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TICKETMASTER RIVALS SEEK NEW BIZ

B BY ERIC BOEHLERT

NEW YORK—Ever since it pur-
chased assets from once-mighty com-
petitor Ticketron in 1991, critics have
charged that Ticketmaster faces no ri-
val and has cornered itself a lucrative
market.

The accusation, with which the Jus-

—mka

PROTIX.

tice Department’s recent investigation
did not concur, stems not only from the
1991 acquisition but from Ticketmas-
ter’s well-documented penchant for
buying regional players. Among them:
New York/Detroit’s TicketWorld in
1985, Florida’s Select-A-Seat in 1988,
Minneapolis’ Dayton’s Ticketing in
1989, Kansas City, Mo.’s Capital Auto-
mated Ticketing in 1989, Atlanta’s
SFEATS in 1990, Texas’ Southland
Corp.’s ticketing assets in 1991, and
Boston's TicketPro in 1993.

But perhaps a more precise charge
would be that TM faces little national

Morris Dives Into
Sea Of New Labels

B BY DON JEFFREY

NEW YORK—MCA Music Enter-
tainment’s new label deal with Doug
Morvris—the third high-profile joint

MCA.

MORRIS

venture announced by the MCA unit
in less than a year—marks another
entry into a erowded, competitive field
of new labels.

(Continued on page 15)

competition. That’s because a handful

of challengers covering a patchwork of

regions are bidding and occasionally
winning contracts to provide the same
types of services that Ticketmaster of-
fers: box-office support, phone rooms,
a network of satellite outlets, and pro-
motional dollars.

Despite Ticketmaster selling 55 mil-

Tele-charge Systems CI

lion tickets last year and its regional
competitors moving just a fraction of
that number, the seemingly mis-
matched duels continue to unfold.

What follows is a look at five compa-
nies—Dillard’s, Tele-charge, ProTix,
Select-A-Seat, and ETM—pounding
the streets and searching for a foothold
into the Ticketmaster-dominated
world of venues, contracts, and con-
certs. We begin with Dillard’s.

More than 20 years ago, while sitting
in the stands at an Arizona State Uni-
versity football game, computer pro-
grammer Dorothy McLaughlin joined
her sister and brother-in-law, Margie
and Bill Bliss, in a brain teaser: Why
couldn’t tickets be sold electronically
from various remote outlets, allowing
all customers the same seat selection?

Dillard’s

At the time, companies bicycled
hard tickets between outlets, and each
outlet could only sell from allotted ar-
eas ina venue (i.e., outlet A sold tickets
from sections 100-130).

The trio went to work. With the help
of their revolutionary computer pro-
gram, which created a central system

(Continued on page 75)

Sony Suit Settled

B BY ADAM WHITE
and DOMINIC PRIDE

LONDON—George Michael spent
five hours on July 11
putting the finishing
touches to the docu-
ments that will change
his career. Then he
went to work in a Lon-
don recording studio.
The 32-year-old
| British singer has fi-
nally settled his bitter,
protracted dispute
with Sony Music and signed with
DreamWorks SKG for North America
and Virgin Records for the rest of
(Continued on page 80)

PHOTO: STARFILE

George Michael Arrives
At DreamWorks/Virgin

MICHAEL

Career Boost Seen

B BY JEFF CLARK—MEADS

IN MUSIC NEWS

MCA Primes
Fans For
Buffett's
‘Barometer

& Soup’
“ SEE PAGE 10
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Sony’s ‘Spirit
0f ’73’ Rocks
For Pro-Choice

M BY CHRIS MORRIS

LOS ANGELES—sSony 550 Music
will mate activist zeal with a sense
of nostalgic fun on Aug. 8, when it

LETTERS TO CLEO

releases “Spirit Of '73: Rock For
Choice,” a multi-artist compilation
that will benefit the music commu-
nity’s abortion-rights and women’s

health advocacy organization.
The album features 14 female
(Continued on page 58)

This Year, McDonald’s
Tells The Film Studios
To ‘Hold The Videos’

B BY EILEEN FITZPATRICK

LONDON—A preview of George
Michael’s new sound has already
created the kind of
excitement any
record company
would greatly appre-
ciate. As an addition-
al boost to his career,
it has been suggest-
ed that his public
battles with Sony
Music Entertain-
ment U.K. have gar-

nered public syinpathy for him.
The song “Like Jesus To A Child”
was played by the U.K.'s largest
(Continued on page 81)

LLOS ANGELES—After four years
of courting the video industry, Me-
Donald’s appears to be re-evaluating
the relationship. At least for this year,
the fast-food chain is dumping the
idea of selling videos under its golden
arches.

Although the Oak Brook, Il chain
has not confirmed any holiday promo-
tion plans, most industry sources say
that return problems from its 1994
promotion. coupled with a changing
marketplace, have nixed the promo-
tion for this year.

According to a reliable source, Mc-
Donald’s will repeat a Monopoly
game promotion, which will begin in

(Continued on page 89)

RCA’s Wanderlust
Takes Trip To Clubland

SEE PAGE 75
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“Any Man Of Mine”
#1 Monitor, R&R and Gavin

#1 Billboard Top Country
Singles Sales

#17 Billboard Top
100 Singles Sales

#1 on CMT

#7 Billboard Top 200
Albums

#1 Billboard Top
Countiry Albums
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*I've relied on
Billboard for many years
to get a pulse on the music and
video industries. The information
is timely and accurate and |
pay special attention to
the Billboard charts.”

PETER BALNER-PRESIDENT
PALMER VIDEO CORPORATION

THE POWER OF m

For over 100 years, Billboard has informed, advised and guided entertainment
decision makers, all over the world. The best way to reach the over 200,000
professionals like Peter every week, is through Billboard.

Jim Beloff/Assoc. Publisher National Sales 213-525-2311
Gene Smith/Assoc. Publisher International Sales 212-536-5001
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Maijors Eye New Options For Vid Channel
Joint Venture Called Off: U.S. Continues Probe

B BY BRETT ATWOOD

LOS ANGELES—Maost of the major-label
participants in an abandoned U.S. music video
venture may be laving the groundwork for an-
other new U.S. music video channel to launch
in 1996, sources say.

A much-discussed venture between Warner
Musie Group, EMI Music, PolyGram, Sony
Corp., BMG, and Ticketmaster has reportedly
been called off, although the U.S. Justice De-
partment antitrust inquiry into the proposed
major- label-backed channel continues.

Meanwhile, some incdustry sources suggest
that another U.S. music video channel, backed
by many of the same corporations, may be on
the horizon.

“It’s just too big an opportunity for the ma-
jor labels to overlook,” says one source at
Warner Music Group.

Two separate sources indicate that the new
U.S. channel is likely to be some sort of collab-
orative effort by Germany’s Viva! music net-
work and Hong Kong-based Channel V, which
is the music video service of News Corp.’s
STARTV.

A spokesman for STAR TV did not deny the
possibility that a U.S. music video channel is in
the works but offered no further information.

Ironically, most of the major musie corpora-
tions affiliated with STAR TV and Vival are the
same as those that were partners in the ill-fat-
ed U.S. music video venture. Sony Pictures En-
tertainment, Warner Music Group, BMG, and
EMI Musie Group own 50% of STAR TV, while
PolyGram, Sony, EMI, and Time Warner are
the majority owners of Viva! At press time, it
was unclear whether or not Ticketmuster
would be a partner in any new channel propos-
al.

Ticketmaster is already positioning itself as
a player in music video programming. Earlier
this month, a wholly owned subsidiary of
Ticketmaster finalized its acquisition of 4 50%
stake in the Box UK (see story, page 59).

Sources say the fate of the original label-
backed musie video channel was sealed with
the firing of former Warner Music Group
chairman Robert Morgado (Billboard, May
13).

“That [music video channel] was mostly
Morgado’s thing,” says one industry source.
“When he went, it went, too.”

However, a source at BMG adds that the
venture was on shaky ground even before the
departure of Morgado.

“Not one bit of work has been done to move
this project forward for over a year,” says the
source.

At last November’s Billboard Music Video

i THIS

RCA VICTOR TARGETS WOMEN

di Waleson reports.

other information call 212-764-7300. Printed in the U.S.A.

Conference, Morgado cited limited cable chan-
nel capacity and government reregulation of
cable as reasons for the slow development of
the channel (Billboard, Nov. 12, 1994).

A spokeswoman for MTV had no comment
on the decline of its potential major-label-
backed competitor.

Since 1994, the Justice Department has
been investigating antitrust implications in the
possibility of five of the six major record labels
owning a competitor to MTV.

A spokeswoman for the Justice Department
says that the investigation is ongoing, despite
the apparent demise of the competitive music
video network.

A major obstacle for any new venture re-
mains the ability to enter the competitive cable
market, which is already faced with an abun-
dance of new services and a limited channel ca-
pacity.

One of the reasons the major lubels may be
anxious to establish a solid music video channe]
presence on the U.S. cable systems s frustra-
tion with MTV’s programming. The network
has beefed up its specialty programming over
the past few yvears and signiticantly lessened

its musie video content, they say.

MTV also has a reputation as a tough nego-
tiator when it comes to securing the licensing
rights to the music videos that it plays.

MTYV recently entered into global music
video licensing and compilation disc agree-
ments with EMI and Sony. The music video
channel is reportedly negotiating similar
agreements with Warner, BMG, and Poly-
Gram.

However, none of these licensing agree-
ments are exclusive, and they do not prevent
the music labels from offering their clips to
competing services.

The same five record companies had been
named in two parallel cases being considered
by the European Commission—the adminis-
trative arm of the European Union—and the
U.K. courts. In the cases, filed in 1993, MTV is
challenging the majors’ right to license videos
collectively through the U.K.’s Video Perfor-
mance Ltd.

Following MTV's individual licensing deals
with Sony and EMI, both labels were removed
from the U.K. lawsuit (Billboard, July 15).

TLC Files For Bankruptcy;
LaFace Among Creditors

B BY DON JEFFREY

NEW YORK—TLC, the hot female R&B trio
that has the No. 4 album on The Billboard 200
this week, has filed for bankruptey, with liabil-
ities totaling more than $3.5 million.

All three members of the multiplatinum-
selling LaFace Records act filed for Chapter
11 creditor protection in the U.S. Bankruptey
Court in Atlanta.

The biggest listed creditor is Lloyd’s of
London, which is owed $1.3 million by Lisa
Nicole Lopes, known professionally as Left
Eve. The amount is a claim against her for
burning down the house of her boyvfriend, for-
mer Atlanta Falcons wide receiver Andre Ri-
son. Lopes pleaded guilty to arson in Decem-
ber 1994 and was sentenced to several months
in a halfway house.

Other creditors also include their record la-
bel, LaFace, and their production company,
Pehhitone. Pebbitone, which produced their
best-selling albums, is owed $566,434 by each

of the women, for a total o more than $1.7 mil-
lion, according to court papers. LaFace is
owed a total of $387,000.

TLC’s attorney David Bisbee says the
LaFace and Pebbitone amounts were “the
best numbers available to us at the time of the
filing, but they may not be accurate.” He adds
that TLC’s “schedules of assets have not been
filed.” Court papers indicate the group’s total
assets are less than $1.5 million.

Representatives of Pebbitone and LaFace
were unavailable for comment at press time.

Besides Lopes, TLC consists of Tionne
Watkins (T-Boz) and Rozonda Ocielian Thom-
as (Chilli).

TLC’s eurrent album, “CrazySexyCool,”
has sold 2.9 million units as of July 9, according
to SoundScan, and has vielded three top 10
singles, “Creep,” “Red Light Special,” and
“Waterfalls.” The act’s first album,
“000000ohhh . .. On The TLC Tip,” has
sold 2.3 million units, according to Sound-
Scan.

In order to distinguish its release of Tchaikovsky’s ““Romeo
And Juliet,”” RCA Victor has developed a unique marketing
plan, which aims the title toward women, particularly those in-
terested in romance novels and soap operas. Contributor Hei-

WEA STILL KING OF THE DISTRIBUTION HILL

Despite having the biggest market-share gain among U.S. dis-
tributors, the independent sector was not able to topple WEA
as America’'s No. 1 distributor for the first half of 1995. Senior
retail editor Ed Christman has the story.
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FoxVideo Moves To
Cut Use Of Middlemen

B BY SETH GOLDSTEIN

NEW YORK—20th Century Fox
Home Entertainment is speeding to-
ward its goal of selling videos directly
to major retailers.

The studio recently signed a re-
ported 10-year deal with a company
called Vision Information Services.
The deal gives the FoxVideo label ex-
clusive rights to the Vision electronic
data interchange system, which
tracks tape sales while helping to fill
orders for fresh inventory. Vision
isn’t considered to be cutting edge,
and observers say
rival studios could
readily devise
competing EDI
systems.

But FoxVideo
does have the lead
among the Hollywood majors—ex-
cluding Disney—in the race for direct
accounts. And the studio has every in-
tention of exploiting its advantage
with the steady release of big-name
catalog titles at $9.98 suggested list;
retailers say this is hurting the sales
of higher priced reissues.

Although trade observers harbor
doubts about the ability of FoxVideo to
sustain direct sales beyond a handful
of accounts, the vendor reportedly
thinks Vision is necessary to manage
what it calls the “exponential growth”
of sell-through for cassettes and multi-
media product. With a substantial
amount of catalog at less than $10,
FoxVideo believes the best way to
maintain margins in a volume-driven
business is to save on the middlemen
by delivering to individual stores itself.

FoxVideo president Bob DeLellis,
who wasn’t available for comment, has
the support of Bill Mechanic, presi-
dent/COO of Fox Filmed Entertain-
ment. Mechanic was instrumental in
forging a direct sale structure for Dis-
ney’s Buena Vista Home Video, which
dominates the sell-through market.
Disney and GoodTimes Home Video,
another sell-through powerhouse,
have aggressively courted direct ac-
counts, now thought to be 10-12
chains. They incude Wal-Mart, Kmart,
Target Stores, and Toys ‘R’ Us.

How successful the two have been
in convincing retailers to drop rack-
jobbers such as Handleman Co. and
Anderson Merchandisers isn’t known,
since neither vendor will discuss fail-
ures or list their conversions. The na-

Data Prohlems
On Sales Charts

Sales information for two major
music accounts is not included in
this week’s music charts due to
problems at the two companies.

A problem with missing data
from Amarillo, Texas-based Ander-
son Merchandisers prompted
SoundSean to omit the rackjobber’s
sales from its chart calculations.

Meanwhile, a computer malfunc-
tion at Minneapolis-based Best Buy
prevented that chain from report-
ing its sales,

SoundSean adjusted the weights
of other similar information
providers to account for the missing
data.

tion’s biggest retailer, Wal-Mart, is
the biggest plum, however.

Wal-Mart, already direct with Dis-
ney and GoodTimes, has added four
studios in recent months and is nego-
tiating delivery terms with at least
two strong secondary suppliers, New
Line Home Video and WarnerVision.
Others, likely to include PolyGram
Video, are expected to go direct as
well (Billboard, June 3).

The changeover will cost Handle-
man and Anderson, which rack Wal-
Mart stores, significant video rev-
enues. In fact, Anderson, formerly
owned by Wal-Mart under the name
Western Merchandisers, is said to be
fighting with suppliers over returns
of releases that Wal-Mart will no
longer accept as racked product.

“Anderson is sitting on a lot of
goods,” says one home video execu-
tive, who adds, “We're going to have
to see what happens before going for-
ward.” Another says that “more than
a few vendors aren’t shipping” until
Anderson pays for what it’s bought.

The hope is that if Wal-Mart won'’t
take delivery, newsstands might. An-
derson Merchandisers parent Ander-
son News racks periodicals, and the
addition of video to its mix of newspa-
pers, magazines, and books “was one
of the things we talked about,” a
source says. “They’re not going to go
away.”

FoxVideo used Wal-Mart in its test
of the Vision point-of-sale system,
which tracked 8.7 million copies of
“Speed” in November 1994 and 3 mil-
lion units of “The Pagemaster” in
April. Separately, the studio claims
that “The Pagemaster,” now at nearly
4 million units, ranks as the industry’s
best-selling direct-to-sell-through,
non-Disney animated title.

The question is who else will install
Vision. Caldor, a discount chain based
in the Northeast, is considered a hot
prospect, but trade sources don’t
know of any others. Handleman re-
portedly is telling program suppliers
that none of its rack accounts are in-

(Continued on page 83)

NMPA: Mechanical Income Booming
Upbeat News On Digital Future, Too

H BY IRV LICHTMAN

NEW YORK—Members attending the
National Music Publishers’ Assn. annu-
al meeting in New York July 10 got
more good news on mechanical collec-
tions, as well as preliminary reports
that the global publishing scene contin-
ues to reflect booming copyright usage.

In addition, reports on legislative
and legal initiatives, including the
compromise digital-performance
rights bills before Congress, provided
an upbeat picture for the enhancement
of the mechanical revenue stream to
NMPA members—and the catalogs
they represent—as digital transmis-
sion of music emerges in the years
ahead.

Ed Murphy, NMPA/HFA presi-
dent/CEO, said 1994 was another “ex-
cellent year” for the Harry Fox
Agency, the mechanieal collection arm
of NMPA, which collected a record
$357.9 million. HFA collections have
grown an average of 26% annually in
the last decade. In 1984, when mem-

bership stood at 4,000, compared to
14,000 today, collections were just un-
der $100 million.

The showing last year, Murphy
added, has enabled HF A to implement
lower commission rates for the third
_and fourth quar-

I ters of the year,
= retroactive to July
1. Similar results in
1993 saw a redue-
tion of commission
rates by 1% last
year; this year’s rate reduction will be
higher, at 1%:%. Thus, from July 1 to
Dec. 31, the rate on mechanical distri-
bution will be lowered to 2.75% from
4.5%.

Murphy also noted that the rate on
TV synchronization licensing distribu-
tions will be lowered to 3% from 5%.
“For the third consecutive year,” Mur-
phy said, “HFA’s commission rates
have been reduced [to] their lowest
levels in more than two decades.” With
upgraded computer capabilities, Mur-
phy said, HF A is doing a better job of

NATIONAL I
=
=
=

Z
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“Major” Sales. Sick Wid It/Jive rapper E-40 receives a plaque
commemorating gold certification of his album “In A Major Way,” which hit No.
2 on Billboard’s Top R&B Albums chart and No. 13 on The Billboard 200. The

album'’s first single,

“1-Luv,” was a top five hit on Billboard’s Hot Rap Singles

chart, and the current single, “Sprinkle Me,” has also reached No. 5 on that
chart. Shown, from left, are Jazzy Jordan, Jive senior director of marketing;
Tom Carrabba, Jive VP of marketing and sales; Larry Khan, Jive VP of R&B
promotion; E-40; Barry Weiss, Jive president; Jeff Fenster, Jive senior VP of
A&R; Chaz Hayes, manager, CHM Management; Janet Kleinbaum, Jive senior
director of artist development and video promotion; and Dan Zucker, Zomba

VP of business affairs.

GoodTimes Sweats Its Way To The Top

Richard Simmons Helps Vendor To Move Product

NEW YORK—TFitness guru Richard
Simmons has GoodTimes Entertain-
ment working out in markets far from
home video.

New York-based GoodTimes,
which started 11 years ago with a line
of public domain titles, is now placing
Simmons’ name on low-fat snack
foods, fitness apparel, and footwear.
Simmons’ tapes, such as “Sweating
To The Oldies,” are big sellers, but,
says Andrew Greenberg, recently
named president of the newly formed
GoodTimes Entertainment Group,
“we quickly realized that Richard was
more than an exercise video.”

And GoodTimes, apparently, is
more than a cassette vendor. Green-
berg, a nine-year GoodTimes veteran,
is responsible for exploiting the com-
pany’s distribution clout, which has
given it ready access to mass mer-
chants Wal-Mart, Kmart, and per-
haps 10 other major retailers.

Previously executive VP of Good-
Times Entertainment, Greenberg
now oversees GoodTimes Licensing
and Merchandising, GoodTimes

Foods, GoodTimes Direct, Good-
Times Entertainment International,
and GoodTimes Publishing and Au-
dio. GoodTimes Home Video, still the
biggest revenue producer, and GT In-
teractive, are separate entities.

All report to Joe Cayre, presi-
dent/CEO of GoodTimes Entertain-
ment Worldwide, which is expected to
rack up sales of $1 billion this year.
The units are privately held, but trade
sources say GT Interactive will be
taken public, possibly later this year.

Simmons, who came to GoodTimes
about three years ago, is being devel-
oped as the model for future brand-
name talent that can be marketed
throughout the company. “The mas-
ter plan,” says Greenberg, “is to be as
vertically integrated as we can.” Be-
cause of his visibility, “we’ve been
concentrating on Richard to start Li-
censing and Merchandising,” which
will spill over into other areas.

Simmons popcorn and pretzels be-
gan appearing a year ago in Wal-Mart
and, according to Greenberg, the
name likely will appear on a new non-

fat Alpine Lace cheese. Meanwhile,
GoodTimes Direct has been selling a
$39.95 Simmons “Farewell To Fat”
package of two videos, toning cord,
newsletter subseription, audio cas-
sette, and a Carnival Cruise discount
coupon via an infomericial.

One goal of the year-old, $12 million
campaign has been to prep the retail
trade for the cassettes. The first, “Dis-
cosweat,” arrives in late 1995 at $19.99
suggested list, says GoodTimes Home
Video senior VP Jeff Baker. “Richard
is very hot right now,” he says. A sec-
ond title, “Tone & Sweat,” should ship
in 1996. “Andy and I have a very good
relationship,” Baker adds.

GoodTimes Entertainment Group’s
next crossover stars may be the car-
toons of “The Berenstain Bears.”
Greenberg says GoodTimes Publish-
ing will have books featuring the pop-
ular family in stores prior to the start
of the 1996 school year.

Random House and Western Pub-
lishing have had the bulk of the
“Bear” book, television, and video

(Continued on page 83)

recovering unpaid royalties, of which
$12 million was distributed in 1994,
“This returned 92% of HF A’s mechan-
ical commissions to our publishers.”

According to Murphy, mechanical
income currently accounts for be-
tween 30% and 40% of songwriter and
publisher earnings.

Murphy noted that growth in Latin
repertoire revenues is expected this
year, with $12 million in collections, an
increase of 20% over 1994.

In an assessment of music publisher
well-being globally, Murphy said that
an upcoming report from collection so-
cieties in 48 countries covering 1993
results (the last year for which figures
are available) would show total annual
collections of more than $5 billion, 6%
more than figures for 1992, “Once
again . . . the top 10 markets accounted
for almost 90% of reported revenues, a
clear indication that the most legiti-
mate revenues continue to be generat-
ed in those markets with the strongest
copyright laws: the U.S., Western Eu-
rope, and Japan.

“However, there are positive signs
of growing worldwide acceptance of
the importance of copyright protec-
tion. For 1993, a total of 37 countries,
seven more than in the 1992 survey,
reported annual royalties of at least $1
million,” Murphy said.

In a legislative and legal update—
later expanded upon by NMPA chair-
man Irwin Robinson and general
counsel Peter Felcher of the New
York law firm of Paul, Weiss, Rifkind,
Wharton & Garrison—Murphy said
“settlement talks are ongoing” in a copy-
right infringement suit by Frank Music

(Continued on page 79)

Image Nears
Purchase Of
Miramar Label

NEW YORK—Image Entertainment
has signed a letter of intent to acquire
Miramar, the Seattle-based audio and
video label, sources say.

If the deal goes through, it would be
the second acquisition the company
has made in a month. Image just com-
pleted a deal for V.T. Laser, a laserdise
one-stop also known as U.S. Laser, for
$3.1 million (Billboard, July 15).

Executives at Miramar were
unavailable for comment, and Image
chairman/CEO Martin Greenwald re-
fuses to comment. But sources say the
deal awaits completion of due diligence
by Image.

Terms of the deal were not available,
but Miramar has been on the block for
more than a year. Sources say Mira-
mar previously had discussions with
BMG, its current distributor, and Al-
liance Entertainment Corp., its previ-
ous distributor, among others.

Miramar generates annual revenue
of about $6 million, with more than half
of that coming from video sales.
Among the artists signed to its audio
label are Tangerine Dream and Jan
Hammer. Among its top video titles is
the Mind’s Eye series.

Image, based in Chatsworth, Calif., is
the top licensee and distributor of
laserdiscs in North America. If the deal
is completed, it would mark Image’s first
involvement in becoming an originator of
content for entertainment software.

ED CHRISTMAN
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U.S. Must Protect Jazz, Its ‘Classic’ Music Form

B BY YUSUF GANDHI

The article “Hip Jazz Boosts Adult Alter-
native Radio” (Billboard, April 15) may
have delighted some jazz/AC format propo-
nents, but to a lot of contemporary jazz mu-
sicians and fans, it spelled disenchantment
with current radio trends.

According to comments in the article, it
seems that some programmers and con-
sultants no longer perceive jazz as a valid
art form, but as a mere “chart” form. No
wonder some of the greatest artists of our
time are not receiving the airplay they de-
serve.

Jazz has evolved through the years, with
artists drawing on their experiences and
the sounds of their environments. In the
late '60s and early '70s, artists such as
Miles Davis, the Crusaders, Ramsey
Lewis, Chick Corea, Herbie Hancock,
Weather Report, John McLaughlin, and
others evolved their jazz stylings using
rock/R&B elements to create what is re-
ferred to as “fusion” or “contemporary
jazz.”

This gave rise to stations such as WRVR
New York, which played a variety of jazz
music and presented the opportunity to lis-
ten to a wide spectrum of music and artists.
This in turn generated record sales not only
for contemporary artists, but for traditional
musicians to whom the baby boomer audi-
ence could listen for the first time.

However, in the early '80s, major corpo-
rations started to buy out these stations
and converted their formats to cater to pop-
ular music forms.

Contemporary jazz artists saw a ray of
hope in the late '80s, when the format was
revived as jazz/AC, which encompassed,
once again, a wide variety of contemporary
jazz artists. But these stations have now
shrunk their formats, eliminating the crea-
tive musicians who have been on the cutting
edge of the ever-evolving contemporary
jazz circuit. In fact, the jazz/AC format has
become akin to soft AC formats. A host of
pop artists are being passed off as “smooth
jazz,” which is misleading to baby boomers,
who are completely unfamiliar with the art-
ists who established this genre.

One of the strangest phenomena I have
come across in my experience with jazz/
AC formats is the negation of some recent
jazz recordings, which are called too “ur-
ban.” That does not make sense, since jazz
was created in urban environments (New
Orleans, New York, Chicago). If by “ur-
ban” the stations mean “black,” then I can-
not understand their reason for playing
artists such as Luther Vandross, Anita
Baker, and even Michael Bolton (whose
songs manifest the traditions of soul mu-
sic).

Creativity is the essence of jazz music.
To expect jazz artists to format their music
to fit jazz/AC stations is in effect restricting
creativity. One understands the financial
aspects of jazz/AC stations tightening their
formats. However, their programmers and
consultants seem to underestimate the in-
telligence of adult listeners.

Money cannot always be the bottom line
for radio stations. They have a duty to edu-
cate and inform their listeners. Why can
they not have a couple of hours a day of con-
temporary cutting-edge music, which
would give listeners an insight into not only
the veteran innovators, such as Herbie

Hancock, Chick Corea, and others men-
tioned earlier, but also the wealth of
younger talent, such as Kenny Garrett,
Roy Hargrove, and Dianne Reeves.

Radio is not the only culprit. The govern-
ment, industry foundations such as

‘Is “Be
American, Buy
American”
limited to the
auto industry?’

Yusuf Gandhi is
president/CEO of Hip
Bop/Silva Screen
Records America Inc.,
New York.

NARAS, and some major labels have al-
most ignored the contributions of contem-
porary jazz musicians. A few years ago, I
was appalled to learn that some of the Eur-

opean governments spend a greater per-
centage of their cultural budgets to support
their local jazz artists than does the U.S.
government.

Politicians now want to cut funding to
public radio—the only outlet remaining for
traditional jazz.

The U.S. government and so-called be-
nevolent foundations spend more dollars
promoting performances by philharmonic
orchestras (which play the music of Euro-
pean composers) than they do jazz music.
A small fortune was spent at the World
Cup in Los Angeles to present the 3 Ten-
ors. Was there no comparable talent of
American music available in the U.S.? Is
the slogan “Be American, Buy American”
limited to the automobile industry? (The
Japanese seem to respect and listen to
more jazz music than do Americans.)

Unless radio, the government, the vari-
ous foundations, and record labels jointly
pool their resources and act expediently,
we will kill America’s only true classical
music form—jazz.

B L F T TERS

FINDING WONDERFUL TALENTS

Thanks to Timothy White for writing
such a lovely piece on Peter Ostroushko
and his music (“Ostroushko’s American
Heartstrings,” Music To My Ears, Bill-
board, June 17). I have long appreciated
the fact that White gives as much time
to artists on smaller labels as he gives to
the majors, and he writes about these
artists so eloquently. At Red House Rec-
ords we love to find wonderful talents
and introduce their music to as many
people as possible. It’s very enjoyable to

find someone who likes to do the same.
Megan Zinn
Red House Records
St. Paul, Minn.

THANKS TO YOUNG PROFESSIONALS
Thanks for a great music publishing
spotlight (Billboard, June 3). What I ap-
preciated most was the focus on the
younger seasoned professionals who are
really running our businesses on a day-
to-day basis. I know and/or have worked
with most of them and think they have
a great deal to contribute with respect to
how the music publishing business func-

tions.

Irwin Z. Robinson
Chairman/CEO
The Famous Music
Publishing Cos.
New York

ALBUM ROCK AHEAD OF ALTERNATIVE

As indicated by Phyllis Stark’s story,
‘*“Modern Rock Continues Ratings
Climb” (Billboard, June 24), it is true
that alternative radio is gaining major
ground in terms of format growth, and
this change has forced many rock sta-
tions to reinvent themselves.

Album rock’s audience share may be
down to 8.1% in the winter Billboard/
Arbitron national format ratings from
its summer 1991 high of 10.2%, but it’s
still practically five shares ahead of al-
ternative. There will probably be more
erosion of album rock, but I don’t think

rock radio is in jeopardy of losing its au-
dience, nor is its health severely dam-
aged.

By the end of 1995, we’ll see at least
another 20 or 30 alternative stations
come on board, and then we’ll probably
start seeing alternative level off in terms
of new stations. This is positive for both
rock and alternative radio. It will make
both formats stronger.

Rock and alternative in most cases are
catering to different demographics—
one predominantly male and the other
female—and in both formats there are
many overlapping niches. Overall, rock
is still dominant with regard to audience
share, and if stations become more ag-
gressive with their music and their over-
all sound, they should continue to domi-
nate.

Alan Oreman
Promotions
Geffen Records
Los Angeles

PARENTS MUST TAKE A STAND WITH KIDS

As a mother of four and an independ-
ent music retailer, I must respond to the
article “Chains Wary Of Stickered Al-
bums” (Billboard, June 10). It is the par-
ents’ responsibility to know the who,
what, where, and when of their chil-
dren’s lives. It is a crazy world, and as
parents it is our responsibility to raise
our children. It is not the responsibility
of Hollywood or the music industries or
anyone else,

The issue is now turning into a mud-
slinging bit of politics. To keep these
CDs and tapes out of the hands of mi-
nors, blank tapes should not be sold to
them either, or any tape for that matter,
since even old or unwanted tapes can be
taped over.

Parents must take a stand not with the
music industry, but with their own chil-
dren.

Elena Chowning
Rattlesnake Music
Hermiston, Ore.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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MCA Cooks Up Buffett “Soup’ Plan

Set’s Selling Strategy Builds On Fan Base

B BY DEBORAH EVANS PRICE

NASHVILLE—MCA/Nashville
chairman Bruce Hinton says market-
ing Jimmy Buffett is both a dream
and a challenge. It’s a dream because
Buffett’s large and loyal fan base
made his last album, “Fruitcakes,”
platinum and his four-CD boxed set,
“Bars, Beaches, Boats And Ballads,”
MCA’s best-selling such collection,
with more than 600,000 sold. The
challenge comes in finding ways to
reach that fan base.

To that end, the label has come up
with some innovative ways to alert
consumers to the Aug. 1 release of
Buffett’s new Margaritaville/MCA al-
bum, “Barometer Soup.”

“There’s nothing like being given a
marketing challenge and then going
with the plan and having it work,”
Hinton says, “and the reason it works
so well is that Buffett’s fans are so fa-
natical. If we tell them the album is

out there, it’s kind like ‘Field Of
Dreams’—they will come.”

To reach Buffett fans, MCA/
Nashville will utilize a variety of pro-
motional avenues, from sailing maga-
zines to baseball parks to the Weather
Channel. “Aside
from radio, how do
you reach a per-
son? You reach
them by print, tele-
vision, and touring,
or other opportuni-
ties, like a baseball
park,” Hinton
says. “Anywhere
congregations
gather and we can get their attention
captive for a moment, we're trying to
figure out how we can get in front of
them ... We know we have that core of
fans, ‘the Parrotheads,’ but the drill for
us every year is to expand that base.”

Dave Weigand, MCA’s VP of sales
and marketing, says the label will

BUFFETT

Birthday Bash. Atlantic recording artist Jamie Walters celebrates his birthday
with executives at the label's New York headquarters. While on hiatus from the
TV show “Beverly Hills, 90210,” Walters has appeared on numerous TV talk
shows to promote his self-titled Atlantic debut, featuring the single “Why.”
Shown, from left, are Ron Shapiro, Atlantic senior VP/GM; Walters; Val Azzoli,
Atlantic Group president; and Steve Tyrell, manager/producer.

Island Picks Hicks To Helm New Black

B BY J.R. REYNOLDS

In an effort to increase its R&B
presence, Island Records has formed
a black music division and tapped vet-
eran artist manager Hiriam Hicks as
its senior VP/GM.

The first Island album under the
Hicks regime will be the soundtrack
to the Keenen Ivory Wayans-directed
film, tentatively titled “Don’t Be A
Menace ... ,” set for a fall release.
Acts confirmed at press time to be on
the album include Boyz 11 Men, SWV,
Keith Sweat, and Luther Campbell.

Hicks is based in New York and
will report to Island president/CEO
John Barbis, as well as to label
founder/chairman Chris Blackwell on
creative issues.

Blackwell says he has wanted to

create an R&B music division for five
vears but could not find the right ex-
ecutive to run it.

“Hiriam comes from manager
roots, just like me,” says Blackwell.
“He understands [artists] and their
points of view because of working so
closely with them in recording studios
and on the road.”

Hicks has represented several sue-
cessful R&B acts, including TLC,
Sweat, and Bell Biv DeVoe. He began
his music career in the '80s as tour
manager for the teen group New Edi-
tion. Subsequently, he went into tal-
ent management, representing vari-
ous artists, writers, and producers.

Although the Island brass gave
Hicks the leeway to continue running
his management company, Hicks says
he will “eventually” relinquish those

hold listening parties at retail stores,
ineluding Camelot and Musicland
outlets, the weekend prior to the al-
bum’s release.

Weigand says more than 500 stores
are participating in release activities,
including elaborate Buffett theme
parties. Consumers will be offered
discount coupons toward the pur-
chase of “Barometer Soup,” and
stores are promoting the parties
through in-store signage.

Retailers are primed for Buffett’s
new release. “We're stepping out on
this record based on his history with
us,” says Doug Smith, senior buyer at
Pittsburgh-based National Record
Mart. According to Smith, Buffett not
only does well in the 150-store chain’s
East Coast locations, but in land-
locked states such as Ohio and Penn-
sylvania. “He hits home with the blue-
collar population, and this is certainly
a working part of the country.”

(Continued on page 83)

P*+ROCK+*R&B*RAP*DANCE*COUNTRY*LATIN~CLASSICAL-JAZZ-MUSIC VIDEO

B BY JIM MACNIE

NEW YORK—It took more than
three decades to coax the spirited
new solo album from keyboardist/
composer Terry Adams, the uncon-
ventional leader
of NRBQ, and
now that it has
arrived, it’s
“Terrible.”

A gleeful fling
that straddles
the fence be-
tween instru-
mental pop and
modern jazz, the
wryly titled disc will be available
commercially in early August. It is
one of four summer jazz releases on
the New World label, a 20-year-old,
not-for-profit concern with 250 ti-
tles in its catalog. New World was
instituted by the Rockefeller Foun-

ADAMS

Terry Adams’ Solo Flight
Is Jazz Set On New World

dation to document music—includ-
ing classical and jazz—ignored by
commercial labels.

New World is planning an ex-
tended, rigorous push for “Terri-
ble,” with much of its efforts tied in
with NRBQ'’s current tour sched-
ule.

Paul Marotta,
New World’s
managing direc-
tor, says materi-
als will “go out
to the salespeople so they can co-
ordinate with live dates. Radio-
wise, we’ll do pretty extensive
commercial and noncommerecial
mailings on this. It’s the summer,
so we’re not doing the heavy col-
lege mailing right now. But we’ll
come back in the fall and take care
of that.”

“Terrible” will also be boosted by

(Continued on page 72)

NEW WORLD RECORDS

Holly Cole Takes Spin Into Dark ‘Temptation’

Metro Blue Set Of Waits Tunes Is More Than Tribute

B BY LARRY LeBLANC

TORONTO—BIue Note Record exec-
utives are predicting that Holly
Cole’s electrifying Metro Blue album,
“Temptation,” due in the U.S. Aug.
15, will distance the 31-year-old
Canadian performer from her jazz/
pop past.

The darkly hued album, produced
by Craig Street (Cassandra Wilson),
features interpretative performances
of 16 Tom Waits compositions.

The album is being called Cole’s
solo debut. And while it features such
players as drummer Dougie Browne,
guitarist Kevin Breit, percussionist
Cyro Baptista, saxophonists Earl
Seymour and Perry White, and the
Canadian Brass, “Temptation” is
firmly centered around Cole, pianist
Aaron Davis, and bassist David

ISLAND

HICKS

duties.

“I want to focus on what I need to
do here [at Island],” Hicks says. “I
have a lot to prove.”

Some industry observers are con-
cerned about Hicks’ ability to run a
division, given his lack of label experi-
ence. However, Hicks remains confi-
dent, citing his wealth of industry re-
lationships and artist manager skills
as tools for success in his new post.

Piltch, who have performed as the
Holly Cole Trio for the past nine
years.

Label executives say that outside of
Canada and Japan, and particularly
in Europe and the U.S., marketing
Cole’s previous albums under the
Holly Cole Trio moniker has been an
apparent drawback. They expect that
dropping the jazz-inflected “trio” tag,
coupled with a slight change in musi-
cal direction toward pop, will provide
greater opportunities for radio and
retail acceptance.

“We've had a tough time getting
the focus off the trio doing Cole
Porter and George & Ira Gershwin
tunes,” says Tom Berry, Cole’s man-
ager and president of EMI-Canada’s
Alert Records, which releases Cole’s
albums in Canada. “People have over-
looked that she sings songs by con-

Division

Says Hicks, “I've always been an
entrepreneur by heart and have
demonstrated I know the record in-
dustry from the outside. Now I want
to take on the challenges of the busi-
ness from the inside.”

Blackwell says Hicks’ outsider sta-
tus will not pose a problem, adding
the division already has an executive
staff that will provide a support sys-
tem during his transition.

Says Blackwell, “The main thing is
to have a sense of talent and make the
best records possible, while correctly
positioning the artist—that’s the core
of the record business.”

Current Island executives who will
report to Hicks include promotion VP
Ronnie Johnson, A&R senior director
Leotis Clyburn, marketing senior di-

(Continued on page 72)

temporary writers as well.”

Says Bruce Lundvall, president of
Blue Note Records, “Holly has never
broken in England or in Europe be-
cause our [EMI] companies there
didn’t know what to do with her other
records. They’ve
certainly got it this
time with ‘Temp-
tation.” I had our
international peo-
ple in New York
for meetings in
April, and she
played a half-hour
showcase at the
Mercury Lounge
and floored everybody. Now we've
got everybody in Europe and the
U.K. [EMI] saying, ‘We're going to
break this girl with this record.””

In Europe, Cole has been consid-
ered a developing jazz artist, accord-
ing to Piero Giramonti, senior direc-
tor of international at Capitol
Records. “We’ve never had the op-
portunity to expose her to a wider au-
dience there,” he says. “Now with her
performing music which is more ac-
cessible to a pop crossover market,
we can market her in that direction.”

Tom Evered, VP of marketing for
Blue Note/Metro Blue, feels the al-
bum will give American radio listen-
ers the opportunity to hear Cole for
the first time.

“Holly has had very little airplay in
the States, but with this album we
have a real shot at college, triple-A,
and at the National Public Radio sta-
tions,” he says. “We don't have a sin-
gle scheduled yet. We're going to
triple-A radio and college [radio]
first, which are not single-formatted.
We don’t have a firm commitment for
which song will be the video, but it’ll
probably be [the Canadian single]

(Continued on page 89)
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Angelic Hymn. Members of the American Boychoir visit the New York offices of
Angel Records to meet tabel president Steve Murphy. The choir’s new album,

“Hymn,’

"is due out Aug. 8 on Angel. Founded in 1937, the American Boychoir

performs five major concert tours each year and provided the voices for Kodak's

“True Colors” campaign.

Atlantic Makes COmmltment _To_lreland’

B BY JIM BESSMAN

NEW YORK—It’s a classic record
business story, right out of “The
Commitments.”

The Corrs, four siblings from
County Louth, Ireland, were heard
by U.S. ambassador to Ireland Jean
Kennedy Smith at a small club in
nearby Dublin, then invited by her to
play at a World Cup celebration last
summer in Boston.

Heading to New York in search of a
stateside deal, they fired up Atlantic
senior VP Jason Flom so much that
he suggested they meet with Atlantic
VP David Foster.

Foster was busy at the Hit Factory
producing a Michael Jackson session,
but that didn’t stop the Corrs. They
walked over to the studio anyway and
waited for him to come out.

“They were sitting there with their
instruments and looked so stunning
that I had to take them into the studio
immediately to hear what their music
was about,” says Foster of siblings
Andrea Corr, vocalist and tin
whistler; Caroline Corr, vocalist and

1)e1cus<10mst Sharon Corr, vocalist
and violinist; and Jim Corr, vocalist,
kevboardist, and guitarist, whom
Foster describes as “the ugly sister
and tremendously talented boy who 1
saw myself in.”

The impromptu audition, he adds,
“was just mind-blowing. I've spent
my whole life looking for something
different, and here it was standing
right in front of me!”

Besides the stunning looks, Foster
was taken by the Corrs’ unusual
blend of melodic pop with traditional
Celtic underpinnings. In short order,
the group was signed to Atlantic via a
joint venture between Foster’s and
Flom’s fledgling labels, 143 and Lava,
respectively. The Corrs’ self-titled
debut, a mix of originals and tradi-
tional fare, is due Sept. 5 on the At-
lantic-distributed 143/Lava.

“It’s important to Atlantic, because
we don’t really have an act of this
type,” says Atlantic Group president
Val Azzoli. “They’re a poppy kind of
folk—a Wilson Phillips kind of act,
which we’ve never had. It’s exciting
because pure pop records are hard to

RECORD COMPANIES. Ramon Segura
is promoted to chairman of BMG
Spain in Madrid. He retains the title
of senior VP, Latin region. In addi-
tion, Jose Maria Camara is pro-
moted to president of BMG Ariola
Spain in Madrid. He was executive
VP and managing director.

Nancy Stein is promoted to VP of
promotion and special projects for
Warner Bros. Records in Los Ange-
les. She was national director of pro-
motion.

Russell Burke is promoted to VP
of business planning in the finance de-
partment of Sony Music Internation-
al in New York. He was senior direc-
tor of finance.

Bob Bernstein is appointed VP of
publie relations for MCA Music En-
tertainment Group in Los Angeles.
He was managing director of public
relations at Hard Rock Cafe Interna-
tional.

David Haley is promoted to senior

BURKE BERNSTEIN
director of regional promotion, field
specialist, for MCA Records/Nash-
ville. He was senior director of re-
gional promotion.

Janet Weber is named senior di-
rector of A&R administration for the
Elektra Entertainment Group in
New York. She was head of Janet
Weber Management.

Gourav Dalmiya is promoted to
senior director of finance and ac-
counting for Arista Records in New
York. He was director of accounting.

Epic Records in Los Angeles
names Ted Lowe director of A&R,

Yutaka 0zaki Has Unique Role In Japanese Pop
Death Of ‘Rock’N’Roll Rebel’ Remains A Mystery

B BY STEVE McCLURE

TOKYO—Singer/songwriter Yutaka
Ozaki has never been more popular.
His single “Oh My Little Girl” racked
up sales of more than 1 million units
last year after being used as a TV dra-
ma theme song. His face is in all the
weekly magazines. Ozaki-related
goods such as clothes, accessories,
and books are hot sellers.

And he’s inspired several other
rock bands, including Soul Flower
Union, Kivoshiro Imawano, and
Rankin Taxi, to follow in his anti-es-
tablishment footsteps.

It's a perfect pop success story, ex-
cept for one small problem—Ozaki is
dead.

Since his passing at the age of 26 on
April 25, 1992, Ozaki has become a
Japanese folk hero. His story—the

THE CORRS

come by, and this is a beautiful song-
driven record with beautiful vocals.”

Adds Foster, “They’ll fill a big slot
that’s available right now, which
could be a Wilson Phillips kind of
slot—though that might look bad in
print! Andrea has a Karen Carpenter
softness—though it’s impossible to
compare anyone to Karen. The music
has more of an edge than Wilson
Phillips and the Carpenters, and
there’s also an element of Yes, be-
cause the music’s complicated.”

Tom Poleman, PD of Houston’s al-
ternative-leaning top 40 station

HALEY

WEBER

West Coast, and Damon Stewart as-
sociate director of A&R, West Coast.
They were, respectively, A&R repre-
sentative for the black music depart-
ment of Warner Bros. and Northwest
regional A&R manager for Sony Mu-
sic.

Geffen/DGC Records promotes
Gabrielle Skolnek to Northwest
field promotion representative in
Seattle and Alex Coronfly to AC pro-
motion director in New York. They
were, respectively, AC/jazz manager
and assistant in the top 40 depart-
ment.

rock'n’roll rebel who followed the
path of excess and paid the ultimate
price—echoes Japanese history’s
many tales of doomed heroes who
fought against impossible odds and
perished in a blaze of glory.

Ozaki's death was anything but glo-
rious—he died of excessive accumula-
tion of fluid in his lungs (pulmonary
edema) several hours after being
found drunk and naked in a Tokyo al-
ley in the early morning. Yet his abil-
ity to express the frustrations of
voung people chafing under a con-
formist social system made him a
genuine Japanese rock martyr.

Such frustration was captured in
songs like “High School Rock 'N
Roll,” which contained the lyries I
don’t want to be crushed in the rush
hour until my death/Why, to whom
and what do have I have to be tied?/1

s Corrs

KRBE, cautions against labels but
otherwise agrees with the descrip-
tions and the belief in the Corrs’ po-
tential. “A lot of people will cop out
and call it *Wilson Phillips gone Irish,
but it's much more than that,” says
Poleman. “It’s music with strong vo-
cal harmonies and infectious pop
hooks, with a tinge of their Irish her-
itage. It will really work well with a
lot of mainstream AC and new AC
stations.”

The Corrs, says Sharon, see their
music as “a mixture of Irish and mod-
ern” in the sense that they marry tra-
ditional Irish instruments—including
tin whistle, fiddle, flute, and bodhran
drum—with contemporary technolo-
gy. All classically schooled, the four
siblings further project a pop influ-
ence picked up from their semiprofes-
sional musician parents, who special-
ized in easy-listening covers by the
likes of the Eagles and Carpenters.
Hence, “melody and the harmony vo-
cal aspect is very important,” notes
Andrea.

The Corrs formed their own band

(Continued on page 77)

can see myself struggling in a stream
from which I can’t escape.”

Like late Nirvana front man Kurt
Cobain. Ozaki's alienated but articu-
late lyries gave voice to the frustra-
tions of thousands of kids who struggle
to cope with the madness of the adult
world. And unfortunately, like Cobain,
who passed away
in May 1994, Oza-
ki’s only escape
from the struggle
lay in death.

Ozaki has not
been allowed to
rest in peace. Some
100,000 of his fans
have signed a peti-
tion asking the po-
lice to re-open the investigation into
his death. The petition was sponsored
by Ozaki’s father and brother, who be-
lieve the artist didn’t die through mis-
adventure but was murdered. Some-
body, they think, made him consume
(just how isn’t clear) aleohol and drugs
in sufficient amounts to kill him,

Sony Records, to which Ozaki was
signed when he died, maintains the
official version—that Ozaki’s death
had nothing to do with drug use. But
many people in the music business
here don’t buy that, citing Ozaki’s
1987 arrest and 18-month suspended
sentence for possession of stimulant
drugs.

That incident affirmed Ozaki's out-
law status and caused him to be tem-
porarily dropped by Sony; the compa-
ny re-signed him in 1990.

The rocker’s widow, Shigemi,
claims she has a testament, found in
Ozaki’s wallet at the time of his death,
in which he allegedly expresses his
desire to take his own life. Shigemi
has been living in the United States
because of what she says are threats
from Ozaki fans who are jealous of
her control over the artist’s estate.

The police say no suicide note was
found on Ozaki when he died, and
some cynical observers have gone so
far as to suggest that the controversy
over Ozaki’s demise is a PR scam de-
signed to keep his name in the media

(Continued on page 77,

OZAKI

DALMIYA

MORROW

Lisa Gladfelter is appointed VP
of media and artist relations for Ar-
dent Records in Memphis. She was
national publicity director for Gef-
fen/DGC.

PUBLISHING. Brooke Morrow is ap-
pointed VP of international creative
operations for EMI Music Publishing
in New York. She was director of in-
ternational and U.S. creative opera-
tions. David Regan is promoted to
senior director of strategic planning
for EMI Music Publishing Worldwide
in New York. He was director of cor-

REGAN SAADI

porate finance.

DISTRIBUTION. George Saadi is pro-
moted to director of artist develop-
ment for Cema Distribution in Wood-
land Hills, Calif. He was manager of
artist development and marketing
services.

RELATED FIELDS. Williams Gaden is
named VP of business affairs for the
Amberson Group and the estate of
Leonard Bernstein in New York. He
was VP of operations and internation-
al for BMG Video/BMG Kidz U.S.
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Rancid’s Bringing Out The ‘Wolves’
Epitaph Act Stays True To Punk Roots

H BY DAVID SPRAGUE

NEW YORK—How do you keep a
band part of the underground after
it’s had mainstream success? That’s
one of the questions Epitaph Rec-
ords is pondering with the release
of Rancid’s third album, “And Out
Come The Wolves,” which is due in
stores Aug. 22.

According to label president
Brett Gurewitz, Epitaph has
shipped “around 450,000 copies” of
“Let’s Go,” the second album from
the quartet, which rose out of
Northern California’s punk-satu-
rated East Bay scene some four
years ago. (SoundScan puts the
number sold to consumers at
210,000.) But judging by guitarist/
vocalist Lars Frederiksen’s take on
things, Rancid hasn’t lost touch
with its roots.

“When you grow up totally living
punk rock, it’s like the color of your
skin, not something you can just
change,” says Frederiksen, who
splits songwriting duties evenly
with guitarist/singer Tim
Armstrong and bassist/singer Matt
Freeman. The fourth member is

RANCID

drummer Brett Reed.

“We have certain ethics that we
will continue to stick by no matter
what. When you grow up thinking
the audience and band are on the
same level, you don’t start to act
like rock stars,” Frederiksen says.

Rancid has backed up those
words in several ways, not the least
of which was its 11th-hour rejection
of a seemingly completed deal with
Epic (The Beat, Billboard, Jan. 7).
Instead, it signed another one-al-
bum deal with Epitaph.

“It doesn’t seem right to offer
long-term deals, which only benefit
labels, not artists,” says Epitaph
president Brett Gurewitz, former

Expect The Unexpected From
Boy George’s New Virgin Set

B BY MELINDA NEWMAN
and LARRY FLICK

NEW YORK—An album of rock-ori-
ented songs is probably the last thing
that Boy George’s fans would expect
from the pop-dance icon. But then; he’s
never gone for the expected, and ac-

cording to him, his
new Virgin disc,
“Cheapness &
Beauty,” simply
shows another side
of his multifaceted
personality.

“Music is music,
and all I’'m doing
with this album is
exploring a differ-
ent form of expression,” says George.
“I grew up with harder rock sounds like
[David} Bowie. In fact, he was an obses-
sion -of mine. I used to turn up at his
house and stand there like a fan. I was
a punk. It was all about Patti Smith, the
Ramones, anything but disco.”

The new album, to be released by

o .
BOY GEORGE

Virgin on Aug. 29, is certainly “any-
thing but disco.” The songs run the
gamut from hard, '80s-style rock to
midtempo, acoustic folk-styled num-
bers. (Dance Trax, Billboard, April 15).

Much of Virgin's marketing plan is
being coordinated in conjunction with
the mid-September release of George’s
autobiography, “Take It Like A Man,”
which is already out in the UK., accord-
ing to Phil Fox, Virgin’s director of
product management. The first 100,000
copies of the book will include a book-
mark touting George’s new album. “We
figure anyone who is a big enough fan
to pick up the book will definitely want
to know about the new album,” says
Fox.

Virgin and the book’s publisher, Har-
perCollins, are also discussing the pos-
sibility of George doing in-stores at re-
tailers that sell both records and books.

“In terms of appearances, we'’re
working very closely with HarperCol-
lins. We've given them a list of radio
stations in various markets,” says Fox.

(Continued on next page)
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guitarist for Bad Religion. “If you
treat people with respect, you don’t
have to worry about tying them up;
that’s why NOFX and Pennywise
have re-signed time and again.”

Epitaph, which has seen its finan-
cial fortunes skyrocket thanks to
the multiplatinum success of Off-
spring, will employ similar strate-
gies in trying to break Rancid.

In an interesting twist, the first
single from “And Out Come The
Wolves” will be a rerelease of
“Roots Radical,” which was issued
as a nonalbum cut late last year.
The song was appended to later edi-
tions of “Let’s Go” as a bonus sin-

(Continued on page 14)

Metro-Politan Guys. Metro Blue/Capitol Records artist Andru Donalds, third from
right, confers with label executives following his show at the Troubadour in Los
Angeles. Shown, from left, are Tom Corson, Capitol VP of marketing; Gary Gilbert,
Capitol senior VP of business management; Bruce Kirkland, Capitol GM/senior
VP of marketing; Mark Shimmel, manager; Donalds; Bruce Lundvall, president,
Blue Note/Metro Blue Records; and Eric Foster White, executive producer.

SAMPLE SALE: Let this story serve as a re-
minder that he who hesitates is lost. Billboard was
among many magazines to announce that hot indie
band the Samples were going from W.A.R.? to
Hollywood Records. However, the Colorado band
has now linked with MCA. What happened? Accord-
ing to the Samples’ manager Ted Guggenheim,
Hollywood edged out MCA initially, in part because
the band did not know how or if MCA would be re-
structured following its sale to Seagram. “Essen-
tially, the negotiation between
W.A.R.? and the Samples and

While Hollywood And W.A.R.? Negotiated,
The Samples Had Time To Sample MCA

this week, Doug Morris, ex-Atlantic co-chairman
and WMG U.8. head, announced that he is setting up
shop at MCA. Let’s hope their offices are on differ-
ent floors.

THE RETURN OF SUPERFLY: Curtis May-
field, who has not made an album since his paralyz-
ing accident in 1990, has signed a new deal with
Warner Bros. Among the producers working with
the R&B great on the project will be Jimmy Jam &
Terry Lewis, Don Was, Narada
Michael Walden, and Darryl

Hollywood took a lot longer than
we had expected,” says Gug-
genheim. “During that time, the
Samples had an opportunity to
see [how} MCA would be after
the deal took effect, and they
saw that the atmosphere was
even better than before the sale.

Simmons. Mayfield is also
slated to record a duet with Bon-
nie Raitt. The album could be
out as early as the first quarter
of 1996.

Mayfield has also made a cata-
log deal with Rhino Records,

™| which will release a three-CD

I really love Hollywood and
think they're going to have a
great future, but the negotia-
tions took so long it gave the band time to look. MCA
got the deal done in 24 hours.”

The deal has already gone into effect. MCA’s pro-
motion department is working “Way Of The World”
to top 40 right now, while modern rock single “As
Tears Fall” will go to radio next month. The singles,
which are featured on the Samples’ current W.A.R.?
album, “Autopilot,” will be distributed by the label.
The next album, which the band will begin working
on by year’s end, will be completely handled by
MCA. However, two members of the band plan to is-
sue solo albums on W.A.R.? within the next year.

Hollywood president Bob Pfeifer is gracious, if
clichéd, in defeat. “You win a few, you lose a few,” he
says. “We wish the Samples the best of luck.”

FOOD FOR THOUGHT: As a friend of mine
pointed out, with Seagram’s acquisition of MCA, for
the first time each of the six major record companies
has a parent of a different nationality. PolyGram is
Dutch-owned (Philips), BMG is German-owned (Ber-
telsmann), MCA is Canadian-owned (Seagram),
Sony is Japanese-owned (Sony Corp.), EMI is Bri-
tish-owned (Thorn-EMI), and Warner Music Group
remains American-owned (Time Warner).

On a similar trivia note, should former Warner
Bros. chairman Mo Ostin end up running the MCA-
distributed Dreamworks SKG label, the departed
heads of Warner’s three main labels would end up to-
gether at MCA: previous Elektra head Bob Kras-
now’s MCA imprint is already up and running, and

by Melinda Newman

boxed set of his material by the
end of the year. As of now, there
are no plans for any previously
unreleased songs to appear on the collection.

By the way, we erroneously referred to Solomon
Burke’s guitarist Sam Mayfield as Curtis May-
field’s nephew, as had been announced during a re-
cent concert. It turns out that Sam and Curtis are not
related; however, Sam is Percy Mayfield’s second
cousin.

BLURRED VISION: British rock sensation Blur,
which has not been able to get arrested in the U.S,,
has switched from EMI Records Group here to Vir-
gin Records. The band’s Virgin debut will come out
Sept. 26. Virgin is making the rounds picking up art-
ists for U.S. distribution whose recent albums have
performed below expectations. For example, Virgin
picked up David Bowie after his U.S. label, the mis-
begotten Savage Records, went bankrupt. Bowie’s
“Outside” will be released Sept. 26. He remains on
BMG for the rest of the world.

THIS AND THAT: Former MCA publicist Tom
Cording is now Relativity’s senior director of media
relations. Cording, who is based in New York, re-
places Kerry Cooley, who will continue doing publie-
ity for the label from Seattle, but has relinquished
her VP of media relation stripes. The rest of the staff
remains the same: Amy Bloebaum and Van Riker,
based in Los Angeles, are managers of media rela-
tions, while director Grace Heck is stationed in the
New York office. MCA has yet to name a replace-
ment.
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Geffen’s Drivin’ N’ Crym Steers From Hard Rock To Folk Roots

B BY CRAIG ROSEN

Atlanta’s Drivin’ N’ Cryin’ is back on
the folk rock road and on a new label
after veering into hard rock territory
on its last few albums. “Wrapped In
Sky,” its first album in two years, is due
Aug. 29 from Geffen.

For Drivin’ N’ Cryin’ singer/guitarist
Kevn Kinney, the move to Geffen of-
fered the decade-old band a chance to
“return to square one.”

After negotiating out of its deal with
Island, Kinney recorded his second solo
album, 1994’s “Down Out Law” for
Mammoth, while bassist Tim Nielsen
produced an album by his neo-punk
group Kathleen Turner Overdrive, and
drummer Jeff Sullivan kept busy by
producing demos for such acts as
Toenut and Kramer.

Following the outside projects, the
band regrouped and began soliciting a
new label deal. Geffen A&R executive
Todd Sullivan, known for signing

" Weezer, was a longtime fan of the band.
Says Kinney, “Todd seemed to have the
best knowledge about what the band
was about and where the band had orig-
inally begun its trek and strayed off the
trail into the heavy metal world. It was
his goal to get us back.”

Sullivan says, “Drivin’ N’ Cryin’ is an
amazing band that has yet to make its
best record. They have been focusing
more on the ‘drivin’’ side than the
‘eryin’’ side on the last couple of rec-
ords, but even when they were in hard
rock territory, they have a lot more
depth than 99% of the other hard rock
bands out there.”

While Drivin’ N’ Cryin’ still rocks oc-
casionally, “Wrapped In Sky” primarily
has the band mining its folk rock and
country rock roots. Geffen will preview
the album with the upbeat “Leader The
Follow,” which will be shipped to mod-
ern rock, album rock, and triple-A radio
on Aug. 15. Sullivan is optimistic that
the latter format will embrace the band.
“That-could be the biggest format for

DRIVIN’ N’ CRYIN’: Tim Nielsen, Kevn
Kinney, and Jeff Sullivan.

the band,” he says. “It didn't exist for
them in the past.”

Modern rock XTRA (91X) San Diego
PD Mike Halloran says it may be the
right time for Drivin’ N’ Cryin’ to get
some overdue recognition, as several
acts mining a similar style are receiving
attention. “Kevn should be able to do
something like Wilco, the Jayhawks,
and the Bottle Rockets. There’s that
whole new Americana thing happening,
and that’s not a bad category to be
lumped in with.”

Even Kinney says that “the playing
field is a lot more level now. When we
were making records before, our con-
temporaries on the charts were Rush
and Bon Jovi. Now, there are a lot more
young bands that are getting hits.”

Yet Geffen and Drivin’ N’ Cryin’ face
the challenge of luring back the band’s
original fans who may have been put off
by the band’s foray into hard rock. “The
real fans rejected [‘Smoke’],” Sullivan
says, referring to the band’s 1993 re-
lease. “Now we have to go out there and
find those fans again and start building
it back from there.”

As Kinney explains, the band hit a
low point on “Smoke” and on its subse-
quent live dates. “Drivin’ N’ Cryin’ was
dead in the water,” he says. “People
didn’t understand what was going on
with us. We toured with Lynyrd Sky-
nyrd for a year, and people asked us
how we could do that, but everyone we
asked turned us down ... They were
the only ones that kept asking us.”

Yet after the time off, Drivin’ N’
Cryin’ has regained its focus. “We had
such a long vacation, it’s fun to be with
each other again,” says Kinney.

For “Wrapped In Sky,” Drivin’ N’
Cryin’ recruited producer John Porter.
“He’s worked with a lot of different
people,” Kinney notes, “from Velocity
Girl and Buddy Guy to the Smiths and
Taj Mahal.” He also understood where
Drivin’ N’ Cryin’ was coming from. “He
had the most intelligent things to say
about the songwriting, and he knows
how to work with the band and make
everyone in the band feel like they have
a say in things.”

The band also turned to some friends
for support. R.E.M.’s Peter Buck, who
produced and played on Kinney’s first
solo effort, 1990’s “MacDougal Blues,”
and joined Kinney on tour, is featured
playing mandolin and dulcimer on the
album’s opening tracks, “Indian Song”
and “Telling Stories.”

Says Kinney, “Peter had a break af-
ter [R.E.M. drummer] Bill Berry's acci-
dent, so we called him and asked if he
would come down.” Kinney says it was
Buck who actually came up with a lick
in “Indian Song” during the “MacDou-
gal Blues” tour. Of R.E.M., Kinney
says, “They’re the nicest bunch of rock
stars in the world.” Also joining Drivin’
N’ Cryin’ in the studio was keyboard
player Joey Huffman, who has played
with Soul Asylum, among others.

The result is the band’s most focused
album of its career.

“We took chances by playing a lot of
different types of musie,” he says. “And
then people would say, ‘We would love

EXPECT THE UNEXPECTED FROM BOY GEORGE’S NEW VIRGIN SET

(Continued from preceding page)

“Contractually, George is obligated to
do a certain' amount of promotion for
the book. Wherever we can, we're going
to piggyback onto that, but we also have
our own plans.”

Among the plans are a press tour in
August and a concert tour in October.

The press tour will occur just as the
first single is sinking in at radio. Virgin
is shipping a double-A-sided single,
which contains a rollicking remake of
the Stooges’ “Funtime” and the acous-
tie, midtempo, pop-oriented “Same
Thing In Reverse,” to radio on July 28.
“The plan is to take ‘Funtime’ over to
college radio and alternative and then
use ‘Same Thing In Reverse’ at triple-
A and hot AC,” says Fox. “We're going
to let the formats fight it out and see
which tune wins, and then we’ll take
that song to pop radio.” The single will
be commerecially available Aug. 18.

In England, dance mixes of many
songs have been provided to clubs.
George is one of England’s leading club
DJs; however, Virgin has no plans to
play to George’s club audience in the
U.S. “There are no dance remixes be-
cause, [given] the strength and depth of
the songs, we came to the decision to
take that and run with it, ” says Fox.

However, the many gay denizens
who habituate the clubs will not be ne-
glected in the marketing mix for
George’s new album.

“The gay audience is probably
George’s core audience,” says Fox. “We
have a very extensive advertising plan
for the gay outlets.” Marketing gambits
targeted toward George’s gay fans are
still being developed.

Many of the album’s lyrics, including
“Evil Is So Civilized,” “God Don’t Hold
A Grudge,” and “Same Thing In Re-
verse,” deal with homosexual issues.
Virgin realizes that this may be a tough
sell to the mainstream listener, but Fox
says that such issues can’t be the label’s
concern. “It’s 1995, and we can't pi-
geonhole an artist because of what we
think a lot of people will think,” he says.
“We have to give him the freedom to
say what he thinks. Then give it to the
people and let them decide.”

For George, it was simply a matter
of writing what was in his heart. “I
wanted to make a record like this for a
long time—a record that was sort of
simple and traditional, but saying
things clearly that were lmportant to
me. I'm talking for a lot of people in a
way ”

“Cheapness & Beauty” marks
George's fourth post-Culture Club ef-
fort. None of those records have made
much of a dent in the U.S,, although
George scored a big hit on the Billboard
Hot 100 Singles chart in 1993 with the
theme to the movie “The Crying
Game.” “That gave George a re-emer-
gence in the *90s that hopefully we’ll be
able to build on,” says Fox.

Regardless of the commercial suc-
cess of the project, George says he’s
also won a victory in pushing himself to
a new creative plateau. Oddly enough,
part of what helped George reach the
new level was some tough advice from
another musical icon.

“About a year ago, I had a meeting
with Todd Rundgren about producing
my next record. I didn’t like him too
much as a person, but he made some in-
teresting points—about my music and
about me—which I found insulting at
the time. He said, ‘You have a great
verse, and then you have a throw-away
chorus.” He said there was laziness in
my work.” George walked away upset
from the meeting, but, he says, “when
I thought about it, I realized that I am
lazy. If you don’t sacrifice and take risk,
what kind of life do you have?”

to play you on the radio, and we would
lowe to write about you, but we don’t un-
derstand why you are playing so many
different types of music.” So I said, ‘OK,
I'll make a folk record, and the band
will make a rock record.” We did that,
and everybody went, ‘What happened?’
It was kind of like I couldn’t win. So I
just took a break.”

Now Drivin’ N’ Cryin’ has finally
found the right balance. “I've figured it
out,” Kinney says. “We've got a new
record deal, and I made sure that we

made a very cohesive record that has
positive songwriting, storytelling, a lit-
tle bit of steam of consciousness. It's
got a lot of daylight and sunshine in it
with a few hurricanes.”

Drivin’ N’ Cryin’ hit the South with
a month of dates in mid-May and
started another monthlong minitour on
July 10 to let its fans know the band is
back in action. A full U.S. tour will fol-
low the album’s release. Kinney says he
plans to spend a year and a half to two
years on the road.
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8 BY CARLO WOLFF

Ardent Records is putting the
finishing touches on an Alex Chil-
ton album that is the missing link
between the Box Tops and Big
Star. Although a firm release date
has not been set, the label is look-
ing at early 1996.

Tentatively titled “1969,” the
14-track project was recorded at
Ardent Studios on National Street
in Memphis in late 1969 and early
1970 following the demise of the
Box Tops, the commercially suc-
cessful group Chilton headed in
the mid-'60s.

According to Terry Manning,
the veteran engineer who backed
Chilton on the recording, the
tapes were originally sent to sev-
eral record companies, and a deal
was struck with Atlantic Records
for the album’s release.

But Chilton was uncomfortable
with certain aspects of the Atlan-
tic agreement and decided to
switch allegiance to Brother Rec-
ords, the Beach Boys’ custom la-
bel. Nothing came of either deal,
however, and soon Chilton’s atten-
tions switched to Big Star, the in-
fluential power-pop group he
formed in late 1970 with Chris
Bell. The tapes were shelved.

Over the years, a mono mix of
the Chilton sessions circulated
through the underground music
scene, finally reaching Manning in
the Bahamas in 1992 at Compass
Point Studios, which he runs for

Chilton’s ‘Missing’ Tape
To Be Released By Ardent

Chris Blackwell. Manning con-
tacted Ardent owner John Fry in
an effort to locate the master
tapes.

The original eight-track tapes
were found in good condition, and
Manning was able to make final
stereo mixes using recording
equipment, echo devices, and ana-
log delays prevalent at the time
the tracks were laid down.

Manning and Chilton decided to
keep the tunes as authentic as pos-
sible; there are no overdubs. The
material is mostly Chilton origi-
nals, but includes a cover of the
Rolling Stones’ “Jumpin’ Jack
Flash” and a medley featuring the
Archies’ hit “Sugar, Sugar.”

Chilton sings lead and harmony

vocals and plays lead and rhythm -

guitar; Manning plays bass, key-
boards, and synthesizer, sings
harmony vocals, and does duet vo-
cals on “Sugar, Sugar/I Got The
Feelin’ ”; he also plays steel guitar
and banjo.

According to Ardent president
John Fry, the label originally
planned to release the album this
fall, but it did not want to compete
with “A Man Called Destruction,”
the Ardent album Chilton re-
leased in February. “Because of
scheduling considerations, it’s
probably going to be January,”
Fry says. Furthermore, final
mixes and artwork are yet to be
done, says Natalie Morgan, who
works in artist development at Ar-
dent. -

My Kind Of Group, Chicago Is. The members of Chicago strut their stuff at
a party thrown fo announce the release of their new big band album, “Night
& Day.” Shown in back row, from left, are band members Lee Loughnane, Bill
Champlin, and Robert Lamm; Giant Records GM Steve Backer; Giant Records
owner Irving Azoff; and Chicago's Tris Imboden. In the front row, from left, are
co-manager Peter Schivarelli and Chicago’s Walt Parazaider, Jason Scheff,
James Pankow, and Keith Howland.

Reach For The STARS!
RELOCATING?
SIDEMNTIA Py

RANCID'S BRINGING OUT THE 'WOLVES’

(Continued from page 12)

gle. “We added that to [‘Let’s Go’]
when retail demand dictated,” says
Gurewitz.

The single will ship two weeks be-
fore the album’s release and will be
worked heavily to modern rock ra-
dio—and specifically to MTV—by
indie promoters.

Gurewitz acknowledges that
MTV’s Buzz Bin rotation of the
band’s “Salvation” video was a key
factor in the success of “Let’s Go,”
but he stops short of giving full
credit to the channel. “Electronic
media in general played a large
part,” he says. “But it's not the most
important tool in our toolbox. The
most important thing is the band’s
willingness to tour and its ability to
write songs with economy and pas-
sion.”

That ability has garnered the
band increasing airplay on such
modern rock outlets as WKQX Chi-
cago, XTRA (91X) San Diego, and
KROQ Los Angeles.

“We played ‘Salvation’ for about
three or four months because there
was such a strong response,” says
Lisa Worden, music director for
KROQ. “I've heard the new album,
and I hear a few songs that could be
just as strong.”

Despite the band’s success, its
members have managed to avoid
overthinking the group’s mission.
“We don’t intellectualize about
what we do,” says Frederiksen,
shrugging. “We know how to do [it]
just like plumbers know how to fix
sinks.”

The sound of “And Out Come The
Wolves” seems to betray a certain

disingenuousness on the guitarist’s -
g g

part. The album, recorded in four
weeks (as opposed to the four days
spent on “Let’s Go”), is chockablock
with irresistible anthems like “She’s
Automatic” and the guttersnipe al-
legory “Journey To The End Of
The East Bay.”

“In the past, you could have
called Rancid a great punk band,
but I think [this album] qualifies
them as a great band,” says Jim
Guerinot, who has managed the
band since it left the team of Elliot
Cahn and Jeff Saltzman last year.
“It’s like the difference between the
Clash’s first album and ‘London
Calling.””

That promised progression isn’t
entirely bluster. “And Out Come
The Wolves” maintains the ener-
getic, politically edgy stance of past
Rancid releases while moving for-
ward with vehicles such as a handful
of ska numbers—like the impossi-
bly catechy “Time Bomb”’—that
hark back to Armstrong and Free-
man’s days in the seminal band Op-
eration Ivy.

Although most retailers have not
heard the new album, they expect
good things from the band given its
past performance.

“The first two records sold like
crazy based on the band’s live repu-
tation,” says Bob Say, head buyer
for the Reseda, Calif.-based Moby
Disc chain. “We sold 300-400 copies
of ‘Let’s Go.” I'd imagine the new
one will sell twice that.”

“We continue to do well with Ran-
cid’s last record, as well as a lot of
the harder new punk stuff,” says
Lloyd Hummel, buyer for the

Tempe, Ariz.-based Zia Record Ex-
change chain. “We're definitely
looking forward to the new release.”

“Retail has always been very sup-
portive,” Gurewitz adds. “We’ll be
meeting with head buyers one-on-
one to play the record and remind
them that we're not prone to hyper-
bole. The last record sold more than
400,000 copies—saying this will do
better isn’t pulling anyone’s leg.”

The label will push for strong
placement at retail and will back
that push with aggressive advertis-
ing and a wide variety of point-of-
purchase items that should capital-
ize on Rancid’s distinctive visual im-
age.

Epitaph will also make concerted
efforts to reach the fans directly, us-
ing its mailing lists to send post-
cards to those who've already
shown interest in the band. “Once it
explodes, as it did with Offspring, a
record takes on a life of its own,”

says Gurewitz. “But we're prepared
to get [Rancid] to that point on hard
work.” :

Epitaph is currently readying its
computer site on the Internet, and
Gurewitz expects it to be ready in
time for the American leg of Ran-
cid’s first world tour.

“We're really excited to be get-
ting to places like Japan and Aus-
tralia,” says Frederiksen. “And to
be getting back to some cities the
right way. In the past, we’'d play
places that held 300 people, and 600
would show up. Too many kids were
getting sent home disappointed,
which sucked.

“Things have obviously changed,
but I'd like to think we haven’t,”
says the guitarist. “We’re not calcu-
lating. Hell, I didn’t even know
what an A&R person was until they
starting introducing themselves to
us last year.”
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DOUG MORRIS DIVES INTO SEA OF START-UP LABELS

(Continued from page 1)

Interviews with music industry exec-
utives indicate that the proliferation of
new labels could lead to intensified bid-
ding wars for new and established acts,
aswell as for executive talent to develop,
promote, and market those acts.

It is unclear how the recent activity
on the new-label front will affect the
record business designs of companies
like Viacom and News Corp.

In fact, some observers wonder
whether the talent pool—both for
artists and executives—is deep enough
to support all the new start-ups. While
some sources welcome new labels as
places that provide opportunities for ex-
ecutives to grow, they also say new
bands and artists can be deprived of
growth by being signed to deals too ear-
ly in their careers.

Sources liken the current explosion of
labels as areplay of the situation of more
than five years ago, when a new crop of
labels sprung up. Most of them have
struggled to survive. One record execu-
tive says, “There was a whole shuffling
around at that time, and it drove a lot of
people’s prices up.”

The latest label on the scene will be
headed by Morris, the well-respected
and successful record executive who
was fired just weeks ago as
chairman/CEQ of Warner Music U.S.
after disputes with his new boss Michael
Fuchs (Billboard, July 1).

Morris will be chairman/CEO of New
York-based Rising Tide Entertainment,
whiceh is fully financed by MCA Music
and its new parent, Seagram. It is struc-
tured as a worldwide joint venture be-
tween Morris and MCA Records, which
will handle back-office functions like
business affairs and finance. The part-
ners will share the profits 50-50. Morris
says he expects to sign new and estab-
lished pop, rock, R&B, and rap acts.

Al Teller, chairman of MCA Music
Entertainment Group, says there is “no
pressure from us on setting a timetable”
for new signings or releases by Rising
Tide. Asserting that there will be “an ex-
tremely sizable investment commit-
ment” by MCA, Teller adds, “Doug’s
ability to grow will not be hampered
from the perspective of capital.” Esti-
mates of MCA'’s financial involvement
range from $50 million-$100 million, but
Teller declines to be specific.

“We'll be starting soon,” says Morris.
“But I'm not in a hurry to run into this.
It requires a lot of thought, and it re-
quires the availability of great people.
My role really is to develop a team of
young executives who are going to have
the opportunity to fly as high as their
talents can take them.”

WHO WILL JOIN MORRIS?

There is speculation that some execu-
tives from Warner Music may follow
Morris. Warner Music U.S. is expected
to be disbanded soon, and sources say
its remaining top executives—Mel
Lewinter, Ina Meibach, and Ken Sun-
shine—will join Rising Tide.

Some sources think Danny Goldberg,
chairman of Warner Bros. Records,
could resign and help Morris run his
new company, while others point out
that he has a lucrative deal with Warner
and that he might eventually land a big-
ger role with the worldwide music
group. Asked about hiring Warner ex-
ecutives, Morris says, “Not if they’re un-
der contract.”

Morris is suing Warner Music for
breach of contract, charging that there

was no cause for his dismissal. He is
seeking more than $50 million—what he
would have earned over the duration of
the five-year agreement. Morris’ attor-
ney Stanley Schlesinger says the “value
of the contract is independent” of Morris’
new venture and that he is “proceeding”
with the suit. Warner Music is expected
to countersue (Billboard, July 15).

TOUGH COMPETITION

The question remains whether Rising
Tide and other start-ups will be able to
compete in the big-money sweepstakes
that marks today’s music industry.

Outside the Big Six record compa-
nies, other players are poised to jump
into the profitable music business. But,
as Val Azzoli, president of the Atlantic
Group, says, “It’s going to cost them a
lot of money to get in.”

Viacom, now one of the largest media
and entertainment companies in the
world, plans to start rather than acquire
a label. A spokesman says an interdivi-
sional company task force—made up of
Viacom units MTV Networks, Para-
mount Communications, and Block-
buster Entertainment—is exploring the
formation of a label. Viacom declines to
confirm the speculation that it had
talked to Morris about a deal.

News Corp., Rupert Murdoch’s me-
dia and entertainment colossus, is also
said to be considering greater presence
in the musie business. It operates a joint
venture, Fox Records, with BMG, but
that is principally for soundtracks to
Fox films and TV shows.

Walt Disney Co. is also said to be in
the market to expand its record inter-
ests. It owns Walt Disney Records, the
most successful independent label of re-
cent years, with its soundtrack albums
for Disney’s animated films. The Disney
Co. also operates Hollywood Records, a
pop and rock label.

Hollywood was part of the label-start-
up story five years ago. Under Peter Pa-
terno, it never achieved hoped-for sue-
cess, proving that having big-company
backing does not guarantee a winner.
But Hollywood has undergone major
changes in the past year, leading some
observers to view it as practically a new
label. All its department heads were re-
placed, a new worldwide distribution
deal with PolyGram is in place, and a
host of new acts has been signed.

Last month, MCA announced anoth-
er joint venture with a veteran record
man when it agreed to provide distribu-
tion and other services through Geffen
Records to the DreamWorks and SKG
labels begun by David Geffen. Geffen’s
first signing is said to be George
Michael, who has negotiated an end to
his contract with Sony Music (see story,
page 1).

The multimillion-dollar Michael deal
is an exemplar of the kind of artist trans-
action that could become commonplace
with so many new labels, executives say.
Speaking under condition of anonymity,
they say there are not enough great new
acts to support the needs of so many
companies. Many observers believe the
new labels will need high-profile sign-
ings like Michael to make a quick name
for themselves and attract new acts.
Some executives foresee bidding wars
for acts whose contracts expire at the
end of 1996. One source expects the new
label heads to count on past relation-
ships with artists to bolster their rosters.

But Azzoli says a strategy of signing
big acts might backfire. “What if that

high-profile artist doesn’t sell? You
can sign 10 bands for that cost. And
maybe two or three of them will
work.”

On the other hand, the race to sign
the hottest new bands has its draw-
backs, too. Says Bob Pfeifer, president
of the revamped Hollywood, “What hap-
pens is bands get signed too soon. Ulti-
mately it hurts the artists, especially
when the record company that woos you
may not be around next year. It takes
time to develop bands.”

MCA also has a deal to provide fi-
nancing, marketing, promotion, and dis-
tribution services to Krasnow Enter-
tainment, the label begun by former
Elektra Entertainment chief Robert
Krasnow, the highly regarded music ex-
ecutive who resigned from Warner Mu-
sie Group last year (ironically, after
Morris was named to head the new do-
mestic unit of the company). Krasnow
has released one recording so far.

The speed at which MCA grabbed ex-
Warner Music chieftains Morris and
Krasnow has led some observers to
speculate that former Warner Bros.
Records chairman Mo Ostin will be the
next to join the MCA family, perhaps
heading the DreamWorks and SKG la-
bels for Geffen and his partners. The
companies declined comment, and Ostin
was unavailable at press time.

DEMAND FOR A&R TALENT

No matter who heads the labels, they
need talented A&R executives in order
to sign acts. Established major labels, in
order to keep their own executives from
jumping to the start-ups, may have to
offer them more in-house imprints.

At Atlantic, A&R executive Jason
Flom was rewarded with his own im-
print, Lava Records. Atlantic has also
set up new labels for indie label founder
Craig Kallman (TAG Recordings) and
producer David Foster (143 Records).

Azzoli sees new imprints providing a
double benefit. “You've got to look down
the road four or five years. It's a way to
develop not only great creative talent,
but executive talent.” In the case of
Flom, Azzoli says, “He was a very suc-
cessful A&R man. It was time for him to
run his own company. Now he can be the
architect of his own future.”

Of the new labels, Pfeifer says, “On
the executive side they’re good because
they bring new blood in and give people
new opportunities.”

Other major labels besides Atlantic
have been expanding their lists of labels.

Arista Records has financed produec-
er-driven and manager-driven labels
under its aegis. Recently it started Time
Bomb Recordings with Jim Guerinot,
manager of Offspring and former GM of
A&M Records (Billboard, July 8). Bad
Boy Entertainment, a venture begun
just over a year ago with R&B producer
Sean “Puffy” Combs, has yielded sue-
cess with two rap acts. PolyGram’s Is-
land Records has given A&R executive
Lisa Cortes her own imprint, Loose
Cannon. Island also has deals with two
artist-driven labels, Elton John’s Rock-
et Records and Jimmy Buffett’s Mar-
garitaville Records.

One label start-up for which industry
observers have high expectations is the
Columbia Records Group label the
Work Group, which is headed by former
Virgin Records executives Jeff Ayeroff
and Jordan Harris. It has benefited
from Columbia’s resources, including
acts that had been on Columbia’s roster.
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COMPILED FOR WEEK ENDING JULY 22, 1995 FROM A NATIONAL SoundScan®
SAMPLE OF RETAIL STORE AND RACK SALES REPORTS COLLECTED,
COMPILED, AND PROVIDED BY

The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the
top 100 of The Billboard 200 chart. When an album reaches this level, the album and the artist’s subsequent albums are immediately
ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is available.
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PRAISE THE LORDZ: Ven-
true/American is having a blast
spreading the word on its new
Beastie Boys-meets-“The God-
father” rock/hip-hop group
Lordz Of Brooklyn.
Capitalizing on the fivesome’s
love of all things Italian, the la-
bel's awareness campaign for
the group’s debut, “All In The
Family,” released July 11, in-
cludes everything from spoofs of
famous Mafia movies to deliver-

WEEKLY

COVERAGE

showed a picture of a scene from
“The Godfather” in which Mar-
lon Brando is petting a cat. The
card featured the band’s logo
and read, “That was then.” The
following postcard ran a picture
of the group in the same setting
with the card reading, “This is
now.”

While Amanda Scheer-
Demme, owner of Ventrue En-
tertainment and the band’s man-
ager, says even though she re-
ceived some cease-and-desist
orders, “it was worth the expo-
sure.”

The video, which
was directed by
Scheer-Demme and
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THE HEATS

Chew On This. Curtis
Salgado’s second album,
“More Than You Can Chew”
on Rhythm Safari, bowed at
No. 6 among Heatseeker titles
in the Pacific region on
Saturday (15). Salgado,
formerly with Roomful Of
Blues and the Robert Cray
Band, embarked on a West
Coast tour July 12, including
five dates with Buddy Guy.

REGIONAL HEATSEEKERS #1

MOUNTAIN
Ko, kom

her husband, direc-
tor Ted Demme, for
the first single, “Sat-
urday Nite Fever,”
follows similar
themes. The group is
set in scenes from its
favorite  movies:
“Saturday Night Fe-—

Cuban Diva. Havana-bom
Albita’s first U.S. album, “No
Se Parece A Nada" on
Crescent Moon/Epic, came
in at No. 3 among
Heatseeker titles in the
South Atlantic region on
Saturday (15). The Miami-
based singer, who dresses
in tailored suits and slicked
back hair a la k.d. lang, has
been packing Little Havana’s
Centro Vasco since she
defected from Cuba in 1993.

ing pizza to MTV execs.

To begin with, the label
mailed a series of clever post-
cards and placed ads featuring
scenes from the group’s favorite
movies in such magazines as
Thrasher.

For instance, one posteard

ver,” “A Bronx Tale,”
“Reservoir Dogs,”
“Goodfellas,” and
“The Godfather.”

“These guys grew
up in Bay Ridge,
Brooklyn, watching
John Travelta and
idolizing Martin Scorsese,” says
Scheer-Demme. “These things
were influential to their lives, so
we thought it would be fun to in-
corporate it into the video and
the whole campaign.”

The week of July 10, the label
mailed six pizzas a day in special
Lordz Of Brooklyn pizza boxes
to various executives and VJs at
MTV to entice them to air the
clip.

The single, which features
samples from the Guess Who's
“American  Woman”  and
Schoolly D’s “Saturday Night,”

WEST NORTH CENTRAL
Nicki French, Secrefs

[

Ll

PACIFIC

Sublime, 40 Oz. To Freedom

| EAST NORTH CENTRAL Vﬁ?

NORTHEAST )
Corona, Rhythm Of The Night

| S

SEEKERS CHART BY

KHQT (Hot 97.7) San Jose, Ca-
lif.

The group is playing five or
six dates in August on the
Warped skateboarding tour.

CAMPBELL’S DEBUT: Kuff/
Virgin is hoping to mirror the
U.K. success of “That Look In
Your Eyes,” the first single from
UB40 front man Ali Campbell’s
solo debut, in the U.S.

Campbell’s new album, “Big
Love,” is due Tuesday (18) on his
Virgin-distributed label, Kuff
Records.

“That Look In
Your Eyes.”
| which is a duet

Silverchair, Frogstomp

- I

MIDDLE ATLANTIC
Corona, Rhythm Of The Night

SOUTH ATLANTIC
—Siverehoi-Frogeomn

with Los Angeles-
based  singer/
songwriter Pam-
ela Starks, who
wrote the song
with Kenny Gray,
peaked at No. 5
on the Hits of the
11K, sinples chars

e

SOUTH CENTRAL
|Tripping Daisy, I Am An Elastic Firecracker |
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Rotating top-10 lists of best-selling titles by new & developing artists.

PACIFIC
Sublime, 40 0z. To Freedom
Everclear, Sparkle & Fade
Fugazi, Red Medicine
Smoking Popes, Born To Quit
MoKenStef Azz 12z
Silverchair, Frogstomp
Hawaiian Slack.... Instrumental Collection
Joan Osborne Relish
Hum. You'd Prefer An Astronaut
Corrosion Of Conformity, Deliverance
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SOUTH CENTRAL
Tripping Daisy, | Am An Elastic Firecracker
Brother Cane Seeds
Mystikal, Mystikal
Crime Boss. All In The Game
lan Moore, Modernday Folkiore
Fifth Ward Juvenilz, Deadly Groundz
Perfect Stranger, You Have The Right To
The Dayton Family, What's On My Mind?
Corona, Rhythm Of The Night
Toadies, Rubberneck
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is being worked to modern rock,
top 40, and R&B radio.
According to Broadcast Data
Systems, R&B WQOK Raleigh,
N.C,, is playing the song, along

with five modern rock stations,
including WDRE Long Island,
N.Y., and WFNX Boston, and
seven top 40 stations, including
WHTZ (Z100) New York and

on June 3.

So far, the song
18 garnering
strong top 40 air-
play and some AC
and album rock
play,

According to
Broadcast Data Systems, four
top 40 and two AC stations are
among the stations playing
“That Look In Your Eyes.”

“The album is a distinctively
pop record that leans reggae
on a few tracks,” says Eric
Ferris, director of product
management at Virgin. “We
think it’s more pop than any
UB40 record ever was. The
first song has multiformat ap-
peal. We're going to pop, triple-
A, alternative, hot AC, NAC,
and modern rock.”

To satisfy the reggae seg-

N G S

CARRIE

BORZILLO

ment of UB40’s fan base, the
label serviced a sampler of the
album’s more reggae-leaning
tracks to reggae and modern
rock radio.

Starks, who is being courted
by three major labels, says she
wrote the song for Campbell
“almost as a dare.”

“It’s funny,” she says. “It
was the first song I put out,
wrote, and published, and now
it'’s gold.”

Traveling Gypsys. Michael
Kline & the Gypsys will
perform at a show
sponsored by triple-A KXPT
Las Vegas on Sunday (16)
and will open for Vigilantes
Of Love at the Troubadour
in L.A. July 26. The group is
garnering adult
contemporary play with the
ballad “1 Can't Leave, | Can't
Stay” from its Anthony
Avenue debut, “Seeing The
Circle.” WMMO Orlando
Fla., is one of the AC
stations playing the song

TIDBITS: Mammoth’s Squir-
rel Nut Zippers will strut their
big band, swing, and hot jazz
stuff on “Late Night With Conan
O'Brien” on Tuesday (18).
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R&B

Ex-MCA Exec Fischer & Tribe Form Dre Force Lahel

H BY J.R. REYNOLDS

LLOS ANGELES—Former MCA A&R
executive Andre Fischer has paired
with Tribe, a music services firm, to
form Dre Force, a label specializing in
R&B, crossover, and pop music.
Fischer will head the company, while
Tribe president/CEO Paul Leighton
will handle the label’s day-to-day oper-
ations.

Instead of a long-term contract with
a specific distributor, Dre Force will
negotiate with various companies on a
project-by-project basis.

The label’s first act is the quintet
Boyz Of Paradise, whose album, “BOP”
hits streets Aug. 15 and will be distrib-
uted through Rhythm Safari/Priority.
The group’s current single is a cover of
“Shining Star,” originally recorded by

the Manhattans.

Boyz Of Paradise is an international
collective with members of Hawaiian,
Philippine, Japanese, and Spanish her-
itage. The group was signed by Fischer
after it was dropped from MCA follow-
ing the executive’s departure from the
label.

A noted producer and former drum-
mer with the "70s band Rufus, Fischer
is known as an artist’s executive. Prior
to joining MCA, he produced such ma-
jor artists as Natalie Cole, Tony Ben-
nett, Milt Jackson, and Chaka Khan.
He says Dre Force will focus heavily on
artist development.

“It’s scaring me how most labels only
care about making quick hits,” he says.
“Our greatest challenge will be main-
taining patience as we develop our art-
ists and trying to enlighten consumers

and bring the standard of music up to
where it should be.”

Dre Force will benefit from the in-
house services that Tribe offers, includ-
ing marketing, promotion, artist devel-
opment, touring, recording, and busi-
ness management.

Says Leighton,
“Tribe gives Dre
Force the ability
to do things on our
own in addition to
working with our
distribution part-
ners. By utilizing
multidistribution
sources, we can
take advantage of the strengths that
the different companies can offer.”

Beverly Hills, Calif.-based Tribe has
worked with a cross section of acts

FISCHER

Hyman’s Passing Sad Reminder Of Talent;
Beware, Frank! Leverts Cut Duets Album

WITH THE prevailing “who’s the next hot talent?”
sentiment among most R&B consumers, it’s dis-
heartening to note the passing of Phyllis Hyman, an
enduring vocalist who, while not garnering an over-
whelming number of chart hits over her 18-year,
seven-album recording career, nonetheless scored a
bull’s-eye with discriminating listeners.

Hyman, who died June 30 in an apparent suicide,
was scheduled to perform the same evening at New
York’s Apollo Theatre. She was 45 years old.

As unsettling as it may be, fans will soon get the
chance to hear new music from the late artist. An al-
bum, as yet untitled, is due in September from Phila-
delphia International/Zoo. The first single, “I Refuse
To Be Lonely Again,” drops in August.

Hyman was known for her larger-than-life diva
persona, which matched the Pennsylvania native’s
prodigious, vintage jazz/R&B vocals and physical
stature (she was more
than 6 feet tall).

Hyman began her
professional music ca-
reer with the group
New Direction in 1971,
She later gained promi-
nence on the road with
jazz drummer Norman
Connors and was a fea-
tured vocalist on his
1476 breakthrough set,
“You Are My Starship.”
In 1977, she made her
self-titled debut on Buddah Records and then went
to Arista two years later, where she cut four albums.
In 1986, she began recording for Philadelphia Inter-
national, where her last project, “Prime Of My Life,”
peaked at No. 10 on the Top R&B Albums chart in
1991,

Hyman recorded several top 10 R&B singles,
including “Can’t We Fall In Love Again,” “Don’t
Wanna Change The World,” “Living In Confusion,”
and “When You Get Right Down To It,” which was
No. 1 on the Hot R&B Singles chart in 1992.

Hyman also made a name for herself on Broadway,

I appearing in the musicals “Dreamgirls” and “Sophis-

ticated Ladies,” which earned her a Tony nomination
in 1981. She also appeared in such films as “School
Daze,” “Lenny,” and “The Doorman."

NOT TO BE MISSED: Be on the lookout for the
yet-to-be-titled father/son duets album featuring

Eddie and Gerald Levert, scheduled for release this
fall on Elektra. The first single, “Missing You,” is
produced by Gerald and Edwin Nicholas and should
be out late August or early September.

This isn’t the first time Eddie and Gerald have col-
laborated on a duet. The two recorded “Baby Hold
On To Me,” from Gerald’s EastWest set “Private
Line,” which hit No. 1 on the Hot R&B Singles chart
in 1991,

WAYDIO FOE WUN WUN: Radio One owner/
CEO Cathy Hughes will be honored Oct. 26 at the
fourth annual Salute To Excellence Awards Dinner
at the New York Sheraton Hotel & Towers. Proceeds
will be donated to the Piney Woods Country Life
School, an African-American boarding school in
Mississippi. For more information, call 212-222-9400.

R EGGAE FANS
TAKE NOTE: Look out
for Motown artist
Lucky Dube, whose
current 28-date U.S.
tour winds up Sept. 8 in
San Diego.

ALBUMS TO CHECK
Out: D'Angelo’s
“Brown Sugar” (EMI)
issues incredible,
smooth cool vibes to chill
to...Jazz Lee Alston’s
self-titled EP (Rhyme Cartel/American) delivers oft-
pungent lyrics, but they’re tempered by poetic bliss

MoKenStef’s “Azz Izz” (Outburst/Def Jam) of-
fers funsters a gang o’ catchy “today” tracks...“The
Funky Descendant” by Hami (Capitol) helps push
the envelope of hip-hop jazz and other nouveau-alter-
native R&B forms ... Dr. John’s “Afterglow” (Blue
Thumb/GRP) is a real good-time album that jumps
from here to there to here again ... Leon Ware’s
“Taste The Love” (Kitchen/CRD) is a set sure to
tickle the fancy of nostalgic Marvin Gaye fans ...
U.N.V.’s “Universal Nubian Voices” (Maverick/
Warner Bros.) helps hold the line for young R&B
moderns.

by J. R. Reynolds

FOR THE RECORD: Contrary to information in
the July 8 story on Mercury saxophonist Walter
Beasley, promotion samplers will be serviced to jazz/
AC radio, not triple-A stations.

since its formation seven years ago;
these include Jon Secada, Cypress Hill,
House Of Pain, Meat Loaf, and John
Tesh.

Initially, Fischer will handle the ma-
jority of A&R duties. “Other A&R
partners will come aboard some time
soon,” says Leighton. “Each relation-
ship will define itself. Some will be on-
going while others will be project by
project. They'll find this environment
less [like a mill] and will be able to con-
centrate on developing acts.”

Fischer and Leighton plan to tap
into the global community and use the
latest marketing techniques. Says
Fischer, “Everybody’s worried about
some market in New Jersey, but my
studies have found that there are about
2 billion consumers on the Pacific Rim
who are between the ages of 14 and

40—and we've got the tools to reach
them.”

Dre Force has established an Amer-
ica Online site that features sound and
videoelips of its product, as well as bio-
graphical material, fan club informa-
tion, touring schedules, discographies,
and a chat room.

“There’s also information on where
you can buy our music around the
world,” says Fischer. “We've included
an E-mail address, Internet address,
an international 800 number, and a di-
rect mailing address.”

Domestically, Dre Force plans to de-
velop ties to the streets, as well as
maintain close relationships with per-
sonnel at rackjobbers, one-stops, and
retail warehouses.

Says Leighton, “Our objective is to
think globally, but act locally.”

Virgin Artist Teddy Tells What
He Wants On Debut Album ‘Soul’

H BY J.R. REYNOLDS

LOS ANGELES—Noo Trybe/Virgin
Records is taking vocalist Teddy to
the people by booking five early con-
cert dates around the Tuesday (18)
release of his debut single, “Tell Me
What You Want.”

Although the 24-year-old’s upcom-
ing album, “Soul,”
is rich in tradi-
tional R&B bal-
lads, label execu-
tives hope the
more contempo-
rary, Keith
Crouch-produced
“Tell Me What
You Want” will
attract younger
listeners to the project.

Teddy’s inclusion in the July 12-19
leg of a national tour featuring the
youth-oriented acts Immature, Soul
For Real, Monica, and Subway, is also
expected to help familiarize concert-
goers with the new artist.

Teddy, whose last name is Martin,
was discovered on stage as a backup
singer for a Jody Watley concert. The
Los Angeles-based artist has also
sung backup at shows featuring such
artists as Aaron Hall, Morris Day,
and Damion Hall.

Says Noo Trybe president Eric
Brooks, “Teddy is a well-rounded
performer because he sings, can
dance, and also plays the piano for au-
diences. So we’ll be doing a lot of pro-
motion runs where he can show those
skills off.”

Although he’s at home singing in
front of an audience, recording music
in a studio was a learning experience
for Teddy. “At first, I had a hard time
conveying emotion, because on stage,
you can look into a woman’s eyes who
is 10 feet away and feed off that,” he
says. “But eventually I got used to it.”

Teddy says he takes an artistic ap-
proach that begins with a “distinct
soulful” voice that sets him apart
from other singers. “I sing old-school
musie with a’90s flavor that has a cer-

TEDDY

tain sincerity about it,” he says. “I
think it will sell.”

Brooks says Teddy’s audience is
aged 18-34 and skewed toward fe-
males. “There’s a void out there,” he
says. “We set out to make an album
that fit right between those hard,
love-you-down acts and the softer ro-
mance balladeers.”

A broad marketing campaign for
the single began around the July 4
holiday with the street-team distribu-
tion of album sampler cassettes to
various youth-oriented centers of in-
fluence, including radio mix shows
and concert venues.

“From there, we began focusing on
markets where we have good rela-
tionships with radio,” says Brooks,
who adds that the ballad already has
received some play during “quiet
storm” segments at various R&B sta-
tions.

At press time, the single’s clip was
slated for a mid-July release.

The label plans to follow the youth-
flavored first single with the more
adult-oriented “Come Over.” How-
ever, an underground remix of the
record targeting teen consumers is
also planned.

Teddy co-wrote five of the album’s

(Continued on page 30)

Spirited Team. Nonesuch/Atlantic
artist Fontella Bass, left, snuggles with
vocalist Al Green following a recent
sold-out performance at New York's
Beacon Theatre. Bass' current gospel/
pop album is titled “No Ways Tired."”
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31 29 22 | 34 | METHOD MAN @ DEF JAM/RAL 523839* ISLAND (10.98/16.98) TICAL 1 84 | 70 62 7 QUESTIONMARK ASYLUM KAPER 66560/RCA (9.98/15.98) THE ALBUM 50
32 | 19 17 3 MC BREED WRAP 8148/ICHIBAN (10.98/15.98) BIG BALLER 17 8 | /6 | 72 13 | DIS "N' DAT EPIC STREET 57625*/EPIC (9.98 EQ/15.98) BUMPIN' | 53
33 | 32 | 32 | 40 | BARRY WHITE A A&M 540115/PERSPECTIVE (9.98/13.98) THE (CON IS LOVE | 1 RE-ENTRY | 33 | SPICE 1 @ JvE41547(10.98/15.98) AMERIKKKA'S NIGHTMARE | 2
36 | 33 | 31 | 35 | H-TOWN LUKE 2127 (10.98/17.98) BEGGIN' AFTER DARK | 21 87 | 80 | 73 | 34 | HOWARD HEWETT CALIBER 1008 (9.98/14.98) ITsTIME | 29
(35)| NEWP | 1 | FUNKDOOBIEST IMMORTAUEPIC STREET 67038+ EPIC (10.98 EQ/15.98) BROTHAS DOOBIE | 35 88 | 84 | 76 | 77 | WUTANGCLANA = ENTER THE WU-TANG (36 CHAMBERS) | 8
36 | 31 | 27 | 15 | SOUNDTRACK @ TOMMY BOY 1114 (11.98/16.98) NEW JERSEY DRIVE VOL. 1 3 89| 79| 75| 21 mmggﬁoﬁgygnsl . SMOOTH GROOVE: A SENSUAL COLLECTION, VOL. 2 | 34
* % * GREATEST GAINER * % * 95 — 18 | MYSTIKAL BIG BOY 12 (9,98/14.98) MYSTIKAL 56
;j ; 424 Z’;Eits Ls::s;—e:;;&sezscom AL I W‘Z: 327 D | 97 86 4] SOUNDTRACK A MERCURY 522915 (10.98 EQ/16.98) JASON'S LYRIC 1
EASTWEST 92416/EEG (10.98/15.98) GROOVE
@ 47 | 36 5 | ALL-4-ONE BLITZZATLANTIC 82746/AG (10.98/16.98) AND THE MUSIC SPEAKS | 31 BN \R/’ﬁmggggﬁ‘gygglsl%’ B N AL SO W 1|
40 | 39 | — | 2 | U.N.V. MAVERICK 45839/WARNER BROS. (9.98/15.98) UNIVERSAL NUBIAN VOICES | 39 93 | 88 | 80 | 33 | ICE CUBE @ PRIORITY 53921" (10.98/1598) __ BOOTLEGS & B-SIDES | 3
41 45 33 g INCOGNITO TALKIN LOUD 528000/VERVE (9.98/15.98) 100 DEGREES AND RISING 29 :: 2; N 133 :(I)N(? L STausck F?SVSELECT S O ) MiSICSIORHEGOD BT
RE-ENTRY 20 SMOOTH GROOVES: A SENSUAL COLLECTION, VOL. 4 39
51 | 47 | 16 | THE WHISPERS capiToL 30270 (10 98/15.98) TOAST TO THE LADIES | 8 RHINOK862ACI7: 38 1351
TR — 3 NUTTIN' NYCE POCKETOWN 415251VE (10.98/15 98 TR e % 97 94 | — | 40 | EIGHTBALL & MJG SUAVE 0002 (9.98/15.98) ON THE OUTSIDE LOOKING IN 11
5 | 3% 1 2 SHABBA RANKS EPIC 57801 (1098 £U15.50 A SHABBA | 25 98 | 89 | — | 38 | BARRY WHITE MERCURY 522459 (10.98/15.98) ALL TIME GREATEST HITS 70
% | 2] 0 1 | FIFTH WARD JUVENILZ = - RE-ENTRY | 86 | R. KELLY A’ JivE 41527 (10.98/15.98) 12 PLAY 1
UNDERGROUND/RAP-A-LOT 40531/NOO TRYBE (9.98/13.98) 100 | 96 I r— 75 | ZAPP & ROGER @ REPRISE 45143/WARNER BROS. (10.98/15.98) ALL THE GREATEST HITS 9

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units (250,000 for EPs). A RIAA certification for shipment of 1 million units (500,000 for EPs), with multiplatinum titles indicated by a numeral fol-
lowing the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG tabels, are suggested lists. Tape prices marked £Q, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit
increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. ©19985, Billboard/BPI Communications, and SoundScan, Inc.
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Feel the Iyrics without the

manipulation of words

there's a imessage

in every music

this is mine - to you

Forthcoming Full Length
CD / Cassette
Hear Him Roar!

Member ot

o ~ S o RD
“Melvin, This One is Yo You, I UWill. Lloways Remember You.”
4 2 [4

( Melvin Franklin performed his final recording session on “Let love lead the way” and “Responsibilities™) 8. | 500.DUR MUSIC

®Music Inc.
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Billboard..

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS
COLLECTED, COMPILED, AND PROVIDED BY SoundScan®

TITLE |||||||

LABEL & NUMBER/DISTRIBUTING LABEL

FOR WEEK ENDING JULY 22, 1995

ARTIST

THIS
WEEK
LAST
WEEK

2 WKS
AGO
WKS. ON
CHART

*x*NO. T » %

ONE MORE CHANCE/THE WHAT & THE NOTORIOUS B.1.G.
C) (D) (M) (T) BAD BOY 7-903 L/ARISTA 5 weeks at No. 1

BOOMBASTIC & SHAGGY
NEWD ! (€) (T) {X) VIRGIN 38482
2 2 12 | VLLBE THERE..,YOU'REALL|..A & METHOD MAN/M.J. BLIGE
(C) (M) (T) {X) DEF JAM/RAL 1878/ISLAND
4 2 3 IGOT5ONIT & LUNIZ
(C) (T) NOO TRYBE 38474
GLACIERS OF ICE/CRIMINOLOGY ® RAEKWON

=
m
£
v

(C) (D) (T) LOUD 64374/RCA
FEEL ME FLOW
(C) (T) (X) TOMMY BOY 682

SPRINKLE ME
(C) (T) (X) SICK WID' iT 42298/JIVE

& NAUGHTY BY NATURE

& E-40 (FEATURING SUGA T.)

CEMECICREE
=
5

o ton |~

6 | 18 SO MANY TEARS ® 2PAC
(C) (M) (T) (X) INTERSCOPE 95748/AE
* % * GREATEST GAINER* * *
D] 12| 5| 3 | svearHLL oAz
(C) (T) O3 EMI 58407
FREAK ME BABY & DIS'N' DAT
10 ] 10 16 (C) {T) EPIC STREET 7784 5/EPIC
11 9 7 8 MIND BLOWIN' & SMOOTH
{(C) (T) (X) T.N.T. 42286/JIVE
12 ) 6 19 KEEP THEIR HEADS RINGIN’ (FROM “FRIDAY") @ @ DR. DRE
(C) {D) (T) PRIQRITY 53188
FOE LIFE ¢ MACK 10
13 10 1 9 (C) (T) PRIORITY 53192
GIVEIT2YOU @ & DA BRAT

14 | 11 8 16
151 13 9 9,

(C) (M) (T) (X) SO SO DEF/WORK 77836/COLUMBIA

SHIMMY SHIMMY YA
(C) () (X) ELEKTRA 64419/EEG

© OL' DIRTY BASTARD

(C) (T) PENDULUM 58367/EMI

PLAYER'S ANTHEM
(M) (D) (X) UNDEAS/BIG BEAT 95750*/AG

THE I.N.C. RIDE & MASTA ACE INCORPORATED
15 16 " (C) (M) (T) DELICIOUS VINYL 58376/CAPITOL
1 WISH & SKEE-LO
2l 2l B3 {C) (T) (X) SUNSHINE 78032/SCOTTI BROS.
18 14 12 5 SURVIVAL OF THE FITTEST & MOBB DEEP
(C) () (X) LOUD 64356/RCA
18 | 20 13 | ALL GLOCKS DOWN & HEATHER B.

@ JUNIOR M.A.F.IA.

21 16 17 14 LIFESTYLES OF THE RICH AND SHAMELESS & LOST BOYZ
(C} (M) (T) UPTOWN 55006/MCA
22 17 15 21 DEAR MAMA/OLD SCHOOL & 2PAC

(C) (M) (1) (X) INTERSCOPE 98273/AG
BIG POPPA/WARNING A
(C) (D) (M) (T) (V) (X) BAD BOY 7-9015/ARISTA

HEY LOOKAWAY
(C) (D) (T) KAPER 64305/RCA

23 19 1127 ¢ THE NOTORIOUS B.I.G.

24 [ 2211913

& QUESTIONMARK ASYLUM

WHO'S THE BIGGEST @ BUSHWICK BILL
NEW ’ ! (C) (T) RAP-A-LOT 38479/NOO TRYBE
NEVA GO BACK ® SPECIAL ED
% 2 13 7 (C) {T) (X) PROFILE 5433
27 | 24 | % | & | CHAMPION & BUJU BANTON
{C) (D) (T) LOOSE CANNON 6980/ISLAND
28 | 23 | 27 | 4 | HEYALRIGHT , @ ROTTIN RAZKALS
(C) (D) (T) ILLTOWN/MAD SOUNDS 0366/MOTOWN i
29 | 2 | 25 | § | THEPOINTS ® VARIOUS ARTISTS
(M) (T) (X) MERCURY 6937*
30 | 29 | 2 | 10 | TALES FROM THE HOOD ® DOMINO
SC) (T) {X) 40 ACRES AND A &ULE 55038/MCA
RODEO ® 95 SOUTH
@ 32 3 a (C) (M) (T) (X) RIP-IT 9511
GIRLSTOWN ® SUPER CAT
@ NEW ’ 1 (M) (T) COLUMBIA 77751*
33 | 28 | 23 | 23 | OOH LAWD (PARTY PEOPLE) & DJSMURF AND P.M.H.1.
(C) (M) (T) {X) WRAP 291/ICHIBAN
MASTA I.C. # MIC GERONIMO
b 30 3 4 (C) (T) (X) BLUNT 4914/TVT
35 | 27 | 30 | 4 | DEATH BE THE PENALTY ® SHABAZZ THE DISCIPLE
{C) (T) PENALTY 7152
DUNKEY KONG KILO
34 40 3 (C) (T) (X) WRAP 319/ICHIBAN
37 | 26 | 22 | g | LOLLIPOP & MENTALLY DISTURBED
{C) (M) (T) (X) SO-LO JAM 81 12/INTERSOUND
TOOTSEE ROLL A ® 69 BOYZ
38 3 3 60 (C) (M) (T) (X) RIP-IT 6911
TOUR CAPLETON
3 3 4 % {C) (T) SIGNET 162/RAL
ROUND & ROUND & THE TWINZ

40 | 37 ) 49 | & | (o)) (1) G FUNKRAL 9385+/SUND

¢ GRAND PUBA

I LIKE IT (| WANNA BE WHERE YOU ARE)
4 38 38 8 (T) ELEKTRA 66131*/EEG
MVP *BIGL
NEWD ! (C) (T) (x) COLUMBIA 77940
43 | 41 | 41 | 30 | GETDOWNe® # CRAIG MACK

(C) (D) (M) (T) (V) BAD BOY 7-9012/ARISTA
CRAZIEST

(M) (T) (X) TOMMY BOY 670"

U BETTER RECOGNIZE & SAM SNEED FEATURING DR. DRE
(C) (M) (1) (X) DEATH ROW/INTERSCOPE 98168/AG

FOE THE LOVE OF $ © BONE THUGS N HARMONY
(C) (T) () RUTHLESS 5540/RELATIVITY

44 42 31 15 © NAUGHTY BY NATURE

45 | 35 ] 34 |11
49 | — | 2

& OL' DIRTY BASTARD

BROOKLYN ZOO
4 3 46 A (C) (T) (X) ELEKTRA 6447 7/EEG
48 | 20 2 CAUGHT UP IN THE GAME & BUSHWACKAS
— (C) (D) (T) PALLAS 357183
49 47 . g SUMMERTIME IN THE L.B.C. ® DOVE SHACK

(D) (M) (T) G FUNK/RAL 9383*/ISLAND

OWN DESTINY
(C) (T) WEEDED 2014 7/NERVOUS

50 | 39 47 11 & MAD LION

(O Records with the greatest sales gains this week. @ Videoclip availability. @ Recording Industry Association

of America (RIAA) certification “or sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassefte single unavailable.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single
availability. (V) Vinyl single availability. (X) CD maxi-single availabiiity. © 1995, Billboard/BPY Communications,
and SoundScan, inc.

R&B

Lady Of Soul
Awards To Bow;
5 Noms For TLC

LOS ANGELES—LaFace trio
TLC garnered five nominations to
lead a field of 21 female recording
acts in the hunt to become winners
of “Soul Train’s” first Lady Of Soul
Awards—created to celebrate the
achievements of women in 10 musi-
cal categories.

Awardees will be named Aug. 6
during a live, two-hour syndicated
telecast from the Santa Monica
Civic Auditorium here.

Two special awards will be pres-
ented. Rap act Salt-N-Pepa will be
honored as entertainers of the year
and choreographer/actress/TV pro-
ducer Debbie Allen will receive the
Lena Horne Award for outstanding
career achievement.

The show, which will be hosted by
Gladys Knight, Brian McKnight,
and fashion model Tyra Banks, will
be produced in a format similar to
the successful “Soul Train Musie
Awards.” The program is scheduled
to become an annual event.

Here is a complete list of the nom-
inees:

Best R&B/soul single—solo:
Anita Baker, “I Apologize”; Mary J.
Blige, “I’'m Goin’ Down”; Brandy, “I
Wanna Be Down”; Toni Braxton,
“How Many Ways.”

Best R&B/soul single—group,
band, or duo: Blackgirl, “Let’s Do
It Again”; Brownstone, “If You
Love Me”; TLC, “Creep”; Total
Featuring the Notorious B.I.G.,
“Can’t You See” (from “New Jersey
Drive”).

R&B/soul album of the year—
solo: Anita Baker, “Rhythm Of
Love”; Mary J. Blige, “My Life”;
Brandy, “Brandy”; Da Brat, “Funk-
dafied.”

R&B/soul album of the year—
group, band, or duo: Blackgirl,
“Treat U Right”; Brownstone,
“From The Bottom Up”; Changing
Faces, “Changing Faces”; TLC,
“CrazySexyCool.”

Best rap album: Da Brat, “Funk-
dafied’”’; Dis-N-Dat, “Bumpin’”;
TLC, “CrazySexyCool.”

R&B/soul song of the year:
Brandy, “lI Wanna Be Down”;
Brownstone, “If You Love Me”;
Janet Jackson, “Any Time, Any
Place/And On And On”; TLC,
“Creep.”

Best R&B/soul new artist: Aali-
yah, “Back And Forth”; Brandy, “1
Wanna Be Down”; Brownstone, “If
You Love Me”; Da Brat, “Give It 2
You.”

Best R&B/soul music video:
Anita Baker, “I Apologize”; Mary J.
Blige, “I'm Goin’ Down”; Janet
Jackson, “You Want This”; TLC,
“Creep.”

Best jazz album: Geri Allen,
“Twenty One”; Patti Austin, “That
Secret Place”; Cassandra Wilson,
“Blue Light 'Til Dawn”; Nancy Wil-
son, “Love, Nancy.”

Best gospel album: Helen Bay-
lor, “The Live Experience”; GMWA
Women Of Worship, “It’'s Our
Time”; Dorothy Norwood, “Live
With The Georgia Mass Choir”;
Dottie Peoples, “On Time God.”

- |SUZANNE BAPTISTE’S I

T
SECTION

STAN DING AT THE TOP: “Boombastic” by Shaggy (Virgin) takes an-
other step closer to the top of the Hot R&B Singles chart. This week it moves
3-2. Still in front with a very strong lead is “One More Chance” by the Noto-
rious B.I.G. (Bad Boy/Arista), which is No. 1 for its fifth consecutive week.
This week “The What,” which is the B-side of “One More Chance,” gets listed
on the R&B singles chart because it is beginning to register some R&B air-
play for the first time. “The What” is a duet by the Notorious B.I.G. and
Method Man.

TIGHTEN UP ON YOUR BACKSTROKE: “Waterfalls” by TLC (LaFace/
Arista) takes hold of the No. 1 position on the Hot R&B Airplay chart this
week. Unfortunately, it gets pushed back to No. 5 on the Hot R&B Singles
chart by “Freek’n You” by Jodeci (Uptown/MCA), despite a small gain in
overall points (airplay and sales). It is very possible that “Waterfalls” will
rebound on the R&B singles chart next week. Meanwhile, “Freek’n You” en-
joys a big surge in single sales this week and moves 54 on the overall chart
and 4-3 on the Hot R&B Singles Sales chart. Jodeci’s aloum “The Show, The
After-Party, The Hotel” is due to hit the stores Tuesday (18).

SUSPENDED ANIMATION: “He’s Mine” by MoKenStef (Outburst/
RAL/Island) has the largest increase in total points on the R&B singles
chart, but because the top 10 is so tight, it only manages a parallel move,
6-6.

“Someone To Love” by Jon B. Featuring Babyface (550 Music) comes
back to life at radio. This week it rebullets on the singles chart at No. 7 and
moves 8-5 on the R&B airplay chart.

GREATEST GAINERS: “We Must Be In Love” by Pure Soul (StepSur/
Interscope) wins the Greatest Gainer/Airplay award for the second consecu-
tive week. This week it is top 10 at seven stations, including WQMG Greens-
boro, N.C., WOWI Norfolk, Va., and KIPR Little Rock, Ark. “Sugar Hill”
by AZ (EMI) garners the Greatest Gainer/Sales honors. It moves 34-21 on
the Hot R&B Singles Sales chart and is breaking at radio in the following
markets: Chicago, Greensboro, Norfolk, Washington, D.C., and Baltimore.

PREMATURE BIRTH: Two records debut a week early due to street-date
violations. Our normal policy is that a single is eligible to debut a week after
its commerecial release date. However, if a single leaks into the marketplace
a few days early and shows up on the sales chart, we are obligated to bring
the record on a week earlier than normal. This scenario played out for two
records this week. The first, “Player’s Anthem” by Junior M.A.F.L.A.
(Undeas/Big Beat/Atlantic), is this week’s Hot Shot Debut. It enters the Hot
R&B Singles chart at No. 59 and is No. 46 on the Hot R&B Singles Sales
chart. This is the first single on the Notorious B.I.G.’s new label, Undeas.
This track has been very popular in the clubs and is just starting to penetrate
at radio. “Player’s Anthem” also features vocals from the B.I1.G. himself. The
other record to debut early is “Who'’s The Biggest” by Bushwick Bill (Rap-
A-Lot/Noo Trybe), which debuts at No. 88 on the Hot R&B Singles chart |
and No. 54 on the sales chart. Both of these records should have big jumps
once they benefit from a full week of sales at all retail outlets.

HOT R&B
SINGLES

BUBBLING UNDER.

AR AELE
2|32 2|22
2|5 |4 | MTLE 25 |3| TITLE
= | S| 2 | ARTIST (LABEL/DISTRIBUTING LABEL) 13|z |ARTIST (LABEL/DISTRIBUTING LABEL)
1| 617 | ciRcumsTaNCE 14| 5 | 4 | DEATH BE THE PENALTY
WAYMAN TISDALE (MOJAZZ/MOTOWN} SHABAZZ THE DISCIPLE (PENALTY)
216! 3 SUMMERTIME IN THE LBC 15| 181 3 DUNKEY KONG
DOVE SHACK (DEF JAM/RAL/ISLAND) KILO (WRAP/ICHIBAN)
3|85 | 1BELIEVE 16 2 | 8 | toupor
BLESSID UNION OF SOULS (EMY) MENTALLY OISTURBED (SO-LO JAM)
al1]s COME AND TAKE A RIDE 171191 3 CRUNCH TIME
MAD CJ MAC (RAP-A-LOT/NOO TRYBE) PRINCE MARKIE DEE (MOTOWN)
5 (1111 JERI'S SONG 18| —11 WHATZ UP, WHATZ UP
EVERETTE HARP (BLUE NOTE/CAPITOL) PLAYA PONCHO FEAT. L.A. SNO (SO SO DEF)
6 1 17| 2 | ALLouT oF Love 18| |1 |you
COZETTE MORGAN (NINA) FADE II' BLACK (G-FORCE)
11=11 GIRLSTOWN 21015]5 LET'S DO IT AGAIN
SUPER CAT (COLUMBIA) TAMI (STREET LIFE/SCOTT( BROS.)
843 YOU BRING THE FREAK OUTTA ME nl—|1 THANKS TO THE FOOL
SEXX {PENDULUM/EMI) ISAAC HAYES (POINTBLANKVIRGIN)
g 10|11 OWN DESTINY 27l—|1 HUMAN NATURE
MAD LION (WEEDED/NERVOUS) MADONNA (MAVERICK/SIRE/WARNER BROS.)
TELL ME MAKE A MOVE
10{12] 2 GROOVE THEORY (EPIC) 3242 ADT (TECHNIQUE)
19110 MASTA I.C. 4| |1 ME AND YOU
MIC GERONIMO (BLUNT/TVT) J. LITTLE (ATLANTIC)
12141 2 I'LL.SEND YOU ROSES 250211 2 CAUGHT UP IN THE GAME
KENNETH MANGRAM (QWEST/WARNER BROS.) BUSHWACKAS (PALLAS)
13(—11 &%y&g?EIL}'l(ET“IGHT Bubbiing Under lists the top 25 singles under No. 100
which have not yet charted.
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Dance
Billhoard Summit Moves To Home Of Clubland

MARK YOUR CALENDAR: It may
still be a year away, but we are al-
ready preparing for the third edition
of the Billboard Dance Musie Summit.
And, kids, get ready for changes at the
annual event, which will retain many
of the qualities that have become fa-
miliar to past attendees but will also
explore what we think will be cool new
territory.

The first and potentially most radi-
cal changes for Summit are its time
and setting. The 1996 confab will run
July 17-19 at the Chicago Downtown
Marriott hotel in the eternally fertile
city where house music was born.
While we will dearly miss the quirky
and experimental vibe of San
Francisco during the winter, what
could be a better site for celebrating
and examining the inner workings of
clubland than the place where its dom-
inant sound was developed—and in
the warmth of summer, no less? That
said, rest assured that every viable
subsection of dance music will be
fairly represented.

A number of the other new features
of the Billboard Dance Music Summit
are still to be confirmed, but we can
tell you that last year’s hugely suc-
cessful Divas Unplugged showcase
will return, giving some of our commu-
nity’s finest vocalists a chance to shine
in a band-fueled live setting. Also on
the agenda is Billboard’s Clubland
Carnival/Expo, which will run concur-
rently with the Summit’s discussion
groups and will combine traditional
sound and light exhibiting with inter-
active product booths, games, con-
tests, and maybe even a juggler or
two. The line for bearded ladies and
sword swallowers forms to the left!

Another new offering will be a spe-
cial remix/editing workshop on July
20, to be presented in coordination
with the fine folks at Vibe Musie.
These sessions will provide hands-on
lessons in the indie label’s in-house re-
cording studio.

Beyond the new stuff, you can count

s Dance
kealiouts

FOR WEEK ENDING JULY 22 1995

CLUB PLAY

1. COME AND GET YOUR LOVE
REAL MCCOY aRISTA

2. SWEETEST DAY OF MAY JOE T
VANNELL| PR OJECT TRIBAL AMERICA

3. OFFICER WHERE’S YOUR BROTHER?
(GET HER) MOREL'S GROOVES
PART 8 STRICTLY RHYTHM

4. RELEASE DA TENSION DJ DUKE

5. PULL UP TO THE BUMPER PATRA
550 MUSIC

MAXI-SINGLES SALES

J ROCK AND COMEEN LADY APACHE

3 NNA LOVE LIKE THAT
TONY THOMPSON
. MAGIC CARPET RIDE THE MIGHTY
UB KATS

DUB SME.

. SEXY GIRL SNOW Ea

. AIN'T NO HALF STEPPIN' BIG DADDY
KANE COLD CHILLIN

NH W N e

Breakouts: Titles with future chart potential,
based on club play or sales reported this week

on a round of workshops that are de-
signed to trigger juicy and enlighten-
ing discussion, as well as to provide
education on how to do better busi-
ness. Of course, we will also take you
on a journey into Chicago’s cuter clubs
with performances by dance musie’s
finest.

Additional details on these and
other facets of the Summit will follow
in the coming months. Look for regis-
tration rates and hotel reservation in-
formation to become available in the
coming weeks. Watch this space.

TURN THE BEAT AROUND: Mi-
chael Jackson’s recent smash,
“Scream,” is barely a memory and
Epic Records is already trotting out
the second single from the King of
Pop’s current opus, “HIStory.” The R.
Kelly-produced slow jam “You Are
Not Alone” has begun to circulate on
test pressing in several key club eir-
cles, sporting gorgeous, unusually
simple house mixes by Frankie
Knuckles. Knuckles has given the
song the sweeping, disco-inspired
groove that we fantasized about when
we first heard the song a while back.
His use of swirling organs, subtle
hand claps, and grand piano lines adds
to the song’s dramatic flavor. In all,
Knuckles has crafted smartly trend-
free mixes, which perfectly comple-
ment Jackson’s sterling vocal and will
likely linger on turntables for months.

After twirling 'round the floor with
Junior Vasquez on several 12-inch
singles, Madonna throws down with
clubland veteran Danny Tenaglia for
the post-production of “Human Na-
ture,” the fourth single from “Bedtime
Stories.” In his hands, the face-
crackin’ hip-hop jam is molded into a
defiant house anthem that smartly
captures the attitude of the original.
There are moments when La M’s
sped-up performance sounds a tad
rushed within the track’s vigorous
groove context, but there are enough
fun vocal effects and whispered good-
ies to make the track work extremely
well.

Though all of Tenaglia’s mixes of
“Human Nature” are notable and use-
ful to a variety of DJs, the best of the
batch is the promo-only Human Club
version, which has dark, underground-
savvy synth passages that best match
the overall tone of the song. You may
now begin to hustle your buds at Mav-
erick or Warner Bros. Records for a
copy of this hard-to-find mix. By the
way, Howie Tee also contributes re-
mixes of the song that stick closely to
the downtempo vibe of the original
and have the juice to rock your jeep
quite nicely.

ONLINE: While the club community
continues to mourn the untimely death
of Louise Dean of London/ffrr trio
Shiva (Dance Trax, Billboard, July 8),
the act has chosen to continue record-
ing its debut album. The single “Free-
dom,” which features Dean’s final rec-
orded vocal, will be commercially
available abroad on July 31 in tribute
to the charming late performer. Re-
placement singers are being audi-
tioned. No final word yet on when
Shiva’s music will be domestically

by Larry Flick

available, though we hear that “Free-
dom” may turn up on the next install-
ment of the label’s popular “Platinum
On Black” compilation series.
Speaking of compilations, Motown
comes to the table with “Motown
Blend,” on which a dozen of the label’s
classics are refashioned for '90s club

consumption by an array of U.K. pro-
ducers—many of whom regularly
function as part of the Disco Mix Club.
Not every track works, but those that
do are positively slammin’. Go directly
to West End’s interpretation of “I
Need Your Lovin’” by Teena Marie
and to Graeme Park’s version of “Let
It All Blow” by Dazz Band.

Also coming from the Motown
vaults is “The Sound Of Young Amer-
ica: Year By Year,” a CD series that
traces the label’s history. We will not
dare to pick faves, since there are so
many, but we must note that the 1973
dise, which features the glorious
“Daddy Could Swear, I Declare” by
Gladys Knight & the Pips, has not

left our boombox in days.

It looks like Steve “Silk” Hurley
has decided to dip his toe in house wa-
ters after a quiet spell. Besides pro-
ducing “Free Yourself” by Chaka
Khan for the forthcoming “To Wong
Foo” soundtrack, he has also fresh-
ened up Tina Moore’s fab pop ditty
“Never Gonna Let You Go” with a
rugged beat or two. In his hands, this
Street Life/Scotti Bros. release is
reminiscent of some of the pioneer
producer’s countless vintage jams,
leaving us hopeful that he is back and
ready to toss loyalists more gems. His
R&B stuff has been fine, but none of
it matches the pure beauty and elec-
tricity of his house material.

P-Funk Stars Return On Axiom Compilation

Laswell Oversees Blend Of Remixes, Rare Tracks

B BY DARREN HARTLEY

NEW YORK—Axiom Records is re-
turning the psychedelic scent of P-
Funk to the forefront with “Axiom
Funk’s Funkeronomicon,” a compila-
tion of remixed classics and previ-
ously unreleased tracks from such
artists as George Clinton, Bootsy Col-
lins, Bernie Worrell, Sly Stone, and
Eddie Hazel. Axiom is depending on
its hip-hop-influenced updating of the
material to attract younger consum-
ers, as well as old-school listeners.

“This is music that spans a long
time,” says Bill Laswell, the innova-
tive producer responsible for the al-
bum, which hits stores Tuesday (18).
“It goes back to the past with blues
influences and into the future with
space music. This could be a good
map for people who are looking to
know where they are and where
they’re going.”

Laswell is the common thread for
the project, having worked with all
the artists represented on the high-
powered, 16-track album.

According to Bill Murphy, Axiom’s
label manager, the album’s star-stud-
ded lineup will be the focus for the la-
bel’s marketing campaign. “We're
hoping that since we have so many
big names—Clinton, Bootsy, Hazel: a
veritable P-Funk reunion—we can
really hit it on the major chains like
Tower and HMV.”

Axiom, a New York-based inde-
pendent label distributed through Is-
land Records, has released a steady
stream of funk albums since it was
created in 1989 by Laswell and Chris
Blackwell, Island’s former owner.
Among its releases are the Material
albums “The Third Power” (1991) and
“Hallucination Engine” (1994); Henry
Threadgill’s “Too Much Sugar For A
Dime” (1993); and guitarist Sonny
Sharrock’s “Through The Ages”
(1991). Having established a distribu-
tion base of mom-and-pop stores, Ax-
iom wants to generate label aware-
ness among larger retailers with
“Funkeronomicon.”

On the album, Laswell successfully
meshes the old with the new. Earlier,
futuristic classics are enhanced with

streams of jungle and hip-hop, while
the more recent cuts have threads of
traditional funk vibes. Tracks like
“Cosmic Slop” by Garry Shider and
“Animal Behavior” by Praxis have
the vibrant vocals, gripping synthe-
sizer chords, and robotic guitar
grooves that are synonymous with P-
Funk. However, songs like Clinton’s
“Hideous Mutant Freaks” and DXT’s
“Order Within The Universe,” which
incorporate hip-hop beats, scratch-
ing, and samples, show the versatility
and longevity of funk.

“This music has
huge potential,
and a lot of it
hasn’t even been

tapped yet,” says
Laswell.
Other stand-

out tracks include
a stirring reading
of the unpub-
lished Jimi Hendrix poem “Trumpets
And Violins” by Abiodun Oyewole of
the Last Poets, and trumpeter Maceo
Parker’s funked-up remix of his in-
strumental “Saxmachine.” The album
also features cover art by Pedro Bell,
who designed most of the artwork for
the original Funkadelic albums.

“It was totally vital to have [Bell]
involved with this project,” says Mur-
phy. “We were trying to get to a real
P-Funk mood for the album cover,
something really dark and really deep
into funkadelia. We needed him for a
lurid, cosmic slop, hip-hop look.” Bell,
who created the artwork for such
Funkadelic albums as “Cosmic Slop”
(1973), “Hardecore Jollies” (1975), and
“The Electric Spanking Of War Ba-
bies” (1981), feels that musical quality
on the new Axiom album is compara-
ble to original albums from the
“mothership.” “It’s slammin’. It has
some real powerful elements—it’s
one of the best in about 10 years,”
says Bell.

The promotional eampaign started
July 8, when the first single, a new
version of Collins’ “If 6 Was 9,” was
serviced to R&B, jazz, and hip-hop
programmers. A 12-inch EP featur-
ing remixes of “If 6 Was 9” and “Cos-
mic Slop” will follow.

CLINTON

To tap into the hip-hop community,
Axiom will sponsor listening events
and giveaways at colleges across the
country. “This album has a lot of em-
phasis on funk and hip-hop listeners
who have an appreciation for P-
Funk,” says Andrew Kronfeld, direc-
tor of marketing for Island Independ-
ent Labels. “They’ll hear it and say,
‘Yeah, I know that sample,” and then
they’ll want to buy the album.”

“We're definitely going to reach
out to [hip-hop listeners],” says
Murphy. “Now that George Clinton
has had guys on P-Funk tours, he
has established a base among hip-
hop listeners, alternative listeners,
jazz, funk—across the board.
George Clinton represents a whole
catalog for people in terms of sam-
pling.”

The compilation was spawned by
Laswell’s 15-year production career
in the innovative P-Funk movement.
Laswell met Worrell and Collins in
the early ’80s and has been working
with P-Funk’s major movers and
shakers ever since. The compilation
chronicles Laswell’s extensive ca-
reer and the evolution of funk
through his eyes.

“A lot of it comes from having di-
rect contact with everyone on their
albums and their works,” says Las-
well. “There’s definitely a lot more
in the back catalogs of artists like
Bootsy, Bernie, and Eddie Hazel.
This was just a summary of what's
been going on around me.”

Laswell is dedicating the album to
Hazel, the late Funk-Mob singer/
guitarist, who was working on a
project with Laswell before his
death in 1992. “I dedicated the al-
bum to him because Eddie was one
of the last Funkadelic members that
1 had contact with,” says Laswell.
“We met and decided to get to-
gether and work on a project. We
completed two songs before he left,
but he died while he was [on tour] in
Japan.” The Axiom compilation con-
tains Hazel and Laswell’s final col-
laborative efforts: the earth-shatter-
ing “Orbitron Attack” featuring
Collins, and Hazel’s haunting instru-
mental ballad “Pray My Soul.”
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Celebration Day. RCA Nashville recently hosted a party with an “Independence
Day" theme to celebrate the platinum certification of Martina McBride's “"The Way
That | Am” album, which has spawned the hit singles “Independence Day,” “My
Baby Loves Me Just the Way That | Am,” and “Life #9.” Pictured at the festivities,
from left, are producer Ed Seay; Randy Goodman, senior VP of RCA Label Group
RLG/Nashville; McBride; Mike Wilson, VP of national promotion, RCA Records;
producer Paul Worley; Thom Schuyler, senior VP of A&R, RCA Label Group;
Tommy Daniel, VP, RCA Records; Ron Howie, VP of sales, RCA Label Group; and

Joe Galante, chairman of RCA Label Group RLG/Nashville.

@ BY DEBORAH EVANS PRICE

NASHVILLE—In its heyday,
Decca Records was famous for its
strong female artists. The vocal tal-
ents and engaging personalities of
Loretta Lynn, Patsy Cline, Brenda
Lee, and Kitty Wells helped shape
country musie. In the '90s, Decca ex-
ecutives are banking on newcomer
Helen Darling to help re-establish
that dynasty.

“When you think about the kinds
of songs they were doing, they were
very strong women and very strong
messages for the time in which they
were recorded,” says Shelia Shipley-

MERCURY NASHVILLE will release a long-awaited,
comprehensive, multilabel Roger Miller boxed set in Au-
gust. “King Of The Road: The Genius Of Roger Miller” will
§ document the career of the writer and performer who died
in 1992 at the age of 56. He won 11 Grammys and his score
for Broadway’s “Big River” collected seven Tony Awards.

This collection shows why. Beginning with his Smash
Records years, when his honky-tonk songs evolved into
such classics as “Dang Me” and “King Of The Road,” the
set also features his own interpretations of his “Big River”
compositions. Previously unreleased tracks include a live
version of “Orange Blossom Special” with the late guitarist
Danny Gatton, an outtake of “Treat Me Like A Human,”
“What Are Those Things (With Big Black Wings),” “A
World So Full Of Love,” “When A House Is Not A Home,”
“So Saith He The Lord,” the original of “Less And Less,”

and “Only Daddy That’ll
Walk The Line.”
Nashville

The package was pro-
duced by the Country Mu-
sic Foundation and includes
an 8,000-word booklet with
28 rare photographs.

WHEN GARTH

tition. Recent Recording

Industry Assn. of America figures show that Brooks has
now sold 52 million domestic units—and that’s on only
eight releases. Only three acts have sold more—the
Beatles with 70 million, Billy Joel at 58 million, and the
Eagles at 56 million. “The Hits,” a limited-time-only re-
lease, was shipped last Dec. 13, and Capitol stopped taking
orders on it June 30. When all orders are filled, Capitol
says, “The Hits” will have sold 10 million copies.

THE TRACTORS will make their European debut Sept.
22-23 when they appear at the seventh Gstaad Festival in
that Swiss city. Joining them on the bill will be George
Jones & Tammy Wynette, who are also playing Irish
dates in Cork, Dublin, and Belfast Sept. 19-21,

WHERE CREDIT IS DUE: Now that Nashville’s Third
National Bank has issued “Cool Country Visa” credit cards
(with Reba McEntire, Alan Jackson, Tracy Lawrence,
Travis Tritt, and Brooks & Dunn gracing the cards), Ca-
jun songster Vince Anthony of Berwick, La., is sending
out, along with reviewer copy CDs, “collector’s edition
Vince Anthony Down the Bayou” telephone cards. Each
has 10 minutes of free long-distance time.

Sammy Kershaw, meanwhile, is giving away three min-

A Boxed Set For The King Of The Road;
Is Cledus ‘T.’ Judd Country’s Weird Al?

BROOKS buried those country hits as “Gone
§ masters of “The Hits” (see ™ Country” (which he turns
photo, page 29), he was also . into “Gone Funky”), “Re-
burying some of the compe- by Chet F' hppo fried Dreams” (which be-

utes of phone time with each of his limited-edition “First
Rate Songs” cassettes. Sponsored by International Mar-
keting Group and Ford Heavy Trucks, the cassettes in-
clude eight platinum-selling songs, including “Third Rate
Romance,” “Neon Leon,” and “Queen Of My Double Wide
Trailer.” Kershaw is dedicating the release to truckers,
and it is available only at selected truck stops and travel
plazas. His handle on the road is “Diamondback.” Besides
this cassette, he has a greatest hits package coming in Sep-
tember.

JOHN BERRY has finally hit the real big-time audience:
His “Your Love Amazes Me” will be featured on the July
19 episode of the TV soap opera “The Bold And The Beau-
tiful.”

IS THIS ALBUM NEC-
ESSARY? Modern country
finally has its own home-
grown version of Weird Al
Yankovic. Welcome to Cle-
dus “T.” Judd (“No rela-
tion,” as he bills himself),
who does some occasionally
hilarious parodies of such

comes “Refried Beans”),
and “Thinkin’ Problem” (translated into “Stinkin’ Prob-
lem,” naturally). He also transforms “We Are The World”
into “We Own The World,” in which he does spot-on imita-
tions of Michael Jackson and Lisa Marie.

NARAS WILL induct three Grammy winners July 25
into its Grammy StarWalk at Opryland. Honorees include
Marty Stuart, Trisha Yearwood, and Bill Johnson.

CYBER COUNTRY: The Nashville-based National On-
line Music Alliance went on the Internet July 15. NOMA
is an organization of independent musicians from around
the country. Modem into http:/songs.com/noma on the
World Wide Web for detailed personal home pages, free
CDs and tapes, an interactive musician’s joke book, and in-
teractive online order forms.

QUOTE OF THE WEEK: Billy Joe Shaver said it at his
blistering concert at 328 Performance Hall: “We found Je-
sus. We still kick ass but we love Jesus!”

That brings to mind one time when the late, great jazz
drummer Buddy Rich was hospitalized. His nurse, seeing
that he was grimacing, asked him if something was making
him uncomfortable. “Yes,” he said. “Country music.”

Biddy, Decca senior VP and GM. “If
you talk to Helen, you'll find her to
be very strong-willed, very deter-
mined. She very much wants to do
songs she relates
to and has a pas-
sion [for], as did
the other women
who recorded for
Decea.”

Shipley-Biddy
says she and
Mark Wright, sen-
ior VP and head of
A&R, extensively
discussed Decea’s future and direc-
tion. They even met with legendary
Decca chief Owen Bradley and
talked about his 30 years with Decca
and MCA, which are now sister la-
bels. “Listening to that and looking
at the heritage of the roster that was
there then, we have some pretty big
shoes to fill,” Shipley-Biddy says.
“We've really strived to find those
artists that were just so unique and
so special that we felt they would to-
tally measure up to the history and
the legacy.”

Shipley-Biddy feels Darling is that

W i

DARLING

Decca’s Darling Part Of Tradition
She Follows Line Of Strong-Willed Women

caliber of artist. “Carrying on any
torch like that is overwhelming and
scary,” Darling says. “You hope you
do the reputation proud. I would hate
to do anything that would in any way
tarnish what those incredible women
left behind, but you have to put that
out of your mind and you have to say,
‘I’'m just gonna go out and do my
best.’

“If you think about it, you run the
risk, kind of like when you're driving
down the road and you only look at
what’s right in front of your car and
you get overwhelmed and scared of
the road ahead. You have to look
ahead and do the best you can possi-
bly do.”

Darling is a Baton Rouge, La., na-
tive who honed her vocal skills sing-
ing jingles in Chicago. When she de-
cided to pursue a career in Music
City, she began singing demos, and
her voice caught the attention of
Garth Brooks. Darling sang the
demo of “Whisper My Name,” a
Randy Travis hit that Brooks had
first thought about recording for his
“In Pieces” album. Brooks was so im-

(Continued on page 29)

For Giant’s Carlene Carter,
‘Treason’ Is Nothing To Rush

H BY JIM BESSMAN

NASHVILLE—Keeping strictly to
her own timetable, Carlene Carter is
finally following up her 1993 Giant
Nashville album, ‘“Little Love
Letters”—which spawned the hit sin-
gle and video “Every Little
Thing”—with her new album, “Little
Acts Of Treason.”

“Carlene’s Carlene,” explains Giant
Records promotion head Nick Hunter.
“Instead of making a record in six
months, she takes 16. She works at her
own speed. Instead of getting an artist
to fit a record company’s agenda, you
end up fitting Carlene’s agenda, which
isn’t bad—it just doesn’t fit the time
frame you want.”

On the upside, though, the label
gets an album like “Little Acts Of
Treason,” which Hunter feels is both
her best and deepest work to date.

“It’s really unique,” he says. “There
may not be that one single which over-
shadows the rest like ‘Every Little
Thing,’” but what is there will make it
a bigger album over the next year or
two.”

Preceding the 13-track album’s re-
lease on Aug. 8 is the first single and
video, her cover of Kennedy Rose’s
“Love Like This.” It’s one of only
three songs not written entirely or in
part by Carter, who also debuts as
producer this time, in association with
Giant Nashville president James
Stroud.

The other two cover songs, though,
are especially noteworthy. “The Wind-
ing Stream” is a 1932 Carter Family
song. Carter, of course, is third-gener-
ation Carter family and accompanying
her here are her mother, June, and

aunts, Helen and Anita. Her daughter
Tiffany makes her recording debut
here.

“Loose Talk” was a chart-topping
hit for Carter’s fa-
ther, Carl Smith,
in 1954, and she
enlisted him for a
duet here. The two
had talked for
years about doing
a duet but kept
waiting for the per-
fect song to come
along. She had
wanted to write a song for the two of
them herself and had finished a half-
dozen potential numbers but felt that
none of them was worthy. Her father,
though, was totally supportive of her
final choice, saying, “That song made
me a lot of money in my career, and
I'm gonna pass it on to Carlene.
Maybe it will make her a lot of money,
too.” The experience of singing with
her father was scarier for her, she
says, than singing with Paul McCart-
ney would be. Smith, she says, grab-
bed her and made her look at him
while she was singing. She says her fa-
ther invented much of modern coun-
try, adding that she hopes this duet
will turn people on to Smith.

Giant, of course, hopes that “Little
Acts Of Treason” will turn people on
to Smith’s daughter.

“We're spending just a ton on this
thing,” says Hunter, referring to an
extensive ad campaign. “One of the
good things is that she’ll be out tour-
ing from the middle of July pretty
much through the end of the year.
We're also working the record over-

(Continued on page 29)
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TOP GOUNTRY ALBUMS

COMPILED FROM A NATIONAL SAMPLE
OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND

PROVIDED BY SoundScan®
FOR WEEK ENDING JULY 22, 1995
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4 1 4 | 4 12 | pounneroszs (9.98/15.98) B NSHRFATH BIFOUNENOUmAGRILEGTICY | % 42 | 42 | 4 | 51 | DIAMOND RIO @ ARista 18745 9.98/15.98) LOVE A LITTLE STRONGER | 13
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TR n 76 | COLLIN RAYEA S s | 12 57 | 62 | 62 17 | JEFF FOXWORTHY LAUGHING HYENA 2079 (4.98/8.98) THE ORIGINAL | 54
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(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimiilion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesate prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth.

Heatseeker Impact shows albums removed from Heatseekers this week. B indicates past or present Heatseeker title. © 1995, Billboard/BPI Communications, and SoundScan, Inc.
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HOT COUNT

v SINGLES
.. &TRACKS

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 148 COUNTRY STA-
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.

z z | z B
~ x Jx’ O E 8 b ot Q 5 E = ‘E’
eui bWl zo| 2| TITLE ARTIST | =5 Ul pHlzo Q% TITLE ARTIST 2
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DECCA’S DARLING PART OF TRADITION

COUNTRY

1. 8.8.8.8.0 8.8 8.0 ¢

by Wade Jessen

TRIPLE PLAY: Canadian newcomer Shania Twain scores three simul-
taneous No. 1 Billboard chart-toppers this week for her sophomore album
“The Woman In Me” and the second single from that set, “Any Man Of
Mine.” Twain becomes the first country artist to accomplish that feat since
Billboard began publishing the Top Country Singles Sales chart, where
Twain’s cassette single for “Any Man Of Mine” has held the No. 1 position
for three consecutive weeks since that chart debuted on July 1, outselling
this week’s No. 2 title by more than 14,000 units.

At the same time, her album makes noise, bumping Garth Brooks’
“The Hits” from the No. 1 slot on Top Country Albums. Meanwhile,
Twain’s current single also tops our airplay-driven Hot Country Singles
& Tracks chart (2-1), ending John Michael Montgomery's three-week
stay at No. 1 for the Atlantic track “Sold (The Grundy County Auction
Incident).” Kevin Herring, Mercury's senior director of national promo-
tion, says early believers at radio deserve much of the credit. Herring cites
markets such as Seattle, Denver, Hartford, Conn., Minneapolis and Salt
Lake City among Twain’s initial airplay and sales strongholds.

HIGH FIVE: Lorrie Morgan’s “Greatest Hits” (BNA) wins Greatest
Gainer honors on Top Country Albums for an increase of more than 4,000
units over the previous week. Morgan's first best-of set remains in its de-
but position at No. 5 on Top Country Albums and moves 54-48 on The
Billboard 200. Meanwhile, Country Music Hall of Fame member Willie
Nelson takes the percentage-based Pacesetter trophy for the budget-
priced “Super Hits” collection (Columbia). It shows an increase of more
than 17% over the previous week. The Nelson title jumps 49-34 on Top
Country Albums.

AIRBORNE: Perfect Stranger (Curb) marks another milestone in its
almost overnight rise to popularity, as its debut single, “You Have The

bum and cassette single of the same name are No. 4 and No. 40, respec-
tively, on Top Country Singles Sales and Top Country Albums. Other Air-
power qualifiers: Pam Tillis (Arista) with “In Between Dances” (22-18)
and Jeff Carson (MCG Curb) with “Not On Your Love” (26-21).

DODGING BULLETS: Sawyer Brown (Curb) takes the weekly Hot
Shot Debut slot on Hot Country Singles & Tracks with “(This Thing
Called) Wantin’ And Havin’ It All,” appearing at No. 57. The accompany-
ing video is one of 12 new clips in cable outlet CMT’s Hot Shot rotation.
Meanwhile, the group’s prior single, “I Don’t Believe In Goodbye,” is
awarded a bullet at No. 46 due to a slight increase in detections.

JUST SO YOU KNOW: Due to computer problems at Anderson Mer-
chandisers and Best Buy, two key country accounts, data from their stores
could not be used to compile this week’s sales charts (see story, page 6).
The weights of other similar accounts were adjusted to compensate for
the missing data.

Right To Remain Silent,” leads our Airpower honorees at No. 16 on Hot |
Country Singles & Tracks. Meanwhile, the Texas-based group’s debut al- |

(Continued from page 25)

pressed with Darling’s voice he
asked for her number and surprised
the newcomer by calling her up, in-
viting her to lunch and offering his
help to get her career off the ground.

Brooks then started the ball roll-
ing. His attorney introduced Darling
to a manager, who introduced her to
producer Michael Omartian, who
took her to Wright. As a result, she
landed the deal with Decca. Omar-
tian and Wright co-produced her
self-titled debut album, which is due
Aug 15. The first single, “Jenny
Come Back,” was shipped to radio
July 10.

“It was a group decision,” Darling
says of the first single. “The song is
a lighthearted approach to saying
something serious. It's about a girl
that could have had anything, but she
sold herself short and decided to
chase someone else’s dream.”

Decea introduced her to radio last
March during the Country Radio
Seminar and has held a series of re-
ceptions in select markets to further
acquaint Darling with radio and re-
tail. She also performed June 29 for
the National Record Mart conven-
tion in Laurel Mountain, Pa.

According to Dave Weigand, MCA
VP of sales and marketing, Darling
will do an in-store appearance Aug.
12 in her hometown, Baton Rouge.
“Consumers will have a chance to
pre-purchase her CD,” he says.
“They’ll get the CD insert for Helen
to sign, and then they can bring it
back on the release date and receive
the CD.”

Other consumers also have a shot
at getting an autographed copy of
Darling’s CD. “We took her to the
pressing plant in Pickneyville, IlL.,”
Shipley-Biddy says of the original
Decca pressing plant, which still dis-
plays one of Decca’s old signs.
“When her CD came off the line, she
autographed the first 100 CD book-
lets. She came up with the idea be-
cause she wanted to reach her fans.”

Darling is hoping radio will be re-
ceptive to her new release, but says
she didn’t make the album with radio
in mind. “Radio is a moving target.
There’s no way to aim for it. By the
time you pick the songs, cut them,
and get it out, you've missed. So my
goal was just to find songs that say
what I want to say.”

Weigand is enthusiastic about
“Jenny Come Back” and says he
feels even more strongly about the
second single, “I Haven't Found It
Yet.” “We believe we have a major
impact single,” Weigand says of the
latter, one of two cuts on the album

co-written by Darling. Weigand says
MCA plans to back up opportunities
created by the first single and push
the second one through consumer
and co-op advertising. MCA also
plans to have her music available at
retail listening posts.

CARTER’S ‘TREASON’ NOTHING TO RUSH

(Continued from page 25)

seas, because she sells almost as much
over there as here.”

In fact, Carter is in the middle of a
European promotional tour, which will
last through mid-July. The video-
friendly artist, who has hosted shows
on both VH-1 and CMT Europe, is also
finishing a series of four TNN specials
titled “Carlene Carter: Circle Of
Song.” The first aired in May and ex-
amined her family and musical roots,
featuring guests including June
Carter Cash, Brenda Lee, Pam Tillis,
and Kathy Mattea. The second airs in
August and focuses on such singer/
songwriters as Emmylou Harris, Guy
Clark, Rodney Crowell, Albert Lee,
and Hal Ketchum.

The remammg two episodes await
taping and will air in the fall. .

“She’s been interested in providing

something with a different look and
feel for TNN, and this gets her back
to her songwriting roots,” says Mark
Hartley of Carter’s Fitzgerald-Hart-
ley management company. “It’s also a
wonderful forum for presenting music
off her new album. One thing we've
also learned is that she has a tremen-
dous amount of loyal friends out
there.”

This only serves to underscore
Carter’s unique appeal, Hunter feels.

“She’s been out of the marketplace
for 18 months, which is a lot of time for
others to come in and take your place,”
he says. “But she's unique, a true art-
ist, and in this day and age in hillbilly
musie, there isn't too much of that.”

Also, Razor & Tie has just reissued
“C’est C Bon,” Carter’s 1983 Columbia
Records album.

Garth “Hits” The Walk Of Fame. Garth Brooks recently received a star on the
legendary Hollywood Walk of Fame and became the first celebrity to preserve
an object in the walkway when he buried the master of his greatest-hits collection,
“The Hits,” under his star. Brooks’ star is located in front of the Capitol Records
Tower. Pictured helping Brooks celebrate the honor, from left, are Terri Santisi,
executive VP/GM of EMI Records Group North America; Brooks and his wife,
Sandy; and Scott Hendricks, president/CEO of Capitol/Nashville.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher - Licensing Org.) Sheet Music Dist ASCAP/Acufl-Rose, BMI) WBM/HL

45 ADALIDA (Sixteen Stars, BMI/Dixie Stars, ASCAP) HL 60 FEMALE BONDING (Longitude, BMI/August Wind, BMI/

64 ALL THAT HEAVEN WILL ALLOW (Bruce Springsteen, Coyote Moon, BMI)

ASCAP)

5 AND STILL (Starstruck Writers Group, ASCAP/
Starstruck Angel, BMI) HL

1 ANY MAN OF MINE (Loon Echo, BMI/Zomba, ASCAP)
WBM

61 BABY, NOW THAT I'VE FOUND YOU (BMG, ASCAP)

62 BETTER THINGS 1O DO (Great Cumberland, BMI/
Diamond Struck, BMI/Tom Shapiro, BMI/Sony Tree,
BMI}

56 BIG OL’ TRUCK (Songs Of PolyGram, BMI/Tokeco, BMI)

14 BOBBIE ANN MASON (Starstruck Writers Group,
ASCAP/Mark D., ASCAP) HL

67 CAIN'S BLOOD (Almo, ASCAP/Magnasong, BMI/Red
Quill, BMI) wBM

68 DALLAS DAYS AND FORT WORTH NIGHTS (Club Zoo,
BMI/Black Eyed Susan, BMI/Rain Crow, BMI)

4 DARNED IF | DON'T (DANGEO IF 1 DO) (Sony Tree, BMI/

Acuff-Rose, BMI) WBM/HL

52 DON'T MAKE ME FEEL AT HOME (Starstruck Writers
Group, ASCAP/Sony Cross Keys, ASCAP/Kim Williams,
ASCAP) HL

41 DON'T STOP (Sony Tree, BMI/Great Cumberiand, BMI/
Diamond Struck, BMI)

35 DOWN IN TENNESSEE (EMI April, ASCAP/des Of
March, ASCAP) HL

20 FALL IN LOVE (Sony Cross Keys, ASCAP/Kim Williams,

40
24

65
n
14
42

51
10

46

1
66

FIND OUT WHAT'S HAPPENIN' (Glitterfish, BMI/Music
Corp. Of America, BMI) HL

FINISH WHAT WE STARTED (Careers-BMG, BMI/
Warner-Tameriane, BMI/Under The Bridge, BMI) HL/
WBM

FORGIVENESS (Minka, ASCAP/Maverick, ASCAP/WB,
ASCAP/Little Big Town, BMI/American Made, BMI) WBM
FRIDAY NIGHT STAMPEDE (Careers-BMG, BMI/Warner
Chappell, ASCAP)

GET OVER IT (Careers-BMG, BMI/Breaker Maker, BMI/
Be Mine, ASCAP) HL

HALFWAY DOWN (Mighty Nice, BMI/Laudersongs, BMI/
Blue Water, BMI)

A HEART WITH 4 WHEEL DRIVE (Yo Man, BMI)

| DION'T KNOW MY OWN STRENGTH (Maypop, BMI/
Nineteenth Hole, BMI/Bellarmine, BMI) WBM

| DON'T BELIEVE IN GOODBYE (Travelin’ Zoo, ASCAP/
Seventh Son, ASCAP/Club Zoo, BMI) WBM

) DON'T EVEN KNOW YOUR NAME (WB, ASCAP) WBM
IF | AIN'T GOT YOU (Almo, ASCAP/WB, ASCAP/Big
Tractor, ASCAP) WBM

IF | WERE YOU (Soundbeam, BMI/Full Keel, ASCAP/
Farrenuff, ASCAP} WBM

IF YOU'RE GONNA WALK, I'M GONNA CRAWL (Songs
0f PolyGram, BMI/HotDogGone, BMI/Button Willow,
BMI) HL

58 | LIKE THE SOUND OF THAT (Love This Town, ASCAP/
David Aaron, ASCAP/Endless Frogs, ASCAP/Bob-A-Lew,
ASCAP)

22 I'M IN LOVE WITH A CAPITAL U (Almo, ASCAP/Sony
Tree, BMi/Terilee, BMI) WBM/HL

43 "M STILL DANCIN' WITH YOU (Sony Tree, BMI) HL

18 IN BETWEEN DANCES (Almo, ASCAP/Craig Bickhardt;
ASCAP/Scarlet’s Sister, ASCAP) WBM

38 | THINK ABOUT IT ALL THE TIME (New Don, ASCAP/
New Hayes, ASCAP/Irving, BMI) WBM

29 | WANT MY GODDBYE BACK (Longitude, BMI/August
Wind, BMI/Hendershot, BMI/Sydney Erin, BMI/Cave
Berg, BMI) WBM

49 JUST MY LUCK (Mighty Nice, BMI/Wait No More,
ASCAP/Blue Water, ASCAP/PolyGram Int'l, ASCAP) HL

25 LEAD ON (Acuff-Rose, BMI/Maypop, BMI/Wildcouatry,
BMI) WBM

13 A LITTLE BIT OF YDU (WB, ASCAP/Big Tractor, ASCAP/
Almo, ASCAP/Daddy Rabbit, ASCAP) WBM

70 LOVE LIKE THIS (Egypt Hollow, BMI/My Choy, BMI/
Aresille, BMI/CMI, BMI)

34 MISSISSIPPI MOON (Tony Joe White, BMI/Screen
Gems-EMI, BMI/High Horse, BMI) HL

73 MY GIRL FRIDAY (Stroudavarious, ASCAP/Curtis Wright,
ASCAP/Famous, ASCAP/Too Strong, ASCAP) WBM/HL

17 MY HEART WILL NEVER KNOW (Galewood, BMI/Ensign,
BMI/Kidbilly, BMI/Issy Moon, BMI) HL

21 NOT ON YDUR LOVE (Stroudacaster, BMI/Baby Mae,
BMI/Warner-Tamerlane, BMI) WBM

37 ONE EMOTION (Blackened, BMI/irving, BMI) WBM

69 ONE (Home At Last, BMI/Boca Grande, BMI/Just A
Sacretary, ASCAP/Copyright Management, ASCAP)

54 PARTY ALL NIGHT (Shabloo, BMI/Max Laffs, BMI)

PARTY CROWD (N2D, ASCAP/American Romance,

ASCAP)

23 SHE AIN'T YOUR ORDINARY GIRL (Suzi Joe, BMI/My
Split, BMI)

53 SHE CAN'T LOVE YOU (Fult Keel, ASCAP/Farrenuff,
ASCAP/Longitude, BMI/Farren Curtis, BMI/August Wind,
BMI/Areles, BMI/Mike Curb, BMI) WBM

31 SHOULOD'VE ASKED HER FASTER (Little Big Town, BMI/
American Made, BMI/Mighty Nice, BMI/A Andersong,
BM!) WBM

59 SLOW ME DOWN (Recluse, BMI/Magnasong, BMI/

Sneaky Snake, BMI/Welbeck, ASCAP/EMI April, ASCAP)

HL
2 SOLD (THE GRUNDY COUNTY AUCTION INCIDENT) (Of,
ASCAP/Robroy West, BMI) WBM

32 SOMEONE ELSE'S STAR (Acuff-Rose, BMI/Mile, ASCAP)
WBM

44 SOMETIMES | FORGET (Issy Moon, BMI/Kidbilly, BMI/
Amra, BMI/Sierra Home, ASCAP)

63 SOUTHERN GRACE (Square West, ASCAP/Howlin' Hits,
ASCAP/Sony Tree, BMI/Edisto Sound, BMI/Sony, BMI)
WBM/HL

33 SUMMER'S COMIN' (Blackened, BMIArving, BMI) WBM

75 SWINGIN' ON MY BABY'S CHAIN (Mike Curb, BMI/
Congregation, SESAC/Letterip, ASCAP)

11 TELL ME | WAS DREAMING (Post Oak, BMI/Brass Crab,
BMI) HL

26 TEXAS TORNADO (Sony Tree, BMI) HL

30 THAT AIN'T MY TRUCK (Great Cumberland, BMI/

Diamond Struck, BMI/Sony Tree, BMI) WBM/HL

THAT'S JUST ABOUT RIGHT (Warner-Tamerlane, BMI)

WBM

T THEY'RE PLAYIN' OUR SONG (Alabama Band, ASCAP/

Wildcountry, ASCAP/Miss Blyss, ASCAP/Starstruck
Writers Group, ASCAP/Mark D., ASCAP/Little Big Town,
BMI/American Made, BMI) WBM/HL

19 THIS IS ME MISSING YOU (Madwomen, BMI/Sony Tree,
BMI/Warner-Tamerlane, BMI/Resaca Beach, BMI/
Alabama Band, ASCAP/Wildcountry, ASCAP) WBM/HL

57 (THIS THING CALLED) WANTIN' AND HAVIN' IT ALL
(WB, ASCAP/Samosonian, ASCAP/Avalon Way, ASCAP)

47 THREE WORDS, TWO HEARTS, ONE NIGRT (Music
Corp. Of America, BMI/Mark Coliie, BMI/Housenotes,
BMI) HL

15 WALKING TO JERUSALEM (Sony Tree, BMI/Katy's
Rainbow, BMI/Starstruck Writers Group, ASCAP/Mark
D., ASCAP) HL

T2 WHAT 00 YOU WANT WITH HIS LOVE {New Court, BMI/
Low Country, BMI/EMI Blackwood, BMI/Bait And Tackle,
BMI) HL

28 WHEN AND WHERE (Almo, ASCAP/Bamatuck, ASCAP/
Irving, BMI/Kybama, BMI) WBM

48 WHY WALK WHEN YOU CAN FLY (Why Walk, ASCAP)

36 YOU AINT MUCH FUN (Songs Of PolyGram, BMI/

Tokeco, BMI) HL

YOU BETTER THINK TWICE (Benefit, BMI/Longitude,

BMI) WBM

50 YOU CAN SLEEP WHILE ) DRIVE (Almo, ASCAP/MLE,
ASCAP) WBM

39 YOU DON'T EVEN KNOW WHO | AM (Sony Cross Keys,
ASCAP/Purple Crayon, ASCAP) HL

16 YOU HAVE THE RIGHT TO REMAIN SILENT (Co-Heart,

w

BMI)

12 YOU'RE GONNA MISS ME WHEN "M GONE (Sony Tree,
BMI/Buffalo Prairie, BMI/Showbilly, BMI/Don Cook, BMI)
HL
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Artists & Music

by Lisa Collins

THE QUEEN IS BACK: “There’s something about a
live audience,” declares Shirley Caesar, who as the offi-
cial “queen of gospel” should know. “You can see how
the folks are being blessed. When I am secluded in a stu-
dio, I have to make my own church, but with live audi-
ences I am really inspired to belt it out, and I think I'm
most effective when I'm able to let go and let God.”
That’s a good part of the reason she says her previous
live albums have been so successful (with “Live In Chi-
cago” ranking as her biggest seller to date). It is also
why her latest effort, “Shirley Caesar Live—He Will
Come,” recorded live at the Greater Bibleway Miracle
Temple Worldwide Church in Atlanta and slated for re-
lease Thursday (20), is expected to generate big sales.
Already, Chuck Myricks, who heads up the gospel divi-
sion at Word Records, reports that his staff has fielded
an overwhelming number of inquiries and preorders.
The album’s release will coincide with the 23rd annual
convention of the Shirley Caesar Evangelistic Crusade,
Sunday (16)-Saturday (22) at the North Raleigh (N.C.)
Hilton. Featured speakers include some of the nation’s
top evangelists as well as top name gospel artists, includ-
ing Hezekiah Walker and Dottie Peoples. Like Cae-
sar’s work, the event is a blend of ministry and gospel.
“It’s becoming more popular to mix the two. It’s one
of the exciting new trends, especially for some of the
singing preachers like me,” says Caesar, who pastors the

She’s also enthusiastic about the growing frequency of
television opportunities for gospel artists. Caesar is pre-
paring to do a series of gospel-oriented TV shows for
CGI Records, while getting national coverage from a re-
cently taped MCI commercial. But what most excites her
these days is the exploding popularity of some upcoming
gospel artists—namely Kirk Franklin.

“I believe his song ‘Why We Sing’ is the song of the
decade,” Caesar says. “It’s clear to me that God is using
gospel to grab the hearts of the people. There’s no need
for anybody to fear Kirk Franklin's success and where
it will take him or the music. Gospel is becoming big busi-
ness. I hope they play ‘Why We Sing’ in a nightclub,
everywhere they can play it.”

Just where does the “queen of gospel™ fit in? “I call
myself in the ‘B’ club,” she says. “I'll be here when they
come, and I'll be here when they go. While Kirk Franklin
is fighting out front, I'll hold up the rear.”

Meanwhile, Donald Lawrence, the innovative direc-
tor of the Tri-City Singers, is another artist following
the growing trend of mixing ministry with gospel. This,
in part, to tap the bountiful church market. In conjunc-
tion with the prerelease campaign for their latest re-
lease, “Bible Stories,” Crystal Rose Records (distributed
by Sparrow) teamed with the manufacturers of “The
African-American Heritage Bible” for radio giveaways,
contests, and cross-market endorsements, before offi-
cially bowing late last month with a half-hour special on
BET's “Video Gospel,” hosted by Bobby Jones.

The campaign paid off with a No. 4 debut earlier this
month on the Top Gospel Albums chart and a No. 14 en-
try on the Top Contemporary Christian chart. The
North Carolina-based Tri-City Singers are in the midst
of an extended touring schedule in support of their soph-
omore effort, which spotlights familiar Bible characters

Billboard.

Top Gospel Albums.

Compiled from a national sample of retail store and rack sales so.ndscane
reports collected, compiled, and provided by | illl 1]

FOR WEEK ENDING JULY 22, 1995

ARTIST
LABEL & NUMBER/DISTRIBUTING LABEL
*% NO.1 % %

1 1105 KIRK FRANKLIN AND THE FAMILY @
' GOSPO CENTRIC 2119 31 weeks gt No. § KIRK FRANKLIN AND THE FAMILY

THE CANTON SPIRITUALS  BLACKBERRY 1610/MALACO LIVE IN MEMPHIS I

312 HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR
BENSON 4168 LIVE IN NEW YORK BY ANY MEANS

4|2 THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE
VERITY 43010 SHOW UP!

NEW?PD | YOLANDA ADAMS MORE THAN A MELODY

TITLE

THIS WEEK
2 WKS. AGO
WKS. ON CHART

TRIBUTE 359

WILLIAM BECTON & FRIENDS  wEB 9145/INTERSOUND BROKEN

THE LIVE EXPERIENCE

HELEN BAYLOR  WORD 66443/EPIC

6 | 3 | DONALD LAWRENCE & THE TRI-CITY SINGERS
CRYSTAL ROSE 51480/SPARROW

MIGHTY CLOUDS OF JOY  INTERSOUND 9147

12 | 57 | HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR
BENSON 1097/CGl LIVE IN ATLANTA AT MOREHOUSE COLLEGE

BIBLE STORIES
POWER

:awaam@hwnv—
@
F-
w

10 | 39 | DOTTIE PEOPLES  ATLANTA INT'L 10200 ON TIME GOD
12 | 8 |61 GMWA WOMEN OF WORSHIP
ALEHO INT'L MUSIC/TYSCOT 3006/ATLANTA INT'L IT'S OUR TIME
13 | 12| 23 FRED HAMMOND & RADICAL FOR CHRIST
BENSON 4008 THE INNER COURT
14 | 11 [ 113 THE CANTON SPIRITUALS  BLACKBERRY 1600/MALACO  LIVE IN MEMPHIS

IT REMAINS TO BE SEEN
THE WORD IN SONG

18 | 109| MISSISSIPPI MASS CHOIR
-ENTRY| THE JACKSON SOUTHERNAIRES

MALACO 6013

ge

MALACO 4472

17 | 13 | 55 | SOUNDS OF BLACKNESS
PERSPECTIVE 549 006 AFRICA TO AMERICA: THE JOURNEY OF THE DRUM
18 | 19 | 85 | YOLANDA ADAMS  TRIBUTE 3937 SAVE THE WORLD
19 | 16 | 19 | REV. JAMES MOORE W/ THE MISSISSIPPI MASS CHOIR
MALACO 6018 LIVE AT JACKSON STATE UNIVERSITY
20 | 22| 7 | TRI-STATE MASS CHOIR Ill  PARADISE 7011/TYSCOT WORTHY
91 | 20 | 41 | STEPHANIE MILLS
GOSPO CENTRIC 72123/CHORDANT PERSONAL INSPIRATIONS

Mt. Calvary Holy Church in Raleigh. like Job and is also available in full concert video. D) | 32| 18 | ANOINTED woro 670811 THE CALL
23 | 23| 33 | BEBE & CECE WINANS  CAPITOL 28216 RELATIONSHIPS
24 | 24 | 29 | MISSISSIPPI CHILDREN'S CHOIR  MALACO 4469 A NEW CREATION
DOROTHY NORWOOD
W/ \ ‘ “’/ " “ 1% | @] 3] % wircosser “LIVE” WITH THE GEORGIA MASS CHOIR
4
/‘ ‘ \ \ \ /4 L~ | N NEWD | BEN TANKARD  TRIBUTE 33201 PLAY ME IN YOUR KEY
’ L~ S sy , @D/ 3 | 20 | GOSPEL MUSIC WORSHOP OF AMERICA-NATIONAL MASS CHOIR
/1 ’ s \‘ ( BENSON 4067 THE TORCHBEARERS OF EXCELLENCE-LIVE IN ATLANTA
" | INGRAM GOSPEL SINGERS
‘ ’/ \ / 36 | 14 | 1y5coT 3004/ATLANTA INTL MAKE MY HEART YOUR HOME
99 | 17 | 10 | RICKY DILLARD'S NEW GENERATION CHORALE
MALACO 6019 HALLELUJAH
30 | 28 | 18 | THE ANOINTED PACE SISTERS  SAVOY 14822 MY PURPOSE
, ‘I b 31 [21| 14| SLIM & SUPREME ANGELS  INTERSOUND 9144  STAY UNDER THE BLOOD
32 | 15 | 62 | CHICAGO COMMUNITY CHOIR
AMBASSADOR 47005/REDEMPTION WE GIVE YOU PRAISE
. 33 [ 37|47 | JOHN P. KEE  vERITY 43009 COLORBLIND
The lumly SISfers 34 | 35| 34 | JENNIFER HOLLIDAY  INTERSOUND 9113 ON & ON
8 * ”
Memories... (35) {RE-ENTRY| NORTH CAROLINA MASS CHOIR  CGi 1141 HE'S ALL THAT
AIR 10208 36 |27 | 35 | TRAMAINE HAWKINS  coLumBia 57876 TO A HIGHER PLACE
37 |29 | 35 | JAMES HALL & WORSHIP & PRAISE
TEHILLAH 9131/INTERSOUND GOD IS IN CONTROL
38 |30 [ 17 | VARIOUS ARTISTS  MOTOWN 30400 MOTOWN COMES HOME

Rev. F.C. Barnes
& The Red Budd Combined Choir
“LIVE"” featuring: Rough Side of the Mountain

AIR 10209

ATLANTA INTERNATIONAL RECORD COMPANY,. INC. 881 MEMORIAL DRIVE, S.E., ATLANTA, GA 30316 404-524-6835

NAIRD

RE-ENTRY| TAKE 6 ®  WARNER ALLIANCE 4150 JOIN THE BAND

40 %] 7

() Records with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sates of 500,000 units;
ARIAA certification for sales of 1 million units with each additional million indicated by a numeral following the symbol. Alt albums available
on cassette and CD. *Asterisk indicates vinyl availabte. [l indicates past or present Heatseeker tities. © 1995, Billboard/BP1 Communications.

TEDDY TELLS WHAT HE WANTS

(Continued from page 17)

12 tracks and cites Sam Cooke, Mar-
vin Gaye, Al Green, Otis Redding, and
Jackie Wilson as artistic influences.
He says that “Soul”—which is due in
October—is a traditionally styled
R&B album with story-driven lyries.

“I write songs about realistic
things that could happen to you
where you live—not just hot topics of
the minute,” says Teddy. “How can
somebody livin’ in Boston understand
what’s happening on Crenshaw [Bou-
levard] in L.A.?”

The producers on the album are

REDEMPTION 75001 NO FAILURE

NORTH EAST OHIO MASS CHOIR

Bishop “Stick” Burrell, David Knight,
and Ian Boxhill and Jean Bellefuielle.

Among the tracks on “Soul” is the
saucy “Ain’t No Fun,” which features
the group H-Town. Also included is a
slowed down, dancehall-tinged cover
of Michael Jackson’s hit “Rock With
You.”

Teddy included the Jackson track
as sort of a tribute. “I always liked
music, but when I first heard Mi-
chael’s ‘Dancing Machine,’ I knew I
wanted to become a recording artist,”
he says.
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FPCD-9228
Disponible en compact disc y cassette

CORPORATE HEADQUARTERS
7710 HASKELL AVENUE
VAN NUYS. CA 91406
(E18) 782-6100
AX (818) 782-6162

6355 N.W. 36th STREET. 50. PISO
MIAMI. FL 33166

(305) 871-8050

FAX (305) 871-0240

ARENA TOWERS 11
7321 SOUTHWEST7FWY SUITE 1490
4

)
AX (713) 773-0317

501 CHASE LANE
NORCROSS. GA 30093
(404) 416-8833

FAX (404) 416-0830

FOR WEEK ENDING JULY 22, 1995

FonoVisa

18619 W. WILSHIRE DRIVE
PHOENIX, AZ 85037

(602) 849-8549

FAX (602) 849-8569

254 N. WELLS
CHICAGO. IL 60610
912) 943-0221

AX (312) 944-7710

AVENIDA PONCE DE LEON #268
PISO #10 - SUITE #1001
SAN JUAN. PR 00917
’@809) 767-1281
AX (809) 250-6683

701 S. 48th AVENUE, #E7
YAKIMA. WA 98908
(509) 965-5367

FAX (509) 965-5439

&l Sonide Magica de los 90’4

THE s [ ] ™
I r ® G || I SoundScinfll®
Compiled from a national sample of retail store and rack sales reports collected, compiled, and provided by IIIII
x x
w 7 :
Ig | 9% ?s ARTIST  LABEL & NUMBER/DISTRIBUTING LABEL TITLE
* % x NO.T % %
1 1 | 68 | SELENA A M LATIN 288038 19 wecks at No. 1 AMOR PROHIBIDO
(2| 2 | 15 | GIPSYKINGS noNEsucH 79358AG THE BEST OF GIPSY KINGS
* & % GREATEST GAINER * ® %
(3)| 7 | 2 | L0 IGLESIAS sonv s1604 LA CARRETERA
Rt
4 3 28 SELENA EMi LATIN 30907 12 SUPER EXITOS
(5)| 9 | 2 | JERRY RIVERA sonvsises MAGIA
[ 4 81 SELENA @ EMI LATIN 42635 ENTRE A MI MUNDO
1 6 6 MARC ANTHONY SOHO LATINO 81582/5ONYEY TODO A SU TIEMPO
8 8 46 LUIS MIGUEL @ WEA LATINA 97234 SEGUNDO ROMANCE
9 5 86 SELENA @ EMI LATIN 42770 LIVE!
10 13 15 SELENA Y GRACIELA BELTRAN EmI LATIN 32639 LAS REINAS DEL PUEBLO
11 10 2 ALBITA CRESCENT MOON/EPIC 66966/SONY NO SE PARECE A NADA
16 | 107 | GLORIA ESTEFAN A Eric 53807/SONY MI TIERRA
(13)| 17 | 3 | VARIOUS ARTISTS rooven 3209 CUMBIA TRISTE
14 14 11 MANA WEA LATINA 9970788 CUANDO LOS ANGELES LLORAN
15 20 | 167 | LUIS MIGUEL A WEA LATINA 75805 ROMANCE
16 21 15 VARIOUS ARTISTS RODVEN 3182 MERENGUE EN LA CALLE 8'95
17 | 23 16 | THE BARRIO BOYZZ SBK 32492/EMI LATIN UNA VEZ MAS
18 | 22 | 41 INDIA SOHO LATINO 81373/SONY DICEN QUE SOY
19 | 11 | 19 | LA MAFIA sony 8152008 EXITOS EN VIVO
20 15 16 GRACIELA BELTRAN EMI LATIN 29343 TESORO
21 | 12 | 1l | LOS TIGRES DEL NORTE FONOVISA 6030 EL EJEMPLO
22 24 4 LOS DEL RIO ARIOLA 18570/BMG A MI ME GUSTA
* % % HOT SHOT DEBUT * % *
NEW) JUAN LUIS GUERRA 440 KAREN 23418/BMG GRANDES EXITOS
24 18 8 M. A. SOLIS Y LOS BUKIS FoNovisA ososM POR AMOR A MI PUEBLO
25 29 10 SOUNDTRACK EASTWEST 61748/EEG MY FAMILY
26 | 28 62 CARLOS VIVES POLYGRAM LATING 518 88408 CLASICOS DE LA PROVINCIA
38 | 27 | EL GENERAL RCA21050/BMG ES MUNDIAL
28 | 19 | 7 | VICENTE FERNANDEZ SONY 81565 AUNQUE ME DUELA EL ALMA
29 30 | 107 | SOUNDTRACK ELEKTRA 961240/EEG THE MAMBO KINGS
30 | 31 | 107 | MANA WEA LATINA 90818 DONDE JUGARAN LOS NINOS
41 | 9 | LAURA PAUSINI Wea LATINA 96156 LAURA PAUSINI
32 | R 11 REY RUIZ sonv 81545 EN CUERPO Y ALMA
(33)| 40 | 107 | GIPSY KINGS & ELexTRa 60845/EEG GIPSY KINGS
34 | 27 | 20 | PEDRO FERNANDEZ POLYGRAM LATINO 526 175 MI FORMA DE SENTIR
35 | 33 | 107 | LINDA RONSTADT A ELEKTRA 60765/EEG CANCIONES DE MI PADRE
36 | 25 | 22 | BRONCO FoNOVISA 6023 ROMPIENDO BARRERAS
3|3 9 VARIOUS ARTISTS MAX 81555/SONY MERENGUE MIX 2
46 | 81 | GIPSY KINGS eLexrra MusiciN 61599/6€G LOVE & LIBERTE
39 | 42 | 38 | OLGA TANON WEA LATINA 97881 SIENTE EL AMOR
NEWD> | MARTA SANCHEZ POLYGRAM LATINO 528 140 MI MUNDO
RE-ENTRY | PLACIDO DOMINGO ANGEL 55263EMI LATIN DE MI ALMA LATINA
RE-ENTRY | JULIO IGLESIAS A7 SONY 38640 )
43 | 36 | 32 | EMILIO em LaTin 29116 SOUNDLIFE |
NEWD | VARIOUS ARTISTS ARIOLA 29136/8MG MACARENA MiX
45 | 48 | 18 | ROCIO DURCAL ARioLA 27228/BMG HAY AMORES Y AMORES
RE-ENTRY | MANA wea LaTing 98722 EN VIVO
RE-ENTRY | RAUL DI BLASIO ARIOLA 20238/BMGER PIANO DE AMERICA 2
48 37 | 4 LITTLE JOE TEJANO 4306/RODVEN REUNION '95
49 34 43 LA DIFERENZIA ARISTA-TEXAS 18786/BMG LA DIFERENZIA
50 49 9 ALEJANDRO FERNANDEZ sony 81564 QUE SEAS MUY FELIZ
POP ROPICA ALSA > ONA A
1 GIPSY KINGS NONESUCH/AG 1 JERRY RIVERA SONY MAGIA 1 SELENA EMI LATIN
THE BEST OF GIPSY KINGS 2 MARC ANTHONY SOHO LATI- AMOR PROHIBIDO
2 JULIO IGLESIAS SONY NO/SONY TODO A SU TIEMPO 2 SELENA EMI LATIN
LA CARRETERA 3 ALBITA CRESCENT MOONEPICSONY 12 SUPER EXITOS
3 LUIS MIGUEL WEA LATINA NO SE PARECE A NADA 3 SELENA EMI LATIN
SEGUNDO ROMANCE 4 GLORIA ESTEFAN EPIC/SONY ENTRE A M| MUNDO
4 MANA wEA LATINA CUANDO Mi TIERRA 4 SELENA EMI LATIN LIVE!
LOS ANGELES LLORAN 5 VARIOUS ARTISTS RODVEN 5 SELENA Y GRACIELA BEL-
5 LUIS MIGUEL WEA LATINA MERENGUE EN LA CALLE 835 TRAN EMI LATIN
ROMANCE 6 INDIA SOHO LATINO/SONY LAS REINAS DEL PUEBLO
6 THE BARRIO BOYZZ SBK/EMI DICEN QUE SOY 6 VARIOUS ARTISTS RODVEN
LATIN UNA VEZ MAS 7 JUAN LUiS GUERRA 440 CUMBIA TRISTE
7 LOS DEL RIO ARIOLABMG KARENBMG GRANDES EXITOS 7 LA MAFIA SONY EXITOS EN VIVO
A MI ME GUSTA 8 EL GENERAL RCA/BMG 8 GRACIELA BELTRAN EMI
8 M. A SOLIS Y LOS BUKIS FONO- ES MUNDIAL LATIN TESORO
visa POR AMOR A MI PUEBLO 9 SOUNDTRACK ELEKTRAEEG 9 LOS TIGRES DEL NORTE
9 CARLOS VIVES POLYGRAM LAT- THE MAMBO KINGS FONOVISA EL EJEMPLO
NO CLASICOS DE LA PROVINCIA 10 REY RUIZ sony 10 SOUNDTRACK EASTWEST/EEG
10 MANA wEA LATINA DONDE EN CUERPO Y ALMA MY FAMILY
JUGARAN LOS NINOS 11 VARIOUS ARTISTS 11 VICENTE FERNANDEZ SONY
11 LAURA PAUSINI WEA LATINA MAX/SONY MERENGUE MiX 2 AUNQUE ME DUELA EL ALMA
LAURA PAUSINI 12 OLGA TANON WEA LATINA 12 PEDRO FERNANDEZ POLY-
12 GIPSY KINGS ELEKTRA/EEG SIENTE EL AMOR GRAM LATINO M| FORMA DE
GIPSY KINGS 13 VARIOUS ARTISTS RODVEN SENTIR
13 GIPSY KINGS ELEKTRA MUSI- SALSA EN LA CALLE 895 13 LINDA RONSTADT
CIAN/EEG LOVE & LIBERTE 14 VARIOUS ARTISTS RHINO/AG CANCIONES DE M PADRE
14 MARTA SANCHEZ POLYGRAM MAMBO MANIA! 14 BRONCO FONOVISA
LATING MI MUNDO 15 PEREZ PRADO RHINO/ ROMPIENDO BARRERAS
15 PLACIDO DOMINGO ANGEL/EMI RCA/BMG MONDO MAMBOITHE | 15 EMILIO EMI LATIN
LATIN DE MI ALMA LATINA BEST OF PEREZ PRADO SOUNDLIFE

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certifi-

cation for sales of 500,000 units. a RIAA certification for sales of 1 million units. Greatest Gainer shows
chart’s largest unit increase. BB indicates past and present Heatseeker titles. © 1995, Billboard/BPI

Communications and SoundScan, Inc.
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JUANGA" IS ONE-DERFUL: Last week, Ariola/
BMG megastar Juan Gabriel achieved the unthinkable
when his doleful recount of forsaken affection “El Palo”
made its bow atop the Hot Latin Tracks. “El Palo,” whose
galloping son michoacano musical arrangement belies its
lyrical sadness, is the first title to debut at No. 1 on the
Hot Latin Tracks since the chart was reinstated in 1988.

Moreover, “El Palo” is the first chart-topping song for
Mexico’s biggest solo star and his label since last year,
when “Juanga” scaled the Hot Latin Tracks with “Pero
Que Necesidad.” Alas, fame is fleeting on the ever-fluid
Hot Latin Tracks. This week, Selena’s “Tu Sélo Tu”
(EMI Latin) dislodges “El Palo” from the top of the
chart. “El Palo” is taken from Gabriel’s latest album, “El
México Que Se Nos Fué” (The Mexico That Left Us),
which is due out Tuesday (18).

As suggested by its title, “El México” contains a nostal-
gic undercurrent driven by climactic parables of personal
betrayal and oceasional tales of ethnic self-esteem. “Can-
cién 187,” for instance, is a wryly witty yarn that tweaks
California’s Proposition 187 while recounting the story of
a Mexican immigrant who travels throughout the U.S,,
only to discover he was better off in his hometown in Mex-
ico.

And when Juan Gabriel discharges his entrails wailing
these narratives over an assortment of time-honored
Mexican genres, such as son, nortefia, huapango, and ran-

k. 5 N

EMI Mexico Adds DLV. EMI Music Mexico recently
acquired Discos Larga Vida, based in Monterrey, Mexico.
Shown at the signing ceremony in front row, from left, are
Mario Ruiz, president, EMI Music Mexico and Basilio
Villarreal, founder of DLV. Shown in back row, from left, are
Alejandro Paolini, technology and information director,
EMI; Marcelo Ripoll, finance director, EMI; Rafael
Gorostieta, marketing director, EMI; Francisco del Campo,
sales director, EMI; and José Pérez, operations director,
EMI.

chera, it becomes plainly evident that he is grasping for
the last straws of an era when Mexico was not auctioning
its material and spiritual belongings to the highest bid-
der.

“El México” probably would have been the ideal come-
back album for Gabriel. Nevertheless, this entertaining
record boasts a cornucopia of hits that will keep Juan Ga-
briel entrenched near the top of the Billboard Latin 50
for many months to come.

AND SELENA ROLLS ON: With Selena’s Spanish/
English set, “Dreaming Of You,” slated to be dropped on
(Continued on next page)

JUAN G

74321-29580-2/4

\pEYES WPECORDS INC.

EL MEXICO QUE SE NOS FUE

ABRIEL

The greatest composer and singer of our times,
the magnificent Juan Gabriel, now presents his
most recent production of Mexican music that
includes Huapangos, Sones, and Mariachi. The
album contains 10 original recordings all
written by Juan Gabriel with musical arrange-
ments by Rigo Gomez Cova and the partici-
pation of the Mariachi De Mi Tierra.

Juan Gabriel has been nominated and won a
multitude of awards including “The Grammy”
and carries a roster of numerous double
platinum and gold records. On July 18, 1995,
musical history will be made with the debut of
his much awaited production of Mexican
music with a style that only Juan Gabriel can
create.

EE VA CS.

LATIN

Member of

NAIRID

CD’S - TAPES & MUSICAL VIDEOS

140 N.W. 22 Avenue, Miami, Florida 33125 ¢ Tel.: (305) 541-6686 / Fax: (305) 642-2785
TODO EN MUSICA « EVERYTHING YOU NEED IN MUSIC « FULLY COMPUTERIZED

MAJOR CREDIT CARDS ACCEPTED

RCA Victor Woos Women
With ‘Romeo And Juliet’

SURRENDER TO THE PAS-
SION: There are about 90 ver-
sions of Tchaikovsky’s “Romeo
And Juliet” Overture-Fantasy on
the market, so how do you make
yet another one stand out in the
crowd? RCA Victor Red Seal de-
cided on a novel form of niche
marketing for the new Leonard
Slatkin/St. Louis Symphony Or-
chestra version: It's pitching it to
a demo that Carlos Alicea, prod-
uct manager for BMG Classics,
calls “women who revel in the ro-
mance novel and are torn by their
favorite soap operas. This is a
large population with lots of pur-
chasing power—look at the num-
ber of ro-
mance novels

that are sold.”
Presumably,
these romantic
consumers can
just skip over
the decidedly

i
ISEEPING
SCORE

them.

The first printing of “The Per-
fect Mistress” (300,000 copies) will
carry a cover tagline inviting read-
ers to look at the inside back cover
for the sweepstakes offer; that
page will have an advertisement
for the CD (with the album cover
pictured) as well as the sweep-
stakes details. (Additional prizes
include a CD player plus five dif-
ferent BMG versions of “Romeo
And Juliet,”” as well as auto-
graphed and unautographed cop-
ies of the CD and the book.)

The CD hits stores on Tuesday
(18), giving BMG a chance to build
advance awareness before the
book comes
out. Print ads
in five soap
opera maga-
zines with a
combined na-
tional circula-
tion of 400,000

unromantie
“1812 Over-
ture,” which is
also on the
disc; Tchaikovsky’s Symphony
No. 2 is also part of the package.
BMG first tried the eroticism
angle with last fall’s St. Louis
Symphony release. The sultry
black-and-white cover girl on
Orff’s “Carmina Burana” showed
lots of cleavage, and a big cable
TV campaign invited buyers to
“experience the pagan pageantry
and fierce sensuality” of “Carmina
Burana.”
That title
peaked at
No. 6 on the
Top Classi-
cal Albums
chart and
has sold
26,000 cop-
ies as of
July 5, ac-
cording to
SoundScan. Since BMG is taking
aim at women this time, the album
art, which was designed to mimic
a romance novel cover, features a
mostly naked male—a sulky-look-
ing hunk wearing a strategically
positioned sheet and an adoring
female draped over his shoulder.
The plan goes beyond image,
however. BMG Classics has
teamed up with fellow Bertles-
mann company Bantam Books,
publisher of romances, for a co-
promotion tied to the September
publication of Bettina Krahn’s
new romance, “The Perfect Mis-
tress.” Its centerpiece is a sweep-
stakes whose grand prize is a one-
week trip for two to Verona, Italy
(the setting of “Romeo And Ju-
liet”). The sweepstakes will be
advertised at two levels of retail:
in 400 Coconuts and Trans World
Entertainment stores around the
country and in 10,000 bookstores,
supermarkets, and drugstores
that stock romances. Two thou-
sand special stands that hold both
the CD and the book will be dis-
tributed to key bookstores—
Barnes and Noble has 500 of

by Heidir Waleson

will include a
teaser for the
sweepstakes,
and cable tele-
vision spots will be concentrated
in markets where “Carmina Bur-
ana” did well. Press mailings have
gone to bridal magazines, where
they have met with “a good re-
sponse,” according to BMG Clas-
sics publicity director Melanne
Mueller.

Will BMG take the romance
strategy beyond this release?
“The romantic consumer is an
untapped market,” enthuses Ali-
cea. “This is not a one-time thing.”
However, Andre Becker, the mas-
termind of the campaign, was
fired from his job as U.S. market-
ing director for BMG Classics just
a few weeks ago, so who knows?
Label head Giinther Hensler was
traveling in Europe and unavaila-
ble for comment about any
changes in marketing strategy.

NEW KID ON THE BLOCK:
André Previn is going exclusive
with Deutsche Grammophon. He
will be wearing all his hats on up-
coming label recordings: condue-
tor, composer, and pianist, both of
classical music and jazz. First out
of the box is this month’s Shosta-
kovich Symphony No. 8, with
Previn conducting the London
Symphony Orchestra; next
month, he headlines DG’s first-
ever jazz release, “Showboat,” for
which he teams up with guitarist
Mundell Lowe, bassist Ray
Brown, and drummer Grady
Tate for Previn’s own arrange-
ments of songs from the Jerome
Kern show, plus original Previn
tunes based on its musie.

Future plans include recordings
with the Vienna Philharmonic,
the Staatskapelle Dresden, and
the London Symphony, as well as
Korngold’s opera “Die Tote
Stadt,” and the world premiere re-
cording of Previn’s “Honey And
Rue” with the Orchestra of St.
Luke’s and soprano Kathleen
Battle.
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(Continued from preceding page)

Tuesday (18), her misty-eyed mariachi
take of the classic “Ta Sélo Tad” as-
sumes the No. 1 slot on the Hot Latin
Tracks. “Ti Sélo Ti” is Selena’s sev-
enth chart-topping single. The re-
nowned Mariachi Sol de México, di-
rected by the song’s producer, José
Hernandez, provided the shimmering
vocal and instrumental support.

What’s more, when Selena’s
English-language smash “I Could Fall
In Love” reached No. 2 on July 8, the
seductive romantic confessional be-
came the highest-charting English-
language single to enter the Hot Latin
Tracks. “I Could Fall In Love” moves
4-3 with a bullet this week. “I Could
Fall In Love” was written and pro-
duced by the much sought-after song-
smith/producer Keith Thomas.

A final note regarding unprece-
dented chart feats achieved by Selena:
The Tejana megastar is the first re-
cording artist to place both a Spanish-
and English-language title in the top
10 of the Hot Latin Tracks.

RODVEN HOOKS SANTIAGO:
Eddie Santiago has inked a recording
deal with Rodven, the label for which
the Puerto Rican native recorded in
the late '80s, when he was one of the
leading purveyors of the so-called “ro-
mantic salsa” wave. Santiago was
most recently signed to EMI Latin.

GETTING CAUGHT UP: Manny/
WEA Latina Tejano aet Culturas,
whose third album is due out in Sep-
tember, kicked off a nine-date mini-
tour in Texas June 30 at the Border-
fest in Laredo . . . Culturas’ labelmate
Réul Alberto is currently on tour in
Mexico in support of his latest album,
“El Rulis.” The actor/singer will star
in a new telenovela “Lazos De Amor”
opposite Melody/Fonovisa chanteuse
Lucero . .. Musart/Balboa’s standout
singer/songwriter Joan Sebastian is
set to headline the Latin bill of Marl-
boro’s “Rock & Soul And A Grand Fi-
esta” concert July 23 at the San Diego
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Rose, Charcoal ... And

Platinum. EMI Odeon Brasil recording
artist Marisa Monte receives a platinum
disc for her latest album, “Rose And
Charcoal,” which has sold more than
350,000 units. The award was
presented recently after one of her
concerts in Sao Paulo, where she
played to sellout crowds for five weeks:.
Shown, from left, are Joao Augusto, VP
A&R, EMI; Monte; Jo Govaerts,
managing director, EMI; and Leonardo
Metto, Monte’s manager.

Naval Base. Rounding out the lineup
are La Sonora Dinamita (Fuentes/
Vedisco), Graciela Beltran (EMI La-
tin), and Jorge Luis Cabrera (Musart/
Balboa). Cirdenas, Fernandez & As-
sociates is promoting the show ..
RMM president Ralph Mercado has
opened a club called the Latin Quarter
in New York. Dubbing the 1,000-seat
facility a “music complex” that will
contain a lounge and cabaret, Mercado
hopes to use the venue as a proving
ground for upstart talent.

ARGENTINA NOTAS: With winter
approaching, the concert scene in that
country is starting to heat up. Buenos

(Continued on next page)
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LATIN TRACKS A-Z

TITLE (Publisher — Licensing Org.} Sheet Music Dist.
8 AGUA DULCE, AGUA SALA (PSO Ltd., ASCAP/Foreign

Imported. BMI/NMB, ASCAP)
28 AUN PIENSO EN TI (WEA Latina, ASCAP)
12 AUNQUE ME DUELA EL ALMA (Musart, ASCAP}
40 COMO LA LUNA (BMG Songs, ASCAP)
21 CORAZON DE ANGEL (Copyright Contro)
35 CUMBIA TRISTE (Uni Musica, ASCAP)
34 DAME OTRA OPORTUNIDAD (De Luna, BMI)
16  DIME LA VERDAD (SUCH A MYSTERY) (Copyright
Control}
10 EL EJEMPLO (Tigres Del Norte, BMI)
38 EL GATO DE CHIHUAHUA (Garmex, BMI)
2 EL PALO (BMG Songs, ASCAP)
22 EL PASO DEL CANGURO (ASCAP)
36 ESA MUJER (Vander, ASCAP)
19 ESTAREMOS JUNTOS (Insignia, ASCAP/Mundo Nuevo,
SESAC/Famous, ASCAP)
37 FOTOS Y RECUERDOS (BACK ON THE CHAIN GANG)
(EMI Aprii, ASCAP)
18 GATA SIN LUNA (Don Cat, ASCAP)
32 GENTE (Copyright Control)
3 1 COULD FALL IN LOVE (Sony Tunes, ASCAP/Yellow
Elephant, ASCAP/Sony, ASCAP}
24 LA ESTRELLA (BMG Songs, ASCAP)
26 LUNA DE PLATA (MY ONE AND ONLY) (Krismik,
ASCAP/Singing Palms, BMI)
20 MAGIA (Emoa, ASCAP)
5 NADIE (Mafiola, ASCAP/Larrinaga, ASCAP/Warner
Chappell, ASCAP)
25 NO HACE FALTA MAS QUE DOS (Copyright Control)
13 NO HA PARADO DE LLOVER (Copyright Control)
21 NO ME DEJES (Famous, ASCAP/Insignia, ASCAP)
6 0JOS QUE HAN LLORADO (E! Conguistador, BM!)
14 PARA ESTAR CONTIGO (Livi Music, ASCAP/JKMC,
ASCAP)
17 PARECE QUE NO (Copynght Control}
7 PRESUMIDAS S.A. (Vander, ASCAP)
15 QUIEN SOY YO SIN ELLA (QUEM SOU EU SEM ELA)
(Peer Mustc Ltd., BMI)
31 QUIERC QUE ME VUELVAS A QUERER (Striking, BMD
29 SIN Tl {Foreign Imported, BMI)
23 SITE VAS (Copyright Control)
39 SIYANO TE VUELVO A VER (Mas Latin, SESAC)
9 TAL PARA CUAL (De Lupa, BMY)
11 TE CONOZCO BIEN (EMOA, ASCAP)
1 TU SOLO TU (Peer Int'l., BMI)
4 UNA MUJER COMO TU (Mas Latin, SESAC)
30 VESTIDA DE BLANCO (Livi Music, ASCAP)
33 YA (Golden Sands, ASCAP}
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SONY RARCUSA DONATO ESTEFANQ.BA

9 | 10| 7 | 5 | TIRANOS DEL NORTE TAL PARA CUAL

FONOVISA JMARTINEZ PARA ({ .PEREZ

10| s 6 | 5 | LOSTIGRES DEL NORTE EL EJEMPLO
FONOVISA N m

(D] 12 | 13 | 8 | MARC ANTHONY TE CONOZCO BIEN
SOHO LATINO/SONY S.GEORGE {OALFANNQ) |

121 9 | 5 | 19| VICENTE FERNANDEZ AUNQUE ME DUELA EL ALMA
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2 | | o | eoNiTA NAZARIO GATA SIN LUNA
EMI LATIN K.C.PORTER,E.NAZARIO {LA.MARGUED)
MILLIE & ESTAREMOS JUNTOS
m 7 16 5 EMILATIN KCPORTER (K.CPORTER M.FLORES) ]
JERRY RIVERA MAGIA
29 | 30 7 | sony £ SOTTO (0 ALFANNO!
THE BARRIO BOYZZ & NOM
21 16 40 3 SBK/EMI LATIN KC nm&fDL%JBESES;__
2 21 12 ) FITO OLIVARES EL PASQO DEL CANGURO
FONOVISA FOLIVARES (R.QLIVARES!
2 22 25 3 PEDRO FERNANDEZ SI TE VAS
POLYGRAM LATINO M.SOMONTE (P FERNANDEZ}
ROSARIO
24 30 24 5 SDI/SONY ASORIANQ F L;_A%S‘IT\-?LEOIRlE-é\)
MYRIAM HERNANDEZ ¢ NO HACE FALTA DOS
RE-ENTRY | 6 | weaiamna T A o b AL A S LA
2% 28 28 6 KIARA ¢ LUNA DE PU\TA
RODVEN C.DE Y/ALDEN,M,DI. CABLO (S.SINGER.L.C.COHEN ALHIDO!
LOS MIER COR ZON DE NGEL
27 | % | 28| 4| owus CMIER L A LO0T |
40 o ) 8EI-Z-AGL§T‘II-N6\N0N AUN PIENSO EN Tl
DONATO & ESTEFANO IN TI
NEW » 1 SONY ESTEFANQ (ESTSEFANO)
30 15 1 13 ROCIO DURCAL & VESTIDA DE BLANCO
ARIQUAEMG BRI
3 20 17 10 SPARX QUIERO QUE ME VUELVAS A QUERER
FONOQVISA TMQORRIE (LANTONIO T.MORRIE) |
32 19 18 10 LAURA PAUSINI & GENTE
WEA TATINA AVAISIGIIO AVAISIGLIO CHEQPE M MARATL |
EMILIO *
33 3 29 9 EMI LATIN R.NAVAIRA (R NAVAIm

M| 23|19 6

LOS CAMINANTES

DAME OTRA OPORTUN DAD

LUNA/FONOQVISA E LUNA (M.SOTELQ)
35 | 36 | 35 | § | \RIDIAN “COMBIA TRISTE
RODVEN £.CURIEL (F.CURIEL.P A CARDENAS)
BRONCO ESA MUJER
% | 24 | 15| M| Fongusa BRONCO (J.G ESPARZA) |
37 | 37 | 1a | 25 | SELENA FOTOS Y RECUERDOS |
EM! LATIN ABQUINTANILEA [} (CHYNDE)

NEWD | 1|

LOS HURACANES DEL NORTE
UNICO/FONQVIS

EL GATO DE CHIHUAHUA
_G.GARCIA (M.RUBALCAYA).

¥ |3 |27 || MAS

M. A, SOLIS Y LOS BUKIS

SIYANO TE VUELVO A VER
(MASOLIS)

40 | 39 | 38 | 3 | BANDAMAGUEY

|

LA LUNA
G.HURTADO (JUAN GABRIEL)

4 MILLIE EMI LATIN

POP TROPICAL/SALSA REGIONAL MEXICAN
28 STATIONS 18 STATIONS 54 STATIONS

1 EDNITA NAZARIO EMI LATIN 1 MARC ANTHONY SQHO LATI 1 SELENA EMI LATIN

GATA SIN LUNA NO/SONY TE CONOZCO BIEN TU SOLO TU
2 MANA WEA LATINA 2 JERRY RIVERA SONY 2 JUAN GABRIEL ARIOLA/BMG

NO HA PARADO DE LLOVER MAGIA EL PALO
3 MARTA SANCHEZ POLYGRAM 3 OLGA TANON WEA LATINA 3 LA MAFIA sONyY

LATINO DIME LA VERDAD AUN PIENSO EN TI NADIE

4 TITO ROJAS m.pP.

ESTAREMOS JUNTOS ESPERANDOTE 040S QUE HAN LLORADO
5 KIARA RODVEN 5 JAILENE EMI LATIN 5 BANDA ZETA FONOVISA
LUNA DE PLATA PERO NO PRESUMIDAS S.A.
6 MYRIAM HERNANDEZ WEA 6 HECTOR TRICOCHE ROD- 6 M. A. SOLIS Y LOS BUKIS

4 BRONCO FONOVISA

LATINA NO HACE FALTA...

7 ROSARIO SDySONY
LA ESTRELLA

8 JULIO IGLESIAS SONY
AGUA DULCE, AGUA SALA

9 LAURA PAUSINI WEA LATINA
GENTE

10 DONATO & ESTEFANO SONY

SINTI

11 M. A. SOLIS Y LOS BUKIS
FONOVISA UNA MUJER...

12 THE BARRIO BOYZZ SBK/EMI
LATIN NO ME DEJES

13 MARCELO CEZAN SONY
HIERBA MOJADA

14 SELENA EMI LATIN
| COULD FALL IN LOVE

15 MARC ANTHONY SOHO LATI-
NO/SONY TE CONOZCO BIEN

VEN MUJER PROHIBIDA
7 LOS HERMANOS ROSARIO
KAREN/POLYGRAM (ATINO LA..
8 EDNITA NAZARIO EM! LATIN
GATA SIN LUNA
9 MAYRA MAYRA ARIOLA/BMG
SI VOLVIERAS A MI
10 MANA WEA LATINA
NO HA PARADO DE LLOVER
11 KINITO MENDEZ EMI LATIN
LA PEGUE

12 REY RUIZ sony
MINTIENDO
13 MARTA SANCHEZ POLYGRAM
LATINO DIME LA VERDAD
14 ZONA ROJA MAX
POR TU CULPA
15 JOHNNY RIVERA RMM/SONY
ESA CHICA

FONOVISA UNA MUJER.
7 TIRANOS DEL NORTE FONO-
visa TAL PARA CUAL
8 LOS TIGRES DEL NORTE
FONOVISA EL EJEMPLO
9 SELENA EMI LATIN
| COULD FALL IN LOVE
10 VICENTE FERNANDEZ SONY
AUNQUE ME DUELA EL...
11 LIBERACION FONOVISA
PARA ESTAR CONTIGO
12 INTOCABLE EMI LATIN
PARECE QUE NO
13 LOS FUGITIVOS RODVEN
QUIEN SOY YO SIN ELLA
14 FITO OLIVARES FONOVISA
EL PASO DEL CANGURO
15 LOS MIER FONOVISA
CORAZON DE ANGEL

(O Records showing an increase 1n detections over the previous week, regardiess of chart movement. A record which has been on the chart
for more than 20 weeks will not receive a bullet, even if it registers an increase in detections. Airpower awarded to those records which attain

600 detections for the first time. If two records are tied in number of

the record being played on more stations is placed first. Records

iy
below the top 20 are removed from the chart after 26 weeks. © 199g Jsboard/BPl Communications, Inc.
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by Deborah Evans Price

CHRISTIAN COUNTRY, or positive country music as it
is sometimes called, continues to grow in terms of visibility
and will get a big boost when the third annual Christian
Country Music Assn. Awards are broadeast live Nov. 2 on
the Trinity Broadeast Network from Trinity Music City
U.SA. in Hendersonville, Tenn. (formerly the late Conway
Twitty’s Twitty City). Hosted by Marty Raybon, Paul
Overstreet, and Susie Luchsinger, the awards will be held
during the four-day Christian Country Music Assn. Con-
vention.

MUSIC MEETS MESSAGE: One of the reasons Chris-
tian country is growing in popularity is the wealth of tal-
ented artists who are combining country music with the
Christian message. Among the stellar new projects out now
that reflect what is available to Christian country fans are
Ken Holloway’s “He Who Made The Rain” on Ransom and
Susie Luchsinger’s “Come As You Are” on Integrity.

A Louisiana native, Holloway honed his musical skills in
clubs before becoming a Christian 13 years ago. He says
fans appreciate that he is “someone who came out of the
clubs and knows what country music is, not somebody who

Artists & Music Piboerd:
Top Contemporary

Alone,” a song about a wife not wanting to go to heaven
without her husband.

“I came in one night drunk and stoned and slipped into
bed,” Holloway says. “I thought {my wife] was sound asleep.
She rolled over and put her hand on my shoulder and began
to pray . .. ‘God, I don’t want to go to heaven without him.
I want to see him saved. I want to see him be the kind of
man [ know he can be.” And that’s what saved my life.”

Luchsinger comes from a family for whom faith and mu-
sic were a way of life. She began performing in her native
Oklahoma with her siblings (sisters Alice and Reba and
brother Pake) as the Singing McEntires. These days, she
is the CCMA’s reigning female vocalist of the year and re-
cently released her second album on Mobile, Ala.-based In-
tegrity Music.

“The whole theme is around family,” Luchsinger says,
“and I got my family to come in. The Singing McEntires
reunited on the album. We did a song called ‘God You Never
Cried.” We did it on ‘Music City Tonight’ last year. I ran
it by Reba, and she thought it was a wonderful idea because
her husband/manager [Narvel Blackstock] preaches,
You've got to make a thing an event, not just an album.””

Luchsinger also enlisted Reba’s participation in a duet ti-
tled “If I Could Only Be Like You.”

Before embarking on her own career in Christian music,
Luchsinger sang harmony with Reba on her tours and later
performed as a duo with Pake.

Since signing with Integrity, Luchsinger has become suc-
cessful in the Christian country field, and Integrity hopes
to parlay that into acceptance by mainstream country radio.
To that end, the label plans to release the uptempo “You're
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KIRK FRANKLIN AND THE FAMILY @

GOSPO CENTRIC 72119/CHORDANT KIRK FRANKLIN AND THE FAMILY
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10 | 9 | 51 | SparROw 10B/CHORDANT B HEAVEN IN THE REAL WORLD
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JOHN ELEFANTE  WORD 4236 WINDOWS OF HEAVEN
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SPARROW 1445 AMAZING GRACE: A COUNTRY SALUTE TO GOSPEL

novator who retooled the possibilities and profile of his
instrument, it was intermittently difficult to differentiate
the flamboyance from the intelligence in his work. On
several oceasions, one neutered the other.

Milkowski queried the principals of Pastorius’ coterie,
from his initial jamming pals in Miami (where his gift
first flowered), to his Weather Report associates, to
members of the amorphous group Word Of Mouth Or-
chestra. Their praise is usually mixed with dismay. A
few extended opinions from important colleagues are
missing from the book. Crucial confederates Joni Mitch-
ell and Wayne Shorter certainly aren’t tapped enough
for their views. Others, like drummer Peter Erskine and
guitarist Mike Stern, help edify the changes Pastorius
went through. Drugs and dementia are a malignancy,
and some accounts prove just how frustrating it is to
watch an inventive artist slide into oblivion (Pastorius
was beaten to death by a club bouncer in ’87). The ac-
count is strongest at describing how Jaco flew his freak
flag with pride, while simultaneously hoisting a red flag
in distress. Minute caveat: Don't believe Milkowski when
he says that “Holiday For Strings” is the theme music
to “I Love Lucy.”

Photos of the event were by jazz journalist Conrad
Silvert. Peter Yainolos got a fine recording on 24-track.
Erskine wrote notes and oversaw the mixing. “I spent
lots of time with Jaco in the studio over the years, and
tried to keep the bass sound true. There were no effects
added or anything. You definitely feel that you're there,”
Erskine says. Erskine’s own latest record is “History Of
The Drum” on Interworld.

PRACTICE MAKES PERFECT: Burt Korall, creator
and director of the BMI Jazz Composers Workshop,
wants all to know that 12 new pieces were developed for
the eighth annual BMI Concert on Thursday (20). Nine
pieces of brass, five reeds, and a rhythm section com-
prise the band. “It’s the debut of a modern repertory
jazz orchestra,” he says, “and the level of the pieces is
pretty high. The concern is to develop the next genera-
tion of jazz composers.” Composers will conduct their
own work. The workshop’s first show was at the Village
Vanguard in ‘89, with Mel Lewis’ Orchestra. This year
it’s at the Florence Gould Hall at the French Institute/
Alliance Francaise at 55 E. 59th St. in New York at 8
p.m. Admission is free.

grew up in church who thinks when you add a steel guitar  It.” A release date and specific promotion plans haven't 19 (1939 | 4HIM  BENSON 4046 THE RIDE
to a song, it's country.” been finalized.
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B Jm 26 | 18| 40 | BEBE & CECE WINANS  SPARROW 1417/CHORDANT RELATIONSHIPS
: For another view of Pastorius, the forthcoming live 27 | 25| 41 | ASHTON/BECKER/DENTE  SPARROW 1389/CHORDANT ~ ALONG THE ROAD
date “The Blrthday Concert” (Warner BI'OS.) should en- 28 3 DONALD LAWRENCE & TRI-CITY SINGERS
lighten. Set for release Sept. 26, the disc—produced by 15 SPARROW 1480/CHORDANT BIBLE STORIES
Erskine—documents a 1981 show by the Word Of Mouth 99 | 24| 5 | THE BROOKLYN TABERNACLE CHOIR o T
Orchestra, which at that point included tenor saxists Mi- WARNER'ACDANCE(I5978 GEYEE LU SN
chael Brecker and Bob Mintzer, percussionist Don 30 | 33|30 | SIERRA  STARSONG 1003/CHORDANT SIERRA
T Alias, Erskine, as well as many of Pastorius’ pals from T
D — ! ; . AL DENSON DO YOU KNOW THIS MAN?
. . the Miami area. The club session was a party to celebrate QD |NEw> SENSONTIRS
by Jim Macnie Jaco’s 30th birthday. 32 [ 37|23 | OUT OF EDEN  Goree 381&/MYRRH LOVIN' THE DAY
“For a long time, I had a cassette of rough mixes of
J 35 | 164| RAY BOLTZ 5 MOMENTS FOR THE HEART
TOMES & TONES: Anyone who caught the profoundly maybe four tunes,” Erskine says. “And I was always 3 YORD 5473
troubled bassist Jaco Pastorius toward the end of his  hoping it might come out. After Jaco died and other re- 34 26| 4 | PHIL KEAGGY SPARROW 51433 TRUE BELIEVER
life knew just how ruptured his talent became. But as  cordings—some from Japan and wherever else—started
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impressive. “Jaco: ”,I‘Ile Extraordinary And Tragic Life  document of his playing during a peak period. It turned 37 | 23] 75 | POINT OF GRACE  worp 26014 POINT OF GRACE
Of Jaco Pastorius,” just published by Miller Freeman, out that when I finally heard all of the tapes, it was much
is an abbreviated overview that genuflects before the better than I thought. It's certainly the best live record- 38 | 22|31 | STEVE GREEN  SPARROW 1412/CHORDANT PEOPLE NEED THE LORD
musician’s formidable talents—sometimes doing so to a  ing we h:‘we of hlm; ,Iﬂveryone who has heard it so far RE-ENTRY| AARON JEOFFREY  STARSONG 8819/CHORDANT AARON JEOFFREY
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(O Records with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) cer-
tification for sales of 500,000 units; A RIAA certification for sales of 1 million units with each additional
million indicated by a numeral following the symbol. All albums available on cassette and CD. *Asterisk indi-
cates vinyl available. indicates past or present Heatseeker title. © 1995, Billboard/BP1 Communications.

LATIN NOTAS

(Continued from preceding page)

Aires promoter Rock & Pop Interna-
tional has firmed up two shows at the
5,000-seat Obras theater: RAS artists
Black Uhuru and Yellowman are
slated to headline a reggae festival
Aug. 11, while Ruffhouse/Columbia
rap act Cypress Hill is due to perform
Aug. 26. Tickets for the shows range
from $15-$30 ... Sony is planning to
release Charly Garcia’s “Unplugged”

ing Stones in Buenos Aires and San-
tiago, Chile, Sony rockers Ratones
Paranoicos performed two sold-out
shows June 9-10 at the Obras theater.
Future plans call for a new album to
be produced once again by Andrew
Loog Oldham. In addition, domestic
indie Del Cielito, for which the band
first recorded, is releasing a record
containing the band’s early material.

set that he recently taped for MTV

Latino in September . . . After a four-
month hiatus following their six con-
certs as an opening act for the Roll-

Assistance in preparing this column
provided by Marcelo Ferndndez Bitar
in Buenos Aires.
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PolyGram Takes Globe Via London
8-Year-Old Publisher Focuses On A&R Role

W BY JEFF CLARK-MEADS

LONDON—In the stellar firmament of
music publishing, David Hockman is in a
world of his own.

The president of PolyGram Interna-
tional Music Publishing feels that being
the only one of the world powers of pub-
lishing to be based in London gives the
company a unique perspective.

“We never considered being anywhere
other than London,” he says. “PolyGram
is still a European-based music company,
and the way things have panned out—so
that we are now the only major based in
Europe—gives us a different view and
different focus and additional edge on our
competitors.

“We are not dominated by Anglo-
American repertoire. Weunderstand the
value of local cultures and local artists,
and we give them the same time and
attention as we do our major, established
artists.”

PolyGram is also distanced from its
peers by its size, Hockman says. “We are
in a unique and separate orbit away from

the two major players [EMI Music
Publishing and Warner/Chappell],
because we are nowhere near as big as
they are.”

An additional difference is that, unlike
many pubhshers who have existed since
_ sheet music first
made them neces-
sary, PolyGram is
just 8 years old.

Hockman ex-
plains that the com-
pany was estab-
lished almost the
instant the Poly-

HOCKMAN Gram group sold its
globally respected
Chappell company and catalog.

He says, “As soon as PolyGram sold
Chappell at the end of 84, [PolyGram
president] Jan Timmer wanted to get
straight back into publishing, because at
the time he sold Chappell, it was becom-
ing obvious that the whole CD revolution
was about to take place.”

Chappell was sold, Hockman says, to
raise money for its cash-starved parent,

Hammerstein’s 100th Adds To An
Already Banner Year For His Works

EBY IRV LICHTMAN

NEW YORK—Although commentary
and special disc reissues have renewed
interest in the career of lyricist/librettist
Oscar Hammerstein II, he’s truly in the
spotlight with the 100th anniversary of
his birth on July 12, 1995.

In 1998, he shared billing, as he did in
17 years of collabo-
rative efforts with
composer Richard
Rodgers, in the
flurry of activity
that greeted the
50th anniversary of
the pair’s first
Broadway musical,
“Oklahoma!” He’s
also received indi-
rect mention as the successor to Lorenz
Hart, Rodgers’ partner of almost 25
years, whose centennial birthday was
May 2.

As the Rodgers & Hammerstein
Organization says, “Even without his
100th birthday, 1995 would be a banner
year for [Hammerstein]” In a 12-month
period, there have been hit productions
of “Showboat,” his 1927 groundbreaking
musical with melodies by Jerome Kern,
and “Carousel” in New York, as well as
national tours of “State Fair,” “The
Sound Of Music,” and “Carousel.” Also
in the works are a pre-Broadway tour of
“The King And 1,” a tour of “Cinderella”
this summer, and the return of the New
York City Opera production of
“Cinderella” in November. Similar pro-
ductions, including “Carmen Jones,” are
playing abroad. “Carmen Jones” was a
black-cast reworking by Hammerstein
of Bizet's opera “Carmen.”

On Hammerstein’s birthdate, the
Rodgers & Hammerstein Organization,
along with the producers of “Show Boat,”
will sponsor “Something Wonderful,” a
one-hour tribute to Hammerstein at the

HAMMERSTEIN

Gershwin Theatre in New York, where
“Show Boat” is now playing.

That stage will also get a production of
“State Fair,” the only Rodgers &
Hammerstein film musical, originally
made in 1945 and remade in 1962. The
production will premiere in August in
Des Moines, Iowa, during the Iowa State
Fair, which served as the films’ setting. A
national tour will play Chicago, Detroit,
San Francisco, Vancouver, Boston, and
Philadelphia.

A new production of “Cinderella,”
which was Rodgers & Hammerstein’s
only TV production, will return to CBS
early next year in a version to feature pop
superstar Whitney Houston, according
to the Rodgers & Hammerstein Or-
ganization. The original broadeast was in
1957 and starred Julie Andrews, while
another production was first aired in the
mid-'60s. Also of note is a full-length ani-
mated version of “The King And 1,” to be
offered in the summer of 1997.

‘While the “Oklahoma!” 50th anniver-
sary salute brought about an extensive
reissue of Rodgers & Hammerstein-
related dises, further exploration of the
Hammerstein legacy will include a
Mandy Patankin album for Nonesuch
with songs by Hammerstein and
Stephen Sondheim (who considers
Hammerstein his mentor) and an album
of Hammerstein songs by cabaret per-
former Phillip Officer on a label yet to be
determined. Patankin is also to star in a
BBC-2 radio production of “Carousel” in
July.

A two-hour special was broadeast dur-
ing the weekend of July 4 by National
Public Radio, and Donald Smith is pro-
ducing a Hammerstein tribute, “Grand
Nights For Singing,” over several
evenings.

Returning to the bookshelves is Hugh
Fordin’s revised paperback edition of
“Getting To Know Him,” which was first

(Continued on page 39)

and at the time, “it was the only part of
PolyGram making money.”

At the beginning of '85, Hockman,
who had performed various roles within
PolyGram for the previous 10 years, was
charged by Timmer with the task of re-
establishing a publishing arm—partly
because he was one of the few people left
at PolyGram who had worked at
Chappell and had publishing experience.

Working from PolyGram’s offices in
London, Hockman'’s first major move
was to buy the Dick James music catalog,
which contained all of Elton John and
Bernie Taupin’s works up to “Goodbye
Yellow Brick Road.” It also had a wealth
of British '60s standards, from the works
of seminal Mersey beat band Gerry & the
Pacemakers to the Beatles’ “Please
Please Me.”

The purchase of the Dick James cata-
log created the need to establish an inter-
national presence to administer it; offices
were set up in the U.S., France, and
Germany. (The company now has 31 affil-
iates worldwide, including those in such
growth areas as the former Communist
territories of Eastern Europe.)

After the Dick James purchase came
the acquisition of Nashville’s Cedarwood
Music (with “Tobaceo Road” and “Ruby,
Don’t Take Your Love To Town”), Welk
Music, the Baby Records publishing arm
in Italy, 12 catalog purchases in France,
and, later, Kitty Music in Japan.

The company now has 270,000 compo-
sitions, including compositions by estab-
lished artists (Abba, U2, and Bon Jovi)
and emerging talent (Pulp, East 17, and
the Cranberries).

Hockman says the PolyGram board
has always given him great scope in mak-
ing acquisitions, particularly when the
company was becoming established.

“They’ve never turned me down on a
deal,” he says. “I've been to the board on
every proposition, and they’ve accepted
everything. I've been very fortunate in
having people like Jan Timmer, David
Fine, and Alain Levy, who intimately
understand the nature and value of the
publishing business.”

For future development, Hockman
anticipates “a pretty even split between
innovatively marketing the compositions
we control and finding new talent—
though I think the real key to the busi-
ness is the development of new talent.”

In terms of that task, he says, “It
seems to me that in the last few years,
the publishing companies have been
acting in the sort of role that record
company A&R departments used to do
25 years ago in finding talent at an
early stage.

“I think there are two reasons for that.
The first is that when record companies
came along in the *20s and ’30s, publish-
ers were the whole of the business.
Through the advent of record companies,
publishers lost their way, and it took
them several decades to find a role for
themselves. Things were made even
more difficult when singer/songwriters
came along. So, we see now that some of
the best publishers have been extraordi-
narily adaptable in finding a role.

“The second thing is that, for whatever
reason, record companies have tended to
want to allocate their A&R marketing

(Continued on page 39)

NO.1T SONG CREDITS

L T

WATERFALLS - Organized Noize, Ma
Nolze/BMI, Stiff Shirt/BMI, Belt Star

ONE MORE CHANCE * The

ONE MORE CHANCE * The Notorious B

W OB OB T O E B

HOT 100 SlNOE%hEed Liea
ueze
M, T2 ASGAP, Pebiione/ ASCAB

HOT COUNTRY SINGLES & TRACKS
ANY MAN OF MINE « Shania Twain, Robert John Lange * Loon Echo/BMI,
Zoomba/ASCAP

HOT R&B SlNOLES
Notorious B.1.G

HOT RAP SINGLES
Apri/ S, - Big Poppa/ASCAP, Justin/ASCAP, EMI

LATIN 50
TU SOLO TU - Felipe Valdez Leal » Peer Int'l./BMI

- = ouUoeE LS W R

» Big Poppa/ASCAP, Justin/ASCAP, EMI

AiLHaTIAz7: A music-publish-
ing joint venture between Judy
Baldwin in the U.S. and Peter J.
Stretton in the U.K. has resulted in
three worldwide administrative deals
to bring the works of young jazz com-
posers into their fold, BMI firm
Deganawidah. The two directors will
handle the original compositions of
Blue Note pianist Benny Green; their
ASCAP firm, P.J. LadyHawke,
administers both Handwerks Music
and Vinya Music as well. The former
includes the works of classical/jazz
crossover artist Frederick Hand,
including compositions on his three CD
releases from RCA, Columbia, and
MusicMasters, as well as his specialty
soap opera music from “As The
World Turns”
and “Another

Jazz Artists Travel Abroad;
New Color For Publishing

footage that featured Hugh O’Brien
asan aging Earp recalling his younger
days. CST is also preparing 26 low-
budget sci-fi features from the '50s and
’60s to distribute internally as part of a
package called “Alien Encounter.”
Other new entries include “The Young
Duke,” 16 30-minute clips from early
John Wayne films, and “Ed Wood—
Exposed,” which consists of four hours
condensed from Wood’s camp cult
classics.

THEY’RE ALL SMILES: Cherry
Lane Music has just published the
piano/vocal/guitar matching folio of
“Barbra—The Concert,” a print real-
ization of Barbra Streisand’s history-
making coneert tour that resulted in a

recording, home

World” and his
seore for the cel-
ebrated film
“Kramer Vs.
Kramer.”
Vinya is the
home for 11 new

year-old jazz trumpeter Michael
Leonhart. The tracks appear on his
first CD release on the SunnySide Jazz
label. Ieorﬂmtlsthesonofjazzbasmst
Jay Leonhart.

All three agreements are for three
years. Deganawidah has made a deal
for Green’s music in the U.K. and
Europe with Barking Green Music in
London, in South America with BMG
Musie, and is working on representa-
tion for Japan and the Asia Pacific.

COLORIZER’S NEW MUSIC: In
another administrative development,
Dean Kay’s Lichelle Music Co.
(ASCAP) and Yak Music (BMI) will
handle rights controlled by CST
Entertainment Image, the big film
and TV colorizer. How does music
publishing fit into this? CST has
secured rights to several black-and-
white film and TV libraries, says Kay,
and has created a new unit, CST
Featurizations, which will repackage
the material by colorizing it and con-
densing it into new formats featuring
new background scores. The new divi-
sion’s first network sale was 1994’s
“Wyatt Earp: Return To Tombstone,”
which was a colorization and conden-
sation of four episodes of the “Wyatt
Earp” TV series, joined by new

WIII'IIS&HIISIII

compositions by Irv Lichtman cial tributes by
written and per- composer/tour
formed by 21- musical director

video, and cable
and broadcast
TV presenta-
tion. With a list
of $22.95, the
release includes
27 numbers,
along with spe-

Marvin Hamlisch and songwriters
Alan & Marilyn Bergman, all of
whom have representation on the
matching folio. The folio is the pride
and joy of Ted Piechocinski, senior
VP of Cherry Lane Music Co., who has
headed the publisher’s print division
for the last year.

Words & Music also heard from
Beebe Bourne, who runs old-line
music publisher Bourne Music. She
notes that the new Michael Jackson
album contains Charlie Chaplin’s
classic “Smile,” while the “Concert”
folio boasts two Bourne Music copy-
rights, “When You Wish Upon A Star”
and “Someday My Prince Will Come.”
Superstar covers of superstar songs
that will deliver superstar royalties!

PRINT ON PRINT: The following
are the best selling folios from Warner
Bros. Publications Inc.:

1. Green Day, “Dookie.”

2. Extreme, “Waiting For The
Punchline.”

3. Creedence Clearwater Revival,
“New Best Of Creedence Clearwater
Revival.”

4. The Eagles, “Hell Freezes Over”
(guitar tab).

5. Celine Dion, “Celine Dion
Songbook.”
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National Music Publishers’ Association
& The Harry Fox Agency, Inc.

711 Third Avenue
New York, NY 10017

Phone: 212-370-5330
Fax: 212-953-2384

Fox Agency Singapore

391B Orchard Road
#90-10 Tower B
Ngee Ann City, Singapore 0923

Phone: (65)735-8966
Fax: (65)735-9979

Global delivery.
And global protection.
That is NMPA’s goal.

The Harry Fox Agency, Inc.
1995 Rate Reduction |

COMMISSIONS REDUCED
July 1 to December 31, 1995:

e Rate on mechanical licensing distributions
lowered to 2.75% from 4.5%

e Rate on TV synchronization licensing distributions
lowered to 3% from 5%

For the third consecutive year, HFA’s commission rates
have been reduced—this year, to their lowest levels in

more than two decades.

During the past year, HFA collected $357.9 million on
behalf of its publisher-principals—an all time high.

wWww . americanradiohistorv.com


www.americanradiohistory.com

Music Video
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For Herbie Hancock, Dis Is Da Video
Mercury Set Has 1st Computer-Produced Clip

8 BY DOUGLAS REECE

LOS ANGELES—Herbie Hancock
may have another “Rockit” in his
pocket.

The musician, whose innovative
“Rockit” clip helped push his 1983 al-
bum, “Future Shock,” to sales of more
than 500,000, is back on the cutting
edge with another groundbreaking
video. The clip for the title track of
Hancock’s new Mercury album, “Dis Is
Da Drum” (Billboard, April 15), is one
of the first 100% computer-produced
videos.

Those involved with the video’s pro-
duction are banking on it not only to as-
sist sales of Hancock’s album, but to
showcase new possibilities in computer-
generated imagery, known in the trade
as CGL.

The clip features a swirling blend of
images, including a eyber-Hancock,
primitive planetary landscapes, and a
cast of computerized species ranging
from microorganisms and insects to
opaque, aquatic, human-shaped figures.

The project, which originated under
the auspicious care of Mark Dippé and
Clint Goldman, veterans of special-ef-
fects company Industrial Light & Magic,
was cultivated over a three-year friend-
ship between the two and Hancock.

Hancock, known for his willingness
to experiment, was eager to hand over
the creative reigns to director Dippé.

“One thing that I identify myself with
is innovation and not doing the same
thing twice,” says Hancock. “I always
try to create with my music a new ap-
proach, and I hope that carries through
to my videos, too. I did want [the video]
to be mind-blowing and fresh, and they
basically came through with that.”

Despite the shared enthusiasm, con-
cern over working within Mercury’s
budget initially made the duo wary.

“We took the approach that we'd just
have to be resourceful to accomplish
our goals,” says producer Goldman.

Instead of handling the production
in-house at ILM, Dippé and Goldman
opted to moonlight, pitching the project
to L.A’s Metrolight Studios, which is
best known for its Academy Award-
winning work on the high-budget film

A scene from the videoclip for Herbie
Hancock's “Dis Is Da Drum.”

“Total Recall.” The decision to use Met-
rolight was based on the need to find a
cost-effective staff that was suited to-
ward handling a music video project.

Using Metrolight Studio’s work sta-
tions, PCs, and optical systems, Dippé
and a team of eight animators created
the animation and “motion capture” ef-
fects.

To accomplish this, Hancock and the
dancer whose form appears in the video
spent a day in the studio being fitted
with strategically placed sensors, which
captured each choreographed move-
ment. Their motions were then pro-
grammed into the computer. This data
was used to drive the movement of the
computerized sculptures.

After the production team spent four
to five weeks crafting and fine-tuning
the clip, Dippé still felt it could use
some retooling. Skip cuts, soft cuts, and
an increased pace brought a new ele-
ment of intensity to the final version.

All parties involved agree that the
project was liberating.

Goldman says, “We work on stuff
that’s pretty static, but this is art. We
don'’t really have storyboards for it.”

Metrolight’s lead technical director,
Jerry Weil, concurs: “I've been in this
business for a long time, and this was
the most creative project I've been in-
volved in.”

So far, CGI practitioners remain op-
timistic about the future of their art and
new possibilities for its use in music
video and beyond.

Dippé envisions a process by which
“real” filming and computer imaging
will be conducted simultaneously.

Metrolight president Jim Kristoff, as
well as Goldman and Dippé, sees “Dis
Is Da Drum” as a vehicle to display new
uses for CGI technology.

“What we're trying to show is there’s
a lot of flexibility,” says Kristoff.
“We're breaking out of the special-ef-
fects-and-features mold and heading in
new directions.”

PRODUCTION NOTES

LOS ANGELES

* Director Marty Thomas is the eye
behind the video for Skee-Lo’s “I
Wish” for Sunshine/Scotti Bros. Rec-
ords. The clip was produced by Marlon
Parry, and Luc Nicknair directed
photography. Thomas also directed
“That’s What I Like” from Harmony
Innocents, which was produced by
Rose Hlaing.

» Steven Hanft is the eye behind
Dandelion’s “Weird Out” and Luna’s
“Chinatown” for Propaganda F'ilms,

» Foreigner’s “All [ Need To Know”
video was shot by Francis Lawrence
for Instinct Entertainment. Michael
Rosen produced, and Jeffrey Cutter
directed photography.

Jazzin’ It Up. The jazz and blues music show “Jazz Alley” caught up with several
celebrities during its recent coverage of the Big Easy Awards, held in New
Orleans. Pictured, from left, are actor John Goodman, Jazz Aliey president and
host Kenny Burgmaier, and Neville Brothers keyboardist and vocalist Art Neville.

* Charles Sumner Stone directed
the Screaming Headless Torsos’
“Vinnie” clip, which was produced by
Brad Adams for Woo Art Interna-
tional.

*» Stephanie Sednaoui shot the clip
for Tricky’s “Hell Is Round the Cor-
ner.”

* Spanish Fly’s “Crimson & Clover”
video was shot by Jesse Vaughan. Jim
Glander produced.

NEW YORK

* Director Brett Ratner recently
completed the latest music video from
Jodeci, “Freek’'n You.” The clip, which
was shot at the Apollo Theatre in Har-
lem, was produced by John Benet.

» David Cameron shot the video for
the Gin Blossoms’ “Till I Hear It
From You” for A+R Group. Brendan
Heath produced, and Dave Stockton
directed photography.

* Isaac Hayes’ “Funky Junky” clip
was lensed by Andrew Dosunmu. John
Benet produced.

OTHER CITIES

¢ Craig Henry directed the clip for
rapper Jamal’s upcoming single,
“Fades 'Em All,” for Rowdy Records.
The clip was produced by Gary Rapp
for Power Films, with Bob Lecterman
directing photography for the Philadel-
phia shoot.

* Incognito’s “Everyday” video was
lensed by director Tim Royes, and
Polly Du Plessis produced for the
A+R Group. Mike Southon directed
photography for the London shoot.

* George Dougherty is the eye be-
hind 13 Engines’ “Beneath My Hands”
clip. Allan Wienrib produced the Can-
adian shoot for Industrial Artists.

VH1 To Launch New Shows
And To Air Best Of Live Aid

VHI‘S NEW BREW: VH1 has un-
veiled ambitious plans for a new
lineup of musie-themed shows set to
debut in late summer and fall. Among
the new brew of programs are “VH1's
Hot List,” “Duets,” “8-Track Flash-
back,” and “Morning Music Wire.”

“VH1’s Hot List,” which bows July
27, is a 30-minute weekly guide to
new music. Hosted by VH1’s Robin
Dorian, the program will contain in-
formation on new releases and viewer
feedback on current releases.

An interactive version of “VHI’s
Hot List” will be accessible via E-
mail to viewers who have access to
online and Internet services. VH1
plans to E-mail a free one-
sheet summary of each
week’s new releases to
viewers. The network will
also provide the same in-
formation via fax, by re-
quest.

“Duets,” which debuts
in September, is a new se-
ries of specials that will
pair two artists for a single
concert performance. The
first instaliment will team
Madonna with Chris
Isaak.

“8-Track Flashback” is
an anthology series that
focuses on the music of the
'"70s. The retrospective
program, which is set to
debut Sept. 9, will com-
prise early music video
footage, as well as studio
performance and concert footage.

Finally, VH1 has set Aug. 8 for the
premiere date of its new morning
news service, known as “Morning
Musiec Wire” (Billboard, July 1). The
three-hour program will continuously
air music video programming, as well
as a scrolling ticker for news,
weather, and sports information at
the bottom of the screen. News con-
tent will be provided by Bloomberg
LP

LIVE AID RETURNS: In other
VHI news, the channel has acquired
the rights to air highlights from the
historic 1985 Live Aid concert. Eight
hours of performance footage from
the event will air Saturday (15) in
honor of Live Aid’s 10th anniversary.
The rebroadcast marks the first time
that the all-star benefit concert has
been seen in the U.S. since the origi-
nal broadcast a decade ago.

New interviews with many of the
original participants has been added
to the “best of” special; these include
Bob Geldof, Paul McCartney, Elvis
Costello, and members of Duran
Duran.

TICKETMASTER BEDS THE
Box: A wholly owned subsidiary of
Ticketmaster has finalized its pur-
chase of 50% interest in the Video
Jukebox Network International Ltd.,
which operates the Box UK. The sale
was initially announced last year
(Billboard, Oct. 29, 1994).

The Los Angeles-based ticket dis-
tributor paid $2.25 million cash for a

THE

by Brett
Atwood

deal that also includes a five-year ad-
ministrative services agreement with
the Box. Ticketmaster is also loaning
VNJI the equivalent of $1.5 million.

Speculation that the UK. subsidi-
ary will begin on-air ticket sales were
dismissed by a spokeswoman for the
music video network. However, the
Box recently unveiled an ambitious
on-air merchandising campaign (Bill-
board, July 15).

As part of the sale, Ticketmaster
will handle fulfillment on all mail-or-
der purchases in the UK.

TOO HOT (PART 1): Penthouse
Video is entering the music video
business. Its first musie
video longform, “Pet
Rocks,” which was released
in late June, c<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>