate. In terms 
of big ad buys or a big video, I 

don't think it's going to hap- 
pen." 

Sparklehorse will tour with 
Radiohead for a few weeks in 
October and November in Eur- 
ope before hitting the U.S. for 
some intimate club dates on its 
own. 

Special guests on the album 
include Bob Rupe of Silos, 
Armstead Wellford of Gutter - 
ball, Johnny Hott of House Of 

Baywatch Blues. Blues 
guitarist Tab Benoit will 
perform two songs on the 
debut episode of 
"Baywatch Nights" 
Saturday (23). His new 
album, "Standing On The 
Bank," released on Justice 
Records Sept. 12, features a 
duet with Willie Nelson on 
"Rainy Day Blues." Benoit 
tours through Dec. 9. 

R E G I O N A L H E A T S E E K E R S # 1' S 

MOUNTAIN 
Korn, Korn 

day (26). 
A B- movie -looking poster, 

postcards, and stickers have 
been mailed to the label's A -list 
of radio, retail, and press rep- 
resentatives to promote the 
Ted Nicely -produced album. 

Likewise, the concept for the 
video of the infectious first sin- 
gle, "Uninvited," is a takeoff of 
the John Travolta movie "The 
Boy In The Plastic Bubble." 
The clip was recently shot and 
hasn't been serviced to video 
outlets yet. 

NORTHEAST 
Letters To Cleo, Wholesale Meats & Fishes 

EAST NORTH CENTRAL 
Goo Goo DoIIs,A Boy Named Goo 

WEST NORTH CENTRAL 
Bryan White, Bryan White 

PACIFIC 
iccri Ostane, Relish 

MIDDLE ATLANTIC 
Goo Goo Dolls,A Boy Named Goo 

SOUTH ATLANTIC 
Edwin McCain, Honor Among Thieves 

N /V(/ 
SOUTH CENTRAL 

Mysfikal,Mysfikal 

T H E R E G I O N A L R O U N D U P 

Rotating top -10 lists of best -selling titles by new & developing artists. 

PACIFIC SOUTH CENTRAL 
1. Joan Osborne, Relish 1. Mystikal, Mystikal 
2. B.G. Knocc Out & Dresta, Real Brothas 2. Bryan White, Bryan Whlte 
3. Korn, Korn 3. Deep Blue Something, Home 
4. Goo Goo Dolls, A Boy Named Goo 4. Kenny Chesney, All I Need To Know 
5. MoKenStef, Azz Izz 5. Jeff Carson, Jeff Carson 
6. The Jazzmasters, The Jazzmasters II 6. Tru, True 
7. NOFX, I Heard They Suck...Live 7. Terri Clark, Terri Clark 
8. Take That, Nobody Else 8. B.G. Knocc Out & Dresta, Real Brothas 
9. Garbage, Garbage 9. Intocable, Otro Mundo 

10. Sublime. 40 Oz. To Freedom 10. Brother Cane, Seeds 

Freaks, and noted record pro- 
ducer Dennis Herring 
(Cracker). 

B -MOVIE MANIA: Ventrue/ 

American has embarked on a 
B- movie -themed image mar- 
keting campaign for New York 
rock trio Ruth Ruth's debut, 
"Laughing Gallery," (lue Tues- 

At radio, mod- 
ern rock KROQ 
Los Angeles is 
one of the ear- 
liest believers in 
the song. 

Ruth Ruth, 
which took its 
name from an ob- 
scure character 
in the Lily Tom- 
lin movie "The 
Incredible 
Shrinking 
Woman" em- 
barked on a 
string of North- 
east dates Sept. 
15 with Tripping 
Daisy. 

REGIONAL HAPPEN- 
INGS: "American Standard," 
the Mammoth /Atlantic debut 
from Orlando, Fla. -based 
Seven Mary Three, bowed at 
No. 2 in the South Atlantic Re- 
gional Roundup this week ... 
Spurred in part by the success 
of his single "A Girl Like You," 
Edwyn Collins' "Gorgeous 
George" on Bar None jumped 
16 positions to No. 4 this week 
in the Northeast Regional 
Roundup. The single is also on 
the A &M soundtrack to "Em- 
pire Records." 

ROAD WORK: Warner Bros. 
isn't giving up on the astound- 
ing rock- meets- hip- hop -meets- 
jazz antics of Soul Coughing. 
The group, whose debut, 
"Ruby Vroom," was released in 
September 1994, hit the road 
once again on Sept. 13 for a 
string of dates through Oct. 7, 
including an Oct. 2 stop at the 
Roxy in Los Angeles ... Blues 
great Luther Allison will ap- 

Life's Songs. Australian 
Aboriginal /Celtic trio 
Tiddas heads out with 
Robyn Hitchcock for a 
West Coast jaunt on 
Saturday (23), then plays 
gigs with Arlo Guthrie and 
Billy Bragg. The group's 
U.S. debut, "Sing About 
Life," which won an ARIA 
award for best indigenous 
record in 1994, is due Sept. 
26 on Loose Cannon/ 
Island. "Inside My Kitchen" 
will be serviced to triple -A 
and college radio Sept. 18. 

pear at the House of Blues in 
Los Angeles on Friday (22) in 
support of his new album, 
"Blue Streak" on Alligator 
Records. 
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The New Album 

In England, Blur's new album shipped beyond 
platinum, and'the single "Country House" 

debuted at #1, holding at the top of the charts 
for two weeks and now nearing platinum. 
From the top of the British charts to America, 

join Blur's Great Escape. 

Produced by Stephen Street 

On tour 
September 25 Washington, DC 

26 New Fork 

28 Boston 
30 Montreal 

October 1 Toronto 

'2 Detroit 
3 Chicago 

5 Minneapolis 
6 Seattle 
$ San Francisco 
10 Los Angeles 

Dates Subject to cba gc; cbe(e locai li?ings. 

http. / /www.parlopho?e. co. uk./blur/ 
(MO Management (Inkrnattmal) itd. Londsn 

01995 Food Limited, a division of ÏMMf Records Ltd 

a 

s. 
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Billboard FOR WEEK ENDING SEPTEMBER 23, 1995 R &B SINGLES A-Z 

Not R &D TM Air la p 11 
Compiled from a national sample of airplay supplied by B oadcast Data Systems' Radio Track service. 85 R &B stations 
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross - 
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R &B Singles chart. 
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TITLE 
ARTIST (LABEUDISTRIBUTING LABEL) 

w 

II S 

Z 

6 
3 

TITLE 
ARTIST (LABEL/DISTRIBUTING LABEL) 

1) 1 12 

* * NO. 1 * * 
YOU ARE NOT ALONE 
ML.I lit , " K >JN (EPIC) 6 vd,.a f 

38! 60 2 ALREADY MISSING YOU 
GERALD & EDDIE LEVERT, SR. (EASTWEST)EEG) 

39 36 11 
I CAN'T TELL YOU WHY 
BROWNSTONE (MJJ /EPIC) 

19 
2 7 

BROKENHEARTED 
BRANDY (ATLANTIC) 40 37 19 

2 
BE ENCOURAGED 
WILLIAM BECTON & FRIENDS (INTERSOUND) 

( 3 4 I HATE U 
4. (NFO/WARNER BROS.) 41 

. 

47 9 CURIOSITY 
AARON HALL (MCA) 

® 8 3 
FANTASY 
MARIAN CAREY (COLUMBIA) 42 ) 45 6 HOW HIGH 

REDMAN/METHOD MAN (DEF JAM /RAL) 

5 4 15 'TIL YOU DO ME RIGHT 
AFTER 7 (VIRGIN) 43) 50 12 

LOVE DONT LOVE NOBODY 
PHIL PERRY (BLUE THUMB/GRP) 

© 6 17 
BROWN SUGAR 
D'ANGELO (EMI) 44 41 17 SO MANY TEARS 

2 PAC (INTERSCOPE) 

7 7 16 YOU USED TO LOVE ME 
FAITH EVANS (BAD BOY /ARISTA) 45 44 5 

LOVE T.K.O. 
REGINA BELLE (COLUMBIA) 

8 5 18 HE'S MINE 
MOKENSTEF (OUTBURST / RAUISLAND) 46 40 11 FEEL ME FLOW 

NAUGHTY BY NATURE (TOMMY BOY) 

E9 9 16 WE MUST BE IN LOVE 
PURE SOUL (STEP SUNANTERSCOPE) 41 59 4 SUMMERTIME IN THE LBC 

THE DOVE SHACK (G FUNK/RAUISAND) 

10 13 9 TELL ME 
GROOVE THEORY (EPIC) 48 48 19 

I WANNA LOVE LIKE THAT 
TONY THOMPSON (GIANT/WARNER BROS.) 

U. 11 5 
GANGSTA'S PARADISE 
COOLIO FEATURING L.V. (MCA) 49 43 7 I WISH 

SKEE -LO (SUNSHINE/SCOTTI BROS.) 

12 20 7 WHO CAN I RUN TO 
XSCAPE (SO SO DEF /COLUMBIA) 

10 56 3 
CRUISIN' 
D'ANGELO (EMI) 

13 12 12 ON THE DOWN LOW 
BRIAN MCKNIGHT (MERCURY) 51 54 3 (YOU MAKE ME FEEL LIKE) ... 

MARY J. BLIGE (UPTOWN /MCA) 

14 22 8 SENTIMENTAL 
DEBORAH COX ( ARISTA) 52 51 5 

TONITE 
A FEW GOOD MEN ( AFACE/ARISTA) 

15 18 5 
RUNAWAY 
JANET JACKSON (A &M) 53 52 13 

MY UP AND DOWN 
ADINA HOWARD (MECCA DOWEASTWEST/EEG) 

16 10 16 THE NOTORIOUS B.I G. ((BSADABOY/ARISTA) ® 58 4 
JON B.((,YrAB 

GIRL 
UM /550 MUSIC) 

11 23 8 HEAVEN 
SOLO (PERSPECTIVE) 55 55 3 

ARE YOU READY? 
PEBBLES (MCA) 

18 14 25 WCTERFAFLLR STAI 56 53 13 PULL UP0 O 
TO 

THE 
BUMPER 

19 15 18 BOOMBASTIC 
SHAGGY (VIRGIN) 51 72 2 LOVE DON'T LIVE HERE ANYMORE 

FAITH EVANS (BAD BOY / ARISTA) 

20 16 16 FEELS SO GOOD 
XSCAPE (SO SO DEF /COLUMBIA) 58 57 5 IF YOU WANT IT 

SOUL FOR REAL (UPTOWN /MCA) 

21 17 24 JO B. 
BY ACEVE AR YUM/550 MUSIC) 59 63 4 RIiSTOUT 

OF MY LIFE BEFORE 
NIICAA (ROWDY/ARISTA) 

22 19 19 
FREEK'N YOU 
JODECI (UPTOWN /MCA) ® 67 3 

HANDLE OUR BUSINESS 
TONY THOMPSON ( GIANT/WARNER BROS.) 

23 21 26 BEST FRIEND 
BRANDY (ATLANTIC) 61 - 1 

COME WITH ME 
SHAI (GASOLINE ALLEY /MCA) 

24 25 31 WATER RUNS DRY 
BOYZ II MEN (MOTOWN) 82 - 1 

LIKE THIS AND LIKE THAT 
MONICA (ROWDY /ARISTA) 

25 24 12 
1 ST OF THA MONTH 
BONE THUGS -N- HARMONY (RUTHLESS) 63 - 1 

EVERYDAY IT RAINS 
MARY J. BLIGE (DEF JAM /RAUISAND) 

26 21 23 DON'T TAKE IT PERSONAL 
MONICA (ROWDY /ARISTA) ®- 1 TEMPTATIONS 

2 PAC (INTERSCOPE) 

E 29 9 Sy GAR HILL 
A2 (EMI) 65 68 6 

STAY WITH ME 
BEBE & CECE WINANS (CAPITOL) 

28 ì 33 9 
SOMETHIN' 4 DA HONEYZ 
MONTELL JORDAN (PMP /RAUISAND) 66 71 6 

SAME ONE 
SEAN LEVERT (ATLANTIC) 

29 26 25 CAN'T YOU SEE 
TOTAL FEAT. THE NOTORIOUS B.I.G. (TOMMY BOY) 

61 66 6 
MIND BLOWING 
DAVID JOSIAS (IMO 

co: 334 11 
JASON 
LOVE 

WEAVERIO(MOTOWN)ON 
ME) 

68 61 8 WARM SUMMER DAZE 

31 28 13 
I GOT 5 ON IT 
LUNIZ (N00 TRYBE) 69 75 3 

KICK YOUR GAME 
TLC ( AFACE/ARISTA) 

32 32 32 CRAZY LOVE 
BRIAN MCKNIGHT (MERCURY) 70 70 5 

HUMAN NATURE 
MADONNA (MAVERICK/SIRE/WARNER BROS.) 

33 31 8 IMEMATURE 
(MCA) 11 65 11 USHER(A ACE/AR STA) 

34 35 10 
PLAYER'S A 

DM FA (U EAS/BIG BAT /ATLANTIC) 72 - 1 I 

MISS 
M U (COME BACK HOME) 

35 30 17 TONIGHT'S THE NIGHT 
BLACKSTREET (INTERSCOPE) 73 - 1 

GIRLS TOWN 
SUPER CAT (COLUMBIA) 

36 38 8 VIBIN' 
BOYZ II MEN (MOTOWN) 14 - 1 WHAT YOU WANNA DO? 

KAUSION CLENCH MOB) 

31 39 8 YOU CAN'T RUN 
VANESSA WILLIAMS (WING/MERCURY) 15 - 1 WHAT ABOUT OUR LOVE? 

MAYSA (BLUE THUMB/GRP) 

Records with the greatest airplay gains. © 1995 Bil board /BPI Communications. 

NOT R&D RECURRENT AIRPLAY 
1 2 3 

GRAPEVYNE 
BROWNSTONE (MJJ /EPIC) 

2 1 2 
THIS IS HOW WE DO IT 
MONTELL JORDAN (PMP /RAUISAND) 

3 - 1 
EVERY LITTLE THING I DO 
SOUL FOR REAL (UPTOWN /MCA) 

4 - 1 
I LIKE 
KUT KLOSE (KEINELEKTRNEEG) 

5 - 1 I'LL BE THERE.../YOU'RE ALL I... 
METHOD MAN /M.J. BLIGE (DEF JAM /RAL) 

6 5 5 
IT'S BEEN YOU 
ANITA BAKER (ELEKTRNEEG) 

7 4 6 
FREAK LIKE ME 
ADINA HOWARD (MECCA DOWEASTWEST/EEG) 

8 6 11 
CANDY RAIN 
SOUL FOR REAL (UPTOWN /MCA) 

9 7 13 IF YOU LOVE ME 
BROWNSTONE (MJJ /EPIC) 

10 9 11 
COME ON 
BARRY WHITE (A &M /PERSPECTIVE) 

11 17 8 THINK OF YOU 
USHER (LAFACE/ARISTA) 

12 10 8 FOR YOUR LOVE 
STEVIE WONDER (MOTOWN) 

13 3 5 
ASK OF YOU 
RAPHAEL SAAD10 (EPIC SOUNDTRAX/550 MUSIC) 

14 11 16 CREEP 
TLC ( AFACEARISTA) 

15 8 10 BABY 
BRANDY (ATLANTIC) 

16 15 14 I APOLOGIZE 
ANITA BAKER (ELEKTRNEEG) 

11 13 10 
RED LIGHT SPECIAL 
TLC ( AFACE/ARISTA) 

18 18 11 
BEFORE I LET YOU GO 
BACKSTREET (INTERSCOPE) 

19 12 6 
SHY GUY 
DIANA KING (WORK/COLUMBIA) 

20 19 23 PRACTICE WHAT YOU PREACH 
BARRY WHITE (A &M /PERSPECTIVE) 

21 16 6 BLACKSTREET (INTERSCOPE) 

22 14 18 I WANNA BE DOWN 
BRANDY (ATLANTIC) 

23 25 21 ON BENDED KNEE 
BOYZ II MEN (MOTOWN) 

24 20 5 
EMOTIONS 
H -TOWN (LUKE) 

25 24 10 BIG POPPA 
THE NOTORIOUS B.I.G. (BAD BOY / ARISTA) 

Recurrents are tiles which have appeared on the Hot R &B 
Singles chart for 20 weeks and have dropped below the top 50. 

TITLE (Publisher - Licensing Org.) Sheet Music Dist. 

20 1ST OF THA MONTH (Ruthless Attack, ASCAP /Mo 
Thug, ASCAP /Dollarz-N- Sense, BMI /Keenu, BMI( 

71 AFFECTION (A Diva, BMI /Rightsong, 
ASCAP /Binocular, ASCAP) 

91 ALL I CAN DO (Rondor, BMI /Sony, BMI) 

47 ARE YOU READY? (All Silver, ASCAP/Pebbitone, 

ASCAP /Hard Hands, ASCAP/Beane Tribe, ASCAP/EMI 

Blackwood, BMVWho Knows, BMVMGA, BMI/Lo-Mo. BMI) 

42 BE ENCOURAGED (Red Rewmar, SESAC) 

31 BEST FRIEND (Human Rhythm, BMI) 

6 BOOMBASTIC /IN THE SUMMERTIME (LivingSting, 
ASCAP /Malaco, BMI) HL 

3 BROKENHEARTED (Human Rhythm, BMI/Young 

Legend, ASCAP) 

9 BROWN SUGAR (Ah -chop, ASCAP /12:00 AM, ASCAP/ 

PolyGram Intl, ASCAP /Jazz Merchant, ASCAP) HL 

80 CAN I TOUCH YOU... THERE? (Warner Chappell, 
ASCAP /Mr. Bolton's, BMI/Zomba, BMI/Warner- 
Tamerlane, BMI /Out Of Pocket, ASCAP) 

36 CAN'T YOU SEE (FROM NEW JERSEY DRIVE) 
( Evelle, ASCAP /WB, ASCAP/South Of Soul, ASCAP /12 
AM, ASCAP/Late Hours, ASCAP/EMI Blackwood, 

BMVJanice Combs, BMI/PolyGram Intl, ASCAP) WBM/HL 

92 CLAP YO HANDS (Naughty, ASCAP/WB, ASCAP) 

82 COLORS OF THE WIND (FROM POCAHONTAS) 
(Wonderland, BMI/Walt Disney, ASCAP) HL 

50 COME WITH ME (Music Corp. Of America, 
BMI /Cameo Appearance By Ramses, ASCAPNandy, 
ASCAP /MCA, ASCAP /G.Spot, BMINppahc, ASCAP) 

39 CRAZY LOVE (FROM JASON'S LYRIC) (Warner Bros., 
ASCAP /Caledonian, ASCAP) WBM 

41 CURIOSITY (FROM DANGEROUS MINDS) (EMI April, 
ASCAP /Dalvin DeGrate, ASCAP /Mass Confusion, 
ASCAP /MCA, ASCAP) 

28 DON'T TAKE IT PERSONAL (JUST ONE OF DEM DAYS) 

(DAR.P., ASCAP /Afro Dredde, BMI/Nu Rhythm And life, 
BMVEMI April. ASCAP/Full Keel, ASCAP/Deep Technology, 

ASCAP/Def Jam, ASCAP/LL Cod 1, ASCAP) HLWBM 

98 FADES EM ALL (EMI April, ASCAP /Big Poppa, 

ASCAP /Justin, ASCAP/Bee Mo Easy, ASCAP) 

49 FEEL ME FLOW (Naughty, ASCAP/WB, 

ASCAP /Rhinelander, ASCAP) WBM 

23 FEELS SO GOOD (So So Def, ASCAP /EMI April, 

ASCAP /Air Control, ASCAP) HL 

30 FEEL THE FUNK (FROM DANGEROUS MINDS) 
(Zomba, BMI /Hookman, BMI) 

79 FOE LIFE (Real An Ruff, ASCAP /Gangsta Boogie, 

ASCAP/WB, ASCAP) WBM 

24 FREEK'N YOU (EMI April, ASCAP/DeSwing Mob, ASCAP) HL 

2 GANGSTA'S PARADISE (FROM DANGEROUS MINDS) 
(T -Boy, ASCAP/0/B/O ILse(, ASCAP/Boo Daddy, ASCAP/Lany 

Sanders, BM/Songs Of PolyGram, BMVMadcastle, 

BMVJobete, ASCAP/Black Bull, ASCAP) HL/WBM 

61 GIRLSTOWN (Zomba, ASCAP/Wild Apache, 
ASCAP /Eric Sermon, ASCAP) WBM 

58 HANDLE OUR BUSINESS (Davey Pooh, ASCAP/Waco, 
ASCAP /Slap Roc, BM)) 

88 HEAD NOD (Ri Productions, BMI /EMI Blackwood, 
BMI /PolyGram Intl, ASCAP/Tony Toni Tone, ASCAP) 

11 HEAVEN (EMI April, ASCAP /Flyte Tyme, ASCAP /New 
Perspective, ASCAP) 

8 HE'S MINE (Mo Ken, ASCAP/All Ini, ASCAP/Hami Wave, 

ASCAP /Controversy, ASCAP/WB, ASCAP/Songs Of Lastada, 
BM/Songs Of PolyGram, BMVRubber Band, BMI( WBM/HL 

21 HOW HIGH (FROM THE SHOW!) (Funky Noble, 
ASCAP/Zomba, ASCAP/Erick Sermon, ASCAP /Careers- 
BMG, BMI/Wu -Tang, BMI) HIWBM 

70 HUMAN NATURE (WB, ASCAP/Webo Girl, 
ASCAP/Stone lam, ASCAP /Frozen Soap, 

ASCAP/Wizeman, ASCAP /EMI April, ASCAP) HL/WBM 

65 I CAN LOVE YOU LIKE THAT (Diamond Cuts, 

BMVWonderland. BMVCriterion, ASCAP/Second Wave, 

ASCAP/Full Keel, ASCAP/Friends And Angels, ASCAP) HL/WBM 

34 I CAN'T TELL YOU WHY Ueddrah, ASCAP /Cass 
County, ASCAP /Red Cloud, ASCAP) WBM 

53 IF YOU WANT IT (EMI April, ASCAP /Soul On Soul, 

ASCAP/WB, ASCAP /Evelle, ASCAP/Twelve And Under, 

ASCAP/Slam U Well, BMI /Gansta Lean, BMI) WBM 

4 I GOT 5 ON IT (Stackda, BMVTnje Science, ASCAP/Triple 

Gold, BMVJay King N, BM/Songs Of All Nations, BMVWamer- 

Tamedane, BMVEMI April, BMVTwo Tuff -Enuf, BMI) WBM 

12 I HATE U (Controversy, ASCAP/WB, ASCAP) 

56 I WANNA LOVE LIKE THAT (Ecaf, BMI /Sony Songs, 

BMI/Zomba, ASCAP /Donril, ASCAP) HL/WBM 
44 I WISH (Orange Bear, BMI) 
78 JEEPS, LEX COUPS, BIMAZ & BENZ (EMI April, 

ASCAP/Bee Mo Easy, ASCAP/Lost Bop. ASCAPNanessa, 

ASCAP/My Two Sons, ASCAP /Clyde Ohs, ASCAP) HL 

54 KISS FROM A ROSE (SPZ, BMI) 
83 LISTEN ME TIC (WOYOI) (Irving, BMI /Rondor, 

BMI /Longitude. BMI) WBM 
32 LOVE AMBITION (CALL ON ME) (Human Rhythm, BMI) 

51 LOVE DONT LOVE NOBODY (Warner- Tarrledane, BMI) WBM 

85 LOVE ENUFF (Jamie B, PRS /EMI Virgin, PRS /EMI, 
PRS /EMI April, ASCAP /EMI Blackwood, BM)) 

35 LOVE T.K.O. (Warner Tamerlane, BMI) WBM 

75 THE MANY WAYS (WB, ASCAP/Stone Jam, ASCAP/Ness, 

Nifty & Capone, ASCAP /AI- O -Dev, ASCAP) WBM 

38 MC'S ACT LIKE THEY DON'T KNOW (Zomba, ASCAP/BDP, 

ASCAP/Gifted Pearl, ASCAP/EMI April, ASCAP) WBM/HL 

76 MIND BLOWING (Vertical City, BMI /PMA, BMI) 

55 MY UP AND DOWN (Chile, ASCAP/Maximum Strength. 

ASCAP/Too Slow U Blow, ASCAP/Stankey Chank, ASCAP) 

84 THE NOD FACTOR (Forever People, ASCAP /Lester 
Fernandez, ASCAPNRI -JON. BMU 

17 ONE MORE CHANCE/STAY WITH ME (Big Pappa, ASCAP/ 

Justin, ASCAP/ 11 Apt, ASCAP /Jobee, ASCAP) HI/WBM 

15 ON THE DOWN LOW (Cancelled Lunch, 

ASCAP /PolyGram Intl, ASCAP) HL 

19 PLAYER'S ANTHEM (Undeas. ASCAP /Clark's True Funk. 

BMVEMI April, ASCAP /Justin, ASCAPBig Poppa, ASCAP) HL 

46 PRETTY GIRL (Sony Tree, BMI/Ecaf, BMI) WBM /HL 
43 PULL UP TO THE BUMPER (Songs Of PolyGram, 

BMI /Ixat, BMI /Grace Jones, ASCAP /PolyGram Intl, 
ASCAP/Chenan, ASCAP) HL 

52 REAL HIP HOP (Straight Out Da Sewer, ASCAP) 
77 RETURN OF THE CROOKLYN DODGERS (FROM 

CLOCKERS) (Hittage, ASCAP /Getaloadoffatso, 
BMI /Organimz, BMI/Irving, BMI /Perverted Alchemist, 
ASCAP/EMI April, ASCAP /Gifted Pearl, ASCAP) HL/WBM 

60 ROUND & ROUND (Tripploc, ASCAP/Wayniac, 
ASCAP/Warren G, ASCAP /PolyGram Intl, ASCAP) 

7 RUNAWAY (Black Ice, BMI /EMI April, ASCAP /Flyte 
Tyme, ASCAP) WBM 

57 SAME ONE (Divided, BMVZomba, BMVRamal, BMVWamer- 

Tamerlane, BMVCleveland's Own, BMI( WBM 

16 SENTIMENTAL (EMI April, ASCAP /D.A.R. P., 

ASCAP/WB, ASCAP /Nuthouse. ASCAP /EMI Blackwood. 
BMI /Deborah Cox, BMI) WBM /HL 

Billboard FOR WEEK ENDING SEPTEMBER 23, 1995 

Hot R &D Singles Sales.. 
Compiled from a national sub-sample of POS (point of sale) equipped key R &B retail stores which report number 
of units sold to SoundScan, Inc. This data is used in the Hot R &B Singles chart. 
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ARTIST (LABEL/DISTRIBUTING LABEL) 
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TITLE 
ARTIST (LABEL/DISTRIBUTING LABEL) 

1 1 6 

* * NO. 1 * * 
GANGSTA'S PARADISE 
ÇQOLO FEATURING LV. (MCA) 3 wl¢ of No. L 

38 45 5 
SULTRY FUNK 
M.C. HAMMER ( GIANT/WARNER BROS.) 

39 37 3 
RETURN OF THE CROOKLYN DODGERS 
CROOKLYN DODGERS '95 (MCA) 

2 2 4 YOU ARE NOT ALONE 
MICHAEL JACKSON (EPIC) 40 32 7 

1, 2 PASS IT 
THE D &D PROJECT (ARISTA STREET /ARISTA) 

3 3 16 
I GOT 5 ON IT 
LUNIZ (N00 TRYBE) 41 52 4 LOVE AMBITION (CALL ON ME) 

JASON WEAVER (MOTOWN) 

4 4 5 
HOW HIGH 
REDMANTAETHOD MAN (OLJLBURST/RALASLAND) 

42 56 8 WHATZ UP, WHATZ UP 
PLAYA PONCHO FEATURING LA SNO (SO SO DEiS 

5 5 20 BOOMBA RTIIC/IN THE SUMMERTIME 43 - 1 
WEST 

U MIAAD CIRCLE (PAYDAY/ LONDON) 

6 6 10 JUNIOR M_A ANTUNDEAÇBIG 
BEAT /ATLANTIC) 

40 14 
ALLL- 4-ON 

LOVE 
E (BL TZZUATANTIC) 

7 10 3 
BROKENHEARTED 
BRANDY (ATLANTIC) 45 43 18 

FOE LIFE 
MACK 10 (PRIORITY) 

8 8 12 SUGAR HILL 
AZ (EMI) 

46 39 21 SOMEONE TO LOVE 
JON B. FEAT.BABYFACE (YAB YUM/550 MUSIC 

9 7 4 1ST OF THA MONTH 
BONE THUGS -N- HARMONY (RUTHLESS) 47 60 3 

ROUND & ROUND 
TWINZ (G FUNK/RAL/ISAND) 

10 14 2 RUNAWAY 
JANET JACKSON (A &M) 48 34 16 

FEEL ME FLOW 
NAUGHTY BY NATURE (TOMMY BOY) 

Il 12 8 HEAVEN 
SOLO (PERSPECTIVE) 

49 42 20 I'LL BE THERE.../YOU'RE ALL I... 
METHOD MAN/M.J. BLIGE (DEF JAMARAU 

12 9 14 ONE MORE CHANCE/STAY WITH ME 
THE NOTORIOUS B.I.G. (BAD BOY /ARISTA) 50 51 4 PRETTY GIRL 

JON B. (YAB YUM /550 MUSIC) 

13 11 16 HE'S MINE 
MOKENSTEF (OUTBURST /RAUISAND) 51 44 13 SO MANY TEARS 

2 PAC (INTERSCOPE) 

14 13 17 BROWN SUGAR 
D'ANGELO (EMI) 52 41 3 

SITTIN' ON CHROME 
MASTA ACE INC. (DELICIOUS VINYL/CAPITOL) 

CI 15 12 'TIL YOU DO ME RIGHT 
AFTER 7 (VIRGIN) 53 35 9 BE ENCOURAGED 

WILLIAM BECTON ( INTERSOUND) 

16 16 13 
YOU H USED D TO LOVE ME 54 - 1 SOUL FOR 

WANT 
AL (UPTOWN /MCA) 

11 19 7 TELL ME 
GROOVE THEORY (EPIC) 55 57 2 CAN I TOUCH YOU ... THERE? 

MICHAEL BOLTON (COLUMBIA) 

18 18 3 MC'S AECTI LIKE THEY DON'T KNOW 56 46 12 
COLEORS OF THE WIND 

YW000) 

19 17 16 
FREEK'N YOU 
JODECI (UPTOWN /MCA) 51 50 17 

BEST FRIEND 
BRANDY (ATLANTIC) 

cp 25 4 SENTIMENTAL 
DEBORAH COX (ARISTA) 58 47 6 

CURIOSITY 
AARON HALL (MCA) 

21 20 15 WE MUST BE IN LOVE 
PURE SOUL (STEP S N /INTERSCOPE) 59, 64 6 

TONITE 
A FEW GOOD MEN ( AFACE/ARISTA) 

22 22 8 ON THE DOWN LOW 
BRIAN MCKNIGHT (MERCURY) 60 48 4 WHERE'S DA PARTY AT? 

DOUG E. FRESH (GEE STREET/ISLAND) 

23 21 2 
KISS FROM A ROSE 
SEAL (ZTT /SIRE/WARNER BROS.) 61 61 2 FADES EM ALL 

JAMAL (ROWDY /ARISTA) 

24 23 16 WATEERFAFLLSSTA) 
TLC 62 53 2 ARE YOU& 

READY? 

25 - 1 
REAL HIP HOP 
DAS EFX (ASTWEST /EEG) 63 61 2 LOVE T.K.O. 

REGINA BELLE (COLUMBIA) 

n 30 8 SUMMERTIME IN THE LBC 
THE DOVE SHACK (G FUNK/RAUISAND) ®74 4 GIRLSTOWN 

SUPER CAT (COLUMBIA) 

21 55 6 
TONIGHT'S THE NIGHT 
BLACKSTREET (INTERSCOPE) 65 54 14 

LISTEN ME TIC (WOYOI) 
INI KAMOZE (ASTWEST/EEG) 

28 28 14 
XSCAPE SO SO'DEFF /COLUMBIA) 66 49 14 SPRINKLE 

0 ICK WOET /JIVE) 

29 26 8 
PULL UP TO THE BUMPER 
PATRA (550 MUSIC) 61 62 11 

CRIMINOLOGY/GLACIERS OF ICE 
CHEF RAEKWON (LOUD /RCA) 

30 29 7 MÓMÉHJOR 
JORDAN PMPD/RÁÚïAND) 68 63 11 ADINA HOWARD MECCA DO N/EASTWEST/EEG) 

31 24 22 DON'T TAKE IT PERSONAL 
MONICA (ROW DY /ARISTA) 69 58 25 CAN'T YOU SEE 

TOTAL FEAT. THE NOTORIOUS B.I.G. (TOMMY BOY) 

32 27 16 
I WISH 
SKEE -LO ( SUNSHINE/SCOTTI BROS.) 

70 - 25 CRAZY LOVE 
BRIAN MCKNIGHT (MERCURY) 

33 - 1 
FEEL THE FUNK 
IMMATURE (MCA) 11., - 1 

Y'ALL AIN'T READY YET 
MYSTIKAL (BIG BOY /JIVE) 

34 38 6 
JEEPS, LEX COUPS, BIMAZ & BENZ 
LOST BOYZ (UPTOWN /MCA) 72 72 3 

THIS THAT SH *T 
KEITH MURRAY (JIVE) 

35 33 4 VIBIN' 
BOYZ II MEN (MOTOWN) 73 59 8 MVP 

BIG L (COLUMBIA) 

36 31 11 
I CAN'T TELL YOU WHY 
BROWNSTONE (MJJ /EPIC) 74 - 1 

I HATE U 
R. (NPG/WARNER BROS.) 

31 36 3 
COME WITH ME 
SHAT (GASOLINE ALLEY /MCA) 15 - 3 

THE NOD FACTOR 
MAD SKILLZ (BIG BEAT /ATLANTIC) 

Records with the greatest sales gains. © 1995 Billboard/BPI Communications and SoundScan, Inc. 

67 SITTIN' ON CHROME (DAMASTA ASCAPNany White, ASCAP) 

89 SLAM (EMI Blackwood, BMI /EMI, BMI /Promuse. 
BMI /Special Ed, BMI /Howie Tee, BM)) 

48 SO MANY TEARS (Joshua's Dream BIv1(htisupe Rot RAV 

Warren- Tarrefene ,BMK;tard !medal lhgBMARh aya a, 

BMVIròo/, ASCAPJBleck B.l ASCNP/Jabeé, ASCAP) WBM 

26 SOMEONE TO LOVE (Sony Tree. BMI /Ecaf, BMI) HL 

25 SOMETHIN' 4 DA HONEYZ (Chrysalis, ASCAP /Mo' 
Swang, ASCAP /Oji's, BMI/Nomad -Noman, 
BMI/Warner- Tamerlane, BMI /Songs Of PolyGram, 

BMI /Madcastle, BMI /Second Decade, BM)) HL/WBM 

74 SPRINKLE ME (Zomba, BMI /E -40, BMI/Suga T, 

BMI /Sam & Mike, BM)) WBM 
62 STAY WITH ME (EMI Blackwood, BMI /Benny's Music, 

BMI/Steve Harvey, BM)) 

18 SUGAR HILL (Tricky Track, BMI) 
59 SULTRY FUNK (AI Seei ® Eye. ASCAP/POOGran Intl. ASCAP/ 

Better Days, BMI/Songs Of PoyGram, BMW(apArd Mae. BMI) 

37 SUMMERTIME IN THE LBC (BigNuls, BMhENT Api. ASCAP) HL 

14 TELL ME (Almo, ASCAP /Groove 78, ASCAP /Jizop. 

BMI /Sony Tree, BMI /Dream Team, BMI) WBM /HL 

69 TEMPTATIONS (lnshoi s Dream, BMVlnterscope Pearl, 

BMVWamer -Tamerlane, ASCAP/Saja. BMVSongs Of Lasbada, 

BMVFunky Krabe. BMVBAKgeport BM /Bee Mo Easy, ASCAP) 

5 'TIL YOU DO ME RIGHT (Sony Tree, BMI /Ecaf, 
BMI /Kmel, BMI) 

27 TONIGHT'S THE NIGHT (Donn!, ASCAP/Zornba, ASCAP/ 

T. Lucas, ASCAP/Snakin' Sound, ASCAP / Tadel, ASCAP) NBM 

45 TONITE (EMI April, ASCAP /D.A.R.P., ASCAP) 

29 VIBIN' (Vanderpool. BMI /Aynaw, BMI /Shawn Patrick, 

BMI /Ensign, BMI /Bee & Tee, BMI/Butter Jinx, BMI) HL 

73 WARM SUMMER DAZE (Lean Slates, BMI/Songs Of 

PolyGram, BMI/Long Dough. BMI/Irving, BM)) WBM/HL 

22 WATERFALLS (Organized Naze. BMVStiff Shirt, BMVBett Star, 

ASCAP/Tizbiz, ASCAP/Pebbitone, ASCAP/EMI Apnl. ASCAP) 

33 WATER RUNS DRY (Sony Tree. BMI/Ecaf, BM)) HL 

13 WE MUST BE IN LOVE (Played Like A StepSun, 

ASCAP /Black Art Of War, ASCAP) 

68 WEST UP! (Base Pipe. ASCAPMraaple emo.ASCAPMB,A501P/ 

GaNsb Boogie. ASCAP/f eEi M Rut ASCAPM ycenae, ASCAP) 

64 WHAT ABOUT OUR LOVE? (PolyGram Int'I. ASCAP/Uncle 

Buddies, ASCAP/EMI Blackwood, BMVEMI, BMI) 

72 WHAT YOU WANNA DO? ( Lench Mob. ASCAP /Gangsta 
Boogie, ASCAP/WB, ASCAP) 

63 WHATZ UP, WHATZ UP (Pepper Drive, BM!) 
81 WHERE'S DA PARTY AT? (Entertaining, BM)) 

86 WHERE'Z DA' PARTY AT? (Miilkbone's Way, 

ASCAP/Mookdaddy, ASCAP/Naughty, ASCAP/Second 
Decade. BMI/Wamer- Tamerlane, BM)) 

94 Y'ALL AIN'T READY YET (Zomba, ASCAP /Chin 
Checkin'. ASCAP) 

1 YOU ARE NOT ALONE (Zomba, BMI/R.Kelly, 

BMI/Warner -Tamerlane, BMI /Black Ice, BM)) WBM 

66 YOU BRING ME JOY /I LOVE YOU (MCA, ASCAP/Mary 

1. Blige, ASCAP /EMI April, ASCAP /Joel Halley, 
ASCAP /Ninth Street, ASCAP /Justin Combs, ASCAP) HL 

40 YOU CAN'T RUN (Sony Tree, BMI /Ecaf, BMI) 
10 YOU USED TO LOVE ME (Chyna Baby, BMI /Janice 

Combs, BMI /EMI Blackwood, BMI /Ninth Street Tunnel, 

BMI) HL 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS 

COLLECTED, COMPILED, AND PROVIDED BY SoundScan® 
TITLE """" ARTIST 
LABEL & NUMBEWDISTRIBUTING LABEL 

1 I i 6 

* * *No.1 * ** 
GANGSTA'S PARADISE (FROM "DANGEROUS MINDS') COOLIO FEATURING L.V. 

(C) (D) MCA 55104 4 weeks at No. 1 

2 2 2 17 
I GOT 5 ON IT LUNIZ 
(C) (DI (T) NOO TRYBE 38474 

3 3 3 5 
HOW HIGH (FROM "THE SHOW! ") REDMAN /METHOD MAN 
(C) IT) (X) DEF JAM/RAL 9924/ISLAND 

4 4 5 10 
BOOMBASTIC/IN THE SUMMERTIME SHAGGY 
(C) (T) (V) (X) VIRGIN 38482 

5 5 4 10 
PLAYER'S ANTHEM JUNIOR M.A.FI.A. 
(C) (MI (T) (X) UNDEAS/BIG BEAT 98149/AG 

6 7 8 12 SUGAR HILL AZ 
(C) (T) (X) EMI 58407 

7 6 6 5 
1ST OF THA MONTH BONE THUGS -N- HARMONY 
(C) (M) (T) (X) RUTHLESS 6331 /RELATIVITY 

8 8 7 14 ONE MORE CHANCE/STAY WITH ME THE NOTORIOUS 13.1.G. 

(C) (D) (M) (T) BAD BOY 7 -9031 /ARISTA 

9 9 19 3 
MC'S ACT LIKE THEY DON'T KNOW KRS -ONE 
ICI (T) (X) JIVE 42319 

10 NEW 1 
REAL HIP HOP DAS EFX 
(C) (T) (X) EASTWEST 64387 EEG 

11 11 12 12 

* * *GREATEST GAINER* * * 
SUMMERTIME IN THE LBC (FROM "THE SHOW! ") THE DOVE SHACK 
(C) (DI (M) (T) G FUNK/RAL 9382/ISLAND 

12 10 9 22 I WISH SKEE -LO 
(C) (T) (X) SUNSHINE 78032/SCOTTI BROS. 

13 15 14 6 JEEPS, LEX COUPS, BIMAZ & BENZ LOST BOYZ 
(C) (MI (T) (X) UPTOWN 55062/MCA 

14 20 17 5 
SULTRY FUNK M.C. HAMMER FEATURING VMF 
IC) (D) (X) GIANT 17791/WARNER BROS. 

15 14 28 3 RETURN OF THE CROOKLYN DODGERS (FROM "CLOCKERS") CROOKLYN DODGERS '95 

IC) (M) (T) 40 ACRES AND A MULE 55114 /MCA 

16 12 11 7 1,2 PASS IT THE D &D PROJECT FEATURING D &D ALL -STARS 
IC) (M) (T) (X) ARISTA STREET 1- 2846/ARISTA 

11 23 20 9 WHATZ UR WHATZ UP PLAYA PONCHO FEATURING L.A. SNO 
(C) (M) (T) (X) SO SO DEF 77958/COLUMBIA 

18 NEW 1 
WEST UP! WC & THE MAAD CIRCLE 
(C) (D) (T) PAYDAY /LONDON 50258/ISLAND 

19 18 15 18 
FOE LIFE MACK 10 
ICI (T) PRIORITY 53192 

20 25 47 13 ROUND & ROUND TWINZ 
(C) (D) (MI (T) G FUNK/RAL 9384 /ISLAND 

21 13 10 16 
FEEL ME FLOW NAUGHTY BY NATURE 
(C) (T) (X) TOMMY BOY 682 

22 . 17 13 21 
I'LL BE THERE.../YOU'RE ALL I... A METHOD MAN /M.J. BLIGE 
(C) (M) (T) (X) DEF JAM/RAL 1878/ISLAND 

23 19 18 13 
SO MANY TEARS 2PAC 
IC) (M) (X) INTERSCOPE 98145/AG 

24 16 24 3 
SITTIN' ON CHROME MASTA ACE INCORPORATED 
(C) (T) (X) DELICIOUS VINYL 58452/CAPITOL 

25 21 25 8 WHERE'S DA PARTY AT? DOUG E. FRESH 
(C) (T) (X) GEE STREET INDEPENDENT /4TH & B'WAY 0612/ISLAND 

26 27 - 2 FADES EM ALL JAMAL 
(C) (D) (T) ROWDY 3 -5042 /ARISTA 

21 31 46 9 
GIRLSTOWN SUPER CAT 
IC) (M) (T) (X) COLUMBIA 77850 

28 22 16 14 
SPRINKLE ME E -40 (FEATURING SUGA T) 
(C) (T) (X) SICK WID' IT 42298/JIVE 

29 26 21 10 
GLACIERS OF ICE/CRIMINOLOGY CHEF RAEKWON 
(C) (D) (T) LOUD 64375/RCA 

30 NEW 1 
Y'ALL AIN'T READY MYSTIKAL 
(C) (T) BIG BOY 42331/JIVE 

31 30 29 5 
THIS THAT SH *T KEITH MURRAY 
(M) (T) (X) JIVE 42303* 

32 24 22 10 
MVP BIG L 
IC) (T) (X) COLUMBIA 77940 

33 35 30 6 
THE NOD FACTOR MAD SKILLZ 
IC) (T) (X) BIG BEAT 98142/AG 

34 32 27 25 FREAK ME BABY DIS 'N' DAT 
(C) (T) EPIC STREET 77845 /EPIC 

35 29 - 2 WHERE'Z DA' PARTY AT? MIILKBONE 
(C) (M) (T) (X) CAPITOL 58446 

36 33 36 3 
CLAP YO HANDS NAUGHTY BY NATURE 
IC) (T) (X) TOMMY BOY 703 

31 28 26 22 
ALL GLOCKS DOWN HEATHER B. 
(C) (T) (X) PENDULUM 58367/EMI 

38 37 31 23 LIFESTYLES OF THE RICH AND SHAMELESS LOST BOYZ 
(C) (M) (T) UPTOWN 55006/MCA 

39 45 35 6 
A LITTLE OF THIS GRAND PUBA 
ICI (T (X) ELEKTRA 64389/EEG 

40 40 48 4 WASSUP, WASSUP A -TOWN PLAYERS 
IC) (T) (X) PREMEDITATED 17803/WARNER BROS. 

41 38 32 18 
SHIMMY SHIMMY YA OL' DIRTY BASTARD 
(C) (T) (X) ELEKTRA 64419/EEG 

42 41 41 7 SLAM BEENIE MAN 
(C) (T) ISLAND JAMAICA 0140/ISLAND 

43 36 - 2 TEMPTATIONS 2PAC 
(C) (M) (X) INTERSCOPE 98120/AG 

44 43 33 7 50/50 LUV B.G. KNOCC OUT & DRESTA 
(C) (D) (M) (T) OUTBURST/DEF JAM 9716/ISLAND 

45 34 23 6 
DOM PERIGNON LIL' SHAWN 
(C) (M) (T) UPTOWN 55042/MCA 

46 39 34 8 LIVE!!! (FROM "THE SHOW") ONYX 
(C) (D) (T) DEF JAM/RAL 9620 /ISLAND 

41 47 38 36 
BIG POPPA/WARNING THE NOTORIOUS B.I.G. 
(C) (D) (MI (T) (V) (X) BAD BOY 7- 9015/ARISTA 

48 46 40 28 KEEP THEIR HEADS RINGIN' (FROM "FRIDAY") DR. DRE 
(C) (D) (T) PRIORITY 53188 

49 44 37 13 
CHAMPION BUJU BANTON 
(C) (D) (T) LOOSE CANNON 6980 /ISLAND 

50 50 42 17 
MIND BLOWIN' SMOOTH 
(C) (T) (X) T.N.T. 42286/JIVE 

Q Records with the greatest sales gains this week. Videoclip availability. Recording Industry Association 

of America (RIAA) certification for sales of 500,000 units. RIM certification for sales of 1 million units. Catalog 

no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi -single; cassette single unavailable. 

(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi -single availability. (T) Vinyl maxi -single 

availability. (V) Vinyl single availability. (X) CD maxi -single availability. ©1995, Billboard/BPI Communications, 

and SoundScan, Inc. 

R &B 

Hip -Hop, Rap 

Confabs Have 

Serious Agendas 

AS WITNESSED BY the recent Vibe 
Music Seminar in New York, the hip -hop 
nation is ready for serious conferences 
that take up serious issues. In October, 
organizers of two upcoming confabs - 
the How Can I Be Down Power Summit 
and the Rapsheet Caucus: Working 
Toward A Unified Hip -Hop Nation II- 
plan on extending the Vibe format. 

How Can I Be Down will take place 
Oct. 5-9, the Columbus Day weekend, 
at the Shelborne Hotel in Miami's 

by Havelock Nelson 

South Beach. "As always, our agenda 
is to educate young people who want 
to enter the music business," says 
Peter Thomas, who founded How Can 
I Be Down three years ago and orga- 
nizes it with Henry Butler, James 
Rosemond, and others. 

Besides panel discussions covering 
such topics as touring and concert pro- 
motion, publishing, management, 
entertainment law, distribution, label 
ownership, mass media, and getting 
and staying paid, highlights for this 
year's meet will be artist showcases 
sponsored by companies such as Bad 
Boy Entertainment, the Def Jam 
Music Group, Illtown/Flavor Unit, 
WEA, and Sony, as well as fashion 
shows, a demo clinic, an unsigned 
artists display -RAL's Kali Ranks 
and Tommy Boy's Poets Of Darkness 
and Mack & AK are acts who were 
discovered at How Can I Be Down in 
the past -and the Salute to Excel- 
lence dinner, where Willie Awards will 

(Continued on next page) 

NAJEE 
(Continued from page 27) 

the difference, but a trained ear would." 
Najee shares credit for the album's 

concept with EMI president Davitt Siger- 
son, EMI A &R head Bob Thiele, and pro- 
ducer Duke. 

"I Wish" will be the first release from 
the album and will be serviced to R &B 
radio Oct. 9. However, Beech says the song 
is a promotion -only track. "A commercial 
single is not out of the question, but this 
is primarily an album project," he says. 

On the same day, a four -track sampler 
will be serviced to jazz/AC stations and 
R &B adult stations. 

A videoclip for "I Wish" is being 
planned and will initially go to BET and 
local R &B video shows around the coun- 
try. An electronic press kit, which 
includes footage of the album being 
recorded, is being produced and will be 
serviced to the press, retail, and other 
"appropriate places" to increase trade 
awareness. 

Album listening events are also being 
planned, and the label is investigating 
potential Wonder marketing and promo- 
tional tie -ins. 

SUZANNE BAPTISTE'S 

RHYTHM 

NECTION 

STANDING AT THE TOP: "You Are Not Alone" by Michael Jackson (Epic) 
manages to hold onto the No. 1 position on the Hot R&B Singles chart for the 
fourth consecutive week. Although "Gangsta's Paradise" by Coolio Featuring 
L.V. (MCA) is the No. 1 record in sales and has been for the past couple of weeks, 
it just doesn't have enough airplay to dethrone "You Are Not Alone." 

AND THE RACE IS ON: As the margin between the No. 1 and No. 2 records 
gets smaller, there are a couple of other serious contenders for the No. 1 slot. This 
week, the artist formerly known as Prince debuts at No. 12 with "I Hate U" 
(NPG/Warner Bros.). This is a very impressive debut, because it enters the chart 
a week early because of street date violations. Next week, it should take a nice 
jump after being in the stores for a full week. On the Hot R&B Airplay chart, "I 
Hate U" is already at No. 3. Right behind "I Hate U" on the airplay chart is "Fan- 
tasy" by Mariah Carey (Columbia) at No. 4. "Fantasy" is just getting to retail this 
week and is expected to haw a wry high debut next week it is possible for any 
of the above mentioned records to slip into the No. 1 position, or, in the case of 
"You Are Not Alone," to stay at No. 1. 

SOLID AS A ROCK: "Tell Me" by Groove Theory (Epic) continues to grow at 
a healthy pace. This week, it breaks into the top 15, moving 18-14. It is currently 
top five at 10 stations, including WKYS Washington, D.C., KJLH Los Angeles, 
and WCDX Richmond, Va. "Sentimental" by Deborah Cox (Arista) has the 
largest increase in total points on the chart. It jumps 22 -16 on the singles chart 
and 22 -14 on the airplay chart. At radio, "Sentimental" is No. 1 at WXYV Balti- 
more and WEDR Miami and top five at nine others, including KMJM St. Louis, 
WAMO Pittsburgh, and WMYK Norfolk, Va. 

GREATEST GAINERS: "Tonight's The Night" by Blackstreet (Interscope) 
steals the Greatest Gainer/Sales award. The introduction of a cassette single into 
the marketplace this week boost the sales on this single. Although airplay has 
started to decline a little, the single is still top five at WOLF Syracuse, N.Y., 
W W WZ Charleston, S.C., KDKS Shreveport, La., and WEUP Huntsville, Ala. 
"Summertime In The LBC" by the Dove Shack (Def Jam/RAL/Island) wins 
the Greatest Gainer Airplay honors. It is top 10 at KKBT Los Angeles and WRBD 
Miami. 

NEW MUSIC: "Feel The Funk" by Immature (MCA) may haw debuted (at 
No. 30) on the singles chart this week, but this single, which comes from the "Dan- 
gerous Minds" soundtrack, has been receiving significant airplay for the past 
eight weeks. Currently, it is No. 1 at WPEG Charlotte, N.C., and top 10 at six oth- 
ers, including WJBT Jacksonville, Fla, WQMG Greensboro, N.C., and WJHM 
Orlando, Fla "Real Hip -Hop" by Das EFX (FastWest) also comes on strong this 
week, entering the chart at No. 52. This single has very strong sales and is receiv- 
ing limited airplay. It is top five at WOWI Norfolk, Va. 

MAKING MOVES: "Sultry Funk" by MC Hammer (Giant/Warner Bros.) 
picks up a little speed this week, moving 70-59. It is starting to pick up some 
impressive airplay. "Sultry" is top five at WEDR Miami and KDKO Denver: "Girls - 
town" by Supercat (Columbia) is starting to see the benefits of its recently 
released remix. It is now top 20 at WEJM Chicago and WKYS Washington, D.C. 
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TITLE 
ARTIST (LABEL/DISTRIBUTING LABEL) 

1 4 5 
JUST FOR MY MAN 
SKILLZ (RAGING BULL) 

2 3 5 
U SHOULD BE MINE 
J. SPENCER (MOTOWN) 

3 - 1 ANYTHING 
J. QUEST(MERCURY) 

4 - 1 
BANKHEAD BOUNCE 
DIAMOND FEAT. D -ROC (EASTWEST /EEG) 

5 - 1 TAKE ME HIGHER 
DIANA ROSS (MOTOWN) 

6 2 5 THIS THAT SH *T 
KEITH MURRAY (JIVE) 

7 8 7 
SPECIAL 
GARY TAYLOR FEAT B. BRYANT (MORNING GREW) 

8 25 2 PUSHIN' 
SOCIETY OF SOUL (LAFACE/ARISTA) 

9 10 11 
DUNKEY KONG 
KILO (WRAP /ICHIBAN) 

10 12 6 
SUMMER RBREEZE 

11 14 7 CHESTER 
DANA DANE (LIFESTYLES/MAVERICK/WB) 

12 16 2 
LET IT GO 
CLUB NOUVEAU (RIP -IT) 

13 18 2 
LOVE ME STILL 
CHAKA KHAN (MCA) 

HOT R&B 

SINGLES 

3 

1 

3 

5 

0 
W 

3 
TITLE 
ARTIST (LABEUDISTRIBUTING LABEL) 

14 6 5 
WASSUP WASSUP 
A -TOWN PLAYERS (WARNER BROS.) 

15 11 9 SPELLBOUND AND SPEECHLESS 
INCOGNITO )TALKIN LOUDNERVE FORECAST) 

16 13 9 FAITH 
LORDS OF THE UNDERGROUND (PENDULUM) 

11 15 7 50/50 LUV 
B.G. KNOCC OUT & DRESTA (OUTBURST/RAL) 

18 - 1 
BABY LOVE 
S.O.L. ( COPIA) 

19 - I THE CREATOR HAS A MASTERPLAN 
BROOKLYN FUNK ESSENTIALS (RCA) 

20 17 3 
DWELLIN' IN THA LABB 
JT THE B OGA FIGGA (STRAIGHT OUT TWA LABB) 

21 24 2 GHETTO GIRL 
8 OFF (EASTWEST /EEG) 

22 22 16 CIRCUMSTANCE 
WAYMAN TISDALE (MOJAZZ/MOTOWN) 

23 - 1 
BACK TOGETHER AGAIN 
FULL FORCE (CALIBER) 

24 - 2 
SOLDIERS OF DARKNESS 
SUNZ OF MAN (WU -TANG) 

25 - 3 NO WOMAN NO CRY 
WORL -A -GIRL (ELEKTRA/EEG) 

Bubbling Under lists the top 25 singles under No. 100 
which have not yet charted. 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL 

STORE SALES REPORTS COLLECTED, COMPILED, 
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ARTIST TITLE 
LABEL 8 NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 

z 

g iñ 
'aa` á 

48 72 66 6 

* * *PACESETTER* * * 
BLACK MENACE BIG BOY 0017 (10.98+15.98) DRAMA TIME 48 

49 48 45 43 METHOD MAN DEF JAM /RAL 523839' /ISLAND (10.98/16.98) TICAL 1 

50 38 44 24 SOUL FOR REALA UPTOWN 11125/MCA(9.98/15.98) CANDY RAIN 5 

1 1 1 5 
* * *No. * * * 

SOUNDTRACK DEF JAM/RAL 529021 /ISLAND (50.98/16.98) 4 weeks at No. 1 THE SHOW 1 

51 49 51 3 J. SPENCER MOJAZZ 0551 / MOTOWN (10.98/15.98) BLUE MOON 49 

52 54 53 24 
OL' DIRTY BASTARD I, 
ELEKTRA 61659 * /EEG (10.98/15.98) 

RETURN TO THE 36 CHAMBERS 2 
2 2 82 3 JUNIOR M.A.F.I.A. UNDEAS/BIG BEAT 92614'/AG (10.98/15.98) CONSPIRACY 2 

3 

4 

5 

© 

3 

4 

5 

9 

2 

3 

7 

7 

8 

2 

8 

SOUNDTRACK MCA 11228* (10.9$17.98) DANGEROUS MINDS 

BONE THUGS -N- HARMONY RUTHLESS 5539/RELATIVITY (10.98/15.98) E. 1999 ETERNAL 

FAITH EVANS BAD BOY 73003 / ARISTA (10.98/15.98) FAITH 

* * * GREATEST GAINER * * * 
XSCAPE SO SO DEF 670221COWMBIA (10.98 E(Y15.98) OFF THE HOOK 

2 

1 

5 

3 

CI 58 48 10 WAYMAN TISDALE MOJAll 0552/MOTOWN (10.98/15.98) ME POWER FORWARD 48 

54 47 42 7 THE JAZZMASTERS JVC 2049 (9.9$15.98) ® THE JAZZMASTERS II 35 

55 50 46 49 BARRY WHITE A' A &M 540115/PERSPECTIVE (9.98/13.98) THE ICON IS LOVE 1 

56 53 54 64 BONE THUGS-N-HARMONY A' FREEPIN ON AH COME UP (EP) 
RUTHLESS 55261RELATIVITY (7.98/12.98)M 2 

® 59 63 11 B.O.N.E. ENTERPRISE STONEY BURKE 70020 (9.98/14.98) FACES OF DEATH 29 

1 7 5 8 
UPTOWN I11258' /MCA(10.98/16.98) 

THE SHOW, THE AFTER PARTY, THE HOTEL 1 

62 52 39 PHIL PERRY GRP 4026/MCA (9.98/15.98) PURE PLEASURE 50 

59 57 49 11 SKEE -LO SUNSHINE 75486/SCOTT) BROS. (9.98/15.98) I WISH 37 

8 6 4 6 RAEKWON GUEST STARRING TONY STARKS (GHOST FACE KILLER) ONLY BUILT 4 CUBAN UNIE.. 
LOUD 66663 /RCA (10.98/16.98) 

2 60 51 50 28 ADINA HOWARD MECCA DON / EASTWEST 61757/EEG (10.98/15.96) DO YOU WANNA RIDE? 7 

9 8 6 5 BRIAN MCKNIGHT MERCURY 528280 (10.98/15.98) I REMEMBER YOU 4 61 64 57 11 TONY THOMPSON GIANT 24596/WARNER BROS. (10.98/15.98) SEXSATIONAL 17 

10 10 9 10 D'ANGELO EMI 33629(10.98/15.98) BROWN SUGAR 5 62 74 64 6 MICHAEL SPEAKS MECCA DON/ELEKTRA 61770/EEG (10.98/15.981 NO EQUAL 59 

11 11 10 10 LUNIZ NOO TRYBE 40523 (9.98/13.98) OPERATION STACKOLA 1 
63 56 47 14 ALL -4 -ONE BLITZZ/ATLANTIC 82746/AG (10.98/16.98) AND THE MUSIC SPEAKS 31 

12 13 11 43 TLC '' LAFACE 26009/ARISTA (10.98/16.98) CRAZYSEXYCOOL 2 64 65 76 86 WU -TANG CLAN 
LOUD 66336*RCA (9.98/15.98) ENTER THE WU -TANG (36 CHAMBERS) 8 

13 12 8 3 TWINZ G FUNK/RAL 5278831ISLAND (10.98/15.98) CONVERSATION 8, 65 63 60 25 THE WHISPERS CAPITOL 30270 (10.98/16.98) TOAST TO THE LADIES 8 

14 14 12 13 MACK 10 PRIORITY 53938 (9.98/14.98) ® MACK 10 2 66 60 69 52 GLADYS KNIGHT MCA 10946 (10.98/15.98) JUST FOR YOU 6 

15 17 15 8 AFTER 7 VIRGIN 40547 (10.98/16.98) REFLECTIONS 7 71 58 12 GRAND PUBA ELEKTRA 61619' /EEG (10.98/15.98) 2000 5 

16 

11 

18 

19 

20 

21 

15 

16 

18 

19 

21 

14 

11 

16 

19 

13 

12 

26 

52 

8 

3 

1 

MICHAEL JACKSON 5 
HISTORY: PAST, PRESENT AND FUTURE BOOK 1 

EPIC 59000* (23.98 EQ/32.98) 

2PAC INTERSCOPE 92399 /AG (10.98/16.98) ME AGAINST THE WORLD 

THE NOTORIOUS B.I.G. BAD BOY 73000 / ARISTA f9.9ß 15.98) READY TO DIE 

MONICA ROWDY 37006ARISTA(10.98/15.98) MISSTHANG 

THE DOVE SHACK G FUNK/RAL 527933`/ISLAND (10.98/15.98) THIS IS THE SHACK 

* * *HOT SHOT DEBUT* * * 
REGINA BELLE COLUMBIA 66813 (10.98 EQ/16.981 REACHIN' BACK 

1 

1 

3 

9 

13 

21 

68 77 87 48`' THUG LIFE INTERSCOPE 92360/AG (9.98/15.98) VOLUME 1 6 

69 98 - 3 JASON WEAVER MOTOWN 630322 (10.98/16.98) LOVE AMBITION 69 

70 67 62 41 THE DAYTON FAMILY Po BROKE 1514'/RELATIVITY (9.98/16.981M WHATS ON MY MIND? 38 

71 61 67 53 GERALD LEVERT EASTWEST 92416/EEG (10.98/15.98) GROOVE ON 2 

72 52 65 12 SEAN LEVERT ATLANTIC 82663/AG (10.98/15.98) ® THE OTHER SIDE 22 

13 66 59 14 IMPROMP2 MOJAll 530541/MOTOWN (9.98/13.98) YOU'RE GONNA LOVE IT 52 

NEW 74 79 89 28 BROTHA LYNCH HUNG 
SEASON OF DA SICCNESS 

BLACK MARKET 53961' /PRIORITY (10.98/17.98) MI 26 

22 

23 

24 

25 

26 

20 

22 

23 

34 

24 

20 

22 

18 

26 

23 

50 

9 

4 

7 

41 

BRANDY A' ATLANTIC 82610/AG (9.98/15.981 BRANDY 

SHAGGY VIRGIN 40158* (10.98/15.98) BOOMBASTIC 

B.G. KNOCC OUT & DRESTA OUTBURST/RAL527899/ISLAND (10.98/15.98)M REAL BROTHAS 

TRU NO LIMIT 52983 /PRIORITY (10.98/15.98) ® TRUE 

MARY J. BLIGE A UPTOWN 11156' MCA (10.98/15.98) MY LIFE 

6 

11 

15 

25 

1 

75 69 74 147 KENNY G A* ARISTA 18646 (10.98/15.98) BREATHLESS 2 

16 83 77 51 ANITA BAKER A' ELEKTRA 61555/EEG (10.98/16.98) RHYTHM OF LOVE 1 

71 75 72 . 14 INCOGNITO TALKIN LOUD 528000NERVE (9.98/15.98) 100 DEGREES AND RISING 29 

78 70 70 4 SUPER CAT COLUMBIA 64197 (10.98 Eß/15.98) ® THE STRUGGLE CONTINUES 60 

79 86 83 83 ZAPP & ROGER REPRISE 45143/WARNER BROS. (10.98/15.98) ALL THE GREATEST HITS 9 

80 76 73 26 KUT KLOSE KEIA/ELEKTRA 61668/EEG (10.98/15.98) ®. SURRENDER 12 
27 

28 

26 

25 

27 

21 

10 

54 

SOUTH CIRCLE SUAVE 1518 /RELATIVITY (9.98/16.981 ANOTHA DAY ANOTHA BALLA 

BOYZ II MEN A' MOTOWN 0323 (10.98/16.98] II 

8 

1 HL RE -ENTRY 20 VARIOUS ARTISTS 
D -SHOT PRESENTS BOSS BALLIN'- BEST IN THE BUSINESS 

SHOT 7000 (9.98/15.98) 
15 

29 30 35 13 WILLIAM BECTON & FRIENDS INTERSOUND 9145 19.98/14.98) ® BROKEN 29 82 78 - 45 SCARFACE RAP -A -LOT 3994611,100 TRYBE (10.98/15.98) THE DIARY 2 

30 28 24 9 BUSHWICK BILL RAP- A- LOT40512 /NOOTRYBE (10.98/15.98) PHANTOM OF THE RAPRA 3 83 91 - 18 MASTA 
DELICIOUS 

AVINCE 

YL 

INCORPORATED 
32873'PITOL SITTIN' ON CHROME 

/CA f9.9ß/15.98) 19 

31 27 25 35 BROWNSTONE MJJ 57827/EPIC (10.98 EQ/15.98) FROM THE BOTTOM UP 4 
84 

85 

82 

80 

71 

84 

6 

30 

RAY LUV YOUNG BLACK BROTHER/ATLANTIC 827751AG (9.98/15.98) ® FOREVER HUSTLIN' 

VARIOUS ARTISTS 
SMOOTH GROOVES: A SENSUAL COLLECTION, VOL. 1 RHINO 71859/AG (7.98/11.98) 

39 

33 
32 29 28 12 MOKENSTEF OUTBURST/RAL 27364' /ISLAND (10.9 8/15.98)® AZZ IZZ 24 

33 39 40 5 VARIOUS ARTISTS TOMMY BOY 1137 (10.98/15.98) JOCK JAMS VOL. 1 33 ® 
35 

36 

44 

37 

33 

43 

36 

30 

6 

14 

8 

AL GREEN THE RIGHT STUFF 30800/CAPITOL (10.98/16.98) GREATEST HITS 

C -BO AWOL 7197 (9.98/14.98) TALES FROM THE CRYPT 

GURU CHRYSAUS 34290/EMI (10.98/15.98) JAllMATAll VOL. II NEW REALITY 

34 

4 

16 

el 96 90 92 R. KELLY °JIVE 41527 (10.98/15.98) 12 PLAY 1 

410 RE -ENTRY 6 TOTALLY INSANE IN- A- MINUTE 8900 (9.98/14.981 BACK STREET LIFE 48 

88 68 68 6 SMOOTH T.N.T. 41556/JIVE (10.98/15.98) ® SMOOTH 35 

89 84 81 47 BARRY WHITE MERCURY 522459 (10.98/15.98) ALL TIME GREATEST HITS 70 
37 41 37 8 BUJU BANTON LOOSE CANNON 52411911SLAND (10.98/15.98)1E 'TIL SHILOH 27 

90 90 2 VARIOUS ARTISTS BOXTUNES 44068 (7.98/15.98) BIG PHAT ONES OF HIP HOP 90 
38 32 29 22 SOUNDTRACK PRIORITY 53959* (10.98/15.98) FRIDAY 1 

91 NEW 90. 1 SOUNDTRACK 40 ACRES AND A MULE 11304 /MCA (10.98//16.98) CLOCKERS 91 
39 

40 

36 

35 

33 

34 

20 

40 

MOBB DEEP LOUD 6Fi480/RCA (9.9815.98) THE INFAMOUS 

KIRK FRANKLIN AND THE FAMILY KIRK FRANKLIN AND THE FAMILY 
GOSPO CENTRIC 72119 (9.98/13.98) 

3 

6 
92 92 27 DJ QUIK PROFILE 1462* (10.98/16.98) SAFE + SOUND 1 

93 85 94 42 CHANTE MOORE SILAS 11157/MCA (10.98/15.98) A LOVE SUPREME 11 

41 42 41 26 E -40 SICK WID' IT 41558/JIVE (10.98/15.981 IN A MAJOR WAY 2 94 NEW I 1 GUCE RIOT 4222 (9.98/15.98) PURE PRESSURE 94 

42 31 32 23 MONTELL JORDAN PMP/RAL 5271791ISLAND (10.98/16.98) THIS IS HOW WE DO IT 4 95 89 91 27 VARIOUS ARTISTS 
SMOOTH GROOVE: A SENSUAL COLLECTION, VOL. 2 RHINO 71860/AG (7.98/11.98) 34 

43 40 31 4 PATRA 550 MUSIC 67094 (10.98/15.98)1M SCENT OF ATTRACTION 28 
96 95 36 VANESSA WILLIAMS WING 526172/MERCURY (10.98 E0/16.98( -THE SWEETEST DAYS 25 

44 43 38 16 NAUGHTY BY NATURE TOMMY BOY 1111 (11.98 /15.98) POVERTY'S PARADISE 1 
91 

gg 

99 

100 

RE -ENTRY 

RE -ENTRY 

105 

86 

67 

45 

TONI BRAXTON ' LAFACE 26007 / ARISTA (9.98/15.98) TONI BRAXTON 

SNOOP DOGGY DOGG A' DEATH ROW /INTERSCOPE 92279/AG (10.98/15.98) DOGGY STYLE 

69 BOYZ RIP -IT 6901 (8.98/15.98) III NINETEEN NINETY QUAD 

SOUNDTRACK A' DEATH ROW/INTERSCOPE 924841AG (10.98/16.98) MURDER WAS THE CASE 

1 

1 

13 

1 

45 55 55 27 MYSTIKAL BIG BOY 12/JIVE (9.98/14.98) MYSTIKAL 45 

46 46 56 44 EPIC SADE A' EPIC 66686` (10.98 Eß/16.98) THE BEST OF SADE 7 
87 

100 

78 - 41 45 39 16 JON B. YAB YUM/550 MUSIC 66436/EPIC (10.98 E0I15.98) III BONAFIDE 24 

0Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIM) certification for shipment of 500,00 album units (250,000 for EPs). RIM certification for shipment of 1 million units (500,000 for EP5), with multiplatinum titles indicated by a numeral fol 
lowing the symbol. "Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked ED, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit 
increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows artists removed from Heatseekers this week. IM indicates past or present Heatseeker title. ®1995, Billboard /BPI Communications, and SoundScan, Inc. 

THE RAP COLUMN 
(continued from preceding page) 

be presented to rap icon Queen Lati- 
fah and filmmaker John Singleton. 
At this event, a reunited Guy will also 
perform. 

The Rapsheet Caucus is set to take 
place Oct. 25-29 at the Hollywood Roo- 
sevelt Hotel in Los Angeles. The con- 
ference will attempt to explore the 
hip -hop freedom of speech issue, since 
"all the debate about rap lyrics has 
taken place in the media," says Rap- 
sheet editor in chief Darryl James. 
"No one has come to talk to the hip - 
hop community. I want to provide that 
forum." 

As such, he has placed C. DeLores 
Tucker to appear on a panel titled 
"Free Expressions In The '90s," along- 
side KRS -ONE, Chuck D., and Jer- 
maine Dupri -all of whom are confer- 
ence co- chairs. He has also invited 
William Bennett, Maxine Waters, 
Carol Mosley- Braun, and Death Row 
CEO Marion "Suge" Knight to par- 
ticipate. 

Other panels and workshops at the 
Rapsheet meet will cover the nuts and 
bolts of the music business, from mar- 
keting, promotion, radio, and publish- 
ing to accounting and legal affairs. 

"We're gonna tell people who want 
to enter the music business what it 
takes to participate," James says. He 
hopes to build a more united rap 
nation by providing the opportunity 
for focused, issue -oriented hip -hop 
huddles. 

MEGA MIX: Sugarshaft, who was 
the "rhythm provider" in the once -upon- 
a -time Afro -conscious crew X -Clan, 
died Sept. 1 from complications of the 
AIDS virus. He was 25. On Sept. 9, a 
funeral service in his memory was 
attended by family and friends, includ- 

ing Grand Verbalizer Brother J, also 
from X-Clan. J, incidentally, is now a solo 
artist on Island. Paradise, another X- 
Clan graduate, owns and runs INS Stu- 
dios in New York. He is producing and 
managing a singer named Kino. 

After spending seven years on 
Ruthless Records, Above The Law 
has signed with Tommy Boy Records. 
The group's upcoming album, "Time 
Will Reveal," is being produced by 
Cold 187 and others. Also, Big Noyd, 
from the Mobb Deep camp; Agent 
106, who earned a rep rapping on New 
York mix tapes; and Mac & AK, from 

East Palo Alto, Calif., have signed with 
the label. Noyd makes an appearance 
on the next Mobb Deep single and 
video, "Give Up The Goods." Mac & 
AK are fraternal twins ... After per- 
forming in front of millions on a WLIB 
New York float in Brooklyn's annual 
West Indian carnival on Labor Day, 
Ruffnex Sound System has been 
nominated for best reggae band in the 
Boston Music Awards, which will be 
held Nov 2 at the Orpheum Theatre in 
Boston. "Stick By Me" is the group's 
current single and one -shot (no edits) 
video. 
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Box Supplements Its Rap Diet With Georgie Porgie 
WHAT I DID on my summer vaca- 

tion: If you are an affirmed music 
junkie like us, not even the blissful 
relief that comes with a week away 
from crushing copy deadlines or pant- 
ing record promoters can keep you 
from occasionally indulging that undy- 
ing passion for rhythm, melody, and 
the occasional diva. After all, not even 
we can live exclusively on a diet of 
soaps, trashy gossip magazines, and 
Oprah Winfrey. In true compulsive, 
workaholic fashion, we could not resist 
jotting down a few thoughts and obser- 
vations. 

Martha In Motion. Enduring club 
diva Martha Wash is pictured perform- 
ing at African World Festival '95, which 
was held in Detroit last month. The 
event, which also featured Jennifer 
Holliday, marked the start of Wash's 
first full -band concert tour in two 
years. She will trek around the U.S. for 
most of the fall, closing at New York's 
Tramps in November. Wash is plan- 
ning her second solo album, and she 
should be announcing a new label 
home by the end of the year. 

During a cloudy afternoon of televi- 
sion channel surfing, we passed by the 
Box and were delighted by a momen- 
tary break in the music video outlet's 
steady diet of rap, in-the form of 
"Everybody Must Party" by Georgie 
Porgie. Backed by his fellow Vibe 
Music cohorts cavorting 'round Excal- 
ibur, a Chicago nightclub, Pórgie's clip 
fits comfortably into the swaggering 
party flava of the network - though the 
jumpy, pop/house nature of the jam is 
a vibrant contrast to the gangsta -dri- 
ven sound that dominates the Box. 

Here is the twist of this scenario: 
The Box added the clip without the 
urging of any label -and discovered it 
via a party that Vibe hosted in Chica- 
go last month. In fact, MCA Records 
(which has the right to release the sin- 
gle in the U.S. as per Vibe Music's 
licensing deal with MCA U.K.) has not 
even slated the single for release here. 
Given the regularity with which this 
clip has aired, we think that someone 
somewhere is snoozing. What a shame. 
Maybe another label will come to the 
table and capitalize on the momentum 
the visionary folks at the Box have 
started. 

But the more we look around, the 
more we marvel at the brilliant vision 

TRAX 
by Larry Flick 

of some in this industry and the blind- 
ness of others. As dance music strug- 
gles for attention in the U.S., the ongo- 
ing Ministry of Sound road caravan of 
club artists is planned to climax this 
fall at. London's 15,000 -capacity Wem- 
bley Complex. The sold -out show will 
feature such turntable heroes as 
Frankie Knuckles, David Morales, 
Tony Humphries, Carl Cox, and Der- 
rick May, as well as performances by 
Billie Ray Martin, D'Bora, and Ban - 
dulu, among others. 

Pretty deep, eh? While we would 
never dare to fantasize about seeing a 
similar show at New York's equally 
large Madison Square Garden, we can- 
not help but wonder why a multi -act 
tour of this nature has yet to be mount- 
ed here. Surely, the huge success of 
this summer's Budweiser Superfest, 
which featured urban acts, such as 
Mary J. Blige, TLC, and Montell Jor- 
dan, proves that rhythm- rooted per- 
formers can draw the kids off the 
street and into venues. Heck, we would 
settle for a bill of a half dozen acts 
playing a string of nightclubs around 
the country. However, are we alone in 
thinking that a potential lineup featur- 
ing Crystal Waters, Real McCoy, 
Barbara Tucker, and M People could 
sell out midsized concert venues with 
relative ease? 

We know that some clubland 
diehards are already lining up to 
accuse Columbia Records of cashing in 
on the legacy of the late David Cole by 
issuing "The Ultimate," an imminent 
best -of /remix package of C +C Music 
Factory material, but we are admit- 
tedly happy for the chance to remind 
the mainstream of the act's immea- 
surable impact on pop music. Turn on 
any top 40 or urban radio station and 
listen for the influence on current 
recordings. An advance copy of this 
album is still sitting in our Walkman 
after a week's continual play. After all 
of this time, we still get quite a tingle 
from "Gonna Make You Sweat," "Just 
A Touch Of Love," and "A Deeper 
Love." A nifty li'l holiday gift. 

The next phase of C +C Music Fac- 
tory begins this month with "I'll 
Always Be Around," which marks the 
act's move to MCA Records. The dou- 
ble -pack of remixes has just shipped in 
the U.K., with stateside commercial 
release planned for early October. The 
original version of this gorgeous song 
is smartly fashioned for jeeps with old - 
school R &B horns and classic funk 
rhythms, while a pair of radically dif- 
ferent house mixes by Ricky Crespo 
and Robert Clivilles spark with vig- 
orous tribal percussion. The new vocal 
lineup features Vic Black And female 
harmony trio A.S.K. M.E. and gives 
the act a refreshing new complexion 
that we predict is gonna go over big 
time. 

We have been getting an unexpect- 
ed rush from Michael Bolton's new 

single, "Can I Touch You ... There ?" 
We have never heard him sound so sen- 
sual, and the arrangement's primary 
keyboard lick (warmly reminiscent of 
Carly Simon's timeless "Why ") is 
downright dreamy. Frankie Knuckles' 
sped -up house remix is a tad jarring at 
first, but it grows on ya after a few 
spins. 

Y'know there are moments when we 
look back on recordings we have pre- 
viously recommended and wonder if we 
had gone temporarily deaf -and then 
there are those gems that simply get 
better as time goes on. Loveland's 
debut album on Eastern Bloc /PWL 
Records, "The Wonder Of Love" is a 
prime example of the latter. Glorious 
hooks, wriggling grooves, and Rachel 
McFarlane, who has our vote for diva 
of the moment, hands down. Now if 
only a stateside label would get a clue. 

Another jam that wears well with 
age is "Peace Of Love" by Sweden's 
Clubland. You could never tell that 
English is the second language of 
singer Zemya Hamilton, given the 
attitude that soaks her every syllable. 
She joins the long line of Europeans 
deserving stardom in the U.S. 

I N OTHER GROOVE BIZ: After 
more than two years of thrilling pun- 
ters all over the world with the now- 
classic "Push The Feeling On," pro- 
ducer /vocalist John Reid and his 
recording alter ego, Nightcrawlers, 
unveil "Let's Push It," an album that is 
chock full of similarly slammin' deep - 
house morsels on Arista U.K. 

Although the tracks "Surrender 
Your Love" and "Don't Let The Feel- 
ing Go" also scored international 
radio and club play, "Push The Feel- 
ing On" is one of those records that 
simply will not go away. Its most 
recent incarnation, baring sinewy 
rhythms by Marc "M.K." Kinchen, 
"pushed" its way onto the Hot 100 
when it was issued on Island in 1993. 
Kinchen graces several tracks on the 
album, including the single -worthy 
"Should I Ever (Fall In Love)." Arista 
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CLUB PLAY 

1. STAY TOGETHER BARBARA TUCKER 
STRICTLY RHYTHM 

2. I FEEL LOVE DONNA SUMMER 
MERCURY IMPORT 

3. PADLOCK M PEOPLE EPIC 

4. HEY NOW (GIRLS JUST WANT TO 
HAVE FUN) CYNDI LAUPER EPIC 

5. LOVE ENUFF SOUL II SOUL VIRGIN 

MAXI-SINGLES SALES 
1. WANT'N YOU BABY RAJA MORE 

WLEDLD 

2. FADES EM ALL JAMAL ROWDY 

3. WHATZ UP, WHATZ UP PLAYA 
PONCHO FEAT. L.A. SNO so so DEF 

4. I'LL MAKE U FAMOUS DA 
YOUNGSTAS AND ILLY FUNKSTAZ POPART 

5. COLORS OF THE WIND HARAJUKU 
ZYX 

Breakouts: Titles with future chart potential, 
based on club play or sales reported this week. 

in the States has yet to commit to this 
project -but we are optimistic that 
someone at the label will eventually 
acknowledge its pop -friendly yet 
street -wise demeanor. 

Add Bullet Records to the list of 
New York indies to keep a close eye 
(and ear) on. In less than a year, label 
heads Carmine LaMendola and 
Michael Vincent Doane have wisely 
mined production talent beyond the 
tight circle of familiar names to 
encouraging effect. For proof, check 
out "The Spirit" by Gusto, which 
snaps a rubbery bassline beneath rum- 
bling live tribal percussion by James 
Lee Fuller. The requisite dose of diva 
drama is provided by Michelle Weeks, 
who vamps admirably, though this 
track is really all about Gusto's imagi- 
native composition. Pick any one of his 
four moody mixes -and remember 
where you heard about him first. 

Bullet also makes a fine impression 
with "Find A Way" by B.J. Crosby, 
who waxes inspirational with the flair 
of a seasoned chanteuse. Props to 
LaMendola and Doane for their solid 
gospel/house production. 

Bassline Records is another New 
York label that has been making oh -so- 
festive noise in recent months. With its 
latest offering, "You Gotta Know," pro- 
ducer Mike Mucci kicks a real cutie 
under the moniker Nonstop. The cryp- 
tically named Mr. Mann (we want to 
know more about this intriguing 
singer) gets all smooth'n'soulful amid 
the track's atmospheric blend of disco 
strings, fluttering sax lines, and 
swirling organs. Lovely for touch -danc- 
ing the way they did in "Saturday 
Night Fever." Mmmmm .. . 

It has been way too long since the 
remix-happy folks in Evolution rolled 
out one of their own creations. The 
recording act /production team makes 

up for the delay with "Look Up To The 
Light," a spiritually charged anthem 
on deConstruction Records. The 
instantly contagious chorus is an air - 
puncher if there ever was one, and it is 
underlined with the kind of sugar - 
sweet synths and forceful beats that 
manage to please both househeads and 
hi -NRG twirlers. Do we dare wish for 
a full- length album anytime in the near 
future? 

Speaking of deConstruction, how 
utterly cool is it that the flawless 
"Hideway" by De'Lacy (a single first 
heard on the rambunctious Slip'n'Slide 
Records) is denting Billboard's Club 
Play chart without the aid of a U.S. 
major label? DJs, take a bow for prov- 
ing that you can dig out a great jam on 
your own. 

On an alternative tip, have a bite of 
"Toothache" by Beggars Banquet/At- 
lantic rockers the Charlatans U.K. 
Clubbers will be find this appetizing 
thanks to an ingenious reconstruction 
by the ever- quirky Chemical Broth- 
ers. Applause to the Chemical Broth- 
ers for bringing their unique perspec- 
tive to this caustic number while 
maintaining the essence of the origi- 
nal. Check it out. 

Gee Street's cool club subsidiary, G- 
Zone Records, offers "Something To 
Feel," a retro-angled pop /house ditty 
by Pepper Mashay. She shines like a 
modern -day Rochelle Fleming on this 
peppy Tony Moran production, glid- 
ing through the sing -along chorus with 
deceptive ease. Of the four mixes, Pete 
Arden and Guido Osorio's appropri- 
ately aggressive -and loop -riddled Rick- 
ety Disco dub is strong and has under- 
ground promise. But we must confess 
to rarely letting our turntable's arm 
move beyond the delicious original ver- 
sion. 

Jammin' Together. Several of New York's fast -rising club DJs recently con- 
verged upon the city's ever -popular Sound Factory Bar for an evening of cutting - 
edge house and tribal anthems. The soiree also marked the dancefloor success 
of the LaBelle reunion single, "Turn It Out," with a drag performance of the tune 
à la "To Wong Foo, Thanks For Everything! Julie Newmar," the film in which it is 
featured. The MCA release advances to No. 4 on Billboard's Club Play chart this 
week. Pictured, from left, are jocks Tee Afford, Saint Peter, and Allen Jeffrey. 
Seated is DJ Lord Gee. 
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CLUB PLAY 
COMPILED FROM A NATIONAL SAMPLE 

OF DANCE CLUB PLAYLISTS. 
TITLE 

NUMBER /DIS I RIBU TING (ARP 
ARTIST 

Y 

i- 

Y 
Z 

Ú 

MAXI- SINGLES SALES 
COMPILED FROM A NATIONAL SUB -SAMPLE OF POS (POINT OF SALE) EQUIPPED KEY DANCE RETAIL 

STORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNDSCAN, INC. SoundScan 
TITLE 

NUMBER 'DISTRIBUTING LABEL 

ARTIST '111 111 

1 1 2 7 

* * * No. 1 * ** 
EVERYBODY BE SOMEBODY MAW 0002/STRICTLY RHYTHM 2 weeks at No.1 RUFFNECK FEATURING °YAVAHN" O 28 - 2 

* * *No. 1/GREATEST GAINER * ** 
REAL HIP HOP tT' (XI EASTWEST 66103.EFG 1 weer. at Ns DAS EFX 

2 2 4 7 HUMAN NATURE MAVERICK/SIRE 41880/WARNER BROS MADONNA 2 2 1 5 HOW HIGH IT I a. ELF LAM AAL 9JL5I5EANE) ','_I HOD MAN 

(T) 5 8 6 WHADDA U WANT (FROM ME) VIRGIN 38506 FRANKIE KNUCKLES FEATURING ADEVA 3 1 2 3 MC'S ACT LIKE THEY DON'T KNOW (T) (X) JIVE 42321 KRS -ONE 

® 8 17 5 TURN IT OUT MCA 55113 LABELLE 4 3 4 10 PLAYER'S ANTHEM (M) (T) (X) UNDEAS/BIG BEAT 95750/AG JUNIOR M.A.F.I.A. 

5 3 3 11 LOVE AND DEVOTION EIGHT BALL 070 JOl CARDWELL 5 6 3 4 YOU ARE NOT ALONE (T) (X) EPIC 78003 MICHAEL JACKSON 

6 6 7 10 PARTY GIRL (TURN ME LOOSE) KING STREET 1027 /RELATIVITY ULTRA NATE 6 8 13 6 A WHITER SHADE OF PALE/NO MORE "I LOVE YOU'S" (MI (T) (X) ARISTA 1 -2851 ANNIE LENNOX 

7 4 1 8 NO MORE "I LOVE YOU'S" ARISTA 1 -2851 ANNIE LENNOX 7 9 9 11 SUGAR HILL U (X) EMI 58407 AZ 

© 14 24 5 PANINARO '95 EMI 58370 PET SHOP BOYS 

, --t 
9 

I 

14 

* * * HOT SHOT DEBUT * * * 
TAKE ME' HIGHER (T) 00 MOTOWN 0433 DIANA ROSS 

THE BOMB! (THESE SOUNDS FALL...) In HE BUCKETHEADS 

O9 12 19 7 BAD THINGS LOGIC 59021 N -JOI 
NEW 

10 11 15 9 SCATMAN (SKI -BA- BOP- BA -DOP -BOP) RCA 64379 SCATMAN JOHN 
10 8 

11 9 11 10 MAGIC CARPET RIDE SM:)E 9014 THE MIGHTY DUB KATS 
10 7 6 4 TURN IT OUT (7)1X1 MCA 55113 LABELLE 

D 22 37 3 WE CAN MAKE IT STRICTLY RHYTHM 023 MONE 
11 5 5 16 BOOMBASTIC /IN THE SUMMERTIME (T) (X) VIRGIN 38496 SHAGGY ® 

14 

15 

16 

17 

CD 

19 

13 

7 

20 

18 

27 

25 

18 

5 

23 

21 

44 

7 

8 

11 

6 _ 

7 

3 _ 

FALLEN ANGEL RADIOACTIVE 55086/MCA TRACI LORDS 

RELEASE DA TENSION POWER MUSIC 014 DJ DUKE 

DON'T GIVE ME YOUR LIFE FFRR 120071 ALEX PARTY 

HARLEQUIN -THE BEAUTY AND THE BEAST WARNER BROS. 43543 SVEN VATH 

OFFICER WHERE'S YOUR BROTHER? (GET HER) STRICTLY RHYTHM 12349 MOREL'S GROOVES PART 8 

YOU ARE NOT ALONE EPIC 78003 MICHAEL JACKSON 

12 16 7 7 1, 2 PASS IT (MI (T) (X) ARISTA STREET 1- 2847 /ARISTA THE D &D PROJECT FEATURING D &D ALL -STARS 

13 11 11 10 COME AND GET YOUR LOVE (T) ARISTA 1 -2866 REAL MCCOY 

14 12 19 3 BROKENHEARTED (T) (X) ATLANTIC 85551/AG BRANDY 

15 4 - 2 RETURN OF THE CROOKLYN DODGERS (M) TI 40 ACRES AND A MULE 55110/MCA CROOKLYN DODGERS 95 

16 18 16 5 THIS THAT SH *T (M) (T) (x) JIVE 42303 KEITH MURRAY 

23 26 6 UNCONDITIONALLY BOLD! SOUL 2006 SAUNDRA WILLIAMS 17 NEW 1 SEARCH FOR THE HERO/PADLOCK (T) (X) EPIC 78022 M PEOPLE 

20 25 29 5 FREE SILAS ALBUM CUT/MCA CHANTE MOORE 18 14 10 5 VIBIN' (T) (X) MOTOWN 0407 BOYZ II MEN 

21 

CI 
15 

26 

16 

36 

8 

4 

PULL UP TO THE BUMPER 550 MUSIC 77970 /EPIC PATRA 

THE PHOENIX HARDKISS 006 GOD WITHIN 

CI 37 47 3 HEAVEN (T) (X) PERSPECTIVE 7499/Á&M SOLO 

20 17 17 8 SCATMAN (SKI -BA- BOP- BA -DOP -BOP) (T) (Xi RCA 64379 SCATMAN JOHN 

23 17 9 12 BUILD IT WITH LOVE RADIOACTIVE 55052/MCA LONDONBEAT 21 26 26 3 JEEPS, LEX COUPS, BIMAZ & BENZ (MI (T) (X) UPTOWN 55063/MCA LOST BOYZ 

24 10 6 9 COME AND GET YOUR LOVE ARISTA 1 -2866 REAL MCCOY 22 29 18 7 SOMETHIN' 4 DA HONEYZ (M) (T) (X) PMP/RAL 6963/ISLAND MONTELL JORDAN 

25 28 38 4 TRY ME OUT EASTWEST 66099/EEG CORONA 23 21 24 8 PULL UP TO THE BUMPER (T) (X) 550 MUSIC 77970/EPIC PATRA 

26 21 10 1) HEART OF GLASS BRILLIANT! /CHRYSALIS 58387/EMI BLONDIE 24 19 29 6 TONIGHT'S THE NIGHT IM) (T) (X) INTERSCOPE 95740/AG BLACKSTREET 

21 24 14 10 YEHA -NOHA VIRGIN 3850) SACRED SPIRITS CI 40 36 5 WE MUST BE IN LOVE (M) (T) (X) STEP SUN/INTERSCOPE 95737/AG PURE SOUL 

28 36 45 3 

* * * POWER PICK* * * 
I WANNA B WITH U CURB EDEL 77086 FUN FACTORY 

CI 35 37 15 FREEK'N YOU (M) (T) (X) UPTOWN 55041/MCA JODECI 

27 24 35 15 BROWN SUGAR (T) (X) EMI 58360 D'ANGELO 

29 16 12 13 FALLIN' IN LOVE LOGIC 59018/RCA LA BOUCHE 28 38 43 14 I GOT 5 ON IT (T) NOO TRYBE 38474NIRGIN LUNIZ 

30 

Ci 
40 

37 

49 

- 
3 

2 

FREEK'N YOU UPTOWN 55041/MCA a. JODECI 

BRING BACK MY HAPPINESS ELEKTRA 66096/EEG MOBY 

29 27 20 14 ONE MORE CHANCE/STAY WITH ME (M) (T) BAD BOY 7- 9032/ARISTA THE NOTORIOUS B.I.G. 

30 20 14 5 PANINARO '95 (T) (X) EMI 58370 PET SHOP BOYS 

32 33 39 4 IT'S GONNA BE ALRIGHT SUB -URBAN 19 DEEP ZONE FEATURING CEYBIL JEFFERIES 31 13 12 7 HUMAN NATURE (M) (T) (X) MAVERICK/SIRE 41880/WARNER BROS. MADONNA 

CI 41 47 3 THE HORN RIDE TRIBAL AMERICA 58303/I.R.S. E -N 32 31 27 13 YOU USED TO LOVE ME (MI (T) BAD BOY 7 -9026 /ARISTA FAITH EVANS 

34 39 46 3 AFRO -LEFT COLUMBIA 78045 LEFTFIELD 33 ) RE -ENTRY 7 HE'S MINE (M) OUTBURST/RAL 1705/ISLAND MOKENSTEF 

35 29 20 10 POWER TO MOVE YA ELEKTRA 66114/EEG ZIGGY MARLEY AND THE MELODY MAKERS 34 33 25 3 YOU BRING ME JOY (M) (T) UPTOWN 55030/MCA MARY J. BLIGE 

36 46 -- 2 RUNNING AROUND TOWN SIRE 66086/EEG BILLIE RAY MARTIN 35 22 32 9 I WISH (T) (X) SUNSHINE 78032/SCOTTI BROS. SKEE -LO 

31 32 35 5 PRIMAL SCREAM THERAPY DIGITAL DUNGEON 1206 THE WITCH DOCTORS 36 23 21 23 CAN'T YOU SEE (M) (T) (X) TOMMY BOY 700 TOTAL FEAT. THE NOTORIOUS B.I.G. 

38 45 - 2 HOLD MY BODY TIGHT I ONDON 0313/ISLAND EAST 17 37 NEW 1 EVERYBODY BE SOMEBODY (T) MAW 0002/STRICTLY RHYTHM RUFFNECK FEATURING "YAVAHN" 

CEO NEW I 

* * * HOT SHOT DEBUT * * * 
FANTASY COLUMBIA 78044 MARIAH CAREY 

38 15 15 4 SAFE SEX, NO FREAKS (T) WRECK 20170/NERVOUS FUNKMASTER FLEX & THE GHETTO CELEBS 

CI NEW 1 BRING BACK MY HAPPINESS (T) (X) ELEKTRA 66096 /EEG MOBY 

C3 47 - 2 ANOTHER DAY CURB 77084 WHIGFIELD 40 32 39 3 CLAP YO HANDS IT) (Y) TOMMY BOY 703 NAUGHTY BY NATURE 

41 31 27 12 MADE IN ENGLAND ROCKET 2093 /ISLAND ELTON JOHN 41 30 33 9 WHERE'S DA PARTY AT? (T) (X) GEE STREET INDEPENDENT 4TH s B WAY 440 612ISLAND DOUG E. FRESH 

CEÒ 50 - 2 HIDEAWAY SLIP'N'SLIDE IMPORT/DECONSTRUCTION DE'LACY 42 NEW 1 STAY TOGETHER (T) (X) STRICTLY RHYTHM 024 BARBARA TUCKER 

c9 NEW 1 I KNOW A PLACE NERVOUS 20150 KIM ENGLISH 43 NEW 1 LOSING MY RELIGION (T) (X) EPIC 78023 ROZALLA 

44 35 28 12 TAKE YOUR TIME (DO IT RIGHT) S.O.S. 14231200 MAX -A- MILLION 44 41 23 6 THE NOD FACTOR (T) (X) BIG BEAT 95743/AG MAD SKILL/ 

45 NEW I CRAZY COOL CAPTIVE 38510NIRGIN PAULA ABDUL .4 RE -ENTRY 22 YOUR LOVING ARMS (T) (X) SIRE 66150/EEG BILLIE RAY MARTIN 

46 43 32 8 SWEETEST DAY OF MAY TRIBAL AMERICA 58414/I.R.S. JOE T. VANNELLI PROJECT 46 34 40 5 WATCH WHAT YOU SAY (T) (X) CHRYSALIS 58438/EMI GURU FEATURING CHAKA KHAN 

41 49 - 2 LUV CONNECTION ELEKTRA 66098/EEG TOWA TEI 41 39 41 12 RELAX (T) (X) MERCURY 2061 CRYSTAL WATERS 

48 42 33 9 BOOM BOOM BOOM AUREUS 1100 THE OUTHERE BROTHERS 48 RE -ENTRY 11 TAKE YOUR TIME (DO IT RIGHT) (T) (X) S.O.S. 14231/ZOO MAX -A- MILLION 

49 30 13 12 MY LOVE IS FOR REAL CAPTIVE 38493NIRGIN PAULA ABDUL 49 NEW 1 THE FEELING (M) (T) (X) AQUA BOOGIE 012 SUGAR 

50 48 - 2 MERCY CAGE IMPORT CERRONE 50 42 I 38 22 DON'T TAKE IT PERSONAL (JUST ONE OF DEM DAYS) (MI (T1 ROWDY 3-5041/ARISTA MONICA 

Titles with the greatest sa es or club play increases this week. Videoclip availability. Catalog number is for vinyl maxi -single, or cassette maxi -single if vinyl is unavailable. On Sales chart: (M) Cassette maxi -single availability. (T) Vinyl maxi -single availability. (X) CD 
maxi -single availability. © 1995, Billboard/BPI Communications. 
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c "ALL THE LOVE YOU NEED" 

the sizzling new single from Camille' 
Produced by Tony Moran for Fortune -Five Records 
Mainstream & Crossover radio debut 9121 From Camille's debut album, HOLDin' ON 
CD (1317 -2) & Cassette (1317 -4) Contact your local distributor or INDI /JAMM MS 
SELECT-O-HITS Also available for one -stops & international 

FORTUNES 
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Yoakam Roars Back With `Gone' 
Long - Awaited Reprise Set An Eclectic Return 

BY CHET FLIPPO 

NASHVILLE -More than two and a half 
years after his last studio album, Dwight 
Yoakam comes roaring back with a real 
barnburner and his most eclectic, diverse, 
and quirky work to data. 

The Reprise album, "Gone," which 
ships Oct. 24, opens with the mariachi fla- 
vored, trumpet - driven honky -tonk song 
"Sorry You Asked" and blasts its way 
through a history lesson on the styles of 
American pop music, from ballroom coun- 
try to Stax soul to the Bakersfield sound. 

Yoakam admits that he surprised him- 
self a little bit with the way he pushed the 
envelope here, but he's very happy with 
the result. 

"This is really synthesis of everything 
I grew up hearing," says Yoakam. "You 
know; this is what we used to hear on radio: 
Jimmy Reed followed by Buck Owens fol- 
lowed by the Rolling Stones followed by 
Otis Redding and maybe Bob Wills and 
the Statler Brothers. This is a blend of 
music that unfortunately is not around 
anymore. I think that's one reason that 
Texas has supported us from the first- 
that blend of music lingered there longer 

than anywhere else." 
He wrote eight of the songs himself and 

co -wrote the other two with Nashville 
songwriter Kostas. "My songs all came 
very quickly. It sur- 
prised me how they 
seemed to pop out. I 
wrote a bunch of 
things with Rostas, 
and we threw all of 
them out but these 
two." 

One of those two is 
the single, which 
goes to radio Oct. 2. 
It's called "Nothing" and will surprise a 
few people, as it evokes the sound of Bak- 
ersfield, colliding with Stax Volt. It's not 
every day that you get a Hammond B -3, a 
tremolo lead guitar (Pete Anderson), a 
shimmering steel guitar (Tom Brumley), 
wailing female background singers, and a 
hushed, spoken -word recitation -all in 
one sad country song. 

"The single will really open some eyes," 
says Warner/Reprise Nashville Sr. VP of 
promotion Bill Mayne. "But it's Dwight's 
logical next step; it's a natural evolution. 
In a way, he reminds me of the Beatles, in 

YOAKAM 

From Keith Whitley Tapes, 
New BNA Album Was Born 

BY CHET FLIPPO 

NASHVILLE -Keith Whitley's first 
new studio album since his death in 1988 
will ship on Oct 24. Macabre joke? No, not 
by a long shot. Some Whitley devotees 
have taken some of his remaining work 
tapes and transformed them into a total- 
ly new Whitley album on BNA that's a log- 
ical, credible -and often moving- exten- 
sion of his body of work. 

These were some of the songs he was 
working on when he died of alcohol poi- 
soning. "Wherever You Are Tonight" 
includes 10 self -penned or co- written 
songs that Whitley had recorded work 
tapes on in 1985, 1986, and 1987. Early this 
year those tapes inspired the album, and 
it all began in the back of a limousine in 
Dallas. 

An RCA Label Group team of chair- 
man Joe Galante, VP /GM Randy Good- 
man, and BNA VP Dale Turner were in 
Dallas promoting Lorrie Morgan's album, 
along with Morgan and her manager, 
Susan Nadler. 

"We were at a radio station, and this 
was when when the Alison Krauss single 
[`When You Say Nothing At All] from the 
Keith Whitley tribute album was explod- 
ing," says Goodman. "Some radio stations 
had taken that and mixed Keith's version 
with it to make a duet, and they were play- 
ing it over the air. They asked Lerrie if she 
had heard it and she hadn't, so they played 
it. It visibly moved her, and the station's 
phones started lighting up with Keith 
Whitley fans wanting to talk about him 
with Lorrie. It was so obvious that there 
was still a huge fan interest in Keith." 

In the limo on the way to the airport, 
says Goodman, Morgan pulled a tape out 
of her purse. It was a collection of songs 
that Whitley had recorded at his publish- 
er, Sony Tree Publishing. They listened to 

the tape in the limo and started thinking 
about the possibilities of Whitley's musi- 
cal legacy. 

Back in Nashville, Galante called Sony 
Tree president/CEO Donna Wiley, and 
after they began listening to the tapes 
along with Morgan, the idea of a new 
album came up. 

"Joe called me in Florida and told me 
about the tapes," says project co-producer 
Steve Lindsey, and things got rolling. He 
and co- producer Benny Quinn of Master - 
fonics Inc. started evaluating the 27 songs 
that remained. "You could tell that most 
of the tapes had only one vocal track on 
them," says Quinn, "so Keith had only one 
pass at them You could also tell that they 
were track vocals because of the leakage 
you could hear. But they were good. Real 

The first thing they did, says Lindsey, 
was strip the tapes of the rhythm section 
and everything else but Whitley's vocals. 
"Then we spent hours and hours, just sit- 
ting and listening," says Quinn. "You lis- 
ten to what the song is and what you hear 
the song wanting to be. Some songs 
scream for strings, they want strings real 
bad. Some songs want mandolin, some 
want fiddle. We spent hours and hours just 
listening and figuring what we wanted to 
do with each song." 

The sessions, Lindsey says, "were like 
a homecoming. All the musicians knew 
Keith, and it was a special occasion. Some 
of them said it was a labor of love." 

There was at times, both men say, a cer- 
tain presence was felt by everyone in the 
Masterfonics studio, and even outside it. 
"Big time," says Quinn. "I was sitting at 
my house one night talking to Ron Oates 
on the phone. Ron was playing piano and 
synthesizer on the album, and we were 
discussing the songs we were gonna put 
strings on. The weather was good, there 

(Continued on page 37) 

that you never know what to expect with 
each release, but you know it will be excit- 
ing. You know he's never going to stay 
stagnant" 

While this is clearly not an album craft- 
ed solely for radio -as some are these 
days - Yoakam and Reprise do see radio 
happening for these songs. 

"I write and record primarily to satis- 
fy myself and the people who buy the 
records," says Yoakam. "I just really follow 
my own heart musically. Radio is not 
something I want to alienate, because obvi- 
ously that's a large part of the process. But 
I think it takes away from the spontaneity 
of the music if you're trying to second - 
guess radio. Hopefully, I'll find my audi- 
ence." 

Mayne agrees. "Dwight has his audi- 
ence, and it's a growing one. It's like with 

(Continued on page 37) 

Double -Platinum Pam. Pam Tillis was the guest of honor at a recent bash 
Arista Nashville threw at Music City's historic Hermitage Hotel celebrating her 
two platinum albums, "Homeward Looking Angel" and "Sweetheart's Dance." 
Tillis' next release, "All Of This Love," is due in November. Pictured, from left, are 
Arista Nashville president Tim DuBois, Arista senior VP sales and marketing Mike 
Dungan, Tillis, Arista VP artist development and promotion Jack Weston, and 
Tillis' manager, Mike Robertson. 

Beach Boys Said To Plan Country 
Set; Will Hoover's Colorful "Picks" 

GOIN COUNTRY Bruce Johnston showed up at the final 
Harlan Howard birthday bash here and said the Beach Boys 
are mulling over the idea of recording an album with anumber 
of country artists. Other attendees included Donna Summer, 
Steve Earle, Kris Kristofferson, Chet Mills, and Tenn. Gov. 
Don Sundquist. 

PLEC; rRUM PLETHORA: In the running for music book of 
the year has to be " Picks! The Colorful Saga Of Vintage Cel- 
luloid Guitar Plectrums." Author Will Hoover, an ASCAP 
writer and former Epic recording artist and now a newspaper 
columnist in Honolulu, has taken what you might imagine to 
be a mundane subject and made it fascinating. Well, as fasci- 
nating as guitar picks can be, that is. "What initially intrigued 
me about picks," Hoover 
says, "was that they were 
made of a really fascinating 
material and that you could 
stash 500 of them in a com- 
mon sandwich bag. Try that 
with any other collectible. 
Besides, I was pushing 50 
and wanted to be the world's 
foremost authority on some- 
thing, and guitar picks were 
the only subject I could find 
that wasn't taken." Hoover 
brings disturbing news that 
there is a celluloid crisis, 
causing one of the Big Three of pick manufacturers-Jim Dun- 
lop USA -to quit making celluloid flat picks. A second, Pick 
Boy of Japan, has reduced its celluloid line, and the biggest 
firm- DAndrea is increasingly using other plastics. Anoth- 
er manufacturer, Fender has been phasing out its cellrlloid picks 
since 1993. Celluloid is made in only two places on earth, nei- 
ther in the U.S. Plastics manufacturers here won't touch it 
because the manufacturing process is so dangerous. It's made 
primarily of cellulose nitrate and camphor and is highly flam- 
mable. Celluloid is the pick of choice, as you know, because of its 
beauty, strength, and ̀ memory" -its ability to regain its orig- 
inal shape after being bent. Hower is full of such news. Did you 
know, for instance, that there's a huge collectors' demand for 
the right picks? And, naturally, there are also counterfeit pick 
makers. And you'll greatly enjoy the saga of Luigi D'Andrea, 
the giant of pick manufacturers. An immigrant from Italy, 
D'Andrea was living in New York's Little Italy when he stum- 
bled across a sidewalk distress sale by a powder -puff maker. 
Intrigued by the compacts, he bought a sheet of "tortoise shell" 
celluloid, a mallet, and several dies. His goal was to corner the 
powder -puff market. It didn't work out. His 9- year -old son 
noticed that D'Andrea's heart-shaped powder puff decorations 

Nashville 
Scnm 

TM 

looked something like his cousin Prime's mandolin picks. The 
light went on above D'Andrea's head, and he took al= of hearts 
to G. Schirmer and Co. and made his first sale for $10. The rest 
is pick history. The book "Picks!" will be published in October 
by Miller Freeman Books of San Francisco. 

NEWS UPDATE: Alison Krauss opens for Bob Dylan Sept. 
27 in Fart Myers, Fla., Sept. 28 and 29 in Miami, and Sept. 30 
in Tampa ... Steve Wimvood is finishing a Latin - tinged album 
here ... Neil Diamond has finished cutting 20 -some songs here 
for his first album of original songs since 1991. He has written 
with Raul Malo and other prominent local writers and cut 
duets with the likes of Malo, Waylon Jennings, and Chet 
Atkins. There is a possible January release set ... Chubby 

Checker has proclaimed 
that he is now a country 
singer and is all over town 
with his new album, "Texas 
Twist" ... A big cyberhowdy 
to Jerry Jeff Walker, who is 
now on the Internet at 
http://www.io.com/ccam 
den/jjw. For a different win- 
ter getaway, he's touting his 
third annual Belize Gonzo 
Getaway, Jan. 22 -27 at the 
Victoria House on Amber- 
gris Cove on the island of 
Belize. Meanwhile, he's 

hooked up in a sponsorship deal with Miller beer ... Mary 
Chapin Carpenter has left her Takoma Park, Md, manage- 
ment firm, Studio One Artists, after 12 years and is now man- 
aged by Borman Entertainment of Los Angeles. Borman also 
manages Dwight Yoakam and Faith Hill. 

HOW LIKE A SERPENT'S TOOTH: George Jones' two 
sons are suing him for back royalties they claim he owes them 
as a result of his 1968 divorce from their mother, who died in 
1991. 

THE NEXT time somebody tells you there's no such thing as 
a spontaneous hit, just mention two words: Dolly Parton. Her 
album, despite being one of her most uneven ever, is a hit. Her 
single, despite the fact that it was first a hit for her 21 years 
ago (and a hit for Whitney Houston in 1992), is a hit all over 
again. All of this has happened without a label push. As they 
say, this album wasn't released: It escaped. 

A PERFECT FIT: Fruit of the Loom will mount two Coun- 
try Comfort tours next year. The underwear company will 
sponsor tours by Alan Jackson and Alabama. 

by Chet Flippo 
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by Wade Jessen 
TIM MCGRAW'S "I Like It, I Love It," controls the No. 1 slot on Billboard's 
Hot Country Singles & Tracks for a second week, capturing that position 
after just six weeks of monitored airplay. Meanwhile, McGraw's retail single 
remains at No. 1 on Top Country Singles Sales, outpacing the No. 2 entry on 
that list by around 24,000 units, more than a 3 -1 margin. 

John Brown, promotion VP for Curb, says McGraw has been performing 
the song in concert for more than a year, which may partially account for the 
immediate energy at retail and radio. The song will appear on McGraw's third 
album, "All I Want," available at retail Sept. 19. McGraw will host a radio 
album premiere of the set the evening prior to its release. The satellite- deliv- 
ered show has been made available on a nonexclusive basis to stations world- 
wide and will be followed by a weekend product giveaway. Brown thinks the 
additional airplay generated by the promotion may hold the song in the upper 
portion of the chart. 

DUET TO IT: Dolly Parton teams with Vince Gill for the highest chart- 
ing album track (excluding holiday cuts) on Billboard's Hot Country Singles 
& Tracks in more than a year. "I Will Always Love You," taken from Parton's 
Columbia set, "Something Special," jumps 53 -42 on our airplay list. WQYK 
Tampa, Fla., was among the first stations to air the cut, where music direc- 
tor Jay Roberts reports that it is the station's most requested song. 

The last country album track to receive airplay of this measure was "I Can't 
Tell You Why," Gill's contribution to the multi -artist set "Common Thread: 
Songs Of The Eagles." That cut peaked at No. 42 Dec. 11, 1993. Parton took 
"I Will Always Love You," to No. 1 on two separate occasions: after her high- 
ly publicized split with duet partner Porter Wagoner in 1974, and with an 
updated version of the song on the 1982 soundtrack for "The Best Little 
Whorehouse In Texas." Whitney Houston's version of the song was a huge 
pop hit three years ago. Parton's album stays at No. 11 on Top Country 
Albums and contains updated versions of the hits `Jolene" (1973) and "The 
Seeker " (1975). 

KEEP THE FAITH: Faith Hill wins Greatest Gainer honors on Top Coun- 
try Albums for her sophomore Warner Bros. set, "It Matters To Me" (6 -5), 
with an increase of more than 1,000 units over the previous week. The lead sin- 
gle from that set, "Let's Go To Vegas," bullets at No. 12 on the airplay list 
and at No. 11 on Top Country Singles Sales. 

Our percentage -based Pacesetter nod goes to Terri Clark's self -titled Mer- 
cury package, which jumps 46 -31 on the country scorecard, moves 21 -15 on 
the Heatseekers chart, and debuts on The Billboard 200 at No. 194. David 
Lee Murphy's "Out With A Bang" (MCA) reaches Heatseeker Impact sta- 
tus, moving 120 -98 on the big chart, and bullets at No. 13 on Top Country 
Albums. 

GOTTA HAVE IT: Traditional country kingpin George Strait (MCA) is the 
subject of an elaborate four -disc boxed set titled "Strait Out Of The Box." 
The package includes a sampling of Strait's early recordings for Houston - 
based D Records and hit retail outlets Sept. 13. The set highlights many of 
Strait's radio hits, including the new single "Check Yes Or No," which debuts 
at No. 63 on Billboard's Hot Country Singles & Tracks. Strait teams with 
Asleep At The Wheel on the Bob Wills classic "Big Ball's In Cowtown" and 
with Frank Sinatra on "Fly Me To The Moon." 

Mercury's `Counting' on Wesley Dennis 
New Single Is Focus Of Radio And Club Promotions 

BY DEBORAH EVANS PRICE 

NASHVILLE -Though country radio 
has been slow to embrace traditionalist 
Wesley Dennis, Mercury Records has so 
much faith in his hit potential that it's run- 
ning two special promotions-one geared 
toward radio and the other to country 
dance clubs -to raise awareness of the 
artist, 

"This is the third single. This record is 
too good. We've got to break this, whatev- 
er it takes. It deserves that," says Kim 
Markovchick, Mercury's director of mar- 
keting. "It's a great record. Whatever it 
takes, that's what we're doing right now" 

Dennis appreciates Mercury's efforts 
to promote the record. "They are really 
behind me and not letting up for one sec- 
ond," he says. 

Part of Mercury's efforts to draw atten- 
tion to Dennis' current single, "Who's 
Counting ?," involves a special promotion 
with 200 of the country's top dance clubs. 
"We're giving the clubs the tools to create 
their own promotion," Markovchick says. 
"We're going to send outT- shirts, cassette 
singles, `Who's Counting ?' buttons, auto- 
graphed posters, and CDs." 

The promotion will run Sept. 20 -Oct. 7, 
with clubs competing against each other 
to see who can set up the best promotion. 
Participating clubs will send in wrap -ups 
from their promotions. The clubs with the 
best promotions will be eligible to win cash 
prizes or trips to next year's Country 
Dance Music Seminar. 

Markovchick says Mercury worked 
with Wynn Jackson, head of the Nashville- 
based company Country Club Enter- 

prizes, to select the 200 participating cubs 
and help coordinate the campaign. The 
clubs involved in the promotions are in 
major markets and generally seat 
between 500 and 1,500 people. 

"This is perfect for dance clubs," 
Markovchick says of the single and the 
promotion surrounding it. "Since we've 
run into the wall at radio -we've done OK, 
but haven't had that big hit single we all 
want -this is an alternative way to get 
Wesley out there and make sure the con- 
sumer is hearing about him. [We're] giv- 
ing them some samples of the music so 
they will go out and buy more." 

The other promotion Mercury is hold- 
ing surrounding "Who's Counting ?" is a 
special contest for radio that is set to run 
in three stages, with three grand prizes. 

(Continued on page 37) 

COUNTRY SINGLES A -Z 
PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 

TITLE (Publisher - Licensing Org.) Sheet Music Dist. 

24 ALL I NEED TO KNOW (Love This Town, ASCAP /David 
Aaron, ASCAP/Murrah, BMI) WBM 

43 AND STILL ( Starstruck Writers Group, 
ASCAP /Starstruck Angel. BMI) HL 

70 ANY GAL OF MINE (Not Published) 
32 ANY MAN OF MINE (Loon Echo, BMI/Zomba, ASCAP) 

WBM 

59 ANYTHING FOR LOVE (Sony Tree, BMI/Taylor Rose, 
HMI) 

71 BABY, NOW THAT I'VE FOUND YOU (BMG, ASCAP) HL 

38 BACK IN YOUR ARMS AGAIN (Almo, ASCAP /Garlicky, 
ASCAP /Paul And Jonathan, BMI) WBM 

14 BETTER THINGS TO DO (Great Cumberland, BMI/Dia- 
mond Struck, BMI/Tom Shapiro, BMI /Sony Tree, 
BMI /Mike Curb, BMI) WBM /HL 

15 BIG OL' TRUCK (Songs Of PolyGram, BMI/Tokeco, BMI) 
HL 

55 BILL'S LAUNDROMAT, BAR AND GRILL (Sony Cross 
Keys, ASCAP /GMMI, ASCAP /Millhouse, BMI /Songs Of 

PolyGram, BMI) 
73 BORN IN THE DARK (House Of Dust, BMI/First Write, 

BMI) 
63 CHECK YES OR NO (John Juan, BMI/Victoria Kay, 

ASCAP) 

10 DON'T STOP (Sony Tree, BMI /Great Cumberland, 
BMI/Diamond Struck, BMI/Mike Curb, BMI) WBM/HL 

68 DOWN IN TENNESSEE (EMI April, ASCAP /Ides Of 

March, ASCAP) HL 

17 DUST ON THE BOTTLE (N2 D, ASCAP) 

50 EVERY LITTLE WORD (Careers -BMG, BMI /Songs Of 

PolyGram, BMI /Foreshadow, BMI) 
64 FEEL LIKE MAKIN' LOVE (Badco, ASCAP) 
72 FINISH WHAT WE STARTED (Careers -BMG, 

BMI/Warner- Tamerlane, BMI /Under The Bridge, BMI) 
HL/WBM 

44 GO REST HIGH ON THAT MOUNTAIN (Benefit, BMI) 
WBM 

9 HALFWAY DOWN (Mighty Nice, BMI /Laudersongs, 
BMI/Blue Water, BMI) HL 

33 HEAVEN BOUND (I'M READY) (EMI Blackwood, 
BMI /Right Key, BMI/Linde Manor, BMI) HL 

46 HERE COMES THE RAIN (Sony Tree, BMI/Raul Malo, 
BMI /Songs Of PolyGram, BMI/Seven Angels, BMI) HL 

62 HONKY TONK HEALIN' (EMI Blackwood, BMI/Forrest 
Hills, AMI) WBM 

39 I DON'T EVEN KNOW YOUR NAME (WB, ASCAP) WBM 
61 IF I AIN'T GOT YOU (Almo, ASCAP/WB. ASCAP /Big 

Tractor, ASCAP) WBM 
60 IF IT WERE ME (PolyGram Int'I, BMI /St. Julien, 

BMI /Mighty Nice, BMI) HL 

28 IF I WAS A DRINKIN' MAN (EMI Tower Street, 
BMI /MCA Canada, SOCAN /Sold For A Song, 

SOCAN/Brother Bart, ASCAP) HL 

4 IF THE WORLD HAD A FRONT PORCH (TLE, 
ASCAP /Lac Grand, ASCAP/Muy Bueno, BMI/Sony Tree, 

BMI/Terilee, BMI) WBM/HL 
26 I LET HER LIE (Big Giant, BMI /Dr. Vet, AMI /little 

Dakota, BMI( 
1 I LIKE IT, I LOVE IT (Emdar, ASCAP/Texas Wedge, 

ASCAP/Rick Hall, ASCAP) WBM 
69 I'M LISTENING NOW (New Haven, BMI /Music Hill, 

BMI /AMR, ASCAP/Sierra Home, ASCAP) WBM 

13 I'M NOT STRONG ENOUGH TO SAY NO (Zomba, 
ASCAP) WBM 

34 IN BETWEEN DANCES (Almo, ASCAP /Craig Bickhardt, 
ASCAP /Scarlet's Sister, ASCAP) WBM 

6 I THINK ABOUT IT ALL THE TIME (New Don, 
ASCAP /New Hayes, ASCAP/Irving, BMI) WBM 

51 IT'S NOT THE END OF THE WORLD (Sony Tree, 
BMI/Terilee, BMI /O -Tex, BMI/Sony Cross Keys, ASCAP) 
HL 

22 I WANNA GO TOO FAR (Careers -BMG, BMI/Doo Layng, 
BMI /Irving, BMI /Colter Bay, BMI( WBM/HL 

19 I WANT MY GOODBYE BACK (Longitude, BMI /August 
Wind, BMI /Hendershot, BMI /Sydney Erin, BMI /Cave 
Berg, BMI) WBM 

42 I WILL ALWAYS LOVE YOU (Velvet Apple, BMI( WBM 
75 KISSES DON'T LIE (PolyGram Int'I. ASCAP/Veg -O- 

Music, ASCAP /Songs Of PolyGram, BMI/Bantry Bay, 
BMI) 

31 LEAD ON (Acuff-Rose, BMI/Maypop, BMI/Wildcountry, 
BMI) WBM 

12 LET'S GO TO VEGAS (All Over Town, BMI /Sony Tree, 
BMI( WBM /HL 

35 LIFE GOES ON (Howlin' Hits, ASCAP /Square West, 
ASCAP /Kicking Bird, BMI/Fhomahawk, BMI /Careers- 
BMG, BMI/Breaker Maker, BMI) WBM/HL 

37 A LITTLE BIT OF YOU (WB, ASCAP /Big Tractor, 
ASCAP/Almo, ASCAP/Daddy Rabbit, ASCAP) WBM 

52 LOVE LESSONS (Saddle Tan, BMI /Acuff -Rose, 
BMI/Hewitt, ASCAP) WBM 

18 NO MAN'S LAND (All Over Town, BMI /Sony Tree, 
BMI /New Wolf, BMI /Lave This Town, ASCAP /David 
Aaron, ASCAP) WBMML 

20 NOT ON YOUR LOVE (Stroudacaster, BMI /Baby Mae, 
BMI/Warner- Tamerlane, BMI) WBM 

2 ONE BOY ONE GIRL (EMI Blackwood, BMI /Mark Alan 
Springer, BMI) HL 

7 ONE EMOTION (Blackened, BMI/Irving, BMI( WBM 
36 ON MY OWN (New Hidden Valley, ASCAP /Carole Bayer 

Sager, BMI) WBM 
67 PARTY ALL NIGHT (Shabloo, BMI/Max Lofts, BMI) 
58 RAIN THROUGH THE ROOF (Magnasong, BMI /Red 

Quill, BMI/Killer Boy. BMI/Semi Quaver, BMI) 

21 SAFE IN THE ARMS OF LOVE (Irving, BMI/Fortunate 
Moon, BMI /La Rue Two, BMI/Zanesville, BMI) WBM 

56 SAVE THIS ONE FOR ME (EMI April, ASCAP/Ides Of 
March, ASCAP/Starstruck Writers Group, ASCAP/Mark 
D., ASCAP) 

29 SHE AIN'T YOUR ORDINARY GIRL (Suzi Joe. BMI/My 
Split, BMI) 

B SHE'S EVERY WOMAN )BMG, ASCAP /Major Bob, 
ASCAP) WBM 

3 SHOULD'VE ASKED HER FASTER (Little Big Town, 
BMI /American Made. BMI/Mighty Nice, BMI /AI Ander- 
song, BMI) WBM/HL 

11 SOMEONE ELSE'S STAR (Acuff-Rose, BMI /Milene, 
ASCAP) WBM 

23 SOMETIMES SHE FORGETS (WB, ASCAP) WBM 

40 TEQUILA TALKIN' (Hidden Planet, BMI /Ensign, 
BMI /Great Cumberland, BMI) WBM/HL 

5 THAT AIN'T MY TRUCK (Great Cumberland, BMI/Dia- 
mond Struck, BMI /Sony Tree, BMI /Mike Curb, AMI) 
WBM/HL 

41 THAT ROAD NOT TAKEN (Himownself's, ASCAP/Wood 
Newton, ASCAP /Miss Pammy's, ASCAP /South Paw. 
BMI/Ferry Rose, BMI/Woodfile, BM» 

45 THAT'S AS CLOSE AS I'LL GET TO LOVING YOU 

(McJames, BMI /I.R.S., BMI /Bugle, BMI /Irving, 
BMI /Almo, ASCAP/Tikki Merm, ASCAP/Siren, SABAM) 
WBM 

16 (THIS THING CALLED) WANTIN' AND NAVIN' IT ALL 
(WB, ASCAP /Samosonian, ASCAP /Avalon Way, ASCAP) 

WBM 
25 THREE WORDS, TWO HEARTS, ONE NIGHT (Music 

Corp. Of America. BMI/Mark Collie, BMI/Housenotes, 
BMI) HL 

57 TROUBLE (Bro'N Sis, BMI/Keith Sykes, BMI( 

65 WALKING TO JERUSALEM (Sony Tree, BMI /Katy's 
Rainbow, BMI/Starstruck Writers Group, ASCAP/Mark 
D., ASCAP) HL 

74 WHEN AND WHERE (Almo, ASCAP/Bamatuck, 
ASCAPArving, BMI/Kybama, BMI) WBM 

54 WHEN A WOMAN LOVES A MAN (Major Bob, 
ASCAP/Sony Tree, BMI/True South, BMI) WBM 

53 WHISKEY UNDER THE BRIDGE (Sony Tree, BMI/Don 
Cook, BMI/Buffalo Prairie, BMI/Showbilly, BMI) 

48 WHO NEEDS YOU BABY (Lori James, BMI/Linda Cobb, 
BMI/That's A Smash, BMI /Sony Cross Keys, 
ASCAP/Kim Williams, ASCAP/D.L., ASCAP) 

66 WHO'S COUNTING (EMI April, ASCAP/Stroudacaster, 
BMI/Baby Mae. BMI( WBM/HL 

27 THE WOMAN IN ME (NEEDS THE MAN IN YOU) 
(Loon Echo, BMI/Zomba, ASCAP) WBM 

47 YOU BETTER THINK TWICE (Benefit, BMI/Longitude, 
AMI) WBM 

30 YOU'RE GONNA MISS ME WHEN I'M GONE (Sony 
Tree, BMI /Buffalo Prairie, BMI /Showbilly, BMI /Don 
Cook, BMI) HL 

49 YOUR TATTOO (Songs Of PolyGram, BMI /Seven 
Angels, BMI/Night River, ASCAP) HL 

A MUST BUY FOR `95! 
Billboard's 1995 Record 
Retailing Directory 
"Outstanding source material...an invaluable tool in 
seeking new opportunities." H. Brown, Impel Marketing 

Billboard's 1995 Record Retailing Directory provides the accurate 
information you need to reach record retailers and sell them your 
products and services. 

1111tttttttMttr 

Relied upon by the entire record and video industry, Billboard's 1995 Record Retailing 
Directory contains over 7,000 listings of full -line record stores featuring chain stores, 
chain headquarters and independents. 

Packed with comprehensive listings that give you the information you require to reach 

record retailers...phone and fax numbers, store names and addresses, chain store planners 
and buyers. Plus the 1995 RRD packs all this essential information into one compact 6 x 

9 directory - so it's easy to handle and take on the road. 

Industry leaders agree -this source of reliable information is too valuable to be without. 

To order your copy at $135 plus $5 shipping and handling ($ I2 for international orders) 
call I -(800) 3447119. In NY call (212) 536 -5174. In NJ call (908) 363 -4156. Or send 

check to: Billboard Directories, Dept. BDRD3035, P.O. Box 2016, Lakewood, NJ 08701. 

Get a jump on your competition! Order bulk copies for your entire 
sales staff and marketing team - call us today for special rates! 
Please add appropriate sales tax in NY, NJ. PA. CA, TN. MA, IL & DC. Orders payable in U.S. funds only. 

All sales are final. BDR03035 
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FOR WEEK ENDING SEPTEMBER 23, 1995 

OF RETAIL STORE AND RACK SALES 

REPORTS COLLECTED, COMPILED, AND 
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COMPILED FROM A NATIONAL SAMPLE 
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ARTIST TITLE 
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) 
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1 

* 

1 1 31 

* * * No. 1 * * * 
SHANIA TWAIN A- MERCURY NASHVILLE 522886 (10.98 EQ'15 . 

CFA _ S 1 THE WOMAN IN ME 1 

36 34 25 27 RICK TREVINO COLUMBIA 66771/SONY (9.98 EQ/15.98) LOOKING FOR THE LIGHT 17 

37 35 30 70 ", TRAVIS TRITT A WARNER BROS. 45603 (10.98/15.98) TEN FEET TALL & BULLETPROOF 3 

2 2 8 JEFF FOXWORTHY WARNER BROS. 45856 (10.98/16.98) GAMES REDNECKS PLAY 2 3$ 43 36 102 REBA MCENTIRE ° MCA 10906 (10.98/15.98) GREATEST HITS VOLUME TWO 1 

3 4 4 39 GARTH BROOKS A' CAPITOL NASH, it L 29689 (10.98/15.98) THE HITS 1 39 33 32 33 SAWYER BROWN CURB 77689 (10.98/15.98) GREATEST HITS 1990 -1995 5 

4 3 3 24 JOHN MICHAEL MONTGOMERY 
ATLANTIC 82" 

JOHN MICHAEL MONTGOMERY 1 
40 41 33 85 JOHN MICHAEL MONTGOMERY A' ATLANTIC 82559/AG (10.98/15.98) KICKIN'ITUP 1 

41 38 39 84 THE MAVERICKS A MCA 10961 (9.98/15.98)M WHAT A CRYING SHAME 6 

O 
6 

7 

6 

5 

7 

- 
6 

5 

2 

3 

31 

* * * GREATEST GAINER * * * 
FAITH HILL WARNER EROS a5 T MATTERS TO ME 

COLLIN RAYE ir'. u' , <- THINK ABOUT YOU 

ALISON KRAUSS NOW THAT I'VE FOUND YOU A COLLECTION 
ROUNDER 0325` (9.96/15.98) ® 

5 

5 

2 

42 42 40 26 JEFF FOXWORTHY LAUGHING HYENA 2079 (4.98/8.98) THE ORIGINAL 27 

43 44 34 156 GEORGE STRAIT A3 MCA 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) 1 

40 41 72 PAM TILLIS ARISTA 18758 (9.9815.98) SWEETHEARTS DANCE 6 

45 39 35 16 DWIGHT YOAKAM REPRISE 45907AVARNER BROS. (10.98/15.98) DWIGHT LIVE 8 

8 8 7 87 JEFF FOXWORTHY A' 
YOU MIGHT BE A REDNECK IF... 

WARNER BROS. 45314 (9.98/15.981 ® 3 
46 48 47 55 PATTY LOVELESS EPIC 64188/SONY (9.98 EQ/15.98) WHEN FALLEN ANGELS FLY 8 

9 9 8 11 LORRIE MORGAN BNA 66508 (10.98/16.981 GREATEST HITS 5 47 47 45 21 TY HERNDON EPIC 66397/SONY (7.98 EQ/11.98) ® WHAT MATTERED MOST 9 

1O ) 12 - 2 
SAWYER R B10.98/1ROWN 

5.98) 
THIS THING CALLED WANTIN' AND NAVIN' IT ALL 10 48 53 51 31 RHETT AKINS DECCA 11098 /MCA (10.98/15.98) ® A THOUSAND MEMORIES 48 

11 11 42 3 DOLLY PARTON COLUMBIA 67140 /SONY (9.98 EQ/15.98) SOMETHING SPECIAL 11 
49 51 46 30 TRISHA YEARWOOD MCA 11201 (10.98/15.98) THINKIN' ABOUT YOU 3 

12 

13 

13 

17 

10 

17 

77 

17 

TIM MCGRAW A' CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON 

* * * HEATSEEKER IMPACT * * * 
DAVID LEE MURPHY MCA 11044 no.9816'A ® OUT WITH A BANG 

1 

13 

50 49 44 59 JOE DIFFIE EPIC 64357/SONY (10.98 EQ/15.98) THIRD ROCK FROM THE SUN 6 

51 54 56 13 KENNY CHESNEY BNA 66562/RCA (9.98/15.98) ® ALL I NEED TO KNOW 39 

52 45 43 24 JEFF FOXWORTHY LAUGHING HYENA 2080 (4.98/8.98) SOLD OUT 35 

14 10 9 12 PERFECT STRANGER YOU HAVE THE RIGHT TO REMAIN SILENT 
CURB 77799 (9.98/15.98) 

7 
53 50 48 50 TOBY KEITH POLYDOR NASHVILLE 523407 (10.98/15.98) BOOMTOWN 8 

54 52 49 85 COLLIN RAPE A EPIC 53952/SONY (9.98 EQ/15.98) EXTREMES 12 
15 14 11 50 BROOKS & DUNN A` ARISTA 18765 (10.98/15.98) WAITIN' ON SUNDOWN 1 

55 57 53 56 THE TRACTORS A ARISTA 18728 (9.98/15.98) IDS THE TRACTORS 2 

16 15 13 8 TRACY BYRD MCA 11242 (10.98/15.98) LOVE LESSONS 6 

56 55 52 167 MARY CHAPIN CARPENTER A' COLUMBIA 48881/SONY (10.98 EQ/15.98) COME ON COME ON 6 

17 19 18 12 BRYAN WHITE ASYLUM 61642 (10.98/15.98) RI BRYAN WHITE 17 

57 56 54 60 WILLIE NELSON COLUMBIA 64184/SONY (5.98 E019.98) SUPER HITS 34 
18 16 12 4 ALABAMA RCA 66525 (10.98/15.98) IN PICTURES 12 

5$ ()i 61 58 213 BROOKS & DUNN As ARISTA 18658 (9.98/15.98) BRAND NEW MAN 3 

19 18 15 72 REBA MCENTIRE A' MCA 10994 (10.98/15.98) READ MY MIND 2 
59 58 50 49 MARY CHAPIN CARPENTER COLUMBIA 64327 /SONY (10.98 EO/16.98) STONES IN THE ROAD 1 

20 20 16 66 TRACY BYRD MCA 10991 (10.98/15.98) NO ORDINARY MAN 3 

60 62 59 153 
ALAN JACKSON 416 
ARISTA 18711 (10.98/15.98) 

A LOT ABOUT LIVIN' (AND A LITTLE 'BOUT LOVE) 1 

21 

22 

22 

21 

20 

14 

51 

4 

TRACY LAWRENCE ATLANTIC 82656/AG (10.98/15.98) I SEE IT NOW 

TY ENGLAND RCA 66522 (9.9815.98) TY ENGLAND 

3 

13 61 65 68 133 BROOKS & DUNN ° ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN 2 

23 24 21 84 BLACKHAWK ARISTA 18708 (9.9815.98) BLACKHAWK 15 62 59 63 65 DAVID BALL A WARNER BROS. 45562 (9.98/15.98) THINKIN' PROBLEM 6 

24 23 19 63 ALAN JACKSON A' ARISTA 18759 (10.98/15.98) WHO I AM 1 
63 66 64 50 CLAY WALKER GIANT 24582/WARNER BROS. (10.98/15.98) IF I COULD MAKE A LIVING 4 

25 26 22 12 GEORGE JONES AND TAMMY WYNETTE MCA 11248 (10.98/16.98) ONE 12 64 ) 72 71 3 DARYLE SINGLETARY GIANT 24606/WARNER BROS. (10.98/15.98) ® DARYLE SINGLETARY 64 

26 31 38 66 VINCE GILL MCA 11047 (10.98/15.981 WHEN LOVE FINDS YOU 2 
65 60 57 15 JAMES HOUSE EPIC 57501 /SONY (7.98 EQ'11.98) ® DAYS GONE BY 48 

27 27 28 36 WADE HAYES COLUMBIA 66412/SONY (9.98 01/15.98) ® OLD ENOUGH TO KNOW BETTER 19 66 64 69 13 CONFEDERATE RAILROAD ATLANTIC 82774/AG (10.98/15.98) WHEN AND WHERE 21 

28 25 23 11 JEFF CARSON MCG CURB 77744 /CURB (9.98/15.9811M JEFF CARSON 22 67 63 65 7 JUNIOR BROWN MCG CURB 77783 /CURB (6.98/9.981 IM JUNIOR HIGH (EP) 54 

29 28 24 34 JEFF FOXWORTHY LAUGHING HYENA 2043 (4.98/8.981 THE REDNECK TEST VOLUME 43 19 68 67 61 6 ,,., 

,'. 

LEE ROY PARNELL WE ALL GET LUCKY SOMETIMES 
CAREER 18790 /ARISTA (10.98/15.98)MM 

52 

30 29 27 27 JOHN BERRY CAPITOL NASHVILLE 28495 (10.98/15.98) STANDING ON THE EDGE 12 69 70 67 148 JOHN MICHAEL MONTGOMERY A' ATLANTIC 82420/AG (9.98/15.98) 0l LIFE'S A DANCE 4 

31 46 55 5 

* * * PACESETTER * * * 
TERRI CLARK MERCURY NASHVILLE 526991 (10.98 EQ(15 98) NI 'EYRi'.,aR; 31 

70 71 66 96 FAITH HILL WARNER BROS. 45389 (9.98/15.98) MI TAKE ME AS I AM 7 

71 73 62 51 CHARLIE DANIELS EPIC 64182/SONY (5.98 EQ/9.98) SUPER HITS 50 

32 30 26 44 GEORGE STRAIT MCA 11092 (10.98/15.98) LEAD ON 1 72 69 60 60 DIAMOND RIO ARISTA 18745 (9.98/15.98) LOVE A LITTLE STRONGER 13 

33 36 29 49 CLINT BLACK RCA 66419 (10.98/16.981 ONE EMOTION 8 73 74 70 10 THE MOFFATTS POLYDOR NASHVILLE 527373 (9.98/13.98) 0N THE MOFFATTS 48 

34 32 31 50 ALABAMA RCA 66410 (10.98/15.98) GREATEST HITS VOL. 3 8 74 75 75 104 MARTINA MCBRIDE A RCA 66288 (9.98/15.981® THE WAY THAT I AM 14 

35 37 31 33 NEAL MCCOY ATLANTIC 82727/AG (10.98/15.98) YOU GOTTA LOVE THAT 10 75 RE -ENTRY 152 VINCE GILL A' MCA 10630 (10.98/15.98) I STILL BELIEVE IN YOU 3 

Q Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. RIM certifica ion for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available. 
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows charts largest unit increase. Pacesetter indicates biggest percentage growth. 
Heatseeker Impact shows albums removed from Heatseekers this week. II indicates past or present Heatseeker title. O 1995, Billboard /BPI Communications, and SoundScan, Inc. 

Billboard® Top Country Catalog Albums.. 
COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND 

RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan a 

FOR WEEK ENDING SEPTEMBER 23, 1995 111' 
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8 
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10 

11 

12 
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ARTIST 
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 

TITLE 

z o 
N Y Q 
U 

1 

2 

3 

5 

6 

4 

8 

PATSY CLINE A' MCA 12* (7.98/12.98) 195 weeks at No. 1 GREATEST HITS 

HANK WILLIAMS, JR. CURB 77638 (6.98/9.98) GREATEST HITS, VOL. 1 

REBA MCENTIRE A' MCA 4979* (7.98/12.981 GREATEST HITS 

KEITH W H ITLEY A RCA 2277 (9.98/13.98) GREATEST HITS 

THE CHARLIE DANIELS BAND EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS 

HANK WILLIAMS MERCURY NASHVILLE 823293 (7.98 EQ/10.98) 24 GREATEST HITS 

BILLY RAY CYRUS Aa MERCURY NASHVILLE 510635 (10.98 EQ/16.98) SOME GAVE ALL 

GEORGE STRAIT A2 MCA 42035 (7.98/12.98) GREATEST HITS, VOL. 2 

9 

12 

11 

13 

SHANIA TWAIN MERCURY NASHVILLE 514422 (9.98 EQ/15.98) SHANIA TWAIN 

PATSY CLINE MCA 4038 (7.98/12.98) THE PATSY CLINE STORY 

GEORGE STRAIT A' MCA 5567' (7.98/12.98) GEORGE STRAIT'S GREATEST HITS 

GEORGE JONES A EPIC 40776/SONY (5.98 EQ/9.98) SUPER HITS 

227 

41 

225 

79 

227 

33 

18 

227 

8 

59 

225 

212 

Li 
I 

lb I LULLIN KATt A EPIC 48983/SONY (9.98 EQ/13.98) 

C/) LU 

Yu' 
Y Nw 

g3 

14 10 WAYLON JENNINGSA° RCA 8506. (ß.981 GREATEST HITS 99 

15 17 COLLIN RAYE A EPIC 47468/SONY (9.98 EQ/13.98) ALL I CAN BE 19 

16 15 ALAN JACKSON A° ARISTA 8681 (9.98 E0/13.98) DON'T ROCK THE JUKEBOX 15 

17 19 MARY CHAPIN CARPENTER A COLUMBIA 46077/SONY (8.98 EO/13.98) SHOOTING STRAIGHT IN THE DARK 42 

18 20 WILLIE NELSON A2 
COLUMBIA 237542/SONY (9.98 EQ/13.98) GREATEST HITS 49 

19 18 THE BELLAMY BROTHERS CURB 42298/MCA (4.98/11.98) GREATEST HITS VOL. III 34 

20 GEORGE STRAIT MCA 1045019.98/15.981 TEN STRAIT HITS 65 

21 CONFEDERATE RAILROAD ATLANTIC 82335/AG (9.98/15.98) CONFEDERATE RAILROAD 11 

22 21 ALABAMA A° RCA 7170* (9.98/13.98) GREATEST HITS 200 

23 - JOHN ANDERSON BNA 61029/RCA (9.98/13.98) SEMINOLE WIND 30 

24 - VINCE GILL MCA 10140 (9.98/15.98) POCKET FULL OF GOLD 22 

25 14 WILLIE NELSON A° COLUMBIA 35305/SONY (7.98 EOM .98) STARDUST 20 

IN I I1IJ LIP 6 Catalog albums are older titles which are registering significant sales. u 1995, billboard /BPI Communications and SoundScan, Inc. 
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Country 
ARTISTS & MUSIC 

FROM KEITH WHITLEY TAP 
(Continued from page 34) 

was no storm, and I had my stereo off. 
Suddenly, the electricity went off When it 
came back on, Keith's tape in my DAT 
machine started playing." 

"There was another time," adds Lind- 
sey. "On one track, Keith had sighed very 
loudly before he started the song. Benny 
had erased that" 

"Yeah, it was gene," says Quinn. `But 
the next morning when we played the 
song, the sigh was back. The next time I 
played it, it was gone. 

"The main thing that all of us did our 
level best to do was to retain Keith's 
personality and to try to do this record 
the way we think Keith would do it 
today if he were here," Quinn says. 
"Not to try to change the way Keith 
sang. I didn't move any vocals around. 
The musical arrangements were 
changed around Keith; Keith wasn't 
moved at all. We just wanted to make 
sure that we retained Keith's personal- 
ity and his dignity." 

"Keith was the real thing," says 
Lindsey. "There've been a lot of people 
since him who have tried to sing like 
Keith, but he was the real deal. He was 
always a gentleman, and he was the 
best." 

One of the most rewarding things 
about the project, says Quinn, was that 
after listening to and drawing upon 
such personal work tapes, Whitley's 
personality shows clearly through his 
performances. On "I'm Not That Easy 
To Forget," for example, Quinn notes 
that you can clearly hear the emotion- 

ES, NEW BNA ALBUM WAS BORN 

al quiver in Whitley's voice. "It's real," 
he says. 

Commercially, says Goodman, Whitley 
remains a desirable artist. His "Greatest 
Hits" album has been certified platinum, 

and the tribute album is now gold. "The 
way we're going to work this new one," 
he says, "is that from a radio point of view 
this may be a unique opportunity for us. 
Because this is a guy who hasn't been on 

the radio in a long time, but it's not like 
he's of a different generation. He's from 
the current crop of 'SOs singers who still 
are within the gold range, and we think 
we have some records here we can work 

with radio." 
The first single will be the title cut, 

written by Whitley, Don Cook, and Gary 
Nicholson, which will be released to radio 
Oct. 9. 

MERCURY'S `COUNTING' ON WESLEY DENNIS 
(Continued from page 35) 

Mercury's promotion department sent 
entry blanks to competing radio stations 
that ask questions based on the song's 
lyric. Some of the questions are "How 
many hours have come and gone ?," "How 
many minutes have run ?," "How many 
tears does Wesley cry per eye ?," and 
"How many stars does he count in the 
sky ?" 

"What's so great about this contest is 
you have to listen to the song to answer the 
questions," Dennis says. "So I know it's 
being heard." 

Radio stations can fax their answers 
back to the Mercury promotion depart- 
ment to be eligible for the grand prize 
drawings. All correct entries will receive 
a Wesley Dennis T- shirt There are three 
grand prize drawings. The first drawing 
was held Aug. 29 and awarded a trip for 
four to the Country Music Assn.'s Octo- 
ber awards show in Nashville. The winner 
was Dan Dearman, PD at KYNG Dallas. 

Contestants must qualify again for the 
next two drawings. The second grand - 
prize drawing is for a trip for four to the 
Super Bowl. The winner of the final grand 
prize drawing will win a Wesley Dennis 

concert for his or her radio station. 
"We've gotten quite a bit of feedback on 

the contest and a lot of entries," says Den- 
nis' manager, Fred Conley. 

Dennis says the song gets a great 
response at his live shows, and he hopes 
that will translate into airplay. "Every 
show we play - whether it's the clubs or 
big venues -they love this song. They are 

counting right along with us." 
In addition to the contests, Mercury is 

also mailing postcards promoting the sin- 
gle to radio, press, and retail accounts. To 
further maintain visibility, Dennis is con- 
tinuing a busy tour schedule. He spent 
most of the spring opening for Alan Jack- 
son. This fall he'll open dates for Lorrie 
Morgan and will also visit major markets 

as part of the Marlboro Dance Showdown. 
According to Conley, in late September 

Dennis will be participating in the Marl- 
boro Dance Showdown's events in Min- 
neapolis, Milwaukee, and Chicago. "In 
each of those markets he'll go in and sing 
live to tracks and then MC the dance con- 
tests," Conley says. 

YOAKAM ROARS BACK WITH `GONE' 
(Continued from page 34) 

every Dwight Yoakam album-something 
new happens. This is clearly the most 
diverse album he's ever done. But 'This 
Time' [the last studio album in 1993] saw 
Dwight come to mainstream country 
radio. This new music does not sound like 
anything on country radio. You know, the 
common complaint is that everything on 
country radio sounds the same. Well, this 
does not. I think it will reach out and blow 
people away" 

Mayne adds that the promotional cam- 
paign will include a radio special centered 
on the album debut, an extensive ad cam- 

paign, and audio electronic press kits with 
interviews with Yoakam and samples of 
the tracks. 

"Gone" will get additional support from 
marketing, where Warner /Reprise 
Nashville senior VP Bob Saporiti is solid- 
ly in Yoakam's corner. 

"I think Dwight's done it again," Sapor- 
iti says. "He's been treading toward this 
throughout his career and just getting bet- 
ter and better. He follows a tradition that 
seems to dead -end but then comes out as 
mainstream. I think Dwight is really lead- 
ing the pack, but he still has total integri- 

ty and an acute sense of the history of 
country music. He's one of the big ones. 
He's a definite future hall of famer. This is 
groundbreaking stuff I can't say enough 
about Dwight. The only person you can 
compare him to is Hank [Williams] Sr. 
This record is just so full of history, it's like 
a bibliography of music." 

Yoakam will begin a world tour in Feb- 
ruary 1996, starting in Japan, moving 
through Australia and other parts of the 
Asia Pacific, then Europe. The U.S. wing 
of the tour will kick off in May. 

Includes 10 Top 10 Hits Plus 2 New Singles * 3t[et Date September 26 
t. 1995 Werner Bros. Records Inc. 

BILLBOARD SEPTEMBER 23, 1995 37 

www.americanradiohistory.com

www.americanradiohistory.com


Billboard. 
FOR WEEK ENDING SEPTEMBER 23, 1995 

SINGLES 
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BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 150 COUNTRY STA- 
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* * * No. 1 * * * 
I LIKE IT, I LOVE IT 2 weeks at No. 1 TIM MCGRAW 
J.STRDUD,B- GALLIMORE (SDUKES,J.S.ANDERSON,M.HALL) (C) (v) CURB 76961 

1 

38 44 52 4 BACK IN YOUR ARMS AGAIN LORRIE MORGAN 
J.STROUD (J.F.KNOBLOCH,P.DAVIS) (C) (V) BNA 64353 

38 

39 38 40 20 
I DON'T EVEN KNOW YOUR NAME ALAN JACKSON 
K. STEGALL (A.JACKSON,RJACKSON,A.LOFTIN) (V) ARISTA 1 -2830 

1 

02 5 10 9 ONE BOY, ONE GIRL COLLIN RAYE 
P.WORLEY,E.SEAY,J.HOBBS (M.A.SPRINGER,S.SMITH) (C) (V) EPIC 77973 

2 40 46 50 6 
TEQUILA TALKIN' LONESTAR 
D.000K,W.WILSON (B.LABOUNTY,C.WATERS) (C) (V) BNA 64386 

40 

03 6 11 16 
SHOULD'VE ASKED HER FASTER TY ENGLAND 
G.FUNDIS ( B.DIPIERO,A.ANDERSON,J.KLEMICK) (C) (V) RCA 64280 

3 41 42 47 7 THAT ROAD NOT TAKEN JOE DIFFIE 
1.SLATE,J.DIFFIE (C.KELLY,D.BEASLEY) (V) EPIC 77978 

41 0 9 13 9 IF THE WORLD HAD A FRONT PORCH TRACY LAWRENCE 
1. STROUD (T.LAWRENCE,P.NELSON,K.BEARD) (C) (V) ATLANTIC 87119 

4 42 53 - 2 I WILL ALWAYS LOVE YOU DOLLY PARTON & VINCE GILL 
S.BUCKINGHAM,D.PARTON (D.PARTON) COLUMBIA ALBUM CUT 

42 

5 3 5 20 THAT AIN'T MY TRUCK RHETT AKINS 
'.1 WRIGHT (T.SHAPIRO,C.WATERS,R.AKINS) (C) (V) DECCA 55034 

3 43 39 42 18 
AND STILL REBA MCENTIRE 
T.BROWN,R.MCENTIRE (L.HENGBER,T.L.JAMES) (V) MCA 55047 

2 

(T) 8 12 12 
II 

THINK.ABOUT D T (D 
IT THE 6TIME 

CAPITOL NASHVILLE ENLB 
BERRY 

6 0 48 51 4 GO REST HIGH ON THAT MOUNTAIN VI)NCEE GILL 44 

1 2 2 12 
ONE EMOTION CLINT BLACK 
J.STROUD,C.BLACK (C.BLACK,H.NICHOLAS) (V) RCA 64381 

2 45 47 55 4 THAT'S AS CLOSE AS I'LL GET TO LOVING YOU AARON TIPPIN 
S.GIBSON ( S.DWORSKY,P.JEFFERSON,J.LEYERS) (C) (V) RCA 64392 

45 

® 10 38 3 
SHE'S EVERY WOMAN GARTH BROOKS 
A. REYNOLDS (V.SHAW,G.BROOKS) CAPITOL NASHVILLE ALBUM CUT 

8 46 45 49 6 
HERE COMES THE RAIN THE MAVERICKS 
D.000K,R.MALO (R.MALO,KOSTAS) (C) (V) MCA 55080 

45 

09 15 17 12 
HALFWAY DOWN PATTY LOVELESS 
E. GORDY,JR. ("LAUDERDALE) (C) (V) EPIC 77956 

9 47 43 44 20 YOU BETTER THINK TWICE VINCE GILL 
T.BROWN (V.GILL,R.NIELSEN) (V) MCA 55035 

2 

CI 12 14 11 
DON'T STOP WADE HAYES 
D.000K (C.RAINS,T.SHAPIRO) (C) (V) COLUMBIA 77954 

10 48 67 - 2 WHO NEEDS YOU BABY CLAY WALKER 
J.STROUD ( C .WALKER,R.BOUDREAUX,K.WILLIAMS) (C) (V) GIANT 17771 

48 

11 4 1 20 
SOMEONE ELSE'S STAR BRYAN WHITE 
B.J.WALKER,JR.,K.LEHNING (S.EWING,I.WEATHERLY) (C) (V) ASYLUM 64435 

1 49 49 54 5 
YOUR TATTOO SAMMY KERSHAW 
B.CANNON,N.WILSON (KOSTAS,J.TEMPCHIN) (V) MERCURY NASHVILLE 852 208 

49 

12 14 15 8 LET'S GO TO VEGAS FAITH HILL 
S.HENDRICKS (K.STALEY) (C) (V) WARNER BROS. 17181 

12 50 51 53 5 
EVERY LITTLE WORD HAL KETCHUM 
A.REYNOLDS,J.ROONEY (M.HUMMON,H.KETCHUM) (V) MCG CURB 76965 

50 

13 16 19 9 I'M NOT STRONG ENOUGH TO SAY NO BLACKHAWK 
M. BRIGHT ( R.J.LANGE) (C) (V) ARISTA 1 -2857 

13 51 52 56 6 
IT'S NOT THE END OF THE WORLD EMILIO 
B.BECKETT (P.NELSON,L.BOONE,E.CLARK) (C) CAPITOL NASHVILLE 58432 

51 

14 19 21 11 BETTER THINGS TO DO TERRI CLARK 
K.STEGALL,C.WATERS (T.SHAPIRO,T.CLARK,C.WATERS) (CI (V) MERCURY NASHVILLE 852 046 

14 52 56 68 3 
LOVE LESSONS TRACY BYRD 

T. BROWN ( J. KILGORE ,T.HEWITT,M.POWELL,S.MAJORS; (C) (V) MCA 55102 
52 

15 17 18 11 BIG OL' TRUCK TOBY KEITH 
N. LARKIN,H. SHEDD (T. KEITH) (V) POLYDOR NASHVILLE 579 574 

is 

53 NEW 1 

* * * HOT SHOT DEBUT * * * 
WHISKEY UNDER THE BRIDGE BROOKS &DUNN 
S HENDRICKS,D.COOK (D.CODK,K.BROOKS,R.DUNN) (V) ARISTA 1 -2770 

53 

16 21 22 10 

* * * AIRPOWER * * * 
(THIS THING CALLED) WANTIN' AND HAVIN' IT ALL SAWYER BROWN 
M.MILLER,M.MCANALLY (R.SAkIOSET,D.LOGGINS) IC) (V) CURB 76955 

16 
54 55 67 3 , WHEN A WOMAN LOVES A MAN LEE ROY PARNELL 

S.HENDRICKS,L.PARNELL (M.LUNA,R.VAN HOY) (V) CAREER 1 -2862 
54 

17 25 32 7 

* * * AIRPOWER * * * 
DUST ON THE BOTTLE DAVID LEE MURPHY 
T.BROWN iC.L MURPHY I (C) (V) MCA 54944 

17 

55 58 72 3 BILL'S LAUNDROMAT, BAR AND GRILL CONFEDERATE RAILROAD 
B.BECKETT (M.GERMINO,J.A. STEWART) (C) (V) ATLANTIC 87104 

55 

56 63 73 3 
SAVE THIS ONE FOR ME RICK TREVINO 
S.BUCKINGHAM,B.CHANCEY (V.THOMPSON,M.D. SANDERS) (C) (V) COLUMBIA 77900 

56 

18 23 31 5 

* * * AIRPOWER * * * 
NO MAN'S LAND JOHN MICHAEL MONTGOMERY 
S.HENDRICKS U.S.SHERRILL,S.SEAMY) (C) )V) ATLANTIC 87105 

18 

51 NEW ) TROUBLE MARK CHESNUTT 
T.BROWN (T.SNIDER) (C) (V) DECCA 55103 

57 

58 61 62 6 
RAIN THROUGH THE ROOF BILLY MONTANA 
J.MCKELL,D.FLINT, B.MONTANA (B.MONTANA,I.WATSON) (C) MAGNATONE 2101 

58 

19 7 8 16 
I WANT MY GOODBYE BACK TY HERNDON 
D.JOHNSON (P.BUNCH,D.JOHNSON,D.BERG) (C) (V) EPIC 77946 

7 59 65 - 2 D. COOK (J.HOUSE,P.BARNHART,S.HOGIN) (C) (V) EPIC 77982 
59 

20 13 6 17 
NOT ON YOUR LOVE JEFF CARSON 
..HOWARD (T.MARTIN,R.WILSON,T.MARTIN) (C) (V) MCG CURB 76954 

1 60 59 66 4 
IF IT WERE ME RADNEY FOSTER 
S.FISHELL,R.FOSTER (R.FOSTER,K.RICHEY) (C) (V) ARISTA 1 -2861 

59 

61 50 46 14 
IF I AIN'T GOT YOU MARTY STUART 
D.000K (C.WISEMAN,T.BRUCE) (V) MCA 55069 

46 
21 27 27 9 

SAFE IN THE ARMS OF LOVE MARTINA MCBRIDE 
M.MCBRIDE,P.WORLEY,E.SEAY (P.ROSE,M.KENNEDY,P.BUNCH) (C) (V) RCA 64345 

21 

62 73 - 2 HONKY TON KLHEA KIN' 
(V) WARNEDR BROS. 167A7ß5 

62 
22 24 24 8 I WANNA GO TOO FAR TRISHA YEARWOOD 

G.FUNDIS (L.MARTINEJR.,K.ROBBINS) (V) MCA 55078 
22 

63 NEW I CHECK YES OR NO GEORGE STRAIT 
T.BROWN,G.STRAIT (D.A. WELLS,D. H.OGLESBY) (V) MCA 55127 

63 
23 26 30 6 -' 

SOMETIMES SHE FORGETS TRAVIS TRITT 
G. BROWN,T.TRITT (S.EARLE) (V) WARNER BROS. 17792 

23 

64 72 71 4 
FEEL LIKE MAKIN' LOVE PHILIP CLAYPOOL 

CRUTCHFIELD (P.RODGERS) (C) (V) CURB 76966 
64 

24 29 33 y ALL I NEED TO KNOW KENNY CHESNEY 
B.BECKETT (S.SESKIN,M.A.SPRINGER) (C) (V) BNA 64347 

P4 

65 62 59 17 WALKING TO JERUSALEM TRACY BYRD 
T.BROWN (S.HOGIN,M.D. SANDERS) (C) (V) MCA 55049 

15 
25 28 26 15 -' THREE WORDS, TWO HEARTS, ONE NIGHT MARK COLLIE 

J. STROUD,M.COLLIE (M.COLLIE,G.HOUSE) (C) (V) GIANT 17855 
25 

66 74 - 3 
WHO'S COUNTING WESLEY DENNIS 
K.STEGALL,J.KELTON IR.SPRINGER,T.MARTIN,R.WILSON) (V) MERCURY NASHVILLE 852 286 

66 
26 31 34 g I LET HER LIE DARYLE SINGLETARY 

J.STROUD,R.TRAVIS,D.MALLOY (T.JOHNSON) (C) (V) GIANT 17818 
26 

61 64 60 12 
PARTY ALL NIGHT JEFF FOXWORTHY 
S.ROUSE (S.ROUSE,J.FOXWORTHY) co (V) WARNER BROS. 17806 

53 
21 30 37 7 

THE WOMAN IN ME (NEEDS THE MAN IN YOU) SHANIA TWAIN 
R.J. LANGE (S.TWAIN,R.J.LANGE) MERCURY NASHVILLE ALBUM CUT 

27 

68 54 45 15 DOWN IN TENNESSEE MARK CHESNUTT 
M.WRIGHT (W.HOLYFIELD) (V) DECOR 55050 

P3 CI 32 35 7 
IF I WAS A DRINKIN' MAN NEAL MCCOY 
B.BECKETT (J.B.RUDD,B.HILU (C) (V) ATLANTIC 87120 

28 

69 10 70 4 
I'M LISTENING NOW RON WALLACE 
J. SCHERER,P.WORLEY,R.WALLACE (E.HILL,B.REGAN) (C) (V) COLUMBIA 78021 

69 

29 18 4 13 SHE AIN'T YOUR ORDINARY GIRL ALABAMA 
E. GORDY,JR.,ALABAMA (R.JASON) (C) (V) RCA 64346 

2 

10 68 61 7 ANY GAL OF MINE GINO THE NEW GUY 
G. RUBERTO (G.RUBERTO) NO LABEL 

56 
30 22 16 16 

YOU'RE GONNA MISS ME WHEN I'M GONE BROOKS & DUNN 
S. HENDRICKS,D.000K (K.BROOKS,D.000K,R.DUNN) (V) ARISTA 1-2831 

1 

71 66 57 11 BABY, NOW THAT I'VE FOUND YOU ALISON KRAUSS & UNION STATION 
A KRAUSS (1.MACLEOD,T.MACAULAY) (C) ROUNDER 4601 

49 
31 11 9 14 

LEAD ON GEORGE STRAIT 
T. BROWN,G.STRAIT (D.DILLON,T.GENTRY) (V) MCA 55064 

7 

72 60 58 19 
FINISH WHAT WE STARTED DIAMOND RIO 
M.POWELL,T.DUBOIS (M.POWELL,M.NOBLE) (V) ARISTA 1 -2739 

19 

32 33 28 20 
ANY MAN OF MINE SHANIA TWAIN 
R.J.LANGE (S.TWAIN,R.J.LANGE) (C) (V) MERCURY NASHVILLE 856 448 

1 

73 O NEW 1 
BORN IN THE DARK DOUG STONE 
J.STROUD,D.STONE (C.HINESLEY) (V) COLUMBIA 78039 

73 
33 36 39 g 

HEAVEN BOUND (I'M READY) SHENANDOAH 
D.COOK (D.LINDE) (C) (V) CAPITOL NASHVILLE 58442 

33 

74 71 65 20 WHEN AND WHERE CONFEDERATE RAILROAD 
B.BECKETT (J.BROWN,B.JONES,J.PENNIG) ATLANTIC ALBUM CUT 

24 
34 20 7 17 ; 

IN BETWEEN DANCES PAM TILLIS 
P.TILLIS,S.FISHELL (C.BICKHARDT,B.ALFONSO) (V) ARISTA 1 -2833 

3 

15 NEW 1 
KISSES DON'T LIE GEORGE DUCAS 
R.BENNETT (G.DUCAS,M.P.HEENEY) (C) CAPITOL NASHVILLE 58464 

75 
35 41 48 4 LIFE GOES ON LITTLE TEXAS 

C. DINAPOLI,D.GRAU,LITTLE TEXAS (D.GRAY,T.MCHUGH,K.FOLLESE) (V) WARNER BROS. 17770 
35 

Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which 
attain 3000 detections for the first time. Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavailable. (C) 
Cassette single availability. (D) CD single availability. (M) Cassette maxi -single availability. (T) Vinyl maxi -single availability. (V) Vinyl single avail - 
ability (5) Cr) maxi- cinoln availahilit, (a 1 DON RiIIhnarH/RPI Cnmm, m irafinnc 

36 57 2 
ON MY OWN REBA MCENTIRE 
T.BROWN,R.MCENTIRE (B.BACHARACH,C.SAGER) (C) (V) MCA 55100 

36 

37 35 23 19 
A LITTLE BIT OF YOU LEE ROY PARNELL 
S.HENDRICKS,L.PARNELL (T.BRUCE,C.WISEMAN) (V) CAREER 1 -2823 

2 

Billboard. Top Country Singles Sales,. 
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U TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST 

* * *No.1 * ** 
I LIKE IT, I LOVE IT CURB /L961 3 weeks at No. 1 TIM MCGRAW 

ID 14 15 13 ANGELS AMONG US RCA 62643 ALABAMA 

® 19 2 IF I WAS A DRINKIN' MAN ATLANTIC 87120 NEAL MCCOY 

2 13 ANY MAN OF MINE/WHOSE BED... -- ö448 SHANIA TWAIN ID 18 18 7 DON'T STOP COLUMBIA 77954 WADE HAYES 

13 YOU HAVE THE RIGHT TO REMAIN SILENT CURB 476956 PERFECT STRANGER 17 15 16 4 BABY, NOW THAT I'VE FOUND YOU ROUNDER 4601 ALISON KRAUSS & UNION STATION 

4 7 ONE BOY, ONE GIRL EPIC 77973 COLLIN RAYE 18 16 17 12 REDNECK STOMP WARNER BROS. 18116 JEFF FOXWORTHY 

5 13 NOT ON YOUR LOVE MCG CURB 76954 JEFF CARSON 19 17 20 4 (THIS THING CALLED) WANTIN' AND NAVIN' IT ALL CURB 76955 SAWYER BROWN 

6 13 WHEN YOU SAY NOTHING AT ALL BNA 64329 ALISON KRAUSS & UNION STATION 20 21 14 13 BOBBIE ANN MASON COLUMBIA 77903 RICK TREVINO 

7 PARTY ALL NIGHT WARNER BROS. 17806 JEFF FOXWORTHY 21 NEW IT'S NOT THE END OF THE WORLD CAPITOL NASHVILLE 58432 EMILIO 

10 I'M NOT STRONG ENOUGH TO SAY NO ARISTA 1 -2857 BLACKHAWK 22 20 19 13 I'M STILL DANCIN' WITH YOU COLUMBIA 77842 WADE HAYES 

9 12 SOMEONE ELSE'S STAR ASYLUM 64435 BRYAN WHITE NEW THAT'S AS CLOSE AS I'LL GET TO LOVING YOU RCA 64392 AARON TIPPIN 

13 WALKING TO JERUSALEM MCA 55049 TRACY BYRD ID NEW NO MAN'S LAND ATLANTIC 87105 JOHN MICHAEL MONTGOMERY 

12 5 LET'S GO TO VEGAS WARNER BROS. 17181 FAITH HILL 25 I - 2 SAFE IN THE ARMS OF LOVE RCA 64345 MARTINA MCBRIDE 

11 11 SHOULD'VE ASKED HER FASTER RCA 64280 TY ENGLAND Records with the greatest sales gains this week. Recording Industry Assn. of America certification for sales of 500,000 units. RIM 
certification for sales of 1 million units, with multimillion titles indicated by a numeral following the symbol. © 1995, Billboard /BPI 
Communications and SoundScan, Inc. 

13 4 DUST ON THE BOTTLE MCA 54944 DAVID LEE MURPHY 
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Artists & Music 

Selena Impossible To Forget 
SELENA, UP CLOSE: Nearly six 
months after the death of Selena, there 
seems to be no abatement in activity sur- 
rounding the lèjano/pop supTstar: On Nov. 

15, EMI Latin is slated to release "Selena 
Remembered, "aIongfo mvideobiography 
of Selena containing seldom -seen footage of 
her personal and professional life. "Selena 
Remembered" features interviews with 
family members, EMI exec(ltimas, and label - 
mates Alvaro Torres and the Barrio 

Last week, EMI In released "Tech - 
no Cumbia" and the title track to Selena's 
blockbuster album "Dreaming OfYou." The 
rust two singles from ̀ Dreaming Of You" - 
` ú Solo TO and "I Could Fall in Love"- 
ran 1-2 on Billboard's Hot Latin Tracks for 
five successive weeks. "Tú Sólo Ttí" logged 

1,44, 

Notas 
1>" 

by John Lannert 

nine weeks at the top of Hot Latin Tracks. 
Further, "I Could Fall In Low" reached the 
top 10 of the Hot 100 Airplay chart. 

And as many ofyou know; QPrDductions, 
owned by Selena's father, Abraham Quin - 
tanilla, is executive producing a biopic of 
Selena with Esparza/Katz Productions. 
Noted director Gregory Nava wiill helm the 
Ohm Selena's brother, Abraham III, better 
known as A.B., will produce an original 

-niEtwe- Selection 

l 
e e 

Of latin 
Music! Y 

LATIN MUSIC DISTRIBUTOR 
7960 SILVERTONIIE AVE SUITE 116 SAN DIEGO CALIFORNIA 92126 

Knowledgeable Latin Service Relu. PHONE : (619) 695 -8863 
Best Prices Guaranteed 

FAX (619) 695-3768 Catalogs and Flyers 
10D % Returns* (onrecannrended products ) TOLL FREE : 1- 800 -74 -LATIN 

MANHATTAN LATIN MUSIC CENTER 
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H 
Envies a todas partes Y OYs 
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DOS CENTRICOS New York Miami 
LOCALES PARA Tel: Tel: 

SERVIRLO A (212) 563 -4508 (305) 591 -7684 
USTED Fax: Fax: 

Toll Free 
1- 800 -746 -4609 (212) 563 -4847 (305) 477 -0789 
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DISTRIBUTORS, inc. 

LA DISTRIBUIDORA MAS 
GRANDE Y MAS COMPLETA EN 

MUSICA LATINA 
I ¡J EN EL MUNDO 

SIN DUDA, 
SIMPLEMENTE LA MEJOR! 

Discos Compactos Videolaser Cassettes Accesorios 
MUCHO MAS! 

LLÁMENOS HOY! 
1 -800-780-7712 

69 -3 SW 12 Street Miami, FL :3144 Local ¡3051 262 -7711 Fax ;305¡ 261 -6143 

soundtrack for his Phat Kat Groo Pro- 
ductions. 

A.B. says the soundtrack will contain 
rerecorded versions of Selena's Spanish - 
and English - language hits, plus new Eng- 
lish- language material, such as "Oh No," a 
cumbia - flamed song written by A.B. and 
Selena 

Finally, an authorized biography of Sele- 
nais due in March 1996. Co- written by Vic- 
tor Villasenor and the Quintanrlla family, 
the book will be published by Delacourt 
Press. Abilingual collector's edition will also 
be published. 

STATESIDE BRIEFS: WEA Latina has 
snared up a couple of Recording Industry 
Assn. of America cells for Luis Miguel's 
"Segundo Romance" (platinum) and 
Maná's "Donde Jugarán Los Niños?" 
(gold). Also, AFG Sigma nabs its first 
RIAA award for Los Temerarios' "Tu 
Ultima Canción" ... WEA Latina's Mexi- 
can rock act Café Tacuba won best Latin 
video at the MTV Music Awards for "La 
Ingrata" In other MW news, MTV Lati- 
no has been picked up by Argentina's Mul- 
ti(anal table system for lauarh in 16 cities 
in Argentina 

'Nano notable Emilio is slated to release 
his first country album, "Life Is Good," on 
Capitol Nashville/EMT Latin. The album's 
leadoff single, "It's Not The End Of The 
World," is climbing Billboard's Hot Country 
Singles & Tracks chart... "Macarana (Bay - 
side Boys Mix)" reached No. 49 on the Hot 
100 this week. 

ARGENTINA NOTAS: Almost two 
decades after its formation, cult boo - 
gie/blues act Memphis La Blusera is final- 

(Continued on next page) 

LATIN TRACKS A -Z 
TITLE (Publisher - Licensing Org.) Sheet Music Dist. 

15 ABRIENDO PUERTAS (FIPP, BMI) 

24 AHORA QUE ESTOY SOLO (PSO Ltd., ASCAP /Geminis 

Star Corp., ASCAP) 

32 BAILA MORENA (Copyright Control) 

10 CANCION 181 (BMG Songs, ASCAP) 

26 COMO QUIEN PIERDE UNA ESTRELLA (Uni Musica, 

ASCAP) 

36 CONOCI A TU ESPOSO (Copyright Control) 

39 CRUZ DE MADERA (San Antonio Music, BM!) 

16 EL DINERO (Copyright Control) 

25 EL MENEITO (Copyright Control) 

23 EL PALO (BMG Songs, ASCAP) 

21 EL VENAO (Copyright Control) 

1 ESTUPIDO ROMANTICO (Peace Rock, BMI/Lone Igua- 

na. BMI) 

29 GATA SIN LUNA (Don Cat, ASCAP) 

2 GOLPES EN EL CORAZON (Tigres Del Norte E.M., 

BMI) 

5 I COULD FALL IN LOVE (Sony Tunes, ASCAP/Yellow 

Elephant, ASCAP/Sony, ASCAP) 

28 IT'S NOT THE END OF THE WORLD (Sony Tree, 

BMI/Terilee, BMI/Sony Cross Keys, ASCAP /O -Tex 

Music, BMI) 

18 LA LUNA SERA LA LUNA (EMI April, BMI) 

22 LA MENTIRA (Copyright Control) 

9 LA TIERRA DEL OLVIDO (Copyright Control) 

19 LA TRAMPA (Fonovisa, SESAC) 

20 MACARENA (Copyright Control) 

11 MI CHICA IDEAL (Jam Entertainment, BMI) 

17 NADIE (Mafiola, ASCAP/Larrinaga, ASCAP/Warner 

Chappell, ASCAP) 

30 NO DIGAS QUE NO (Decel, BMI) 

33 OJOS QUE HAN LLORADO (El Conquistador, BMI) 

27 PARA QUE QUIERO UN CORAZON (BMG Songs, 

ASCAP) 

37 PASE LO QUE PASE (Copyright Control) 

14 PIEL MORENA (FIPP, BMU 

34 PORQUE SE QUE ME MIENTES (Mas Latin, SESAC) 

8 REVENTON UNISEX (Copyright Control) 

6 SE ME SIGUE OLVIDANDO (BMG Music, BMl) 

3 SERA MEJOR QUE TE VAYAS (Mas Latin, SESAC) 

4 SI NOS DEJAN (Copyright Control) 

38 SI TE VAS (Copyright Control) 

13 TE EXTRANO, TE OLVIDO. TE AMO (Copyright Control) 

35 TU ME HACES SENTIR (Gary Hobbs Music, BMI) 

40 TU PIERDES MAS (Copyright Control) 

1 TU SOLO TU (Peer Int'l., BMI) 

31 UNA NOCHE MAS (WEA Latina, ASCAP) 

12 VUELVEME A QUERER (Fonovisa, SESAC) 

FOR WEEK ENDING SEPTEMBER 23, 1995 
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST 
DATA SYSTEMS' RADIO TRACK SERVICE. 93 LATIN MUSIC STATIONS ARE ELEC- 

IRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEEK 

LAABTIDITRIBUTING LABEL PRODUCER (SONGWRTLE ITER) 

1 I 1 11 

* * * No. 1 * ** 
SELENA TU SOLO TU 
EMI LATIN 10 weeks at Na. 1 J.HERNANDEZ (EVALDEZ LEAL) 

f) 2 3 6 
LOS TIGRES DEL NORTE GOLPES EN EL CORAZON 
FONOVISA TN INC. (R.VALENCIA) 

3 3 4 6 M. A. SOLIS Y LOS BUKIS SERA MEJOR QUE TE VAYAS 
FONOVISA M A SOI IS CM A SOI IS) 

Ci) NEW 1 

* * * AIR POWER * * * 
LUIS MIGUEL SI NOS DEJAN 
WEA LATINA L.MIGUEL,K.CIBRIAN (J.AJIMENEZ) 

5 4 2 13 
SELENA I COULD FALL IN LOVE 
EMI LATIN K.THOMAS (K.THOMAS) 

© 6 11 3 
MARC ANTHONY SE ME SIGUE OLVIDANDO 
SOHO LATINO/SONY S.GEORGE.M.ANTHONY (R AMADO PEREZ) 

01 11 - 2 MAZZ ESTUPIDO ROMANTICO 
EMI LATIN J.GONZALEZ (P,ASTUDILLO.R.VELA) 

8 7 7 6 
BANDA ZETA REVENTON UNISEX 
FONOVISA ZE LUIS (ZE LUIS) 

9 5 5 6 
CARLOS VIVES LA TIERRA DEL OLVIDO 
POLYGRAM LATINO C.VIVES.R.BLAIR (C.VIVES.I.BENAVIDES) 

10 9 - 2 
JUAN GABRIEL CANCION 187 
ARIOLNBMG JUAN GABRIEL (JUAN GABRIEL) 

11 8 10 7 
BANDA MACHOS MI CHICA IDEAL 
FONOVISA I Al FARO (H ORTIZ) 

12 15 2 

* * * AIRPOWER * * * 
CRISTIAN VUELVEME A QUERER 
MELODY/FONOVISA J.AVENDANO LUHRS (J.AVENDANO LUHRS) 

13 NEW ) 
RICKY MARTIN TE EXTRANO, TE OLVIDO, TE AMO 
SONY K.C.PORTER (CLARA) 

14 20 - 2 
THALIA PIEL 

(K.SANQTA DERR) EMI LATIN E.ESTEFAN JR..K.SANTANDER 

15 19 - 2 
GLORIA ESTEFAN ABRIENDO PUERTAS 
EPIC/SONY E.ESTEFAN JR..K.SANTANDER (K.SANTANDER) 

16 12 19 7 
LOS 

A/ 
CAMINANTES 

A.DE (P.GARZA) 

11 13 8 18 LA MAFIA NADIE 
SONY M.UCHTENBERGER JR. (A.LARRINAGA) 

18 23 32 5 
ELSA GARCIA LA LUNA SERA LA LUNA 
EMI LATIN E.GARCIA (M.MARR000I) 

19 10 14 7 ANA BARBARA LA TRAMPA 
MUSIVISNFONOVISA A. PASTOR (EBARRIENTOS) 

20 14 17 9 LOS DEL RIO MACARENA 
ARIOLNBMG LOS DEL RIO (A. ROMERO MONGE.R.RUIZ) 

21 16 15 6 
LOS CANTANTES EL VENAO 
MONTANO C.VALOY (R.ORIANDQ) 

22 NEW 1 
INTOCABLE LA MENTIRA 
EMI LATIN J.L.AYALA (NOT USTED) 

23 17 6 11 JUAN GABRIEL EL PALO 
ARIOLNBMG JUAN GABRIEL (JUAN GABRIEL) 

24 NEW 1 
JERRY RIVERA AHORA QUE ESTOY SOLO 
SONY C.SOTTO (M.LAURET) 

25 NEW 1 
EXTERMINADOR EL MENEITO 
FONOVISA U.OSWALD (O.B.THOMSON JR.) 

26 25 35 4 
ALEJANDRO FERNANDEZ COMO QUIEN PIERDE UNA ESTRELLA 
SONY P.RAMIREZ(H.ESTRADA) 

21 27 39 3 
GUARDIANES DEL AMOR PARA QUE QUIERO UN CORAZON 
ARIOLNBMG A.PASTOR (P.CALDERON) 

28 36 - 2 
EMILIO IT'S NOT THE END OF THE WORLD 
CAPITOL NASHVILLE/EMI LATIN B.BECKETT (P.NELSON.L.BOONE.E.CLARK) 

29 18 12 11 
EDNITA NAZARIO GATA SIN LUNA 
EMI LATIN K.C.PORTER.E.NAZARIO (L.A.MARQUEZ) 

30 NEW 1 
EL GRAN COMBO NO DIGAS QUE NO 
COMBO /FONOVISA R.ITHIER.EMIRANDA (Y.OVIEDO BRACHA) 

31 38 2 
OLGA TANON UNA NOCHE MAS 
WEA LATINA O.TANON (R.VASQUEZ) 

32 NEW 1 
JULIO IGLESIAS BAILA MORENA 
SONY R.ARCUSA (R.LIVI.R.FERRO) 

33 21 25 12 
BRONCO OJOS QUE HHANULGORADO 

34 30 29 6 
LAURA FLORES PORQUE SE QUE ME MIENTES 
FONOVISA M.A,SOUS (MA SOLIS) 

35 39 2 
GARY HOBBS TU ME HACES SENTIR 
EMI LATIN G.HOBBS (C.CASTILLON) 

36 26 16 7 VICENTE FERNANDEZ CONOCI A TU ESPOSO 
SONY f.RAMIREZ (M URIETA) 

37 NEW 1 PIMPINELA PASE LO QUE PASE 
POLYGRAM LATINO J.GALAN.LGALAN II GALAN.LGALANI 

38 28 20 12 
PEDRO FERNANDEZ SI TE VAS 
POLYGRAM LATINO M.SOMONTE (P.FERNANDEZ) 

39 RE -ENTRY 4 MICHAEL SALGADO CRUZ DE MADERA 
JOEY J.S.LOPEZ (L.MENDEZ ALMEGOR) 

40 40 2 
MOJADO TU PIERDES MAS 
FONOVISA L.LOZANO (E.CHAVEZ MARQUEZ) 

POP TROPICAL /SALSA REGIONAL MEXICAN 

28 STATIONS 18 STATIONS 53 STATIONS 

1 CRISTIAN MELODY /FONOVISA 
VUELVEME A QUERER 

2 CARLOS VIVES POLYGRAM 

LATINO LA TIERRA DEL... 
3 RICKY MARTIN SONY 

TE EXTRANO, TE OLVIDO,... 
4 EDNITA NAZARIO EMI LATIN 

GATA SIN LUNA 
5 SELENA EMI LATIN 

I COULD FALL IN LOVE 
6 THALIA EMI LATIN 

PIEL MORENA 
7 WILKINS RCNBMG 

QUE HAS HECHO DE MI 
8 PIMPINELA POLYGRAM LATI- 

NO PASE LO QUE PASE 
9 DONATO & ESTEFANO SONY 

Y BAILO 
10 CLAUDIO RODVEN 

TU ERES MI REFUGIO 
11 PORTO LATINO RODVEN 

DIVINO AMOR 
12 GLORIA ESTEFAN EPIC/SONY 

ABRIENDO PUERTAS 
13 LUIS MIGUEL WEA LATINA 

SI NOS DEJAN 
14 ALVARO TORRES EMI LATIN 

AL ACECHO 
15 ALEJANDRO SANZ WEA LATI- 

NA LA FUERZA DEL... 

1 MARC ANTHONY SOHO LATI- 

NO/SONY SE ME SIGUE... 
2 JERRY RIVERA SONY 

AHORA QUE ESTOY SOLO 
3 LOS CANTANTES MONTANO 

EL VENAO 
4 EL GRAN COMBO FONOVISA 

NO DIGAS QUE NO 
5 OLGA TANON WEA LATINA 

UNA NOCHE MAS 
6 JOHNNY RIVERA 

SONERO/SONY DEJAME... 
7 HECTOR TRICOCHE ROD- 

VEN MUJER PROHIBIDA 
8 CARLOS VIVES POLYGRAM 

LATINO LA TIERRA DEL... 
9 INDIA SOHO LATINO/SONY 

0 ELLA 0 YO 
10 TITO NIEVES RMM/SONY 

NO ME QUEDA MAS 
11 TITO ROJAS M.P 

ESPERAND,OTE 
12 JAILENE EMI LATIN 

SOY UNA DAMA 
13 RICKY MARTIN SONY 

TE EXTRANO, TE OLVIDO,... 
14 SELENA EMI LATIN 

I COULD FALL IN LOVE 
15 GIRO SDI/SONY 

SI TU SUPIERAS 

1 LOS TIGRES DEL NORTE 
FONOVISA GOLPES EN EL.. 

2 SELENA EMI LATIN 
TU SOLO TU 

3 M. A. SOLIS Y LOS BUKIS 
FONOVISA SERA MEJOR... 

4 MAZZ EMI LATIN 

ESTUPIDO ROMANTICO 
5 BANDA ZETA FONOVISA 

REVENTON UNISEX 
6 JUAN GABRIEL ARIOLNBMG 

CANCION 187 
7 BANDA MACHOS FONOVISA 

MI CHICA IDEAL 
8 LUIS MIGUEL WEA LATINA 

SI NOS DEJAN 
9 LOS CAMINANTES 

LUNNFONOVISA EL DINERO 
10 LA MAFIA SONY 

NADIE 
, 11 ELSA GARCIA EMI LATIN 

LA LUNA SERA LA LUNA 
12 EXTERMINADOR FONOVISA 

EL MENEITO 
13 INTOCABLE EMI LATIN 

LA MENTIRA 
14 EMILIO CAPITOL 

NASHVILLE/EMI LATIN IT'S.... 
15 ANA BARBARA 

MUSIVISA/FONOVISA LA... o Records showing an increase in detections over the previous week, regardless of chart movement. A record which has been on the chart 
for more than 20 weeks will not receive a bullet, even if it registers an increase in detections. Airpower awarded to those records which attain 
600 detections for the first time. If two records are And in number of days the record being played on more stations is placed first. Records 
below the top 20 we removed from the chart after 26 weeks. O 19955 Billboard/BPI Communications, Inc. 
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Indie label Higher Octave Music is HOT! They have 
dominated the guitar scene with Ottmar Liebert (record 
271 weeks on the New Age chart!), Craig Chaquico and 
Neal Schon. Don't miss Lara & Reyes (see review below), 
3rd Force and Shahin & Sepehr. 

New releases this month from Jonathan Cain of Journey 
and Jon Anderson of YES... 

New Higher Octave Releases 
Street Date: September 26 

Jonathan Cain "Piano 
With A View" (7079) 
Elegant...romantic... 
evocative. Journey's 
famed keyboardist and 
songwriter (`Faithfully,' 
'Open Arms') expresses a 
lifetime of passionate 
instrumental music. 

Jon Anderson "Angels 
Embrace" (7080) 
The latest solo project 
by Jon Anderson, 
celebrated founder and 
vocalist of rock group, 
Yes. "Angels Embrace" 
includes healing 
instrumentals, Celtic 
chanting and distinctive 
vocals. 

Higher Octave 

Retail 

Promotions 
CUSCO 
"Apurimac II" (7067) 

&A IM 
National Insert 
Around The World Endcap 

Shahin & Sepehr "e" (7076) 

Best Buy 
National End Cap 

Barnes & Noble 
National Listening Wall 

Tower Records 
Key Store Listening Post 

3rd Force 
"Force Of Nature" (7077) 

Best Buy 
National Listening Post 

Barnes & Noble 
National In -Store Play Program 

Tour Info 
Lara & Reyes 
Sept. 28- Oet. 1 Fairmont 
Hotel, S.F., CA 

Oct. 6 Majestic Theatre, 
San Antonio, TX with Julio 
Iglesias 

Oct. 26 Hyatt Hotel, S.F. 

CA. KKSF AIDS Sampler 

Release Event 

Craig Chaquico 
Oct. 6 Mountain Winery, 
Saratoga, CA 

Oct. 7 Coach House, San 
Juan Capistrano, CA 

Oct. 8 Catalina Jazz Festival, 
Catalina, CA 

Oct. 15 Catalina Jazz 
Festival. Catalina, CA 

Jonathan Cain 
Oct. 8 Catalina Jazz Festival, 
Catalina, CA 

Review 
Lara & Reyes " Guitarras Hermanas" (7074) 

"There may be something a little more than vaguely 
familiar about the seamless acoustic blend of "sister 
guitarists." First, there's the subtle rhythmic variations 
within an infectious flamenco framework. Then those 
lightning fast note races, with both participants running 
literally neck and neck, as well as other, more loping 
statements with jungle soundscapes and relaxed imagery. 
Just don't tell Strunz & Farah that these new kids in town 
are primed to take over their gig." 

- BY JONATHAN WIDRAN OF JAZZIZ MAGAZINE 

Higher Octave Music 23715 W. Malibu Rd. ë358, Malibu. CA 90265 
(310)589.1515 Fax (310)589 -1525 homusik@aol.com 

Artists & Music 
Monte Video 
Sweeps MTV 
Brasil Awards 

BY ENOR PAIANO 

SAO PAULO, Brazil- Singing idol 
Marisa Monte dominated MTV 
Brasil's first Music Video Awards, as 
the video to her hit "Segue 0 Seco" 
triumphed in five categories during 
the ceremony held here Aug. 31 at 
the Memorial da América Latina. 

"Segue O Seco" was named video - 
clip of the year and best video, 
música popular Brasileira. The 
video also won in the director, edi- 
tor, and photography categories. 
"Segue 0 Seco" is contained on 
Monte's 1994 EMI Brasil -Odeon 
album "Rosa E Carváo," released in 

the U.S. as 
"Rose And Char- 
coal" on Metro 
Blue /EMI. 

Monte's label - 
mate Paralamas 
notched two tro- 
phies, for best 
pop video and 
best video, audi- 
ence choice, for 

its clip of "Uma Brasileira," record- 
ed with Sony star Djavan. 

Brazil's rock pioneers Rita Lee, 
now signed to EMI, and Raúl Seixas, 
who died in 1989, were honored for 
their careers with videos. 

Hosted by TV Globo comedian 
Marisa Orth, MTV Brasil's awards 
show featured performances by 
Monte; Paralamas with labelmate 
Carlinhos Brown, who wrote "Segue 
0 Seco" and "Urna Brasileira;" 
Warner rock icons Titis; and Sony 
stars Skank and Chico Science, the 
latter of whom performed with 
Warner legend Gilberto Gil. 

Roadrunner's thrash mavens 
Sepultura closed the program, with 
all of the invited performers joining 
the group on stage for a batucada, or 
jam session. 

The best video, audience choice, 
was chosen by 18,000 MTV Brasil 
viewers. All of the other awardees 
were selected by a panel of 100 jour- 
nalists and industryites. Paralamas 
appeared Sept. 7 at MTV's Video 
Music Awards in New York. 

Here is the list of winners with 
their respective record labels: 

Best video, rock: "Bea- A -Bá," 
Raimundos (Banguela /Warner). 

Best video, pop: "Urna 
Brasileira," Paralamas (EMI). 

Best video, MPB: "Segue O 
Seco," Marisa Monte (EMI). 

Best video, rap: "175 Nada Espe- 
cial," Gabriel 0 Pensador (Sony). 

Best video, new band: "Sobre O 
Tempo," Pato Fu (Plug /BMG). 

Best direction: "Segue 0 Seco," 
Claudio Torres, Josh Henrique Fon- 
seca. 

Best photography: "Segue 0 
Seco," Breno Silveira. 

Best editing: "Segue O Seco," 
Sergio Mekler. 

Best democlip: "Leaving It All 
Behind," the Teahouse Band 
(unsigned). 

Videoclip of the year: "Segue 0 
Seco," Monte. 

Best video, audience choice: 
"Urna Brasileira," Paralamas. 

MONTE 

LATIN NOTAS 
(Continued from preceding page) 

lyreapingcommercial rewards. The band's 
sixth album, "Memphis En Vivo" (DBN), 
was certified platinum for selling !rime than 
60,000 units. In addition, the group sold out 
five shows in August at the5,000-seat chas 
stadium in Buenos Aires ... Last month, 
highly regarded singer /guitarist Carca 
introduced his latest album, "Miss Unher- 
so" (Etupendo), by playing to a full house 
at Buenos Aires nightclub Morocco. Guest 
appearances were made by Sr. Flavio of 
Sony stars Los Fabulosos Cadillars and 
Adrián Dargelés of Sony's hot rock act 
Babasénicos ... "Dále Abca igen" (Del Cieli- 
to), the latest album by legendary punk 
band Todos Tus Muertos, features a track, 
"Mite," that has been nominated fco' MTV's 
best Latin video award On Aug. 19, the 
bared concluded its Mexican tour with a per - 
formance at Fàslival fco` Chiapas, alongwith 
Red Hot Chili Peppers, Stiaicidallbridencies, 
and Primus. 

CHILE NOTAS: As spring approaches, 

concert news dominates the local scene. 
First, Alan Parsons is slated to perform Oct 
21 in Santiago. The show is being promoted 
by La Gárgola ... After promising to per- 
form in Chile in late October, Sony megas- 
tar Julio Iglesias has decided to cancel the 
engagement_ Apparently, local promoters 
said they could not fill a Santiago arena, so 
Iglesias passed. His latest album, "La Car - 
reter-a," has glue gold (15,000 units sold) in 
Chile 

BMG Argentina stars Soda Stéreo are 
scheduled to play Santiago in late Nosem- 
ber in support of the band's recently 
released "Sueño Stkreo" ... Warner Mexi- 
co's Chilean idol act La Ley has launched a 
six-country tour to back its latest release, 
"Invisible," which has struck platinum 
(25,000 units sold) in Chile. 

Assistance mpreparing this column pro- 
vided by Marcelo Fernández Bitar in 
Buenos Aires ajad Rublo Márquez in San- 
tiago. 

VERONICA 
(Continued from page 27) 

"We wanted to have an extensive street 
(nrllJugntoestat hhar esencef rhabeóae 
serving R&B/mainstream and CHR radio 
with ircenotiart CDs on Aug: 21," says Murrdyt 

CDs of "Withart Low" were also serviced 
to college, clubs, mix shows, and other outlets 

aboutthe sature bune OnAug:24, BET arra the 
Boe vere serviced with the video 

The cop ahed along with other videos an 
carfeuence monitors outside panel sessions 
during the Vate Mine Seminar held in New 
York in late August. 
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Compiled from a national sample of retail store and rack sales 
reports collected, compiled, and provided by SoundScamA 

TITLE . 1111111 
LABEL & NUMBER/DISTRIBUTING LABEL ARTIST 

1 1 78 

* * NO. 1 * * 
LIVE AT THE ACROPOLIS A' YANNI 
PRIVATE MUSIC 82116 71 weeks at No. I 

2 2 28 
LIVE AT RED ROCKS 
GTS 4579 

JOHN TESH 

3 3 
lag SHEPHERD MOONS A" ENYA 

26775/WARNER BROS. 

4 4 9 
AN ENCHANTED EVENING KITARO 
DOMO 71005 

5 5 126 
IN MY TIME YANNI 
PRIVATE MUSIC 82106 ® 

6 20 
BY HEART JIM BRICKMAN 
WINDHAM HILL 11164 

14 
VIVA! OTTMAR LIEBERT + LUNA NEGRA 
EPIC 66455 

8 9 46 
FOREST GEORGE WINSTON 
WINDHAM HILL 11157 

9 8 276 
NOUVEAU FLAMENCO OTTMAR LIEBERT 
HIGHER OCTAVE 7926 

1 10 2 
BELOVED DAVID LANZ 
NARADA 64009 O 

11 12 72 
CELTIC TWILIGHT VARIOUS ARTISTS 
HEARTS OF SPACE 11104 ° 

12 11 22 
QUEST OF THE DREAM WARRIOR 
NARADA 64008 

DAVID ARKENSTONE 

1 16 48 
ACOUSTIC PLANET CRAIG CHAQUICO 
HIGHER OCTAVE 7070 

-14 17 106 
HOURS BETWEEN NIGHT + DAY OTTMAR LIEBERT + LUNA NEGRA 
EPIC 53804 

© 18 32 
EUPHORIA (EP) OTTMAR LIEBERT 
EPIC 66862 

16 15 49 
MANDALA KITARO 
DOMO 71001 

11 14 68 
MONTEREY NIGHTS 
GTS 4570 

JOHN TESH 

18 13 7 
THE MUSIC OF THE GRAND CANYON NICHOLAS GUNN 
REAL MUSIC 1422 

19 20 9 
HEART & SOUL 
TIME LINE 09 

LORIE LINE 

20 21 23 
BEYOND THE THUNDER NEAL SCHON 
HIGHER OCTAVE 7073 

21 22 88 
NARADA DECADE VARIOUS ARTISTS 
NARADA 63911 

22 23 15 
I LOVE YOU PERFECT YANNI 
SILVA AMERICA 1015 

23 25 46 WINS 
4572 

R TE SONG JOHN TESH 
GT 

24 24 24 
TYRANNY OF BEAUTY TANGERINE DREAM 
MIRAMAR 23046 Q RE -ENTRY 
BETWEEN FATHER SKY AND MOTHER EARTH VARIOUS ARTISTS 
NARADA 63915 

O Albums wth the g eatest sales gains this week. Recording Industry Assn. Of America (RIM) certification for sales of 500,000 
units; RIM certification for sales of 1 million units with each additional million indicated by a numeral following the symbol. Al 

albums available on cassette and CD. *Asterisk indicates vinyl available. II indicates past and present Heatrcekers titles O 1995 
Billboard/BPI Communications and SoundScan, Inc. 
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KEEPING 

SCORE 
by Heidi Waleson 

CRANKY AT THE TIMES: The New York Times 
elected to kick off-or rather, kick -Classical Music 
Month recently with a snide "Critic's Notebook" that 
characterized just about everyone involved as a bunch 
of self -congratulatory marketing phonies without 
budget, taste, or understanding. Indeed, one could get 
the impression that the estimable Allan Kozinn, a usu- 
ally thoughtful critic, thinks that promoting classical mu- 
sic is actually a bad idea and that he is-to borrow the 

Claude Rains line from 
"Casablanca " -"Shocked! 
Shocked!" to discover that 
classical record labels are in 
business to make money. 

Kozinn expends much of 
his vitriol on the labels' year - 
round efforts at non -core 
classical marketing efforts, 
taking shots at compilation 
discs like the "Mad About" 
series or "Baroque At Bath - 

time," giving classical CDs titles, pop- fashion (horrors!), 
or putting a gauzily photographed post -coital couple on 
a disc that includes Tchaikovsky's "Romeo And Juliet." 

What's the big deal? The marketing isn't corrupting 
the performances, and Tchaikovsky and Bach can sur- 
vive a little tackiness in the interests of experimentation. 
It's music, after all, not religion. The labels in question 
are not limiting their output to such activities, and the 
back -catalog exploitation (which is often designed for the 
wallpaper listener rather than the convert), helps fi- 
nance the pure frontline product for the cognoscenti. But 
then, perhaps, vituperators against attempts to popular- 
ize classical music would prefer it to remain a closed lit- 
tle world, accessible only to those who have logged the 
requisite hours of listening, reading, and study. If no one 
else gets in, the club remains exclusive. 

Classical Music Month should have more money to 
spend. With a real budget, some big sponsors, an ad 
agency, better graphics, TV time, a classy national 
spokesperson who can appeal to a wide audience, and 
real events, not just piggybacks on existing ones, classi- 
cal music could make a real PR impact, providing serious 

ammunition for a campaign to get music back on the ra- 
dar screens of local school principals and superintend- 
ents, to say nothing of parents. In the meantime, so what 
if the logo only has four lines? It's a start. As Alicia Sil- 
verstone might put it, the guys at the Times should get 
a life. 

ALOST LADY: Geoffrey Simon, conductor and artis- 
tic director of the 4- year -old indie label Cala, has a new 
discovery for us: the forgotten composer and violinist 
Maddalena Lombardi Sirmen (1745 -1818). Cala (which 
is distributed by Allegro) has put out Sirmen's six string 
quartets, played by the Allegri String Quartet. 

According to Sirmen's contemporary champion, Elsie 
Arnold, these engaging two -movement pieces, which 
were first published in 1769, were probably written when 
the composer was under 20 and a student at one of the 
famous Venetian oespedali, orphanages that specialized 
in music instruction. They were therefore written just as 
the idiom of the string quartet was beginning to emerge. 

Sinnen, who was also a violinist, studied with Tartini. 
She left the orphanage at 21 to begin a career as an itin- 
erant musician -and was obliged to marry before the or- 
phanage would let her go. She had considerable success 
as a violinist early in her career, but later moved into 
singing, as the fashion in violin playing changed, and au- 
ditors expected a performer to "play like a man." Little 
is known about the last 30 years of her life. 

Sinnen also wrote six violin concertos, six string trios, 
and several violin duets. As for future Sinnen recordings 
on Cala, Simon reports that he has seen a score for one 
of the violin concertos, and it "looks interesting." 

Cala, which has its main production facility in London, 
recently joined forces with another label, United. Among 
its current offerings is "The London Cello Sound" -the 
40 of four London orchestras playing bionic arrange- 
ments of such works as "The Swan" and Rachmanin- 
off s `vocalise." 

I N MEMORIAM: The Czech conductor Václav Neu- 
mann died in Vienna Sept. 2. He was 74. Chief conductor 
of the Czech Philharmonic from 1968 until 1990, he 
embodied the spirit of Czech music. 

His large discography, primarily on Supraphon but on 
other labels as well, includes the complete symphonies 
of Martina, DvoFák, and Mahler and recordings of 
Czech opera, including Dvoiák's "Russalka" and Janá- 
éek's "The Cunning Little Vixen" and "From The House 
Of The Dead." 

NEW ALBION'S NEW AGE 
(Continued from page 13) 

otherwise make recordings, such as 
John Adams and Ingram Marshall. 
The label also endeavored to document 
the compositions of new music's spirit- 
ual father, John Cage, as well as such 
giants in the West Coast sound as Mor- 
ton Feldman and Lou Harrison. 

The major -label classical music in- 
dustry at the time of New Albion's in- 
ception was "stuck in this necrophilia 
of the 19th century," according to 
Reed, and was not interested in con- 
temporary composers -especially 
those outside the European tradition. 

"But I tried to make records that I 
thought were interesting and hoped 
that if we kept at it long enough a 
greater public would come around," 
Reed says. "Eventually, with the suc- 
cess of [Henryk] Górecki [on None- 
such] and Arvo Pärt [on ECM New Se- 
ries], people realized that 
contemporary composition didn't have 
to be dry and pedantic -it could be 
emotionally involving and invigorating 
to listen to." 

Several of New Albion's most acces- 
sible, moving albums are also some of 
its best sellers. Benefiting from com- 

SPIRIT 

parisons with Górecki's "Symphony 
No. 3," Japanese composer Somei Sa- 
toh's haunting "Toward The Night" 
has become New Albion's most popular 
release, having sold more than 15,000 
copies, according to the label. The lu- 
minous "She Is A Phantom," by influ- 
ential California pianist/composer Har- 
old Budd and the ensemble Zeitgeist, 
has sold nearly 10,000 copies, the label 
reports. Befitting New Albion's credo 
of "new music from the 14th century to 
the end of time," early -music group 
Ensemble PAN's "The Island Of St. 
Hylarion," an intoxicating album of 
15th- century Cypriot music, has also 
sold more than 10,000 copies, according 
to the label. 

New Albion is the first American la- 
bel distributed by Harmonia Mundi, 
which administers the cream of 
English and European independent 
classical labels, including the Har- 
monic Mundi France imprint, Hyper- 
ion, Opus 111, Astrée, and Travelling. 
Harmonia Mundi's interest in New 
Albion stems from the label's strong 
identity and the strength of its body of 
work, according to Harmonia Mundi's 

Juan Gomez. 'We take on labels in 
which we're optimistic about the cata- 
log," Gomez says. "And everyone at 
Harmonia Mundi has followed New 
Albion closely. We see them as kindred 
spirits." 

Besides contemporary composers, 
the more than 70 -title New Albion cat- 
alog includes such past moderns as 
Virgil Thomson, Olivier Messiaen, and 
Karlheinz Stockhausen. But entries by 
iconoclastic saxophonist/composer 
Anthony Braxton, the late nuevo tango 
master Astor Piazzolla, and Mexican 
maestro Silvestre Revueltas form an 
equally vital part of the New Albion ca- 
non. 

The eclectic but enticing nature of 
New Albion's roster is exactly what 
leads the label's titles to succeed at a 
retailer like the Musical Offering in 
Berkeley, Calif., according to the 
shop's owner and manager, Joseph 
Spencer. 

"Our ordering here is based on what 
people who work in the store like, and 
we like what New Albion does," Spen- 
cer says. "It's not bang- and -squeak 

(Continued on page 111) 
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Compiled from a national sample of retail store and rack sales Soundscann 

reports collected, compiled. and provided by 1111111 

ARTIST TITLE 
LABEL & NUMBER (SUGGESTED LIST PRICE OR EQUIVALENT) 

1 1 39 

* * NO. 1 * * 
SOUNDTRACK IMMORTAL BELOVED 
SONY CLASSICAL 66301 (9.98 EQ/I5.98) 22 wks at No. 1 

2 2 79 
BENEDICTINE MONKS OF SANTO DOMINGO DE SILOS A' 
ANGEL 55138 (10.98/15.98) CHANT 

3 3 54 C+ARRF 
ATLANTIC 82614 

DOMINGO, 
)14.98/19.98) 

TTI PAVARO (I'&HTA) A THE 3 TENORS IN CONCERT 1994 

4 4 8 SAINT PAUL CHAMBER ORCH.(MCFERRIN) PAPER MUSIC 
SONY CLASSICAL 64600 (9.98 EQ/15.98) 

5 5 261 
CARRERAS, DOMINGO, PAVAROTTI (MEHTA) A' 

IN CONCERT 
LONDON 430433 (10.98 EQ/15.98) 

© 6 3 ANONYMOUS 4 THE LILY AND THE LAMB 
HARMONIA MUNDI (FRANCE) 7125 (13.98/18.00) O 

15 7 
MSTISLAV ROSTROPOVICH BACH: THE CELLO SUITES 
EMI CLASSICS 55363 (31.98) 

8 7 16 
BERLIN PHILHARMONIC (KARAJAN) ADAGIO 
DG 445282 (10.98 EQ/15.98) 

9 8 52 
CECILIA BARTOLI MOZART PORTRAITS 
LONDON 443452 (10.98 EQ/15.98) 

10 13 31 
GIL SHAHAM VIVALDI: THE FOUR SEASONS 
DG 43993 (10.98 EQ/15.98) 

11 9 27 
LUCIANO PAVAROTTI PAVAROTTI IN CENTRAL PARK 
LONDON 444450 (10.98 EQ/15.98) 

12 14 13 
VARIOUS ARTISTS OUT CLASSICS 
RCA 68261 (9.98/15.98) 0 RE- ENTRY 
NEW EUROPEAN STRINGS(SITKOVETSKY)BACH: GOLDBERG VARIATIONS 
NONESUCH 79316 (10.97/15.97) 

14 10 30 
VARIOUS ARTISTS SENSUAL CLASSICS, TOO 
TELDEC 98724 (10.98/15.98) 

15 12 24 
BENEDICTINE MONKS OF SANTO DOMINGO DE SILOS THE SOUL OF CHANT 
MILAN 57032 (9.98/15.98) 

TOP CLASSICAL CROSSOVER TM 

1 1 14 

** NO. 1 * * 
VARIOUS ARTISTS PAVAROTTI & FRIENDS 2 
LONDON 44460 (10.98 EQ/15.98) 14 wks at No. i 

2 2 16 
VANESSA -MAE THE VIOLIN PLAYER 
ANGEL 55089 (10.98/15.98) IN 

(3) NEW KATHLEEN BATTLE SO MANY STARS 
SONY CLASSICAL 68473 (9.98 E(Ú15.98) 

4 3 20 CINCINNATI POPS (KUNZEL) THE MAGICAL MUSIC OF DISNEY 
TELARC 80381 (10.98Q5.98) 0 7 4 VARIOUS ARTISTS THE ROMANTICS 
WINDHAM HILL 11171 (9.98/15.98) 

6 4 85 MICHAEL NYMAN THE PIANO 
VIRGIN 88274 (10.98/15.98) 

7 5 12 
VARIOUS ARTISTS HEIGH -HO! MOZART 
DELOS 3186 (10.98/15.98) 

8 
6 89 JOHN WILLIAMS/IZTHAK PERLMAN SCHINDLER'S LIST 

MCA 10969(11.98/17.981 

9 8 44 
GERMAINE FRTTZ .LILY VAN EVERA 

VISION: MUSIC OF HILDEGARD VON BINGEN 
ANGEL 55246 (10.98/15.98) 

10 9 130 
VARIOUS ARTISTS PAVAROTTI & FRIENDS 
LONDON 440100 (10.98 E0 /15.98) 

11 10 84 LONDON SYMPHONY ( WILLIAMS) THE STAR WARS TRILOGY 
ARISTA 1 -1012 (54.98) 

12 11 14 
LESLEY GARRETT 
SILVA AMERICA 1044 (14.98/19.98) ANDREW LLOYD W£BBER: THE GREATEST SONGS 

13 12 19 
IAN ANDERSON DIVINITIES 
ANGEL 55262 (10.98/15.98) 

(14) 15 3 
BOSTON POPS ( WILLIAMS) STAR WARS -THE TRILOGY 
SONY CLASSICAL 52290 (9.98 EO/15.98) 

15 C RE -ENTRY 
THE CHIEFTAINS THE CELTIC HARP 
RCA 61490 (9.98/15.98) 

TOP OFF -PRICE CLASSICAL TM 

© 3 26 

* *' NO. 1 ** 
VARIOUS ARTISTS THE IDIOTS GUIDE TO CLASSICAL MUSIC 
RCA 62641 (3.98) 3 wks at No. 1 

L / NEW VARIOUS ARTISTS ROMANTIC PIANO MUSIC 
PILZ RECORDS 449084 (5.99) 

( 3 ) NEW P LA.ZRIOUS 
ARTISTS 

(.99) MEDITATION: VOL. 1 & 2 ® NEW VARIOUS ARTISTS MOZART: REQUIEM 
PILZ RECORDS 449074 (5.99) 

5 4 61 
THE CHOIR OF VIENNA MYSTICAL CHANTS 
SPECIAL 5118 (3.98/4.98) 

Cp NEW VARIOUS ARTISTS MOZART: ARIAS 
PILZ RECORDS 449075 (5.99) 

CD NEW P LZRIOUS AR449055 (5.99) TCHAIKOVSKY: SLEEPING BEAUTY 

® NEW VARIOUS ARTISTS BEETHOVEN: SYMPHONY NO. 9 
PILZ RECORDS 449052 (5.99) 

( 9 ) 11 2 YEHUDI MENUHIN 
SERAPHIM 68538 (5 90) VIVALDI: THE FOUR SEASONS 

1O NEW 
VARIOUS ARTISTS BACH: WELL TEMPERED PIANO 
PILZ RECORDS 449051 (5.99) 

11 RE -ENTRY 
VARIOUS ARTISTS BEETHOVEN: PIANO SONATAS 
PILZ RECORDS 49050 (9.98/13.98) 

12 1 57 
VARIOUS ARTISTS 20 CLASSICAL FAVORITES 
MADACY 0201 (4.99/6.99) 

13 6 24 
VARIOUS ARTISTS THE VERY BEST OF BEETHOVEN 
CAMEO CLASSICS 8751 (2.98/4.98) 

14 NEW VARIOUS ARTISTS HANDEL MUSIC FOR FIREWORKS, WATER MUSIC 
PILZ RECORDS'449063 (5.99) 

15 NEW VARIOUS ARTISTS CHOPIN: WORLD FAMOUS PIANO MUSIC 1 & 2 
PILZ RECORDS 449062 (5.99) 

0 Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIM) certification 
for sales of 500,000 units; RIAA certification for sales of 1 million units with each additional million indicat- 
ed by a numeral following the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl available. 
MI indicates past or present Heatseeker title. 49 1995 Billboard/BPI Communications and SoundScan, Inc. 
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Artists & Music 

by Jim Macnie 

JAZZ ON THE WING: Joshua Redman may have 
recorded his new album in a basement, but his music 
is going to be heard in the sky. 

"Spirit Of The Moment: Live At The Village Van- 
guard" is part of a Warner Bros. marketing campaign 
that avails the label's jazz artists to travelers on United 
Airlines during the year's peak travel periods. 
Throughout November and December, when much of 
the citizenry is in motion for Thanksgiving and Christ- 
mas celebrations, the Warner Bros. Jazz Airspace will 
be open for business on a single channel of United's in- 
flight audio program. "Do you love this ?" laughs Mary- 
lou Badeaux, product manager for Warner Bros Jazz. 
"For two hours a channel will be all ours!" 

The program will include cuts from Foreplay's 
"Elixir," the Yellowjackets' "Dreamland," pianist 
Brad Mehldau's "Introducing Brad Mehldau," organ- 
ist Larry Goldings' "Whatever It Takes," Michael 
Franks' "Abandoned Garden," and Redman's live dou- 
ble disc and selections from the "Warner Jams All - 
Stars" record. 

"Jazz is a tough genre to sell," says Badeaux. "Tradi- 
tional jazz doesn't get much radio at all, and the airplay 
contemporary jazz gets is still limited compared to pop. 
So the question is `How do you reach the buyers ?' We 
believe they are upscale. In flight, you're looking at a 
demographic that is perfect for us, both age -wise and 
money -wise." 

The key fourth- quarter releases found a home be- 
cause Badeaux herself was a frustrated jazz lover in 
motion much of the time. "A couple of months ago, I was 
on two or three airlines within a four -day stretch, and 
in every case I noticed that Warners -not only jazz, but 

in general- didn't have much representation on the in- 
flight music. Then I noticed that there was a channel 
totally devoted to Linda Ronstadt, and [I think], `Wait 
a second, we could do this.' As a team we're looking for 
novel ideas for marketing, and it's really starting to 
flow." 

Also in play this fall is an extensive campaign that 
places the music of Warner artists behind the counter 
of 100,000 U.S. post offices. It parallels the much -her- 
alded release of the Postal Service's jazz stamp series, 
which includes images of Jellyroll Morton, Charles 
Mingus, John Coltrane, Charlie Parker, Coleman 
Hawkins, and others. Warner and the feds are offering 
a chance for fans to see artists including Redman, Gold - 
ings, Mehldau, Kenny Garrett, and Wallace Roney 
perform the music associated with the legends on the 
stamps. "A portfolio of 10 stamps is sold around the 
country," explains Jeff Levenson, vice president of 
Warner Jazz. "When someone buys [the portfolio], a 
CD of our artists paying tribute to the heroes is in- 
cluded. Joshua does `Body and Soul,' Larry does Errol 
Garner's `Misty,' etc. It's a no- retail, limited- edition 
item." 

Further, says Levenson, "if people dig the music, 
they're advised in the package that the `Warner Jams' 
disc is available in stores, and that many of the partici- 
pants have new records out." 

Also at work seducing listeners is an electronic press 
kit scheduled to show in the post office lobbies. This 
video is rife with performances of the tribute cuts and 
the "Jams" tracks. Journalist Ira Gitler, Village Van- 
guard owner Lorraine Gordon, and musicians David 
Sanborn and Milt Jackson help explain the essence of 
jazz. It's personalized at each turn; for example, vener- 
able trumpet master Doc Cheatham talks about Louis 
Armstrong. The narrative highlights the legends, 
young artists, and stamp series: cross -marketing 
manna. Tower Records will have the same electronic 
press kit playing in many of its stores. 

Chances are good that come Jan. 1, more than a few 
of the uninitiated will know the names of Josh Redman 
and John Coltrane. A victory for jazz? I think so. 

`HEIGH HO! MOZART' DWARFS OTHER SETS 
(Continued from page 14) 

bum placed in two endcaps: one in a sec- 
tion called "In A Lighter Vein" and an- 
other in the children's section. Jahn 
says he is on his second order of "Heigh 
Ho! Mozart" and attributes the album's 
appeal to the fact that "it's the kind of 
thing that adults can enjoy, as well as 
kids." 

According to Lutz, the allure of 
"Heigh Ho! Mozart" will last beyond the 
run of `Pocahontas" and the upcoming 
Christmas season. "The timelessness of 
the tunes means the album will be a cat- 
alog evergreen," he says. . 

This month, Delos releases a compan- 
ion handbook to "Heigh Ho! Mozart" 
that serves as a primer for the music 
and as a guide to music -themed activi- 
ties parents or teachers can do with 
children. 

The book covers three of the album's 
songs -"Colors Of The Wind," "Heigh 
Ho!," and `Beauty And The 
Beast" -and explains basic musical ele- 
ments such as melody, rhythm, and dy- 
namics. The suggested activities range 
from drawing to dancing to telling stor- 
ies inspired by the music. 

By Christmas, Delos plans to have 
mass merchants carry a 6 -inch by 12- 
inch blister pack that includes the CD 
or cassette and the guidebook. Next 
year, an expanded version of the study 
guide will accompany a sequel album to 
"Heigh Ho! Mozart." 

The man responsible for recasting 
the Disney tunes into classical pastiche 
is British arranger and conductor Don- 
ald Fraser, whose credits include 

arranging and executive producing vo- 
calist Jessye Norman's "Christmastide" 
album, as well as conducting and pro- 
ducing the choral album "The Bells Of 
St. Genevieve." 

In rearranging the Disney tunes, 
Fraser looked to specific examples of 
the composers' art as templates. In the 
case of "Winnie The Pooh," he looked to 
Prokofiev's "Peter And The Wolf' and 
"Cinderella." With "Little April 
Shower" from "Bambi," it was Handel's 
harpsichord suites and "Queen Of 
Sheba." For `With A Smile And A 
Song" from "Snow White," it was a prel- 
ude and mazurka from Chopin, and for 
"I Wanna Be Like You" from the "Jun- 
gle Book," it was Villa -Lobos' Bachianas 
Brasilerias and Chôro No. 1 for guitar. 

In addition to being an homage to 
Disney and the great composers, 
Fraser's work on "Heigh Ho! Mozart" 
was a learning experience, he says: "It 
was quite fun, and it has done me a lot 
of good. It was like taking a course I 
had to study all the composers so 
closely." 

According to Fraser, his biggest chal- 
lenge for the album stemmed from 
arranging the tunes without their ac- 
companying lyrics. Without the words, 
the melodies became less structured 
and more difficult to reharmonize. 

The only song to appear with lyrics is 
"The Second Star To The Right," which 
Fraser transcribed for choir in the man- 
ner of 16th-century English composer 
Thomas Tallis. Arranging that piece 
was special, Fraser says. "I feel like I 

have a close relationship with [lyricist] 
Sammy Cahn now." 

Some of the album's performers, such 
as pianist Carol Rosenberger and the 
Los Angeles Guitar Quartet, pitched in 
with the arrangements for their particu- 
lar instruments. 

Other Delos artists contributing to 
the album include the Shanghai Quar- 
tet; flutist Eugenia Zuckerman; harpsi- 
chordist Anthony Newman; violinist 
Paul Barritt; the Miller Brass Ensem- 
ble, directed by Vincent Cichowicz; the 
Voices of Ascension, directed by Dennis 
Keene; and the English Chamber Or- 
chestra, conducted by Fraser. 

Fraser is currently holed up in 
Edward Elgar's former residence, 
Brinkwell's House in southern England, 
working on the sequel to "Heigh Ho! 
Mozart" at the desk where the great 
English composer wrote his famous 
Cello Concerto. The second album 
should include `Davy Crockett" done as 
Aaron Copland, `Whistle While You 
Work" as Beethoven, and "Kiss The 
Girl" as Sibelius. Other tunes will be 
treated after Bach, Schubert, Berlioz, 
Mendelssohn, and Gregorian chant. 

Fraser says that while the work is en- 
joyable, he feels a special obligation to 
surpass his previous achievements. 
"Disney is as much a part of my culture 
as it any American's," Fraser says. "I 
remember waiting in line as a child to 
see `Lady And The Tramp,' and I recall 
a friend and I loving `Peter Pan' so 
much that we hid out in the theater af- 
terward so we could see it again." 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORES AND RACK 
SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScans 

ARTIST ""1 TITLE 
LABEL& NUMBER /DISTRIBUTING LABEL 

1 1 15 

* * *No.1 * ** 
SOUNDTRACK MALPASO 45949/WARNER 8ROS.. 15 weeks at 

THE BRIDGES OF MADISON COUNTY 

02 3 63 
TONY BENNETT COLUMBIA 66214 

MTV UNPLUGGED 

3 2 24 DAVID SANBORN ELEKTRA 61759 /EEG 
PEARLS 0 NEW GERALD ALBRIGHT ATLANTIC JAll 82829/AG 

GIVING MYSELF TO YOU 

5 4 21 WYNTON MARSALIS & ELLIS MARSALIS 
COLUMBIA 66880 JOE COOL'S BLUES 

6 5 23 RACHELLE FERRELL BLUE NOTE 27820 /CAPITOL ® 
FIRST INSTRUMENT 

7 6 18 
ETTA JAMES PRIVATE 82128 

TIME AFTER TIME 

8 7 2 
JOSHUA REDMAN QUARTET 
WARNER BROS. 45923 SPIRIT OF THE MOMENT -LIVE AT THE VILLAGE VANGUARD 

9 9 12 
DR. JOHN BLUE THUMB 7000/GRP 

AFTERGLOW 

10 8 17 
CHARLIE HADEN /HANK JONES VERVE 7249 

STEAL AWAY 

11 10 19 
DIANNE REEVES BLUE NOTE 29511 /CAPITOL 

QUIET AFTER THE STORM 

12 12 101 SOUNDTRACK HOLLYWOOD 61357 
SWING KIDS 

13 22 95 TONY BENNETT COLUMBIA 57424 
STEPPIN' OUT 

14 14 5 
JOHN MCLAUGHLIN VERVE 7467 

AFTER THE RAIN 

15 13 91 ELLA FITZGERALD VERVE 9084 
THE BEST OF THE SONGBOOKS 

16 17 76 
ETTA JAMES PRIVATE 82114 

MYSTERY LADY 

11 19 6 
JOHNNY HARTMAN IMPULSE! 152/GRP 

UNFORGETTABLE 

18 11 3 
THE ROY HARGROVE/CHRISTIAN MCBRIDE/STEPHEN SCOTT TRIO 
VERVE 7907 PARKER'S MOOD 

19 15 11 
JIMMY SMITH VERVE 7631 

DAMN! 

20 18 2 
CHICK COREA STRETCH 1117 /GRP 

TIME WARP 

21 RE -ENTRY GROVER WASHINGTON, JR. COLUMBIA 64319 
ALL MY TOMORROWS' 

22 20 117 
HARRY CONNICK, JR. COLUMBIA 53172 

25 

23 16 15 
ANTONIO CARLOS JOBIM 
VERVE 5472 THE GIRL FROM IPANEMA: THE ANTONIO CARLOS JOBIM SONGBOOK 

24 NEW THE MCCOY TYNER TRIO IMPULSE! 171 /GRP 
INFINITY 

25 21 86 BILLIE HOLIDAY VERVE 3943 
BILLIE'S BEST 

TOP CONTEMPORARY JAll ALBUMS.. 

01 1 3 

* * *No.1 * ** 
FOURPLAY WARNER BROS. 45922 3 weelm 

o. I ELIXIR 

2 2 145 KENNY GA' ARISTA 18646 
BREATHLESS 

3 3 10 
THE JAZZMASTERS JVC 2049 ® 

THE JAllMASTERS II 0 6 33 JOHN TESH PROJECT GTS 4578 
SAX ON THE BEACH 

5 5 12- WAYMAN TISDALE MOJAll 0552/MOTOWN ME 
POWER FORWARD 

6 4 14 
INCOGNITO FORECAST 8000NERVE 

100 DEGREES & RISING 

07 7 50 
PHIL PERRY GRP 4026 

PURE PLEASURE 0 8 3 J. SPENCER MOJAZZ 0551 /MOTOWN 
BLUE MOON 

9 10 6 
STANLEY CLARKE/AL DI MEOLNJEAN -LUC PONT( 
GAI SABER 34167/I.R.S. THE RITE OF STRINGS 

10 9 16 
URBAN KNIGHTS GRP 9815 Mil 

URBAN KNIGHTS 

11 14 4 
KEIKO MATSUI WHITE CAT 77727 /UNITY 

SAPPHIRE 

12 12 71 
JOHN TESH PROJECT GTS34573 

SAX BY THE FIRE 

13 11 20 
LEE RITENOUR & LARRY CARLTON GRP 9817 

LARRY & LEE 

14 15 2 JAZZ CRUSADERS SIN -DROME 8909 
HAPPY AGAIN 

15 16 16 
HERBIE HANCOCK MERCURY 2681 

DIS IS DA DRUM 

16 18 34 
PAT METHENY GROUP GEFFEN 24729 

WE LIVE HERE 

11 13 5 
YELLOWJACKETS WARNER BROS. 45944 

DREAMLAND 

18 17 16 
MARCUS MILLER PRA 60501IM 

TALES 

19 20 22 NELSON RANGELL GRP 9814 
DESTINY 

CI NEW RICK BRAUN BLUEMOON 92559/AG 
BEAT STREET 

21 19 44 
DAVID SANBORN WARNER BROS. 45768 

THE BEST OF DAVID SANBORN 

22 21 26 
SPYRO GYRA GRP 9808 

LOVE & OTHER OBSESSIONS 

23 22 69 NORMAN BROWN MOJAll 0301 /MOTOWN 
AFTER THE STORM 

24 24 7 MARION MEADOWS RCA 66623 
BODY RHYTHM 

25 23 75 INCOGNITO VERVE 2036 ® 
POSITIVITY 

°Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIM) certification 
for sales of 500,000 units. RIM certification for sales of 1 million units with each additional million indicated 
by a numeral following the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl available. 

M indicates past or present Heatseeker title. © 1995, Billboard/BPI Communications, and SoundScan, Inc. 
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DOVE Auoio 
ANNIVERSARY, 

Now Michael Viner Coverted 

R Garage And A Backgammon Victory 
Into R Pioneering Audiobook Empire 

BY CHRIS RUBIN 

Once upon a time, books were just that -books, wherein 
countless words were printed upon page after page. But in 
these high -tech, high- stress times, many people seemingly 
no longer have time to read anything other than the morn- 

ing paper. So the technology that was first used to make books 
accessible to the visually impaired and other handicapped per- 
sons has now been embraced by the mainstream, who have 
decided they often would rather have their books read to them 
than read them for themselves. 

Dove Audio, one of the pioneering firms in the audiobook 
field, celebrates its 10th anniversary this year, and its history, 
successes and upcoming ventures reflect the trends of the 
industry as a whole. 

Now a publicly traded company, Dove Audio began, like 

many once -small ventures, in the owners' garage, which they 
converted to a recording studio. But the seed money came from 
a backgammon game, in which founder Michael Viner won 
$8,000 from his friend, best -selling author Sidney Sheldon. 
Rather than accept his winnings, Viner suggested that Sheldon 
partner with him and his wife, actress Deborah Raffin, in an 
audiobook venture. And Viner and Raffin, who were familiar 
with audiobooks from a handicapped relative who enjoyed 
them, also convinced the best -selling author to sign over rights 
to a couple of his books, which were among the imprint's first 
releases. 

With Viner's background in the music and film businesses 
(he produced Sammy Davis' "Candy Man" and worked with 
such artists as Frank Sinatra, George Burns, Hank Williams 

Strictly for Kids 
Dove's children's division offers youngsters America 

in the first -person and a hip Snow White 
BY MARIA ARMOUDIAN 

Three years ago, Dove Audio launched its children's - 
audiobook division, headed by Deborah Raffin, actress and 
Dove co- founder. This year, the children's department has 
expanded to include print books. 

"We started the print division based on some wonderful 
material that was offered," says Raffin. "I just thought some of 
them would make terrific books." 

The print and audio sections will collectively publish 23 to 30 
books per year -eight to 10 print books and 15 to 
20 audio books. "By choice, we don't want to go too 
quickly," says Raffin. "It's substantially smaller 
than the other divisions at the moment, and I don't 
want to overextend. I want to be able to present 
quality and unusual material." 

Raffin and staff release books that mostly have 
name recognition; for example, "Audrey 
Hepburn's Enchanted Tales." The Grammy 
Award -winning audiobook will be released in print 
this fall. Around the same time, Dove will release a 
book by Larry King and his daughter entitled "A 
Day With Dad," based on the story of their rela- 
tionship during his divorce. 

"The left side is her point of view as child, and the 
right side is his point of view," explains Raffin. 

person. In that project, a series of former Presidents and 
actors read about the states and recite the Pledge of 
Allegiance. 

Other interesting projects include a new, in- house -developed 
version of Snow White, read by Sharon Stone. With the Snow 
White story as the core, the character is more "hip" and the 
story more "quirky" and "fun," says Raffin. 

"My appproach has always been to attract the child visually 
and to attract the mother and grandmother by a 
well -known [personality]," Raffin explains. "I look 
for that with both authors in the print division and 
readers in the audio division. You may not think of 
Sidney Sheldon or Larry King as children's writ- 
ers, but you're familiar with them in other ways. It 
makes the books intriguing." 

The big names give the books a greater chance 
in the face of tons of competition, according to 
Raffin. Name recognition gets the books past the 
buyer and on to the readers and listeners. 

MEDIA AWARENESS FOR KIDS 

Deborah 
Another common thread runs through most of 

the material Raffin chooses. The books not only 
entertain children, they also educate them or help to build self - 
esteem. She, in fact, serves on the board of directors for the 

"I AM AMERICA" Scott Newman Foundation, a program that educates children 
Many of the print books will be or have been offered on tape about the media and its effect on them. 

or as packages such as read -alongs. The latter items feature "Although this program began by teaching about drug 
celebrity readers, sometimes singers and actors, sometimes awareness, now they teach children how to determine the 
politicians. Mary Sheldon's "I Am America," for instance, is media's signals and choose what's best for them," she 
designed to teach young children about America in the first- observes. 

Jr. and others) and Raffin's stellar career as an actress on the 
stage and screens big and small (the miniseries "Haywire" and 
"The Last Convertible "), they looked at audiobooks with a dif- 
ferent -and more entrepreneurial -eye. 

"Audiobooks," Viner explains, "had previously been done 
mostly in excerpts, and for the blind. We brought the medium 
into the 20th century." 

Others in the entertainment indus- 
try didn't see the potential in the 
medium, at first, Viner recalls. 
"Most people looked a little 
askew at us." 

But Viner saw beyond the ini- 
tial market for which they were 
created. "We had a relative who 
was handicapped, and we had 
bought audiobooks for him. I 
enjoyed them personally, so we 
asked some of our friends, like 
Sidney Sheldon, if their stuff was 

M ichae l V.-" --1 available on tape -and it wasn't." 
Baffin's Hollywood career gave 

the fledgling entrepreneurs unusu- 
al access to stars, including Michael Douglas, Ben Kingsley, 
Tom Cruise, Robin Williams and many others. The celebrity 
readers on Dove's audiobooks are one of the company's spe- 
cialties. "We go quite a ways to have what we think is the best 
group of readers anywhere," Viner says proudly. 

HAWKINGS' TIMELY HIT 
The first group of audiobooks to come out of Dove included 

works by Sidney Sheldon and Norman Cousins, as well as 
Charles Dickens' "David Copperfield" read 
by Paul Scofield, and Julie Andrews read- 
ing her own children's story. The first 
"huge seller" for the imprint, says Viner, 
was Stephen Hawkings' "A Brief History 
Of Time," read by radio host Michael 
Jackson, which sold over a quarter of a 
million copies. 

Ten years down the line, that early best 
seller has been eclipsed by "The Bridges 
Of Madison County," read by the author, 
Robert James Waller, which Viner pre- 
dicts will sell half million copies. 

When they were starting out, Viner and Raffin relied on 
friends as readers; these days, the celebrities are knocking on 
their door to be included. One book, which benefited Paul 
Newman's Hole In The Wall camp, had Newman and his wife 
Joanne Woodward, Robin Williams, Cicely Tyson and others 
reading parts of it. 

Today, Dove has over 1,000 titles in its catalog, almost all of 
which are still in print. International sales are increasingly 
important to the company, and many titles are recorded in a 

variety of foreign languages, including 
Spanish, Chinese, Italian, Swedish and 
French. On books Viner deems "major," 
Dove will simultaneously put out both 
abridged and unabridged versions, as well 
as a Spanish -language edition. 

110g. 

THE POPE'S BLESSINGS 
One of Dove's newest divisions is Olive 

Branch, which is responsible for putting 
out CD and cassette versions of religious 
material, including the Bible. Grant Gibbs, 

who runs Olive Branch, says Dove selected Gregory Peck to 
read the 12- cassette, 17 -CD version of the New Testament, 
which was produced by Peck's son Stephen. The other current 
release is a recording of The Book Of Psalms, read by British 
actor Michael York. And arriving in the fall will be "World 
Religions" read by the author, Dr. Elizabeth McNamer, "The 
Wisdom Of John Paul II," read by Kevin McCarthy, and 
"Blessings," written and read by the multilingual Pope himself 
in English, Latin, Italian, German, Spanish, Portuguese and 
French. 

Continued on page 48 
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THE BEST IN SPOKEN WORD 
NEWT GINGRICH'S BEDTIME 
STORIES FOR ORPHANS 
Authors: Cathy Crimmons and Torn Maeder 
Performed by: Arte Johnson 
1 Cas. Approx. 1 Hour 
ISBN 0 -7871- 0577 -5 $9.95 

BRIDGES.,, 
MADISON 

BAILEY WHITE: AN INTERESTING LIFE 
Author/Reader: Bailey White 
1 Cas. Approx. 1 Hour 30 Mins. 
ISBN 0 -7871- 0433 -7 $12.95 

THE HITCHHIKER'S 
GUIDE TO THE GALAXY 
Author/Reader: 
Douglas Adams 
4 Cas. Approx. 6 Hrs. 
ISBN 1- 55800 -273 -1 $24.95 

THE BIBLE: 
THE NEW TESTAMENT 
Read by: Gregory Peck 
12 Cas. Approx. 18 Hrs. 
ISBN 1- 55800 -983 -3 $39.95 

THE PRIVATE DIARY OF 
LYLE MENENDEZ: IN His 
OWN VOICE (UNAUTHORIZED) 
As told to Norma Novelli with 
Mike Walker 
2 Cas. Approx. 3 Hrs. 
ISBN 0- 7871 -0448 -5 S17.95 

THE PHANTOM 
OF THE OPERA 
Author: Gaston Leroux 
Performed by: 
Christopher Cazenove 
3 CDs. Approx. 3 Hrs. 
ISBN 0 -7871- 0110 -9 $29.95 

u 
o 

BLESSINGS: 
A MULTILINGUAL PRESENTATION 
Author/Reader: 
His Holiness John Paul II 
1 CD. Approx. 1 Hour 
ISBN 0 -7871- 0461 -2 $ 12.98 

ICED 
Author/Reader: Carol Higgins Clark 
2 Cas. Approx. 3 Hrs. 
ISBN 0- 7871- 0220 -2 $17.95 
6 Cas. UNABRIDGED Approx. 9 I Irs. 

ISBN 0- 7871 -0575 -9 $29.95 

THE BRIDGES OF 
MADISON COUNTY 
Author/Reader: 
Robert James Waller 
2 Cas. Approx. 3 His. 
ISBN 0. 7871 -0568 -. $17.95 

416lxn,r 

CAR01 
HIGGI\L 
CLARK 

r' 'iRwm 1J 

ANGEL OF DEATH 
Author: Jack Higgins 
Performed by: 
Patrick Macnee 
4 Cas. Approx. 6 Hrs. 
ISBN 0-7871-0391-8 $24.95 

SLOW WALTZ IN 
CEDAR BEND 
Author/Reader: 
Robert James Waller 
5 CDs. Approx. 6 Hrs. 
ISBN 1- 55800 -880 -2 $59.95 

J J / ni 
'J D I C 

LA CONTESSA 
Author/Reader: 
Rodney Dangerfield 
1 CD. Approx. I Hour 

THE BOOK 
OF PSALMS 
Read by: 
Michael York 
6 CDs. Approx. 6 Hrs. 
ISBN 0-7871-0204-0 $49.95 

MALCOLM X 
An NPR Presentation 
1 CU. Approx. 35 Mins. 
ISBN 1-55800 -766.0 $12.98 

HOME SONG 
Author/Reader: 
LaVyrle Spencer 
2 Cas. Approx. 3 Hrs. 
ISBN 0-7871-0301-2 $17.95 
4 Cas. Performed by David Dukes 
Approx. 6 Hrs. 
ISBN 0- 7871 -0250 -4 $25.95 

MORNING, NOON & NIGHT 
Author: Sidney Sheldon 
Performed by: Kirk Douglas 
2 Cas. Approx. 3 Hrs. 
ISBN 0- 7871- 0394 -2 $17.95 
4 Cas. Approx. 6 Hrs. 
ISBN 0- 7871- 0395 -0 $25.95 

AN EVENING WITH 
GEORGE BURNS 
Performed by: 
George Burns, 
with an introduction by 
Jack Benny 
1 CI). Approx. 1 Hour 
ISBN 1 -55800 -666 -4 $12.98 

THE JOY LUCK CLUB 
Author/Reader: 
Amy Tan 
3 CDs. Approx. 3 Hrs. 
ISBN 0- 7871 -0017 -X 
$39.95 

A BRIEF HISTORY 
OF TIME 
Author: Stephen W. Hawking 
Reader: Michael Jackson 
5 CDs. Approx. 6 Hrs. 
ISBN 1 -55800 -898 -5 $75.00 

LES MISERABLES 
Author: Victor Hugo 
Performed by: 
Christopher Cazenove 
3 CDs. Approx. 3 Hrs. 
ISBN 0- 7871 -0289 -X $29.95 

THE BEST IN COMPACT DISCS 
DOVE AUDIO 301 North Canon Dr. Beverly Hills, CA 90210 1 -800- 328 -DOVE An APA MEMBER 
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"Once upon 
CARNIVAL OF THE ANIMALS Composer: Camille Saint -Saens 
Lyrics: Ogden Nash Performed by: Ted Danson, Audre\ I Iepburn, 
Charlton Heston, James Earl Jones, Walter Matthau, Dudley Moorr, 
Deborah Raffin, Lynn Redgrave, Joan Rivers, 
Fred Savage, William Shatner, Jaclyn Smith, 
Lily Tomlin, Betty White 
1 Cas. Approx. 30 Mins. 

ISBN 1- 55800.487.4 
$12.95 

ASPIRE TO THE HEAVENS 
Author/Reader: 
Mary Higgins Clark 
2 Cas. Approx. 3 Hrs. 
ISBN 1 -55800 -686 -9 $16.95 

I AM AMERICA 
Author: Mary Sheldon 
and Bob Van Dusen 
Performed by: Former Presidents 
Ronald Reagan, Gerald Ford, Betty Ford, 
George Bush and Barbara Bush, 
Rosalyn Carter and Nancy Reagan. 
Also performed by various celebrities. 
1 Cas. Approx. 1 Hr. 
ISBN 1 -55800 -884 -5 $6.95 

o AESJ 

EDDIE ALBEI i111GORY HINES 
C \!NI M 1RUR1 

ROD STEIGER MICHAEL 1'0ßR 

- -- 

tlllle... 
THE CHINESE SIAMESE CAT 
Author/Reader: Amy Tan 
1 Cas. Approx. 30 Mins. 
ISBN 0- 7871 -0202 -4 $8.95 

AESOP'S FABLES 
Traditional Tales 
Performed by: 
Eddie Albert, Gregory Hines, 
Cathy Moriarty, Rod Steiger 
& Michael York 
1 Cas. Approx. 45 Mins. 
ISBN 0- 7871- 0102 -8 $9.95 

THE ULTIMATE TREASURY 
OF CHILDREN'S STORIES 
Authors: Annie Reiner, Rudyard Kipling, 
Abjerson and Moe, Mary Sheldon & 
Hans Christian Anderson 
Performed by: Anne Bancroft, 
Arte Johnson, Dudley Moore, 
John Ritter, Jaclyn Smith, 
Betty White & Michael York 
4 Cas. Approx. 6 Hrs. 
ISBN 0- 7871. 0255 -5 $19.95 

THE MOON LADY 
Author/Reader: 
Amy Tan 
1 Cas. Approx. 30 Mins. 
ISBN 1- 55800 -734 -2 $8.95 

POCAHONTAS 
Adapted for audio by 
Shauna Zurbrugg from 
Elizabeth Eggleston 
Seelye's 1879 history 
Performed by: 
Melissa Manchester 
I Cas. Approx. 30 Mins. 
ISBN 0 -7871- 0531 -7 $6.95 

THE CLASSICS COLLECTION 
Performed by: 
Bess Armstrong, Robby Benson, 
David Dukes, Dudley Moore, Lou 
Diamond Phillips, & Michael York 
4 Cas. Approx. 2 Hrs., 30 Mins. 
ISBN 1- 55800 -859 -4 $12.95 

AUDREY 
HEPBURN'S 
ENCHANTED 
TALES 
Stories Adapted by: 
Mary Sheldon 
Performed by: 
Audrey Hepburn 
1 Cas. Approx. 1 Hr. 
ISBN I- 55800 -629 -X $9.95 

ALICE IN 
WONDERLAND 
Author: Lewis Carroll 
Performed by: 
Cybill Shepherd 
1 Cas. Approx. I Hr. 
ISBN 1- 55800 -676 -1 $4.95 

A CHILD'S GARDEN 
OF VERSES 
Author: Robert Louis Stevenson 
Performed by: Dick Van Patten, 
Betty White, and Carl Reiner 
1 Cas. Approx. 1 Hr. 
ISBN 1 -55800 -849 -7 $9.95 

01i11// 

THE MAGIC PAW PAW 
Author/Reader: 
Michael York 
I Cas. Approx. 1 Hr. 
ISBN 1-55800-922-1 $8.95 

-414,0-9-4) DOVE AUDIO 301 North Canon Dr. Beverly Hills, CA 90210 1 -800- 328 -DOVE 

THE ADVENTURES OF DRIPPY 
Authors: Sidney Sheldon 
& Mary Sheldon 
Performed by: 
Jonathan Winters 
1 Cas. Approx. 1 Hr. 
ISBN 1- 55800 -457 -2 $6.95 

An APA MEMBER 
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AMOR OBSESIVO 
Author: 
Dr. Susan Forward 
2 Cas. $16.95 
ISBN 1 -55800 -955 -8 

COMO ENSEÑARLE 
A BAILAR AL 
ELEFANTE 
Author: 
James Belasco, Ph.D. 
4 Cas. $22.95 
ISBN 0-7871-0176-1 

COMO HABLAR EN 
PUBLICO COMO UN 
PROFESSIONAL 
Author: Charles Osgood 
1 Cas. $11.95 
ISBN 0- 7871 -0098.6 

Fxil - 

OMO HABIAA EN PUBlIiO 

==., romo 

UN PAOFESIONnI 

chaos Osgood le dice come 

poor con dniclad y hacer un 

eon WPN 

COMO MOTIVAR A 
LA GENTE 
A Salenger Management 
Training Program 
1 Cas. $11.95 
ISBN 1. 55800.953 -1 

EL AMO DEL JUEGO 
Author: Sidney Sheldon 
Performed by: 
Rogelio Guerra 
2 Cas. $16.95 
ISBN 0-7871-0097-8 

EL CAPRICHO 
DE LOS DIOSES 
Author: Sidney Sheldon 
Performed by: 
Adriana Roel 
4 Cas. $22.95 
ISBN 0-7871-0096-X 

EL CIERRE 
DE LA VENTA 
A Salenger Management 
Training Program 
1 Cas. S11.95 
IS 3N E -55E00 -954 -X 

EL CUIDADO 
DE LOS PADRES 
ANCIANOS 
A National Public Radio® 

Presentation 
1 Cas. $11.95 
ISBN 1 -55800 -961 -2 

ENTRENANDO 
AL CEREBRO 
A National Public Radio® 

Presentation 
1 Cas. $11.95 
ISBN 1-55800-957-4 

+?!mxlai 

q 
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al BEI.EFAiTfE 
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Provocar 
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E Ó 

INOCENCIA \ 
TRAICION 
Author: 
Dr. Susan Forward 
1 Cas. $11.95 
ISBN 1-55800-956-6 

LA VIUDEZ: 
Como Hacerle 
Frente a la Pérdida 
Author: 
Dr. Joyce Brothers 
2 Cas. $16.95 
ISBN 1-55800-979-5 

Cémo 
Motivar 

l 
1 

de nanap 
v 

1p9ar 

LAS ARENAS 
DEL TIEMPO 
Author: Sidney Sheldon 
Performed by: 
Rogelio Guerra 
4 Cas. $22.95 
ISBN 0-7871-0152-4 

LAS AVENTURAS 
DE SHERLOCK 
HOLMES 
Author: 
Sir Arthur Conan Doyle 
4 Cas. $22.95 
ISBN O -7871- 0141 -9 

$e4 
DOLORES 
CLAIBORNE 
Performed by: 
Elsa Cardenas 
Delores Claiborne's 
husband has just died. 

Ni -w her bedridden 
cil,.oyer has also passed 

away suddenly, and the 
rclice want to know 

what happened. 

6C3s. 'Uneb.) $29.95 ISBN 048714643.7 

STEPHEN KING P19P0, 

.11 /NA( 

LOS HIJOS DE LOS 
ALCOHOLICOS 
A National Public Radio® 

Presentation 
1 Cas. $11.95 
ISBN 1-55800-958-2 

MEMORIAS DE 
MEDIANOCHE 
Author: Sidney Sheldon 
Performed by: 
Elizabeth Peña 
2 Cas. $16.95 
ISBN 1-55800-461-0 

! 

;ISC.IN'11,rl=I 
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E,nlaa.wdaEl.+ir. 
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EL JUEGO 
DE GERALD 
Performed by: 
Marisa DeLeon 
A game played 

between husband and 

wife beg Os when Jessie 

is innocently hand- 

cuffed to the bedposts. 

Then, in one horrible 

act, her husband 

Gerald is dead. 
12 Cas. (Unab.) $49.95 ISBN 0.78;1. 0601 -k 

MISERY 
Performed by: 

Jaime Ortiz Pino 
Annie Wilkes is novel- 
ist Paul Sheldon 
biggest fan. Now she's OIL. 
also his nurse, And she m au 
intends to provide Paul 

with incentives to write 

his greatest work. just kfiderk_ 
for hen first a needle, 

then an ax. 

12 Cas. (Unab.) $49.95 ISBN 0.7371.0604.6 

¡BEST 

KIG 

i 

ENTER A CHILLING WORLD THAT COMES TO LIFE ONLY AFTER MIDNIGHT.... 
Four novellas from the peerless imagination of Stephen King 

Una Despues de la Medianoche 
LOS L_ANGOLIERS 
Peíonned by Eduardo Monsalvo 
Only :en passengers survive a 

rezeye flight from L.A. to Boston through unfriendly 
kies. The who didn't make it are the lucky ones. 
E Cas. (Unab.) ISBN 0.7871.0602-X $29.95 

Dos Despues de la Medianoche 
NTANA SECRETA 

JARDIN SECRETO 
Performed by: Eduardo Monsalvo 
The solitary depression of Mort Rainey, a recently 
diverted writer, is interrupted by John Shooter, a myste- 

rious figure who accuses Mort of plagiarizing his ideas. 

Ca. (Unab.) ISBN 0.7871. 0605.4 $29.95 

>d - - Tres Despues de la Medianoche 
EL POLICIA DE LA BIBLIOTECA 
Performed by: Victor Civeira 
In an innocent small -town library, Sam ?eebles confronts an 

evil entity with a demonic power . Cross into the world of 
the unseen, and meet the Guardian of the Library. 

8 Cas. (Unab.) ISBN 0.1871.0603.8 $29.95 

Cuatro Despues de la Medianoche 
EL PERRO SUN 
Performed by: Jaime Ortiz Pino 
Kevin Eèlevan is delighted with his new camera, 

a gift in ionor of his fifteenth birthday But soon he 

observes a mysterious inte {oper that appears in each 

picture after it has been developed. 

4 Cas. (Uiah.) ISBN 0. 78714606.2 $22.95 

;BESTSELLER! -1 

STEPHEN EN 

KI 

\aDESPrfSDF I.RHDANOCNE 

LOS 
LANGOLIERS 
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YOUR INITIAL ORDER WILL ALLOW YOU TO PURCHASE ANY DOVE 
AUDIO PRODUCT AT AN ADDITIONAL 10% DISCOUNT. TO OBTAIN THIS 

SPECIAL OFFER, PLEASE CONTACT DOVE DIRECTLY AT 301 NORTH 
CANON DRIVE, SUITE 207, BEVERLY HILLS, CA 90210; 310. 273 -7722. 

PARA ABATIR 
EL STRESS 
Authors: 
M. Viner & P. Hilton 
1 Cas. $11.95 
ISBN 1 -55800 -978 -7 

T CÁ AR ADAS: 
Los Escritores de 
Misterio de Estados 
Unidos Antologia 
Various Authors 
4 Cas. $22.95 
ISBN 0-7871-0142-7 

d LaZâil 

SIDNEY 
SIIEIDON cr Ids, 

EXTRAVERO 
en eL 

ESPEJO 

UN 
EXTRANJO 
EN EL ESPEJO 
Author: 
Sidney Sheldon 
4 Cas. $22.95 
ISBN 0-7871-0178-8 

VENGANZA 
DE ANGELES 
Author: 
Sidney Sheldon 
Performed by: 
Jacqueline Andere 
2 Cas. $16.95 
ISBN 0-7871-0099-4 

DOVE 
A U D I O 

APA MEMBER 
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Congratulations Dove Audio 
on your Tenth Anniversary! 

It has been a pleasure working with you, Michael 

Lou Petrich and 
Leopold, Petrich & Smith 

A eader's 
_ _ _ Digest w 

CogrLh1Idions Dove Audio 

on 1 our 401li An ' mversart 

CONGRATULATIONS 

DEBORAH RAFFIN & MICHAEL VINER 

DOVE AUDIO 

TEN GREAT YEARS! 

"With Best Wishes for Continued Success 

in All Your Endeavors." 

Gary J. Matus 

Executive Vice President 

Bank of America 

BElBank of America 

© 1995 BankAmerica Corporation 

DovE An 
ANNIVERSARY 

AUDIOBOOK EMPIRE 
Continued from page 44 

Sandra Gilbert, responsible for Dove Audio's sales division, 
says The Bible has been Dove's number -one title in terms of 
dollars generated and tenth in overall unit sales. "There has 
been increased activity in religious product due to new roads of 
distribution," Gilbert says, and sales of the Bible are already 
reported to be well in excess of $1.5 million. 

Due to that phenomenal response, Olive 
Branch is presently working on putting out 
The Old Testament, and is planning on soon 
releasing a Spanish -language version of the 
New Testament. 

New media require new marketing strate- 
gies, and Gilbert, who worked in the music 
industry in the '60s and '70s, says, "Today is 
a very different atmosphere. Marketing is 
more targeted. Before, the records would 
come out like a shotgun effort, but now it's 
very niche -oriented, with a tighter list of 

who to send product to. You don't send the 
Bible to Top 40 stations." Dove is looking into new outlets for 
its Olive Branch religious product. 

FILM AND VIDEO 
With successes like the Bible, the O.J. Simpson -related 

books and the Stephen Hawkings title over the last decade, 
Dove has rapidly expanded from its husband -and -wife founders 
to include 42 employees and several divisions, from audiobooks 
to print books to music to video and television -production and 
development deals at the studios. Dove also 
recently purchased the Skouras' prestigious 
film library, numbering over 80 titles. 

"I didn't imagine this kind of growth,' 
says Viner. "We had some good fortune, like 
the Faye Resnick book, `Nicole Brown 
Simpson, A Private Diary Of A Life 
Interrupted,' and `Diary Of An O.J. Juror,' 
both of which spent time on the New York 
Times bestseller list. 

"The last few years, our numbers have 
increased at least 25% per year," says 
Viner. He and Raffin work well together, 
with carefully delineated duties. Raffin focuses on children's 
and interactive and in -house video production, while Viner 
devotes most of his time to "grown -up" titles and television 
movies. "We both work about 18 -hour days," Viner says. 

The couple had previous experience working together on TV 
movies and miniseries, including "Sands Of Time" and 
"Windmills Of The Gods," which she starred in and he pro- 
duced. 

PUBLISHING THE OLD -FASHIONED WAY 
Dove began publishing books, the old- fashioned kind, earlier 

this year, with titles like "Jackson Family 
Values," and expects to put out 40 to 50 
titles per year, many of which will also be 
released as audiobooks. And coming out 
this fall are Amy Tan's "The Seven Sacred 
Fences" and Sidney Sheldon's "Morning, 
Noon And Night." 

Dove is constantly looking for new 
avenues of growth and expansion. The 
addition of CDs as a format for audiobooks 
may bring new customers into the market. 
So far, Dove has put out about 100 of its 
titles on CD. 

But Viner looks toward the international market for impor- 
tant future sales. "It's just starting, it's the greatest area of 
growth." Dove has deals in the works with Telavisa in Mexico 
and Carlton Communications in England. 

Whatever new avenues open up in this still -young field, Dove 
is almost certain to be among the first to pursue them. George 
Hodgkins, president of the Audio Publishers Association, sees 
Dove as "one of the more aggressive companies in the promo- 
tion of spoken audio recordings." And that isn't likely to change 
any time soon. 
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New Film Division Plans 

To Issue Four To Six Theatricals, 

Six To Eight OìrectToVideo 

titles Per Year BY MARIA ARMOUDIAN 

n July of this year, Dove Audio took on a whole new shape. The 
company that had until then specialized in audiobooks estab- 
lished a new film division, Dove International, bought an 80-to- 
95 title film library from Skouras Pictures and hired Tom 

Skouras to be its new president. 
Some of the titles purchased are "My Life As A Dog," "Comfort 

Of Strangers" and "Apartment Zero." 
"This [[Dove International] leads Dove into becoming a leading 

independent in the new -media arena," remarks Tom Skouras, the 
new division's president. "Now we're involved with printed -book 
and audiobook publishing, movies -of -the -week and selling films all 
over the world. It becomes an attractive media to bring in other 

Dove International president Tom Skousos 

companies." 
The new division will initially release four to six independent 

movies theatrically and six to eight direct -to -video titles each year. 
And although Dove International will do some financing, it will 
primarily purchase completed films, rather than produce the films 
itself. 

POTENTIAL GOLDMINE 
Dove International has already purchased its first five films for 

international distribution. It's currently staffing the company, 
looking at potential acquisitions and preparing for its first theatri- 
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Dove's New Music Divisìo Has Jazz, Blues 

And Barking Beatles On Its Schedule 
BY CHRIS RUBIN 

ive Audio, which has made its name and fortune putting out 
audiobooks for the last decade, is now officially entering the 
music field. Clive Fox, director of sales and promotion, 
heads up the company's music and video operations. Putting 

out music represents something of a career full -circle for him. 
Though he's been working with audiobooks for some time 

now, Fox and company co- founder Michael Viner date back 
together to their days at a record label. "Viner and I come out of 
the record business initially. We were at MGM Records in the 
'70s. I ran the independent -label division, and Michael had a 
label [Pride] that we distributed. Michael has always been inter- 
ested in expanding Dove into the music business." 

The very first release from the music division of Dove Audio, 
"Live From The Pound: The Beatle Barkers," features dogs 
barking out the hits of the Beatles in a parody of the Fab Four's 
"Live At The BBC." The title has garnered international media 
attention, and Fox expects it to become a best -seller world -wide. 

Classic jazz front Fitzgerald, Basie, Horne and Charles 

HAWKINS, HORN AND HOWLIN' WOLF 
While Dove will ultimately put out many kinds of music and 

more than a few parodies, their primary initial foray will be in 
the jazz arena. 

"We acquired masters from the classic jazz era," Fox explains, 
"from various producers and estates -recordings by Ella 

Continued on page 52 
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ROM And New Media: 

Dove Spreads Its Wings Interactively 
BY TRUDI MILLER ROSENBLUM 

After establishing itself in the audiobook, book publishing, 
movie, music and children's fields, Dove is about to spread 
its wings further by moving into CD -ROM and interactive 
media. 

The company's new division, Dove Multimedia, "made great 
sense for us because we already have the visual and the audio 
in so many cases," says Deborah Raffin, co- founder and VP of 
Dove Audio and president of Dove Multimedia. "If we're devel- 
oping a book project, we already have the illustrations, and we 
have the audio for the audiobook. The majority of our contracts 
include the right to any form of media we like. So multimedia is 
a very logical next step for us." 

Dove's first multimedia title is a CD -ROM version of its 
audiobook "The Psalms," read by Michael York. The CD -ROM, 
due out in late fall or early winter, is produced in conjunction 
with Timberwolf, a new company that is supplying the technol- 
ogy for the project. 

In selecting this spiritual title as Dove Multimedia's first 
foray, Raffin explains, "I wasn't interested in competing with 
all the sophisticated wonderful games that are out there. I 
decided to try something for a more mature audience, a broad- 
er audience." 

The title contains Michael York's reading of the Psalms 
scored with classical music, with the text on the screen. There 
is also historical comment in both text and audio, with explana- 

Readers Sharon Stone, Betty White 

CARNIVAL i`t : ANIMALS 
TED DAMSON 

AUDREY HEPBURN 

CHARLTON HESTON 

JAMES EARL JONES 
ARTE JOHNSON 

WALTER MATTHAU 

DUDLEY MOORE 
DEBORAH PAfFIN 
LYNN REDORAVE 

JOAN RIVERS 

WILLIAM SHATNER 
JACLYN SMITH 

LILY TOMUN 
BETTY WHITE 

MONA OOLABEK 
RENEE OOLABEK 

.croacaes 

litiori Al: 

tional as possible," Raffin says. The title 
tions and answers about the psalms, a gl 
beautiful nature scenes to complement the 

tions of events 
taking place dur- 
ing the historical 
period in which 
the psalms were 
written, along 
with on- screen 
text and approxi- 
mately 400 photos 
of sacred places 
around the world, 
from all cultures 
and denomina- 
tions. 

"We tried to 
make it as univer- 
sal and inspira- 

also includes ques- 
ossary of terms and 
inspirational words. 

QUIZZES AND "CLICKABLE" THINGS 
Children's titles in particular lend themselves to the multi- 

media format, Raffin says, and Dove has many children's CD- 
ROMs in the works. "The possibilities are endless as to what 
they can learn," she notes. "The children's CD -ROMs we have 
planned are all read -alongs, with games and quizzes to help 
them absorb and comprehend what they read, fun 'clickable' 
things that entertain and educate." 

Dove is currently developing Camille Saint -Saens' "Carnival 
Of The Animals" on CD -ROM. "We'll have various actors, 
country -music stars, film stars and comedians, and each one 
will read every animal," Raffin explains. "The user has the 
choice of who he wants to hear for each animal. The musical 
compositions are by Saint -Saens, but depending on who the 
user selects as the reader, the music is done in a comic style or 
a country style appropriate to that reader." Dove is in discus- 
sions with Philips to develop that title. 

Another title, appropriate for both children and adults, is "I 
Am America," based on Dove's upcoming audiobooks. Written 
by Mary Sheldon and Bob Van Dusen, the title will feature 
such celebrities as Ben Vereen, Betty White, Rita Moreno and 
Harvey Fierstein, each reading about a state in first- person 
narrative ( "I am New York," "I am Georgia ") with lively facts 
and historical information. In addition, the Pledge of 
Allegiance is read by Presidents Reagan, Bush, Ford and 
Carter and their wives. The title includes plentiful illustrations 

and photos of the states, along with games, quizzes, music and 
on- screen text. 

Dove also has its own version of "Snow White," written by 
Richard Hack and read by Sharon Stone, which will come out 
as a book -and -tape combo on Dove Kids later this year, and is 
being developed simultaneously as an interactive CD -ROM. 
"It's a fun, wacky, off -center version" of the familiar fairy tale, 
Raffin says. 

TAKING IT SLOWLY 
While developing these, multimedia titles, Dove is moving 

slowly and carefully. "Interactive media is certainly the 
future, and we want to be part of it," says Raffin. "But at the 
same time, we don't want to rush in and overextend our- 
selves. At this stage, a lot of people are racing just to get mul- 
timedia product out there. I don't want to do that. When peo- 
ple see Dove Multimedia, I want them to think `quality.' So 
I'm taking it slowly, preparing for the future, experimenting 
to see what kind of material works best in multimedia form, 
and what is the best way to package and present the materi- 
al. I want to maintain the quality that's driven our company 
from day one." 
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NEW FILM DIVISION 
Continuedfrom page 49 

cal release, scheduled for mid- November, a young -adult themed 
film called "Inside The Goldmine." The film was directed and lead 
by Josh Evans and co -stars Drew Barrymore. 

"The `alternative' or `specialized' market is open to all sorts of 
films," says Skouras. "We won't limit the company to the obvious, 
intellectual films. We have to market across the board, like any 
studio. Now, we're looking at a range of films- animated and chil- 
dren's films, Generation X and thrillers and intellectual, arty 
types of films." 

SELL -THROUGH DOCUMENTARY 
The book connection has already created movies -of -the -week 

for Dove Audio. Some of those titles will be good for home video as 
well, according to Skouras. 

"We have already announced a Jurers documentary, which, 
although it is great for television, is a terrific sell -through prod- 
uct," he says. 

The new division was a aural step for Dove, according to 
Skouras, as it was an extension to what Dove Audio was already 
doing with books and movies -of -the -week. 

"We're continuing to create an important American indepen- 
dent distribution company," explained Skouras. "We will be an all 
rights distributor, handling TV, home video, theatrical rights, 
etc." 

What's most important about the new development, notes 
Skouras, is where the combination can lead. `The idea in the inde- 
pendent entertainment field is to get bigger and to have strategic 
alliances," he says. "It allows you to do more creative financing 
and makes you more important in the markets you serve. The new 
combination becomes an attractive media to bring in other com- 
panies." 

NEW MUSIC DIVISION 
Continued from page 50 

Fitzgerald, Count Basie, Lena Horn, Miles Davis, Louis 
Armstrong, Coleman Hawkins and others, which are not out on 
any other labels." 

The new label will soon expand into the blues as well, Fox 
says. 'We're about to pick up a line of classic blues titles, includ- 
ing releases by Howlin' Wolf, Lightnin' Hopkins and Ray 
Charles." 

And Dove will eventually move into contemporary music, too, 
with recordings by new artists coming out some time in 1996. 
Fox says, 'We'll be releasing new artists next year. 

'We felt that we have enough product to get started between 
the jazz catalog and audiobooks," says Fox, adding that his divi- 
sion plans for about 50 releases before the end of year, made up 
of 30 of the top- selling audiobooks on CD and about 20 musical 
releases. Fox personally selects all the music titles that will be 
issued by his division. "I'll take the credit for them," he says. 

MUSIC FOLLOWS WORDS 
The move into music coincides nicely for Dove with the addi- 

tion of audiobooks in the CD format and an aggressive push into 
new outlets. Best of all for the company, the venture into music 
may, in the long run, help get their audio product into music 
stores. `Through our distributor, INDI, we are attempting to 
get our audiobooks on CD into the music accounts. Our spoken - 
word product is already there, and now we are supplying our 
distributors with the audiobooks," Fox says. 

In some ways, putting out music will be far simpler than mar- 
keting the audiobooks the company is known for. Fox says, 
'We're limited with audiobooks, in how we can promote the 
product, to print advertising. The beauty of the music business 
is that you've got radio that exposes your product." 

The infrastructure is already in place at Dove, a multifaceted 
company that has moved from its initial venture in audiobooks to 
video and television production. And in a clever bit of corporate 
synergy, Dove will be pushing its upcoming music titles not only 
into traditional music outlets, but also into non -music stores that 
already carry its audiobooks. As the largest independent audio - 
book- company, Dove is already a well -established vendor with 
Barnes & Noble, Crown and Borders through its audiobook 
accounts. Now that those chains have added music sections, 
Dove will be moving those titles into those outlets as well. 
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Sibling Songwriters Stay In Tune 
R&B Acts Drawn To Jerry, Katreese Barnes 

BY HAVELOCK NELSON 

NEW YORK- Crash -collision collages 
and slavish sound schemes may be key 
elements in black pop these days, but the 
reflective human touch of sibling song- 
writers Jerry and Katreese Barnes has 
not gone unnoticed. 

Besides being covered by such stylish 
singers as Roberta Flack, Chaka Khan, 
Tony Terry, and the late Phyllis Hyman, 
the duo's compositions have also in- 
spired rappers. Specifically "Sugar 
Free," which dates back to 1985, was 
sampled by Grand Daddy I.U., Neneh 
Cherry, and, more recently, AZ, whose 
single "Sugar Hill" is currently a hit on 
Billboard's Hot R &B Singles and Hot 
Rap Singles charts. The original compo- 
sition was performed by the Barneses 
in the '80s when they were part of Juicy. 

Though they haven't had to deal with 
the situation yet, Katreese says, "I've 
questioned what I would do if someone 
samples one of our songs and totally 
bastardizes the lyrics. You'd get this 
$100,000 check in the mail. I would give 
half of it to some positive charity" 

The two BMI writers also operate 
their own publishing company, Jareese 
Music in the U.S., with international 

administration by MCA Music. Born 11 

months apart, the siblings say they 
resolve their creative differences like 

Jerry and Katreese Barnes 

lawyers. "When we get into debating 
whether something works or doesn't, 
you'd better present something on the 
table that has meat," says Jerry. 

Their roots are in blues -based music. 
"lb me, blues is feeling and emotion on 
a high level, anything from Aretha 

SS. 

You Gotta Be With Us. Writer /producer Ashley Ingram has made a global 
co- publishing arrangement with BMG Songs, the U.S. wing of BMG Music Pub- 
lishing Worldwide. She co -wrote and produced several tracks on Des'ree's plat- 
inum 550 Music /Epic album "I Ain't Movin'," including her hit song You Gotta 
Be." Shown, from left, at BMG Songs' Los Angeles offices are Danny Strick, 
BMG Songs senior VP and GM; Debby Dill, BMG Songs senior director of cre- 
ative affairs; Ingram; Ken Kushnick, Ingram's manager; and Nick Firth, president 
of BMG Music Publishing Worldwide . 

Franklin to John Coltrane," says 
Katreese. During their teens, they both 
started developing a cross section of 
musical influences. Funk foot soldier 
James Brown, Motown boys -to-men the 
Jackson 5, and slick soulsters like Rufus 
featuring Chaka Khan provided the 
impetus for the two to become musi- 
cians. 

After playing in a couple of bands 
(including Juicy and the Third Genera- 
tion Band, which had one album out on 
Arista), opening for top acts, and per- 
forming other people's material, the 
Barneses grew into songwriting. 

"Deodato, who produced all three 
Juicy albums, helped that growth," 
says Jerry. "He emphasized structure 
and commerciality so much it stayed 
with us. We learned a lot of the basics 
of pop songwriting from working with 
him." 

After Juicy got released from Epic, 
the Barneses, who were living in New 
York, moved back to North Carolina, 
their home turf There they chilled and 
concentrated on composing. "Isolation 
is an incredible thing, because it makes 
you either crumble or manifest some- 
thing," says Jerry. 

Meetings with Roberta Flack and 
Chaka Khan during the making of the 
last Juicy album paved the way for their 
current career as writers. Their first 
songwriting credit was on Khan's "The 
Woman I Am" album. "We had lost 
touch with Chaka, and when she was 
recording that record we reached her," 
Katreese remembers. "We gave her a 
tape with 20 tunes, everything we 
thought she could do. She ended up 
doing `Give Me All,' a song we reworked 
from the Juicy days. Even though it 
wasn't a single, so many people in the 
industry gave it love and started calling 
us for material." 

Next the Barneses placed two songs 
with Roberta Flack and one, "When A 
Man Cries," with Tony Terry. 

Typically, their tunes have experien- 
tial mots. Speaking about the genesis of 
"When A Man Cries," Katreese says, 
"We were having friction with our 
father. He was still managing us [since 

(Continued on page 55) 
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"WON'T GET FOOLED 
AGAIN" 

Written by Pete Townshend 
Published by Fabulous Music 

Ltd. 

When the Who's Pete Townshend 
wrote this rock classic, he proba- 
bly never envisioned it being cov- 
ered by a teenage contemporary 

Christian act. The song peaked for 
the Who at Na 15 on Billboard's 

Hot 100 Singles chart in 1971 and 
is enjoying a revival on "R.P.M., " 

the second Star Song album by 
the Brothers. 

The Brothers, a Georgia -based trio 
consisting of older brother Solomon 
Olds and twins Jacob and Joshua, say 
they hope their rendition of "Won't 
Get Fooled Again" will give listen- 
ers a different perspective on 
the tune. "For all the secular 
guys who've ever heard that 
song, we let them know we are 
Christian," Solomon says. "It 
opens their eyes a lot more." 

Even though the song charted 
years before the siblings were born, 
Solomon says they are familiar with 
the Who's version. "It's kind of a 
rebellious tune. It's pretty cool. But I 
kind of like our version. When we do it 
on stage, we can minister to people. 

For hard rockers who really like that 
stufi; it makes them more receptive to 
what we're all about, which is telling 

the word of Jesus Christ." 
Joshua and Jacob feel the 
song has an important 
message that speaks to a 
wide audience. "It says, 
`We won't get fooled 

again.' If there's any kind 
of temptation coming up, 

we're going to be ready," Joshua 
says. Jacob agrees and notes that the 
song gets great responses at the 
group's live performances. 

"It ministers to people," Jacob adds. 
"In the Christian world, it says we 
won't get fooled again by Satan." 

NO_ 7 SONG CRE S 
T I T L E W R I T E R P U B L I S H E R 

HOT 100 SINGLES 
GANGSTA'S PARADISE (FROM "DANGEROUS MINDS') Ards Ivey, Jr., Larry Sanders, Doug Rasheed T- 

Boy ASCAP, 0/8 /O Itself /ASCAP, Boo Daddy /ASCAP, Larry Sanders/BMI, Jobete ASCAP, Black 
Bull /ASCAP 

HOT COUNTRY SINGLES & TRACKS 
I LIKE IT, I LOVE R Steve Dukes, Jeb Stuart Anderson, Markus Hall Emdar'ASCAR Texas Wedge ASCAP, 

Rick Hall /ASCAP 

HOT R &B SINGLES 
YOU ARE NOT ALONE R. Kelly Zomba/BMI, R. Kelly /BMI 

HOT RAP SINGLES 
GANGSTA'S PARADISE (FROM "DANGEROUS MINDS') Ards Ivey, Jr., Larry Sanders, Doug Rasheed T- 

Boy /ASCAP, O /B /O Itself /ASCAP, Boo Daddy /ASCAP, Larry Sanders/BMI, Jobete /ASCAP, Black 
Bull /ASCAP 

HOT LATIN TRACKS 
ni SOLO TU Felipe Valdez Leal Peer Int'1. /BMI 

Hal Leonard's Music Interactive 
The `Ultimate' Musician's Network 

PRINT THIS, CYBER THAT: The 
music print community's involvement 
in the Internet, among other new tech- 
nology initiatives, continues. 

The newest player is Hal Leonard 
Publications, the biggest music print 
company of 'em all, while the venerable 
JW Pepper and Son Inc., which serves 
the education market in mail -order and 
retail, has something going in this area, 
too. 

Hal Leonard has acquired a "sub- 
stantial" (read: majority) interest in 
Boston -based Baudway Communica- 
tions. 

One immediate result is the creation 
of what Hal Leonard president Keith 
Mardak describes as the "ultimate 
musician's network," to be called Music 
Interactive, which will aid in browsing, 
learning, searching for, and buying 
music and musical instruments. 

"Music Inter- 
active has actu- 
ally been around 
for almost a 
year, under the 
original name of 
MW3 ... Hav- 
ing already 
signed some of 
the biggest 
musical instru- 
ment manufacturers, such as Wash- 
burn and Kaman, Baudway Communi- 
cations is now the provider of choice for 
most of the nation's top music retailers, 
suppliers and publishers, including Hal 
Leonard," says Mardak. 

For those who'd like to check out the 
World Wide Web sites, they are 
http: / /www /halleonard.com and 
http //www /mw3.com. 

In addition to its Internet activities, 
Mardak says that Hal Leonard has been 
doing extensive research in electronic 
publishing of printed music. "Our plan 
is not merely to print out sheets from a 
computer, but rather to significantly 
enhance the way traditional printed 
music is exposed to the public." This will 
involve combining the latest Internet 
technologies with various forms of new 
media platforms, such as CD -ROM, to 
create a standard for electronic sheet 
music called Digital Music Print. 
"DMP" says Mardak, "will answer 
many of the questions concerning music 
publishers today, such as quality, secu- 
rity, and proper accountability." 

Mardak, Daniel Kastner, president 
of Baudway Communications, along 
with Hal Leonard executives Chris 
Albano, VP of new media, and John 

Cerullo, VP of product development, 
will be making the rounds to demon- 
strate all of this cyberspace stuff. 

JW Pepper and Son Inc., one of Hal 
Leonard's top customers, has formed 
the Pepper Music Network as an online 
catalog of music scores of all publish- 
ers; online ordering is available with a 
password, but the catalog may be 
browsed by anyone. 

According to the company's Charles 
Slater, the catalog is available in sever- 
al sections; for example, Music for the 
Home, Music for Worship, and Music 
for the Educator. "Within these cate- 
gories may be found choral music, 
marching band, concert band, orches- 
tra, piano, chamber music, study scores, 
vocal and opera, and much more. Spe- 
cial features include a complete list of 
Broadway show vocal scores and vocal 
selections." 

Words&Musìç 
kaieffiLtl 

by Iry Lichtman 

Slater adds, 
"It is actually a 
multimedia cat- 
alog, with sev- 
eral hundred 
sound clips and 
score excerpts, 
which may be 
accessed by 
mouse click." 

In addition to 
its own site, the Pepper Music Network 
has developed a site for the Music Pub- 
lishers' Assn. of the U.S., which includes a 
listing of U.S. music publishers. The Pep- 
per Music Network is located at 
http://www /jwpepper.com, while the MPA 
site, also available as a link from Pepper's 
site, is at http //hostmpa.org/mpa. JW 
Pepper, which is based in Valley Forge, 
Pa., operates 13 retail locations in the U.S. 

GETTING THERE: Here are the 
Internet addresses for some companies 
recently profiled by Songwriters & 
Publishers: Songwriters Collaboration 
Network, http: / /wwwearthlink.net/ 
songmd; Internet Music Shop, 
http: / /www.musicsales.co.uk /; and 
Schirmer /AMP home page, http: // 
www /schirmer.com /. 

PRINT ON PRINT: The following 
are the best -selling folios from Hal 
Leonard Corp.: 
1. "Pocahontas," soundtrack. 
2. Nirvana, "MTV Unplugged 

In New York." 
3. Megadeth, "Youthanasia." 
4. Indigo Girls, "Swamp Ophelia." 
5. Stevie Ray Vaughan, "Soul 

To Soul." 
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For Mercenary Audio, It's Still An Analog World 
Boston -Area Firm Offers Broad Range Of Audio Services 

BY PAUL VERNA 

When the analog ship goes down in 
the stormy ocean of digital audio, one 
of the last people standing on the deck 
will be a Boston -area eccentric who 
calls himself Fletcher. 

"Digital is a four -letter word," says 
Fletcher, who operates a diverse pro 
audio company called Mercenary 
Audio. "Digital is a binary form. That's 
not audio, that's accounting. I'm not an 
accountant. Could you imagine an 
album like [the Rolling Stones'] 'Let It 
Bleed' cut digital? You'd miss the 
point." 

To ensure his readers don't miss the 
point, Fletcher adds that Stones 
albums like "Let It Bleed" and "Exile 
On Main Street" "wouldn't work if 
they were cut on 48 -track digital with 
an SSL. Those albums smell like bour- 
bon and heroin, and you just can't get 
that vibe off digital." 

True to his word, Fletcher and his 
firm specialize in providing a wide 
range of analog audio services, from 
producing and engineering records to 
helping build a new generation of mul- 
titrack recorders to customizing racks 
full of vintage gear for such top pro- 
ducers as Michael Beinhorn and 
Michael Brauer. 

In the latter category, Mercenary 
Audio recently entered into a joint ven- 
ture with Greendell, N.J. -based JRF 
Magnetics and Beinhorn to create 
what they claim is the world's first 2- 
inch, 8 -track analog recorder. The 
device -a converted Studer A -800 8- 
track -was used by Beinhorn to 
record drums and other instruments 
on the upcoming Epic Records album 
by Ozzy Osbourne (Billboard, July 22). 
Beinhorn also used a Studer A- 80016- 
track modified to record eight tracks. 
Both machines can run at either 15 or 
7.5 inches per second, and both have a 
time -code track embedded between 
audio tracks 4 and 5. 

According to Beinhorn, Fletcher, 
and others who have heard the 
Osbourne masters, the modified 8- 
track machine gives drums otherwise 
unattainable sonic dimensions. Speak- 
ing of the track width of the altered 
machine, Fletcher says, "It's the quar- 
ter -inch track of the apocalypse." 

Encouraged by the success of the 
Beinhorn modifications, Fletcher is 
considering a similar conversion on an 
Otani MTR -90 machine. He adds that 
a handful of top -name producers have 
expressed an interest in the track 
width and slow tape -speed capacity of 
the 2 -inch 8- track. Mercenary Audio, 

AUDIO TRACK 

NEW YORK 

AT THE MAGIC SHOP, EMI 
artists the Fun Lovin' Criminals 
tracked their self -produced, major - 
label debut with engineer Tim 
Latham and assistant Juan Gar- 
cia. Also at the Magic Shop, pro- 
ducer John Agnello mixed a Capi- 
tol project for Triple Fast Action; 
producer Jerry Harrison worked 
with newcomers Please on a sound- 
track project; and Yo La Tengo 
worked on a Valerie Pictures 
soundtrack with producer /engineer 
Roger Moutenot and assistant Joe 
Warda ... At Baby Monster, local 
band Soul Coughing worked on its 
second album, to be released on 
Warner Bros., with Ian Bryan 
engineering. 

LOS ANGELES 

A &M RECORDING artist Seiko 
mixed an upcoming project with 
producer Jorge "G Man" Corante 
and mixer Rob Chiarelli at Amer - 
aycan Studios in North Hollywood, 
Calif.... Lionel Richie set up 
shop at the Record Plant to work on 
an upcoming PolyGram project. 
Among the producers on the pro- 
ject were James Carmichael and 
David Foster; engineers included 
Milton Chan, Humberto Gatica, 
and Fred Law. Assistants were 
Robbes Stieglitz and James Saez. 

NASHVILLE 

AT WOODLAND DIGITAL, Andy 
Williams overdubbed with produc- 

er Don Boyer and engineer John 
Mayfield for a Word Records /Uni- 
son release; Bryan White did 
tracks and overdubs with produc- 
ers Kyle Lenning and Billy Joe 
Walker and engineer Alan Schul- 
man for an Asylum project; Full 
Moon Rodeo worked on an upcom- 
ing release with producer /engineer 
Eric Paul; and Cooter Brown 
tracked with the production team 
of Jim Cotton and Joe Scaife and 
engineer John Kelton for a Warn- 
er Bros. release. Also at Woodland, 
RCA recording artist Aaron Tip - 
pin worked with producer Steve 
Gibson and engineer Schulman; 
Steve Azar worked on a River 
North project with producer Joe 
Thomas and engineer Rick Fritz; 
Andy Griffith recorded overdubs 
for an upcoming Sparrow project 
with producers David Huntsinger 
and Steve Tyrell and engineers 
Dan Rudin and Lynn Fuston; and 
Karla Bonoff & the Dirt Band 
worked on their MCA project with 
producer Michael Omartian and 
Terry Christian ... At the Music 
Mill, Ken Mellons overdubbed for 
an Epic release with producer 
Jerry Cupit and engineers Ron 
Treat and Terry Bates; Martina 
McBride overdubbed and mixed 
her upcoming RCA project with the 
production team of Paul Worley 
and Ed Seay and engineers Seay, 
Clarke Schleicher, Dennis Burn- 
side, and Bates; and Cooter Brown 
did overdubs with producer /engi- 
neers Joe Scaife and Jim Cotton 
and engineer Randy Clark for a 
Warner Bros. release. 

also a sales organization, has under- 
taken the marketing of the modified 8- 
tracks, according to Fletcher. "Some- 
thing tells me that after the Ozzy 
record comes out, whether or not peo- 
ple like Ozzy, they're going to be blown 
away," he says. 

Mercenary's work with Beinhorn 
does not end with the modified 8- track. 
The company is also responsible for 
customizing the producer's rack of vin- 
tage equipment, which includes Neve 
and Helios modules, Siemens /Tele- 
funken mike preamps, Pye limiters, 
RCA tube limiters, Trident and Pultec 
outboard equalizers, and more. Merce- 
nary has built a power distribution and 
ventilation system for the entire rack 
system, ensuring that it operates at 
optimum temperatures. 

"Wherever Michael goes, his equip- 
ment can interface with the equipment 
in the studio," says Fletcher, summing 
up the functionality of the custom rack. 
"The object is that his equipment can 
roll into a studio and be set up to what- 
ever ground scheme, with no ground 
loop, in 45 minutes, with access to 
everything for service, and redundant 
systems in place, assuming there will 
be failures." 

Without an organized, streamlined 
system, Beinhorn's rack could take up 

OTHER LOCATIONS 

THE CHICAGO RECORDING CO. 
has been busy with several high - 
profile projects lately. The ever - 
prolific Pearl Jam tracked new 
material with producer Brendan 
O'Brien and engineer Nick DiDia 
for an upcoming release on Epic 
Records; Smashing Pumpkins 
were in working on a double -CD 
release for Virgin Records with 
producer Flood and engineers 
Alan Moulder and Chris Shepard; 
Michael Jackson worked with pro- 
ducer /songwriter R. Kelly on the 
track "You Are Not Alone" from 
Jackson's current Epic album, 
"HIStory: Past, Present And 
Future -Book 1 "; and Kelly also 
worked on his own project for Jive 
Records with Peter Mokran. Also, 
basketball- star -turned -recording- 
artist Shaquille O'Neal tracked a 
contribution for Jackson's album 
with engineer Hank Neuberger; 
the Jesus Lizard tracked for an 
upcoming album with producer 
Dave Sardi; up- and -coming pro- 
ducer Brad Wood mixed a Sunny - 
day Real Estate project for Sub 
Pop Records; Slayer mixed live 
tracks for a promo EP; local heroes 
Cheap Trick recorded their con- 
tribution to a planned John Len- 
non tribute album; and enfant ter- 
rible indie producer Steve Albini 
recorded the band Silkworm. 

Please send material for Audio 
Track to Paul Verna, Pro Audio/ 
Technology Editor, Billboard, 1515 
Broadway New York, N.Y. 10036; 
fax: 212- 536 -5358. 

Mercenary Audio president Fletcher, shown guarding his arsenal of high -end 
analog gear. 

to six hours to set up, according to 
Fletcher. 

Besides what he describes as the 
"ongoing project" of working on Bein- 
horn's rack, Fletcher and Mercenary 
Audio buy, refurbish, and sell vintage 
audio equipment; run a studio out of 
their Foxboro, Mass., warehouse; oper- 
ate a studio design and construction 
business in which Fletcher's wife, 
Sue -an acoustician with a degree in 
architecture from MIT -is an integral 
part; and run a production company 
that has yielded two major -label sign- 
ings and is fast on its way to a third, 
according to Fletcher. 

"My wife and I work as a team," 
says Fletcher. "Because I've been liv- 
ing in the studios for 20 years and she 
has design experience, we are able to 
create control rooms that are very 
even -sounding throughout the room 
and are set up to flow logically for 
engineers." 

Among the firm's recent design pro- 
jects are War Zone in Chicago, the stu- 
dio owned by industrial /hardcore act 
Die Warzau. 

"We try to limit ourselves to doing 
one control room every year," says 

Fletcher. "It's very time -consuming. 
We pay an inordinate amount of atten- 
tion to detail." 

For all the meticulous work that goes 
into control -room design, tracking 
rooms happen "by accident," accord- 
ing to Fletcher. "One of the things I try 
to avoid doing is messing with the stu- 
dio room. If there's a good brick wall 
in there, I leave it. Great rooms occur 
in nature; they're very rarely 
designed. By contrast, control rooms 
are always designed." 

A case in point is the tracking room 
at Mercenary headquarters (dubbed 
Dancing Bovine Krak Haus & Grille, 
for reasons too long to explain here), 
which is a 3,500 -square -foot warehouse 
with 18 -foot ceilings and no acoustical 
treatment other than boxes full of gear 
that prevent unduly long reflections. 

Fletcher's preferred recording 
method is to have everyone in the band 
play at the same time in the big room, 
baffling off the instruments but allow- 
ing for "leakage balances." 

"There's a certain level of bleed I 
need to get from the guitar in the 
drum kit," he says. "That's why those 

(Continued on next page) 

Tommy And Co. Tommy James and company take a break from recording his 
upcoming release, "A Night In Big City," for his Montclair, N.J. -based label, Aura. 
Shown at Taylor Made Studios in North Caldwell, N.J., standing from left, are 
Aura department heads Tom Senif (art direction), Mike Carden (sales and pro- 
motion), Bernie Horowitz (marketing), Billy Cataldo (promotion), Perry Cooper 
(publicity), and Ira Leslie (retail sales). In the front row, from left, are engineer 
Glen Taylor, James, and co- producer and Aura A &R VP Jimmy "Wiz" Wisner. 
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Meat Loaf Heats Up Again. MCA Recording star Meat Loaf takes a break 
from sessions at the Power Station in New York for his upcoming album, 
"Escape From Hell," which features Duran Duran's Warren Cuccurullo on guitar. 
Shown, from left, are Loaf, Cuccurullo, and producer Ron Nevison. 

MERCENARY AUDIO 
(Continued from preceding gage) 

Led Zeppelin guitar sounds were so 
immense, because they bled into the 
drums. The old Olympic room they did 
it in was massive but dead at the same 
time, so you got a lot of air movement 
without excessive reflection." 

That vaunted B Room at London's 
storied Olympic studio is where Zep- 
pelin, the Stones, and other legendary 
British rock bands cut their seminal 
works. It also happens to be the studio 
from which Beinhorn and Brauer 
obtained their Helios modules, accord- 
ing to Fletcher. 

For Brauer, Fletcher managed to 
cram four Helios modules into a one- 
rack -space chassis with an internal 
power supply, which he says is "like 
taking 20 pounds of stuff and putting 
it in a 10 -pound sack." 

Mercenary also specializes in refur- 
bishing vintage mikes and reselling 

S UD 0 AC ON 
TM 

PRODUCTION CREDITS FOR BILLBOARD'S NO. 1 SINGLES (WEEK ENDING SEPTEMBER 16, 1995) 

CATEGORY HOT 100 R &B COUNTRY ALBUM ROCK CLUB PLAY 

TITLE 
Artist/ 
Producer 
(Label) 

GANGS'A'S 
PARADISE 
Coolio Feat. L.V./ 
D. Rasheed 
(MCA) 

YOU ARE NOT 
ALONE 
Michael Jackson/ 
R. Kelly 
M. Jackson 
(Epic) 

I LIKE IT, 
I LOVE IT 
Tim McGraw/ 
J. Stroud 
B. Gallimore 
(Curb) 

AND FOOLS 

SHINE ON 

Brother Cane/ 
M. Frederiksen 
Brother Cane 
(Virgin) 

EVERYBODY BE 

SOMEBODY 
Ruf neck Feat. Yavahnl 
D.S. Richardson 
D.A. Jenkins 
S.B. Wilson 

(MAW) 

RECORDING 
STUDIO(S) 
Engineer(s) 

ECHO SOUND 
(Los Angeles) 
Bob Morse 

CHICAGO RECORD- 
ING COMPANY 
(Chicago, IL) 
Bruce Swedien 
Peter Mokran 

LOUD 
(Nashville) 
Julian King 

TRICLOPS SOUND 
(Atlanta, GA) 

Jeff Tomei 

STARDUST 
(Montclair, NJ) 
Saheer Wilson 

RECORDING 
CONSOLE(S) 

Trident Vector Neve VR 72 
with Flying Faders 

SSL 4000E Neve 8088 MK II Trident Series 24 

MULTITRACK/ 
2 -TRACK 
RECORDER(S) 
(Noise reduction) 

Studer A827 Studer A827 Otari DTR900 Studer A800 MK II Saturn 624 

STUDIO 
MONITOR(S) 

Echo Custom Sounds Lakeside with TAD Yamaha NS1OM Tannoy System 10 
DMT/ 
Yamaha NS1OM 

Tannoy PBM 6.5/ 
System 115 

MASTER TAPE Ampex 499 3M 996 Ampex 467 Ampex 467 Ampex 456 

MIX DOWN 
STUDIO(S) 
Engineers(s) 

ENCORE 
(Los Angeles) 
Kevin Davis 

RECORD ONE 

(Los Angeles, CA) 

Bruce Swedien 

LOUD 

(Nashville, TN) 
Chris Lord -Alge 

LARRABEE WEST 
(Los Angeles) 
Tim Palmer 

STARDUST 
(Montclair, NJ) 

Shaheen Wilson 

CONSOLE(S) SSL 4000G SSL 8000 G Plus 
with Ultimation 

SSL 4000E SSL 4000G Trident Series 24 

MULTITRACK/ 
2- TRACK- 
RECORDER(S) 
(Noise reduction) 

Studer A827 Studer A800 MK Ill/ 
Sony 3348 

Otani DTR -900 Studer A800 Saturn 624 

STUDIO 
MONITOR(S) 

Custom Vincent 
Van Hoff 

Oceanway Custom Yamaha NS1OM Custom Augsperger Tannoy PBM 6.5/ 
System 115 

MASTER TAPE Ampex 499 3M 996 Ampex 467 Ampex 499 Ampex 456 

MASTERING 
(ALBUM) 
Engineer 

HIT FACTORY MAS- 
TERING 
Herb Powers 

BERNIE GRUNDMAN 
Bernie Grundman 

MASTERING LAB 
Doug Sax 

FUTURE DISC 

Eddy Schreyer 
EUROPDISK 
Don Grossinger 

PRIMARY CD 

REPLICATOR 
(ALBUM) 

MCA 
Manufacturing 

Sony 
Manufacturing 

MCA 
Manufacturing 

EMI 
Manufacturing 

Europadisk 
Manufacturing 

PRIMARY TAPE 
DUPLICATOR 
(ALBUM) 

MCA 
Manufacturing 

Sony 
Manufacturing 

MCA 
Manufacturing 

EMI 

Manufacturing 
Europadisk 
Manufacturing 

m 1995, Billboard /BPI Communications, Hot 100, R &B & Country appea in this feature each time; Album Rock, Modern Rock, Rap, Adult 
Contemporary & Dance appear in rotation. 
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them. The company works on Neu- 
mann, AKG, and lesser -known brands, 
replacing worn components with high - 
quality parts of the same type as the 
original, to avoid changing the sound 
of the unit. 

"If there was a certain type of 
capacitor when it came in, there is one 
when it leaves," says Fletcher. "We 
don't try to clean up the audio at all; 
that's not the intent." 

Mercenary was established in the 
late '80s, when Fletcher -a longtime 
musician, live sound engineer, and col- 
lector of gear -ran out of money and 
decided to try to sell some of his equip- 
ment. In the process of trying to sell a 
pair of LA 3A units (which were even- 
tually purchased by the Power Station 
in New York), Fletcher discovered a 
network of studio professionals who 
needed vintage gear that he either pos- 
sessed or knew where to find. 

Taking the name he used as a billing 
handle as an independent engineer, 
Fletcher incorporated as Mercenary 
Audio and quickly diversified into pro- 
duction, design, equipment restoration, 
and custom work. Fletcher says the 
company is headed toward manufac- 
turing high- quality gear. 

"We're starting on that learning 
curve," he says. "We hope to have 75% 
of our work in manufacturing by 2000. 
We want to start making pieces that 
are vintage circuits, but mixing and 

matching the finer qualities of two or 
three boxes that'll run together into 
one box." 

Mercenary Audio consists of 
founder, owner, and self- described 
"sales weasel" Fletcher; Sue Fletcher; 
Joe Cuneo, the other "sales weasel "; 
senior -level technician Burt Price; 
midlevel techs Scruffy and Fred Bor- 
toletti, who operate Mercenary's 
installation service, called the Termi- 
nator; Jack Ives, who runs Mercenary 
Ironworks, the company's metalworks 
division; and Don Bailey, who does 
shipping, receiving, and inventory 
tracking. 

With so much audio expertise -and 
privileged access to the secrets of top 
studio professionals -it's no accident 
that Fletcher is an accomplished pro- 
ducer himself. Through Mercenary's 
production company, he has produced 
and engineered albums for local acts 
Swinging Steaks and the Joneses, who 
subsequently signed to Capricorn/ 
Warner Bros. and Atlantic Records, 
respectively. 

His most recent production is rock 
band Black Number Nine, a Stones - 
inspired outfit that is being pursued by 
three major labels, according to 
Fletcher. Given his production track 
record and his uncompromising dedi- 
cation to excellence in all endeavors, it 
seems only a matter of time before 
Fletcher scores with his latest project. 

new'sltnes ... 
E UPHONIX INC. has filed a registration statement with the Securities and 
Exchange Commission for an initial public offering of 1.875 million shares of 
its common stock, of which 1.25 million will be newly issued common stock and 
625,000 will be sold by existing shareholders of the company. The Palo Alto, 
Calif. -based console manufacturer expected the offering price to be between 
$8 and $9 per share. The offering was made through an underwriting group 
managed by Unterberg Harris of New York and Piper Jaffray Inc. of Min- 
neapolis. 

RUMBO RECORDERS of Canoga Park, Calif., just completed a redesign of 
its Studio A. The new design features two new isolation booths, a Neve V 60- 
input console with Flying Faders, and a private lounge. Studio A is one of 
three rooms at Rumbo. 

JAREESE 
(Gout i n tied from page 53) 

they started hi the business], and we want- 
ed to move on. We never saw him as an 
emotional person, but one day he came in 
from going into town with a tear in his eye. 
He had tried to save this woman's brother 
with CPR, but couldn't revive him." 

Another song that transforms a per- 
sonal experience into a public display is 
"Accept Me," a song one of Katreese's ex- 
boyfriends inspired. "He told me I was 
too fat," she says. The funky track is part 

of a demo tape the Barneses are shopping 
as Jareese, a combo that gigs regularly at 
the Manhattan nightclub the Five Spot. 

Jerry says the talent for adapting per- 
sonal stories for mass consumption comes 
from "listening to quality songs." 

And he says the pair tries to get into the 
spirt ofewry artist they workwith .`Bring- 
ing out the essence of a singer is becoming 
a dying art form these days," he says. 
'We're trying to pump new life into it." 

Are You a BILLBOARD Reader 
on the Move? 

To change your address, just call 
BILLBOARD'S Subscription Department at 

800- 745 -8922 
or 

(Outside U.S.) 614-382-3322 
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Update 
LIFELINES 

BIRTHS 
Boy, Austin Michael, to Michael and 
Paula Jean Kline, Aug. 21 in Burbank, 
Calif. Father is a recording artist for 
Anthony Avenue Records. 

Girl, Elizabeth Perri, to Michael and 
Amy Gabriel, Aug. 16 in Greenwich, 
Conn. Father is senior director of fi- 
nancial management for EMI Records 
Group North America. 

Boy, Brian Patrick, to Patricia and 
Eddie Lehe, Aug. 22 in Whitestone, 
N.Y. Mother is assistant to the VP of 
finance and administration for Famous 
Music Publishing in New York. 

Boy, Zachary Tyler, to Steve and Mon- 
ica Wood, Sept. 9 in Shamong, N.J. Fa- 
ther is the personal manager of Peter 
Frampton. 

DEATHS 
Douglas Alan Stegmeyer, 43, of an ap- 
parent self -inflicted gunshot wound, 
Aug. 24 in Syosset, N.Y. Stegmeyer 
was a bass guitarist best known as a 
member of Billy Joel's band from 1973- 
1988. He toured with Joel and per- 
formed on his albums "Turnstiles," 
"The Stranger," "52nd Street," "Glass 
Houses," `The Nylon Curtain," "An In- 
nocent Man," "Songs In The Attic," and 
"The Bridge." Stegmeyer also recorded 
and/or toured with Hall & Oates, Deb- 
bie Gibson, Phoebe Snow, Graham 
Parker, Bob James, and Karen Car- 
penter. He is survived by his mother, 
Peg, a singer and pianist who teaches 
music; his brother, Al; his sister, Susan; 
and his brother -in -law, Kevin Ege. He 
was preceded in death by his father, 
Bill, a renowned clarinet and saxo- 
phone player who toured with Glenn 
Miller and was musical arranger for 
the Sid Caesar, Jackie Gleason, and 
"Your Hit Parade" television shows. 

Difosco ( "Dee ") Ervin, 63, of heart 
failure, Aug. 27 in Las Vegas. Ervin be- 
gan his career 40 years ago as a singer 
and songwriter. He went on to write 
and produce songs for Ray Charles, 
Isaac Hayes, Nancy Wilson, Stanley 
Turrentine, Tom Jones, the Whispers, 
and many others. He also spent 10 
years as national contracts administra- 
tor for Musician's Union Local 47 and 
held music industry administrative po- 
sitions at Motown Records, ABC Dun- 
hill, and Tangerine Music. He is survi- 
ved by three sons, Michael, David, and 
Peter. Donations in his memory may be 
made to the American Heart Assn., the 
United Way, or the T.J. Martell Foun- 
dation. 

Chuck Greenberg, 45, of an apparent 
heart attack, Sept. 4 on Santa Cruz Is- 
land, Calif. Greenberg was leader and 
producer of the band Shadowfax, which 
won a Grammy Award in 1988 for the 
album "Folksongs For A Nuclear Vil- 
lage" and was nominated in 1992 for 
the album "Esperanto." Described al- 
ternately as "new age fusion" and 
"world beat jazz," Shadowfax combined 
a variety of ethnic rhythms and instru- 
ments with traditional Western jazz 
styles. Greenberg formed Shadowfax in 
1974 with guitarist G.E. Stinson, bass- 
ist Phil Maggini, and drummer Stu Ne- 
vitt. During the next 20 years, the band 

recorded 10 albums and a greatest -hits 
package. Greenberg also recorded a 
1991 solo album, "From A Blue 
Planet." The band's latest album, "Sha- 

dowfax Live," was 
recorded earlier 
this year in Santa 
Cruz, Calif., and 
was released in 
July. A video of 
that live perform- 
ance is due for re- 
lease in Septem- 
ber. Greenberg is 
survived by his 

wife, Joy; three sons, Maceo, Gian, and 
Greg; his mother, Janice Stein; his 
brother, Robert; two sisters, Susan 
Kortokrax and Jeanette DiGiulio; his 
sister -in -law, Jill; his brother -in -law, 
Donald Stegman; and several nieces 
and nephews. Donations for Green - 
berg's children may be sent to the 
Chuck Greenberg Memorial Fund, c/o 
Steven R. Lowy Esq., Lowy & Zucker, 
8444 Wilshire Blvd., 8th Floor, Beverly 
Hills, Calif. 90211. 

GREENBERG 

John ( "Jack ") Vigliatura, 22, Wil- 
liam ("Bill") White, 23, and Timothy 
Bender, 23, in a car crash, Sept. 8 in 
Sunberry, Ga. Vigliatura and White 
were singer and bassist, respectively, 
of the Gainesville, Fla., rock band For 
Squirrels. Bender was the group's 
manager. Two other band members, 
Thomas ( "Jack ") Greigo and Travis 
Tooke, were critically injured. The 
band was returning to Gainesville from 
New York following a four week tour 
when Vigliatura, who was driving, lost 
control of the van. A blown -out tire 
may have been the cause. The band had 
just recorded its first album for 550/ 
Sony, "Example," which was due to be 
released in October. Previously, the 
band released an independent album, 
"Baypath Rd." 

Paul Handleman, 85, of heart failure, 

Sept. 11 in Los Angeles. Handleman 
was a co- founder, chairman, and CEO 
of the Troy, Mich.-based Handleman 
Co., the country's largest rackjobber of 
records, tapes, and CDs, with annual 
sales exceeding $1.2 billion. The com- 

pany started in 
Detroit during the 
Depression as a 
consumer prod- 
ucts wholesaler. In 
1953, at a time 
when there was 
hardly any distri- 
bution in the mu- 
sic business, 
Handleman began 

supplying music products to supermar- 
kets and drugstores, developing more 
than 8,000 accounts in three years. In 
the mid-'50s, discount stores began to 
emerge, and by the end of the decade, 
Handleman shifted its emphasis almost 
entirely to mass merchandisers. In 
1962, Handleman added a record distri- 
bution business to its rackjobbing oper- 
ation by purchasing ARC /Jay Kay. In 
1963, Handleman stock went public. 
Under Paul Handleman's guidance, the 
company experienced its largest per- 
centage increases in earnings growth 
and shareholder value. He retired from 
daily management in 1974 but contin- 
ued as a director until a few years ago. 
He was involved in many charitable 
causes, including the Allied Jewish 
Campaign -Israel Emergency Fund, 
and was honored with the Israel Prime 
Minister's Medal. He is survived by 
two sons, David and Philip; a daughter, 
Sarah Kostovic; a son -in -law, Alex Kos - 
tovic; a daughter -in -law, Mary; two 
grandchildren, Sonja and Natasha Kos - 
tovic; three brothers, Joseph, David, 
and Moe; and a sister, Cecilia Wade. 
He was preceded in death by his wife, 
Sonia 

HANDLEMAN 

Send information to Lifelines, d o Bill- 
board, 1515 Broadway, 14th Floor, 
New York, N.Y. 10036 within six weeks 
of the event. 

GOOD WORKS 

I Want Candi. Veteran soul singer Candi Staton, center, socializes with WDAS 
Philadelphia PD Joe "Butterball" Tamburro, left, and WDAS GM Kernie Anderson 
backstage at the R &B station's 16th annual Unity Day Concert, which drew more 
than 250,000 attendees. 

CALENDAR 

A weekly listing of trade shows, con- 
ventions, award shows, seminars, and 
other events. Send information to Cal - 
endar, Billboard, 1515 Broadway, New 
York, N.Y. 10036. 

SEPTEMBER 
Sept. 18, Hollywood In Cyberspace, confer- 

ence on online services and interactive media 

and how they can benefit the entertainment in- 

dustry, Pacific Design Center, Los Angeles. Nina 

Steiner, 310 -288 -3425. 

Sept. 18, Songwriter's Pro Workshop And 

Panel, sponsored by the Chicago chapter of 

NARAS, the Dome Room, Chicago. 312 -186- 
1121. 

Sept. 18 -22, International Bluegrass Music 

Assn. Trade Show And Convention (including 

the International Bluegrass Music Awards 
Show on Sept. 21), Ramada Resort and Conven- 

tion Center, Owensboro, Ky. 502 -684 -9025. 

Sept. 21, "Chasing And Collecting Your 

Money," seminar on royalty compliance pres- 

ented by the Los Angeles chapter of NARAS, A& 

M Sound Stage, Los Angeles. 310- 392 -3777. 

Sept. 22 -24, International Bluegrass Music 

Assn. Bluegrass Fan Fest '95, English Park, 

Owensboro, Ky. 502 - 684 -9025. 

Sept. 23, 17th Annual Georgia Music Hall 

HELLO & GOODWORKS: The 
Songwriters' Hall of Fame is hosting 
a gala evening Oct. 14, at which atten- 
dees will see a performance of "Hello, 
Dolly!," featuring Carol Channing, 
who originated the lead role in the hit 
musical, at the Neil Simon Theater in 
New York, to be followed by an award 
presentation, supper, and dancing 
event at the Supper Club, where 
Channing will be awarded the first 
Ethel Merman Award for a classic 
performance in a classic musical. Pres- 
enting the award will be Kitty Car- 
lisle Hart, chairperson of the New 
York State Council for the Arts. The 
event will benefit the Songwriters' 
Hall of Fame, which is a unit of the 
National Academy of Popular Music. 
For ticket info, call 212-206-0621. 

W MG'S READING PROGRAM: 
Warner Music Group, as it has been 
known since 1991, is once again in- 
volved in parent Time Warner's volun- 
teer literacy program, Time to Read. 
Along with standard TTR reading ma- 
terials, WMG'S TTR sites use open- 

captioned music videos, artist bios, 
song lyrics, press articles, and CD 
liner notes of WMG recordings artists, 
such as Hootie & the Blowfish, Seal, 
R.E.M., Faith Hill, and Da Young - 
sta's. WMG established its first TTR 
site at the Wadleigh Alternative Arts 
School Community in New York. The 
program involves 17 students between 
12 and 18 and 22 tutors -employees 
from WMG's record labels (Warner 
Bros., Elektra Entertainment, and 
Atlantic) and its music publishing unit 
(Warner /Chappell). Students from the 
school meet their tutors once a week 
for hourlong sessions at 75 Rocke- 
feller Plaza in New York. Contact: 
Fiona McRobert at 212 -704-4458. 

HENDRIX SCHOLARSHIP: The 
Jimi Hendrix Foundation and Berklee 
College of Music report a grant from 
the foundation to Berklee in the 
amount of $50,000. The scholarship 
represents the initial step in a rela- 
tionship between the Los Angeles - 
based educational foundation and Bos- 
ton -based Berklee. The grant is being 

used by Berklee to create the first 
Jimi Hendrix scholarship in guitar 
performance. The first recipient of the 
scholarship will be Danny Waldmann 
of Cambridge, England, a second -year 
Berklee student. Other scholarship 
funds at Berklee are in the names of 
Duke Ellington, Jim Hall, Tony 
Bennett, Robert Johnson, and 
Quincy Jones. 

SHARE -ING THE FIGHT: Music 
industry folk are being asked to take 
part in the fifth annual Share -A -Walk 
Sunday in New York's Central Park 
Oct. 1, to benefit SHARE, the non- 
profit self -help organization for 
women with breast or ovarian cancer 
and their families and friends. 
SHARE offers support groups, educa- 
tion and wellness programs, a hotline 
in three languages, and advocacy op- 
portunities. All services are free of 
charge. As in previous years, the walk 
is dedicated to the late artist Shirley 
Divers, who died of breast cancer. 
Contact: Bernadette Gorman at 212- 
751 -7300 or fax 212 -486 -6687. 

Of Fame Awards, World Congress Center, 

Atlanta. Reba Lacks, 404 -656 -7575. 

Sept. 30, BMI Country Awards Dinner, loca- 

tion to be announced, Nashville. 212 -586 -2000. 

OCTOBER 
Oct. 1 -8, International Assn. Of African - 

American Music Foundation Global Confer- 
ence To London (including the U.KJU.S. Sym- 
posium at Kensington Town Hall Oct. 7), various 

locations, London. Dyana Williams, 610 -664- 
1677. 

Oct. 2, ASCAP Country Awards, Opryland Ho- 

tel, Nashville. 615 -742 -5000. 

Oct. 2, "Getting Songs Into Soundtracks," 
panel presented by the Los Angeles Music Net - 
work, the Derby, Los Angeles. 818 -769 -6095. 

Oct. 3, "R&B And Rap Night," seminar and 

tape showcase presented by the San Francisco 

chapter of NARAS, Geoffrey's Inner Circle, Oak- 

land, Calif. 415 -749 -0779. 

Oct. 4, Country Music Assn. Awards, Grand 

Ole Opry, Nashville. 615 -244 -2840. 

Oct. 5, SESAC National Performance Activ- 
ity Awards, Springhouse Golf Club, Nashville. 

615- 320 -0055. 

Oct. 5 -8, Audio Engineering Society 99th 
Convention, Jacob Javits Convention Center, 

New York. 212 -661 -8528 

Oct. 5 -9, Third Annual "How Can I Be 

Down ?" Hip -Hop Conference, sponsored by Pe- 

ter Thomas Entertainment with panels by the Rap 

Coalition, various locations, Miami Beach, Fla. 

212 -229 -5273. 

Oct. 7 -8, Third Annual Michael Bolton 
Foundation Celebrity Tennis Classic, Softball 
Game, And Black Tie Gala, benefiting the Mi- 

chael Bolton Foundation to assist women and 

children at risk from the effects of poverty and 

abuse, various locations, Stamford, Conn. 203- 

483 -6463. 

Oct. 7 -10, American Academy Of Children's 
Entertainment Educational Conference, Or- 

ange Country Convention Center, Orlando, Fla. 

914 -993 -9200. 

Oct. 12 -14, Billboard/Monitor Radio Con- 

ference And Awards, Marriott Marquis, New 

York. 212 -536 -5002. 

Oct. 16, 13th Annual Academy Of Country 

Music Bill Boyd Golf Classic, benefiting the T.J. 

Martell Foundation, AmFAR, and the Shriners 

Hospital For Crippled Children, De Bell Golf 

Course, Burbank, Calif. 213 -462 -2351 

Oct. 18, WOMEX '95, conference and trade 

show for world music, European Parliament 

Buildings complex, Brussels, Belgium. 011 -32 -3- 
455 -6944. 

Oct. 19 -21, 20th Annual Friends Of Old - 
Time Radio Convention, Holiday Inn North, 

Newark, NJ. Jay Nickerson, 203 -248 -2887. 
Oct. 20 -22, Women In Music Business Assn. 

Second Annual Convention, Loews Vanderbilt 

Plaza, Nashville. 615 -251 -3101. 
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History Preserved. EMI Electrola is 

making a new contribution to the cul- 
tural landscape of Cologne, Germany, 
with the EMI Electrola Collection. 
Housed in the company's former vinyl 
plant in Cologne, the collection docu- 
ments the history of recorded music. 
The exhibits have been collated from 
commercial and private sources and 
include original Edison phonographs, 
Parlophon talking machines, and a 
vinyl press. Pictured at the opening of 
the collection, from left, are Cologne's 
lord mayor, Norbert Burger, and Hel- 
mut Fest, managing director of EMI 
Electrola and president of EMI Music, 
Germany, Switzerland, Austria. 

Sony Music Makes Strides Abroad 
Expansion Rife In Asia- Pacific Market 

BY MIKE LEVIN 

HONG KONG -Seven months after re- 
assembling its Asian operations in 
Hong Kong, Sony Music has dumped 
its reputation as a regional nonstarter. 

Sources say the company has dou- 
bled its Asia- Pacific market share so 
far in 1995 to about 6 %, behind Poly - 
Gram, EMI, and Warner Music, and 
Sony executives say they have a few 
more surprises in store. 

A year ago, the company was not 
considered in the same league as its 
major competitors. Occasional inter- 
national hits had only limited support, 
and domestic repertoire was virtually 
nonexistent. 

Noticeably absent were an opera- 
tions strategy focused on local artists 
and marketing plans coordinated with 
releases. As one rival executive puts it, 
Sony "wasn't much more than a glori- 
fied licensing office." 

Top Spanish Act Returns 
Chrysalis' El Ultimo De La Fila Issues 7th Set 

BY HOWELL LLEWELLYN 

MADRID -El Ultimo De La Fila, Spain's 
most successful pop/rock outfit, has had 
the music industry burning with interest 
since the early September release of its 
comeback album. After a 31 -month layoff, 
the band's seventh album, "La Rebelión De 
Los Hombres Rana" (The Rebellion Of The 
Frogmen) was released Sept. 4 and has 
sold 228,000 copies, according Chrysalis, 
the band's new label. Rush reorders are 
now being placed for the CD at EMI's 
manufacturing plant in the Netherlands. 

Previous albums have sold approxi- 
mately 2 million units in Spain. According 
to Carlos Sanmartin, director of 
Chrysalis, "This will be the No. i of the 
autumn and Chrysalis' first No. 1." 

EL ULTIMO DE LA FILA 

Chrysalis Spain was set up under the 
EMI umbrella last fall, and until El Ulti- 
mo's recent sideways move from EMI - 
Odeon to Chrysalis, the label had two acts, 
singer /songwriter Javier Alvarez and 
Nacho Garcia Vega, formerly of Nadia 

(Continued on page 64) 

Sony's first move toward rectifying 
this was to find a new regional direc- 
tor to replace outgoing Patrick Hurley. 
Martin Davis was snared from EMI's 
Asian headquarters as senior VP Asia. 
EMI has been the region's most suc- 
cessful label since 1993, and Davis was 
expected to bring some of its momen- 
tum. 

"We had no balanced roster to sus- 
tain big [international] sellers. Until 
now, Sony has been Mariah Carey, 
Michael Jackson, and Michael Bolton, 
and then not much else," says Davis. 
"Development [of established Western 
and new domestic artists] wasn't hap- 
pening." 

Even before Sony moved into its new 
offices in Wanchai in February, Davis 
gathered up the label's loose ends by 
vertically integrating the chain of com- 
mand. The result was a system that 
passed down strategy to the affiliates 
rather than simply offering Western 
product and advice. 

In October, when Sony opens its 
affiliate in the Philippines, it will have 
an eight- country regional network. 
Regularly scheduled marketing meet- 
ings have plugged each territory into 
Hong Kong's strategy. 

This new coordination has convinced 
more of the label's Western acts to tour. 
U.S. rockers Firehouse, a previously 
little -known act here, posted six-figure 
sales of "Firehouse 3" following a six- 
city promotional tour at Hard Rock 
Cafes. A full concert tour will take 
place in October. 

There are also plans to produce an 
Asian -oriented bonus CD for Julio 
Iglesias' new album and to mix East- 
ern and Western artists in concert pro- 
motional tours. 

For marketing manager, Asia, Andy 
Yavasis, the strategy "has had a knock- 
on effect with a staff that is essential- 
ly very young. Development is working, 
because they've had time to see how 

(Continued on page 64) 

New S. African Division Signs 1st Act 
BY ARTHUR GOLDSTUCK 

JOHANNESBURG -Sony Music 
International's new South African divi- 
sion officially opened its doors Sept. 1 

Sony Music 
with the news that it had signed its first 
local act. 

Jennifer Jones, an experienced club 
artist who burst into the mainstream 
this year with stirring performances at 
the opening and closing ceremonies at 
the Rugby World Cup Finals here, has 
signed a multiple -album deal with Sony 
Music Entertainment South Africa. 

According to managing director Guy 
Henderson, she will enter the studio at 
the end of September, and the new com- 
pany's first local recording will be 
released early in 1996. 

"A number of artists are talking to us," 
Henderson says in his first interview as 
head of the new company, "but a couple 
of other record companies are also in the 
hunt for them, so we can't reveal names. 
By the first quarter of next year, we'll 
have five or six local artists on our ros- 
ter. We're not stealing artists from major 
labels and offering them big fees; that's 
not our style. But if they come across of 
their own accord, that's fine." 

Henderson, who headed Sony opera- 
tions at the Gallo Group under the ban- 
ner of Gallo Record Co., which held the 
Sony license until Aug. 31, has brought 
over most of the GRC team. Duncan Gib- 
bon remains A &R and marketing direc- 
tor, Josh Georgiou is Epic label manag- 
er, Samantha Powell remains Columbia 
label manager, and Mandla Malambe is 
R &B and jazz label manager. 

But for the first time at a major record 
company in South Africa, several key 
positions will be held by black managers. 
Besides Malambe, Lindelani Mkhize of 
PolyGram (formerly of the Teal label) will 
come in as head of the new local record- 

ing division, and Lazarus Serobe will 
become business affairs legal manager. 

"Lindelani has a good reputation in 
the industry for finding artists and hits, 
and he and Lazarus will both become 
very prominent in this market in the 
years to come," says Henderson. The 
appointments also underline the new 
team's commitment to developing a 
South African company rather than 
merely managing imported labels. 

Sony Music Europe senior VP Tony 
Woollcott says Sony decided to move on 
South Africa because many of the 
uncertainties following the election of 
the ANC government on April 27, 1994, 
had disappeared. Woollcott says he 
expects the company to gain a 12% -15% 
local market share, representing up to 
$20 million worth of business yearly. 

(Continued on page 64) 

Ireland Extends 

C'right Protection 
DUBLIN -The tide of copyright 
reform rolling across Europe has 
reached Ireland. 

The Irish government has extend- 
ed the period of copyright protection 
by 20 years, to 70 years, the new 
European Union norm. The move is 
in line with the provisions of an EU 
directive issued October 1993. 

The extension has been welcomed 
by the Irish Music Rights Organi- 
zation. "Composers, authors, and 
publishers of music are delighted 
with the government's action in 
extending the length of copyright in 
Ireland," says IMRO chairman 
Brendan Graham. "This action 
rightly recognizes the value of copy- 
right and, in particular, music copy- 
right, as one of Ireland's greatest 
national assets." 

KEN STEWART 

Music Monitor 
23 RIDGMOUNT STREET, LONDON WCl E 7AH, UK 

UK - £89.00 - 1 YEAR 

CONTINENTAL 
EUROPE 

- 

9.00 

U.S.A. - $175.00/S113 

ASIA & REST OF WORLD £195.00 

TUNE IN TO BRITAIN'S MUSIC - SUBSCRIBE NOW! CONTACT: Sue Dowman TEL: 171 323 6686 FAX: 171 323 2314/16 

Including: 
Incisive editorial addressing the key issues in music, 
marketing, programming and promotion. 
Music Monitor's unique charts, using BDS airplay data 
from stations electronically monitored 24 hours a day, 
7 days a week, and Gallup retail data. 
Also: 
Radio station playlists- summaries of each record's 
performance - The latest music news from around the 
globe - The top 20 greatest airplay gainers. 

Part of the Billboard Music Group. 
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RIAA - ENHANCED CD 
(EXPANDED SECTION) 

AD CLOSE: OCT. 10 

ISSUE DATE: NOV. 4 

Billboard's expanded 
section explores the new 
format of enhanced CDs and 
how it will effect major and 
independent record labels, 

developers of enhanced CD 

products and manufacturers 
of CD -ROM software and 
hardware, In addition, this 

section will examine the 
artists' interest in this exciting 
topic, and the diversity of 
new products to arrive this 

fall. Coinciding with this spe- 

cial section will be RIAA retail 

and consumer information 
dedicated entirely to this 

new technology. 

Contact 
Deborah Robinson 
212- 536 -5016 

Der. 
music group inc. 

10th year anniversary 

DEF JAM -10TH 
ANNIVERSARY 

AD CLOSE: OCT. 10 

ISSUE DATE: NOV. 4 

Billboard chronicles 
the 10 -year evolution of 
Def Jam in its 

November 4th issue. 
Features will include an 
interview with Def Jam 
founder Russell 
Simmons, coverage of 
acts that Def Jam 
helped break, and 
other ancillary 
properties that the 
company is involved 
with, including Phat 
Fashion. Be a part of 
this celebratory salute 
to this highly successful 
label. 

Contact. 
Ken Piotrowski 
212 -536 -5223 

MIDEM 30TH 

AD CLOSE: OCT. 17 

ISSUE DATE: NOV. 11 

Midem's music market has 

become "THE" annual 
meeting venue for the 
music industry, bringing 
members of the music 
industry together from all 

over the globe. With over 
2,696 companies and 9,740 

international registrants, it 

has certainly earned its 

reputation as an exciting, 
informative event where 
deals are "done ". 
Billboard's Spotlight will 
provide a review of the 
evolution of Midem, as well 
as a preview of its future. 

Contact. 
Gene Smith 
212- 536 -5001 

fIadi BiIIbaafd'i 200,000 readers worldwide. 
EAST /MIDWEST WEST SOUTHEAST FLORIDA/ AUSTRALIA 
212- 536 -5004 - PH 

212- 536 -5055 - FAX 
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LEZLE STEIN 
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305 -441 -7976 - PH 613- 824 -8363 - FAX 
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GSA 

AD CLOSE: OCT. 24 

ISSUE DATE: NOV. 18 

Billboard's November 18th 

issue explores the regional 
markets of Germany, 
Switzerland and Austria. This 

spotlight will include 
featured articles on the top 
five artists, composers and 
producers in the German - 
market (based on first 

half -'95 analysis) and the 
role German publishing 
companies played in 

orchestrating the top hits of 
the year. In addition, look 
for an annual review on 
business and creative 
developments taking place 
in Switzerland and Austria. 

Contact 
Christine Chinetti 
44 -171- 323 -6686 

LONDON 

WORLDWIDE DANCE 

AD CLOSE: OCT. 24 

ISSUE DATE: NOV. 18 

The beat goes on in 

Billboard's November 18th 

issue. A guide to the world- 
wide club scene, this 

annual spotlight offers a 
comprehensive run -down 
on what's spinning in the 
cuffing -edge clubs of 
different locales (including 
England, Italy, Spain and 
the States). From the 
places you'd expect to the 
most remote venues, this 

issue will be a clip and save 
reference to the world's 
most prominent dance 
community happenings. 

Contact 
Ken Piotrowski 
212- 536 -5223 

DIRECTORIES 

INTERNATIONAL 
BUYER'S GUIDE 

AD CLOSE: OCT. 4 

PUB. DATE: DEC. 13 

A global directory of 
record labels, home 
video companies, 
audio book publishers, 
music publishers, whole- 
salers, accessory manu- 
facturers, raw materials, 
CD replicators, and 
tape duplicators (to 
name a few listed cate- 
gories), the IBG is the 
bible of "who to call" 
and "where to find it" 
for smart industry profes- 
sionals worldwide. 

Contact any representative. 

Place your ad t,jdaq! 
FRANCE ASIA PACIFIC JAPAN 

Over 50% 
of Billboard 

retailers 
purchase 

products or 
services as 

a result 
of reading 
Billboard. 

Over 7 

individuals 
read each 
subscriber 

copy of 
Billboard. 

ITALY 
44 -171- 323 -6686 - PH 331 -4549 -2933 - PH 310 -330 -7888 - PH 213 -661 -8884 - PH 39 -36- 254 -4424 - PH 

44 -171- 323 -2314 - FAX 331 -4222 -0366 - FAX 310 -330 -7889 - FAX 213 -661 -8885 - FAX 39 -36- 254 -4435 - FAX 

CHRISTINE CHINETTI 
ROBIN FRIEDMAN 
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Billboard's 1995 
International Latin 

Music Buyer's Guide 
puts a world of Latin 
Music contacts in the 
palm of your hand! 

Over 3,000 listings in 18 countries worldwide 
lets you reach record company executives... 

research music publishers...find a wholesaler or 
distributor...get in touch with Latin Music radio 
stations in the U.S. and Puerto Rico...locate 
clubs, latin talent and their managers and 

agents...and much more! 

The 1995 International Latin Music Buyer's Guide 

is a vital business tool for anyone involved in the 

Latin Music marketplace. To order your copy call 

toll -free 1-800-344-7119 or 1- 800 -223 -7524. 
In NJ 908- 363 -4156. In NY 212 -536 -5174. Or 
send check for $60 plus $5 shipping & handling 

($12 for international orders) with this ad to: 

Billboard Directories, Dept. BDLD3075, 
PO Box 2016, Lakewood, NJ 08701. 
Add appropriate sales tax in NY, NJ, CA, TN, MA, IL, PA & 
DC. Orders payable in U.S. funds only. All sales are final. 

BDLD3065 

International 

BMG Using New Marketing Strategies 
Midprice Campaign Starts Direct Mail Pays Off In U.K. 

BY JEFF CLARK -MEADS BY DOMINIC PRIDE 

LONDON -BMG Entertainment International is using 
price as a weapon in trying to break its artists. 

The company's entry into the midprice music sector 
(Billboard, Sept. 16) will have the bonus of bringing artists 
to new markets at a price more likely to produce impulse 
buys. 

BMG's midprice campaign - running since Sept. 4 under 
the banner of "Stop! Great Music -Great Price!" -will 
have 30 established albums at its core. Backed by TV radio, 
and press advertising, it is being mounted in every record - 
buying territory worldwide, with the exception of North 

America. 
Says Klaus S M G Schmalenbach, 

BMG's VP of strategic marketing, "Not every artist in the 
campaign is a big name in every territory. In this way, 
we're trying to build a platform for artists, trying to estab- 
lish artists in each region." 

Schmalenbach emphasizes the global nature of the cam- 
paign by saying, "What you see in Brazil will be what you 
see in Indonesia will be what you see in Europe." He adds 
that the company is still discussing its strategy for North 
America and that he hopes the territory can eventually be 
included in the "Great Music -Great Price" initiative. 

He says that 30 albums will be added to the international 
core of the campaign at each of its three stages between 
now and next spring, with local and regional companies 
supplementing that with their own titles. 

Schmalenbach says that BMG has decided to follow the 
other majors into the midprice market for a number of 
reasons: "to maximize the company's profitability and that 
of the artists; to establish ourselves as a major midprice 
competitor, and to give value for money." 

He believes that BMG's new midprice titles will appeal 
to "those replacing vinyl, those collecting for the first time, 
and impulse buyers." 

Schmalenbach says that it is hard to define midprice in 
an international context and that pricing will vary accord- 
ing to local market conditions and the exchange value of 
currencies. 

He adds that he hopes retailers will pass on the benefit 
of lower wholesale prices to consumers. 

The first phase of the campaign includes albums by 
Snap, M People, Crash Test Dummies, Lisa Stansfield, 
Haddaway, Eurythmics, and Eros Ramozzotti. 

LONDON -BMG U.K.'s pioneering use of direct mail 
to stimulate retail interest is already paying dividends, 
according to the company. 

Tom Curran, BMG's head of direct marketing, says 
the major has nearly 1 million active record buyers on 
its database and the operation is now "as much a part 
of the marketing mix as press or promotion." 

One year ago, BMG branded its direct mail opera- 
tions as BMG InterAct in an attempt to build a closer 
relationship with its consumers, although BMG has 
been using direct marketing for four years. 

The technique is particularly helpful in stimulating 
retail demand among lapsed buyers and consumers 
older than 35, who often do not feel at ease in record 
shops, says Curran. 

As a matter of routine, BMG uses mailings and other 
incentives to encourage buyers into specific stores for 
individual releases. 

Customers are added to BMG's database when they 
fill in reply -paid cards that are in the CDs they buy. 
The customers are then sent a questionnaire, request- 
ing information about their lifestyles, buying habits, 
and musical tastes. 

This allows BMG to send customers information 
about the act whose music they have just bought, such 
as tour dates and future releases. However, InterAct 
differs from other labels' schemes in that it allows BMG 
to also introduce consumers to additional acts that it 
believes they might like, rather than providing infor- 
mation solely on acts the consumer has already bought. 
"We gave the service a brand name to make it stand 
out from other labels' efforts; to emphasize that they 
were dealing with an organization that would listen to 
them," says Curran. 

BMG is able to target specific geographic areas, nar- 
rowing buyers down to particular streets or suburbs 
and working out their nearest retailer. The computer 
software that BMG has developed uses the postal code 
information to place buyers on detailed maps, which 
give a graphic representation of an area's buyers and 
outlets. 

Those who have signed up for BMG InterAct also 
receive privileges, such as bonus samplers, private in- 
store playbacks, exclusive competitions, and discount - 

(Continued on next page ) 

Virgin Italy Enjoys Turnaround 
BY MARK DEZZANI 

MILAN -Virgin Italy is aiming to 
become a reference point for new Italian 
music, according to managing director 
Riccardo Clary one year after he took 
over the reins of the troubled record label. 

"The company was 
in crisis a year ago, but 
in the past 12 months 
we have had a 50% 
turnover of staff estab- 
lished an A&R and pro- 
motions office in Rome 
in addition to our Milan 
base, and have signed 
several new acts. We 

are also operating at a profit," says Clary, 
adding that the turnaround is the result 
of "a management and attitude change." 

Clary, who rose through the ranks at 
WEA, where he started as radio promo- 
tions manager followed by a stint at BMG 
in marketing, replaced Luigi Mantovani, 
who moved to EMI Chile last year. 

Virgin Italy lost domestic star Edoar- 
do Bennato to parent company EMI last 
year, and international star Riccardo 
Cocciante is renegotiating his contract, 
but he is rumored to be moving to Sony, 
which already distributes the artist 

throughout the rest of Europe. Clary 
says he is building a roster of new talent 
and describes his MR policy as "aggres- 
sive and transgressive -we are not afraid 
to take on young artists experimenting 
in new and more difficult genres. 

"Our objective is to establish a repu- 
tation for developing exciting new artists 
and to become a reference point for new 
music," he says, adding that he believes 
the current new wave in Italian music 
will endure. "Italy is experiencing a 
period of transition, and a lot of new tal- 
ent will emerge in the next few years." 

So far, Clary has signed rappers 
Frankie Hi -NRG, whose single "Libri 
Di Sangue" was a critical and minor 
sales success on BMG last year, and 
Papa Ricky, who has enjoyed cult suc- 
cess on the indie label Century Vox. 

In addition, Virgin has the new -wave 
band Ustmamo, whose outrageous cos- 
tumes and offbeat melodies have caught 
media attention and whose self -titled 
debut sold 6,000 copies. The group, who 
hail from Regio Emilia, is in the studio 
recording the follow -up, which is due for 
release this fall. 

Clary has also signed two unknowns: 
" Marina Rei is our first attempt at doing 
something more rhythmic. Her music is 
funky al'Italiano with provocative, often 

aggressive lyrics, while Max Gazze is a 
rock-oriented singer /songwriter who cre- 
ates strange and paradoxical music and 
lyrics." 

Rei's new single, "Noi," due in Sep - 
tember, follows her debut, "Sola," which 
was released in May to sporadic airplay. 
Gazze's first album, "Contro Un'onda 
Del Mare," is due out in October. 

He's The Man. Australian recording 
star Rick Price, right, gets reacquaint- 
ed with Sony Music Singapore man- 
aging director Terence Phung. Price 
was visiting to promote his second 
album, "Tamborine Mountain," which 
includes a bonus track for the Singa- 
pore market. 
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International 

Polytram Eyes Thailand Deal 
BY GARY VAN ZUYLEN 

BANGKOK, Thailand -PolyGram Far 
East appears ready to take an equity 
position in Thailand through longtime 
licensee Far East Bangkok Enterpris- 
es (FEBE). 

FEBE GM Gerry Sim says he 
expects the international label to pur- 
chase part of his company before the 
end of the year but gives no details on 
the percentage or value of the deal. 

Sim feels an investment of at least 
$5 million would be needed to be com- 
petitive with local and major record 
companies already in the market. Poly - 
Gram Far East president Norman 
Cheng says it is too early to comment 
about a potential partnership. 

FEBE is moving into domestic 

repertoire to solidify its relationship 
with PolyGram, as well as reorganiz- 
ing its retail operations. The Thai com- 
pany currently distributes only inter- 
national repertoire but has just signed 

Polytram 
its first local artist, male model Jay 
Monton, whose first album is now out. 

Although Monton has no previous 
singing experience, Sim feels his mod- 
eling exposure is enough to guarantee 
him a following in the pop mainstream. 

FEBE's top priorities are teenage 
idols and good producers. "This is a 
very complex process in Thailand, and 
you need the producers before you'll 

get the artists," says Sim. 
FEBE has closed all six of its Music 

City retail outlets, citing management 
problems, poor locations, and a desire 
to "take a breather from retail," 
according to Sim. All six may be re- 
opened as PolyGram showrooms. 

FEBE also co -owns four stores with 
retail group the Mall but does not feel 
that cassette market pricing can sup- 
port a current boom in outlets 
throughout Bangkok. 

PolyGram works on a year -to -year 
contract with FEBE and moves 
approximately 100,000 units a month 
through the licensee, including acts 
such as the Scorpions, Bon Jovi, and 
Boyz II Men. FEBE is also the licensee 
for Dutch indie Toco International. 

DIRECT MAIL PAYS OFF IN U.K. 
(Continued from preceding page) 

ed concert tickets. 
At the company's annual sales con- 

ference in Bournemouth, England, 
Sept. 7, Curran and direct market- 
ing manager Beverley Dean pre- 
sented the first year's results, with 
Dean interviewing two consumers 
who were part of InterAct. 

"We are trying to keep a two -way 
relationship going between BMG and 
the consumer," said Dean. "We want 

to keep people interested in music 
for as long as possible." 

Curran explained at the confer- 
ence, "Customers have learned that 
it is a two -way relationship, and the 
more information they send, the 
more relevant information we send 
them." 

"What we're doing is giving peo- 
ple the confidence in their decisions. 
People will go into a record shop 

Mail in this ad with check or money order or call today! 
For fast service call: 1. 800 -223 -7524 or 1 -800- 344.7119. 

In NY call (212) 536 -5174. In NJ call (908) 363 -4156. 

Billboard Directories, P.O. Box 2016, Lakewood, NJ 08701 

Please add $5 per directory for shipping ($12 for international orders). 
Add applicable sales tax in NY, NJ, CA, TN, MA, IL, PA & DC. 

Orders payable in U.S. funds only. All sales are final. 
BDZZ3065 

when they know what they want. The 
people we're aiming at don't browse; 
there are time constraints, and per- 
haps they have kids with them." 

Curran declines to say how much 
BMG spends on this aspect of mar- 
keting, but says the company sees 
results from it. 

"These people are taste makers 
and influencers." says Curran. 
"What we believe is happening is 
that once these people feel comfort- 
able with their choices, they start to 
act as opinion formers, and they tell 
their friends. As we know, word -of- 
mouth is the best form of advertis- 
ing." 

Use of reply -paid cards has been a 
key weapon in the armory of many 
labels for several years. However, 
other companies have used direct 
mail on an artist -by- artist basis or 
for the whole of a label, rather than 
across the whole company. BMG's 
operation is used to market artists 
on RCA, Arista, deConstruction, and 
other labels that have deals with a 
BMG company. 

Retailers are watching the situa- 
tion with caution. At present, direct 
mail is being used to drive customers 
into stores, but many are fearful that 
BMG could be gathering information 
to sell directly. Apart from the fact 
that sales that bypass retail do not 
qualify for the charts, Curran says 
there are other reasons that BMG is 
not going to cut out the stores: "The 
kind of consumers we are targeting 
want instant gratification. The best 
way of resolving that is to go out and 
buy the record as soon as they hear 
about it. You can't do that by post. It 
has to be through a record store. " 

Reach For The 
STARS! 

MOVING? 
RELOCATING? 

ARE YOU INTERESTED IN 

RESIDENTIAL, COMMERCIAL 
OR STUDIO PROPERTIES? BE 

SURE TO READ THE ADS IN 

THE REAL ESTATE TO THE 

STARS CLASSIFIED SECTION 
EVERY WEEK IN BILLBOARD. 

Brussels To Get Megastore 
It Will Be Virgin's First In Belgium 

BRUSSELS - Virgin Retail is set to 
make its Belgian debut in November 
with the opening of a Megastore in the 
center of Brussels. 

The debut is somewhat later than 
planned, though. Virgin had originally 
intended to open here two years ago on 
the site of the former La Gaité club; the 
site is now occupied by the Free Record 
Shop's flagship store in the city. Virgin's 
plans for the La Gaité site were turned 
down by the Brussels authorities. 

The Megastore Virgin is opening on 
the first floor of the prestigious 
Anspach gallery shopping mall. Virgin 
intends to add to its Belgian presence 
with a store in Antwerp in the spring. 

The Brussels store was developed in 
conjunction with the owner of the 
gallery, the Interparking Group, at a 
cost of $32 million. 

"The whole site was completely 
rebuilt for Virgin," says Virgin Retail 
International promotion manager 
Charles Cunningham Reid, "and now 
we have a totally glass -fronted building 
that is probably the biggest display win- 
dow in Europe." 

The 1,500-square-meter Megastore 
contains not only the group's estab- 
lished products but also a ticket sales 
office and a broadcast studio for radio 
programs. The store will be run by 
Titus Kroon, former manager of the 
Virgin Megastores in Amsterdam and 
Frankfurt. 

Virgin Brussels was introduced to its 
potential customers via a one -hour 
radio show on 21, the French-language 
state radio station. Pierre Dubois, 21 
producer, says, "The show served as a 
recruitment tool during which we had 
the opportunity to present Virgin 

Megastore, Titus Kroon, and job pro- 
files for some 35 staffers to the audi- 
ence. Reactions were tremendous." 

Asked about how Virgin will sit in a 
market where Benelux chain Free 
Record Shop and giant French home - 
entertainment retailer FNAC are 
already well-established, Cunningham 
Reid says Virgin will haw an advantage 
through its greater international expe- 
rience. "I believe we will be offering a 
lot of product that probably the other 
stores aren't," he says. 

Adds Kroon, "Recruiting the best 
possible staff and taking care of the 
consumers will be our priorities." The 
Brussels store will be open seven days 
a week. 

Virgin says it intends to establish 
partnerships with more Belgian radio 
stations and is also negotiating with 
French music -TV channel MCM Euro- 
musique, which broadcasts to the 
French- speaking region of Belgium. 

Kroon describes the company's rela- 
tionship with 21 as one of "mutual pro- 
motion and reinforcement on various 
levels." Asked for details on this and 
projected relationships with other sta- 
tions, he says it would be unwise for him 
to reveal the overall nature of his plans 
at this stage. 

Virgin Retail Spain has opened four 
new sales areas at airports in Spain 
(Madrid) and Portugal (Lisbon, Opor- 
to, and Faro) as the company continues 
to seek suitable premises for Megas- 
tores in Madrid and Lisbon. Virgin has 
two stores in Spain, at Barcelona and 
Seville. The company is hoping for rev- 
enues of $1.6 million (200 million pese- 
tas) at the Madrid airport location in 
the first year. 

U.K. AD SALES 
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record selling to the music community 
(record labels, recording studios, retailers, 
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publication. 
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sated with a competative base salary and 
a commission plan based upon demon- 
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HITS OF THE WORLD 
JAPAN (Dempa Publications Inc.) 9/18/95 

THIS 
WEEK 

LAST 
WEEK SINGLES 

1 4 HELLO, AGAIN MY LITTLE LOVER TOY'S FACTORY 

2 2 LOVE LOVE LOVE DREAMS COME TRUE EPIC 

3 1 SEESAW GAME MR. CHILDREN Tors FACTORY 

4 NEW DONNA IIKOTO SMAP VICTOR 

5 7 FEEL LIKE DANCE GLOBE AVEX TRAX 

6 6 SORAWO MINAVO SHARANQ BMc VICTOR 

7 5 TOTSUZEN FIELD OF VIEW ZAIN 

8 3 SAYONARA HA IMAMO... ZARD B -GRAM 

9 NEW KOINO WANA SHIKAKENASYO FUNK THE 
PEANUTS EPIC/SONY 

10 9 ANATA DAKEWO SOUTHERN ALL STARS VICTOR 

ALBUMS 
1 NEW LENNY KRAVITZ CIRCUS TOSHIBA EMI 

2 3 SCATMAN JOHN SCATMAN'S WORLD BMG VICTOR 

3 5 ANNRI OPUS 21 FOR LIFE 

4 1 RYOUKO SHINOHARA LADY GENERATION EPIC 

5 NEW TOSHINOBU KUBOTA SUN SHINE, MOONLIGHT 
SONY 

6 NEW RITCHIE BLACKMORE'S RAINBOW STRANGER IN 
US ALL BMG VICTOR 

7 8 DIANA KING TOUGHER THAN LOVE SONY 

8 4 KYOUSUKEHIMURO SINGLES 1988 -1994 TOSHIBA 

EMI 

9 2 MAKI OHGURO LA.LA.LA. BGRAM 

10 7 L'ARC -EN -CIEL HEAVENLY KI/OON SONY 

NETHERLANDS (Stichting Mega Top 50) 9/16/95 

THIS LAST 
WEEK WEEK 

1 1 

2 4 

3 NEW 
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9 
10 
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NEW 
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NEW 
NEW 

SINGLES 
HET IS EEN NACHT GUUS MEEUWIS & VAGANT 
ARCADE 

STARS CHARLY LOWNOISE & MENTAL THEO 
POLYDOR 

YOU'VE GOT A FRIEND RENE FROGER & FRIENDS 
OPG 

RAINBOW IN THE SKY DJ PAUL ELSTAK MID -TOWN 

PASSIE CLOUSEAU EMI 

HET BUSIE KOMTZO HOLLENBOER BUNNY MUSIC 

WATERFALLS TLC BMG 

KISS FROM A ROSE SEAL WARNER 

YOU ARE NOT ALONE MICHAEL JACKSON SONY 

JE HOEFT NIET NAAR HUIS VANNACHT MARCO 
BORSATO POLYDOR 

ALBUMS 
CLOUSEAU OKER EMI 

RENE FROGER LIVE IN CONCERT DINO 

BERT HEERINK STORM NA DE STILTE CNR 

TLC CRAZYSEXYCOOL BMG 

CELINE DION THE COLOUR OF MY LOVE SONY 

ANDRE RIEU STRAUSS & CO. MERCURY 

LIVE THROWING COPPER MCA 

VAN DIK HOUT VAN DIK HOUT SONY 

YOUP VAN 'T HEK SPELEN MET JE LEVEN CNR 

ROLLING STONES JUMP BACK (BEST OF) VIRGIN 

AUSTRALIA (Australian Record Industry Assn.) 9/17/95 

THIS 
WEEK 

LAST 
WEEK SINGLES 

1 1 KISS FROM A ROSE SEAL WARNER 

2 2 ALICE, WHO THE F..K IS ALICE STEPPERS FESTIVAL 

3 4 INSENSITIVE JANN ARDEN ARM 

4 3 EXCALIBUR F.C.B. COLOSSAL 

5 5 UNDER THE WATER MERRIL BAINBRIDGE GOTH/ 

BMG 

6 7 YOU OUGHTA KNOW ALANIS MORISSETTE 
WARNER 

7 8 YOU ARE NOT ALONE MICHAEL JACKSON EPIC 

8 6 SOMEBODY'S CRYING CHRIS ISAAK WARNER 

9 9 LET HER CRY HOOTIE & THE BLOWFISH WARNER 

10 10 RIGHT TYPE OF MOOD HERBIE BMG 

11 16 SCATMAN -REMIXES SCATMAN JOHN BMG 

12 NEW RED HOT CHILI PEPPERS WARPED WARNER 

13 11 TRY ME OUT CORONA COLUMBIA 

14 13 LIGHTNING CRASHES LIVE MCA 

15 14 NEVER FORGET TAKE THAT BMG 

16 NEW COLORS OF THE WIND VANESSA WILLIAMS BMG 

17 12 HAVE YOU EVER REALLY LOVED A WOMAN? 
BRYAN ADAMS ARM 

18 NEW CAN I TOUCH YOU...THERE? MICHAEL BOLTON 
COLUMBIA 

19 15 LOVE & DEVOTION REAL McCOY BMG 

20 18 I BELIEVE BLESSID UNION OF SOULS EMI 

ALBUMS 
1 1 CELINE DION THE COLOUR OF MY LOVE EPIC 

2 2 LIVE THROWING COPPER MCA 

3 4 TINA ARENA DON'T ASK COLUMBIA 

4 3 CHRIS ISAAK FOREVER BLUE WARNER 

5 NEW GARBAGE GARBAGE MUSHROOM /FESTIVAL 

6 5 BOB SEGER & THE SILVER BULLET BAND 
GREATEST HITS EMI 

7 7 MERRIL BAINBRIDGE THE GARDEN GOTH /BMG 

8 6 URGE OVERKILL EXIT THE DRAGON GEFFEN /MCA 

9 10 HOOTIE & THE BLOWFISH CRACKED REAR VIEW 
WARNER 

10 11 COLD CHISEL CHISEL/YOU'RE THIRTEEN...(LIVE) 
WARNER 

11 9 JEFF BUCKLEY GRACE (TOUR PACK) COLUMBIA 

12 8 D.I.G. SPEAKEASY ID /POLY 

13 NEW SEAL SEAL WARNER 

14 12 REAL MCCOY ANOTHER NIGHT BMG 

15 NEW SEAL/SEAL (1ST AND 2ND ALBUMS) SEAL WARNER 

16 13 SCREAMING JETS THE SCREAMING JETS ROOART/ 

WARNER 

17 NEW ALANIS MORISSETTE JAGGED LITTLE PILL 
WARNER 

18 NEW NATALIE MERCHANT TIGERLILY WARNER 

19 16 DOORS THE BEST OF THE DOORS WARNER 

20 18 MICHAEL JACKSON HISTORY: PAST, PRESENT 
AND FUTURE -BOOK 1 EPIC 

CANADA (The Record) 9/4/95 GERMANY (compiled by Media Control) 9/12/95 

THIS 
WEEK 

LAST 
WEEK SINGLES 

THIS 
WEEK 

LAST 
WEEK SINGLES 

1 1 MACARENA LOS DEL MAR QUALITY 1 1 BOOM, BOOM, BOOM OUTHERE BROTHERS zvx 

2 2 TOTAL ECLIPSE OF... NICKI FRENCH CRITIQUE 2 2 I WANNA BE A HIPPY TECHNOHEAD INTERACTIVE 

3 3 YOU'RE ALL I NEED... METHOD MAN DEF JAM/SONY 3 4 A GIRL LIKE YOU EDWYN COLLINS VIRGIN 

4 4 LICK IT ROULA sos 4 3 SCATMAN'S WORLD SCATMAN JOHN RCA 

5 6 SCREAM M. JACKSON & J. JACKSON EPIC/SONY 5 17 EIN SONG NAMENS SCHUNDER ARZTE 

6 5 THINK OF YOU WHIGFIELD EUTURETEUQUALITY METRONOME 

7 7 ONE MORE CHANCE THE NOTORIOUS B.I.G. 6 5 ALICE (WHO THE X IS ALICE ?) GOMPIE ARIOLA 

ARISTA/BMG 7 9 WATERFALLS TLC ARIOLA 

8 8 SHY GUY DIANA KING COLUMBINSONY 8 6 WISH YOU WERE HERE REDNEX zvx 

9 9 THIS IS HOW WE DO IT MONTELL JORDAN PMP 9 7 ENDLESS SUMMER SCOOTER EDEL 

10 10 HUMAN NATURE MADONNA MAVERICIVWEA 10 8 SHUT UP (AND SLEEP WITH ME) SIN WITH 
11 11 HAVE YOU EVER REALLY... B. ADAMS A &M/PGD SEBASTIAN ARIOLA 

12 12 YOUR LOVING ARMS BILLIE RAY MARTIN WARNER 11 12 YOU ARE NOT ALONE MICHAEL JACKSON EPIC 

BROS./WEA 12 10 HAVE YOU EVER REALLY LOVED A WOMAN? 
13 13 HOLD ME, THRILL ME... U2 ATLANTIC/WEA BRYAN ADAMS ARM 

14 14 THIS AIN'T A LOVE SONG BON JOVI MERCURY /PGD 13 11 SHY GUY DIANA KING SONY 

15 15 PIPE DREAMZ YAKOO BOZ QUALITY 14 18 EXPERIENCE RMB URBAN MOTOR 

16 16 SQUARE DANCE SONG BKS & ASHLEY MacISAAC 15 13 NEVER FORGET TAKE THAT RCA 

ARM 16 NEW SIE IST WEG FANTASTISCHEN VIER SONY 

17 17 SOMEDAY I'LL BE... BON JOVI MERCURY/PGD 17 14 KLEINE MAUS DAS MODUL MOTOR MUSIC 

18 18 ANOTHER DAY WHIGFIELD FUTURETEUOUALITY 18 NEW KISS FROM A ROSE SEAL WEA 

19 NEW GANGSTA'S PARADISE COOLIO FEATURING L.V. 19 15 ARE YOU READY TO FLY DUNE URBAN MOTOR 

MCA/UNI 20 16 HOLD ME, THRILL ME.. U2 ISLAND /ATLANTIC 

20 20 DON'T TAKE IT PERSONAL MONICA ARISTNBMG ALBUMS 
ALBUMS 1 1 PUR ABENTEUERLAND INTERACTIVE 

1 2 VARIOUS ARTISTS DANGEROUS MINDS ATLANTIC/ 2 2 DIE SCHLUMPFE TEKKNO IST COOL -VOL. 1 EMI 

WEA 3 3 KELLY FAMILY OVER THE HUMP KEL-LIFE 
2 1 HOOTIE & THE BLOWFISH CRACKED REAR VIEW 4 8 TLC CRAZYSEXYCOOL ARIOLA 

AT LANTICANEA 5 4 BON JOVI THESE DAYS MERCURY 
3 3 LIVE THROWING COPPER McauNI 6 7 GREEN DAY DOOKIE REPRISE 
4 4 A. MORISSETTE JAGGED LITTLE... MAVERICK/WEA 

7 6 LA BOUCHE SWEET DREAMS ARIOLA 
5 5 TLC CRAZYSEXYCOOL LAFACE/BMG 8 9 EDWYN COLLINS GORGEOUS GEORGE VIRGIN 
6 6 CRANBERRIES NO NEED TO ARGUE ISLAND/PGD 

9 5 ROLLING STONES VOODOO LOUNGE VIRGIN 
7 7 SEAL SEAL II zu 10 15 MARLA GLEN THIS IS MARLA GLEN ARIOLA 
8 15 SOUL ASYLUM LET YOUR DIM... COLUMBIASONY 11 10 MICHAEL JACKSON HISTORY: PAST, PRESENT 
9 16 VARIOUS ARTISTS CLUB EURO 2 ARIOLA/BMG AND FUTURE -BOOK 1 EPIC 

10 9 COLLECTIVE SOUL COLLECTIVE... ATLANTIC/WEA 12 12 SCATMAN JOHN SCATMAN'S WORLD RCA 

11 8 SOUNDTRACK BATMAN FOREVER ATLANTIC/WEA 13 13 OFFSPRING SMASH EPITAPH 
12 12 SHANIA TWAIN THE WOMAN IN ME MERCURY /PGD 14 11 NEIL YOUNG MIRROR BALL WARNER 
13 11 MICHAEL JACKSON HISTORY: PAST, PRESENT 15 18 SELIG HIER sow 

AND FUTURE -BOOK 1 EPIC/SONY 16 16 CAUGHT IN THE ACT CAUGHT IN THE ACT OF 
14 13 VARIOUS ARTISTS TOWER OF SONGPOST A &M/PGS LOVE zrx 
15 10 BON JOVI THESE DAYS MERCURY /PGD 17 14 DIE DOOFEN LIEDER, DIE DIE WELT NICHT 
16 NEW SILVERCHAIR FROGSTOMP EPIC/SONY BRACHT ARIOLA 

17 17 ANNIE LENNOX MEDUSA RCA/BMG 18 17 TAKE THAT NOBODY ELSE RCA 

18 NEW COLIN JAMES BAD HABITS WEA 19 19 PINK FLOYD PULSE EMI 

19 18 F00 FIGHTERS F00 FIGHTERS CAPITOL/CEMA 20 NEW INDIANS SACRED SPIRIT VIRGIN 

20 NEW OUR LADY PEACE NAVEED EPIC/SONY 

HITS OF THE el U.K TM 
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FRANCE (SNEP /IFOP/Tite -Live) 9/9/95 
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SINGLES 
YOU ARE NOT ALONE MICHAEL JACKSON EPIC 

STAYIN' ALIVE N- TRANCE FEATURING RICARDO 
DA FORCE ALL AROUND THE WORLD 

I'LL BE THERE FOR YOU REMBRANDTS EASTWEST 

COUNTRY HOUSE BLUR FOOD/PARLOPHONE 

THE SUNSHINE AFTER THE RAIN BERRI 
FFRREEDOM/LONDON 

CAN I TOUCH YOU... MICHAEL BOLTON COLUMBIA 

TU M'AIMES ENCORE (TO LOVE ME AGAIN) 
CELINE DION EPIC 

WATERFALLS TLC LAEACE/ARISTA 

WHO THE F * *K IS ALICE? SMOKIE FEATURING 
ROY CHUBBY BROWN WAG 

ROLL WITH IT OASIS CREATION 

HIDEAWAY DE'LACY SLIP'N'SLIDE/DECONSTRUCTION 

I LUV U BABY ORIGINAL ORE/XL RECORDINGS 

CLOSE TO YOU WHIGFIELD SYSTEMATIC/LONDON 

SCATMAN'S WORLD SCATMAN JOHN RCA 

U GIRLS (LOOK SO SEXY) NUSH BLUNTED VINYII 
ISLAND 

I FEEL LOVE DONNA SUMMER MANIFESTO/MERCURY 

TELL ME THE WAY CAPPELLA SYSTEMATIC/LONDON 

I'LL STICK AROUND F00 FIGHTERS ROSWEw 
PARLOPHONE 

ALICE (WHO THE X IS ALICE ?) GOMPIE HABANA 

PARTY UP THE WORLD D:REAM MAGNET/EASTWEST 

COLOURS OF THE WIND VANESSA WILLIAMS 
WALT DISNEY 

FIND ME (ODYSSEY TO ANYOONA) JAM & SPOON 
FEATURING PLAVKA EPIC 

HAPPY JUST TO BE WITH YOU MICHELLE GAYLE 
I ST AVENUE/RCA 

LIKE LOVERS DO LLOYD COLE FONTANA 

LIFE IS SWEET CHEMICAL BROTHERS JUNIOR BOY'S 

OWN 

EVERYBODY ON THE FLOOR (PUMP IT) TOKYO 
GHETTO PUSSY EPIC 

KISS FROM A ROSE/I'M ALIVE SEAL zTT/WEA 

LOVING YOU MORE B.T. FEATURING VINCENT 
COVELLO PERFECTO/EASTWEST 

DON'T LET THE FEELING GO NIGHTCRAWLERS 
FEATURING JOHN REID FINAL VINYL/ARISTA 

ROUGH WITH THE SMOOTH SHARA NELSON 
COOLTEMPO 

'74 -'75 CONNELLS CO/LONoON 

NEVER FORGET TAKE THAT RCA 

EVERYBODY CLOCK MEDIA/MCA 

ROCK AND ROLL IS DEAD LENNY KRAVITZ VIRGIN 

SHY GUY DIANA KING WORK/COLUMBIA 

TAKE ME HIGHER DIANA ROSS EMI 

JOE INSPIRAL CARPETS MUTE 

TRY ME OUT CORONA ETERNALAWEA 

LET'S GET DOWN MARK MORRISON WEA 

JOANNA MRS WOOD REACT 
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ALBUMS 
LEVELLERS ZEITGEIST CHINA 

CHARLATANS THE CHARLATANS BEGGARS BANQUET 

PAUL WELLER STANLEY ROAD GO! DISCS 

MICHAEL JACKSON HISTORY: PAST, PRESENT 
AND FUTURE -BOOK 1 EPIC 

BOYZONE SAID AND DONE POLYDOR 

TLC CRAZYSEXYCOOL LAFACE/ARISTA 

OASIS DEFINITELY MAYBE CREATION 

BLUR PARKLIFE FOOD/PARLOPHONE 

SEAL SEAL II zrTAVEA 

DIANA ROSS TAKE ME HIGHER EMI 

BLACK GRAPE IT'S GREAT WHEN YOU'RE 
STRAIGHT...YEAH RADIOACTIVE 

CELINE DION THE COLOUR OF MY LOVE EPIC 

SUPERGRASS I SHOULD COCO PARLOPHONE 

CRANBERRIES NO NEED TO ARGUE ISLAND 

BON JOVI THESE DAYS MERCURY 

MARY BLACK CIRCUS GRAPEVINE 

TAKE THAT NOBODY ELSE RCA 

MORRISSEY SOUTHPAW GRAMMAR RCA VICTOR 

BLOWING FREE SAX MOODS DINO 

JETHRO TULL ROOTS TO BRANCHES CHRYSALIS 

WET WET WET PICTURE THIS PRECIOUS 

ORGANISATION 

ALISON MOTET SINGLES COLUMBIA 

NEW ORDER (THE BEST OF) /(THE REST OF) 
CENTREDATE/LONDON 

PORTISHEAD DUMMY GO! BEAT 

M PEOPLE BIZARRE FRUIT DECONSTRUCTION 

OFFSPRING SMASH EPITAPH 

BJORK POST ONE LITTLE INDIAN 

LIGHTNING SEEDS JOLLIFICATION EPIC 

BLUR MODERN LIFE IS RUBBISH FOOD/PARLOPHONE 

STEREOLAB REFRIED ECTOPLASM (SWITCHED 
ON-VOL. 2) DUOPHONIC 

RADIOHEAD THE BENDS PARLOPHONE 

MIKE & THE MECHANICS BEGGAR ON A BEACH 
OF GOLD VIRGIN 

SHERYL CROW TUESDAY NIGHT MUSIC CLUB 
ARM 

ALANIS MORISSETTE JAGGED LITTLE PILL 
MAVERICK/REPRISE 

F00 FIGHTERS FOO FIGHTERS ROUWELU 

PARLOPHONE 

BEAUTIFUL SOUTH CARRY ON UP THE CHARTS 
GO! DISCS 

LEFTFIELD LEFTISM HARD HANDS/COLUMBIA 

DEUCE ON THE LOOSE! LONDON 

BON JOVI CROSS ROAD MERCURY 

VAN MORRISON DAYS LIKE THIS EXILE/POLYDOR 

Hits Of The World is compiled at Billboard /London by Bob Macdonald. Contact 171 -631 -0418, fax 171 -323 -2314/2316. 
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SINGLES 
YEHA NOHA INDIENS SACRED SPIRIT VIRGIN 

SCATMAN'S WORLD SCATMAN JOHN BMG 

POUR QUE TU M'AIMES... C. DION COLUMBIA 

SHY GUY DIANA KING COLUMBIA 

SIMPLE ET FUNKY ALLIANCE ETHNIK RELABEL 

YOU ARE NOT ALONE MICHAEL JACKSON EPIC 

MELODY TEMPO HARMONY BERNARD 
LAVILLIERS & JIMMY CLIFF BARCLAY 

HAVE YOU EVER REALLY... B. ADAMS POLYDOR 

GENERATION OF LOVE MASTERBOY BARCLAY 

ODE TO MY FAMILY CRANBERRIES ISLAND 

'74 -'75 CONNELLS EMI 

SCATMAN SCATMAN JOHN BMG 

NO NO NO (NO LIMIT) LES SCHTROUMPFS ETD 

PUSH THE FEELING ON NIGHTCRAWLERS 
BARCLAY 

THIS AIN'T A LOVE SONG BON JOVI MERCURY 

THE BOMB! BUCKETHEADS EMI 

HOLD ME, THRILL ME... U2 ISLAND /ATLANTIC 

NE M'OUBLIE PAS JOHNNY HALLYDAY MERCURY 

LA FIEVRE SUPREME N.T.M. SONY 

SURRENDER YOUR LOVE NIGHTCRAWLERS BMG 

ALBUMS 
CELINE DION D'EUX COLUMBIA 

CRANBERRIES NO NEED TO ARGUE ISLAND 

INDIENS SACRED SPIRIT CHANTS ET DANSES 
DES INDIENS D'AMERIQUE VIRGIN 

MICHAEL JACKSON HISTORY: PAST, PRESENT 
AND FUTURE -BOOK 1 EPIC 

JOHNNY HALLYDAY LA LORADA MERCURY 

RED HOT CHILI PEPPERS ONE HOT MINUTE WEA 

MANO SOLO LES ANNEES SOMBRES EASTWEST 

FRANCIS CABREL SAMEDI SOIR SUR LA TERRE 
COLUMBIA 

LES SCHTROUMPFS LA SCHTROUMPF PARTY 
(YO!!!) FTD 

SOUNDTRACK GREASE POLYDOR 

NIRVANA MTV UNPLUGGED IN NEW YORK GEFFEN 

FREDERICKS GOLDMAN JONES DU NEW 
MORNING AU ZENITH COLUMBIA 

BERNARD LAVILLIERS CHAMPS DU POSSIBLE 
BARCLAY 

MAXIME LE FORESTIER PASSER MA ROUTE 
POLYDOR 

NOA ACHINOAM NINI GEFFEN 

PINK FLOYD PULSE EMI 

LENNY KRAVITZ CIRCUS VIRGIN 

SCATMAN JOHN SCATMAN'S WORLD am 
VERONIQUE SANSON SANSON, COMME ILS 
L'IMAGINENT... WEA 

BON JOVI THESE DAYS MERCURY 

ITALY (Musica e Dischi) 8/31/95 (FIMI) 9/6/95 
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SINGLES 
HIDEAWAY DE'LACY FULL TIME 

THE COLOUR INSIDE TI.PI.CAL NEW MUSIC/LUP 

SCATMAN'S WORLD SCATMAN JOHN FLYING 

WRAP ME UP ALEX PARTY uMM 

3 IS FAMILY DANA DAWSON EMI 

TRY ME OUT CORONA DWA 

HOLD ME, THRILL ME, KISS ME, KILL ME U2 
ISLAND /ATLANTIC 

1-2-3 (TRAIN WITH ME) PLAYAHITTY WICKED & WILD 

THE POWER TO MOVE YA ZIGGY MARLEY ELEKTRA 

SHY GUY DIANA KING SONY 

ALBUMS 
883 LA DONNA, IL SOGNO E IL GRANDE INCUBO 
RTI MUSIC 

ZUCCHERO SPIRITODIVINO POLYDOR 

PINO DANIELE NON CALPESTARE I FIORI NEL 
DESERTO CGD /EASTWEST 

GIANLUCA GRIGNANI DESTINAZIONE PARADISO 
MERCURY 

RAF MANIFESTO CGD / EASTWEST 

IRENE GRANDI IN VACANZA DA UNA VITA coo 

SPAGNA SIAMO IN DUE EPIC 

FEDERICO SALVATORE All... RTI 

MICHAEL JACKSON HISTORY: PAST, PRESENT 
AND FUTURE -BOOK 1 EPIC 

PINK FLOYD PULSE EMI 

SPAIN (TVE/AFYVE) 8/30/95 
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SINGLES 
EL TIBUKUN PROYECTO 1 MAX MUSIC 

PUSH THE FEELING ON NIGHTCRAWLERS MAX 

MUSIC 

NEVER FORGET TAKE THAT RCA 

SCATMAN'S WORLD SCATMAN JOHN RCA 

SHORT DISC MAN MACHITO PONCE RCA 

GET IT UP SENSITY WORLD PRODISC /RANI 

TRY ME OUT CORONA BLANCO Y NEGRO 

NI TU NI NADIE VICEVERSA MAX MUSIC 

HEY -A -WA ALDUS HAZA LUCAS GINGER 

ALL RIGHT DOUBLE DIVISION CONTRASENA/DANI 

ALBUMS 
ANTONIO FLORES COSAS MIAS RCA 

JULIO IGLESIAS LA CARRETERA SONY 

JUAN LUIS GUERRA GRANDES EXITOS ARIOLA 

LUZ COMO LA FLOR PROMETIDA HISPAVVX 

ALEJANDRO SANZ ALEJANDRO SANZ III WARNER 

KETAMA DE AKI A KETAMA MERCURY 

LOS SOBRAOS RUMBANOLA BLANCO Y NEGRO 

CELINE DION THE COLOUR OF MY LOVE SONY 

BOB MARLEY NATURAL MYSTIC ISLAND 

HERBERT VON KARAJAN ADAGIO KARAJAN II 

DEUTSCHE GRAMMOPHON 

'New' indicates first entry or re -entry into chart shown. 
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SINGLES 
SCATMAN'S WORLD SCATMAN JOHN ICEBERG 

YOU ARE NOT ALONE MICHAEL JACKSON EPIC 

SHY GUY DIANA KING WORK/COLUMBIA 

BOOM BOOM BOOM OUTHERE BROTHERS sTIP, 

ETERNAUWEA 

COUNTRY HOUSE BLUR FOOD /PARLOPHONE 

HAVE YOU EVER REALLY LOVED A WOMAN? 
BRYAN ADAMS A &M 

POUR QUE TU M'AIMES ENCORE CELINE DION 
EPIC/COLUMBIA 

HOLD ME, THRILL ME, KISS ME, KILL ME U2 
ISLAND /ATLANTIC 

I WANNA BE A HIPPY TECHNOHEAD MOKUM /EDEL 

NEVER FORGET TAKE THAT RCA 

ALBUMS 
MICHAEL JACKSON HISTORY: PAST, PRESENT 
AND FUTURE -BOOK 1 EPIC 

BON JOVI THESE DAYS MERCURY 

CRANBERRIES NO NEED TO ARGUE ISLAND 

PUR ABENTEUERLAND INTERCORD 

GREEN DAY DOOKIE REPRISE 

LEVELLERS ZEITGEIST CHINA 

DIE SCHLUMPFE TEKKNO IST COOL VOL. 1 EMI 

OFFSPRING SMASH EPITAPH 

PINK FLOYD PULSE EMI 

LA BOUCHE SWEET DREAMS MCI 
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SINGLES 
COUNTRY HOUSE BLUR FOOD/PARLOPHONE 

ROLL WITH IT OASIS CREATION 

SO GOOD BOYZONE POLYDOR 

WATERFALLS TLC LAFACEJARISTA 

YOU ARE NOT ALONE MICHAEL JACKSON EPIC 

NEVER FORGET TAKE THAT RCA 

KISS FROM A ROSE SEAL zrowEA 

'74275 CONNELLS LONDON 

BOOM BOOM BOOM OUTHERE BROTHERS STIP/ 

ETERNAL 

SCATMAN'S WORLD SCATMAN JOHN RCA 

ALBUMS 
BOYZONE SAID AND DONE POLYDOR 

MARY BLACK CIRCUS DARR 

BLUR PARKLIFE FOOD /PARLOPHONE 

SOUNDTRACK PULP FICTION ma 
VARIOUS ARTISTS BEST ROCK BALLADS IN THE 
WORLD...EVER! VIRGIN 

VARIOUS ARTISTS NOW THAT'S WHAT I CALL 
MUSIC! 31 EMINIRGIN/POLVGRAM 

MORRISSEY SOUTHPAW GRAMMAR VICTOR 

SCOOTER BEAT GOES ON clue Tools 

OASIS DEFINITELY MAYBE CREATION 

MICHEAL 0 SUILLEABHAIN BETWEEN WORLDS 
VENTURE 

BELGIUM (Promuvi) 9/15/95 AUSTRIA (Austrian IFPI /Austrian Top 30) 8/22/95 
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SINGLES 
SCATMAN'S WORLD SCATMAN JOHN RCA 

SHY GUY DIANA KING SONY 

I WANNA BE A HIPPY TECHNOHEAD EDEL 

POUR QUE TU M'AIMES ENCORE CELINE DION 
COLUMBIA 

SHUT UP (AND SLEEP WITH ME) SIN WITH 
SEBASTIAN ARIOLA 

CONQUEST OF PARADISE VANGELIS EASTWEST 

NEVER FORGET TAKE THAT RCA 

HAVE YOU EVER REALLY LOVED A WOMAN? 
BRYAN ADAMS A&M 

YOU ARE NOT ALONE MICHAEL JACKSON EPIC 

ALS HOUSEGRAMER BEN IK GEBOREN EDDY 
WALLY TELSTAR 

ALBUMS 
CELINE DION D'EUX COLUMBIA 

WILL TURA BLOED ZWEET ENTRANEN TOPKAPI 

DIE SMURFEN SMURFENPARTY EMI 

CELINE DION THE COLOUR OF MY LOVE COLUMBIA 

LES INDIENS SACRED SPIRIT VIRGIN 

GERT & SAMSON SAMSON VOL. 5 PHILIPS 

MICHAEL JACKSON HISTORY: PAST, PRESENT 
AND FUTURE -BOOK 1 EPIC 

VANGELIS 1492 -THE CONQUEST OF PARADISE 
EASTWEST 

OFFSPRING SMASH EPITAPH 

LEVELLERS ZEITGEIST CHINA 
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SINGLES 
WISH YOU WERE HERE REDNEX ECHO 

MIEF DIE DOOFEN BMG 

SEX ON THE PHONE E -ROTIC EMI 

HOLD ME, THRILL ME, KISS ME, KILL ME U2 
ISLAND /ATLANTIC 

HAVE YOU EVER REALLY LOVED A WOMAN? 
BRYAN ADAMS POLYGRAM 

SCATMAN'S WORLD SCATMAN JOHN BMG 

SELF ESTEEM OFFSPRING EMV/EPITAPH 

KLEINE MAUS DAS MODUL POLYGRAM 

LASS UNS SCHMUTZIG LIEBE MACHEN DIE 

SCHRODERS WARNER 

THIS AIN'T A LOVE SONG BON JOVI POLYGRAM 

ALBUMS 
DIE SCHLUMPFE TEKKNO IST COOL EMI 

DIE DOOFEN LIEDER DIE DIE WELT NICHT 
BRAUCHT BMG 

OFFSPRING SMASH EMV /EPITAPH 

BON JOVI THESE DAYS MERCURY 

GREEN DAY DOOKIE WARNER 

MICHAEL JACKSON HISTORY: PAST, PRESENT 
AND FUTURE -BOOK 1 SONY 

KELLY FAMILY OVER THE HUMP MUSICA 

DIE SCHRODERS FRISCH GEPRESST WARNER 

NOCKALM QUINTETT STERNENHIMMELGEFUHL 
KOCH 

PINK FLOYD PULSE EMI 

DENMARK (IFPI /Nielsen Marketing Research) 9/6/95 NORWAY (Verdens Gang Norway) 9/12/95 
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SINGLES 
DUB I DUB ME & MY EMI.MEDLEY 

SHY GUY DIANA KING SONY 

YOU ARE NOT ALONE MICHAEL JACKSON SONY 

21 GO'NAT HISTORIES TIMM & GORDON REPLAY 

WATERFALLS TLC BMG 

A GIRL LIKE YOU EDWYN COLLINS EMI 

HOLD ME, THRILL ME, KISS ME, KILL ME U2 
WARNER 

BOOM BOOM BOOM OUTHERE BROTHERS 
SCANDINAVIAN RECORDS 

NEVER FORGET TAKE THAT BMG 

HIT THE ROAD JACQUES VARIOUS EMI 

ALBUMS 
DODO & THE DODO'S STORSTE HITS REPLAY 

DR. HOOK GREATEST & LATEST ELAP/CMC 

MICHAEL JACKSON HISTORY: PAST, PRESENT & 
FUTURE -BOOK 1 sow 
CAROLINE HENDERSON CINEMATAZTIC BMG/ 

ARIOLA 

DIANA KING TOUGHER THAN LOVE sow 
POUL KREBS SMA SENSATIONER PLADECOMPAGNIET 

CELINE DION THE COLOUR OF MY LOVE EPIC 

KIM LARSEN GULD OG GRONNE SKOVE EMI 

GREEN DAY DOOKIE WARNER 

OLIVIA NEWTON -JOHN BACK TO BASICS 71 -92 
POLYGRAM 
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SINGLES 
A KIND OF CHRISTMAS CARD MORTEN HARKET 
WARNER 

BE MY LOVER LA BOUCHE MCl/FMP 

HOLD ME, THRILL ME, KISS ME, KILL ME U2 
ISLAND 

MIN HVITE/MAGE ADRIAN BENEDICTE & NORDIN 
SVEN EMI 

ALICE (WHO THE X IS ALICE?) GOMPIE ARCADE 

BOOM BOOM BOOM OUTHERE BROTHERS 
SCANDINAVIAN 

YOU SUCK MURMURS AMERICA MCA 

SHY GUY DIANA KING COLUMBIA 

KISS FROM A ROSE SEAL WARNER 

'74 -'75 CONNELLS EMI 

ALBUMS 
VANGELIS 1492 -THE CONQUEST OF PARADISE 
EASTWEST 

FREE THE SPIRIT PAN PIPE MOODS POLYGRAM 

D.D.E. DET E' D.D.E. -DET...BESTE FRA NORSKE 

GRAM 

CARLENE CARTER LITTLE ACTS OF TREASON 
WARNER 

JOHN LENNON JOHN LENNON COLLECTION EMI 

MIKE & THE MECHANICS BEGGAR ON A BEACH 
OF GOLD VIRGIN 

FRANK ZAPPA STRICTLY COMMERCIAL -THE 
BEST OF FRANK ZAPPA RYKODISC 

GRETHE SVENSEN YOUR BEAUTY BMG 

SECRET GARDEN SONGS FROM A SECRET 
GARDEN POLYGRAM 

LOUIS ARMSTRONG PURE GOLD BMG 

PORTUGAL (Portugal /AFP) 9/12/95 

HONG KONG (IFPI Hong Kong Group) 9/11/95 
THIS 
WEEK 

1 

2 

3 

4 

5 

LAST 
WEEK 

1 

2 

7 

4 
5 

ALBUMS 
IRAN COSTA ALBUM DANCE VIDlscO 

VARIOUS ARTISTS NUMERO 1 sow 
SHERYL CROW TUESDAY NIGHT MUSIC CLUB 
ACM' 

VARIOUS ARTISTS DANCE POWER 95 VIDlsco 

BON JOVI THESE DAYS MERCURY 

LIS 1492 THE CONQUEST OF PARADISE 
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ALBUMS 
KELLY CHAN WHATEVER WILL BE, WILL BE 
(D.S.T.) oo EAST 

SAMMI CHENG AND THEN CAPITAL ARTISTS 

AARON KWOK NON- STOPPING WIND WARNER 

AMANDA LEE SECRET NTR/ROCK IN 

, L II ,.' ANT TO LOSE LOVE EMI 
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NEW 

EASTWEST 

CELINE DION D'EUX COLUMBIA 

VARIOUS ARTISTS RADIACTIVIDAD BMG ARIOLA 

VARIOUS ARTISTS MAXIPOWER 2 POLYSTAR 

CELINE DION THE COLOUR OF MY LOVE COLUMBIA 
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LINDA WONG PERSONALITY OF LINDA POLYGRAM 

JACKY CHEUNG ALLERGY WORLD POLYGRAM 

ANDY LAU REAL FOREVER MUSIC IMPACT 

WU CHEIN LIEN HAVE ONE'S MIND ALL IN A 
TANGLE sow 
UKULELE YESTERDAY, TODAY, FOREVER EMI 

GL BAL 
MUSIC PULSE 
THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DAVID SINCLAIR 
GERMANY: British multimedia act Towering Inferno stunned concert -goers in Berlin with 
the German debut of its audio -visual extravaganza "Kaddish" (Island Records). Audiences 
filed out of both performances at the Haus Der Kulturen Der Welt in eerie silence, having 
experienced a propulsive fusion of avant -garde jazz, heavy metal, and folk song accompa- 
nied by filmed visuals that included gigantic images of burning swastikas and Stars of Da- 

vid. Named after the Jewish prayer for the dead, "Kaddish" 
is the brainchild of British composers /musicians Andy 
Saunders and Richard Wolfson. A passionate response to 
the Holocaust from two secular Jews, it also serves as a pow- 
erful comment on continuing European wars, particularly 
that in Bosnia. This Eastern perspective was represented by 
two Hungarian vocalists, folk singer Márta Sebestyén (of 
Hungarian band Muzsikas), and poet Endre Szkárosi, 
whose emotive contributions humanized the relentless rum- 
ble of the music. "Kaddish" is a brave and timely work that 
links art, politics, and history to broader issues of social con- 
science. Performed in Berlin, where relics of Nazi and Soviet 
totalitarianism are still in evidence, it proved an astonishing 

spectacle. Germany's parliament building, the Reichstag, is a stone's throw from the 
venue, and many of the prewar buildings nearby are still scarred by bullet marks from 
the final battles of 1945. The Towering Inferno concerts were timed to coincide with Ger- 
many's Anti -War Day Sept. 1, an occasion that was marked by protests against the Bos- 
nian war and previews of a major exhibition of totalitarian art at the Martin Gropius Mu- 
seum. Clearly, the Germans continue to appraise their past, and Towering Inferno's 
message -that fascism and inhumanity still exist -made for a supremely disquieting expe- 
rience. LOUISE GRAY 
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AUSTRALIA: Just how much help can a band expect to receive from its heroes? When Mel- 
bourne punk/pop band Bodyjar wrote to American power trio All requesting a copy of 
the chord sequences of its songs, the Americans responded by giving Bodyjar the support 
slot on an Australian tour last year and producing the band's debut album, "Take A Look 
Inside" (Shagpile/Shock), which was recorded in a series of 16 -hour sessions over just four 
days. "We knew they'd give us a good sound," says Bodyjar bassist Grant Relf, "because 
we've heard every recording they've done, and they're perfect. We left everything to their 
discretion, because we trust them totally." The album has gained attention in Japan, where 
it is released on Real Cool Records (an indie arm of Teichiku Records). Thanks to enthusi- 
astic promotion there, including 1,500 video plays on large screens around Tokyo in the 
first month, sales have been sufficient to warrant a three -city tour of Japan, scheduled 
for October. Bodyjar is currently working on a new album set for domestic release at the 
end of the year and in Japan in early 1996. "We started out wanting to play the music 
we wanted to listen to," says guitarist Can Baines. "Even though we may never be totally 
satisfied, the fun is trying to reach there." CHRISTIE ELIEZER 

IRELAND: It took the husband -and -wife duo of Arty McGlynn and Nollaig Casey two 
years to write and record "Causeway" (Tara), an impressive collection of tunes based on 
a blend of traditional folk and jazz influences. The album was inspired by one of Northern 
Ireland's top tourist attractions, a formation of hexagonal columns of rock known as the 
Giant's Causeway. Casey (fiddle and vocals) is from West Cork, where she grew up playing 
piano, uileann pipes, tin whistle, and violin. Upon leaving university, she joined the RTE 
Symphony Orchestra, and was later a member of Planxty, one of the country's finest 
traditional groups. McGlynn (guitar), from Omagh, County Tyrone, was strongly influ- 
enced by traditional music too, but was even more affected by jazz guitarists such as Wes 
Montgomery and Barney Kessel. McGlynn has toured and/or recorded with Van Morri- 
son, Rod Stewart, Liam O'Flynn, the Indigo Girls, and Elvis Costello. His debut solo 
album, "McGlynn's Fancy" (1979), may well have been the first time that guitar playing 
in an authentic Irish traditional style was captured on record. As a producer, he has made 
discs with Four Men & A Dog, Frances Black, Christie Hennessy, and Sean Keane. 

KEN STEWART 

U.K.: The new single by Gota & the Low Dog is "Hey Bulldog" (RPL), a cover of a lesser - 
known Beatles song from the film "Yellow Submarine." Available in a variety of mixes 
for club and radio, it signals a change of direction for the band led by Gota Yashiki, the 
London -based, Japanese drummer and multi -instrumentalist 
who has worked with Simply Red, Soul II Soul, and Sinead 
O'Connor, among others (Billboard, Home & Abroad, Sept. 
2). Whereas last year's album, "Somethin' To Talk About," 
(released under the moniker Gota & the Heart Of Gold) had 
a funky, soulful feel, the band's new album, "Live Wired Elec- 
tro" (RPL), due for release Oct. 16, has shifted toward a '70s- 
influenced, funk -rock sound. The excitement level was high at 
the group's live gig launch at London's Hanover Grand, 
thanks to assured performances by vocalist Warren Dowd, 
hard -rocking guitarist Kenji Jammer, and laid -back bassist 
Yolanda Charles "Good Time Here" was reminiscent of vin- 

i 

,.. Inlarr}lel 

tage Santana, while the instrumental numbers "Give It A 
Try" and "Live Wired Electro" bore a passing resemblance to the rock/brass fusion of CCS 
and Herbie Hancock in jazz/funk mode. In a much different vein was "Mother Earth," 
a moving, eco- conscious ballad that must be a prime contender for a future single. KWAKU 
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International 
EXPANSION RIFE IN ASIA -PACIFIC 
(Continued from page 57) 

good ideas can produce sales." 
Sony can now also claim a domestic 

roster with 14 new signings in six 
months, including Taiwan's Harlem Yu 
and South Korea's Blue, both multi - 
platinum sellers. Artists including Yu, 
who came from PolyGram, say they 
were attracted to Sony because it had 
fewer superstars to cater to. Davis will 
soon add a regional Chinese -repertoire 
manager. 

The biggest surprise so far has been 
in Thailand, where a local production 
manager with an accounting back- 
ground took to the studio and turned 
into one of the year's breakthrough 
artists. 

Nakarin Kingsak's U.K.-alternative- 
inspired "Kaipung" debut homed in on 
fans bored with mainstream pop and 
immediately earned air time by mix- 
ing infectious melodies with tight rock, 
folk, and pop themes. Sales since May 
are approaching 400,000 units. 

Thailand managing director Peter 
Gan wanted to establish Sony's credi- 
bility by placing an artist with grass- 
roots appeal among the country's pop 
idols, similar to Warner's success with 
Carabao. Although Gan calls the 28- 
year -old Kingsak "the best lyricist I've 
ever heard," the alternative project 
took some selling. 

Davis admits to thinking the album 
would fall flat, but he is now so confi- 
dent about the crossover potential that 
he plans to redo the Thai lyrics in Eng- 
lish and aim for a regional release. 

It would be a major gamble. Only 
PolyGram has tested domestic cross - 
border repertoire, with Filipino 
Regine Velasquez, and that album was 
supported by a duet single with Chi- 
nese superstar Jacky Cheung. But 
with AsianA &R responding to non- 
traditional trends, Sony is willing to 
take the chance. 

"There are pockets for alternative 
music growing all over Asia, because 
kids are searching out new music. So 
far, English has been a common 
denominator," says Yavasis. 

No one at Sony thinks cross -border 
domestic repertoire will rival top 
national artists, but its marketing costs 
are much less than those of pop cam- 
paigns. Davis and Yavasis are con- 
vinced that this repertoire could be an 
important piece of the regional A &R 
puzzle, especially as the majors try to 
grab bigger market shares in such 
places as Taiwan and South Korea. 

Sony got into the domestic game too 
late to compete immediately with the 
power of PolyGram and EMI, and it 
will have to make use of its Japanese - 
repertoire links and growing presence 
in China, through a Beijing licensing 
office run by its Taiwan subsidiary, to 
increase its status. 

"I don't think we'll ever get that big, 
because we aren't, in ourselves, a prof- 
it- and -loss center. We want a strong 
presence and space to evolve with Sony 
Pictures and hardware," says Davis. 

NEW S. AFRICAN DIVISION SIGNS 1ST ACT 
(Continued from page 57) 

Henderson adds, "The most important 
thing from Sony's point of view was the 
development of a South African record- 
ing division. The primary interest under 
the Gallo company was Sony's interna- 
tional license, but that is well-established 
and the focus of the new company will be 
firmly on the local division. Sony is very 
interested to see what we can produce 
for the international market. 

"I've seen how difficult it is to release 
South African artists internationally 
when you're just a licensee. Our close 
relationship with Sony all round and our 
ability to play and promote South 
African artists through that channel will 
give a distinct advantage to artists that 
sign for Sony. Our artists will have a bet- 
ter chance of being released in the inter- 
national markets, but there will be no 
free lunches: If something is not good 
enough, it won't go." 

The fact that an artist of the caliber of 
Jennifer Jones was not signed to any 
record company before underlines the 
slack that had crept into the local record- 
ing industry, and it will quickly be taken 
up by the returning multinationals. 

One of the highest TV viewing audi- 
ences in South African history saw her 
perform her rendition of "The Day The 
World Began" before the World Cup 
rugby final between South Africa and 
New Zealand in June; the United 
Nations featured her life story in a doc- 
umentary on the lives of people in under- 
developed countries for this year's 50th 
anniversary celebration; and she has 
received rave reviews for her guest 
vocals on other artists' albums. 

Henderson says, "She has a tremen- 
dous vocal range and she's very versa- 
tile, which is excellent in that we can get 
something attuned to this market and 

we can adapt it to the international mar- 
ket. Her manager, Christian Syren, has 
done a superb job in building her career, 
and he is part of the deal with her." 

Not only local artists will feel Sony's 
impact. The new South African affiliate's 
close relationship with Sony Music means 
more international artists will come here 
on promotional tours, Henderson points 
out. "South Africa falls under Sony Music 
Europe, and European promotional tours 
will in the future include South Africa. 
Artists that were not available to Gallo, 
as a licensee, in the past will now be able 
to come out on behalf of Sony. It will be a 
great boost for us." 

Woollcott says the decision was made 
to have the South African company 
report to Europe, as "the cultural affin- 
ity is probably closer to Europe than it 
ever could be to Hong Kong. The histo- 
ry of the country speaks for itself... . 

And it's just as easy to get to Johannes- 
burg from London as Hong Kong." 

Sony's most successful artists in 
South Africa have been Mariah Carey, 
Bruce Springsteen, Michael Jackson, 
Luther Vandross, Pink Floyd, and 
Michael Bolton. 

"Our thrust on the international side 
will be the development of strategic mar- 
keting areas where we will be able to take 
advantage of Sony's catalog through non- 
traditional approaches to the market," 
Henderson says. "At the more esoteric 
end of the market, the public may have 
access to what was not available before. 
But, for the most part, we're focusing on 
making more of the catalog available." 

Woollcott adds, "We want to make 
sure there is the same range of titles on 
offer in Johannesburg as in a European 
city, such as Frankfurt or Paris." 

Canada 

Sonic Unyon Stays True To Its Artists 
3 Musicians Find Success With Their Own Label 

BY LARRY LeBLANC 

TORONTO- Aggressive grass -roots 
marketing and a superb catalog of 20 
cutting -edge alternative records is 
bringing the 2- year -old, Burlington, 
Ontario -based Sonic Unyon label 
enormous respect and attention 
here. 

"There's not a bad title they've put 
out," says Steve Jordan, an A &R rep- 
resentative for Warner Music Cana- 
da. "Each record is distinct from 
what else is out there, but also dis- 
tinct from each other. Being both 
artist -driven and artist -run is their 
strength." 

"Sonic Unyon's my favorite label," 
says Jeff Rogers, manager of Crash 
Test Dummies and Rusty. "The prod- 
uct they're releasing is so cool." 

In their mid -20s, Sonic Unyon's 
three principals -Mark Milnes, 
Sandy McIntosh, and Tim Potocic- 
oversee a roster that includes their 
own band, Tristan Psionic, as well as 
Treble Charger, Shallow, SIAN- 
spheric, Kittens, Gorp, and 
Smoother. The label also handles dis- 
tribution of Canadian act Hayden 
and select titles by such Canadian 
grass -roots alternative labels as 
lunamoth and murderrecords. 

"We've got Treble Charger and 
we're distributing Hayden ['Every- 
thing I Long For' on Harwood 
Records], which are two of the 
hottest independent acts in Canada, 
but we're still scraping by," says 
Potocic, laughing. "We haven't had 
one paycheck in two years." 

"We now get a lot of demos and 
invitations to shows," says Milnes. 
"Many groups think we have a lot of 
money, but everything we've earned 
we've put back into the company. 
Maybe that's why it's grown faster 
than other labels. Also, living in 
Ontario, there's a market here to sell 
to. It's more difficult for someone in 
Saskatoon [Saskatchewan] to start a 
label." 

Tristan Psionic guitarists Milnes 
and McIntosh formed Sonic Unyon 
in 1993 in order to release their 
band's music. Drummer Potocic 
joined six months later. 

"There was no other real option to 
putting a record out other than 
putting it out ourselves, and Ameri- 
can [independent] labels like Merge, 
Sub Pop, and Frontier were really 
big inspirations," says Milnes. "We 
thought we'd put the band's cassette 
out and then wait to put out a second 
one. We then released stuff by other 
bands because we thought [major] 
Canadian labels weren't going to 
sign bands we liked," such as Shal- 

TRISTAN PSIONIC 

low and Sponge (now named 
Smoother). 

"Outside of [Sony Music Canada] 
with Junkhouse, I never saw any 
[major label A &R reps] in Hamilton 
[Ontario] until we started up," 
Milnes says. 

The label's unusual name originat- 
ed with a Guitar Player magazine 
interview with Kevin Shields. It 
described My Bloody Valentine's gui- 
tarist "peeling back the layers of his 
sonic onion." 

After issuing two cassettes -Tris- 
tan Psionic's "Pslop" and Sponge's 
"Trend Bender," both of which were 
sold only to Record World, Cheapie's, 
and Dr. Disc retail outlets in nearby 
Hamilton -the label then issued the 
compilation "Not If I Smell You 
First ?" in early 1994. Featuring 
tracks by Tristan Psionic, Shallow, 
Gleet, Sponge, hHead, NC17 (later 
renamed Treble Charger), the 
release turned out to be the fledg- 
ling label's turning point. 

"When we did the compilation, we 
knew we were going to try to get 
more serious about the label, but we 
didn't expect it to turn into this," 
says Potocic. "Since then, it's been so 
overwhelming we don't have [per- 
sonal] lives any more." 

To the consternation of several 
Canadian major -label A &R reps, 
Sonic Unyon scooped up Treble 
Charger last year. Interest in the 
band had become heated within the 
Canadian music industry after the 
band's independently released 
"NC17" album on Smokin' Worm 
Records, which Sonic Unyon had dis- 
tributed, topped Canadian indie 
charts for much of 1993. 

"A lot of [music industry] people 
got ticked off about us doing that, 
but it's up to the band to not sign 
with a major label if they didn't feel 
they were ready to," says Potocic. 

Adds Milnes, "We knew we 
couldn't compete against these major 
labels, but we had set up distribution 
for our tapes and our CD [ "Feves: 
The Sounds Of Tristan Psionic"] was 
coming out just before their `Treble 
Charger' CD and we figured we 

EL ULTIMO DE LA FILA 
(Continued from page 57) 

Pop, one of the leading bands of the '80s. 
El Ultimo De La Fila (which means 

"last in line ") has its own label in 
Barcelona, Perro Records, and the inter- 
nal EMI change carne about because the 
current Chrysalis team had already han- 
dled Perro Records' distribution and 
marketing from EMI in Madrid. 

El Ultimo's last album, "Astronomia 
Razonable" (Reasonable Astronomy), was 
released in February 1993, spent 86 

weeks in the charts, and sold 620,000 
units, says the label. The previous album, 
"Nuevo Pequeño Catalogo De Seres Y 
Estades" (New Small Catalog of Beings 
and States), sold 500,000 units, and only 
the semi -retired pop trio Mecano has sold 
more records here. 

El Ultimo De La Fila is promoting the 
album with the biggest tour in Spain this 
year, a 44-concert affair 

could work both." 
Sonic Unyon's key support bases 

have been at Canadian university and 
college radio stations and indepen- 
dent music retail accounts. 

"College radio in Canada is great," 
says Potocic. "We release a record 
and they play it. With the big [com- 
mercial radio] stations, it's like bang- 
ing your head against the wall to get 
attention. We're only now starting to 
get a bit of airplay. At least retail 
people have a clue of what's selling 
and what's cool." 

Potocic maintains that major 
labels tend to overlook smaller inde- 
pendent stores where "there's a huge 
market." He adds, "We get our prod- 
uct into those stores because we'll do 
it on consignment. Some [retail] 
chains, like HMV, we now bill direct- 
ly, but there are still some chains 
which are still on consignment, like 
Sunrise Records. Cargo Records 
also helps us with stores we can't get 
into [directly], like A &B Sound. 

"Quebec is our worst province," 
he continues. "Nobody wants to take 
anything from us, not even on con- 
signment. The big HMV store in 
Montreal won't give us the time of 
day. I know we could sell a lot of 
product there." 

While Potocic and Milnes stress 
they have many friends working at 
major labels, they don't see the pos- 
sibility of a distribution tie -in with a 
Canadian -based multinational. 

"All the major labels have asked us 
what they can do for us, but we're 
really not interested right now," says 
Potocic. "We've got other priorities 
now, and we'd want to retain as much 
control as possible. There's still a lot 
of record store accounts in Canada 
we have to get into, and we want to 
get into the United States. We have 
to sell our records there to survive. 
It'd give us more credibility to go 
into the United States as Sonic 
Unyon, not Sonic Unyon /Warner 
Bros. or whatever." 

RUSS HERGERT has been named 
national manager of dance promo- 
tion at Virgin Music Canada. Helen 
Bezakaczko has been named pro- 
duction manager at Attic Records. 

VANCOUVER -BASED Zulu Records 
has signed a distribution agree- 
ment with London -based Plastic 
Head to handle U.K. distribution of 
Zulu's catalog. 

MCA RECORDS CANADA has 
reissued 11 catalog titles by veter- 
an Toronto -based act Triumph in 
digitally remastered form. The 
titles are available with original 
front covers and added lyrics and 
liner notes. 
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altzes from Johann 
Sn- III cs, hit covers from 
the 'murfs, Italian pop 
songs sung in Dutch- 
all have contributed to a 
surer in domestic reper- 
toire, which has high- 
lighted business in the 

Netherlands in the past year. 
André Rieu with his adaptations of 

Viennese waltzes, children's television 
host Irene Moors and her albums with 
"De Smurfen," and pop singer Marco 
Borsato with his Dutch versions of Italian 
ballads have helped confirm the creativi- 
ty and commercial strength of Holland, 
the world's ninth- largest music market. 

INCREASED PERCENTAGES 
In the first half of 1995, total unit sales 

of albums and singles 
rose 9.8% over the 
same period of 1994, 
according to the 
industry trade body 
NVPI. Wholesale val- 
ue of albums and sin- 
gles shipped in the 
first half of 1995 
reached 260.1 mil- 
lion guilders ($156 
million), a 5.9% 
increase over the first 
half of 1994. While 
domestic repertoire 
in recent years usual- 
ly has accounted for 
15% to 18% of the 
Dutch market, its 
share rose to 25% in 
mid -1994. 

Executives concede that domestic 
repertoire sales have been boosted by a 
handful of hit acts: Rieu, the Smurfs, 
Borsato, Paul De Leeuw and René Froger, 
among others. But many agree that a 

pride in native culture is rising in 
Holland -as elsewhere in Europe -part- 
ly as a reaction to the homogenization of 
the European Union and political 
changes across the Continent. 

"I don't think. you're looking at a clear 
structural developmei," says Ted 
Sikkink, managing director of Warner 
Music Benelux. Yet Sikkink and others 
recognize various factors influencing the 
recent Dutch pop boom, sut h as the 
growing listenership of Radio Nordzee 
Nationaal, which was launched on cable 
in 1992 to promote Dutch-mark music 
and moved to a terrestrial Irequenc\ in 
April 1994. Sikkink adds that Warner 
Music, which moved out of domestic 
repertoire in 1988, mac c entually re- 
enter that segment of the market. 

. l his is \ en unique at this moment," 
says Theo Roos, president oí PolyGram 
Holland and VP of artist development, 
PolyGram Continental Europe- dis- 
cussing the rise in domestic repertoire. 
PolyGram markets both Rieu on Mercury 
Records and Borsato on Polydor.' 

"Local repertoire has always been a sta- 
ble part of our turnover," says Hennie 

The Dutch usicTrair 
CgaMdEg-Mc]g@ arToQ aaic] I3ooaldEg Oa4orfolgo Magp 
NIoOETEc] La iTQug OGgpo aEa;11d 
BY THOM DUFFY 

van Kuijeren, managing director of EMI 
Music Holland, whose company struck 
gold with Irene Moors & De Smurfen. 
"This [rise] is a reaction to the strong 

position of international 
repertoire," and perhaps 
resistance to an overload 
of American culture - 
"the McDonalds effect," 
says Van Kuijeren. 

Jazz veteran Hans Duffer 

GLOBAL VIEW 
Yet, this interest in 

domestic repertoire has 
not changed Holland's 
longstanding role of 
developing its own acts 
for the international 
market and helping to 
launch international 
artists into Europe. 

"The Dutch tradition- 
ally have been the 
traders of the world and 

have an open attitude," says Bert Meyer, 
managing director of Zomba Music in 
Holland, which licensed the Swedish 
techno- country act Rednex for the world 
through its offices in the Netherlands. 

Irene Moors & De Smutfen 

Among the many Dutch artists gaining 
international acclaim in recent years are 
Candy Dulfer on BMG, who has sold 2 

',pillion albums worldwide; her father, 
jazz veteran Hans Dulfer, on EMI, who 
solidified his popularity in Japan with a 

summer club tour; alternative rockers 
Bettie Sevicert, who were licensed from 
Dutch indie Brinkman Records to 
Matador Records in the U.S.; rock -rap- 
pers Urban Dance Squad on Virgin; and 
European hitmakers Ten Sharp on Sony. 

Dance hit Technoheads 

Helping to promote Dutch music in the 
international marketplace are organiza- 
tions such as the Dutch Rock Music 
Foundation and Conamus, which is affil- 

iated with the authors -rights societies 
Buma/Stemra. 

Holland "really is a springboard for a 

lot of acts," says Maria Jiménez, interna- 
tional manager for Conamus. "There are 
fewer acts who are just replicas of 
American or English groups." 

At the same time, 
many of the music 
companies in Hol- 
land- including the 
Dutch affiliates of 
Warner and MCA; 
the European bases 
of Epitaph, Zomba 
and Play It Again 
Sam; and the world- 
wide headquarters of 
Roadrunner -are 
largely involved with 
promotion and de- 
velopment of inter- 
national repertoire 
from their offices in 
the Netherlands. 

Holland's role as 
an international business hub is recog- 
nized by Play It Again Sam, which dis- 
tributes product through its partners and 
affiliates across Europe for numerous 
independent labels. "Once we have the 
repertoire, we can do the job as well as 

VITAL STATISTICS 

Population 15 million 
Exchange rate 100 Dutch guilders = $60.60 
Per capita sales (value) $41.1 
Per capita sales (units) 2.5 units 
CD player household penetration 127.3% 
Value added tax on records and tapes 17.5% 

MID -YEAR SALES GROWTH 1994 -1995 

Total album and singles unit sales, first half 1994 
Total album and singles unit sales, first half 1995 
Percentage change 

Total wholesale value, first half of 1994 

Total wholesale value, first half of 1995 

Percentage change: 

17,808,971 
19, 549,169 

+ 9.8% 

245.5 million guilders 
($147.3 million) 

260.1 million guilders 
($156 million) 

+ 5.9% 

Source: NVP/ (Member companies: Arcade, BMG, Dureco, Edel, EMI, MCA, 
PolyGram, Sony, PolyGram, Warner) 

any major," says PIAS managing director 
Wally Middendorp. 

BATTLING PIRATES 
Holland confronts a growing problem 

with CD piracy and has long suffered 
from imported 
product that under- 
cuts the prices of 
albums sold by the 
Dutch record com- 
panies. The labels 
want new legis- 
lation to stem 
imports from out- 
side the European 
Union and take 
steps to build retail- 
er loyalty to their 
own product. BMG 
in the Netherlands, 
for example, as part 
of a multinational 
effort, this month 
launched its Stop! 

Scratch 'N Cut retail campaign to pro- 
mote its midline catalog. 

While the Dutch market enjoyed steady 
growth for years, driven by the introduc- 
tion of the CD, now "we're back to a 

Continued on page 70 

Bettie Serveert was licensed to U.S. 

SALES AWARD LEVELS 

Platinum album 
Gold album 
Platinum single 
Gold single 

100,000 units 
50,000 units 
75,000 units 
50,000 units 

MARKET SHARES 

PolyGram 23.6% 
Sony 19.0% 
BMG 14.4% 
EMI 14.3% 
Warner 11.4% 
CNR 5.8% 

Source: NVPI figures for 1994. 

(PolyGram share includes Mercury, 
Pofydor and Movies Select Audio; BM1 
share includes Dino Music; EMI share 
does not include Virgin's share of 3.3 %.) 

MUSIC RETAILERS 

Specialty record shops 300 
Department stores 80 
Hypermarkets 35 

Source: Music b Media 
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UJFIAT DO 

All THESE 

ARTiSTS 
HAUE iN 

COfflfflON? 
URBAN DANCE SQUAD CLAW BOYS CLAW 

BETTIE SERVEERT GOLDEN EARRING CANDY 

DULFER THE ROSENBERG TRIO RENÉ 

FROGER LAURA FYGI MATHILDE SANTING 

DULFER TEN SHARP 2 UNLIMITED 

TWENTY 4 SEVEN ATLANTIC OCEAN QUAZAR 

THE NITS JAYDEE DOOP DARYLL ANN 

URBAN DANCE SQUAD CLAW BOYS CLAW 

BETTIE SERVEERT GOLDEN EARRING CANDY 

DULFER THE ROSEN 

FROGER LAU 

DULFER T 

TWrENnnT''Y 4 SEVEN 

ri- Í fU IAPF 

G TRIO RENÉ 

HILDE SANTING 

s,2 UNLIMITED 

AN QUAZA\ 

DARYLL ANN 

MUSIC FROM 
HOLLAND 

FOR MORE INFORMATION ON DUTCH MUSIC, ARTISTS, 

AUTHORS AND THE INDUSTRY, PLEASE CONTACT 

CONAMUS - P.O.BOX 929 -1200 AX HILVERSUM - HOLLAND 

PHONE +31 35 218748 - FAX +31 35 212750 

he et nil ds 

Exports And Expats 
MolEmncJ°4 n7ffooQo aEracJ Ma@ao aoaw@oyy 

LagigGiGe MGM DD om@4giQ LZCrí]C 

0G>]Q@G'Gí7 si ürlonaf GamaL]Qga4 

As diverse and dynamic as 
any market in Europe, the 
Netherlands offers an 
array of artists to watch. 
Here's a selective sample 
of the talent that has been 
climbing the pop charts 
in Holland in recent 

months, including Dutch superstars, 
domestic hitmakers and international 
artists broken in the market by compa- 
nies based in the Netherlands. 

ANDRÉ RIEU 
Mercury/PolyGram 

"Sixty thousand people going mad" is 

how Theo Roos, president of PolyGram 
Holland and VP of artist development, 
PolyGram Continental Europe, de- 

scribed the reaction of an Amsterdam 
football- stadium crowd this summer to a 
half time performance by Holland's most 
unlikely pop star, Dutch violinist and 
conductor André Rieu. His album 
"Strauss & Co." has sold more than 
700,000 units (seven times platinum) 
since its release in September 1994. It 
topped the Dutch album chart for 19 
weeks and has helped lead the domestic - 
repertoire boom in the Netherlands. 
"Strauss & Co." also has broken on the 
German album charts, and TV exposure 
is seen as key to marketing Rieu in the 
GSA territories, as well as elsewhere in 
Europe. The album also has been 
released in South Africa, the Philippines 
and Malaysia. 

CANDY DULFER 
BMG /Ariola 

"We have a new Candy Dulfer album 
this October," says Dorus Sturm, manag- 
ing director of BMG Ariola Benelux, 
announcing the return of one of the most 
successful international artists to emerge 
from the Netherlands in the '90s. The as- 
yet- untitled new album follows the suc- 
cess of Dulfer and her band Funky Stuff 
with "Saxuality" and "Sax- A- Go -Go," 
both of which were released through 
Arista Records in the U.S. and achieved 
worldwide sales exceeding 2 million. The 

BY THOM DUFFY 

toire from Italian superstars such as 
Zucchero and Eros Ramazzotti -and 
singing their songs in Dutch. Col- 
laborating with Robert Long, a Dutch 
songwriter living in Italy, Borsato adapt- 
ed Zucchero's "Domenica" and Ram - 
azzotti's "Terra Promessa." But it was the 

daughter of renown Dutch jazz musician 
(and EMI artist) Hans Dulfer, Candy 
Dulfer has recorded with her own 
heroes -Prince, Van Morrison and Ar- 
etha Franklin, among others. She has a 
publishing deal with BMG Publishing, is 
booked by Wayne Forte's Entourage 
Talent and renewed her recording con- 
tract with BMG last year in preparation 
for her return this fall. 

PAUL DE LEEUW 
Sony 

There is no shortage of acts on the 
roster of Sony Music Holland who 
have achieved international recogntion, 

and this year 
brings new re- 
leases from the 
likes of Golden 
Earring, Ten 
Sharp and a 
best -of set from 
the Nits. But 
within the 
Dutch market, 
Paul De Leeuw 
is one of the 
company's 
undisputed 
superstars, hav- 

ing sales of more than 1 million units to his 
credit. His 1994 album, "ParaCDmol," was 
a Top 10 hit for weeks through early this 
year. "He is huge," says Paul Hertog, man- 
aging director of Sony Music Holland, who 
reports that De Leeuw has a movie project 
in the works. 

MARCO BORSATO 
Polydor /PolyGram 

With his hit album "Marco," Marco 
Borsato has given European pop culture - 
crossing a new twist by choosing reper- 

Dutch single "Dromen Zijn Bedrog 
(Dreams Are Lies)" that topped the 
Dutch singles chart for more than 14 
weeks and sold a quarter -million units, 
igniting additional sales for the album. 

CLOUSEAU 
EMI Music 

"Everyone thought that Clouseau was 
over," says Hennie van Kuijeren, manag- 
ing director of EMI Music Holland of the 
Dutch -Belgian act with a multi -album 
history. "It's always difficult to go back 
to your roots." Although Clouseau made 

a bid in the past for wider international 
success with English -language albums, it 
never accomplished with those discs 
what it has done this summer with its 
domestic -language release "Oker," 
which has hit No. I on the Dutch album 
chart. What is the group's ongoing 
appeal? "I think it's the songwriting," 
says Van Kuijeren. "Lt's very romantic." 

Continued on page 71 
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when you're looking 
for the best, call: 
a.M. PRC3Mt? HoNS 
G e r y v a n M e e g d e n b u r g 

National & International 
independent ororrtotio- 

P.O. Box 2260, 1200 CG Hilversum, The Netherlands 
Phone (31) 35 685 78 41, Fax (31) 35 683 41 12 

for the country's music companies. 
The seizure by police this summer of a 

shipment of 90,000 illegal CDs with a 
retail value of 2.25 million guilders ($1.4 
million) highlighted the piracy issue, 
which has drawn the attention of the 
NVPI, the national Dutch IFPI group and 
its member companies. Those pirated CDs 
would have been sold at 25 guilders ($15) 
apiece, well below the full retail price for 

High Prices And Penetration Make 

Netherlands Market A Target for 

Pirates And Parallel Imports 
BY THOM DUFFY 

Despite the overall health of the 
Dutch market, the perennial prob- 
lem of parallel imports and a rising 
tide of pirated CDs cause concern 

0111101 room Studio I with SL 9072 -J console 

If windmills and wooden shoes 
have not convinced you yet then . . . 

we'll give you another 9000 
reasons to come to Holland! 

WISSELOORD STUDIOS b.v. 
Catharina van Renneslaan 10 
1217 CX Hilversum - The Netherlands 
Telephone: (0)35 - 6217256 - Fax: (0)35 - 6244881 

legitimate albums on the Dutch market. 
Compact -disc plants in Eastern Europe 

are believed to be the source of the pirated 
product. But why is Holland increasingly 
the first market of choice for the CD 
pirates? 

"CD prices are high, and CD penetration 

EMI's Hennie van Kuijeren 

is high, so we are suffering more than 
other markets," says Hennie van Kuijeren, 
managing director of EMI Music Holland. 
"It is really a serious threat to our busi- 
ness. And this is probably something that 
will spread over Europe in a couple of 

Along with pirated copies of best- selling 

albums, the Dutch market is seeing com- 
pilation albums released without legiti- 
mate approvals or clearances, thus allow- 
ing the pirates to sell more -attractive hit 
collections than any record company 
could assemble. "They don't pay any copy- 
right or royalty fees, so they can undercut 
our prices and still make money," says Van 
Kuijeren. 

OUTSIDE COMPETITION 
The Netherlands also has been particu- 

larly susceptible for years to the sale of 
cheaper, legitimately manufactured prod- 
uct, imported from outside its borders. 
Since the country is a member of the 15- 
nation European Community, Dutch 
music companies cannot legally prevent 
retailers or wholesalers from purchasing 
international repertoire from wherever it 
may be obtained, at the least cost, within 
the EU (Billboard, Aug. 5). 

"We have a major, major import prob- 
lem," says Ted Sikkink, managing director 
of Warner Music Benelux, "and [within 
the EU] there's not much you can do 
about it. Few companies can now claim to 
be the exclusive supplier of their repertoire 
in a given market." 

While parallel imports within the EU 
cannot be legally stopped, those from 
other markets -including the U.S. - 
would be prohibited under pending Dutch 
legislation. Exceptions would be made for 
the importation of product that is other- 
wise unavailable in the market. 

Companies releasing product unique to 
the Dutch market don't face as serious a 
problem with imports as the majors with 
their international repertoire. "Our prod- 
uct is just not available in other markets," 
says Andre de Raaff, president of the 
Arcade Music Group, referring to his com- 
pany's top -selling Dutch compilation 
albums. 

However, record executives say their task 
is to convince retailers that the sale of 
imported product obtained from compa- 
nies outside Holland hurts the Dutch 
record companies and retailers alike in the 
long run. 

"We base our marketing spending 
[which benefits retail] on our turnover," 
says Doms Sturm, managing director of 
BMG Ariola Benelux. "If we don't have the 
turnover, we can't have the marketing." 

DUTCH MUSIC 
Continued from page 66 

hit -driven market," says Paul Hertog, 
managing director of Sony Music 
Holland. And the speed with which acts 
can break on the singles chart can be 
challenging. 

"It's frightening how fast it goes," says 
Stefan Mister, international marketing 
manager at Roadrunner Records. 

FAST DANCING 
Nowhere is that more true than in the 

dance genre. Many of Holland's indepen- 
dent labels are well -established in the 
volatile scene: CNR Records (2 Brothers 
On The 4th Floor), Toco International (2 
Unlimited), Ala Bianca (T- Spoon) and 
High Fashion /Red Bullet (Capella). 
Others are expanding their presence in 
the dance scene. Roadrunner, with its 
Deep Blue imprint, has current hit act 
Technohead; Dureco launched its 
Blueprint label in January under Artur 
Prait, director of marketing and artist 
development. 

The success of dance singles has, in 
turn, fueled the compilation -album busi- 
ness, which has been a mainstay for the 
Arcade Music Group. Titles such as 
"Mega Dance," "The Golden Love 
Songs" and "Yabba Dabba Dance" have 
sold more than 100,000 units each, 
according to Andre de Raaff, president of 

Ten Sharp cuts across Europe. 

the Arcade Music Group. 
If Dutch music fans have been quick to 

seize upon the latest sounds, they also 
have been ahead of the rest of Europe in 
embracing new entertainment media. 
The rate of CD- player ownership and 
household cable penetration in the 
Netherlands is one of the highest in 
Europe. This has raised expectations for 
the performance of such new media as 
CD -i, developed by Philips in the 
Netherlands. In 1994, Philips staged a 
major retail promotion in which some 
600,000 CD -i discs were given away to 
establish a link with audio retailers and 
music fans. 

"Holland is, in many ways, a very liber- 
al country, and people are interested in 
new things," says PolyGram's Roos. "A 
lot of the changes that will take place in 
Europe will find Holland a few steps 
ahead." 
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DOG EAT DOG 
Roadrunner /Edel 

"It's a perfect example of what this 
company stands for," says Roadrunner 
international marketing manager Stefan 
Köster, describing the border -crossing 
success the Dutch company has 
achieved with the rock 'n' rap band Dog 
Eat Dog from Brooklyn, N.Y. Building on 
live appearances and hit -single action 
with "No Fronts," Dog Eat Dog has 
exceeded European sales of 200,000 
units for its album "All Boro Kings." The 

vocals are so great," says William 
Haighton, founder of independent Van 
Records, recalling why he signed the 
Pilgrims after the band's split from Sony 
Music Holland. The group is one of the 
first on Van's roster to get a U.S. release 
following the five -year -old company's 

summer hit single with "Tonight" on 
Arcade's CNR Music label. "I felt they 
were making international- quality music, 
and the girls had something special in 
their weals and looks," says De Raaff. A 
collaboration with Prince on Ldis Lane's 
1992 Polydor album, "Precious," raised 
expectations. But with the new Top 30 
album, "Firelight" on CNR, the group 

album remains Top 30 in Holland, fol- 
lowing the summer release of "No 
Fronts: The Remix," an inspired collabo- 
ration with Run -DMC's Jam Master Jay. 
"All Boro Kings" also has reached Top 20 
in Belgium, Switzerland and the Czech 
Republic, and Top 30 in Germany. 

THE PILGRIMS 
Van Records 

"The first thing that struck me was the 
voice of the singer [Reniet Vrieze]; his 

move into the international licensing 
marketplace. "The world is now our 
playground," says Haighton. The 
Pilgrims' powerfully melodic rock 'n' 
roll style on the Van debut album, 
"Hurrah," appealed also to Steve 
Popovich, who licensed the act -along 
with Van labelmates The Watchman 
( "Peaceful Artillery") and The Rest 
( "Domestic Affairs ") -to relaunch his 
famed Cleveland International label in 
the U.S. 

CAPELLA 
High Fashion/Red Bullet 

Publishing and record deals for the 
Benelux brought Italy's Capella and their 
Top 10 single "Move It Up" into the hit- 

making ranks of High Fashion Music, a 
joint- venture between Willem van 
Kooten of Red Bullet, one of Holland's 
oldest independent record companies. 
and Jochem Gerrits, former manager for 
Van Kooten's publishing company, 
Nanada Music. "As a publisher, some- 
times you know what's going on even 
faster" than the record companies, says 
Eelko van Kooten, A&R executive with 
Red Bullet/Nanada Music. With exten- 
sive international licensing deals, Red 
Bullet can claim Benelux success with 
numerous acts, including Tag Team, 2 In 
A Room and The Artist Formerly Known 
As Prince. 

LOIS LANE 
CNR/Arcade 

"I signed them as a publisher 10 years 
ago, when I was with Warner Basart," 
says Andre de Raaff, now president of the 
Arcade Music Group, recalling how he 
spotted the talent of Lois Lane, led by sis- 
ters Monique and Suzanne Klemann. 
The group has scored a techno- tinged 

proves it needs no pop Superman in 
order to claim a place on the charts. 

OFFSPRING 
Epitaph/Play It Again Sam 

"Our whole catalog has increased sates 
400% or 500% since we opened," says 
Jay B. Ziskrout of the success Epitaph 

Records has enjoyed since Ziskrout 
launched its European operation in 
Amsterdam in mid -1994. The prime 
beneficiary of that move, of course, is 
label standard -bearer Offspring, whose 
hit album "Smash" has sold more than 1 

million units in Europe, where it is dis- 
tributed by Play It Again Sam. The band 
is managed by Rebel Waltz, booked in 
Europe through ITB and published 
through Gamete Music. Epitaph's next 
move, under newly announced presi- 
dent, Hein van der Ree, will be to manu- 
facture its product in Europe and expand 
the pan- European marketing staff of its 
Amsterdam office. 

REDNEX 
Jive /Zomba 

"I wanted to be more active in licensing 
repertoire," says Bert Meyer, managing 
director of Zomba Music in Holland, 
recalling how the company's office in 

Laren became an A&R source for Zomba 
worldwide. "We were going for the hits 
wherever we found them." That has 
turned out to be a remarkable under- 
statement. Zomba signed the Swedish 
techno- country novelty act Rednex 
through its Dutch office, and its debut 

Continued on page 73 

OADRUNNE 
RECORDS 

The International Independent Record Company 
THE NETHERLANDS 
ROADRUNNER PRODUCTIONS B.V. 
3ijdorp 2 1181 MZ Amstelveen The Netherlands 
phone: (31) -20- 656.6666 Fax: (31) -20- 640.6126 

USA 
ROADRUNNER RECORDS & MUSIC PUBLISHING CO. INC. 

536 Broadway New York, NY 10012 USA 
hone: (1)- 212 -219.0077 Fax: (1) -212- 219.0301 

GERMANY 
ROADRUNNER MUSIK -, PRODUKTIONS- UND VERLAGS GMBH 
Aachener Str. 209 50931 Köln Germany 
Shone: (49) -221- 940.5260 Fax: (49)- 221 -408.881 

UK 
ROADRUNNER MUSIC LIMITED 

Suites W & T, Tech West House 10 Warple Way, Acton 
London W3 (JUL England 
Phone: (44)- 181 -149.2984 Fax: (44)- 181 -749,2523 

FRANCE 
ROADRUNNER FRANCE S.A.R.L. 

3/5 Rue Albert De Vatimesnil + 92380 Levallois Perret France 
Phone: (331- 1- 475L12D Fax: (33)- 1- 4758.1226 

BENELUX 
EDEL BENELUX B.V. 

Bijdorp 2 1181 MZ Amstelreen The Netherlands 
Phone: (311 -20- 656.6611 Fax: (31) -20- 640.3204 

AUSTRALIA 
ROADRUNNER RECORDS AUSTRALASIA PTY. LTD. 

24 High Street Northcot= 3070 Victoria Australia 
Phone: (61, -3- 432.19160 Fax: (61) -3- 482.3873 

BRASIL 
ROADRUNNER BRASIL PR©DUt EÔS FONOGRÁFICAS LTDA. 

Rua Original 16E 05435 - 050 São Paulo Brasil 
Phone: (55) -11- 8116644 Fax: (55) -11- 211.3392 

ROADRUNNER 
RECORDS 
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Nether 
wore Radio And Video Venues 

likely To Shift the usic 

Marketing Focus 

BY THOM DUFFY 

he media channels for marketing 
music in the Netherlands are in a 
state of expansion and transition, 
with developments such as the move 

by public broadcaster Veronica this month 
to the commercial sector and the relaunch 
of Hitradio 1224 as Hitradio Veronica. 

RADIO FREQUENCIES 
The shift by Veronica, a dominant pop 

broadcaster in Holland, follows the move 
from cable delivery to new terrestrial com- 
mercial frequencies last year of Radio 10 
Gold, Radio Noordzee, 
Classic FM and Holland 
FM (which was subse- 
quently rechristened 
Hitradio 1224). Two more 
cable -delivered outlets - 
hit format Radio 538 and 
adult- contemporary Sky 
Radio -also won their 
battle for over -the -air fre- 
quencies earlier this year. 

Music executives see 
radio in Holland following 
the path of the medium in 
the U.K, as the growth of 

commercial stations creates new opportu- 
nities to target a specific music audience. 

"The more the better," says Paul Hertog, 
managing director of Sony Music Holland. 
"Each will have its own identity." 

BMGAriola's Doras Sturm 

The Zodiac Series 
A unique series of 12 albums. Each covering a sign of the zodiac. Each 
one specially composed by wellknown composers. The perfect present. 

Aries 
CD /MC ORA 2910 

Virgo 
CD /MC ORA 2915 

Taurus 
CD /MC ORA 2911 

Gemini 
CD /MC ORA 2912 

PISCES 

MIKE ROWLAND 
A NEW AGE OF RELAXATION 

Scorpio 
CD /MC ORA 2905 

Pisces 
CD /MC ORA 2909 

Cancer 
CD /MC ORA 2913 

Libra 
CD /MC ORA 2904 

Capricorn 
CD /MC ORA 2907 

Mer#wyn Goodall 

Leo 
CD /MC ORA 2914 

SIGtrrntQtits /';t 

Sagittarius 
CD /MC ORA 2906 

Aquarius 
CD /MC ORA 2908 

Oreade 
music 

The Fairy Ring 
Suite 
CD ORE 52042 / 

MC ORE 52044 

Nazca, Land 
of the Inc 
CD OMM 52062 

MC OMM 52064 

Oreade Music Holland phone +31.23.5245223 
Oreade Music USA phone 800 -625 -8378 

fax +31.23.5244201 
fax 415- 851 -2339 

A NEW AGE OF RELAXATION 

DUTCH VIEWING 
With one of the largest rates 

of cable penetration in 
Europe, Holland has been 
ripe for its own music -video 
outlet and in May the Arcade 
Music Group launched Music 
Factory, a pop video channel. 
One of Holland's most 
notable new music outlets, 
Music Factory announced 
last month that it now reach- 
es 1 million homes -20% of 
the nation's cabled house- 
holds. It aims for 2 million by 

the end of this year. 
"It was important to be on the market 

early this year, because it is quite a fight to 
get on the cable," says Andre de Raaff, 
president of the Arcade Music Group. 
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"The total capacity in Holland is 5 million 
homes, and that is what we eventually 
aim for." 

Distinguishing itself from MTV Europe 
through its support for domestic Dutch 
pop repertoire, Music Factory and its 
potential impact has been compared to 
that of the music -video channel Viva in 
Germany. 

"I am absolutely in favor of having a 
Viva -like situation in Holland, because 
the Dutch market is so different from 
[what's shown onJ MTV Europe," says 
Doms Sturm, managing director of BMG 
Ariola Benelux. 

If Music Factory does become as impor- 
tant to selling pop acts in Holland as Viva 
has become in Germany, "we will have to 
change our attitude in spending our mar- 
keting money," says Tony Berk, president 
of Dino Music, acknowledging the cost of 
music videos. 

"There are not a lot of Dutch artists mak- 
ing videos yet," agrees De Raaff. 

Although Music Factory's parent, 
Arcade, is one of the largest music com- 
panies in the Netherlands, other labels 
are likely to seek marketing and promo- 
tional alliances with the music video 
channel. 

"One of the things to do is to try to be a 
partner with these guys," says Amu Prait, 
director of marketing and artist develop- 
ment for Dureco in Holland and managing 
director of Dureco in Belgium. "If you 
can't beat them, join them." 

Music Factory will operate indepen- 
dently of Arcade's labels, says De Raaff. 
"We are open to every collaboration with 
every company." 
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single, "Cotton Eyed Joe," went to No. 1 

in the U.K., Germany, Norway, Den- 
mark, Switzerland, Sweden, Austria, 
Finland and Holland -as well as Top 30 
in the U.S. The single has sold 3 million 
units, and the album, "Sex & Violins," 
has sold 1 million copies worldwide. 
according to Zomba's Jive label. The lat- 
est single from Rednex, "Wish You Were 
Here," has hit Top 10 on the Music & 
Media Hot 100 Singles chart. 

LIVE 
MCA Music 

"We released the Live album 
l "Throwing Copper "] in July 1994 with 
shipments of 200 copies, because no one 
knew of the band here yet," says Kees 
van Weijen, managing director of MCA 
Music in Holland. Since then, MCA's 
newly launched Dutch affiliate has 
brought the American band up to 
70,000 units in the market through a 
combination of tour appearances, radio 
promotion and enthusiasm from the new 

MCA team. "I always felt that when you 
believe in an act, you should stick with 
it," says Van Weijen, whose company is 
now turning the same attention to anoth- 
er MCA -affiliated act. "Weezer is defi- 
nitely an act we're going to break in a big 
way," says Van Weijen. With GRP reper- 
toire also under its domain, MCA 
Holland released a "Sounds Of '95" sam- 
pler of the label's acts during this sum- 
mer's North Sea Jazz Festival. 

GOMPIE 
RPC Entertainment/Dureco 

`Rob Peters is a very nice and very 
clever guy," says Dureco executive Artur 
Prait, whose company struck a distribu- 
tion deal for the Benelux with Peters, 
president of independent RPC Enter- 
tainment and creator of the hit single 
"Alice, Who The X Is Alice ?" The rude 

Rednex has done -that a hit single can 
yield a hit album, a full -length disc is 
forthcoming. The title: "Who The X Is 
Gompie ?" 

RENÉ FROGER 
Dino Music 

"We've been working with René Froger 
going hack six years," says Tony Berk, 
president of Dino Music, of the Dutch 
artist whose current album, "Live In 
Concert," has hit No. 1 and gone plat- 
inum -plus in his home market -with 

and offbeat version of the 1976 Smokie 
hit, "Living Next Door to Alice" was cut 
by veteran Dutch singer /guitarist Peter 
Koelewijn and session musicians under 
the name Gompie. It held the No. 1 spot 
in the Netherlands for a month this sum- 
mer and was licensed for various interna- 
tional territories by three other Dutch 
companies: Arcade, Dino and Toco 
International. Aiming to prove -as 

sales exceeding 100,000 units. "And 
we'll do another 300,000 copies before 
Christmas," says Berk, who describes 
marketing plans to extend Frvger's reach 
into Germany, Switzerland and Austria, 
and other European markets. "I firmly 
believe that, within a year, René will be 
broken in those territories. He stands for 
strong songs and MOR pop songs, which 
I believe are still 60% to 70% of the mar- 
ket. He has a very believable character, 
and people believe what he's singing 
about.° 

R 
BULLET 
R E C O R DS 

You ie rt é ne ux 
Red Bullet Records, Alexanderlaan 2 
1213 XS Hilversum, The Netherlands 

Phone (31) 35 685 78 41, Fax (31) 35 683 41 12 

N A N A D A M U S I C 

Yo r indie puiI er or e e ne ux 
Nonada Music, Alexanderlaan 2 

1213 XS Hilversum, The Netherlands 
Phone (31) 35 685 78 41, Fax (31) 35 683 41 12 

EDEL ENTERTAINMENT (BENELUX) B.V. 
THE COMPANY WITH THE BIGGEST SUMMERSMASH IN EUROPE 

T6HNJ H6A 

ROADRUNNER 

ALSO HOME OF THE HOTTEST DANCE LABELS 

": CLUB' \TOOLS 

Edel Entertainment Benelux B.y. Bijdorp 2 
Phone: (31) 20 656 6611 

o 'o ,: 
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1181 MZ Amstelveen The Netherlands 
Fax: (31) 20 640 3204 
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BLANK TAPE fL ACCESSORIES 

Widest Selective Anywhere I 

Call For Fro. Catalog . 
(800) 355-4400 

/.ROSEA'Tf4L 
701 WISH Iao NOISMW PI 11041 - 

oppDISTRIBUTION 
& PROMOTION 

Serving domestic and gbbel market 
for major and independent labels. 

(310)306 -4205 
8117 Manchester Blvd., Suite 162 

Playa Del Ray, California 90293 

SERVICES 

28TH ANNIVERSARY 4212 14TH AVENUE. BGOOR:IN, NC 11219 

FREE CATALOG 0 Ell 
PRODUCTS AUDIO 

LENGTH CD -RS, HI -8, 
MINI DISKS, S -VH 

MASTERING TAPE 

A -DAT, R -DAT, BULK VHS 

PLASTIC REELS, BOXES 

NORELCO , SOFT POLY BOXES 

VIDEO BOXES & SLEEVES 

SINGLE 8 DOUBLE CD BOX 

DCC, MOD, DDS2 
IN HOUSE DIRECT ON CASSETTE PRINTING 

MORE "ßÿp 
CUSTOM PRINTED LABELS & J -CARDS 

IN NYC 718- 435 -7322 800 -221 -6578.44 HOUR PAX 718.853.4589 

TYPE 

C-10 C-20 C-30 C40 C50 C60. -70 

SERVICES 

C-80 C-90 

TSAK 
.25 .30 .35.39.44-491.53 .58 .63 lï TDK 

MAXELL 
XIII 

'27.32.38.44.47.52.67.70 -76 
ilN 
F 

BASF 
CHROME .30 .38.47.56.65.69.80 .87 .89 AMPEX 

SUPER 

maxell 

EASTERN STANDARD 
PRODUCTIONS, INC. 

CALL TOLL -FREE 

COMBINATION SPECIAL. " 

500 NAPES AND 500(I) > 

ì (7v41 flt rrf lAI R4ADV DA -l..' 
CaòY-Nw Spacial RAN . ° $2,365 8 G G -4S8-440î 

PROFESSIONAL RECORDING AND DUPLICATING SUPPLIES 
CUSTOM 

AUDIO CASSETTE BLANCS 
1 Mkt. -126 Min. 

Loaded With: 
BASF CHROME PLUS, 

CHROME SUPER 1. 
MAXILL XI. II 

HIGH BIAS TAPE 

o, !o 

Et BASF 

3M 
maxell SONY 

1101171.1A01110 OEM 

AMPEX 
AlkTDK 

- -_ - IIII 

ON CASSETTE PRINTING - PRIMED LABELS & J -CARDS - SHRINK WRAPPING 

CALL FOR 764 5tfi Avenue, Brooklyn, New York 11232 -sue RS 
OUR FREE e In New York Telephone: (718) 369 -8273 
CATALOG p 24 Hour Fax (7181 369 -8275 National Recording Supplias Inc 

TOLL FREE 1 -800 -538 -2336 

COMPACT DISC I VINYL I CASSETTE PRODUCTION 

DESIGN I SEPS I PRINTI PACKAGES I DROP -SHIP 

Q*J LITY e 
FREE CATALOGUE or SPECIAL QUOTE, CALL 

ALIGNED AUDIO 1 - 800 869 - 6561 
or 718- 788.6969I FAX 718- 499 -0421 

SMALL AD. RIG VALUE! 

CUSTOM COMPACT DISCS 
Affordable single copy CDs starting at 

$35. Write. call or fax for information. 

46 PRODUCTIONS 
42W557 Hawk Circle, St Charles. IL 60175 

TEL (800) 850 5423 
FAX (800) 203 1725 

PROMOTION 
National promotion, distribution and 
marketing of the highest caliber. In 

business 25+ years. 
RCI RECORDS, INC. 

4721 Trousdale Dr. Nashville, TN 37220 
(615)833 -2052 Fax (615)833 -2101 

1(800)737.9752 

etail 1,I 
11lrlrraitfwetturf iv= 

CD, Cassette Video Duplication 
Full Graphics 

CALL FOR OUR BROCHURE 

1- 800 -737 -7624 

DUPLICATION 
COMPACT DISC 

AUDIO +VIDEO CASSETTE 
CO ROM 

NOW FEATURING THE 

AX 
I THE LATEST IN DIGITAL 

CASSETTE BIN TECHNOLOGY 
FROM GAUSS. Nm /R iv, INC. 

w 8472 Brookville Road 
Indianapolis, Indiana 46239 

317/353 -1113 Fax 317/353 -0750 
Internat wmgIndy.net 

ádla NL A 4( NAIRID 

MASTERING 
REPLICATION 

PRINTING 
It COMPLETE PACKAGING 
GRAPHIC DESIGN STUDIO 

POSTERS 

PERSONALIZED EXPERT SERVICE 

TOTAL CD, CD -ROM & CASSETTE 

The Power 
of Excellence- 

212 - 333 - 5953 
330 WEST 58TH ST. NEW YORK, N.Y. 10019 

O 
O C n 
O 
Z 

FROM THE USA -AIR FREIGHT 
Transport daily. Special to the Music Indus- 
try since 1953, Worldwide. Confidential At- 
tention. Low Rates. Contact: 

Dennis Klainberg, Dir. 
BERKLAY AIR SERVICES CORP. 

ROB 665, JFK Airport, NY 11430, U.S.A. 

Fax: 718-917-6434 Ph: 718-656-6066 

WORN WITH U5 

44, 
CALL TOLL FREE! 

1. 800-APD -DISC 
1- 800- 273 -34721 APD quality CD & cassette 

production services include: Printing caver design, 

warehousing and storage. Our warty tan he¢ roe 
san teae I wean guaranteed Call today for your 

free estimate and catalogue iAa 
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SERVICES 

COMPACT 
DISCS 

1000 $1890 
REFERENCE CD NO CHARGE 

CASSETTES 
DIGITAL BIN DUPLICATION 

1000 $899 
PACKAGES INCLUDE 

PROFESSIONALLY DUPLICATED 
CASSETTES OR CD'S, FULLY 

PACKED, WITH PRINTED INSERTS 
(FROM CUSTOMERS'S FILM), 

DIGITAL MASTER, TEST 

GUARANTEED QUALITY 

CUSTOM SERVICE 

(800) 
423 -2936 

FOR SALE 

Buy direct and save! While other people are 
raising their prices, we are slashing ours. Major 
label CD's, cassettes and LP's as low as 50C. 
Your choice from the most extensive listings 
available. For free catalog call (609) 890 -6000. 

FAX: (609) 890 -0247 or write 
SCORPIO MUSIC INC. 

P.O. BOX A 

TRENTON, NJ 08691 -0020 

tirc;NN, Weave Metal Prnk J. SIu nk ' 
Campus Records 

wholesale Distributor of 
IMI "Deletions /Overstock"Deletions/Overstocks" 

awT 

i 171 ,ut , Shaker Raed 

Latham, NY 11.10 EXPORT 
15181 783 -6698 i (518) 783 -6753 FAX 

For a unique Blend of Independent and 

¡SS 

.- .. -$nWl MTD MM .w.iali . .eap 
Major Label Closeouts and Overstocks 

Colored Jewels Jewel Boxes 
CD Blisters Security Packaging 

Plastic Sleeves Price Guns 
Mailers Dividers Norelcos 

The Jewelmasler Packaging System 
Retail -level shrinkwrapping. Does CD s, Videos 
cassettes, LP's, posters & mcre...only $189.95! 

Indies Budgets Novelties Accessories Blank lope Performance Dlst's_ 
2 OAK Sr- NEW BRUNSWICK NJ OBRO 1 Tel:9013.545.3004 Fax :9013.545.6054 

DON'T BUY CUTOUTS! 
Until You See Our Catalog 

Of Great Cassettes & CD's 
TARGET MUSIC DISTRIBUTORS 

7925 NW 66th Street - Dept. J 
Miami, Florida 33166 

PH: 305 -591 -2188 FAX: 305 -591 -7210 
DEALERS ONLY 

ROCK AND SOUL 
ELECTRONICS 

-4'0" 462 7th Ave. N", NY 10018 

212 -695- 3953/Fax 212- 564 -5358 

For 20 years - N.Y. #1 Music Source 

DISCOUNT PRICES 
Large selection on 12'' vinyl & LP's 

CD's Cassettes - Blank Tapes 

PRO D.J. Ecuipment 
Mixers Cases - urntables 

Cartridges Mail Orders Available 

100% HEMP HATS 
Custom embroidery available for 

merchandising and promotion 
50 stock embroidered styles 

available 
800 -775 -1969 for wholesale catalog. 

Headcase, 150 Bay Street, 
Jersey City, NJ 07302 

HELP WANTED 

PRODUCTIO\ 
MA\AGER 

First Media Communications, Inc., a leading entertainment and communications 

company based in Nashville, Tennessee is looking for an experienced individual 

to oversee the replication, duplication, printing, and manufacturing functions of 

its record label and marketing operations. Extensive experience in all facets of 

production of CDs, cassettes, and related collateral and printed materials is 

required, as is expertise in working closely with designers, Art Directors, and 

Creative Directors. Major or indie label experience required. Attractive 

compensation and benefits package in nation's fastest growing city. Send 

resume in confidence to: 

First Media, Attention: Human Resources 
111 Westwood Place, Suite 300 

Brentwood, Tennessee 37027 

FIRSTMEDIA 

DYNAMIC RECORD COMPANY LOOKING 
FOR EXPERIENCED, INTELLIGENT, 
PERSONABLE, HIGH ENERGY SENIOR 
DIRECTOR, PRODUCTION WITH EXTENSIVE 

KNOWLEDGE AND BACKGROUND IN PRE- 

PRODUCTION IMPLEMENTATION AND 
POST- PRODUCTION MANUFACTURING. A 

MAJOR PRE- REQUISITE IS ABILITY TO 

WORK UNDER EXTREME PRESSURE AND 

COMMUNICATE WELL WITH STAFF, SENIOR 

EXECUTIVES, AND OUTSIDE CONTACTS. 
SALARY WILL COMMENSURATE WITH 
EXPERIENCE. PLEASE SEND RESUMES 
ONLY TO BOX # 8245 - BILLBOARD 
MAGAZINE - 1515 BROADWAY - NYC, NY 

10036 

MUSIC VIDEO SALES REP 
ESTABLISHED MUSIC VIDEO DIRECTOR WITH 

OWN PRODUCTION COMPANY SEEKS THE 

RIGHT INDIVIDUAL TO REPRESENT HIM. YOU 

MUST BE ABSOLUTELY CONFIDENT IN YOUR 

ABILITIES TO BRING OPPORTUNITIES THAT 

ELEVATE HIS PROFILE AND CAREER TO THE 
NEXT LEVEL. HE WILL ALSO CONSIDER 

OTHER DIRECTORS YOU CURRENTLY REP AS 

PART OF THE COMPANY'S GROWTH. MUST BE 

FAMILIAR WITH THE M V INDUSTRY AND 
HAVE STRONG CONTACTS. FAX RESPONSES 

IN CONFIDENCE TO (818) 972 -2670. 

RADIO- PRODUCER -ENGINEER -WRITER 

NYC based Radio Syndication Company is 

looking for all sorts of folks to join our staff. If 

you have experience in writing radio prep, 
studio engineering/ production and are 
looking to make a job switch send your 
resume to Box # 8270. 

WANTED & NEEDED 
Administrative Assistant /Executive 
Secretary /to busy Sr. VP production for 
dynamic, growing, and successful record 
co., top flight professional skills required 
(word processing, typing, organizational 
skills, and short or fast long hand). Ability 
to work well in a pressured atmosphere. 
Prior experience in this capacity is a plus. 
Please send resume to: 

Box 8252 

Billboard Classified 

1515 Broadway 

NYC, NY 10036 

DIRECTOR, CATALOG 

MARKETING & SALES 

Major music distribution company 

seeks an experienced manager for 

this new position reporting to Sr. 

V.P. Focus is to proactively work 
with labels and customers to 

maximize sales of catalog product 

through comprehensive and 

creative marketing. Candidates 
must have extensive experience 
and knowledge of brand marketing 

techniques, along with the tools, 
channels and vehicles used to 

sell /market our products. MBA in 

marketing or significant relevant 
business experience required. 
Please send resume to: 

Human Resources - Catalog 
Cerna Distribution 
21700 Oxnard Street 
Woodland Hills, CA 91367 
FAX: (818) 587 -4197 

REGIONAL PROMOTION MANAGERS 
MID -WEST, SO. EAST, WEST COAST 

Major distributed label with 
proven hits seeks to expand 
promotion staff. If you are a 

tireless closer who loves the 
trenches, send your resume 
with salary requirements in 

strictest confidence. Benefits. 
Box 8268 

Billboard Magazine 
1515 Broadway 

New York, NY 10036 

RADIO AFFILIATE RELATIONS 
NYC based Radio Syndication Company 
has an opening in its affiliate relations 
department. You must have spot radio 
media buying experience and /or 
programming experience. If your 
interested, send resume to Box #8269. 

HELP WANTED 

SALES REP 
Fast growing, national independent distributor is expanding its California sales 
force. Applicants must have at least 5 years experience in music store sales and 

have a good understanding of music and music store operations. We offer a 

competitive base salary, expense allowance, commission override and 
performance bonus. Interested parties should write to: California Sales Position, 
Allegro Corporation, 12630 N.E. Marx St. Portland, OR 97230. Fax: 503 -257- 
9061. All applications kept confidential. No phone calls please. We are an equal 
opportunity employer. 

America's Independent Distributor 

DIRECTOR OF MARKETING 
We are America's leading educational video distribution & production company to schools 
& libraries. Schlessinger Video Productions, a division of Library Video Company, has 
produced 200 critically acclaimed programs sold exclusively to the institutional market. 
We seek an individual to develop consumer markets for our videos. Position is an 
outstanding opportunity to be an integral part of major expansion into television, CD -ROM 
& consumer markets. Applicant should be highly motivated, intelligent, and an 
experienced marketer with sales savvy. Individual should have familiarity with several of 
the following: retail, catalog & direct response marketing, cable & TV markets, 
international sales, the Internet and multimedia. Please submit resume to our 
Philadelphia headquarters (no calls please): 

LIBRARYVIDEO COMPANY. 
A D I S T R I B U T O R O F EDUCATIONAL MEDIA SINCE 1 98 5 

PO Box 1110, Dept. BB - Bala Cynwyd, PA 19004 

V 
INIACIG3 

Columbia House, the world's largest direct marketer of audio and 
video entertainment products, has a challenge for a well - 
organized self- starter with a thorough knowledge of pop music. 
This leadership role involves initiating and managing music 
marketing /sales promotion programs for our CD & Tape Clubs. It 
includes the coordination and review of sales promotion 
materials, as well as artwork and copy. 
BA /BS and 3 -5 years of music marketing experience required. 
MBA in Marketing or Music Management is desirable. Basic PC 
knowledge is essential. 
Only resumes with salary information will be considered. 
Send your resume to: Director, 
Recruitment, Columbia House, 1221 
Avenue of the Americas, New York, NY 
10020 -1090. EOE M /F /D /V 

ACCOUNTING MANAGER 

Leading independent record 
label based in northwestern 

New Jersey seeks experienced 
accounting /bookkeeping person 

familiar with industry 
accounting and bookkeeping 
practices. Business affairs 

experience a plus. 

Fax resume to: 
Dawn 212- 334 -0284. 

BUSINESS 
OPPORTUNITIES 

AT &T, MCI 900 #'s 
STARTING A TURN KEY 900 

LINE AS A SIDE BUSINESS IS 
EASIER THAN YOU THINK! CALL 

1 -800- 417.4900 
FOR FREE INFORMATION!! 

PROFESSIONAL 
SERVICES 

* * * * * * * * * * * * ** * * ENTERTAINMENT ATTORNEY * * CONTRACT DRAFTING AND NEGOTIATION * 
MUSIC/FILM/TV/THEATRE 

* REASONABLE RATES * * GABRIELLE R. VITELLIO * 
24 ST. MARKS PLACE 

* 212- 260 -4316 * * * * * * * * * * * * * * ** 

LOOKING FOR A RECORD DEAL? 
STARTING AN INDEPENDENT LABEL OF YOUR 

OWN? NEED GENERAL ADVICE ABOUT RECORD 
DEALS, PUBLISHING, DEMOS, PRODUCERS, 
PRESSING CD'S, PROMOTION? REPUTABLE 
TWENTY -YEAR VETERAN OF THE RECORD 

INDUSTRY WITH MULTI -PLATINUM, MAJOR 
CREDITS AND HIS OWN NATIONALLY 

DISTRIBUTED LABEL WILL GUIDE YOU TOWARD 
SUCCESS. CALL TRIUMPH ENTERTAINMENT AT 

(212) 726 -3030. 

(Continued on next page) 
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WANTED TO BUY 

II 

HEAL ESTATE 

To TH STAS 
ARCHITECTURAL MASTERPIECE 

One of Atlanta's most spectacular 
contemp. Brilliant workmanship & 

design. Master suite + upper level priv. 
suite with fplc, sauna & spa. $595,000. 
Barbara or Ausker Morris (707) 977 -1100 
or (404) 847 -7108. 

Reach For The STARS! 
Moving? Relocating? 
ARE YOU INTERESTED IN RESIDENTIAL. 

COMMERCIAL OR STUDIO PROPERTIES? 

BE SURE TO READ THE ADS IN THE REAL 

ESTATE TO THE STARS CLASSIFIED 
SECTION EVERY WEEK IN BILLBOARD. 

COMPUTERS 

RecordTrak 
Inventory Management 

For Record Stores 

a- 800-942-3008 
Fax 203.269.3930 

Voce 203 -265-3340 

ANSieltla0C 
Complete vos /Inventory 
Control for ALL your record and 
muIUmMla store needs! 
Available in Spanish too! 

PHONE: (919)833 -5533 
FAX: (919)833 -1900 

St. Seise 406, Na ok NC 27603 (Also I. Europe) 

YSL COMPUTER SYSTEMS 
MEAN MORE PROFIT! 
Coll or fax today to see why YSL is undeni- 

ably the leader in computer systems for 

music and video retailers and wholesalers 

We built 20+ years of music and video in- 

dustry experience into our computer systems 

to help make your business more profitable 

YOUNG SYSTEMS UNITED Phons 0404) 449 -0338 

Fax 14041 840 -9723 

Australia: 108) 338 -2477 

6185 Buford Hwy Sie C -100. Norcross. Ga 30071 

ANNOUNCEMENTS 

RICK LEVY MANAGEMENT proudly 
announces Mercury release: Best Of Jay & 

The Techniques. Also seeking established 
artists needing representation. 407 -521- 
6135. 

ACCESSORIES 

PRO S /NG Karaoke 
FreeCatalog World'slargest I selection All Brandsol equipment 

CD.G LID'S Vocal Eliminators. 
1 ` layers Speakers Mics 

CSP P.O BOX 1106 
Bridgeview IL 60455 Ili 41 1- 800 -800 -8466 

1 .A.-dE/ d lldR - AND COMPANY 

NAME eRaoMIawI= 
> Audio Books >Video Games 
> Consumer > Computers 

Electronics 
>Compact Discs 

> Videos >Cassettes 
> Laser Discs 

(305) 351 -0000 
Fax: (305) 351 -0561 

CASH - CASH -CASH 
Top $ paid on CD's, Cassettes, 

LP's, Music Books, Rock 
T- shirts. No quantity too big or 
too small. Call 201 -662 -7600 or 

Fax: 201 -662 -8060 

"We are cash buyers of un- 
wanted LP's, Cassettes or 
CD's." No quantity is too 
large or small. We pay the 
freight. Call: 

(609) 890 -6000. 

NEEDED 
Country Music Association 

Award Tickets for 
Wednesday, October 4, 1995 

Call (615) 728 -5522 or 
1- 800 -999 -6710, I.D. 996 -5622 

then leave number to call 
followed by # sign 

1950's/60's CONCERT ITEMS 

WANTED! 
Concert Posters, Flyers, Handbills, Tix, ETC Of 

Particular Interest Old R &B, Motor Town, 
Revue, Biggest Show of Stars, Dick Clark's 
Caravan Of Stars, Globe Posters, Also Doors, 
Hendrix, Led Zep, Allman Bros, Buffalo 
Springfield, Janis, ETC. Top SS PD! 

ANDY HAWLEY 
613 Silvermine Rd 

New Canaan, CT 06840 
(203) 972-3081 Fax (203) 972 -3544 

NOVELTIES 

MUSIC MERCHANDISE 
The greatest variety of licensed product around, 
POSTERS. T- SHIRTS STICKERS. PATCHES, 

CAPS. JEWELRY. TAPESTRIES. BUTTONS. ETC 

Same day shipping / NO minimums 
GET IT ALL WITH ONE CALL!!! 

DEALERS ONLY 1 -800- 248-2238 CALL FOR CATALOG 

ZMACHARS POSTERS, INC. 

1305) 888-2238 / FAX (305) 888-1924 
7911 NW 72 AVE SUITE 102 MEDLEY, FL 33166 

SERVICE IS OUR #1 GOAL! 

TAPES 

SENTRY S STEMS 

A New Generation of Reusable 
Software Security Packaging 

Seven Models - Including a 

double CD Package 

Adapts to all EAS Technologies 
Increase Profits by Reducing 
Theft 

Call or Write Today for Brochure 
and Samples 

C & D Special Products. Inc. 

309 Sequoya Drive 
Hopkinsville. KY 42240 

West Coast 
800 -366 -4923 

1- 800 -922 -6287 

APPAREL 

aV -CE MAN 
LICENSED MUSIC APPARREL 
"OVER 100 ARTISTS" 
CALL FOR FREE CATALOG 
DEALERS ONLY 
1 800 328 0308 

WHO CARES IF 
YOUR 

ADVERTISING 
DOLLARS WERE 

SPENT WITH 
PUBLICATIONS 
THAT DID NOT 
DELIVER THE 

GOODS ... 

BILLBOARD'S 
CLASSIFIED 

REPRESENTATIVE 
CARES ... 

CALL FOR RATES 
TODAY! 

1- 800 -223 -7524 
(OUT OF STATE) 
212- 536 -5174 

WE'LL ASSIST 
YOU IN PUTTING 

TOGETHER A 
VERY 

AFFORDABLE 
ADVERTISING 

CAMPAIGN 

You can rely on us 
to reach the buyers 

who want to purchase 
your products and 

services 

Billboard classified ... 
year round the place 

to be. 

Billboard classified ... 
can help in selling 

your service, 
locating an employee, 

advertising 
promotional products 
or selling your home if 

you're relocating 

Rely on us today! 
Jeff Serrette 

1 -800- 223 -7524, 
212 -536 -5174 or 

for 
Real Estate to the 

Stars 
Susan Mazo 

1- 800 -223 -7524, 
212 -536 -5173 

Billboard 
1515 Broadway 
New York, NY 

10036 
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Co -op Cash Continues To Flow 
Despite Objections From Labels 

BY DON JEFFREY 

NEW YORK - Record company execu- 
tives have to laugh when they hear the 
term "co -op advertising." As one says, 
'We're the only ones co-operating." In- 
deed, labels often pay 100% of the cost. 

Co-op programs between labels and 
music retailers - 
which once 
amounted to shar- 
ing the cost of 
print and broad- 
cast advertising - 
now include such 
in -store marketing 
enticements as 
endcaps and other 
prominent posi- 

tioning, discount pricing, and listening 
stations. 

But as the programs have expanded, 
so have the retailers' demands. The la- 
bels say the costs of the in -store pro- 
grams are becoming too high, with the 
price they pay retailers to market just 
one title in one chain approaching 
$100,000. 

Retailers argue that co-op programs 
require them to give up profit because 
they are discounting product in the 
stores without a corresponding drop in 
the wholesale price of the music. 

The merchandisers also say labels 
have to share the blame for the increase 
in co-op costs simply because they have 
been unwilling to say no to increasing 
demands for more money. For example, 
four major record companies, looking to 
have their product placed in the win- 
dows of a store in heavily trafficked 
Rockefeller Center in New York, 
agreed to pay operator Trans World 
more than $1 million -10 times what 
the previous occupant, the Musicland 
Group, was getting. When word of that 
got out, positioning costs escalated. 

Nevertheless, some labels are saying 
that the current system of advertising 
their products may not be the best de- 

CLIFFORD 

J&R Music World in downtown New 
York features a recent storewide 
promotion in which certain titles were 
endcapped, sale- priced, and put on 
listening posts. (Billboard photo) 

But labels still have to ante up the 
substantial dollars needed to get their 
titles positioned prominently on the 
walls or windows or in racks where they 
will be seen easily by customers. 

Label sources say it costs $40,000 to 
nearly $100,000 for "price and position- 
ing" for just one title in large national 
chains, such as Trans World, Block- 
buster Music, and Musicland. The 
higher amount would be for the crucial 
Christmas selling season. Other big 
chains and rackjobbers charge between 
$15,000 and $35,000. 

Labels acknowledge that retailers 
are using co-op dollars to shore up sag- 
ging profit margins caused by price 
wars. One label executive says, `That's 
the only way they feel they can make 
money: selling space in the store." 

As a result, label executives say that 
they have had no choice but to go along 
with the escalating expenses if they 

ployment of marketing dollars. want their products displayed where 
"The industry does a very good job consumers will readily see them and at 

of talking to the consumer once he's in a price (usually $12 or $13) that they 
the store," says Jim Caparro, president will find attractive. 
of PolyGram Group Distribution, "but it Generally, labels spend between 4% 
does a lousy job of driving customers and 6% of their marketing budgets on 
into the stores. There's too much money co-op advertising. Label sources say 
spent on the captive audience." that retailers and wholesalers usually 

The trend in co-op has moved away receive co-op dollars that average about 
from media advertising, which often 3% of their purchases. Big chains can 
does work in enticing people to visit receive 6%-7 %. 
music stores. Some retailers have noted the labels' 

"A couple of years ago, it was complaints about rising costs and taken 
straight co-op ads," says Jeff Clifford, steps to ease the burden. 
VP of marketing for Spec's Music. Barbara Lewis, VP, advertising and 
"Now it's more listening -post and posi- promotion for Wherehouse Entertain - 
tinning money." ment, says, 'We're been trying to offer 

Many label and retail executives different vehicles at different price 
agree that the listening station is the points. And it seems to be getting good 
most effective use of co-op dollars --eá- response. There's not just one price 
pecially for developing artists -at a line, like there used to be for inserts, ra- 
time when it is difficult to get radio or dio, and endcaps. Now there are differ - 
video airplay. Placement of albums on ent types." 
stores' listening posts is often the With the labels picking up the tab, 
cheapest form of co-op, too, with the the "co- operative" part of co -op be- 
cost of adding one title ranging from comes the retailer's commitment to or- 
$200 to $2,000 at most chains. (Continued on page 83) 

PGD President Caparro Not 
Satisfied With Second Place 

BY ED CHRISTMAN pendent business, fighting not only to 
survive but also to kill. Budgets are only 

LAGUNA NIGUEL, Calif. - Although a point of reference; success is what 
PGD emerged this year as the second- counts. Breaking new artists, beating 
largest U.S. music distributor, company competition, and getting your equal fair 
president Jim Caparro kicked off the share is what will make your branch 
company's annual sales conference by sexy." 
challenging staffers, "Could we have In the meantime, Caparro said, he 
done better ?" was pleased with some of the changes 

At the meeting, held at the Ritz-Carl- implemented since 
ton here, Caparro began his opening the last summer 
speech by noting that the company had sales meeting, held 
enjoyed a remarkable run over the last in Short Hills, N.J. 
five years, with annualized growth of (Billboard, Sept. 
sales and operating profits each at 16%. 17, 1994). In an in- 

But ultimately, he said that the com- terview with Bill - 
pany could have done better. board, he pointed 

"Our results are great; there is no out that in addition 
doubt about it," he said. "You should all CAPARRO to developing art - 
be proud of them, because you made ists, the company 
them happen." has worked hard at squeezing incre- 

In acknowledging the accomplish- mental revenue out of its business. For 
mends, Caparro praised the PolyGram instance, the company hired John Espo- 
family of labels, which includes MM, sito, who formerly headed up the music 
Island, Motown, Def Jam, Polydor, and and video division at Nobody Beats the 
Mercury, for the repertoire they have Wiz, as VP of catalog sales, which has 
given PGD. All but the latter two labels given a consistent focus to PGD's pro - 
have been acquired in the past six years. motion and exploitation of catalog. 

In the speech to the company's na- Another area that has shown ad- 
tional staff, branch managers, sales vancement, according to Caparro, is 
managers, and national account sales special markets, including licensing, 
representatives, Caparro said that the custom packages, and premiums. "In 
company's results "have satisfied corpo- just a two-year period, our revenues and 
rate management, satisfied Wall Street, profits have doubled," he said. 
and impressed our industry. We are In his speech, he said that special 
here today being the talk of the industry market sales should exceed $50 million 
and the envy of our competitors. Yet by the end of next year. 
your job is to push ahead and not be- On the video front, Caparro said that 
come complacent" the company has grown to be the "ninth 

He noted that PolyGram has become largest video distributor and ... expects 
a sexy company on Wall Street; earn- to be in the top five in two years." 
ings per share have grown 16 %, while He said that in 1997, PGD will be- 
share price has gone from $16 to $62 come the sole video distributor for all 
over the past five years. But, he asked, PolyGram pictures, and that by then the 
is PGD a sexy company on the streets? company expects video sales to exceed 

In some ways, he said, PGD still re- $200 million. 
sembles the old PolyGram. `While it is In addition, the company has entered 
changing, it is not changing fast enough an agreement to become the sales agent 
for my taste," he said. `That is why we and distributor for all Philips Interac- 
value aggressiveness so much at PGD: tive Media product, beginning next 
Each branch has to behave as an hide- (Continued on page 81) 
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Repo Records Fights Back -With Personality 
Retailer Specializes In Used Vinyl, Kiss Memorabilia 

BY KENNETH JOHNSON 

CHARLOTTE, N.C. -In this rap- 
idly growing city, where Best Buy 
and Media Play moved in faster than 
a Charlotte Hornet to the basket, 
one colorful three -store operation, 
Repo Records, is keeping the land- 
scape from becoming a total ware- 
house wasteland. 

With a batch of hilarious and infa- 
mous local television ads featuring 

such notables as 
Mojo Nixon, the 
Rev. Billy C. 
Wirtz, and Jim 
Rose, plus Char- 
lotte's largest col- 
lection of used 
LPs and Kiss 
memorabilia, 
Repo has carved 
a unique niche as 

the store with the coolest personal- 
ity, while prospering in the city's 
dog -eat -dog market. 

"While other stores have as fine a 
selection and staff as knowledgeable, 
there's. something, um, wired about 
the ambience here that's hooked 
right into the heart of rock'n'roll," 
said the alternative weekly paper 
Creative Loafing in naming Repo its 
critic's pick for best indie store in its 
recent "best of' issue. 

Repo Records grew out of owner 
and founder Jimmy Parker's per- 

PARKER 

BI LLBUA2 fETAIL 
IS COMING SOON TO 
A STORE NEAR YOU! 

sonal LP collection. The Charlotte 
native worked for record distribu- 
tors in Atlanta in the '70s, in addition 
to DJing in that city's clubs. He 
quickly amassed a truckload of vinyl. 

"I went yard -sale shopping a lot, 
and I knew a lot of people in Atlanta 
that were dumping their record col- 
lections, and I'd go to their houses 
and load up. For about a year I had 
a room in my house where I stored 
nothing but records. I didn't even 
know what I was going to price them 
at. I didn't have a clue." 

Parker packed up his LPs and 
moved back to Charlotte in 1988. 
With help from his mother, who has 
owned a used paperback bookstore 
in the city for 13 years, Parker 
opened Repo Records with $3,000, a 
calculator and tax chart, 600 CDs, 
and 10,000 of his own LPs. The store 
was christened Repo after a discus- 
sion with a friend. 

"One of my friends said, `Hey, you 
like that movie "Repo Man" so 
much,' and ... as soon as he said that, 
I thought, `That's it -Repo Records.' 
I liked the rhythm and the sound of 
it," says Parker, who has since be- 

r'`. îur r 
Repo Records is a three -store music retailer in Charlotte, N.C. (Photo: Ken 
Johnson) 

come known around town simply as 
Jimmy Repo. 

The flagship store moved to its 
current home, a 1,800- square -foot 
building at 2516 Central Ave., in 
1990. Parker opened Repo CDs in an 
800 -square -foot building at 1225 Ty- 
vola Road in 1991. Repo Cheapo 
opened its doors in a 1,500- square- 
foot building at 1609 Central Ave. in 
1993. 

Combined sales for the three 
stores last year were $1.25 million, 
according to Parker, although the 
three new Best Buys and three new 
Media Plays have cut into this year's 
figure by about $300,000 so far, he 
says. The stores carry a total of 
35,000 new CDs, 4,000 new cassettes, 
and more than 50,000 used LPs. New 
CDs account for 50% of the stores' 
sales; LPs, 18 %; 12 -inch singles, 
15%; and used CDs, 12%. The rest 
goes to cassettes and other music -re- 
lated items. 

The flagship store always did well 
with the alternative and modern rock 
crowd, but the chains have managed 
to lure away a good chunk of that 
base. "At first it didn't matter that 
much. And I thought I'd always keep 
my alternative crowd, the people who 
would buy Weezer and Portishead 
and so forth. And they were the first 
people to leave me, and they haven't 
returned," Parker says. "My R &B 
and rap trade is now my bread and 
butter." 

Hot titles these days include the 
soundtracks to "The Show" and 
"Dangerous Minds." Blues Trav- 
eler's "Four" and the Dave Matt- 
hews Band's "Under The Table And 
Dreaming" continue to be stróng 
sellers throughout the three shops. 
Metal and jazz are big sellers at the 
Repo CDs store, while classic rock 
vinyl and punk and alternative rock 
do well at Repo Cheapo. 

In addition to the different sales 
patterns, each Repo store has its own 
distinct vibe, with the funky Repo 
Cheapo easily being the hippest 
place in town to shop. 

Looking for that Kiss "Destroyer" 
jigsaw puzzle? Like to get your 
hands on some old Ace Frehley pub- 
licity stills? Repo Cheapo is the place 

(Continued on next page) 

E X E C U T I V E T U R N T A B L E 

DISTRIBUTION: RED Distribution in 
New York names Barry Roberts direc- 
tor, urban marketing and promotion, 
and Frank Falkow New York sales 
manager. They were, respectively, 
Northeast regional marketing and pro- 
motion manager for Elektrd Records 
and purchasing manager at Universal 
One-Stop. 

HOME VIDEO: Dennis Maguire is pro- 
moted to senior VP of sales and distribu- 
tion for Buena Vista Home Video in Bur- 
bank, Calif. He was VP of sales and 
distribution. 

The Video Software Dealers Assn. in 
Los Angeles appoints Bart Story re- 
search manager for the Vidl'rak pro- 
gram. He was director of market re- 
search for Video Store magazine. 

Jodie Rinde is named manager of 

ROBERTS FALKOW 

special markets for Turner Home Video 
in Atlanta She was manager of licensing 
for Storm Group. 

Warner Hone Video in Burbank, Ca- 
lif., names Gail Becker director of pub- 
licity. She was director of communica- 
tions for U.S. Secretary of Health and 
Human Services Donna Shalala. . 

ENTER *ACTIVE: Jake Winebaum is 
named president of Disney Online in 

MAGUIRE WINEBAUM 

Burbank, Calif. He was president of 
Walt Disney Magazine Publishing. 

Knowledge Adventure in Glendale, 
Calif., appoints Larry S. Gross presi- 
dent/CEO. He was VP of customer satis- 
faction. 

David L. Dodge is appointed VP, soft- 
ware systems, for Time Warner Cable 
Full Service Network in Orlando, Fla. 
He was VP of engineering for Media Cy- 
bernetics. 

Megastore By The Bay. Conducting the ceremonial ribbon -cutting at the 
opening of the Virgin Megastore in San Francisco last month were Cyndi Lauper 
and Ian Duffel!, president of Virgin Retail Group North America. The company, 
which operates more than 60 Megastores worldwide, says this was its biggest 
opening ever. More than 25,000 people shopped in the store, and 15 bands 
performed on the roof. 

newsline... 
RENTRAK, the pay- per - transaction home video supplier, has extended a longterm 
deal to supply videocassettes and Sega video games to Moovies, a video retailer 
that recently completed an initial public offering of stock Rentrak owns a stake 
valued at $1.7 million in Moovies, which operates 87 stores. 

ORION PICTURES, the beleaguered movie and home video company, says it has 
received a commitment from its bank to provide $185 million in financing for a 
merger with three other companies controlled by Orion's majority owner, John 
Kluge. The new company will be called Metromedia International Group. Financ- 
ing consists of a $135 million secured term loan and a $50 million revolving credit 
facility. 

READER'S DIGEST ASSN., the worldwide direct marketer of books, magazines, mu- 
sic, and home video, has elected Kenneth A. Gordon, 58, president/C00 and a 

member of the board of directors. 
Gordon joined the Pleasantville, 
N.Y.-based company in 1960. The 
former president, James P. Schalt, 
remains chaümar,CEO. It , aC;rgs 

_IL D i gest 
HALLMARK HOME ENTERTAINMENT 

announces pm-order sales of 102,000 units for the video and laserdisc release of 
the Oscar - nominated film `The Madness Of King George," the highest number 
for any Hallmark release so far. The Los Angeles -based company is the exclusive 
domestic video distributor for the Samuel Goldwyn Co., which produced the movie. 

RECOTON, a manufacturer of consumer electronics accessories, has completed the 
purchase of Sel) Holdings Ltd., a Hong Kong -based manufacturer and marketer 
of multimedia and computer accessories, including video game joysticks. The ac- 

' quisition "will provide Reco- 
ton with a Hong Kong base 
for research and develop- 
ment and distribution facili- 
ties, and a mainland China 
manufacturing operation," 
according to a statement. 

é...:, < .:..:: ..... ...... ':'. 

ACCLAIM ENTERTAINMENT, a Glen Cove, N.Y.-based video game developer, is 
backing up its new `Batman Forever" video games, based on the Warner Bros. 
film, with a $10 million marketing campaign. 

TWENTIETH CENTURY FOX ENTERTAINMENT has launched a World Wide Web site 
on the Internet to promote its upoonring release of Lucasfilm Ltd.'s "Star Wars 
Trilogjr' on home video. The site includes film clips, contests, and an interview 

with filmmaker George Lucas. In 
other news, Zanart Entertainment, a 
designer of collectible prints, in a 
promotion with Lucasfilm, will pm- 
vide a catalog with information on 
Zanart's "Star Wars" prints in the 
packaging for the Fox video release. 

MUSICLAND STORES' board of directors authorized the company's KSOP (a com- 
bined 401(k) pension plan and an Employee Stock Ownership Plan) to purchase 
an additional 50,000 shares of Musicland's common stock, which brings the total 
to 1.05 million shares. The authorization came at a time when the company's stock 
is trading at a relatively low price, closing at $9.50 a share at press time. 

78 BILLBOARD SEPTEMBER 23, 1995 

www.americanradiohistory.com

www.americanradiohistory.com


Merchants & Marketing 
REPO RECORDS 
(Continued from preceding page) 

to go. The store specializes in Kiss 
memorabilia, from posters to T- 
shirts to magazines to more obscure 
items. Cheapo also features a nice 
collection of punk and modern rock 
7 -inch singles. 

Then there are those 50,000 used 
LPs. The store stocks tons of $1 LPs, 
plus better quality collectible albums 
that go for $3.50 and more. You'll 
also find an array of T- shirts, post- 
cards, wrestling and monster maga- 
zines, posters, used video tapes, 
patches, jewelry -and, yes, old 8- 
track tapes for sale. 

Repo Cheapo has also become the 
stores' semi -official headquarters for 
in -store appearances by artists. It 
has hosted Bushwick Bill, local punk 

Repo Cheapo's Jeff Clayton shows off 
some of the store's large collection of 
Kiss collectibles. (Photo: Ken Johnson) 

band Antiseen (singer Jeff Clayton 
runs the store), and Trisha Camp- 
bell. "And 2 Live Crew was probably 
one of the weirdest ones I've had," 
Parker remembers. "The Charlotte 
police showed up with 25 policemen, 
and a SWAT team showed up in their 
van. We had maybe 30 people show 
up for autographs. There were more 
policemen there than fans. It was hi- 
larious. I've got pictures of all the po- 
licemen standing out front. There 
were no parking places because 
there were so many cop cars there." 

Repo Cheapo figures into Parker's 
future plans for the operation. He 
hopes to build an addition on the 
back of the flagship store and move 
Cheapo into that space. 

"Eventually, I've got to combine 
the two stores. Cheapo is right 
across the street, and that's conven- 
ient, but it's a whole store with an- 
other water bill, another phone bill, 
another insurance bill ..." 

But don't look for any major 
changes in staffing. Parker says his 
longtime and knowledgeable staff 
members, such as Clayton, Tripp 
McNeill, and Jon Redmond (all musi- 
cians in Charlotte bands) are a key to 
Repo's continued success. 

Another advantage the stores will 
always have, Parker pointed out, is 
their easy- access locations. 

"I've gone to Wal -Mart. It's 50 
steps to the door, another 25 steps to 
the music department, then you've 
got to find what you want," he says. 
"Then it's another 75 steps back to 
your car." 

With Repo, "You park right out 
front here, you've got five steps to 
the door, you've got three steps in, 
your question's answered, the prod- 
uct's in your hand, and you might 
have to pay a dollar more." 

T S E INTE ET 

WILL EVER E T E 

SA E AGAIN!!! 

Coming September 25th 

The Internet's Premier 
Record Store 

-150,000 CD titles sale priced $11.99 or less - 
- real -time audio samples - album reviews - soundscan /billboard charts - 

-track listings - album artwork -tour dates - 

.an i 
N/vtIRD 

hone 1-800-9PENTAGON 
e mail 411@pentagon.net 

Pentagon is a SoundScanTM reporting retail outlet. 
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GET THE 

SFIVICI!! 
YOU DESERVE! 

Let our retail experts keep you ahead of 
this ever -changing industry. 

Hot Pricing / Weekly Specials 
Highest Fill Rate in The Industry 

145,000 + Title Inventory 
Next Day Delivery 
Electronic Ordering 
Personalized Service 

CD ONE STOP 
CD'.S, TAPES, MUSIC VHS AND LASERDISC, ACCESSORIES, 

BLANK TAPES, AND MORE. 

Ask for our new store info -pack! 

(800) 388 -8889 ext. 323 (203) 798 -8852 fox 

DIVIDER CARDS 

QUALITY PRINTING 
QUALITY PRODUCT 
QUALITY SERVICE 

FORA FREE 
CATALOG 

800/648 -0958 
GOPHER 

PRODUCTS 

e-SSertfíaIS 

Store Organize Open Clean 

Easilu the most useful since the bole opens 

from the most innovative product hoe o= the ties 

E Z-C D 
CD Opener 

For New CUs, CD -ROMs, Etc. 

Other Openers: 

I EZ -Video 

EZ- Cassette 

Dealer /Distributor /Ad Specialty nquiries... 
Call MacTec Products 1- 800- MacTec -1 

Now sold at all Musicland aid Sam, Cody stores 

Specialty Retailers Must 
Practice Survival Tactics 
THE MUSIC -SPECIALTY retail 
sector is in its weakest state since 
the early '80s. A ferocious price war, 
coupled with an overabundance of 
record -store space, has even the 
most stout -hearted merchants feel- 
ing unsure about the viability of spe- 
cialty outlets. The fallout has already 
begun with the recent filings for 
Chapter 11 reorganizations by 
Wherehouse Entertainment and 
Kemp Mill Music. The only question 
left now is how far will the fall be. 

Consequently, two strategies have 
emerged among music retailers. One 
strategy, as championed by outfits 
such as the Musicland Group and 
HMV, is to continue to aggressively 
expand. Executives at those chains 
are gambling that their companies 
can withstand 
the downturn 
and are racing to 
attain dominant 
positions in the 
superstore sec- 
tor. A key factor 
helping Music - 
land and HMV is 
the strategy em- 
braced by many other chains: reduce 
costs, diversify product lines, and sit 
tight and hold on for dear life. 

The strategy is motivated by the 
realization that between the loss - 
leader pricing employed by con- 
sumer electronics chains and the 10 
CDs for a penny come -on tactics 
used by the record clubs, the CD has 
been effectively devalued in the 
minds of consumers. This will make 
discounting a fact of life for a long 
time to come. 

Therefore, the main hope for re- 
lief, unfortunately, is that the over- 
built music -retail sector will reach 
equilibrium as record stores go out 
of business. Already, that process 
has begun. Kemp Mill is in the proc- 
ess of going from 35 stores to 10 -15 
outlets. The 340 -unit Wherehouse 
Entertainment chain has announced 
it will close 28 stores and will likely 
reject more store leases before a re- 
organization plan is approved by the 
court. 

This week word comes from the 
Midwest that Phar -Mor, the 103 - 
unit, Youngstown, Ohio -based drug- 
store chain, is getting out of the mu- 
sic business. Phar -Mor, you might 
remember, was one of the main 
champions of loss -leader pricing be- 
fore its Chapter 11 reorganization 
several years back. Executives at 
Streetsboro, Ohio -based Arrow Dis- 
tributing, the rackjobber supplying 
the chain, referred questions to 
Phar -Mor, where no one was availa- 
ble to comment. In fact, Lori Porter, 
who had been overseeing Phar- 
Mor's music and video efforts, has 
left the chain. 

RETAIL'S DOWNSIZING so far 
is largely due to factors going on in- 
side its own arena. But with every- 
body and his brother looking for 
ways to direct- market music to con- 
sumers, you can be sure that eventu- 
ally that distribution channel will be- 
gin to extract its pound of flesh from 
the retail sector. So far, direct mar- 

keting has been a growing force in 
music sales, but other than record 
clubs, it has had little impact on mu- 
sic retailing. 

But forces are at work to change 
that. Already, Speer Communica- 
tions is amassing an arsenal of music 
and other entertainment properties 
such as MOR Music TV and intouch, 
which will serve as cornerstones in 
its thrust to become a force in direct - 
marketing entertainment software 
(Billboard, Aug. 6). 

Meanwhile, MCI, the giant tele- 
communications company, is ready- 
ing its entry into the direct- market- 
ing wars. In a venture that includes 
Album Network, MCI has created a 
company called Diamond Creative 
Partnership, which is gearing up to 

launch a massive 
consumer adver- 
tising campaign, 
supposedly in 
mid -October. 
That multimil- 
lion- dollar cam- 
paign is said to 

REM` 
TRM 
by Ed Chris 
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be patterned af- 
ter the com- 

pany's successful 1 -800 Call Collect 
initiative, which is credited with re- 
viving the collect call business. 

Creative Partnership, which al- 
ready has its buying squad in place, 
is said to be setting up a warehouse 
for the 5,000 SKUs it plans to carry 
as its initial core business. The com- 
pany also is said to be talking to a 
couple of the giant one -stops in order 
to choose a fulfillment house so that 
it can offer an expanded inventory. 

Meanwhile, the company has been 
making the rounds at labels, laying 
out its game plan and trying to line 
up cooperative -advertising dollars. 

MCI executives were unavailable 
to comment, but as part of its move 
into direct marketing, the company 
announced in June that it was adding 
videos, books, music, and computer 
software to the products already sold 
through its MCI site on the Internet. 

MAKING TRACKS: Track hears 
that Lou Mann, senior VP of con- 
sumer marketing group at Capitol, 
was named GM of the label ... Phil 
Blume, formerly VP of sales at AEC 
Music Distribution, joins Arista Rec- 
ords as senior director of sales mar- 
keting ... Nick Torrente, formerly 
national sales manager at Essex En- 
tertainment, joins the Eclipse Music 
Group as national sales director ... 
Paul Ramey, formerly director of 
jazz at RCA, has left the label and 
seeks opportunities. He can be 
reached at 201/327 -8126. 

JAZZY PROMOTION: Tower Rec- 
ords/Video has signed on to help the 
Warner Bros. /U.S. Postal Service's 
cross -promotion of the "Legends Of 
Jazz." That promotion, anchored 
around a series of stamps featuring 
such renowned jazz artists as Jelly 
Roll Morton and Louis Armstrong, 
was launched Sept. 1 (Billboard, 
Aug. 19). For its part, Tower will 
play a "Legends Of Jazz" video and 
an electronic press kit in stores. 

ADVERTISEMENT 

IiIIIS Ti Kl 

Christmas 
is Here! 

IT'S NEVER TOO SOON 
to celebrate the holidays, and 
with the re- release of 
Navidad en las Americas, 
the party has already begun. 

As a top 10 performer on 
the Billboard Latin Top 50 in 
1994, Navidad returns this 
year with four singles to be 
released to radio for the first 
time ever. A unique album 
of Latin American culture 
and music, this compilation 
features a distinguished array 
of recording artists including 
Celia Cruz, José Feliciano 
and Juan Gabriel. 

Plied§, 
r,.Qltil 4 

NUNCA ES TARDE PARA 
celebrar las fiestas de 
Navidad, y con el relanza - 
miento del álbum Navidad en 
las Americas, la fiesta ya ha 
comenzado. 

Siendo ya uno de los 10 
primeros en el Billboard 
Latin Top 50 en 1994, 
Navidad en las Americas 
vuelve este año con el lanza- 
miento por radio de cuatro 
`singles' por primera vez. 
Un singular álbum de cultura 
y música latinoamericana; 
ésta compilación presenta un 
grupo distinguido de artistas 
que incluye: Celia Cruz, José 
Feliciano y Juan Gabriel. 

Y 
Share the Music 

of Disney 
at our website: 

hap://www.disney.com/records 
Now online! 

sNSio Records 

© DISNEY 
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Sony Acts Putting A Stop To Computer Burnout 
Artist -Based Screen Savers Feature Full Motion, Audio 

BY CATHERINE APPLEFELD 

Sony Music Entertainment is vault- 
ing into the computer age with a line of 
screen savers that puts its artists in a 
new light and provides retailers with a 
new product category to peddle. 

Screen savers typically provide 
onscreen images when computers are 
turned on but not in use, in order to 
save the monitor from burning out. 
Once the domain of flying toasters and 
other rudimentary images, the category 
has grown to include everything from 
cartoon characters to working clocks. 
Sony is the first music company to dive 
in with a robust campaign of artist - 
based screen savers that provide full 
motion as well as audio elements. 

Sony's Music Screeners line, which it 
developed together with Minneapolis- 
based software fain Windows Painters 
Ltd., boasts acts from all of the com- 
pany's labels. The Sept. 5 launch fea- 
tures 21 titles representing a rainbow of 
artists, including Alice In Chains, Mi- 
chael Bolton, Gloria Estefan, Toad The 
Wet Sprocket, Stevie Ray Vaughan, and 
Michael Jackson, who debuts with three 
different titles. Sony will follow up in 
November with 10 additional screen 
savers and in February with several 
more, according to Fred Ehrlich, senior 
VP /GM of new technology and business 
development. 

"The computer world is expanding so 
rapidly," Ehrlich says of the company's 
move into the realm of 3.5 -inch disk- 
ettes. "If you look at the computer pen- 
etration in homes and businesses, there 

Sony's Music Screeners display. 

are 50 million -plus Windows computers 
in existence." Music Screeners cur- 
rently are Windows -based only, with 
Macintosh versions to come in about six 
months, according to Ehrlich, who adds 
that eventually the product will be mi- 
grated onto CD -ROM. 

Each Music Screener, which carries a 
series code price of $12.98, contains one 
30- to 40- second videoclip that can be 
configured in various ways, including as 
part of a game. A `virtual carousel" fea- 
ture allows consumers to intermingle up 
to five screeners at once. Sony is eyeing 
distribution at music and computer 
stores, as well as mass merchandisers. 
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DISTRIBUTORS line. 

Tired of leaving messages on 

voice mail and hoping some- 

one will call you back? 

YOU SHOULD HAVE 
CALLED H.6.! 

10800018001112 

LOCOL:305 °26201111 FRR:305 ©26106143 

6940 S.W. 12 Street Miami, FL 33144 
SERJ ICE IS OUR mAlf1 PRIORITY 

1 Compact Discs 

IN Cassettes 

r videos 

II> Laserdiscs 

Accessories 

II> Excellent Seruice 

I Super Prices 

p Desk fills 

1> Knowledgeable Sales Reps. 

Same Day Shipping 

Deep Catalog 

p Customer Satisfaction 

Guaranteed! 

LOOK FOR THE "NEW YORK COWBOY" 
RIDING YOUR WAY ON CDX showcase vol. 6 

W/ "THE FIRE'S IN LOVING YOU" 
WLKC -FM Watertown N.Y. "Mike White" 

"good response to the entire cd, lots of request" 

To order call Country Music Store At Your Door 
1- 800 -714 -6600 

New York Cowboy International Fan Club 
370 Mountain View Ln. Lenhartsville, Pa. 19534 

Booking Info: Bob Freed (610) 485 -8604 
"I COULDN'T BE ME WITHOUT YOU" 

"Our hope is that it will drive busi- 
ness on each side," Ehrlich says. "It 
adds the excitement of bringing music - 
related artists into computer software 
stores, which will bring additional peo- 
ple in. And it will drive computer -re- 
lated consumers into music stores." 

To assist merchants in moving the 
product, the company has created two 
versions of a cardboard standee that can 
hold either 30 or 108 screen savers, 
which Sony is shipping to retailers 
along with the product. The larger 
standee is geared to music stores, where 
John Murphy, Sony senior VP of sales 
and branch distribution, anticipates 
strong sales. "I think sales will be a lit- 
tle stronger on the music side, because 
the product is music -based and because 
of the support the music retailers are 
giving it," he says. 

Retail reaction ranges from excite- 
ment to guarded optimism. "We are de- 
lighted to have an opportunity to sell 
something that will appeal so greatly to 
our core demographic," says Lew Gar- 
rett, VP of buying and merchandising at 
the 400 -unit Camelot Music chain. He 
says Camelot will stock the screen sav- 
ers in the standee in all of its stores. 

Tower will also carry the Music 
Screeners in all of its stores, according 
to Stan Goman, senior VP at the 100 - 
unit chain. 

"We're going to put it in and give it 
a try," he says, adding that the chain 
likely will bring down the price. "I think 
it is a little expensive for an impulse 
item, at $12.98." 

PGD PRESIDENT 
(Continued from page 77) 

year. 
In its core music business, PGD has 

acted to revitalize the singles market by 
announcing its intention to aggressively 
pursue the CD- single business. As its 
first move, it has lowered CD- single 
pricing to $3.49 list, down from $4.99. It 
also has initiated a program to maximize 
opportunities for developing artists. 

As it makes its moves, PGD must re- 
main sensitive to the retail environ- 
ment. "Our customers have been telling 
the industry very clearly what the cur- 
rent state of affairs is, and it's not a 
pretty picture. We would be foolhardy 
not to listen and not to act." 

Although Caparro didn't specify what 
future actions PGD would take, the 
company has taken a hard line on the 
loss -leader pricing policies practiced by 
consumer electronic chains. Indeed, 
that approach has helped to twice earn 
the company the coveted top distributor 
of the year award handed out annually 
by the National Assn. of Recording 
Merchandisers. 

Caparro acknowledges that PGD 
tries to be customer- friendly, but said, 
"That doesn't mean the most generous; 
it means the most open -minded." He 
added, "Instead of having an egotistical 
attitude toward others' opinions, we ac- 
knowledge that we don't have all the 
ideas. We have been active in listening 
to our customers. When it comes to for- 
mulating account policies, we like to 
look for win/win situations." 

As a consequence of PGD's proactive 
stance, the company more often than 
not takes the lead in addressing indus- 

(Continued on page 102) 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SALES 

REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScari 
ARTIST 

NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE) ""I TITLE 
0, 
A 

1 1 

** N0.1 ** 
BEASTIE BOYS A' LICENSED TO ILL 
DEF JAM 527351/ISLAND (7.98 EQl11.98) 4 week at No. 1 147 

2 3 

BOB MARLEY AND THE WAILERS A' LEGEND 
TUFF GONG 646210' /ISLAND (10.98/16.98) 216 

3 2 
JIMMY BUFFETTA' SONGS YOU KNOW BY HEART 
MCA 5633* (7.98/11.98) 224 

4 4 
GRATEFUL DEAD A' THE BEST OF SKELETONS FROM THE CLOSET 
WARNER BROS. 2764 (7.98/11.98) 117 

5 5 
NINE INCH NAILS PRETTY HATE MACHINE 
M 2610* (9.98/15.98) 105 

6 6 
VAN MORRISON A2 BEST OF VAN MORRISON 
POLYDOR 41970/A&M (10.98/16.98) 17 

7 8 
ELTON JOHN A'2 GREATEST HITS 
ROCKET 512532/ISLAND (7.98/11.98) 215 

8 7 
JIMI HENDRIX THE ULTIMATE EXPERIENCE 
MCA 10829 (10.98/17.98) 20 

9 9 
PINK FLOYDA" DARK SIDE OF THE MOON 
CAPITOL 46001* (9.98/15.981 227 

10 11 
ENYA THE CELTS 
REPRISE 45681/WARNER BROS. (10.98/16.98) 11 

11 13 
BOYZ II MEN A5 COOLEYHIGHHARMONY 
MOTOWN 530231 (9.98/15.98) 42 

12 12 
SOUNDTRACK AB GREASE 
POLYDOR 825095/A&M (9.98/15.98) 43 

13 16 
JANIS JOPLIN A' GREATEST HITS 
COLUMBIA 32168 (5.98 EQ/9.98) 176 

14 15 
PINK FLOYDA10 THE WALL 
COLUMBIA 36183' (15.98 E0131.98) 227 

15 10 
STEVE MILLER BANDAR GREATEST HITS 
CAPITOL 46101 (7.98/11.98) 222 

16 17 
CREEDENCE CLEARWATER REVIVAL A' CHRONICLE VOL. 1 

FANTASY 2' (10.98/17.98) 132 

11 14 
JAMES TAYLOR A' GREATEST HITS 
WARNER BROS. 3113* (7.98/11.98) 225 

18 18 
THE DOORS A' BEST OF THE DOORS 
ELEKTRA 60345/EEG (12.98/19.98) 210 

19 19 
ENYA A' WATERMARK 
REPRISE 26774/WARNER BROS. (10.98/15.98) 203 

20 22 
LIVE MENTAL JEWELRY 
RADIOACTIVE 10346/MCA (9.98/15.98) 24 

21 21 
JOURNEY As JOURNEY'S GREATEST HITS 
COLUMBIA 44493 (9.98 EQ/15.98) 227 

22 23 
METALLICAA' ...AND JUSTICE FOR ALL 
ELEKTRA 60812/EEG (9.98/15.98) 213 

23 20 
ERIC CLAPTON A' TIME PIECES - THE BEST OF ERIC CLAPTON 
POLYDOR 800014/A&M (7.98 EO/11.98) 224 

24 24 
GRATEFUL DEAD AMERICAN BEAUTY 
WARNER BROS. 1893 (7.98/11.98) 5 

25 25 
PATSY CLINE A6 GREATEST HITS 
MCA 12* (7.98/12.98) 215 

26 31 
MADONNA A' THE IMMACULATE COLLECTION 
SIRE 26440 */WARNER BROS. (13.98/18.98) 27 

27 28 
MEAT LOAF '2 BAT OUT OF HELL 
CLEVELAND INT'L 34974'/EPIC (7.98 EO/11.98) 194 

28 36 
CAROLE KING A") TAPESTRY 
COLUMBIA 34946 (7,98 EO/11.98) 45 

29 26 SIRE 6627/WARNER BROS. (9.98/15.98) 
SEAL 

32 

30 33 
SOUNDTRACK A' TOP GUN 
COLUMBIA 40323 (7.98 EQ/11.98) 71 

31 37 
ANNIE LENNOX DIVA 
ARISTA 18704 (10.98/15.98) 19 

32 34 
AEROSMITH A' GREATEST HITS 
COLUMBIA 57367 (7.98 E0/11,98) 214 

33 29 
U2 '° THE JOSHUA TREE 
ISLAND 842298* (10.98/16.98) 180 

34 27 
SANTANAA2 GREATEST HITS 
COLUMBIA 33050 (7.98 E0/11.98) 31 

35 32 
SOUNDTRACK RESERVOIR DOGS 
MCA 10541 (10.9 8/15.981 26 

36 30 
EAGLES A' GREATEST HITS 1971 -1975 
ELEKTRA 105 * /EEG (10.98/15.98) 227 

37 49 
THE BEATLES AB SGT. PEPPER'S LONELY HEARTS CLUB BAND 
CAPITOL 46442* (10.98/16.981 104 

38 45 
WHITE ZOMBIE LA SEXORCISTO: DEVIL MUSIC VOL. 1 

GEFFEN 24460* (9.98/13.98) 20 

39 43 
LED ZEPPELIN A'° LED ZEPPELIN IV 
ATLANTIC 82638/AG (10.98/15.98) 194 

40 - ELTON JOHN GREATEST HITS 1976 -1986 
MCA 10693 (7.98/12.98) 60 

41 41 
METALLICAA' MASTER OF PUPPETS 
ELEKTRA 60439/EEG (9.98/15.98) 203 

42 35 
METALLICAA' RIDE THE LIGHTNING 
MEGAFORCE 60396/EEG (9.98/13.98) 204 

43 - GLORIA ESTEFAN A' GREATEST HITS 
EPIC 53046 (10.98 EQ'16.98) 11 

44 40 
AC/DCA10 BACK IN BLACK 
ATLANTIC 92418/AG (10.98/15.98) 121 

45 42 
GRATEFUL DEAD A' IN THE DARK 
ARISTA 8452* (7.98/11.98) 5 

46 46 
FLEETWOOD MAC A' GREATEST HITS 
WARNER BROS. 25801 (9.98/16.98) 190 

47 44 
CHICAGO A' GREATEST HITS 1982 -1989 
REPRISE 26080/WARNER BROS. (9.98/15.98) 190 

48 38 
EAGLES A'' HOTEL CALIFORNIA 
ELEKTRA 103/EEG (7.98/11.98) 130 

49 47 
LYNYRD SKYNYRD BEST -SKYNYRD'S INNYRDS 
MCA 42293 (7.98/12.98) 94 

EARTH, WIND & FIRE A° BEST OF EARTH, WIND & FIRE VOLUME 1 

Catalog albums are older titles which have previously appeared on The Billboard 200 Top Albums chart 

and are registering significant sales. Recording Industry Assn. Of America (RIM) certification for sales 

of 500,000 units. RIM certification for sales of 1 million units, with multimillion sellers indicated by 

a numeral following the symbol. Most albums available on cassette and CD. *Asterisk indicates vinyl LP 

is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices 

marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. . indicates past or present Heatseeker title. ©1995, Billboard /BPI Communications, and SoundScan, Inc. 
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Billboard,/Phonolog 
Music Reference 

Library on CD -ROM 
B illboard presents the first truly complete 

music reference database on CD -ROM. 
A few keystrokes gives you instant 

access to Phonolog's vast database of information 
on recorded music. All you need is a PC and a 

CD -ROM player. 

An Essential Tool 
From Pavarotti to Pearl Jam, you'll enjoy the 

complete searchability only this product offers. Not 
only will you save time, but you'll have f i [f] with 
reference work which has been a chore until now. 

What's best, searches can be initiated by: 

Artist 
Group 
Song Title 

-, Album Title 
-k Record Label 

Format 

1 Composer 
-t Conductor 
-t Instrument 

Orchestra 
1 Guest Artist 
- Any Keyword 

Over 1,000,000 Music Titles 
Our authoritative reference library includes details 

on over 80,000 albums plus 1,000,000 individual 
songs. Classical, Country, Pop, Rock and Jazz, plus 
everything in between. Even UPC codes and catalog 
numbers are included. All neatly packaged on a 

single CD -ROM disc. 
The annual CD -ROM service of $595* includes 

complete data update discs 4 times a year, plus our 
easy -to -use instruction guide and helpline. 

*Plus one -time shipping charge of $25. 

YES! Sign me up for one year's 
subscription to the Billboard /Phonolog 
Music Reference Library on CD -ROM. 

°Charge my: 0Visa °Mastercard °Amex 
Card #: Exp. Date: 

Signature: 

o Bill my company - PO Required: # 
Name: 

Title: 

Phone: Fax: 

Company: 

Address: 

City State Zip 

Fill out and return coupon to: Vince Beese 

Billboard Electronic Publishing, 1515 Broadway New York, NY 10036 

For fastest service, phone: (212) 536 -1402 or fax: (212) 536 -5310 

Phonolog is a registered trademark of Trude Service Corporation. 

Copyright 1991 by Trade Service Corp Billboard is a registered 

trademark of BPI Communications, Inc. Copyright 1991 by BPI 

Communications, Inc. All Rights Reserved. All titles, logos trade- 

marks, service marks, copyrights and other intellectual properly 

rights are used under license from VNU Business Press 

Syndication International BV. 

Merchants & Markefing 

Beatles Are A Bunch Of Looney Tunes 
Kid Rhino Heavily Promotes `Bugs & Friends' Set 
WHAT'S UP, DOC: Kid Rhino has 
kicked off its biggest retail and media 
promotion to date for the new release 
"Bugs & Friends Sing The Beatles," fea- 
turing Looney Tunes versions of Fab 
Four classics. `Bugs & Friends," aka the 
Furry Four, are Bugs Bunny, Daffy 
Duck, Elmer Fudd, and Taz (Tazmanian 
Devil), who perform kid- friendly Bea- 
tles favorites like "Hello Goodbye," "She 
Loves You," `Penny Lane," "Yester- 
day," and "Fool On The Hill." 

Kid Rhino senior director Torrie Dor- 
rell says trade ads began in June. The 
next step is a purchasing and merchan- 
dising incentives program for retail. 
'We're doing merchandising and display 
contests for retail," says Dorrell, "with 
awards including limited-edition litho- 
graphs of album art." The lithographs 
and Furry Four baseball caps are also 
available for retailers to offer in con- 
sumer contests. 

"Borders Books & Music is putting a 
framed lithograph in the front of the 
store," says Dorrell, "along with a ballot 
box and endcap." As for the retail dis- 
play contests, she notes that a die-cut al- 
bum flat with a detachable figure of a 
mop - topped Bugs should spur extra cre- 
ativity. "Most of my ad dollars," Dorrell 
notes, "are allocated for co -op rather 
than consumer advertising." 

Also in the pipeline is a music video 

Tr 

by Moira McCormick 

for the album track "It Won't Be Long," 
which Dorrell says is taken from exist- 
ing Looney Tunes footage. "It's being 
serviced to video programmers hire VH1 
and news shows that air music videos, 
hike `Entertainment Tonight " 

Though the album was in development 
"even before there was a Kid Rhino," 
says Dorrell, its eventual release was ti- 
med to coincide with the fourth -quarter 
Beatles blitz planned by Capitol around 
the upcoming album `The Beatles An- 
thology." 

Bob Emmer, an executive VP of 
Rhino Entertainment who co- executive- 
produced `Bugs & Friends" with Robin 
Frederick, says the concept of pairing 
Bugs Bunny and the Beatles "seemed a 
natural way to introduce the Beatles to 
young kids ... I always considered the 
Warner Bros. characters the icons of 
cutting -edge animation, analogous to 
what the Beatles are to pop music." 

The project's biggest challenge, says 
Dorrell, was "searching for the right 
voice actors who could combine the char- 
acter voice with singing." Plus, the songs 
had to be arranged in such a way as to 
lend themselves to humorous spoken 
bits, as well as allowing the Warner 
Bros. crew to remain in character. An 
example is "Hello Goodbye," which Bugs 
and Daffy turn into a 'Who's On First ?" 
type of routine. "It was a great labor of 
love," says Emmer. 

RAVE -INIA: As Child's Play is based 
in Chicago, here is a bit of hometown 
boosterisn regarding the superb annual 

"Bugs & Friends Sing The Beatles," a 
Kid Rhino release. 

children's concert series that concluded 
Sept. 2 at the venerable outdoor venue 
Ravinia in suburban Highland Park. 

Billboard, 

Having attended three consecutive sum- 
mers' worth of these series, Child Play 
has seen attendance bloom and the se- 
ries itself increase the number of dates 
by half; it is now one of the biggest such 
series in the country. This year, we 
caught exuberant sets by Ella Jenkins, 
Tom Chapin (both sellouts), Rory, Par- 
achute Express, and Al Simmons. A to- 
tal of nine acts appeared, including Fred 
Penner and Craig'n Co. As in past 
years, the kids' concerts were sponsored 
by Kraft Foods. 

Ravinia talent coordinator Mervon 
Mehta notes the importance of live 
shows in a computer and video age. 'We 
want to have children get used to living, 
breathing human beings as performers." 

FOR WEEK ENDING SEPTEMBER 23, 1995 

Top Kid AudiOTM 
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Compiled from a national sample of retail store and rack soundscanA 
sales reports collected, compiled, and provided by fill 

ARTIST /SERIES TITLE 
LABEL, CATALOG NUMBER/DISTRIBUTING LABEL (SHELF PRICE) 

1 1 2 

* * * No. 1 * * * 
READ -ALONG POCAHONTAS 
WALT DISNEY 60258 (6.98 Cassette) 

2 2 3 
VARIOUS ARTISTS CLASSIC DISNEY: VOL. I - 60 YEARS OF MUSICAL MAGIC 
WALT DISNEY 60865 (10.98/16.98) 

3 3 3 
SING -ALONG POCAHONTAS 
WALT DISNEY 60876 (10.98 Cassette) 

4 4 3 
VARIOUS ARTISTS CLASSIC DISNEY: VOL. II - 60 YEARS OF MUSICAL MAGIC 
WALT DISNEY 60866 (10.98/16.98) 

5 5 3 
VARIOUS ARTISTS FEATURING LEBO M THE LION KING: RHYTHM OF THE PRIDE LANDS 

WALT DISNEY 60871 (10.98/16.98) 

6 6 3 
SING -ALONG THE LION KING 
WALT DISNEY 60857 (10.98 Cassette) 

7 7 3 
BARNEY A' BARNEY'S FAVORITES VOL. 1 

SBK 27115/EMI (9.98/15.98) 

8 10 2 
CEDARMONT KIDS CLASSICS ACTION BIBLE SONGS 
BENSON 217 (3.98/6.98) 

9 9 2 READ -ALONG THE LION KING 
WALT DISNEY 60254 (6.98 Cassette) 

10 8 3 KENNY LOGGINS RETURN TO POOH CORNER 
SONY WONDER 57674 /COLUMBIA (9.98 E0113.98) 

11 14 2 CEDARMONT KIDS CLASSICS SUNDAY SCHOOL SONGS 
BENSON 218 (3.98/6.98) 

12 11 2 CEDARMONT KIDS CLASSICS TODDLER TUNES 
BENSON 056 (3.98/6.98) 

13 12 2 READ -ALONG THE LION KING: FAR FROM THE PRIDE LANDS 
WALT DISNEY 60257 (6.98 Cassette) 

14 13 2 CEDARMONT KIDS CLASSICS SILLY SONGS 
BENSON 220 (3.98/6.98) 

15 15 2 MY FIRST READ -ALONG SIMBA'S HIDE & SEEK 
WALT DISNEY 60259 (5.99 Cassette) 

16 17 2 MY FIRST SING -ALONG ACTIVITY SONGS 
WALT DISNEY 60623 (5.99 Cassette) 

17 16 3 
VARIOUS ARTISTS MICKEY UNRAPPED 
WALT DISNEY 60627 (9.98/16.98) 

18 18 2 CEDARMONT KIDS CLASSICS BIBLE SONGS 
BENSON 216 (3.98/6.98) 

19 19 2 CEDARMONT KIDS CLASSICS SONGS OF PRAISE 
BENSON 219 (3.98/6.98) 

20 22 2 
MY FIRST READ -ALONG BAMBI: A LITTLE SPRING SHOWER 
WALT DISNEY 60261 (5.99 Cassette) 

21 20 2 CEDARMONT KIDS CLASSICS LULLABIES 
BENSON 221 (3.98/6.98) 

22 23 3 
SING -ALONG NURSERY RHYME SONGS 
WALT DISNEY 62140 (5.98 Cassette) 

23 24 3 
VARIOUS ARTISTS TRAVEL SONGS 
WALT DISNEY 60838 (9.98/13.98) 

24 21 3 
CEDARMONT KIDS CLASSICS HYMNS 
BENSON 4055 (3.98/6.98) 

25 NEW MY FIRST READ -ALONG ALADDIN: HERE COMES A PARADE! 
WALT DISNEY 60260 (5.99 Cassette) 

Children's recordings: original soundtracks excluded. Recording Industry Assn. Of America (RIAA) certification for 
sales of 500,000 units. RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral fol- 
lowing the symbol. Most albums available on cassette and CD. 'Asterisk indicates vinyl LP is available. Most tape prices, 
and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked ED, and all other CD prices, are equivalent 
prices, which are projected from wholesale prices. C 1995, Billboard /BPI Communications, and Soundscan, Inc. 
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Merchants &Marketing 

Blue Jacket Label Debuts With Boxed Set Of Brazilian Song 
O GRAN AMOR: Not many inde- 
pendent labels make their bow with 
an ambitious and elaborate four -CD 
boxed set. But that's what Bethpage, 
N.Y. -based Blue Jackel Entertain- 
ment will do Oct. 17, when it releases 
"Brasil: A Century Of Song." 

Blue Jackel's Jack O'Neil doesn't 
come to such a mammoth undertak- 
ing unprepared: He is the former di- 
rector of sales and marketing for El- 
lipsis Arts, the Roslyn, N.Y. -based 
firm that has had immense success 
with such formidable world music 
compilations as "A Global Celebra- 
tion" and "Global Meditations." 

O'Neil is partnered in Blue Jackel 
with his wife, Nina Gomes, herself a 
Brazilian native; writer Larry Blu- 
menfeld; and Fred Kelly, former la- 
bel manager at Island and Tuff Gong. 

O'Neil, who left Ellipsis Arts in 
May, started working on "A Century 
Of Song" in February 1994. He and 
Gomes culled the four -CD, 65 -track 
box from literally thousands of CDs. 
"There's so much material down 
there, it's just amazing," O'Neil says. 

The music on the package, which 
dates back to 1939, was ultimately li- 
censed from 22 different sources. 
Some of it was drawn from rare 78s 
in the collection of Gomes' late father, 
Joao Luiz Gomes. 

"A Century Of Song" is broken 
down according to period and genre, 
with CDs devoted to folk and tradi- 
tional music, carnaval, the bossa nova 
era, and "MPB" ( musica popular Bra - 
siliera, the nation's modern pop). 
Among the set's most noted artists 
are Carmen Miranda, Joao Gil- 
berto, Oscar Castro -Neves, Chico 
Buarque, Vinicius de Moraes, 
Baden Powell, Milton Nascimento, 
Jorge Ben Jor, and. Marisa Monte. 

The timing for the project probably 
couldn't be better, since the bossa 
nova of Antonio Carlos Jobim is en- 
joying a resurgence (Billboard, July 
15). O'Neil notes that the bossa on the 
Blue Jackel set "is not the watered - 
down version. Brazilian bossa is kind 
of different from what reached Amer- 

DECLARATIONS 

INDEPENDENTS. 

by Chris Morris 

ican shores." 
Nascimento supplies a foreword to 

the box's 48 -page book. "Everything 
that came in on the artists was in Por- 
tuguese," O'Neil says. 'We used four 
different translators." 

Blue Jackel, which is exclusively 
distributed by the REP Co., plans to 
release another Brazil boxed set in 
1996. O'Neil says the company will 
also issue single -CD releases in the 
world music and jazz genres. 

QUICK HITS: AEC Music Distribu- 
tion will now distribute guitarist Ro- 
bert Fripp's Discipline Records. The 
imprint releases records by various 
Fripp -led combos, including King 
Crimsop and the California Guitar 
Trio ... Cooking Vinyl America L.P., 
a U.S. division of the English indie 
Cooking Vinyl, has signed an exclu- 
sive American distribution deal with 
Koch International. First releases un- 
der the pact will come in October: a 
debut album from ALT, a group fea- 
turing Tim Finn of Split Enz and 
Crowded House, Liam O'Maonlai of 
Hothouse Flowers, and Andy White, 
and new releases by English folk acts 
Oyster Band 'and Bert Jansch ... 
Hard rock label Energy Records has 
signed an exclusive licensing deal 
with edel co. in Hamburg; the Ger- 
man label now has European licens- 
ing rights for all Energy acts. 

FLAG WAVING: Memphis' Big Ass 
Truck is putting the funk in people's 
faces in a decidedly '90s fashion. 

"There are so many bands aping 
their funk heroes," says guitarist 
Steve Selvidge. "We try not to be too 

obvious." 
On Oct. 17, West Somerville, Mass. - 

based Upstart Records will rerelease 
the sextet's self -titled debut album, 
originally issued in 1994 on the band's 
own Inbred Music imprint. 

"Big Ass Truck" is a largely instru- 
mental affair that smashes raw funk 
in the classic Stax Records style 
against wild samples encompassing 
vintage soul (Smokey Robinson & 
the Miracles, Al Green, the MG's, 
James Brown), TV commercials, and 
even albums by Pentecostal evange- 
lists. 

Selvidge says that DJ Colin Butler 
is an integral part of the band, which 
also includes drummer Robert Bar- 
nett, guitarist Robby Grant, bassist 
Joe Boone, and keyboardist Chris 
Parker. 

"I don't see it as a novelty," Sel- 
vidge says of the hip- hop -oriented 
sampling and scratching. "I see it as 
another instrument. You'll see it a lot 
more [in music], as people see that it's 
not a gimmick." 

Beyond its free -swinging instru- 
mentals, the album also includes a 
couple of vocal numbers -the pack- 
age -store ode "Malt Liquor Man," a 
wacky tale of intergalactic invasion ti- 
tled "Sharin' The Sherbert" -that 
are reminiscent of the eccentric 
excesses of such Bluff City precur- 
sors as Mud Boy & the Neutrons. 

This is hardly surprising, since Sel- 
vidge's father Sid was a longtime 
member of the Neutrons, as well as a 
notable folk -blues soloist and indie -la- 
bel operator (his Peabody Records 
originally released Alex Chilton's bi- 
zarro classic "Like Flies On Sher- 
bert"). The elder Selvidge may be 
heard on Upstart's compilation "It 
Came From Memphis" (Billboard, 
Sept. 9), which is being released si- 
multaneously with `Big Ass Truck." 

Big Ass Truck's debut also has an- 
other connection to Memphis musical 
history: It was co- produced at Sam 
Phillips Recording by Roland Janes, 
the guitarist on a number of memora- 
ble Sun Records sides. 

CO -OP CASH CONTINUES TO FLOW 
(Continued from page 77) 

der a certain number of units of a par- 
ticular title and to position the title in 
a window, on a hit wall, or in a rack. 

Endcaps and front endcaps "work 
very well," says Robin Tacconelli, direc- 
tor of sales and marketing administra- 
tion for MCA Records, "especially in 
larger chains where the store is mas- 
sive. If the endcap is right there, the 
consumer notices it quite often." She 
adds, "They're very expensive, but they 
definitely makes sense." 

But there is more science in position- 
ing than simply putting up a label's 
newest release in a prominent place. 
For Steve Heldt, VP of sales for Elek- 
tra, the key is "timing, having it in the 
endcap when you have the largest satu- 
ration of videoplay and airplay." 

The listening station, according to 
executives, is a more effective and up- 
dated version of in -store play, because 
it puts the control in the hands of the 
consumer. 

'With developing artists, you have to 
have them in every listening station you 
can," says Tacconelli. For a new artist, 

such as Vanessa Daou, who has not re- 
ceived much airplay, "listening stations 
are the only way," adds Tacconelli. 

Some chains, such as Blockbuster 
Music, are taking the listening- station 
concept a step further. In a marketing 
move that appeals to label sales people, 
Blockbuster has been putting an ad- 
vance copy of a new album in the listen- 
ing post on the Friday before its official 
release; albums are usually released on 
Tuesday. "You can't buy it, but you can 
test it out," says one executive. 

As for media co-op, industry insiders 
are divided on its effectiveness. 

For most, television is the best route 
to sales, because it reaches the largest 
audience. And, if the ads are on national 
music video networks, they reach the 
right target audience. But the cost is of- 
ten prohibitive. 

Radio has been making a comeback 
as a channeFfor co -op ads, some sources 
say. But they agree that radio is best 
used when there is a "story" to pro- 
mote; that is, when a new single from 
an album has been added or is climbing 

the charts. 
Print remains the low -cost means of 

media advertising, and for many re- 
tailers and labels it works to let con- 
sumers know what's new and on sale in 
the stores. Ads are placed in fliers, 
daily and weekly newspapers, and Sun- 
day supplements. 

Labels also buy ad space in retailers' 
in -house magazines. The biggest of 
these are Tower's Pulse and Mu- 
sicland's Request. 

"They're a viable component [of co- 
op]," says Caparro, "but the overriding 
motivation seems to be to create an- 
other profit center." 

Spec's tried an in -house publication 
but decided to fold it. Clifford says, 'We 
felt it was a better use of our dollars to 
reach people outside the store." 

Clifford also points out that it is not 
just the labels that pay to market music. 
He says that Spec's pays for ads in local 
papers and for in -store events. And, he 
points out, "Advertising rates are going 
up. It's costing us more money to buy the 
media." 

The band has already recorded a 
second album, to be released by Up- 
start in February and tentatively ti- 
tled "Kent." Selvidge can't really say 
why the album bears that name, 
though he does note that "[MG's gui- 
tarist] Steve Cropper smoked Kent 
cigarettes." 

The group plans to go on an ex- 
tended tour early next year to sup- 
port the second album. For now, it is 
playing regional dates in the South- 
east; Selvidge says, with some pride, 
that Big Ass Truck recently opened 
for none other than KC & the Sun- 
shine Band. How apropos. 
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The Enfer*Active File 
M E R C H A N T S & M A R K E T I N G 

Graphix Zone Links With Hancock & Joe 
LOS ANGELES -Software pub- 
lisher Graphix Zone, producer of 
titles featuring Bob Dylan and the 
artist formerly known as Prince, is 
going straight to the source for de- 
velopment of its latest music CD- 
ROMs, which take a turn in a new 
genre direction. 

The Irvine, Calif. -based com- 
pany has formed a strategic alli- 
ance with Hancock & Joe Produc- 
tions, which is jointly owned by 
Joe Manolakakis and multiple - 
Grammy- winner Herbie Hancock, 
to collaborate on a series of CD- 
ROMs, the first of which will ex- 
plore the history of jazz from its 
roots to its current offshoots. 

Those current flowerings, of 
course, include Hancock himself, 
whose myriad accolades include 
an Academy Award for the score 
to "Round Midnight," in which he 
also acted. Most recently, he won 

a best - jazz -album Grammy for "A 
Tribute To Miles." 

"We want to tell the story of jazz 
not as a documentary, but with a 
much more holistic type approach 
to history," says Hancock. 

"I always hated history in 
school, but that was because it 

The first in a 
series of CD -ROMs 

will explore the 
history of jazz 

wasn't living history. When we're 
taught history, we only get taught 
the events. We don't get taught 
the story behind it. We don't, get 
taught how other events in his- 
tory, in the daily life of a Beetho- 

ven or a Mozart, may have been a 
catalyst for what they've done." 

The partnership's "jazz history" 
title, still unnamed, will strive to 
"get into the times, as well as into 
the music," Hancock says. 

Chuck Cortright, president/ 
CEO of Graphix Zone, says pro- 
duction will be a true joint effort 
between Hancock & Joe Produc- 
tions, which will set up an office 
and studio within the Graphix 
Zone headquarters, and the Gra- 
phix Zone staff, which numbers 60 
people. 

"It's one thing to have Herbie 
Hancock, this stellar artist, as the 
basis for a music title," says Cort- 
right. "I mean, that's great in it- 
self. But we've got Herbie bring- 
ing not just his music, but his 
knowledge and his contacts and 
his technical savvy to these proj- 
ects." 

The titles also will tap into some 
new technologies, Cortright says. 

Digital Mafia Targets African -American Market 
Enhanced CDs, Games, Web Site Focus On Rap, R&B 

BY MARILYN A. GILLEN 

LOS ANGELES -A new com- 
pany, Digital Mafia, is targeting 
what it sees as an underserved 
African- American marketplace via 
a joint venture with New York's 
Rev Entertainment that will cre- 
ate enhanced -CD titles and online 
sites for rap and R &B audiences. 

The venture's first project, ac- 
cording to the company, is devel- 
opment of a CD Plus title for rap 
act Bone Thugs -N- Harmony, 
which is due out in January 
through the band's label, Ruthless 
Records. 

In addition to working with out- 
side labels on a project -by- project 
basis to developed enhanced CDs 
and Web sites, Digital Mafia plans 
to eventually release its own titles, 
according to founder Darien Dash. 

"We have a roster of artists right 
now that we are developing and 
some top producers that are work- 
ing with us, such as Clark Kent 
and Skeet" Dash says. 

"Our ultimate intention is to be- 
come an independent record label, 
but we are not seeking traditional 
means of distribution. We plan to 
tap alternative channels, which I 
think will really establish us as an 
original company." 

Dash cites plans to bundle titles 
with CD -based game systems, for 
instance, as well as with computer 
hardware. 

No matter how it ultimately 
reaches the market, all Digital Ma- 

fia product will focus on urban mu- 
sic, he says. 

"Our mission statement is to ex- 
pand the software and hardware 
infrastructure within the black 
community," says Dash. "I believe 
wholeheartedly that software 
drives hardware sales, and that 
without some very good content in 
the marketplace for the minority 
community, specifically for black - 
music fans, they won't have any im- 
petus to want to go out and buy 
computer hardware." 

Dash cites research showing 
that while African -American 
households make up 11% of U.S. 
households overall, only 5% of the 
U.S. households with multimedia 
computers (computers with CD- 
ROM drives) are African -Ameri- 
can. 

Rather than being daunted by 
those numbers, Dash is encour- 
aged. "It shows that there is a true 
interest -that 5% is more than a 
half -million households," he says. 

"And there is also a great opportu- 
nity to [expand] that market. I 
don't think the computer penetra- 
tion is [low] in minority communi- 
ties because there is a lack of re- 
source or a lack of interest, I think 
it's because not enough attention 
has been paid." 

Rev Entertainment, which is 
working on outside music projects 

for companies 
including Sony Mu- 
sic, Viacom New 
Media, and Atlantic 
Records, brings its 
proprietary en- 
hanced-CD devel- 

opment engine to the Digital Mafia 
venture, as well as its technical and 
creative savvy. 

"We're working together on a lot 
of fronts, both creatively and tech- 
nically," says Rev CEO Todd 
Fearn. "It's fair to say we are 
bringing [Dash's] company in un- 
der the Rev umbrella." 

HERBIE HANCOCK 

Among them: Kaleida Labs' 
"ScriptX" multimedia program- 
ming tools and SRS Labs' 3 -D 
Sound technology, which will be 
used from inception to finish, 
Cortright adds. Other innovations 
are expected, as well. 

"By merging our passion for 
music together with the new tech- 
nologies we'll co- create with Gra- 
phix Zone, we hope to integrate 
completely new art forms into 
multimedia," Manolakakis says. 

The company is targeting early 
summer '96 for release of the jazz - 
history CD -ROM. 

Future musical collaborations, 
meanwhile, can be expected as the 
result of another Graphix Zone in- 
itiative -the recent hiring of Kip 
Konwiser as head of business de- 
velopment. 

"Basically I'm their liaison with 
the music and film worlds," says 
Konwiser, an entertainment-in - 
dustry veteran with 10 years of 
film, TV, and music -writing and 
production experience. 

"I'm working to bring in key 
people in their fields of the caliber 
of Herbie Hancock to collaborate 
on projects." 

A filmmaker deal is expected to 
be announced soon. 

SPA Reports Strong Digital Sales In '95 
LOS ANGELES -1995 got off to a 
flying start, digitally speaking, ac- 
cording to the latest sales figures 
from the Software Publishers Assn. 

For the first quarter of 1995, total 
software sales of SPA reporting 
companies were $249.6 million, a 
186% increase over the $87.3 million 
reported for the first quarter of '94. 
Unit sales for the quarter were 6.86 
million, a 125% increase. "Windows" 
sales dominated, accounting for 69% 
of total sales. Outside equipment 
manufacturer, or "bundled," sales 
declined as a share of units shipped, 
from 46% in first quarter '94 to 32% 

in '95, illustrating the increasing 
strength of retail channels in CD- 
ROM software sales, the SPA says. 

Numbers are gleaned from aggre- 
gated sales information supplied by 
software companies participating in 
the SPA's CD Software Sales Pro- 
gram, which in the first quarter in- 
cluded Broderbund, Microsoft, 
Knowledge Adventure, Maxis, and 
Disney Interactive. 

So -called "games and home crea- 
tivity" software led the pack, the 
SPA says, as the largest- selling cat- 
egory in the first quarter, selling ap- 
proximately 2.4 million units and ac- 

counting for nearly $56 million of 
the overall dollar total, a 140% jump 
from first quarter '94. Home educa- 
tion was second in units sold (1.9 
million), followed by "content" (da- 
tabases, reference works, books, 
and periodicals) with 1.3 million, and 
business at 243,000. "All other," a 
category that includes music -based 
CD -ROMs, racked up sales of more 
than 1 million units, for a dollar total 
of $89.5 million. 

"This quarter's growth is quite 
strong, especially coming off a rec- 
ord fourth quarter in 1994," says 
Ken Wasch, SPA president. 

Ellington Archives 
Form CD -ROM Set 
DUKE ELLINGTON IS GOING DIGITAL, in 
what looks to be a definitive interac- 
tive exploration of the musician's life 
and work. A new four -CD /one CD- 
ROM boxed set, now in production and 
targeted for a March/April '96 release, 
is a cooperative venture between the 
Smithsonian Institution's National 
Museum of American History and 
New York -based CD /CD -ROM pro- 
duction company DIGI -ROM. 

Harry Hirsch, DIGI -ROM presi- 
dent, had already worked with Mercer 
Ellington, Duke's son, on developing 
Ellington masters over the years, and 
he decided last year that the time was 
right for a comprehensive exploration 
of the artist. He turned, of course, to 
the Smithsonian. "It has an endless li- 
brary of Duke archives -we're talking 
about 4,000 slides and movies clips of 
him at the Cotton Club revue, and 
movie clips from all his younger 
years," Hirsch says. "It is a true treas- 
ure trove." 

It also has John Edward Hasse, cu- 
rator of the Smithsonian Institution's 
National Museum of American His- 
tory and author of "Beyond Category: 
The Life And Genius Of Duke Elling- 
ton," which will serve as a "script" of 
sorts for the CD -ROM, Hirsch says. 
Hasse will be key in the project, which 
will include more than four hours of 
music, along with video, photos, MIDI 
sections, a time line, and much more. 

Talks are ongoing to select a distrib- 
utor for the project. 

Further collaborations with the 
Smithsonian on other "definitive" mu- 
sicians are planned, Hirsch says. 

COMPUSA HAS PASSED on stocking 
" Phantasmagoria," the vividly imag- 
ined and graphically rendered -new 
interactive horror flick from Sierra 
Online. Seems the live- action CD- 
ROM, which includes the proverbial 
buckets o'blood (Billboard, Sept. 9), 
was deemed too violent. Wal -Mart 
temporarily held off putting the game 
on shelves, pending a review of the ti- 
tle, but ultimately went ahead, as did 
other major chains surveyed. The M- 
rated game (intended for people over 
17) includes a parental lock -out fea- 
ture, which screens out some of the 
more graphic material. 

AND SPEAKING OF vividly rendered, 
Nintendo says that more than 150,000 
copies of its "Killer Instinct" video 
game were sold on its first day of re- 
lease, Aug. 30. The opening numbers 
surpass that of Nintendo's previous 
pacesetter, last year's monster seller 
"Donkey Kong Country," which pio- 
neered the Advanced Computer Mod- 
eling production approach also used in 
"Killer Instinct." The success was 
probably predictable: The arcade 
game on which the home game is 
based has registered more than 50 
million plays to date, according to Nin- 
tendo-a lot of quarters. The company 
predicts sales of more than 2 million 
"Killer Instinct" home games by 
year's end, proving there's still some 
life left in 16-bit systems. 

Got something to share? E -mail the 
Enter *Active File with quibbles and 
newsbits at NMGillenbb @AOL.com. 
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The R Of Retail 
A M E R C H A N T S & M A R K E T I N G E X P A N D E D S E C T I O N 

Billboard continues the inauguration of its new Merchants & Marketing department with the third of four expanded 
sections addressing the rapidly changing music -retailing environment. This week, we examine software systems. The 
final section (Sept. 30) will cover distribution. 

Retailers Find Benefits Of Computerization 
Outweigh The Costs And Headaches 

BY ED CHRISTMAN 

More than 10 years after the first 
music retailers computerized, some 
chains are still playing catch -up. 

Among the large chains currently 
installing and fine- tuning a full point - 
of- sale /inventory- replenishment sys- 
tern are WaxWorks, Strawberries and 
Hastings Books, Music & Video. Also, 
chains that have installed systems over 
the last two years -like Camelot Music, 
Tower Records/Video, Blockbuster 
Music and Trans World Entertain- 
ment-continue to debug their systems 
in an effort to bring them up to speed. 

In terms of computerization, music 
retail has long lagged behind other 
retail sectors. It wasn't until the early 
'80s that music retailers like Where- 

system" designed by Sacramento, 
Calif.-based Nordic. Of the Nordic sys- 
tern, Lipton says, 'We are still in the 
design, modifaction and testing phase; 
we don't intend to put it up until after 
Christmas." 

The company has also acquired a 
financial system called Masterpiece, 
offered by Computer Associates. Also 
as part of the project, Strawberries 
expects to have electronic data inter- 
change capabilities by September. 

When finished, Strawberries will 
have spent about $3 million on the pro- 
ject, reports Lipton, who adds, "All 
these things will bring us a lot of bene- 
fits. In fact, we are already starting to 
see some of it from POS," even though 
it is still being rolled out. 

Hastings' Marmaduke Waxworks' Woodward 

Tower's Solomon HMV's Luckhu 

house Entertainment, the Musicland 
Group and Spec's began to install POS. 
Since then, other merchants have slow- 
ly but surely followed in their footsteps, 
and those that don't have systems 
know they need them. In Beltsville, 
Md., Kemp Mill Music chain president 
Howard Appelbaum says that he 
intends to include a proposal for a POS 
system as part of the chain's Chapter 
11 reorganization plan. 

UP AND RUNNING 
In Milford, Mass., the Strawberries 

chain is finally computerizing, after 
spending the last five years talking 
about it. "We are rolling out a new POS 
system now," reports chain president 
Ivan Lipton. "We will complete it by 
September." 

In doing so, Strawberries chose to 
buy POS software by Trimax, which 
Lipton describes as a pretty flexible 
system that is fairly easy to customize. 
"We are bringing it up now, and, yes, 
there have been plenty of headaches - 
but at the expected level," he says. 

That package will be married to a 
"back -office replenishment distribution 

rst 

STARTING FROM SCRATCH 
In Amarillo, Texas, Hastings 

Books, Music & Video president 
John Marmaduke reports that 
his company "basically started 
with a clean sheet of paper and 
developed a whole client/server 
network with proprietary appli- 
cations that ultimately will 
allow us flexibility in the way we 
buy, distribute and replenish." 

In designing the system, he 
says, "We used Forgen, fourth - 
generation architecture system, 
but the areas that drive our 
business we have written our- 
selves." For hardware, the com- 
pany is using IBM RISC 6000, 
with AT &T 3550 mini- comput- 
ers functioning as servers. 

The company' has installed 
the system in all of its stores, 
but has only brought it up in 
about four of them, which will 
act as a test allowing them- to 
"proof out the system," Mar - 

maduke says. "We don't want to be 
debugging when its fully operational." 

The system will provide Hastings 
with "everything from accounting soft- 
ware and an executive- information sys- 
tem to a replenishment and distribu- 
tion package," he says. Phase one of 
the project is about 90% complete. 
Already, the chain's 108 stores are all 
processing their perpetual inventory 
replenishment. 

WORKING OUT THE KINKS 
In Owensboro, Waxworks is strug- 

gling with its new system. It has been 
installed in all of the company's 48 Reel 
Collection stores, but it is only in a 
handful of the Disc Jockey stores. 
Chain president Terry Woodward says 
that the tests of the Disc Jockey sys- 
tems has proven difficult. "We backed 
off on it and are doing some redesign," 
he says. 

The Waxworks system is based on a 
POS package from a company called 
Syncronics, and the chain has been 
doing modifications in- house. For hard- 
ware, WaxWorks has purchased Intel 
486 computers. 

COMPUTER CONVERTS 
Although chain executives now real- 

ize that the chains that best manage 
their inventory will be the ones to 
thrive in the current envirònment, it 
wasn't always that way. For example, 
Tower RecordsNideo's Russ Solomon 
resisted the computerization trend. 

Although Solomon wasn't totally 
comfortable with the idea to comput- 
erize, he finally relented to the Tower 
executives who were pushing for it, 
prompting one Tower executive at the 
time to observe, "Now that Russ is on 
board, POS will finally happen." 

But even though the system, which 
was generated internally; was installed 
in 1991, the chain continues to de -bug 
the system. 

Camelot Music has been working on 
its own proprietary POS /inventory 
replenishment/distribution package 
since the end of the 1980s. About two 
years ago, that system was installed in 
its stores. But like other chains, 
Camelot found that installing the sys- 
tem is the easy part -bringing it up 
and getting all parts working correct- 
ly is what continues to confound exec- 
utives at the chain. 

Similarly, Trans World Music went 
through two tough years trying to mas- 
ter its system, and it's finally beginning 
to look like they have the situation 
under control, sources say. 

At Blockbuster Music, chain execu- 
tives continue to wrestle with technol- 
ogy as they try to get their systems to 
where they want them to be. 

BELLS AND WHISTLES 
HMV had its share of problems 

when it first entered the U.S., and part 
of those problems were due to the 
chain's systems, which initially didn't 
work properly. But eventually, "it was 
made workable here," says HMV pres- 
ident Peter Luckhurst. "Fine- tuning of 
the system was done in Europe. We 
have our own people on -staff writing 
programs. We are adding bells and 
whistles now." 

On the other hand, some chain exec- 
utives say that the installation of their 
systems went smoothly. Bill Tietel- 
baum, chairman of National Record 
Mart, says their systems were put in 
and brought up with only an occasion- 
al headache. 

In Troy, Mich., Chuck Papke, VP 

of retail operations at Harmony 
House, says the company computer- 
ized in 1992. "It took us about a year 
to get it all up and running," he says, 
"but things have been smooth since 
then." 

The company began with a canned 
program and then had to do quite a few 
customizations to meet the chain's 
requirements. For hardware, the chain 
is using an IBM 4000. 

The system includes auto- replenish- 
ment, although the chain only uses that 
component on catalog titles, and not for 
hit product. Papke reports that the 
chain upgraded the system. 

In Boston, Mike Dreese, president of 
13 -unit Newbury Comics, says that his 
chain installed inventory systems four 
years ago. "We wrote a system on a PC 
platform, and then we converted to 
IBM's A/S 400 mini -computer," he 
reports. Along the way, the company 
has added an accounting package and 
inventory -replenishment functions. 
The chain's returns process is done on 
a PC -based system that "we wrote our- 
selves," Dreese says. "It is proprietary, 
but it doesn't have much to do with the 
other system." 

Consumer - Friendly Software 
In -Store Databases Let Customers' 
Fingers Do The Walking To Access 
Music Information 

BY TRUDI MILLER 
ROSENBLUM 

Music software isn't just for retail- 
er use. Several companies offer kiosks 
with music databases for customer 
use. Retailers report that these kiosks 
increase sales and customer satisfac- 
tion by helping consumers locate the 
music they want. Here is a rundown 
of firms that create these kiosks: 

MUZE of Brooklyn, N.Y., offers a 
freestanding kiosk with a database of 
120,000 albums, cross -referenced by 
performer, song title, key word in 

song title, album title or specialized 
category. There are 28 specialized cat- 
egories- including musical genre, for- 
mat and record label -with each cat- 
egory broken into as many as 40 
subsets to narrow and speed the 
search. Classical information is 
accessed by composer, conductor, 
ensemble, genre, soloist, label, instru- 
ment or key word in the title. The 
MUZE kiosk needs only an electrical 
outlet and can be integrated into a 
store's POS system to display current 
inventory. Stores pay $5,500 to $6,000 
for the machine, plus $1,000 a year for 
the monthly software updates. MUZE 
is found in 2,000 music retail stores, 
including Blockbuster Music, Peach- 
es, Tower Records, Trans World, Best 
Buy and Harmony House. The com- 
pany recently developed Muze For 
Books, a book database, and VUZE, 
for video titles. Future plans include 
an interactive database for multime- 
dia and CD -ROM titles. 

Intouch Group of San Francisco 
offers the i- station, a freestanding 

kiosk that doubles as a listening post 
and database. The i- station has more 
than 45,000 albums and provides up to 
five 30- second digital samples for each 
of those albums, plus full -color music 
videos and reviews. Customers can 
select by artist, title, new -release list 
or Billboard charts. After the cus- 
tomer has listened to the song, the i- 
station asks him or her to rate it and 
even recommends similar artists the 
listener might enjoy. Customers need 
an i -card to use the system, and there 

(Continued on page 86) 
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The Wizardy Of Oz Software 
AEROS Goes Above And Beyond 
Demands Of Retailers Down Under 

The Retoolin Of Retail 
A M E R C H A N T S & M A R K E T I N G E X P A N D E D S E C T I O N 

BY CHRISTIE ELIEZER 

SYDNEY -The Australian Electron- 
ic Retailer Ordering System 
(AEROS) has revolutionized and 
streamlined Australian music retail 
since February 1993. Developed in 
Australia by its five major -label 
shareholders-Sony, Mercury, Warn- 
er, EMI and BMG -AEROS was con- 
ceived to address the problems pre- 
sented by selling music on a large 
continent with pockets of population 
divided by long distances. 

From 47 stores online at its launch, 
the IBM -based program today is used 
by 600 outlets, including the Brash 
and Chandler chains. (Of Australia's 
2,000 outlets that handle records, only 
half stock music product exclusively; 
others are drugstores, supermarkets 
and news agencies.) 

Gone are the days of three- or four - 
thick catalogs that rapidly became out 
of date, when regional stores would 
get new -release lists five days late, 
and staff spent an entire day trying to 
get orders through to wholesalers. 

24 -HOUR SERVICE 
Stores access product from all the 

leading distributors (the sixth, Festi- 
val, joined last November) and most 
of the independents, 24 hours a day, 
seven days a week. Customer queries 
are immediately answered by cross - 
referencing album or track titles, 
artist names, release date, catalog or 

barcode number, format and whole- 
saler. Last November, AEROS 
claimed a world -first by including 
international catalogs from the five 
major labels. 

The $600 (US$430) joining fee for 
retailers includes installation of easy - 
to -run software, while the $400 

AEROS was con- 
ceived to address 
the problems pre- 
sented by selling 
music on a large 
continent with 
pockets of popula- 
tion divided by 
long distances. 

(US$290) annual subscription dues 
access latest state and national ARIA 
charts, releases, track listings and a 
free hotline. 

"The possibilities are limitless," 
says AEROS marketing manager 
Greg Mullane. 'What we have here is 
a quick communication line between 
wholesalers and 2,000 retailers. We're 
looking at adding news of promo 
tours, TV advertising, gigs - whatev- 

Your 
OF THE 90's 

VIEWSCAN 
Video Sampler 

Telescan is the leader in 
interactive marketing. 
At Telescan, we bring you low 
-cost, compact, rugged units 
that work throughout your 
store; touchscreen kiosks 
with information on all 
music, video and video 
games in print; `Hot 
Hits" video samplers --the 
works. Everything is designed 
to make your store more 
exciting right now! 

STORE 

GAMESCAN 
Game Previews 

MOVIESCAN / MUSICSCAN 
Music & Video Data & Video Previews 

VIDEO ATTRACTOR 
Video Previews 

We guarantee our systems will help sell more product! 
For free catalog & information call: 1 -800- 835 -7072 

talesman Ill 828 Mahler Rd. Burlingame, California 94010 voice 415-692-8700 fax 415. 697.9145 

er else it takes for a retailer not to 
lose a sale." 

With competition growing from 
worldwide computer -based shopping, 
AEROS is seen as an important com- 
ponent in fast delivery. A number of 
retailers contacted by Billboard 
report that the system's efficient 
cross -referencing has substantially 
increased sales, particularly of back 
catalog. Instead of an order and sup- 
ply once a week, retailers can do so 
three times a week because the sys- 
tem works at all hours. 

"Outlets in far -flung places are on 
the same level as the big guys in the 
cities," adds Mullane. "Instead of 
lengthy waits and expensive long -dis- 
tance calls, it's done in five or six min- 
utes for the price of a local call." 

AEROS' success has brought 
international recognition. France has 
bought the rights to its software, 
while the major labels in New Zealand 
are deciding on the software support 
system to be utilized for implementa- 
tion there. Interest also has been 
expressed in Canada, the U.K. and 
the U.S., according to Mullane. 

"AEROS has been a feather in the 
cap for the Australian music indus- 
try," he says. "The five major whole- 
salers not only sat down together, but 
they worked out a system that suited 
their needs as well as the retailers'. 
Everyone wins. I'd match it against 
any other system in the world -it's 
the only one of its kind that I know to 
be sold internationally." 

An Issue Of Security 
Retailers Welcome The 
Day EAS Tags Will Be 
Applied At The Source 

BY FRANK DiCOSTANZO 

Finally, after years of controversy, 
endless debate, policy statements, ver- 
bal commitments and now the last 
stages of field testing, it appears the 
battle over CD source -tagging may be 
coming to a close -with Sensormatic's 
acousto -magnetic Ultra Max System 
becoming the industry standard for 
anti-theft protection. 

Although shoplifting is hardly a new 
issue for music retailers, the longbox- 
to-jewelbox changeover clearly creat- 
ed a security vacuum that electronic 
article surveillance (EAS) technology 
has rushed to fill. 

Essentially, all EAS systems operate 
in a similar fashion. When a tagged 
item is passed through the detecting 
equipment, an alarm will sound if the 
source hasn't been deactivated at the 
checkout. The system's high visibility, 
given its use of tags, deactivation pads 
and entrance panels, also has been 
credited with helping deter theft. 

With industry concerns that mag- 
netic deactivation devices could poten- 
tially degrade prerecorded- cassette 
sound -quality, the source -tag issue con- 
tinued to fester until the February 
NARM convention, when the decision 
was made to proceed with CD -only 
testing. NARM has maintained that 
Sensormatic acousto -magnetic tech- 
nology be instituted as the source -tag- 
ging standard. 

"Hopefully, by the first part of 1996, 
once the in -store testing is completed, 
we'll actually have source -tagged CD 

product," confirms Jim Donio, NARM's 
VP of communications. He adds that 
CD -only testing has the full support of 
the six major music distribution com- 
panies: BMG, CEMA, PolyGram, Sony, 
UNI and WEA. 

CONSIDERING THE SOURCE 
The growing likelihood that a source - 

tagged product and a uniform anti -theft 
system that is acceptable to the indus- 
try may soon be implemented comes as 
good news to retailers. 

Bob Douglas, VP of operations for 
HMV, which has used Sensormatic 
technology for four years, says, "We 
can't wait for [source tagging] to hap- 
pen. It will save us processing time, and 
the fact that the tag will be part of the 
package clearly will be to our advan- 
tage." He also dismisses any concerns 
that cassettes may be harmed in the 
EAS process. According to Douglas, 
HMV, which tags its cassettes, has 
never received a returned tape due to 
sound degradation. 

Chris Brown, director of source -tag- 
ging sales at Sensormatic, based in 
Deerfield Beach, Fla., points to the 
numbers when it comes to the issue of 
deactivation pads causing sound degra- 
dation. 'We have over 40,000 of these 
deactivators installed around the world 
and have never received a complaint 
that it harms cassettes in any way," he 
says. 

ON THE OTHER HAND 
Dave Shoemaker, VP of Checkpoint 

Systems, Inc., based in Thorofare, N.J., 
takes issue with both CD -only testing 
and the belief that deactivation pads do 

CONSUMER- FRIENDLY SOFTWARE 
(Continued from page 85) 

are currently 1.3 million i -card hold- 
ers. The card provides the machine 
with demographic data each time it is 
used. Record companies analyze this 
data and use it to formulate market- 
ing campaigns. Stores pay $150 to 
$250 a month for each i- station they 
lease, plus one monthly $50 fee (no 
matter how many i- stations they have) 
for updates and technical service. The 
system is updated monthly. Intouch 
also has created an online presence on 
the Internet. The i- station is used in 
300 stores, including Wherehouse, 
Strawberries, Camelot and HMV. 

Trade Service Corporation of San 
Diego, Calif., has created a kiosk ver- 
sion of its Phonolog and Videolog ref- 
erence catalogs. The touch -screen 
kiosk provides information on more 

than 150,000 albums and more than a 
million song titles, with artist, com- 
poser, UPC catalog number, reviews 
and other cross -referenced release 
information. CD booklet cover art is 
provided for about 35,000 albums. The 
Trade Service kiosk can be ordered 
for music, video or both. A music sam- 
pling feature is also available. Stores 
can create customized screens, and 
the unit offers printout order forms 
for special orders. The unit is updated 
monthly by CD -ROM, and the compa- 
ny is moving toward modem updating. 
Stores pay $3,695 to $4,995 for the 
kiosk, plus a monthly fee of $40 to $99 
for the updates. 

Trade Service Corp. also has 
teamed with Billboard to produce The 
Billboard/Phonolog Music Reference 
Library on CD -ROM. This is a single 
CD -ROM disc that requires only a PC 
and CD -ROM player. It contains 
information on more than 90,000 
albums and 1 million song titles, 
cross -referenced by artist name, 
album title, song title, composer, con- 
ductor, guest artist, genre, record 
label, instrument, orchestra or key 
word. The annual subscription price 
of $620 includes quarterly updates, an 
instruction guide and a customer -ser- 
vice helpline. 

Advanced Communication De- 
sign of Bloomington, Minn., has 
developed the Voice/Video Informa- 
tion Center (VIC) in alliance with 
Schwann Publications. Plans call for 
the VIC to begin shipping in Septem- 
ber. WC offers the Schwalm database 
of more than 120,000 albums, plus the 
CD Review Digest database of 100,000 
excerpts from music reviews. It can 
also double as a listening post with up 
to 70,000 music samples. Customers 
can browse by artist, album title, song 
title or composer. The machine also 
offers a special -order feature tied in 
to Valley Record Distributors by 
which customers can special order 
any title not in stock at the store. The 
machine is customized for the retail- 
er in its appearance -it can be housed 
in a kiosk, a wall unit or an orb hung 
from the ceiling, and can be any shape 
or color. It is also customized in terms 
of the services it offers. Prices for the 
kiosk range from approximately 
$3,000 for one unit with just the data- 
base components, to approximately 
$14,000 for a network of six kiosks 
with all features, including music sam- 
pling and special ordering. VIC is a 
network system; one control unit in a 
back room drives all the VIC stations 
in the store. 
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not degrade cassette sound -quality. 
The company offers a rival system that 
operates on radio -frequency technolo- 
gy. A transmitter sends a signal to a 
receiver, and the tagged item creates a 
circuit that is tuned to the same fre- 
quency. Unless the tag is deactivated 
at the checkout, an alarm sounds when 
the item is passed through the RF field. 
Shoemaker says the RF technology is 
superior because it's theoretically 
impossible for it to harm any magnetic 
products. 

"It's hard to reconcile the ethics of 
an industry association that is moving 
forward with a technology that the 
labels have twice rejected on the basis 
of audio degradation," he says. He 
brands the CD -only proposal as essen- 
tially a "look the other way" strategy 
that still leaves retailers placing tags on 
their audiotapes rather than the labels 
themselves. "Because the retailer has 
to tag cassettes, the issue they rejected 
it for initially is still there," he insists. 

Meanwhile, the first phase of the CD- 
only field testing, now successfully com- 
pleted, involved Sensormatic shipping 
10,000 tagged CD trays for UNI distri- 
bution of the MCA title "Tales From 
The Hood." The CDs were sold through 
the Camelot chain, where the tags were 
bulk activated at their distribution 
center. 

TESTING THE TAGGING WATERS 
According to Sensormatic's Brown, 

at least seven titles have been commit- 
ted by a number of distributors to be 
source -tag tested in the next 30 to 60 
days. 

That second test phase began in mid - 
August and will involve multiple retail- 
ers and suppliers, explains NARM's 
Donio. Known collectively as the "ABC 
Test Group," it includes Anderson Mer- 
chandisers, Blockbuster Music and 

This "Tales From The Hood" CD 
was tagged at the source. 

Camelot. The CDs being tagged are 
Dolly Parton's "Something Special" 
(Sony) and Sawyer Brown's "Wantin' 
And Havin' It All" (WEA), followed by 
the September /October testing of a 
BMG title by Aaron Tippin and WEA 
titles by Little Texas and Ricky 
Skaggs. 

"Early reports show the warehouse 
bulk- activation process went smoothly 
and the tags were functioning fine in 
the stores," notes Donio. 

That's more good news for Sensor - 
matie, whose music market share has 
grown by 400% since NARM first 
approved their system nearly two years 
ago, reports George Curnutte, director 
of marketing. Until then, he says, most 
chains and independent stores were 
"sitting on the fence" as to which tech- 
nology to choose in order to be com- 
patible with source -tagging. 

While RIAA officially has no role at 
this juncture in the testing phase, states 
David Leibowitz, executive VP and gen- 
eral counsel, he does emphasize that 
the association "feels very strongly that 
the recommended technology by 
NARM should be applied only to non- 
magnetic media. We would be very 
troubled if a retailer placed tags on 
audiocassettes, but right now this is 
NARM's game and we're letting them 
play it." 

Source Tagging 
"We're On A Roll" 

Phase one of source tagging test successfully completed 
with the UltraMax® anti -shoplifting technology. 

Source tagging for the Music Industry 
is rolling -and it's coming your way. 

Retailers and manufacturers have successfully 
completed the first phase of in -store testing with 
CDs that have been protected with NARM 

recommended acousto- magnetic, anti- shoplift- 
ing technology. 

Source tagging provides you with the ultimate 
loss prevention solution; hidden, anti -shoplifting 
tags pre -applied by the manufacturer to the 
CDs, requiring no additional labor on the part 
of the retailer. 

** 

111 

A1lania1996 

TM. O 1992 AGOG 

Official Electronic Securi ty Supplier 
of 1996 Olympic Games 

When CDs are protected with UltraMax- 
the most advanced anti -shoplifting technology 
in the world -you are assured of: 

No false alarms 
The highest detection rate available 
Protection against foil -lined bag theft 
Tag deactivation and reactivation 
Wide exit coverage 
Sensormatic would like to thank NARM and 

all of the retailers and manufacturers for their 
continuing support of source tagging. It's a 

success we can all be proud of. 

For more information, call 1 -800- 368 -7262. 

Sensormatic 
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Home Video 
M E R C H A N T S & M A R K E T I N G 

Wrestling Pinned As Video Contender 
New Players Enter Ring Vs. Coliseum 

BY EILEEN FITZPATRICK 

LOS ANGELES -For more than a 
decade, Coliseum Video has been the 
No. 1 supplier of wrestling videos, via 
its World Wrestling Federation line, but 
some real contenders have entered the 
ring to fight for their space on video- 
store shelves. 

With Coliseum's catalog of 150 titles 
and sales of more than 10 million cas- 
settes worldwide, according to the com- 
pany, the contenders are facing an up- 
hill battle. But that isn't stopping PM 
Entertainment, Turner Home Enter- 
tainment, and Vidmark Entertainment. 

Although Turner has released World 
Championship Wrestling titles since 
1987, within the last two years, its mar- 
ket share in the category has grown 
from 5% to nearly 50%, according to 
Turner director of sell -through Dan 
Capone. 

"WWF and WCW are neck and 
neck," says Capone. Among labels dis- 
tributed by Turner, WCW is the com- 
pany's second most profitable line, 
ahead of videos from CNN and PBS. 

This month, the Turner networks be- 
gan airing weekly WCW matches to 
compete with the USA Network's WWF 
programming. 

"Turner has always been around," 
says Coliseum president Howard 
Farber. `They just have gotten more 
aggressive, but I think it actually helps 
us." 

Farber says nearly 80% of Coliseum's 
business comes from the international 
market, which the company began ser- 
vicing two years ago. 

Vidmark Entertainment is also see- 
ing big profits from the Ultimate Fight- 
ing Championship. 

Acquired in 1994, the series is touted 
as a "no holds barred" street fight. The 
participants aren't professional wres- 
tlers and can range from kickboxers to 
karate experts to boxers. UFC's main 
selling point is that the fights are ex- 
tremely violent and bloody. 

Despite its questionable content, says 
Vidmark VP of sell- through Don Gold, 
unit sales of the series have soared since 
the first title was released in March 
1994. 

"We've gone from selling about 
17,000 units [at rental pricing] on the 
first one," Gold says, "to four times that 
on the last one." Vidmark has released 
five UFC titles to date. 

Gold says that when the first UFC ti- 
tle was dropped to a sell -through price, 
it sold approximately 50,000 additional 
units. This was achieved without rack - 
jobber Handleman Co., which, accord- 
ing to Gold, won't carry the line because 
of its $19.98 price, not because of the 
content. 

Coliseum, Turner, and Vidmark have 
established their wrestling lines in the 
rental market before pricing the prod- 
uct for sell- through. 

Coliseum, in fact, didn't begin releas- 
ing its tapes as sell- through titles until 
six months ago, when it hired Warner - 
Vision Entertainment to represent the 
titles in the mass market. 

According to WEA product manager 
Lee Steimmel, the $12.95 product ships 
more than 100,000 units per title. 
'We've definitely met our goals plus 

Travel Video Supplier IVN 

Moves To CD -ROMS, Kid Vid 
BY CATHY APPLEFELD 

Having cornered the world, so to 
speak, with travel videos including Fo- 
dors, Rand McNally, and Lonely Planet, 
IVN Communications is filling in the 
blank spares on its programming map. 

Ten - year -old IVN, based in San Ra- 
mon, Calif., has moved into kid vid and 
CD -ROMs. Christening IVN's Learning 
Division, for example, is the live- action 
travelog 'Where In The World: Kids 
Explore" series. The half-how tapes 
carry a suggested list price of $12.95. 

The inaugural product of IVN's New 
Media division is a screen saver that 
shows images of people from around the 
world morphing into one another. It was 
developed with Berkeley Systems. 

And IVN just released its debut CD- 
ROM title, `Trip Maker," a joint pro- 
duction with Rand McNally that allows 
consumers to create their own maps. 
The first title in a CD -ROM series 
based on the Frommers travel guides 
arrives in February. 

"The critical issue for everyone who 
has a library of programming is how can 
you re- purpose and reuse it across mul- 
tiple channels today," says COO Brooks 

McChesney 
"Rather than trying to be a full soup - 

to-nuts CD -ROM software developer - 
given the huge cost of developing CD- 
ROMs and the current low numbers in 
terms of unit saler, we decided to find 
brand -name partners who have the dis- 
tribution and brand names and allow us 
to co-produce." 

McChesney thinks the new products 
are a natural progression for IVN. 'We 
started 10 years ago with the idea of be- 
ing a special- interest programming 
company and quickly became involved 
with Reader's Digest, which never does 
anything without extensive research," 
he says. "They took a survey asking 
people what they would most like to 
watch after feature films, sports, and 
news. The answer overwhelmingly was 
travel." 

IVN's first effort, a three -part, 
Reader's Digest -distributed series 
called "Natural Wonders," has sold 
more than 2 million copies via retail and 
mail order. 

"We are migrating toward being a to- 
tal nonfiction entertainment company, 
for which travel will remain one of the 
key legs," McChesney says. 
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some," he says. 
Newcomer PM Entertainment Group 

is entering the sell - through market with 
"Super Ladies Of Wrestling." The first 
title, "Out Of Control," arrives in stores 
Sept. 26, priced $19.95. 

"dying to enter the sell- through with 
kids' product is like hitting your head 
against the wall," says PM senior VP 
Len Levy. 'We chose this because 
there's nothing like it on the market." 

Although wrestling has a fairly high 
awareness level, getting retailers to 
bring in the titles takes some extra mar- 
keting muscle. 

(Continued on next page) 

Longtime Support. Stars of the movie "Longtime Companion" reunited at the 
Virgin Megastore in Los Angeles to honor the Video Industry AIDS Action 
Committee's fund -raising success. VIAAC has collected and distributed more than 
$1 million since its inception in 1990. The Longtime Entertainment Award, 
established by Vidmark Entertainment, which markets the video, was presented 
by, from left, actors Brian Cousins, Stephen Caffery, and Bruce Davison. 

Rentrak Has Backer For Wal -Mart Push; 
Moovies Pasture To Extend Into Iowa 

MONEY TALKS: Rentrak has a banker, and not a 
moment too soon. New York -based Oppenheimer & Co. 
will be needed to finance Rentrak's major expansion into 
Wal-Mart, according to trade observers. With the pur- 
chase of Supercenter Entertainment, Rentrak president 
Ron Berger "suddenly found himself holding a tiger by 
the tail," says one. 

Wal -Mart is eager to expand its video rental and sale 
locations, now in 96 stores, and whoever runs those rev- 
enue- sharing concessions will need plenty of cash to stay 
abreast of growth plans 
while bringing current 
outlets into the black. 

Entertainment One, 
57% owned by Rentrak, is 
the sole concessionaire, 
joining 51 Wal -Mart units 
with Supercenter's 45. It 
anticipates opening an- 
other 33 sites in 1995. The 
two revenue -sharing sys- 
tems are different, but 
Rentrak has no immediate by Seth 
plans to standardize operations. New stores will be 
equipped with its pay -per -transaction package. 

Oppenheimer supposedly provides the deep pockets 
that weren't available to Supercenter. Earlier this year, 
the Dallas company attempted to sell full or partial in- 
terest in lesser Wal -Mart and Kmart units so it could af- 
ford to build better mass- merchant sites. 

Sources indicate that Oppenheimer would serve an- 
other function as well -its Wall Street clout and reputa- 
tion could help boost the price of Rentrak stock, which 
has been in the doldrums for months. "Rentrak needed 
a godfather, and it got one," a trade executive says. 

MOO -VING OUT: John Taylor likes his milk hot. 
Moovies, the newly public chain with a cow in its logo 
and Taylor as president, has signed a letter of intent to 
acquire MoveAmerica's 13 Movies To Go stores in the 
Des Moines, Iowa, area. The purchase would raise the 
number of Moovie outlets to 100; another deal said to be 
pending would bring in 10 -12 more. Meanwhile, the 
chain has built and opened its first site in Mamaroneck, 
N.Y., near a Blockbuster unit that drove several inde- 
pendents out of business. 

Moovies has been good "moos" to Wall Street, where 
its stock is trading well above the opening price; to Ren- 
trak, which is a shareholder and holder of a chainwide 
PPT contract worth $50 million; and to distributor 
Baker & Taylor Video. However, B &T's hold on Moov- 
ies' business may be tenuous. We're told that the deal 
is non -exclusive and expires next spring. Competition for 
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the account will be intense. 
In fact, distributors are in the midst of a flurry of 

changes, prompted in part by retail consolidation. 
Ingram Entertainment, for example, has picked up 
Home Vision in Brunswick, Maine, another chain on the 
verge of going public, while losing Grand Union grocer- 
ies to rival ETD in Houston. Trade sources estimate 
Grand Union purchases at $5 million -$6 million annually. 
Ingram's loss of Grand Union must be all the more gall- 
ing after losing Blockbuster to ETD. 

ON THE MOVE: Mindy 
Pickard leaves CBS/Fox 
Video to become market- 
ing director of New York - 
based BMG Video, replac- 
ing Patti Bodner. Bodner 
came East earlier this 
year from New Line 
Home Video, decided 
Manhattan wasn't for her, 
and quickly returned to 

Goldstein L.A. Pickard is the second 
CBS/Fox marketing executive to join BMG in recent 
months; Kevin Conroy came over this spring to the mu- 
sic side. Reportedly, Pickard's CBS/Fox replacement is 
a former brand manager of Mountain Dew. CBS/Fox is 
intent on creating brand awareness for the BBC Video 
line, and soft -drink experience could help. 

UST senior VP Jonathan Nelson became president 
of subsidiary Cabin Fever Entertainment in July in a 
management shuffle announced to the general press but 
not to the trades. Tom Molito was moved from the top 
spot to Cabin Fever executive VP, with emphasis on the 
"creative side," says a source. "In this case, it's not a step 
down. Tom is very well favored." Nelson brings bottom - 
line savvy and "that's what Cabin Fever needs," the 
source adds. "A good reason for the change is growth." 
Bob Bantle earlier resigned as senior VP and hasn't 
been replaced. 

Bill McCarthy, a big sell -through advocate, has re- 
signed as Pillsbury promotion director for a marketing 
post in the Minneapolis area. McCarthy has assembled 
numerous campaigns, the last for Turner Home Enter- 
tainment's "Swan Princess." 

JUMPING THE GUN: The Sept. 11 Time magazine 
ran a two -page spread for the Toshiba/Time Warner dig- 
ital videodisc -a year before its earliest commercial in- 
troduction. The ad was pitched toward computer appli- 
cations, but art and text made the movie connection. A 
PC screen flashed "Hollywood," while the last sentence 
read, "Silicon Valley and Hollywood, here we come." 
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Billboard FOR WEEK ENDING SEPTEMBER 23, 1995 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS. 

Label Principal 
TITLE Distributing Label, Catalog Number Performers 
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* * * No. 1 * ** 
PLAYBOY: THE BEST OF PAMELA Playboy Home Video 

Pamela Anderson 
ANDERSON Uni Dist. Corp. PBV0790 

1995 NR 1995 

2 17 27 STAR WARS TRILOGY FoxVideo 0609 
Mark Hamill 
Harrison Ford 

1995 PG 49.98 

3 14 2 
MORTAL KOMBAT -THE ANIMATED New Line Home Video 

Animated 
VIDEO Turner Home Entertainment 4010 1995 PG 14.98 

4 RE -ENTRY STAR WARS FoxVideo 1130 
Mark Hamill 
Harrison Ford 

1977 PG 19.98 

5 2 5 THE SWAN PRINCESS Turner Home Entertainment 8021 Animated 1995 G 24.98 

6 RE -ENTRY RETURN OF THE JEDI FoxVideo 1478 
Mark Hamill 
Harrison Ford 

1983 PG 19.98 

7 RE -ENTRY THE EMPIRE STRIKES BACK FoxVideo 1425 
Mark Hamill 
Harrison Ford 

1980 PG 19.98 

8 4 19 FORREST GUMP Paramount Home Video 32583 Tom Hanks 1994 PG -13 22.95 

9 3 3 THE PEBBLE AND THE PENGUIN 
MGM /UA Home Video 

Animated 
Warner Home Video 505247 1995 G 22.98 

10 6 4 
PLAYBOY: REAL COUPLES -SEX Playboy Home Video 

Various Artists 
IN DANGEROUS PLACES Uni Dist. Corp. PBV0777 

1995 NR 19.95 

11 NEW A GOOFY MOVIE Walt Disney Home Video 
Animated 

Buena Vista Home Video 4658 1995 G 22.99 

12 9 4 
PLAYBOY: WET & WILD -HOT Playboy Home Video 

Various Artists 
HOLIDAYS Uni Dist. Corp. PBV0776 1995 NR 19.95 

13 7 4 PLAYBOY: THE GIRLS OF RADIO 
Playboy Home Video 

Various Artists 
Uni Dist. Corp. PBV0775 1995 NR 19.95 

14 5 13 PINK FLOYD: PULSE 
Columbia Music Video 

Pink Floyd 
Sony Music Video 50121 

1995 NR 24.98 

15 8 28 THE LION KING 
Walt Disney Home Video 

Animated 
Buena Vista Home Video 2977 1994 G 26.99 

16 11 14 THE CROW 
Miramax Home Entertainment Brandon Lee 
Buena Vista Home Video 3034 

1994 R 19.99 

11 10 7 
DISNEY'S SING ALONG SONGS: Walt Disney Home Video 

Animated 
POCAHONTAS Buena Vista Home Video 4814 1995 NR 12.99 

18 27 17 
PLAYBOY: PLAYMATE OF THE Playboy Home Video 

Julie Lynn Cialini 
YEAR 1995 Uni Dist. Corp. PBV0773 

1995 NR 19.95 

19 18 17 
PLAYBOY: THE GIRLS OF HAWAIIAN Playboy Home Video 

Various Artists 
TROPIC Uni Dist. Corp. PBV0771 

1995 NR 19.95 

20 20 3 
ABSOLUTELY FABULOUS SERIES BBC Video Jennifer Saunders 
2, PART 1 FoxVideo 8260 Joanna Lumley 

1995 NR 19.98 

21 12 3 
ABSOLUTELY FABULOUS SERIES BBC Video Jennifer Saunders 
1, PART 1 FoxVideo 8258 Joanna Lumley 

1995 NR 19.98 

22 32 2 PENTHOUSE: BEHIND THE SCENES Penthouse Video 
Various Artists 

WarnerVision Entertainment 50785 -3 1995 NR 19.95 

23 NEW FREDDIE THE FROG 
MCA/Universal Home Video Animated 
Uni Dist. Corp. 82368 1995 G 19.98 

24 26 3 
ABSOLUTELY FABULOUS SERIES BBC Video Jennifer Saunders 
1, PART 2 FoxVideo 8259 Joanna Lumley 

1995 NR 19.98 

25 13 12 
MICHAEL JACKSON: VIDEO Epic Music Video 

Michael Jackson 
GREATEST HITS -HISTORY Sony Music Video 50123 1995 NR 19.98 

26 23 16 
BEAVIS & BUTT -HEAD: THE MN Music Television 

Animated FINAL JUDGEMENT Sony Music Video 49658 1995 NR 14.98 

21 15 6 BORN TO BE WILD Warner Home Video 14500 Wil Hornell 
Helen Shaver 

1995 PG 19.99 

28 28 9 BARAKA MPI Home Video 7060 Various Artists 1995 NR 29.98 

29 24 19 
PENTHOUSE: WOMEN IN AND Penthouse Video 

Various Artists OUT OF UNIFORM WarnerVision Entertainment 50787 -3 
1995 NR 19.95 

30 RE -ENTRY THE MASK 
New Line Home Video 

Jim Carrey 
Turner Home Entertainment N401 1 

1994 PG -13 19.98 

31 38 17 
PLAYBOY'S EROTIC FANTASIES: Playboy Home Video 

Various Artists FORBIDDEN LIASONS Uni Dist. Corp. PBV0780 1995 NR 19.95 

32 34 53 RESERVOIR DOGS Live Home Video 68993 
Harvey Keitel 
Tim Roth 

1992 R 14.98 

33 21 15 TRUE LIES FoxVideo 8640 
Arnold Schwarzenegger 
Jamie Lee Curtis 

1994 R 19.98 

34 39 16 
PENTHOUSE: GIRLS OF Penthouse Video 

Various Artists PENTHOUSE -VOL. 3 WarnerVision Entertainment 50790 -3 
1995 NR 19.95 

35 NEW REBA MCENTIRE: REBA LIVE 
MCA Music Video 

Reba McEntire 
Uni Dist. Corp. 12743 1995 NR 19.98 

36 25 7 LITTLE RASCALS COLL.: VOL. 13 Cabin Fever Entertainment 134 The Little Rascals 1995 NR 14.95 

31 33 3 
ABSOLUTELY FABULOUS SERIES BBC Video Jennifer Saunders 
2, PART 2 FoxVideo 8261 Joanna Lumley 

1995 NR 19.98 

38 19 9 THE JERKY BOYS: DON'T HANG UP 
MW Music Television 

The Jerky Boys 
Sony Music Video 49682 1995 NR 14.98 

39 16 4 BARNEY: MAKING NEW FRIENDS Barney Home Video 
Various Artists 

The Lyons Group 2006 1995 NR 14.95 

40 30 4 SCHOOLHOUSE ROCK: AMERICA ROCK 
ABC Video 

Animated 
Paramount Home Video 47022 1995 NR 1295 

RIM gold cert. for sales of 50,000 units or $1 million in sales at suggested retail. RIAA platinum cert. for sales of 100,000 units or $2 million in sales at suggested 
retail. ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000 units and $1 
million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million at retail for theatrically 
released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. ®1995, Billboard/BPI Communications. 

Home Video 
M E R C H A N T S & M A R K E T I N G 

BMG, Host Play College Ball; 
Galactic Sales Of `Star Wars' 
HOME TEAM ADVANTAGE: BMG 
Video is going to take a shot at selling 
college football and basketball tapes 
via an agreement with Host Commu- 
nications. 

Host, based in Lexington, Ky., 
hooks up corporate America to more 
than 50 universities across the coun- 
try. The company has worked exten- 
sively with the National Collegiate 
Athletic Assn. Partner Program, the 
Southeastern Conference, and the 
Western Athletic Conference. 

"Host is not just a licensor of col- 
lege sports pro- 
grams," says 
BMG Video GM 
Joe Shults. "It 
is the marketing 
arm of a college 
sports depart- 
ment and sells 

"On other titles, it will be a subset 
of that," Shults says. "But we don't 
want to be in this to sell 5,000 units." 

To THE MOON: After a dull sum- 
mer, retailers are finally getting some 
sales sizzle from an 18- year -old movie 
and its two sequels: the "Star Wars" 
trilogy. Retailers say sales are ap- 
proaching new release numbers. 

"In the first three days, we sur- 
passed our first weeks' sales expecta- 
tions," says Best Buy video merchan- 
dise manager Joe Pagano. "We had to 

re -order on 
street date." 

B r u c e 

Pfander, 20th 
Century Fox 
Home Enter- 
tainment senior 
VP of market- 

SHELF 
rerAi4ii 
by Eileen Fitzpatrick 

sponsorships. 
They are really our entry into the uni- 
versity market." 

The first offering of the new ven- 
ture will be "The Great Days Of The 
Southwest Conference" and "Sooner 
Century." Each contains two cas- 
settes, priced at $14.98; they arrive in 
stores later this month. 

A television direct response cam- 
paign will offer each set for $24.98. 
Retail will only be able to sell the ti- 
tles as single units. 

Dr. Pepper Bottling Co. of Texas 
will tie in with the Southwest Confer- 
ence video for a series of regional 
cross -promotions in Texas. The soft - 
drink manufacturer has just signed 
with BMG and Host for exclusive 
sponsorship rights for the Southwest 
Conference. 

In addition to ad support from the 
sponsorship partner, BMG will pur- 
chase regional TV ads to further the 
consumer awareness. Shults says 
BMG and Host will jointly select and 
develop programs for the video series. 
The tapes will take a historical view- 
point rather than be a highlights com- 
pilation, Shults says, in order to ap- 
peal to alumni. 

"This isn't for the 27- year -old 
male," he says. 'This is nostalgia for 
the 38 -plus crowd or the wife buying 
for her husband." 

Shults won't discuss goals for the ti- 
tles, but the Texas native says the 
Southwest Conference tape could sell 
more than 100,000 units in his home 
state. 

ing, says the 
supplier has ordered more copies from 
its duplicator. 'We had the ability to 
put out 8 million for the Aug. 29 
street," he adds. Sales after two weeks 
topped 9 million units. 

Pfander says the trilogy is on track 
to sell- through about 80% of all units 
by mid -October: "Every one of our 
major accounts has reordered two or 
three times." 

Some retailers seemed surprised 
that consumers were shelling out the 
extra dough for the collection, priced 
at $49. 

"The three -unit pack is actually 
selling better than the single titles," 
says Tower Video VP John Thrasher. 
"Right now, we'd just like to get more 
sleeves so we can make our own three- 
packs." 

Using billboards and testimonial 
TV ads, Fox has put together one of 
the better catalog marketing cam- 
paigns. The repackaging alone is a 
real attention grabber. 

Once new releases start hitting 
stores, Pfander says, "Star Wars" 
sales are going to slow down. But Kel- 
logg's will kick in its cross- promotion 
for the holidays, and Fox will have an- 
other advertising hit before taking the 
original "Star Wars" on moratorium in 
January. 

How many more "Star Wars" tapes 
can Fox sell? "The market has the 
ability to handle 12 million," says 
Pfander. "That would be a real up 
side, but it would also be rare to hit 
that number." 

WRESTLING PINNED AS VIDEO CONTENDER 
(Continued from preceding page) 

"You need to get retailers to go to the 
events to get a true understanding of 
what the product is about," says Tur- 
ner's Capone. "They have to see that 
wrestling is not in a dirty auditorium 
with people spitting on the floor." 

Capone says that WCW is close to a 
theatrical event, rather than a low - 
grade boxing substitute. The cast of 
characters are the wrestlers them- 
selves, including Sting, Vader, and a tag 
team called the Nasty Boys. Each show 
also has an elaborate pyrotechnics dis- 
play. "It's the type of show that attracts 

families," Capone says. 
Family -friendly Blockbuster Video 

carries between 25 and 40 wrestling vid- 
eos as part of its basic store inventory. 
Most are WWF or WCW titles, but it 
does carry UFC tapes in its rental sec- 
tion, according to a Blockbuster spokes- 
man. 

UFC, which is shown as a pay -per- 
view event, also has that `you have to 
see it to believe it" quality, Gold says. 

For each of UFC's four annual fights, 
Vidmark invites local retailers and often 

(Continued on page 102) 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS. 

TITLE (Rating) 
Label Principal 
Distributing Label, Catalog Number Performers 

I 1 5 

* * * No. 1 * * * 
OUTBREAK (R) Warner Home Video 13632 

Dustin Hoffman 

Morgan Freeman 

2 2 6 JUST CAUSE (R) Warner Home Video 13623 
Sean Cannery 

Laurence Fishbume 

3 4 4 NOBODY'S FOOL (R) Paramount Home Video 32941 Paul Newman 

Jessica Tandy 

4 6 4 THE QUICK AND THE DEAD (R) Columbia TriStar Home Video 73513 
Sharon Stone 

Gene Hackman 

5 13 3 CIRCLE OF FRIENDS (PG -13) HBO Home Video 91214 Chris O'Donnell 

6 3 7 BOYS ON THE SIDE (R) Warner Home Video 13570 
Whoopi Goldberg 

Mary- Louise Parker 

7 8 12 DISCLOSURE (R) Warner Home Video 13575 
Michael Douglas 

Demi Moore 

8 7 12 DUMB AND DUMBER (PG -13) 
New Line Home Video Jim Carrey 

Tumer Home Entertainment 4036 Jeff Daniels 

9 15 4 BILLY MADISON (PG -13) 
MCA Universal Home Video 

Adam Sandler 
Uni Dist. Corp. 82395 

10 5 1 THE BRADY BUNCH MOVIE (PG -13) Paramount Home Video 32678 
Shelly Long 

Gary Cole 

11 10 8 NELL (PG -13) FoxVideo 8737 
Jodie Foster 

Liam Neeson 

12 11 8 I.Q. (PG) Paramount Home Video 32678 
Meg Ryan 

Tim Robbins 

13 9 6 HIGHER LEARNING (R) Columbia TriStar Home Video 73393 
Omar Epps 

Kristy Swanson 

14 11 4 MAN OF THE HOUSE (PG) 
Walt Disney Home Video Chevy Chase 

Buena Vista Home Video 4703 Jonathan Taylor Thomas 

15 NEW HIDEAWAY (R) Columbia TriStar Home Video 73463 
Jeff Goldblum 

Christine Lahti 

16 14 7 HOUSEGUEST (PG) 
Hollywood Pictures Home Video Sinbad 

Buena Vista Home Video 3631 Phil Hartman 

17 22 22 THE SHAWSHANK REDEMPTION (R) Columbia TriStar Home Video 74593 
T 

Morgan 

im Robbins 

Freeman 

18 20 2 
CANDYMAN: FAREWELL TO THE 

(R) PolyGram Video 800635667 
Tony Todd 

FLESH Kelly Towan 

19 16 12 MURDER IN THE FIRST (R) Warner Home Video 13895 
Christian Slater 

Kevin Bacon 

20 12 8 STAR TREK GENERATIONS (PG) Paramount Home Video 32988 William Shatner 

Patrick Stewart 

21 18 8 IMMORTAL BELOVED (R) Columbia TriStar Home Video 74763 
Gary Oldman 

Isabella Rossellini 

22 21 10 READY TO WEAR (R) 
Miramax Home Entertainment Julia Roberts 

Buena Vista Home Video 4438 Tim Robbins 

23 NEW A GOOFY MOVIE (G) 
Walt Disney Home Video 

Animated 
Buena Vista Home Video 4658 

24 NEW THE HUNTED (R) 
MCA/Universal Home Video Christopher Lambert 

Uni Dist. Corp. 42518 John Lone 

25 26 6 SHALLOW GRAVE (R) PolyGram Video 800635275 
Kerry Fou 

Christopher Eccleston 

26 19 6 IN THE MOUTH OF MADNESS (R) 
New Line Home Video 

Sam Neill 
Turner Home Entertainment 2680 

27 23 14 LEGENDS OF THE FALL (R) Columbia TriStar Home Video 78723 
Brad Pitt 

Anthony Hopkins 

28 29 8 BAD COMPANY (R) 
Touchstone Home Video Ellen Barkin 

Buena Vista Home Video 2757 Laurence Fishbume 

29 25 5 BYE BYE LOVE (PG -13) FoxVideo 8751 
Matthew Modine 

Randy Quaid 

30 32 3 HEAVYWEIGHTS (PG) 
Walt Disney Home Video Aaron Schwartz 

Buena Vista Home Video 3463 Ben Stiller 

31 27 14 INTERVIEW WITH THE VAMPIRE (R) Warner Home Video 13176 
Tom Cruise 

Brad Pitt 

32 31 2 TOM & VIV (PG -13) 
Miremax Home Entertainment Willem DaFoe 

Buena Vista Home Video 4441 Miranda Richardson 

33 30 6 MIAMI RHAPSODY (PG -13) 
Hollywood Pictures Home Video Sarah Jessica Parker 

Buena Vista Home Video 2752 Mia Farrow 

34 35 7 RED (R) 
Miramax Home Entertainment Irene Jacob 

Buena Vista Home Video 4373 Jean -Louis Trintgnant 

35 33 3 TOP DOG (PG -13) Live Home Video 69998 Chuck Norris 

36 24 3 TANK GIRL (R) MGM /UA Home Video 105118 
Lori Petty 

Malcolm McDowell 

37 
NEW... TALL TALE: THE UNBELIEVABLE Walt Disney Home Video Patrick Swayze 

ADVENTURES OF PECOS BILL (PG) Buena Vista Home Video 2755 Scott Glenn 

38 34 7 BEFORE SUNRISE (R) Columbia TriStar Home Video 06686 
Ethan Hawke 

Julie Delpy 

39 38 13 JUNIOR (PG -13) 
MCA/Universal Home Video AmoldSchwarzenegger 

Uni Dist. Corp. 42394 Danny DeVito 

40 36 11 LITTLE WOMEN (PG) Columbia TriStar Home Video 01023 Winona Ryder 

Susan Sarandon 

ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail 
for theatrically released programs, or of at least 25,000 units and $1 million at suggested retail for 
nontheatrical titles. O ITA platinum certification for a minimum sale of 250,000 units or a dollar 
volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and 
$2 million at suggested retail for nontheatrical titles. ©1995, Billboard/BPI Communications. 

`Batman Forever,' 

`Crimson Tide' To 

Overload Senses 
BAT DISC: On Oct. 31, Warner 
lets fly "Batman Forever" (wide, 
AC -3, $39.98) on laserdisc. The sen- 
sory overload of this latest Bat epic 
should come through loud and clear 
on disc, especially with Dolby Digi- 
tal Surround sound. 

THX TIDE: Another major re- 
lease to watch for is Hollywood Pic- 
tures' "Crimson Tide" (Image, 
wide, AC -3, THX, extras, $44.99). 
The submarine thriller with Denzel 
Washington and Gene Hackman 
is set for release Nov. 14. Both 
"Crimson Tide" and "Batman For- 
ever" should sell in the 150,000- to 
200,000 -unit range on disc. 

DISAPPOINTING Q2: Laserdisc 
software sales were flat in the sec- 
ond quarter of 1995, a marked slow- 
down from the booming growth en- 
joyed by the format during the first 
three months of the year. 

About 1.81 million units were 
sold, a decline of 1.7% compared to 
the 1.84 million discs sold during 
the same period last year. How- 

LASER 
SCANS,. 

by Chris McGowan 

ever, retail dollar volume increased 
1.2% to $76.1 million, vs. $75.1 mil- 
lion for the same period in 1994. 

DECENT FIRST HALF: De- 
spite the lackluster quarter, dou- 
ble -digit laser software sales in 
January, February, and March 
(Billboard, May 20) ensured that 
figures for the first half of 1995 
were still impressive. 

Some 3.85 million units were 
sold, an increase of 4.5% compared 
to the same period in 1994, and the 
$161.5 million in retail volume was 
a gain of 9.6% over the first half last 
year. The average disc price rose 
4.9% to $41.97. 

THX ALIEN(S): FoxVideo's new 
laser editions of "Alien" (Image, 
wide, AC -3, THX, $49.98) and "Al- 
iens" (Image, wide, AC -3, THX, 
$59.98) are due to hatch Nov. 15 
and should generate monstrous 
sales. 

VOYAGER'S Criterion Collection 
continues to add stellar releases to 
its burgeoning catalog of classic 
American and international movies 
on laserdisc. Many critics consider 
David Lean's "Great Expecta- 
tions" ($49.95) to be the greatest 
film adaptation of a Charles Dick- 
ens story. John Mills and Alec 
Guinness lead the outstanding 
cast, and Guy Green supplies the 
appropriate film -noirish cinema- 
tography. 

Previously unavailable on home 
video in the U.S., Orson Welles' 
rarely seen "F For Fake" ($49.95) 
adds to the master's oeuvre and 
takes us on a curious journey into 
the world of forgery. 

Bertrand Tavernier's "Coup De 
Torchon" (wide, $49.95) is based on 

(Continued on next page) 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SALES 
REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan 

11111 
TITLE, Label Principal 
Distributing Label, Catalog Number Performers 

a i 
Ñ.: 

°o8á 

oz 

1 
1 13 

* * NO.1 * * 
PULSE 

Pink Floyd 
Columbia Music Video Sony Music Video 50121 

LF 24.98 

2 2 12 
VIDEO GREATEST HITS -HISTORY 

Michael Jackson 
Epic Music Video Sony Music Video 50123 

LF 19.98 

3 3 79 
LIVE AT THE ACROPOLIS A' Yanni 
BMG Video 82163 

LF 19.98 

4 NEW DEAD AHEAD 
Grateful Dead 

Monterey Home Video 31131 
LF 2495 

5 6 6 
REBA LIVE 

Reba McEntire 
MCA Music Video Uni Dist. Corp. 12743 

LF 19.98 

6 4 30 
YOU MIGHT BE A REDNECK IF... A 

Jeff Foxworthy 
Warner Reprise Video 3 -38416 

VS 7.98 

7 5 42 
HELL FREEZES OVER A' 

Eagles 
Geffen Home Video Uni Dist, Corp. 39548 

LF 24.98 

8 7 73 
LIVE 

Ray Stevens 
Curb Video 177706 

LF 16.98 

9 8 5 
THE GRATEFUL DEAD MOVIE 
Monterey Home Video 133630 

Grateful Dead LF 39.95 

10 13 46 
THE BOB MARLEY STORY Bob Marley And 
Island Video PolyGram Video 4400823733 The Wailers 

LF 14.95 

11 11 54 
THE 3 TENORS IN CONCERT 1994` Carreras, Domingo, 
WarnerVision Entertainment 50822 -3 Pavarotti (Mehta) 

U 29.98 

12 9 8 KEEPER OF THE STARS 
Tracy Byrd 

MCA Music Video Uni Dist. Corp. 11315 
SF 9.98 

13 i0 19 
AN HOUR WITH TIM 

Tim McGraw 
Curb Video 77742 -3 

LF 14.98 

14 12 43 
LIVE! TONIGHT! SOLD OUT!! Nirvana 
Geffen Home Video Uni Dist. Corp. 39541 

LF 24.98 

15 15 13 
PARALLEL R.E.M. 
Warner Reprise Video 3 -38426 

LF 19.98 

16 17 50 
BARBRA -THE CONCERT A' 

Barbra Streisand 
Columbia Music Video Sony Music Video 50115 

LF 24.98 

17 16 30 
MURDER WAS THE CASE 

Snoop Doggy Dogg 
WarnerVision Entertainment 50625 -3 

LE 1698 

18 14 10 
THIRD WORLD CHAOS 

Sepultura 
Roadrunner Video 0994 -3 

LF 19.98 

19 19 52 
BOYZ II MEN THEN II NOW 

Boyz II Men 
Motown Home Video PolyGram Video 8006326553 

LF 19.95 

20 22 22 
NO QUARTER (UNLEDDED) Jimmy Page & 
WarnerVision Entertainment 52000 -3 Robert Plant 

LF 29.98 

21 21 12 
THE WILDLIFE CONCERT 

John Denver 
Sony Music Video 49710 

LF 19.98 

22 26 40 
THE CREAM OF ERIC CLAPTON 0 

Eric Clayton 
PolyGram Video 440081189 

LF 14.95 

23 18 45 
CROSS ROAD 

Bon Jovi 
PolyGram Video 8006367773 

LF 19.95 

24 27 34 
LIVE AT THE MAX Rolling Stones 
PolyGram Video 8006332193 

LF 19.95 

25 28 32 
SO FAR 

Grateful Dead 
6 West Home Video BMG Home Video 5701 

LF 29.95 

26 20 26 NBA JAM THE MUSIC VIDEOS 
Various Artists 

CBS/Fox Video FoxVideo 4301 
LF 14.98 

27 38 43 
JANET Janet Jackson 
Virgin Music Video 77796 

LF 19.98 

28 29 93 LIVE SHIT: BINGE & PURGE ' Metallics 
Elektra Entertainment 5194 

LF 89.98 

29 24 42 
LIVE CONCERT HOME VIDEO 

Sade 
Epic Music Video Sony Music Video 50114 

LF 19.98 

30 RE -ENTRY 
SHINDIG PRESENTS: THE RIGHTEOUS BROTHERS 

Righteous Brothers 
Rhino Video WarnerVision Entertainment 1450 

SF 9.98 

31 23 27 LIVE AT RED ROCKS 
John Tesh 

Video Treasures 33003 
LE 19.98 

32 25 2 
LIVE AT THE MOORE 

Mad Season 
Columbia Music Video Sony Music Video 50127 

LF 17.95 

33 31 97 LIVIN', LOVIN', & ROCKIN' THAT JUKEBOX 
Alan Jackson 

6 West Home Video BMG Video 15725 -3 
LE 14.98 

34 33 106 
LIVE AT THE EL MOCAMBO 

Stevie Ray Vaughan 
Epic Music Video Sony Music Video 19 V -49111 

LF 19.98 

35 30 46 
THE GATE TO THE MIND'S EYE 

Thomas Dolby 
BMG Video 80101 -3 

LF 19.98 

36 40 156 
REBA IN CONCERT 

Reba McEntire 
MCA Music Video Uni Dist. Corp. 10380 

LF 14.98 

37 RE -ENTRY 
SABOTAGE 

Beastie Boys 
Capitol Video 77787 

LF 1698 

38 39 
Al BIG ONES YOU CAN LOOK AT 

Geffen Home Video Uni Dist. Corp. 39546 
Aerosmith LF 24.98 

39 34 41 
ABBA GOLD: GREATEST HITS 

Abbe 
PolyGram Video 4400855493 

LF 19.95 

40 32 88 MARIAHCAREY 
Mariah Carey 

Columbia Music Video Sony Music Video 49179 LE 19.98 

O RIAA gold cert. for sales of 25,000 units for video singles; RIAA gold cert. for sales of 5C,000 units fo 
SF or LF videos; A RIAA platinum cert. for sales of 50,000 units for video singles; RIM platinum cert. 
for sales of 100,000 units for SF or LF videos; O RIAA gold cert. for 25,000 units for SF or LF videos cer- 
tified prior to April 1, 1991; RIAA platinum cert. for 50,000 units for SF or LF videos certified prior to 
April 1, 1991. LF long -form. SF Short-form. VS Video single. ©1995, Billboard /BPI Communications. 
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LASER SCANS 
(Continued from preceding page) 

Jim Thompson's pulp novel "Pop. 
1280" set in the American South, 
but transplants the action to colo- 
nial West Africa, with inspired and 
droll results. 

Max Ophuls' "La Ronde" 
($49.95) whirls us through romantic 
intrigues transpiring in various 
Austrian bedrooms, with the direc- 
tor's usual dazzling sets and camera 
work. The excellent cast includes 
Simone Simon, Simone Signoret, 
and Jean -Louis Barrault. 

BERG MAN ON DISC: Voyager 
keeps adding to its already impres- 
sive collection of movies by Swedish 

Billboard A; 

director Ingmar Bergman. The 
latest releases are "Autumn So- 
nata" with Ingrid Bergman and 
Liv Ullmann ($49.95), which fea- 
tures audio commentary by critic 
Peter Cowie; "Cries And Whis- 
pers" ($49.95), which again features 
Ullman and includes English and 
Swedish soundtracks; and "The Si- 
lence" ($49.95), the third install- 
ment in Bergman's trilogy on faith, 
meaning, and human frailty. 

IMAGE's value -added laserdisc of 
Miramax's "Clerks" (wide, extras, 
$39.99) includes expanded scenes, 
an alternate ending, and audio com- 

mentary by director Kevin Smith. 
Image also recently bowed 

Orion's "Master Of The World" 
(wide, digitally remastered, $39.99), 
which stars Vincent Price and 
Charles Bronson in a rousing 
Jules Verne sci -fi adventure. 

COLUMBIA TRISTAR has just 
bowed Sam Raimi's "The Quick 
And The Dead" (wide, $34.95), an 
original Western starring Sharon 
Stone, Gene Hackman, Gary Sin- 
ise, and Leonardo DiCaprio. This 
letterboxed version captures all the 
gunslinging action. 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS. 

Label Principal 
TITLE 

Distributing Label, Catalog Number Performers 
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1 1 7 STAR TREK GENERATIONS 

* ** No. 1 * ** 
Paramount Home Video 
Pioneer Entertainment (USA) L.P. 32988 

William Shatner 
Patrick Stewart 

1994 PG 44.98 

2 2 3 OUTBREAK Warner Home Video 13632 
Dustin Hoffman 
Morgan Freeman 1995 R 39.98 

3 4 13 INTERVIEW WITH THE VAMPIRE Warner Home Video 13176 
Tom Cruise 
Brad Pitt 

1994 R 39.98 

4 3 5 JUST CAUSE Warner Home Video 13623 
Sean Conner), 
Laurence Fishburne 

1995 R 34.98 

5 RE -ENTRY THE EMPIRE STRIKES BACK 
FoxVideo 
Image Entertainment 8764 -85 

Mark Hamill 
Harrison Ford 

1980 PG 59.98 

6 RE -ENTRY STAR WARS 
FoxVideo 
Image Entertainment 8763 -85 

Mark Hamill 
Harrison Ford 

1977 PG 59.98 

7 RE -ENTRY RETURN OF THE JEDI 
FoxVideo 
Image Entertainment 8765 -85 

Mark Hamill 
Harrison Ford 

1983 PG 59.98 

8 6 9 LEGENDS OF THE FALL Columbia TriStar Home Video 78726 
Brad Pitt 
Anthony Hopkins 

1994 R 34.95 

9 10 9 PINK FLOYD: PULSE 
Columbia Music Video 
Sony Music Video 50121 

Pink Floyd 1995 NR 39.98 

10 9 11 DISCLOSURE Warner Home Video 13575 
Michael Douglas 
Demi Moore 

1994 R 39.98 

11 NEW CLERKS 
Miramax Home Entertainment 
Image Entertainment 3618 

Brian O'Halloran 
Jeff Anderson 

1994 R 39.99 

12 17 11 
MICHAEL JACKSON: VIDEO 
GREATEST HITS -HISTORY 

Epic Music Video 
Sony Music Video 50123 Michael Jackson 1995 NR 29.98 

13 21 31 TRUE LIES 
FoxVideo 
Image Entertainment 8640 -85 

Arnold Schwarzenegger 
Jamie Lee Curtis 

1994 R 49.98 

14 11 17 THE PROFESSIONAL Columbia TriStar Home Video 74746 
Jean Reno 
Gary Oldman 

1994 R 34.95 

15 7 11 DUMB AND DUMBER 
New Line Home Video 
Image Entertainment 3004 

Jim Carrey 
Jeff Daniels 

1994 PG -13 39.99 

16 16 25 STARGATE 
Live Home Video 
Pioneer Entertainment (USA) L.P. 20190 

Kurt Russell 
James Spader 

1994 R 44.98 

17 5 5 IMMORTAL BELOVED Columbia TriStar Home Video 74766 
Gary Oldman 
Isabella Rossellini 1995 R 39.95 

18 19 17 THE SHAWSHANK REDEMPTION Columbia TriStar Home Video 58706 
Tim Robbins 
Morgan Freeman 

1994 R 39.95 

19 15 3 NELL 
FoxVideo 
Image Entertainment 8737 -85 

Jodie Foster 
Liam Neeson 

1994 PG -13 39.98 

20 13 19 FORREST GUMP 
Paramount Home Video 
Pioneer Entertainment (USA) L.P. 32583 Tom Hanks 1994 PG -13 49.98 

21 8 5 READY TO WEAR 
Miramax Home Entertainment 
Image Entertainment 4438 

Julia Roberts 
Tim Robbins 

1994 R 39.99 

22 12 5 IN THE MOUTH OF MADNESS 
New Line Home Video 
Image Entertainment 2680 Sam Neill 1994 R 39.99 

23 NEW ABSOLUTELY FABULOUS 
BBC Video 
Image Entertainment 8289 -80 

Jennifer Saunders 
Joanna Lumley 1995 NR 99.98 

24 14 7 LITTLE WOMEN Columbia TriStar Home Video 01026 Winona Ryder 
Susan Sarandon 

1994 PG 34.98 

25 NEW HIGHER LEARNING Columbia TriStar Home Video 73396 
Omar Epps 
Kristy Swanson 

1995 R 39.95 

ITA gold certification for a minimum of 125,000 units or a dollar volume dollar of $9 million at suggested retail for theatrically released programs, or of a 

east 25,000 units and $1 million at suggested retai for nontheatrical titles. O ITA platinum certification for a minimum sale of 250,000 units or a dollar 
volume of $18 million at suggested retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatri- 
cal titles. © 1995, Billboard /BPI Communications. 
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Review ,Previews 

P O P 

BRUCE ROBERTS 

Intimacy 
PRODUCER: Bruce Roberts 
Atlantic 82766 

Songwriter /producer -whose credits 
include the Barbra Streisand/Donna 
Summer duet "No More Tears (Enough Is 
Enough)" and recordings by Aretha 
Franklin, Elton John, k.d. lang, Bette 
Midler, Whitney Houston, and other 
superstars-steps to the plate with his first 
album of his own performances. He is 
joined by John on energetic lead single 
"When The Money's Gone" and by such 
other luminaries as AIM -One, lang, and 
Luther Vandross on other cuts. The album 
is tailor -made for pop and AC radio, with 
crossover potential at rhythm -oriented 
outlets. 

O VARIOUS RECORDS 

Empire Records-Original Soundtrack 
PRODUCERS: Various 
ABM 31454 0384 

Led by such modern -rock hits as the Gin 
Blossoms' Til I Hear From You" and 
Edwyn Collins' "A Girl Like You," and 
featuring previously unreleased material 
from the likes of Better Than Ezra, this 
Gen -X soundtrack could easily pick up 
where "Dumb And Dumber" left off. The 
bulk of it is made up of material culled from 
albums by Toad The Wet Sprocket, Evan 
Dando, Cracker, the Cranberries, and 
others, but the real revelation is the Daniel 
Lanois -produced track "Sugarhigh" by 
newcomer Coyote Shivers. Packed with 
street credibility. 

LIZ CALLAWAY 

The Story Goes On: Liz Callaway On & Off Broadway 
PRODUCER: Bruce Kimmel 
Varese Sarabande 5585 

With a strong list of Broadway and cabaret 
credits, Liz Callaway follows up a Frank 
Loesser album of varied songs that 
showcase her sure show -music voice, which 
is also contemporary, in the best sense of 
the word. The 14 selections roam far and 
wide, presenting the familiar in a new light, 
such as the disco-ish "I'm Gonna Wash That 
Man Right Outta My Hair" and "I Got The 
Sun In The Morning," which is done in a 
manner suggesting "Bidin' My Time." The 
opening number, `you There In The Back 
Row," by Cy Coleman and Barbara Fried, 
is a dynamic salute to making it. Callaway 
also gets to the heart of a lovely song about 
new parenthood, "Stop, Time," by Richard 
Maltby Jr. and David Shire, from their 
upcoming musical "Big." 

S P O T L I G H T 

RED HOT CHILI PEPPERS 

One Hot Minute 
PRODUCER: Rick Rubin 
Warner Bros. 45733 

L.A. rockers follow the multiplatinum 
"Blood Sugar Sex Magik" with an 
equally hit -worthy collection of 
stunning new tunes that shatter the 
boundaries between alternative rock, 
pop, rap, and funk. Foremost among 
them is lead single "Warped," a 
touching confessional about addiction. 
Other choice cuts include "Aeroplane," 
"Deep Kick," "One Big Mob," title 
track, and "Falling Into Grace." 
Sophomoric moments of gratuitous 
profanity -par for the course on a 
Chili Peppers album -are annoying, 
but detract little from overall quality of 
work. A feast for rock, modern rock, 
top 40, and hard rock programmers. 

R & B 

REGINA BELLE 

Reachin Back 
PRODUCERS: Various 
Columbia 66813 

Veteran artist is latest to ride the cover - 
mania wave, with 11 R &B remakes. Artist's 
vocal interpretations and producers' 
musical arrangements breathe new life into 
some classics -such as "Could It Be I'm 
Falling In Love," "You Make Me Feel 
Brand New," and "I'll Be Around" -while 
not so much misfiring as simply not 
igniting on others. Still, set should appeal 
to nostalgic consumers searching for a new 
twist on R &B favorites. 

D A N C E 

ELECTRIC SKYCHURCH 

Knowoneness 
PRODUCERS: James Lumb, David Delaski 
Moonshine 80032 

West Coast newcomers James Lumb and 
David Delaski are the masterminds behind 
this chilled ambient excursion. The 
requisite abundance of long and winding 
instrumental fare is offset by several fine, 
properly structured songs -most notably 

S P O T L I G H T 

CECILIA 
BAR TO LI 
nr/ . "; r/rrii/ 

CECILIA BARTOLI 

A Portrait 
PRODUCERS: Various 
London 448 300 

Cecilia Bartoli fans could quibble about 
the song selection on this "best of 
compilation: Where are Vivaldi's "Sposa 
Son Disprezzata," Schubert's "Mio Ben 
Ricordati," or Mozart's "Davidde 
Penitente," for instance? Even so, there 
is no denying this set's wealth of charm 
and vitality. Culled from the mezzo's 
previous London recital albums are 
Mozart and Rossini concert and operatic 
arias, Schubert songs in Italian, and 
heart -melting songs from 18th- century 
Italian composers such as Caccini, 
Parisotti, and Giordani. Despite lack of 
new material, album is sure to be a 
resounding hit, as its release coincides 
with a fall American tour. 

"Hipgnosis," which features an angelic 
guest vocal by Karla Jackson. Lumb and 
Delaski prove adept at combining soothing 
and spacious melodies with subtle but 
insinuating percussion. The result is an 
album with as much potential for 
acceptance in new -age music circles as for 
club approval. 

N E W A G E 

NANCY RUMBEL 

Notes From The Tree Of Life 
PRODUCERS: David Dysart & Nancy Rumbel 
Narada Lotus 61050 

Nancy Rumbel's oboe and English horn are 
distinctive voices in modern instrumental 
music and are usually heard with her 
partner, guitarist Eric Tingstad. On her 
solo debut, she not only highlights her 
reeds but her collection of ocarinas. In 
Rumbel's hands, the ocarina can emulate 
Native American flutes on one piece, pan 
pipes on another. Rumbel's lush 
arrangements veer from the ethereal, 
East -meets -West cadences of the title 
track to the rollicking steel drums of 
"Passing Fancy." The best tracks, 
however, stem from her classical 
background. 

S P O T L I G H T 

MICHAEL BOLTON 

Greatest Hits 1985-1995 
PRODUCERS: Various 
Columbia 67300 

Even without five new chart -bound 
tracks, a Michael Bolton greatest -hits 
package would be a powerful force, 
laden as it is with such heavyweights 
as "Soul Provider," "How Am I 
Supposed To Live Without You," 
"Time, Love And Tenderness," and 
"Said I Loved You ... But I Lied." 
The real story, though, is the new cuts, 
especially provocative single "Can I 
Touch You ... There ?," a Bolton/ 
Robert "Mutt" Lange collaboration. 
Other highlights include Bolton's 
rendition of his "I Found Someone" (a 
hit for Cher), Diane Warren ballad 
"The River," and "A Love So 
Beautiful." 

WORLD MUSIC 
* KEOLA BEAMER 

Moe'uhane Kika -Tales From The Dream Guitar 
PRODUCER: George Winston 
Dancing Cat 08022 -38006 

Far from the stereotyped ukulele and pedal- 
steel sounds that pass for Hawaiian folklore, 
the Aloha State's "slack -key" masters 
specialize in a brand of open, enchanting, 
mostly instrumental guitar music that 
carries with it a deep sense of soul and 
tradition. On his latest opus, Keola 
Beamer -one of the genre's foremost 
practitioners -fords the meeting point 
between his Hawaiian heritage and modern 
influences. Produced by new age pioneer 
George Winston, the album should hit home 
among devotees of world music, new age, and 
Hawaiian folk. Distributed by Windham Hill. 

C O U N T R Y 

DOLLY PARTON 

Something Special 
PRODUCERS: Steve Buckingham & Dolly Parton 
Columbia 67140 

It's a bit distressing when the highlights of 
a new Dolly Parton album are new 
recordings of old material. In her case, 
fortunately, the songs are such gems that 

VARIOUS ARTISTS 

It's Hard To Believe It: The Amazing World Of Joe 

Meek 
ORIGINAL PRODUCER: Joe Meek 
COMPILATION PRODUCER: Rob Kemp 
Razor IL Tie 2080 

To say that late British producer Joe 
Meek was an eccentric is a sweeping 
understatement. Obsessed with Buddy 
Holly, convinced that he could 
communicate with outer space, and 
intensely paranoid about people stealing 

VITAL REISSUESiu 
his recording "secrets," Meek was the 
sonic genius behind such otherwordly 
early '60s hits as "Telstar" by the 
Tornados and "Have I The Right" by the 
Honeycombs -plus obscure gems from 
such acts as Mike Berry & the Outlaws, 
Ricky Wayne & the Flee -Rakkers, and 
Screaming Lord Sutch & the Savages. 
Meek -who committed suicide in 1967 - 
still commands a considerable cult, as the 
exhaustive essay and track listing by 

Smithereens drummer Dennis Diken 
suggests. A delicious slice of esoterica. 

PETULA CLARK 
Blue Lady: The Nashville Sessions 
PRODUCERS: Chips Moman, with addlitional tracks by 
Phil Gernhard and Tony Scott 
Varese Sarabande 5610 

"Blue Lady" is a fascinating mix of Los 
Angeles and Nashville. In 1975, Petula 
Clark (who would have a No. 20 country 
hit in 1982) went to Nashville to record 

with legendary producer Chips Moman 
for ABC- Dunhill, but nothing was ever 
released. Here it finally is, with three 
singles from 1974 added on. The work 
with Moman is vintage Clark, with songs 
ranging from David Bacharach to 
Nashville cats Moman and Bobby 
Emmons. Clark switches effortlessly 
from "The Twelfth Of Never" to "It's 
Midnight (Do You Know Where Your 
Baby Is)." 

S P O T L I G H T 

LENNY KRAVITZ 

Circus 
PRODUCER: Lenny Kravitz 
Virgin 40696 

Gifted rocker lets love rule on latest 
opus, whether it's the carnal type 
suggested by the cover art ( "Can't Get 
You Off My Mind," "Magdalene "), or 
the deeply religious kind (on such self - 
evident songs as "God Is Love" and 
"The Resurrection "). Beyond the 
juxtaposition of the sexual and 
spiritual, the album contains material 
that's just plain good rock'n'roll, such 
as the ironically titled "Rock And Roll 
Is Dead" (a hit on rock radio) and 
ballad "Can't Get You Off My Mind." 
Early success of single portends 
continued commercial success for an 
artist whose stars are perfectly 
aligned. 

they will always hold up- especially her 
transcendent duet with Vince Gill on "I Will 
Always Love You." But her recent material 
pales here when contrasted with that duet 
and with such other older Parton 
compositions as `"The Seeker" and "Jolene." 
The new stuff is good. The old stuff is great. 

G O S P E L 

THE SENSATIONAL NIGHTINGALES 

Live--In The Spirit 
PRODUCER: Joseph "Jo Jo" Wallace 
Malaco 4474 

Stalwarts of gospel quartet singing, the 
Nightingales continue to delight on their 
latest offering. Joseph Wallace's production 
hits all the right notes, with touching ballads 
and swinging, uptempo numbers that 
require nothing more than the group's 
righteous, four -man rhythm section and 
celestial harmonizing. The frolicsome "Hard 
Headed Jonah" and the earnest ballad "I 
Can't Even Stand" go perfectly together and 
are but two of a number of solid radio shots. 
With equal servings of standards and 
comparably moving Wallace originals, "Live 
In The Spirit" affirms the joy and 
timelessness of old- school gospel. 

CLASSICAL 
THE ARTISTRY OF FERNANDO DE LA MORA 

Orchestra Of The Welsh National Opera, Sir Charles 

Mackerras 
PRODUCER: Robert Woods 
Tetare 80411 

A debut opera aria collection (hit tunes from 
"La Bohème," "Faust," "Werther," et al.) 
from a young Mexican tenor who made his 
professional debut in 1987 with the San 
Francisco Opera. Fernando de la Mora has 
a big, handsome sound and the requisite high 
notes, making him a valuable commodity in 
opera houses and a potentially exciting artist. 
But lack of attention to phrasing coarsens his 
interpretations, and his French needs work. 

ALBUMS 

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, 
and outstanding collections of works by one or more artists. PICKS () : New releases predicted to hit the top half of the chart in the corresponding format. CRITIC'S CHOICES ( *) : New releases, regardless of chart potential, highly 

recommended because of their musical merit. MUSIC TO MY EARS (.0 ) : 
New releases deemed Picks which were featured in the "Music To My Ears" column as being among the most significant records of the year. All albums commercially available 

in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515 Broadway, New York, N.Y. 10036. Send R &B albums to J.R. Reynolds, Billboard, 5055 Wilshire Blvd., Los Angeles, CA 90036. Send country albums to Chet Flippo, Billboard, 
49 Music Square W., Nashville, TN 37203. Send Latin albums to John Lannert, 1814 Fern Valley Road, Louisville, KY 40219. Other contributors: Marilyn Gillen (L.A.), Havelock Nelson (rap /N.Y.); Iry Lichtman (Broadway /cabaret/N.Y.); Heidi Waleson 
(classical /N.Y.); Drew Wheeler (jazz/N.Y.); Deborah Evans Price (contemporary Christian /Nashville); Gordon Ely (gospel); John Diliberto (new age). 
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SINGES 
EDITED BY LARRY FLICK 

P O P 

* D'ANGELO Cruisin' (3:58) 
PRODUCER: D'Angelo 
WRITER: not listed 
PUBLISHER: not listed 
EMI 58468 (do Cerna) (cassette single) 

It takes a moment to recognize this 
Smokey Robinson classic in the wildly 
imaginative hands of this incredible young 
talent. D'Angelo uncovers previously 
untapped nuances of the melody by 
molding a rhythm foundation with 
elements of classic funk, reggae, and jazz. 
The ultimate pleasure of this single, 
however, is the sensual falsetto vocal, 
which wafts alongside a limber guitar line 
with carefree ease. A wonderfully 
ambitious effort that deserves immediate 
attention from pop and R &B radio 
programmers. 

* GOO GOO DOLLS Name (4:04) 
PRODUCER: not listed 
WRITERS: J. Rzeznik, R. Takac 
PUBLISHERS: EMI -Virgin /Full Volume/Scrap Metal, BMI 
Metal Blade/Warner Bros. 7806 (CD promo) 

After several years of practice, the Goo 
Goo Dolls deliver a home -run hit with this 
light modern rock single. Gentle guitar 
riffs coast over whispery vocals and 
heartfelt lyrics. The unforgettable pop 
hook and heavy MTV airplay will likely 
translate into instant acceptance at top 40. 

XSCAPE Who Can I Run To (no timing listed) 
PRODUCER: Jermaine Dupri 
WRITERS: Simmons, Roebuck, Alston Jr. 
PUBLISHER: Warner -Tamerlane, BMI 
So So Def /Columbia 7214 (c/o Sony) (cassette single) 

The latest single from the new -jill -swing 
quartet's current album, "Off The Hook," 
is a glistening rendition of a song made 
famous by the Jones Girls. As on the act's 
past hits, seamless harmonies are a major 
selling point, as well as diva -driven lead 
vocals. Producer Jermaine Dupri does an 
excellent job of capturing the old- school 
vibe of the original recording, while also 
bringing it squarely into the hip -hop soul 
sound of the moment. 

BARRIO BOYZ You're My Everything (3:45) 
PRODUCER: A.T.N. 
WRITERS: L. Gomez, J.M. Scarano, N. Skorsky 
PUBLISHER: Intersong U.S.A., ASCAP 
SBK/EMI 10415 (do Cerna) (cassette single) 

Regular viewers of the Box are already 
aware of this romantic slow jam, which is 
now ripe for top 40 penetration. The Boyz 
match their smooth, videogenic image with 
warm and fuzzy harmonies that should hit 
a home run with teenage girls. Radio will 
probably like the jeep -ish shuffle groove of 
this sugary single, which would sit well 
next to Boyz II Men and the like. 

GIOVANNI Suffer Too Much (no timing listed) 
PRODUCERS: Gene LeFosse, Victor Calderon 
WRITER: Giovanni 
PUBLISHER: not listed 
Sire 61794 (Go Elektra) (cassette single) 

The highly charismatic Giovanni follows 
"Girl In My Eyes" with another acoustic - 
based pop /rock ditty that shows off his 
boyish tenor, as well as his knack for 
writing simple but infectious hooks. A fine 
moment from the equally noteworthy 
debut album, "Only You." 

2 UNLIMITED Here I Go (5:13) 
PRODUCERS: P. Wilde, J.P. DeCoster 
WRITERS: P. Wilde, J.P. DeCoster, A. DeIs, R. Slijngaard 
PUBLISHER: Any Kind, ASCAP 
REMIXERS: Andy "X -Out" Janssens, Visnadi, Alex Natale 
Critique/Radikal 15551 (Go BMG) (cassette single) 

One of the first act's to merge hi -NRG 
bounce with rave aggression may finally 
have the single that sends 'em all the way 
to the top of the pops. Male rapping and 
female vamping collide and happily coexist 
inside a storm of syncopated beats and 
blippy synth passages. An armload of solid 
remixes adds to the radio and club 
potential of this hit -worthy effort. 

CYM LaJOY Car Wash (5:29) 
PRODUCERS: Cym LaJoy, Percy Frye 
WRITER: not listed 
PUBLISHER: not listed 
REMIXER: Ralphi Rosario 
Another View 9405 (CD single) 

LaJoy seems to be having a good time 
belting this house music update of the 
Rose Royce chestnut. The song wears its 
age well, and LaJoy leaves you wanting to 
her more of her girlish voice. Ralphi 
Rosario's bass -smart remix fattens the 
track up enough to hold hope for action at 
crossover radio level. 

CHERRY LOLLIPOP Ret 2 Partay (4:42) 
PRODUCERS: Randy Hall, Raymond Jackson 
WRITERS: R. Hall, R. Jones, J. Dace, B. Dickerson, A. 

Jackson 
PUBLISHER: not listed 
REMIXER: Michael Yarn 
By Design 1010 (CD single) 

Charming new female vocal trio evokes 
colliding visions of the Emotions and 
Bananarama on this piano -driven dance/ 
pop ditty. The groove is a tad too light and 
frothy at times, but the act's engaging 
harmonies more than compensate. Fine 
for crossover radio. Contact: 916 -421 -3825. 

R & B 

010- ISAAC 2 ISAAC 01' Skool (3:38) 
PRODUCERS: Joseph Run Simmons, Gerald W. Isaac, 
Steve Isaac, Desmond Devine Houston 
WRITER: G.W. Isaac 
PUBLISHER: not listed 
Mercury 1495 (c/o PolyGram) (cassette single) 

Sibling vocal duo make an excellent first 
impression on this cut from the soundtrack 
to "The Show." The title kinda says it all, 
as Gerald and Steve Isaac melt their sweet 
harmonies over an old -fashioned soul 
groove that fondly harkens back to the 
'70s. The hook is warmly familiar, and the 
lyrics are pleasantly romantic. R &B radio 
programmers will likely be among the first 
to get the ball rolling behind this potential 
smash. Can't wait to hear more from this 
promising new act. 

SOUNDS OF LIFE Baby Love (4:141 
PRODUCERS: Chris Robinson, Butch Stewart 
WRITER: C. Robinson 
PUBLISHER: Hit Tunes, BMI 
Copia 784467 (CD single) 

Sounds Of Life combine comfortable 
vocals with innovative orchestration to 
form cool and calming soul. The lazy lyrics 
will make most listeners want to curl up 
and cuddle. The radio edit omits the eye - 
opening rap, which disrupts the dream - 
inducing flow. 

TGK Avenue Ride (no timing listed) 
PRODUCERS: Paul Kyser, Stan Krause 
WRITER: P. Kyser 
PUBLISHERS: Jobet/Micro- Mini /Caribou, BMI 
Trumpet/Catamount 156 (12 -inch single) 

TGK kicks up a crafty jam that balances 
a sweet R &B vocal with a bouncy 
production. Funk -fueled retro rhythms 
and soulful melodies tackle this top 40- 
friendly track, which is filled with both a 
male and female rap. Give it a spin. 
Contact: 201 -653 -5681. 

C O U N T R Y 

REBA MCENTIRE WITH TRISHA YEARWOOD, 

LINDA DAVIS & MARTINA McBRIDE On My Own 

(4:171 
PRODUCERS: Reba McEntire, Tony Brown, M. Ornartian 
WRITERS: B. Bacharach, C. Bayer Sayer 
PUBLISHERS: New Hidden Valley, ASCAP; Carole Bayer 
Sager, BMI 
MCA 55100 (do Uni) (7 -inch single) 

McTnl)r' invited three of country music's 

finest female voices to join her on this 
remake of the Michael McDonald/Patti 
LaBelle pop chestnut. Though McEntire 
and her pals sing beautifully and gamely 
pump appropriate amounts of emotion into 
the lyric, it just does not come close to the 
smoldering intensity of the McDonald/ 
LaBelle rendering. There is no denying 
that McEntire is one of the genre's most 
affecting and versatile singers, but this 
slick pop production sounds better suited 
to AC radio. 

DOUG STONE Born In The Dark (2:22) 
PRODUCERS: James Stroud, Doug Stone 
WRITERS: C. Hinesley 
PUBLISHER: not listed 
Columbia 78039 (do Sony) (7 -inch single) 

Though primarily known for his romantic 
ballads, Stone picks up the tempo on this 
feisty song about love and betrayal and 
delivers a truly noteworthy performance. 
The radio version of this single sounds 
great, but the CD format also features a 
"fun mix" that should be a big hit with 
dance clubs. 

* VICTORIA SHAW (A Day In The Life Of A) 

Single Mother (3:05) 
PRODUCERS: Jim Ed Norman, Andy Byrd 
WRITERS: V. Shaw, D. Child 
PUBLISHERS: Minka/Maverick/WB /EMI -April /Desmobile, 
ASCAP 
Reprise 17773 (c/o Warner Bros.) (7 -inch single) 

The new release from Shaw's outstanding 
debut album, "In Full Name," paints a 
portrait of single motherhood's joys and 
frustrations. Written by Shaw and veteran 
pop /rock tunesmith Desmond Child, the 
tune has a melody that is made for country 
radio and a lyric that is certain to be 
embraced by a large segment of the 
country listening audience. A good song 
and great performance that definitely 
deserve a shot on radio. 

KIM RICHEY Those Words We Said (3:23) 
PRODUCER: Richard Bennett 
WRITERS: K. Richey, Angelo 
PUBLISHERS: Mighty Nice/Wait No More/Bluewater, BMI; 
PolyGram International, ASCAP 
Mercury 100 (c/o PolyGram) (CD promo) 

This fine single is fresh and innovative, 
with a hauntingly hypnotic melody and a 
cut -to- the -heart lyric. Richey is proving to 
be one of the brightest new additions to 
the country music scene. She has a voice 
that resounds with honest emotion and a 
gift for writing songs that put a unique 
spin on universal emotions. This tune 
embodies those fine qualities and more. 

WESLEY DENNIS Who's Counting (2:50) 
PRODUCERS: Keith Steagall, John Kelton 
WRITERS: R. Springer, T. Martin, R. Wilson 
PUBLISHERS: EMI -April, ASCAP; Stroudacaster /Baby Mae, 
BMI 
Mercury 1431 (c/o PolyGram) (CD promo) 

Dennis has one of the finest traditional 
voices within the country community's 
current crop of newcomers -and he 
delivers the goods on this playful tune 
about a man tallying up the hurt in the 
wake of a soured relationship. Production 
by Keith Steagall and John Kelton is crisp 
and will work equally well on country 
airwaves or on the dancefloor. 

D A N C E 

BABES IN TOYLAND We Are Family (6:43) 
PRODUCERS: Tim Mac, Babes In Toyland 
WRITERS: N. Rodgers, B. Edwards 
PUBLISHERS: Bernard's Other Music/Sony Songs/Warner- 
Tamerlane, BMI 
REMIXERS: Arthur Baker, Ben Grosse 
Reprise 43553 (Go Warner Bros.) (12 -inch single) 

Rock outfit has a field day on this cheeky 

N E W & N O 

RAW STYLUS Believe In Me (7:07) 
PRODUCERS: Gary Katz, Raw Stylus 
WRITERS: M.J. Brookes, D. Gardier, D. Oakenfull 
PUBLISHERS: MCA, ASCAP; Music Corporation Of 
America, BMI 
REMIXERS: Eric "E- Smuove" Miller, Richard 
"Humpty" Vission, Pete Lorimer, Eric Kupper 
Geffen 4789 (c/o Uni) (12 -inch single) 

Classic-soul/acid-jazz outfit previews 
its brilliant self -titled disc with an 
uplifting slice of funk that is easily 
accessible to pop, R &B, and crossover 
radio formats -not to mention club 

T E W O R T H Y 

dancefloors. Lead singer Donna 
Gardier is a diva in the making, 
smartly flavoring her well -trained 
voice with saucy twists -of- phrase and 
stylish vamping. In its original form, 
the track skittles with streetwise hip - 
hop kick and brassy horns, while an 
armload of remixes pump the song into 
a vibrant disco journey. Pick a vibe and 
enjoy. 

cover of the Sister Sledge '70s classic. The 
vocals are loose and lots of fun, while a set 
of radio- and club- friendly remixes by 
Arthur Baker and Ben Grosse mine 
groove ground somewhere between edgy 
house and retro -disco. A viable single that 
will bring the band to a whole new 
audience -but what will their longtime 
fans think? 

BYRD BARDOT Bardot Swing (5:10) 
PRODUCERS: Jungle Crew 
WRITERS: D. Thamm Jr., J. Suarez 
PUBLISHER: Jungle Disco 
REMIXERS: Jungle Crew 
ZYX 7901 (12 -inch single) 

Dishy drag performer chats with sassy 
abandon over a thumping disco beat that 
is coated with swing -band horns. Bardot 
has been more verbally ruthless in the 
past, but he is totally amusing and ready 
for crossover radio play. If "To Wong Foo" 
connects with moviegoers, this will be the 
first in a new string of drag novelty items. 
Brace yourself. Contact: 516 -253 -0820. 

A C 

CHAKA KHAN Love Me Still (3:26) 
PRODUCERS: David Gamson, Chaka Khan 
WRITERS: C. Kahn, 8. Hornsby 
PUBLISHER: not listed 
MCA Soundtracks 3495 (do Uni) (cassette single) 

This breathtaking combination of Khan's 
voice with Bruce Hornsby's piano -playing 
is among the sweetest surprises to be 
discovered on the must -hear "Clockers" 
soundtrack. Khan is at her most tender 
and affecting as she stretches out over 
Hornsby's spare and haunting melody. 
This is one of those singles that nearly 
every format should embrace, though it is 
likely to find its first home at AC radio. 

JANE SIBERRY Lovin' Cup (4:121 
PRODUCER: Jane Siberry 
WRITER: J. Siberry 
PUBLISHERS: MCA/Sold For A Song, ASCAP; Wing It, 
SOCAN 
REMIXERS: Ben Grosse, David Travers -Smith 
Reprise 7724 (c/o Warner Bros.) (CD promo) 

Siberry's new album, "Maria," will get a 
boost of radio interest with the onset of 
this quietly funk and atmospheric track. 
Surrounded by jazzy horns, jumpy live 
drums, and rolling piano lines, Siberry has 
rarely sounded this lively and playful. The 
loose nature of the album version is 
sharpened in Ben Grosse's remix, which 
adheres to the concept of Siberry's 
composition while injecting smoother 
rhythm elements that could open doors at 
triple -A radio. 

ROCK TRACKS 
* TOENUT Mouthful Of Pennies (2:52) 
PRODUCERS: Steve Watson, Toenut 
WRITERS: Toenut 
PUBLISHER: MoNutony, ASCAP 
Mute America 3 -2 (CD single) 

Mute bows its new U.S. imprint with a 
distinguished first single by Toenut. 
Rumbling guitars blend into a raging 
female rock vocal that will simultaneously 
woo and weaken your senses. The dreamy 
delivery quickly swirls into a sonic fury of 
melodic madness. Succumb to the sonic 
suffering and thrill, thrill, thrill. From the 
album "Information." 

* THAT DOG. He's Kissing Christian (3:31) 
PRODUCER: not listed 
WRITER: A. Woronker 
PUBLISHER: This Old Man, BMI 
DGC/Geffen 4747 (c/o Uni) (cassette single) 

With its playful lyric, "come out wherever 
you are," this tasty modern rock mover 
could easily be interpreted as a cool gay 
anthem. Regardless of its intent, it is a 
melodic masterpiece filled with ambiguous 
lyrics, antsy vocals, and noisy guitars. 
Bark for it. 

THE MORGANFIELDS Up The Ladder (3:20) 
PRODUCER: not listed 
WRITER: A. Piggins 
PUBLISHERS: MCA/Watch The Watch, SOCAN 
Thermometer 1960 (CD single) 

This angry alterna -rock track is so bitter 
it almost leaves an aftertaste. Gritty 
guitars rage over revenge -filled lyrics that 
detail the ruthless trek to success by 

social climbers without a conscience. 
Contact: P.O. Box 31731, Chicago, Ill. 
60131. 

GEOFF BERAN Liz Phair Is My Sister no timing 

listed) 

PRODUCER: not listed 
WRITER: G. Reran 
PUBLISHER: not listed 
Night Of The Living 13 (7 -inch single) 

With tongue -in -cheek vocals that recall 
the cheeky charm of They Might Be 
Giants, Geoff Beran sings a saucy song to 
hum along to. Groovy guitar licks and 
psychedelic melodies make this retro- 
licious rock track worth investigating. 
Contact: 804 N. Evans St., Bloomington, 
IL 61701. 

HOARSE Diamond (no timing listed) 
PRODUCER: not listed 
WRITERS: Hoarse 
PUBLISHER: Ruggeri Electrical Contracting, BMI 
Lame 2 (7 -inch single) 

This Troy, Mich.-based trio makes a 
bright musical entry with its debut single 
on Lame Records. Thunderous guitars 
streak across straightforward rock 
melodies, as a wailing vocal joins the mix. 
Contact: P.O. Box 4333, Troy, MI 48099. 

R A P 

ERICK SERMON Bomdigi (3.33) 
PRODUCERS: Erick Sermon, Sugarless 
WRITERS: E. Sermon, R. James, T. Gunn 
PUBLISHER: not listed 
Def Jam/RAL 7056 (CD single) 

Sermon previews "Double Or Nothing" 
with a skittling hip -hop anthem that 
reaffirms his lyrical chops, as well as his 
savvy way with an ear -catching hook. 
Listen for sound bites from "All Night 
Long" by the Mary Jane Girls, which are 
cleverly placed but not a hinging factor of 
the single. Chew on the smoking remix, 
which has a vocal appearance by Tommy 
Gun. 

BROTHER L.D. SX Food For Thought (no tinung 

listed) 
PRODUCER: not listed 
WRITER: not listed 
PUBLISHER: not listed 
Rough Hand 95149 (cassette single) 

This religiously zealous track gives praise 
to Allah in a rough -edged rap attack. A 
steady backbeat pounds on while Brother 
L.D. SX hammers home his faith -filled 
message. An interesting listen. 

MYSTIKAL Y'AII Ain't Ready Yet (4:46) 
PRODUCER: L. Edwards 
WRITERS: M. Tyler, L. Edwards 
PUBLISHERS: Zomba /Chin Checkin', ASCAP 
Big Boy /Jive 42330 (12 -inch vinyl single) 

Mystikal takes a round -trip ragamuffin 
mind journey on this spacey track. The 
musician mixes reggae and Southern - 
style rap through lip -flippin' lyrics and 
hair-pullin' melodies. A bumbling bassline 
bounces over the chaotic musical 
orchestration. Strange soul. 

WILLIE D. Creepin' (5:10) 
PRODUCERS: Willie D., Derek Edwards 
WRITERS: Willie D., Sho 
PUBLISHER: Got Ma' Olin, BMI 
Wize Up 322 (Go Ichiban) (12 -inch single) 

For those who like their rap on the 
gangsta -tough side, Willie D. definitely 
delivers. However, those who are 
offended by blatant misogyny, abundant 
pot smokin', and glorified gun slingin' 
should avoid this streetwise track at all 
costs. From the album "Play Witcha 
Mama." 

JAMMIN' G Comm n' Off (3:50) 
PRODUCER: not listed 
WRITER: not listed 
PUBLISHER: Whooping Crane, BMI 
StreetBeat 002 (CD single) 

Rambunctious young Miami rapper flows 
with the ease and wit of a seasoned 
veteran on this hard -edged anthem. 
Jammin' G clearly understands that a hit 
single needs more than clever rhymes. To 
that end, he kicks a crazy -catchy chorus, 
lingering synth samples, and an armload 
of diverse remixes. In all, this is a package 
that is tough enough to work in da street, 
yet smooth enough to click at top 40 radio. 
Have a bite. Contact: 305 -557 -1914. 

SINGLES PICKS (O.) : New releases with the greatest chart potential. CRITIC'S CHOICE ( *) : New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights 
new and developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and /or retail in the U.S. are eligible 

tor review. Send copies to Larry Flick, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Contributor: Brett Atwood (L.A.) 
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Reviews & Previews 

EDITED BY CATNERtNrF APPLEFELD 

MUSIC 
NEW ENGLAND FIDDLES 

Multicultural Media 
30 minutes, $24.95. 

The fiddle has held a precious place in 
American cultural history since colonial 
times, and this video -for fiddle- lovers 
only -is a touching tribute to the 
instrument and the region that has given 
it a distinct style and a succession of 
maestros. The video is overflowing with 
interviews with and performances by 
seven veteran fiddlers, including Joe 
Cormier, Ben and Wilfred Guilemette, 
Jerry Robichaud, and Harold Luce. They 
are shown playing in their homes as well 
as at regional gatherings and speak 
frankly about how the fiddle has enhanced 
their lives. 

CHILDREN'S 
CHICKEN MINUTE: COOP DE VILLE 

Rhino Home Video 
30 minutes, $9.95. 

The bayou is bustling again in the latest 
episode of this Cajun- flavored series that 
features a Southern -cooking chicken, a 
wily yet charismatic coyote, and other 
swamp -romp friends. Mama Chicken 
finds her feathers a little ruffled when 
Coop De Ville, an old rock'n'roll pal of her 
buddy Minute the coyote, breezes 
through town to relive some memories of 
the glory days as well as offer suggestions 
for some tantalizing chicken dishes. 
"Watch Thief," a tale of stolen time; "The 
Dam," a rising -tide story; and "Lovesick," 
in which Minute proves that beauty is in 
the eye of the beholder, are also new in 
the series. 

THE ANIMAL SHOW STARRING STINKY & JAKE 

PolyGram Video 
30 minutes, $9.95. 

PolyGram adds to its toy chest of 
preschool video fare with this series 
produced in conjunction with Jim Henson 
Productions. "The Animal Show," a 
popular part of the Fox Children's 
Network television show, is a brilliant 
blend of recurring puppet characters and 
live -action wildlife footage, which the 
show's hosts introduce and explain. The 
first two video releases, "Gorilla & 

Rhinoceros" and "Lion & Zebra," shed 
light on these particular species, with an 
emphasis on environmental messages. 
Filled with jovial, original songs and solid 
information, this series is a real winner 
and a welcome addition to the children's 
video shelf. 

THE MANNERS MONSTER 

Manners Monster Productions 
30 minutes, $14.95. 

An ill- conceived costumed cave man - 
appropriately named Rudy -makes a 
mockery of manners in a series of 
painfully unfunny skits that take place in 
what is supposed to be a chic French 
restaurant. The idea of helping children 
take to heart such situations as ordering 
a meal, cutting food, taking small bites, 
etc., is a good one, but the delivery runs 
amok. To prove his point about bad 
manners, the protagonist spits food, rams 
his friends into the table, licks his plate, 
and more. Cheesy celebrity 
impersonations round out the video, 
which, unfortunately, falls flat. 

DOCUMENTARY 
FROM HERE TO INFINITY 
Paramount Home Video 
70 minutes, $14.95. 

The word is synergy, and Paramount is 
working it to the max with this star - 
studded glance at the galaxy hosted by 

"Star Trek" strong man Patrick Stewart. 
The imagery of the cosmos comes 
courtesy of computer -generated graphics 
and high -resolution imaging and 
technology. The fascination with the 
heavens is a natural for Trekkies and, the 
studio hopes, a newfound interest of 
"Apollo 13" fans. The program does a 
stellar job of simultaneously providing 
education and entertainment, with 
stunning visuals and informative 
narratives. As a bonus, video owners can 
mail in a prepackaged coupon and receive 
a free space poster. Sales prospects look 
bright. 

SPORTS 
MOUNTAIN BIKING MONTANA 

Mikey D. Productions 
55 minutes, $19.95. 

This video would be at home in the travel 
video section, but its focus on the sport of 
biking and its accompanying lingo make it 
a perfect match for the sports section. 
There are lots of enticing trail scenes, set 
to instrumental music, that advertise 
more than anything else the benefits of 
biking in Montana. The video journey 
spans trails from Helena to Glacier 
National Park and everything in between, 
and along the way the producers catch up 
with some of the area's best -known 
bikers, who provide local color, 
suggestions for best trails, and safety and 
courtesy tips (including not taking a herd 
of cattle by surprise with an off -trail ride - 
through). 

DRILL FOR SKILL 
Ryno Productions 
30 minutes each, $14.95 each, $39.95 for three -video 
series. 

Three -title series includes basketball 
instruction for the beginning, 
intermediate, and advanced player, 
respectively. University of Massachusetts 
head coach John Calipari takes the ball as 
host of the series, which includes primary 
instruction from high school coach John 
Miller and his son, former University of 
Pittsburgh basketball star Sean Miller. 

Program includes some serious drills 
aimed at perfecting basic techniques, 
plays, and more. With summer sports 
camp now a fading memory and students 
gearing up in earnest for school athletics, 
this series' release is timely and should 
garner interest from parents, coaches, 
and players. 

THE HITTER'S COMMANDMENTS 
44 Sports II Enterprises 
approximately 65 minutes, $29.95. 

With the glory of Oriole Cal Ripken's 
record -breaking game still resonating in 
the hearts of baseball fans, 44 Sports II 
releases this documentary-cum - 
instructional video for backyard batters. 
Among the heavy -hitters featured are Jay 
Johnstone, Tony Gwynn, Don Mattingly, 
Mike Piazza, and Kirby Puckett, with 
such greats as Lou Gehrig, Ty Cobb, 
Babe Ruth, and others making 
appearances via computer technology. 
The program is both informative and 
entertaining, making it perfect for lovers 
of the game of all ages and abilities. 
Attractive packaging should catch eyes at 
retail, and the who's who of baseball 
greats listed on the back sleeve should hit 
the sale home. 

LE LOUVRE -THE PALACE & ITS PAINTINGS 
BMG Interactive Entertainment/Montparnasse 
Multimedia 
Hybrid PC/Macintosh CD -ROM, $49.95 

To the blossoming category of art -based 
CD -ROMs comes at last the granddaddy 
of them all, in all appropriate digital glory. 
The officially sanctioned "Le Louvre," 
which has won raves in its European 
release, offers a "virtual tour" of what is 
arguably the world's most famous 
museum, and inarguably one of its most 

demanding in terms of visitors' time and 
shoe leather. The creators of the CD- 
ROM apparently recognized that a truly 
fulfilling experience is, by necessity, a 
finely targeted one, and have honed down 
the palatial museum's offerings into a 
representative selection of 100 treasures 
covering all eras in the collection. 
Paintings, including the megastar "Mona 
Lisa," fill the computer screen, though 
users can also get a nose -to- the -canvas 
view via a zoom feature. (Don't try this for 
real.) Artist biographies, as well as a 
voice -over commentary, are included. The 
museum itself, as much a treasure as the 
paintings it houses, gets equal treatment 
through a separate tour option, which 
guides users through the former palace 
and its eight -century history. Altogether, 
the disc includes more than two hours of 
narration, 20 minutes of period- specific 
music, and days' worth of guided 
wandering. Streets Sept. 26. 

BATTLE BEAST 

7th Level 
PC CD -ROM, $49.99 expected retail 

"Battle Beast" looks like a high -end 
cartoon and plays like a high -speed 
arcade game -a dual personality that its 
titular characters, who "morph" from 
cuddly pets to killer battle beasts, could 
surely relate to. Set in a future world 
plagued by a growing toad menace (don't 
ask), the game gives players a mission to 
battle toads and fellow beasts while 
advancing through nine distinct war 
zones, in which they can acquire special 
ammunition and various upgrades, on 
their way toward a final showdown with 
the evil Toadman himself. Available battle 
moves are wide- ranging and quick - 
changing (although keyboard users may 
find themselves doing digit contortions 
trying to execute some), and an "artificial 
intelligence" feature, which adjusts the 
competition based on a player's strategy, 
keeps things interesting. It's the vividly 
rendered, eye -popping animation, though, 
that stands out most starkly, making this 
"Beast" a true beauty. 

I N P R I N T 

THE INNER WORLD OF JIMI HENDRIX 
By Monika Dannemann 

St. Martin's Press, $24.95 

When Jimi Hendrix died at 27 in 
September 1970, an image of him 
passed into history and has since 
been kissed with the imprimatur of 
repetition. It is an image Monika 
Dannemann believes is flawed, and 
one, she argues, that clouds a true 
understanding of the songs he left 
behind, much like a (misinterpreted) 
"Purple Haze." 

On the 25th anniversary of his 
death, and with the printed 
blessings of Hendrix's family, 
Dannemann is out to set the record 
straight both about Hendrix and, it 
becomes clear, her relationship with 
him. "I believe it is my destiny to 
help reveal Jimi's personal and 
spiritual essence," writes 
Dannemann, Hendrix's fiancee at 
the time of his death. 

This coffee -table book is 
decidedly not a bio (see "Electric 
Gypsy" instead) nor, emphatically, a 
musical critique (try, perhaps, 
"Crosstown Traffic "). It's a 
personal take on Hendrix, as 
viewed through a spiritualist lens 
held up to him by a lover with an 
agenda: to dispel the image of 
Hendrix as "wildman" drug user. 
Take it-or leave it -at that. 

The full-page, full -color pictures 
throughout are her own -a series of 

"interpretative" oil paintings 
inspired by, or even meticulously 
art -directed by, Hendrix himself - 
and the words are too, though they 
are his deepest thoughts, she says, 
as relayed to her during their brief 
but intense relationship. 

"Jimi was strongly against war, 
violence, and aggression," 
Dannemann sums up neatly, for 

instance, and illustrates that 
sentiment behind Hendrix's 
"Machine Gun" with a painting of 
Hendrix playing guitar while a 
battle rages around him. 

The idea for that song, as she 
relates it, is less obvious: "He later 
told me that the idea for `Machine 
Gun' came to him one morning when 
recalling an astral travel experience 
he had had during the night, when 
he had found himself next to a dying 

and groaning soldier." (For 
Hendrix's impact on Vietnam's GIs, 
see Michael Herr's "`Dispatches. ") 

In text accompanying a painting 
of Hendrix playing while a spaceship 
comes into view, Dannemann writes: 
"He was convinced that, in the near 
future, Galacticans from outer 
space, from another galaxy of great 
positive power, would come to our 
planet to help mankind in its 
struggle against evil." 

Doves, sun rays, planets and 
galaxies -the stuff of off -the -rack 
dreams and new -age bookshops - 
are in great supply in the portraits, 
which are more subtle in their 
renderings of Hendrix himself. 

Dannemann also takes the 
chance to offer her detailed account 
of Hendrix's death, which she says 
was misreported and implies may 
have been murder. Safe to say 
Hendrix's manager wouldn't be 
pleased with this book if he were 
alive to read it. 

It is Dannemann's photographic 
account of Hendrix's final day, 
captured on a single roll of film shot 
in a backyard garden, that finally 
and deftly makes the argument 
laboriously posited and reposited in 
the hundreds of pages and 
paintings before. Here, standing in 
a bright fall sun, staring into the 
camera, is the Hendrix Dannemann 
says she knew. 

MARILYN A. GILLEN 

MR. BOSTON OFFICIAL BARTENDER'S AND 
PARTY GUIDE 
Time Warner Electronic Publishing 
PC Floppy Disks, expected retail under $13 

One pick from Time Warner's new 36 -title 
"Quick Reads" series, streeting this 
month, illustrates both the appeal of the 
series and the mass -market target the 
low -price titles are aimed at. There are 
already more than 11 million copies of the 
"Bartender's And Party Guide" in print, 
but the floppy version goes them all one 
better with the addition of reams of 
photos, a "party planner," and a print -out 
option, perhaps for taking to the liquor 
store. Best of all is a powerful search 
feature, which allows easy access to any of 
more than 1,200 entries. Additional books 
in the series, positioned as entry-level 
titles for multimedia newcomers and 
primed for sales in bookstores and other 
nontraditional outlets, are "Test Your 
Rock IQ," "Official Slacker Handbook," 
and "Bartlett's Book Of Love Quotations." 

OUTRAGEOUS ACTS AND EVERYDAY REBELLIONS 
By Gloria Steinern 
Read by the author 
Dove Audio 
3 hours (abridged), $17.95. 

Tied into the new printing of this 1983 
bestseller, which has a new forward and 
notes, this collection of essays remains as 
intriguing and insightful as its first 
publication. Steinem does a good job with 
the reading -with a one -to -one intimacy, 
she earnestly and articulately expresses 
her ideas. Essays include her witty 
description of her stint as a Playboy 
bunny, an intelligent argument on the 
difference between erotica and 
pornography, and a touching memoir of 
her mother. As she notes wryly in her 
introduction, the fact that these essays are 
still timely is in itself a sad commentary on 
how rooted sexism is in America. 

THE FAN 

By Peter Abrahams 
Read by Joe Mantegna 
The Publishing Mills 
3 hours (unabridged), $16.95. 

Gil Renard is a modern-day Willie Loman: 
a failing salesman on the verge of being 
fired, divorced, lonely, and up to his ears 
in debt. The one bright spot in his life is 
baseball -particularly his idol, ballplayer 
Bobby Rayburn. But as Gil's life falls 
apart, his obsession with Rayburn 
becomes a dangerous madness. 

Mantegna's tense, gritty reading is well - 
suited to the story. He does not always 
differentiate the voices enough 
(occasionally, it's not immediately clear 
which character is speaking), but he does 
a fine job of creating an atmosphere of 
suspense, pulling the listener in. In 
addition, "The Fan" is being made into a 
motion picture by the producer of "Forrest 
Gump," which bodes well for future sales. 

TO BE A SLAVE 

By Julius Lester 
Read by Peter Francis James, Lynne Thigpen, and 
Michele -Denise Woods 

Recorded Books 
4 four hours (unabridged), $24 00. 

A vivid and compelling history of slavery 
in America, aimed at young adults, this 
well -researched title includes testimony 
from former slaves and is a striking 
example of how audio can lend an extra 
dimension to a book. Listening to the 
skillful readers recreate the actual words 
of the slaves is like hearing ghosts from 
the past telling their stories as only they 
can. A powerful, unforgettable audio 
version of a book that was named 
outstanding book of the year by The New 
York Times and best book of the year by 
the School Library Journal. 

HOME VIDEO: All new titles released at sell- through prices are eligible. Send review copies to Catherine Applefeld, 3817 Brighton Court, Alexandria, Va. 22305. ENTER *ACTIVE: Send review copies to Marilyn Gillen, Billboard, 5055 Wilshire Blvd., Los 
Angeles, Calif. 90036. BOOKS: Send review copies to Eric Boehlert, Billboard, 1515 Broadway, New York, N.Y. 10036. AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, Billboard, 1515 Broadway, New York, N.Y. 10036. 
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Swapping Licks. KATT -FM Oklahoma City sponsored an in -store performance 
by guitarist Ian Moore, left, at the local Blockbuster Music. From Moore's looks, 
KATT -FM jock Jack Daniels may need more lessons. 

NAB Confronts Internet, Dereg 
Gen. -X Listeners, Crossover Also Issues 

BY ERIC BOEHLERT 

NEW ORLEANS -At this year's Na- 
tional Assn. of Broadcasters' annual fall 
confab, held Sept. 6 -9 here, managers 
and owners looked anxiously to a future 
of deregulation and technological prom- 
ise, while programmers wondered how 
much tighter the competition could be- 
come. 

Regarding future developments, the 
world of the Internet was clearly front 
and center for many attendees, although 
not all were in agreement on the infor- 
mation highway's role for radio. The ex- 
citement that surrounded telemarketing, 
cable radio, and Radio Broadcast Data 
Systems a few years ago seemed to have 
gathered under the online banner in New 
Orleans. 

At a panel discussion of radio's grow- 
ing role on the infobahn, Dean Sakai, di- 

Congressional Action Hot Topic At NAB 
Also, Infinity Settlement Spurs Enforcement Debate 

BY BILL HOLLAND 

NEW ORLEANS -As always, with an 
array of FCC officials making the an- 
nual pilgrimage to the National Assn. of 
Broadcasters convention, the city by the 
Potomac was on the minds of many ra- 
dio players. 

By far the biggest news affecting 
Washington was the announcement by 
NAB president/CEO Eddie Fritts that 
several public broadcasting entities had 
convinced lawmakers to introduce a bill 
to fund public broadcasting through a 
trust fund created by levying a 2% tax 
on the transfer for all commercial radio 
and television licenses and the proceeds 
of an auction of advanced television 
broadcast spectrum. 

The proposed congressional plan, 
which was the brainchild of the Public 
Broadcasting System and National 
Public Radio, drew one of the strongest 
reactions from Fritts in recent memory. 
"[It] calls into question the entire pub- 

lie -policy rationale for a public broad- 
casting system." 

He warned that if public broadcasters 
"ant to build their future almost en- 
tirely at the expense of commercial 
broadcasters, then perhaps we should 
just let them compete with us in a to- 
tally open market without benefit of 
subsidies." 

Fritts said NAB would "vigorously 
oppose this proposal with every means 
at our disposal." 

Compared to past appearances, FCC 
chairman Reed Hundt struck an usually 
strong figure at this year's NAB, stak- 
ing out relatively well- defined, although 
not always well -liked, positions. 

He wrapped criticism of some radio 
talk shows into his views on the "mer- 
germania" that would follow complete 
deregulation of radio. Without some 
ownership caps, he said, he feared a lack 
of diversity of views on the airwaves. 
"In a real sense," he said, "the public 
depends on our government's commit- 

ment to ensuring a diversity of voices 
over the public airwaves ... If the 
[pending] Communications Act is re- 
written to eliminate all radio ownership 
limits, I don't believe that's good for this 
industry or for this country." 

Hundt, following the administration 
line opposing complete broadcast own- 
ership deregulation, said he would "feel 
comfortable" with partial rules changes, 
such as raising the current national caps 
of 20 AM and 20 FM stations. "I also 
think there is room to raise the local 
caps of 2 AM and 2 FM stations, cer- 
tainly in medium and large markets." 
Most major broadcast groups are lobby- 
ing for far more sweeping deregulation. 

Hundt also expressed his view that 
the recent commission action author- 
izing the construction of digital satellite 
stations did not mean that the FCC had 
decided the digital radio race in favor of 
satellite over terrestrial stations. 

At a separate session, FCC commis - 
(Continued on next page) 

rector of interactive marketing at 
KMPS/KZOK Seattle, noted that even 
though more than 600 stations in the 
U.S. have home pages on Internet's 
World Wide Web, it's still natural to feel 
"discomfort with change." 

Rich Wood, director of the WOR Ra- 
dio Network, said WOR went online to 
help develop an image for the station, 
keep in touch with listeners, and-one 
day - became a money-maker. The WOR 
Web site, up since this summer, gets 
1,100 hits, or visits, each day. 

Sakai detailed how KMPS has handed 
out customized "on- ramp" discs that pro- 
vide access, for a monthly fee, to the 
Internet for listeners who are interested 
in the Internet but remain intimidated. 

Peggy Miles, president of Intevox 
Communications, urged broadcasters to 
program their Web sites the way they do 
their stations, since consumers use com- 
puters differently throughout the day, 
just as they do their radios. 

Also looking ahead, although not nec- 
essarily on the Internet, was Eric 
Rhoads, publisher of Radio Ink maga- 
zine. In a presentation that crystallized 
the breath- taking changes radio has un- 
dergone since the turn of the decade 
(duopolies, increasingly sophisticated 
satellite and automated technology, 
pending deregulation), Rhoads looked to- 
ward the second half of the '90s and fore- 
cast even more eye -popping movement: 
foreign ownership of stations; lower op- 
erational costs; more listeners working/ 
listening from home during the day; and 
electronic rating devices that record ac- 
tual listening, perhaps producing lower 
ratings than today's much -maligned lis- 
tener- surveyed ratings. 

On the downside, he said the continued 
consolidation of stations and growing au- 
tomation could mean 30% fewer radio 
jobs in coming years. 

From his crystal ball during the "Surf- 
ing The Future" panel, John Parikhal, 
CEO of Joint Communications, warned 
that many of those in a rush to get in- 
volved with digital and Internet action 
were getting too far ahead of themselves, 
or "too far in front of the wave." He 
warned about a possible social backlash 

against the information deluge now being 
experienced. (During the country format 
pow wow, while KMPS Seattle opera- 
tions manager Becky Brenner was dem- 
onstrating the station's elaborate Web 
site at one table, George Roberts of 
WAXX/WAYY Eau Claire, Wis., ob- 
served that such extras "can distract 
from the real goal. ") 

Parikhal also predicted a fall -out 
among modern rock stations banking on 
a generation that is less in number than 
the baby boomers, or the "boomlet," 
which he describes as the next genera- 
tion of radio listeners being projected to 
equal the numbers of the boomers. (At a 
different panel, Karen Richtie, author of 
"Selling To Generation X," described 
modern rock's potential audience as 
much larger -the 80 million people be- 
tween the ages of 14 and 34.) 

Likes Rhoads, Parikhal mentioned 
changes in the workplace and is con- 
cerned about tomorrow's pool of radio 
professionals. 'We have a new kind of 
worker in the market today. They are 
knowledgeable, and the skills they have 
are highly portable," said Parikhal. 

On the programming side, Jacobs Me- 
dia modem rock consultant Tom Calder - 
one stressed that stations move beyond 
simply new music and cement the for- 
mat's growing appeal by delivering 
strong morning shows, not to mention 
constantly imaging the station through 
production. From album rock, KISW 
Seattle PD Steve Young talked up the 
advantages of a strong news team -not 
exactly a department synonymous with 
rock powerhouses. But Young stressed 
that if done properly (emphasizing life- 
style, music, and concert news), stations 
can turn information into a winner. 

At the top 40 round -table discussions, 
KUBE Seattle OM Bob Case told his au- 
dience that while broadcasters continued 
to bemoan the top 40 format's lack of 25- 
54 numbers. "If you can get that with 12- 
plus ... you're going to be a hero in your 
own company." 

For their part, top 40 /adult stations 
tried to decide how much of top 40/main- 
stream's playlist to deal with, as evi- 

(Continued on next page) 
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Radio 
P R O G R A M M I N G 

24 -Hour Web Music Formats Roll Out 
BY CARRIE BORZILLO 

LOS ANGELES -Continental Radio 
Networks, with the help of software de- 
veloper Apollo Smart Systems, is rolling 
out two 24 -hour syndicated music for- 
mats on the Internet's World Wide Web, 
available by the year's end for home us- 
ers and radio stations. 

Radio stations using real -time audio 
on the Internet isn't a new development; 
however, CRN claims to have the first 
24 -hour music formats-"Original Rock 
And Roll Oldies" and "New Stand- 
ards"- offered in real -time with CD- 
quality sound without compression in a 
continuous audio feed via the World 
Wide Web. 

Seattle -based Progressive Networks 
has been offering AM -like sound quality 
to individual broadcasters with its new 
software technology called RealAudio 
(Billboard, June 10, 1995). 

In addition, Arroyo Grande, Calif. - 
based Xing Technology Corp. uses real - 
time audio software known as Stream - 
Works, which offers live, continuous au- 
dio feeds and claims FM- quality sound 
(Billboard, Sept. 2). 

However, CRN president/CEO Frank 
Bresee claims to have an advantage with 
CRN's SmartAudio software, which uses 
a `more effective" soundcard, and the 
use of the CD -ROM drive, which 
"speeds up the receiving of the audio and 
keeps the feed continuous." 

When asked how the soundcard and 
CD -ROM drive could deliver CD -quality 
sound without compression, Bresee said 
that the information was "proprietary" 
and that it requires a special CD -ROM 
disc "with an acceleration program." 

'The reason we're using the 'net as an 
alternative delivery system," says Bre- 
see, "is that at this point, if you receive 
a music format from anyone else, you 
have to buy a decoder box that goes at 
the end of the satellite feed in order to 
change formats or receive news or other 
features that will be available on CRN. 

'To be more cost effective, and since 
most stations have computers in them," 
he continues, "we wanted to come up 
with a system that can be mn in IBM 
and Macintosh- compatible formats with 
a CD -ROM drive, preferably in a Win- 
dows '95 operating system, and a simple 
soundcard, and that's what we've done." 

The user also needs a 28.8- kilobyte 
modem, which may require stations to 
upgrade their systems, since most com- 
puters sold today are equipped with a 

NETWORKS 8c 
SYNDICATION 

14.4 -kilobyte modem. 
In addition to SmartAudio, Valencia, 

Calif.-based Apollo Smart Systems de- 
veloped two other programs-Smart- 
Radio and SmartSpots-to make the job 
of a radio programmer easier. 

Bresee says that SmartAudio replaces 
the four or five programs now needed 
for station operations, such as music 
scheduling, traffic, accounting, and pay- 
roll. 

SmartSpots allows instant affidavits 
for commercials, cutting down on the 
time between the purchase of the spot 
and when the station gets paid for it. It 
also allows advertising agencies to buy 
spots up to an hour before air time and 
transfer audio to the station. If the spot 
is already in- house, it can be bought up 
to 15 minutes before air time. 

Since commercialization on the Inter- 
net is discouraged, the formats for the 
home user will have a reduced commer- 
cial content feed. 

"Each format will have an A and B 
feed," says Bresee. 'The A feed is a re- 
duced commercial content for home lis- 
teners worldwide. It will have a maxi- 
mum of two commercials an hour. 
Because of the lack of commercialization 
on the 'net now, we wanted to keep it as 
pure as possible. The B feed is a stand- 
ard broadcast feed, which will have na- 
tional spots and windows for local 
spots." 

Affiliate stations can take either the 
whole 24 hours of programming or spe- 
cific dayparts and will be charged an up- 
front fee for the soundcard and CD- 
ROM disc. Home users may upgrade to 
CD- quality audio with a SmartAudio 
package available in retail outlets or di- 
rectly from Apollo Smart Systems. 

The prices weren't finalized at press 
time. 

Ted McAllister, VP at E. Alvin Davis 
& Associates, says it's too early to deter- 
mine if delivering 24 -hour radio formats 
on the Internet is a commercially viable 
business opportunity. 

"Right now there are stations on the 
'net, so they can be on the cutting edge," 
says McAllister. 'There's no doubt that 
down the road -and who knows how far 
that means ? -radio's going to need a 
place on the information highway. It will 
be the delivery system for all entertain- 
ment. But is it too early now? Then 
again, what does it hurt to put it on there 

NAB CONFRONTS INTERNET, DEREG 
(Continued from page 95) 

denced at a format round -table discus- 
sion hosted by WPNT (FM100) Chicago 
PD Lorin Palagi. At that session, attend- 
ants found themselves split on two differ- 
ent records that, together, defined the 
format's current quandary. 

One was Michael Bolton's "Can I 
Touch You ... There ?," which WKTI 
Milwaukee PD Denny Clayton told his 
counterparts he could not commit to as 
a long -term record. But Bolton still had 
supporters at top 40 /adult, including 
WSGL Naples, Fla., PD Chuck Gaffney. 

Conversely, an equal number of PDs 
found themselves split on Collective 
Soul's "December," a rock-to- top- 40 -to- 
top 40 /adult crossover that now seems 
to define the cutting edge of the for- 
mat. "On one hand, [WPLJ New 
York's] Scott Shannon is playing it," 

said WMMX Dayton, Ohio's PD Jeff 
Ballentine. "On the other hand, it's 
about oral sex." 

Meanwhile, mainstream R &B broad- 
casters were discussing the growing 
number of "flanker" formats on both 
sides. WVEE (V103) Atlanta PD Tony 
Brown, himself at the center of two flank 
attacks, bemoaned how hard it was be- 
ing mainstream at a time when so much 
new product was from younger -skewing 
artists, such as R. Kelly or Brandy. 

Despite that musical draw, WIZF 
Cincinnati co-owner Ross Love said he 
didn't expect to see as much R&B frag- 
mentation outside the top 20 markets. 

Additional reporting was provided by 
Mark Marone, Doug Reece, Sean Ross, 
and Phyllis Stark. 

now ?" 
On the programming end, "Original 

Rock And Roll Oldies" will feature songs 
from the '50s and '60s. 'New Standards' 
will focus primarily on new traditional 
artists, such as Harry Connick Jr., and 
new material from the likes of Tony 
Bennett, mixed in with catalog material 
by Frank Sinatra and other artists. 

'The 'New Standards' format is much 
younger than traditional adult standards 
formats, which are based in '40s and '50s 
music," says Bresee. "If a station is in 
a three -way AC battle, or if you're up 
against a traditional nostalgia station, 
this is a great way to draw a younger 
and upscale audience." 

The radio stations taking the feed will 
also have access to CRN's music ar- 
chives. 

The lineup of jocks for the formats 
wasn't finalized at press time. 

CONGRESSIONAL ACTION 
(Continued from page 95) 

sioner Susan Ness echoed Hundt's view 
that the FCC action did not indicate a 
prejudgment for satellite digital audio 
radio. 

"In no way does the early application 
waiver for construction indicate an in- 
fluence in the upcoming rule making [on 
satellite digital]," she said. 

Hundt would not comment on another 
hot topic, the Sept. 1 $1.7 million inde- 
cency settlement with Infinity Broad- 
casting. (Company chief Mel Karmazin 
later told attendees, "I gave the govern- 
ment what they wanted ... money. ") 
But Hundt's recent directive to staff to 
immediately process all other outstand- 
ing indecency complaints was a popular 
subject at several of the sessions. 

FCC mass -media chief Roy Stewart 
revealed that there were 161 outstand- 
ing complaints, 52 of them against radio 
stations. Stewart said that his staff 
would be working "full -time to carry out 
the chairman's commitment." 

On the "FCC Rule Enforcement" 
panel, FCC enforcement division chief 
Chuck Kelley told the attendees that 20 
of the current cases were "midstream" 
and were "alive and proceeding for- 
ward." He said that "unfortunately, 
most of them are radio." Those com- 
plaints include those lodged against non - 
Infinity stations that have been cited for 
Howard Stern's shows. Some of them, 
he predicted, would be dismissed. 

On other enforcement issues, Beverly 
Baker, chief of the FCC's Compliance 
and Information Bureau, relieved many 
station owners when she announced that 
the FCC had taken NAB's complaints to 
heart that many FCC fines were unfair 
and should be lowered. 

'We are using the minimum [fine] nec- 
essary to foster compliance," she said. 
"That's my policy now." She warned, 
however, that the bureau would still take 
a hard look at dangerous violations. 'The 
[FCC] does not have a sense of humor 
about violations, such as unlit towers." 

Relief from equal opportunity rules, 
perceived by many in the industry as 
too rigid, is also on the horizon, espe- 
cially for small- market broadcasters. 
Bill Kennard, FCC general counsel, 
said the commission is trying to work 
with small -market broadcasters who 
search for qualified employees in ways 
different from bigger - market stations. 
"I urge you to contact us and give us 
suggestions," Kennard said. 
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TITLE ARTIST 
LABEL & N UMBER'DISTRIBUTING LABEL 

0 1 1 13 

* * *No.1 * ** 
KISS FROM A ROSE SEAL 
ZTT'SIRE 17896/WARNER BROS. 5 weeks dt No. I 

Q 2 2 16 
I CAN LOVE YOU LIKE THAT ALL -4 -ONE 
BLITZZ 87134 /ATLANTIC 

® 3 5 18 
AS I LAY ME DOWN 
COLUMBIA 77801 

SOPHIE B. HAWKINS 

4 5 6 16 
RUN -AROUND BLUES TRAVELER 
A &M 0982 

O 9 1 ONLY WANNA BE WITH YOU HOOTIE & THE BLOWFISH 
ATLANTIC 87132 

6 4 3 14 
COLORS 

S 
OF THE WIND VANESSA WILLIAMS 

i 6 4 18 I'LL BE 
THBERE FOR YOU THE REMBRANDTS 

8 8 7 21 
WATER DRUNS DRY BOYZ II MEN 

0 11 13 5 
CAN I TOUCH YOU...THERE? MICHAEL BOLTON 
COLUMBIA 77991 

CI 13 12 11 WALK IN THE SUN BRUCE HORNSBY 
RCA 64382 

11 9 10 23 LET HER CRY HOOTIE & THE BLOWFISH 
ATLANTIC 87231 

12 10 8 25 HAVE YOU EVER REALLY LOVED A WOMAN? BRYAN ADAMS 
A &M 1028 

13 14 16 7 BACK FOR GOOD TAKE THAT 
ARISTA 1 -2848 

14 18 18 7 YOU ARE NOT ALONE MICHAEL JACKSON 
EPIC 78002 

15 12 11 33 
I KNOW DIONNE FARRIS 
COLUMBIA 77750 

16 16 17 9 
I COULD FALL IN LOVE SELENA 
EMI LATIN ALBUM CUT /EMI 

11 15 15 43 
IN THE HOUSE OF STONE AND LIGHT MARTIN PAGE 
MERCURY 8940 

18 17 14 31 
I BELIEVE BLESSID UNION OF SOULS 
EMI 58320 

19 20 26 4 

* * * AIRPOWER * * * 
RUNAWAY JANET JACKSON 
A&M 1194 

CI 22 32 3 

* * * AIRPOWER * * * 
FANTASY MARIAH CAREY 
COLUMBIA 78043 

21 21 24 6 

* * * AIRPOWER * * * 
ROLL TO ME . DEL AMITRI 
A &M 1114 

KEEPER 22 19 21 12 
OF THE FLAME MARTIN PAGE 

MERCURY 6862 

23 23 25 6 
TIL I HEAR IT FROM YOU GIN BLOSSOMS 
A &M ALBUM CUT 

24 27 28 8 WATERFALLS TLC 
LAFACE 2- 4107 / ARISTA 

25 26 23 18 BIG YELLOW TAXI AMY GRANT 
A &M 0976 

26 25 22 9 
CAN'T CRY ANYMORE SHERYL CROW 
ACM 0638 

21 28 31 6 
DECEMBER COLLECTIVE SOUL 
ATLANTIC 87157 

28 32 40 3 
CARNIVAL NATALIE MERCHANT 
ELEKTRA 64413/EEG 

29 24 20 12 
MADE IN ENGLAND ELTON JOHN 
ROCKET 2092 /ISLAND 

30 O 
29 30 15 

SOMEBODY'S CRYING 
REPRISE 17872 

CHRIS ISAAK 

31 
O 

31 36 4 
FOREVER TONIGHT PETER CETERA & CRYSTAL BERNARD 
RIVER NORTH 3005 

32 30 35 3 
MEXICO JIMMY BUFFETT 
MARGARITAVILLE ALBUM CUT /MCA 

33 34 - 3 LET ME BE THE ONE 
EMI 58443 

BLESSID UNION OF SOULS 

CI RE -ENTRY 27 I'LL STAND BY YOU PRETENDERS 
SIRE 18160/WARNER BROS. 

35 38 - 2 THIS ROD STEWART 
WARNER BROS. 17854 

36 36 29 17 TOTAL ECLIPSE OF THE HEART NICKI FRENCH 
CRITIQUE 15539 

31 37 33 11 
SOMEONE TO LOVE JON B. FEATURING BABYFACE 
YAB YUM 77895/550 MUSIC 

38 35 38 19 
LEARN TO BE STILL EAGLES 

39 33 27 15 
THIS AIN'T A LOVE SONG BON JOVI 
MERCURY 6824 

Q Tracks showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to 
those records which attain 600 de ections for the first time. Videoclip availability. A 1995, Billboard/BPI Communications. 

HOT ADULT CONTEMPORARY RECURRENT 

1 1 2 4 YOU GOTTA BE DES'REE 
550 MUSIC 77551 

2 2 - 2 HOLD MY HAND HOOTIE & THE BLOWFISH 
ATLANTIC 87230 

3 3 1 3 
HOUSE OF LOVE AMY GRANT WITH VINCE GILL 
A &M 0802 

4 4 3 4 TAKE A BOW MADONNA 
MAVERICK/SIRE 18000/VvARNER BROS. 

5 10 9 13 
I'M THE ONLY ONE MELISSA ETHERIDGE 
ISLAND 4068 

6 5 7 28 COME TO MY WINDOW MELISSA ETHERIDGE 
ISLAND 858 028 

7 8 25 
WILD NIGHT JOHN MELLENCAMP /ME'SHELL NDEGEOCELLO 
MERCURY 858 738 

8 9 6 i i 
LOVE WILL KEEP US ALIVE EAGLES 
GEFFEN ALBUM CUT 

9 - 10 28 
ALL I WANNA DO SHERYL CROW 
A &M 0702 

10 8 5 23 IF YOU GO JON SECADA 
58K 58165/EMI 

Recurrents are itles which have appeared on the Hot Adult Contemporary chart for 26 weeks and 
have dropped below the top 20. 
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LINDA BONSTADT 

JAMES INGRAM 

BOBBY McFERRIN 

TAKE 6 

DAVID BENOIT 

DAVID SANBORN 

AVAILABLE ON CD AND CASSETTE FROM (Q)Acie snerRecords 

(Share the Music of Disney at our website }http: /lwww.disney.com /records The Walt Disney Company 
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October 12 - 1st 
The flew York 

Marriott Marquis 
DISCOUNT AIRLINE INFORMATION 

YOU ale e /ígib /e fa- 5pecia/ 
discount 151e5 from Hmerfcan flip /roes 

for trace/ to Oecu York fits, 
October 10 - 15, 1995 To qua /ifq for 

these reduced rates, re5eru3tf0n5 
must be boo/fed directly through 

H. [raue/ at 1- BOO -Sit? 9Yß0 
P /ease identify yvurse /f 55 

O /lliOfliif RENO /O SE/ll /OHf 
attendee to receive discount 

HOTEL ACCOMMODATIONS 
The Hew lark Marriott Marquis 

1535 Broadway, new lark, 11Y 10035 
Far reseruatians, please call 1- 800 -SY3 -Yí898 

and state that you're with 
the SIIISONRO RRD111 SEIT1111HR 

Roam rate $185.00 single 
or $211.00 double. 

To insure room rate, 
reseruatians must be 

made by September 21st- 

CONTACT INFORMATION 
111111REE0 P. RVHl1, 

Special Euen is manager 
lilIIBORRD /HIRPLHY mORITOR 

RHDID SE1IOHR Pr HINKOS 
IB121 536 -5002 PH 

1-2121 535 -5055 FHt! 

SPECIAL ATTRACTIONS 
- Cocktail Receptions Pr Parties 

live Nrtist Showcases 
- Nnnual Flwards Show with Tap 

Entertainers 
- Panels Pr Discussion Groups 

OTHER NI 11110111115 TO BE 1111111111(ED -- 
WHICH FOR OE IHILS- 

REGISTRATION INFORMATION 
$300.00 Early Bird Regis tra tion - 

payment must be postmarked 
by Hugust 30th 

$305.00 Pre - Regis tra tion - 
payment must be postmarked 
by September 29th 

$325-00 Full Registration - 
Nfter September 29th and walk -up 

Join the leaders in the industry 
for three highly informatiue and 
fun - filled days at the mast 

important radio euent of the year! 

REGISTRATION FORM 
1995 BILLBORRD/HIHPIHY iOIIIIDR 

R11010 SEITIIIIHR RWRRDS, 

October 1E -1i 
TO REGISTER: lut cut farm and mail to 

BILLBOARD /AIRPLAY muniimm RHDID SEMIfhI 
OTTO: Maureen P. Ryan, 1515 Broadway, Pith Floor, 
n4, ny 1DD36 or Fan to 12121 535 -51355. 

This farm may be duplicated Please type or print clearly. 

Make all payments to BILLBOARD MHGA2I19E. 

FIRST nRDI[ 

LAST nnm[- 

[DmPRn4 

TITL[- 

RDDflESS 

CITY: STRTE- 

2113: [DUniny- 

PHOn[: 

FFIH- 

I m PHYMG 8y: 

J CHEEK J mlf[YDRDEn Juisn /m[ J AMER 

[HEDIT [ARD *r: 

EFIPInnTIDf DEE- 

[RHDHOLD[nTS nnm[: 

[HRDHDLD[R'S RDOFIE5S: 

[RHDHULDEn'S PHOnE- 

[RnDHDIDER'S SIGnRTUH[: 

Credit cards not ualid without signature P expiration date 

REGISTRHTIDn FEES ARE DDD- HEFI1fORBLE!! 
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BEING SHY AND A LITTLE AWKWARD, 
apprehensive of walking into a room full of peo- 
ple and longing to lurk in the corners, content 

and immune. These quiet emotions may not drive many 
rock'n'roll anthems, but they form the essence that ele- 
vates the Innocence Mission's `Bright As Yellow," 
which is No. 38 on the Modern Rock Tracks chart. 

"It's just about the longing not to be self-conscious and 
shy," says Karen Peris, the Innocence Mission's soft-spo- 
ken singer /songwriter. "It's not even meant to be about an 
extreme or severe shyness, just a longing -I wish I had 
another way to describe it-to be not so self -aware and con- 
scious. And [yellow] is a way to describe a quality I admire 
in people; the vivid sort of warmness. I admire people who 
can forget themselves in the company of others. And I think 
that some people are not able to show their warmth." 

Billboard 
eC 

Peris counts herself among those folks. "I always 
think I'm too aware of myself. I guess that may be a uni- 
versal feeling. But I know people who don't have that 
problem. I don't feel I have a fear of people -and I like 
to be around other people -but I think that if you can 

`I've realized 
that shyness 
can be some- thing of a self- 
ish quality.' 

-Innocence Mission 

be completely comfortable with everyone you meet, it 
just shows that you're not thinking about yourself. 

"And as I've gotten older, I've realized that shyness can 

FOR WEEK ENDING SEPTEMBER 23, 1995 Billboard ' 

Album Rock Tracks.. 
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TRACK TITLE ARTIST 
ALBUM TITLE (IF ANY) LABEUDISTRIBUTING LABEL 

CO 2 2 12 

* * *No.1 * ** 
TOMORROW 1 week at No. 1 SILVERCHAIR 
FROGSTOMP EPIC 

2 1 1 13 
AND FOOLS SHINE ON BROTHER CANE 
SEEDS VIRGIN 0 3 3 8 YOU OUGHTA KNOW ALANIS MORISSETTE 
JAGGED LITTLE PILL MAVERICK/REPRISE 

® 5 8 4 ROCK AND ROLL IS DEAD LENNY KRAVITZ 
CIRCUS VIRGIN 

Q5 4 4 7 
TIL I HEAR IT FROM YOU GIN BLOSSOMS 
"EMPIRE RECORDS" SOUNDTRACK A &M © 

6 10 7 COMEDOWN BUSH 
SIXTEEN STONE TRAUMA/INTERSCOPE O i 7 9 IN THE BLOOD BETTER THAN EZRA 
DELUXI ELEKTRA/EEG 

® NEW 1 

* * * AIRPOWER * * * 
HARD AS A ROCK AC /DC 
BALLBREAKER EASTWEST /EEG 

Q9 9 12 6 
SMASHING YOUNG MAN COLLECTIVE SOUL 
COLLECTIVE SOUL ATLANTIC 

CI 13 - 2 SIMPLE LESSONS CANDLEBOX 
LUCY MAVERICK/WARNER BROS. 

11 10 13 12 
IMMORTALITY PEARL JAM 
VITALOGY EPIC 

CI 15 16 8 WHITE, DISCUSSION LIVE 
THROWING COPPER RADIOACTIVE/MCA 

13 11 9 P3 DECEMBER COLLECTIVE SOUL 
COLLECTIVE SOUL ATLANTIC 

01 19 20 5 JUST LIKE ANYONE SOUL ASYLUM 
LET YOUR DIM LIGHT SHINE COLUMBIA 

15 16 19 4 WARPED RED HOT CHILI PEPPERS 
ONE HOT MINUTE WARNER BROS. 

16 8 6 17 
ALL OVER YOU LIVE 
THROWING COPPER RADIOACTIVE/MCA 

17 14 14 16 POSSUM KINGDOM TOADIES 
RUBBERNECK INTERSCOPE 

18 12 5 16 
ONLY WANNA BE WITH YOU HOOTIE & THE BLOWFISH 
CRACKED REAR VIEW ATLANTIC 

19 17 15 10 
A HIGHER PLACE TOM PETTY 
WILDFLOWERS WARNER BROS. 

20 20 22 7 CRUSH WITH EYELINER R.E.M. 
MONSTER WARNER BROS. 

21 28 35 3 

* * * AIRPOWER * * * 
NAME GOO GOO DOLLS 
A BOY NAMED GOO METAL BLADE/WARNER BROS. 

22 22 17 7 
J.A.R. GREEN DAY 

ANGUS" SOUNDTRACK REPRISE 

23 21 18 20 RUN -AROUND BLUES TRAVELER 
FOUR A &M 

24 24 28 10 
ANTS MARCHING DAVE MATTHEWS BAND 
UNDER THE TABLE AND DREAMING RCA 

25 18 11 12 
THIS IS A CALL F00 FIGHTERS 
F00 FIGHTERS ROSWELL/CAPITOL 

26 23 24 24 GOOD BETTER THAN EZRA 
DELUXE ELEKTRNEEG 

27 25 27 6 
GALAXIE BLIND MELON 
SOUP CAPITOL 

28 33 2 
LUMP THE PRESIDENTS OF THE UNITED STATES OF AMERICA 
THE PRESIDENTS OF THE UNITED STATES OF AMERICA COLUMBIA 

29 30 29 8 NOT ENOUGH VAN HALEN 
BALANCE WARNER BROS. 

30 21 26 21 
LITTLE THINGS BUSH 
SIXTEEN STONE TRAUMA/INTERSCOPE 

CI 34 38 3 
ELECTRIC HEAD PT. 2 (THE ECSTASY) WHITE ZOMBIE 
ASTRO- CREEP: 2000 GEFFEN 

32 31 30 23 MORE HUMAN THAN HUMAN WHITE ZOMBIE 
ASTRO- CREEP: 2000 GEFFEN 

33 26 21 12 
MUDDY JESUS IAN MOORE 
MODERNDAY FOLKLORE CAPRICORN 

34 29 25 16 HOLD ME, THRILL ME, KISS ME, KILL ME U2 
BATMAN FOREVER" SOUNDTRACK ISLAND /ATLANTIC 

35 39 2 
CUMBERSOME SEVEN MARY THREE 
AMERICAN STANDARD MAMMOTH /ATLANTIC 

36 35 36 3 
SOLITUDE EDWIN MCCAIN 
HONOR AMONG THIEVES LAVA/ATLANTIC 

37 RE -ENTRY 23 RIVER OF DECEIT MAD SEASON 
ABOVE COLUMBIA 

38 NEW 1 
PEACE AND LOVE NEIL YOUNG 
MIRROR BALL REPRISE 

39 32 23 13 
DOWNTOWN NEIL YOUNG 
MIRROR BALL REPRISE 

40 36 32 18 
MISERY SOUL ASYLUM 
LET YOUR DIM LIGHT SHINE COLUMBIA 

be something of a selfish quality. Just in looking at 
myself -and it seems to be something I need to write 
about-I just think that shyness can come out of too much 
self -awareness, and maybe if you could lose that, you could 
concentrate on what other people may need: to be a listen- 
er. If you weren't thinking about yourself, you could." 

Despite her sometimes social reluctance, Peris 
remains comfortable as a performer. "I guess there's 
nothing I could write about that other people haven't 
already experienced. So you never feel like these 
[songs] are diary entries or anything like that. [Playing 
live] is a bit of an adjustment from writing songs at 
home, which is pretty solitary. It can be a shock some- 
times. But I think I'd really be missing out on some- 
thing if we didn't tour ... It's just nice to feel that peo- 
ple are sharing in the songs with us firsthand." 

FOR WEEK ENDING SEPTEMBER 23, 1995 

Modern Rock TracksTM 

Y 
F 3 

Y 
_, 3 N3 oZ 

3 o 
TRACK TITLE ARTIST 
ALBUM TITLE (IF ANY) LABEUDISTRIBUTING LABEL 

O 2 3 10 

* * * No. 1 * * * 
COMEDOWN 1 week at No. 1 BUSH 
SIXTEEN STONE TRAUMA/INTERSCOPE 

19 1 1 14 
TOMORROW SILVERCHAIR 
FROGSTOMP EPIC 

® 6 11 7 
NAME GOO GOO DOLLS 
A BOY NAMED GOO METAL BLADE/WARNER BROS. 

® 7 8 6 
LUMP THE PRESIDENTS OF THE UNITED STATES OF AMERICA 
THE PRESIDENTS OF THE UNITED STATES OF AMERICA COLUMBIA 

5 3 2 9 
J.A.R. GREEN DAY 

ANGUS" SOUNDTRACK REPRISE 

6 5 5 8 TIL I HEAR IT FROM YOU GIN BLOSSOMS 
"EMPIRE RECORDS" SOUNDTRACK A &M 0 11 18 5 
HAND IN MY POCKET ALANIS MORISSETTE 
JAGGED LITTLE PILL MAVERICK/REPRISE 

8 4 6 14 
IN THE BLOOD BETTER THAN EZRA 
DELUXE ELEKTRA/EEG 

9 9 7 4 WARPED RED HOT CHILI PEPPERS 
ONE HOT MINUTE WARNER BROS. 

l0 10 9 7 GALAXIE BLIND MELON 
SOUP CAPITOL 

11 12 12 4 
ROCK AND ROLL IS DEAD LENNY KRAVITZ 
CIRCUS VIRGIN 

12 8 4 15 
YOU OUGHTA KNOW ALANIS MORISSETTE 
JAGGED LITTLE PILL MAVERICK/REPRISE 

13 19 24 5 
TIME BOMB RANCID 
AND OUT COME THE WOLVES EPITAPH 

14 18 25 5 
A GIRL LIKE YOU EDWYN COLLINS 
GORGEOUS GEORGE BAR NONE/A&M 

15 20 - 2 SIMPLE LESSONS CANDLEBOX 
LUCY MAVERICK/WARNER BROS. 

16 25 31 4 

* * * AIRPOWER * * * 
POSSUM KINGDOM TOADIES 
RUBBERNECK INTERSCOPE 

11 14 16 15 
CARNIVAL NATALIE MERCHANT 
TIGERLILY ELEKTRNEEG 

18 22 27 4 WALK THIS WORLD HEATHER NOVA 
OYSTER BIG CAT/WORK 

19 15 14 8 WEIRD -OUT DANDELION 
DYSLEXICON RUFFHOUSE/COLUMBIA 

20 17 19 8 AWAKE LETTERS TO CLEO 
WHOLESALE MEATS AND FISH GIANT 

21 21 15 9 WHITE, DISCUSSION LIVE 
THROWING COPPER RADIOACTIVE/MCA 

22 16 13 16 
SAY IT AIN'T SO WEEZER 
WEEZER DGC/GEFFEN 

23 23 22 6 JUDY STARING AT THE SUN CATHERINE WHEEL 
HAPPY DAYS MERCURY 

(24) 27 26 3 

* * * AIRPOWER * * * 
JUST LIKE ANYONE SOUL ASYLUM 
LET YOUR DIM LIGHT SHINE COLUMBIA 

25 13 10 12 
THIS IS A CALL F00 FIGHTERS 
FOO FIGHTERS ROSWELUCAPITOL 

26 34 2 THE HEARTS FILTHY LESSON DAVID BOWIE 
OUTSIDE VIRGIN 

27 26 23 13 
ANTS MARCHING DAVE MATTHEWS BAND 
UNDER THE TABLE AND DREAMING RCA 

28 28 21 20 
MOLLY SPONGE 
ROTTING PINATA WORK 

29 30 30 21 ALL OVER YOU LIVE 
THROWING COPPER RADIOACTIVE/MCA 

30 NEW 1 
QUEER GARBAGE 
GARBAGE ALMO SOUNDS/GEFFEN 

31 24 17 14 
I GOT A GIRL TRIPPING DAISY 

I AM AN ELASTIC FIRECRACKER ISLAND 

32 NEW 1 
I'LL STICK AROUND FOO FIGHTERS 
F00 FIGHTERS ROSWELL/CAPITOL 

33 29 20 12 
STUTTER ELASTICA 
ELASTICA DGC/GEFFEN 

34 35 - 2 DO YOU SLEEP? LISA LOEB & NINE STORIES 
TAILS GEFFEN 

35 31 28 26 
RUN -AROUND BLUES TRAVELER 
FOUR A &M 

36 32 32 22 DECEMBER COLLECTIVE SOUL 
COLLECTIVE SOUL ATLANTIC 

37 NEW 1 
CAN'T WAIT ONE MINUTE MORE CIV 
SET YOUR GOALS LAVA/ATLANTIC 

38 33 40 3 
BRIGHT AS YELLOW THE INNOCENCE MISSION 
GLOW A&M 

39 40 - 2 DOWNTOWN VENUS P.M. DAWN 
JESUS WEPT GEE STREET /ISLAND 

® NEW 1 
BREAKFAST AT TIFFANY'S DEEP BLUE SOMETHING 
HOME RAINMAKER/INTERSCOPE 

Compiled from a na oral sample of airplay supplied by Broadcast Data Systems' Radio Track service. 106 album rock stations and 62 modern rock stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detections. 

°Tracks showing an increase in detections over the previous week. regardless of chart movement. Airpower awarded to those records which attain 800 detections (Album Rock) or 800 detections (Modem Rook) for the first time. Videoclip availability. R. 1995, Billboard/BPI Communications. 

CO PIONEER 

HITS! 

IN 

TOKIO 
Week of September 3, 1995 

O Scatman / Scatman John 

Rough 'N' Smooth / C. J. Lewis 

O Rock And Roll Is Dead / Lenny Kravitz 

® Shy Guy / Diana King 

05 I'll Be There For You / The Rembrandts 

© What's All This About / Linda Lewis 

O Waterfalls / TLC 

© Jealousy / Charles & Eddie 

CO Love Enuff / Soul II Soul 

(3 Caribbean Blue / Big Mountain 

O Could It Be I'm Fallin' In Love / Regina Belle 

f3 Hey! Get Out Of My Way / Cardigans 

® Love Love Love / Dreams Come True 

(3 In The Summertime / Shaggy 

® You Oughta Know / Alanis Morissette 

Comin Atcha / Stone Grove 

0 Lucy's Eyes / Papermoon 

® Oh Baby / Great 3 

O Power To Move Ya / 

Ziggy Marley And The Melodymakers 

Affection / Jody Watley 

® Come Into My Life / Gerry DeVeaux 

I Hear Your Name / Incognito 

O Brown Sugar I D'Angelo 

Scatman's World / Scatman John 

® Agua De Beber / XXL 

® Checking In, Checking Out/ High Llamas 

® Without You / Xavier 

Ruby / Miki Imai 

All The Way / 

Lady Lynett And The Spokesmen 

Crimson And Clover / SF Spanish Fly ui 

® Don't Take It Personal (Just One Of Dem 

Days) / Monica 

® To Deserve You / Bette Midler 

Lovin' You / Suburban Soul 

® Seesaw Game / Mr. Children 

® Pull Up To The Bumper / Potra 

You Are Not Alone / Michael Jackson 

® Dime La Verdad / Marta Sanchez 

Anokorononatsuni Bokuraha / Hooper 

Walk In The Sun / Bruce Hornsby 

Make It With You / Carroll Thompson 

B Carnival / Cardigans 

® Summer Jam '95 / Scha Dara Parr 

® Are You Gonna Go My Way / Tom Jones 

Freek' N You / Jodeci 

® Downtown / Neil Young 

® Hold Me, Thrill Me, Kiss Me, Kill Me / U2 

© Been Thinking About You / Martine Girault 

® Gotta Know Remix / Supergroove 

® Baby Come Back / Player 

Koino Wana Shikakemasho / Funk The 

Peanuts 

Selections can be heard on 

"Pioneer Tokio Hot 100" 

every Sunday 1 PM -5 PM on 

FM JAPAN / 81.3 FM in TOKYO 

81.3FM I-WAVE 
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Radio 
P R O G R A M M I N G 

Cincinnati Fox Makes Room For New Wave; 
California Vandal Causes Towering Problem 
FOR MONTHS NOW, Cincinnati ra- 
dio observers have been waiting for one 
of the city's two classic rock stations to 
blink. Turns out they both did, sort of. 

In a creative arrangement, Jacor 
Broadcasting, owner of local station 
WPPT (92.5), and Heritage Media 
have agreed to move Heritage's 
WOFX (the Fox) down the dial from 
94.9 to 92.5, freeing Heritage to flip 
94.9 to jazz/AC (the Wave). Jacor has 
applied for the WOFX calls, while Her- 
itage shops for its own set. 

Jacor, which drops the WPPT culls, 
paid for WOFX's "intellectual prop- 
erty," since research showed that of the 
two players, the Fox was synonymous 
with classic rock. 

Marc Chase, PD at Jacor's album 
rocker WEBN Cincinnati, becomes op- 
erations manager of WEBN and 
WOFX. PD Tony Tolliver continues his 
duties at WOFX, as do the jocks. 

At 94.9, the old staff is out. PD Neal 
Mirsky remains for now while looking 
for new rock opportunities. GM Carey 
Mertz is accepting T &Rs. 

In vandal news, an unknown perpe- 
trator cut the guywire to a 200 -foot- 
high transmitter owned by KYMX/ 
KCTC -AM Sacramento, Calif., Sept. 6. 
In a damaging chain of events, the 
tower toppled onto the guywire of the 
stations' adjacent 500 -foot tower, which 
also collapsed, striking the edge of the 
nearby transmitter building. However, 
within seven hours, the two stations 
signed back on, thanks in large part to 
KSEG, which allowed an emergency 
antenna to be attached to its nearby 
tower. 

The shocker from this year's Mar- 
coni Awards, held during the National 
Assn. of Broadcasters New Orleans 
convention (Sept. 6 -9), came when 
WNNK -FM Harrisburg, Pa., walked 
away with honors as top 40 station of 
the year. The jolt carne from the fact 
that a market No. 80 player beat out 
such big shots as KDWB -FM Minnea- 
polis, KITS Los Angeles, and WBBM - 
FM Chicago. At a time when big -time 
radio industry players are flexing their 
marketplace muscles more and more, 
it's nice to see an underdog is alive and 
well. 

Among the other Marconi format 
winners were WCLV Cleveland (classi- 
cal), WSIX Nashville (country), 
WNWV Cleveland (jazz), WWSW 

Pittsburgh (oldies), KROQ Los 
Angeles (rock), KLOK San Jose, Calif., 
(Spanish), and WVEE Atlanta (R &B). 

PROGRAMMING: DAD'S MODERN ROCK 

KQPT Sacramento, Calif., drops its 
triple -A format for adult -friendly mod- 
ern rock as the Zone, playing a softer 
variety of alternative artists similar to 

VOX 

JOX 
by Eric Boehlert 

with reporting by Douglas Reece 

the mix at KXPK (the Peak) Denver. 
In the same vein, WJBX Fort 

Meyers, Fla., flips from classic rock to 
an "adult rock alternative" outpost. A 
new PD, music director, and staff are 
expected soon. 

Paco Lopez, last at WQHT (Hot 97) 
New York, lands as PD at WJBT Jack- 
sonville, Fla., which moves toward a 
younger, hip -hop direction. Former 
WJBT PD Nate Bell moves to pro- 
gram sister station WHJX -FM, which 
flips from top 40/rhythm- crossover to 
R &B adult. Hot 97's Steve Smith is to 
consult both. 

KNJZ St. Louis drops jazz in ex- 
change for a new R &B flavor, as 
KATZ -FM, while KATZ -AM becomes 
news /talk `Black Information Radio." 
Former KNJZ announcer Rod King 
replaces Ted Habeck as PD. The latter 
exits along with the station's jocks. 
King is also assigned interim PD duties 
at KATZ -FM. Also at KATZ -FM, Al 
McDonald joins for middays; the leg- 
endary Jim Gates, last in middays on 
the AM, will do afternoons; and 
Charles Smith returns from rival 
KXOK for nights. 

KHTY (Y97) Santa Barbara, Calif., 
ups MD /night jock Damion Young to 
PD, replacing John Alden. 

Mark "The Shark" Wilson is upped 
from nights to PD /afternoons at 
WWGR Fort Myers, Fla., replacing 

newsline .. 
RICK MACK, former GM at WAOK/WVEE Atlanta, is the new GM at WBIG 
Washington, D.C. Mack replaces Bennett Zier, who exits. 

JIM BEARD is the new GM at WDJX Lousiville, Ky., replacing Bill Wells. 

JOSH GERTZOG is the new GM at WHEN-AM-FM Syracuse, N.Y., replacing 
Bob Carlin. Gertzog arrives from WMMX Datyon, Ohio, where he was general 
station manager. 

PATRICK CROCKER has been named VP /C00 of Great Scott Broadcasting. Crocker 
arrives from KEZK- FM/KFNS St. Louis, where he was national sales manager. 

STATION SALES: WRKA/WAJE Louisville, Ky., from Franklin Holdings to Cox 
Communications, for .5 million. 

100 

Paul Orr, now at WSSL Greenville, 
S.C. 

KKDM Des Moines, Iowa, which had 
originally announced its intention to 
become modern rock, will actually be- 
come top 40, according to consultant 
Liz Janik. The station continues to 
stunt without a permanent format. 

WQSL Wilmington, N.C., flips from 
AC to top 40 as "All Hits 92.3." 

WPVR Roanoke/Lynchburg, Va., 
flips from soft AC to classic rock (Ar- 
row). 

KDDK Little Rock, Ark., PD Jan 
Jeffries exits. News director Michael 
Langley is acting PD. 

KDUK -FM Eugene, Ore., PD Greg 
Adams is out and replaced by former 
KKRZ Portland, Ore., assistant PD/ 
MD Eric Murphy. 

PEOPLE: DC101's MORNING MAN 

WWDC -FM (DC101) Washington, 
D.C., hires morning man Will Pendar- 
vis from WNNX Atlanta, replacing 
Paul Harris and Dave Murray, who 
exit. 

Cane starts at WHTZ (Z100) New 
York at nights. Freddie Vetter stays 
on in an as- yet -unspecified capacity. 

WTMX Chicago hires morning jock 
Kathy Hart, formerly of WNCI Co- 
lumbus, Ohio, to replace Jim Patter- 
son and Carl Faulkenberry, who exit. 

At KISF Kansas City, Mo., MD 
Booker Madison moves from nights to 
mornings, teaming with Seana McKay 
and Soren Petro. Ed Parriera moves 
from mornings to middays, replacing 
Mark Daniels, who heads to WXLP 
Davenport, Iowa. Former morning co- 
host Jay Charles goes to nights, re- 
placing Madison. P/T Jason Justice 
goes to late nights. 

At KFMB -FM San Diego, morning 
host Shaun Ireland exits and is re- 
placed by night driver Dave Smiley. 

Jimmy Gray, from WEBE Bridge- 
port, Conn., takes over mornings at 
WCTK Providence, R.I. 

KXTZ (94 Jamz) Las Vegas night 
jock Jojo Wright has been relieved of 
his MD duties. APD MC Scrappy takes 
over. 

WFXC/WFXK Raleigh, N.C., teams 
crosstown WQOK morning man/PD Cy 
Young with Traci Latrelle in the 
mornings and names him the com- 
pany's new Southeast programming co- 
ordinator. Young replaces PD Chris 
Connors, who moves to afternoons in 
one of the newly reduced air shifts. 
Connors retains his PD status. 

New modern rocker KKND (the 
End) Tucson, Ariz., announces Chris 
Patyk's PD status is no longer interim. 
Patyk also retains MD duties. 

Longtime KQKQ -FM (Sweet 98) 
Omaha, Neb., morning man Rockets 
crosses the street to KESY -FM 
(Y104), as the station's Kevin Cooper 
moves to afternoons. 

Craig Stevens is upped from P/T to 
afternoons at KJJX Des Moines, Iowa. 

KPTY (Party 94.7) Austin, Texas, 
drops that handle, but keeps its format, 
becoming Mix 94.7. New calls are on 
the way. Guy Zapoleon is consulting. 
PD Dusty Hayes remains. American 
Radio Systems, which announced the 
purchase of the station two weeks ago, 
has a local marketing agreement with 
it already. 

PD Lavanah Sees Success 
By Broadening B96's List 

WBBM -FM (B96) Chicago has been 
one busy "B" in recent months. First, 
B96 PD Todd Cavanah began playing 
some pop records that his station 
wouldn't have touched before. Then, 
he assembled his second new morning 
show in a year. 

With these changes made, Cavanah 
can say he's enthusiastic about his ra- 
dio station again, and that B96, which 
was off slightly (4.0 -3.9) in the spring 
Arbitron, is moving in the right direc- 
tion again. 

Rhythmic top 40 B96 had faced a 
number of challenges over the last 
year, ranging from the advent of a 
new hip -hop outlet, WEJM (106 
Jamz), to the controversy -laden de- 
parture of longtime morning hosts 
Eddie and JoBo. Their replacements, 
T.J. and Wild BM, never really caught 
on with listeners. Rather than go out- 
side the market again, Cavanah 
teamed longtime night jock George 
McFly and late - 
nighter Frankie Ro- 
driguez. 

Cavanah now real- 
izes that "T.J. and 
Wild Bill were basi- 
cally a blind date. 
They didn't know the 
market, so we had to 
teach them every- 
thing. We knew it was 
a longshot, and I'm 
not saying we would 
never do something 
like that again. It's 
definitely a lot easier 
using a couple of guys 
who've been here for a 
while. They're loose, 
they're real, and they 
already seem to be 
clicking, for a team 
that never worked together before. 

"I feel we're in an up cycle right 
now. We [fell] into a down cycle when 
we lost our morning show. At the 
time, I felt that everything on the sta- 
tion sounded bad. Not that it really 
did, but when you lose a powerful 
morning show, whether the rest of the 
station is on track or not, it just 
doesn't feel right." 

Musically, B96, which was one of 
the last bastions of hardcore non - 
R&B dance music, has broadened a 
little to include more hip -hop and se- 
lect pop- sounding product, such as the 
Rembrandts and Sophie B. Hawkins, 
that appeals to a wider audience than 
just the pop and adult clusters. 

"The rhythmic females who are into 
B96 are also into these records," Ca- 
vanah says. "We think there was a 
hole in the market that wasn't being 
served. I believe we've found that 
hole, and I predict big success for us. 

'We've definitely been through that 
`too niched' cycle, where we thought 
we couldn't play certain records be- 
cause they didn't sound like us . .. I've 
seen [modern rock] radio now niche 
themselves into a corner, leaving a lot 
of records open for me ... When 
[modern rock] WKQX (Q101) first 
signed on, they played more rhythmic 
music, like Psychedelic Furs and New 
Order. The more pop- sounding stuff 

they're no longer playing." As is the 
case with other mainstream top 40 
outlets, Cavanah grabs a lot of songs 
that the modern rockers feel are too 
pop for them to play. 

"Our No. 1 priority is 18-34 women; 
that's where the money is. I want to 
make my [general station manager] 
Paul Agase's life easier. We also want 
to be No. 1 in teens. We don't want 
to become too adult or too safe, but we 
want to daypart accordingly and re- 
search the right [audience]," he says. 

Here's a sample 3 p.m. hour on 
B96: Max -A- Million, "Sexual Heal- 
ing"; Selena, "I Could Fall In Love"; 
New Order, `Bizarre Love Triangle"; 
Cynthia, "Change On Me "; Janet 
Jackson, "Runaway "; Gloria Gaynor, 
"I Will Survive"; TLC, "Waterfalls "; 
K -7, "Move It Like This "; Fun Fac- 
tory, "Close To You "; Blessid Union 
Of Souls, "I Believe"; Coolio, "Gang - 
sta's Paradise "; and Whitney Hous- 

ton, "I'm Every 
Woman." 

For his part, Ca- 
vanah has been hang- 
ing around B96 for 
close to seven years. 
He did weekends for 
then PD Buddy Scott 
in 1987 while working 
for Elektra Records. 
Local observers used 
to refer to Cavanah as 
the company's only 
DJ with an expense 
account. "It was a 
good thing they didn't 
have Broadcast Data 
Systems back then," 
he jokes. "Otherwise, 
somebody would have 
seen those Simply 
Red and Linda Ron - 

stadt spins showing up at midnight." 
He's also pulled stints at the late 
KRXY (Y108) Denver, as assistant 
PD/music director under Mark Bolke, 
and at KTRS Casper, Wyo., as PD. 

Because of his increased manage- 
rial responsibilities, Cavanah doesn't 
spend as much time as he used to lis- 
tening to music. Music director Erik 
Bradley, he says, "really understands 
the market, knows what our goals are, 
and who our target audience is. I re- 
ally feel confident in his abilities." 

The station doesn't do any TV ad- 
vertising whatsoever, according to 
Cavanah. 'We find the grass -roots 
approach works much better for us. 
We have our own satellite vehicle that 
can broadcast anywhere in the 
world." 

For now, the programmers seems 
quite content. "Everybody around 
me is a superstar, and I love it. I 
don't care if anybody recognizes me 
or nominates me for anything -all I 
care about is that I'm happy and my 
station is successful," Cavanah says. 
"I love B96. That's what makes my 
job easy ... If I ever get tired of this 
or get burned out on it, I'll get out 
and do something else. Right now, 
I really enjoy this format, and I'll 
continue to corrupt the youth of 
America as best I can." 

KEVIN CARTER 

Billboard® 

RRUADCÁS1ER 
OF THE WEEK 
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Program 
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Music Video 
ARTISTS & MUSIC 

Takes More Than Prison To Stop 2Pac 
Rapper's Steamy Vision Lives On In `Temptations' 

BY BRETT ATWOOD 

LOS ANGELES -Several friends of 
Tupac Shakur, better known as the rap 
artist 2Pac, are using music video to 
show their support for the incarcerated 
rapper, who is serving up to 4'/2 years 
for a 1993 sexual assault. 

The video for "Temptations," 2Pac's 
third single from his album "Me 
Against The World," contains guest 
appearances by several celebrities, 
including Coolio, Treach, Ice -T, B -Real, 
Adina Howard, Salt (of Salt -N- Pepa), 
Warren G, Yo Yo, Isaac Hayes, Jada 
Pinkett, Joe Torry, Spinderella, Bill 
Bellamy, Jasmine Guy, and Crystal 
Waters. 

"The amount of artists who showed 
up to support 2Pac was amazing," says 
Yvette Lang, who executive produced 
the clip for F.M. Rocks. "The atmos- 
phere on the shoot was very positive. It 
was almost like a big party for 2Pac." 

The "Temptations" video follows the 
exploits of a bellhop, played by rapper 
Coolio, who spots steamy sexual sce- 
narios as he goes door to door at a hotel, 
including a round of strip poker and a 
lesbian affair. 

"It's an incredible challenge to make 
a creative clip of a song without the 
artist," says director David Nelson. 
"Coolio helped us out by being the first 
one to commit to this clip. His role as 
the bellboy is important, because it pro- 
vides the thread that weaves together 
the entire concept of the video." 

The two -day shoot took place at the 
Alexandria Hotel in downtown Los 
Angeles, where several celebrities 
gathered to quickly shoot their respec- 
tive scenes. 

"A lot of the casting simply depend- 
ed on who called me back," says Nelson. 
"It was a very stream-of- [conscious- 
ness] production. There was a high dis- 
aster potential for this shoot. If the 
artists showed up late, it blew up the 
entire shooting schedule. It's amazing 
that it went off without many prob- 
lems." 

As an example of the clip's haphaz- 
ard production, rapper Ice -T ended up 

From left, Coolio, director David Nel- 
son, and YoYo. 

in the comical role of the hotel 
concierge during a last minute sched- 
uling shuffle for the shoot. 

"I originally wanted to cast a come- 
dian in the role of the concierge," says 
Nelson. "In fact, I had a well -known 
comedian set for the role, but he had to 
cancel at the last minute. Ice -T was 
only available in the morning, so he 
ended up as the concierge. It was a 
strange blessing, because he probably 
is more memorable in the role than a 
more obvious choice." 

MTV personality Bill Bellamy, who 
appears in a raunchy bedroom scene in 
the clip, says the shoot was a positive 
way for many in the music community 
to show their support for 2Pac. 

"The clip shows temptation and the 
consequences that can happen when 
you give in to it," says Bellamy. "It's 
ironic, considering what happened to 
2Pac." 

Nelson says that the clip sends a 
message of support for 2Pac from those 
involved. "Regardless of his guilt or 
innocence, a lot of us feel that he has 
transformed himself in the past few 
months," he says. 

To round up the celebrities for the 
shoot, Nelson reached out to the rap- 
per's friends. In some cases, Shakur 
wrote letters directly asking for sup- 
port. 

"2Pac wanted this to be more like a 
feature film than a music video," says 
Nelson. 

Before completing the final edit of 
the clip, Nelson cut a 30- second edit to 
preview it at select video outlets, 
including the Box. 

"I shot the clip as if it were a movie, 
and the preview edit is the equivalent 
of a film trailer," says Nelson. 

"We both wanted the video to be 
sexy and erotic, but not sleazy," he 
adds. "It definitely pushes the envelope, 
but then it throws in comedy to keep 
things from getting too serious." 

i PRODUCTION NOTES 

LOS ANGELES 
Spike Jonze, who recently won an 

MTV award for best music video 
direction, is the eye behind Bjork's 
"It's So Quiet." 

Brett Ratner directed Mary J. 
Blige's "A Natural Woman (You 
Make Me Feel)" for Rat Productions. 

Frank Sacramento is the eye 
behind that dog's "He's Kissing 
Christian" clip. 

Daniel Zirilli of Pop /Art Film 
Factory directed Montell Jordan's 

Billy Ray Returns. Billy Ray Cyrus struts his stuff on the set for the video to his 
latest single, "Fastest Horse In A One Horse Town." The song, which is taken 
from the album "Runnin' Wide Open," details the story of a young man from a 
small town and his dream of car racing. The clip was directed by Charlie Ran- 
dazzo and produced by Mark Kalbfeld. 

"Somethin' 4 Tha Honeyz," Tina 
Moore's "All I Can Do," and Jayo 
Felony's "Block On The Phone." All 
the shoots were produced by Marlon 
Parry and Minderella Blair, while 
David West and Kym Haun direct- 
ed photography. 

Marco Franchina shot the clip for 
Water's "Seeds." 

The Jazzhole's "Shining Star" was 
directed by Jim Gabour. March 
Kingsdorf produced. 

KRS-ONE's "MC's Act Like They 
Don't Know" video was co- directed 
by Terry Heller and Chuck Ozeas. 

Ruven Afanador shot Lenny 
Kravitz's "Rock And Roll Is Dead" 
video. Afanador also shot the artwork 
for Kravitz's "Circus" album. 

David Perez -Shadi is the eye 
behind Jamie Walters' "Why" 
video. Danyi Deats produced for 
Automatic Productions, while 
Russ Swanson directed photogra- 
phy. 

Marcos Siega directed Civ's 
talk -show spoof clip "Can't Wait 
One Minute More." 

Earth Gyrlz's "Love Of Mine" 
was directed by Andras Mahr. 
David Moskowitz produced. 

Jane Simpson is the eye behind 
Pretty & Twisted's "Ride!" clip. 

Matthew Amos shot M People's 
"Search For The Hero" video. 

Rancid's "Time Bomb" clip was 
shot by Marcus Raboy of the End. 

NASHVILLE 
Little Texas' "Life Goes On" 

video was directed by Gerry Wen- 
ner. Vicki Mayer produced. 

At MTV Awards, The Real 
Show Was Backstage 

B ACKSTAGE BANTER: MTV's The act performed a new song, "Wake 
Music Video Awards, held Sept. 7 at Up Bomb," forthe cablecast, anddrew an 
Radio City Music Hall, were littered enthusiastic reaction from the crowd 
with foul language, excessive political R.E.M.'s Mike Mills commented 
commentary, and a l00000ng perfor- backstage that he was glad the act had 
mance by Michael Jackson. However, its insurance policy paid up. Michael 
the show was much more of a boom Stipe is recovering from his recent her- 
than a bust. Almost all the acts on the nia operation, while drummer Bill 
show delivered stellar performances, Berry suffered a brain aneurysm at the 
including Alanis Morissette, Hole, beginning of its world tour earlier this 
and R.E.M. year. In addition, bassist Mike Mills 

More important, the cablecast pro- underwent surgery to remove an 
vided an excellent opportunity to show - intestinal tumor. 
case the work of some of the top music "It seems like Peter [Buck] is the 
video directors. F. Gary Gray (TLC's only one who hasn't had invasive 
"Waterfalls ") and Spike Jonze (Weez- surgery since the tour," said Stipe. 
er's "Buddy Holly ") even made promi- 
nent appearances on stage during the 
telecast. 

D UP: The evening's cablecast began 
with host Dennis Miller getting bleeped 
twice in his opening monolog. That set the 
pace for an evening of foul- mouthed fun. 

Other acts keeping the 
seven -second censors alert 
included Madonna, Mike 
Tyson, and Courtney Love. 
Michael Jackson's 15- 
minute opener, which includ- 

ed a medley of his greatest 
hits and the chart- topping 
"You Are Not Alone," left 
many in the audience and 
backstage wondering if it 
was live or Memorex. 

Backstage, Tom Petty 
commented on the perfor- 
mance, "Was he really 
singing ? 

Hole delivered one of 
the night's most moving 
performances. As the 
song "Violet" began, 
Courtney Love delivered 
a despondent dedication 
to a handful of individu- 
als who have recently lost 
their lives, including 
Kurt Cobain and former 
MTV director of music talent relations 
Joanie Abbott. 

MERCHANDISING MERCHANT: 
Natalie Merchant looked stunned as one 
reporter asked her to explain why her lat- 
est album, " Tigerlily," was experiencing 
sluggish sales. 

"I believe that you are misinformed, 
sir," she snapped at the reporter, who 

obviously was unaware 
that Merchant's album has 
gone gold. 

PETTY TALK: Tom 
Petty said backstage that 
he wasn't too upset that 
MTV altered the lyrics to 
his best male video winner 
"You Don't Know How It 
Feels." The music video 
channel muffled a lyrical 
reference in the song to 
rolling a ̀ joint." 

"I thought it was much 
more realistic to have [the 
character in the song] roll 
a joint rather than having a 
beer or whisky," Petty said. 
"People smoke pot all the 
time. It's no big deal." 

Petty also revealed 
backstage that he is plan- 
ning two album's worth of 
unreleased material and 
B-sides in the coming year. 

THA DOGG IMPOUNDED: Dr. Dre 
was close -lipped about the distribution 
status of the forthcoming album by 
gangsta rappers Tha Dogg Pound. Dr. 
Dre said the album will street Oct. 10, 
but refused to comment on who will dis- 
tribute it. 

Dr. Dre did have some advice for 
C. DeLores Tucker, the chairman 
of the National Political Congress of 
Black Women, who has openly criti- 
cized the gangsta rap genre as being 
too violent. Tucker is being sued by 
both Interscope and Death Row for 
allegedly orchestrating a "smear 
campaign" against the labels, as well 
as contractual interference and 
extortion. (Billboard, Sept. 2). 

"She needs to start her own record 
label and make her own money and quit 
bothering us," said Dr. Dre. 

1 

ENI" 

by Brett 
Atwood 

SPIKE'S SWEEP: Spike Jonze finally 
copped the award for best direction in a 
video for his retro-licious `Buddy Holly" clip 
for Weezer, which was inspired by and 
includes footage from the '70s sitcom 
"Happy Days." 

Jonze was nominated as best direc- 
tor for the Beastie Boys' "Sabotage" 
clip last year, but lost to the Jake 
Scott -directed "Everybody Hurts" 
video for R.E.M. When Scott was 
announced as the winner, a disguised 
member of the Beastie Boys jumped on 
stage and tried to accept the award for 
Jonze. 

A strange man who looked suspi- 
ciously like the Beastie Boys' Adam 
Yauch joined the members of Weezer 
backstage and proclaimed that the 
"Sabotage" clip is a favorite of the 
band. 0 OPS: The production company 

for Janet Jackson's "Runaway" 
R.E.M. WAKES UP: R.E.M. was the clip was misidentified in the Sept. 9 
recipient of this year's Michael Jackson issue. 
Video Vanguard Award, an honor that was The video was produced by Port - 
resurrected last year after being suspi- folio /Black Dog Films, which is the 
ciously absent in 1993, when Jackson was music video division of RSA. 
hit with allegations of child molestation. 
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FOR WEEK ENDING SEPTEMBER 10, 1995 

Billboard. Video Monitor 
THE MOST -PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 
* * NEW ADDS * * LISTINGS SUBMITTED BY THE OUTLETS (NOT FROM BDS) OF CLIPS ADDED FOR THE WEEK AHEAD 

14 hours daily 
1899 9th Stree NE, 
Washington, D.C. 20018 

1 Coolio Feat. L.V., Gangsta's Paradise 
2 Janet Jackson, Runaway 
3 Faith Evans, You Used To Love Me 
4 Groove Theory, Tell Me 
5 Mary J. Bilge, You Bring Me Joy 
6 Mokenstef, He's Mine 
7 Michael Jackson, You Are Not Alone 
8 Joded, Freek'n You 
9 Brandy, Brokenhearted 

10 Montel Jordan, Somethin 4 Da Honeyz 
11 Brian McKnight, On The Down Low 
12 Deborah Cox, Sentimental 
13 Diana Ross, Take Me Higher 
14 Paula Abdul, Crazy Cool 
15 Monica, Like This And Like That 
16 Shaggy, Boombastic 
17 TLC, Waterfalls 
18 Soul For Real, If You Want It 
19 D'Angelo, Brown Sugar 
20 Solo, Heaven 
21 Petra. Pull Up To The Bumper 
22 Aaron Hall, Curiosity 
23 Soul II Soul, Love Enuff 
24 Shaggy, In The Summertime 
25 Blackstreet, Tonight's The Night 
26 New Power Generation, Count The Days 
27 Guru, Watch What You Say 
28 Brandy, Best Friend 
29 Xscape, Feels So Good 
30 Xscape, Who Can I Run To 

* * NEW ADDS * * 
Stepchild, Just Hangin' Around 
Pebbles, Are You Ready? 
P.M. Dawn, Downtown Venus 
J.Spencer, U Should Be Mine 
31, Anything 
Buju Banton, Champion 

C 
.. Y.L. ..... 

Continuous programming 
2806 Opryland Dr., 
Nashville, TN 37214 

1 Rhett Akins, That Ain't My Truck 
2 Terri Clark, Better Things To Do 
3 Faith Hill, Let's Go To Vegas 
4 Mark Chesnutt, Trouble 
5 Clint Black, One Emotion 
6 Ty England, Should've Asked Her Faster 
7 Jeff Foxworthy, Party All Night 
8 Wade Hayes, Don't Stop 
9 Collin Raye, One Boy, One Girl 

10 Little Texas, Life Goes On 
11 Ty Hemdon, I Want My Goodbye Back 
12 Junior Brown, Highway Patrol 

13 Alison Krauss, Baby, Now That I've 
14 Tim McGraw, I Like It, I Love It 
15 Toby Keith, Big 01' Truck 
16 Brett James, If I Could See Love 
17 Bladdawk, I'm Not Strong Enough To Say 

18 Clay Walker, Who Needs You Baby t 
19 Perfect Stranger, I'm A Stranger Here My... t 
20 Bobbie Cryner, I Just Can't Stand To... t 
21 Shelby Lynne, I'm Not The One t 
22 Tracy Byrd, Love Lessons t 
23 James House, Anything For Love t 
24 Bryan White, Someone Else's Star 
25 Jeff Carson, Not On Your Love 
26 Shania Twain, The Woman In Me t 
27 Lee Roy Parcel, When A Woman Loves A Man t 
28 Kenny Chesney, All I Need To Know 
29 Martina McBride, Safe In The Ames Of... t 
30 George Ducas, Kisses Don't Lie t 
31 Mark Collie, Three Words, Two Hearts... 
32 Shenandoah, Heaven Bound 
33 Rob Crosby, The Trouble With... t 
34 Don Williams, Fever 
35 Tracy Lawrence, If The World Had A Fort... 
36 Travis Tritt, Sometimes She Forgets 
37 Aaron Tiepin, Thats As Close As I'll Get.. t 
38 Sammy Kershaw, Your Tattoo 
39 Jeff Copley, Evergreen 
40 Wesley Dennis, Who's Counting 
41 Confederate Railroad, Bill's Laundromat... 
42 Kevin Welch, I Feel Fine Today 
43 Jon Mi had Montgonery, No Man's Land 
44 Billy Ray Cyrus, The Fastest Horse In A 
45 Sawyer Brain, (This Thing Called) Wantn'.... 
46 The Mavericks, Here Comes The Rain 
47 Ron Wallace, I'm Listening Now 
48 Wire 08, Go Rest High On That Mountain 
49 Rick Trevino, Save This One For Me 
50 David Ball, Hanky Tonk Healin' 

t Indicates Hot Shots 

* * NEW ADDS * * 
Reba McEntire, On My Own 
The Delevantes, Pocketful Of Diamonds 

TafLYMIdp 
Continuous programming 
1515 Broadway, NY, NY 10036 

1 Coolio Feat. L.V., Gangsta's Paradise 
2 Foe Fighters, I'll Stick Around 
3 Janet Jackson, Runaway 
4 Red Hot Chili Peppers, Warped 
5 Silverchair, Tomorrow 
6 Shaggy, Boombastic 
7 TLC, Waterfalls 
8 Hootie & T e Blowfish, Only Wanna Be WM You 

9 Michael Jackson, You Are Not Alone 
10 Skee -Lo, I Wish 
11 Rod Stewart, This 
12 D'angelo, Brown Sugar 
13 Goo Goo Dolls, Name 
14 Dr. Dre, Keep Their Heads Ringin' 
15 Blues Traveler, Run Around 
16 Soul Asylum, Just Like Anyone 
17 Gin Blossoms, Til I Hear It From You 
18 Bush, Come Down 

19 Lenny Kravitz, Rock And Roll Is Dead 
20 Dave Matthews Band, Ants Marching 
21 Cie, Can't Wait One Minute More 
22 Bon Joel, Something For The Pain 
23 Rancid, Time Bomb 
24 Alanis Morissette, You Oughta Know 
25 Seal, Kiss From A Rose 
26 Live, White, Discussion 
27 Presidents Of The United State, Lump 
28 Rusted Root, Send Me On My Way 
29 Collective Soul, December 
30 Monte!! Jordan, Sornethin' 4 Da Honeyz 
31 Bane Thurgs.N- Hannay, 1st Of Tha Month 
32 Bjork, It's Oh So Quiet 
33 Brandy, Brokenhearted 
34 White Zombie, Electric Head Pt. 2 
35 Blind Melon, Galaxie 
36 R.E.M., Crush With Eyeliner 
37 Toadies, Possum Kingdom 
38 Michael Jackson & Janet Jackson, Scream 
39 Monica, Don't Take It Personal 
40 Natalie Merchant, Carnival 
41 White Zombie, More Human Than Human 
42 Mokenstef, He's Mine 
43 Naughty By Nature, Feel Me Flow 
44 Hootie & The Blowfish, Hold My Hand 
45 Weezer, Buddy Holly 
46 Letters To Cleo, Awake 
47 Mariah Carey, Fantasy 
48 Elastica, Stutter 
49 Take That, Back For Good 
50 Green Day, Longview 

** Indicates MN Exclusive 

* * NEW ADDS * * 
Candlebox, Simple Lessons 
Boyz II Men, Vibin' (The Remix) 
Groove Theory, Tell Me 
Blues Traveler, Hook 
Collective Soul, Smashing Young Man 
Deep Blue Something, Breakfast At Tiffany's 
Garbage, Queer 
Heather Nova, Walk This World 

()T}IN 
THE NASHVILLE NETWORK. 

The Heart of Country 

30 hours weekly 
2806 Opryland Dr., 
Nashville, TN 37214 

1 Pam Tillis, In Between Dances 
2 Little Texas, Life Goes On 
3 Junior Brown, Highway Patrol 
4 Clint Black, One Emotion 
5 Ty England, Should've Asked Her Faster 
6 Ty Hemdon, I Want My Goodbye Back 
7 Jeff Carson, Not On Your Love 
8 George Jones & Tammy Wynette, One 
9 Wade Hayes, Don't Stop 

10 Toby Keith, Big 01' Truck 
11 Tracy Lawrence, If The World Had A Front.. 
12 Collin Raye, One Boy, One Girl 
13 Faith Hill, Let's Go To Vegas 
14 Tim McGraw, I Like It, I Love It 
15 Sawyer Brown, (This Thing Called) Wantin'... 
16 Rhett Akins, That Ain't My Truck 
17 Billy Ray Cyrus, The Fastest Horse In A... 

18 Bryan White, Someone Else's Star 
19 Kenny Chesney, All I Need To Know 
20 Martina McBride, Safe In The Amis Of... 
21 Billy Montana, Rain Through The Roof 
22 Shenandoah, Heaven Bound 
23 Lee Roy Panel, When A Woman Isms A Man 

24 Travis Tritt, Sometimes She Forgets 
25 Aaron Tiepin, That's As Close As I'll Get... 
26 Sammy Kershaw, Your Tattoo 
27 Tracy Byrd, Love Lessons 
28 Rick Trevino, Save This One For Me 
29 James House, Anything For Love 
30 David Ball, Honky Tonk Healin' 

* * NEW ADDS * * 
Vince Gill, Go Rest High On That Mountain 
John Michael Montgomery, No Man's Land 
Perfect Stranger, I'm A Stranger Myself 

MUSIC FIRST 

Continuous programming 
1515 Broadway, NY, NY 10036 

1 Michael Jackson, You Are Not Alone 
2 Seal, Kiss From A Rose 
3 Hoot* & The Blowfish, Only Wanna Be With You 

4 Janet Jackson, Runaway 
5 Blues Traveler, Run Around 
6 TLC, Waterfalls 
7 Collective Soul, December 
8 Sheryl Crow, Can't Cry Anymore 
9 Sophie B. Hawldns, As I Lay Me Down 

10 Natalie Merchant, Carnival 
11 Selena, I Could Fall In Love 
12 Gin Blossoms, Til I Hear It From You 
13 Boyz II Men, Water Runs Dry 
14 Hootie & The Blowfish, Let Her Cry 
15 Paula Abdul, Crazy Cool 
16 Vanessa Williams, Colors Of The Wind 
17 Hootie & The Blowfish, Hold My Hand 
18 Bruce Hornsby, Walk In The Sun 
19 Mariah Carey, Fantasy 
20 Melissa Etheridge, I'm The Only One 
21 Tom Petty, You Dort Know How It Feels 
22 Del Amitri, Roll To Me 
23 The Rembrandts, I'll Be There For You 
24 Blessid Union Of Scuds, Let Me Be The On 
25 Bryan Adams, Have You Ever Really Loved 

26 Michael Baton, Can I Touch You...There? 
27 Bonnie Raiff, Love Sneakin' Up On You 
28 Melissa Etheridge, If I Wanted To 
29 Sheryl Crow, Strong Enough 
30 Van Halen, Not Enough 

* * NEW ADDS * * 
The Rembrandts, This House Is Not A Home 
Blues Traveler, Hook 
Groove Theory, Tell Me 
Joan Osborne, One Of Us 
Pretty & Twisted, Ride 

THE CLIP LIST.. A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING SEPTEMBER 23, 1995. 

T H E 

BOX 
MUSIC TELEVISION Y CONTROL. 

Continuous programming 
1221 Collins Ave 
Miami Beach, FL 33139 

AMERICA'S NO. 1 VIDEO 

Mokensteff, He's Mine (Remix) 

BOX TOPS 

Bone Thugs -N- Harmony, 1st Of Tha Month 
Coolio Feat. L.V., Gangsta's Paradise 
B.G. Knocc Out & Mesta, D.P.G./Killa 
Mystikal, Y'all Ain't Ready Yet 
Brandy, Brokenhearted 
Xscape, Feels So Good 
Michael Jackson, You Are Not Alone 
Junior M.A.F.I.A., Player's Anthem 
AZ, Sugar Hill 
Joded, Freek'n You 
Masta Ace, Sittin' On Chrome 
Mack 10, On Them Thangs 
After 7, Till You Do Me Right 
Deep Blue Something, Breakfast At Ti fany's 
Pure Soul, We Must Be In Love 

ADDS 

Bon Jovi, Something For The Pain 
Das EFX, Real Hip Hop 
Diana Ross, Take Me Higher 
Goo Goo Dolls, Name 
Goodie Mob, Cell Therapy 
Illy Funksta's, I'll Make You Famous 
Immature, Feel The Funk 
Jayo Felony, Loc Is On His Own 
Jon B., Pretty Girl 
Kalli Ranks, Kill Dem All 
Ke', Strange World 
Larry Loc, I'm Having Flashbacks 
Los Del Mar, Macarena 
Marilyn Manson, Dope Hat 
Pebbles, Are You Ready? 
Pharcyde, Running 
P.M. Dawn, Downtown Venus 
Questionmark Asylum, Get With You 
31, Anything 
Tina Moore, All I Can Do 
Tony Thompson, Handle Our Business 
Xscape, Who Can I Run To 

music TV 
Continuous programming 
11500 9th St N 
St Petersburg, FL 33716 

Rod Stewart, This 
Collin Raye, One Boy, One Girl 
Faith Hill, Let's Go To Vegas 
Pavarotti/Adams, Ole Sole Mio 
Peter Buffett, No Turning Back 
John Lee Hooker, One Bourbon... 
Note & The Blowfish CT* Wama Be With You 

Vanessa Mae, Toccata And Fugue 
The Doors, The Ghost Song 
Selena, I Could Fall In Love 
Walter Beasley, Private Time 
Blues Traveler, Run -Around 
Collective Soul, December 
Deep Forest, Marta's Song 
Sophie B. Hawkins, As I Lay Me Down 
Natalie Merchant, Carnival 
Rembrandts, I'll Be There For You 
Michael Jackson, History 
Pink Floyd, Time 
Shania Twain, The Woman In Me 

Six hours weekly 
1 Centre Street, Room 2704 
New York, NY 10007 

Jodeci, Freek'n You 
Onyx, Live 
Brownstone, Grapevyne 
8 Off, Ghetto Girl 
Pudgee, On The Regular 
Raekwon, Criminology 
Rottin Razcals, Ah Right 
Junior M.A.F.I.A., Player's Anthem 
AZ, Sugar Hill 
Lin Que, Let It Fall 
Groove Theory, Tell Me 
D'Angelo, Brown Sugar 
Faith, You Use To Love Me 
Shaggy, Boombastic 

Mokensteff, He's Mine (Remix) 
Mic Geronimo, Masta IC 

Lost Boyz, Benz, Lex, Coups 
Miilkbone, Where's Da Party At 
Nine, Ovacofident 
Michael Speaks, Whatever You Need 

EUROPE1 

Continuous programming 
Hawley Crescent 
London NW18TT 

Scatman John, Scatman's World 
Diana King, Shy Guy 
Sin With Sebastian, Shut Up 
Edwyn Collins, A Girl Like You 
TLC, Waterfalls 
Take That, Never Forget 
U2, Hold Me, Thrill Me, Kiss Me, Kill Me 
Green Day, When I Come Around 
La Bouche, Falling In Love 
Shaggy, In The Summertime 
Bjork, Army Of Me 
Michael Jackson, Fallin' In Love 
Offspring, Gotta Get Away 
Outhere Brothers, Boom Boom Boom 
Bon Jovi, This Ain't A Love Song 
Pulp, Common People 
Selig, 1st Es Wichtig? 
Guru, Watch What You Say 
Oasis, Roll With It 

Continuous programming 
2806 Opryland Dr 
Nashville, TN 37214 

Jars Of Clay, Flood 
Cindy Morgan, I'll Stand 
Geoff Moore, Home Run 
DC Talk, Wish We'd Been Ready 
John Elefante, This Is What... 
Amy Grant, Big Yellow Taxi 
Rich Mullins, Brother's Keeper 
Amy Morriss, I'm A Believer 
Whitehead, Even The Hardest Heart 
Michael W. Smith, Cry For Love 

Walter Eugenes, I Need You 
Tony Vincent, Must Be The Season 
4 Him, The Ride Of Life(new) 
Point Of Grace, Gather At The River (new) 
Tramaine Hawkins, Who's Gonna Carry You (neN) 

One hour weekly 
216 W Ohio 
Chicago, IL 60610 

Hagfish, Stamp 
Radiohead, Just 
Jeff Buckley, So Real 
Brother Kane, Fools Shine On 
Rusty, Wake Me 
Gregory Grey, Pope Does Not Smoke Dope 
Goo Goo Dolls, Name 
Letters To Cleo, Awake 
Alison Moyet, Solid Wood 
Mad Season, Long Gone Day 
Eve's Plum, Jesus Loves You 
Sun 60, C'Mon Kiss Me 
Presidents Of The United States, Lump 
Ke', Strange World 
Johnny Q. Public, Body Be 
Marilyn Manson, Dope Hat 

R4 GE 
o nM FRIDAY NIGHTS lAM 

1/2 -hour weekly 
46 Gifford St 
Brockton, MA 02401 

Dambuilders, Teenage Looser Anthem 
Extra Fancy, You Look Like A Movie Star... 
Gwen Mars, Cosmic Dick 
Left Field, Open Up 
The Ramones, I Don't Wanna Grow Up 
Jeff Buckley, So Real 
Fred Schneider, Coconut 
Flaming Lips, Bad Days 
Figdish, Seeds 
Radiohead, Just 
Diswalla, Huge 
Ugly Mustard, High 
Hagfish, Stamp 
Alison Moyet, Solid Wood 

Making A Splash. Mercury country artist Sammy Kershaw, left, thanks Christina 
Wisniowski for co- starring in his video "Your Tattoo," about a fisherman who 
changes his tattoo after seeing a mermaid. Wisniowski is a regular performer in 
the mermaid show at Weeki Wachee Spring in Florida. 

PGD AIMS FOR CONTINUED GROWTH 
(Continued from page 81) 

try issues, a role previously dominat- 
ed by WEA or Sony Music Distribu- 
tion. For example, PGD took the lead 
on the loss- leader pricing issue when 
it issued a policy saying it would stop 
shipments for 90 days to retail ac- 
counts caught selling frontline Poly - 
Gram CD product below cost. 

As an industry, the music distribu- 
tion business is "a decade behind oth- 
er industries, such as the food indus- 
try," Caparro said. "That industry 
was forced to improve a decade ago. 
At that time, they were dealing with 
such small margins and perishable 
goods that they had to deliver faster, 
cheaper, and better than ever before. 
Up until now, our industry has not 
been forced to think that way." 

Now that margin pressure has hit 
the music retail community, suppliers 
and merchants must look at ways to 
reduce costs, and that means chal- 
lenging traditional ideas, Caparro 
said. In fact, at the sales meeting, he 

repeatedly urged his staff to chal- 
lenge traditional industry practices. 

In addition to partnering with the 
account base, he reminded staffers 
that the most important component 
of PGD's success is its "ability to 
stay in step with our labels and fur- 
ther develop that true sense of part- 
nership." 

"In five years, we went from 7% to 
14% in market share," Caparro said 
in his closing remarks at the conven- 
tion. "Three years from now, you will 
be No. 1. That's not hype, just fact. 
[PolyGram chairman] Alain Levy will 
provide us with the the resources to 
get it done, but it will be on your back. 
But No. 1 doesn't just mean being the 
biggest- although we will be -it 
means being the best. 

"Years from now, when we think of 
the world of distribution, we will re- 
member that right now, it doesn't get 
any better than where we are at, but 
get better we will." 

WRESTLING PINNED AS VIDEO CONTENDER 
( Continued front. page 89) 

flies out -of -town dealers in to see the 
event. Unlike the spectacle of WWF or 
WCW, UFC fighters don't wear cos- 
tumes, and they fight in a caged octa- 
gon rather than a ring. 

"People always want to see sex and 
violence; there's no couching that," 
says Gold. "With UFC, they see differ- 
ent styles, and there is blood and bro- 
ken bones, but it's uncut violence in a 
controlled atmosphere." 

Wrestling's popularity is highest in 
nonurban areas of the Southeast and 
Midwest, and companies must develop 
specific target marketing to keep the 
interest level high. Each time a new 
WCW tape comes out, Turner sends 
postcards to a mailing list of 290,000 
previous buyers. Each wrestler is re- 
quired to do numerous in -store and 

trade show appearances. 
PM is also targeting the Hispanic 

market and is working on cross- promo- 
tions with Telemundo TV, which car- 
ries women's wrestling every Saturday. 
Videos will be released with Spanish 
subtitles for the introductions, and 
matches are announced in Spanish. 

But some retailers aren't convinced 
of wrestling's appeal. 

"I think it's seen its day," says 
Strawberries video buyer Joe Jowar- 
ski. "There's nothing new about 
wrestling, and it's all over television if 
people want to see it." 

However, Jowarski says, the Mil- 
ford, Mass. -based retailer is having 
second thoughts about UFC. "We 
haven't tested it, but it may have some 
appeal." 

REPRINTS 
For reprints of advertisements or 

articles appearing in Billboard 
(minimum of 100) call Cindee Weiss 

212 -536 -5003 
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HOT100 
S11V CIF l FS 
SPOTLIGHT 

by Jerry McKenna 

GANGSTA'S PARADISE" BY Coolio Featuring L.V. (MCA) holds at 
No. i with a bullet for the third consecutive week. It is the greatest airplay 
gainer on the chart and therefore holds onto its bullet despite a decrease 
in single sales, which are down to a still -huge 193,000 units this week. The 
same pattern can be found with the No. 2 single, "You Are Not Alone" by 
Michael Jackson (Epic). It too is down in single sales, to about 109,000 
units, but holds onto a btallet because of an increase in airplay. "Alone" 
moves from 4 -2 on the' Hot 100 Airplay chart, inching its way closer to 
"Kiss From A Rose" by Seal (ZTT /Sire/Warner Bros.), which has held the 
No. 1 airplay position for seven consecutive weeks. The singles by Coolio 
and Michael Jackson are so far ahead of the pack in combined airplay and 
sales points that they could easily occupy the top two spots again next 
week. 

SURPRISE CHALLENGERS: The most likely challenge for one of the 
top two chart positions will be mounted by "Fantasy" by Mariah Carey 
(Columbia). Now that the single is commercially available, it is set to enter 
the chart next week. Given that "Fantasy" is already No. 3 on the airplay 
chart, an extremely high debut is likely. Another high debut next week 
could come from the double -sided single "I'll Be There For You" / "This 
House Is Not A Home" by the Rembrandts. 

G REATEST GAINERS: The biggest overall point gainer on this week's 
chart is "Runaway" by Janet Jackson (A &M). It moves 6 -5 on the Hot 
100 and 8 -5 on the Hot 100 Singles Sales chart. "Runaway" is also the 
biggest sales gainer on-the entire chart. The second -biggest overall gain- 
er is "As I Lay Me Down" by Sophie B. Hawkins (Columbia). It moves 
from 13 -10 in its 17th week on the Hot 100 and is already No. 1 at six mon- 
itored stations, including WMXV New York. The third -biggest overall 
gainer, at No. 17, is "Carnival" by Natalie Merchant (Elektra/EEG). It 
is No. 1 at WDCG Raleigh, N.C.; and WTMX Chicago. The next biggest 
overall point gainer, moving 20 -16, is "Roll To Me" by Del Amitri 
(A &M). It too has No. 1 airplay at several stations, including KKLQ 
(Q106) San Diego. Rounding out the top five greatest gainers is "Bro- 
kenhearted" by Brandy (Atlantic). It moves from 22 -19 on the Hot 100, 
fueled by increases in airplay and sales. 

QUICK CUTS: The Hot Shot Debut at No. 47 is "Do You Sleep ?" by Lisa 
Loeb & Nine Stories (Geffen). It moves 54-47 on the airplay chart and is 
already No. 2 at KXPK Denver ... The Greatest Gainer /Airplay award 
goes to "Let Me Be The One" by Blessid Union Of Souls (EMI). It moves 
52 -44 on the airplay chart ... The Greatest Gainer /Sales award goes to 
"Sentimental" by Deborah Cox (Arista). It moves 59 -41 on the sales chart 
while jumping 77 -71 on the Hot 100 ... The debut at No. 56 of "I Hate U" 
by the artist formerly known as Prince (NPG/Warner Bros.) comes a week 
earlier than expected, due to early sales coupled with steady airplay. Look 
for an impressive move next week, when single sales are expected to real- 
ly kick in. 

BUBBLING UNDERr. 

1E 

W 

l 
5 

6 0 
W 

3 
TITLE 
ARTIST (LABEL/DISTRIBUTING LABEL) 

1 7 3 
BOOM BOOM BOOM 
THE OUTHERE BROTHERS (AUREUS) 

2 1 6 A WHITER SHADE OF PALE 
ANNIE LENNOX (ARISTA) 

3 2 5 SULTRY FUNK 
M.C. HAMMER (GIANT) 

4 11 2 ROBI -ROB'S BORIQUA ANTHEM 
C +C MUSIC FACTORY (COLUMBIA) 

5 - 1 
WEST UP 
WC & THE MAAD CIRCLE (LONDON/ISLAND) 

6 3 4 MACARENA 
LOS DEL MAR (CRITIQUE) 

7 6 4 (I WANNA TAKE) FOREVER TONIGHT 
P. CETERA & C. BERNARD (RIVER NORTH) 

8 4 6 GIRLSTOWN 
SUPER CAT (COLUMBIA) 

9 5 7 
PARTY ALL NIGHT 
JEFF FOXWORTHY (WARNER BROS.) 

10 10 7 WHATZ UP, WHATZ UP 
PLAYA PONCHO (SO SO DEF/COLUMBIA) 

11 9 11 
DAUGHTER/YELLOW LEDBETTER 
PEARL JAM (EPIC) 

12 15 2 
I'M NOT STRONG ENOUGH TO SAY NO 
BLACKHAWK (ARISTA) 

13 12 3 SOMEONE ELSE'S STAR 
BRYAN WHITE (ASYLUM) 

NOT 100R 

SINGLES 

3 

5 

ó 

w 
3 

TITLE 
ARTIST (LABEL/DISTRIBUTING LABEL) 

14 25 2 WHAT YOU WANNA DO? 
KAUSION CLENCH MOB /PRIORITY) 

15 - 1 
CLAP YO HANDS 
NAUGHTY BY NATURE (TOMMY BOY) 

16 20 2 WHERE'S DA PARTY AT? 
DOUG E. FRESH (GEE STREET /ISLAND) 

li - 3 
LITTLE OF THIS 
GRAND PURA (ELEKTRA/EEG) 

18 19 14 IMMORTALITY 
PEARL JAM (EPIC) 

19 14 6 
DOM PERIGNON 
LIL SHAWN (UPTOWN/MCA) 

20 8 7 THE &D PRPROJECT ( ARISTA STREET /ARISTA) 

21 22 2 ROD 
THIS 

(WARNER BROS.) 

22 16 4 MAGIC CARPET RIDE 
THE MIGHTY DUB KATS (SM:) E) 

23 - 1 WHERE'Z DA PARTY AT 
MIILKBONE (CAPITOL) 

24 23 2 
MORTAL KOMBAT 
THE IMMORTALS (VIRGIN) 

25 18 5 CR MS WITH 
EYELINER 

Bubbling Under lists the top 25 singles under No. 100 
which have not yet charted. 

BOSNIAN RELIEF ALBUM `HELP' A HIT 
(Continued from page 14) 

artists in the U.S. and Germany. 
MacDonald and project publicist 

Rob Partridge praise the U.K. indus- 
try's efforts to support "Help." Par- 
tridge says retail giant HMV donated 
almost its entire marketing budget to 
the record in its first days of release, 
including 50% of its poster sites 
throughout Britain. 

The success of "Help," which was ex- 
ecutive- produced by Brian Eno, is all 
the more remarkable in light of the 
competition. Several key artists on the 
compilation, including Blur, the Lev- 
ellers, and the Charlatans, have re- 
leased new albums in recent weeks, and 
Portishead has experienced renewed 
interest following its Mercury Music 
Prize victory (see story, page 13). 

Derek Moir, music buyer at the 
200 -outlet John Menzies, says, 
" 'Help' is flying off the shelves. It's 
second only to Blur." Moir adds that 
the album is selling well because of 
the publicity it has received and the 
quality of the artists. "It's the appeal 
of the star acts." 

The compilation is ideal for the cur- 
rent market, says Moir. "It's really 
tough for single -artist albums at the 
moment. I'd say eight out of [our] top 
10 sellers are compilations." 

One negative consequence is that a 
dispute has developed between Go! 
Discs and the Chart Supervisory 
Committee, which ruled that "Help" 
is a compilation and therefore not eli- 
gible for the "artist chart." Chart In- 

- formation Network, which compiles 
the official U.K. sales charts, runs 
separate charts for single -act albums 
to retain the integrity of the albums 
chart. This prevents the top chart po- 
sitions from being monopolized by 
TV- advertised compilations of hit sin- 
gles. 

The "Help" album went straight to 
No. 1 on the compilation chart. How- 
ever, the highest- ranked album on 
the artist chart was "Zeitgeist" by the 
Levellers (China). Organizers of 
"Help" claim the release outsold 
"Zeitgeist" for the week by almost 
four to one. 

Go! Discs' MacDonald is unhappy 
the charitable effort will thus be "de- 
nied the oxygen of publicity" afford- 

Pavarotti Aids War Child 
Top Artists Hold Concert In Italy 

BY MARK DEZZANI 

MODENA, Italy -Rock and rap 
met opera here in an unusual con- 
cert Sept. 12 to raise funds for the 
War Child charity. 

Renowned operatic tenor Lu- 
ciano Pavarotti invited top artists 
from the world of rock to his home- 
town in northern Italy to raise mon- 
ey to build a music school for chil- 
dren of the diverse ethnic groups in 
the war -torn territories of the for- 
mer Yugoslavia. 

The open -air concert at the Novi 
Sad Park featured U2's Bono and 
the Edge, Brian Eno, Cranberries 
lead singer Dolores O'Riordan, 
Michael Bolton, Zucchero, the 
Chieftains, Jovanotti, Meat Loaf, 
and Duran Duran's Simon 
LeBon -each dueting with 
Pavarotti, with varied results. 

Inspired moments included O'Ri- 

ordan's touching version of Schu- 
bert's "Ave Maria" and the partial 
U2 lineup debuting a new song, 
"Miss Sarajevo," from their forth- 
coming album, which will also fea- 
ture Pavarotti (Billboard, Sept. 16). 
Michael Bolton sung out in majestic 
operatic style, while Italy's Zuc- 
chero rock and rolled and Jovanotti 
rapped comfortably with Pavarotti. 

The concert, which was attended 
by Princess Diana and 30,000 other 
rock fans, was televised live on the 
public service RAI 1 channel with a 
simultaneous stereo broadcast on 
RAI Radio 2. 

The event was watched by 8.5 
million viewers in Italy, making it 
the top -rated show that night, with 
a 36% audience share. A sound- 
track album and video release will 
raise further funds, augmenting 
the ticket sales and donations sent 
in by the public. 

ed by the higher international profile 
of the "main" chart. For example, 
Billboard publishes the main chart 
each week, but not the compilation 
chart. 

MacDonald says "Help" is not a 
compilation in the conventional sense. 
"The compilation chart was set up 
mainly to provide a natural home for 
compilations of previous hit singles, 
which were taking up a lot of space at 
the top of what is now the artist 
chart," he says. "But 'Help' is not a 
compilation stopping new talent com- 
ing through. It's one artist, artists for 
War Child, and we think it should 
qualify for the individual artist album 
chart." 

MacDonald describes the ruling, 
made by the CSC committee of seven, 
as "dismal bureaucratic nonsense," 
adding that the absence of a right of 
appeal sets a dangerous precedent 
for future chart- related matters. He 
says Go! Discs may resign its mem- 

bership in the BPI over the matter. 
Catharine Pusey, chart director of 

CIN and chair of the CSC, says, "The 
rules are fairly clear as to what is an 
artist album. This case was very care- 
fully considered by the committee, 
and it was decided that this fell with- 
in the terms of what constitutes a 
compilation. To be an artist album it 
has to have one artist running all the 
way through it." 

Pusey adds that CIN sent out the 
compilation chart to all regular recip- 
ients of the artist listing, plus a press 
release explaining the significance of 
"Help" positioning. 

Other albums that have been the 
subject of the CSC's deliberations 
were the soundtrack to "The Lion 
King," which was denied single - artist 
status, and "The Rosary" by Pope 
John Paul II. The latter was deemed 
to be a single- artist album despite the 
presence of a separate, English -lan- 
guage prayer. 

ASCAP HONORS LATIN WRITERS, PUBLISHERS 
(Continued from page 14) 

rary composer category. Likewise, 
Sony won pop /contemporary pub- 
lisher of the year. 

Gabriel also performed at the cer- 
emony, along with labelmate Ral di 
Blasio, MC of the awards event. Also 
playing at the show was Tropi- 
Jazz /Sony trumpeter Humberto 
Ramúirez. 

Among the award presenters 
were producer /composer Jellybean 
Benitez and MTV Latino VJ Ruth, 
who presented the award for a new 
category, No. 1 song of the year, 
Spanish rock. 

For the first time, El Premio AS- 
CAP went online via ASCAP's Latin 
Music On -Line site on the Internet's 
World Wide Web, which is described 
as the only cyberspace magazine de- 
voted to Latin music. 

El Premio ASCAP winners are 
determined, in part, by their songs' 
performances on Billboard's Hot 
Latin Tracks chart. The awards 
were established to honor the per- 
formance society's member writers 
and publishers whose songs receive 
airplay on Latin radio stations in the 
U.S. and Puerto Rico. 

Here is a partial list of winners: 

Super song of the year: "Vida," 
written by Armando Larrinaga. Pub- 
lisher: Lanfranco Music. 

Composer: Juan Gabriel. 
Pop /contemporary composer: 

Juan Gabriel. 
Tropical composer: Omar Alfan- 

no. 
Regional Mexican composer: 

José Manuel Figueroa Figueroa. 
Tejano composer: Humberto 

Ramón. 
No. 1 song of the year, Spanish 

rock: "Matador," written by Flavio 
Cianciarulo. Publisher: El León Mu- 
sic. 

Publisher of the year: Sony Dis- 
cos Music Publishing. 

Pop /contemporary publisher: 
Sony Discos Music Publishing. 

Tropical publisher: Unimúsica 
Inc. 

Regional Mexican publisher: 
Vander Music. 

Tejano publisher: Zomba Golden 
Sands Enterprises Inc. 

Multi -disc set to package? Try Safety-sleeve.... 

400100i0 

Safety -sleeve.- binders and page 
products can organize your multi -CD 

set with incredible graphic 
possibilities. The compact size lowers 
your handling and shipping cost 
without sacrificing presentation. 

See your disc manufacturer or call us for details. 

UNIVENTURE 
CD PACKAC I NG &STORAGE 

P 0 Box 28398 Columbus, OH 43228 1- 800 -992 -8262 FAX .(614) 529 -2110 

ACM 
Safety-lime- 
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Billboard. FOR WEEK ENDING SEPTEMBER 23, 1995 HOT 100 A -Z 

Not 100 TM Air la p 11 
Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 
230 stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impres- 
sions, computed by cross -referencing exact times of airplay with A bitron listener data. This data 
is used in the Hot 100 Singles chart. 
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TITLE 
ARTIST (LABEL/DISTRIBUTING LABEL) 

w 

3 3 

5 

o 

W 
TITLE 
ARTIST (LABEL/DISTRIBUTING LABEL) 

3 

** NO.1 ** 
KISS FROM A ROSE 
SEAL tZTTJStRE,WARNER BROS.) 7 wea et NO I 

38 49 5 
BROKENHEARTED 
BRANDY (ATLANTIC) 

39 34 16 
ONE MORE CHANCE/STAY WITH ME 
THE NOTORIOUS B.I.G. (BAD BOY /ARISTA) 

4 11 
YOU ARE NOT ALONE 
MICHAEL JACKSON (EPIC) 40 32 10 J.A.R. 

GREEN DAY (REPRISE) 

6 3 
FANTASY 
MARIAH CAREY (COLUMBIA) 41 41 8 ANTS MARCHING 

DAVE MATTHEWS BAND (RCA) 

4 3 29 WATERFALLS 
TLC (LAFACE/ARISTA) 42 36 5 

CAN I TOUCH YOU...THERE? 
MICHAEL BOLTON (COLUMBIA) 

5 2 12 
ONLY WANNA BE WITH YOU 
BOOTIE & THE BLOWFISH (ATLANTIC) 43 42 20 ALL OVER YOU 

LIVE (RADIOACTIVE/MCA) 

7 24 RUN-AROUND 
BLUES TRAVELER (A &M) ® 52 6 

LET ME BE THE ONE 
BLESSID UNION OF SOULS (EMI) 

7 5 17 
I CAN LOVE YOU LIKE THAT 
ALL -4 -ONE (BLITZZ/ATLANTIC) ® 45 4 TELL ME 

GROOVE THEORY (EPIC) 

8 5 
RUNAWAY 
JANET JACKSON (A &M) ® 46 4 WARPED 

RED HOT CHILI PEPPERS (WARNER BROS.) 

9 5 
GANGSTA'S PARADISE 
COOLIO FEATURING L . (MCA) 41 54 2 

DO YOU SLEEP? 
LISA LOEB & NINE STORIES (GEFFEN) 

10 10 8 
TIL I HEAR IT FROM YOU 
GIN BLOSSOMS (A &M) 48 37 11 

CAN'T CRY ANYMORE 
SHERYL CROW (A &M) 

11 12 11 
AS I LAY ME DOWN 
SOPHIE B. HAWKINS (COLUMBIA) ® 67 2 

A GIRL LIKE YOU 
EDWYN COLLINS (BAR NONE/A &M) 

12 11 19 I'LL BE THERE FOR YOU 
THE REMBRANDTS (EASTWEST/EEG) 50 41 29 GOOD 

BETTER THAN EZRA ( ELEKTRNEEG) 

13 13 12 
I COULD FALL IN LOVE 
SELENA (EMI LATIN /EMI) 51 53 8 I WANNA B WITH U 

FUN FACTORY (CURB EDEL) 

14 14 15 
YOU OUGHTA KNOW 
ALANIS MORISSETTE (MAVERICK/WB) 52 58 10 

PLAYER'S ANTHEM 
JUNIOR MAFIA (UNDEAS'BIG BEAT /ATLANTIC) 

15 17 16 
CARNIVAL 
NATALIE MERCHANT (ELEKTRNEEG) 53 48 9 

IN THE BLOOD 
BETTER THAN EZRA (ELEKTRNEEG) 

16 16 10 
ROLL TO ME 
DEL AMITRI (A &M) ® 55 6 GALAXIE 

BLIND MELON (CAPITOL) 

11 15 35 
WATER RUNS DRY 
BOYZ II MEN (MOTOWN) 55 51 4 

I HATE U 
8- (NPG/WARNER BROS.) 

18 18 21 
DECEMBER 
COLLECTIVE SOUL (ATLANTIC) 56 50 8 

WALK IN THE SUN 
BRUCE HORNSBY (RCA) 

19 19 13 
HE'S MINE 
MOKENSTEF (OUTBURST/RAL/ISLAND) 51 60 2 

DOWNTOWN VENUS 
P.M. DAWN (GEE STREET /ISLAND) 

20 30 6 
HAND IN MY POCKET 
ALANIS MORISSETTE (MAVERICK/WB) 58 56 8 

FREEK'N YOU 
JODECI (UPTOWN/MCA) 

21 23 20 DON'T TAKE IT PERSONAL 
MONICA (ROWDY /ARISTA) 59 69 3 

TIME BOMB 
RANCID (EPITAPH) 

22 22 24 LET HER CRY 
HOOTIE & THE BLOWFISH (ATLANTIC) ® 62 12 

YOU USED TO LOVE ME 
FAITH EVANS (BAD BOY /ARISTA) 

23 25 22 EVERY LITTLE THING I DO 
SOUL FOR REAL (UPTOWN/MCA) 61 61 8 

PRETTY GIRL 
JON B. (TAB YUM/550 MUSIC) 

24 21 23 SOMEONE TO LOVE 
JON B. FEAT. BABYFACE (YAB YUM/550 MUSIC) 62 59 18 

COME AND GET YOUR LOVE 
REAL MCCOY (ARISTA) 

25 20 14 
COLORS OF THE WIND 
VANESSA WILLIAMS (HOLLYWOOD) 63 65 4 ROCK AND ROLL IS DEAD 

LENNY KRAVITZ (VIRGIN) 

26 26 35 I KNOW 
DIONNE FARRIS (COLUMBIA) 6 

BROWN SUGAR 
D'ANGELO (EMI) 

27 24 22 SHY GUY 
DIANA KING (WORK) 65 63 9 

THE BOMB! (THESE SOUNDS...) 
THE BUCKETHEADS (HENRY S1 Hai/BIG BEAD 

28 28 7 
BACK FOR GOOD 
TAKE THAT (ARISTA) ® 66 18 MOLLY 

SPONGE (WORK) 

31 10 
TOMORROW 
SILVERCHAIR (EPIC) 61 - HOW HIGH 

REDMANMETHOD MAN (DEF JAIWRALASLAND) 

30 33 8 
COME DOWN 
BUSH (TRAUMMNTERSCOPE) 68 - CRAZY COOL 

PAULA ABDUL (CAPTIVENIRGIN) 

31 35 6 
NAME 
GOO G00 DOLLS (METAL BLADE/WB) 69 72 2 

SIMPLE LESSONS 
CANDLEBOX (MAVERICK/WARNER BROS.) 

32 27 24 
HAVE YOU EVER REALLY LOVED ... 
BRYAN ADAMS (A&M) 70 70 2 

MACARENA (BAYSIDE BOYS MIX) 
LOS DEL RIO (RCA) 

33 39 15 BOOMBASTIC 
SHAGGY (VIRGIN) 71 75 13 

SAY IT AIN'T SO 
WEEZER (DGC/GEFFEN) 

34 40 6 
LUMP 
THE PRESIDENTS OF THE USA (COLUMBIA) 12 14 4 

SOMETHIN' 4 DA HONEYZ 
MONTELL JORDAN (PMP/RAL/ISLAND) 

35 38 22 TOTAL ECLIPSE OF THE HEART 
NICKI FRENCH (CRITIQUE) 13 73 3 

'TIL YOU DO ME RIGHT 
AFTER 7 (VIRGIN) 

36 44 12 I GOT 5 ON IT 
LUNIZ INGO TRYBE) 14 68 15 

BEST FRIEND 
BRANDY (ATLANTIC) 

31 43 10 
1ST OF THA MONTH 
BONE THUGS -N- HARMONY (RUTHLESS) 15 - 1 

SEND ME ON MY WAY 
RUSTED ROOT (MERCURY) 

10 Records with the greatest airplay gains. © 1995 Bil board/BPI Communications. 

NOT 100 RECURRENT AIRPLAY 
1 1 I BELIEVE 

BLESSID UNION OF SOULS (EMI) 

2 1 2 
MONSELLL JORDAN Y (MP/RAUISLAND) 

3 2 7 
HOLD MY HAND 
HOOTIE & THE BLOWFISH (ATLANTIC) 

4 5 2 WHENDI COMER AROUND 

5 4 12 
ANOTHER NIGHT 
REAL MCCOY (ARISTA) 

6 3 6 IN THE HOUSEEOF STONE AND UGHT 

7 6 12 
DEO REE (5500 MUSIC) 

8 
7 3 

LIVE (RAA4DIOAACTTIIVVE/MMCA)s 

9 11 4 WHAT WOULD YOU SAY 
DAVE MATTHEWS BAND (RCA) 

10 12 39 COME TO MY WINDOW 
MELISSA ETHERIDGE (ISLAND) 

11 10 20 SAEONRDONE ME SETI (ISLAND) 

12 9 6 
BETTER MAN 
PEARL JAM (EPIC) 

13 
8 

3 ANNA HOWAARD MECCA DOWEASTWEST/EEG) 

14 20 28 JOHN MELL NCAMP (MERCURY) 

15 16 13 
CREEP 
TLC (LAFACE/ARISTA) 

16 13 
11 

MADONNA (MAVERICK/SIRE/WARNER BROS.) 

11 15 6 
CORDUROY 
PEARL JAM (EPIC) 

18 18 41 MR. JONES 
COUNTING CROWS (DGCJGEFFEN) 

19 14 27 ALL I 

WANNA 
AD 

20 19 110 p N DOCTORS (EPIC) 

21 17 
18 

BOYZ II MEN MO OWN) 

22 24 49 THE SIGN 
ACE OF BASE (ARISTA) 

23 21 25 INTERSTATE LOVE SONG 
STONE TEMPLE PILOTS (ATLANTIC) 

24 22 20 
BOYZ II MEN (MOTOOW 

N) YOU 

25 23 63 FOUND 
NOs UT 

ABOUT YOU 

Recurrents are itles which have appeared on the Hot 100 
chart for 20 weeks and have dropped below the top 50. 

TITLE (Publisher - Licensing Org.) Sheet Music Dist. 

14 1ST OF THA MONTH (Ruthless Attack, ASCAP/Mo 
Thug, ASCAP /Dollarz-N- Sense, BMI /Keenu, 
BMI /Chapter 8, BMI/Woodsongs, BMI) 

76 ANY MAN OF MINE/WHOSE BED HAVE YOUR BOOTS 

BEEN UNDER? (Loon Echo, BMI/Zomba, ASCAP) WBM 

10 AS I LAY ME DOWN (Night Rainbow, ASCAP /Broken 
Plate, ASCAP) HL 

23 BACK FOR GOOD (EMI Virgin, ASCAP) HL 

58 BEST FRIEND (Human Rhythm, BMI) 

62 THE BOMB! (THESE SOUNDS FALL INTO MY MIND) 
(K- Dope /Northcott, BMI /Johnnick. BMI) 

7 BOOMBASTIC /IN THE SUMMERTIME (LivingSting, 
ASCAP /Malaco, BMI) HL 

54 BREAKFAST AT TIFFANY'S (Deep Blue Something ASCAP) 

19 BROKENHEARTED (Human Rhythm, BMI/Young 
Legend, ASCAP) 

31 BROWN SUGAR (Ah -choo, ASCAP /12:00 AM, ASCAP/ 

PolyGram Intl, ASCAP /Jau Merchant, ASCAP) HL 

27 CAN I TOUCH YOU...THERE? (Warner Chappell, 
ASCAP/Mr. Bolton's, BMI/Zomba, BMI/Wamer- 
Tamedane, BMI /Out Of Packet, ASCAP) WBM 

46 CAN'T CRY ANYMORE (Warner -Tamerlane, BMI /Old 
Crow, BMI /Ignorant, ASCAP) WBM 

11 CARNIVAL (Indian Love Bride, ASCAP) 

11 COLORS OF THE WIND (FROM POCAHONTAS) 

(Wonderland, BMI/Walt Disney, ASCAP) HL 

41 COME AND GET YOUR LOVE (EMI Blackwood, 

BMI/Nova)ene, BMI) HL 

42 COMEDOWN (Mad Dog Winston, BMI/Wamer- 
Tamerlane, BMI/Truly Soothing Elevator, ASCAP) WBM 

91 COME WITH ME (Music Corp. Of America, 
BMI /Cameo Appearance By Ramses, ASCAP/Vandy, 

ASCAP/MCA, ASCAP /G.Spot, BMI/Yppahc, 

ASCAP/Petrol Lane, ASCAP /Gasoline Alley, ASCAP) HL 

60 CRAZY COOL (EMI April, ASCAP/LeoSun, 

ASCAP /Arvermal, ASCAP /Maanami, ASCAP) HL 

24 DECEMBER (Roland Lent, BM/WarnerChappell, BMI) WBM 

15 DON'T TAKE IT PERSONAL (JUST ONE OF DEM DAYS) 

(DAR.P., ASCAP /Afro Dredie, BMI/Nu Rhythm And Lile, 

BMVEMI April, ASCAP/FuR Keel, ASCAP/Deep Technology, 

ASCAP/Def Jam, ASCAP/LL Cod 1, ASCAP) HLAYBM 

53 DOWNTOWN VENUS (MCA, ASCAP /Lowery, BM)) 

47 DO YOU SLEEP? (Furious Rose, BMI) 

28 EVERY LITTLE THING I DO (EM April ASCAP/Sal On Soul, 

ASCAP/WB, ASCAP/Evele, ASCAP/Taking Cam Of Business, 

BMVJeysJams, ASCAP /Jurlping Bean, BM» HL/WBM 

52 FEEL ME FLOW (Naughty, ASCAP/WB, 

ASCAP /Rhinelander, ASCAP) WBM 

65 FEELS SO GOOD (So So Def. ASCAP /EMI April, 
ASCAP /Air Control, ASCAP) HL 

63 FEEL THE FUNK (FROM DANGEROUS MINDS) 

(Zomba, BMI /Hookman, BM!) 
38 FREEK'N YOU (EMI April, ASCAP/DeSwing Mob, ASCAP) HL 

1 GANGSTA'S PARADISE (FROM DANGEROUS MINDS) (T- 

Boy, ASCAP/0A3/0 Ksdf, ASCAP/Boo Daddy, ASCAP/Larry 

Sande, BM/Sores Of PoKvam, BMWMladmslie, BM) HL/VJBM 

48 GOOD (Tentative, BM') 
44 HAVE YOU EVER REALLY LOVED A WOMAN? 

(Badams, ASCAP/Zomba, ASCAP/K -Man, BMVNew Line, 

BMI/Sony Tree, BMVScreen Gems -EMI, BMI) W8M/HL 

51 HEAVEN (EMI April, ASCAP/Flyte Tyme, ASCAP/New 

Perspective, ASCAP) 

13 HE'S MINE (All Ind, ASCAP/Mo Ken, ASCAP/Hami Wave, 

ASCAP/ Controversy, ASCAP/WB, ASCAP/Songs Of Lastrada, 

BMVSangs Of PolyGram, BMVRubber Band. BMI) WBM/HL 

87 HEY NOW (GIRLS JUST WANT TO HAVE FIRI) tSaV .ASCP)Fi 
69 HOLD ME, THRILL ME, KISS ME, KILL ME (FROM 

BATMAN FOREVER) (PolyGram Intl, ASCAP) HL 

21 HOW HIGH (FROM THE SHOW!) (Funky Noble, 

ASCAP/Zomba, ASCAP/Erick Sermon, ASCAP /Careers- 
BMG, BMIIWu -Tang, BMI) HL 

88 HUMAN NATURE (WB, ASCAP/Webo Girl, 

ASCAP /Stone Jam, ASCAP/Frozen Soap, 

ASCAP/Wizeman, ASCAP /EMI April, ASCAP) HL/WBM 

6 I CAN LOVE YOU UKE THAT (Diamond Cuts, BMV 

Wonderland, BM(l Hterion, ASCAP/Second Wave, ASCAP/Full 

Keel, ASCAP/Fderds And Angels. ASCAP HUWBM 

81 I CANT TELL YOU WHY Ueddrah, ASCAP /Cass 
County, ASCAP /Red Claud, ASCAP) WBM 

8 I GOT 5 ON IT (Stackaa BMVTne Sdence,ASCAP/hple Gall, 

8411/1a/ I(rg M, BMVSargs Of M NaborR BMNVarer -Ta nalarre, 

BKEN1 Blackwood, BMVTwoTut -Enfi, 13N AD YEW 
56 I HATE YOU (Controversy, ASCAP/WB, ASCAP) 

43 I KNOW (Sony Tree, BMI /Frankly Scarlett, 
BMI/Insofaras, BMI /GMMI, ASCAP) HL 

26 I LIKE IT, I LOVE IT (ERdar, ASCAPAckas Wedge, ASCAP WBM 

82 I LOVE YOU/YOU BRING ME JOY (MCA, ASCAP /Mary 
J. Blige, ASCAP /EMI April, ASCAP /Joel Bailey, 

ASCAP /Ninth Street, ASCAP /Justin Combs, ASCAP) HL 

45 I WANNA B WITH U (Big Ears, BMI/Warner- 
Tamerlane, BMI) WBM 

18 I WISH (Orange Bear, BMI) 

18 JEEPS, LEX COUPS, BIMAZ & BENZ (EMI April, 

ASCAP/Bee Mo Easy, ASCAP/Lost Boyz, ASCAPNanessa, 

ASCAP/My Two Sons, ASCAP /Clyde Otis, ASCAP HL 

93 JEREMY/YELLOW LEDBETTER (Innocent Bystander 

ASCAP/PolyGram Intl, ASCAP/Scribing C-Ment ASCAP HL 

83 KEEPER OF THE FLAME (EMI Virgin, ASCAP) HL 

3 KISS FROM A ROSE (FROM BATMAN FOREVER) (S'Z BM) 

36 LET HER CRY (Monica's Reluctance To Lob, 

ASCAP/EMI April, ASCAP) HL 

39 LET ME BE THE ONE (fit & Run, ASCAP/Tosha, ASCAP/ 

Babosa, ASCAP/Shapiro Bernstein & Co, ASCAP) Hl/1NBA1 

49 MACARENA (BAYSIDE BOYS MIX) (SGAE, ASCAP WBM 

51 MC'S ACT UKE THEY DON'T KNOW (Zomba, ASCAP/BOP, 

ASCAP/Gifted Pearl, ASCAP/EMI Apri, ASCAP WBMWL 

86 MISERY (WB, ASCAP/LFR, ACAP) WBM 

77 MISSING (Sony Tree, BMI) HL 

75 MOLLY (SIXTEEN CANDLES) (It Made A Sound, 

BMI/Plunkies, BMI/EMI Virgin, BMI) HL 

92 ONE BOY, ONE GIRL (EMI Blackwood, BMI /Mark Alan 

Springer, BMI) HL 

20 ONE MORE CHANCE/STAY WITH ME (Big Poppa, 

ASCAP /Justin, ASCAP/EMI April, ASCAP) HL 

9 ONLY WANNA BE WITH YOU (Monica's Reluctance To 

Lob, ASCAP/EMI April, ASCAP) HL 

73 ON THE DOWN LOW (Cancelled Lunch, 

ASCAP/PolyGram Int'I, ASCAP) HL 

22 PLAYER'S ANTHEM (Undeas, ASCAP/Clark's True Funk 

BMVEMI April, ASCAP /Justin, ASCAP/Big Poppa, ASCAP HL 

50 PRETTY GIRL (Sony Tree. BMI/Ecaf, BMI) HL 

64 PULL UP TO THE BUMPER (Ac ee, ASCAP/Grace 

Janes, ASCAP/bat, BMVlsland, BMVC enana, 

ASCAP/Songs Of PolyGram, BMVPdyGram Intl, ASCAP HL 

66 REAL HIP HOP (Straight Out Da Sewer, ASCAP) 

16 ROLL TO ME (PolyGram, ASCAP) HL 

84 ROUND L ROUND (Tripploc, ASCAP/Wayniac, 
ASCAP/Warren G, ASCAP /PolyGram Intl, ASCAP) 

12 RUN -AROUND (Blues Traveler, BMI /Irving, DAD WBM 
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* * NO. 1 * * 
GANGSTA'S PARADISE 

FEATURING L V. !MCA) 4wla at No. Lÿ 

38 39 7 ONLY WANNA BE WITH YOU 
HOOTIE & THE BLOWFISH (ATLANTIC) 

39 36 9 
YOU HAVETHE RKIíTTO REMAIN 

SILENT PERFECT STRANGER (CURB) 

2 2 4 
YOU ARE NOT ALONE 
MICHAEL JACKSON (EPIC) 40 45 7 

ON THE DOWN LOW 
BRIAN MCKNIGHT (MERCURY) 

3 3 18 BOOMBASTIC/IN THE SUMMERTIME 
SHAGGY (VIRGIN) 41 59 2 

SENTIMENTAL 
DEBORAH COX (ARISTA) 

4 4 16 I GOT 5 ON IT 
LUNIZ (NOO TRYBE) 42 34 16 THIS AIN'T A LOVE SONG 

BON JOVI (MERCURY) o 8 2 
RUNAWAY 
JANET JACKSON (A &M) 43 - 1 

REAL HIP -HOP 
DAS ER (EASTWEST/EEG) 

6 5 16 WATERFALLS 
TLC (LAFACE/ARISTA) O 49 SUMMERTIME IN THE LBC 

THE DOVE SHACK (G FUNK/RAUISLAND) 

7 6 13 
KISS FROM A ROSE 
SEAL (UT/SIRE/WARNER BROS.) 45 41 20 EVERY LITTLE THING I DO 

SOUL FOR REAL (UPTOWN /MCA) 

8 
12 5 TIM MEGRAW 

I LOVE 
(CURB) 46 40 19 

JON B. FEAT. BABYFACE (YAB YUM/550 M U SIC) 

9 7 13 
COLORS OF THE WIND 
VANESSA WILLIAMS (HOLLYWOOD) 47 47 9 I CAN'T TELL YOU WHY 

BROWNSTONE (MJJ/EPIC) 

10 9 4 1ST OF THA MONTH 
BONE THUGS -N- HARMONY (RUTHLESS) 48 43 8 

PULL UP TO THE BUMPER 
PATRA (550 MUSIC) 

11 10 
16 

5 
I WISH 
SKEE -LO (SUNSHINE/SCOTTI BROS.) 49 51 4 PRETTY GIRL 

JON B. (TAB YUM /550 MUSIC) 

12 11 4 HOW 
MAN (DEF JAMRALASLAND) 50 4 VIBIN' 

BOYZ II MEN ( MOTOWN) 

13 13 14 HE'S MINE 
MOKENSTEF (OUTBURST / RAUISLAND) 51 56 5 

SCATMAN (SKI-BA-BOP-BA-OOP-BOP) 
SCATMAN JOHN (RCA) 

14 14 9 
PLAYER'S 

MAF.IIA UNDEASBGBFAT /ATLANTC) 52 62 4 ONE lBOÁ ONE GIRL 

15 15 14 
ONE MORE CHANCE/STAY WIITTH ME 

53 55 I1 SO MANY 
TEARS 

16 19 3 
BROKENHEARTED 
BRANDY (ATLANTIC) 54 46 14 

HOLD ME, THRILL ME, KISS ME, KILL IVE 
U2 (ISLAND /ATLANTIC) 

17 21 11 
SUGAR HILL 

55 - TT0N GHTSTTHE 
IGHT 

18 16 15 
I CAN LOVE YOU LIKE THAT 
ALL -4 -ONE (BLITZZ/ATLANTIC) 56 52 20 

I'LL BE THERE.../YOU'RE ALL I... 
METHOD MAN/M.J. BLIGE (DEF JAM /RAL) 

19 18 7 SOMETHIN' 4 DA HONEYZ 
MONTELL JORDAN (PMP /RAUISLAND) 57 44 22 SHY GUY 

DIANA KING (WORK) 

20 17 22 DON'T TAKE IT PERSONAL 
MONICA (ROWDY / ARISTA) 58 66 3 

ROLL TO ME 
DEL AMITRI (A &M) 

21 20 15 
BROWN SUGAR 
D'ANGELO (EMI) 59 57 17 

BEST FRIEND 
BRANDY (ATLANTIC) 

22 22 12 'TIL YOU DO ME RIGHT 
AFTER 7 (VIRGIN) 60 O 61 2 COME WITH ME 

SHAI (GASOLINE ALLEY/MCA) 

23 23 13 YOU USED TO LOVE ME 
FAITH EVANS (BAD BOY / ARISTA) 61 68 2 

CARNIVAL 
NATALIE MERCHANT (ELEKTRNEEG) 

Q 25 6 SOLO (P RSPECTIVE/A &M) 62 58 33 
Áplr-INAA HHOWARD MECCA DONEASTWESTAEG) 

25 24 15 FREEK'N YOU 
JODECI (UPTOWN /MCA) 

63 54 19 RUN -AROUND 
BLUES TRAVELER (A&M) 

26 28 4 CAN I TOUCH YOU...THERE? 
MICHAEL BOLTON (COLUMBIA) 65 4 SULTRY FUNK 

M.C. HAMMER (GIANT) 

21 31 6 
AS I LAY ME DOWN 
SOPHIE B. HAWKINS (COLUMBIA) 65 48 23 

TOTAL ECLIPSE OF THE HEART 
NICK) FRENCH (CRITIQUE) 

28 33 4 GROOVE THEORY (EPIC) 66 63 4 
JEFFF CARSON (MCGOCURB/ 

29 32 4 BACK FOR GOOD 
TAKE THAT (ARISTA) 61 53 13 GOOD 

BETTER THAN EZRA (ELEKTRNEEG) 

30 27 14 
FEELS SO GOOD 
XSCAPE (SO SO DEF /COLUMBIA) 68 - I 

FEEL THE FUNK 
IMMATURE (MCA) 

31 26 15 COME AND GET YOUR LOVE 
REAL MCCOY ( ARISTA( 69 64 14 

HUMAN NATURE 
MADONNA (MAVERICK/SIRE/WARNER BROS.) 

32 30 16 FEEL ME FLOW 
NAUGHTY BY NATURE (TOMMY BOY) 70 60 5 

I WANNA B WITH U 
FUN FACTORY (CURB EDEL) 

33 37 15 
SCREAM/CHILDHOOD ELCL & ET JACKSON (EPIC) 71 71 11 

JEREMY/YELLOW LEDBETTER 

34 29 20 ANY )MAN OF MINE/WHOSE IE SE NASHVILLE) 72 - I 
ROUND A 

ROUNUISLAND) 

35 35 2 MC'S 
ACT 

I 

LIKE THEY DON'T KNOW 73 67 20 WHEN KYaOU SAY 
NOTHING ALL 

36 38 9 WE MUST BE IN LOVE 
PURE SOUL (STEP SUN /INTERSCOPE) 14 72 14 

DECEMBER 
COLLECTIVE SOUL (ATLANTIC) 

31 42 3 
MACARENA (BAYSIDE BOYS MIX) 
LOS DEL RIO (RCA) 

75 73 5 
PARTY ALL NIGHT 
JEFF FOXWORTHY (WARNER BROS.) 

0 Records with the greatest sales gains. © 1995, Billboard /BPI Communications and SoundScan, Inc. 

5 RUNAWAY (Black Ice, BMI /EMI April, ASCAP/Flyte 

Tyme, ASCAP) WBM 

61 SCATMAN (SKI-BA-BOP-BA-DOP-BOP) (Iceberg 

ASCAP/EMI, ASCAPBMG, ASCAP/Edition Scales, ASCAP) HL 

74 SCREAM/CHILDHOOD (FROM FREE WILLY 2) (EMI 

April, ASCAP/Flyte Tyme, ASCAP/Mijac, BMI/Wamer- 
Tamerlane, BMI /Black Ice, BMI) WBM 

72 SEND ME ON MY WAY (PolyGram Int'I, ASCAP /Not Of 

This World, ASCAP) 

71 SENTIMENTAL (EMI April, ASCAP/D.A.R.P., 

ASCAP/WB, ASCAP /Nuthouse, ASCAP/EMI Blackwood, 

BMI/Deborah Cox, BMI) WBWHL 

35 SHY GUY (FROM BAD BOYS) (Diana King, BMI/World 

Of Andy, ASCAP/W'NR, ASCAP/Kingsley Gardner 

Nation Of Soul, BMVEMI Blackwood, BMI) HL 

94 SICK OF MYSELF (EMI Bladewod BMVCharm Trap, BM) HL 

89 SITTIN' ON CHROME (DAMASTA, ASCAP/Varry White, 

ASCAP) 

80 SO MANY TEARS (Joshua's Dream, BMI/Interscope 
Pearl, BMI/Warner -Tamedane, BMI /Grand Imperial 
Thug, BMI/Pubhowayalike, BMI/Tdboy, ASCAP/Black 
Bull, ASCAP /Jobete, ASCAP) WBM 

70 SOMEBODY'S CRYING (C.Issak, ASCAP) WBM 

29 SOMEONE TO LOVE (Sony Tree. BMI/Ecaf, BMI) HL 

30 SOMETHIN' 4 DA HONEYZ (Mo' Swang, ASCAP /Oji's, 
BMI/Madcastle, BM /Chrysalis, ASCAP /Nomad- 
Noman, BMI/Warner- Tamerlane, BMVSongs Of 

PolyGram, BMI/Second Decade, BMI) HL/WBM 

90 SOMETHING FOR THE PION (Ft ram hC,ASCAPBonJovt 

ASCAP /Aggessi.e, ASGP/EM Api, ASCAPBesnehè, ASCAP 

32 SUGAR HILL (Tricky Track, BMI) 

68 SUMMERTIME IN THE LBC (Big Nuts, BMI /EMI April, 
ASCAP) HL 

37 TELL ME (Almo, ASCAP /Groove 78, ASCAP /Jizop, 

BMI/Sony Tree, BMVDream Team, BMI) WBM/HL 

55 THIS AIN'T A LOVE SONG (Bon Jovi, 

ASCAP /Agressive, ASCAP /April, ASCAP/Desmobile, 
ASCAP /PolyGram Intl, ASCAP) HL 

33 'TIL YOU DO ME RIGHT (Sony Tree, BMI/Ecaf, 
BMI/Kmel, BM)) HL 

95 TONIGH S TIE NIGHT (Dail, ASCAP/Z nte, ASCAP/TJJNCas, 

ASCAP/Sndit Saud, ASCAP/Tadej, ASCAP WBM 

40 TOTAL ECLIPSE OF THE HEART (Edward B. Marks, 
BMI /Lost Boys, BMI) HL 

85 VIBIN' (Black Panther, BMI/Vanderpool, BMI /Aynaw, 
BMI/Shawn Patrick, BMI/Ensign, BMI/Bee & Tee, 

BMI/Butter Jinx, BMI) HL 

59 WALK IN THE SUN (WB, ASCAP/Basically Zappo, 

ASCAP) WBM 

4 WATERFALLS (Organized Noize, BMI/Stiff Shirt, 

BMIBe(t Star, ASCAP /'Tizbiz, ASCAP/Pebbitone, 
ASCAP/EMI April, ASCAP) 

25 WATER RUNS DRY (Sony Tree, BMI/Ecaf, BM)) HL 

67 WE MUST BE IN LOVE (Played Like A StepSun, 

ASCAP /Art Of War, ASCAP) 

2 YOU ARE NOT ALONE (Zomba, BMVR.KeIy, BMI) WBM 

79 YOU HAVE THE RIGHT TO REMAIN SILENT (Co -Heat BM) 
34 YOU USED TO LOVE ME (Chyna Baby, BMVJanice 

Combs, BMVEMI Blackwood, BMVNin01 Sheet Tunnel BMI) 

HL 
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BLUE NOTE JAll SET TO AID SPECIAL OLYMPICS 
(Continued from page 1) 

to the die -hard jazz market," Lund - 
vall says. Adds Shriver, "It's a very 
upbeat and musical album, and as 
good at a party as the other records 
we've done." 

One uncommon strength of the al- 
bum is its pairing of artists from dif- 
ferent parts of the jazz spectrum, as 
well as its teaming of jazz artists 
with pop and R &B singers. 

"Jazz To The World" features the 
combinations of Herb Alpert and 
Jeff Lorber; Dianne Reeves and 
Lou Rawls; Herbie Hancock and 
Eliane Elias; Michael Franks and 
Carla Bley; the Brecker Brothers 
with Steve Kahn; and Stanley 
Clarke with George Duke and 
Everette Harp. 

The album also includes perfor- 
mances by Anita Baker, Cassandra 
Wilson, John McLaughlin, Dr. John, 

Chick Corea, 
Fourplay, Holly 
Cole, Dave Koz, 
Steps Ahead, 
and Diana Krall. 

For Koz, who has one of the two 
versions of "Winter Wonderland" 
on the album, this was the first time 
he recorded live with his band. As a 
result, the track has an added ener- 
gy and spirit. "It was so much fun 
and a great experience," Koz says. 
"I was more than happy to have a 
song go toward this project. It does 
a lot of good for a lot of people." 

The album's artistic diversity pro- 
vides Blue Note with a wealth of op- 
portunities at radio, according to 
Tom Evered, the label's VP of mar- 
keting. "In some ways, `Jazz To The 
World' has almost broader appeal 
than the last two albums, in terms of 
radio format and appeal beyond just 
pop radio," he says. 

In addition to the range of jazz 
stations, the label considers pop, 
AC, and R &B stations as potential 
homes for select cuts. Evered says 
focus tracks have not been deter- 
mined yet, but the Alpert /Lorber 
version of "Winter Wonderland" 
and Baker's "The Christmas Song" 
will go to all jazz formats. Evered 
also anticipates success at jazz radio 
with Fourplay's version of "It Came 
Upon A Midnight Clear." 

SLUE NOTE, 

The estate of Keith Haring has 
provided original artwork for the cover 
of the new Special Olympics benefit 
album. 

Steve Williams, assistant PD /mu- 
sic director at jazz/AC WQCD New 
York, agrees. "This album seems to 
cover all the jazz bases, which will 
make it easy for us -as well as sta- 
tions at the opposite end of the jazz 
spectrum -to embrace it." 

Williams also says the collabora- 
tive nature of many of the tracks en- 
hances the album's appeal. "The 
other great thing is [many] of the 
artists probably never would've 
recorded together otherwise," he 
says. "To have all these artists on 
one record, you kind of wish it 
wasn't a holiday record but some- 
thing to play year- round." 

Jeff Kent, jazz buyer for HMV's 
72nd Street store in New York, has 
not heard the album yet but expects 
good things from it. "When it first 
came in, we thought, `Oh, another 
Christmas collection,' " he says. 
"But once we saw who was on it, the 
album definitely caught our atten- 
tion. 

"Christmas albums come and go," 
Kent adds, "but with these artists, 
and the added bonus of proceeds go- 
ing to the Special Olympics, it looks 
very good." 

Evered agrees that with such an 
impressive lineup, the album "will 
be impossible to ignore." He also 
points out that the visibility and suc- 
cess of the previous A &M releases 
have opened doors for "Jazz To The 

World" at retail. 
"We've got retailers volunteering 

display space and endcaps because 
they know what the project is about 
and how valuable a charity it is," 
Evered says. "Jazz To The World" 
will be included in Cema's in -store 
promo delivery system, under which 
4,000 copies automatically go to re- 
tailers. This is a "bold statement" 
for a jazz record, Evered says. "We 
want to make sure as many retailers 
as possible have copies to play." 

Evered adds that there is talk of 
distribution to clothing and other 
nonmusic retailers for in -store play. 

Print ads will run in many con- 
sumer entertainment magazines, 
with the space being donated to the 
Special Olympics. Advertising will 
also run in jazz and other music 
magazines. 

Blue Note has no plans for a video 
but is working on booking television 
appearances. Evered feels the Lou 
Rawls /Dianne Reeves duet on 
"Baby, It's Cold Outside" in partic- 
ular would make for "a tremendous 
live TV performance." Several of 
the other performers are being 
pitched to television as well. 

"Jazz To The World" will be re- 
leased internationally Oct. 10 and 
distributed through EMI companies 
in various markets. Most of the 
artists are popular in several coun- 
tries, according to Evered, and both 
Blue Note and the Special Olympics 
are counting on increased interna- 
tional exposure. 

"To the extent we get kids -or 
adults for that matter -around the 
world to hear about the Special 
Olympics for the first time because 
they love music, then we hope and 
we have seen that their interest can 
broaden," Shriver says. 

All artist and publishing fees have 
been waived for the project. Blue 
Note will make a small distribution 
fee, and once it recovers its produc- 
tion costs, all proceeds will go to the 
Special Olympics. 

Like the previous Special 
Olympics albums, "Jazz To The 
World" features cover art by the 
late Keith Haring, which was donat- 
ed by his estate. 

MORISSETTE MTV AWARDS SALES WINNER 
(Continued from page 6) 

tween The Bullets, page 112). 
As a result, many of the acts that ap- 

peared on the show saw only slight sales 
increases. However, in a week where 
four out of five albums decreased in sales 
on The Billboard 200, any sort of sales 
gain is impressive. 

TLC and Weezer emerged as the big 
award winners on the cablecast, receiv- 
ing four apiece. On The Billboard 200 
this week, TLC's "Crazysexycool" 
jumps to No. 4 from No. 6, despite flat 
unit sales. Weezer's self -titled debut 
moves to No. 41 from No. 46, with an al- 
most 2% sales gain over last week. 

"It certainly can't hurt to win an MTV 
Video Music Award," says Judy 
Neubauer, director of retail marketing 
for the Simi Valley, Calif. -based retailer 
Tempo, which has 29 stores in California 
and Hawaii. "It definitely has had an im- 
pact on the sales of some of the artists." 

Neubauer says that TLC has been 
the biggest sales beneficiary at the Tem- 
po chain as a result of its exposure on the 
awards show. 

"The change in sales is more notice- 
able for TLC, because it has been out for 
almost a year," says Neubauer. 

In addition to winning three regular 
awards -including video of the year - 
TLC received the domestic Viewers' 
Choice Award -which is based on a 
phone -in vote during the presentation. 

The sweep also helped TLC's sales in 
various markets around the world. In 
Brazil, Rodrigo Matto, sales manager of 
retailing giant Planet Music, says the 
day after the awards show, "there were 
a lot of people coming in looking for the 
`Crazysexycool' album, which was curi- 
ous, because before the show, no one had 
ever heard of the group." 

In Cologne, Germany, Helga Meyer, 
product buyer at the Saturn retail oper- 
ation, says, "Sales of TLC have come on 
strong. The group has been selling well 
for the last 14 days. I take it [the latest] 
increase in sales can be attributed to the 
MTV awards show." The TLC album 
went up four places to No. 4 on the na- 
tional chart in Germany for the week. 

JACKSON SALES DOWN 8% 

Not all the acts appearing on the show 
were able to cash in on the exposure. 
Michael Jackson, who picked up three 
awards with sister Janet for the duet 

PBS TO TEACH A NEW LESSON ON ROCK'N'ROLL 
(Continued from page 14) 

Television History" and the "Front- 
line" special "Crisis In Central Amer- 
ica," says that WGBH first discussed 
putting together a rock'n'roll history 
in 1987. Production finally began in 
mid -'93, after the BBC -which had 
engaged in abortive discussions with 
Time Warner about a rock -history se- 
ries -came in as co- producer. 

Deane says the series' objectives 
were "to focus on the music; to look 
not only at the major artists but also 
at the producers, engineers, songwrit- 
ers, and session musicians who were 
involved; and to focus on the innova- 
tors." 

WGBH ultimately produced five 
shows: the music's pioneers; soul and 
rock producers and writers; Bob Dy- 
lan, the Beatles, and folk -rock; '60s 
soul; and funk. The BBC was respon- 
sible for episodes on blues -rock, psy- 
chedelia, rock decadence and the the- 
atrics of the '60s and '70s, '70s punk, 
and rap and other '80s and '90s devel- 
opments. Each hourlong program uti- 
lizes a mixture of archival footage, 
stills, and new interviews with a host 
of music notables. 

Palmer was brought in to write the 

companion book and to serve as a kind 
of guide for the series. "I think he was 
skeptical at first, assuming that it 
would be another nostalgia bath," 
Deane says. "But we finally wrote a 
letter that got his attention, persuad- 
ing him to come up. The more we 
talked, the more he saw that we were 
serious about it." 

Palmer says, "At the time, I 
thought, 'TV -it's gonna be "Master- 
piece Theatre" or something.' I even- 
tually got prevailed upon to go up and 
check [WGBH] out, and I did. I said I 
didn't want to do a book unless I had 
some real input into the series and a 
voice in it. And they said, `Step right 
in.' " 

Palmer wound up conducting sever- 
al interviews for the series, including 
revealing ones with Bo Diddley and 
the writer /producer team of Jerry 
Leiber and Mike Stoller. 

His companion book makes use of 
20 years of interviews and material 
collected for an uncompleted work 
about the roots of rock, as well as se- 
ries interviews. It also contains three 
wide- ranging essays, including one on 
the development of the electric guitar, 

"Church Of The Sonic Guitar." 
Robert Lyons, executive producer 

of the like -titled radio special, read 
Palmer's essay in manuscript form. 
He says, "I thought, `You know, this 
would be a great radio show if you put 
the music he's talking about with it.' " 

The radio show is an edited version 
of the essay, read by Palmer in his 
Arkansas drawl over a dense, nearly 
continuous bed of more than 40 musi- 
cal excerpts that illustrate the text. 

Lyons says of Palmer's work as 
narrator, "I had entertained the idea 
of using a professional, but I said, 
`Nah, let's go ahead and tie the voice 
to the content as strongly as we 
can'. .. By having a voice that idiosyn- 
cratic, it makes you do a double take 
[and] forces you to listen to what he 
says." 

WGBH hopes that the 500 public 
radio stations being serviced with the 
special will air it the weekend of Sept. 
22 -24, to coincide with the network de- 
but of "Rock & Roll." 

The short radio features -which in- 
clude expanded versions of series in- 
terviews with such figures as Little 
Richard, Jerry Wexler, Wilson Pick- 

ett, and Chuck D. of Public Enemy- 
will run concurrently with the TV se- 
ries. 

PBS has also established "Rock & 

Roll" World Wide Web sites 
(http: / /www.wgbh.org and http: // 
www.pbs.org), which incorporate au- 
dioclips, photos, text transcripts of in- 
terviews, information on the series, 
and excerpts from Palmer's book. 
Lyons says, "It's like a CD -ROM on 
the show." 

Unlike previous major fall PBS se- 
ries, such as Ken Burns' "The Civil 
War" and "Baseball" (Billboard, Aug. 
13, 1994), "Rock & Roll" will have no 
tie -in with either a record label or 
home -video company, due to the com- 
plexities and expense of obtaining the 
necessary clearances and licenses. 
PBS does have rights to sell videos to 
schools and libraries. 

Deane says, "There will be [home 
video] in the U.K. and the rest of the 
world, done by the BBC. But clearing 
the North American rights is too ex- 
pensive, unless we can get some kind 
of cooperation across the industry, 
which so far we haven't been able to 
achieve." 

"Scream," stays steady at No. 19 on The 
Billboard 200, as unit sales for "HIStory: 
Past, Present And Future Part 1" de- 
creased by approximately 8% in the 
week following the cablecast. 

Morissette was not nominated for any 
awards, but her saucy performance of 
"You Oughta Know" on the show ap- 
peared to help her land this week's 
Greatest Gainer honors on The Billboard 
200. Morissette holds at No. 3 with a 5% 
sales increase over the previous week. 

Bobby Hall, music buyer for the Los 
Angeles Virgin Megastore, says Hootie 
& the Blowfish, which won as best new 
artist in a video, also has enjoyed a sales 
resurgence for its album "Cracked Rear 
View" since the cablecast. 

"It had already peaked in its sales, but 
it took a major turnaround in sales this 
week" says Hall. "It is just blowing out 
of here." 

Hootie & the Blowfish maintains the 
No. 2 slot on The Billboard 200 with its 
sextuple- platinum debut. 

R.E.M., which was the recipient of 
this year's Michael Jackson Video Van- 
guard Award, saw a 4% sales boost for 
its year -old album "Monster," which 
moves to No. 133 from No. 146 on The 
Billboard 200 this week. The act also 
performed a new song, "Wake Up 
Bomb," on the cablecast. 

Another year -old album, Hole's "Live 
Through This," jumps to No. 72 from 
No. 84, as its unit sales increased 2% 
from the previous week. Hole per- 
formed "Violet" on the show. 

Sales for albums by Live, Bon Jovi, 
and Green Day stayed flat, despite per- 
formances on the show. 

White Zombie, who also performed 
on the show, received a small sales 
nudge from the cablecast. Its "Astro- 
Creep: 2000 Songs Of Love, Destruc- 
tion, And Other Synthetic Delusions Of 
The Electric Head" moves to No. 24 
from No. 27 on The Billboard 200. 

The Red Hot Chili Peppers, who per- 
formed their new single "Warped" on 
the cablecast, are expected to have a 
strong chart debut next week with their 
album "One Hot Minute," which was re- 
leased Sept. 12. 

"The exposure on the show certainly 
hasn't hurt the Red Hot Chili Peppers," 
says Neubauer. "Of course, it would sell 
well in its first week, anyway." 

MTV itself may have been the big los- 
er in some Asian markets. The network 
did potentially serious damage to its rep- 
utation there when show host Dennis 
Miller appeared to dismiss Asian con- 
sumers as having "shitty taste." Fur- 
ther, he described Mandarin viewers' 
choice winner Faye Wong as a joke. 

Ironically, Wong is a PolyGram artist, 
and PolyGram owns 50% of MTV Asia. 
PolyGram executives were incensed by 
Miller's comments. 

Says a PolyGram executive, "It's 
amazing that MTV can allow a comment 
like that when it is trying to establish a 
presence in Asia. I think it shows that 
MTV has a very poor understanding of 
what music is here." 

In response to the controversy, a rep- 
resentative of MTV Asia told Billboard, 
"As is often the case with live perfor- 
mances and shows, content can some- 
times be unpredictable. The reference to 
Faye Wong was made in good spirit and 
fun on Mr. Miller's part, as were his sim- 
ilar references to other international 
artists throughout the show." The of- 
fending comments will be deleted from 
the Mandarin -language version of the 
awards to be telecast next week. 

Assistance in preparing this story was 
provided by Enor Paiano in Brazil, 
Wolfgang Spahr in Germany, and Mike 
Levin in Hong Kong. 
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ARTIST TITLE 
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 
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1 1 1 7 

* * * No. 1 * * * 
SOUNDTRACK MCA 11228* (10.98/17.98) 4 weeks at No. 1 DANGEROUS MINDS 1 

2 2 2 61 HOOTIE & THE BLOWFISH A' ATLANTIC 82613/AG (10.98/16.98) ME CRACKED REAR VIEW 1 

CD 3 3 13 

* * * GREATEST GAINER*** 
ALANIS MORISSETTEA MAVERICK/REPRISE 45901 /WARNERBROSS.(10.98/15.981Ií` JAGGED LITTLE PILL 3 

4 6 6 43 TLC A' LAFACE 26009 /ARISTA (10.98/16.98) CRAZYSEXYCOOL 3 

5 5 5 7 BONE THUGS -N- HARMONY RUTHLESS 5539 /RELATIVITY (10.98/15.981 E. 1999 ETERNAL 1 

6 4 4 4 SOUNDTRACK DEF JAM /RAL 529021'/ISLAND (10.98/16.981 THE SHOW 4 

7 7 7 28 SHANIA TWAIN A' MERCURY NASHVILLE 522886 (10.98 EO/15.98) II THE WOMAN IN ME 6 

8 9 10 8 JEFF FOXWORTHY WARNER BROS. 45856 (10.98/16.98) GAMES REDNECKS PLAY 8 

O 12 12 11 SILVERCHAIR EPIC 67247 (10.98 EQ/15.98) NM FROGSTOMP 9 

10 15 40 3 SOUNDTRACK TVT 527883 (9.98/16.98) MORTAL KOMBAT 10 

11 13 11 72 LIVE ' RADIOACTIVE 10997 * /MCA(10.98/15.98) THROWING COPPER 1 

12 10 8 41 BLUES TRAVELER A' A &M 540265 (9.98/15.98) FOUR 8 

13 11 9 8 SELENA EMI LATIN 34123/EMI (10.98/16.98) DREAMING OF YOU 1 

14 14 13 49 
DAVE MATTHEWS BANDA' UNDER THE TABLE AND DREAMING 
RCA 66449 (9.98/15.98) 

11 

15 18 19 12 NATALIE MERCHANT ELEKTRA 61745/EEG (10.98/16.98) TIGERLILY 13 

16 16 15 62 SEAL A2 ZTT/SIRE 45415/WARNER BROS. (10.98/15.98) SEAL 15 

17 8 - 2 JUNIOR M.A.F.I.A. UNDEAS /BIG BEAT 92614/AG (10.98/15.98) CONSPIRACY 8 

18 20 21 35 BUSH A TRAUMA/INTERSCOPE 92531/AG (10.98/15.98) ® SIXTEEN STONE 17 

19 19 17 12 
MICHAEL JACKSON As HISTORY: PAST, PRESENT AND FUTURE BOOK 1 
EPIC 59000* (23.98 EQ/32.98) 

1 

20 17 14 14 SOUNDTRACK ATLANTIC 82759/AG(10.98/17.98) BATMAN FOREVER 5 

21 21 18 8 JODECI THE SHOW, THE AFTER PARTY, THE HOTEL 
UPTOWN 11258 * /MCA (10.98/16.98) 

2 

22 23 20 15 SOUNDTRACK 3 WALT DISNEY 60874 (10.98/16.98) POCAHONTAS 1 

23 26 27 39 GARTH BROOKS A' CAPITOL NASHVILLE 29689 (10.98/15.98) THE HITS 1 

(24) 27 24 22 
GEFWIF EITE N 2480 

ZOMB 
6' (1 0IE .98/16.98) 

ASTRO CREEP: 2000 SONGS OF LOVE, DESTRUCTION 6 

25 22 - 2 FAITH EVANS BAD BOY 73003 /ARISTA (10.98/15.98) FAITH 22 

26 24 23 24 JOHN MICHAEL MONTGOMERY ' JOHN MICHAEL MONTGOMERY 
ATLANTIC 82728/AG (10.98/16.98) 

5 

21 28 26 54 BOYZ II MEN A' MOTOWN 0323 (10.98/16.98) II 1 

28 33 34 8 XSCAPE SO SO DEF 67022* /COLUMBIA (10.98 EQ/15.98) OFF THE HOOK 25 

29 25 22 6 JIMMY BUFFETT MARGARITAVILLE 11247 /MCA (10.98/16.98) BAROMETER SOUP 6 

30 34 33 7 VARIOUS ARTISTS TOMMY BOY 1137 (10.98/15.98) JOCK JAMS VOL. 1 30 

31 29 16 3 MICHAEL W. SMITH REUNION 0106 /ARISTA (10.98/17.98) I'LL LEAD YOU HOME 16 

32 31 28 5 BRIAN MCKNIGHT MERCURY 528280(10.98/15.98) I REMEMBER YOU 22 

33 30 25 6 
RAEKWON GUEST STARRING TONY STARKS (GHOST FACE KILLER) 

ONLY BUILT 4 CUBAN LINX... 
LOUD 66663 */RCA (10.98/16.98) 

4 

34 36 42 9 SHAGGY VIRGIN 40158* (10.98/15.981 BOOMBASTIC 34 

35 32 29 26 COLLECTIVE SOUL ATLANTIC 82745/AG (10.98/16.98) COLLECTIVE SOUL 23 

( 36) 43 - 2 FAITH HILL WARNER BROS. 45872 (10.98/16.981 IT MATTERS TO ME 36 

31 41 39 26 ANNIE LENNOX ARISTA 25717 (10.98/16.98) MEDUSA 11 

38 37 31 10 LUNIZ NO0 TRYBE 40523 (9.98/13.98) OPERATION STACKOLA 20 

39 35 30 14 ALL -4 -ONE BLITZZIATLANTIC 82746/AG (10.98/16.98) AND THE MUSIC SPEAKS 27 

( 40) 54 43 10 FOO FIGHTERS ROSWELL 34027 * /CAPITOL (10.98/16.98) F00 FIGHTERS 23 

41 46 44 57 WEEZER A' DGC 24629/GEFFEN (10.98/15.981M WEEZER 16 

42 45 47 10 D'ANGELO EMI 33629(9.98/13.98) BROWN SUGAR 42 

43 38 32 49 THE CRANBERRIES° ISLAND 524050 (10.98/16.98) NO NEED TO ARGUE 6 

44 39 35 23 BETTER THAN EZRA ELEKTRA 61784 /EEG (10.98/15.98) I:® DELUXE 35 

45 42 38 44 EAGLES 5 GEFFEN 24725 (12.98/17.98) HELL FREEZES OVER 1 

46 40 50 3 COLLIN RAYE EPIC67033 (10.98 EQ/15.98) I THINK ABOUT YOU 40 

47 44 41 31 
ALISON KRAUSS NOW THAT I'VE FOUND YOU: A COLLECTION 
ROUNDER 0325* (9.98/15.98) gm 

13 

48 47 49 14 SOUL ASYLUM COLUMBIA 57616* (10.98 E0/16.98) LET YOUR DIM LIGHT SHINE 6 

49 49 48 23 MONTELL JORDAN A PMP/RAL 527179*/ISLAND (10.98/16.98) THIS IS HOW WE DO IT 12 

50 59 57 11 BON JOVI A MERCURY 528181 (10.98/16.98) THESE DAYS 9 

51 60 56 8 MONICA ROWDY 37006/ARISTA (10.98/15.98) MISS THANG 36 

52 50 51 16 CHRIS ISAAK REPRISE 45845/WARNER BROS. (10.98/15.98) FOREVER BLUE 31 

53 63 60 83 GREEN DAY A' REPRISE 45529./WARNER BROS. (9.98/15.98) MM DOOKIE 2 

54 61 45 3 RANCID EPITAPH 86444* (9.98/13.98) AND OUT COME THE WOLVES 45 

0 FOR WEEK ENDING 
SEPTEMBER 23, 1995 
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55 52 55 80 SHERYL CROW A' A&M 540126 (10.98/16.98) NM TUESDAY NIGHT MUSIC CLUB 3 

56 53 105 3 SOUNDTRACK EPIC SOUNDTRAX 67294 (10.98 EQ/16.98) DESPERADO 53 

51 48 37 16 THE REMBRANDTS EASTWEST61752/EEG(10.98/15.98) LP 23 

58 62 58 21 RUSTED ROOT MERCURY 522713 (9.98 EQ/15.98) Si WHEN I WOKE 58 

59 55 54 11 SKEE -LO SUNSHINE 75486 /SCOTTI BROS. (9.98/15.98) I WISH 53 

60 64 61 8 AFTER 7 VIRGIN 40547 (10.98/16.981 REFLECTIONS 40 

61 56 46 24 REAL MCCOY ARISTA 18778 (10.98/15.98) ANOTHER NIGHT 13 

( 62 ) 94 132 4 

* * * PACESETTER * * * 
THE PRESIDENTS OF THE UNITED STATES OF AMERICA 

HE °TES:DE',TS ^r 'HE ''VTED STATES 
COLUMBIA 67291 (7.98 E(Ú11.98) pa 62 

63 57 53 14 PRIMUS INTERSCOPE 92553 * /AG (10.98/16.98) TALES FROM THE PUNCH BOWL 8 

64 58 36 3 TWINZ DEF JAM /RAL 527883* /ISLAND (10.98/15.98) CONVERSATION 36 

65 66 72 50 BRANDY A' ATLANTIC 82610/AG (9.98/15.98) BRANDY 20 

66 68 71 57 
JEFF FOXWORTHY A2 YOU MIGHT BE A REDNECK IF... 
WARNER BROS. 45314 (10.98/15.98) 

38 

61 65 59 22 SOUNDTRACK A PRIORITY 53959* (10.98/15.98) FRIDAY 1 

68 73 74 3 SOUNDTRACK A &M 540384 (10.98/16.98) EMPIRE RECORDS 68 

69 76 70 12 MACK 10 PRIORITY 53938 (9.98/14.981E MACK 10 33 

70 51 2 
VARIOUS ARTISTS LOVE SONGS FROM THE MOVIES 
MADACY 4902 (4.98/9.98) 

51 

71 67 52 4 BLIND MELON CAPITOL 28732* (10.98/16.98) SOUP 28 

(12) 84 69 63 HOLE DGC 24631/GEFFEN (10.98/15.98) LIVE THROUGH THIS 52 

73 72 79 11 LORRIE MORGAN BNA 66508 (10.98/15.98) GREATEST HITS 46 

74 71 65 69 OFFSPRING As EPITAPH 86432* (8.98/14.98) ® SMASH 4 

75 69 62 52 THE NOTORIOUS B.I.G. BAD BOY 73000 * / ARISTA (9.98/15.98) READY TO DIE 15 

16 80 77 48 SOUNDTRACK MCA 11103 *(10.98/16.98) PULP FICTION 21 

(11) 86 2 SAWYER BROWN CURB 77785 (10.98/15.98) WANTIN' AND NAVIN' IT ALL 77 

18 74 66 26 2PAC INTERSCOPE 92399 * /AG (9.98/16.98) ME AGAINST THE WORLD 1 

(79) 95 106 7 TOADIES INTERSCOPE 922402/AG (10.98 /15.98) No RUBBERNECK 79 

80 83 - 2 DOLLY PARTON COLUMBIA 67140 (9.98 EQ/15.981 SOMETHING SPECIAL 80 

81 70 64 14 PINK FLOYDA' COLUMBIA 67065 (19.98 E0/34.98) PULSE 1 

82 88 15 20 FILTER REPRISE 45864/WARNER BROS. (10.98/15.98)M SHORT BUS 59 

83 87 90 77 TIM MCGRAW A' CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON 1 

84 78 73 33 VAN HALEN A' WARNER BROS. 45760* (10.98/16.98) BALANCE 1 

85 85 87 213 METALLICA A' ELEKTRA 61113 * /EEG (10.98/15.981 METALLICA 1 

86 82 63 8 SOUNDTRACK CAPITOL32617 (10.98/16.98) CLUELESS 49 

81 77 67 62 SOUNDTRACK A° EPIC SOUNDTRAX 66329/EPIC (15.98 EQ/24.98) FORREST GUMP 2 

88 75 78 46 
BOB SEGER & THE SILVER BULLET BANDA' GREATEST HITS 
CAPITOL 30334* (10.98/15.98) 

8 

89 91 86 103 MELISSA ETHERIDGEA' ISLAND 84866o (10.98/16.98) YES I AM 15 

90 79 76 8 BRUCE HORNSBY RCA 66584(10.98/16.98) HOT HOUSE 68 

91 97 191 3 PETRA WORD 67302 /EPIC(10.98EO/15.98)I NO DOUBT 91 

92 90 68 3 THE DOVE SHACK DEF JAM /RAL 527933* /ISLAND (10.98/15.98) THIS IS THE SHACK 68 

93 89 80 24 SOUL FOR REAL UPTOWN 11125/MCA(9.98/15.98) CANDY RAIN 23 

( 94) 102 - 2 HEART CAPITOL 30489 (10.98 /15.98) THE ROAD HOME 94 

95 92 83 67 SOUNDTRACK9 WALT DISNEY 60858 (10.98/17.98) THE LION KING 1 

96 100 111 5 SOPHIEB.HAWKINS COLUMBIA 53300 (10.98E0/16.9ß) WHALER 96 

97 99 93 13 BJORK ELEKTRA 61740 /EEG (10.98/16.98) POST 32 

(98) 120 138 5 

* * * HEATSEEKER IMPACT* * * 
DAVID LEE MURPHY MCA 11044(10.98/15.98)® OUT WITH A BANG 98 

(99) 117 107 3 VARIOUS ARTISTS WORD O6o4 /EPIC(9.98/15.98) MY UTMOST FOR HIS HIGHEST 99 

100 81 82 g PERFECT STRANGER YOU HAVE THE RIGHT TO REMAIN SILENT 
CURB 77799 (9.98/15.98)El 

68 

101 118 97 3 FOURPLAY WARNER BROS. 45988 (10.98/16.981 ELIXIR 97 

102 142 161 3 GOO GOO DOLLS WARNER BROS. 45750 (9.98/15.98) NM A BOY NAMED GOO 102 

103 101 94 79 NINE INCH NAILSA' NOTHING /NT /INTERSCOPE92346/AG (10.98/16.98) THE DOWNWARD SPIRAL 2 

104 96 81 11 NEIL YOUNG REPRISE 45934'/WARNER BROS. (10.98/16.98) MIRROR BALL 5 

105 93 84 32 SPONGE WORK 57800 /COLUMBIA (10.98 EQ/15.98) 111 ROTTING PINATA 58 

106 112 118 13 PAULA ABDUL CAPTIVE 40525NIRGIN(10.98/16.98) HEAD OVER HEELS 18 

101 110 92 45 NI RVANA A' DGC 24727*/GEFFEN (10.98/16.98) MTV UNPLUGGED IN NEW YORK 1 

108 98 88 12 VAN MORRISON POLYDOR 527307/A &M (10.98/16.98) DAYS LIKE THIS 33 

Q Albums wi h the greatest sales gains this week. Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 album units (250,000 for EPs). RIM certification for shipment of 1 million units (500,000 for EP5), with multiplatinum titles indicated by 

a numeral following the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest 

Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. ME indicates past or present Heatseeker title. © 1995, Billboard /BPI Communications, and SoundScan, Inc. 
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109 125 103 8 
CYNDI LAUPER 
EPIC 66100 (10.98 EQ/16.98) 

12 DEADLY CYNS...AND THEN SOME 81 
154 164 148 4 EDWIN MCCAIN LAVA 92609/AG(10.98/15.98)IN HONOR AMONG THIEVES 107 

(155) 180 - 2 TAKE THAT ARISTA moo (9.98/15.98) ® NOBODY ELSE 155 

110 121 113 

' 
61 

BONE THUGS- N- HARMONY3 CREEPIN ON AH COME UP (EP) 
RUTHLESS 5526/RELATIVITY (7.98/12.98) EN 

12 
156 155 150 7 311 CAPRICORN 40241 (9.98/16.981 311 56 

111 122 100 25 ELTON JOHN ROCKET 526188/ISLAND (10.98/16.98) MADE IN ENGLAND 13 157 148 136 10 MOKENSTEF OUTBURST /RAL 527364' /ISLAND (10.98/15.98)M All IZZ 117 

112 111 99 45 TOM PETTY A3 WARNER BROS. 45759* (10.98/16.98) WILDFLOWERS 8 158 151 141 91 COUNTING CROWS A5 DGC24528/GEFFEN (10.98/15.98)® AUGUST & EVERYTHING AFTER 4 

113 119 109 95 TOM PETTY & THE HEARTBREAKERS '' GREATEST HITS 
MCA 10813 (10.98/17.98) 

5 159 147 120 26 ELASTICA DGC 24728` /GEFFEN (10.96/16.98) ® ELASTICA 66 

114 105 96 50 BROOKS & DUNN A ARISTA 18765 (10.98/15.98) WAITIN' ON SUNDOWN 15 160 161 153 47 BON JOVI A3 MERCURY 526013 (10.98 EO/16.98) CROSS ROAD 8 

115 104 95 10 
TRIPPING DAISY 

I AM AN ELASTIC FIRECRACKER 
ISLAND 524112 (10.98/15.98) 

95 161 145 125 16 JON B. YAB YUM /550 MUSIC 66436/EPIC (9.98 EQ/15.98) ® BONAFIDE 79 

162 144 147 63 ALAN JACKSON A' ARISTA 18759 (10.98/15.98) WHO I AM 5 
116 113 102 80 YANNI A3 PRIVATE MUSIC 82116 (10.98/15.98) LIVE AT THE ACROPOLIS 5 

163 162 159 45 AEROSMITH ' GEFFEN 24716 (12.98/17.98) BIG ONES 6 
111 106 110 8 TRACY BYRD MCA 11242 (10.98/15.98) LOVE LESSONS 44 

164 153 155 290 ORIGINAL LONDON CAST A' PHANTOM OF THE OPERA HIGHLIGHTS 
POLYDOR 831563/A &M (10.98 EQ/16.98) 

46 
118 116 PEARL 98 42 JAM ° EPIC 66900* (10.98 EO/16.98) VITALOGY I 

119 124 119 195 PEARL JAM A' EPIC 47857* (10.98 E0/16.98) MI TEN 2 165 165 163 156 QUEEN HOLLYWOOD 61265 (10.98/16.98) GREATEST HITS 11 

120 127 139 6 BRYAN WHITE ASYLUM 616122 (9.98/15.98)151 BRYAN WHITE 120 166 152 140 201 NIRVANA A' DGC 24425' /GEFFEN (10.98/15.98) NEVERMIND 1 

121 128 122 28 BRUCE SPRINGSTEENA ' COLUMBIA 67060(10.98EQ/16.98) GREATEST HITS 1 
167 149 137 28 SOUNDTRACK ARISTA 18748(10.98 /16.98) BOYS ON THE SIDE 17 

122 108 101 4 ALABAMA RCA 66525 (10.98/15.98) IN PICTURES 101 168 103 - 2 PET SHOP BOYS EMI 34353 (26.98) ALTERNATIVE 103 

® NEW I. 1 

* * * HOT SHOT DEBUT * * 
REGINA B ELL E COLUMBIA 66813 (10.98 EQ/16.98) REACHIN' BACK 123 

(169) 193 20 GIPSY KINGS NONESUCH 79358/AG (10.98/16.98) THE BEST OF GIPSY KINGS 105 

170 158 160 96 CANDLEBOX A3 MAVERICK/SIRE 45313 /WARNER BROS. (9.98/15.98)® CANDLEBOX 7 

124 130 115 23 BLESSID UNION OF SOULS EMI 31836(10.98/15.98)® HOME 78 171 172 162 96 CELINEDIONA3 550 MUSIC 57555 /EPIC(10.98E0116.98( THE COLOUR OF MY LOVE 4 

125 123 117 72 REBA MCENTIREA3 MCA 10994 (10.98/15.98) READ MY MIND 2 172 167 151 23 VARIOUS ARTISTS CLASSIC DISNEY VOL. 1 - 60 YEARS OF MUSICAL MAGIC 
WALT DISNEY 60865 (10.98/16.98) 

95 

126 129 129 147 KENNY GAx ARISTA 16646 (10.98/15.98) BREATHLESS 2 
173 175 167 12 GEORGE JONES AND TAMMY WYNETTE MCA 11248 (10.98/16.98) ONE 117 

127 109 89 15 NAUGHTY BY NATURE TOMMY BOY 1111 (11.98/15.98) POVERTY'S PARADISE 3 
(174) 196 60 VINCE GILL MCA 11047 (10.9818 99) WHEN LOVE FINDS YOU 6 

128 114 85 11 PHISH ELEKTRA 61777/EEG (14.98/19.98) A LIVE ONE 18 
175 173 133 4 B.G. KNOCC OUT & DRESTA OUTBURST /RAL 527899ASLAND (10.98 E0115.98) ® REAL BROTHAS 128 

129 136 135 82 SARAH MCLACHLAN NE11WERK 18725/ARISTA (9.98/15.981® FUMBLING TOWARDS ECSTASY 50 
116 159 127 26 MAD SEASON COLUMBIA 67057* (10.98 EQ 15.9W ABOVE 24 

(130) 143 131 52 ABBA POLYDOR 517007 /ISLAND (10.98/16.98) GOLD 63 
177 170 152 7 THE JAZZMASTERS Jvc 2049 (9.98/15.98)M THE JAZZMASTERS II 132 

(131) 141 128 44 SADE A2 EPIC 66686* (10.98 EQ/16.98) THE BEST OF SADE 9 118 171 142 8 GURU CHRYSALIS 34290/EMI (10.98/15.98) JAllMATAZZ VOL.II NEW REALITY 71 

132 138 123 5 KORN IMMORTAL 66633/EPIC (9.98 E0/15.98)111 KORN 123 179 176 189 34 WADE HAYES COLUMBIA 66412 (9.98 E0/15.98)121 OLD ENOUGH TO KNOW BETTER 99 

133 146 143 50 R.E.M. A' WARNER BROS. 45740` (10.98/16.98) MONSTER 1 180 166 169 7 JEFF CARSON MCG CURB 77744/CURB (10.98/15.98)1M JEFF CARSON 152 

134 115 91 8 BETTE MIDLER ATLANTIC 82823 /AG (10.98/16.98) BETTE OF ROSES 67 
181 RE -ENTRY 101 GIN BLOSSOMS A &M 21503 (9.98/13.98) ® NEW MISERABLE EXPERIENCE 30 

135 107 108 15 
NINE INCH NAILS FURTHER DOWN THE SPIRAL (EP) 
NOTHING/TVT/INTERSCOPE 95811/AG (7.98 CD) 

23 181 167 174 197 ° ENYA REPRISE 26775/WARNER BROS. (10.98/16.98) SHEPHERD MOONS 17 

136 126 114 21 SOUNDTRACK A&M 540357 (10.98/16.98) DON JUAN DEMARCO 61 183 181 166 94 ACE OF BASE A' ARISTA 18740 (9.98/15.98) THE SIGN 1 

137 131 124 66 TRACY BYRD MCA 10991 (10.98/15.98) NO ORDINARY MAN 30 184 191 170 5 DEL AMITRI A &M 311 (9.98/15.98) TWISTED 170 

(138) NEW 1 STYX A &M 540387 (10.98115.98) GREATEST HITS 138 185 178 165 29 SOUNDTRACK RCA 66523 (9.98/15.98) DUMB AND DUMBER 62 

(139) 160 168 27 ERIC CLAPTON POLYDOR 527116/A &M (10.98/16.98) THE CREAM OF ERIC CLAPTON 80 186 169 151 15 
SOLUNDTR CK C(A T ssette) 

POCAHONTAS SING -ALONG (EP) 46 

(140) 154 185 3 DEEP BLUE SOMETHING RAINMAKER/INTERSCOPE 92608/ÁG (10.98/15.98) ® HOME 140 
187 163 134 3 RON KENOLY INTEGRITY 02392 (11.98/17.98)1R SING OUT WITH ONE VOICE 134 

168 188 6 AL GREEN THE RIGHT STUFF 30800 /CAPITOL (10.98/16.98) GREATEST HITS 141 188 198 180 45 DES'REE 550 MUSIC 64324/EPIC (9.98 EQ/15.98) ® I AIN'T MOVIN' 27 

142 133 112 115 
THE CRANBERRIES A3 

EVERYBODY ELSE IS DOING IT, SO WHY CAN'T WE? 
ISLAND 514156 (10.98 EQ/16.98) Egi 

18 189 183 176 7 JEFF FOXWORTHY LAUGHING HYENA 2043 (4.98/8.98) REDNECK TEST VOLUME 43 155 

143 140 149 51 TRACY LAWRENCE ATLANTIC 82656/AG (10.98/15.98) I SEE IT NOW 28 190 174 144 12 DEEP FOREST 550 MUSIC 67115/EPIC (10.98 EQ/16.98) BOHEME 62 

144 132 104 27 JOHN TESH GTS 4579 (9.98/14.98) LIVE AT RED ROCKS 54 191 177 173 4 PATRA 550 MUSIC 67094' /EPIC (10.98 EQ/15.98) ® SCENT OF ATTRACTION 151 

145 137 126 41 MARY J. BLIGEA' UPTOWN 11156`/MCA (10.98/15.98) MY LIFE 7 192 188 187 5 BROTHER CANE VIRGIN 49564 (10.98/15.98) 1M SEEDS 184 

(146) 179 179 3 JOAN OSBORNE BLUE GORILLA 526699/MERCURY (10.98 EO/15.9W ® RELISH 146 193 186 186 24 JOHN BERRY CAPITOL NASHVILLE 28495 (10.98/15.98) STANDING ON THE EDGE 69 

147 134 121 35 BROWNSTONE MJJ 57827/EPIC (10.98 EQ/15.98) FROM THE BOTTOM UP 29 194 NEW 1 TERRI CLARK MERCURY NASHVILLE 526991' (10.98 EQ/15.98) ® TERRI CLARK 194 

148 NEW I SOUNDTRACK TO WONG F00, THANKS FOR EVERYTHING! JULIE NEWMAR 
MCA 11231 (10.98/17.98) 

148 195 RE -ENTRY 18 SOUNDTRACK SONY CLASSICAL 66301 (9.98 EQ/16.98) IMMORTAL BELOVED 63 

196 182 1 145 11 HUM RCA 66577 (7.9815.98) ® YOU'D PREFER AN ASTRONAUT 105 
149 135 130 14 ROD STEWART WARNER BROS. 45867 (10.98/16.98) SPANNER IN THE WORKS 35 

CD NEW 1 JARS OF CLAY ESSENTIAL 5573/BRENTWOOD 5573 (10.98/15.98) II JARS OF CLAY 197 
150 139 116 4 TY ENGLAND RCA 66522 (9.98/15.98) TY ENGLAND 95 

198 192 172 43 METHOD MAN DEF JAM/RAL 523839' /ISLAND (10.98/16.98) TICAL 4 

151 150 158 78 BLACK HAWK ARISTA 18708(9.98/15.98) BLACKHAWK 98 
199 194 182 44 GEORGE STRAIT MCA 11092 (10.98/15.98) LEAD ON 26 

152 156 146 46 MADONNA 2 MAVERICK/SIRE 45767/WARNER BROS. (10.98/16.98) BEDTIME STORIES 3 

(200) NEW 1 
VARIOUS ARTISTS AMAZING GRACE: A COUNTRY SALUTE TO GOSPEL 
SPARROW 1445 /CHORDANT (9.98/13.98) 

200 
153 157 156 238 ENIGMA CHARISMA 86224NIRGIN (9.98/13.98) MCMXC A.D. 6 

TOP ALBUMS A -Z (LISTED BY ARTISTS) 

2Pac 78 
311 156 

Abbe 130 
Paula Abdul 106 
Ace Of Base 183 
Aerosmith 163 
After 7 60 
Alabama 122 
All -4 -One 39 

Jon B. 161 
Regina Belle 123 
John Berry 193 
Better Than Ezra 44 
B.G. Knocc Out & Dresta 175 
Bjork 97 
Blackhawk 151 
Blessid Union Of Souls 124 
Mary J. Blige 145 
Blind Melon 71 
Blues Traveler 12 
Bon Jovi 50, 160 
Bone Thugs -N- Harmony 5, 110 
Boyz II Men 27 
Brandy 65 
Brooks & Dunn 114 
Garth Brooks 23 

Brother Cane 192 
Brownstone 147 
Jimmy Buffett 29 
Bush 18 
Tracy Byrd 117, 137 

Candlebox 170 
Jeff Carson 180 
Eric Clapton 139 
Terri Clark 194 
Collective Soul 35 
Counting Crows 158 
The Cranberries 43, 142 
Sheryl Crow 55 

D'Angelo 42 
Deep Blue Something 140 
Deep Forest 190 
Del Amitri 184 
Des'ree 188 
Celine Dion 171 
The Dove Shack 92 

Eagles 45 
Elastica 159 
Ty England 150 
Enigma 153 
Enya 182 
Melissa Etheridge 89 

Faith Evans 25 

Filter 82 
Foo Fighters 40 
Fourplay 101 
Jeff Foxworthy 8, 66, 189 

Kenny G 126 
Vince Gill 174 
Gin Blossoms 181 
Gipsy Kings 169 
Goo Goo Dolls 102 
Al Green 141 
Green Day 53 
Guru 178 

Sophie B. Hawkins 96 
Wade Hayes 179 
Heart 94 
Faith Hill 36 
Hole 72 
Hootie & The Blowfish 2 
Bruce Hornsby 90 
Hum 196 

Chris Isaak 52 

Michael Jackson 19 
Alan Jackson 162 
Jars Of Clay 197 

The Jazzmasters 177 
Jodeci 21 
Elton John 111 
Monte)) Jordan 49 
Junior M.A.F.I.A. 17 

Ron Kenoly 187 
Korn 132 
Alison Krauss 47 

Cyndi Lauper 109 
Tracy Lawrence 143 
Annie Lennox 37 
Live 11 
Luniz 38 

Mack 10 69 
Madonna 152 
Mad Season 176 
Dave Matthews Band 14 
Edwin McCain 154 
Reba McEntire 125 
Tim McGraw 83 
Brian McKnight 32 
Sarah McLachlan 129 
Natalie Merchant 15 
Metallica 85 
Method Man 198 
Bette Midler 134 

MoKenStef 157 
Monica 51 
John Michael Montgomery 26 
Lorne Morgan 73 
Alanis Morissette 3 
Van Morrison 108 
David Lee Murphy 98 

Naughty By Nature 127 
Nine Inch Nails 103, 135 
Nirvana 107,166 
The Notorious B.I.G. 75 

Offspring 74 
ORIGINAL LONDON CAST 

Phantom Of The Opera Highlights 
164 

Joan Osborne 146 

Dolly Parton 80 
Petra 191 
Pearl Jam 118, 119 
Perfect Stranger 100 
Pet Shop Boys 168 
Petra 91 
Tom Petty 112 
Tom Petty & The Heartbreakers 113 
Phish 128 
Pink Floyd 81 

The Presidents Of The United States 
Of America 62 
Primus 63 

Queen 165 

R.E.M. 133 
Raekwon Guest Starring Tony Starks 
(Ghost Face Killer) 33 
Rancid 54 
Collin Raye 46 
Real McCoy 61 
The Rembrandts 57 
Rusted Root 58 

Sade 131 
Sawyer Brown 77 
Seal 16 
Bob Seger & The Silver Bullet Band 
88 
Selena 13 
Shaggy 34 
Silverchair 9 
Skee -Lo 59 
Michael W. Smith 31 
Soul Asylum 48 
Soul For Real 93 
SOUNDTRACK 

Batman Forever 20 

Boys On The Side 167 
Clueless 86 
Dangerous Minds 1 

Desperado 56 
Don Juan Demarco 136 
Dumb And Dumber 185 
Empire Records 68 
Forrest Gump 87 
Friday 67 
Immortal Beloved 195 
The Lion King 95 
Mortal Kombat 10 
Pocahontas 22 
Pulp Fiction 76 
The Show 6 
To Wong Foo, Thanks For 
Everything! Julie Newmar 148 

SOUNDTRACK CAST 
Pocahontas Sing -Along (EP) 186 

Sponge 105 
Bruce Springsteen 121 
Rod Stewart 149 
George Strait 199 
Styx 138 

Take That 155 
John Tesh 144 
TLC 4 

Toadies 79 
Tripping Daisy 115 
Shania Twain 7 
Twinz 64 

Van Halen 84 
VARIOUS ARTISTS 

Amazing Grace: A Country Salute To 
Gospel 200 
Classic Disney Vol. 1 - 60 Years Of 
Musical Magi 172 
Jock Jams Vol. 1 30 
Love Songs From The Movies 70 
My Utmost For His Highest 99 

Weezer 41 
Bryan White 120 
White Zombie 24 
George Jones And Tammy Wynette 
173 

Xscape 28 

Yanni 116 
Neil Young 104 
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INTERSCOPE'S TOADIES HOP UP CHARTS 
(Om /ii<<icdfrom page 13) 

based hard rockers reach No. 1 on the 
Heatseekers chart Sept. 9 and crack 
the top half of The Billboard 200 the fol- 
lowing week at No. 96, making the act 
Heatseekers Impact Artists. The al- 
bum, released Aug. 23, 1994, debuted 
on The Billboard 200 six weeks ago at 
No. 200 and has sold more than 118,000 
units to date, according to SoundScan. 

"The key thing was really about 
[A &R executive Ray Santamaria] and 
the band's patience in not getting ahead 
of themselves and really letting this de- 
velop in a credible, natural way," says 
Steve Berman, head of marketing and 
sales at Interscope. "It's really about 
record business 101 and a song that 
would not die." 

The label's plan from day one was to 
hold off on Toadies' strongest song, the 
current single "Possum Kingdom," un- 
til the band had some touring under its 
belt and a few songs at radio to build 
momentum at album rock and modern 
rock radio. 

"We never wanted to blast out with a 
hit song right away," says Santamaria, 
who signed the band to the label. "We 
knew that `Possum Kingdom' was the 
right song, but we wanted to gradually 
build a buzz, and luckily the band was 
patient enough to let us do that. If we 
came out with `Possum Kingdom' a 
year ago, I don't know what would've 
happened. This way, they did two tours 
and had a few songs out before `Possum 
Kingdom' took hold." 

The first song issued to radio was 
"Mister Love," which was serviced to 
metal and college radio along with the 
complete album in August 1994. One 
month later, the label serviced "Back- 
slider" to album rock radio. In Decem- 
ber, a Christmas song, "Santacide" 
with "Possum Kingdom" as the B -side 
was serviced. However, it wasn't until 
January that Interscope aggressively 
promoted the latter track at album and 
modern rock radio. 

Now, with modern rock airplay kick- 
ing in at full force and album rockers 
backing off a bit on "Possum Kingdom," 
several album rock programmers have 
picked up on "I Come From The Wa- 
ter" on their own. Rob Tarantino, who 

handles national rock promotion at In- 
terscope, says the label is deciding 
whether it will officially service the 
song to modern rock radio. 

This week, "Possum Kingdom" 
jumps nine positions to No. 16 with a 
bullet on Modern Rock Tracks and is 
No. 17 on Album Rock Tracks. The 
song peaked on Album Rock Tracks at 
No. 9 Sept. 2. 

Album rockers WXTB Tampa, Fla., 
and WAAF Boston were the first two 
stations to embrace Toadies, according 
to Tarantino. 

"The best part about this song is it 
doesn't go away," he says. "[WXTB PD 
Greg Mull] was on `Possum Kingdom' 
in December, and there's still a lot of 
life left to it." 

Part of the group's appeal is "Possum 
Kingdom's" dark, haunting, and angry 
sentiments ( "Do You Wanna Die ? ") and 
chunky guitar antics, which are charac- 
teristic of the rest of the album. 

The song, like a campfire tale, is 
about a psycho at a lake called Possum 
Kingdom, nestled outside of Fort 
Worth (The Modern Age, Billboard, 
Sept. 16). 

Marco Collins, music director at 
modern rock KNDD Seattle, says it's 
the juxtaposition of the dark lyrics and 
the upbeat rhythm that makes it so ap- 
pealing. 

"We've consistently been getting re- 
quests on this tune," he says. "Whenev- 
er you put that contradiction of dark 
and lighthearted together, it's very ap- 
pealing. The lyrics are dark, but the 
song has a lighthearted vibe." 

Singer /guitarist Todd Lewis says the 
angry tone of the record partially stems 
from his being the son of a Baptist 
preacher. 

"I'm not really rebelling against 
that," he says. "I got over that at age 16. 
It's more about looking back on what 
shapes your thinking and writing about 
what twisted things were put on you as 
a little kid, like the whole thing about 
worrying about dying and going to hell 
and that kind of stuff." 

On the video front, beginning Mon- 
day (18) MTV will increase rotation on 
the clip for "Possum Kingdom" to 

WORKOUT VIDEOS LOSING RETAIL STEAM 
(Continued from page ()) 

stores with "Great Changes." The 
video, priced at $16.95, arrives in 
stores Nov. 7. 

WarnerVision plans to target the 
Richard Simmons crowd, which exec- 
utive VP Brian Marino describes as 
"the deconditioned market." 

"All of our research says there is a 
lot of sales potential from the moti- 
vated beginner," says Marino. "Sim- 
mons talks to that market, and we 
think Carnie will, because she's moti- 
vational." 

Not a fitness expert herself, Wil- 
son will be joined on the tape by 
Idrea, who was the host of the late 
'80s video series "Women At Large." 

BMG Video is relying on the moti- 
vational skills of former "Dallas" star 
Linda Evans to sell her exercise tape, 
"The New You," due out next year. 
"We know the problem with celebrity 
tapes, and we want to take the time to 
establish her as a creditable fitness 
spokesperson," says BMG marketing 
manager Michelle Fiddler. 

Evans has opened several fitness 
centers throughout California and 
has developed an exclusive line of ex- 
ercise equipment with Cybex to raise 
her fitness profile. 

Anchor Bay Entertainment will of- 

fer Yvette Mimieux in a yoga tape 
available later this month for $14.98. 

But other companies, including 
LIVE Entertainment, PolyGram 
Video, and GoodTimes are abandon- 
ing the celebrity tape market. 

"I still think the formula works if 
you pick the right people," says 
GoodTimes senior VP Jeff Baker. "If 
Demi Moore did a tape, it would 
probably do well, but she'd probably 
want a $12 million advance." 

Baker says that GoodTimes isn't 
"out chasing celebrity deals," and is 
relying on its Richard Simmons fran- 
chise. 

After a less than successful run 
with skating champion Nancy Kerri- 
gan, PolyGram is concentrating on 
its Reebok trainer series, according 
to senior VP of sales and marketing 
Bill Sondheim. 

LIVE has no plans to make its 
"Get Up And Dance With Paula Ab- 
dul" into a series. The tape hit stores 
Sept. 5, priced at $14.98. 

LIVE sold a "little less than 
100,000 units," according to a source 
at the company. "We did OK," she 
says, "but everyone is getting out of 
the celebrity tape market, and it will 
be the only one for us." 

"stress" rotation. The band has already 
appeared on the network's "120 Min- 
utes" in late August. 

Constant touring, coupled with the 
radio airplay, has also helped "Rubber- 
neck." 

Before the album was released, 
Toadies toured in markets where radio 
was supporting the band, beginning 
with several dates in Tampa. Then the 
band went out with Samiam in Septem- 
ber and October (Popular Uprisings, 
Billboard, Sept. 17, 1994) and Big Chief 
in November and December of 1994. 
The band also played several conven- 
tions in 1994, including the New Music 
Seminar and South by Southwest. 

This January, Toadies embarked on 
their first tour with Bush before head- 
ing out with All. They also appeared at 
several radio station- sponsored shows 
this spring and summer and headed 
back out with Bush again. The second 
trek with Bush ends Oct. 2. Additional- 
ly, Toadies are already scheduled to 
play modern rock KROQ Los Angeles' 
Christmas show this year. 

Being on the road in a van for more 
than a year has apparently taken its toll 
on the band. 

Lewis says that playing the larger, 
less intimate venues it has with Bush 
and dealingwith Bush's overzealous se- 
curity entourage has made their days 
on the road "frustrating." 

"We love the meet and greets, but it's 
frustrating because we can't get 
through to the people we want to in 
these big venues and with Bush's secu- 
rity people around," says Lewis. "We're 
like the red -headed stepchild ... We 
haven't had much fun at all and no days 
off." 

Fun or not, the tours with Bush 
helped spark sales of "Rubberneck," 
according to Hugh Jones, marketing 
director at the three Seattle -area Cello- 
phane Square stores. 

"This is a good example of a good live 
act that gradually built in a grass -roots 
way through endless touring," says 
Jones. 

Lewis says he and bandmates Lisa 
Umbarger (bass), Darrel Herbert (gui- 
tar), and Mark Reznicek (drums) look 
forward to playing smaller clubs again 
with some of the indie rock bands they 
grew up with. Braniac and Baboon on 
Grass Records, the Dutch East India - 
distributed label that released Toadies' 

first album, the EP "Pleather" in 1993, 
are on the top of Lewis' list of dream 
touring mates. 

"Don't get me wrong," says Lewis. 
"We wouldn't be able to afford to do this 
if we were still doing the indie thing. We 
couldn't have quit our jobs and still 
have food to eat. But, there are times 
when we go into a club in a cool little 
place, and we can't even play there." 

Lewis says the band also hopes to 
get the White Zombie/Ramones tour, 
for which it was being considered at 
press time. 

Before Toadies' Grass Records de- 
but, the band built a strong following by 
touring locally and selling a two -song 
tape of the songs "Dig A Whole" and "I 
Hope You Die" at local stores and at 
gigs in 1990. The Dallas-based record- 
ing studio -turned- record label Crystal 
Clear Sound helped the band distribute 
the tape to 13 Sound Warehouse stores 
in the Dallas/Fort Worth area. 

Then, in 1992, the band released an 
EP, `Velvet," on its own. Most of the 
songs from "Pleather," which sold more 
than 1,400 units, according to Sound - 
Scan, and "Velvet" are on "Rubber- 
neck." 

WORD'S PETRA THRIVES AMID NEWCOMERS 
(Continued from page 13) 

"I look at this as a breakthrough for 
Christian music, because it allows peo- 
ple who follow those charts to under- 
stand the impact these records are 
making," says Petra founding member 
Bob Hartman. "That to me is where 
it's significant -telling people who 
may not be aware of Christian music 
that there are some significant sales 
happening. That's a good thing." 

"No Doubt" was released to main- 
stream retailers Aug. 22 under Word's 
distribution agreement with Epic. 
Four days later, the album went to the 
Christian bookstore market. 

According to SoundScan, "No 
Doubt" sold 9,995 units last week - 
with almost all the sales occurring in 
Christian outlets. 

In addition to earning Heatseeker 
Impact status, "No Doubt" won Pace- 
setter honors last week for achieving 
the chart's greatest percentage in- 
crease in unit sales. This week, the ti- 
tle moves to No. 91. 

"Over the five years that Epic and 
Sony and Word have had a distribu- 
tion relationship, Petra has consistent- 
ly proven themselves to be not only a 
favorite with fans in the [contempo- 
rary Christian] world, but one of the 
strongest sellers of [Christian] music 
through mainstream accounts," says 
Epic product manager Heidi Brown 
Lewis. "When `No Doubt' came along, 
Sony distribution and Epic were really 
ready to take that as a high -priority 
release and make sure that we had it 
positioned as broadly as we could in 
the mainstream market. And of 
course, Word does an amazing job of 
making sure the [Christian] market is 
fully wired to accept a new Petra re- 
lease." 

Dean Arvidson, VP of marketing for 
Word Records, attributes brisk sales 
to several factors. "All summer long 
we had been distributing special 
sneak -preview cassettes at all the ma- 
jor [Christian] festivals and most of 
the major youth events. We distrib- 
uted over 120,000 copies at these 
events. They are o -card designed, and 
the back of them has a coupon good for 
$2 or $3 off the product. We don't know 
what the numbers are coming back on 
those coupons yet." 

Arvidson says radio has also played 
a key role in the album's launch. 
"We've had great support at radio," he 
says. "The day of the street date we 
had a radio special for both [Christian] 
AC radio and [Christian] rock radio 
that aired on 480 stations." 

As is common in the Christian music 
market, Word released two singles si- 
multaneously from the album. "Right 
Place" was released to Christian rock 
stations, and the album's title cut was 
released to Christian AC radio. 

"Retail was also an area that 
stepped up the plate," Arvidson says. 
"On the street date, we had stores 
merchandised heavily and a big an- 
nouncement of the record hitting 
across the country. We also had a spe- 
cial event in Houston that kicked off 
the release of the record with 1,500 
people at an in -store at Theophilus 
[Bible Store]." 

The in -store appearance tied into 
the band's concert at George R. Brown 
convention center, which drew 8,000 
attendees. Arvidson says plans call for 
additional in- stores in key markets on 
the band's fall tour. 

While Word worked Christian re- 
tailers, Epic primed the mainstream 
for the release. "The most important 
thing we did with `No Doubt' was we 
had advance meetings with several of 
our main retailers," Brown Lewis 
says. "Bob Freese, VP of national ac- 
counts, targeted his advance sales 
presentation to those accounts he 
knew would really work well with Pe- 
tra." 

Brown Lewis says Epic serviced its 
field staff with kits on Petra that in- 
cluded buttons and other items to in- 
troduce the band's release. She also 
says Epic plans to support "No Doubt" 
during Petra's fall and spring tours 
with pricing and positioning at main- 
stream retail. 

Arvidson says the fall tour, which in- 
cludes 15 European dates in October 
as well as U.S. shows, will keep pro- 
pelling the album's sales. "The band 
has a great new live show that has 
been sparked by their most recent new 
member [guitarist David Lichens]," he 
says. "That's contributing immediate- 
ly to the whole energy around this new 

project. They're out working real hard 
already." 

Hard work is a phrase that's been 
synonymous with Petra for years. The 
band was formed 23 years ago by 
Hartman and some friends attending 
Bible school in Fort Wayne, Ind. "We 
felt like there was a need to play rock 
music with a Christian message," 
Hartman says. "We felt a lot of people 
would benefit from hearing the mes- 
sage in the context of the type of music 
they really liked to hear." 

Hartman says the group began 
touring nationally after the release of 
its first record in 1974 but admits the 
early years were rough. "It was very 
slow at first because the style of music 
was limited [by] how many churches 
wanted to be involved with it." 

Over the years, the group's mem- 
bership has changed. The current line- 
up includes drummer Louie Weaver, 
who has been with Petra since 1982; 
lead vocalist John Schlitt, who joined 
in 1985 (Schlitt's first solo album, 
"Shake," was released earlier this 
year); bass guitarist Ronny Cates, a 
member since 1987; keyboardist Jim 
Cooper, who joined in 1993; and lead 
guitarist Lichens, who joined last 
spring after Hartman decided to come 
off the road. 

"It was time for me to change direc- 
tion and devote more focused time on 
the writing aspect and the recording 
aspect," Hartman says. "It freed me 
up to do what I do best, which is for- 
mulate direction and write for the 
band." 

"No Doubt" is Petra's 20th album. 
"This new record is more current," 
Schlitt says. "It still has that Petra feel 
... but you have to be like a young tree 
and bend with the wind of musical 
styles. [But we] always stand strong 
with the Christian message. That's 
what makes a Christian band different 
from any others." 

Brown Lewis says this record will 
satisfy old fans and win the band new 
ones. "This particular record holds a 
lot of excitement for their fan base as 
well as possibly some new fans due to 
the addition of a new member and a 
harder -edged sound," she says. 
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NEW ALBION'S NEW AGE SPIRIT 
(Continued from page 41) 

contemporary music, and it's not 
bore -you -to -bliss new age. It's more 
compelling than that." 

Getting New Albion's albums into 
stores properly was a bugaboo Reed 
faced often in previous years -a bane 
familiar to nearly every indie label. 
"Surviving distribution problems has 
been the biggest challenge," Reed 
says, noting that when his past dis- 
tributors, JEM and New Music Dis- 
tribution Service, went out of busi- 
ness in the mid -'80s, it cost him 
thousands of dollars. Most recently, 
New Albion was distributed by REP 
for two years, but that company's pop 
focus didn't always suit the label, 
Reed says. 

The Harmonia Mundi relationship 
looks to be the ideal fit, according to 
Reed. "Harmonia Mundi is run by 
musicians and music lovers who know 
the history of the music," he says. "If 
we make a good record, they'll know 
it, be excited by it, and help us make 
the most of it." 

According to Gomez, Harmonia 
Mundi's plans to increase New Al- 
bion's visibility should ultimately dou- 
ble the label's sales. "People will lis- 
ten to New Albion a lot more closely 
now," Gomez says. "In the past, some 
people might not have given the label 
a chance, because they might have 
felt the music was too West Coast,' or 
retailers might just not have known 
where to put the records, because the 
music wasn't easily categorized." 

Chris Taylor, manager of HMV 
Records in downtown Boston, which 
sold nearly 500 copies of Satoh's "To- 
ward The Night," agrees that the link 
with Harmonia Mundi should be a 
boon to New Albion: "It's definitely a 
good move on New Albion's part. Of all 
the independent classical companies, 
Harmonia Mundi is the best, and what 
they do with early and contemporary 
music goes over very well here." 

An indicator of how people are 
catching up to New Albion's prescient 
taste- making stems from the fact that 
many of the composers first docu- 
mented by New Albion have graduat- 
ed to major labels and more main- 
stream success. This includes Adams, 
who has gone on to international fame 
for such operas as "Nixon In China," 
recorded for Nonesuch. Also, Harri- 
son's music now receives more sym- 
phony performances. And, though 
once scarce, Cage albums are now le- 
gion across various labels. 

Some of New Albion's stock compa- 
ny of repeat performers- including 
Ensemble PAN, guitarist David 
Tanenbaum, trombonist Stuart 
Dempster, pianist Margaret Leng 
Tan, soprano Joan La Barbara, the 
Rove. Saxophone Quartet, and Cuar- 
teto Latinoamericano -have also be- 
gun to record for other, larger labels. 

Having his "children" leave the 
nest, as it were, is all well and good, 
according to Reed. "If the artists do 
better elsewhere than they did with 

New Albion, it makes me look good," 
he says. "If not, it makes me look even 
better." 

Albums from New Albion in 1995 
include a definitive, 25th -anniversary 
recording of Terry Riley's landmark 
minimalist composition, "In C "; an ar- 
resting collection of modern tangos, 
"Incitation To Desire," from the late 
pianist Yvar Mikhashoff; "Annum 
Per Annum," a recital of organ music 
by Pärt, Cage, and Giacinto Scelsi 
from Christoph -Maria Moosman; the 
newest album from Ensemble PAN, 
"Unseen Rain," which includes con- 
temporary composer Robert Kyr's 
musical settings of 14th -century poet- 
ry; and, released Tuesday (12), a fu- 
sion of Persian folk music and West- 
ern classical tradition by composer 
Reza Vali. 

Future albums from New Albion 
include a set of early 20th -century 
French art songs from soprano 
Darynn Zimmer, due in October; a 
song cycle from saxophonist/compos - 
er Steve Lacy scheduled for Novem- 
ber; and two albums due in early '96 
from the Berkeley Symphony -one 
of the music of American Peter Scott 
Lewis and the other of Swiss compos- 
er Frank Martin. 

Characterizing the uncommon, en- 
thusiastic intimacy his staff has with 
such projects, Reed says,' We're a lot 
like a small press. There's a lot of love 
and care that goes into these 
records." 

COLUMBIA'S PRESIDENTS WORK THE ROAD 
(Continued from page 13) 

The Presidents became Heatseekers 
Impact Artists Sept. 16 when its album 
broke into the top half of The Billboard 
200 at No. 94 after spending three 
weeks on the Heatseekers chart. 

The album was originally released 
on indie label PopLlama in March. Co- 
lumbia signed the band, remixed six of 
the album's songs, and rereleased it 
July 25. 

"It was a simple, but well -executed 
plan," says Fletcher. "We put them on 
what was probably the most successful 
promotional tour we've ever done. Be- 
cause of the band's flexibility and cre- 
ativity, they can play in a variety of sit- 
uations. They are probably the most 
cooperative band we've ever worked 
with in terms of their ability to do pro- 
motion and make it work." 

The band played more than 50 shows 
during the three-week, 15-market pro- 
motional tour, including performances 
on Third Street Promenade in Santa 
Monica, Calif., Pink's hot dog stand in 
Hollywood, Calif., and Washington 
Square Park in New York, which was 
just one of the band's five gigs in the 
Big Apple that day. 

'We really tried to focus the promo- 
tional tour on the public, although radio 
and retail people were invited out too," 
says Fletcher. 

At most of the shows, coupons were 
handed out to fans for money off the al- 
bum at a local retail store. The label 
also listed the album at its low artist de- 
velopment price of $11.98 for the CD 
and $7.98 for the cassette. Fletcher 
says Columbia uses this pricing strate- 
gy selectively. 

With such modern rock stations as 
KROQ Los Angeles, WHFS Washing- 
ton, D.C., and KNDD Seattle support- 
ing the band early on, "Lump" soon be- 
came a top- requested song at stations 
nationwide. 

This week, "Lump" climbs three 
spots to No. 4 on the Modern Rock 
Tracks chart and five spots to No. 28 on 

Album Rock Tracks. 
"It's a highly reactive record," says 

Fletcher. "It got immediate phones and 
retail wherever we saw airplay. Look at 
SoundScan -our four week trend is 
5,900, 7,900, 11,000, and 14,000 units." 

According to SoundScan, the album 
has sold more than 48,000 units to date 
and the PopLlama version has sold 
more than 5,000 units. 

Marco Collins, music director at 
KNDD, says the Presidents were high- 
ly requested even before the station 
ever played "Lump." 

"We started playing it from the 
PopLlama release because of the 
phones," says Collins. "They've been 
playing around here for some time." 

Collins says that the main appeal 
with the Presidents is that the album is 
a refreshing break from the issue -ori- 
ented, angst -ridden rock that has taken 
over the airwaves. 

"It's not as heavy as half of what's 
been going on for the last five years," 
says Collins. "To me, this band fills the 
void left by the Violent Femmes or 
They Might Be Giants." 

With irreverent songs like "Kitty," 
about the mood swings of our favorite 
felines, and "Peaches," about the 
virtues of that fruit, the Presidents at- 
tempt, and succeed, at putting fun back 
into music. 

"Every since I was a kid, I'd make up 
songs about pigs, monkeys, and chick- 
ens with my brother," says Ballew, who 
plays a two- string bass. "In years of 
writing songs, when I couldn't think of 
lyrics I went back to the monkey thing. 
I resisted it for a while, because I al- 
ways wanted to write `regular' songs. 
Then I got together with Mark Sand- 
man from Morphine, and it loosened 
the floodgates for me. I decided not to 
censor myself anymore, and I let all the 
animal imagery come flying out. It's 
pretty much out now." 

Ballew collaborated with Sandman, 
who also plays a two-string instrument, 

in 1992 and 1993 and toured as part of 
Beck's band. The two other Presidents 
are Dave Dederer, who plays a three - 
string guitar, and former Love Battery 
and Skin Yard drummer Jason Finn. 

Josh Sarubin, director of A& R at Co- 
lumbia, says it wasn't just the band's 
comic approach that attracted him to 
the band. 

"They are really good players. Even 
though they're playing stranger instru- 
ments, they can pull it off and play re- 
ally well," he says. "And, I think people 
want to hear something that is fun and 
not all gloom and doom. As Chris says, 
they are entertainers first, and that's 
the most important thing to them, to 
have fun. That's what their shows are 
all about." 

Hugh Jones, marketing director at 
the three Seattle -area Cellophane 
Square stores, agrees. 

"They are the shit right now," says 
Jones. "They've been our No. 1 seller 
since it came out on PopLlama. Their 
live show is what I think made them... 
Lyrically, they have a pretty sarcastic 
edge. It's not just dopey and cutesy." 

Jones likens the Presidents to fellow 
Seattle natives Young Fresh Fellows 
"The buzz in town was that band didn't 
make it because it was too novelty, and 
I think that's probably true," says 
Jones. "But with the Presidents, they 
have been able to make it over that 
hump. I can't put my finger on it, but 
maybe it's because if you choose not to 
tune into the lyrics, it's still a great 
rockin' record." 

When the Presidents return from 
the European press, radio, and retail 
promotion tour it's in the midst of, it 
will embark on its first headlining club 
tour from Thursday (21) through Oct. 9 
and head out on a second trek in No- 
vember. 

While Fletcher says the label hasn't 
decided what the second single will be, 
KROQ has already begun playing "Kit- 
ty." 

CHRYSALIS ACT SHARA NELSON 
(Continued from page 13) 

building song with lush strings ar- 
ranged by Nick Inman, who also pro- 
vided arrangements on "Unfinished 
Sympathy." 

"It's a very emotive track to sing," 
says Nelson. The song was also re- 
corded in a purely orchestral version, 
which will be added to the single. 'We 
recorded that with a full orchestra in 
Dublin," says Nelson. "For me, as a 
singer, it was really difficult to follow 
someone waving a stick around!" 

"Friendly Fire" was produced by 
Mike Peden and recorded in London's 
Whitfield Street Studios, with assis- 
tance on some tracks from Jah Wobble 
and Tim Simenon. Nelson says the 
recording "didn't feel like a second al- 
bum. This time it's been like making a 
first record all over again. A lot of 
artists have problems when they get to 
the second album; I didn't find that." 

Nelson's first solo album, "What Si- 
lence Knows," was released to critical 
acclaim in 1993 and was nominated for 
the following year's Mercury Music 
Prize. Sales in the U.K. were approxi- 
mately 100,000 units, says Cooltempo, 
with total worldwide sales amounting 
to 250,000. Particularly disappointing 
was the performance in the U.S., 
where the album created less of an im- 
pact than expected. The single "Down 
That Road" gained significant airplay, 
but it did not sell well. 

Cooltempo label director Ken Grun- 
baum expects bigger things for the 
new album. "Firstly, Shara's much 
more confident about herself -she's re- 
ally proud of this record. Also, there 
were a lot of changes going on at 
Chrysalis in the U.S. around the time 
[of the first release], and to a certain de- 
gree this got lost between the cracks." 

With the resumption of normality at 
Chrysalis in the U.S. and the endorse- 
ment of EMI president/CEO Davitt 
Sigerson, hopes are high for the Feb- 
ruary release of "Friendly Fire." 

Nelson remains philosophical about 
the U.S. reception for "What Silence 
Knows" and is realistic about the up- 
coming album: "In the case of Ameri- 
ca, it was never going to be easy. [My 
music] is such a mixture things, it's 

hard to digest. I never have any expec- 
tations about what I do. It's the situa- 
tion around it that will determine what 
the album does." 

Adds Grunbaum: "This doesn't fit 
easily into the existing pigeonholes; 
it's not urban, not alternative. Yet we 
could be surprised how it performs. 
Who would have said, for example, 
that Portishead's `Sour Times' would 
have made it onto the radio ?" 

Press coverage plays a big part in 
Cooltempo's plans for promoting Nel- 
son, who, while not exactly a reluctant 
interviewee, has acquired a reputation 
for being a private individual. "I don't 
find [interviews] distasteful. Yes, I am 
a private person, but at the same time, 
I'm an artist, and I've got to spend time 
letting people know what I've just been 
doing in a studio for the last 13 weeks." 

Nelson came to prominence with 
Massive Attack, and much has been 
made of her connections with the 
scene from Bristol, England; a flood of 
articles has linked her with Massive 
Attack, as well as Portishead, Tricky, 
and anyone else remotely connected 
with Bristol. Yet Nelson lives in Lon- 
don, and her solo work is a world away 
from the trip -hop that continues to 
overflow the reviews pages here. 

Grunbaum, who is executive pro- 
ducer of "Friendly Fire," says,' We're 
going to work on getting people to 
know Shara a bit more, mainly 
through live work and press. We'll be 
looking for airplay, and `Rough With 
The Smooth' is already on Radio 1. But 
Shara makes more than just radio 
records." 

Equally important, despite some of 
the dance influences on the album and 
Cooltempo's heavy leanings toward 
clubland, remixes will not be central to 
the plot. "We've always been loath to 
do house mixes of Shara. She's not a 
club diva." 

Despite having sold nearly a quar- 
ter of a million records, Nelson man- 
ages her own affairs and, at the mo- 
ment, has no intention of hiring a 
manager. "It's a big step to take, and 
it's something I don't want to do and 
then have to get out of." 

HOUSE PANEL OKs PERFORMANCE RIGHT 
(Continued from page 6) 

paper (Billboard, Sept. 16), part of its 
information superhighway blueprint 
plan, the National Information Infra- 
structure. 

BMI and NMPA have endorsed the 
white paper, and ASCAP spokesman 
Bill Thomas said, "The feeling over 
here about it is very good, although 
we are still studying the report in de- 
tail." 

Frances Preston, president/CEO 
of BMI, said in a statement that the 

report "charts a sensible and bal- 
anced path through the challenges 
brought on by immense technological 
change and the interests of creators 
of intellectual property." 

Edward P. Murphy, president/ 
CEO of NMPA, applauded the re- 
port, especially the "strict liability" 
approach for the application of copy- 
right law to online services. "There 
are too many holes in the Internet," 
he said. 

REPRINTS 
For reprints of advertisements or 

articles appearing in Billboard 
(minimum of 100) call Cindee Weiss 

212 - 536 -5003 
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U.K.s BLUR MAKES VIRGIN DEBUT IN U.S. 
(Continued from page 1) 

bum "The Great Escape" Sept. 26, 
the band's management and execu- 
tives at its new American label, Vir- 
gin, are optimistic that Blur's con- 
tinued success in the U.K., the 
growing acceptance of British bands 
at modern rock radio, and the new 
label affiliation will help Blur finally 
gain significant recognition state- 
side. 

Along with such bands as Pulp, 
Sleeper, and Elastica, Blur has been 
identified as part of a new genera- 
tion of ` Britpop," for its fascination 
with the British way of life, British 
pop -song traditions, and the mod 
style of the '60s. 

Originally known as Seymour, 
Blur was signed in 1990 to Food 
Records, an imprint funded by EMI 
and run by Andy Ross and Dave 
Balfe, once the drummer of the 
Teardrop Explodes. 

In 1994, Balfe sold his share to 
EMI, and Food is now a boutique la- 
bel marketed and distributed by 
EMI's Parlophone. 

Blur's first two albums, "Leisure" 
and "Modern Life Is Rubbish," es- 
tablished its credentials as an indie 
band in the U.K., but it was with 
1994's "Parklife" that the band 
achieved its breakthrough. The sin- 
gles "Girls And Boys," a pastiche of 
mindless Eurodisco, and "Parklife," 
a cheeky slice of north London social 
comment, firmly established the 
group. 

In the U.K., "Parklife" has been 
certified triple platinum with sales 
of more than 900,000; thetwo previ- 
ous albums achieved gold status 
with sales of 100,000. 

However, the story is less impres- 
sive in the U.S., where Blur's previ- 
ous albums have been issued by 
SBK/EMI. "Leisure," which 
reached No. 20 on Heatseekers, has 
sold more than 95,000 copies. How- 
ever, instead of building on the de- 
but's modest success, "Modern Life 
Is Rubbish" has sold only 33,000 

units, according to SoundScan. With 
"Parklife," the band rebounded 
somewhat, with sales of more than 
87,000. That album reached No. 6 on 
Heatseekers; the "Girls And Boys" 
single went to No. 4 on the Modern 
Rock Tracks chart. 

But Blur's potential in the U.S. re- 
mains to be fully exploited, says the 
band's manager, Chris Morrison of 
CMO. "Blur needs a long -term de- 
velopment strategy in America. 
They need to establish a strong al- 
ternative presence," he says. "They 
definitely are an alternative band. 
EMI Records, at the time, was far 
more comfortable with pop acts, 
such as Wilson Phillips." 

Virgin appears to be more in tune 
with the band's needs, Morrison 
adds. 

The band moved over to Virgin in 
the U.S. after visiting the Los Ange- 
les offices of the label in June. 

Virgin executive VP of A &R Kaz 
Utsunomiya is a longtime fan of Blur 
and jumped at the chance of having 
the band move from SBK to Virgin. 

"If Blur was on the open market, 
if they were available, I would have 
gone after the band," Utsunomiya 
says. "We were not in the position to 
sign Blur, but then all of a sudden we 
were given the chance, and we 
thought it was great." 

While Utsunomiya has nothing 
but praise for the band, he acknowl- 
edges it will be a challenge to break 
Blur in America. 

"This isn't like we are working 
their third album," he says. "We 
never had the chance to work with 
them before, so we don't know what 
went right and what went wrong." 

As part of its plan to break Blur in 
the U.S., Virgin serviced import ver- 
sions of "Country House" to college 
and modern rock radio before the 
track was officially shipped to radio 
Sept. 8. 

Some programmers, including 
modern rock WBRU Providence, 

R.I., PD Alexa Tobin, went out and 
bought the import single. Playing off 
the high -profile battle on the U.K. 
singles chart between Blur's "Coun- 
try House" and Oasis' "Roll With 
It," she put both songs on the station 
the same week. 

"So far Oasis is doing better," To- 
bin says. While she has yet to hear 
the entire Blur album, she says the 
climate may be slightly more open to 
Blur this time around. "There are 
some Britpop bands that are enjoy- 
ing popularity, but it's not the flavor 
of the moment." 

Modern rock WFNX Boston is 
also early on "Country House." Mu- 
sic director Laurie Gail says she is 
rooting for Blur. "We've always 
been a huge supporter of Blur and 
will continue to do so. Hopefully, it 
will happen for them this time." 

Yet Gail says that some British 
acts still have a hard time becoming 
stars in America. "Some English 
bands have made some headway, but 
it's still kind of hard," she says. "It 
might be the Morrissey type of 
thing. They may be just too Eng- 
lish." 

A video for "Country House" has 
been made but has not yet been ser- 
viced to MTV or VH1. Virgin prod- 
uct manager Margi Cheske says the 
label is not sure of what to expect 
from the video outlets, which have 
not been hugely supportive of Blur 
in the past. 

Cheske, however, is confident that 
the label will be able to take Blur "to 
the next level" in the U.S. 

"One of the problems in the past is 
that the albums have been released 
in the U.S. much later than in the 
U.K.," Cheske says. 

As Morrison points out, "Modern 
Life Is Rubbish" was delayed for 
several months. "As a result, we've 
always been one album behind in the 
States." 

In the U.K., "The Great Escape" 
was released Sept. 11. "We original- 

PORTISHEAD'S `DUMMY' WINS MERCURY MUSIC PRIZE 
(Continued from page 13) 

above the brighter pop sounds of "I 
Should Coco" by Supergrass and "Elas- 
tica" by Elastica, while Oasis's "Defi- 
nitely Maybe" went out of the running 
early on, followed shortly after by Left - 
field's charged -up techno extravaganza, 
"Leftism." 

The Mercury Music Prize, now in its 
fourth year, is sponsored by telecommu- 
nications company Mercury Communi- 
cations. It is decided by a panel of 10 mu- 
sic writers, critics, and experts; the 
organizers intend to make the award an 
equal to the Booker Prize for literature. 

This year, the awards show featured 
a live performance of an excerpt from 
one of the nominated albums, James 
McMillan's "Seven Last Words From 
The Cross" performed by the London 
Chamber Orchestra. Jazz trumpeter 
Guy Barker, whose "Into The Blue" was 
also nominated, invited fellow nominee 
Van Morrison onto the stage for a ren- 
dition of "Moondance" with Georgie 
Fame. Morrison was nominated for his 
album "Days Like This." 

The show is broadcast live nationwide 
by BBC Radio 1, while an edited version 
of the show went out later on the 
evening of Sept. 12. Press coverage of 
the event was minimal. The Times re- 
ported the winner as newsbrief item, al- 
though the quality newspapers, such as 
The Daily Telegraph and The Guardian, 
were expected to devote space to the 
winner later in the week. Creation 

Records took out a front -page corner ad 
in The Times for the Oasis album, even 
though "Definitely Maybe" was not the 
winner. 

The prize is supported by individual 
retailers, by the British Assn. of Record 
Dealers, and by the record companies' 
federation, BPI. A 10 -track sampler is 
produced in the run -up to the competi- 
tion, featuring a track from each nomi- 
nee, and retailers have specially pro- 
duced point-of-sale stands racking the 
albums and the sampler, which retails at 
3.99 pounds ($6.18). 

Derek Moir, music buyer at John 
Menzies, which has 200 outlets in the 
U.K., says, "The Mercury sampler is ba- 
sically selling because it's cheap. We 
rack it next to the other albums. Now 
Portishead's got a Mercury Music Prize 
`Winner' sticker on the album, it'll go 
into the top 20. I wouldn't expect to see 
'any more sales of the other acts from the 
prize." 

Opinion is divided as to whether the 
Mercury Music Prize has a meaningful 
sales effect. Two years ago, Suede won 
the prize and were catapulted even fur- 
ther into the limelight, but, says Saul 
Galpern, director off their label, Nude 
Records, the sales increase was negligi- 
ble. 

"At the time when Suede won it, the 
prize was only two years old, so it's hard 
to tell. It's really an accolade more than 
anything. With Suede, we didn't see all 

that much in terms of incremental sales. 
We'd already exceeded our sales limits. 
Most of the people who would have seen 
Suede because of the Mercury prize 
were music fans anyway and had al- 
ready bought the album. What it did was 
to bring the album and the music back 
into focus, rather than the band, who 
had received a lot of publicity." 

However, it is understood that last 
year's winner, "Elegant Slumming" by 
M- People, helped the band reach a 
wider audience. 

At the ceremony, Portishead's gui- 
tarist Adrian Utley told Billboard the 
act was due to bring out an album, pos- 
sibly in February. "It'll be the kind of 
thing we always do best-what comes 
naturally." Portishead remains firmly 
wedded to its Bristol roots, said Utley. 
"We've no intention of moving up to 
London. It's really nice to see people 
from the west country getting on," re- 
ferring to themselves and Tricky from 
Bristol and PJ Harvey from Yeovil, 
Somerset. 

Addressing the media after his win, a 
slightly shocked Portishead main man 
Geoff Barrow flanked by singer Beth 
Gibbons was still coming to terms with 
his win. "Music shouldn't be judged. 
There are 10 albums here, all of them 
personal. How can you say ours is best? 
I'm sure there's some bloke in his bed- 
room making a record on his organ 
that's as good as ours." 

ly wanted a simultaneous release, 
but with the switch of labels, it made 
it impossible," Morrison adds. "In a 
way, the staggered release dates are 
helpful, because of their tour sched- 
ule." 

As Cheske notes, the band is com- 
mitted to touring the U.S. this time 
around, and that is essential to hav- 
ing success with the album. 

Blur will initially stop in the U.S. 
for a. short swing, from Sept. 25 

through Oct. 10. The band will hit 
small venues in major markets, such 
as Washington, D.C., New York, 
Boston, Detroit, Montreal, Toronto, 
Detroit, Chicago, Minnesota, Seat- 
tle, San Francisco, and Los Angeles. 

After the initial jaunt, the band 
will return to the U.S. in early 1996 
for extensive touring in conjunction 
with the release of a second track to 
radio, which will likely be "Charm- 
less Man." 

BULLET) 

by Geoff Mayfield 

MONTH OF "MINDS ": Make it four weeks in a row for the multi -artist 
soundtrack from "Dangerous Minds," as the set retains The Billboard 
200's crown (182,500 units). The album holds at No. 1 despite a 12% drop 
in prior -week sales for the second week in a row. At No. 2, Hootie & the 
Blowfish (173,000 units) experience a 3% decline, despite their perfor- 
mance at the MTV Video Music Awards, but even with that erosion, the 
margin separating Hootie from "Minds" narrows from 16% to 5 %. So who 
will be No. 1 next week? The answer might be neither of the above, as the 
Sept. 12 release schedule -which included Red Hot Chili Peppers and 
Lenny Kravitz -officially kicked off the industry's deluge of superstar 
releases that closes out each year. Nashville is getting in line for-the hol- 
iday selling season, too, as Sept. 12 also saw the bow of a hits set by 
Travis Tritt and new ones from Blackhawk and Sammy Kershaw. 

ON THE HORIZON: All of the titles mentioned above will bow on next 
week's chart, and the Peppers' second Warner Bros. album stands a 
chance to bow at No. 1 on the big chart. "It's hard to call whether their 
first -week number will be 180,000 units or 380,000," says the president of 
one competing label, but early reports from retail suggest cautious pro- 
jections. If the Chili Peppers do snare the crown, it will be on the strength 
of sales at discount -oriented accounts, because its first -day sales at tradi- 
tional music stores suggest a top -five, rather than a chart -topping, debut. 
Further, the album's early numbers might be misleading this week, be- 
cause WEA experienced distribution lags in one region. What is certain, 
though, is that the new crop of titles from the Peppers, Kravitz, Tritt, and 
others will stimulate sales for a month that is traditionally slow for music 
dealers. And although boxed sets often miss The Billboard 200, early 
sales suggest that George Strait's four -disc set will see a hearty debut. 
The parade continues, as the Sept. 19 slate brings a new Michael Bolton 
and the sophomore set from hot country commodity Tim McGraw, whose 
lead single sits atop Hot Country Singles & Tracks. A key buyer at one 
barometer chain says not to be surprised if McGraw, who was one of coun- 
try's big success stories in 1994, outguns pop veteran Bolton. 

POST- AWARDS WINNERS: The wake of MTV's Sept. 7 Video Music 
Awards cablecast mirrors the sales pattern that we've seen over the past 
few Septembers. Most of the gains registered by acts who participated 
are not stunning when compared to the large wallops that follow such 
shows as the American Music Awards, the Grammys, and the two annual 
country award bashes (see story, page 6). But compared to the week's soft 
field -unit volume on The Billboard 200 is down about 8% from last 
week -most of the MTV beneficiaries look strong, but none more so than 
Alanis Morissette (153,000 units), who continues to look like the rookie 
of the year as she earns her third Greatest Gainer. Last week was the 
first time that Morissette saw a drop from prior -week sales. Aside from 
the MTV shot, she benefits from airplay of her new track, "Hand In My 
Pocket," which is picking up steam at modern rock and album rock sta- 
tions. 

Another MTV- related gain vaults Silverchair into the top 10 (12 -9, 
63,000). Although the band did not play during the awards program, it ap- 
peared on the preview show. Others who squeezed chart juice from the 
MTV awards are TLC (6 -4), Live (13 -11), White Zombie (27 -24), Weezer 
(46 -41), Hole (84 -72), and R.E.M. (146 -133), although the first two actu- 
ally see small sales declines from prior -week tallies. As is true of other 
awards shows, playing the MTV gala means more to sales than does win- 
ning a trophy. 

F00 MANCHU: Foo Fighters, led by former Nirvana skins pounder 
Dave Grohl, has a potent week, thanks to MTV Buzz Bin play, radio spins 
of the new track "I'll Stick Around," and tour exposure. The song debuts 
at No. 32 on Modern Rock Tracks, while the album zooms 54-40 on The 
Billboard 200, with a 20% sales increase. Another rock newcomer, the 
Presidents Of The United States Of America wins this week's percent- 
age -based Pacesetter award, as a 29% boost earns a zesty 94 -62 jump for 
the band's debut album (see story, page 13) ... "The Tonight Show" helps 
lift Joan Osborne 179 -146, while "The Late Show" assists Faith Hill (43- 
36) and Annie Lennox (41 -37) but not Collective Soul (32 -35). 
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RICKIE LEE JONES BARES ALL ON NEW REPRISE SET 
(Continued from page 1) 

pop music. 
Culled from several live perfor- 

mances during Jones' highly ac- 
claimed 1994 concert tour, the 15-cut 
album places familiar songs, such as 
the 1979 top five breakthrough 
"Chuck E.'s In Love," in a stripped - 
down acoustic guitar and piano set- 
ting. Jones' only instrumental accom- 
paniment on "Naked Songs" is 
provided by bassist Rob Wasserman, 
who performs on two tracks: "Chuck 
E.'s In Love" and the artist's inter- 
pretation of the Johnny Mercer pop 
standard "Autumn Leaves." 

Other tracks on "Naked Songs" in- 
clude top 40 hits "Flying Cowboys" 
and "Young Blood," as well as such 
distinctive Jones compositions as 
"Weasel And The White Boys Cool" 
and "The Last Chance Texaco." 

In marketing "Naked Songs," 
Reprise is largely focusing on illumi- 
nating Jones' musical history. Cur- 
rently in production is a documentary 
that will combine performance 
footage of songs from the album with 
narrative on Jones' life. Ethan Rus- 
sell is directing the piece, which will 
be premiered next month at the Sun - 
dance Film Festival and may eventu- 
ally go into theatrical release. 

"Rickie has lived an extraordinary 
life," says Craig Kostich, senior VP of 
marketing and artist development at 
Reprise. "We believe that this film 
has the potential -both in its creative 
scope and content -to reach an audi- 
ence far beyond her large base of 
longtime fans." 

Kostich says videoclips will be 
pulled from the piece and serviced to 
MTV, VH1, and other outlets upon its 
completion. Also, Jones will be the 
subject of a VH1 news feature on 
Tuesday (19). 

On Sept. 5, the label issued a six - 
song promotional CD sampler to 
triple -A, AC, and college radio. At 
this point, "Autumn Leaves," which 
has not previously appeared on a 
Jones album, and "Stewart's Coat," 
from the 1983 EP "Girl At Her Vol- 
cano," are drawing primary attention 
from programmers. 

"This record sounds great on the 
air, and our listeners are responding 
real well to it," says Ned Horton, PD 
of triple -A WRLT Nashville. "It's 
nice to have fresh alternate versions 
of songs like 'Stewart's Coat' and 
'Chuck E.'s In Love' that sound cur- 
rent." 

At the retail level, "Naked Songs" 
is expected to connect mostly with 
longtime fans. "She's certainly got 
solid name value and creative stature, 

RICKIE LEE JONES 

but I'm not sure that this album will 
do as well as an album of brand -new 
songs would," says Roy Burkhert, 
buyer for Harmony House, a 37 -store 
chain based in Troy, Mich. "That said, 
however, we intend to actively get be- 
hind the album, and it could translate 
into a good holiday gift item." 

Reprise has also taken to the Inter- 
net to promote "Naked Songs," with a 
World Wide Web site that can be ac- 
cessed within the label's larger site on 
the Web. The Jones site went up at 

the beginning of September, and it of- 
fers sound bites from the album, pho- 
tos of the artist, biographical infor- 
mation, and recent press clips. 

On a more conventional note, Jones 
will embark on a concert tour that will 
take her to colleges around the U.S. 
Each show will be peppered with Q &A 
segments with the audience. "The inti- 
macy of that kind of exchange with 
people is incredibly attractive and ex- 
citing to me," Jones says. 

In keeping with the spirit of 
"Naked Songs," the singer will once 
again tour without a band. In fact, 
Jones says she does not foresee ever 
returning to a live band setting. 

"I'm loving having full control of 
the music and how it sounds," she 
says. "With a full band, you become 
one of several pieces moving around, 
and you are sometimes at the mercy 
of someone else's interpretation of 
your songs. At this point in my life, I 
want my songs to be heard complete- 
ly from my own perspective -with 
maybe a bass or violin as a comple- 
ment." 

Besides giving old favorites a fresh 

face, the album succeeds in providing 
evidence of Jones' influence on a num- 
ber of current artists, according to 
"Naked Songs" producer Russ Titel- 
man. 

"When you listen to all of these 
songs in one sitting and in such a sim- 
ple context, the level of Rickie's im- 
pact is beyond argument," he says. 
"Without naming names, you can 
hear it in the vocal inflections of some 
and in the writing style of others." 

In accessing her role in the grand 
scheme of pop music, Jones sighs and 
says that "[it makes] you acutely 
aware that you've been around for a 
long time. It's weird to realize that 
enough of life has passed so that you 
can be considered a part of another 
generation. 

"As far as other artists go," she 
continues, "I don't particularly like 
feeling like I've been copied, especial- 
ly since I'm nowhere near done mak- 
ing music myself. Of course, it's won- 
derful to feel like your music has been 
interesting and inspiring to others. It 
adds to the desire I already have to 
continue and grow." 

ASYLUM'S HARRIS SMASHING FORMATS 
(Continued front page 1) 

second Asylum album. 
Recorded in Nashville and New Or- 

leans, "Wrecking Ball," which will be 
released Sept. 26, features songs by 
Steve Earle, Bob Dylan, Lucinda 
Williams, Neil Young, Jimi Hendrix, 
Anna McGarrigle, and Lanois. Harris 
considers the collection one of the 
most uncomprising of her 24 albums. 

"It is important to make music that 
is exciting and inspiring to you as an 
artist, to keep fresh and have enthusi- 
asm for the music," Harris says. "I 
wanted to make a record that focused 
more on the left -field aspect of the mu- 
sic. I have always felt outside the loop 
and have wanted to be outside the loop, 
because I think it is important to break 
down boundaries and categories. Basi- 
cally, I was doing that by working with 
Daniel." 

She says Asylum asked her who she 
would pick if she had her choice of pro- 
ducers, and she immediately thought 
of the producer whose credits include 
Bob Dylan, U2, the Neville Brothers, 
and Peter Gabriel. "Everything that I 
heard that touched me and moved me 
musically in the last few years has 
been something that he has been in- 
volved with." 

Lanois was between projects and 
was eager to collaborate with Harris, 
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and it proved a happy match. 
"My eclectic love of different songs 

and openness to different musical 
ideas and Daniel's ability to plug into 
that was just wonderful," Harris says. 
"I trusted that he was going to come 
up with something." 

For' Wrecking Ball," Harris gravi- 
tated toward lyrically ambiguous 
songs. "A lot of material on this album 
is nonspecific," she says. "I like to sing 
about something that isn't necessarily 
about anything specific, because it is 
not that cut and dried. It is a mysteri- 
ous process that I don't understand, 
and I don't think I need to understand 
it." 

Young sings harmony on the title 
track, which he wrote, and adds vocals 
and harmonica on Williams' "Sweet 
Old World." Williams and Earle play 
guitar on the latter cut. Earle also 
sings on his composition "Goodbye" 
and on Dylan's "Every Grain Of 
Sand." Larry Mullen of U2 played 
drums on nine cuts and veteran pro- 
ducer /guitarist Richard Bennett and 
Kate & Anna McGarrigle also appear. 

"The lion's share of the album was 
performance -oriented," Harris says. 
"We would sit really close together, 
with no separation, and work up the 
arrangements and go for a perfor- 
mance ... [with] a minimal amount of 
overdubs. Bleeding into the micro- 
phones was kind of encouraged on this 
record. With that, you get another 
participant on the track, which is the 
room and the energy and the perfor- 
mance." 

"Wrecking Ball" makes no over- 
tures to the commercial country mar- 
ket, a market that Harris' critically ac- 
claimed 1993 release, "Cowgirl's 
Prayer," attempted -and failed -to 
reach. The album has sold 158,000 
units, according to SoundScan. 

Radio pretty much ignored "Cow- 
girl's Prayer," says Asylum director of 
A &R John Condon. As a result, he 
says, "I don't think we are even going 
to ship ['Wrecking Ball'] to country 
stations." 

Lee Cory, PD at country WSM -FM 
Nashville, says, "We haven't looked at 
playing an Emmylou Harris song in a 
long time, but that doesn't mean we 
wouldn't play her." However, he says, 
the station has not gotten any calls 

from listeners about playing Harris. 
At crosstown WSIX, music director 

Dave Kelly says, "I don't feel Emmy- 
lou is someone that country radio 
should stand away from ... It's all a 
matter of how strong [a] song is." 

Still, Asylum plans to target triple -A 
and college radio, with the initial radio 
focus on the Lanois -penned "Where 
Will I Be." 

Triple -A WRLT Nashville is al- 
ready playing "Where Will I Be," as 
well as "All My Tears," a haunting 
tune written by Julie Miller. PD Jon 
Peterson says, "Everyone is excited 
about the [album]. Once again, Emmy- 
lou has proven to be a cutting -edge 
artist." But Peterson is unsure how the 
Harris tracks will "translate nation- 
wide" on triple -A. 

The bottom line for Condon is Har- 
ris' fan base, who, he says, will "buy 
any record that she puts out." 

Harris' manager, Monty Hitchcock, 
agrees with Condon, adding that the 
artist's audience has always willingly 
followed her muse. 

"This is the record Emmylou want- 
ed to make right now," he says. "Her 
whole career has been based on mak- 
ing the record that she wanted to make 
at the time. She has always had the 
luxury and freedom to do that, and it 
has worked to her benefit throughout 
the years." 

Certainly, retailers are quick to rec- 
ognize Harris' potential. "She does 
really well here," says Stephanie Wag- 
ner, country buyer for Tower Nashville. 
"I don't know if the traditional fans will 
pick up on Wrecking Ball' right away, 
but die -hard Emmylou and Daniel 
Lanois fans will seek it out." 

No video has been planned for 
"Where Will I Be." However, there is 
footage of the sessions that could be 
the basis for a longform video piece, 
Harris says. 

"At this point, our plan is to organize 
a tour," says Hitchcock, "probably for 
late in the fall. This will pretty much be 
a promotional tour with a few dates in 
the States and a few abroad. After the 
first of the year, we will plan on a full 
American tour." 

Interest in Harris should be helped 
by the forthcoming three -CD career 
retrospective that Reprise plans to is- 
sue Oct. 31. 
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TWO OF THE MOST HEAVILY REQUESTED, 

"RADIO- ACTIVE" SINGLES 

FROM ONE EXPLOSIVE ALBUM 

M 

scatman lohn 
macarena 
bayside boys mir 

by los del rio 
accept no substitutes! 

this is the english version blowing up at radio, 

causing the nationwide la-in 
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Del Amitri's Case Of Good Timing 
THERE WAS NO NEED for A &M to release a radio 
edit of Del Amitri's hook -laden "Roll To Me." Taken 
from the "Twisted" album, the track is only two minutes 
and 1.2 seconds long. That gives the Scottish group the 
distinction of having the shortest single to reach the top 
20 of the Hot 100 since Whitney Houston's "The Star - 
Spangled Banner" clocked in at 2:09 in the spring of 
1991, according to Vinny Vero of New York. 

"Roll To Me" continues its ad- 
vance, bulleting 20 -16. Along with 
Houston's patriotic anthem, it is the 
only single that takes up less than 2'/2 
minutes of airtime to reach the top 20 
in the '90s. There have been nine top 
20 hits under the three -minute mark 
in the last five years, including the 
shortest No. 1 title of the '90s, "I'm 
Too Sexy" by Right Said Fred, 
which lasted all of 2:50. 

You could play "Roll To Me" four 
times in a row and only take up eight seconds more air- 
time than Guns N' Roses' No. 3 hit from August 1992: 
"November Rain" clocked in at 8:40. 

PREGNANT PAUSE: If you had conceived a child 
when Columbia Records released Sophie B. Hawkins' 
"As I Lay Me Down, you would be giving birth this 
week. The single was released nine months ago, and la- 
bel executives never gave up on the song. Their patience 
has been rewarded, as their baby moves up three notch- 
es on the Hot 100 to break into the top ten. It's Hawkins' 
second time in the top ten; if "As" keeps going up, it 
could match or surpass the No. 5 peak of "Damn I Wish 
I Was Your Lover." 

HE IS NOT ALONE: With Janet Jackson rising one 
place to No. 5 on the Hot 100 with "Runaway," she and 
brother Michael Jackson are in the top five simultane- 

C 

ously. Rob Durkee of Mediabase/Premiere Radio Net- 
work believes this is the first time in history that a broth- 
er and sister have been in the top five at the same time 
with separate solo hits. Of course, it was only a few 
weeks ago that Michael and Janet were in the top five as 
a duo, on "Scream." 

There are several instances where brothers were in 
the top five in the same week, but one was a solo artist 

and the others were in a group. Don- 
ny Osmond and the Osmonds occu- 
pied the top five together in October 
1971 with "Go Away Little Girl" and 
"Yo Yo," respectively, while Andy 
Gibb and the Bee Gees shared 
space in the top five in February 
1978 with "(Love Is) Thicker Than 
Water" and "Stayin' Alive." 

TOPS AND BOTTOMS: As a fol- 
low-up to the list of artists who have 

peaked at both No. 1 and No. 100 on the pop singles 
chart, Darrel Jones of Rohnert Park, Calif., adds nine 
more: Bobby Darin, Joey Dee, Ricky Nelson, 
Lawrence Welk, Mary Wells, Pat Boone, the Turtles, 
Archie Bell & the Drells, and B.J. Thomas. 

WALTZ ON: Last week's mention of songs in 3/4 time 
that have hit No. 1 inspired missives and phone calls 
from Michael Ming of Boston, Dan Sokol of MPL Com- 
munications in New York, and Gordon Pagoda of the 
National Academy of Songwriters in Los Angeles. Be- 
tween them, they mentioned several other 3/4 songs that 
have reached the top, including Bryan Adams' "Have 
You Ever Really Loved A Woman ? ", Simply Red's "If 
You Don't Know Me By Now," George Michael's "One 
More Try," Robert John's "Sad Eyes," the Com- 
modores' "Three Times A Lady," and Debby Boone's 
"You Light Up My Life." 

BEAT 
by Fred Bronson 
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Randy Newman sells his soul to himself. 
, Randy Newman plays the devil in his modern -dzy retelling of the classic allegory. 

The other roles are performed by a wish list cast of artists (this is where the selling- the -soul part must have come in). 

RxenY DWNIJIfl'S 

;aust 
(4/2- 45(.72) 

DON HENLEY 
ELTON JOHN 

RANDY NEWMAN 
BONNIE RAITT 

LINDA RONSTADT 
JAMES TAYLOR 

B. Management: Cathy Kerr / Peter Asher Management. ©1995 Reprise Records. L_ttda Ronstadt appears courtesy of Elektra Entertainment; 
Elton John appears courtesy of MCA Records; Don Henley appears courtesy of Geffen Records; Bonnie Raise appears courtesy of Capitol Records; James Taylor appears courtesy of Columbia Records. 
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Woo Says yotA ca'+ ky Frievid.&? 

S ss 

+he albUw, 
(4/2- 46008) 

Loaded wi+h PrevioUsly unreleased +racks -frovn some o-f yotAr bes+ bUddies. 

fl'e Rewv)bravId+s j Hoo+ie +e B I ow+ i sh , Toad The Wet S rockef , 
LOLA IZeed, kd Barevaked Ladies) K ,E, M ., PatA I \PJes+eYbeY9) 

Prefev)ders, Gravrf. Lee Bta+falo, am! Jovsi Mitchell 
-This fall, FrìevIds moves +o B11 p.m. Ìlnursday v1919%+s ov% NEC.. If's also expec+ed +o move a few GDs. 

"Frends excerpts performed by Jenn.fer kn.s+on Courteney Cox, Lisa Kudrow, Matt LeBlanc, Mattñew Perry and David Scñwimmer. Tine Rembrandts appear courtes of tas+West Records, Hoot,e G the Blowf.sl, appear courtesy of 
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